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Add COLOR

with

Sperta-lilaze

g

Ll

Rich, vibrant color . . . subtle and subdued color Send for your free copy of folder, A New
, . . massive murals in color . . . light-hearted, ran- Dimension, illustrated in full color. It shows the
dom color accents: all of these effects can be ac- striking color effects attainable with Spectra-
complished with Spectra-Glaze glazed structural Glaze.

masonry units. Sixteen popular Standard Colors Sas the 16pape SpectiaGiazes unit

are quickly available . . . and at no extra cost. in Sweet's Catalog (4b,BU).

Distributed by —

The C.T. CORBIN CO., Inc.

7998 Meadowbrook Drive . Indianapolis L] Phone: CL 1-3941




ush, acoustical ceiling in the narthex of the Lawrence Methodist Church is part of the TEE-JOIST Floor and Roof System used in construction of the church.

CONCRETE No Forming Required . . . Rigid . . . Firesafe

Attractive. .. Acoustical . . . Maintenance-Free

RCHITECTS and building engineers with discriminating
taste and a knowledge of construction values have
found the TEE-JOIST SYSTEM to be the very finest. In
addition the system offers a major contribution to efficiency
and all-around economy in construction, as well as com-
bines the advantages of precast and cast-in-place methods.

Ceilings may be flush or handsomely recessed with pre-
cision-ground, light-weight filler block between load-bear-
ing, factory cast concrete TEE-JOIST ... all covered with a
steel reinforced concrete slab to form a floor or roof. It's
light and strong . . . cuts deadweight load without cutting
strength. Saves materials, manpower and money, too. Com-
pare and see for yourself the many advantages of this
superior system. Call today for the facts.

FLOOR AND ROOF
SYSTEM

MERICAN | D )iLocK OMPANY INC.

Formerly Cinder Block & Material Company « Miller Products for Over Fifly Years

———— 2200 N. MONTCALM ST. e« PHONE MEIrose 2-1432 ¢ INDIANAPOLIS 7




Elecirical Conitractor
For
HOOSIER MOTOR CLUB

and

THE AMERICAN STATES
INSURANCE COMPANY
BUILDINGS

Indianapolis

H. M. Stradling
Electric Company

353 Massachusetis Ave.
Indianapeolis, Indiana
ME 4-8844

KEMMER

CONSTRUCTION
COMPANY

LAFAYETTE, INDIANA
PHONE SH2-3220

General Conitractor
for the
FIRST FEDERAL

SAVINGS AND LOAN
ASSOCIATION BUILDING

Masenry Coniractor

for

PILGRIM LAUNDRY
AND
AMERICAN STATES
INSURANGE BUILDINGS

W. E. BROADY
& SON, INC.

2115 Martindale Ave.
Indianapolis, Ind.
Phone WA 5-4261

General Contractor

For

RIVERSIDE PHARMAGY

NOBLESVILLE, IND.

KENLEY’S SUPER MARKET

NOBLESVILLE, IND.

Morehouse
Construction
Company

3440 Hovey St
Indianapolis
PHONE WA 4-4256




Grace Methodist Church—Valley Stream, N. Y.

Architect: Frederic P. Wiedersum Associates,
Architects-Engineers, Valley Stream, N. Y.

General Contractor: Willart Associates, Inc., East Rockaway, N. Y.

Masonry Contractor: Sorrentino Contractors, Inc., Inwood, N. Y.

Tebco Face Brick Supplied by:

Andrew Miles Stone Co., Lynbrook, N. Y.

PEE

L »a

s -

NOW. .. 37 Color Combinations! 4 Textures!

The outstanding jobs are going Tebco! And for good able delivery of the colors, sizes, and styles you

reason. No matter what type of building—municipal, need. For lasting beauty that never loses its appeal,
commercial, industrial, residential —Tebco Face Brick design and build with Tebco. It meets all ASTM
offers limitless design possibilities. Evans’ big million- and FS standards. Write for new full-color Tebco
brick-a-week production assures fast, depend- Catalog.

Tangerine Blend, Standard, 45 K.

