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MINOLTA 

WHAT IS 
SO SPECIAL 

ABOUT THIS COPIER? 

Minolta Beta 430Z 
The Minolta 450Z is the only copier which 
has ZOOM REDUCTION AND ENLARGEMENT 
and it can be easily programed to any 
scale you choose. This is a great benefit in 
a profession which involves sizing of visual 
materials. Zoom reduction and enlargement 
together with Minolta's quality makes the 
450, not just on office copier, but a valuable 
graphics, design and drawing tool. 

Here are some examples of how the Minolta 
450Z can save you time and money: 
• Use repro or overlay drafting techniques 

and instantly copy to the exact size 
you want. 

• Take standard details, such as doors, 
windows and millwork, and then size them 
to scale. 

• Enlarge letters or graphics up to 11 x 17. 
• Reduce or enlarge floor plans or 

elevations for use in repetitive drawing 
requirements, such as site plans. 

These are only a few of the ways you 
can utilize the 450Z, it is only limited by 
your imagination. 
We do not ask you to take time to consider 
every new product that we sell. We would 
like, however, to make you aware of the 
"NEW CAMERA COPIER", The MINOLTA 
450Z, 
Doesn't it make good sense to see the 
Mirx)lta 450Z? This is not an ordinary office 
copier, but a "CAMERA COPIER" that will 
save you hours of drafting time, which 
translates into "PROFIT". 

2002 Woodland 
Des Moines. Iowa 50312 

O f f ICE 

EHTERTRISfS o n e Twenty E ght 

i n I L I M I W ^ L ^ Second Avenue. South West 
2 Cedar Rapids, Iowa 52404 

i i (319) 364-8176 
• • WATS 800-332-8157 



United States Post Office, Maintenance Building. Des Moines, Iowa 
Roofing Contractor: Wood Roofing and Sheet Metal, Des Moines, Iowa 

Carlisle introduces America's first mechanically attached 
single-ply roof that doesn't penetrate the membrane. 
It's here...M.A.R.S. Design NP'" (Me
chanically Attached Roofing System— 
Non-Penetrating). This is the ult imate 
single-ply roof system, combin ing the 
l ightweight advantage of adhered sys
tems with the low cost holding power 
of ballasted systems. But wi th a plus! It 
also offers the economical advantage 
of mechanically attached systems 
without penetrating the membrane! 

Used in Europe for nearly a decade, 
this innovative system wil l save you 
time, money, materials and weight. 

Fast , easy installation. 
Carlisle's performance-proven Sure-
Seal '" membrane is held in place by 
simple three-part assemblies. These 
are a snap to install.. as easy as one, 
two, three. No special equipment. Even 
in marginal weather. A small crew of 
Carlisle approved applicators can in
stall an entire roof in record time. 

Roll membrane over 
knobbed base plate. 

Roll and snap on white 
retainer clip. 

Snap and screw on 
threaded black cap. 

Flexible design. 
Goes right over fail ing built-up roofs 
and those that can't support much 
weight. The system fastens to most 
substrates and can even be moved to 
another location. 

Best of all, i fs from Carl isle. 
Trust Carlisle to bring you the best and 
most innovative roofing systems. We 

Sure-Seal, M.A.R.S. Design NP arxl Carlisle are trademarks of Carlisle Corporation. 
M.A.R.S. Design NP Patent Pending. '• 1983 Carlisle Corporation 

STETSON BUILDING PRODUCTS 
Des Moines, Iowa 510 SW 9th 515/243-6286 
Rock Island, Illinois 619 11th Street 309/788-8412 

promise single-source responsib i l i ty , 
trained professional appl icators and 
over 20 years experience. Best of al l , 
we offer a watert ight warranty of up to 
15 years. 

For more informat ion on o u r snap-
on roof, call toll-free, (800) 233-0551, 
in PA (800) 932-4626. Call today, th is is 
one snap decision your roof . . .and 
budget. . .wi l l never regret! 

The roof that's requested by n a m e 

CARllSl 
Carlisle SynTec Systems 

Division of Carlisle Corporation, P.O. Box 7000, Carlisle, PA 17013 



WE ARE A FULL SERVICE COMPAN 
F E A T U R I N G 

Quality Face Brick 

Ironspot Earth Tones 
(Numerous colors and sizes) 

Structural G l a z e d Facing Tile 

Floor Brick 

Interlocking "2" Pavers 

Matching Brick, Pavers and Ceramic Tile 

G l a z e d Brick 

Cleaners and Sealers 

Mortar Colors 

Clay Roofing Tile 

^JfJl Fireplaces 

FOR MORE INFORMATION PLEASE CALL COLLECT. 

O U R REPRESENTATIVES WILL BE GLAD TO CALL O N Y O U WITH SAMPLES. 

United Brick and Tile 
515/244-3264 

Sioux City Brick and Tile 
712/258-6571 
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Greetings from the 
Iowa Architect to 
New Friends and Old 
Some of you will be reading the Iowa Architect 
for the first time with this issue, and may 
wonder what it's all about and why it has ap
peared in your mailbox. 

Others will have been receving the 
magazine for some time, and may be wonder
ing about its new look and improved content. 

We want to bring you up to da te . . . 
The Iowa Architect, which is more than 25 

years old, is an offiaal publication of the Iowa 
Chapter, American Institute of Architects. It is 
published six times yearly. 

The magazine has three equally important 
purposes: to increase awareness of the built 
environment among the general public;- to 
keep those within the design and building 
related professions informed of what is being 
planned, built or improved in Iowa or by Iowa 
architects; and to promote good design. 

With this issue, the Iowa Architect will be 
received by over 5600 people including ar
chitects in Iowa, Kansas, Nebraska, Missouri, 

Oklahoma and Wisconsin; interior designers; 
graphic designers; engineers; builders; 
manufacturers; hospital administrators and 
many others. It will go to high school and col
lege libraries, banks and law offices. We're 
proud of what's happening in Iowa, and we 
want peop\e whose opinions we value to be 
aware of it! 

In recent months the Iowa Architect 
acquired a new publisher and a new look: 
more colorful, more informative, and — we 
hope! — more enjoyable. That's why we've 
added so many of you to our mailing list, and 
why we're commit ted to continuing 
improvement. 

If you have any comments about the 
magazine please write to Iowa Architect, 512 
Walnut, Des Moines, Iowa 50309. 

We hope you are as pleased to be receiving 
the Iowa Architect as we are to be sending 
it to you. 

Sincerely, 
The Editorial Board 
Iowa Architect Magazine 

Iowa Architect 

DON'T MISS AN ISSUE! 
You can receive the Iowa Architect 

for only $12.00 a year. Enjoy It yourself or 
give a subscription to a client or friend. 

Send this form with $12.00 to Iowa Architect, Iowa Chapter AIA, 
512 Walnut Street, Des Moines, Iowa 50309. 

Name 

Title/Position 

Business 

Type of firm 

Mailing address 

City State 
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Architectural Mi l lwork Residential 

C u s t o m F u r n i s h i n g s R e s t o r a t i o n 

>odcraft Architectural Mi l lwork can 
npliment innovative design with fabrication 
t meets the most exacting standards of 
^tsmanship. Our capabilities include all 
•ns o f architectural mil lwork as well as 
-standing custom furnishings. 
your design involves wood, Woodcraft 
hitectural Mil lwork can help you realize its 
test potential. 

Woodoraft 
\ K C M l l i e I I K M M i l I W O K K 

'•)At<0 S\\ .in-.i'ii Biiiik'v 
IVs Moiiu>. low.i SOiJ.] 
(515) 22? (>0I*> 

Mi-mk t; Arvliitu tur il WixKjw.'rk In-tituii' 



Natural gas is your 
best decision now., 
and for the future. 

When you consider the facts, 
gas computes as the natural 
choice. Here's why. 

1 Prices hove stabil ized. In fact, natural gas prices in 
Des Moines ore lower today than they were In 1983 

While costs of other fuels are expected to continue to 
climb, it is anticipated that gas prices will remain stable 

2 Supply Is up. Natural gas supplies ore plentiful, and 
the long-term outlook is bright. 

3 New gcs equipment is more efficient. The new 
generation of natural gas equipment has introduced a 

new era of operating efficiency and design flexibility. And, 
combined with highly efficient electric air conditioning 
systems, you ore assured of the most attractive life 
cycle costing. 

For efficiency availability, offordabllity and predic
tability... specify gas on your next project 

Gas. .It's the natural choice. 

A NEW GENERATION Or ENERGY SERVICE 

IF YOU CAN 
DRAW IT, WE CAN 

BUILD IT 
OFFICE FURNITURE 

CUSTOM FURNITURE 
COMMERCIAL MILLWORK 

STORE FIXTURES 

op 
a n f r o H p r o d u c t t , i n c . 

