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STRAIGHT. 
As a design professional, you may 
not always have the knowledge and 
experience to address detailed prob
lem areas such as concrete and 
masonry restoration, caulking and 
sealant work, waterproofing and water 
infiltration. To solve these problem 
areas, you sometimes ask for help 
from resources outside your office. 

When you do look for help with your 
waterproofing and restoration head
aches, look to Bonded as your source 
for reliable products and systems. 

When it comes to waterproofing, re
habilitation, decorative and protective 
products for concrete, masonry and 
metal, you can trust and depend 
on our expertise and service. 
For over 30 years, we have helped 
people like you solve problems. And we 
know how to zero in on your detailed 
trouble areas. Contact us to help solve 
your problems — on the first try. Why? 
Simply stated. Bonded products work, 
and Bonded people care. 

Straight from 
the Source. 

B O N D E D 

Bonded Materials Company 
A Standard of Excellence Above the Rest. 

Campbell Industrial Park 91-400 Komohana Street, Ewa Beach, Hawaii 96707 • (808) 682-4571 
Kalihl Branch Outlet 251 Puuhale Road, Honolulu, Hawaii 96819 • (808) 848-2077 
Guam Office Harmon Field, P.O. Box 7086, Tamuning. Guam 96917 • (671) 646-7121 • RCA Telex 7216234 
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watercolors done by George J. "Pete" 
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smoking. A notebook taken to 
meetings often became a sketch pad. 
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Goo Architects, Ltd., travels 
extensively and takes his sketch book 
and painting pad on his trips 
throughout the world. 



Functional Elegance for Every Room 

unnin 
St . Charles kitchens are, 
simply, the best. From stunnii 
beauty to sensible engineering 
they meet your demands in 
taste and fancy for the years 
to conic. 
Because each kitchen is 
individually planned by The 
Kitchen Center's design .staff, 
it will be tailored specified 11// 
lo mm... utilizing the nearly 
limitless palate of colors, tex
tures, styles and materials for| 
wliich St. Charles is renowne 
Of course St. Charles is equal 
at home in your bath. The 
Kitchen Center will plan youij 
cabinetry with custom featur^ 
that provide for today's sen
sibilities and sophistication. 

Planning that Reflects You 
Come plan your new kitchen| 
or hath witli the help of our 
skilled planners—and our 
remarkable new kitchen plai| 
ning computer You can see 
your dreams come to life in 
minutes! There is, of course 
no obligation. 

THG 

iKiTCHencGniE 
O F HA\ 

> A DIVISION Of TKC INC • LIC 'C4?5t 

We Insroll ond Service Whor W( 

250 WARD AVE. • HONOLULU 
(808) 521-7447 



A Letter 
From the 
Editor 

The primary theme of this 
month's issue, "Architects at Work 
. . . and Play/' was planned to 
include examples of homes and 
offices designed by architects f o r 
themselves. It was also to include 
examples of the many hats w o r n 
by architects. 

A t the beginning of each year, 
the Hawaii Architect steering 
committee meets to plan an 
editorial calendar. When the 
calendar is published, I o f t en 
receive calls and letters f r o m 
wri ters wishing to contr ibute 
articles. In addition to wr i te rs w h o 
init ial ly volunteer, I learn of 
individuals work ing on projects 
related to our month ly themes. 
These architects are o f t en eager to 
contribute when approached. 

This month's issue was d i f f e ren t 
f r o m the rest. There were no 
volunteers! In spite of requests in 
the Memo and personal calls to 
architects suggested by their 
friends and colleagues, A I A 
members remained reticent about 
exhibit ing their special talents. 

A I A members are a fascinating 
lot. There are architects 
participating in a wide range of 
activities—sports, music, paint ing, 
woodworking, creative w r i t i n g and 
a variety of communi ty service 
projects. 

To those who provided 
informat ion and photographs f o r 
this issue—Mahalo. Your 
cooperation is sincerely 
appreciated. 

Secure and beautify your home or business! 
Convenience and prestige with 

SWINGING DRIVEWAY GATES 
and GATE OPERATORS 

• Aiso operators only for existing gates 
• Professionally Designed & Installed 

MASTER 
DISTRIBUTOR 

GATE OPERATORS 

Catalogues and Specifications available to Architects 

LICENSE BC-4625 

PH: 848-0321 • FREE ESTIMATES 

ARVAK ENTRY S Y S T E M S 
Hawaii's leader in Entry Systems for over 17 years! 

Wallflowers 
. . . to whales. 

A world of unique 
designs by artist 

Marge Buxton. 
Enduring porcelain 

and silkscreen 
originals on ceramic 

t i le, for every use 
you can imagine. 

Shipping guaranteed. 

Hawaiian Pacific Tile Designs 

Stud io /Showroom : 
250 Alamaha Street , N-11 

Kahu lu i , Hawai i 9 6 7 3 2 
(808) 871 -6680 

Mail ing Address: 
P.O. Box 981 

Kihe i , Hawai i 96753 



H E A D L I N E S 

CONVENTION CENTER 
by Donald O. Fowler, AIA 

Setting aside f o r a moment the 
question of whether the 
convent ion center proposed f o r 
Hono lu lu is required or 
economically feasible, the issue 
w i t h which the communities of 
Hawai i should be concerned is 
vviiere a convent ion center should 
be located. Some considerations 
w h i c h should be addressed are: 

Pedestrian and vehicular access: 
a major issue. W i l l most 
convent ion attendees arr ive and 
depart on foot? I f so, perhaps such 
a site should be located near major 
hotels and apartment complexes. 
W i l l convent ion events attract local 
residents in great numbers? If so, 
w i l l auto and public t ransportat ion 
disrupt existing t r a f f i c circulation 

close to the center and preclude a 
h igh- t ra f f ic location? What about 
service vehicles? Surely they w i l l 
add a measurable amount of 
congestion to any location. 

Loss of open space: a major and 
very emotional issue. In the case of 
the Kapiolani Park or Ala Wai golf 
course sites, fo r example, the 
displacement of existing uses, the 
increased density or simply the loss 
of natural beauty in the area wi l l 
surely be keenly felt and vocally 
protested by the neighboring 
community . Political and social 
implications w i l l have to be 
addressed for any alternate area. 

Addit ional site location 
considerations include adequacy of 
size, zoning and land use 

regulations, cost, amenities, 
physical attributes, expansion 
feasibility and cost and availability 
of infrast ructure . To date, none of 
these considerations have been 
adequately addressed in depth 
relative to the approximately nine 
sites proposed. 

A major preliminary planning 
study shows that of all the areas 
mentioned, Kapiolani Park, Ala 
Wai golf course. Fort DeRussy and 
Fort Arms t rong are above-average 
locations when compared to 
existing competitive centers across 
the continental United States. 
Selection of the site that best suits 
the State of Hawaii , however, w i l l 
require a great deal of 
independent, unbiased analysis. HA 

M A S O N R Y INSTITUTE OF HAWAII 

When it comes to building the 
best project you can, whether It's 

a home, office building or any 
other structure, you need to 

depend on the labor you're using. 
Depend only on licensed, bonded 
contractors for mason work such 
as bricklaying, concrete pouring, 

and more. Contact the Masonry 
Institute of Hawaii for licensed 

masons you can count on! We're 
licensed to build for you. 

LICENSED TO BUILD 

Phone 833-1882 

BUILD HAV 



Local Mainland 
or Inlernat'Onal 

ntroducing the Ultimate Businesslbol. 
Our new cellular mobile phones allow you to call anywhere on Oahu. Or 

anywhere in the world. Just as simply as you would from your office or home phone. 
You can make appointments. Reschedule a client. Cancel your golf date. Dictate 

letters. Without taking your eyes off the road. Without missing a second of downtime 
in t raff ic or searching for a pay phone. 

Our new cellular mobile telephone system is revolutionary. Standard business 
equipment on the Mainland, we're proud to bring it to Hawaii. With all the 

""" ĵgiT""* Local Mainland conveuieuce options of a regular business phone including 
direct local and I o u k distance dialing and also ^ 

_ hands-free operation. ^ o - y 
W illi 1 loiiohilii Cc'llulai- 'IM("i)h()nt'. you'll .urt the 

S^^^l cleanest, clearest signal available on Oahu.With your /^i^/f^"'"' 
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K j ^ ^ ^ l ^ ^ s i t e s . wo've .U'>t voii cowrcd. ^ ^ 
W^^S irî ^RSSifcwfc' '̂ '̂ ^̂  ''̂  <'il)oiil half the cost of ^ iSf/JSt/j 
-^^m^lH^IB^I a I'onventional mobile telephone, ^^^SmjBy^^Sff 

^.^^^ ^^^r our new cellular i)hone is 4^ 
callus received by the nearest cell sne aiua/m-lv a t Ior(lal)l('. l-lxpcTl ^^/M^SF/ 

}d to the Mobile Telephone Switching Office installation axailable through US or an\' mBsk^S^£ Ik 
lu Cellular Telephone Company. From there authoi ized dealer. A 
0 the public telephone network for comple- * i ^ « u - ' * . r i . i - iM 
^ local. Mainland or,nternat,onal number It S busmess equipment for the W I M 
dly and without the assistance of an operator last lane. 

HCicm 
( M T S O ) 

voice can 
i ^ ^ s i t c > . 

Your phone call is received by the nearest cell site 
then routed to the Mobile Telephone Switching Office 
at Honolulu Cellular Telephone Company From there 
it travels to the public telephone network for comple
tion to any local. Mainland or international number 
Immediately and without the assistance of an operator 

m Honolulu Cellular 
Telephone Company 

|W|I1|I1WWV 

mil 

You can take it with you. 
1161 Kapiolani Boulevard, Honolulu, Hawaii 96814 / 545-4755 



A R C H I T E C T S A T W O R K A N D P L A Y 

Architects Hawaii Ltd. president Frank 
Haines, FAIA, encourages employees 
to participate in meaningful 
community service activities. Company 
management seeks an appropriate 
balance between participation in 
professional/trade organizations and in 
community service activities. 

8 

Architects Hawaii Ltd. 

TO GIVE IS 
TO RECEIVE 

A t Architects Hawaii Ltd. , 
management regards 
community service as a 
major funct ion, not 

something its directors and 
associates do only when design-
related activities are completed. 