THE EVANS BRICK COMPANY

General Offices: Uhrichsville, Ohio » Telephone: WAInut 2-4210
Sales Offices: Cleveland, Ohio * Columbus, Ohjo « Pittsburgh, Pa. « Detroit, Mich.
Bay City, Mich. s Fairmont, W. Va. = Toledo, Ohio * Philadelphia, Pa.

One of the nation's largest producers of Cla y Pipe, Clay Fiue Lining, Wall Coping, Plastic Pipe
and related construction materials, with aver 50 years of faster, friendlier service.

EB-260-6



ALL-GAS HOMES..
TOPS | LOWEST

in Comfort in Operating

and Convenience

DWYER...the kitchen GAS HEATS MORE HOMES
that went to college THAN ANY OTHER FUEL!

Universitiesdemand durability; maintenance- Practically All new homes in our
free construction: fast, economical installa- territory are GAS heated.

tion; a compact kitchen that can take it.
Married students want dependability; beauty;

an easy-to-care-for kitchen that won’t bite
into living, study and relaxing areas. Nah"al Gas |S BGSl —
Dwyer Kitchens are being installed in for “‘e Big ho“sehold iobsl

Indiana University’s new Married Students
Apartment Housing. In all, 380 units will be
used. Indiana University is one of many
schools to use Dwyer Compact Kitchens.

Specify Gas for . ..

Series 69 Compact Kitchen (shown above). HEATING

Full-size gas or electric range, oven and COOLING

broiler: refrigerator-freezer; deep sink with

i & o il COOKING ‘
|
|
|

seamless worktop; upper and lower storage;
lifetime porcelain finish; for standard or REFRIGERATION
recess installation. CLOTHES DRYING

Dwyer Compact Kitchens—the perfect e L e
solution for schools, apartments, offices and WATER HEATING
many other small space installations, From TRASH, GARBAGE DISPOSING
SH" 4o B8 OUTDOOR GAS LIGHTING

For complete WILSON-PARTENHEIMER

data file of 1107 East 54th Street I“DlA“A

& WATER
COMPANY, INC.

I')wyer Indianapolis, Indiana
Kitchens Phone: CL 1-4541

LIVE MODERN, FOR LESS, WITH GAS




PRE-CAST

Indiana Architect

Official Journal, Indiana Society of Architects,
A Chapter of The American Institute of Architects

COLUMNS & WALL

UNITS FOR THE

Vol. V MARCH, 1962 No. 11

Edited and published monthly in Indianapolis Current average monthly circulation, 3,400, in-
by Don E. Gibson & Associates, 3637 N. Merid- cluding all resident Indiona architects, school
ion St., P. O. Box 55594, Indianapoelis 5, In-  officials, churches and hospitals, libraries, select-
diana. Editerial and advertising policy governed ed public officials, and bers of the Ind
by the Public Relations Committee, Indiona  construction industry. Further information avail-
Society of Architects, able on request.

BUTLER UNIVERSITY
LIBRARY

Indianapolis, Indiana

Member, Publishers Architectural Components

16 Affiliated Official Publications of Com- ice, Headquariers, 120 Madison Ave., B
ponents of The American Institute of Archi- @ Detroit 26, Michigan, WOodward 1-6700. y
tects, in 26 key states. Advertising and Eastern Office, 18 E. 56th Sireet, New

Listing in Standard Rate and Data Serv-

Editor and Publisher

Den E. Gibsen

York 22, N.Y., PLoza 5-3180.

Director of Advertising
Williom E. Stineburg

Aggregate Surfaces,

Incorporated

6905 CHASE ROAD
DEARBORN, MICH.
Phone LU 1-3673

Officers and Directors, Indiana Society of Architects

Wayne M. Weber, AlIA, Terre Haute, president; Jomes L. Walker, AIA, New Albony; Carl L.
Walter Scholer, Jr., AlA, Lafayette, vice-presi- Bradley, AIA, New Costle and Fort Wayne;
dent; Fran E. Schroeder, AIA, Indianopolis, Wayne M. Weber, AIA, Terre Haute. Directors-
secretary; John P. Guyer, AIA, New Castle, at-Large: Donald E. Clark, AlA, Indianapolis;
treasurer. District Directors: Edwin C. Berendes, Harry E. Hunter, AlA, Indianapolis; Edward D.
AlA, Evansville; Alfred J. Porteous, AIA, In- Pierre, FAIA, Indianapolis.

