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The Waikiki

Beautification Project
started from the ground
up, literally. From Kalakaua
Avenue at Ala Moana clear
down to the intersection of
Kapahulu, 150,000 square
feet of architect-specified
Paver Tiles were laid in
four-inch squares comple-
menting Hawaii’s sand and
earth tones. In addition to
looking beautiful, the tiles
are skid-resistant, have a
low moisture absorbency,
and are extremely durable
Next time you're in Waikiki.
count the tiles. You'll find
more than a million
examples of our art

HAWAII CERAMIC TI1LE, M ARBLE
& TERRAZZO PROMOTION PROGRAM
Phone 526-0467




Why the Hawaii Okinawa Center
Was Built with Masonry:

Because it had to be attractive. And cost-
effective. And easy to maintain. And durable. And
virtually impervious to fire, termites, oxidation and
the weather. Because it must be a monument that
reflects the pride and dignity of the Okinawan
people.

It is all that. Through Masonry.

MASONRY INSTITUTE
OF HAWAII

Phone 833-1882

“BUILD HAWAII STRONG WITH MASONRY”




Awood shake roofcanm
any home look more radiant.

Wood shake roofs have  crack, rot, splinter and
been taking a lot of heat lately. is virtually "
Whichisn't surprising.  unaffected by

before the year 2039,

. your roof
will still be

After all, wood shake, when moisture, a covered.
you think about it, is basically A Hardi- Call us at
the same material as firewood. ~ shake roof is 526-9393

A great way to start lightweight, yet & & today forafree
campfires, but certainly not  extremely durable. ’;,‘3;31‘2532&*12&‘;8&?‘;; reroofing estimate.
the safest roofing material to [ts also warranted to We'll be more than
put over your head. withstand hurricane force happy to arrange for a con-

Fortunately, there’s a winds. tractor to show you the merits
sensible alternative. Something you can't of a Hardishake roof.

Reroof with Hardishake:  say for wood shake. Then if you're still

The particularly hand- And still another point  uncertain which is a better
some fiber cement roofing ma-  of difference is how much roofing material to
terial that can be installed to  coverage a Hardishake roof ~ put over your head,
give your home the industry’s  actually provides. youcanalways — j i/
highest fire rating (Class A). Because every Hardi-  seek an expert’s

Unlike wood shake, shake roof comes with a opinion.
Hardishake simply won't burn!  transferable 50-year limited Like your

[talso won't warranty. That's right, a friendly neigh-

transterable 50-year  borhood firemans.

warranty. %) HARDISH ARF
SO lf you /
‘ happen to SCH Amemberof the JAMES HARDIE INDUSTRIES GROUP
your home 526-9393
©1989. James Hardie Building Products. Inc.

S Ome tlme Hardishake is not available in all areas;

*Hardishake shows no flame propagation or loss of integrity. Refer o American Standard Test Methods.
ASTM E-108 and ASTM E-84.
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Our Commitment to You

Quality first. The quality of our products and
services is our first priority.

You are important to us. We want to meet
your needs by making available the best

Improvement. We continually strive for excel-
lence in our products, service, human rela-
tions, research, and in setting industry trends.

Uncompromised integrity. Honest and reli-
able.

We are a team. Respect and trust is the basis
of team work.

Our suppliers. We maintain mutually benefi-
cial relationships.
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President's Message

Planning Big Island Communities

by Terrance Cisco, AIA
Vice President/President-Elect,
Hawaii Island Section/AIA

ecently, a friend shared
with me a nighttime
infrared satellite picture

of the island chain showing an
intense glow from Pearl Harbor to
Hawaii Kai and around to Kailua
and Kaneohe. The two glows on
the Big Island were Hilo and the
active volcano. Although the
satellite photo barely picked it up,
the expansion in Kailua-Kona, my
hometown, is evolving and I fear
the loss of the rural atmosphere
which drew me here from
Honolulu in 1980.

= . f M%

Terrance Cisco

We live with an economy based
on tourism. Kona Coast
“destination hotels” are vying for
the tourist count, each trying to
seduce potential visitors and
garner the captured audience
dollar. These destination
environments are an integral part
of our economy. What does the
Big Island offer for the experience
of its residents and how can the
communities which support these
hotels appeal to visitors’ interests?

Recently on the Big Island,
Chip Kaufman, a planner
affiliated with Duane & Plater-
Zyberk, spoke to Big Island
architects, planners and
developers on traditional
neighborhood development
versus urban sprawl. His
comments about the charm of
Winter Park, Florida or Santa Fe,
New Mexico, brought home the
need for producing and
preserving functional
communities within a rural
setting, unique to the Big Island
which would be worthy of
visiting and revisiting.

[ would hope that these
“support communities,” the
towns that we live in, can be
environments so well planned
that they offer a marketable
experience, as well as provide
“quality human habitation,” as
Chip put it, for their own
residents.

The Hawaii Island Section of
the Honolulu Chapter/AIA
recently formed a committee of
members and non-members to
heighten public awareness of
alternative planning methods.

Through this process we hope
to educate ourselves and decide
how the body of knowledge fits
the evolving “Hawaiian lifestyle”
and rural landscape.

In 20 years, Kailua-Kona will
most likely have a population of
75,000 and my wish is that
visitors will be returning to
experience and enjoy our
communities that we and our
clients are providing today. HA
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ArchitectUre A'Vr‘ound the World

[essons Learned 1n an Overseas Practice

by Mazeppa Costa

“You have to understand and be
sensitive to the other’s culture.”

— Henry T.Y. Kwok, AIA

he traveling principals of

Wimberly Allison Tong &

Goo, Architects and
Planners, have learned in almost
40 years of foreign work that an
overseas practice has many
lessons to offer.

Salient among these lessons is
that an architect engaged in
foreign work is going to have to
deal with multiple differences —
social, cultural, economic,
professional — and that the
experience is best undertaken
with an open mind, a positive
attitude, a spirit of
cooperativeness and a willingness
to be patient and flexible.

If one part of success in
overseas work entails
appreciation of the adjustment to
differences, a related part reflects
astuteness, caution, wariness; for
the “romance of overseas work”
has its downside in volatility,
length of collection time and the
vagaries inherent to being an
outsider.

A highly individual lesson
pertains to travail associated with
frequent travel and the stress it
places on family life.

In the long haul — and
balancing differences and
difficulties — are similarities to be
learned; people everywhere tend
to share certain commendable
traits.

The architects of WAT&G have
been involved in overseas work
consistently since the 1950s,
when founder George J. “Pete”
Wimberly, FAIA, designed a small
hotel in Tahiti. Since then the
firm has added offices in Newport

8 Hawaii Architect August 1991

Beach, California, and London,
England, to its original office in
Honolulu.

Of what he’s learned doing
overseas work, J. Patrick
Lawrence, AIA, one of the

younger principals, put it this
way, “I've learned a lot about how
many colors there are in the
palette of people. The diversity is
a lot broader that I expected, the
differences intriguing.”

WILLEM RETHMEIER PHOTO

The Cairns International lobby, from its stately columns and windows reaching
three stories high to wicker furniture and native woods, remembers Queensland’s

adaptation of the English Colonial style that was imported from British colonies.



Off the southern coast of Korea on the island of Cheju at Chungmun Resort, the

330-room Hotel Cheju Shilla offers guests both Korean and Western style rooms,

a casino, and an array of upscale amenities including a large, lushly landscaped

swimming pool that sweeps from indoors to outdoors in a design that allows
swimmers to go back and forth between the two kinds of pool environments.

