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Architecture is permanent
art, Viiioly said, and good
architecture supports a
system for people to be

creative.
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The Gase for Permanent Art . .......

At the GreenBuild conference here

this past November, architect Rafael Vifioly, FAIA spoke
about designing the center and noted “the revitalization of
architecture as a substantial companent of moving the city
forward.” Architecture is permanent art, Vifioly said, and good
architecture supports a system for people to be creative.

My first thought was of CAPA, the Pittsburgh High School
for the Creative and Performing Arts, featured in this
month's issue. With its dramatic curving glass wall and
prime riverfront setting, it's an ideal example of design pro-
viding the framework and support to help creative souls
achieve their potential.

And here's another: the Children’s Museum of Pittsburgh,
soon to be 80,000 square feet of good design—part clas-
sical, part playful—to spark creative, hands-on learning
and exploration. Opening this fall, the expanded musgum
will connect two of Pittsburgh’s gorgeous historic build-
ings with a new connector building that boasts a large en-
vironmental art piece by artist Ned Kahn. More on that in a
future issue.

Even the new The Pittsburgh Cultural Trust parking ga-
rage, which makes commuting a little more bearable, can
spark creativity. Park high then enjoy the view as you're
whisked down on the glass elevator with the cultural dis-
trict at your feet and the subtly lit artwork in the Agnes Katz
plaza below. You can only really see it from above. (“Are
all the garages this nice?" asked our Princeton, New Jer-
sey visitors. “Yours aren't?” we answered in mock surprise.)

In this issue, and others to follow this year, Columns cel-
ebrates a number of newly renovated or expanded cultural
institutions. There's a burst of activity—the Mattress Fac-
tory which just added an education center, the Senator John
Heinz History Center with its major addition and the on-
going work at the lush and classic Phipps Conservatory—
and most of it is green.

It good design is essential to a thriving city, it's imperative
in its cultural institutions. And ours don't disappoint.

During the GreenBuild conference | asked many architects
and engineers from across the country and beyond what
they thought of the new convention center and the city of

Pittsburgh. They were, in a word, dazzled. “It's good to see
a convention center taking this kind of risk,” said one ar-
chitect who had never been here before. “Pittsburgh’s great
and thisis great.” A young architect from D.C. was enam-
ored with the William Penn Hotel and the convenience of a
compact city where you can walk everywhere. Anather was
impressed with “the layering and different styles of archi-
tecture”. An engineer went on at length about the beauty
of the center—"modern and sleek but not sterile, very
welcoming”. Her favorite part? The interior anchors.

At one conference session, Carnegie Mellon's Vivian
Loftness introduced Vifioly and presented 7 Steps to Green-
ing the Convention Center (which we have included it in
this issue). She personally thanked the architect for the
amazing new convention center. He in turn threw bouquets
of gratitude to Rebecca Flora, executive director of the Green
Building Alliance who served on the design committee.
The gold LEED rating for the center was granted the Friday
before the conference. And although the timing is some-
thing Rebecca is sure the USGBC pushed for, she said
there was no slack granted in gaining the Gold rating. It
was, she declared, “rigorous”. More on LEED and the year-
old LEED 2.1 on page 12.

As | was leaving the conference that Friday, | spotted an at-
tendee checking out the glass elevator on the third floor. He
looked up then down and all around and | was thinking,
“Engineer.” “Going up?” he asked. Sure. We were whisked
to the top where a stunning view of the split gleaming curved
roofs framed the city sights beyond. The man gasped in de-
light as he ran to one side of the roof and then the other. He
was shouting (yes, from the rooftop) comments such as
“Look at this!” Look at that!" It was a double bonus to be
there, soaking up the dramatic views while watching the re-
action of someone clearly intoxicated by it all.

Rafael Vifioly received many accolades during the confer-
ence but this was one he really should have experienced.
As | stepped into the elevator to slip away, | watched the
explorer continue his discovery. He spotted me and waved
goodbye, signaling an enthusiastic thumbs up and |
nodded in understanding. Clearly, this kind of permanent
art is helping the city move forward.
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Whal Is a BHAND n By Dan Rothschild. AIA, 2004 President of the Board

Have you ever been in a grocery store

at the cereal aisle, staring at the panorama of colors and

messages, and wondering which one to select? Chances

are you were influenced by the manufacturer's branding

strategy. Separate from advertising, branding distin-
quishes a product in the marketplace.

Branding is to Advertising as Public Rela-
tions is to Marketing. Branding arrives before
an individual, distinct advertising effort to motivate
you to buy something, just as public relations puts
your name out there before your specific marketing
effort. Branding sets the table for a positive out-
come. It characterizes a product’s uniqueness, while
advertising provides incentive for purchasing

Branding is an untapped resource for most archi-

tects. Among all professions, architects have the

distinction of owning one of the highest “Q” rat-

ings. A*Q" rating is a “quality” rating used by ad-

vertisers and marketers to rate the acceptance of
people and professions in the marketplace. That is why
architects so often appear in ads and movies. (Although
the image of an architect on his drafting stool endorsing
Preparation H was not a highlight of this acceptance.) Itis
why you hear people say, I always wanted to be an archi-
tect...” The public holds an image of architects as tal-
ented, concerned, ethically minded individuals.

The AIA is in the midst of a three-year effort to study the
branding of the American Institute of Architects. |
have attended several seminars on this issue, at both the
state and national levels. Some of their findings are ex-
traordinary, and will be detailed in later columns.

For this year's President's Messages, | am going to focus
0n BRANDING as a theme that will help you distinguish
yourself as an architect, and help your firm to be dis-
tinctive in the marketplace. Some of the information will
include:

The four essential pillars of our Brand, attributes
that you as a member of the AIA have that other
non-affiliated architects do not have:

1. Arecorded Canon of Ethics
2. Requirements for Continuing Education
3. A 100-year history of Industry Standard Documents

4. An association that encourages Intellectual Exploration
and Social Interaction

* The branding of AIA Pittsburgh's product line to increase
synergies

* The use and designation of your firm as an “AIA Firm”
* Findings from the National AIA Branding Study

I'look forward to a year of exploration with you and wel-
comeany input. I'mjustaclick away at danr@rdarch.com.
Let me know your thoughts.

The photographers who contributed to last month’s 2003 Design Awards issue were:

Castcon Stone, Inc.
LINDA JEUB

Pittsburgh Glass Center
MASSERY PHOTOGRAPHY

947 Liberty Avenue Lofts
MASSERY PHOTOGRAPHY
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DAVID HEWITT ANNE GARRISON ARCHITECTURAL
PHOTOGRAPHY

EDGE studio New Design Offices
MASSERY PHOTOGRAPHY
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DENMARSH PHOTOGRAPHY

Renovations to the Mother of Divine Providence Chapel
ROY ENGELBRECHT PHOTOGRAPHY
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JACK WOLF PHOTOGRAPHY

903 Liberty Avenue Fagade Reconstruction
DAVID ASCHKENAS

Waterfront Corporate Park, Building Number 2, Truss Detail
MASSERY PHOTOGRAPHY

South Side Works
JIM SCHAFER
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In the News: Carnegie Mellon’s Lee and Loftness

Carnegie Mellon University's Laura Lee, AIA has been appointed to the 2004 AIA Board
Knowledge Committee. This committee was created by the AIA Board last September as
one of three standing committees of the Board to lead the development, implementation
and integration of the AIA's knowledge initiatives. Ms. Lee holds one of three at-large seats
for a one-year term.

At the USGBC's GreenBuild conference, the Local/Regional Leadership Award was pre-
sented to Vivian Loftness, FAIA for her work as professor and Head of School of Architec-
ture at Carnegie Mellon University. Ms. Loftness was noted for leading the development of
the BIDS" Life-Cycle Building Decision Support Tool which is used by the federal govern-
ment to quantify the financial, human, organization, societal, and environmental benefits
of green design.

Study Proves Green Buildings are Highly Cost Effective

According to a new study for 40 California agencies by the Capital E Group, investments in
green buildings pay for themselves 10 times over. This study is reportedly the most defini-
tive cost-benefit analysis of green building ever conducted.

Based on the findings, the California Department of Finance has signed off on the exist-
ence of financial benefits associated with improved health productivity and lowered opera-
tions and maintenance costs in green buildings. The California Board of Regents also
drew on the early findings of this study, moving forward in pushing for all state higher
education new construction to be green. The study draws on national data for a hundred
green buildings and an in depth review of several hundred existing studies, concluding
that sustainable buildings are a very cost-effective investment.

The report concluded that financial benefits of green design are between $50 and $70 per
square foot in a LEED building, over 10 times the additional cost associated with building
green. The financial benefits were found to be in lower energy, waste and water costs,
lower environmental and emissions costs, and lower operational and maintenance costs
and increased productivity and health.

For a copy of the report, go to: http://www.usgbc.org/Docs/News/News477.pdf
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New Installation at the Carnegie

Carnegie Museum of
Art presents Animated
Public Spatial System
(APSS) Pittsburgh, an
installation by Garofalo
Architects which
reconfigures the
structure of the
museum. Opened in
late November, the
exhibit is located in the
the museum’s Forum
Gallery, extending into
the adjacent Scaife
Foyer and outdoor

Sculpture Coutt. 3 e R
o

Chicago-based

Douglas Garofalo (b. 1958) has created a career from experiments with new
materials, technology, and programs in addition to a series of actual
construction projects ranging from temporary interiors to residences and
cultural facilities.

Animated Public Spatial System (APSS)is assembled with concrete and
freeform wooden benches, steel beams, and hundreds of yards of yellow
fabric awnings. The work makes a temporary insertion that weaves its way,
colorfully, through the ground floor spaces of the museum. Presented
alongside these artifacts is a video project titled Storm Hangar, a collabora-
tion between Douglas Garofalo and Chicago-based artist and 1999
MacArthur Foundation Fellow, Ifiigo Manglano-Ovalle.

PHOTO BY TRACY CERTO

Anne J. Swager, Hon. AIA, (center) hosted a tour of Fallingwater for (from . tor)
Peter Fink, who is doing the master plan lighting for Three Rivers Park, City
Council member Sala Udin, Riverlife Task Force design manager Lareese Hall
and Riverlife’s Sallyann Kluz.