dianapolis; Waolter Scholer, Jr., AlA, Lafayette;

Now Celebrating Our o0= Anniversary
of Service to Business and Industry

For half a century HOME elevators have paced the in-
dustry in engineering excellence, on-the-job performance,
and over-all economy. HOME Oil-Hydraulic elevators are
ideal for office buildings, hospitals, schools, parking

garages, sidewalk lifts and loading docks . . . with these
Creators - 4 Sy ey : ¢

important benefits: Simplified installation and low
of famous ; ; ! A

installation cost; low maintenance; greater safety, and
HOME /GUARD dependable, trouble-free service.

preventive mainte-
nance service

LEVELING DOWN CHECK  START BYPASS
VALVE  VALVE VALVE VALVE
L Il V] b

The Home Elevator Company assumes full responsi-
bility . . . offers a complete service that includes drafting, M

or elevators ; i AT . : gt g BYPASS Flow
f engineering, fabrication, installation and factory repre- plsid Iy | A AoisTin
E = & USTH -1 B—0IL OUTLET

sentation for final adjustments. L:t'{:_.ﬂ_,"i,:lm__ LSY. i fiow

1FLOW AD) ) ADJUSTMENT
<4 Home Elevator's modern manufactur- 4
ing facilities include such up-to-the-minute
machine shop equipment as this 16-speed
Monarch Model M heavy duty engine lathe
equipped with 2 carriages, each with power
traverse and taper attachment.

PUMP

|—— 01l SCREEN

* HOME /GUARD 15 A rrapesask oF

Manufacturers of Passenger and Freight Elevators... HOME/GUARD" Maintenance and repairs on All Types and Makes S:E‘,p::‘ti; i:‘,:gleuppati?g?-- ?,?5?3525
electrical controller, motor, oil res-
ervoir, pumps and valves . . . and
can be located in any convenient
spot, such as waste space under

E LEVATOR COMPANY’ INC' stairway. Pumps and valves are in-

side reservoir, eliminating leaks.
1142 SOUTHEASTERN AVE. - INDIANAPOLIS 7, INDIANA - PHONE ME 6-3511 7

Details available upon request.

For Complete Information, Write or Call:




Electrical Installation. .. for

Pilgrim Laundry & Cleaners

Miracle Lanes Bowling Alleys
was performed by

WATSON—=—-FLAGG

completions . . . the company’s reputation for thinking and
Call or planning in terms of client benefits . . . are recognized
m::;trf“t’é_d by building contractors and owners throughout Indiana.
Hioihnie Watson-Flagg maintains ample resources in manpower

and material to assume electrical contracts of any size

or complexity.

WATSON—-FLAGG

ELECTRIC COMPANY, INC.
2916 North Harding Street « Indianapolis « WAInut 3-5481

Electrical Construction . . . Installation . . . Service

OUR 61ST YEAR OF SERVICE TO AMERICAN BUSINESS AND INDUSTRY

|
| Watson-Flagg’s 60-year record of time-and-cost saving
1

when you need the
elements for the

right design expression
- look to Marietia.

Architect: Walter Scholer & Assoc.

Contractor: Kemmer Contr. Co.

prestressed Floor and Roof Slabs
For the FIRST FEDERAL SAVINGS
AND LOAN CO.

MARTIN MARIETTA CORPORATION

AEROSPACE CHEMICALS — CONSTRUCTION MATERIALS
P. 0. BOX 537, LAYFAYETTE, INDIANA




New factories are springing up across the nation today
in forms, locations, and numbers which mark a whole new
era in American industry. The new plants—clean, func-
tional, often handsome and relatively small in size—differ
as sharply from the nineteenth-century concept of industry
as does the jet plane from the ancient jenny.