Similarly, Kwok observed, “We
learn about so many places and
cultures; it enriches our
knowledge of the world, broadens
our vision, makes the person
mature faster. You have to be
flexible — and enjoy it.”

In recognition of the validity of
other ways, Sidney C.L. Char,
AlA, said he’s “learned it’s best to
approach things with an open
mind in respect to cultural
traditions. Try to enjoy what the
world has to offer.

“There’s not a right way and a
wrong way but different ways.
Sometimes you learn by doing
something a different way ... You
can do things anywhere with
anyone if you cooperate with
people,” Char said.

Gerald L. Allison, RIBA, FAIA,
after decades of work in many
parts of the world, said, “I've
learned a helluva lot about a lot of
people.”

Practical Lessons

At 76 and still maintaining an
extensive travel schedule,
Wimberly points out, “It’s very
difficult to sue over long
distances. Make sure you get paid
... I've learned that in areas where
you have very inexpensive labor,

it requires greater supervision, so
the cost balances out. However,
in many cases you can get local
craftsmen who do fine decorative
work you wouldn’t be able to do
otherwise and this distinguishes
your work. Building is a very local
art.”

Other architects offer these
thoughts: “The foreign market is
more volatile than our local
market, not excluding the
possibility of coups ... There is
generally a loss of a certain
amount of design control despite
continuous involvement ...
Foreign work requires an
extensive period of pioneering
which results in a lot of work at
little or no profit, more than the
normal number of failures, dead
ends or disappointments and
moments of abject confusion and
frustration.” — Allison.

“You go through a very
onerous process to get paid; it’s
not unusual for accounts payable
to be three to five months in
arrears, and repatriation of U.S.
dollars out of a foreign country
can take six months or a year ...
Tax laws of some countries can
be very misleading ... You
basically work seven days a week
at odd hours and into the night ...
Networking is extremely

important; continual service to
the client is critical. Dividing
yourself between domestic and
foreign projects doesn’t work too
well.” — Gregory M.B. Tong,
AIA, WAT&G chairman.

“Asian culture is culture of
control and service where service
is an honorable thing. There is
layering of control. Who you
respond to and in what manner is
very important. You must be
perceptive about hierarchy. Age is
important. If you don’t have gray
hair they don’t have a reason to
respect you until you have an
opportunity to speak and
demonstrate knowledge.”

— Lawrence

“Just say no” is no way to go,
according to Kwok, who has
learned, “Asian clients are heavy
into drinking. You have to be able
to join them, keep up with them,
and still be able to work the next
day.”

Personal Cost

“Travel stress burns people out.
The impact on family is
tremendous. | have a 2-year-old
son who has only seen me for one
year. Of those who try, about 20
percent can probably maintain an
overseas practice indefinitely.”

— Lawrence.

“It can be very exhausting to
work globally because of the
amount of travel required and the
complexity of cultural and
language differences, not to
mention time zone changes.”

— Allison.

“Even a lifelong career in
foreign work is OK as long as you
know what you're getting into
and are willing to proceed on that
basis. A wife of the more
independent kind, with good
understanding, is helpful.”

— Kwok.

On Balancing

Differences
“My foreign travels have
shown me that, despite variations

in politics, culture and mores,
Continued on Page 31
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Architecture Around the World

Worldwide Experiences Affect Design

by Peggy Kusano

hat in the world are we

doing there? The

question is a logical one,
for working overseas is not easy.

Coordination can feel like a
three-ring circus, language and
cultural differences can be the
cause of an unintentional faux
pas, the differences in project
priorities can be astonishing,
styles in negotiation are as varied
as native costumes, and one must
remember to put enough space in
a room for a rollaway bed, as
young Japanese working women
like to travel in threes.

So what in the world are we
doing there? For Projects
International, the answer is
inseparable from the firm’s
personal quest to keep growing in
design. Because the firm creates
experientially, working abroad
provides the opportunity to learn
about hopes, dreams and
aspirations of people from diverse
cultures, histories and economies,
and the evolution of the firm’s
practice has been influenced by its
experiences in working with
clients in other countries. What
comes home comes from
perspectives as diverse as the
multifaceted nature of the design
profession itself.

From the standpoint of
management, Eugene Hu has a
frightful, if not fond memory, of
coordinating a presentation three
days away, when the principal-in-
charge was in Hong Kong, the
senior designer in Singapore and
he, the project manager, was on
his way to Korea.

Still, he finds one of the most
challenging aspects of working on

* the Hotel Korea on Cheju Island
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“Such a world
vision makes us
more responsible
to architectural

aspects...”
— Paul Ma, AIA

is communication.

“It must be very deliberate to
ensure understanding, and is
therefore more paper intensive”
he says, citing the frequent
possibility of misunderstanding
the spoken word.

In terms of developing effective
communication, Projects
International has come up with a
key aspect that it calls “scripting,”
a universally understood process
through which the project team
creates experiences that will
comprise a sense of place for the
guest, resident or user. It is a
disciplined framework for a free-
flowing process, with a clearly
defined sequence of tasks.
Interestingly, the form in which it
is expressed to the client has been
very much influenced by the
firm’s search for communication
that is exciting and effective, and
that transcends language
differences.

Lanz Yamamoto, interior
designer who has been working
on Belte Nishisando, an unusual
15,000-square foot, four-story
condominium unit in Tokyo, talks
about another kind of influence
— the cultural graciousness,
kindness and attentiveness that
one finds in Japan.

It is a reflection of a level of

concern that has been a way of
life for thousands of years. This
degree of concern for all things
can bring the exceptional to the
most mundane. “In the design of
equipment, nothing is ordinary,”
Yamamoto says. “Even for a
simple thing like toilet fixtures,
there are the most innovative
designs.”

From exposure to such
attitudes, the firm has grown
increasingly aware of the
importance of designing
experiences that accommodate
the superlative service and
attention to detail that is found in
Japan in particular, as well as in
projects in locations that are
anticipating a large share of the
Japanese market.

Byron Tsuruda, AIA, managing
principal and key negotiator for
Projects International, has found
business customs are different in
all the places the firm works.
“Hong Kong is tougher to deal
with in terms of money at all
stages of the project,” he
observes. “Japan is tough up front
in negotiations, but once they are
set, the project operates very
smoothly. Korea is sometimes
more dictatorial. Singapore is
more predictable, straight
forward. In Malaysia, the
government is so strong that it
takes a long time to get things
done, and one must be in the
political know.” Above these
differences, however, Tsuruda
believes all begins and ends well,
if, wherever you go, you are
honest and yourself.

In terms of design, Mike Toma,
senior designer for the Hotel
Quint in Yomitan, Okinawa, says,



The Peninsula Bay Resort in Phuket, Thailand is being designed with a colonial spirit and a sense of having been carved out of a

coconut plantation by the sea.

“There may be more of a case in
Asia where form follows function
and they are looking for a certain
element of fun.” While the firm
excels at creating such
experiences, the challenges
abroad provide humbling
experiences.