THE WIG IS PASSED! QOutgoing President Rich DeYoung, AlA (right) passes the
ceremonial wig to incoming President Dan Rothschild, AIA at the annual
Holiday Party at The Penn Brewery on December 10.
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feature

CAPA PHOTOS BY DENNIS MARSICO
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Part new building, part adaptive reuse, CAPA is a world-class arts and performing arts high school for up to
600 students. Located in the Cultural District, it is on a prime riverfront site of a former gas station.

Center for the Creative & Performing Arts (CAPA)
$39 million

175,000 square feet

Architect: Maclachlan Cornelius & Filoni

Albert Filoni, AIA, principal in charge of design and Ken-
neth Lee, AlA senior project manager, gave COLUMNS
Magazine a private, behind the scenes (literally, folks) tour
of the building. From the carpeted catwalks to the soaring
six-story stagehouse, it's a gem of a design that for theater
aficionado Al Filoni was a ‘total love affair”.

When Francois Bitz donated the riverfront corner lot and
part of the Bitz Building to the city of Pittsburgh to build an
arts and performing arts high school, he had two stipula-
tions. He asked that they build a world-class facility for
one. And two, the founder of FORE systems, who lives ina
penthouse in his Ninth St. building, asked if they could
put a parking lot below the new building with a spot re-
served for him.

It was a wildly generous offer that the Pitisburgh School
Board accepted with joy and the requisite sense of duty.
Parking space? Not a problem.

The CAPA logo, designed by Agnew Moyer Smith

“You have to give the Pittsburgh school board enormous
credit since this building is absolutely at the cutting edge,”
says Al Filoni. So when the designers approached the
school board for approval of the design, “every vote was
unanimous’ resulting in a bold and creative project that
wasn't dealt ruinous budget-cutting alterations.

Rubic Cubism

Good thing. The architects had enough to contend with in
the formidable design challenge presented in the site. The
prime riverfront site came with a cost of one kind: restric-
tive size limitations due to the lot size. Also a factor was
the connection of the Bitz Building through the third through
eighth floors to the new building on Ft. Duguesne Bivd.

“CAPA is the
embodiment of
every art student’s
dream of a place to
study.” — DR. JOHN
THOMPSON,
PITTSBURGH PUBLIC
SCHOOL SUPERIN-

TENDENT
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The main theater seats 420 and features a six story stagehouse that allows students to fly scenery on and off

LS ™

the stage. Students who learn to work this stage can work in any other theater in the world, says architect Al

Filoni.

Configuring space to fit the many irreqular performance
spaces was a Rubic cube puzzle. The focal point, around
which everything else was designed, was the main theater
with its six-story stagehouse which had to be tucked in-
side sans windows.

“The whole school is built around the stage. You end up
walking around the stagehouse going from classroom to
the riverfront,” explains Ken Lee. Then it was a matter of
piecing together the remaining spaces around it. “We have
agymon top of a cafeteria on top of a theater that aren't in
any way the same shape,” Lee says.

“Every square foot in this building is accounted for,” says
Filoni who during the tour marveled at how student art-
work filled all available spaces. On top of that, so to speak,
the artistic spaces had to be flexible as well as technically
state of the art. And they are. The 420-seat theater features
a motorized lift in the orchestra pit and the stage house
has an impressive six-story high wall of counterbalanced
rigging so students can “fly scenery on and off stage”.
Students trained in this theater could work in any theater
in the world, says Filoni.

Like most well-designed theaters, this one is itself theatri-
cal, an imaginative and fun space showcasing the perform-
ers onstage. Alive with color, the room is drenched in a
deep palette of emerald with peach accents, plum-colored
rails and burgundy curtains. Above, the coffered ceiling is
a sky blue, homage to outdoor theaters centuries ago, ex-
plains Filoni who then jokes to Ken Lee, “I wouldn’t mind

if students painted white clouds up there.” Suspended from
the ceiling are green panels which serve to diffuse the air
conditioning and further dampen any noise.

To make it suitable for various performances, including
dance, the stage floor is cushioned tongue and groove fir
with removable traps. The stage also boasts an adjustable
height orchestra shell and a proscenium that accommo-
dates different openings for dance, drama or music per-
formances.

On the ground floar facing the river is the black box the-
ater, which is all black as the drama department requested.
The concept was born in the 60's as a rebellion to tradi-
tional theaters, explains Filoni. Black box theaters sprouted
in alternative spaces such as garages, lofts and basements,
allowing for more informal and experimental theater. In this
black box, the stage can be placed anywhere and seats can
be endlessly moved to accommodate a wide variety of per-
formances and rehearsals.

While they were maximizing flexibility, the design team
also had to work some acoustical magic (courtesy of Bob
Jones) to achieve professional performance standards in
the theaters while also separating the sounds, such as the
gym which is over the cafeteria. That sound separation
accounts for the section of dry walling in the private ga-
rage below. And there were other specific design consid-
erations of course, such as extra wide elevators for the
Steinway pianos (30 in all) not to mention 19-foot high
doors leading from the stagehouse to the workshop in back.

feature
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Would you like fries with that?

The café on this wintry day is in full swing, smelling of
ketchup and fries and filled with students talking and laugh-
ing. A mini screen on the wall mimics the one outside so
students get a close-up view of their own displayed art-
work. This, says Filoni, who insisted on the round tables
which provide the best interaction, is the social heart of
the building with the library off to one side.

0On the academic side of CAPA, the Bitz Building, adaptive
reuse resulted in classrooms that look new and feature
signs with am/pm distinctions such as “English/Acting".
At CAPA the faculty changes daily: the academic teachers
finish and the arts and performance teachers arrive.

In between the two buildings, on the third through eighth
floors, is a curving corridor/seating area transition space
with floor to ceiling glass windows that overlook the court-
yard of the student entrance. Each floor is dramatic and
appealing filled with lively and colorful student sculpture,
paintings and mobiles. Even the oversized plants placed
by the windows lend an artistic touch.

Throughout the building, dramatic and impressive touches
underscore the design, making it the showpiece it was
meant to be. The front stair features white plastic tubes
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Kenneth Lee, AIA and Al Filoni, AIA of MacLachlan,
Cornelius & Filoni

that soar as tall as the building behind the glass block and
are lit at night, a theatrical touch that complements the
chaser lights on the riverfront marquee entrance. Height-
ening the visual appeal is the striped leaning exterior wall
with its pattern of white and terra cotta-glazed concrete
block. It mimics the original terra cotta and white on the
adjacent Bitz Building on Ninth Street.

Livening up the exterior is the 30-foot high by 20-foot wide
electronic video screen where initially students simply dis-
played their art but lately, says Filoni, they've been getting
more creative.

After all, the goal of the CAPA design is to showcase the
arts in a bold and dramatic way and the screen, which the

In the ballet rehearsal room, riverfront views provide a stunning backdrop and the ballet bar curves with the exterior glass wall.
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building from the riverfront park and the Ninth Street Bridge.

students love, fits the bill. The other goal was to honor
the city’s “magnificent” riverfront site. The architects suc-
ceeded with elements such as the 75-foot high curved
glass wall that fronts the building, opening up dramatic
views on both sides.

From the riverfront, the public is welcome to view the per-
formances and rehearsals inside in a number of ways,
whether it's the electronic screen, peering in at street level,
or observing layers of activity on the various floors from
the river park or Ninth St. Bridge. Soon students will be
projecting their performances right onto large sections of
the 75-foot curved glass wall. This flourishing of the arts
in downtown Pittsburgh, as part of the Cultural Trust Dis-
trict, has many in this city cheering the accomplishment.

And to think this used to be a gas station. The entire site,
explains Lee, was meticulously cleaned with extra precau-
tions taken since they were dealing with a school. They
not only hauled away contaminated soil but also injected
chemicals into the ground which they monitored afterwards.
In addition, they made provisions to isolate the under-
ground garage so it's airtight. =

(LEFT) The Orchestra Rehearsal Room and (RIGHT) the Choral Rehearsal Room. Student rehearsals can be viewed from the second floor above,

Filoniand his firm already have three major renovations in
Pittsburgh performance spaces to their credit: Heinz Hall,
Benedum Center and the Byham Theater. And now, they
add to that the Center for the Creative & Performing Arts.

As he stands in the hushed and darkened control room
overlooking the main theater Filoni pauses. “I can't imag-
ine if they had a facility like this when | was in school what
I might have done.” The architect, who has staged opera
and studied in Europe on a Fulbright scholarship is left
wondering. “I might not have been an architect,” he says
with a slight smile and a shrug.

Although he is enamored with theater—“lighting a stage
set s like painting’—this project has given him immense
satisfaction. (At the same time, he fully credits Ken Lee for
his role.) Recently, when Filoni was outside of Heinz Hall,
a student approached him and asked if he was the archi-
tectfor CAPA. When he told her he was, the student gushed,
“Thank you! Thank you! Thank you!

He could consider that the equivalent of a standing ova-
tion for a bravo performance.

Rl

feature

and from outside the
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Senator John Heinz History Pittsburgh
Regional History Center, 1996
ATTENDANCE 2000/2001: 110,000
FUNDRAISING GOAL: $19.5 for new facility
ORIGINAL PROJECT: $13 million renovation of the - i sy Colictond Vo s (L1
Chautauqua Lake Ice Company » Gvflea"Lé i g 51 kalt SM?rlmniuan‘HIing Exhibil;aﬂwy H!E
COMPLETION DATE FOR EXPANSION: 2004 Existing Bukding  Enwronce ; New Addifion
ARCHITECT: Astorino—architecture, engineering
and interior design

SQUARE FOOTAGE: with expansion 175,000 sf

 Splets Holl o Fahe

Who could argue with the idea of a Western Penn-
sylvania Sports Hall of Fame? In this sports-crazed
city, the addition of the Hall of Fame is likely to . : :
attract a broader audience to the Senator John ' T EiEaa Ll v T
Heinz History Center of Western Pennsylvania, : 5
housed in a former ice factory in the city’s Strip
District. Designed to hold tons of ice, the building
is a fortress of strength with three-foot thick brick
walls in some places and 170 tons of structural
steel posts and beams.