This revolution in industrial planning and plant design
has taken place largely in the years since World War II
Part of the massive decentralization which has taken place
since that time can be attributed to the lessons of warfare.
A nation with its industrial eggs in one basket can have
them shattered by a single bombing attack.

Industrial dispersal for safety, however, is a small part
of the story. The development of a highly-crganized system
of roadway transportation, the dwindling urban land supply,
and the movement of distribution facilities to growing
southern and western markets have all played a part in
creating our new industry.

However, it would be hard to imagine the integration of
industry with the residential and business community today
if it were not for the new industrial architecture which has
brought them together. Only a few years ago, counties,
towns and suburban areas spoke wistfully of the additional
tax resources which factories would provide. But the very
home owners whose tax loads would have been lightened by
industrial location fought such plans tooth and nail for the
simple reason that the word “industry’” was synonymous
with dirt, ugliness, and community blight.

Today, the situation is reversed. Industry can pick
and choose from among thousands of community offers of
free sites, tax benefits, even partial subsidy of the buildings
themselves. This remarkable change in attitude can be
attributed largely to a new architecture which, at its best,
makes the modern factory a handsome addition to the
community, at its least, renders it so unobtrusive that
passersby hardly know that it is there.

Partly because the factory has moved away from con-
gestion to areas where there is more room which costs less,
today’s site is almost invariably far larger than that of
the old factory. With the freedom of design which addi-
tional space permits, the modern plant, except in cases
where the manufacturing process decrees otherwise, is
almost always found as a sleek, one-story structure. Too,
sufficient elbow room permits the various departments and
processes of the plant to be located and interlocked in the
manner most productive to the owner. Thus the individual,
physical nature of the site markedly influences the design

The New Image
of
Industry

of the plant structure itself. The local climate—prevailing
winds, sun load, humidity, temperature variation and sim-
ilar factors—also creates design differences.

For these reasons, industrial design is a painstaking,
individual process involving close collaboration of owner,
architect, and mechanical and other engineers. It also ex-
plains why architectural counsel is extremely helpful to the
factory owner in the site selection process prior to the
planning of the building program.

There must be room enough to accommodate both pres-
ent square-foot requirements for the structure and projected
expansion needs over a period of 10 to 15 years. In some
cases, the design must be such that the plant can be ex-
panded on any or all sides of the building. A large amount
of additional space may be needed for other purposes.
It takes, for example, approximately three and one-half
acres just for a railroad siding with a right-angle turn.
Parking space for 100 automobiles takes another acre.
Landscaping, which, together with straightforward, clean
design, makes the modern plant a good community neigh-
bor, also consumes site space.

Good factory design starts with the basic manufacturing
or processing unit. It may be a single conveyor around
which the supporting spaces and equipment are planned.
Raw materials must be received and finished materials
taken away. Both may have to be stored. Access to water,
power, and transportation must be taken into account.
In some largely-automated industries, the factory building
may serve merely as an attractive shell placed around
mechanical equipment. But in those with a number of
employees, plant design also recognizes the needs for
good labor relations.

Public relations also constitute an important element in
modern factory design. A factory breeds good will if it is
in harmony with the community; it helps no one if it is
ugly. What is esthetically suitable to a given community
depends, of course, upon local tastes, customs, and existing
architecture. Again, it is an individual problem which can-
not be solved by use of stock plans, unprofessional building
“‘package’” suppliers, or pre-selected sizes and types of
materials.

There is no excuse today for poor design. The length of
wall and amount of roof area of a well-designed plant and a
badly-designed plant may be identical. The cost of each
may be the same. The difference is architectural design—
design for a specific purpose, and individual site, for flex-
ibility and expansion, community harmony, a specific
manufacturing process, and for people.
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Landscaping for
The AAA-Hoosier Motor
Club Building By

POTTENGER'S
NURSERY

AND LANDSCAPE CO., INC.