Clients may choose Projects
International because they like
the Hyatt Regency Waikoloa.
However, those ideas can get
drastically modified by factors of
cost, climate and cultural lifestyle
differences. If guests in your
country love splashing in the
waterfall garden in spring, will

they love ice skating there when
everything is frozen in winter?
Hardest to understand may be
the cost structure, which is
different in every country.
“Budget priorities are different.
There’s a lot more money put
into basic systems and structures,
engineering,” says Tsuruda. “For
example, spaces allocated to
machine rooms may be twice as
much, and you have to have all
these different access panels.” In
turn, however, this more
technical orientation, and interest
in maintenance, forces the firm to
question its product design.

In directing the firm’s design on
projects here and abroad for local
and international clients, Paul
Ma, AIA, principal and director of
design, finds that working
overseas is not really different in
this basic sense: “Our
responsibility to the client comes
first no matter where we go. We
must understand the client and
geographical location of where we
are working, but the feeling of
responsibility is the same—that
whatever we design has to
respond to human emotions.”

Ma feels fortunate to have the

Continued on Page 24

DECORATIVE PRECAST
CONCRETE SYSTEMS

by VON HAUSEN STUDIO

* WALL CAPS

« BALLUSTERS 7 INTEGRAL COLORS
o BULLNOSE STEPS 2 FINISH TEXTURES
« DOOR SURROUNDS COST EFFECTIVE

+ FLOORING PAVERS

architectural surfaces incorporated

1111 Nuuanu Avenue » Suite 211
Honolulu, Hawaii 96817
Tel: (808) 523-7866 « Fax (808) 523-8199
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Architecture Around the World

Lost City’s Palace Inspired by Myth

A Full-blown Fantasy in Untamed Africa

rchitect Gerald L. Allison

and client Sol Kerzner

traveled together to the
tiny republic of Bophuthatswana
in southern Africa.

Earlier, Kerzner had
approached Wimberly Allison
Tong & Goo about designing a
hotel for the area. His
instructions: create something
that has never been done before;
adhere to the highest possible
standards.

Now, they stood in a beautiful,
densely bushed valley. Feeling the

weight of both Africa and the
assignment, Allison was quiet for
a while. As he cautiously pushed
forward through the bush, it was
the mystery of Africa that he
kept feeling. “Sol,” he said,
“maybe we can do something
here by creating a jungle, in
which a long lost city is
rediscovered after centuries of
being lost to memory.”
Immediately, the words “Lost
City” came to both men, and the
concept for an extraordinarily
ambitious hotel/resort project

was conceived.

Only a year-and-a-half later,
the mythical city, with its
majestic centerpiece, The Palace,
is taking shape on 80 acres of
grassland within the borders of
an extinct volcanic crater. The
realized fantasy is scheduled for
completion by December 1992.

In a recent interview, Allison
talked about the development of
The Lost City idea:

“We created a story — a myth,
if you will — about an ancient
wandering tribe that, over time,

ps

“The first thing to understand about the Lost City is the opulence of it, and The Palace is its apex. It is essential to the concept of
The Palace that it does not look or feel like a hotel but, rather, like a royal residence of uncompromising splendor.” — Allison

12 Hawaii Architect August 1991



was exposed to various
architectures. Ultimately, they
settled in a uniquely hospitable
valley — a kind of African
Shangri-la — where they
developed an architecture of their
own, utilizing structural elements
that emerged from tribal
memories of North Africa
combined with indigenous forms
of flora and fauna in the bush
country of southern Africa.

“In our story, precious metals
and stones are discovered; the
tribe evolves into a benevolent
monarchy, for which a regal
palace is erected and tragedy
comes when an earthquake
destroys everything but The
Palace.

“The city is lost for many
generations, yet lives on in

- ' " - — legend. After many centuries, in
We created a myth of a lost city in the heart of untamed Africa. With our myth the final decade of e 26th

firmly in mind, we did a lot of research trying to determine what actually might diti .
have happened within our fictional concept. Imagine the excitement of creating a Centur.y, gl E5PE ¥t10n discovers
new architecture in an area that has no architectural heritage of its own.” — Gerald ~ the ruins, setting in motion a

L. Allison, FAIA restoration that will soon be

% ow R BT e .

CHAIN CLOSURES
TELESCOPING DOORS
IMPACT TRAFFIC DOORS

TOILET PARTITIONS
MEDICINE CABINETS
WASHROOM ACCESSORIES
GRAB BARS

VANITIES

WASTE RECEPTACLES

g S WINDOWS—WOOD OR ALUMINUM CLAD

SARGENT g ’ngf 1Y N 2 R Ky DOORS—FOLDING, FRENCH & SLIDING

SCHLAGE 2SO \ WY > : SKYLIGHTS—FIXED & VENTILATING

BALDWIN \ SRS g : EXCLUSIVE “SEACOAST" HARDWARE
~oREHo!

STEELCRAFT Qo H. H. ROBERTSON

CURRIES . et = 2 =S PRE-FORMED ROOFING & SIDING MODERNFOLD

COOKSON : ot VENTILATORS & LOUVERS FOLDING DOORS AND PARTITIONS
BOBRICK s o : STEEL DECK AND JOISTS RELOCATABLE AND OPERABLE WALLS
MCKINNEY 1 )(,wa\\“ \ N INSULATED AND PLASTIC PANELS ACOUSTICAL WALL PANELS

TOTAL DOOR k ! CURTAIN WALLS

make it
all work! k,!WABuL[TE

Every time you open a window or lock 531 Waiakamilo Road
the door behind you, think JBL— g

Hawaii’s largest inventory of architectural materials and hardware. Phone: 847-4021

August 1991 Hawaii Architect 13



CHANGE OF PACE.

GSD600G

DISTRIBUTED IN HAWAII BY:

SERVCO

Special Market Group

A Division of Servco Pacific Inc.

1610 Hart Street
Honolulu, HI 96819

Phone: 848-2411

JEM3IG

When you're ready to replace
the appliances in one of your
apartments, go with the pace-
setters. Quality GE appliances,
designed for top-notch perfor-
mance. With the time-saving,
work-saving features your
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contemporary look that
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your kitchens. Built for solid
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and backed by one of the most
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the industry.
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So when you're ready to select
replacement appliances, make
the change that will increase
tenant satisfaction. And help
keep your maintenance ex-
penses down to pocket change.

For the complete line of General Elect-

ric appliances call Chester Miyashiro or <
Roger Grande at Special Market

Group.




complete.

“There are many more details,
and — amazingly — the story
seems to have achieved a reality
of its own to people associated
with the project.

“With our myth firmly in mind,
we did a lot of studying and a
tremendous amount of research
to try and determine what
actually might have happened
within our fictionalized concept.

“It’s been very exciting to
create a new architecture in an
area that has no architectural
heritage of its own.

“The first thing to understand
about the Lost City is the
opulence of it, and The Palace is
its apex. We think of it and
present it not as a hotel, but as a
royal residence of unprecedented
splendor, which has been
converted into hotel rooms while
still retaining the elegance of the
original palace. It is essential to
the concept of The Palace that it
does not look or feel like a hotel.

“It’s fantastic, in every sense —
every feature celebrating an
architecture characterized by rich
detail and massive proportions. It
is monumental in scale,
incorporating extravagant spires,
domes and towers supported by
pillars in the shape of revered
animals. Everywhere there are
life-size animals — sculptured in
wood, bronze and stone — all
representative, no real animal
elements. There are tapestries
and paintings, murals and mosaics
reflective of native plants and
animals, lavish materials, splendid
vistas and the magic of water, in
many forms.

