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So was this.

If you're a busy executive, cellular phone service from Hawaiian Tel is no longer
a luxury. It's a necessity.

Cellular is the most important business communications breakthrough since the
advent of the telephone itself. It lets you make and receive calls ¢
from almost anywhere. So while others are on the road, you can
be on the phone.

Besides the obvious business advantages, cellular service
from Hawaiian Tel is backed by 104 years of local knowledge,
and the nationwide cellular expertise of GTE Mobilnet.

So if effective communication is important to your company,
dial 732-9500 and ask about cellular phone service from
Hawaiian Tel. It's everything your business could call for.

-m An authorized agent of
&1 Hawaiian Tel M obiI:1et3

Bé’yOnd [he Cal[ Cellular Communications




Need Commercial
Water Heaters
Right Away?

The Rheem Line is
Ready Now!

Have you ever urgently needed a commercial
electric water heater, but couldn’t get it when you
needed it? At Electrical Distributors Limited (EDL)
we know how valuable your business is and every
minute you’re without hot water you’re pouring
money down the drain.

EDL has Rheem commercial electric water heaters
in stock now! We can install your heater to meet
your commercial electric water heater requirements
on your timetable.

GALLON AND INPUT AVAILABILITY NOW!
Slze.. Voltage Input - - Phase
10Gal. 208480  6-54KW  florlll
50Gal.  208-480  9-54KW  lorlll
85Gal.  208-480  9-54KW  lorlll
120Gal.  208-480 9-54KW  loriil-

Note: All units are fused, include ASME T&P valves, and
are supplied with stainless steel lifeguard elements. Pick
your model, specify voltage, KW rating & phase.

We also have Rheem commercial gas
" water heaters...order today!

' RHEEM COMMERCIAL WATER
HEATERS... THE CHOICE OF
PROFESSIONAL PLUMBERS!

ELECTRICAL DISTRIBUTORS, LTD.
689 KAKOI STREET
HONOLULU, HAWAII 96819
Ph. (808) 836-0602
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Hit or miss.

When it’s left to blind luck, you take your
chances if your banker doesn’t have the kind of
clout and experience to expedite your business
deals.

That’s why an increasing number of com-
panies pick First Interstate right from the start.
They know they’re getting the clout of one of the
nation’s largest banking systems with over $52
billion in assets; over 1100 offices in 20 states
and the District of Columbia, and a string of

Member FDIC

e old-fashioned way.

international banking offices in 22 foreign
countries.

They’re also getting one of Hawaii’s most
extensive offerings of services geared toward local
businesses. From innovative financing techniques to
advanced cash management products to specialized
industry expertise.

See what a strong banking network can do
for your profit picture. Call First Interstate at

525-6820 today.

First Interstate Cank
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Cover: Sunlight pours through the
skylight at the Lahaina Cannery
Shopping Center, highlighting the
mall’s exposed metal trusses and
mechanical ducts. Photo by Augie
Salbosa
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Newest technique

Amfac brings you
the best
Intreated lumber.

Many in the building industry have spent
years looking for the best in wood treatment
for Hawalii.
Now, Amfac Distribution has the answer
in Supalimber. This new technique uses an
automated process developed on the
mainland.

The result is a superior lumber
product that is consistently pressure
treated. No more hit or miss at the
treatment plant.

And Supalimber is backed by a
20 year, $5000 warranty against
termites or fungal decay. /

As always, quality is the major -
ingredient in any product Amfac / .

Distribution offers. You can count
on it

Supalimber is now available
atthe Amfac Distribution site at Campbell Industrial
Park or it can be delivered to PRESSURE TREATED

your job site. SUPATIMBER

DISTRIBUTION
H
91-445 Komohana Street, Ewa Beach, 96707 / 945-8664

Committed to Quality
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President’s Message

Savoring the Spotlight

by Norman G.Y. Hong, AIA

! I Y his month, as we hold
our annual Design Awards
Program, we can all take

pleasure in knowing there is

growing public respect and
appreciation for our work.

Hawaii’s architectural society
formally began in the 1920s with
just six members, about the time
C. W. Dickey returned to the
islands after 20 years of
successful practice in California.
In 1929 the Art Academy
mounted a major exhibit of local
architecture, as the AIA/Society
emerged as a forceful voice for
professional ethics and design
excellence.

When building slowed in the
islands during the Depression and
stumbled into the war years, our
Society’s small band met weekly.
We are told the competition
resulting in the design of the
Arizona Memorial directly
resulted from this valiant effort
to keep organizational interest
alive and well.

Since then, as the Society’s
ranks swelled to more than 500,
other groups have organized
competitions that enable us to
publicly display our talents. The
State Foundation for Culture &
the Arts each year presents its
Hawaiian Architectural Arts
Award. The Building Industry
Association’s “Parade of Homes”
annually honors our residential
efforts. Honolulu magazine a few
years ago began a contest
recognizing quality remodeling,
including multi-page, full-color
photo announcements of the
winners.

Norman G.Y. Hong

Our Awards & Exhibits
Committee’s primary goals are
two-fold: 1) To recognize design
excellence and 2) Through the
awards, to improve the public’s
perception of Hawaii’s
architecture and architects.
Through Design Awards, we
create vehicles for showcasing
our collective worth through the
media. Yes, individual firms are
winners, but the entire Society
wins when we can involve the
public in recognition of our
successful endeavors.

Ideas for our Society’s
continuing recognition programs
are welcome as we begin looking
ahead to the 1990s. Presently, we
are discussing the addition of new
design categories and ways to
draw in more small firms and are
reviewing our jury composition.
As always, your suggestions are
appreciated.

In the meantime, do take time
to see the award recipients at our
annual banquet and applaud the
work of our colleagues. HA

July 1988 Hawaii Architect 7
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the charm of wood with the strength of concrete.

’

~ Made in Hawaii for Island living, : ;
for those with a burning desire to find a lifelong alternative to wood

HOMESTEAD,

Homestead is the ultimate answer

MONIER has created a tile

whose design, texture and colorings defy its tile roots. Not only does

'shakes and shingles. Here in one product,
~ Homestead add years to the life of your roof,

it boasts a Class “A" fire

year limited warranty. The rust

~ wood needn’t become a thing of the past. Rekindle it with MONIER’s

" rating and carries a 50

Icam

bience of

Homestead tile.

.« .« anything else is a compromise

() MONIER ROOF TILE

Call or write us today for information on all our products

808) 682-4523

(

Hawaii 96707 B

Ewa Beach,

)

- 91-1 85 Kalaeloa Boulevard

Florida Corona, California Duncanville, Texas Stockton

Phoenix, Arizona Lakeland

Californic

(714) 538-8822

’

Wayshin‘gton Orange

3666

, California = Tacoma,

(209) 982-1473

r

665

(206) 581

(214) 298-6148

-3888

(714) 737

3316

)

(813

(602) 269-2288



Shopping Centers

Something Old, Something New

by Bryce Uyehara, AIA

ahaina is the central hub

of activity along the West

Maui coastline. There,
nestled between the green of the
West Maui range and the blue
Pacific Ocean, exists an
uncharacteristic mixture of a
Hawaiian adaptation of a coastal
New England town and a rural
plantation community. This
unlikely combination of
influences has evolved into a
multifaceted urban fabric with a
rich history and sense of place
unique to Lahaina.

Among the major urban
landmarks was the Baldwin
Packers Cannery built in 1918 to
provide service to all the region’s
pineapple plantations. The advent
of commercialized inter-island
shipping and the centralization of
processing operations to Oahu
led to the eventual closing of the
cannery in 1963.

The sounds of heavy
machinery have been replaced by
the conversations of busy
shoppers and ringing of cash
registers. The cannery has

undergone a transformation into
the Lahaina Cannery Shopping
Center. The center is an enclosed,
air-conditioned regional shopping
mall which encompasses 157,800
square feet of ground floor area.
Included are two anchor tenants,
more than 50 shops, two major
restaurants and a food court.

The intent of the original
project goal was to renovate the
Baldwin Packers Cannery
structure, resulting in the
revitalization of what was once
the focal point of the plantation

Clerestories and an ornamental smokestack add to the flavor of the Lahaina Cannery Shopping Center. Photo by Augie Salbosa

July 1988 Hawaii Architect 9



Absence of maintenance led to the dilapidation and eventual demolition of the former Baldwin Packers Cannery, site of the
shopping center.

community. The building was a
highly visible landmark within
Lahaina’s urban context, familiar
to those who grew up and lived in
the West Maui corridor. The
developers thought it was very
important that the project
capture the character of the
original structure.

Schematic plans for the
renovation and the Shoreline
Management Area (SMA) permit
were developed and submitted to
the Maui County Planning
Commission for approval. As part
of the SMA design criteria, the
developers proposed to maintain
both the original building’s
architectural character and its
square footage. Conditional
approval was subsequently
granted for the project.

10 Hawaii Architect July 1988

It was at this stage of
development that various legal
problems surfaced, placing the
project on hold for several
years.This delay proved costly in
terms of the existing building’s
physical condition. A virtual
absence of maintenance
compounded by vandalism led to
the collapse of a major section of
the roof and a general
deterioration of the building’s
structure.

When the project was
reactivated, a complete
reassessment of the structure
was conducted. Due to its
condition, it was concluded that a
renovation as originally planned
was no longer feasible. In order
to fulfill the program
requirements, the entire existing

building would have to be
demolished so a new structure
could be erected.

Consequently, a revised SMA
permit application which reflected
the new parameters imposed
upon the project was submitted
to Maui County for approval.
The new proposal called for a
new building which would
maintain the original rooflines,
massing, exterior finishes,
footprint and general character of
the original structure.

A conscious effort to integrate
the industrial vernacular
associated with the old Baldwin
Packers Cannery influenced
many of our design decisions.
The primary superstructure was
composed of steel rigid frame
members. The exterior surfaces



The sounds of heavy machinery have been
replaced by the conversations of busy shoppers
and ringing of cash registers.

were, for the most part, finished
with preformed metal siding and
roofing with a deep corrugated
profile. Appurtenant elements
such as the entry canopies,
clerestories and pipe railings were
intended to further reinforce the
imagery for which we were
striving.

Within the public areas, one
finds the structural framing,
trusses and insulation boldly
expressed throughout. Exposed

mechanical and electrical
ductwork, pipes and fixtures
were all carefully selected, placed
and detailed.

The physical constraints of the
site were less than ideal from an
architectural point of view. The
existing building had been prone
to flooding. In order to acquire
flood insurance, the entire finish
floor had to be raised an
additional three feet above the
existing grade.

Even at its original height,
the building physically dominated
the scale of the adjacent
streetscape, especially
pronounced at Front Street.
This problem was resolved by
recessing the entries and
relocating the building further
back from the street, integrating
a carefully scaled and landscaped
system of ramps, stairs and
planters at all major

(continued on page 14)

spacious dining room.

lw its name and fame.