We Specialize —

IN LANDSCAPING, DESIGNING,
PLANTING

3401 LAFAYETTE RD.
INDIANAPOLIS, INDIANA
PHONE AX 1-4470

r-—------------------------.---

---nﬂ--.---------------—---—---1

General Contractor

for
Group V — Married Student
Apartment — Indiana University
®
Miracle Lane & Starlight Lounge
°

Air Route Traffic Control Center
Weir Cook Airport — Indianapolis

F. A. WILHELM
CONSTRUCTION €0., INC.

PROSPECT & SOUTHEASTERN
INDIANAPOLIS
FL 9-5411

Conceived in the architectural

thinking of today,

LB R P L AL B
by IL.eopold
Nt

awaits you and/or your client

in our showroom . . .

!

OFFICE INTERIORS

603 E. Washinglon St. MElrose 5-7301

Split-Face
Ashlar-Limestone
for the

MIRACLE LANES
and STARLIGHT LOUNGE

Indianapolis

EMPIRE

STONE COMPANY

P. 0. Box 788
Bloomington, Indiana
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BANK|  new concepf In banking

®

By GEORGE STEWART, Design Engineer, Bank Planning Div., Business Furniture Corp.

In the beginning, the project seemed to be rather simple . . . In order to have a remote
drive-up banking unit that linked customer and bank via closed-circuit television and
pneumatic conveyance . . . empolyment of these components in proper staging, apparently,
was all that was necessary. . . . This was basically true and still is, but the complexity of
arrangements that followed the initial concept resulted in a series of problems of design
& fabrication, efficient service projected by a bank and the ultimate acceptability by the
public.

The system is comprised of many parts, but basically two terminals . . . an ex-
terior Auto Station, which is the customer point of transaction and an interior Control Con-
sole where the teller performs the various banking services. . . . Stainless steel was chosen

as the best material for the Auto Station because of its strength and durability of finish.
The Auto Station houses not only the television system and the pneumatic conveyor ter-
minal chamber, but a heating and air conditioning unit, which maintains proper operating
temperature for the sensitive camera and monitor and a louvred steel roll-down protective
screen that is controlled electrically from the teller’s console. The screen allows the Auto
Station to be closed down at any time during normal banking hours and, of course, at
night. There is also a small forms rack on the face of the unit . . . convenient and easy
to reach from an automobile. The Auto Station is of three sections . . . base, center and
hood. All three are joined to form an independent unit free from any other structure. The
center section only is used when it is desirable to key the design of the island to the archi-
tectural concept of the main building or where conversion is possible on an existing drive-
up island.

When the customer arrives at the Auto Station, he sees his own image on the television
receiver and brakes the vehicle. By centering his image on the TV screen, the customer
automatically positions himself for the necessary operations. This feature eliminated the
need for an instruction sign or positioning guides. He then pushes a button marked ‘‘press
for service,” which lights up indicating he has signalled the bank . . . An audible and an
illuminated signal alerts the teller inside the bank at the Control Console, which indicates
the customer’s presence at the Auto Station. . . . The teller presses the lighted button,
activating the system and transfers the customer image to the inside receiver and the teller
image to the outside receiver. This action also triggers the audio system permitting voice
communication between the two stations. . . . At this moment the teller dispatches a car-
rier to the Auto Station through the pneumatic tube line. The carrier, traveling at a rate
of 25 ft. a second (Speed can be increased for longer runs) arrives at the Auto Station,
trips a micro switch in the tube line which opens the door of the chamber exposing the
carrier to the customer. The customer may now take the carrier into the confines of his
car and securely load the carrier with his transaction. . . . He then deposits the carrier in
the pneumatic chamber sending it in to the teller. . . . A second switch in the line closes
the door of the chamber. The teller receives the carrier at the console and removes its
contents. . . Because of the positioning of the wide-angle lensed camera at the teller point,
the customer has a full view of the entire transaction on the Auto Station receiver. . . .
When the receipt or money is ready for transfer, the outlined sequence is repeated.

The teller’'s Control Console is designed for a dual Auto Station operation. The teller,
by merely pushing a button, may lock-in on an additional channel for a second Auto Sta
tion. . . . This means that the teller's activating operation is reduced to a two button
sequence . . . from neutral position to Auto (Continued on next Page)




(Continued from preceeding Page)
from control devices.

The emphasis is on flexibility at the Control Console . . . by designating a working
surface height, the unit may be operated from either a standing or seated position. . . .

