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Our Engineering Services Team
does more than provide
accurate cost estimates.

Locating the water heater on the roof offers the best
economy and efficiency in this six-unit townhouse.

| LT

We helped draw up the ||
specs for the gas water
heating system here — ||
a free Gas Company
Service. I

“[7 Gas hot water — and our engineering
team helped plan gas range and dryer
outlets for each unit, too — lower op-
erating costs all around.

They help save you energy.

The Gas Company's Engineering Services team serves
Hawaii's architects, mechanical engineers and developers in
important ways. They're skilled in assessing appliance needs
and offering practical advice on implementing utility plans.
When they're called in early enough, they can often save
planners many dollars by recommending alternate locations
or piping routes

They're also Energy Savers. Of course, the project that uses
gas uses less of Hawaii's primary energy source, oil, than one
that is "all-electric.”” But our Engineering Services team can do
even more — suggesting ways to get maximum energy
efficiency, from equipment selection to appliance installations.
A single phone call can bring this free service to anyone
requesting it — 548-4236 or 548-2113

*L

Two of Tha Gas Company's Energy Savers: I 6
Charlie Bazell and Ed Inouye, T AT THE GAS COMPANY
engineering consuliants. \'/W( < GASCO NG, A SUBSIDIWAY OF PACIFIC RESOURCES, NG i a g
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H/A FEATURE ARTICLE:

Hawaii Capital district

by Michael Leinewebber, AlA

A documentation aspect of some
recent ‘‘Scenic, Cultural, and His-
toric District”” Ordinance research
may be interesting to persons
concerned with the identification
and conservation of the archi-
tectural resources of the Hawaii
Capital District. Provisions of the
City and County of Honolulu en-
abling ordinance, Ordinance No.
4319, relating to historic, cultural
and/or scenic districts, were ap-
plied to determine precise plan
precinct development criteria for
the '"Historic Precinct” of the

Hawaii Capital District.

Our planning group, Urban 9,
inventoried and documented
places located within the ““Hawaii
Capital Historic District.” For-
tunately for the cultural and
scenic values of the precinct, these
values are generally embodied in
the criteria used to nominate
places to the State and National
Registers of Historic Places.

Data on places of historic sig-
nificance, and carried on the State
and National Registers, were drawn
from sources which included the

Federal Register, the Hawai
Register of Historic Places, th
Hawaii Capital Historic Distric
Site Form, Notes on the Histori
Background of Buildings in th
Honolulu Civic Center, The Arch
tecture of Honolulu, and Olid H
nolulu, a Guide to Oahu's Histori
Buildings. These published source
were supplemented by field o
servations, photographic do
umentations, and primary sourc
materials, which are too numerou
for citation here.

KAWAIAHAO CHURCH
AND GROUNDS

The first church structures on the
Kawaiahao grounds were four
thatched buildings constructed for
the Mission between 1821 and
1829. The present church was
begun in 1837 using plans pre-
pared by the Reverend Hiram
Bingham for a two-story stone
building with cellar, galleries, pil-
lars and a bell tower.

The church is a simple oblong
structure built in the style of
Colonial architecture of the 18th
century. It is constructed of coral
blocks cut from the nearby reef,
and of structural timbers and
shingles brought from the Pacific
Northwest and Oahu. It was ded-
icated on July 21, 1842 and was
known as the King's Chapel or
"Ka Hale Pile""—a house of prayer.

The name Kawaiahao was first
used in 1853, and was taken from
the name of an ancient sacred
spring in the area. Kawaiahao
Church, which is closely associ-
ated with major events in Ha-

waiian history, is the “Mother
Protestant Church of Hawaii. |
remains in general use today.