TILEMART

855 Ahua St., Honolulu, Hawaii

> Neallec in
| Nsiani Vatloy ——

|
r Another outstanding feature of Oahu’s most picturesque
Country Club is'the sun-drenched pool directly below the

Newly re-tiled in “Pearl Gray Brite” 1”x1" ceramic tiles,
the “Dark Cobalt Blue” letters “OCC” proudly proclaim

Anyone for a swim?

CENTRAL N\ PACIFIC SUPPLY CORPORATION

HAWAII'S LARGEST CERAMIC TILE DISTRIBUTOR Telephone: (808) 839-1952, Fax: (808) 834-0963, Telex: 723-8378
Hours: M-F, 8:30-5:00/Sat, 9:00-3:00/Warehouse Service: M-F, 7-4/Sat, 9-3

GUAM

Ceramic Tile Plus
74-5583 Pawai Street
Kailua-Kona, HI 96745

F STOCKING DEALERS—HAWAII OUTER ISLANDS

Ceramic Tile Plus
250 Alamaha Street, #S8
Kahului, Maui, HI 96732

Hilo Pacific Roofing Co.

Hilo, HI 96720

Kauai Floors, Inc.
447 Kalanianole Avenue 2956 Aukele Street, #101
Lihue, Kauai, HI 96766

Bunny Hardware
Maite, Guam
GMF, Guam 96921
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When you’re hot and nobody comes close, Others work, not you. Your own bank
have a right to your own private banker. officer coordinates all your banking, investment,
A Private Financial Services Officer at trust and retirement actions—connecting you
Bank of Hawaii. to a vast network of specialists. One banker,
One call and you're at the Bank, every- reporting to you, delivering the expertise o
where at once. hundreds. Anticipating your needs.
Certainly, with an annual income of




$75,000 or more and investable assets above The Private Financial Services Group.
$150,000, you're worth personal, team banking.  Only from Hawaii's leader:
= For an agp6ointment at your office or
nurs, call 537-8646. I] -
When entrepreneurs speak, business ‘ - Ba'}slb(sd?yf Hawaii
jumps. Our people are the force that can help N Ba orp Hawaii
ou unleash your personal financial po
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Above: An extended view of the cannery prior to demolition. Below: Parking is conveniently located within steps of the center.

(continued from page 11) revealed a combination of pockets (which in some cases occurred at
entrances to the shopping mall. with extremely poor soil bearing only 18 inches below the existing
The subsurface investigations capacity and a high water table grade). Several precautionary

S

§
:

o BRI
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measures were implemented to
minimize the effects of any
potential settlement problems.
The area of the site upon which
the building was to be
constructed was surcharged for
several months in preparation for
the foundation work.

All footings were
interconnected with a network of
large grade beams to add rigidity
to the entire foundation. The
design of all column base
connections included provisions
for the lifting of individual
columns should differential
settlement occur. Special brackets
were designed for attachment to
the column, under which a pair of
hydraulic lifts would be
positioned to raise and shim the
column as required.

Although the original Baldwin
Packers Cannery no longer exists,
its spirit continues. The Lahaina
Cannery Shopping Center has
fulfilled the objective of returning
to the site its importance and
physicial stature within the
community. It is simultaneously a
legacy of the past and a portent
of the future. HA

Bryce E. Uyehara is project architect
with Murayama, Kotake, Nunokawa
& Associates, Inc., Architects &
Planning Consultants.

Specify Vulkem 116
and getthe job sealed right!

Vulkem 116 is a sin-
gle component, gun
grade  polyurethane
joint sealant, formu-
lated for use as an ex-
pansion joint sealant in
precast, masonry tilt up
panels and other types
of construction joints.

TRIPLER ARMY
MEDICAL CENTER

Uses: Use in precast, masonry, glazing, window
frame perimeters and similar types of construc-
fion joints. Vulkem 116 is designed for exterior
and interior use and may also be used in glazing
as cap, toe or heel bead.

Easy application: Vulkem 116 is easy to apply
with conventional caulking equipment.

Vulkem 116 is available in 1/12 gallon and
quart carridges, 2- and 5-gallon pails and
55-gallon drums.

KAISER MOANALUA
MEDICAL CENTER

See your Brewer
Chemical salesperson
for assorted colors and
more details,

PHONE 533-4411 BREWER CHEMICAL

a C. BREWER company

311 PACIFIC ST. HONOLULU 96817
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Shopping Centers

At night the outdoor “Row” bar becomes the heart of Restaurant Row.

Merchandising the Mall

by Dwight Lowrey, AIA

he three most important
considerations in
successful real estate

development are LOCATION,
LOCATION and LOCATION!”

This time-honored saying has
applied to the construction of
shopping centers since they
began proliferating in Honolulu
in the late 1950s. Now, as the
city continues to pull people and
commercial areas closer together,
shopping centers have had to
develop more comprehensive
marketing and imaging programs
in order to gain or expand their
share of market.

As the shopping center strives

16 Hawaii Architect July 1988

for a unique identity—a
“personality”—it has become
more than just a collection of
shops and stores. It has become a
unified marketable entity.
Increasingly, the architect is
called upon to identify the unique
character and quality of this
entity and package or
“merchandise” it for the
consumer.

Businessman Alan Beall faced
this task at Honolulu’s new
Restaurant Row at Waterfront
Plaza. He said:

“Here’s the scenario. A visiting
couple arrives at the airport and
catches a taxi to Waikiki. As they

Photo by Augie Salbosa

are riding along Nimitz Highway,
they pass through the downtown
area and the Federal Building and
then suddenly they see an
exciting looking, lively, colorful
place on their left.

“Naturally, they ask the driver
what it is and he replies, ‘Oh,
that’s Restaurant Row at
Waterfront Plaza. It’s a fun place
to shop and dine. Would you like
to go there? I can pick you up at
7:00 tonight.” ‘Sure!” the visitors
say. ‘Let’s go tonight.””

That’s how Beall began his
briefing of the design team
working on Restaurant Row,
which comprises the entire

¥



Shopping centers have had to develop more
comprehensive marketing and imaging programs
in order to gain or expand their share

ground floor of the new
Weaterfront Plaza office and
commercial complex in Kakaako
developed by Bruce Stark.

Beall is marketing an urban
commercial center which has a
heavy emphasis on restaurants. It
will be a destination unto itself
with plazas, foundations and an
outdoor bar at its heart which
will serve as a meeting place for
people who want to relax while
making their plans for dining
and shopping.

The Waterfront Plaza complex

BAYS
DEAVER

LEZAK

Attorneys at Law

AWACHTKA

of market.

starts with approximately 90,000
square feet of commercial space
on the ground floor. Above that
are four floors with a total of
418,000 square feet of office
space. It was designed by Media 5
with Bechtel International
providing construction
documents and management.
Johnson Tsushima Luersen
Lowrey Inc. (JTLL) and Philips
Brandt Reddick and Associates as
architects and landscape
architects, respectively, were
brought in by the developer,

Stark, to alter and complete the
ground floor public and
commercial space design. That
was about the time Beall, along
with Stark and Dick Bradley,
decided to take the master lease
for the entire ground floor and
develop it with emphasis on
dining and entertainment.

The unique design challenge in
packaging Restaurant Row for
marketing as an entity was that
unlike most shopping centers,
which are architecturally free to
express themselves on their sites,

he law firm of Bays, Deaver, Hiatt, Kawachika &
Lezak, concentrating on real estate, business law, civil
litigation and arbitration, is pleased to announce that

Michael L. Lam

formerly with Goodsill Anderson Quinn & Stifel, has joined
the firm. Mr. Lam will continue to concentrate on real

estate, commercial and construction litigation.

The firm is also pleased to announce that

Alan K. Lau

formerly with Rush Moore Craven Kim & Stricklin, has
joined the firm. Mr. Lau will continue to concentrate on
real estate and commercial litigation.

Ninth Floor

Hawaii Tower

745 Fort Street
Honolulu, Hawaii 96813

Telephone (808) 523-9611
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Restaurant Row was to be
dominated by the office building
in which it resides.

The design team’s task was to
find the appropriate balance
between the high energy
commercialism of the Row
desired by Beall and the
sophisticated image and identity

vvm fabnt; or carpet -
_ paints and lacquers.
four cho:ce of over 30 shes

aﬁd S!Zes - : GROUND FLOOR SITE PLAN

Restaurnt (Row
at One Waterfront Plaza

| NATIONAL LAMINATES, INC

SPECIALTY BUILDING MATERIALS

o : o THIS PLAN FOR ILLUSTRATION
VISIT OUR NEW SHOWROOM | o PURPOSE INTERIOR SPACES HAVE

BEEN REVISED TO Al
2858 Kaihikapu Street, Honolulu 96819 e CCOMMODATE

Telephone 833-4344 . FAX 833-4912

| /
N
ALA MOANA BOULEVARD

Look around your home and
dream what it would be with
the magnificence of ceramic tile.
Because we have the stuff that
dreams are made of. In colors and
textures that defy the imagination.
With names that paint pictures.
Canyon Stone. Sahara. Slate. Royal
Pacific. Persian. Bring us your
dreams. We'll bring them to life.
Open weekdays 9 to 5. Saturdays

oy

910 3. 330 Sand Island Acccess _ - . A g
Road. 847-5959. ' ‘
INTERNATIONAL

TILE DESIGN, INC.

Hawaii’s Beautiful Ceramic Tile Showplace
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desired by such office building merchandise each other.
~ tenants as AT&T, Prudential- From the streets surrounding
"~ Bache, Herman Millar and Stark’s the complex, the visual
own office. It was decided to
distinguish the
office and commercial
entities visually,

while allowing

distinction between commercial
and office use is expressed by the
use of a five-foot deep fascia

them to help

SESSICE SNTRANCE

POHUKAINA
STREET

< ossy PARKING

LEGEND

Floor outlet
@ Directory

= Trash receptacle
(=] Drinking fountain

| | Kiosk
[]; Cart

i ] 25’ 50 75"
[ Movable seating ]

T Flag e —— a‘

1. N soffit banners

4 NOVEMBER 1986
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A continuous neon strip along the ground floor eave
was added to visually link the restaurant and
store facades into a continuous band expressing
evening commercial activity.

which runs continuously around
the building perimeter creating a
strong visual separation from the
upper office floors. Clear glass,
colorful awnings, undulating
walls and playful tenant facades
of the ground floor commercial
level contrast strongly with the
gray glass, dark spandrels and
smooth facade of the office
curtain wall above.

Further identification of the
commercial level is accomplished
by using outdoor dining areas
with tables and umbrellas.

Colorful landscaping in planter
boxes is set at various levels,
some of which radiate from major
building entries.

A continuous neon strip along
the ground floor eave was added
to visually link the restaurant and
store facades into a continuous
band expressing evening
commercial activity. Large
free-standing exterior structures
including a light sculpture and
gazebo “band stand” in
the park will add scale to the
complex while functioning

as identifying features.

Inside the complex (which is
open-air for the most part), the
mall connects various entries, the
parking structure, shops, plazas
and foundations with the six
individual office building entry
lobbies.