Station position. The teller is as free as possible

An additional “Omni Teller’’ console can be used in the following manner:

Four Auto Stations (A, B, C., D) are connected, via pneumatic and electrical systems,
to three Control Consoles (1, 2, 3). . . . Console 1 operates A & B, console 3 operates C & D

. and by means of an inter-connecting network, Omni Teller console 2 may lock in on
A, B, Cor D.

Drive-In banking has seated itself strongly over the past few years and the TV BANK
system is the logical answer to the isolation problem of a remote island. The teller who was
previously stationed in this island, limited by location to just a few operations, is brought
back into the bank where both the number & types of transactions are definitely increased
because of the accessibility of bank records, etc. Greater efficiency and closer supervision
of bank personnel are maintained. TV BANK saves time and trouble for both customers and
bank by permitting a more complete drive-up operation . .
concept in customer service.

. It is a revolutionary new

INCLUDED IN THE COMPANY . . .

] / . l [ [ [ l 1]
Purdue—Wabash—Ball State Teachers . . . are
just three of the colleges and universities,

elementary and secondary schools for which
Poston-Herron Face Brick are being used.

At P-H, “more than 50 years of craftsmanship
in clay” is reflected in exclusive Postonians
and distinctive Orientals, not to mention the
many, many architectural reds and blends of
quality face brick.

Architects find P-H Face Brick today's most
imaginative material for interpreting their
design ingenuity. Contractors and masons
prefer P-H Brick because they are accurately-
dimensioned for easy laying. Owners like P-H
Face Brick because of their distinguished
appearance and maintenance-free wearability.

Your nearest P-H Dealer has
samples of the complete line.

POSTON-HERRON BRICK CO., INC.

ATTICA, INDIANA

“Home of Exclusive Postonians/Orientals”

THE TREND
IS TO

ELECTRIC
HEATING

FOR

m Schools

m Motels

m Factories

m Offices

= Sfores

m Apartments

Because of its flexibility that
permits a wide range of in-
stallations, Electric Healing
offers a new, but proved ad-
vance in structure design.

Costs on equipment, instal-
lation and operation are avail-
able on actual installations in
the Indianapolis area.

FOR FULL INFORMATION CALL

ARCHITECT and ENGINEERING
REPRESENTATIVE

ME Irose 1-1411—Extension 264
&

INDIANAPOLIS

Powern & Light

COMPANY




Plans for the Women’'s Architectural League scholar-
ship fund benefit at the Civic Theater, Wednesday, April
11, received a final polishing at the organization’s March 5
meeting as co-chairmen Mrs. Alfred J. Porteous and Mrs.
Richard C. Lennox announced the following committees:

Tickts, Mrs. Leroy M. Russel; Mrs. C. C. Shropshire
(left, seated); Mrs. Donald B. Fisher; Mrs. Robert C.
Smith; Mrs. Charles C. Lowe; Mrs. David L. Richardson,
and Mrs. Howard L. White.

Hospitality, Mrs. Arthur L. Burns (right, standing), and
Mrs. Donald B. Compton (right, seated), co-chairmen; Mrs.
Richard K. Zimmerly; Mrs. Louis E. Penniston; Mrs.
Horace Boggy; Mrs. Donald Clark; Mrs. George C. Wright:
and Mrs. Gilbert T. Richey; and Publicity, Mrs. Raymond
W. Ogle (left, standing), chairman: Mrs. Theodore L.
Steele; Mrs. Marion A. Williams; Mrs. Joseph J. McGuire;
and Mrs. Robert N. Kennedy.

W.A.L. President, Mrs. Edward E. Simmons, announced
that officers of the women’s group and their husbands will
greet theater goers in the lobby preceeding the 8:30 p.m.
performance of ‘“The Pursuit of Happiness.” Early ticket
sales indicate the ISA Scholarship Fund will receive a big
boost from the league's project.

* * *

The Home Elevator Company of Indianapolis has com-
pleted its first 50 years of service to architects, builders and
industrial designers. Founded in 1912 by John W. Hobbs, the
company is now one of the largest independent producers of
electric and oil-hydraulic passenger elevators, freight ele-
vators, dumb waiters and home lifts.