• 1102 NORTH 16TH STREET 
• OMAHA, NEBRASKA 68102 
V (402) 341-9810 

Equipment & Furniture Specialists 

• Auditorium Lecture Seating 
• Fire Rated Folding Partitions 
1 or IV2 rated (U.L. Approved) 

' Basketball Backstops/Divider Curtains 
Cabinetry (Science/Home Ec/Art/Music) 

• Library Equipment/Furniture 
• Lockers (Athletic/Corridor) 
• Mobile Storage Shelving 
• Stage Equipment/Ligtiting 

Ewald^ Incorporated 
2720 Douglas Avenue 

Des Moines, Iowa 50310 
1 -800-652-9514 1-515-277-5997 
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C a t e r p i l l a r S t a n d b y P o w e r 

The Ready Reserve 
A Caterpil lar Standby Power system could be the 

only thing standing between you and severe 
economic loss. For hospitals, computer centers or 
any operat ion that depends on an uninterrupted 
supply of electr icity, a ready power reserve is a 
must. And your Cat Standby Power system is ready, 
wil l ing and able when you need it most. You can also 
plug it in to meet p>eak demands or provide 
economical supplementary power. 

Cat Standby Power has its own back-up system in 
the form of Total Product Support f rom 
Gibbs /Cook . We handle the design and installation 
of your system and provide any maintenance | 
needed to keep it in top condi t ion. 

The Ready Reserve . . . f rom Gibbs/Cook. Sale 
and service facil i t ies in Des Moines, Ft. Dodge, 
l^ason City and Postvil le. 

I • i 1 i \ % ^ 

« I i \ 
I I I « % • 

YCIUFI CATERPILLAR OEALER » 

G I B B S / C O O K ' 
fo r m o r e t h a n the expected ^ 

CB art Uiiemiiki ot Cittipillai Iracloi Co 

When 'typical' 
isn't enougln. 
G E R K I N 
Thermal Window System EJlSIIlt 

Over 50 years of growth has proven that when a project 
demands in-place performance instead of the typical 
promises, Gerkin delivers! 

If you think you know all about our Weatherliner Thermal 
Window System, we invite you to think again! 

Ask for a Commercial Consultant to visit, or we'll send 
you some ideas bout this very un-typical window system! 

Setting the standard 
others try living up to 

THE 
GERKIN COMPANY 
P.O. Box 3203 • 1501 Zenith Drive 
Sioux City, Iowa 51103 • Phone 712-255-5061 

Elegance, versatility and economy make 
Gerkin a natural choice for building or 
remodeling. 

COMMERCIAL 
Gerkin's unique investment p a y b a c k 
has proven it to be ideal for mos t a n y 
commercia l appl icat ion. 
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FOR DRY STRUCTURES 
BELOW 

GROUND Attention Architects: 
For your next plumbing 
or heating project, consult 
with! your local KOHLER Distributor 
listed below. 

AMERICAN 
COLLOID COMPANY 

Volclay Panels 
Bentonite 
Waterproofing 
Systems 

Distributed and Serviced By: 

W.G. ll/iTlllJtil COIVIPANY 

Beckman Brothers Inc. 
Registered Showroom 
320 S.E- Sixth Street 
Des Moines, Iowa 50309 
(515)244-2233 
1-800-532-1244 

Lefkow Supply Company 
2300 7th Street, PO Box 3439 
Sioux City, Iowa 51102 

Two Registered Showrooms 
Highway 75 and 7th and Southern Hills Mali 
(712)252-0547 

Baker Wholesale Division 
640 29th Avenue SW 
Cedar Rapids, Iowa 52046 
(319)362-3101 

2025 1 St Avenue N. 
Fort Dodge, Iowa 50501 
(515)573-8143 

2183 N.W. 86TH S T R E E T 
D E S MOINES, IOWA 50322 

(515) 276-5464 
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FOR FLIGHTS OF FANCY .A BATH WORTH THE TRIP 
Introducing the Infinitycxj 
Bath Whirlpool.™ Your 
mother always told you 
sharing was a virtue, now 
Kohler makes it practical, 
relaxing and good clean 
fun. 

(nfinityoo is the same 
length as a conventional 

bath but Its extra width 
broadens bathing pleasures 
infinitely. 

It's a luxurious. 20 inch 
deep, body-contoured 
whirlpool, with a control 
panel that eliminates 
spouts, making sharing 
comfortable as well as 

beautiful. 
Your dreams of Infinityoo 

can be realized in Expresso 
or a variety of Kohler dec
orator colors. So. whether 
you're interested in luxuri
ous bathing, invigorating 
massage or just together
ness, the InfinityooBath 

Whirlpool offers more for 
one or for t w o . . .than 
just tea. 

Visit us for a look at the 
InfinityooBath and other 
Kohler products for the 
bath, kitchen, or powder 
room. 

THE BOLD L O O K 

KDHLER CopyTigni l983KonifiCa 



an architect 
if all I need is 
four walls 
and a roof?** 

"It's not a big project," the 
argument goes. So let's not make it 
any more complicated than it has 
tooe..." 

With these words, architects are 
shut out from the job they do best. 

Architects are trained 
ufi-complicators. 

Architects are simplif iers, trained 
to help you separate what you truly 
need from what you think you need. 

Together, you and your architect 
make discoveries you might never 
make by yourself. 

You may discover (as a North 
Carolina bank did) that 4 walls are one 
wall too many. 

You may discover (as a Kentucky 
company did) that those two buildings 
you're assuming you need should really 
he one building. 

Or you might find that that steep 
(and cheap) site is actually better suited 
to your building's function than that 
flat (and costly) one. 

Architects are 
assumption-busters. 

Walls, sites, materials," inevitable" 
costs and delays—all of your 
assumptions about traditional 
construction come under attack. 

And as you collaborate, you may 
find your assumptions about 
architects (that tney're slow, or 
spendthrifts,or impractical dreamers) 
being shattered, too. 

Talk to an architect about your 
next project. 

Send this coupon for a free 
brochure, 'You and Your Archi
tect," or for details on architecmral 
firms in your area. 

Iowa Cliapter AmtTlcan Institute of Architects 
S12 Walnut Street. Des Moines. Iowa 50309 

Q Piea.se send me a copy of vour free brtx'hure, "^'ou and ̂ our Architect 

• Please send ine information on architetnural f irms in my area 

Name. 

Firm. 
Address 
City .State. .Z ip. 



Systems to increase 
productivity in tine 
worthing environments 

H/scieNCE 

5YSTEMS 

1 CONTRACT 
DIVISION 

i 
PLANNING 

)ESiGN (515) 279 .8879 

J G Al ILL Cond' 
Corry 

J a m e s town 

WHY THE PROS CHOSE 
ELECTRIC FOR THE 
AZHEER ACADEMIC CENTER 
The Pros: Architects and Engineering Design — 
Leo A. Daly; General Contractor — The Weitz 
Company; Mechanical Contractor — The Wtildinger 
Corporation; Electrical Contractor — Baker Electric. 
The Structure: 82,000 sq. ft. on six floors at the 
University of Osteopathic Medicine and Health 
Science in Des Moines. 

Here's what they said... 

The Architect: "The team effort of owner, contrac
tors and architect combines to produce various 
design alternatives and cost options. Iowa Power 
was very helpful in providing timely answers to our 
concerns during this process." 
The University: "When we were making plans for 
the structure, Iowa Power. Tempmaster and The 
Waldinger Corporation did four different computer 
runs to determine tlie most energy efficient heating/ 
cooling system for our structure. Tlie systems 
studied included heat pumps, radiant heat panels, 
natural gas forced air and electric forced air 

"This electric system offered the lowest operating 
expense of the four — not the lowest initial cost — 
but the lowest continuing expense." 
University President, J . Leonard Azneer: "There 
are two ways to measure pleasure with a system 
like this: comfort and cost. And if you're satisfied 
witli both, you've got a winner. That's what we've 
got here." 
The Pros design for the future with electric. 

For more infonnation about costs and ideas 
for efficient heating systems, contact Bill Bloethe. 
Manager, Technical Services, Iowa Power. 
515-281-2395. 

Meons \A]lue ieoi After Vfeor 
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mEnmmrammEarao 
Why would an architect in Minot, North Dakota, 

specify a concrete masonry unit made in Waterloo, Iowa? 

There Must Be a Reason 
Don't you wonder why tmckloads of special colored Marquart break 
off block would be hauled from Waterloo, Iowa . . . all the way to a 
construction site near the Canadian border at Minot, North Dakota? You 
know when a contractor specifies Maaquart break off block for a job over 
700 miles away, there must be a reason. 
A n d there is! Dramatic design . . . consistent quality 
. . . natural insulation . . . cost efficiency . . . 
rugged durability . . . fire resistance . . . There's 
plenty of reasons to specify Marquart break off 
ilock. Check them out before you tackle your 
next construction project, wherever it is. 