Frank Haines, AHL's president, 
speaking on behalf of the firm's 
eight active directors and f ive 
associates, outlined AHL's 
communi ty service maxims: 
• Architects are qualified because 
of their training to view issues 
objectively; to o f fe r objective 
solutions to problems. 
• Therefore, architects have an 
obligation to participate in 
communi ty service activities. 
• Through participation in 
communi ty activities, architects 
become better, more complete 
persons. 
• A H L management and 
employees should not become 
involved in community service 
activities unless they are 
committed to providing the time 
and e f fo r t required to make a 
significant contr ibution. 
Involvement is more than having 
your name listed on the stationery. 
• Financial contributions, of ten 
essential to community service 
organizations, are not a substitute 

fo r active participation. 
• O n l y jo in a community service 
organization if your skills are 
needed—if you can make a 
cont r ibut ion . 
• Because architects are trained to 
lead, they should strive to be part 
of the leadership of public service 
organizations they join—be 
it director, an officer, the 
presidency. 
• T o participate in communi ty 
service activities is to help build a 
stronger, better community . A l l 
businesses—including architectural 
f i rms—benefi t f rom doing business 
in good communities. 
• A H L benefits professionally and 
economically when its 
management and employees -
through community service 
activities—are able to demonstrate 
to other business leaders their 
management and problem-solving 
skills. A H L can attract new 
business by being highly visible 
and effective through participation] 
in communi ty service activities. 
• A H L seeks to reward its 
directors and employees financially] 
and w i t h promotions f o r 
meaningful community service 
work . 
• A H L shall have a plan— 
periodically reviewed and 



updated—to give direction to the 
company and its people in 
participating in communi ty service 
activities. 

"These communi ty service goals 
and our public service philosophy 
obviously have received much 
attention," Haines said. "To 
implement a company-wide public 
service program takes a lot of 
corporate and personal t ime, 
energy and dedication. 

"But it has been my observation 
over the years that doing needed 
community service w o r k makes 
you feel good," Haines said. " I t 
broadens you. You meet some 
really nice people. You become a 
nicer person. It's s t imula t ing." 

Is there such a th ing as too much 
community service? 

" I 'm sure you can over-do a good 
th ing," Haines said. "I 've spent as 
much as 25 percent of my time f o r 
an extended period on public 
service work—a combination of 
company time and personal t ime. 

"Each of us, I believe, can judge 
how much time is appropriate to 
set aside fo r communi ty service, 
just as we can judge the 
appropriate time required to 
resolve a design problem." 

A H L management also seeks an 
appropriate balance between 
participation in professional/trade 
organizations and in communi ty 
service activities. 

For instance, Walter Muraoka is 
a director who specializes in the 
design of health care facilities and, 
therefore, is active in such groups 
as the American Hospital 
Association, American Association 
of Hospital Planners and the 
Hawaii Long T e r m Care 
Association. But he's also active in 
the Honolulu Japanese Chamber of 
Commerce and the lolani A l u m n i 
Association. 

Another director, Joseph Farrell, 
is a member of the Oahu 
Development Conference, Koa 
Anuenue (a Universi ty of Hawaii 
athletic organization), B O M A 
(Building Owners Management 
Association), the Oahu Economic 
Development Corp., and the 
Hainan Club (a group of 
community leaders seeking 

business opportunities in Hainan, 
an area in South China). 

Director Rob Hale is a member 
of the Oahu Development 
Conference, Honolulu Chamber of 
Commerce, the Rotary Club and a 
mil i tary organization. According to 
a January 1986 report measuring 
the number of luncheons the 
directors spent in business and/or 
civic activities during last October 
through December, Hale led the 
pack w i t h a mark of 78 percent; 
that is, during the 63 weekdays of 
that quarter. Hale lunched w i t h a 
professional, civic, or service 
group, a client, or a potential client 
on 49 occasions. 

"By keeping records of the 
involvement of our people," Haines 
explained, "we're able to insure 
that we are not duplicating too 
many of our memberships; that 
the privilege of participation is 
being shared by all of our people; 
that we are involved throughout 
the community." 

A l l by himself, Haines is present 
throughout a huge slice of the 

communi ty . The list o f 33 
organizations in which he holds or 
has held membership includes: 
Rotary Club of Hono lu lu 
(President 1980-81) , Social 
Sciences Association, Cancer 
Research Center Board, Habi l i ta t 
(President 1981-84) , Hawai i 
Executives Counci l (President 
1986), Oahu Development 
Conference (Executive 
Commit tee) , Advisory Board 
Chai rman of the Univers i ty of 
Hawai i School of Archi tec ture , 
State Juvenile Justice Commit tee , 
Hawaii Joint Council on Economic 
Education Board, Historic Hawai i 
Foundation, Aloha Uni ted Way, 
Chi ld and Family Service Board, 
Hawai i Counci l fo r Hous ing 
Ac t ion , Oahu Commission on 
Chi ldren and You th , Kahala School 
PTA, Ka imuk i Y M C A , and the 
United Church Foundation. He 
also serves on the boards of several 
financial inst i tut ions. 

" I don' t total ly subscribe to the 
belief that i t is better to give than 
to receive. T o give is to receive," 
Haines concluded. HA 

HAU.EY 

A team from Arcliitects Hawaii Ltd. recently participated in ttie Great Hawaiian 
Sandcastle Event at Kailua Beacti park. Thiey received tionorable mention for 
"Halley's Comet." 
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AIR 
D 

Berean is making a modified Indian-type canoe of one-quarter-inch redwood strips stapled to a mold. He'll sand it, 
fiberglass it, pull it off the mold and fiberglass it so it will come out like a wood shell. It will be like a thin wood shell, a 
composite of fiberglass and wood. It will weigh 75 pounds and be 18 feet long—extremely light, extremely strong. 
Composite construction is the lightest and strongest kind of construction there is. Berean will be able to use it in the 

ocean by adding an outrigger. He can also add an outboard and go bottom fishing. Photos by Mazeppa Costa. 
10 



A R C H I T E C T S A T W O R K A N D P L A Y 

George Berean, a design principal in the firm 
Wimberly Whisenand Allison Tong & Goo 

Architects^ Ltd., grew up in fine-fishing/tall-tree 
country—Alaska. A former commercial fisherman, 
he doesn't remember a time he wasn't attracted to 
boats. As his stepfather was a machinist, Berean 

always had ready access to a shop and he developed 
an early and abiding appreciation for fine 

craftsmanship—not to mention a lasting love affair 
with wood. Today he lives in a constantly-under-
renovation 60-year-old house on Alewa Heights. 

Berean made an all-koa dashboard for a car he's been working on for over 10 years. 
Now he's trying to sell it to make room in his shop. 

11 



Imagine 
Siaif well 
and corridors 

Solarium 
Nurses wing 

Floor coatings 
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Granosite 
Coatings 

have a 
tliousand 
uses. You 

only have to 
think where! 

Cafetena 

From highrise constructions to residences, from bridges to swimming 
pool surrounds, from ceilings to staircases there is a Granosite coating to 
decorate, renovate and protect. 

No matter what the condition of the existing surface, a suitable 
Granosite system will bond it and beautify it. 

Architects, builders, property owners, engineers and developers are 
continually facing the problem of choosing a finish that is right for the job. 
Whether it is a major commercial complex or a domestic structure, the 
decision is made easy with a Granosite finish. 
A no-nonsense finish that looks good and allows 
Granosite's thirty years of architectural coating 
experience to provide the long life. 

^ • D C 

Granosite 
Specialty Products 
Distributing Co. 

8(5CS Ivvilei Road. Bay 219 
Hono lu lu . Hawaii 96817 
Phone: 545 5490 

. \ "-yiilisiditini < >l Products Research & Chemical Corporation 



Kitchen doors were crafted by Berean 
from fir and mahogany. Berean has 
always been a do-it-yourselfer with 
aspirations to be a cabinetmaker. 

4^ KITCHEN CONCEPTS PLUS 
consultant V? designs 

CRYSTAL 
(I tuw )Ul}}lC 
hi ciihi}i('lry 

Sr- ^ 

WE DRAW IT TOGETHER 
Kitchen Concepts Plus will "create and coordinate" complete kitchen 
and bath designs for you and with you. Let our expertise help you 
emphasize character in your project while keeping within your budget. 
Fifteen years experience in Hawaii with award-winning designs and 
proven quality. 

B y : M I C H A E L L . S M I T H C K D 
"Certified Kitchen Designer 

Professionally Certified by 
Society of Certified Kitcfien Designers 

845 Cooke Street 
Studio Hours: Mon. - Fri. 9-4 

Call for appointment: 545-5655 
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Enjoy Tomorrow's 
Colors Today 
Don't be satisfied with 
yesterday's tired tones 
^hen you can enoy 
Tomorrow's Colors Today 
from Coloroyant Karastan 
Choose from a fantastic 
palette of the latest and 
most fashionable colors. 

Don't 
Just Spec 
A Carpet 
Specify Karastan! 

Pacific 4om^Rirni^^ 
WHOLESALE DISTRIBUTORS SINCE 195 

(808) 487-3881 jupy ^ kim 
Commercial Marketing 

A candlestick was made from last 
year's Christmas tree—a noble fir. 
Berean cut off the bark, turned it 
while still green (green wood isn't easy 
to turn) and then cured it in the 
microwave. The light fixture in the 
background was made from baskets. 



A R C H I T E C T S A T W O R K A N D P L A Y 

Ron Lee, AIA 

THE GUITAR RINGS! 

A f t e r 10 years of lecturing 
on the history and theory 
of architecture at the 
Universi ty of Hawai i , Ron 

Lee decided that it was t ime fo r a 
change. I t started w i t h slack key 
guitar lessons f r o m musician 
Nelson H i u . Three guitars later, he 
had studied d i f fe ren t styles of the 
art of slack key f r o m Reri Tava, 
Kale Bannister and George Kuo. 

Lee organized a club f o r other 
guitarists, "Kiho 'a lu Sunday 
A f t e r n o o n , " which jammed on 
Sunday afternoons. These musical 
sessions at various locations 
around the island led to the 
fo rma t ion of a group called 
Waipuna, a slack key s tr ing band 
w i t h Kale Bannister on lead guitar, 
Al ika Akana on twelve-str ing 

guitar. Ken Oshiro on bass and 
Ron Lee hanging in. 

Waipuna was asked to play at 
back yard luaus and quickly 
developed a repertoire heavy on 
slack key improvisations mixed 
w i t h standard luau songs. The 
guitar club disbanded after two 
years but Waipuna held together 
as a group of friends who enjoyed 
making Hawaiian music. 