“Each room — 328 of them —
all 21 suites, will be different
from every other, with individual
artwork and furnishings. Every
room entrance will have a one-of-
a-kind artifact or exotically potted
plant so that the ambiance is that
of someone’s home.

“The Palace, in appearance and
effect, becomes a real palace —
rather than a hotel — for each
guest.” HA

Keepin
The Elements At Bay
Since 1954,
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and durability. Every can. Every time.
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monizing colors to choose from, finding
the ones you need is no problem since
we keep a huge inventory of Ameritone;
Devoe paint right here on the islands.

<
& Member of Grow Group, Inc

Ameritone Maui South
Kinei C Center £20

er #206

Ameritone / Devoe
18 ku St., Hilo 96720

3

Ameritone / Devoe Paints
74-5599 Alapa St., Kona 96745
329-2766
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HONOLULU CHAPTER/AIA 1991 DESIGN AWARDS
Award of Merit

Architects Hawaii
The Waialae Building

CREDITS:

Owner:
WKH Corporation
Architect:
Architects Hawaii, Ltd.
Principal in Charge:
Alex Weinstein
Project Architect:
Charles Chan
Mechanical Engineer:
Ferris & Hamig, Inc.

Electrical Engineer:
Douglas V. MacMahon &
Associates

Structural Engineer:
Richard M. Sato & Associates

Civil Engineer:
Richard M. Sato & Associates

Soils Engineer:
Ernest K. Hirata & Associates

Landscape:
Michael Miyabara & Associates

Interiors:

Daniel Design
MICHAEL FRENCH PHOTO COI‘I tractor:
Marble and granite finishes enhance enduring qualities of the design of the first floor ) .
arcade. ‘v G.W. Murphy Construction
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JURY COMMENTS:
“It really adds to the urban fabric and accentuates the neighborhood.”
“The exterior of the building is very successful.”

“What this architect has done is to make a statement that is very
enriching to the city and is a model for other people to think about as
Kaimuki develops.”

“Every time you look at it you see something slightly different.”

he Waialae Building was

designed by Architects

Hawaii, Ltd. based on the
historical context of the existing
neighborhood. Much of Kaimuki
followed the 1920s development of
the Honolulu Academy of Arts,
Alexander & Baldwin Building, the
United States Post Office, Custom
House and Honolulu Hale. The
architect worked closely with the
owner to create a building which
will age gracefully, providing a

gracious solidity and historical sta-
bility in an existing aging neigh-
borhood.

The major facade and entrance
are oriented toward the heavily
trafficked street intersection and
the voluminous lobby presents a
pleasant entrance to the building.
The building materials include a
granite exterior building base,
marble lobbies, marble sheathed
toilet rooms, covered arcades on
the first and fourth floors and a

wide tile roof.

Others who worked on the proj-
ect were Ferris & Hamig Inc.,
mechanical engineer; Douglas V.
MacMahon & Associates, electrical
engineer; Richard M. Sato & Asso-
ciates, civil engineer; Ernest K.
Hirata & Associates, soils; Michael
Miyabara & Associates, landscape;
William Lam, lighting; Daniel
Design, interiors; and G.W. Mur-
phy Construction, contractor.

MICHAEL FRENCH PHOTO

The spacious marble-finished main lobby is complemented by the owner-commissioned sculpture by Bud Bottoms.
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Architecture Around the World

Exporting Creative Resort Designs -

by Michael James Leineweber, AIA

n the public mind, Japanese

planners and architects are

not strongly associated with
Pacific resorts. One reason is that
Hawaii-based planning and design
firms have pioneered resort
design throughout the region
during the last 30 years: first in
Hawaii, and then to other Pacific
islands, Asia and Japan.

The reality of today’s Pacific
resort market is that most
developments in the last decade
have been financed by the
Japanese. As a result, these
resorts will probably be heavily
occupied by Japanese-sourced
visitors, as developers move to
protect their major financial
investments. There are lessons to
be learned from this trend in
order to understand what might
be happening in the next decade.

One lesson is to understand
that today’s Japanese financiers
want to use Japanese construction
firms, who then want to use
Japanese design firms. As a result,
construction is occasionally done
in a joint venture with foreign

partners, at least until the
Japanese construction company
has established itself and can then
dismiss the local affiliate.

How long can we continue to
maintain a creative edge
developed over the last 30 years
when we continue to export
design expertise to Japan? The
answer will be to identify critical
areas, such as master planning,
where Japanese firms do not seem
to place much emphasis.

The concept of a destination
resort also seems to be unfamiliar
to most Japanese developers.
Although Japanese-backed
destination resorts are beginning
to appear in Okinawa, Fiji and
Australia, it is too early to tell if it
will remain a sustained trend.

Other major destination resort
developments are planned for
Southern Asia and Indonesia.
Closer to home, Hawaii has a
number of destination resorts
which were bought by Japanese
financial interests; however, it
remains to be seen whether these
maturing properties will prove to

be wise investments for them.

American designers respond to
a market which is constantly
evolving. Analyzing, interpreting
and revealing the scenic, cultural
and historical values of a site in a
manner that inspires responsible
tourism and resort development
is a complex process which must
be frequently reviewed and
modified. In planning and
designing a resort, the product
must be differentiated in as many
ways as possible to create a
unique marketing niche.

Today’s Japanese resort
development leans toward theme
parks and attractions, such as
Tokyo Disneyland. It is extremely
successful because it is a creative
concept superbly implemented at
a high-quality level, and found
adjacent to a metropolitan area.

It may be possible for a theme
resort to appeal to the
international travel market, if it
can project a perceived value.
With the demise of financial
institutions’ asset-based
investments and the rise of

FIRE-RATED...The Secure Design Solution

WILSONART.

BRAND DECORATIVE LAMINATE

«Class I, II, II1, A, B, C fire ratings for schools, hospitals, hotels, restaurants,
nightclubs, theaters, other public gathering places
«Fire-Rated Decorative Tambours also available in decorative laminate or

any of 16 wood veneer choices

+Available in any WILSONART® color or pattern

KONA LAMINATES

VISIT OUR SHOWROOM:

MAUI LAMINATES, INC.

269 Papa Place #5
Kahului 96732
Phone:871-6500 « FAX:871-5959

73-5568 Kauhola St.
Kailua-Kona 96740
Phone:326-2822 « FAX:326-2821

2858 Kaihikapu ST.
Honolulu 96819
Phone:833-4344 « FAX:833-4912

WILSONART® Brand FIRE-RATED
High Pressure Decorative Laminates
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cash flow based investments, a
very different kind of
international investment climate
is emerging.

As an example, Media Five
Limited produced the master plan
for Hope Island Resort in Surfers
Paradise, Queensland, Austrialia,
estimated to have construction
completed in 1995. The 890-acre
site includes a luxury hotel,
six planned residential
neighborhoods, commercial
district, marina and yacht club,
health and golf clubhouses.

Originally, the area could have
been characterized as a swamp.
One of the unique challenges of
the master plan was to create a
sense of place where there were
no natural attributes. Creating
“fast” land suitable for
construction involved dredging,
the creation of drainage canals to
dewater the site, and spoil areas.
Given these civil engineering
requirements, the idea of a
European environment similar to
Venice, Italy began to emerge.
The development would provide
the scenery, complemented by the
unifying aesthetic of waterways.

Because Hope Island Resort is
located on the Koomera River,
access to the sea was desirable. At
the same time, fluctuating ocean
tides provided a challenging
design constraint for the marina
and waterfront developments. In
addition, the resort itself is based
on the river’s flood plain.