The church grounds were assigne
to the Mission in 1820 and wer
formally deeded by Kamehameh
Il in 1840. They include tw
cemeteries, one for the congre

tion along Queen and Punchbo

Streets and a small Mission buri
ground near the Mission Hous

Also on the grounds is the Lun
lilo Mausoleum and the Adob
School House. The churc
grounds, and mausoleum are a
maintained in excellent conditio

Hawaii Archit



Michael Leinewebber is an architect/
urban designer with URBAN 9, a plan-
ning and research oriented group asso-
ciated with GROUP ARCHITECTS COL-
LABORATIVE., INC,

%)

ADOBE SCHOOL HOUSE

The Adobe School House, which
is located behind the Mission
cemetery, was constructed in
1835 to house the school operated
by Mrs. Hiram Bingham, wife of
one of the first missionaries. The
School House was also used for
the annual missionaries meeting.
This simple rectangular structure
is the only adobe building still
standing in Honolulu. It is present-
ly used for Kawaiahao Church
offices and storage.

LUNALILO MAUSOLEUM

The Gothic style Lunalilo Mauso-
leum was designed by Robert
Lishman and was constructed to
carry out the wish of King Luna-
lilo to be buried near his people.
The six-foot stone wall which
ance surrounded the entire Kawai-
ahao Church property still sur-
rounds the mausoleum.

KEKUANAO’'A BUILDING
STATE (TERRITORIAL)
OFFICE BUILDING

This building was built in 1926 as
an office building. It was designed
by Arthur Reynolds, a Honolulu
architect, to house the Hawaii
Territorial administrative offices.
The building is six stories high,
generally rectangular in plan, and
its entry is characterized by a
massive stair with double landings.

The significance of the Territorial
Office Building to the Capital
District is its pivotal location in
the district, and its fine relation-
ship to the scale and texture of
the district,

KAPUAIWA BUILDING

Construction on the Kapuaiwa
Building was begun in March 1884
following appropriation of funds
by the Legislature in 1882. The
building was designed as a fire-
proof office structure to house
government documents and
records.

The historic significance of the
Kapuaiwa Building is that it was
the third structure in Kamehame-
ha V's projected civic center, and
was given one of the King's per-
sonal names. In 1927, the building
was extensively repaired and in
1930 the Waikiki wing was added.
The building presently houses
State agencies.




Hawaii Capital District

HALE AUHAU
(STATE TAX OFFICE)

The “"Hale Auhau’’ (translated Tax
Building) was designed by Harry
K. Steward, a Department of Pub-
lic Works architect, for the State.
The building was completed in
1939. Hale Auhau is a three-story
reinforced concrete structure
characterized by a hipped, tiled
roof and concrete grillwork.

The building is a second genera-
tion derivative of the 1920s Cap-
ital District Spanish Mediterranean
style; its primary architectural sig-
nificance is that it maintains a
close design relationship to the
other Spanish Mission and Colon-
ial buildings in the precinct.

ALIIOLANI HALE
(JUDICIARY BUILDING)

Aliiolani Hale was the first govern-
ment building constructed in the
area now designated the Capital
District. The building was named
in honor of Kamehameha V. Con-
struction was begun in 1871 and
completed in 1874. As originally
conceived by an Australian archi-
tect, the building was to be a royal
palace. These plans were later
modified by Robert Shirling to
also include offices.

Until the overthrow of the mon-
archy, Aliiolani Hale housed the
courts and parliament, and was
also used by King Kalakaua for
receptions and dances. After the
overthrow of the monarchy in
1893 it became the Judiciary
Building. Over the vyears, the
building’s interiors have been ex-
tensively remodeled, and rear
wings were added in the 1940s.

KAMEHAMEHA |
STATUE

|
The statue of Kamehameha | was
commissioned in 1878 to com:
memorate the centennial o
Captain Cook's discovery of the
Hawaiian Islands. Designed by
Boston Artist T. R. Gould, the
statue was cast and constructed ir
Florence and Paris, and shipped tc
the Islands in 1880. Enroute the
ship caught fire and the statue was
lost. A replica was erected and wat
unveiled at its present location ir
Honolulu in front of the Aliiolan
Hale, on February 14,1883, Wher
the original was raised, it was sitec
in Kohala, Hawaii, Kamehameha':
birthplace.

to be continued next issue
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...OF THE TOTAL BENEFITS WRAP-
PED UP IN ONE PLACE. we were in Waikiki

but this location is better than any, bar none. We go to
all parts of the island and often to the airport so being
close to the freeway is perfect. Plus they made us a
financial package deal including rental and im-
provements that made it easy to move in. They're
good landlords, very pleasant. And the excellent
building security is a good bonus we learned

about later. The end result is frankly we're

quite happy with the move.”