It was simple enough to 
memorize the Hawaiian songs but 
Lee decided to enroll in Kalani 
Meinecke's Hawaiian language 
classes at the university in an 
attempt to understand the 
meaning of the songs. Along w i t h 
the language class, he started 
making a guitar under the 
guidance of luthier Douglas Ching. 

A f t e r t w o years of patient labor, 
the guitar was introduced to a 
gathering of friends in Waimanalo. 
It was named "Xa leo o na kumu o 
Kanaauao/ne Voice of tfie 
Sources of Knowledge'' in 
appreciation for the teachers who 
shared in the making of the music 
that evening. The ult imate 
compliment was given by the 
kupuna of Waimanalo, "Kani ke 
kika!/The guitar rings!" 

In 1985, Lee composed a song 
fo r his grandfather and his home 
in Kauluwela. It was a 
remembrance of Hawaiian music 
f r o m a neighborhood which 
vanished w i t h the urban renewal 
program of the 1960s. 
"Ke'ala 'iliahi/The Sandalwood 
Fragrance"v^as the f i r s t place 
winner in the 1985 Parks and 
Recreation Hawaiian Song 
Composing Contest. Waipuna 
released this song on a single 
(which is available at your favorite 
record store) and the Hawaiian 
words w i t h English translation 
have been published in the current 
issue of Bamboo Ridge 29, 
Malama, a special issue on 
Hawaiian Land and Water which 
was edited by Dana Naone Hall. 
Waipuna continues to make music. 

Ken Oshiro, Alika Akana, Kale 
Bannister and Ron Lee formed 
Waipuna, a slack-key string band made 
up of friends who enjoyed making 
Hawaiian music. The group was asked 
to play at luaus and quickly developed 
a repertoire of slack-key 
improvisations and standard luau 
songs. 
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A R C H I T E C T S A T W O R K A N D P L A Y 

4 

The Kamehameha Alumni Glee Club includes two AIA members. In 1958 George Kekoolani (third from left in the 
front row) invited Gregory Goetz (third from left in the back row) to join the group. 

Gregory C Goetz, AIA 

A SONG IN HIS HEART 

G regory C. Goetz, A I A , 
current ly work ing w i t h 
KFC A i r p o r t , Inc. as 
architect/project 

manager, has been singing bass 
w i t h the Kamehameha A l u m n i 
Glee Club since 1958. A t that time, 
George Kekoolani (another 
H S / A I A member) was his co
w o r k e r in Val OssipofPs off ice and 
i n v i t e d Goetz to sit in on a 
rehearsal. He did, enjoyed it, they 
auditioned and "adopted" him. 

T h e group has gained some 

notor ie ty over the years of 
per forming, and revenues have 
increased w i t h the demand. Al l 
monies earned have gone to f u n d 
scholarships for Hawaiian students 
major ing in music at the 
Universi ty of Hawaii. 

The men, directed by Dorothy 
Kahananui Gil let t , have 
represented the State of Hawaii 
f o r Statehood Day celebrations at 
the New York World's Fair, made a 
highly successful concert tour of 
Japan, sung a six-week 

engagement at The Monarch 
Room in the Royal Hawaiian 
Hotel , "substituted" in club dates 
f o r such musical notables as Danny 
Kaleikini and Don Ho, performed 
w i t h The Honolulu Symphony, 
Charles K. L. Davis, and A r t h u r 
Godf rey and have produced four 
recordings. 

Goetz has also sung w i t h the 
Honolu lu Symphony Chorus, the 
Honolu lu Communi ty Chorus, and 
in weekly broadcasts w i t h the 
Navy Bluejackets Chorus. HA 
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With the best of two kamaaina companies, 
Grace Brothers 
and 
Pacific Concrete & Rock, 

OLD FASHIONE 
SERVICE 
HAS A NEW NAME 

BracePacifii: 
C O R P O R A T I O N 

Asphalt Paving Contractors 
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Operations on Oahu & The Neighbor Islands 
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A R C H I T E C T S A T W O R K . . . A N D P L A Y 

Shown here are a few examples selected from Maurice Kondo's 50,000 baseball card collection. The hobby began 
when he was eight years old. 

Maurice Kondo, AIA 

NOT JUST 
FOR KIDS 

I f you think collecting baseball 
cards is just for kids, talk to 
Maurice Kondo, AIA. A vice-
president of Norman Lacayo, 

AIA, Inc., Kondo started collecting 
baseball cards in the second grade. 
Growing up in the coffee hills of 
Kona in the mid 1950-1960s, 
Kondo began his collection only to 
get the bubble gum that came with 
the nickel pack of baseball cards. 
"When I started out, I did it just 
because it was something fun all 
the other kids were doing. A lot of 
them didn't want their cards, so I 
would ask for them." His collection 
soon began to accumulate, and as 
his collection grew, so did his 
interest in baseball. "As I grew 
older, I started learning more 
about the game and its players. I 
started to follow the Yankees, and 
began to seek out cards of all the 
Yankee players." 
18 

Trading cards with the other 
kids, Kondo began to seek out the 
more unique and famous player 
cards. "Although we didn't realize 
it at the time, we were lucky in 
Hawaii. Because of the 
geographical isolation of the 
islands, the card distributors would 
send us high-numbered cards and 
last runs of certain series which 
sometimes had different colored 
lettering from the typical run of 
that series." 

Kondo kept accumulating the 
cards through school, but stopped 
actively collecting after high 
school. "The custom was that after 
high school you gave your cards 
away to a younger kid for his 
collection." Through this custom 
he acquired the cards of the older 
boys in the neighborhood and of 
many of his high school friends 
who passed them on to him. "Since 

Maurice Kondo, AIA, sits in the home 
he purchased with the help of his 
baseball card collection. He could list 
the collection as a financial asset to 
help qualify him for a mortgage. 



I love to collect things, I broke the 
custom and kept my collection." 

The collection of cards by now 
numbered in the tens of 
thousands. They sat untouched in 
cardboard boxes at his father's 
home in Kona while Kondo 
completed his education on the 
mainland and pursued his 
architectural career in Honolulu. 

Then, about eight years ago, his 
father began complaining to him 
that the boxes were taking up too 
much space. Unless Kondo moved 
them to his own home, his father 
was going to throw them out since 
they were "just baseball cards for 
kids." Kondo's attachment to his 
childhood collection motivated him 
to have the boxes shipped to 
Honolulu. In 1979 Kondo spotted 
an article in one of the weekly 
news magazines that focused 
on the baseball cards of the '50s 
and '60s. To Kondo's amazement 
and delight, the old bubble gum 
pack of cards was now worth 
hundreds of dollars, with the more 
unusual cards worth more to 
mainland collectors. Through card 
collecting magazines and 
conventions he learned that he was 
in possession of a valuable 
collection. 

The value of this collection, 
begun when he was eight, was 
impressed upon him when he 
discovered he could list the 
collection as a financial asset to 
help him quality for a home 
mortgage. "At first, the loan 
officer thought I was crazy, listing 
baseball cards as a financial asset. 
So she called me in and I showed 
her about a dozen selected cards 
and a current price list. This was 
enough to convince the bank we 
weren't talking about 'kid's stuff.' 
If it hadn't been for that collection, 
I might not have been able to buy 
my present home." 

An avid collector, Kondo also 
collects Kodak folding cameras and 
old irons (the type fueled with 
charcoal or kerosene). These 
collections, begun as an adult, are 
actively added to by Kondo. But 
none has contributed the surprise 
and delight of the baseball card 
collection begun as a child. ha 
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A R C H I T E C T S A T W O R K . . . A N D P L A Y 

FRENCH POLYNESIA 
REDISCOVERED 

by Tom Culbertson, AIA 

Coconut drying sheds are found on most of the 
islands. The dried coconut meat (copra) is 
sometimes marketed as is, and sometimes 
coconut oil is extracted from it. Due to the 
sunshine-and-showers nature of the climate, 
the sheds have extendable roofs on tracks, 
which can be rolled out to cover the coconut 
meat during showers. 

Point Venus Lighthouse is a landmark on the 
Island of Tahiti. The fine old beacon rises out of 
the jungle that surrounds its base. 

20 
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A guest cottage at the Hotel Bali Hai in Huahine (above) is 
typical of hotel accommodations in French Polynesia. High 
thatched roofs help keep them cool. The palm thatch 
provides excellent insulation as well as being aesthetically 
pleasing. The general openness makes them very 
appropriate for the Tahitian climate. The Old Catholic 
Cathedral in Papeete (left) is a simple building centrally 
located near the marketplace. It is so situated that when its 
bells ring, they can be heard all over the city. 

L ast September, 25 of my 
college classmates and 
wives travelled to French 
Polynesia with a guide 

from the Bishop Museum. 
Classmate Bill Bours and I, with a 
lot of help from our wives, had 
taken the idea of visiting 
archaeological sites to Dr. Yosihiko 
Sinoto, archaeologist and chairman 
of the Museum's Department of 
Anthropology. He took us in tow 
and introduced us to Elaine 
"Muffet" Jourdane, an 
archaeologist in the Anthropology 
Department. Muffet impressed us 
so with her knowledge that we 
persuaded Dr. Sinoto to let her 
accompany us. She had already 
taught us a lot about French 
Polynesia and continued to do so 
throughout the trip. 