MARQUART 
( I ^ O ^ ^ ^ ^ E BLOCK COMPANY 

[ky^ 110 Dunham Place, P.O. Box 990 Waterk 

i i n m m m E n E r i m m m 

state of the Art 

(515) 244-1133 
P.O. Box 8112 

217 Grand Avenue 
Des Moines, Iowa 50301 

natural yurrace/ 
manufacturer's representative for architectural specialties 
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Portfolio 

Capitol Center III 
S h i f f l e r F r e y B a l d w i n A r c h i t e c t s 

P C h a v e d e s i g n e d C a p i t o l C e n t e r 

n o w u n d e r c o n s t r u c t i o n T h e 

6 5 , 0 0 0 s q u a r e foot b u i l d i n g wil l 

c o m p l e t e t h e t h r e e b l o c k 1 7 0 , 0 0 0 

s q u a r e foot u r b a n r e d e v e l o p m e n t 

p r o j e c t o n D e s M o i n e s ' e a s t s i d e . 

T h e p r o j e c t w a s s t a r t e d i n 1 9 8 2 

a n d i s n o t s c h e d u l e d t o b e c o m 

p l e t e d unt i l 1987 . I n t e r e s t h a s b e e n 

s o g r e a t tha t t h e th i rd b u i l d i n g i s 

b e i n g bui l t 2 y e a r s e a r l i e r a n d 

5 0 % l a r g e r t h a n o n g i n a l l y p l a n n e d 

It wi l l b e a v a r i a t i o n o n t h e b a n d e d 

| r e d b r i c k t h e m e u s e d o n t h e first 

w o b u i l d i n g s s e e k i n g to b o t h 

e x t e n d t h e e x i s t i n g c o n t e x t a n d 

m a i n t a i n its o w n v i s u a l i den t i t i t y 

T h e b u i l d i n g is s c h e d u l e d for c o m 

p l e t i o n in M a y 1 9 8 5 . 

|Adaptlve Reuse of Historic 
lississippi River Mill 
o n s t r u c t i o n is u n d e r w a y o n t h e 

e s t o r a t i o n a n d a d a p t i v e r e u s e o f 

o t te r ' s Mi l l , l o c a t e d o n t h e 

• ^ M i s s i s s i p p i R i v e r a t B e l l e v u e , I o w a . 

p u s s a r d / D i k i s A s s o c i a t e s a r e w o r k -

n g w i th t h e o w n e r s . D r a n d M r s . 

p a r y l l E g g e r s , to p r e s e r v e t h e 

r i g i n a l c h a r a c t e r of t h e s t r u c t u r e , 

| v h i l e a d a p t i n g for its n e w u s e a s a 

e s t a u r a n t a n d l o u n g e . B u i l t i n 

1 8 4 3 , P o t t e r ' s Mil l i s o n e of t h e 

o l d e s t w o o d f r a m e m i l l s i n I o w a . Its 

h a n d - h e w n o a k a n d w a l n u t t i m b e r 

c o l u m n s a n d b e a m s will r e m a i n ex 

p o s e d a s t h e y w e r e o r i g i n a l l y , 

w h e n t h e s t r u c t u r e h o u s e d a f l o u r 

m i l l . S u b s t a n t i a l c o m p l e t i o n of t h e 

1 3 , 0 0 0 s q u a r e f o o t p r o j e c t i s 

s c h e d u l e d b y l a t e N o v e r m t D e r 

1 9 8 4 

|>aulina Community Center 
r c h i t e c t s C o l l a b o r a t i v e o f S p e n c e r 

a s b e e n c o m m i s s i o n e d b y t h e 

ity of P a u l i n a to d e s i g n a 6 1 0 0 

q u a r e ft C o m m u n i t y C e n t e r T h e 

u i l d i n g IS d i v i d e d in to t w o d i s t i n c t 

r e a s , t h e c i t y f u n c t i o n s a n d t h e 

o m m u n i t y c e n t e r f u n c t i o n s . T h e 

| o n n e c t i o n i s a c o m m o n e n t r y 

b b y a r e a . T h e a x i s t r a n s l a t i o n 

p h a s i z e s d i s t i n c t f u n c t i o n s of t h e 

• u i l d i n g , d r a w s a t t e n t i o n to t h e 

• i t r y . a n d t u r n s a f a c a d e t o w a r d 

t h e d o w n t o w n b u s i n e s s d i s t r i c t , 

w h i l e d r a w i n g a r e l a t i o n s h i p of 

c o m m o n e n t r y f r o m t h e s t r e e t a n d 

p a r k i n g lot. R a i s i n g t h e b u i l d i n g o n 

a p l i n t h a n d t h e c o l o n a d e g i v e s a 

g o v e r n m e n t a l a p p e a r a n c e t o t h e 

c e n t e r b y m o c k i n g t h e s e c l a s s i c a l 

e l e m e n t s . F a l s e f r o n t g a b l e e n d s 

r e c a l l d e t a i l i n g of e x i s t i n g b u i l d i n g s 

in t h e a r e a . A n 8 x 8 m a s o n r y 

e x t e r i o r wi l l c o v e r a s t e e l f r a m e 

b u i l d i n g w i t h c u r r e n t c o s t s s c h e d u l 

e d at $ 2 3 0 , 0 0 0 . 

lien Memorial Hospital 
J o n s t r u c t i o n h a s b e g u n o n a 

a j o r r e n o v a t i o n a n d e x p a n s i o n of 

l e n M e m o r i a l H o s p i t a l in W a t e r l o o 

s i g n e d b y T h o r s o n - B r o m -

o s l a n / A r c h i t e c t s , t h i s r e p r e s e n t s 

a s e 2 of a m a j o r d e v e l o p m e n t 

i n for a 3 0 0 b e d h o s p i t a l . T h e 

5 m i l l i o n p r o j e c t i n c l u d e s a f i v e 

r y p a t i e n t w i n g a d d i t i o n , n e w 

e n s i v e C a r e a n d A m b u l a t o r y 

r g e r y D e p a r t m e n t s , a n e w 

J J m i n i s t r a t i v e W i n g w i t h p u b l i c 

n / i c e s a n d r e n o v a t i o n of e x i s t i n g 

itient r o o m s I l l u s t r a t e d h e r e i s 

t h e n e w e n t r a n c e a n d A d m i n i 

s t r a t i v e W i n g a n d t h e s k y l i g h t 

c i r c u l a t i o n g a l l e r y c o n n e c t i n g it 

w i t h t h e o r i g i n a l h o s p i t a l . 
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C u s t o m S l i d e Mo 

Now, imprint your slide mounts 
with your client's name, a job number, anything! We custom 
imprint up to 15 characters at no additional charge. Consider 
the possibilities. Mark your slides for easy identification. Add 
polish to your presentation. 

Custom mounting is available on all E6 Ektachrome slide 
developing (next-day service) and slide duplicating (2-3 
day service.) In Iowa, exclusively a t . . . 

camera shop 

3704 INGERSOLL AVENUE • DES MOINES. IOWA • (515) 279-9788 

Your Dependable 
Source For 

Porcelain Enameled Panels-Pefco 

Space Frames-PG Structures 

Metal Roofing-Zip Rib 

Wood Fibre Decking-Martin Fireproofing 

Facias, Copings and Gravelstops-W.P Hickman 

Folding Partitions-Emco 

Sound Doors-Industrial Acoustics 

Transluscent/lnsulated Panels-I-Wall 

davicl bear inc. 
construct ion c o m p o n e n t s 

515/262-8251 319/365-7133 
In Iowa 800/362-2786 

• •••• 
o • o o o o o 
9 O O O O O O 
9 9 o o o o a 
9 9 O O O • • 

> 

T 

V A L L E Y W E S T M A L L 

D E S M O I N E S 
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D I F F E R E N T B Y 

ATC30 

The ARTime 
Collection 
Nicolai Canetti, a well known 
designer of leather accessories, 
has designed the AFTTIme 
Collection of wall and desk 
clocks. The clocks are unique 
because each of them becomes 
a kinetic sculpture when 
operating resulting in a con
stantly changing mix of color 
and form. 

The ATC 30 wall clock is a 
precision quartz clock of super 
high-tech design with a matte 
metal face. The multi-colored 
hour, minute and second hands 
move continuously to create 
new patterns. The 12" diameter 
clock comes in black, white or 
pale pink and each hand is a 
different color. For instance, on 
the white faced clock the hands 
are turquoise, pink, cream and 
lavender. 

The Italian designed ATC 40 
desk clock has precision quartz 
movement and comes in a 
variety of brightly colored, 
matte-metal finishes, also with 
multi-colored hands and con
tinuous moving ball tipped 
second hands. 