So as not to lose the important
corporate entries among the
bustle of the commercial space,
the corporate facades have been
defined by large, high, frameless
glass walls and metal ceilings

(continued on page 45)

Miracle Concrete Quiz

'SIKATOP® A

::' BOND STRENGTH (astm c-ssz)
1 SIKATOP
REGULAR MORTAR

2500 psi
100 psi

‘FLE'XUF(A'L STRENGTH (AsT™ c-78)
O SIKATOP

T ———
REGULAR MORTAR 400 psi
r—

COMPRESSIVE STRENGTH (AsTM C-109)
O SIKATOP 8200 psi
. REGULAR MORTAR 2500 psi

| TENSILE STRENGTH (ASTM C-496)
O SIKATOP 1000 psi
BEGULAR MORTAR 200 psi

RELATIVE ABRASION RESISTANCE
[1 SIKATOP - 6000 cycles

REGULAR MORTAR 1000 cycles

1700 psi
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Q: We've heard about new “miracle” concrete that does about
everything except cure cancer and bathe the baby. Is there any
truth to the claims?

A:a qualified YES. After discounting the “hype,” you find
there really IS a new breed of concrete compounds for grouting,
patching, and overlaying. One such example is our SIKATOPe.
Actually, there are several basic types-epoxies, polymers, latexes,
methacrylates-and at least 100 variations.

Qz That many! How can I choose the correct one to use?

A Giveus acall. That sounds trite, but it really is true. We will
look at your situation. We will consider your budget. We will
consider the many products in our bag, both new and old. And
then we will prescribe the “miracle” that fits you best.

MANUFACTURERS AGENCY PACIFIC

ROOFING/SIDING ¢ WATERPROOFING ® CONCRETE COATINGS ® FIREPROOFING
Sales Representatives and Materials Consultants
1053 Koohoo Place, Kailua, Hawaii 96734 ® Phone 262-2434/262-4273

SikaTop® is the registered trademark of Sika Corporation.




BUYvs.LEASE?
LET THE BUYER

Beware the hidden costs when investing in new capital
equipment.

Buying ties up your cash and your hands. Subjects your com-
pany to inflation and risk. And leaves you open to paying too
much for your new equipment.

Commercial Leasing avoids the penalties of buying.

Leasing conserves capital and improves your cash flow. In a
lease, you need little or no down payment. A lease provides
100% financing, which can include delivery, installation, taxes
and progress payments. You keep your cash for workmg capltal
investments, expansion or other vital . ;

4 uses. Nor, must you raise new capital
to obtain needed equipment.

Leasing is a hedge against inflation and risk. You pay for today’s
equipment with tomorrow’s cheaper dollars. Also leasing protects
you from the risk of obsolescence. You're never stuck with ineffi-
cient, outdated equipment. Or paying for it!

Leasing brings down the cost of equipment. Bancorp Leasing
rental payments are often signifi-
cantly less than standard loan
payments. And, now, with 1986 tax
reform eliminating the investment tax credit, changing depre-
ciation rules, and the new Alternative Minimum Tax, leasing
may lower the tax bite. Further, you may be able to expense
the entire amount of your payments for tax purposes, reducing
your tax liability more.

You need the use of equipment now, not ownership in the
future. Learn the actual dollar savings of leasing vs. buying
from the experts in the largest equipment leasing company
in Hawau Alhed w1th Hawau s largest bank, Bank of Hawaii. (So if a Bank of Hawaii loan is
better or cheaper, we'll tell you that, too.) You have nothing to lose and everything to gain.
Call 537-8818 on Oahu or toll free 1-800-451-6022. No obligation. Avoid the pitfalls of
investing in capital equipment.

You can with Bancorp Leasin
wrmeontasine 1y Bancorp Leasing of Hawaii

A subsidiary of Bancorp Hawaii




Whirlpool appliances

fit beautifully into
your plans.

Make your world a little easier with a full line
of Whirlpool appliances designed to fit your
floor plans and your financial plans.

In the Kitchen. Choose from a host of cooking
products. Microwave ovens you can install al-
most anywhere. Modular cooktops and built-in
ovens. Free-standing and set-in ranges.

Choose from refrigerators sized from 11 to
26 cubic feet. Most have rollers, door stops and
reversible door swing.

Choose from dishwashers and trash compactors
that make clean-up easy and have rollers for
easy installation.

See your participating dealer

In the Laundry. Try on our wide range of sizes
in washers and dryers including our compact
washer-dryer unit that even fits into a standard-
size closet.

Service. We'll work closely with your site
foreman to insure that your cut out dimensions
are right and that your order delivers when
you're ready. It's one more way we can make
your world a little easier.

—
Whir]

ol

Appliances

Making your world a little easier.




The 500,000 sq. ft. commercial shopping area of the Gr

surrounding a central garden atrium.

Shopping Centers

o % &

L

The Sky’s the Limit

by Robert M. Fox, AIA

n most Asian cities, including

Hong Kong, Singapore,

Kuala Lumpur and many
others, shopping complexes take
on a very different form than in
Hawaii.

In Hawaii, we think of
shopping complexes as one- or
two-story buildings surrounded
by huge parking lots for the most
convenient automobile access.

In Asia, many shopping

complexes are located in the most
densely populated and congested
parts of the city with very little
parking. To justify the high land
cost, shopping structures are
often five, six or more stories
high.

This intense land use creates a
vertical shopping center with a
much wider array of shops and
experiences.

Many Asian shopping

eat World project in Singapore features multilevel shopping

.

complexes include everything
from supermarkets in the
basement; upscale boutiques and
shops on the ground floor; mega-
department stores; a wide variety
of gift, camera, luggage and shoe
stores; and, perhaps, on the
uppermost levels, music schools
or theaters with the roof used as
a beer garden or outdoor
restaurant.

The internal atriums of many
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0,000 sq. ft. commercial space

star hotel, a 60

five-

7

Malaysia includes a 500-room

The Gurney Gardens project in Penang,

connected to a 200,000 sq. ft. office tower, and 350 residential units.

however,

7

floors. There are

for a very pedestrian oriented
atmosphere with bridges,

of these complexes are serviced

many factors which can affect

by large banks of glass elevators
this

and escalators which provide a

such as pedestrian

7

overpasses and other circulation

devices which have a major

overpasses from adjacent streets,
interconnections from hotels,
office towers and residential

very dynamic, alive central core
with people streaming in all

directions.

impact on the design of the

structures.

—

areas. Mass transit, fixed rail or
bus stations can have a major

effect if located in the

Normally the most valuable
area of a shopping complex is the

ground floor with the value

Often the complexes are
attached to office buildings,

hotels, entertainment centers and
residential complexes. This makes

(continued on page 25)

diminishing as one goes to higher
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Acrylic Impregnated Solid Oak Parquet

The soft sheen of Hartco® Acrylic Impreg-
nated Parquet is that of fine, well-cared-
for furniture. But it's as tough as they
come. Created at the Hartco factory in a
unigue scientific process that forces stain
and acrylic all through the pores of the
wood. No sanding or staining needed, no
messy refinishing. So wear-resistant and
easy to care for that it's used in high-traffic
stores and shopping malls. That means
you can safely install it in busy entrance
halls and family rooms, living rooms, bed-
rooms, even kitchens. Anywhere except
bathrooms or below grade level. For color
samples, see page 15.

Chesapeake Color

Hartco recommends that color selection be made from actual product.
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Does anything speak more of a gracious
home than the reflections of a polished
parquet floor? Best of all, the high gloss of
Hartco Urethane Finish Parquetis simple
to maintain. A meticulous Hartco factory
process applies two coats of tough mois-
ture-cured polyurethane and a coat of wax
for a gleaming finish that is both beautiful
and protective. Easily at home in living
rooms, bedrooms, family rooms, dining
rooms, it can also be used in kitchens and
entryways. For color samples, see page 15.

Windsor Color =~ =

Hartco recommends that color selection be made from actual product.
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Heritage Finish Solid Oak Parquet

Its immediate appeal lies in its warm, nat-
ural, hand-rubbed look. Hartco Heritage
Finish Parquet is wood almost as nature
created it, with the full beauty of its oak
grain enhanced by factory-applied sealers
and stains. A light coat of wax adds more
protection. The result is a flooring that
shines softly, wears well, is easy to main-
tain. Heritage Finish Parquet is perfect for
family rooms, living rooms, bedrooms,
hallways. Itis not recommended for kitch-
ens or bathrooms, and should only be
installed on or above grade level. For color
samples, see page 15.

Bran Color: Barley Color

Hartco recommends that color selection be made from actual product.







Winter White Solid Oak Parquet

It's a major home fashion statement
today—the sophisticated look of white
wood floors. Hartco does it elegantly in
parquetthat combines the gleam of white
with the natural grain pattern of oak. And
with a stain-resistant, water-resistant poly-
urethane finish so tough you can even
enjoy it in your kitchen. Hartco offers a
special line of white floor care products to
help you keep your white floors beautiful.

Aspen White Pattern-Plus

Create your own flooring design —in glis-
tening white wood. The four Aspen White
Pattern-Plus® lengths can be mixed or
matched to make an endless variety of
patterns: herringbone, parquet, basket-
weave, plank or your own one-of-a-kind
design (see page 17 for design sugges-
tions). Prefinished with two coats of poly-
urethane for a high-gloss finish that is at
home in living areas, hallways, even in
kitchens.

Hartco recommends that color selection be made from actual product.
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A totally fresh idea in floors! Hardwood
floors that you design yourself. Acrylic
Impregnated Pattern-Plus comes in four
lengths, one width and three colors that
you can combine in an endless variety of
patterns. Give each room a different look.
Create one-of-a-kind, custom patterns
that are yours and yours alone. For color
samples and design suggestions, see
pages 16-17.

<o

Nutmeg Colat \

Nutmeg Color

Hartco recommends that color selection be made from actual product.







You can put Pattern-Plus just about any-
where you want to in your home, thanks

to its super-durable Acrylic Impregnated

finish that stands up to all kinds of traffic.
Family rooms, living rooms, dining rooms,
bedrooms, entryways and even kitchens.
Natural, warm appearance is easy to main-
tain. Not recommended for bathrooms or

floors below grade level.

CurryColor

Hartco recommends that color selection be made from actual product.
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' Parquet Engineering

Hartco technology improves on nature.
Our parquet flooring begins with 100%
oak, a hardwood prized for its exceptional
strength and distinctive grain pattern.

Before milling, this oak is kiln-dried and
moisture-equalized to eliminate uneven
expansion and shrinkage.

Atleast 80% of the oak slats used to cre-
ate Hartco parquet squares are quarter-
sawn, which gives a better wearing surface,
better dimensional stability and a more dis-
tinctive grain pattern.

Hartco's meticulous engineering pro-
duces parquet squares that are as square
assquare can be. Each 6" x 6"tile issquare
within 9/1000". This squareness creates
aflooring that can be installed quickly and
always looks straight.