On the day prior to our 
departure, Dr. Sinoto gave us a 
briefing on the migrations of 
people from the western reaches of 
the Pacific and explained how, with 

This old Meeting House was adjacent to the homes of the 
chiefs on the lagoon at Maeva. In 1925 Dr. Kenneth Emory 
of the Bishop Museum discovered it and made measured 
drawings. In 1967 Dr. Yosihiko Sinoto supervised 
reconstruction of the 100-year-old building which was in 
very bad condition. The walls are of closely spaced bamboo 
strips which give sun protection and yet provide a 
translucent screen allowing excellent ventilation. 
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A Swedish yacht 
anchors in Opunohu 
Bay, Moorea. Yachts 
from all over the world 
can be found using the 
secure, peaceful 
anchorage on the 
north side of Moorea. 

their amazing navigational skills, 
some found their way to French 
Polynesia and settled there. He 
also gave us fascinating 
in fo rma t ion on the 1972 
archaeological discoveries made 
dur ing excavation fo r the Hotel 
Bali Hai on Huahine, one of the 
places we'd be staying. A stratum 
of mud had preserved such things 
as large wood canoe planks, 
paddles, a canoe mast and boom, 
bailers, both wooden and 
whalebone patus (or clubs), 
porpoise tooth and whale tooth 
ornaments. One of the canoe 
planks found during ensuing 
excavations was 23 feet long. The 
site, the oldest known dated site in 
the Society Islands, proved to be a 
most i n f o r m a t i v e archaeologica 
discovery. HA 

A huge indoor/outdoor marketplace (below right) is one of many 
attractions in downtown Papeete. The flower market has flowers and 
plants of extraordinary variety and color intensity. The vegetable 
market exhibits fruits and vegetables so that they almost become 
works of art. Outside the market is the main Le Truck terminal and 
the colorful vehicles add to the overall explosion of color. These 
colorful vehicles (left) are Papeete's rapid transit system. Their name, 
Le Truck, is derived from the truck chassis to which the light wooden 
body is attached. The windows are almost never closed, so they are a 
pleasantly cool, friendly form of transit. Missing from this photo are 
the crates of chickens and farm produce that are frequently lashed on 
the top. Marae Arahurahu (below left), an ancient marae (stone 
ceremonial platform), is similar in function to a Hawaiian heiau. 
However, this one has been carefully restored by the government 
and even the surrounding site is now well maintained. Restoration 
has been completed at some other monuments under the direction of 
Honolulu's Bishop Museum. 
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ALUED TEAMWORK 
conquers space and time 
Building the Straub Family Health Center at 
Windward Mall shopping center took a 
combination of teamwork, precision and 
professionalism only Allied could provide. 

"Giving the center a comfortable, homelike 
atmosphere required the skills of a perfectionist," 
said architea Dennis Osato. "Allied's fme 
detailing work did an excellent job in translating 
a complex design into reality." 

Timing was crucial, especially when substantial 
changes were made to the original plans. 
According to Straub's Nathan Mau, "Allied's 
cooperation and flexibility made this one o f our 
smoothest projects." 

BUILDERS 

The Team: Dennis Osato, A.I.A., Architea, Media Five, Ltd. 
Nathan Mau, Project Developer, Straub Family Health Center 
Stanford Chur, Projea Manager, Allied Builders System 

1717 Akahi St., Honolulu, Hawaii 96819 
Telephone: 847-3763 

Teamwork. Our motto. Our method, 
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A R C H I T E C T S A T W O R K . . . A N D P L A Y 

The CJS Group 

AN OFFICE 
CONDUCIVE TO 

CREATIVITY 

CJS Group acquired the 
historic Model Progress 
Building as part of a jo int 
venture. They recognized 

that large, dramatic and high 
spaces exhibiting the old brick 
walls, integrated w i t h a new 
exposed structural system, w o u l d 
provide an ideal setting fo r an 
architect's office. 

CJS required inexpensive and 
flexible working spaces based on 
an open office concept that wou ld 
allow fo r expansion. The key was 

to both preserve and emphasize 
the open quality of the new space 
by clearly ar t iculat ing a steel 
s tructure f ramed by exist ing 
masonry w o r k in brick and stone. 
The result is a w o r k i n g 
environment that shares a 
de l igh t fu l quality of contemporary 
design w i t h i n a historic 
f r amework . It is a func t iona l 
w o r k i n g envi ronment w h i c h is, 
above all, conducive to creat ivi ty . 

Preservation of openness is 
achieved th rough a combinat ion of 

Large, dramatic spaces in the Model Progress Building provide an ideal setting for 
the CJS Group-Architects, Ltd. Historic brick walls combine with contemporary 
design features to form a functional working environment which is conducive to 
creativity. Free-standing gypsum board walls are niched, ledged and pierced to 
accommodate plants, artwork and views beyond. Photos by David Franzen. 
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©Kona Surf Resort 
& C o n v e n t i o n C e n t e r 

Toll Free from Oahu, or Collect from Kauai, Molokai, Lanai, or Maui 
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Grosvenor Center 
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office landscaping and free
standing gypsum board walls 
which are niched, ledged and 
pierced to accommodate plants, 
artwork and views beyond. The 
historic brick walls lend a very bold 
sculptural quality to the space. 

A sense of a three-dimensional 
volume is clearly evident in these 
offices. The vertical modulation of 
levels has resulted in an interflow 
of spaces which range in ceiling 
height from nine to 22 feet and 
include a large mezzanine, two 
intermediate terrace levels and a 
ground floor. 

Selected materials and finishes 
complement the brick, stone, steel 
and tongue-and-groove decking. 
Cool, precise grey colors serve as 
an appropriate backdrop for koa 
trim and cabinetry, colorful 
artwork and plants. 

Functional proximity of internal 
uses are accommodated through 
careful groupings of the firm's 
primary components of 
architecture, interior design and 
energy management. Each area has 
its necessary privacy while 
retaining a visual connection with 
the rest of the office. A movable 
partition system in the production 
area makes possible spatial re
configurations as required. A 
multipurpose main conference 
area, complete with a rear 
projection screen, and several 
smaller satellite conference areas 
accommodate all gathering needs, 
formal and informal. HA 
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A R C H I T E C T S A T W O R K . . . A N D P L A Y 

A multitude of steps approaching the Forbidden City poses a problem for handicapped tourists. 

CHINA DIARY 

P 
erhaps the only thing I love 
more than the architectural 
profession is to travel and 
see the world. I'll go just 

about anywhere, but the more 
exotic and distant the location, the 
happier I usually am. Eighteen 
months ago I "discovered" the 
Peoples Republic of China (PRC) 
on a seven-day tour to Beijing, 
Guilin and Guanzhou (Canton). 
Last month I returned for a second 
tour, to Shanghai, Xian and 
Beijing. 

O n both trips I booked my tours 
through Mr. Poon of Fly-on Travel 
in Honolulu who works with a 
Hong Kong agency to set up small 
group tours to the P R C . My first 
group consisted of nine people 
from five countries: the United 
States, Australia, United Kingdom, 
Germany and the Netherlands. We 
met for the first time at Hong 
Kong's Kai Tak Airport the 
morning of the tour. I was asked 
by the Hong Kong agent to be the 
group leader and to carry the 
group visa, for which I was 
compensated about $25 U.S. for 
my trouble. 

No Chinese-speaking person 

by Nancy Peacock, AIA 
travelled with us, but we were met 
by local guides in each city who 
would pick our tiny group out at 
the various airports and approach 
us looking for "Miss Nancy." I 
soon learned that being group 
leader meant the guides also 
viewed me as the group 
spokesperson. 

Within a day our group bonded 
into a cohesive unit, and with the 
group's consensus we began to 
change itineraries and, in one 
instance, changed and upgraded 
our hotel. In most cases, the guides 
quickly resigned themselves to our 
demands and I'm now convinced 
that with a small adventurous 
group of people you can go just 
about anywhere and do almost 
anything in the various Chinese 
cities I've visited. 

This spring's group was so small, 
with seven of us in total, that no 
one was appointed "group leader", 
thus no $25 bonus! Five of us were 
American (including two young 
boys, ages 11 and 13), and two 
were Dutch, a naval rear admiral 
and his wife. Again, within a day 
or so, I discovered I again was 
travelling with a fun, adventurous 

and free-spirited group. With the 
help of "Fodor's China" we were to 
discover many sites and 
restaurants not originally included 
in our tour. 

However, something about this 
group was also quite different. 
Two of our group were, 
temporarily, physically 
handicapped. The rear admiral had 

Some handicapped persons are able to 
travel around the city on special 
vehicles maneuvered by turning a 
crank. 



For a super surface that's durable 
and easy-to-clean with a stylish contemporary 

look, choose Formicaor Wilsonart^'. 
Countless colors, textures and patterns are 

available at attractive prices. 

twisted his ankle and needed a 
cane. Robbie, mother of the two 
boys, had broken her ankle and 
needed a wheelchair. Fortunately, 
she could also go short distances 
on crutches, which she had 
brought along and her sons 
carried. 

The Hong Kong agency had 
assured Robbie that the China 
International Travel Service 
(CITS) would provide wheelchairs 
wherever we went. By the look of 
horror on the face of our Shanghai 
local guide, we knew he definitely 
had nof gotten the message. This 
was true in each city we visited. 
Not a single airport that we visited 
was wheelchair accessible. 

I have spent lots of time in 
airports and usually f ind them 
quite fascinating. But imagine my 
shock to discover that Shanghai, 
the world's th i rd largest city, has 
an airport about the size of Hilo's. 
(No fooling!) Besides our C A A C 
jet, only t w o other planes were at 
the airport being serviced far away 
f r o m the terminal. From the plane 
window I saw no other vehicles on 
the tarmac, just dozens of bicycles 
beneath each plane which were 
used by the maintenance crews. 

Al though a wheelchair was 
located and brought to the plane, it 
had no footrests. Robbie was 
wheeled a few feet f r o m the plane 
to a set of stairs leading to customs 
and baggage claim nearly 20 feet 
below. There was no elevator or 
escalator, so the boys carried the 
wheelchair and Robbie hopped 
down the steps wi th her crutches! 
Luggage carts were p lent i fu l . We 
entered a large room filled w i t h 
many people going through 
customs clearance. 

The entire area was sloped 
nearly 10 degrees and the lines 
were moving slowly. People had to 
brace themselves to keep their 
brakeless carts f r o m careening 
f o r w a r d , and luggage frequently 
toppled fo rward o f f stationary 
carts! 

I adored Shanghai fo r its 
mix ture of Chinese and European 
architecture, the sense of small 
neighborhoods and intimate scale 
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Whirlpool built-in cooking products offer an exceptional 
choice of sizes, styles and installation flexibility. 

Whirlpool "built-ins" all have the distinctive look 
your customers have had their eyes on. That's why 
so many builders are installing quality Whirlpool 
appliances. 
Whirlpool Corporation offers a complete line of 
high-styled gas and electric appliances so you can 
fill all your appliance requirements from just one 
source. And that includes glamorous microwave 
oven combinations that can be installed in a space 
just 30" wide or 24" built-in ovens that fit in tight 
spaces and do a big job for your customers. Hand
some down-draft surface units require no exhaust 

mirlixSol 
•tOME m. A P P L I A N C E S 

Making your world a little easier. 

hoods - offer exceptional installation flexibility. Or 
you can build in a Whirlpool set-in range and take 
care of all your cooking needs in great style. And all 
are available with that Black-glass, Hi-Tech look. 