Only five years old, the center is already being ex-
panded, one block towards downtown. Highlights
include:

W Smithsonian Traveling Exhibit Gallery: With
blockbuster exhibits, such as the American Presi-
dents planned for this year, expectations are high
to attract many more visitors to the center. One
exhibit being planned is a commemoration of the
250" anniversary of the French and Indian War
(July, 2004) which started in Western Pennsylva-
nia. The History Center will host the premier ex-
hibit which will then travel to other cities and Great
Britain.

B Western Pennsylvania Sports Hall of Fame.
What better attraction for Pittsburgh? The Hall of
Fame will occupy the third and fourth floors and
feature the rich history of the Pittsburgh Pirates,
Steelers and the Penguins, as well as other pro-
fessional and school sports with special exhibits
on legends such as golfer Arnold Palmer.

W The Education Center: This planned theater is
in response to the educational programs that have
proved to be a hit with area schools. Up to 700
removable seats will provide flexibility in staging
a variety of events and serve as a small confer-
ence center as well.
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PHOTO BY MIKE KELLEY, PROJECT MANAGER, AMEC

fyou feel like you're losing ground keeping up with the latest LEED devel-

opments, take heart. You're not alone. Architects and others in the indus- Leadership in Energy
try have expressed frustration at what seems to be a tedious and expen- and Environmental
sive process aiming for LEED certification. Yes, it's a standard that automati- Design (LEED)-certified

cally confers value on a building in many areas including performance and buildings now make up

employee productivity. But is the process of attaining LEED accreditation worth
PLYFER A _ . ' 4 4% of market share
the extra expense and effort? Who benefits, and how much? Why not do right

by building green anyway and avoid the hassle of documenting the process? of all new constructign

in the US in 2002.
To shine more light (natural, of course) on the subject, Columns talked to Currently 67 projects
Nigel Howard of the U.S. Green Building Council along with Rebecca Flora, :
o . ‘ are certified:
executive director of the Green Building Alliance and Gary Moshier, AlA, of
Moshier Studios who serves on the GBA board. The bottom ling? Sure, LEED
. - , , PLATINUM 2
has its problems. But it's all we've got and it's a valuable tool to measure the el
many shades of green on the horizon. __6oitb 19
For the uninitiated, The LEED Green Building Rating System (trademark) is a SILVER 16

standard to support and validate successful green building design, construc-

CERTIFIED 30

tion and performance. LEED evaluates building performance in six catego-

ries for its certification. They are: sustainable sites, water efficiency, energy More than 90 projects
p

and atmosphere, materials and resources, indoor environmental quality and .
registered

innovation and design process. — By Tracy Certo
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Nigel Howard, Vice President-LEED &
International, U.S. Green Building Council
Howard, a self-proclaimed “lapsed chemist” spent twenty
years studying the environmental impact of buildings-
mostly in the United Kingdom before moving here two years
ago to work at the USGBC in Washington, D.C.

Inaphone interview with Columns, Howard addressed the
difference in document requirements in the latest version
of LEED. “The object of version 2.1 was to streamline the
documentation requirements of LEED,” he states, adding
that there are significant improvements in LEED 2.1 such
as the software template provided. “The template allows
people to fill in the key LEED attributes which makes com-
piling their documentation much easier.” Although some
documentation will still be needed to verify performance,
it's far less than before.

As for commissioning, which some critics of LEED deem
expensive, Howard says the requirements for commis-
sioning are better viewed as an investment, not an ex-
pense. “They can deliver substantial savings in running
costs of building. The commissioning costs are usually
recovered within months, or certainly the first year of the
building’s life.”

The problem, he concedes, is that some costs may be in-
curred by the building sector while the benefits are reaped
by the tenants. That's why the USGBC is focusing on the
things that make the biggest difference such as the com-
mission template. “We're defining more clearly what we're
looking for from the commissioning activity so that LEED
projects can get 80 to 90 percent of the benefits from 1010
20 percent of the costs,” he says.

As for the cost of LEED registration and certification, the
USGBC pegs the estimated cost at three cents a square
foot. “We think those are very low prices and very good
value,” says Howard who adds that “the real barrier is the
potential cost of achieving the standard itself. But even
here, most experienced teams can now produce green
buildings that cost no more-and in some cases less than-
conventional buildings.”

To further convince, he cites recent USGBC research.
“We've graphed the first cost per square foot of LEED cer-
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Architect Rafael Viioly, FAIA at the GreenBuild
Conference in November in his gold-LEED rated
convention center.

tified buildings and there is no correlation at all between
how green the building is and how much it costs. The
cheapest building in this small sample of buildings that
we have data for per square foot is gold and the most ex-
pensive is just plain certified. The preconception is wrong.
There is no correlation between cost and greenness. This
research shows that all the other factors like location, qual-
ity, and time in the economic boom/bust cycle are much
more important in determining the costs than how green
the building is,” he insists.

In any scenario, the USGBC still views the benefits as far
outweighing the costs. “The potential savings are much
more significant than the cost of the building,” says Howard
who points out that green building features such as im-
proved energy performance and less water consumption
contribute to reducing costs in the long run. “Even more
important though is the benefit that can come from im-
proved productivity in the buildings. If construction cost
is one on a scale then life cycle costs are five on the same
scale; but the value of the business that takes place in the
building is 200 on that same scale. Small percentage im-
provements in productivity, reduced absenteeism and im-
proved ability to attract and retain the best staff in green
buildings are hugely beneficial.”

To those who claim to build green but choose to forego
LEED certification because of perceived costs, he says,

PHOTO BY TRACY CERTO
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“They can save three cents a square foot but will they re-
ally get the performance they're looking for?”

The bottom line is LEED certification acts as it was in-
tended, as a third party rating tool. “Unless your feet are
held to the fire to document performance for certification,
the discipline to go to the end just isn't there,” he says.
From his vantage point at the USGBC, he knows of cases
where people decided not to file for certification for a green
building only to realize that the resulting building was “in-
distinguishable” from any other. For their next building,
they did achieve LEED certification. “They now find there
is a significant difference and people recognize the differ-
gnce,” claims Howard.

LEED, which was developed two years ago-the latest 2.1
version appeared in 2002 at the Austin conference— is
still evolving and experiencing the requisite growing pains
along the way.

One sticky issue the USGBC is confronting now is related
to high-rise residential buildings. How can you allow
people the freedom to smoke in their own homes without
exposing their neighbors to their tobacco smoke - a pre-
requisite requirement under LEED? “We're working on tech-
nical ways to contain smoke within the smokers’ own
homes,” he says. It's one of many tricky areas. “There’s a
whole bunch of minor things that we can only learn from
real practical experience implementing LEED, the way we
have defined something might be problematic in a way we
hadn't anticipated,” he says.

The group is already working on LEED 2.2 to further refine
some of the credits and improve and update the perfor-
mance of LEED. These are not very substantial changes,
he reveals, and the documents, he says reassuringly, will
remain substantially the same.

Gary Moshier, Moshier Studios

Gary Moshier, AIA who worked with the Green Building
Alliance before LEED was even developed, calls the sys-
tem “imperfect but we have to realize it's a starting point.”
He believes LEED can be improved in what it rewards and
what it promotes. “It's better than nothing,” he says, “but it
can be a lot better.”

The first thing to consider with LEED, says Moshier, is
this: It's a product of the politics of USGBC. That group, he
explains, is not a government organization but rather, a
private nonprofit and it's owned by its contributors which
include major suppliers of products in the industry—
building and construction and large architectural firms and
material suppliers. So in other words, “A lot of peaple with
vested interests are shaping the LEED product. As long as
you recognize that and don't get too hung up on it you'll be
fine,” he concludes.

He suggests anather thing to recognize. “Just because a
building has a medal rating doesn't mean it's not toxic in
same way and conversely, just because a building is not
rated doesn’t mean it's not green,” he says.

For example, Moshier says a number of buildings on the
GreenBuild tour were not LEED rated but could have been-
such as the Alcoa building and the Penn Center West of-
fice building-that were constructed prior to LEED. Other
green buildings never underwent LEED certification. “There
are a lot of reasons and cost is one of them,” he says,
citing the sliding fees rate structure based on construction
value.

For a company such as PNC Financial Services, which
already commissions their buildings, the additional cost
for LEED isn't that big, says Moshier. Private businesses
which stand to gain little from the public relations value
might think twice about going for a LEED rating, he sug-
gests, quickly adding, “I don't think they should think twice
about going for a green building.”

How green is the horizon these days? “There are still a
vast number of architects who have no intention of doing a
green building. The market penetration of green s still
pretty small,” he states. Currently in the commercial sec-
tor. four percent of buildings are LEED certified, according
to the latest USGBC figures.

“It's a good tool,” Moshier says of the LEED rating sys-
tems. “It's a good strategy but it's flawed. USGBC admitted
it was flawed but they've been changing the company line
recently,” he added with a chuckle.
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He looks at it this way. “LEED is the program that ate
USGBC. It was once one of so many things they did but it
has become their primary focus-good, bad or indifferent.
Itis “a big profile raiser.”

Rebecca Flora, executive director,

the Green Building Alliance

“The value of a LEED certified building is something that
ultimately the owner has to decide,” says GBA's Executive
Director Rebecca Flora. “LEED is an incredible toal. Its a
way for developers to get their hands around what it means
to green a building because it's quantifiable and it serves
to define green.”

As for the actual implementation of LEED, “I can see where
clearly the system has to continue to develop,”says Flora
who recognizes the fine line between a system that's rig-
orous yet at the same time maintains respect and credibil-
ity. If it becomes overly burdensome, then it presents a
problem. Flora has been convincing builders to go green
before the LEED system was developed. “lteach it. | spend
alot of time assessing it. | hear a lot of critics, and | don't
disagree with some of that criticism. But | think you have
to take a step back and think of the purpose, of what LEED
is doing.

“LEED certification is my only way of measuring,” she says
matter-of-factly. Although the idea of green building long
preceded the LEED ratings, there is no other method of
accounting. “Even though I know it's not perfect, what can
[ do? Otherwise, how do you differentiate?”

Although she is aware that “it's the best they can come up
with right now,” she adds, “Does it need improvement?
Absolutely.”