Tongues and grooves are accurately ma-
chined into every parquettile, so they inter-
lock. Precision-tapering allows the tongues
to adjust slightly inside the grooves. So the
floor willlook smooth even when laid over
asubfloor with slightimperfections.

Every Hartco parquet is also available
with special foam backing to protect the
wood from harmful moisture that so often
condenses on a concrete subfloor. This
foam also serves to insulate, deaden sound,
provide comfort underfoot.

Solid oak makes Hartco parquet beau-
tiful. Solid engineering makes it easier to
install, keepsitin shape and looking great
foryears.

Three types of backing

Foam back

Par-K-Stik™*

*For do-it-yourself application. Available on Heritage
and Urethane Finish Parquet only.
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Sealers
Stain

A. Hartco Acrylic Impregnation. Sophis-
ticated high-pressure technique forces
acrylic and stain all the way through the
wood to create the hardest-wearing hard-
wood floor available.

B. Hartco Urethane Finish. After sand-
ing, staining and sealing, two coats of
tough polyurethane are applied, followed
by a coat of wax for additional protection.

C. Hartco Heritage Finish. After sand-
ing, Hartco laboratory-formulated seal-
ers and stain are applied and the surface
is lightly waxed for protection.

D. Foam Backing. Hartco parquet is
available with a backing of closed-cell
foam to insulate, provide moisture barrier.

E. Tongues and Grooves are precisely
machined to lock squares together with-
out beveled edges that can collect dirt.
Tapering of tongues and grooves allows
squares to adjust slightly to compensate
forimperfectionsin subfloors.

F. Quartersawn Oak makes a harder,
better-wearing floor. At least 80% of the
slatsin Hartco parquet are quartersawn.



All Hartco parquet flooring is factory-finished. Sand-
ing, staining, sealing, finishing, even waxing are done
under carefully controlled and monitored conditions.

There are three Hartco parqguet finishes: Acrylic

Parq u Finishes an Colors

Impregnated, Heritage Finish and Urethane Finish.
Determining which of these three finishes is right
for you is primarily a matter of the use the flooring
will get, the look desired and the price.

Acrylic Impregnated Parguet.

— i
i i

Cambridge
The longest-wearing parquet
floor we make. The extraordi-
nary durability of Acrylic Im-
pregnated Parquet permits
its use in the highest-traffic
areas, residential orcommer-
cial. Stain and acrylic are
forced under extreme pres-
sure all through the pores
of the wood to make it harder
than hardwood. Resists
stains, scratches, spills, spot-

= ting. Color cant wear away.
Chesapeake g Y

Bran

For the natural look. Stain
and sealers are applied atthe
factory, then given a protec-
tive coat of wax. Soft, hand-
rubbed sheen. For residen-
tialand light commercial use.

Barley

Urethane Finish.

Windsor

Highly polished look. Me-
ticulous factory-finishing
process includes sanding,
staining, sealing, then the
application of two coats of

Old Brown

moisture-cured polyure-
thane and a final coat of wax
for added protection. For resi-
dential use only.
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Urethane Finish.

Winter White

To create this unique white
wood finish, a white pigment
stain is rubbed into the pores
of the wood. After sealing,
two coats of polyurethane
are applied, then afinal coat
of wax for protection and a
rich luster. For residential
use only.

Hartco recommends that color selection
be made from actual product.



Hartco Pattern-Plus
lets you create
one-of-a-kind floors.

Pattern-Plus is designed to be installed
with adhesive over most on or above-
grade hard-surface subfloors.

Engineered tapered tongues and
grooves fittogether to provide a smooth-
er surface even when slight subfloor
irregularities exist. No beveled edges to
collect dirt. Backs of Pattern-Plus units
are slatted for flexibility.

All Pattern-Plus units have the same
width—4%" and the same thickness —34"
But there are four lengths—9" 18" 27"
36" This system of modular dimensions
lets you create everything from plank-

* Pattern-Plus Engineering

style to parquet to herringbone to any
one of thousands of original patterns.

The three wood-stain colors of Acrylic
Impregnated Pattern-Plus (Curry, Ginger,
Nutmeg) are toned to harmonize, so you
can use all one color or combine colors
in your design. These three colors are
prefinished at the Hartco factory using
state-of-the-art technology in a process
that forces stain and tough acrylic into the
pores of the oak to create a durable sur-
face that is actually harder than hardwood.

Hartco Aspen White Pattern-Plus is
prefinished with a protective finish that
includes two coats of moisture-cured
polyurethane and a wax topcoat. Since
this finish requires different maintenance
techniques, Aspen White Pattern-Plus
cannot be combined with Acrylic Im-
pregnated Pattern-Plus in a single instal-
lation.

Slatted construction allows Pattern-Plus units flexibility to conform to slight irregu-

larities in subfloors.

36“ 27" 18" 9"

Above left: Curry
(Acrylic
Impregnated)
Above right:
Ginger (Acrylic
Impregnated)
Lower left:
Nutmeg (Acrylic
Impregnated)

Aspen White (Urethane Finish)

Hartco recommends that color selection be made from actual product.
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Hartco Acrylic Impregnation. Sophisti-
cated high-pressure technique forces
acrylic and stain all the way through the
oak to create a flooring actually harder
than hardwood.

Tongues and Grooves. Pattern-Plus has
tapered tongues and grooves that are
precisely machined to fit together snugly,
yet adjust to compensate for imperfec-
tionsin subfloors.

Urethane Finish for Aspen White. After
sanding, white pigment and sealers are
rubbed into oak, then two coats of tough
polyurethane are applied, followed by a
coat of wax for additional protection.

q
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| IMPREGNATED 8 IMPREGNATED

>

Feature Strip
Available grooved one
side by special order.

T
on
Fits5/16",7/16",
3/8"thick flooring

Molding
wide

78"long

2"wide.5/16"thick, 78"long
Notfor use with Pattern-Plus.

Prefinished Moldings

IMPREGNATED

Threshold
2"wide

Fits 5/16",7/16",
3/8"thick flooring
78"long

| IMPREGNATED

Stair Nosing
2-3/4"wide
5/16" 7/16"
or 3/8"thick
78"long

[ IMPREGNATED

-

vertical objects
such assliding
doortracks,
thresholds, raised
hearths, ceramic
tile and carpet.

Stair
Nosing
Trims out stair
landings, steps
and floors
adjacentto
sunken areas.

Quarter Round Combination Base se Red:cer Strip
Molding and Shoe Molding 5/8"wide 2"wide
3/4"wide 3/4"wide 4" high 5/16" 7/16",
3/4" high 2"high 78"long or 3/8"thick
78"long 78"long 78"long
Reducer Base
Strip Has a sculptured
For a beautiful top, is5/8" W’lde
transition tocover 1/2'
between Hartco expansion
flooring and space. Shown
other floor here with
surfaces. Quarter Round
Molding.
Quarter
Feature Round
Strlp Used alone or
Definesthe with Base
separation be- Molding (as
tween carpeting shown here).
and Hartco Covers 1/2
expansion
parquet. space. 3/4"
wide.
Threshold T-Molding
Allows for expan- .
sion space Createsa hand
between wood some transition
flooring and fromonefloor-

ing to another
and allows
expansion
space.

Combination
Base & Shoe

Attractive wall
trim thatalso
servestocover
upto 3/4" ex-
pansion space
needed for
wood flooring.

Hartco prefinished moldings are the per-
fectfinishing touch for your Hartco floors.

There's a Hartco molding designed to
accompany nearly every flooring installa-
tion. Allin colors to blend with each Hartco
flooring color.

Hartco moldings are solid wood, com-
pletely factory-finished, so there's no
messy on-site sanding and finishing re-
quired. Installation is easy because Hartco
moldings are as accurately machined as
Hartcofloorings.

The five moldings marked “impreg-
nated” are available in Acrylic Impregnated
as well as stain finish. Since these mold-
ings are designed for on-floor installation,
this special treatment assures that they will
be as wear-resistant as the flooring they
are installed with.
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| ' loor Care

Who knows more about wood floor care
than awood floor manufacturer?

At Hartco we make the finest wood
flooring in America. So naturally we know
how to make wood beautiful. And how to
keepitthat way.

Our Hartco Professional Floor Care
products use quality stains, sealers and
polishes like those we employ in our fac-
tory finishing processes. So you can give
your floors at home the same kind of supe-
rior care they receive at the factory.

Hartco Floor Care products are product-
specific and job-specific. So whichever
Hartco floor you choose, there's a com-
plete line of products to take care of all your
floor maintenance needs, from routine
cleaning and polishing to repairing and
restoring damaged areas. The chart below
will show you which products are appro-
priate for your flooring. Easy-to-follow
instructions for application are on each
product.

Hartco also makes adhesives created
specifically for installation of each Hartco
flooring. Only Hartco adhesives and trow-
els should be used when installing Hartco
floors.

SELECT THE PRODUCT SPECIALLY FORMULATED FOR YOUR HARTCO FLOOR
Urethane Heritage Acrylic Acrylic Urethane
Floor Care Products Finish Finish Impregnated Impregnated Finish
Parquet Parquet Parquet Pattern-Plus Pattern-Plus
Total Care . .
(cleaner and wax) ) [ ] Residential ®
Wipe Clean
(cleaner) . . . b L
Guard Wax ) )
(paste wax) ® ® Residential
Guard Wax White Winter Aspen
(paste wax) White color White color
Spray Shield . .
(protective polish) Commercial Commercial
Spray Tone
(colorenricher) . o
Easy Tone Light Brown
(touch-up stain) Honey color
Easy Tone Medium Brown :
(touch-up stain) Windsor color
Easy Tone Dark Brown
(touch-up stain) Old Brown color
White Touch-Up Kit Winter Aspen
(restores chips and scratches) White color White color
Color New Light
(touch-up stain) Wheat color
Color New Lt. Brown
(touch-up stain) Bran color
Color New Medium
(touch-up stain) Barley color
Pattern-Plus Shine 5 3
(protective polish) Residential
Remover : ;
(removes Pattern-Plus Shine) Residential
Read the labels carefully to make sure you select the floor care product most appropriate for your floor.
Do not use Spray Shield where wax is applied.
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In Asia, the stigma of moving people vertically through
the shopping complex is not as strong as in the United States.

(continued from page 24)

basement or upper levels by
generating heavy pedestrian
traffic in an otherwise quiet area
of the complex.

In Asia, the stigma of moving
people vertically through the
shopping complex is not as strong
as in the United States. However,
in order to maximize revenues
with heavy exposure to shops on
upper levels, a wide variety of
escalators and glass elevators are
\used, as mentioned earlier.

In addition to the convenience
of moving people vertically, a
number of psychological devices
which appeal to the aesthetic
pleasures of the shopping
experience are included in the
enclosed central area. These may
include large landscaped atriums
with waterfalls, open-air
restaurants and pedestrian
strolling and seating areas.