Alan Kajioka, Architect

CORDCO

COMMERCIAL REAL ESTATE « JUST ASITEBETTER

|

| CHOSE
1164 BISHOP
BECAUSE...

AT s,
Shanal. N
Con
e
.. OF ITS EFFICIENCY AND LOW

COST. 1164 will keep our company’s costs lower not
just because of the low square foot rates but because |
can expect lower escalations than other first class
buildings. We looked everywhere — in town and outly-
ing districts, and whereas in many cities there is a
cost-savings in being away from the city center, 1164
gives us those same kinds of competitive rates right
here on Bishop St. And it's very efficient because of
its accessibility for all our employees from all ends
of the island; and because | could design space

to my specifications.”

Lee Sweezy, Divisional Sales Manager
Investors Diversified Services, Inc.

caLL 524-3622 now

SUITE 900 = 1164 BISHOP ST. « HONOLULU, HI




EPOXY arcHiTecTURAL
ROK LANDSCAPING

combines the natural beauty of architectural aggregates with specially formulated epoxy
resins to form a distinctive and functional landscaping medium for commercial, in-
stitutional, industrial and residential applications. Epoxy-Rok saves time, money and labor
— no extensive site preparations are usually required.

These photos of a recent job at the new Kukui Plaza garden deck illustrate one of the varied
uses of Epoxy-Rok and its relative ease of application.

Area is prepared by forming a path
to the width, length and thickness
desired over suitable sub-base.

Epoxy-Rok is mixed — it is then
added and mixed into the stones.

: SR .:.
Stones now coated with Epoxy—Rok
are placed in the desired area at the
predetermined thickness

Use Epoxy-Rok For:

Public Malls ® Shopping Centers @ Schools
Commercial Entranceways ® Unique Sidewalks
Service Stations @ Residences @ Apartments
Swimming Pools ® Patio Decks ® Condominiums
Sports Facilities ® Zoos, Parks ® Gardens
Traffic Medians @ Drive-in Restaurants
Hotels-Motels @ Industrial Plants @ Hospitals

for more information call

) -
Different sized and colored aggregate

can be combined to form intricate
architectural designs.

@ ® one: 2
multli Products, InC.l:sms., .
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ALBERT T. MURAKAMI. Profes-
bional  Associate member; Peter
si Associates, Inc. B.Arch., U. of
Arizona. Hobby: writing.

e

g~
ORMAN G. Y. HONG. Corpo-
ate member; Group ‘70 Lab, Inc.;
B.A. in Architecture, U. of Ha-
aii. Wife: Lorna. Hobbies: ten-
is, hiking, reading, photography.

YNN S. POMEROY. Corporate
ember; Pomeroy & Pomeroy;
B._Arch., Arizona State U.; dip-
oma in architecture, Ecole de
Beaux Arts, Fontainebleau,
rance; M.Arch., U. of Hawaii.
obbies: sailing, diving, hiking,
eramics.

R0Y STUEBINGER. Corporate
ember; Pomeroy & Pomeroy;
8.Arch., U. of Southern Calif.
obby: photography.

-1 GISEN SCANACHROME

A REVOLUTIONARY CONCEPT IN

FULL COLOR ENLARGEMENT
Any Piece of Positive Artwork Can be Reproduced as a Full Color
Enlargement on Any Flexible Material such as Linen, Canvas, Vinyl, Velvet,
or Paper.