An interesting sidelight to the company’s normal line of
business, Home is also producing ejection spacer tubes for
the aero-space field, and is active in other areas of defense
projects and industrial services. This broadened scope re-
flects Home's possession of much unique precision equip-
ment, including a 30%" x 336'°, 16-speed lathe, one of two
in the country.

* * *

The Cinder Block & Material Company has completed
the change in its name to American Block Company, Inc.,
announced last month as effective March 1st. The company
was founded in 1906 by the late O. L. Miller, father of its
current president, Mr. Allan C. Miller. Other officials of the
firm include Stewart D. Tompkins, executive vice-president;

Architecture
in the
News

Richard D. Light, vice-president; Charles E. Boswell, sec-
retary; and Mrs. George V. Falkenberg, treasurer. Mrs.
Falkenberg, incidentally, is a daughter of the founder.

The newly-named firm will continue to market a wide
variety of concrete products, and its old stand-by and
namesake, cinder block, will now be known as ‘‘Amerlite.”

x * *
Mr. Hal E. Peters, president of the Indianapolis Chap-

ter of Producers’ Council, Inc,, has called the I.A. staff to
task for an inadvertent slight to P. C. contained in a recent
article. As Mr. Peters pointed out, the article seemed to
indicate there were but 37 national members of Producers’
Council, all represented locally in the Indianapolis Chapter.

Actually, there are many more nationally prominent
manufacturers of building materials who are members of
P. C. nationally but 37 of these are represented by mem-
bership locally. Our apologies.

* x *

Miss Susan Jane Byfield, 18-year-old daughter of ISA
Associate Member and Mrs. Charles Byfield II, represented
the Indianapolis District, ISA, in the annual Indianapolis
Home Show Queen Contest.

Susan is a graduate of North Central High School and
is employed by the Hanover Insurance Company in Indian-
apolis.

13
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A Competition for Awards in Indiana Architecture

ELIGIBILITY:

PRESENTATION:

JURY:

AWARDS:

ANNOUNCEMENT

OF AWARDS:

EXHIBITION:

CLOSING
DATE:

CLEARANCE:

DISPOSITION OF
SUBMISSIONS:

1959-1962

All entries shall be buildings constructed in Indiana, designed by architects registered in and residents of the State
of Indiana. To be eligible, a building must be completed within the three-year period of June 1, 1959, and the date
of entry in this competition.

GROUP I Residential (single family dwelling)
A. Cost $25,000 or under
B. Cost over $25,000
GROUP II Public Buildings
A. Schools
B. Churches

C. Community Buildings (Firehouses, country clubs, courthouses, jails, motion picture houses,
hospitals, etc.)

GROUP 11l Commercial Buildings (Stores, office buildings, hotels, shopping centers, etc.)

GROUP IV Apartments and group housing, including homes for the aged.

GROUP V Industrial (warehouses, manufacturing plants, research centers, etc.)

1. Mounts: All entries shall be on 40" x 40" rigid board, with eyelets secured in the top to facilitate hanging.
One building only to mount.

2. Plans Site plan and major or typical floor plan drawn to scale and with numerical or graphic indication of
scale. Medium (ink, photo technique, pencil, water color, etc.) at discretion of entrant.

3. Photographs: Shall be glossy black and white or color, a minimum of 8’ x 10" in size. Two exterior and one
interior view minimum will be requided.

4. Descriptive Data: The following information shall be included on a card attached to the back of each entry:

Group classification by name and division number (e.g., Public School, [i-A)

B. Name of Architect (concealed by appropriate means: failure to conceal name will result in entry
being banned from competitioon)

C. Name and location of building
Name and address of owner
Name and address of general contractor
Date of completion

G. Any statement of requiremen:, program, etc., deemed appropriate

The jury will be composed of three individuals, at least two of whom will be corporate members of the AIA, all
resident outside the State of Indiana. Names c¢f jurors to be announced.

First, second and third awards may be made in each category. The jury may also award honorable mentions at
their discretion.