For now, LEED certification is the best tool they've got to
create a fundamental change. “We're trying to create some-
thing that helps transform the market, that helps push the
market to the notion that environmental responsibility and
healthy buildings should be part of the design. There’s
nothing else out there with that message,” she says. While
she admits that the system is basically cumbersome and
can be expensive in cases, the bigger objectives make it
worthwhile.
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Certainly Pittsburgh is benefiting from LEED certification.
“We definitely lead the country in the number of build-
ings,” says Flora. “It's been incredibly useful for us in get-
ting the message out about how we're doing regionally.”

Since the market at this point is aware of LEED, the current
objective of GBA is to pay less attention to LEED 2.1 and
more to existing buildings. “Our job as a nonprofit is to
jumpstart the market,” explains Flora. “We've brought
something to the market locally and we think we've had a
big role in Pittsburgh’s leadership. Now | need to go back
and say, where are the barriers now?" One example is break-
ing down the policy and code barriers to green building.
“If this whole market transformation is going to be suc-

cessful—to the point that green becomes mainstream and
it's not even necessary that we're involved—then we have
to deal with some of these barrier issues,” she says.

She also continues to ask if we are getting better perform-
ing buildings through the process and, to that end, she
would like the GBA to do more collaborative research with
universities on that subject.

Coming off the success of the GreenBuild conference,
which so effectively displayed the new LEED gold-rated
convention center as well as the city of Pittsburgh, Flora
has reason to believe that Pittsburgh has plenty of reason
to be proud of the progress thus far. If LEED certification
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helps further that goal, it's a tool she'll use to the max. At
the same time, she can empathize with the plight of one
beleaguered architect who recently voiced a concern that
he can't keep up with LEED. “The train is too far down the
track,” Flora says, nodding, and agreeing that we've all
been there, in a meeting where we're expected to know
something but we don't. She pauses for just a beat before
expressing a summarizing thought on LEED: “No one ex-
pected it to be this big.”

THE GreeningOF PITTSBURGH

The David L. Lawrence Convention Center, where Flora served as the LEED
Accredited Professional and Chair of the Design Commission overseeing
the design competition, received approval of gold certification the Friday
before the GreenBuild conference. If the USGBC timed the announce-
ment to the opening of the conference, that was a lucky break. And it was
the only one. In terms of going for the gold, “they didn’t cut us any slack,”
she insists. “It was rigorous.”

Much of the challenge stemmed from the unique nature of the building.
“This project isn’t a good comparable to any other project,” she warns.
“LEED is in no way designed for a convention center. There was so much
interpolation.” That, plus the convention center design started five years
ago when LEED was in the pilot stage. “It's an extremely different build-
ing type in a very unique situation,” she says.

To help navigate the uncharted waters, GBA hired Palladino & Company,
a green consultant, to do an interim LEED review early on to see if they
were going to meet the goal of gold certification. Aided by an $800,000
funding grant for technical assistance and documentation from the Heinz
Endowments, they were also able to get assistance with further docu-
mentation of pending and appealed LEED points from Palladino. And even
then the obstacles and the process proved time-consuming and demand-
ing. Heinz also provided a $3 million loan to the Sports & Exhibition Au-
thority for green related capital costs that had life cycle paybacks associ-
ated with them, like the water reclamation system.

Despite the many challenges, it was well worth it as Pittsburgh boasts the
only green convention center and the largest green building in the coun-
try. And it certainly played a role in attracting the GreenBuild conference
to the city. Flora sees it’s a part of the “natural evolution of Pittsburgh”.

“I think people are really getting into the notion of green building and
want to be part of it,” she says. “Certainly the nonprofit sector: Phipps,
the aviary, the Children’s Museum, Science Center, the Heinz History
Center, Children’s Hospital, you name it. They're all doing buildings or
expansions that are green because the foundations are onto it,” she says.

As for the private sector? “There’s a lot of work to do there. And we defi-
nitely need folks like PNC to be cheerleaders and to speak out about what
this means to employee retention and productivity and operating costs.
We need more Gary Saulsons out there (from PNC Firstside, who is
vice-president of the GBA board) experiencing these kind of results.”

Results like that spur on momentum. “I'm optimistic we’re going to keep
growing this market, expanding it,” says Flora. “It kind of comes down to
the construction industry and the amount of construction we do.” That
kind of dependency is one reason they're concentrating on LEED certifi-
cation of existing buildings.
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SEVEN STEPS TO
THE MAKING OF A SPECTACULAR

Green Convention Center

By Vivian Loftness, FAIA
Professor and Head, School of Architecture
Carnegie Mellon University

feature

PHOTOS BY ROMAN VINOLY

1. THE RIGHT RFQ AND GOALS STATE-
MENT: GREEN BUILDING ALLIANCE
(See appendix A for relevant excerpts from
the Competition Brief/RFP)

W The project was undertaken by the Pittsburgh
Auditorium Authority (PAA) now the Sports & Exhibition
Authority (SEA). The Green Building Alliance, an
unprecedented regional catalyst in greening the Pittsburgh
region, ensures leadership, client and professional
awareness of the importance of a green convention center.

m With funding from the Heinz Endowments, the Green
Building Alliance (Rebecca Flora* *) helps the Southwestern
Pennsylvania Convention Center Design Commission to
draft an RFQ for integrated design teams to achieve six
major goals with collaborative design processes:

1) Excellent urban buildings;

2) Excellent convention centers from the exhibitor and
visitor point of view;

3) Excellent image buildings from the air, car, pedestrian
level,

4) Environmentally sustainable (green) buildings and
building processes (this includes natural conditioning
strategies (daylight and natural ventilation, outdoor
spaces) energy conserving systems and controls, green
materials, assemblies and delivery processes.

5) Advanced and visionary technological buildings
(flexible, modular non embedded infrastructures) in
relation to the canvention of the future.

6) Excellent cost/quality management on projects

W After interviewing a shortlist of the 25 RFQ respondents,

4 teams were selected for a competition phase, all leaders in
‘high performance’ design: HOK/ARQ architects; Cesar Pelli
and Associates; SOM LLP; Rafael Vinoly Architects/HNTB.

2. THE RIGHT RFP AND COMPETITION
PROCESS: THE HEINZ ENDOWMENTS
(See appendix B for relevant excerpts from
the Competition Brief/RFP)

W Funding for a competition phase was offered from local
foundations, led by the Heinz Endowments, with a
stipulation that green design and good urban design would
be fully incorporated by the teams (Melisa Crawford*). In
addition, a low interest loan of $3 million was provided to
offset the costs of green items that had reasonable payback
and/or offered excellent public education value

m The Commonwealth of Pennsylvania, a national leader
in green design at the state level, made its $149 million
match for the project dependent on megting green design
goals (Governor’s Green Government Council, Catherine
Brownlee*).

W The convention center programmer was challenged to
incorporate the six RFQ goals since the program was very
antiquated in technology and environmental response.

B Larry Whitzling was hired to establish a performance
based jury (not a jury of big name architects) and four 4 jury
consultants to reflect four of the six major goals.

B Specified models and drawings were received from all
four teams by the deadline. These made a beautiful show of
innovation in the old Convention Center, which was later
displayed at the Carnegie Museum.

W One of four stood out as breathtaking in its integration -
meeting the six goals with the highest level of systems
integration for performance (Appendix B ); a unanimous
vote.

W Contract successfully negotiated.

3. AN INTEGRATED DESIGN TEAM WITH A
VISIONARY LEADER: RAFAEL VINOLY *

W Theclarity of vision and the integration of the team in
creating the vision was unique and carried forward
throughout the project through the very last decision,
including:

—  Clarity and functionality in the circulation plan,
fully integrated with structure and infrastructure.

— Adramatic structure with daylight and mechanical
integration.

— Innovative mechanical and electrical approaches,
components and integrated systems.

— Urban responses to the waterfront and rooftop
utilization; hotel as urban front door.

—No compromising on the quality of detailing related to
green design goals

4. THE RIGHT ENGINEERS: BURT HILL
KOSAR RITTELMANN & ASSOCIATES

W Green engineering was part of the vision from the
outset - daylight, natural ventilation, evaporative
cooling, aquifer cooling, high efficiency equipment,
distributed controls

B The lead engineer was committed to the marriage of
natural conditioning and high technology (David
Linamen™); never waffling on the viability and
criticality of natural conditioning approaches

W Parametric Simulation and physical modeling teams
were created to debate each material and assembly as to
life cycle and performance as value engineering came
into play.
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5. THE RIGHT MEASURE OF SUCCESS:
LEED™

B Theclient and design team was committed from the
outset to LEED silver or gold, despite the challenges of
applying LEED to the convention center building type.

W Leading green designers from around the U.S. joined a
LEED design charrette during design development to
establish tradeoffs, to focus simulation, physical
modeling and consultants.

B Peer review of construction documents was introduced
to ensure performance goals.

W GBA joined the commissioning team to continuously
evaluate points and choices in final specification and
construction (Gary Goodson*).

W Client states committment to ongoing commissioning
to ensure long term performance.

6. THE RIGHT CLIENT: SEA LEADERSHIP

W The SEA client established their commitment to
innovative environmental quality from the beginning,
with impact on design and implementation team,
fundraising and marketing.

W SEA maintained their commitment to quality as budgets
ran out and on-site compromises were requested, with a
level of energy on site that recognized that the
Convention Center was a major civic building and ours
for a very long time (Steve Leeper™).

7. “TO BE TEEMING WITH VITALITY” THE
CRITICAL NEXT STEPS (See appendix C.)

B The hotel has to be a front door to the Convention
Center and teeming with vitality.

W The urban park on the roof and cascading terraces and
waterfront has to be a landscaped recreational delight.

W The conventioneers’ continuous urban experience has
to be orchestrated, from arrival to hotel to Center to
dinner to entertainment to recreation to culture to
departure.

APPENDIX A.
RFQ excerpt DESIGN GOALS

To achieve a design that will meet the highest expressive,
urban, operational, and technical standards, the design
goals are:

W To create, through design excellence, a prominent
public builging with a vibrant and inspiring image.

W To create an urban building that is inviting to people
and widely perceived as a major architectural
destination.

W To alter the image of the existing convention center.
W Tointegrate public art into the design of the building.

W 7o create and celebrate a relationship between the
building and the riverfront.