448 | _
! .3"'"::— g - %

The SCANACHROME process incorporates a huge drum rotating at the
same speed as a tiny cylinder, which the transparency is attached to.
The transparency is electronically scanned and the colors translated to
airbrushes that travel the length of the big drum. As the drum rotates
the brushes spray water based ink onto the fabric or paper attached to
the drum. The final product has full color fidelity, resistance to fading,
and is unexcelled in durability. Sample is available.

colorprints, inG.

324 Kamani Street / Honolulu, Hawaii 96813 / Phone 533-2836

Be Sure

ith
FLAME GARD
GREASE FILTERS

MEETS THE NEW REQUIREMENTS OF N.F.P.A. 96

A study by the National Fire
Protection Association revealed that
91.9% of all fires in hoods
and ducts started on the
cooking surface and
SPREAD UPWARD . .

There has never been a
hood or duct fire reported
where FLAME GARDS are
installed . . . FLAME GARDS
DRAIN GREASE AWAY
They are Teflon-coated

and adjustable for air flow.

(UL Classitied)

Now available in stock
in Honolulu

No Ocean Freight — We Deliver
CALL 261-3356

HAWAIIAN AIR FILTERS, INC.

We also Represent: Drico and Midrotron for Rolls and Pads
CAMBRIDGE FILTER CORP. — The ABSOLUTE FILTER
Bags, & Activated Caibon Filter

/76




Charlie looks at architecture

Juxtapositions

by Charlie Madden

10 Hawaii Architect



CONCRETE ON
THE NEIGHBOR ISLANDS. ..

Its helping to create new buildings
with charm and character.

VERSATILITY, ECONOMY

Concrete is perfect for Neighbor Island
architecture, because it's so adaptable to every
scale . . . every setting. No other material
comes close to concrete’s range of shapes,
colors and textures. And concrete combines
competitive construction costs with unmatched
long-range economy. Impervious to rust,
termites and rot — concrete lasts a lifetime.

LOCALLY AVAILABLE

You can benefit from concrete’s unmatched
versatility and economy without ever leaving
Maui, Kauai or Hawaii. Just see your local
concrete supplier. He's ready to back up your
design ideas with the latest technical knowledge
and a sophisticated array of quality

concrete products.

MAKE THE MOST OF YOUR IDEAS. ..
WITH CONCRETE.
It's made right here in Hawaii.

Kahului Building and Central Pacific Bank, Kahului, Maui

CEMENT AND CONCRETE PRODUCTS INDUSTRY
OF HAWAII

Suite 1110, Control Data Building
2828 Paa Street, Honolulu, Hawaii 96819

Member Firms: Amelco Corporation; Concrete Industries Maui;
Hale Kauai, Ltd.; Cyprus Hawaiian Cement Corporation;_

HC&D, Lid.; Hawaii Concrete Products; Hawaiian Dredging &
Construction Company, Precast Division; James W. Glaver, Ltd.,
Hilo Operations; Kaiser Cement & Gypsum Corporation;

Laie Concrete & Aggregate, Inc.; Lone Star Industries, Inc.,
Hawaii Division; Maui Concrete & Aggregates; Monier Roof Tiles;
Pacific Concrete & Rock Company, Ltd.; Tileco, Inc.; United States
Pipe & Foundry Company, Concrete Pipe Division; Valdastri, Ltd.

Alii Villa Condominium, Kona, Hawaii




1975 HS/AIA HONOR AWARD:

Kailua Gardens

EDW Architects
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Data

Gardenia Manor
96 units
29 units/acre density
$2.9 million
Completed 1974

Poinciana Manor

180 units

33 units/acre density
$6.0 million
Completed 1975

The Program:

A,

To develop two medium den-
sity (30 units/acre) apartment
lots as separate condominiumes,

To develop an architectural
character compatible with the
abutting single-family and low
density apartment uses.

To maximize the amount of
landscaped open space.

. To develop 2-bedroom units

with 1 and 1% baths; and 3
bedroom units with 2 and 2%
baths,

To provide an outdoor living
space for each apartment

To To provide two covered
parking stalls for each apart-
ment plus additional guest
parking.