This clock stands 11" high, 
comes in black/white, red/laven-
dar, blue/turquoise, mint/melon 
or yellow/peach. 

ATC40 
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lb E S I G N T b U R 

AReHlT£0tUl(iE ÎNtERIOIfiS ^ G ^ ^ ^BiSHlON •PRODUCTS 

ARCUltECTURE/UiTEfllORS 
• Tsukuba Science City 

• • Kenzo Tange Akasaka Hotel 
• Imperial Hotel . * • . 

• • litiperiai Pal^e ' 
• Majd'r Areliitectural Flrni 
' Ihterlor Center • • ' 

GRAPHICS/FASHION/ 
• Ei>o,D§s(gn / 
f Comme des Garcons Shop 
• Studio 80 
r Matsuys Depgrtiperft Store 

. PRODUCT DESIGN • 
• "Canon • • 
• Toyota . 
• Matsushita , • . 

Japanese 49atioqal RallWais 
•!gk Design , . 

.1 '.Charter bus tg Minneapolis from " 
Des-Moines, low& ' . 

- • Air travel/via a scheduled airtine * 
• from ^ înneapofis- . 
V .7 days/6 nights Jarpan 

. > 3 da^2*nights in Honî  Kong . . 
. (Christmas shopping) ̂  • 

. . *• ' ' Orieotatien toiirsr In-Tokyd and 
' Hong Kong 

Japan Design Toĵ r • 
RQ. Box 1126 r 
Bumsviile; MN 55337' 

Nxma •*.. •- ^ 

• - '•' . .» • • :i • 

.• ' ' . - . v . - " 

Ctty' • • " . • -1 

• NumtiaKal pertonUBHre?!^ ' ' 

• . * i"——̂ -r-_——'•——̂ =—»— 

. • • • ' • • . • •• - • 
• • . ' .« • > ' • • •'. • 

• Full day tour, into China Jrofil '. 
. . Hqpg Kon^ through Macau 

• AH accommodations in first 
clasts bqtels', 

• AjLtaxes arid. gratUiUes for • 
• included tours' 
• .Fully escorted tours with local 

guides an<d tobr manager 
• Builit tnai'̂  Htf64rom Hakone to 

kydtp . . 
• Price per .person sharing a 

double room is $23p0.0B. Single 
• supplement in $287!0d. This 

price, is valid until September 
30, 1984 • • . 

For additipnal detail information 
and a co.mplete travel itinerary, frit 

* but the fp(m in thiis M and send tb: 
BonnjiWiJsbrv Design 
P d - B o x l W / •• 

. Bunisville. MN 55337 ' • . 

• \ Tour managed by:. . ; 

• : f H 6 ^ ^ ] ^ 0 y COM 

Sponsored by: Connie Wilson Design': 
• . • ' Tour host: Ibin Holtz " ' ' 



Fine Art 
Roosevelt Shopping 
Center Mural 

slow: A closeup of the detail and color In 
« mural. Above: A full view of the mural 

^ich stretches the length of the back of 
e shopping center. 

The back side of the Roosevelt Shopp ing 
Center has a new look. Earlier this year, 
Cambridge Massachusetts artist Hedd i 
Vaughan Siebel completed the des ign 
and production of a mural wh ich 
stretches the length of the center. The 
project took a total of six months to com
plete with the last five weeks be ing 
devoted entirely to the actual execut ion of 
the piece. Three artists worked 35 very 
long days to paint the project. 

Upon visiting the site in November 
1982, the artist knew immediately that 
she wanted to do a mural wh ich reflected 
the activities of the Shopping Center a n d 
incorporated figurative imagery. The wall 
itself presented a t remendous cha l lenge 
because of its proportion a n d surface. At 
an average height of 16' this wall 
stretched 250 ' with many surface inter
ruptions such as fenestration, rail ings, 
awnings, air conditioners, pipes, wires, 
doorways, steps, and an actual n iche at 
Reichardt's store. 

The artist's first decision was to 
determine what architecture to use a n d 
incorporate and what to d iscard i l lusion-
istically. Vaughan Siebel chose to co l lage 
together geometric and figurative imagery 
in a shallow planar space. This c rea ted 
unity on an otherwise architecturally-
fragmented wall by giving the f ragmenta
tion visual and conceptual author i ty 
through image, color and rhythmic 
repetition of shape. Kirk von Blunck 
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The Des Moines 
Register 
Newsstands: 
A Little Bit 
of Nostalgia 
The Des Moines Register and Tribune 
Company has recently completed two 
newsstands reminiscent of those found on 
the street corners of most medium and 
large sized cities twenty or thirty years 
ago. The first is located in, and was 
designed as a part of. the new skywalk 
lobby created by the penetration of Des 
Moines' skywalk system into the Register 
and Tnbune building. The second is 
located in a storefront on the atrium of 
Des Moines' Capital Square project. 

The initial concept of the newsstand was 
that it would be provided as a service 
function for the building, containing the 
"company store" which sells R & T 
souvenir items and memorabilia, as well 
as selling newspapers. A newsstand 
seemed like an appropriate form since 
the sidewalks are creating a new pedes
trian streetscape in need of amenities. 
Since the skywalk lobby was designed to 
recreate and enshrine the ornate architec

ture of the original R and T building 
before it was "modernized" years ago, it 
seemed fitting that the newsstand also 
recall those images of the past. Micfiael 
Gartner, president of the company and 
the primary motivation behind the con
cept, wanted a structure that "reminded 
me of the old-fashioned, New York sub
way kind of newsstand, full of everything 
you want." Architect Cal Lewis of Charles 
Herbert and Associates gave him all of 
that. 

The original newsstand is a freestand
ing, bolted-together structure which was 
custom-fabricated of standard metal 
shapes and materials. The nine-foot 
square plan Is ringed by millwork 
counters with glazed display cases for 
merchandise, and with wire racks for 
newspaper and magazine display Wire 
screens flip up below a decorative fabric 
canopy on two sides when the stand is 
open and lock shut for security at night. 

^ _ J CaiKipy 

NcwssLiiiil 

Skywalk Bndgc 
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e only utility requirement is electricity 
the cash register and the bare-bulb 

hting. 
n some contrast to the original nev/s-
nd, the one in Capital Square is built 
) a storefront since a lease was not 
lilable for a freestanding structure, 
en here, however, the image of being 
estanding and open is created through 
} use of a projected facade and mir-
s. Also, the floor material of the atrium 

•carr ied through the glass hold-open 

doors into the space, making it feel 
natural and easy to stroll in and browse. 
Similar materials and details are used to 
create a continuity of identity between the 
two stands. 

The newsstand concept has been a 
success and the operations are expand
ing, going from an in-house "company 
store" with souvenirs to a full range 
money-making newsstand with dozens of 
magazines, nationwide papers, snacks 
and personal items. Future uses may 
include computenzed classified ad 
placement. 

The architectural concept has been 
well received by the owner, the public, 
and the profession (the lobby just won a 
state AIA award) and it may well serve as 
a prototype for newsstands of this type in 
shopping malls and retail centers across 
the state. • J. Mark Schmidt 
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Kate S. Campbell 
Madison Avenue 

Above: The colorful atrium area draws 
viewers into the store. Right: The subtly 
designed interior provides a simple 
backdrop for the great variety of merchan
dise displayed. 
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F L O O R PLAN 

It's more than just the name that reminds 
you of New York when you approach the 
West Des Moines store called Madison 
Avenue. The store projects an image that| 
IS quite a few miles east and pertiaps a 
few years ahead of its neighbors. The 
owner's decision to relocate the store 
from a downtown location to the busier 
Valley West Mall did not foretell a 
capitulation to suburban shopping mall 
banality. Instead, owner Raymond Wolf 
assembled a design team which under
stood his individual approach, and set t o | 
work to enhance, rather than dilute, the 
merchandising image he had been 
building downtown. 