W 70 be responsive and respectful of the adjacent hisoric
and cultural districts in the massing and detailing of the
building.

W To encourage social interaction within the building,
between the building and the city, and outside the
building by the linking of internal activities to external
public places, activities, and pedestrian circulation.

W 7o create a flexible and adaptive inerior that can
respond easily to the oeperational and technological
needs of an evolving convention market.

W To utilize advanced techhcnological systems for ease of
upgrades and future adaptability.

W To utilize “green materials” and “green technology” in
order to maximize long term resource efficiency and to
minimize harmful environmental and human health
impacts in both initial construction and operations/
maintenance.

W To create a high quality, effective building environment
for visitors, users, operators, and employees.

W Toincorporate direct transportation connections
between the Center and all modes of vehicular
transport—nboat, light rail, automobile, and bus.

APPENDIX B.
Competition Brief/RFP excerpts

B.1 Response to the environment
From an environmental perspective, the Design
Proposal should, where feasible:

W minimize the Center's impact on waste and water
treatment facilities.

W feature visible natural and operational systems in the
design (options that have been suggested include living
100fs, gray water treatment, the use of water features,
movement of people and materials, interior planting, etc.)

W optimize daylighting and natural ventilation.

M integrate natural and mechanical systems and rely on
the building enclosure to minimize unwanted climatic
influences.

W optimize energy consumption, materials, and use of
1esources.

W incorporate primary renewable systems, include
geothermal, hydrothermal, solar, and photo voltaic
energy.

W produce energy, and help purify the air and water.

W include the reuse of impacted site elements and account
for salvaged building materials.

B.2 Building systems

From a building system standpaint, a collaborative process
should be undertaken to establish a truly integrated design
among core consultants of the Competitor's team. This
should involve expertise in structural, heating and air
conditioning, plumbing, networking, acoustical, lighting and
enclosure quality. The Design Proposal may consider:

B HVAC solutions which focus on system quality and
energy efficiency and effectiveness; that afford
modularity/ accessibility and related flexibility in the
system design, that focus on local comfort through
distributed control, access to the natural environment
and natural conditioning opportunities, that focus on
redundant systems capitalizing on the splitting of
ventilation and thermal conditioning and system
integration; and that reflect these systems in the
aesthetic part of the architectural solution.

W Structural solutions that maximize material efficiency
and Sustainability, which provides a modular system
layout which affords flexibility; which interfaces well
with lighting, HVAC and telecommunication systems
and which provides a well designed enclosure interface
efficiently considering thermal and moisture control.

W Telecommunications and connectivity solutions that are
modular, accessible and flexible; that offer data/voice/
power/environmental; and video networking
approaches; that incorporate floor based infrastructures
and system integration.

W Lighting solutions which afford modularity, efficient
zoning and the ability to be reconfigured, and which
incorporate natural daylighting interfaces, while
considering energy efficient and sustainable ideals.

W Acoustical solutions which consider adjacencies and
which recognize volumes, dividers and materials and
which incorporate advanced technology.

W Enclosure solutions that consider system massing and
load management for lighting, air and cooling; which
provide access to the natural environment, exterior
views, places and walkways: which consider material
selections which are translated into a progressive
sustainable building delivery process from initial design
through construction and operation and maintenance.

W Interior finish solutions which consider use,
maintainability and durability, which can be easily
adaptable to changing layouts and various functional
demands, and which utilize healthy, resource conscious
materials.

*Individuals within the institutions are as critical as the
institutions for ensuring innovative green design.
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From the Firms

L Celli-Flynn Brennan Turkall has been commissioned to design the new
St. Francis Central Catholic Elementary School for 600 pupils on a dramatic site high
above Interstate 68 in Morgantown, WV. GFBT is also working for the Boy Scouts of
America on an addition/renovation to the assembly hall at Camp Twin Echo and on a 150-
seat expansion of The Commons at Washington & Jefferson College. The architecture of
this dining expansion will remain rooted in the Collegiate-Gothic tradition.

The Toronto Waterfront Revitalization Corporation (TWRC) announced that Urban De-
sign Associates, along with Toronto-based architect Joe Lobko, will be the consultant
urban design team leading the development of London’s West Donlands precinct plan. The
80-acre waterfront area is located between the mouth of the Don River, Parliament Street
and south of King Street.

Urban Design Associates also has been selected to lead the master plan update for
Birmingham Center City, Alabama. It will include an urban design master plan, develop-
ment opportunities and strategies, market analysis and implementation recommendations.

DRS Architects, Inc. announced the recent completion of an exgcutive conference room
at Slippery Rock State University (SRU). The conference room was constructed in historic
0ld Main by in-house SRU personnel and included state-of-the-art audio/visual capabili-
ties and an adjacent kitchen. The president and other SRU administrators will use the room
for board meetings and other executive functions.

DRS Architects, Inc. also announced that construction has begun on the Butler Town-
ship municipal building, a $3.4 million dollar facility. Principal-in-charge is Greg Madej,
AIA.

Phil Hundley, AIA, principal at DRS Architects, Inc., Jim Platt, AlA, also of DRS
and Peter Greer, AIA, have begun working with Oglebay Park on the design for a 40,000
sf addition to Wilson Lodge.

Ligo Architects continues to provide pro bono consultation services to store/building
owners for the $4,500,000 renovation program of the original business district of Slippery
Rock initiated last spring. The firm is assisting owners with recommendations for brick
cleaning, paint color selections, complete fagade face lifts, signage and lighting. To date
15 fagade renovations have been provided.

JSA Architecture Planning Engineering Interior Design announces that the new
dining hall facility for the YMCA Deer Valley camp located in Somerset County this month.
The new 11,000 sf dining hall will provide seating for approximately 300 people and will
also house the gift shop and staff offices. JSA project manager is Dwayne Mihalow,
Assoc. AIA. General contractor is Burchick Construction Company, Inc.

breaking ground

JSA recently completed the expansion and renovation to the Louis Anthony Jewelers store
at the Norman Center Il Shopping Center in Bethel Park, PA. JSA project manager was
Dwayne Mihalow, Assoc. AIA. General contractor was Aidan Contracting.

WTW Architects has been selected to complete an interior renovation design project for
The Department of Veteran's Affairs’ facility (below) on New Castle Road in Butler Town-
ship. The project will consolidate a number of clinical outpatient specialty services in one
location, making the facility more patient-friendly and comfortable for patients while im-

proving services. Principal-in-charge is Bryant Robey, AIA.

WTW Architects has also been selected to complete a major renovation and redesign
for the University Center (below) at Western Kentucky University in Bowling Green, Ken-
tucky in cooperation with Taylor Whitney of Lexington. WTW is also an active member in
the team developing programming for a phase two §7 million project that will address
future building needs for the center. Construction should begin next summer and be com-
pleted by the fall of 2005.
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breaking ground

Business Briefs
Tony Albrecht, AIA has opened his own

firm. His practice will focus on residential and commercial
architecture and sustainable desgin.

L. Robert Kimball & Associates has named Christo-
pher R. Haupt, AIA, vice president and managing princi-
pal of the firm’s architecture and engingering office in down-

ALBRECHT

town Pittsburgh. Mr. Haupt brings more than 15 years of
award-winning design and project management leadership
experience on some of the region’s most high profile and
complex projects including PNC Park, UPMC Sports Per-
formance Complex and PNC Firstside Center.

Jennifer Martella, AIA has joined Urban Design As-
sociates as its director of marketing and operations. In
her new position, Ms. Martella will draw upon her prior ex-
perience as the founder of

Tennessee’s second woman-
owned architectural firm.

Maryanne C. Stone is the new-
estaddition to the professional
staff at WTW Architects in
Pittsburgh. Stone is a mem-
ber of WTW’s design team for
the Pennsylvania State

MARTELLA

University's new Blue Band/Hazmat Building on the main campus in University Park.

Celli-Flynn Brennan Turkall is pleased to welcome Paul Kane as a project architect.
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Kudos

———» Apostolou Associates, Inc. has been awarded a Post-Secondary Cita-
tion in the 2003 American School & University Architectural Portfolio competition for
University of Pittsburgh, Peterson Events Center.

As a member of the Learning Spaces Advisory Committee of the Network for Information
Technology in Liberal Education (NITLE), Thomas Gelli, AIA recently addressed 25 elite
liberal arts colleges at DePauw University. NITLE is a national organization founded by
librarians and information technology directors to act as a catalyst for innovation and
collaboration among national liberal arts colleges and universities.

Agnew Moyer Smith Inc. is currently being featured in a series of Wall Street Journal ads
by Steelcase Inc. The ads announce the measurable improvements in innovation, commu-
nication and work process that they were able to achieve through the design of their new
state-of-the-art office (featured in the November, 2003 Columns). — By Maya Haptas
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Associated Builders
and Contractors, Inc.

Western
Pennsylvania
Chapter

412-231-1446

www.abcwpa.org

Associated Builders and Contractors

of WPA members are ative in
Legislative affairs, working with Federal,
Pennsylvania and Local elected officials
to preserve equal opportunity for all
contractors to compete for projecis

based on selection of the lowest

responsible bidder.

BRIDGES pbt

Architect: Michael S. Gouloff / Ft. Wayne, IN

The American States Insurance Building, which is now occupied by Civil & Environmental
Consultants, is located in Robinson Township, Pennsylvania. It sits against a steep hillside and is
almost completely made of glass. The 125,000 square foot facility is constructed of structural
steel framing with a glass curtain wall exterior and includes three floors of above ground office
space and two lower levels for a 200 space parking garage. This project won both the local ABC
Chapter “Award of Excellence” and received the National “Excellence in Construction Award” as
one of the Best Built Construction projects in the United States.

SPECIALIZING IN METAL
ARCHITECTURAL DETAIL FOR

COMMERCIAL, RESTAURANT
AND RESIDENTIAL SPACES.

Furniture

Stairways, Railings

Point of Purchase Displays
Monumental Doors
Environmental Graphics

Precise execution of vour design.
Stainless Steel
Mild Steel
Copper
Bronze
Aluminum

80 Hafner Avenue, Pittsburgh, PA 15223
Tel: (412) 799-0228 Fax: (412) 782-1104
varamg@bellatlantic.net
www.techniquemfg.com
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CALENDAR

AIA ACTIVITIES

JANUARY 13, TUESDAY

AIA Pittsburgh Board Meeting, 5 p.m. at the
Chapter office. All members are welcome 412-471-
9548.