And you can count on Whirlpool after the sale, too, 
with many extras including complete local parts 
backup and service...a customer ohented COOL-
LINE^ service assistance program and a full in
ventory of appliances available locally, all from a 
single source. So whatever your cooking require
ments, look to Whirlpool for a quality solution to your 
needs. 

ELECTRICAL DISTRIBUTORS, LIMITED 
689 KAKOI STREET HONOLULU, HAWAII 96819 

Ph. (808) 836-0602 



1 

A local guide carried crutches as one handicapped tourist descended the city wall in 
Xian. 

Two temporarily handicapped tourists were part of the group that visited China's 
Forbidden City and other attractions. 

•1' 
Two friendly merchants welcome visitors to the Shanghai Antique and Curio 
Shop. 
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and the shopping! Many times 
dur ing our af ternoon rest periods 
and af ter the very early dinners we 
were served, a small group of us 
would hire a cab f r o m the hotel 
w i t h brief instructions f r o m the 
doorman to drive about Shanghai 
fo r an hour or two. None of the 
always cheerful taxi drivers spoke 
any English, but gestured 
enthusiastically to various sites 
and scenes as we drove along. A 
two-hour taxi ride cost about $10 
total and the drivers refused all 
our t ipping attempts. By taxi we 
discovered the beautiful Y u Yuan 
Gardens and the Shanghai Antique 
and Cur io Shop. 

T w o days later we returned to 
the Shanghai airport to catch a 
local f l i gh t to Xian. Unfor tunate ly , 
our plane never arrived that night. 
In fact, were were no planes at all 
on the tarmac! A t 11:00 p.m., after 
three hours of wai t ing, it was 
announced that our f l ight had been 
cancelled. We were taken to the 
nearby Cypress Hotel . A f t e r fond 
farewells, our guide had long ago 
disappeared at the airport terminal, 
never to be seen again. So early 
the next morning, four of us again 
hired a taxi for three more hours 
of d r iv ing through Shanghai and, 
of course, another stop at the 
Shanghai Antique and Curio Shop! 

O u r C A A C f l igh t to Xian was on 
a vintage Russian prop plane. It 
was packed w i t h Chinese and one 
other small group of tourists. 
Several young men sat in the aisles 
dur ing takeoff and landing. We 
watched them one by one go into 
the cockpit, and we soon surmised 
that they were student pilots. 
Unlike the Hong Kong to 
Shanghai f l ight , no safety 
instructions were given and there 
were no wr i t t en materials or exit 
signs. 

Xian is a grey, industrial city 
surrounded by a magnificent Ming 
Dynasty city wall . Most tourists go 
to Xian to see the tomb of Emperor 
Q i n Shi Huang, unearthed in a 
f ield outside the city a few years 
ago. The hundreds of terra-cotta 
war r iors and horses are viewed "in 
s/fi i"beneath a vast clear span 



gymnasium-type roof. O u r guide 
told us a real man or horse had 
posed for each statue and had then 
been killed. To me, it rivals the 
Forbidden City, the Great Wall and 
the Pyramids in Cairo in grandeur 
and in man's attempt to 
immortalize himself. 

Twenty-four hours later we 
were again on a vintage Russian 
converted troop plane to Beijing. 
Beijing is a city of walls and 
ceremonial approaches to great 
palaces and temples with 
multitudes of steps up (the 
Forbidden City, Summer Palace, 
Temple of Heaven, Great Wall), or 
down (the Ming Tombs). 

In all of China, we never 
discovered a single wheelchair 

ramp and, except for the elevators 
in the high-rise hotels and 
friendship stores, we only saw one 
other elevator. It went to the 
second floor of a four-story factory 
in Shanghai, was the size of a small 
room and was used to bring down 
carpets loomed on the second 
floor. Our group limped and 
hobbled from site to site, and the 
two temporarily handicapped folks 
courageously climbed all the steps 
they encountered. However, had 
either of them been wheelchair 
bound or in truly poor health, they 
would have seen very few of 
China's historic sites and perhaps 
wouldn't have even made it out of 
the airports. 

O n both tours I travelled with 

wonderful, warm-hearted people. 
Something about China seems to 
attract adventurous people who 
aren't one bit disappointed by what 
they've found. Already I'm 
scheming to return! 

In addition to many other 
activities, Nancy Peacock is a 
member of Mayor Fasi's 
Chinatown Advisory Committee, 
the Honolulu Zoo Hui Board of 
Directors, Outrigger Canoe Club 
Admissions Committee, Junior 
League of Honolulu, AIA Urban 
Design Committee and is AIA 
liaison for the State Foundation on 
Culture and the Arts Architectural 
Award. 

4 

An exclusive line of distinctive 18-gauge 
nickel-bearing stainless steel sinks to 
address todays cooking lifestyle. On 
display now in our showroom. 

piumBinc 
/pcciolUe/ & A i p p l i e / 
HONOLULU 
925 K O K E A ST. H O N O L U L U , HAWAII 96817 
PHONE: 841-8711 
WAIPAHU 
94-173 L E O K A N E ST . WAIPAHU. HAWAII 96797 
PHONE: 671-5407 
KAUAI 
3039 A U K E L E S T . L I H U E . KAUAI 96766 
PHONE: 254-6991 
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About once a week Don Lee, AIA, takes to the hills on his 
bike. Not a competitive biker, he likes to just get out and 
get away from it all—looking for new places to go, new 
hills to climb. Photo by Jerry Ferguson. 

When WWAT&G president Don Goo, AIA, sits down to 
design a resort with tennis courts, he brings to the 
assignment the particular interest of a life-long tennis 
player. Photo by Mazeppa Costa. 

Greg Tong, AIA, enjoys ranching in Australia and fishing in 
Alaska and Kona. We hear that current renovations to his 
Kahala house include a kitchen with special racks and things for 
bread baking—probably his heart remains in Honolulu after all. 
Photo by Jerry Ferguson. 

Architects Sid Char (with goggles) and Cork Bye enjoy a 
racquetball workout at the Honolulu Club. Photo by Jerry 
Ferguson. 

L i 
i 



A R C H I T E C T S A T W O R K A N D P L A Y 

FROM ALASKA 
TO VOLCANO 
Here is a look at several architects 
doing what they enjoy most ''after 
hours/' Architects shown on the 

opposite page are "good sports" from 
Wimberly Whisenand Allison Tong 

and Goo Architects^ Ltd. 

Six months of preparation went into 
architect Chris Smith's challenging 
climb in Alaska. Four people accom
panied him on the three-day 
adventure. 

Taking first place in the 1983 Hilo Marathon is only one of 
architect Glenn Mason's many accomplishments. He runs to 
balance the physical and mental aspects of life. Mason serves 
the community as chairman of the State of Hawaii Historic 
Places Review Board, chairman of the Land and Water Use 
Committee of the Chamber of Commerce of Hawaii and 
Director of the Hawaii Theatre Center. 

Virginia Brooks Macdonald, AIA, and her columnist husband, 
Russ Apple, leave their sunny breakfast nook in the east wing 
of their Big Island home and walk, often barefoot, to their joint 
office in the west wing of their house in Volcano. Macdonald 
designed and built the home to fit their lifestyle in ''retire
ment." Photo by Mike Brooks. 
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L A U R E L S 

• im 
Honuala'i, an oceanfornt conference retreat, by George Heneghan Architects, AIA. Photo by David Franzen. 

Design Award Winners 

Seven 1986 design award 
winners have been 
announced by the Hawaii 
Society/AIA. 

George Heneghan Architects, 
A I A , received an award of 
excellence for design of a 
conference retreat on the ocean. 

Merit awards were given to 
Robinson-Whitaker Design for a 
storefront office in a historic 
building; Media Five Limited for 
the Straub Kaneohe Family Health 
Center at Windward Mall; Norman 
Lacayo, AIA, Inc. for R A S C A L S , a 
Waikiki dinner restaurant and 

A storefront law office in a historic building by Robinson-Whitaker Design. 
Photo by David Franzen. 
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disco; Johnson Reese Luersen 
Lowrey for the Teleglobe Canada 
Communications Cable Station; 
Group 70 for the Banyan Gardens 
Restaurant; and Sutton Candia 
Partners for renovation of a 
laundry facility to house Shelly 
Mazda. 

The Hawaii Society/AIA's annual 
design awards program recognizes 
outstanding work in architecture, 
urban design and interior design. 
Entries are judged on the success 
with which they have met their 
individual requirements. A jury of 
five registered architects 
independently evaluates each 
project. Among the criteria for 
judging are such factors as 
environmental compatibility, urban 
context, creativity of solution, 
quality of space, structural 
ingenuity, workmanship and 
responsiveness to social concerns. 

Jurors for the 1986 design 
competition were Steve Au, AIA; 
Owen Chock, AIA; Carol Sakata, 
A I A , Edward Sullam, FAIA; and 
Stanley Yasumoto, AIA. HA 



RASCALS, a contemporary dancing 
and dining establishment, by Norman 
Lacayo, AlA. Photo by Augie Salbosa. 

Straub Kaneohe Family Health Center by Media Five Limited. Photo by Augie 
Salbosa. 

Banyan Gardens Restaurant by Group 70. Photo by David Franzen. 

Above Right: Teleglobe Canada 
Communications Cable Center by 
Johnson Reese Luersen Lowrey 
Architects, Inc. Photo by Augie 
Salbosa. Below Right: Shelly Mazda 
Kapiolani by Sutton Candia Partners. 
Photo by David Franzen. 



K I T C H E N P L A N N I N G 

PLANNING AN IDEAL 
KITCHEN 

by Michael L SmitK CKD 
Kitchen Concepts Plus 

Whether your project 
includes a kitchen f o r a 
new home or 
remodeling an out -of -

date room, the goal should be to 
have a ki tchen design that ideally 
suits the particular needs of your 
client. M o r e waking hours are 
spent in the ki tchen than in any 
o ther room in the home. W i t h a 
good kitchen design, these hours 
w i l l be spent more eff ic ient ly . 