Raymond Wolf is a Des Moines native] 
who has dedicated himself for many 

Project 
Madison Avenue 
Valley West iviall, Des l\/1oines, Iowa 
Owner 
Raymond Wolf 
Architect 
Judith Ann McClure 
Designer 
Tom Holtz 
General Contractor 
Distinctive Design Carpentry Ltd. 
Photography 
Assassi 

F R O N T P E R S P E C T I V E 
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ears to providing products of quality 
Resign for everyday living to the Des 

oines area, and to educating its res-
pents that it is acceptable to include 
ontraditional elements in their environ-

hents. It is not an easy task to separate 
olid midwesterners from their non-trendy 
rays, but Wolf feels that in an atmosphere 
»at denies common mass merchandising 
chniques, people will learn to appre-
iate — and buy — items with clean lines 
nd clear colors which are part of a 
estyle that is, perhaps, more Madison 
venue than Valley West Mall. 
The task of creating retail space that 

rejects this clear message was taken on 
|y a team comprised of Wolf. Judith 
IcClure. and designer Thomas Holtz. 
neir raw material was a long, empty rec-
ngle totalling 3000 square feet, on the 

(lall's upper level among mostly women's 
shion shops. Wolf also owns and oper-

les Des Moines' successful Art Stores, 
| i e near Drake University and the other 

Merle Hay Mall. His experiences with 
ese led him to the decision to place the 
ajor design emphasis (and greatest part 
his budget) on the store front; once 

Ijstomers were drawn inside, the mer-
| iandise would speak for itself. McClure's 

signment was, as a result, to create a 
lorefront that made a statement and ex-
nded an invitation to explore. Holtz' task 

^ s to design an interior which would 
ovide a setting that wouldn't clash with 

|e items which would have strong per-
nalities and a variety of shapes and 

mes. 
McClure took the front 20 feet of the 

•ctangle and curved it, emphasizing the 
^ibility provided by the store's location 

an interior mall corner, and softening 
angles. The area defined by a curved 

"entablature" and three pairs of straight-
sided columns in front and the glass-
walled store front behind, serves to form 
an arcaded porch, which becomes an 
oddly quiet and inviting transition space 
from the bustle of the mall to the bustle 
of the shop's interior The glass wall which 
is the back of the porch is also the win
dow into the store through which its 
goods beckon. The floor of the atrium, of 
gray, black and white tile, emphasizes the 
feeling of stepping "out of" the mall and 
"into" someplace different. It is the use of 
color, however that hints strongly that 
what is different will also be exciting and 
memorable. Bright accent colors are 
shared by all the columns, which tie them 
to each other and to the classic idiom. It 
is a strange but effective combination of 
order and funkiness that does, in fact, 
invite mall browsers to 'meet up at the 
columns," and then to peek into the inter
ior, and finally — goal accomplished! — to 
shop within. 

The design within is so low-key in con
trast to the bright and active merchandise 
on display that its subtleties are easily 
overlooked. Walls and floor are deep gray 
and the ceiling is flat black. Only the rear 
wall has architectural detailing and color, 
with a non-functional ziggurat shaped 
recess which is painted pale lavender 
and highlighted with neon tubing. Light
ing throughout is recessed or on tracks. 

Metal shelves, glass cases and modu
lar wood platforms, all custom designed, 
display the merchandise. A bank of old 
gym lockers was added recently for the 
display of clothing articles. It is conven
iently located directly in front of a pair of 
changing booths. The design emphasis is 
flexibility Shelves, cases and the triangu
lar platform sections are easily moved to 
highlight featured merchandise. The win
dow display area can be shallow or 
deep; arrays of items can be hung from 
the ceiling or walls or piled in corners, 
and a sense of motion and excitement 
prevails. Wolf says customers frequently 
comment on "new" items, which are not 
actually newly stocked, but redisplayed. 

Mention of the nature of Madison 
Avenue's merchandise has been left for 
last, because it is an interesting case of 
function following form. When Wolf, 

McClure and Holtz readied the store for 
opening in the fall of 1983, its primary of
fering was furniture and larger household 
items such as lighting and accent pieces. 
The store's main gift line was the Museum 
of Modern Art's Design Collection. 

Customers were mostly single, in their 
thirties, and furnishing an apartment or 
condominium. They wanted untraditional 
things and were willing to pay for quality. 
The mall location and the success of the 
store's design in bnnging many more 
people in to shop has caused a major 
evolution in what is being sold at 
Madison Avenue. The area devoted to 
furniture shrank considerably as Wolf 
discovered that his new customers were 
younger trendier and hungry for c lothing 
and smaller environmental items that are 
funky but well-designed (or as one 
teenage shopper said, "punk but not 
gaudy"). The store now stocks a myr iad 
of items, primarily of European or 
Japanese design. These include clothing, 
jewelry, shoes, bathroom fittings, porch 
furniture, office and desktop furnishings, 
distinctive art posters, unique cards a n d 
stationery lightweight luggage and much 
more — and the store still manages to 
maintain an interesting selection of archi
tectural furniture and l ighting. 

The store's design helped create the 
merchandising transition, but does it work 
as well in the face of the change it 
caused? Wolf's response is a definite 
yes." The extenor promises the unique

ness which the interior delivers. The flexi
bility of the simple interior allows for the 
constantly changing displays required by 
the mass of available goods. Wolf says 
that the common denominator for the 
store's design and the merchandise be ing 
sold remains the same: quality des ign; 
and that the use of strong architectural 
elements in the shopping mall sett ing has 
given credibility to his efforts — and 
helped to sell his products. • 
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Antonia Hamilton Bushnell's Turtle 

When Sherri and Ed Zastrow bought 
the College Block Building in Iowa City in 
1977. their objectives were simple. They 
wanted to restore the 19th century facade 
as accurately and attractively as possible 
and to update the functional spaces as a 
home for their restaurant. Bushnell's 
Turtle 

The College Block Building, a fine 
example of late Victorian architecture, 
now on the National Register, was ohgi-
nally designed by architect Chauncey 
Lovelace, who had his offices on the 
second floor By 1976. it was standing 
empty and in serious disrepair, the sorest 
sight along a developing pedestrian mall. 
Among the immediate problems facing 
architects Hansen Lind Meyer were an 
interior which had to be completely 
gutted and remodeled, a back wall which 

Below: The College Block Building before 
renovation. Right and facing page: 
Restored, the College Block Building 
surfaced as a winner and became the new 
home of Bushnells Turtle, an Iowa City 
Restaurant named after the original 
submarine. 

I CO Oh PAiNTS 

• '•mm 

if 

PAINT 
' ; : r G A N O 



I 

INGOAHL. HEORICH-BLESSING 

J U L Y ( A U G U S T 1 9 8 4 25 



^ 

1 .n_ix:ii 

S E C T I O N 

= : i h i -
O CP 

G A R D E N 

F I R S T F L O O R 

S E C O N D F L O O R 

had shifted and needed construction, 
and a street facade which needed to be 
recreated on the slim evidence of an 
1895 photograph, pattern books from the 
penod, and architectural imagination. 

Because of the building's prominent 
location on the plaza, the facade became 
an important first ingredient in the project. 
Reconstruction of it required repairing, 
cleaning and reattaching metalwork. The 
painted masonry was scraped clean by 
hand and tuckpointed. Rotted window 
frames and sashes were duplicated and 
replaced. To emphasize the decorative 
aspects of the facade, pehod colors in 
greens, creams and cherry were applied 
to sheet metal and wood trim with more 
elaborate detailing (ex. pinstriping on the 
molding) than may have been customary 
in Iowa City at the time the original 
bui lding was built. 

Inside, the Zastrows wanted intimate 
dining spaces which would incorporate 
the antiques they were already using in 
Bushnell s temporary quarters. They also 
insisted on a highly functional space for 

their cafetena-style restaurant which 
catered to a lunch crowd of college 
students, faculty and business people 
From the beginning, they worked closely 
M{h the architects to guide the develop
ment of the project and to devise 
effective solutions. 

The first floor of the old building had 
been divided into two large rectangles 
with a bearing wall down the center. A 
basis for spatial planning emerged by 
restructuring the bearing wall and placing 
a period back bar at a 45 degree angle 
in the middle of the building. This 
placement separated the service and 
administrative areas from public areas 
and helped divide up the dining areas. It 
also established the pattern for public cir
culation, for the convenient handling of 
queuing lines as diners enter, place their 
orders at the menu board, walk up to the 
bar to pay and be served, and then 
move to the left or nght to find their own 
seating. A lowered ceiling over the serv
ing and back bar accommodates the 
mechanical systems and allowed for the 

installation of a stylized, luminous panel 
which brings extra lighting to the work 
counter and an enhanced focus to the 
centrally placed oak bar 

The use of color and the arrangement 
of furniture and fixtures further subdivides] 
the intehors. Diners can choose among 
three areas, defined by alternating wall 
colors in terra cotta and moss green, and 
by the placement of the menu board, a 
beaded trellis and oak booths. In the 
paneled central area closest to the bar, a 
long table with stools attracts those who 
want to sit and read the newspapers 
which are always available. In the front 
dining areas, stained glass window 
panels admit light while shielding diners 
from the busy plaza. The back dining 
room features a glass wall and a door to 
an outside eating area. In good weather 
this courtyard, bordered by flower 
gardens, is filled with picnic tables and 
sun-loving lunchers. 

The new space doubled Bushnell's 
seating capacity and so called for addi
tional furniture. To avoid simply amassing 
a collection of eclectic memorabilia, 
architects and owners looked for some 
unifying themes. Based on the detailing 
from three antique oak booths in the old| 
restaurant, bread racks, a wooden phon< 
booth, the stained glass and oak wind 
screen, and the menu board were 
designed and custom-made. New wood 
paneling was made to match some an
tique panels. All sconces and chandelier 
were chosen to be consistent with the 
penod environment. 