FEBRUARY 10, TUESDAY

AIA Pittsburgh Board Meeting, 5 p.m. at the
Chapter office. All members are welcome 412-471-
9548.

AROUND TOWN

JANUARY 13, TUESDAY

CSI Meeting. A representative from Soffer
Organization will present an overview of the firm's
developments on Pittsburgh’s Southside. Holiday
Inn, Greentree. Social time, 6 p.m., dinner at 6:30
p.m. Cost is $25. Please RSVP to Deborah Merges

at dmerg@comcast.net or 412-855-0928 by
January 9*.

JANUARY 21, WEDNESDAY

SMPS Workshop. “Marketing Action Plan
Workshop” from 8 a.m. — 12 p.m. at the Rivers
Club, Oxford Center. Larry Silver of Contractor
Marketing, Inc. will lead a hands-on workshop that
guides participants through a real-life planning
methodology. The cost is $125/members; $150/
non-members. Please contact Mary Ann Berg at
mberg@mascaroconst.com for further information.

FEBRUARY 11, WEDNESDAY

SDA Members Meeting. Please join SDA at their
members meeting from 12-1:30 p.m. at the
Engineers Club. Cost is $17/members, $19.50/
non-members. Please RSVP with Cheryl Marlatt at
412-281-1337.

FEBRUARY 11, WEDNESDAY

CSI Meeting. CSI presents “Why Mold, Why
Now?" To be presented by Dr. Joseph Lstiburek,
PhD, a forensic engineer who investigates building
failures. Holiday Inn, Greentree. Social time, 6
p.m., dinner at 6:30 p.m.. Cost is $25. Please
RSVP to Deborah Merges at dmerg@comcast.net
or 412-855-0928 by February 6.

BUILDING BLOCKS

JANUARY 22, THURSDAY

Law of Easements: Legal Issues and Practical
Considerations In Pennsylvania

Lorman Education Services

Ramada Plaza Suites & Conference Center

One Bigelow Square, 9:00 am — 4:30 p.m.
Registration from 8:30 a.m.-9a.m. (6 CES credits)

- How Easements Are Created

- Easement Drafting

- Title And Survey For Easements

- Environmental Concerns And Liabilities
Enforcement

- Technology And The Land Use Case

Please visit www.lorman.com to register or
Call (715) 833-3959
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Professional Engineering Services
in Acoustics & Vibrations

William R. Thornton, Ph.D., P.E.
Consulting Engineers in Acoustics & Vibrations

n
Architectural Acoustics Analysis & Design
Theater & Auditorium Room Acoustics
School Acoustics & Noise Transmission
Building Acoustics & Noise Transmission
MRI & Sensitive Instrument Vibrations
Vibration Measurement & Control
HVAC Noise & Vibration Control
Community Noise Measurement
Environmental Impact Studies
Noise Control Engineering
Industrial Noise Control
Measurement & Testing
Product Development
Training Seminars
Expert Witness

724.265.2000 Pittsburgh
www.acoustics-vibrations.com
wrt@acoustics-vibrations.com

William R. Thornton, Ph.D., P.E.

Consulting Engineers in Acoustics & Vibrations

250 Shagbark Drive
RD1 Cheswick, PA 15024
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M ALLEGHENY CONSTRUCTION

GROUP, INC."

456 Washington Avenue, PO Box 425
Bridgeville, PA 15017

PHONE: 412-221-0500  FAX: 412-221-0188
CONTACT: Laura S. Deklewa

Commercial / Construction management
Exterior / General / Industrial / Interior
Renovations / Pre-engineered Metal
Buildings / Certified DBE/WBE

B AMEC

707 Grant Street, Suite 3000, Pittsburgh, PA 15219
PHONE: 412-258-3620 FAX: 412-258-3621
E-MAIL: doug.boyd@amec.com

Commercial / Construction management
General / Interior

MW BRIDGES'

1300 Brighton Road, Pittsburgh, PA 15233
PHONE: 321-5400 FAX: 321-9823

CONTACT: Paul R. Bridges/Gus Marquart

VISIT. www.BRIDGESPBT.com

Commercial / Construction management
Exterior / General / Industrial / Interior
Renovations

B BURCHICK CONSTRUCTION CO., INC.”
500 Lowries Run Road, Pittsburgh, PA 15237
PHONE: 369-9700 FAX: 369-9991

CONTACT: Joseph E. Burchick

E-MAIL: burchick@burchick.com

VISIT. www.burchick.com

Commercial / Construction management
General / Industrial / Interior / Renovations

M R.E. CRAWFORD CONSTRUCTION
1046 Pittsburgh Street, Springdale, PA 15144
PHONE: 724-274-5000 FAX: 724-274-2323
CONTACT: Thomas J. Chunchick
Commercial / Construction management
General / Interior / Renovations

W JOHN DEKLEWA & SONS, INC."

1273 Washington Pike, P.0. Box 158

Bridgeville, PA 15017-0158

PHONE: 412-257-9000  FAX: 412-257-4486
CONTACT: Donald W. Dempsey, President

WEB SITE: www.deklewa.com

General construction / Construction
Management / Design-Build / Development
Services

W DYNAMIC BUILDING CORPORATION'
51 Pennwood Place, Suite 200

Warrendale, PA 15068

PHONE: 724-772-9020  FAX: 724-772-5770
CONTACT: Judith Nadeau

E-MAIL: jnadeau@dynamicbuilding.com
Commercial / Construction management
General / Industrial / Interior Renovations
Multi-Family

W FLYNN CONSTRUCTION, INC.

600 Penn Avenue, Pittsburgh, PA 15221

PHONE: 243-2483  FAX: 243-7925

CONTACT: Tom O'Connor

Commercial / Construction Management
Exterior / General / Interior / Renovations

W GENERAL INDUSTRIES!

15 Arentzen Blvd., Charleroi, PA 15022

PHONE: (724) 483-1600 FAX: (724) 483-0990
CONTACT: Donald Ivill, divill@genindustries.com
VISIT: www.genindustries.com
Design-Build/Commercial Building
Contractors

W HARCHUCK CONSTRUCTION CO., INC.
705 Route 66, Building II, Suite 222,

Apollo PA 15613

PHONE: (724) 727-3700  FAX: (724) 727-2800
CONTACT: David A. Harchuck

Commercial / Construction management
Exterior / General / Industrial / Interior
Renovations

M A. RICHARD KACIN, INC.?

795-22 Pine Valley Drive, Pittsburgh, PA 15239
PHONE: 724-327-6694 FAX: 724-733-5993
CONTACT: A. Richard Kacin, Pres
Commercial / Construction management
General / Industrial / Residential

W KUSEVICH CONTRACTING, INC.

3 Walnut Street, Pittsburgh, PA 15223

PHONE: 782-2112  FAX: 782-0271

CONTACT: George Kusevich, Jr.

E-MAIL: gkjr@kusevich.com

VISIT: www.kusevich.com

Commercial / Construction management
General / Industrial / Interior Renovations
Institutional

* Member of the MASTER BUILDERS’ ASSOCIATION.
" Member of ASSOCIATED BUILDERS AND CONTRACTORS, INC.
A LISTING OF AREA CONTRACTORS AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call AIA Pitisburgh at 412-471-9548.

B MARCO CONTRACTORS, INC.

100 Commonwealth Drive P.0. Box 805
Warrendale, PA 15095-0805

PHONE: 724-741-0300 x.27 FAX: 724-741-0335
CONTACT: Erica Gillis

E-MAIL: egillis@marcocontractors.com

VISIT: www.marcocontractors.com

Commercial / Construction management
Interior / Renovation / Restaurants / Retail

B MASSARO COMPANY

120 Delta Drive, Pittsburgh, PA 15238

PHONE: 412-963-2800 FAX: 412-599-0034
CONTACT: Steven Massaro

VISIT: www.massarocompany.com
Commercial / Construction management
General / interior / Renovations
Design/Build

B MISTICK CONSTRUCTION'

1300 Brighton Road, Pittsburgh, PA 15233
PHONE: 322-1121  FAX: 322-9336

CONTACT: D. Thomas Mistick

Commercial / Construction management
Exterior / General / Interior / Renovations
Residential

M NELLO CONSTRUCTION COMPANY ™
100 Houston Square, Suite 200
Cannonsburg, PA 15317

PHONE: 724-746-0800  FAX: 724-746-1966
CONTACT: Janet Torriero

VISIT: www.nello.net

W SOTA CONSTRUCTION SERVICES INC.?
80 Union Avenue, Pittsburgh, PA 15202

PHONE: 412-766-4630  FAX: 412-766-4634
CONTACT: Ernie Sota

E-MAIL: esota@sotaconstruction.com

VISIT: www.sotaconstruction.com

Commercial / Construction management
Exterior / General / Industrial / Interior
Renovations

W TEDCO CONSTRUCTION CORPORATION
TEDCO Place, Carnegie, PA 15106

PHONE: 276-8080  FAX: 276-6804

CONTACT: Jim Frantz

Commercial / Construction management
Exterior / General / Industrial / Interior
Renovations

B TORRIERO CONSTRUCTION

100 Houston Square, Suite 102

Cannonsburg, PA 15317

PHONE: 724-746-0800  FAX: 724-746-1966
CONTACT: Gino Torriero

E-MAIL: gino@torrieroconstruction.com

VISIT: www.torrieroconstruction.com
Commercial / Construction management
Exterior / General / Interior / Renovations

W TURNER CONSTRUCTION COMPANY *
1400 Koppers Building

436 Seventh Avenue, Pittsburgh, PA 15219
PHONE: 412-255-5400 FAX: 412-255-0249
CONTACT: Joseph Milicia, Jr.

Commercial / Construction g t
Exterior / General / Industrial / Interior
Renovations

B RAIMONDO CONSTRUCTION CO. INC.
131 South Lincoln Avenue, Greensburg, PA 15601
PHONE: (724) 837-3146  FAX: (724) 837-3154
CONTACT: David A. Raimondo

WEB SITE: www.raimondo.com

General Construction / Concrete / Pre-
Engineered Metal Buildings / Interior
Renovations / Commercial / Industrial

Ci cial / Construction management
General / Industrial / Interior / Renovations

M VOLPATT CONSTRUCTION
CORPORATION”

250 Curry Hollow Road, Pittsburgh, PA 15236
PHONE: 412-653-5454 FAX: 412-653-5755
CONTACT: Raymond A. Volpatt

Commercial / Construction management
Exterior / General / Industrial / Interior
Renovations
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Dassaai s BRIl R
The Right Materials

¢ Fire Resistant ¢ Design Flexible

¢ Low Maintenance ¢ Superior Longevity

¢ Durable & Safe ¢ Cost Effective

The Right Way

Constructed by Experienced Union Craftworkers & Contractors

¢ Aesthetically Valuable ¢ Fast Construction Time

International Masonry Institute 300 Northpointe Circle, # 303
Seven Fields, PA 16046

team

R . Ph: (724) 776-1930
We Build For Life Fax: (724) 776-4963
btrimble@imiweb.org
s For answers to your masonry questions, call 1-800-IMI-0988. www.imiweb.org

THE MASTER BUILDERS ASSOCIATION OF WESTERN PENNSYLVANIA (MBA)

LET’S DO LUNCH...
AT Your Place!