The master plan’s primary
function was to provide an
extraordinary experience to Hope
Island’s visitors and residents,
which was achieved by enhancing
the prevailing holiday
characteristic of Queensland.

Thematically, Hope Island
Resort became a vacation
paradise, using Venetian and
[talian design elements. The
winding waterways and canals
allow the use of gondolas and
water taxis to provide
transportation throughout the
complex. The buildings create
sweeping vistas that recall some

Advice ﬂm Gene...

Outdoor Signage

Latest trends utilize photographs of startling clarity,
detail and visual impact for both interior and exterior
signage. Whether backlit Duratrans Transparencies
or laminated Duraflex Prints of outstanding weather-
ability, LIGHT INC. is the only lab properly
equipped to produce them in sizes up to eight feet by
twelve feet in a single exposure.

LIGHT INC.

Professional Photolab Services
627 South St. 526-0693

Gene Fujioka
Vice President

Customer
service
begins
with pride.

Our pride. We want your business.
We want to keep it. Providing a specified
product when and where you want it is simply
doing the job. Simply good business.

Being a leader was never easy.
We expect to play that part in Hawaii's
construction industry a long time.

TILECO, INC.

91-209 Hanua Street
Ewa Beach, Hawaii 96707
Phone 682-5737

Hawaii Manufacturers of Quality Concrete Blocks.
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WE'RE #1 IN
SKYLIGHTS!

Con.Lic.No. BC-11445

SKYLIGHTS

1824 Dilli Blvd.e Honolulu 96819
CALL (808) 847-5500 or FAX (808) 847-2244

BREWER

ENVIRONMENTAL
INDUSTRIES, INC.

a C. BREWER company

311 PACIFIC STREET
HONOLULU, HAWAII 96817
533-4411

We are your dependable
Dryvit distributor

+ We can assist with specifications, special engineer-
ing requirements and will review drawings at
your request.

+ We have a complete library of Dryvit videos and
catalogs for your customers’ and clients’
examination.

« We have 2’ x 2’ samples of colors and textures as
well as smaller size samples for your use.

» We are acquainted with all details for on-site and

prefabricated construction and will provide
professional back-up support.

Call us for more information about Dryvit, the
manufacturer of superior exterior
insulation and finish systems.

d r)'vﬂ@ |
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of the refinement and quality of
European urbanization.
Landscaping, open spaces,
courtyards, and piazzas
encourage social and cultural
activities. As a result, the theme
of Hope Island Resort gives it a
unique sense of place where none
previously existed.

The 21st century will be
characterized by a market
orientation for international
resort properties. Successful
resorts will appeal to a highly
mobile and sophisticated
consumer-driven market. The
Japanese market, which many
people have taken for granted,
will become free-spirited and
independent in its choices,
internationally and domestically.

This revolution in Japanese
travelers’ leisure orientation is
starting to be observed in
competitive markets. It will be
interesting to see if this
competitiveness is allowed to
extend to the domestic Japanese
resort market and, if so, what
choices will be offered. Once
allowed to choose, the Japanese
may opt for the imagination and
creativity that Hawaii-based
design firms can bring to the
resort planning and design
process.

The challenge for Hawaii-based
firms is to approach the Japanese
market, domestically and
internationally, with value-added
services that appeal to major
Japanese resort and leisure
development players: financial
institutions, land owners,
prefectural local governments and
construction firms. Eventually,
they must bow to the growing
power of the Japanese consumer.
If Hawaii designers can
demonstrate that our planning
and design solutions are better
able to serve the consumer, then
we may have a place in creating
the new practicums of the resort
and leisure environment. HA

Michael James Leineweber, AIA, is
the vice chairman at Media Five,
Limited.



MANAGEMENT
BY THE NUMBERS:

1-800-275-2525.

Profitability is nothing to guess about. And only CFMS provides a project-
based accounting system that completely integrates all the numbers that are
key to your firm’s profitability. Perhaps that’s why it's the only accounting
system sponsored by the AlA.

CFMS gives you a clear and comprehensive view of overall project
performance from initial budgeting to final client billing. And the modular

structure lets you build a Z HARPERANDSHUMANANDHARPERANDSHUMAN T

comprehensive financial I'dlike to see how CFMS can help us budget better. Send me
a FREE demonstration diskette today. 0 5%” O 314"

management system as you Nents Tiils

need it. Find out what over
2800 A/E firms already

Company
Street ,
City _ State Zip _
know. Call 1-800-275-2525 Harper and Shuman, 282 Second Street, San Francisco, CA 94105

today for a free demon- = ﬂnﬂﬂnaugf?d S
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CFMS/VAX runs on Digital Equipment Corporation VAX computers. MICRO/CFMS runs on IBM PC's and compatibles.
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Roofing Concepts

Slate: Ageless, Elegant, Durable, Affordable -

[

by Charles Spiegel ‘

he practical purpose of a ‘
roof is to protect the ,
interior and add character

and value to the structure. Both
goals can be achieved by
employing either slate or clay tile.
Extraordinary materials, they do
not command an extraordinary
price.

Twenty years ago, the only

practical source of roofing slate Increased availability is making slate a preferred roofing material in many parts of
was New England, and the landed the state.

ROOFING S@EJEJE v

- Japanese Glazed Tile -+ Spanish Tile
- Slate Roofing « French Tile

“We Make Quality Roofing Products Aﬁordable”

Call 531-4733 * Fax 531-4831

50 S. BERETANIA ST., SUITE C 119/3
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cost in Hawaii for materials alone
was over $6 per square foot.
Currently, with reliable suppliers,
roofing slate can be supplied to
the job site for approximately
$3.25 per square foot. As a result,
slate as a roofing material, is
making a comeback in the
Hawaiian market.

Ageless, elegant and now
affordable, slate has been used
successfully as roofing for
thousands of years. Unaffected by
water or climatic changes, slate
roofs typically outlive the
structure they protect with no
maintenance.

In addition to durability,
affordability and low
maintenance, slate offers a
limitless variety of colors ranging
from green to purple.
Furthermore, slate can be
supplied in a wide variety of sizes
and shapes without increasing
costs. Most architects would be
surprised to know that current
installed cost for a slate roof is

WESTERN PACIFIC
COMPANY., LTD.

Hawaii's Most Complete
Interior Furnishings

% Established 1951

% Full Service
Design Center

* Commercial and
Residential Products

Call: 847-5781

1726 Republican St.
Honolulu, Hawaii 96819

Distributors of French Limestone,
Marble, Granite, Slate, Quartzite,
Sandstone and other Quality Natural Stone.

1221 Kapiolani Blvd., Suite 112, Honolulu, HI 96814 - (808) 536-8371

FINLAY TESTING LABORATORIES, INC.

"CONSTRUCTION TESTING BY PROFESSIONALS FOR PROFESSIONALS”

Incorporated in Hawaii in 1977 Finlay Testing Laboratories, Inc. has
continually maintained itself as the “FRONT RUNNER” for service and
technology in construction testing throughout Hawaii and the South Pacific.