Without disturbing the facade design, 
architects designed four apartments with 
bedroom lofts for the second story of th( 
building — a plan which helped make th 
project economically feasible. Placed twc 
in front and two in back, each enjoys 
natural light from skylights and from larg 
living room windows facing on the plaza 
or the courtyard. 

In this new setting, which won an Iowa 
Chapter AIA Award of Excellence in 198j 
Bushell's Turtle continues as a local in
stitution. And the College Block Buildingj 
has now become a local landmark. 
Asked if they considered the restoration 
project a success, Sherri Zastrow repliecj 
with an emphatic "yes We enjoy it. The 
building draws people They ask about 
Adds Ed Zastrow. The renovation of 
Bushnell's Turtle receives compliments 
every day from customers. The best 
compliment is that I've seen those walls 
everyday for five years and they still lool 
fresh • 
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The Classics 
For Quality 

K Y W A L K T O T H E S A V E R Y 

CAPITAL S Q U A R E 

V E N T U R I C H A R 

Deep teal green carpet and walls contrast 
beautifully with the hardwood floors to 
create an elegant showcase area. 
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PATTERN DETAIL FROM A RUMANIAN 
NEEDLEPOINT RUG 

jroject 
le Classics 
apital Square. Des Moines, Iowa 
terior Designers 
erry Wilson and Rita Elliot 
merel Contractor 
ie Weitz Company 

rchitect Charles Gwathney stated in a 
recent round table discussion focusing on 
quality in furniture, "We all have our 
perceptions of good design in furniture, 

'e can measure and be clear about 
uality in furniture technology; how the 
rawers pull and the seats swivel and 
ow long it will last. But the selection of 

furniture should be based, I think, not 
just on how it looks as an object, and 
how well it functions, but how it supports 
the esthetics of the total design of the 
space." (Architectural Record, Mid-
February 1982) How often is it that 
architects or clients, when selecting top 
quality furniture, wish they could see and 
touch, sit in or sit up to pieces they are 
considering using? Often, rather than 
ordering through catalogs. It is necessary 
to travel to Chicago or New York to make 
selections. This is an expensive incon
venience, but sometimes required when 
contemplating large investments in furni
ture. Even this effort cannot substitute 
for having the pieces in the actual spaces 
they will occupy upon final selection. 

However, one can now inspect, first 
hand, onginal pieces of high line 
designer furniture and antiques, without 
investing time and money for out-of-state 
travel. The Classics, a new wholesale/ 
retail furniture gallery in Des Moines" 
Capital Square Building, now offers that 
opportunity. They stock classics such as 
Richard Meier's personally stamped table 
and chairs, or French and English an
tiques, acquired from European dealer
ships, completely restored and refinished 

The gallery is located adjacent to the 
sky walk system through Capital Square It 
was ^mp ly designed, by the owners, so 
as not to compete with the elegance of 
what they have to offer. Entrance into the 
space IS immediately softened from the 
hard, noisy corridor floors, by a neutral 
colored band of carpeting. Displays are 
grouped on a highly finished oak floor. 
Painted gypsum board ceilings are used 
in lieu of the building standard lay-in 
ceiling to further simplify the space. A 
minimal amount of recessed downlight ing 
will be complemented by floor l ighting, 
also available for purchase. A library and 
conference area, away from the flow of 
customer traffic, is available for private 
designer/client conferences. The Capital 
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RICHARD MEIER FURNITURE 

L ines Handled: 

Knoll International 
Richard Meier 
Gae Aulenti 
Mies van der Rohe 
Joseph Paul D'Urso 
Eero Saarinen 

International Contract 
Furnishings (ICF) 
Josef Hoffman 
Mario Botta 
Alvar Aalto 
Hans Wegner 
Gwathmey Siegel 
Mike Bell Antiques 
European Antiques 

Melvin Wolf 
Brass Furnishings 
Jack Lenor Larsen 
Furniture and Fabrics 
Lee Jofa 
Furniture and Fabrics 
Stark Carpets 

BAMBOO BASKET 

CHIPPENDALE CHAIR 

ANTIQUE ENGLISH BOOKCASE 

Square building provides the right kind q 
character and exposure suitable to this 
enterprise. 

Both the owners. Gerry Wilson and Ritj 
Elliott, are interior designers. Wilson is 
currently head of the Interior Design 
Department at Drake University. Elliott 
has a strong background in business 
management prior to her graduation frorj 
Drake's Interior Design Department. 

In addition to the classic furniture, 
made to order designed carpeting and 
area rugs will also be available. For 
example, on display will be imported rug| 
ranging from Portugese needlepoint to 
Romanian flat weave. A complete line of| 
finish material samples will include car
peting, fabrics, plastic laminates, flooringl 
materials, etc. A warehouse will store ad 
ditional items. 

The furnishings offered here are lifetin^ 
investment pieces, originals which will ap 
predate in value. It is well worth the tim£ 
to visit this gallery of quality furnishings 

Gwathney concluded his statements bl 
saying, "we have to re-enrich our enviro( 
ment . . . and I think we re-enrich it by 
assuming that the history of architectural 
language and design language is still 
relevant; that the idea of content and thd 
idea of quality has to be restated; that t l | 
individual is pertinent and his perceptior 
is pertinent; and that a chair is not just 
piece of equipment but something that 
has beauty and content." • Bill Anders^ 
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Russ Parks Uimbermans 
Wholesale, Inc. 

Dave Moffitt, the president of Lumber-
mans Wholesale, is a good humored man 
who sports license plates on his car 
spelling out the word "MIRTH". But there 
seemed little to smile about when he first 
came to Brooks, Borg and Skiles for help 
in planning the relocation of his building 
materials warehouse and sales facilities. 

Moffitt's program called for a spartan 
budget supplemented by extensive use of 
construction materials salvaged from his 

One constraint called for the reuse of 
steel farming and wood planking remain
ing from the dismantled metal storage 
buildings. These 'left overs" were used to 
form the basic structure of the office/sales 
building. The proportions of the new 
building were partially dictated by the 
dimensions of the recycled steel members. 
The resulting structure incorporated short 
span steel framing and wood planks for 
the 2nd floor deck and roof. Salvaged 

old facility, a tight time schedule due to 
an expired lease, an abbreviated design 
service by the architects, and the desire 
to act as his own general contractor and 
construction supervisor All in all it 
seemed very likely that this would be one 
of those grim, no frills projects that most 
architectural firms occasionally must deal 
with. As the work progressed however, a 
cooperative give and take spirit was soon 
established. The spirit allowed the archi
tect the opportunity to explore design 
options resulting from the clients 
constraints. 

2 x 6 studs frame the wall back ing up 
the brick veneer 

When it became apparent that not all 
of the old steel would be used in framing 
the new building, the architects proposed 
the "luxury" of a canopy structure the 
running length of the east face of the 
building. This canopy, painted a brilliant 
red orange, provides shelter over the 
entrances and adds visual interest to the 
simple rectangular bui lding. The use of 
two sizes of brick also adds a measure of 
textural interest to the exterior walls. 
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A masonry wing wall extends from the 
north-east corner sheltering the entrances 
from the north winds. The brick walls are 
banded at the top with an inexpensive 
formed metal fasica fabricated by a local 
shop. Interior walls are gypsum board 
with occasional areas of oak veneer par
ticle board. Extensive use of grid patterns 
adds scale and relief to otherwise large, 
plain, wall surfaces. Interior glazed open
ings are scaled down by smaller panes 
with a grid framework of oak. As with all 
the millwork, these oak frames were 
detailed as simply as possible and 
fabricated mostly on site. 

The lack of complete control over the 
construction process was partially offset 
by the realization that the total building, 
architecturally is several steps beyond 
what seemed possible from the outset 
and from what had been the norm 
immediately south of downtown. • 

Project 
Lumbermans Wholesale Inc. 
Office and Sales Building 
Des Moines, Iowa 
Architect 
Brooks, Borg & Skiles Architects-Engineers 
General Contractor 
David Moffitt 
Mechanical 
Schaal Furnace Company 
Electrical 
Baker Electric Inc 
Photography 
Assassi 
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Woodcraft 20 Minute Wood 
Door Frames 
Wood 20 minute fire rated door 
frames are now being manufac
tured by Woodcraft Architectural 
Millwork. Inc of Des Moines. Iowa 
The fire rated door frames are 
available m many hardwood 
species on a quick shipment basis. 
Designers now have greater design 
flexibility when detailing interior 
door opening. 