Ki tchen design has altered 
dramatically i n this century. The 
effects of enormous advances on 
the technological f r o n t have 

Michael L. Smith, CKD 

changed the once small, dreary 
space where meals were prepared 
in isolation, to today's kitchen as 
the center of the home. No t only 
do we prepare meals, eat and 
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entertain in the kitchen, it can also 
be the place fo r laundry and other 
household chores. It is most 
certainly a gathering place fo r 
children to play and do homework 
as well as a place fo r all members 
of a family to use fo r hobbies. 
Personal computers are moving 
into the kitchen not only to aid in 

budgeting and menu planning, but 
also as part of " m i n i " offices. 

A n ideal kitchen revolves around 
three w o r k centers involving 
proper dis t r ibut ion of cabinets, 
appliances and work surfaces. The 
normal sequence of proper location 
is f r o m lef t to r ight or clockwise: 
the refr igerat ion food storage area 

PARDON OUR PRIOE. 
Ten years ago we started on a dream 
and a prayer in the basement of our 
Palama home—a three-man operation 
whose primary resource was inspiration. 
Today, our staff of professionals offers 
the business and professional commun
ity the widest range of top drawer photo 
lab services this side of the Pacific. We 

do it with courtesy and attention to detail each and every time. When 
your professional image is at stake, let the Professionals at Light, Inc. 
serve you. 

JERRY FUJIOKA 
PRESIDENT 

L i g h t 

I n c . 

Profess/ona/ 
Photo Lab 
Services 

627 South St., Hono/ulu, HI 96813 
526-0693 



o n t h e r i g h t w i t h a p r e p a r a t i o n 

a r e a a d j a c e n t t o i t ; t h e c l e a n - u p 

c e n t e r , w i t h t h e s i n k , d i s h w a s h e r 

a n d s t o r a g e o f d i s h e s ; a n d t h e f o o d 

p r e p a r a t i o n a r e a , t h e r a n g e f o r 

c o o k i n g a n d t h e s e r v i n g c e n t e r 

w i t h s t o r a g e f o r p o t s , p a n s a n d 

s e r v i n g d i s h e s . 

I n t h e i d e a l k i t c h e n l a y o u t , t h e 

m a x i m u m d i s t a n c e b e t w e e n t h e 

t h r e e c e n t e r s w o u l d b e n o m o r e 

t h a n 2 2 f e e t a n d n o l e s s t h a n 7 - 1 0 

f e e t . T h e d i s t a n c e s h o u l d b e 

m e a s u r e d f r o m t h e c e n t e r f r o n t o f 

e a c h a p p l i a n c e . 

T h e r e a r e f o u r g e n e r a l 

c a t e g o r i e s o f k i t c h e n d e s i g n s , e a c h 

w i t h a n e n d l e s s n u m b e r o f p o s s i b l e 

v a r i a t i o n s . I n t h e o n e w a l l k i t c h e n , 

d i s t a n c e b e t w e e n a p p l i a n c e s c a n b e 

e x c e s s i v e , t h e r e f o r e t h i s 

a r r a n g e m e n t is u s u a l l y n o t 

d e s i r a b l e . L - s h a p e d k i t c h e n s 

r e s t r i c t t r a f f i c f l o w t h r o u g h t h e 

w o r k t r i a n g l e a n d a l l o w r o o m f o r a 

d i n i n g a r e a i n t h e o p p o s i t e c o r n e r . 

A c o r r r i d o r k i t c h e n h a s c o u n t e r s 

a n d a p p l i a n c e s o n o p p o s i t e s i d e s , 

e l i m i n a t i n g d e a d c o r n e r s , b u t 

u s u a l l y a t r a f f i c p r o b l e m d e v e l o p s 

t h r o u g h t h e w o r k t r i a n g l e . T h e U -

s h a p e d k i t c h e n h a s c o u n t e r s a n d 

a p p l i a n c e s o n t h r e e s i d e s , w i t h n o 

t r a f f i c p r o b l e m , r e s u l t i n g i n t h e 

m o s t d e s i r a b l e s h a p e f o r a n 

e f f i c i e n t k i t c h e n . 

B e c a u s e o f t h e m a n y v a r i a t i o n s 

i n k i t c h e n d e s i g n , c o s t l y m i s t a k e s 

c a n b e a v o i d e d b y e n l i s t i n g t h e a i d 

o f a k i t c h e n d e s i g n e r . W o r k i n g 

w i t h a t r a i n e d p r o f e s s i o n a l c a n 

p r o v i d e t h e t e c h n i c a l k n o w l e d g e , 

p r o d u c t s u p p l y a n d t h e s u p e r v i s i o n 

r e q u i r e d i n t h e p l a n n i n g a n d 

d e v e l o p m e n t o f t o d a y ' s 

s o p h i s t i c a t e d r e s i d e n t i a l k i t c h e n . HA 

Michael L. Smith, CKD, recently 
formed Kitchen Concepts Plus, a 
kitchen and bath consulting and 
design firm. Smith has 23 years 
experience in kitchen design and 
sales and is the only Certified Kit
chen Designer in the State of 
Hawaii. He received his accredita
tion from the National Kitchen and 
Bath Association in 1971 and is 
among only 900 Certified Kitchen 
Designers in the nation. 

OUTDOOR 
INDOOR 
CONCRETE 
FURNITURE 
• Planters 
• Benches 
• Tables 
• Ash Urns 
• Trash 

Receptacles 
• Custom Signs 

tVE CAN MAKE 
CUSTOM MOLDS AND 
DESIGNS ALSO 

682-4300 
A [\ CONCRETE CREATIONS 
^ — > J o f H a w a i i , i nc . 95-380 Waia Loop 

Mil i lani. HI 96789 

The following is a sample listing representative 
of our capabilities and accomplisfiments. 
Waiohai Hotel, Kaua 
Mauna Lam, Hawaii 
Halekulani, Oahu 
Sheraton Fiji, Fij 
Hyatt Regency, Maui 
Wailea Pt. Condos, Maui 

Ceramic Tile supplied by: World Tile 
Tile Contractor: Leeward Tile 
Photograpfier: Ric Noyle 

W ^ R L D T I L E 
99-1093 Iwaena St. , Aiea • Phone 487-9449 • Free Parking 

Open 7 days a week • Mon.-Frl. 7:30-4:30, Sat . -Sun. 9:00-3:00 



K I T C H E N P L A N N I N G 

Mauna Lani 

LUXURY AND 
EFFICIENCY 
by Peggy Kusano 
Media Five Limited 

Because I can th ink of a host 
of things I would rather do 
than cook, especially on a 
vacation, fa l l ing in love 

w i t h a kitchen was as remote to 
me as whipping up a souf f l e—unt i l 
I f o u n d the kitchens at Mauna Lani 
Point. 

What is i t that makes a kitchen 
come alive? While efficiency, style. 

textures and colors are part of the 
answer, at the heart of the 
mystery is an intangible quality of 
design. 

W i t h 360-degree views of 
dramatic land and seascapes, the 
Mauna Lani Point luxury resort 
condominiums were designed by 
Media Five to maximize the 
dynamic relationship between 

11 

Wood-front and framed glass door cabinets are suspended from the ceiling by a 
special hanging device. Goldreif by Poggenpohl is a highly efficient modular 
system imported from Germany. Photo by David Franzen. 

38 

l iv ing spaces and the color-rich 
Kohala Coast. Working closely 
w i t h Nobukazu Kawasaki of 
Mauna Lani Resort and Ron 
Young of Pan Pacific Construction, 
design principal Paul Ma developed 
the kitchen as an integral part of 
this expression. In its open design, 
it has a quality of spaciousness, a 
simple beauty, dignity and 
strength that captures your 
at tent ion w i t h the same kind of 
enticement to discovery that is 
part of the natural environment. 

A t the same time, the kitchen 
has been designed as a setting that 
allows fo r family interaction. Being 
w i t h our families is a major aspect 
of vacationing together, and I was 
touched by a design that unifies 
the whole l iving room, dining 
room and kitchen as one integrated 
space fo r family interaction. 

The design team decided on a 
kitchen system because of its ease 
of installation, and the time and 
cost savings it provides by 
el iminating the usual sequencing 
of w o r k by the subtrades. Goldreif 
by Poggenpohl Eurostyle kitchens 
in lightened ash was uniquely 
appropriate for the units ' European 
style of design, characterized by 
clean lines and light-colored 
finishes. Rather than using teak or 
koa, which is st i l l characteristic in 
the marketplace today as a way to 
inst i l l quality and richness in 
design. Media Five sought to 
achieve richness in the atmosphere 
of the units. 

" I f the f loor plan supports an 
open lifestyle, open to the 
environment, why not l ight 
finishes?" Ma asked. "We did not 
want to fal l into idioms, but rather 
sought to address the lifestyle 
of fered at Mauna Lani Point." 

The Goldreif system provides 
highly efficient, beautiful ly styled 
and crafted modular systems. With 
a bu i l t - in wine rack, waste bin, 
pop-up leaf for additional work 
space, pull-out step ladder in the 
baseboard, drawers w i t h cutlery 
inserts and compartments for 
spices and storage bottles, corner 
base units w i t h swivel shelves, and 
pots and pans drawers underneath 



The kitchen design at Mauna Lani Resort encourages family interaction. Living 
room, dining room and kitchen flow together in a living space with an open, airy 
feeling. Photo by David Franzen. 

the stove top, nothing clutters up 
the preparation surfaces, and 
everything is w i t h i n arm's reach. 

And there is even more. Wood-
f ron t and framed glass door 
cabinets are suspended f r o m the 
ceiling by a special hanging device 
developed by Media Five, Pan 
Pacific and Eurokitchens, 
contr ibut ing to an open, airy 
feeling, and providing areas fo r 
plants and other items. 

So what makes a kitchen come 
alive? A t Mauna Lani Point, it is a 
j o y f u l setting, l ight and open to the 
sky and ocean and fairways 
wrapped around stark fingers of 
lava. It is a place that allows us to 
talk w i t h , see and be part of the 
action of family and friends in the 
l iving space. While providing 
everything close at hand, it has a 
feeling of luxurious spaciousness. 
It is distinctive and beautiful . HA 

O V E N 

T Y P I C A L K I T C H E N F L O O R P L A N 

Before You 
Sit Down... 

...To Draw 
Your Plans, 

Plan On 
Phoning Us... 

We're Your 
All "En-

COMPASS-
ing'' Supply 

Store. 
WE DEL IVER 

Furniture, 
Equipment, 

Pens & 
Mectianical 

Penc i ls , 
Presentat ion 

Aids & Portfolios, 
Grids, Clearprint, & Drafting Fi lms. 