To provide a swimming pool,
sundeck, and outdoor enter-
taining pavilions for each apart-
ment complex.,

The Site:
i

Both sites are part of Kailua
Gardens, a master-planned
apartment community, and are
located in Kailua, Oahu.

Gardenia Manor is sited on 3.3
acres of level ground with a
large banyan tree that has been
retained as part of the land-
scaping. It fronts on a 56 foot
wide private roadway and
abuts a private right-of-way on
the north, a single-family sub-
division on the east and Poinci-
ana Manor on the south.

/76
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1975 HS/AIA HONOR AWARD:

3. Poinciana Manor is sited on 5.3
acres of level ground and also
fronts on a b6 foot wide pri-
vate roadway. |t abuts Gar-
denia Manor on the north, a
single family subdivision on the
east and an undeveloped apart-
ment site on the south.

KAILUA GARDENS

SHE PLAN

- S The Solution:

1. Parking is located along the
- north and south boundaries of
Gardenia Manor and along the
north, east, and south bound-
aries of Poinciana Manor. A
post-tensioned concrete deck
covers the parking areas and
. provides the foundation for the
/ / wood-frame apartment struc-

ABLDZA ®THEET

tures above.

2. A central open space has been
developed at the center of both
sites. Earth sculpturing and ex-
tensive landscaping has been
used to screen cars from view
and to create a garden setting
for various recreational activ-
ities. Public entry to each com-
plex is thru this space.

3. The predominantly 3 story
apartment structures are ar-
ranged along an interior circu-
lation mall with a system of
“catwalk' bridges providing
circulation to the units on the
second and third stories. The
spaces within the mall have
been designed to provide a
variety of spacial experiences -
narrow, canyon-like space
opening onto larger open
courts.

14 Hawaii Architect
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Each apartment complex com-
bines two-story townhouse
type units with typical flat
units ranging in size from 8256
sg. ft. for the 2 bedroom, 1
bath unit to 1,467 sq. ft. for
the 3 bedroom 2% bath town-
house unit.

Every unit has cross ventilation
and a minimum of one 6'x14*
recessed lanai off the master
bedroom and living room.
Units on the uppermost level
are designed with sloped roofs
and large clerestory windows
for natural lighting and addi-
tional ventilation.

Entry lobbies have been lo-
cated at central points within
both complexes and serve a
maximum of 60 units each.
Every lobby core is designed
with a mailbox area, a hy-
draulic elevator, an open exit
stair, and a trash room.

The apartment structures are
Type V-1 hr. construction.
Sound insulation is provided at
each party wall with concrete
topping at every floor to at-
tenuate vertical sound trans-
mission.

. The design attempts to break

down the massive character of
the building complex by creat-
ing deep shadows within walls
and by breaking the roof line
with sloping and flat roof ele-
ments. Stucco and shingle
siding was selected to further
aid in reducing the scale of the
building as well as to recall the
residential type materials pres-
ent in the area.

 PHOTOGRAPHIC ART

Individual projects created to compliment the overall concept of architect
and designer . .. murals, collages, dimensional and lighted modules. .. an
infinity of original applications .. .an interior medium as versatile as the
imagination . . .

Suite One — 1410 Kapiolani 946-7220

What?

Make money
with an $80,000*
door?

Too many condominiums today are slow in
selling. Day after day heavy interest costs eat
away developer profit.

Too many are not selling for one simple reason.
Prospective buyers turn away from price tags
of $80,000—or $70,000 or $120,000, whatever
—when they look at the doors. Someone hard-
pressed on estimates has cut a corner on one
of the first things many prospects see. That CAL-PHIL WOOD DOOR
first impression, as you know, is frequently all by Trus Joist Hawaii
important.

The $80,000 condominium needs quality, rich-looking doors. . . that fit the price
tag. And the difference between $80,000 doors and the ordinary, if you consider
the way interest costs pile up, often is in favor of the better doors.