Due to the high humidity and
temperatures in Asia during the
summer and winter conditions in

some countries, internal self-
controlled environments are
created as a necessity.

These environments provide
space for social activities and
interaction which attract a large
number of people to the
complexes for the purpose of
entertainment as well as
shopping. This is true particularly
where individual living
accommodations are smaller due
to densely populated residential
areas. Often the only available

| @
®

SYSTEMSOURCE

A DIVISION OF THE CONSULTANTS CONSORTIUM INC.

The source for all your
CAD needs.

® Training ® Maintenance ® Total Support

AutoCAD is a registered

a
3
=
<

trademark of Autodesk, Inc.

522-0922

745 Fort St., Ste. 305, Honolulu 96813

AUTOCAD AEC® AUTOSHADE™

AutoCAD. The world’s most widely
used computer-aided design
and drafting software.
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~ Amodel of the project shows the

mterconnectmn among the hotel
commefmal and residential areas of Great
‘ . ‘ WorId in Smgapore

open space might be the shopping climate, the approach mostly has environment with landscaping,
complex. been to provide open malls which amphitheaters and open garden
In Hawaii, with our ideal take advantage of the natural spaces. There are few examples

SPECTRA-TONE PAINTS

THE ARCHITECTURAL COLOR SELECTOR

OVER 1000 COLORS
BROAD SPECTRUM FROM PASTELS TO ACCENTS

Distributed by

= PACIFIC
PAINT
CENTER

TELEPHONE: (808) 836-3142
2865 UALENA ST.
HONOLULU, HAWAII 96819
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As land values in
Hawaii continue to
rise, pressure to
develop multilevel
shopping complexes
will increase . . .

of internally oriented, multilevel
atrium shopping structures which
for the most part have not been
as successful as the more open,
naturally ventilated shopping
complexes.

As land values in Hawaii
continue to rise, pressure to
develop multilevel shopping
complexes will increase, especially
in the more densely populated
areas. This could create a new
breed of shopping center offering
a wider mixture of shopping and
entertainment opportunities
similar to Asian developments.

Hopefully the new mega-
shopping complexes will be
designed in harmony with the
climate and garden environment
of Hawaii.This will require a
strong sensibility and design
creativity to insure that the
complexes do not portray a cold,
harsh internal environment
reflecting mainland shopping
centers which are often designed
for hostile climate and weather
conditions not found in Hawaii.

It is often heard in Asia
“. .. shop, shop, shop till you
drop.” Hopefully in Hawaii that
will be “. . . shop, shop, shop till
you stop . . .” to smell the roses
and enjoy the natural amenities
that Hawaii provides, which can
be sensitively incorporated
into a shopping complex
environment. HA

Robert M. Fox is president of Fox
Hawaii, a Hawaii based international
architecture and planning firm.

INTELLIGENT COLOR

The mostrevolutionary
advance incopying. Since the copier.

Digital Full-Color— Horizontal Zoom indepen-  choose or highlight portions
With innovative DIPS tech-  dently reduces or enlarges  of documents.
nology. the Color Laser images, both horizontally or

Image Composition—
Combine any colored origi-
nal with black and white text
to create a new, single illus-
trated document

Copier produces brilliant vertically
high-resolution
copies like none
you've ever seen
before. With color
that's rich and faithful
to the original In
every detall. Exper-
ment with different
color combinations
in designs and illus
trations. And digitally
‘create’” totally new

Copy 35mm Film—
With the optional fim
projector unit, make
color copies of slides
and negative film

Easy-To-Use—
The LCD Touch Panel
Display and Image Editing

Images Unit let you input information
Zoom— ” Color Conversion— easily. And the unit is
Enlarge or reduce images Change any color in any powered from an ordinary
from 50% to 400%. Vertical/ original to any color you 115V15A outlet

canon ~”
COLOR LASER COPIER I-A\v'“un

The Canon Color Laser Copier and NP-9030 Laser GqA?PIC)
Copier are available at Hawaiian Graphics, Kapalama.

Ask about our copying services too 1312 Kaumualii St. » 841-7527

YOUR 1st CHOICE
IN KITCHENS OF

DISTINCTION.
Suppliers of:

‘'sScCOTSMAN |

The standard in
ice machines.

[T T CHENINMIIITI
DISTRIBUTION CENTER

A DIVISION OF TKC, INC.
250 WARD AVE. - HONOLULU, HI. 96814-4093 « (808) 531-9827
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Shopping Centers

The Heart of Chinatown

by Cheryl Gregorio

hinatown, Hawaii’s largest Maunakea Marketplace will be

historic district, has been located on a 46,000-square-foot

undergoing extensive lot bordered by Pauahi,
revitalization recently by city Maunakea and Hotel streets. Its
officials, and this year, work will main feature will be a 12,000-
begin on a new project which will square-foot open market within
be distinguished as the single the central courtyard for 30 to 40
largest complex in the district. vendors.

Its unique architectural design,
by James K. Tsugawa &
Associates, combines a traditional
Chinese exterior with a variety of
interesting themes throughout
the courtyard. The central
courtyard will be conducive to
special events and outdoor

Two exterior views of Maunakea
Marketplace, which will contain an
open market and central courtyard
for 30 to 40 vendors.
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activities. Access from each of the
three streets will be through
brick arches.

Highlight of the five
interconnected buildings of one
and two stories is a 30-foot tower

containing a glass elevator. A
(continued on page 31)

WE'RE COVERING HAWAII £
IN A WHOLE NEW LIGHT! ...

- L
TRANSLUCENT PANELS.
Design Flexibility Lightweight, Yet Strong Performance
The Super Sky system 1s adaptable A 2% " thick Cemcel insulaung Cemcel translucent panels give
to many geometric shapes includ- panel weighs only 212 lbs /sq.ft you performance options, U-values
mé;p\mmds single [mnhux vaults sists at least 100 ft -lbs of 0f 0 24, ight transmission as high
ndges. domes as well as custorr I g rre breakthrough as 63%. and shading coefficients
designs ) ger than other s from 19t 85
{iberglass panels Also the unique .
look and quality of light the Cemcel Cemcel bi-axial design provides Longer Life
insulating panel 1s available in a equal strength to panelsin both The 10 00 mll(yx‘lx\‘ar4\‘ weather
multitude of different grid shapes 1ons Unlike other translucent surface provides unsurpassed }wm-
sizes and colors s 2 the Cemcel insulaung ion from the elements In fact
lays flat w o surface Cemcel translucent panels are
distoruion or waviness warranted for 10 years against
“fiber bloom’ amf delamination

To enhance the overall aesthetic

Con. Lic. # BC-11445

46-003 Alaloa St. 24 7 = 550
Kaneohe, Hi. 96744

YOUR 1st CHOICE
IN KITCHENS OF

DISTINCTION.
Suppliers of:

dacor

The standard of excellence in
cooking and venting
appliances.

TR T CEENIMMIIIITI
DISTRIBUTION CENTER

A DIVISION OF TKC, INC.
250 WARD AVE. - HONOLULU, Hl. 96814-4093 - (808) 531-9827
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THE LAST

ACO DRAIN — Precast concrete
trench drains for architectural
and industrial applications

BONDED — Locally manufac-
tured bonding adhesives,
admixtures, patching materials,
grouts and epoxies

C-CURE —Locally manutactured
dry-set mortars, adhesives,
grouting compounds, mortars
and floor leveling compounds
DOW CORNING —Silicone con-
struction sealants, firestop sealants,
and roof coating systems

EL REY STUCCO — Locally
manufactured stucco and
modified stucco finishes
including Super Deck Non-Slip
Surtacing for swimming pools,
sidewalks, lanais and driveways.
HYDROZO —The ultimate in
clear water repellent coatings for
concrete and masonry.
QUIKRETE — Locally manufac-
tured packaged concrete mixes,
patching materials, plaster and
stucco products for concrete and
masonry.

When the last thing you want is problems, the
first place to callis us. After all, why start off on
the wrong foot?

Because cutting corners and pushing inadequate
products to do jobs they weren’t designed to do
just leaves you holding the bag. And that bag is
full of make-goods, unscheduled crew overtime
and just plain old headaches. And life’s too short
for that.

So make it easy on yourself. Select products that
do the job at an affordable price. We've been
servicing Hawaii’s construction industry since
1954 with quality products backed by a customer
and service support organization that takes
pride in ajob well done. Just like you do.

From protective coatings to admixtures, epoxies,
sealants, grouts, coloring systems, patching
materials, room integrity systems and much
more, we're your source. Because the last thing
you want is problems.

L.M. SCOFIELD — Concrete
coloring systems and
architecturalform liners.

SIKA —Concrete admixtures,
epoxies, sealants, grouts,
coatings and patching materials
or concrete and masonry.
THORO —Waterproofing,
decorative, restoration and
protective products for concrete
and masonry

TNEMEC — Protective coatings
for metal, concrete and masonry.

CRETE CURE® —Concrete
curing compound.

DENVER FOAM —Backer rod.
EVAZOTE 50 —Pre-molded
joint system.

FORTA FIBRE —Fiber reinforce-
ment for concrete

NORTON — Construction
sealants and tapes
SUREKLEAN — Concrete and
masonry cleaners.

SUREWALL —Surface bonding

cement.

BONDED BONDED MATERIALS COMPANY A Standard of Excellence.

Campbell Industrial Park /91-400 Komohana Street / Ewa Beach, Hawaii 96707 /(808) 682-4571

Kalihi Branch Outlet /251 Puuhale Road /Honolulu, Hawaii 96819 /(808) 848-2077

Big Island /73-4776 Kanalani Street, Building B /Kona, Hawaii 96740 / (808) 326-2477

Guam /Harmon Field, P.O. Box 7086 / Tamuning, Guam 96917 /(671) 646-7121 /FAX: 011 671-649-9338
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A stage at the base
of the tower will be
the focal point for
entertainment and
courtyard events.

(continued from page 29)

stage at the base of the tower will
be the focal point for
entertainment and courtyard
events. In addition to the open
market on the ground floor, space
will be available for 15 to 20 retail
shops. Three or four restaurants
will be located on the second level
as will an additional 15 to 20
offices, and a multipurpose room
with audio visual equipment will
be available free of charge for
nonprofit organizations.

Bob Gerell of Gerell/Smith &
Associates, in conjunction with
partner Mickey Thielen has
formed Pauahi Associates as
developer for the $7-8 million
project. Gerell’s interest in
restoring Chinatown buildings
began in 1976 when his firm
bought a block of buildings. He
researched the archives for
original drawings and plans and
brought each building back up to
safety and regulation standards.

Completion date is scheduled
for spring of 1989, which
coincides with the bicentennial
celebration of the arrival of the
first Chinese in Hawaii. Today,
Chinatown is a mecca for many
Oriental groups including
Korean, Japanese, Thai and
Vietnamese. In addition to the
many restaurants, exploring
Chinatown unveils an interesting
array of noodle shops, markets,
antique shops, jewelry stores,
chinaware and clothing
boutiques. HA

Cheryl Gregorio is president of
Gregorio & Associates, a Honolulu
public relations firm.