I 
•KAPALAMA- -UNIVERSITY-

I S 12 KAUMUALII S T R E E T 2758 S O KING S T R E E T 
8 4 1 - 7 5 2 7 9 4 5 - 7 7 1 0 

O R D E R D E S K : 841-7527 
TOLL FREE: 1-800-372 5524 
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K I T C H E N P L A N N I N G 

WHY CERAMIC TILE? 
by Russ Kattengell Vice President 

World Tile, Ltd 

The most recent consumer 
and trade media surveys 
indicate a strong buyer 
preference f o r ceramic tile 

th roughout the home and 
business. 

When it comes to using ceramic 
tile, many other countries have a 
big head start on the United 
States. For example, the Italians 
sti l l use 10 times more 
ceramic tile per capita than 

Americans. 
Industry analysts expect ceramic 

tile use in the United States to 
more than double by the year 
1990. That really shouldn't be too 
surprising. More of today's 
designers and architects are 
looking for quality, excitement, 
and value, all of which ceramic tile 
delivers. 

Just how much appeal does 
ceramic tile really have? Builder 

EUR0FLAIR 
RAnCE 

by Frigidaire 

Frotn the great 

kitchcfi^ of Euro}h', 

n hi'ttcr, ilt'a}UT 

way to cook 

Frigiiiairc'^ hi'^t-cookiii^^ 

cat^ict^t-ilt'iviing 

I'lcLtrh range ivcr. 

Distributed by 

SERVICE APPLICANCE DIVISION 
FOR MORE I N F O R M A T I O N 

CALL J U R O OR CHESTER AT 

8 4 8 - 2 4 1 1 

A div is ion of 

Servco Pacif ic, Inc. 

magazine recently surveyed about 
2,000 prospective new home 
buyers and asked them to rate the 
appeal of ceramic tile and scores of 
other commonly used products. 
They consistently rated ceramic as 
high or higher than the other 
products. Generally, they indicated 
they wanted more ceramic tile 
than builders in most markets are 
o f f e r ing . 

M o r e specifically the survey 
showed: 

• Ceramic tile was the buyers 
f i r s t choice for kitchen 
countertops. 

• Buyers overwhelmingly prefer 
ceramic tile walls at the tub and 
shower in the master bath. 

• Ceramic tile f loor ing is very 
popular particularly in the kitchen 
and bath and also in the entry 
foyers. 

Ceramic tile is essentially an 
aesthetic product. It comes in 
almost unlimited shapes, sizes, 
colors, textures and patterns. It 
looks good and feels good, and if 
used properly w i t h other materials 
such as carpeting or wood t r i m , it 
can have a very soft , warm 
appearance. 

Since ceramic tile simply doesn't 
wear out, it should never have to 
be replaced. Its reputation fo r 
permanence is hard for any other 
material to match and it's far more 
resistant to wear, heat, d i r t , impact 
and weather than its competitive 
counterparts. 

I f we give ceramic tile the 
a t tent ion i t deserves, it w i l l repay 
our e f fo r t s handsomely. HA 
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Facts abo 
corporate environment, 

^ u r survival depends on the 
financial direction you take today. 
So you need a bank 
with the skill and 
commitment to help 
you manage your 
cash •With a full array of advanced 
business services tailored to your 
needs. 

First Interstate Bank. 
While today some banks are cut

ting back services, we are not. So we 
can commit to helping you operate 
more efficiently now and in the 
future with a broad range of credit 
and non-credit products. 

First Interstate products and 
services are backed by the unique 
strengths of the First Interstate 
system and are used by 70 of the 
Fortune 100. First Interstate has over 
1,100 full-service banking offices in 
15 states, and international banking 
offices in 22 foreign countries. 

We can tailor products to your 
specific needs: wholesale lock box, 
CashLinkr controlled disbursement, 
comprehensive payroll systems 
and automated accounting and 
reporting services. 

In addition. First Interstate 
provides innovative financing tech
niques for the short-term or long-

term, revolving lines, stand-by lines, 
inventory and equipment financing 
as well as commercial mortgage 
financing for office improvement 
or project development. 

Get a clear financial direction 
from the single source for all your 
business banking needs. Call 
the Business Banking Group of 
First Interstate Bank of Hawaii 
at 525-6820 today. 

o First 

Bank Member F D I C 
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An architect's rendering shows the Hawaiian Tel headquarters plaza on 
Bishop Street as it will appear when renovation is completed in mid-summer. 

MAKING THE BEST 
B E H E R 
CEMENT AND CONCRETE 
PRODUCTS INDUSTRY OF HAWAII 
Suite 1110/Control Data Building 
2828 Paa Street 
Honolu lu, Hawaii 96819 

Building roads and streets with concrete 
is fast becoming the answer to potholes, 
costly highway delays and detours. 
Public transportation engineers and 
officials have discovered that the 
annualized cost of road maintenance, 
including initial installation, is much less 
for concrete highways and streets than 
when old traditional materials are used. 
And the riders and users of these public 
facilities get everlasting relief from the 
annoyances of road repairs. 
In an industry-wide drive for perfection, 
we keep making the best better. 

N E W S 

Hawaiian Tel 
Renovates Plaza 

Architects Hawaii Ltd. , w i t h lead 
architect Joseph Farreli, A I A , 
assisted by Lloyd Arakaki, A I A , has 
begun a major renovation of the 
plaza and lobby area f ron t ing 
Hawaiian Tel's Bishop Street 
headquarters building. 

Principal reason for the 
renovation is to correct leaks in the 
waterproof membrane between 
the plaza and the parking garage 
below. Also, cracks in the existing 
plaza walkway are a potential 
pedestrian hazard. 

The project includes removal of 
all plantings f r o m the 16 ,000-
square-foot plaza, replacement of 
the waterproof membrane, 
resurfacing both the plaza and 
lobby area w i t h ceramic tile, and 
new landscaping. Cost of the 
construction is $430 ,000 . 

Hawaiian Tel's main 
headquarters building, including 
the plaza, was built in 1970. 

Branch Outlet 
Opens in Kalihi 

Bonded Materials Company, a 
major dis tr ibutor and 
manufacturer of waterproof ing 
and building materials, has 
announced the opening of a Kalihi 
branch outlet. 

The 2,800-plus square-foot 
faci l i ty w i l l maintain a day-to-day 
inventory of cement admixtures, 
masonry materials and 
waterproof ing products. 

"We' l l restock every morning," 
Donald G. Deer, company 
president, said. "That way our 
customers know we' l l have what 
they want when they need i t . " 

Founded in Hawaii in 1953 , 
Bonded Materials Company 
maintains its administrative 
headquarters, manufactur ing 
faci l i ty , dis t r ibut ion center and test 
laboratory at Campbell Industrial 
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The amazing money-saving energy-making machine* 
It's a cogeneration unit. 
It can be designed to power an entire 

building or an industrial operation of almost any 
size from a small laundry to a large refinery. 

And it will save you money by more than 
paying for itself in energy savings. 

Cogeneration is a widely proven, highly 
successful technology. The way it works is simplicity 
itself: A cogeneration machine burns a single fuel 
to create two types of energy—electricity and useful 
heat (for heating water, running air conditioning 
and other uses). 

Cogeneration machines are located right at 
your place of business. They don't take up much 

space. And their efficiency rate for converting 
source fuel into usable energy ranges from 75% to 
85%. (Whereas the average electric utility is only 
30% to 35% efficient.) 

A cogeneration machine can operate on 
many kinds of fuel, including clean-burning, non-
polluting synthetic natural gas or propane. So you 
can choose your own reliable, economical supply 
of energy. 

We're ready to work with you in evaluating 
the potential of cogeneration for your business. 

For a free analysis, call Ray Nakayama 
at 547-3508. 

T h e G a s C o m p a n y 
A P R I Company 

P R I P o w e r i n g t h e Pacific 

1986 



Park in Ewa Beach. The company's 
facilities are located on three acres. 
In addition to the new Kal ihi 
branch out let . Bonded Materials 
Company operates a sales and 
d is t r ibut ion center on Guam. 

A I A Seeks 
Security Standards 

In response to increased 
ter ror ism wor ldwide and the 
vulnerabi l i ty of U.S. public 
buildings, A I A has called on the 

federal government to develop 
performance and security 
standards for its buildings. 

The compatibility of design 
excellence and strong security was 
underscored by Washington D.C. 
architect Thomas Vonier, A I A , in 
testimony before the House Public 
Works and Transportation 
Subcommittee on Public Buildings 
and Grounds. He described key 
architectural considerations for 
designing safe and secure public 
buildings, as well as the federal 

Deor Hotel Operator: 
Avoid the risk of the wroth of the 

neighborhood. Convert to pollution-free Heat 
Pump waste heot recover/. A Heat Pump 
recycles the waste heat from your air 
conditioning system to virtually eliminate the 
energy consumption for water heating. 

Your central air conditioner performs more 
efficiently The return on investment can be 50% 
or more the very first year 

A hero in the boardroom. A hero in the 
neighborhood. A hero in Hawaii's campaign to 
lower Its dependency on imported fuel. That's 
exactly what Waikiki needs. Encourage your 
fellow operators to find out about Heat Pump 
waste heat recovery 
Call Jim Petroffat 548-7339. 

H a w a i i a n E l e c t r i c C o m p a n y l ^ ^ ^ l 

response to security needs. 
"Good architecture—based on 

thorough, comprehensive 
analysis—can achieve good 
security, while minimizing 
intrusive features that detract 
f r o m a building's funct ion, 
character and statement," Vonier 
said. He explained what architects 
believe is necessary fo r good 
design and security, such as 
performance rather than 
prescriptive building standards, 
direct relationship between 
architects and clients, and 
individual design of public 
buildings to suit varying conditions 
and missions. 

Vonier , consulting project 
director fo r the State Department-
sponsored study on "the embassy 
of the fu tu re , " said the General 
Services Adminis t ra t ion (GSA) 
should seriously consider 
developing general performance 
standards (in consultation w i t h 
appropriate agencies), along w i t h 
routine security design reviews for 

Honolulu Fan Shop 

"Building the best 
for 100 years." 

'Quality fans backed 
by service." 

Call for catalogues 
521-3267 

(521-FANS) 



all public buildings. He complained 
that G S A has not yet developed 
written security standards or 
guidelines for its buildings. 