UBC-306 SPECIAL INSPECTION SERVICES

Fully staffed with Inspectors, Certified by the City & County of
Honolulu and the International Conference of Building Officials, to
insure Uniform Building Code compliance in the following arcas:

< STRUCTURAL STEEL <+ RE-BAR
< PRE-STRESS CONCRETE < MASONRY
< CONCRETE PLACEMENT < HIGH STRENGTH BOLTING
<* WELDING < FIREPROOFING

With over 200 years of combined experience in all fields of

construction testing we continue to offer the following services:
%+ NON-DESTRUCTIVE TESTING < SOILS & CONCRETE TESTING

<+ INDEPENDENT TESTING & INSPECTION SERVICES

%+ STRUCTURAL INSPECTIONS < INFRARED SURVEYS
“ WELDING PROCEDURE & CERTIFICATIONS
< METALLURGICAL ANALYSIS < HEAT TREATMENT

2~ FINLAY

For detailed information please call us at (808) 487-0005

August 1991 Hawaii Architect 23



“Plas-tech”
Fiber-Glass

Serric Tanks

FOR BETTER PERFORMANCE
2 CHAMBERS ,VENTED

MANUFACTURED IN HAWAII

- FURNISHED AND/OR INSTALLED
COMPLETE (INCL. LINES, FIELDS
&PITS)

- SEEPAGE TEST SERVICE
CAN BE PROVIDED

- ENGINEERING STAMP, TEST
DATA & MANUALS TO
OBTAIN BLDG. PERMITS,
FURNISHED

1517 Kapiolani Blvd.

Honolulu, HI 96814
0 Tel. 949-2011

Fax-949-4341

Factory: 847-2339

warranty.

My

P

about $5 per square foot.

Another ancient roofing
material making a comeback is
clay tile. As with slate, clay tile
has a record of success thousands
of years long. Glazed in virtually
any color, it is available in shapes
ranging from smaller oriental
styles to classic mission style.

In addition to these design
features, the material is fireproof,
maintenance-free and now,
affordable. Although prices vary
with color and style, virtually any

clay roofing tile can be supplied to
the job site for less than $3.25 per
square foot. Surprisingly, both
slate and clay are not heavier
than concrete tiles.

Both slate and clay are not only
extraordinary roofing products,
they offer extraordinary value.
They are rightly earning an
increasing share of the
market. HA

Charles Spiegel is president of
Hawaii Roofing Supply, Inc.

Maintaining a World Vision

Continued from Page 11
firm practicing from Hawaii, a
place that represents the
quintessential resort. It is this
spirit that brings many people to
Hawaii, and he observes that this
association is connected with
those who work here. Along with
this comes a responsibility.

“It is important for firms who

take this abroad to maintain a

* DISTINCTIVE

®fs ROOFING TILES AT
“** AFFORDABLE PRICES

N The DECRA metal roofing system provides

; 2B e deep sculptured look of concrete or clay tiles, but
at a mere fraction of the weight. Most reroofing jobs

require no tearoff and no reinforcement. That gets you a

beautiful roof FAST and saves BIG money.

1 Epoxy/acrylic coated galvanized steel tiles are strong --
capable of withstanding even hurricane force winds.

[ Only about 1 pound per SF means DECRA can go right
over old roofs. That avoids the cost and inconvenience of
removing the old shingles.

0 Leak-proof and weather resistant, proven by 30 years
experience, backed by manufacturer’s labor & material

Call for free color brochures. Free estimates by
approved DECRA roofers.

MANUFACTURERS AGENCY PACIFIC
¢ Sales & Consulting
Phone: 262-2434/262-4273
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world vision, and go beyond what
we’ve seen in Hawaii in the past
few years,” he says. “It is difficult
not to work from one’s own
experiences, but we must realize
that from the client and local
history base we have a whole set
of different cultural idioms and
traits.

“While Japan has remained
relatively pure, Asia in general
has a group of expatriates —
British, Swiss, German. This
draws out a more worldly vision.
We find we must call on deeper
resources to draw on these
influences. We must be
knowledgeable enough to pick it
up, then be able to bring it up.
This is exciting, a rich mixture of
experience to respond to in terms
of a world perspective.”

“If anything,” says Ma, “such a
world vision makes us more
responsible to architectural
aspects, for architecture is still
about place.”

Adding up the sum of different
perspectives, what comes home,
then, for those who go abroad, is
the growth of a personal vision of
the world that will perhaps be
more evidently expressed in
design five to 10 years from now,
and which, as more in Hawaii go
abroad, may become a source for
a different kind of influence
within our country. HA

Peggy Kusano is the manager of

marketing and communications for
Projects International.



Roofihg Concepts

Copper Shingles
Offer Attractive
Roof Alternative

by Bruce Christensen, CSI (PA)

round 2500 B.C,,
civilization discovered
that copper could be

mined, smelted and formed into a
material that possessed great
strength, durability and beauty.

The earliest known use of
copper was in Mesopotamia,
creating cutting and chopping
tools. The smiths of these early
days demanded a price of two
sheep in return for one cutting
blade.

It was the ability to mold, form
and harden copper into long-
lasting products that made it a
material far superior to other
materials of the day, regardless of
price. Understandably, the use of
copper spread to all great
civilizations of the world.

Through the years, the demand
for copper made it a trading
standard and soon it was coined
and became money. Possessing
copper signified wealth.
Architects soon discovered that
copper made an excellent roofing
material.

Copper roofing provided
strength and durability. It also
possessed a constantly-changing
beauty that even now has become
accepted as a look that
complements almost any style of
architecture. Over the years,
copper has become the roofing
material of choice. Anything else
is a compromise.

Now, almost 4500 years later,
the latest development in copper
roofing technology has been
introduced — PRESTIGE copper
shingles. Manufactured by
Europe’s largest shingle
manufacturer, PRESTIGE
combines state-of-the art

iy e ¥
i . o0

Copper shingles complement any architectural style and blend in well with the
Hawaii landscape.

Vinyl Windows!

Mercer Industries and

Honsador Inc.

announce their new
vinyl extruded windows and patio doors

And Look at the Shape They’re In

T = 85 [ [OI

BOTTOM SLIDER ~ SINGLE HUNG CASE;»AENT
TOP SLIDER

PICTURE XOX
WINDOW THREE LITE SLIDER

BOTTOM AWNING BAY
TOP AWNING WINDOW

I
|
MULLIONED custom || | -
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=

SLIDING GLASS DOOR

ACCENT
WINDOWS*®

® Salt corrosion resistant ® Weather-tight construction

® Low maintenance - no painting ® Smooth operating hardware

k FOR INFORMATION CALL:

Y l'

QOahu -
Maui - 8
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fiberglass reinforced asphalt
shingle technology with the
strength, durability and beauty of
copper bonded to the top surface.
Now copper roofing can be
installed with the same ease and
efficiency of standard asphalt
composition shingles.

These lightweight shingles (240
pounds per 100 square feet) with
a “Class A” fire rating, make
them ideal for residential and
commercial applications, for new

construction as well as re-roofing
installations.

Unsightly molds and mildews
cannot grow on its copper
surface. The beautiful green
patina for which copper is
famous, will evolve naturally in
six months to three years,
depending on the environment.
Or, the development of patina
can be accelerated overnight.
Once the copper acquires the
patina, it is protected from

An Exciting New Dimension of
Color Co-ordinating Colors in White

Color Styling ty

COLOR GUILD ASSOCIATES
new 0ok of color

PACIFIC
PAINT

SPECTRA-TONE PAINT

The paint industry has been remiss in their exclusion of
delicate, soft colors. This omission has been addressed by

the development of the Colors In White selection. Thirty-two

TELEPHONE: (808) 836-3142
2865 UALENA ST.
HONOLULU, HAWAII 96819

blends, tones and shades have been divided into eight basic
color families.
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further oxidation.