If you have 45 minutes, we have some food for thought
about today’s construction market conditions, the
customer-oriented MBA trades and bottom line issues
that impact architects and owners.

You supply the Audience. We'll supply the Lunch.

To schedule a free lunch at your place, contact Ann
WESTERN

Pl Billak, Master Builders’ Association at 412-922-3912

CHAPTER OF

or abillak@mbawpa.org

www.mbawpa.org 412-922-3912
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A LISTING OF AREA ENGINEERS AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call AlA Pitisburgh at 412-471-9548.

M ALLEN & SHARIFF CORPORATION
700 River Avenue, Suite 333

Pittsburgh, PA 15212

PHONE: (412) 322-9280 FAX: (412) 322-9281
CONTACT: Anthony E. Molinaro, PE
Consulting / Electrical / Mechanical
Telecommunications

W BARBER & HOFFMAN, INC.

215 Executive Drive Suite 202

Cranberry Twp. PA 16066

PHONE: (724) 741-0848  FAX: (724) 741-0849
CONTACT: Michael R. Miller, PE

E-MAIL: BHP@barberhoffman.com
Consulting / Structural

W BRACGE ENGINEERING, INC.
3440 Babcock Boulevard, Box 15128
Pittsburgh, PA 15237

PHONE: 367-7700 FAX: 367-8177
CONTACT: Frank C. Brace
Structural

M CIVIL & ENVIRONMENTAL
CONSULTANTS, INC.

333 Baldwin Road, Pittsburgh, PA 15205
PHONE: 412-429-2324  FAX: 412-429-2114
CONTACT: Gregory P. Quatchak, P.E

Civil / Geotechnical / Surveying
Environmental / Construction Consulting
Testing & Inspection

M CJL ENGINEERING

416 Main Street, Suite 200

Johnstown, PA 15901-1828

PHONE: 814-536-1651  FAX: 814-536-5732
PGH. OFFICE PHONE: 412-262-1220

PGH. OFFICE FAX: 412-262-2972

CONTACT: Matthew R. Sotosky, PE.
www.dynamic-engineering.com

Consulting / HVAC / Plumbing / Fire
Protection / Electrical / Telecommunications
Building Audits / LEED Accredited
Professionals

W CLAITMAN ENGINEERING ASSOC., INC.
1340 Qld Freeport Road, Pittsburgh, PA 15238
PHONE: 963-6700 FAX: 963-7217

CONTACT: Robert Rosenthal

Consulting / HVAC / Plumbing / Fire
Protection / Electrical

DISPLAY ADVERTISING -

B CONWAY ENGINEERING
Investment Building

235 4th Avenue, Suite 1408
Pittsburgh, PA 15222

PHONE: 765-0988 ~ FAX: 765-2530
CONTACT: Bob Conway
Consulting / Structural

W DODSON ENGINEERING, INC.

420 One Chatham Center, Pittsburgh, PA 15219
PHONE: 412-261-6515  FAX: 412-261-6527
CONTACT: Gregory L. Calabria, PE.
Consulting / Mechanical

W ENGINEERING MECHANICS, INC.

4636 Campbells Run Road, Pittsburgh, PA 15205
PHONE: 788-3650 FAX: 787-5891

CONTACT: Daniel Grieco, Jr., PE

Testing & Inspection / Geotechnical
Consulting / Environmental

Blasting Vibrations

W FAHRINGER, McCARTY, GREY, INC.
1610 Golden Mile Highway

Monroeville, PA 15146

PHONE: 724-327-0599 FAX: 724-733-4577
CONTACT: Dale K. Earl

E-MAIL: fmg1@stargate.net

Landscape Architecture / Site Master
Planning / Civil / Consulting

M FIRSCHING, MARSTILLER, RUSBARSKY
AND WOLF ENGINEERING, INC.

2 Parkway Center East

2030 Ardmore Boulevard, Suite 250

Pittsburgh, PA 15221

PHONE: 271-5090 FAX: 271-5193

CONTACT: Daniel J. Wolf / David D. Rusbarsky /
Ted Marstiller, PE.

Consulting / HVAC / Plumbing

Fire Protection / Electrical
Telecommunications

M GAI CONSULTANTS, INC.

570 Beatty Road, Monroeville, PA 15146

PHONE: 412-856-9220 FAX: 412-372-2161
CONTACT: Anthony F. Morrocco, PE/PLS

Testing & Inspection / Civil / Construction
Monitoring / Consulting / Environmental /
Geotechnical / Structural / Transportation /
Archaeological / Surveying

INSERTS -

B THE GATEWAY ENGINEERS, INC.
1011 Alcon Street, Pittsburgh, PA 15220
PHONE: 921-4030 FAX: 921-9960

CONTACT: Rose Griffin

Civil / Testing & Inspection / Consulting
Environmental

B HORNFECK ENGINEERING, INC.
1020 North Canal Street, Pittsburgh, PA 15215
PHONE: 781-1500 FAX: 781-5593

CONTACT: Richard W. Petrie, PE.

Consulting / Electrical / Instrumentation
Lighting / Telecommunications

W JSA

6450 Steubenville Pike, Pittsburgh, PA 15205
PHONE: 412-788-1500 FAX: 787-5960
CONTACT: Christopher DiCianna
Consulting / Electrical / Mechanical
Telecommunications / Commissioning

M THE KACHELE GROUP

1014 Perry Highway, Suite 100

Pittsburgh, PA 15237

PHONE: 412-369-9020 FAX: 412-369-9021
CONTACT: Tony Moscollic

Structural

M L. ROBERT KIMBALL & ASSOCIATES
Architects and Engineers

415 Moon Clinton Road, Coraopolis, PA 15108
PHONE: 412-262-5400 FAX: 412-262-3036
ALT. PGH PHONE: 412-201-4900

CONTACT: Emil R. “Jack” Lerch, PE

CONTACT: J. Philip Andrews, FAIA

WEB SITE: www.Irkimball.com

Civil / Site / Water / Wastewater / Indoor
Air Quality / Environmental Site
Assessments / Land Development
Industrial Hygiene and Safety

B MORGAN PROPERTY AND
CONSTRUCTION CONSULTANTS, INC.
P. 0. Box 15540, Pittsburgh, PA 15244
PHONE: 412-787-1720 FAX: 412-787-0730
CONTACT: Morgan P. Kronk

E-MAIL: mpkcci@msn.com

General construction consulting,
estimating services, and value
engineering / Consulting / Owners
representative inspections and
management / Building and property
evaluations.

B MURRAY ASSOCIATES, INC.

413 Penn Avenue, Turtle Creek, PA 15145
PHONE: 412-823-2020 FAX: 412-824-7302
CONTACT: Jack G. Murray, PE.
Geotechnical / Civil / Environmental
Structural / Testing & Inspection
Forensic

B TAYLOR STRUCTURAL ENGINEERS
250 Mt. Lebanon Blvd.

Pittsburgh, PA 15234

PHONE: 412-344-1889 FAX: 412-344-4898
CONTACT: Dirk A. Taylor

E-MAIL: pkoval@taylorstructuralengineers.com
Structural

B TOWER ENGINEERING

115 Evergreen Heights Drive, Suite 400
Pittsburgh, PA 15229

PHONE: 412-931-8888  FAX: 412-939-2525
CONTACT: Theodore H. Dannerth, PE.
Consulting / Electrical / Mechanical
Telecommunications / Sustainable
Building Design / Energy Analysis
Building Commissioning

B TRANS ASSOCIATES ENGINEERING
CONSULTANTS, INC.

2419 Baldwick Road, Pittsburgh, PA 15205
PHONE: 412-937-8070 FAX: 412-937-8071
CONTACT: Mark J. Magalotti PE

Civil / Cansulting / Transportation

W WIDMER ENGINEERING, INC.

806 Lincoln Place, Beaver Falls, PA 15010
PHONE: 724-847-1696 FAX: 724-847-0419
CONTACT: David H. Widmer, President
E-MAIL: dwidmer@widmerengineering.com
WEB SITE: www.widmerengineers.com
Structural / Site Development / Traffic
Engineering

DIRECTORY LISTINGS
REACH THE PROFESSIONALS YOU WANT TO REACH  REASONABLE RATES e CALL AIA PITTSBURGH AT 412-471-9548.
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Daniel Rothschild, AIA

Rothschild Doyno Architects PC

FAMILY: Married to Lori with children Becca, Ben, Sarah, Sam (no pets, my hands are full).
YEARS IN PRACTICE: 21, the same amount of time | first set foot in Pittsburgh with my U-Haul truck.

EDUCATION: Master's of Architecture, North Carolina State University; Bachelor's of Environmental Design, Miami
University; Architectural Association, London, England.

PROJECT WITH SPECIAL MEANING: My Master's thesis: “Duality in Architectural Form.” Even after all these years, it
signals a moment that allowed me to understand that architecture can be shaped to personal will. There are many
elements of that thesis that appear in our work, and continue to allow me to interpret the built environment around me.
The thesis was also the time in which the method of describing the architectural design process was crystallized
through the use of a design sketchbaok, another element that our firm uses to this day.