Believe! Let us prove to you how you can really make money with better doors.

Gail or-wyile; Jim Worden, President

Trus Joist Hawaii Inc.
641 Keeaumoku Street
Honolulu, Hi. 96814
Tel. 949-6661

Trus Joist sells two
great lines of better doors
to help you sell:

CAL-PHIL WOOD DOORS—Highest KAYLIEN DOORS—Secure, beauti-
quality kiln-dried select Lauan ma- ful doors in a wide variety of patterns
hogany and Narra hardwood in beau- and colors. Shatter-proof in strength
tiful design; construction to outlast and toughness. Weather resistant.

most buildings

*An $80,000 door is a door compatible in quality with an $80,000 condominium
apartment unit.

/76
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Ala
Wai

Harbor

Hawaii has always been insepara-
bly linked to the ocean that sur-
rounds the lIslands. Once it pro-

vided the only access for com-
merce, It produced abundant
food, tempered the climate, of-
fered sport and recreation, and
delighted the eye. It was a domi-
nant force in every Hawaiian’s life.
There were plentiful beaches and
the Polynesians for centuries de-
signed and built their agile craft so
that even the largest could be
readily beached.

Progress has wrought some
changes. The sea remains a domi-
nant force in our lives. It is still
the lifeline for the countless items
that must be imported to support
our present sophisticated life
style. But the airplane has super-
seded the ship for transporting
people, even between our own
Islands.

The individual Islander is losing
touch with the surrounding
waters. He may go for days with-
out consciously seeing the ocean.

Only a few outriggers and cata-
marans are pulled up on the
beach, and much of that beach is
blocked off by high-rise buildings.
Most of our small boats are no
longer suitable for beaching (even
if we had the beach available).

So those who sail and fish and
cruise in (or dive from) their small
craft must now look to the small
boat harbors for berthing. The
Department of Transportation,
Small Boat Harbors Division,
cannot begin to keep up with the
demand. Last December, there
were about 1,800 applications on
the waiting list for berths in State
harbors, another 200 for private
ones.

According to the Hawaii Marine
Association, Mainlanders
(nationally) average 40 boats per
thousand population, while we,
surrounded by the Pacific Ocean,
have 9 per thousand! Sailors on
long passages between the Main-
land and the South Pacific are
hard-pressed to find a mooring

here for a few days to reprovision
and get a little rest before continu-
ing.

Anyone who has strolled a-
round Ala Wai Harbor will agree
that it is a lively and fascinating
place: the salty boats with the
faraway hailing ports; kids in their
rowboats; a sleek sport fisherman
flying the marlin flag; the wash
drying in the rigging of a Tahiti
ketch. It is a colorful adornment
for the city and a pleasant recrea-
tional facility for its people. But
the program that makes it possible
has reached a crisis.

A legislative audit of the recrea-
tional boating program was pub-
lished in February of this year. It
points out that there are no actual
plans or strategy for recreational
boating and that no one is really
in charge of it as a program. The
report then suggests that the State
release the responsibility to the
counties. But this would seem
unsound because there should be a
statewide uniformity of laws and
regulations for the operation, use,
and equipment of small craft in
order to gualify for Federal Boat-
ing Safety funds.

continued on 22
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AN ARCHITECT’S AVOCATION:

Views of Mexico
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Church of Santa Domingo, Oaxaca

Notes from the Market Place, Oaxaca

18
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by Lorrin Lee

——a - LN -_i‘-,“

ingts P4 I ol &
Nun’s Quadrangel and Templo Del Adivino Uxmal, Yucatan

Village Chichen Itza
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Altar Chichen Itza, Yucatan
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ONE-SEVENTH
OF YOUR EMPLOYEES
MAY BE DYING.
HELP SAVETHEIR LIVES.

High Bloed Pressure
is the country's leading
contributor to stroke,
heart disease and kidney
failure. Any of which
can kill.

And, frighteningly
enough, one out of every
seven of your workers has it.
And half of them have
no idea they’'re walk-
ing around with this
time bomb inside them.