Copper shingles can be used
with a seemingly endless number
of architectural styles. The
intriguing changing shades of
copper from glittery gold, to
reddish brown, and finally to sea
green, blend perfectly with the
materials of popular architectural
styles prevalent today.

Akira Kawabata, AIA, principal
with Suzuki, Kawabata &
Associates, Inc., was confronted
with the challenge to specify a
unique roofing system for a
residence at the top of Pacific
Heights Road.

Criteria for the material was
that it must be lightweight,
durable, attractive, suitable for
the neighborhood, reasonably
priced and relatively easy to
install by a local roofing
contractor.

Jim Becker, project manager for
Allied Builders System,
discovered the PRESTIGE copper
shingle while walking through a
local trade show with the owner
of the Pacific Heights project.
They immediately decided that
this was the product for their
project, and that it fit all of their
requirements.

The material was ordered from
the manufacturer in Italy and was
shipped to the project for
installation. Honolulu Roofing
Company Ltd., was the
subcontractor for the installation
of the 10,000-square-foot project.
The product was installed using
copper nails, copper flashing and
a tab adhesive.

The method of installation is
the same as for composition
shingles. The installed cost runs
$400 to $550 per 100 square feet,
roughly one-half to one-third the
installed price of standing seam
copper. HA

Bruce Christensen, president of BC
& Associates, is a member of Hawaii
Roofing Contractors Association, a
board member of Waialae Nui
Ridgeline Association and a board
member of Honolulu Executives
Association.
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SCALE MODELS

Brian Yamada

99-165 MOANALUA RD., ROOM 102
AIEA, HAWAII 96701 - (808) 486-0636

BEST

REFRIGERATION SERVICES, INC.
455-6666 Lic #C-13407

Design & Installation of Air Conditioning
and Ventilation Systems
Repairs & Maintenance Contracts available

You Can Afford the BEST!

PROTECT SERVICES INDUSTRY

Nationwide Salés, Installation and Service

B INDUSTRIAL B COMMERCIAL
B INSTITUTIONAL
@ Burglar ® Fire
® Closed Circutt TV @ Access Control

Call for free consultation & estimates
No obligation
Central Station Sales & Administration

833-4500 '3 833-5888
2969 Mapunapuna PI., Ste. 104 Honolulu, HI 96819

Environmental Management

* Environmental Site Assessments

* Asbestos Surveys, Assessments

* A/E Design & Construction Monitoring
* Laboratory Analysis: PCM, PLM, TEM
* EPA Accredited Training

* Management Programs

=a Professional Service Industries, Inc.
ns.. Hall-Kimbrell Division
l” Honolulu 808/599-3870

PITTSBURGH CORNING

PCELASSBLOGK-

PRODUCTS

LOCAL INVENTORY
SPECIFICATIONS AVAILABLE ON REQUEST
PRE-FABRICATED PANELS
ACCESSORIES AND SUPPLIES

Hawaii Glass Block
1141-EV2 Waimanu Street 526-0966

Speciatry Surracing Co.
HAWAIL, INC
“"HAWAII'S #1 TENNIS COURT

BUILDER, FINISHER & SUPPLIER"
ALL ISLANDS — SINCE 1976

Tel. 682-2021 Fax: 682-0777

Lic. No. C-8322
FREE SPECIFICATIONS & INFORMATION
91-087 Hanua Street. ® Ewa Beach, HI 96707

ALL POOL & SPA

Residential/Commercial

¢ construction e renovations

* maintenance ¢ replastering

* repairs * free estimates

Oahu, Hawaii, Kauai & Maui
Main Office: 261-8991e Lic. #C-10892

CW ASSOCIATES, INC. dba

GEOLABS-HAWAII

Geology, Soils and
Foundation Engineering

2006 Kalihi Str
Honolu i s6a1a (808) 841-5064

FINLAY TESTING
LABORATORIES

® Soils & Concrete
® Non Destructive Testing
® Project Inspection & Quality Control
® Material Verifications & Monitoring
99-940 IWAENA ST., AIEA, HI 96701

(808) 487-0005

RODE= BROS

FINE HARDWOOD FLOORING SINCE 1930

CUSTOM PATTERNS « INSTALLATION
REFINISHING

HANDSCRAPING o DISTRESSING « BLEACHING
RESIDENTIAL & COMMERCIAL

522-5751

LIC. #C-14288 BONDED INSURED

Residential Builders Inc.

¥ Designers and Manufacturers of
Custom Corian Surfaces

151 B Puuhale Road
Honolulu, Hawaii 96819
(808) 842-0040

Fax (808) 848-5458
Lic#C-16149

KATSUBE CABINET
& FIXTURE

STORE FIXTURES
OFFICE RENOVATION
CUSTOM HOME IMPROVEMENTS
ALL TYPES—CUSTOM BUILT

1320 Kalani St. 845-7447
#301 up the ramp Lic. No. C9295

General Contractor
Lic. No. B 8458

J W Inec.

Commercial Millwork& Cabinetry
James M. Watanabe, President
Known for Quality since 1976

630 Laumaka St., Honolulu, HI 96819
Phone: (808) 841-5888 « Fax: (808) 842-5941

Enter your data into
our computer to meet
someone new

s, COMPUDATE
% - -

2139 Kuhio Ave.

926-3283 Bldg. C-214

DENNY MOORE

CERAMIC TILE « NATURAL STONES -«
QUARTZITES -SLATES « LIMESTONES
BRICK/CONCRETE INTERLOCKING PAVING

TELE/FAX #836-0048

990 Ala Nanala 2-C Honolulu,HI 96818

To reach architects and related industries,
your advertising media is Hawaii Architect.
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Fi(ddfing”Concepts

Best to Follow the ‘KISS’ Theory

by William H. Christensen

uring the ‘80s and as we

venture into the ‘90s,

larger resorts are
becoming more common to
Hawaii’s skyline. Anyone who has

been on a job site where there are
500 tradesmen of every sort at
work, is somewhat awed at the
overview — even if you've been
part of the construction industry

OROOM

PTL e

250100~

GG -
— __im L
V] RoZ o Rt gZ@QX?DQ*
=
AN g i
w% it ] ;
2% | Y 1

24
250x180

28 Hawaii Architect August 1991

for years.

We in roofing have enjoyed
contributing to the “beehive of
activity” that resort work entails.
Yet in spite of the grand scale, the
diverse systems and materials
designed into such projects, we
are today more conservative in
posture than ever.

Why? In a word, when it comes
to roofing — resort, industrial,
commercial or residential — the
“KISS” theory best prevails. This
is the old industry adage: “Keep It
Sound and Simple.” And this
outlook is as good now that we
are heading into the year 2000 as
it was when the Hawaiians were
erecting thatched huts centuries
ago.

WHY?

is a Central Vacuum System
6 times better
than a portable vacuum

« Cleaner Air, Less Dust

(does not recirculate fine dust particles)
* Quiet (hear only a whisper of air)
* Deep cleaning power

(more powerful motor)
¢ Convenience

(simply plug into wall inlet)
* Versatile

(easily cleans draperies, ceilings, walls)
* Value (built in home improvement)

2

Central Vacuuwm Systems.