New Products 

£->0 i> tTsiĵ  /^'^u. -/z. ^7Ji^<i£K£l> 

Typical Detail of Frame 
P 

J * 

DNEQR 

I N T E R I O R 

P L A N T S C A P E S 

Since 1953 Codner's 
has been creating 
stimulating. Interior 
plantscapes, whether 
the setting is an of f ice 
lobby atrium or private 
residence. . . we guarantee' 
quality in plants and service. 

DiSIGN • INSTALLATION • MAINTENANCE 

FLORIST AND GREENERY 
833 42ncl Street • Des Moines. Iowa 50312 • (515) 279 7679 

A M P E R S A N D , I N C 

^ifp<kf/uipJu^ and!/ Q lapJuo A ^ 

3 1 1 1 I n g e r s o l l • D e s M o i n e s 

2 7 7 - 8 2 0 0 

NEWSLETTERS • BROCHURES C CONTRACTS • FLYERS 

MANUALS • FORMS • DIRECTORIES C BOOKLETS • ADS 
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Piping 
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SPECIFY THE 
MOST EFFICIENT 
HEATING/COOUNG 
SYSTEM ON THE MARKET 
GEOSYSTEMŜ  earth coupled heat pump 
uses an uncomplicated closed water 
loop buried in the ground as the source 
heat exchanger 

Far more etlicient than the most 
—.r,r:ed gas pulse furnace, the s 

1 'Tr-reDted techi Far 1 1 1 ^ . . -
advanced gas pulse LKA,. 
uses nationally v/̂ ell-accepted tecnnon./^, 
to heat and cool homes and commercial 
stmctuies, heat domestic water It's easy 
to build in or retrotit, operates quietly, and 
delivers long life with low maintenance. 
CaU lor details 1-800-422-6869 515-243-7433 

C E # s y s t e i n s of iowa 
2209 Giand Avenue • Des .Moines Iowa 50312 

R E P R I N T S 

Reprints of Iowa Architect editorial 
or advertising are available. Prices 
on request. 

To order reprints or for further 
information contact: 

Connie Wilson Design 
733 19th Street 
Des Moines, Iowa 50314 
515-280-3068 

0 

€(Q)iM[D)iiiriig@iiii o o o 

EAGLE MANUFACTURING CO. 
375 East 9th Street 
Dubuque, Iowa 52001 

Consider what we have to offer—Eagle Dura-
Sheathe" wood casements, awning and patio 
doors have the warmth of wood on the inside, 
(that can be factory finished) and a heavy extrud
ed aluminum on the exterior. Note the various 
geometric configurations illustrated — these are 
only a few of the many that can be achieved for 
your design consideration and within this total 
modular system you can meet today's esthetic 
and energy challenges for any commercial, 
residential and retrofit construction. Air infiltra
tion the best in the industry. 

If you don't have Eagle—you've settled for 
less. 

Heavy extruded 
aluminum sheathing 
on sasfi 

Baked enamel finish 
in Colony White or 
Sierra Brown 

Triple glazing option 

5/8" insulated glass 

Dual weatherstrip on 
all 4 sides of frame 
on sash 

Stainless steel hinge 
track 
Concealed hinges 
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Dordt College Chapel , Sioux Center, Iowa 

Architectural Photography 
and 

Publications Development 
b y 

P. Michael Whye 
311 First Avenue 

Rock Rapids, Iowa 51246 
712.4722108 

GREAT PERFORMANCES! 
Over 330f000 tgood reasons to specify 
Maigic^P^ thru^he>wiM combination 
hetUin^lcooUnfi units. 

EASY TO 
INSTALL. 

EASY TO 
OPERATE. 

• EASY TO 
MAINTAIN. 

AVAILABLE GAS/ELECTRIC, ALL ELECTRIC AND 
HEAT PUMP MODELS. 

With individual controls. That's why over 
350,000 apartments, entrance foyers, process 
rooms, town houses, condominiums and 
offices use Maglc-Pak units to help cut their 
heating and cooling costs. 

Find out how Magic-Pak units can outperform any 
(other combination heating and cooling you can 

pecify. Designed and manufactured by the 
p/lagic Chef Air Conditioning Division. 

EASY SERVICING 
Slide out cooling 

® chassis for easy access. a g i c - P a k 
DISTRIBUTED BY: THERMO-LUX SUPPLY 

2425 Dean, Des Moines, Iowa 50317 
(515) 265-8108 
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^ A T I N LATEX 

^ W O R A C R Y L I C rlNlS** 

Diamond Vogel Paints 

Iowa Sales Outlets 

Ames • Cedar Rapids • Clinton • Davenport • Fort Dodge 

• Marshalltown • Mason City • Newton 

• Sioux City • Spencer 

Iowa Manufacturers Locations 

• Burlington • Marshiallfown • Orange City 

Acrylic Latex Sheen Finishes, like an 
eggshell appear to be flat when seen 
head on, but take on a low luster 
when viewed fronn an angle. 

Light 
Source 

85 

20 0 Flat Light 
Refraction 

Satin Sheen 

Painted Surface 

Diamond Vogel Acrylic Exterior Satin 
Latex House paints provide surface lus
ter without glare. The smooth surface, 
resulting fronn higher vehicle content, 
imparts a sparkle to the surface that 
lasts for years. 

Contact your profes
sional Diamond Vogel 
representative for 
further information, 

D I A M O N D 
V O G E L 

4 P A I I N T S 

Construction 
Products 
Manufacturers 
Council, Inc. 

Iowa 
Chapter 

STATEMENT OF PURPOSE 
The Construction Products Manufacturers Council, Inc. is an association of building product 
manufacturers and related industry organizations whose primary purpose is to further the 
business interests of its members and to promote the common interest of quality con
struction within the industry and to the public. 

Th is purpose is fulfilled by: 

• Provision of regular forums enabling its members to exchange current industry and technologi
cal information, and business marketing and managerial data. 

• Communicating emerging technology and product innovations to encourage quality construction. 
• Distribution of product information to key specifiers, buyers and users in national and local 

marketing areas. 

• Maintaining a liason, and serving as an information resource to government on a national, state 
and local level. 
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Journal 

^he 1984 AIA National Conven-
ion held May 5-9 in Phoenix. 

broduced a wide range of com-
lent and antique on today's 
rchitecture and the future of the 

fcrofession. 
Here are some of the highlights 

|f the convention: 
One of the nation's foremost fore-

asters, Or Marvin Cetron, said 
fiat "architects must be re-educated 
nd become computer-literate" to 

|erve the needs of a healthier, 
Ider and more leisure-oriented 
ubiic. 
Time mageizine's Washington 

p.C.) contributing editor Hugh 
idey told architects to strive for 
esign excellence. Sidey said that 
ew leaders have as much to say 
S architects about how the world 
fees Itself and assesses this so-
ety and how this society judges 
«lf." 
New York City preservationist 

f id educator James Marston 
tch, considered the 'lather" of 
rmal historic preservation educa-

pn, proposed a co-existence of 
e past, present and future in 
chitecture. 
Architectural historian and critic 

t/ner Banham discussed South-
st American regional architec-

re; AIA President George M 
lotter Jr, FAIA, said that architects 
m play a crucial role m providing 
fordable housing, and Phoenix 
jveiopers, planners and city 
hcials. including Mayor Terry 
Jddard, joined architects m a 
jcussion of future growth in the 
y 
Also at the convention, a panel 

presenting the various "publics" 
rved directly by architects 
allenged AIA memt>ers to influ-
ce the public to demand quality 

fchitecture, a group of AIA 
jmbers urged architects to join in 
novement for nuclear disarma-
jnt: convention delegates voted 
develop a model code of profes-
nal responsibility, and the AIA 
ard of Directors voted to co-
Dnsor an indoor-pollution 

•nposium 

Changes That Affect 
Architects and Society 
"Architects must be reeducated 
and become computer-literate" to 
serve the needs of a healthier 
older and more leisure-oriented 
public, one of Americans foremost 
forecasters, Dr Marvin Cetron, told 
the opening session of The Ameri
can Institute of Architects national 
convention 

Cetron, founder and president of 
the Arlington (Va.)-based think tank 
Forecasting International, stressed 
the importance of education in 
preparing young people for a high
tech world of fifth-generation 
computers, robotics, shorter work 
hours, equality of female workers 
and longevity of Americans 

"Our major problem today is our 
kids; we're doing a rotten job in 
educating them,' said Cetron. He 
called for across-the-board salary 
increases for teachers, many of 
whom earn less than garbage col
lectors, and for more high-tech 
subjects in our schools and 
universities. 

He suggested the highest-paid 
professionals should be teachers, 
writers, artists, architects and other 
creative fields whose jobs cannot 
be " robotized' but can be and 
must be "computer-aided " 

In addition to not funding educa
tion adequately. America is not 
spending enough on long-term 
efforts in research and develop
ment, he said. Instead, this nation 
IS funding short-term efforts aimed 
at immediate results, which he said 
IS based on the Harvard Business 
School's "bottom-line" syndrome. 
He also noted that most new ideas 
today are generated by people 
between 25 and 35 years old. 