That's because
there are usually no
symptoms. The victim
feels fine.

Butall the while, the
time bomb is ticking
away.

Until, suddenly,

it explodes.

But you can help. By giving your employees
a chance to check their blood pressure. It takes only
seconds to measure a person's blood pressure. And it's
painless. Best of all, your own medical or nursing
personnel can do the job, .
simply. .

When a case of High
Blood Pressure is detected,
the employee is then
referred to a doctor for
treatment. And treatment
is usually as simple as tak- °
ing a pill every day.

To help you imple-
ment this life-saving

program, we have a special kit, "Guidelines for

High Blood Pressure Control Programs in Business
and Industry.” The kit includes complete instructions
on screening, publicity, referral, follow-up, education.
And more.

Send for your kit today. It may
be the best thing you've ever
done for your employees.

And your company.

A Public Service of
this Magazine & a8
The Advertising Council

_____________________________________ 1
i Mail to: i
I
] National High Blood Pressure Education Program !
! 120/80,National Institutes of Health !
! Room 1012-Landow Bldg. !
! Bethesda, Md. 20014 :
i I
' Pleasesendme ________ copy(ies) of ;
' "Guidelines for High Blood Pressure Control Programs :
! in Business and Industry.” !
i i
i\ Name !
I )
I 1
i i
| Title :
i ]
: :
| Company !
| i
] I
| Address i
| |
2 City State Zip E
| i
1 I
i i
i i
i H i
| :
1 i
 HIGHBLOODPRESSURE |
1
| Treat it...and live. g
i )
-

Program, U.S. Department of Health, Education, and Weifare




Letters to the Editor

Just received your 2/76 issue of
HAWAII ARCHITECT. Your sto-
ry on page seven is EXCELLENT
nd refreshing; and the “Women
in Architecture” picture story su-
perb!

The quotes from the women
ive excellent advice. | especially
ppreciated those of Mrs.
cNulty.

Ir is such a pleasure to read
bout women who are respected
nd successful because of their
ood judgment and ability. If |
ay offer a quote of my own for
he thirty-one years | have been in
he profession:

“"First an Architect, and

always a Lady"'.
BETTY LOU CUSTER

There seems to be a gremlin in the
presses when it comes to printing
the “Where Am | series. In the
January issue the building iden-
tification and the architects were
left out entirely. This | called to
your attention by a previous let-
ter. Now to totally confuse the
situation, what was left out of the
January issue has been included at
the end of the February article,

totally mis-identifying the archi-
tectural style of the Bishop Mu-
seum and the architects involved.
had thought that by providing you
with already mounted photo-
graphs and a complete and sep-
arate text for each one that it
would be an extremely simple job
to insert this series into the ma-
gazine. Judging from the last two
presentations, | can well un-
derstand the cryptic little note in
the January issue which answers
my question “Where Am 17" with
the answer ““Damned if | know,
Jerry."

GERALD L. ALLISON
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SFORMICA

laminated plastic
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when it comes to Formica

VARIETY

ll

is the Key Word at =
Aloha State Sales =

Formica brand laminated plastic has proved itself to be

one of the most versatile and reliable surfacing materials

for use in the home. At Aloha State Sales, we have Hawaii’s
largest inventory of Formica brand laminate, offering an
exciting choice of fashion-keyed colors and patterns,
straight-from-the-forest woodgrains and embossed textures.
Formica brand laminate is the standard of excellence today.
Avoid imitations. Ask for Formica brand laminate by name.
We will be happy to discuss your needs and show you the
widest VARIETY of Formica brand laminate in Hawaii.

DISTRIBUTED BY

LOHA

STATE SALES CO., INC.
2829 Awaawaloa 5t. Ph. 833-2731
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Keeping
Hawaii
Plastered

(... or, pity the poor termite)

It's a fact! Construction of concrete,
masonry, metal joists and deck, metal
studs, metal lath and noncombustible
portland cement plaster leave nothing to
enjoy for the termites — except your
neighbors house of wood.