A Division of Inter-Island Solar Supply
Phone 523-0711 - Fax 536-5586




When a professional roofing

= contractor is asked to bid on a

major project, he is normally
dealing with preliminary plans
and specifications that are
sketchy. The plans are spread out
over a conference table and
inspected for a good overview of
the entire job. After this general
review, project particulars are
pondered with questions like:

1. What is the slope of the
roof? Is the slope permanently in
the deck itself or must the slope
be installed? Is there sufficient
slope (which the ancient
Hawaiians designed into their
homes, knowing full well that
water runs downhill and not
sideways) for the proposed
roofing system to last?

2. What are the details? Are
there any details that will try to
stop or hinder the water from
getting to the drain?

3. Is the system specified going
to be easy to maintain from the
owner’s view? Are these areas
that will be subjected to heavy
maintenance traffic? Are there
areas where objects can be easily
thrown or dropped onto the roof?

4. What materials are involved?
Have these materials been used in
Hawaii for any length of time?

Challenging new systems are
being developed all the time.
They look good on paper and in
promotional literature in
particular, but can they be
installed correctly? What kind of
support can be expected from the
manufacturer?

Hawaii’s natural elements
assault roofing systems more
harshly than most places, due to
ultraviolet sun rays that literally
cook the roof every day all year
round. Will a new system be able
to stand up to our climate? These
questions are normally asked, but
the decision to use a new system
is usually decided by the team
(owner, architect, general
contractor and roofing
contractor).

As an example, the modified
bitumen systems were introduced

AutoCAD®/COMPAQ
Come face-to-face
with ultimate power.

Letus putiton your desk. With the new incredibly powerful COMPAQ DESKPRO
486/33L and COMPAQ DESKPRO 386/33L Personal Computers. Choose the COMPAQ
DESKPRO 486/33L and you'll get the most power available in a desktop PC. The
COMPAQ DESKPRO 386/33L features the fastest 386 microprocessor available, plus
Compagq engineering.

The COMPAQ DESKPRO486/33L and COMPAQ DESKPRO 386/33L bring you
the speed required for demanding applications like AutoCADP and high-end business
applications or for file serving in a local area network. The Extended Industry Standard
Architecture design lets you take advantage of new high-performance 32-bit expansion
boards. A total of nine slots provide enormous expansion possibilities. And the
COMPAQ DESKPRO 386/33L gives you a clear upgrade path to 486 technology.

To learn more about the PCs that give you unprecedented speed and performance
in a desktop, call or come by. As your Authorized COMPAQ Computer Dealer, we can
introduce you to ultimate power.

A\ comrAaa

AUTOCAD®

° ° ® 10288 ITNLLTINL
Connecting Point # 33
COMPUTER CENTERS
Oahu: 1613 Nuuanu Avenue  Honolulu «523-0040
Maui: 360 Hoohana Street « Kahului «871-7377
Hawaii: 75-5467 Kaiwi Street » Kailua-Kona « 329-3326

SALES * SERVICE  TRAINING

COMPAQ, DESKPRO, Registered U.S. Patent and Trademark ‘Office. AUtoCAD and the AUOCAD logo are registered in the U.S. Patent
and Trademark Office by Autodesk, Inc.




to Hawaii in the late 1970s. Their
performance was monitored for
many years.

Professional roofing
contractors in the islands today
concern themselves with the
owner’s dollars and ongoing
maintenance realities. We do not
want to be “invited” back by
anyone during a warranty period
to report that a detail wasn’t
working the way it should have
been, when we knew there was a
better alternative from the

beginning. We long ago learned
the best thing is to talk about
situations before the project
starts, rather than after they
arise.

Roofing typically is the least
glamorous, but the most hard
working part of any project. It’s
also often the least appreciated,
but one that deserves careful
thought, critical installation and
care.

There are no magic wands to
make it work, only wisely chosen

HOW TO MAKE
THE MOST OUT OF
CERAMIC TILE.

Make the most of your next project with help

from our experts. ¢ We can help with design

ideas, installation short-cuts, new materials and

the latest products. ¢ We’re your source for

floor and wall tiles, slate, pavers, stone, marble,

and ceramic roofing products. ¢ It’s all part of

doing business with the largest tile distributor

in Hawaii. Count on us for the personal atten-

tion and professional courtesy you deserve.

COUNT ON

Tk

MART

Central Pacific \S\}Jpply Corporation
Phone: 839-1952 4 855 Ahua Street

Showroom: M-F 8:30-5, Sat. 9-3
Warehouse: M-F 7-4, Sat. 9-3
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materials and time proven crafts-
manship. Nothing stops “the
show” faster underneath than a
roof that has failed before its
time. Follow the “KISS” theory
from the beginning and no one
will be sorry. HA

William H. Christensen is a partner
with Grace Pacific Roofing Inc.

News

AIA Proposes
Uniform Code

At the May AIA National Con-
vention held in Washington, D.C.,
The American Institute of Archi-
tects passed the resolution submit-
ted by the Building Performance
and Regulations Committee.

The resolution, amended on the
floor to include the word “model”
by voting AIA members, proposed
that the AIA develop and promote
the concept of a single model build-
ing code for the United States.

For more information on a na-
tional building code, see “Working
Toward a National Building Code”
in the May 1991 issue of Hawaii
Architect. HA

New Wood Book
Is Drawing Prize

To celebrate 15 years of supply-
ing hardwood flooring to Hawaii,
Sanders Trading will be giving
away two copies of World Woods
in Color by William A. Lincoln.
This newly-released wood identifi-
cation book contains 275 color
plates in 319 pages as well as
information on commercial and
botanical names, distribution, dur-
ability and range of uses for each
wood.

To be eligible for the drawing,

send a calling card to Sanders Trad-

ing Co., 1211 Kona St., Honoluluy,
Hawaii 96814. One card per per-
son. Drawing will be held Sept.
1. HA



- Lessons Learned

Continued from Page 9

weather and geography, the
World in general is made up of
some pretty wonderful people
who share the same concerns,
including good design. Each trip
reconfirms that humans are very
diverse and yet very similar. [ am
convinced the key to peace and
harmony lies in being color-blind
in the mind and having
unconditional love in the heart.”

— Allison
Postscript

Expect the unexpected, advised
Allison who remembers, “More
than once we've experienced the
sound of gunfire from some
rebellion taking place not too far - ‘ =
from our hotel. At times like that WILLEMRETHMEIER PROTE

we justifiably ask, ‘What in hell The retail element of the 321-room high-rise Cairns International (formerly Park
are we doing here?”” HA Royal Cairns) is an adjacent low-rise shopping village. Both are patterned on

tropical Colonial architecture prevalent in Far North Queensland, Australia. Build-
Mazeppa Costa is a Honolulu-based ings of the shopping village — with lattice work, wide verandas and corrugated
~writer and public relations specialist. galvanized iron roofs — have been mistaken for historic buildings.

The Last Roof You'll
Ever Put On Your Home!
ALUMINUM LOCK SHINGLES...

e Dissipates heat to keep e Light weight means less e Can be installed over existing
your home cooler stress on roof structure composition roofs (suggested 4/

12 P slope roof)

 Though initially more expensive,
they last much longer

¢ You may be able to get a break
on fire insurance rates

¢ After some fading, roof can be
repainted with proper primer

e Shingles are essentially corrosion
free for long life

Manufactured in Hawaii by

Precision Industries, Ltd.
928 Kaamahu Place

Honolulu, Hawaii 96817
(808)847-3902
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