Top Design Firms 
In an annual listing of the nation's 
Top 500 Design Firms. Engineering 
News Record named Hansen Lind 
Meyer PC. of Iowa Cily as #99 
Last year the firm ranked #116. An 
article which accompanied the 
rankings noted that 1983 was a 
"year of little growth " for the 
country's largest design firms. 
Although fees for design and con
struction management increased 
for the eighth consecutive year this 
years increase was the smallest 
dunng that period 

Who's Buying Houses? 
The nuclear family is still the 
leading homebuyer according to 
the seventh annual survey of 
homebuyers conducted by the Na
tional Association of Home Builders 
(NAHB), and published in Builder 
• The buyer's average age is 34 

years; nearly 79 percent of the 
heads of households are 35 to 
44 years old; 

• Combined household annual 
income is $37,131: 

• The median price of the new 
home purchased is $74,790; 

• There were two or more wage 
earners in 56 percent of the 
households; 

• About 35 percent of home-
buyers were first time buyers; 

• The quality of insulation and 
energy efficiency is important to 
72 percent of the buyers; 

• The main source of financing 
the down payment is savings for 
45 percent of the buyers; and 

• Mortgage payment and utility 
costs of the new home are $923 
monthly. 

Design Award Program 
Announced by the 
American Wood Council 
To recognize and honor outstand
ing renovation projects and their 
architects, the Amencan Wood 
Council will hold a Non-Residential 
Renovation and Reconstruction 
Design Award program in 1984. 

Awards will be given for projects 
of varied scale and type, including 
but not limited to commercial, insti
tutional and industrial buildings that 
use wood as a dominant element 
in the renovaiton 

Chainng the distinguished jury is 
Joan E. Goody, AIA, a principal in 
the Boston firm Goody, Clancy & 
Associates. Other jurors are Joseph 
Esherick, FAIA, of Esherick 
Homsey Dodge and Davis, San 
Francisco; E. Fay Jones of Fay 
Jones & Associates, Fayetteville. 
AR; and Laurin B. Askew. Jr, Vice 
President and Design Director of 
the Rouse Company, Columbia, 
MD 

Projects qualifying for the pro
gram may involve renovation of a 
building or major additions to exist
ing structures. A broad view of 

reconstruction will be considered, 
taking in rehabilitation, restoration, 
remodeling, historic preservation, 
adaptive reuse and infill projects. 

All structures must have been 
completed after 1978 to be eligible 
Submissions must be postmarked 
no later lhan October 1. Informa
tion and entry materials may be 
obtained from the American Wood 
Council, 1619 Massachusetts 
Avenue, N.W., Suite 500, Washing
ton, DC 20036 

1984 Concrete Building 
Awards Program Announced 
Competition is now open for the 
1984 Concrete Building Award pro
gram sponsored by the Portland 
Cement Association of Skokie, 
Illinois (PCA). Buildings entered 
must have been completed since 
September 1982, or have pro
gressed far enough in construction 
to show the basic design clearly. 

This award program offers archi
tects and engineers an opportunity 
to demonstrate excellence in con
crete design and construction. The 
program will recognize the work of 
these designers. The award pre
sentation will be made at the 2nd 
International Conference on Form
ing Economical Concrete Buildings 
in November 1984. 

Buildings entered must have 
concrete frames. 

Categories for the awards are: 
1. Low-rise residential (single and 

multifamily) 
2. Low-rise commercial/institutional/ 

industrial 
3. Medium and high-rise (any type) 
4. Remodeling (using concrete 

and concrete products) 
Entries should be in a binder, 

and contain information about the 
project's location, size, cost, and 
concrete design and structural 
features. 

Entry forms are available from 
Glen Simon, Portland Cement 
Association, 5420 Old Orchard 
Road. Skokie Illinois, 60077 
Entries must be received by Sep
tember 14, 1984 (or be postmarked 
by that date). 
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Connie Wilson Design • Graphics 
• Advertising Art 
• Newsletters 

• Publishing 
• Marketing 

733 19th S 
Des Moines, 
515-280-30 



Roosevelt Shopping Center 

Florist and Greenery 

© D N E I ^ 

515 /274-3616 

Fine Traditional Clothing for 
Men and Women 

515 /274 -1558 
Toll F r e e Iowa 1-800-652-9602 

515 /277-0783 

Fine Women's Clothing 
and Accessories 

515/274-0611 

Gifts that express 
your,good taste... 

Unique Qallery Items 
ee nne Quality Qifts 

Tht 3ttoIe Molt 
515 /255 -5616 

515 /274 -2203 

R o o s e v e l t 

S h o p p i n g 

C e n t e r 

515 /274-0497 42nd Street Jus t off the Freeway 



September/October 
Convention Issue 

REACH 
THE RIGHT PEOPLE 
AT THE RIGHT TIME 

October 18-20 
Central States AIA Regional Convention 

Kansas City 

November 1-3 
Iowa AIA Annual Convention 

Des Moines 

Advert ise in the September /October issue of the central states regional publ icat ion, 
the Iowa Arch i tec t , and "stretch" your advertising dollars. Get a d d e d exposure for 
your sales message with Iowa Architect bonus distr ibution at the Central States 
Regional A IA Convent ion and the Iowa AIA Annual Convent ion. You will reach 
thousands of addi t ional buyers while they are learning about new ideas, products 
and services. 

Exhibitors 
Advert ise your products to be exhibited, booth space or hospital i ty suite. Let the 
market know you are there. 

Position your p roduc ts or service where they will receive exposure to over 10,000 
Designers, Bui lders, and Buyers who hold power to purchase, specify and recom
m e n d those p roduc ts and services in the Iowa Archi tect Magazine. 

Don't miss this oppor tun i ty to put your sales message before 4000 architects. Only 
the Iowa Arch i tec t reaches this market segment consistently. 

For further informat ion and to reserve ad space cal l : Tom Holtz 
C o n n i e W i l s o n Des ign 
733 19th St ree t 
D e s Moines , Iowa 50314 
515-280-3068 
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Journal 

|iternational Market Square 
FECIAL PLACE FOR SPECIAL 
VENTS The Atrium at Interna-

pna\ Market Square, new Regional 
ade Mart and Design Center 
rrently under construction near 

|owntown Minneapolis, will provide 
dramatic setting for home and 

Iflce furnishmgs industry events, 
arties, and intenor design 
jminars The multi-level plaza floor 
surrounded by tiers of open 

^loonies, soaring five stories to a 
ass roof When it opens in 

lecember 1984, the 425.000 
juare foot International Market 
^uare complex will house more 
an 200 showrooms The new 

p4.7 million center occupies the 
rmer Munsingwear manufacturing 
bmplex 

Call An Advertiser First 
Advertisers Directory 

Ampersand, Inc 33 

Anfra Products, Inc 6 

Bankers Trust Co C-3 

Codners Florist 33 

Connie Wilson Design 38 

David Bear 14 

Diamond Vogel Paints 36 

Eagle Manufacturing Co 34 

Ewald. Incorporated 6 

The Gerkin Company 7 

Geo Systems 34 

GIbbsGook 7 

Iowa Gas 6 

Iowa Power 11 

Ivy Camera Shop 14 
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Kohler 8-9 

M&M Sales Company C-2 

Madison Avenue 14 

Marquart Concrete Block Co 12 

Natural Surfaces 12 
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Pella Dealers of Iowa 42 
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Thermo-Lux Supply Co 35 
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P Michael Whye Photography 15 

Woodcraft Architectural Millwork 5 
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Design Flexibility 
SPONSORED BY YOUR NEARBY 

PELLA DISTRIBUTOR 
Look in the yellow pages 

for the one nearest 
you 

D i i p 

nnnni 



WE MEASURE 
OUR PERFORMANCE 

BY HOW WELL 
YOU MEET 

YOUR OWN GOALS. 
Defining clear goals is the first step to formulating 

effective investment strategy 
That's why financial planning is the initial component of 

our Investment Management Sen/ice to individuals. 
Working with you and your other financial advisors, 

we inventory your assets and determine just what 
you hope to accomplish with your investments. Then 

and only then do we suggest ways our service can 
enhance your overall return. 

Our professional investment staff continuously monitors 
the effectiveness of your portfolio and suggests ways 

to strengthen it. Or if you prefer, we'll assume full 
responsibility for managing your investments, handling 
all the details of purchase and sale, income collection 

and record-keeping. 
Call on us at any time. Whatever your goals, you'll find 

we're equal to the challenge. For an appointment, 
call 245-2800. Or phone toll-free from anywhere in 

Iowa: 800-362-1688. 
Member FDIC. 

Bankers 
Trust Come Crow 

WIthUs 
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