Hawaii’s #1
AuthorizeduoCA® Dealer

e

“AutoCAD® bas done the job for us. And SPEC Systems bhas provided good
support and follow-through on every occasion, with very, very good service
Jfrom the beginning. You can't address AutoCAD® without addressing
SPEC Systems. We could have chosen any software - we chose the company
to stand bebind it.”’

Mr. Don Lee, Principal
WIMBERLY, WHISENAND, ALLISON, TONG & GOO ARCHITECTS, LTD.

SPEC
7\

SYSTEMS CORPORATION
AUTOCAD

Authorized Autodesk, Inc. National
Accounts Dealer and Educational
AutoCAD® is registered in the U.S. Patent and Trademark Office by Autodesk, Inc.

Representative

1088 Bishop Street
Executive Center, Suite 310
Honolulu, Hawaii 96813 (808) 531-2511

HTTHTIETTCHENIMIIIII
DISTRIBUTION CENTER

A DIVISION OF TKC, INC.

KNOWN
BY THE

COMPANIES
WE KEEP.

Thermador

250 WARD AVE. - HONOLULU, HI. 96814-4093
(808) 531-9827 + FAX # (808) 526-1029
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The Detroit People Mover is one example of a successfully implemented rapid transit project. This People Mover at Millender

Center facilitates movement throughout the shopping, commercial, residential and hotel complex.

Mass Transit

New Technology for Honolulu

by James G. Ball

apid transit has long been

considered a lasting

solution to Honolulu’s
traffic woes. Squeezed into a
narrow corridor with only a few
roads, Honolulu suffers traffic
congestion far worse than
similar-sized cities on the
mainland.

Although plans for a heavy-rail
system, named HART (Honolulu
Area Rapid Transit) were
finalized in 1982, there was never
complete consensus about how it
should be built, where it should
go and what it should look like.
Since 1986, a new team with $3
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million in city and federal funds
has been taking a fresh approach
to planning a system. “Advanced
Light Rapid Transit” (ALRT)
technology, such as has been used
recently in Canada, France and
Japan, is being considered. This
may be less expensive and better
fit into the existing urban fabric.
Serious attempts are being
made to maximize the
involvement of private
developers, reduce public costs
and create the most efficient
system. International
consortiums are being invited to
submit proposals to finance, build

and perhaps even operate the
system.

The initial system would run
from the Waiawa interchange to
the University of Hawaii, with
future extensions to Hawaii Kai,
West Beach and Mililani. Instead
of a single line trying to serve all
places in the corridor, as in the
HART scheme, a shorter more
direct main line can be
complemented by short branch
lines penetrating into the airport,
university and Waikiki. New
automated technology can serve
both as a regional commuter

(continued on page 34)



Are you a real estate mvestor?

If vou are a real estate investor, vou should consider
a loan company that specializes in commercial real estate
lending.

Creditcorp is the largest locally owned industrial loan
company in Hawaii. Our loan officers are experienced in
real estate investment, including rental cash flows, tenant
agreements, lease-to-fee conversions, land subdivisions,
1031 exchanges, and the construction process.

Creditcorp’s staff understands that investors define
service as timely answers and competitive interest rates.
Additionally, we offer flexible loan terms with structuring
tatlored to vour specific investment project.

So, if vou are interested in experienced, professional
service, call Creditcorp at 525-7100 for an immediate,
no-obligation financing proposal.

- First Hawaiian

Creditcorp

A financial services company of First Hawaiian,

@ Member FDIC



(continued from page 32)
system providing fast service
between outer suburbs and
central Honoluly, and as a
“people mover” with closely-
spaced stations at downtown,
Kaka‘ako, Waikiki and the airport.
If it is built, Honolulu’s rapid
transit system will be one of the
city’s most visible structures. The

the benefits.

Research Library.

—_—

GCONGRETE

IDEAS

Enchanted Lakes Safeway Store

Genl. Contractor: S& M Sakamoto, Inc.
Architect: Gerald Lum & Company
Engineers: Shigemura Yamamoto Lau & Associates, Inc.

Few things in our lives today are more familiar to us or more
widely patronized than our favorite supermarket. Good
reasons for Safeway to use concrete blocks as the basic
building material for its new Enchanted Lakes store. Perma-
nent, practical, and pleasing to look at. When building costs
are controlled and appearances enhanced, everybody shares

For information on the many ways concrete can increase the
values and lower the cost of your project, simply call the CCPI

challenge is to design the
guideway and stations to
integrate with the existing urban
fabric, to be unobtrusive, to
support and enhance new
buildings along the route and to
age gracefully. Preliminary design
concepts are being developed for
cost estimating and incorporation
in the Environmental Impact

Statement. Final designs will be
made if and when the decision is
made to proceed with the project.
Architectural and urban design
attention is directed both to the
stations and the guideways along
which the trains will operate.

In most areas the guideway will
run above the middle of wide
streets, such as Kamehameha
Highway and Dillingham
Boulevard. In densely built-up
areas, guideways may run along
one side of the street sheltering a
sidewalk.

The guideway beam design will
probably be standardized for the
entire route. If a monorail
technology is selected, a
somewhat narrower solid beam
would be used. In either case, the
beams can be cast to the precise
curvature, giving a smooth and
uninterrupted appearance.

In sensitive and densely built-
up areas it should be possible to
provide architectural guideway
treatments. Possibilities being
considered include painting the
concrete structure, built-in
planters, guideway texturing,
applied archways and thematic
ornamentation.

In densely built-up areas, such
as downtown, the guideway may
thread its way around sensitive
buildings and parks, following
wide streets and sites where
future redevelopment can
incorporate stations and
guideway. The HART scheme
proposed an underground section
down Hotel Street, which would
have been very disruptive and
expensive to construct.

It may instead be possible to
build an elevated line along either
Nimitz Highway or Beretania and
Alakea Streets around
downtown, with more stations
serving a wider area. Although
either route would require
extremely sensitive design, the

OUR 25THYEAR @ CEMENT AND CONCRETE
] PRODUCTS INDUSTRY OF HAWAII

Suite 1110 Control Data Building 2828 Paa Street
Honolulu, Hawaii 96819 Phone 833-1882

result could be better service and
a more pleasant passenger

environment. Rather than
(continued on page 36)
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Marble sets a

new pace downtown.
Here’s proof

in black and white.

Amfac Center’s new decor is a knockout.

And it begins with an entryway utilizing an Art Deco
design skillfully blending with modern materials to
create a dramatic conversation piece in downtown
Honolulu. Home to some of the State’s finest busi-
nesses, Amfac Center is looking better than ever with
its striking black and white marble lobby area. The
total ambiance is one of elegance, strength and sophis-
tication—ideal for this prestigious business address.
Let us show you how we can create an image for your
next commercial or residential project through the
imaginative use of ceramic tile, marble and terrazzo.

HAWAII CERAMIC TILE, MARBLE & TERRAZZ0
PROMOTION PROGRAM
615 Piikoi, Suite 804, Honolulu, Hawaii 96814

Ceramic Tile, Marble & Terrazzo— “Enhancing the Beauty of Hawaii”’
Contact any one of these Promotion Program participants:

Allied Floor Corp. 847-0288 Lee & Simmons Tile

Atlas Tile, Inc. 839-7403 Contractor 969-1030

Classic Tile Corp. 841-6893 Pacific Terrazzo & Tile Corp. 671-4056
Hawaii Tile & Marble 839-5102 Pacific Tile, Inc. 841-8534

Honolulu Roofing Co., Ltd. 833-6366  Bob Pezzani Ceramic Tile Inc. 841-7911
Honolulu Tile & Marble, Inc. 533-2856  Tidy Tile Company Inc. 456-5914
Nan-Cor Tile Co. 488-5591 Wichert Tile, Ltd. 955-6631

Installations of Ceramic Tile, Marble, Terrazzo and related products by those listed
above are performed by their skilled union craftsmen, approved as professionals
in their trade by International Union of Bricklayers and Allied Craftsmen, Local

No. 1. Hawaii.

ARCHITECT: Franklin Gray and Associates, Inc.
CARPENTRY: Dimensions. Inc.




(continued from page 34)

spending millions on concrete to
be buried in the ground, the line
could be developed as a unifying
urban design feature defining the
downtown area.

Stations are the highly visible
“entry” points to the system.
Compared with the elevated
guideway, they are much more
complex and difficult to fit into
available spaces. Fortunately,
newer technology allows station
sizes to be greatly reduced.
Compared with the 400- to 700-
foot-long stations of heavy rail
systems, fully automated systems
with more frequent trains can
carry the same passenger
volumes with 160 or 200 foot
trains and stations.

Wherever possible, stations

should be designed for direct
connection into existing or new

developments. Stations can be
located adjacent to Pearlridge,

Pearl City, Salt Lake and other
shopping centers, and perhaps on
a new fourth level above Ala
Moana Center. Since the
pedestrian traffic to and from
each station could exceed 10,000
persons per day, integrated
commercial development can also
be a lucrative source of system
revenue.

Single-track branch lines with
small, single platform stations can
penetrate densely built-up areas,
reducing walk distances. Stations
on the airport branch line can be
located inside the new inter-
island terminal, and above the
curbside loading in the overseas
terminal. A branch line into
Waikiki could end at Fort
DeRussy or extend as far as the

Z00.
Eventually, the availability of

rapid transit may allow a
considerable reduction in on-site
parking requirements. Over the

next few decades, savings to
Honolulu developers from
reduced parking costs alone could
total several hundred million
dollars.

If and when it is built,
Honolulu’s rapid transit system
will require the services of
hundreds of architects and
engineers and thousands of
construction workers. Besides
those directly involved in the
project, many more will be
involved in related projects such
as interconnections to shopping
centers, hotels and the airport.
How we meet the challenge will
determine whether the system
becomes something Honolulu’s
residents are proud to use. HA

James G. Ball is project manager with
Rapid Transit Development,
Department of Transportation
Services, City and County of
Honolulu.
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In Hawail, there's only one .

bleaching ol under the sun.”

Wood left unprotected from Hawaii’s intense sun will
discolor unevenly, split and crack with the years.
That’s why on new construction where a natural
“weathered” look is desired, we recommend Cabot
Bleaching Oil. Brushed on untreated wood surfaces,
Cabot Bleaching Oil actually bleaches wood to a uniform
driftwood gray color in just a few months. Plus, it provides
long-lasting wood protection, is mildew resistant and
won't crack, peel or blister. The next time you want that
driftwood gray weathered look, specify the best bleaching
oil under the Hawaiian sun—Cabot Bleaching Oil.

Aloha State Sales is your source
for Cabot’s complete

line of premium quality

stains. Call us today and

we’'ll help you choose the

B best Cabot Stain product for

your specific job. Just ask

for Audrey McCarthy, our

Cabot Architect Specialist.

Aloha State Sales Co., Inc.