WHEN | DECIDED TO BE AN ARCHITECT: As a high school senior | spent a weekend visiting a friend at Miami
University who was studying architecture. | may have confused the parties with the curriculum.

IF | HADN'T BEEN AN ARCHITECT: | would have liked to be a political cartoonist because it blends my affection for
sketching with my interest in world events.

A BUILDING I VISITED THAT HAD A TREMENDOUS IMPACT ON ME WAS: Hans Hollein's Municipal Museum in
Mochengladbach, Austria was a fascinating example to me of a building that serves as a transition between two
distinct environments, a park and an urban street. The building begins as a series of undulating brick retaining walls,
becomes a museum, and culminates in a modernist glass tower.

MY FAVORITE THING ABOUT BEING AN ARCHITECT: Revisiting projects and watching people do unexpected things.
BEST PART OF MY JOB AND WHY: Continuing to learn in a collaborative environment.

| GCOMMUNICATE BEST: When actively listening.

ADVICE FOR ARCHITECTS: Never, ever, compromise your personal values.

WHAT | LIKE TO DO IN MY SPARE TIME: Have fun with family and friends in interesting settings, swim during my
lunch hour, take on projects that | can't finish (I have lots of those.)

| WOULD LIKE TO BE REMEMBERED FOR: Making the world a better place.
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A LISTING OF AREA BUSINESSES AND THEIR PROFESSIONAL SERVICES. To include your firm in this directory, call AIA Pittsburgh at 412-471-9548.

CADD SERVICES

B KG DRAFTING SERVICES

507 West 3rd Street, Dairy, PA 15627
PHONE: 724-694-8366  FAX: 724-694-0209
CONTACT: Katrina Gray

CADD Services

LANDSCGAPE ARCHITECTS

W DAHLKEMPER LANDSCAPE
ARCHITECTS AND CONTRACTORS

P1650 Norcross Road, Erie, PA 16510

PHONE: 814-825-3253  FAX: 814-825-0775
CONTACT: Daniel J. Dahlkemper

E-MAIL: diac@erie.net

Athletic Sports Complexes, Environmental
Green Design, Park and Recreation
Planning, Site Master Planning, Ordinance
Development

H KENDALL LANDSCAPE ARCHITECTS
524 Locust Place, Sewickley, PA 15143
PHONE: 412-741-5244  FAX: 412-741-0809
CONTACT: Heather O'Brian or Patricia Kendall
E-MAIL: design@kendallobrien.com

Parks and Recreation Planning,
Residential Landscapes, Site Master
Planning, Streetscapes

B MARSHALL TYLER RAUSCH LLC

101 Bellevue Road, Pittsburgh, PA 15229

PHONE: 412-931-6455  FAX: 412-931-7764
CONTACT: Cindy Tyler

E-MAIL: mir@mirla.com

Woman Owned Business, Environmental
Green Design, Site Master Planning, Estate
Landscapes, Conservatory Design,
Playground and Educational landscapes

M PASHEK ASSOCIATES, LTD.

619 East Ohio Street

Pittsburgh, PA 15212

PHONE: 412-321-6362  FAX: 412-321-9202
CONTACT: Nancy Lonnett Roman RLA
E-MAIL: nlonnett@pashekla.com

VISIT: www.pashekla.com

Environmental Green Design, Historic
Preservation, Park and Recreation
Planning, Slte Master Planning,
Streetscapes, Urban Planning

H M. I. FRIDAY

148 Perrysville Avenue, Pittaburgh, PA 15229
PHONE: 412-931-7444  FAX: 412-931-2601
CONTACT: Mark Friday

Commercial, Industrial, Institutional
Masonry Work, Brick/Block/Limestone/
Granite

OFFICE FURNITURE

W FRANKLIN INTERIORS

Suite 600, 2740 Smallman Street,

Pittsburgh, PA 15222-4720

PHONE: 412-261-2525  FAX: 412-255-4089
Complete project and furniture manage-
ment. Reconfigurations and installations:
non-union and union. Meeting any budget—
we are your authorized Steelcase dealer.

PHOTOGRAPHY

B MASSERY PHOTOGRAPHY, INC.
701 Washington Road, Suite 10

Pittsburgh, PA 15228

PHONE: 412-344-6129  FAX: 412-344-0968
CONTACT: Ed Massery

E-MAIL: massphoto@earthlink.net

WEB SITE: www.edmassery.com

Interior, Architectural, Construction
Photography

REPROGRAPHICS

M F.L. HAUS COMPANY

921 Ridge Avenue, Pittsburgh, PA 15212-6093
PHONE: 412-231-7700 FAX: 412-231-7709
CONTACT: Mike Collett

E-MAIL: mcollett@flhaus.com

WEB SITE: www.flhaus.com

Plan Room/Construction Management,
Large & Small Format - Color/Black &
White Digital Printing/Scanning/Plotting/
Copying, Authorized Dealer for OCE
Equipment - Sales/Service/Supplies,
Mounting/Laminating, Ploter/Copier -
Media & Supplies, Advertising Specilaty
Items/Embroidery/Screen Printing Froms
Printing, Pick-up and Delivery

B TRI-STATE REPROGRAPHICS, INC.

907 Penn Avenue, Suite 700, Pittsburgh, PA 15222
PHONE: 281-3538  FAX: 281-3344

CONTACT: George R. Marshall

Document Management, Digital B&W
Plotting, Blueprinting, Specs/Binding,
Large & Small Format Color Copies,
Mounting/Laminating, Supplies, Pickup &
Delivery

H BUNTING GRAPHICS, INC.

20 River Road, Verona, PA 15147-1159

PHONE: 412-820-2200 ext. 240  FAX: 412-820-
4404

E-MAIL: jody@buntinggraphics.com

VISIT: www.buntinggraphics.com

CONTACT: Jody Bunting

Fabricated Graphics & Signage, Custom
Railings & Architectural Metal Work,
Decorative Truss Work, Cold Cathode
Lighting, Custom Lighting Fixtures,
Sculpture & 3D Graphics, Custom
Fabrication, Latest Technology & Skilled
Craftsmen. (Local 110,000 Sq. Ft. Mfg.
Plant)

W KOLANO DESIGN

6026 Penn Circle South, Pgh, PA 15206-3921
PHONE: 412-661-9000  FAX: 412-661-9606
E-MAIL: wk@kolano.com

CONTACT: William Kolano

WEB SITE: www.kolano.com

Design of sign & wayfinding systems,
design standards, fabrication packages and
contract administration. For facilities,
corporate, transportation, education,
medical, retail, government, hospitality

WATERPROOFING CONTRACTOR

M T-n-D OF PITTSBURGH, INC.

1422 Frey Road, Pittsburgh, PA 15235
PHONE: 412-374-1330  FAX: 412-374-1330
CONTACT: Art Hawk or John Gibbon

W. PA’s selected contractor utilizing
TREMCO material’s “TUFF-N-DRI”
waterproofing systems. “GUARANTEED
DRY”

LIST YOUR SERVICES IN THE
GENERAL SERVICES DIRECTORY

With the General Services Directory,
you can list your business by specialty
in Columns. List your firm under the
heading of your choice.

* Security Systems

© Blue Prints

* HVAC

o Electrical Service
 Design

¢ Roofing

e Signage

¢ Windows and Doors
* Brick Waterproofing
o Interior Design

e CADD Services

e Lumber

e Masonry

e Data

* Flooring

o Carpeting

o Tile

° Plumbing

Call AlA Pittsburgh at
412-471-9548 for details.
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PROJECTS OF MERIT

Associated Builders
and Contractors, Inc.

Western
Pennsylvania
Chapter

412-231-1446

www.abewpa.org

Canova Electrical Contracting, Inc.

Safety is important to Associated

The Adelphia Business Solutions Office Building, located in Southpointe, PA is a

X state of the art four-story office building. Canova Electric completed the

members as they participate in the STEP — building's electrical power design, and our suggestions to the architect to change

the lighting from standard 2x4 to indirect lighting helped give the building an

, excellent office lighting environment. This indirect lighting allows the employees

winners are eligible fo qualify for 1 ' : \  of Adelphia to work more comfortably and productively since energy efficient
OSHA partnersip, £ , A ‘ indirect lighting reduces glare on the computer screens.

Builders and Contractors of WPA

award program and Platinum award

Architect: Gerard/Nagar, Associates Architects

We’re releasing new software.

. To release you from old frustratmns o

We've totally redesigned our AIA Contract manage documents with ease. Enhanced
Documents software to offer storage and retrieval lets you
L ‘ world-class simplicity. We've call up project data so it can L]
incorporated familiar toolbars, be automatically incorporated
pull-down menus, and icons, into new documents. Plus, any
so everything is as streamlined variances from AlA standard
and intuitive. We've also included contract language can be
Microsoft® Word and PDF displayed in a special report.
file-saving so you can create, share, and It's all here. And it's all easy.

To learn more or to download the software, go to www.aia.org or call 1-800-365-2724. ﬂ .

AIA Contract Documents

Microsoft® and Microsoft® Word 2000 are either registered trademarks or trademarks of Microsoft Corporation in the Uni
States and/or other countries. ©2003, The American Institute of Archttects .




Adelphia Business Solutfions
WHAT EVERY ARCHITECT NEEDS IN A GENERAL CONTRACTOR. Archifect: GarardNagar Associafes

Your list of decisions is endless when you are assisting clients with a new
building design. Whether the job encompasses new office space or a
manufacturing facility, your list of responsibilities can range from site
selection and zoning, fo work efficiency and storage needs.

General Industries, the area’s leading commercial builder, guaranfees
that every project we build for your clienfs is completed on time and
within budget, as promised.

Our accountability leads 1o your success.

GENERAL
INDUSTRIES

| GENERAL CONTRACTORS

» CAN WE BUILD WITH ACCOUNTABILITY FOR YOU?

FIND OUT MORE ABOUT BUILDING WITH GENERAL INDUSTRIES. CALL DON IVILL AT (724) 483-1600
15 ARENTZEN BOULEVARD » CHARLEROI, PA 15022 » www.genindustries.com