In addition, Vonier urged G S A 
to strongly consider security 
design in its intergovernmental 
and interagency work on security 
equipment and to ensure that its 
security surveys fully consider a 
building's design. He also called for 
federal support of basic research 
on building security and transfer 
of research results to both the 
public and private sectors. 

Design for Aging 
Guide Available 

Ways that design professionals 
can respond to the special needs of 
America's rapidly growing elderly 
population are examined in The 
American Institute of Architects' 
newest publication. Design for 
Aging: An Architect's Guide. 

The 179-page book, written by 
the AIA Foundation and published 
by the AIA Press, explores the 
physical, psychological and social 
realities of aging and the design 
issues that architects face in 
responding to those realities. 

Design for Aging, made possible 
through grants from the National 
Endowment for the Arts and the 
Department of Health and Human 
Services/Administration on Aging, 
includes more than 80 drawings 
and photographs along with 
current codes and standards. The 
hardcover book is available from 
the AIA bookstore (order number 
R347) at $28 for A I A members; 
$40 for non-members. 

Survey Shows 
Higher Salaries 

With better salary increases and 
higher bonuses, managers of A / E 
firms are profiting from the 
country's economic good health. 
This finding is among those 
released in the 1986 PSMJ 
Executive Management Salary 
Survey for Design Firms. 

"Design professionals are finally 
recovering to compensation levels 

roman ̂f^ountai 
(ft. 

From concept to design to fabrication, by blending the 
right spray pattern, lighting system and pool depth to 
create the desired effect—Roman Fountains is the single 
source for quality fountains and water features. 

Roman Fountains manufactures a wide range of 
fountain kits, replacement parts, components and 
equipment: to maintain or upgrade your water features. 
For more information at>out Roman Fountains call 841-7688. 

sraS l imt lD 3"tSTlHS JSC. 
429 Walakamlio Rd.. Rm. 9, Honolulu, Hawaii 96817 

CROSS HATCH 

Patterns shown from top to bottom: 
Rose Pompeii, Viliitc Pompeii. Granite, Pearl Oxford, Verdi 
Pompeii, Grey Mo.saic. Almond .Mosaic, Agate, Tweed. 

H O T L I N E 
Uhen you need immediaie response on a questiim, or quick 

delixery of pniduci samples and literature, call: 

1-817-778 - 2711 

( w ll include chips of new \X1LS()\ART Design (;n)up V patterns) 

uiiuonniiT, 
BRAND D E C O R A T I V E LAMINATE 

Bringing netv solutions to the surface^" 

13MINATES, Um. 
692 Mapunapuna St. • Honolu lu 
Phone (808) 833-4344 
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by Feeny Mfg. Co. 
Quality wire storage products 

with variety of hanging attachments 
to suit your needs. All wire 

epoxy coated. 

419 Puuhale Road • 841-5414 

K i t c h e n A i d 
AMERICA'S 

BEST DISHWASHER 
IS AMERICA'S 

QUIETEST, TOO. 

T h e K i t c h e n A i d * S u p e r b a 

• 4 i « c : h e n A i c l 

F o r t h e w a y i t s m a d e " 

KitchenAid has found a way to 
make your dishwashing quieter 
It's a new Whisper Quiet 
system. Now you can talk on 
the phone or watch television 
when the dishwasher is 
running. And it's been tested 
and proved that the 
KitchenAid® Superba is far and 
away the quietest dishwasher 
you can buy. 

Exclusive Triple-
Filtration System 
eliminates hand 
rinsing. A stainless 
steel hard food 

dispenser grinds up leftover 
food so dishes go straight from 
the table to the dishwasher. 

Long Lasting 
Performance. 
KitchenAid gives 
you 1 -year Full 
Warranty on the 

complete dishwasher; 5-year 
Limited Warranty on ViHP Gold 
Seal reversing motor; and Solid 
State Touch Controls 10-year 
Limited Warranty on TriDura® 
porcelain-on-steel tank and 
inner door. 
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Halawa Industrial Park 
99-950 Iwaena Street. Aiea, HI 96701 

Tel: 808-487-8910 

which are appropriate for 
professionals/' said Frank A. 
Stasiowski, Editor of PSMJ. Survey 
results show typical raises 6 to 8 
percent higher than last year, and 
bonuses are double, or in some 
cases triple, what they were. 
Demand for qualified people is 
outpacing supply in many design 
fields, and better compensation 
levels for key management level 
people reflect this." 

The greatest gains were in the 
area of bonuses, the survey 
reveals. Presidents of design firms 
reported average bonuses of 41 
percent the amount of their salary, 
while partners and senior project 
managers reported average 
bonuses of 24 percent and 10 
percent of their salaries 
respectively. This places total 
median direct compensation (salary 
plus bonus) at $81,000 for firm 
presidents, $59,261 for partners, 
and $42,600 for senior project 
managers. 

"Unlike past surveys in which 
some types of firms or regions of 
the country cited relatively weak 
compensation increases, results of 
this year's survey point to 
compensation levels up in all 
segments of the design industry," 
according to Bill Fanning, Director 
of Research. Overall, the greatest 
increases were seen by 
architectural firms, firms in the 
southeast, and firms practicing in 
the private sector. 

A significant number of firms 
continue to add 40lk retirement 
plans to their list of benefits, with 
37 percent of responding firms 
indicating they had this type of 
plan in force, as opposed to only 22 
percent last year, survey results 
show. Company cars, on the other 
hand, have become rarer as a 
compensation benefit, as 5 percent 
fewer of this year's responding 
firms offer cars to their executives. 

The complete survey which 
contains salary and benefit 
information on 7,500 managers in 
over 350 design firms is available 
from PSMJ, Ten Midland Avenue, 
Newton, MA 02158. Cost for the 
full report is $125 prepaid. 
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Services 
Directory 

Residential/Commercial 
• constniction • renovations 
• maintenance • replastering 
• repairs • free estimates 

Oahu, IHawaii. Kauai & Maui. 
Main Office:261-8991»License #C-10892 

C O M P U T E R R E S O U R C E S 
H A W A I I 

C O M P U T E R A N D 
W O R D P R O C E S S I N G 

S U P P L I E S A N D 
A C C E S S O R I E S 

(808) 545-5770 

F U T U R A S T O N E 

O F H A W A I I 
I H S K . N F R l l t G A N C E IN 

OUTIXM)R r i ( K ) R I N C 

FREE ESTIMAIf S 
RESIt)FJ»JTIAL 

COMMERCIAL 

3207-5 N. Nimilz 

833-7433 

^haip€ Company 
F ^ r « M n t a t l v * F o r 
ABas Bo« & Screw • Zip-Rib 
Alumax Howme« Aluminum 
IwlcElroy Metal Mill 
Ktefchart & Evans 

116 Kailuana Loop, Kailua. Hawaii 96734 
PtKMia (808) 2 6 2 - 7 3 3 6 

F.G.E., LTD. 
Few©// Geotechntcal 

Engineering. LKJ. 

RacomnMndatkMis at • 
n—aonabia Cost 

J-960A Iwaena S t , Atea 
Telephone 488-1979 

F I N L A Y T E S T I N G 
L A B O R A T O R I E S 

• Soils & Concre le 
• Non Destruct ive Test ing 

» Project Inspection & Qual i ty Control 
• Material Verifications & Monitoring 

99-940 I W A E N A S T . , A I E A , HI 96701 

(808) 4 8 7 - 0 0 0 5 

THE 12 VOLT OUTDOOR LIGHTING S Y S T E M 

T H E E F F E C T IS S E E N 
N O T T H E S O U R C E 

'3>tamatic garden /lighting 
& Suppiifi, Ottc. 

616 POHUKAINA S T R E E T , HONOLULU 
(808) 545-7042 

h r e p l A c e 
H Awill HC 
653 Mapunapuna Street 
Honolulu, Hawaii 96819 
(808) 833-0019 
Eve Blomgren, President 

Rotwfl Engleklr* 
Consulting Stnictural Englneer«, Inc. 
1314 South King Stieel. Suile 714 
Honolulu. Hawaii 96814 
(808) 521-6958 
MIchMl K. KawaharKla. S E 
Directof o( Hawaii Office 
Th«xtof» J SuiuW, S E 
Proiect Engineer 
Stawart N Wllllwn*. S . E . 
Project Engineer 
S t u w l K- Otaka, S .E -
Eng.neer 
VIncaM Qua 
Engineer 

i 
NATIONWIDE S A L E S , 

I N S T A L L A T I O N & 
S E R V I C E 

• INDUSTRIAL 
• C O M M E R C I A L 

• INSTITUTIONAL 
• Burglar • Fire 

• Closed Circuit TV 
• Access Control 

WELLS FARGO ALARM SERVICES 
Call for free consultation & estimates 

No obligation 
Central Station SalM & Administration 
536-2182 537-2591 

C-11331 / 745 South 

CW ASSOCIATES. I«.C dba 

GEOLABS-HAWAII 

Geology , Soils and 
Foundat ion Engineer ing 

2006 Kaiih, Sueei 
Honolulu HI 96819 ( 8 0 8 ) 8 4 1 - 5 0 6 4 

S p e c i A i T y S u R F A C i N q C o m p a n y 
HAWAII. INt 

HAV^mS #7 TENNIS COURT 
BUILDER. 

FINISHER & SUPPLIER 

8 4 7 - 0 8 8 2 
Free Specifications & Information 

116 Adams Way. Honolulu. Hawaii 96819 
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GLAZING CONTRACTING 

955-2231 
Lie No C -7453 

K A T S U B C C R B I N C T 

& F I X T U R C 

STORE FIXTURES 
OFFICE RENOVATION 

C U S T O M H O M E IMPROVEMENTS 
ALL TYPES—CUSTOM M A D E 

1320 Kalani St. 
#301 up the romp 

•45-7447 
Uc No C9295 



DIMONDEK METAL ROOFING 

Roll formed In Hawaii for immediate delivery 
• Floating, concealed anchors eliminate 
fasteners through panel and allow for expansion 
and contraction 

• Long lengths eliminate end laps in most cases 

Preformed seams lock together without 
special seaming tool 
Available in prepainted steel, aluminum, 
stainless steel & copper 

JORGENSEN STEEL 
STEEL . CULVERT • FASTENERS • GALVANIZING • ROLL FORMING • 2655 Waiwai Loop • Honolulu. Hawaii 96820 • (808) 836-1611 • Neighbor Islands 1-800-352-3612 