2829 Awaawaloa Street

Honolulu, HI 96819

(808) 833-2731

Aloha

Experience The Best’ State
Sales

e

Wood Preser

~ DRIFTWOOD GRAY

TG s det e VTR

36 Hawaii Architect July 1988




GE OF PACE.

GSD600G

DISTRIBUTED IN HAWAII BY:

| N

SERVCO

K

Service Appliance

A Division of Servco Pacific Inc.

1610 Hart Street
Honolulu, HI 96819

Phone: 848-2411

JEM3IG

When you're ready to replace
the appliances in one of vour
apartments, go with the pace-
setters. Quality GE appliances,
designed tor top-notch perfor-
mance. With the time-saving,
work-saving features vour
tenants want. And the stylish,
contemporary look that
enhances the appearance of
vour kitchens. Built for solid
performance, year after year;

and backed by one of the most

extensive service networks in
the industry.

]SS‘Zh]

IBNIRS]

So when you're ready to select
replacement appliances, make
the change that will increase
tenant satisfaction. And help
keep vour maintenance ex-
penses down to pocket change.




Appliance Update

White: The Latest Rage

by Jeffrey Y. Nishi, AIA

hat is in store this year

for the latest in

appliances? Would you
believe, WHITE appliances?

White glass—the new look.

Dacor has introduced a trend-
setting line of white glass front
ovens. To add to the features of
these attractive appliances is the
convection oven which produces
even heat and a higher yield to
the oven cookery. Another added
feature is the built-in oven which
mounts under the cook top,

creating the European look with
the American full size oven.

Continuing on with
advancements in ovens is the
Thermador convection micro-
thermal. The CMT offers seven
ways to cook your goose and is
self-cleaning to help after that
task.

On the European front,
Gaggenau offers a very sharp
looking line. The “New
Dimension” combination has
some space age magic. The black

Sub-Zero’s model 511 refrigera-
tor features a pull-out freezer
drawer with icemaker.

W#&RLD TILE

Exclusive Distributor for American Olean Tile

99-1093 Iwaena St., Aiea ® Phone 487-9449 e Free Parking
Open 7 days a week ® Mon.-Fri. 7:30-4:30, Sat.-Sun. 9:00-3:00
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answer to the European thrust is glass induction module. Cooking

the Monogram line by General pans are heated through
= Electric. Currently, GE is magnetic induction, producing
producing a very sleek line of the speed of gas and the accuracy
— appliances in black and white of electricity.
glass. This line features an Now that it is becoming very
1 electronically controlled down important to buy American,
draft venting unit with a black Thermador is producing a gas
i
|
|
E
[ .
; o=m
\
1

Factis, there are at least a dazen reasons why Gyp—Crete 2000

[ ‘ should be considered mevmycommai;ehiargeandsmaﬁ
' Heres justafewmore:
» Accepts virtually all floor goods
Dacor offers an attractive line of » Improves sound control
white glass front, self-cleaning * No shrinkage cracks
built-in ovens. » Pours over wood or concrete subfioors

« Accepts foot traffic within 90 minutes
« Reaches compressive strengths of up to 2,500 psi
* Leveling capabilities
« Install up to 30,000 square feet per day
* No time-consuming hand troweling
Pours as thin as 3s” over concrete
No dusty grinding

glass Ceran Electric Hob features
a super-quick halogen zone
heating element. This electric
element is as quick as gas,
compatible with normal cookware
and presents a variable sized
heating surface.

Coming up as the Americans’

For more information, contact:

Jackson Contractors

P.O. Box 30668 Hon., HI 96820
847-2191  Contractors License # BC-10545

CONTRACTORS
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cook top which is sealed around
the burners. This is all done in
black glass. This cook top also
features a smart ignition system
which will re-ignite the flame if it
should blow out at a very low
setting. This cook top and its
electric counterpart now also
come in a 30” wide unit.

American again is the Sub-Zero
511 refrigerator model. This
places the refrigerator at eye level
and the freezer in a drawer. The
mechanics also have changed.
This unit comes with dual
compressors to provide longer life
and more accurate temperature
control. All of these features are
packaged in a 30” width.

Look forward to next year at
this time, when I hope to report
on the all-in-one appliance. HA

Jeffrey Nishi is president of Jeffrey
Nishi & Associates/Architects.

BLOCK AID
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The Thermador 30” gas cook top is equipped with a flame re-ignition system
and a low-profile, sealed surface design.

For whatever you plan to build

Block is our only business.
Your professional licensed mason
relies on us, as you rely on him.

TILECO, INC.

91-209 Hanua Street
Ewa Beach, Hawaii 96707
Phone 682-5737

Hawaii Manufacturers of Quality Concrete Blocks.




Convention Report

A Proud Contingent of Hawan Members

by Norman G. Y. Hong, AIA

he 1988 National

AIA Convention in

New York was
undoubtedly one of the most
well-attended. At our Hawaii
Society pre-convention caucus,
we anticipated 21 of our members
attending. At the convention,
however, Hawaii members kept
appearing all over the Big Apple.
My last estimate was that we had
more than 30 members in
attendance. For those who were
there, I'm sure you enjoyed it as
much as I did.

The Hawaii Society was not
only well represented, but
significantly highlighted as well.
Our own Christopher Smith
(Remember him? He was our
humble Society president in 1984)
was elected as Institute Secretary.
Congratulations to you, Chris!
And thank you, Hawaii members,
who wrote or spoke to your
mainland colleagues in support of
Chris.

On a beautiful Sunday at the
convention, our two newest
Fellows, Donald Goo, FAIA and
Art Weber, FAIA, were invested
at the church of St. John the
Divine. Bedecked in flower leis
immediately following the
ceremony, our Fellows were the
centers of attention.
Congratulations to both of you!
(And yes, Don, it was like your
high school graduation!)

Other convention items:
Sylvester Damianos was
unanimously elected as First Vice
President/President Elect of the
Institute. The three vice
presidents elected were those
who the Hawaii Society
supported during our impromptu
caucus.

Vision 2000, AIA’s Long Range
Plan, is moving forward and will
continue to be a main thrust over
the next few years.

As part of Vision 2000 and of
special note was pollster Lou
Harris’ keynote address. Based on
a poll of 201 national leaders, he
reported that architects ranked
second (after physicians) in terms

of public esteem.

our members!

In short, the convention
reinforced my notion that we can
be proud of ourselves as
architects, but just as
importantly, that we can be
proud of our Hawaii Society and

HA
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GAS
Hawaii's Energy Saver
From The Gas Company

" Meet Two Of Our Blueprints

For Success At

e ot

imo Naauao and Charlie Bazell of
The Gas Company

: § _Engineering Services Department

Meet Kimo Naauao and Charlie Bazell of
The Gas Company’s Engineering Services

_“Department.

When it comes to gas-related matters on
building design, they’re our blueprints for
SuCCess.

They provide expert guidance and
technical expertise in the design and
specification of materials, equipment
and other gas-related matters for you.

Plus they also ensure company and
customer compliance with federal, state
and county standards, as well as prepare
blueprints for installation.

When you need the best in gas-related
matters for your project, give Kimo or
Charlie a call.

And let their 40 years of combined
experience be your blueprint for
Success too.

Charlie Bazell: 547-3518

any .

The Gas Company

R —
b 4

D

Kimo Naauao: 547-3519

Powerful Partners
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News

Kona AIA Conference to Explore Pacific Issues

“New Horizons in the Pacific”
will be explored at the AIA
Northwest and Pacific Region
Conference Oct. 26-29.
Professionals throughout the
Pacific Basin will gather at the
Kona Surf Resort Hotel on the
Big Island for the educational,
social and recreational event

sponsored by the Hawaii
Society/AIA. Gov. John Waihee
will deliver the welcoming
address.

Technical information will be
available daily at 42 exhibits and
product displays. Six guest
speakers plan to share their
expertise on architecturally

HAWAIF'S PAINT.

Slnce 1954, nobody’s helped the painting professional like
Ameritone and Devoe can. All over the islands. Our people and products
are right where you need them—in Hilo, Honolulu, Kona, Maui and Kauai.
We've got the inventory you need — basic paints and exotic special
coatings. Thousands of gallons, right here in the islands. Because we
know you hate to wait. We've got professional tools and equipment. And
we've got a commitment to serving the professional that you have to
experience to believe. Since 1954, we've been Hawaii's Paint.

Ameritone Devoe Paints
74-5599 Alapa Street
Kona, Hawaii 96745
(808) 329-2766

Ameritone Devoe Paints
18A Pohaku Street

Hilo, Hawaii

(808) 935-2011

Ameritone Maui

140 Alamaha Street
Kahului, Hawaii 96732
(808) 871-7734

Ameritone Paint Corporation
1353 Dillingham Bivd.
Honolulu, Hawaii 96817

(808) 841-3693

Kapaa Paint Supply

4516 Kukui Street

Kapaa, Kauai, Hawaii 96746
(808) 822-1788

Devoe

Paint
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related subjects. George S.
Berean and David A. Miller, both
AIA members, and New South
Wales University professor Phillip
S. Cox, an honorary Fellow of
AlA, will relate their experiences
in international projects.

Japanese architecture professor
Minoru Takeyama, N. John Blair
of New Zealand and travel and
tourism expert Chuck Y. Gee also
will discuss their work.

A reception, luau and optional
Kona Coast dinner cruise are
planned for conference
participants and their guests.
Tours of Hawaiian historical and
anthropological sites also will be
available at an additional cost.
Golf and tennis tournaments
scheduled require advance
registration and are limited to 20
participants in each event.

Contact the HS/AIA office for
conference reservation fees and
room rates.

Hawaii’s Best at
Parade of Homes

The Building Industry
Association of Hawaii is co-
sponsoring the 1988 Parade of
Homes set for the last two
weekends in September and the
first in October. The annual
event offers developers, builders,
suppliers and related businesses a
showcase of all that is new in
Hawaii’s residential marketplace.
Teaming up with the Honolulu
Board of Realtors, BIA expects
Parade attendance to exceed last
year’s 100,000 visitors.

Current Neighbor Island
participation may be the best ever
in the Parade’s 32-year history
with potential entries from all
islands.

For more information on the
Parade of Homes call BIA at
847-4666.



Smith Named
AIA Secretary

Christopher J. Smith, AIA, was
recently elected to a two-year
term as national AIA Secretary.

Smith is a past director of the
Northwest & Pacific Region,
serving as board liaison to the
Corporate Architects, Minority
Resources and Architects in
Government Committees, and
the Society of Architectural
Administrators. He was also a

Hart Promoted
at DMJM

David Hart was recently
appointed Managing Director of
Daniel Mann Johnson &
Mendenhall of Hawaii
(DMJM/Hawaii).

Hart came to DMJM/Hawaii in
1986 to complete the recently
constructed Royal Capitol Plaza
for Business Investment Ltd. and
Senior Hawaii Corp.