Plaster Information — Don Morganella
PACIFIC BUREAU for
LATHING & PLASTERING
905 Umi St. — Rm. 303 Ph. 847-4321
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Another suggestion in the audit
is that responsibility for the small
boat program be placed in the
Department of Land and Natural
Resources. But it seems likely that
it would get buried in red tape at
the huge DLNR.

DOT Director Alvey Wright, in
his response to the report, urges
careful study and proposes a task
force be appointed with represen-
tatives from the Attorney Gen-
eral’s office, DLNR, and DOT to
prepare a bill for the 1977 Legisla-
ture. This would be a commend-
able recommendation, perhaps, if
the recreational boating people
were given equal representation.
Their input would be essential for
the creation of a workable
scheme,

Live-aboards are getting a lot of
attention in the current legislative
session. They require sewage dis-
posal which greatly increases the

construction cost per berth. So i
seems fair that they should pa
proportionally more for their spa
ces. There is a bill in the Legisla
ture now that would limit live
aboards to 25 per cent of tota
berths. An additional requiremen
that these be truly seagoing, recre
ational boats and prove it by going
offshore at least once a mont
would improve this bill.

Those living aboard seaworth
craft are very outspoken in thei
criticism of the dilapidated hulks
that never leave the dock. The
claim that they are an eyesore
frequently sink (creating severg
water pollution), and constitute &
fire hazard.

In a state with such a fine
potential for recreational boating
it is to be hoped that the legisla
ture can soon get it all togethe
and provide an adequate and well
operated small craft harbors pro
gram.
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Hawaii — How it works and why

PAY RATES COMPARED « WHY THE HIGH COST OF LIVING « THE LABOR FORCE » EDUCATION ¢« GOVERNMENT
THE MARKET ¢ THE PEOPLE AND THEIR POTENTIAL » MANUFACTURING « COMMERCE ¢ AGRICULTURE
IMPORTING & EXPORTING » COMMERCIAL & INDUSTRIAL PROPERTY *» THE MILITARY » OCEAN-ORIENTED

INDUSTRY * TRANSPORTATION * TOURISM « ECONOMIC STRUCTURE * LIVING * CULTURAL

THE MONEY MARKET = 15 LARGEST CORPORATIONS » MAJOR OUT-OF-STATE OWNERSHIPS
FINANCIAL INSTITUTIONS « UTILITIES * VISITOR AND MILITARY EXPENDITURES
STATE REVENUE RECEIPTS « BUSINESS INDICATORS

FACTS

about business in Hawaii
and what makes it tick.
Hawaii’s unique character,
its people, and its isolation
are discussed from

a business viewpoint

in honest, easy-to-

read commentary.

A must publication
for visitors and
residents alike —
a ready reference
of answers for
most any question.
It is indeed. ..

All about
BLSINESS
IN HAWAII

1976 Edition $1.95
Published by One copy — $1.95
Available on major Three copies — $5.00
newsstands throughout @,E’) Crossroads Press, Inc.
Hawaii or directly from P.O. Box 833 « Honolulu, Hawaii 96808 PLEASE PRINT OR TYPE
the publisher, Crossroads Enclosed is § in payment for copies of
Press, Inc., P.O. Box 833, the 1976 edition of All About Business in Hawaii.
Honolulu, Hawaii 96808.
Name
Quantity discount rates Company

available for 15 or more
copies. Call 521-0021 Address
for information.
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Happiness in
a condominium is good
elevator service.

Any mechanical equipment, activated by hundreds of
different hands every day, perhaps every hour, can
spell problems. It's just as important to have expert
professional preventive maintenance service as to be
assured of fast emergency service when you need it.

The low cost of Amelco Elevator service can also
help balance your condominium’s budget.

Ready for that happy number?
It's 521-6557

Amelco Clevotor....

645 Halekauwila Street / Honolulu, Hawaii 96813 /Ph 521-6557