Prior to joining DMJM/Hawaii,
Hart served as director of design
for DMJM/Salt Lake City, where
he designed such projects as the
Xian Hotel in Xian, China, the
USCS Engineering & Computer
Science Building, and various
hotels and convention centers
throughout California, Louisiana
and Utah.

Hart received his master’s
degree in architecture from the
University of Utah.

David Hart

member of the Planning &
Budget Committee for 1987 and
represented the Institute at the
Architectural Record forum on
“errors and omissions” issues.
President of the Hawaii Society/
AIA in 1984, he has lectured at
the University of Hawaii School
of Architecture.

Smith is president and founder
of The CJS Group Architects
Ltd., a 25-person Honolulu firm

“This door system from

applied, provides quality
and saves time.”

since 1976. Armstrong Builders are

Kaneohe.

NEW DOOR SYSTEM
SAVES TIME AND MONEY

Honsador, with the casing

Bob Armstrong, President, Armstrong Builders
Limited, has built quality homes in Hawaii

completing 30 homes of the Hale Kalana
single-family project on Luluku Road in

)

Christopher ]. Smith

offering architecture, interior
architecture and architectural
research services.

Slip hinge jamb into
position in rough
opening.

Slip strike jamb into
posttion. Engage
header tongue in .
rabbet. —

This economical pre-hung system is stocked at Honsador in
mahogany, primed hardboard and raised panel doors. Other doors
also available by special order include Birch, Oak, Sen and
Prefinished. This efficient door system is proving itself with major
projects and custom homes all over Hawaii.

Place header into
position engaging
tongue on header in
special rabbet of
hinge jamb.

Place door on its
hinges. Adjust frame |
to door. Nail-off casing 1

all the way around. ~.\d

CALL FOR PRICE AND AVAILABILITY

g Honsador

Oahu - 682-2011
Maui - 877-5045
Big Island - 329-0738
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COMpEAL

Representative For:

Atlas Bolt & Screw ® Zip-Rib
Alumax/Howmet Aluminum
McElroy Metal Mill
Merchant & Evans

116 Kailuana Loop, Kailua, Hawaii 96734
Phone (808) 262-7336

SERVICE
DIRECTORY

$.S. Dannaway
Engineering
Samuel S. Dannaway, P.E.
Fire Protection Engineer
o Fire Protection Engineering
¢ Code Consulting
o Fire Suppression, Detection and
Alarm System Design
o Fire Safety Evaluations/Plan Review
720 lwilei Road, Suite 412
Honolulu, Hawaii 96817
(808) 526-9019

FUTURA STONE
OF HAWAII

DESIGNER ELEGANCE IN
OUTDOOR FLOORING
FREE ESTIMATES

RESIDENTIAL
COMMERCIAL

2895 Ualena

833-7433

ALL POOL & SPA
o

Residential/Commercial

e construction e renovations

* maintenance ¢ replastering

* repairs * free estimates

Oahu, Hawaii, Kauai & Maui
Main Office: 261-8991 Lic. #C-10892

FABRICA INTERNATIONAL
Residential & Commercial Carpet

Handcrafted Area Rugs now represented by
FLORENCE SHIBUYA

Designer Showroom
214-G Sand Island Access Road
Honolulu, Hawaii 96819
Phone: (808) 841-5025

FINLAY TESTING
LABORATORIES

® Soils & Concrete

® Non Destructive Testing
@ Project Inspection & Quality Control
©® Material Verifications & Monitoring

99-940 INAENA ST., AIEA, HI 96701
(808) 487-0005

T Mheoig

THE 12-VOLT OUTDOOR LIGHTING SYSTEM

THE EFFECT IS SEEN
NOT THE SOURCE

Dramatic Garden Lighting
& Supplies, Inc.

440 MOKAUEA STREET, HONOLULU
(808) 842-6168

]:lorexotica, Inc.

SILK FLOWERS AND FOLIAGE

® Custom trees to 20 ft.
® Planter boxes

® Arrangements

® Direct import prices
® Free design service

500 Ala Kawa, #210
Honolulu, Hawaii 96817 « 842-5166

KATSUBE CABINET.
& FIXTURE

STORE FIXTURES
OFFICE RENOVATION
CUSTOM HOME IMPROVEMENTS
ALL TYPES—CUSTOM MADE

845-7447
Lic. No. €9295

1320 Kalani St.

#301 up the ramp

FIREPL/ACE
HAWAN..

630 Laumaka Street
Honolulu, Hawaii 96819-2312
(808) 842-3100

Eve Blomgren, President

._ GLAZING CONTRACTING

QIAEUIGIASE
. 9552231

Lic. No. C-7453

For $60 per month
this ad could be
selling your product
or service to all of
Hawaii’'s architects.
Call 621-8200.

(BC-08322)
N
e
Speciaty Surracing Company
HAWAIL, INC.

HAWAII'S #1 TENNIS COURT
BUILDER, FINISHER & SUPPLIER

847-0882

Free Specifications & Information
116 Adams Way, Honolulu, Hawalil 96819

SAYLOR BIDWELL PACIFIC

745 Fort St. Mall #604
Honolulu, Hawaii 96813

® UBC Section 306 Inspections
® Expert Witness Testimony

© Mediation/Arbitration

® Claims Preparation

® Project M

Phone:
521-9411

© CPM Scheduli

JAMES K. BIDWELL P.E.
Centified Arbitrator and Mediator
General Engineering and General Building Contractors Licenses

Engineers, Inc.
1314 South King Street, Sutte 714
Honolulu, Hawaii 96814

(608) 521-8838

Michael K. Kawaharada, S.E
Director of Hawaii Office
Theodore J. Suzuki, S.E.
Project Engineer

Stewart N. Williams, SE.
Project Engineer

Stuart K. Otake, S.€
Engineer

Vince M. Oue

Engineer

WAVAVAY

CW ASSOCIATES, INC. dba

GEOLABS-HAWAII

Geology, Soils and
Foundation Engineering

i aare (808) 841-5064

PROTECT SERVICES INDUSTRY

Nationwide Sales
Installation and Service
B INDUSTRIAL @ COMMERCIAL
B INSTITUTIONAL
® Burglar @ Fire
® Closed Circuit TV ® Access Control

Call for free consultation & estimates
No obligation
Central Station  Sales & Administration
536-2182
C-11331

537-2591

745 South
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(continued from page 20)

enclosing lobbies of exposed
concrete, black granite, stainless
steel, tile and carpet. The
relationship of these corporate
lobbies to the commercial shops is
similar to that of a sophisticated
downtown office building nestled
among a busy, varied street of
retail businesses.

The commercial center is free
to develop its own strong
identity — independent, not just
an accessory to the office — while
the corporate image is preserved.
In fact, the commercial center
obtains visual scale from the mass
of the office buildings, while at
the same time the office buildings
are “humanized” by the
commercial elements.

The architectural
merchandising of office and
commercial space is mutually
supportive. HA

Dwight Lowrey is a principal of .‘ i Lo . RS
- Johnson Tsushima Luersen Lowrey The ground floor street connects the corporate entries with the shops, restau-
Inc. rants, plaza and fountains of the commercial center.

Hawaii’s own supplier
of cement...

Cement
545-1880
Concrete & Aggregates
483-3300

Mau: Concrete & Aggregates
71 -8823
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Pecision
Inndustrics, S4.

for custom sheet
metal shearing,

punching, forming

Aluminum Lock Shingles And Accessories
Dry Wall Metal Studs @ Flashing
Contract Forming & Punching Up To1/2""Plate
WE WILL CUSTOM-MAKE
ANY OTHER SHEET METAL
SHAPES DESIRED

Planter Boxes and

Shower Pans

3" or 4 Pipe
(24 or 26 Gage Galv.)
Copper

DRYWALL PRODUCTS:

_ Drywall
{ Track -

# g
P N | )
rFay gy

Dry wall Studs
(25to 16 Gage)

-

- ‘ F &
2 Furring

Channel

., ROOFING PRODUCTS:
Drip Edge éﬁ)

ke
! Gravel Stop
A

e —

. by
7 Tucker Flashing |

2 (various sizes) |

W Valley
(18" or 24")

Standard Valley
(18" or 24")

928 Kaamahu Place
Honolulu, Hawaii 96817
Telephone (808) 847-3902
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News

Lorentz Joins CJS Group

Pe Lorentz recently joined The
CJS Group Architects, Ltd. as
Associate Designer for Special
Projects. He was formerly project
manager and construction
supervisor for ALY Development
Co. in Inglewood, N.]J.

Lorentz will continue his
research in the conduction of

light and air through “complex
cross sections,” using
experimental new building
materials he has developed. He
holds a bachelor’s degree in
architecture from the University
of Houston and a master’s in
architecture from Yale
University.

National Laminates Relocates

National Laminates Inc., a
specialty building materials
distribution company, recently
moved its showroom, warehouse
and offices to a 22,000 square
foot building at 2858 Kaihikapu
St., Mapunapuna, announced Ken
Yokoyama, sales manager.

New Products

Previously the firm occupied
10,000 square feet on
Mapunapuna Street.

National Laminates Inc.,
founded in 1975, distributes a
number of lines of specialty
building materials.

World Tile Introduces Marble Line

ROVER is a marble product
widely used for both its aesthetic
and physical qualities. Its
uniformity in structure, as well as
durability and resistance to
abrasion, have resulted in
it being highly recommended for
use in both residential and
commercial establishments,
especially those with high density
traffic including banks, offices,
schools, hotels and airports.

ROVER should be specified for
use in any area where marble
would be considered. It is ideally
suited for floors, walls, stairs,
countertops, tabletops, interior
and exterior surfaces and is
competitive with marble in its
natural state.

ROVER marble is distributed
exclusively in Hawaii by World
Tile.



Why let
a top plan down?

... with less than top contracting? At the Honolulu Club's splashy new AVANCE beauty salon
high fashion and skilled hard hats converged following the avant-garde vision of architect
Dean H. Okamoto, AIA, partner in Kodama/Okamoto Architects.

Undaunted by time and budget restrictions and a few surprises in infrastructure, Allied
Builders System took the salon’s progressive spirit to heart. Their equally advanced computer
systems kept everyone in-the-know and moving along at breakneck pace. Bullnose corners,
tubular light fixtures and other exotic challenges were met with quality finishing.

Observed co-owner Roger Yamagata: “Allied Builders? We knew their reputation. We asked
for them. Why let a top plan down at the contracting end?”

Avancé co-owner Roger Yamagata, Allied project engineer Ed Sakali, Teamwork. Our motto.
architect Dean H. Okamoto, AIA Our method.

1717 Akahi Street  Honolulu, Hawaii 96819  Telephone (808) 847-3763 Contractor License BC-5068




JORGENSEN
METAL ROOFING

Profile: Deep Corrugation

JORGENSEN STEEL

STEEL « CULVERT « FASTENERS * GALVANIZING - ROLL FORMING « 2655 Waiwai Loop * Honolulu, Hawaii 96820 « (808) 831-3100 * Neighbor Islands 1-800-352-3612