The announcement of the award winners, and presentation of certificates, shall be made at the dinner meeting of
the I.8.A. Annual Convention to be held on May 25, 1962.

The entries shall form an exhibit at the L.S.A. Annual Convention, and afterwards shall be displayed, in whole or in
part, wherever deemed feasible and desirable by the Board of Directors of the Indiana Society of Architects. One
such display already established will be at the John Herron Art Museum during the month of September, 1962.

A letter or post card indicating intention to submit must be mailed to the Committee on Honor Awards, Indiana
Society of Architects, 3637 N. Meridian Street, Indianapolis, Indiana, no later than May 10, 1962, and must be
accompanied by a check in the amount of $10.00 per mount, made payable to the Indiana Society of Architects.
Entries must be submitted to the same address no later than May 15, 1962.

Each entrant must assume responsibility for obtaining all necessary clearances and permissions to submit his project
in this competition, and for permission to have all or any portion of his submission reproduced in any publication
or news media. Photographs requiring credit lines must be so marked, along with the appropriate credit line.

The Indiana Society of Architects reserves the right to make such use of the submissions in promoting the aims and
objectives of the profession as is ethically proper. Submissions will be returned to entrants at the completion of
such usage provided a $2.00 return fee has been paid in advance. Unless further disposition is requested by entrants,
all submissions not covered by the $2.00 return fee, will be held at the offices of the Indiana Society of Architects,
3637 N. Meridian Street, Indianapolis, for a period of one year and then destroyed. Entrants desiring to pick up
their submissions may do so after notification of availability and within the one year.




Eliminate the

By LEON CHATELAIN, JR., FAIA
former President

The American Institute

of Architects

Architectural Barriers

As an architect who has had many years of experience
designing buildings used by the public—government build-
ings, churches, schools, libraries, places of recreation, com-
mercial and industrial buildings and other places for people
to live, work and play, it would seem that I might have
thought about problems of access to these buildings by
physically handicapped persons. It never seemed to oceur to
any of us that there were people who couldn't use these
buildings because of physical handicaps. I don't think I was
a bit different from most of my fellow architects, judging
from the results of their endeavors since the days of the
early Greeks and Romans, Fortunately, while architectural
designs of the last decade follow more contemporary lines
and we no longer see the great flight of marble steps lead-
ing to a monumental front entrance door made of heavy
bronze, unfortunately we do often have that single step that
is such a trap right at the front entrance. 1 imagine every
one of you in the audience has at one time or another
stumbled or fallen over that booby trap step.

I was astonished to learn that nearly one person in six
in our nation has a permanent physical handicap. Each dis-
ability has its own particular associated problems.

Unfortunately, an unnecessarily large portion of our
permanently physically handicapped have been institutional-
ized or are confined to their homes, protected and pampered
by solicitous parents, relatives and friends, or hidden from
view by ashamed families. Many of the disabled are afraid
to venture forth because of the architectural barriers they
encounter—barriers that have unwittingly been built into the
very buildings that should be most accessible. Some of these
handicapped people have convinced themselves that it is
better to stay home because they feel they are a burden to
others in normal social settings. They may truly be a burden
to others in normal social settings. They may truly be a
burden but frequently it is not their fault. It is the lack of
awareness of the general public which has created this
difficulty.

Although there are other problems, the one that is
most often heard and the one that looms the largest is the
inaccessibility of buildings. The finest programs of rehabili-
tation, education or recreation are unavailable to the dis-
abled if they cannot have access to the very buildings they
need to enter in order to use these services. Therefore,
the defects inherent in the design of buildings and the

facilities wtihin them quickly become the great deterrent.
Corrected, these buildings will make it possible to convert
constructive rehabilitation to social and economic gains.

The correction of these problems is not within the realm
of the professional rehabilitation worker, but is rather the
responsibility of the architect, engineer, designer, builder,
manufacturer, and also legislators, municipal leaders, and
community planners. The professional engaged in rehabilita-
tion is eager to give his encouragement, assistance and
guidance for the correction of these evils.

Basically speaking, if we can correct these failings in
building design we can make it possible to use the talents and
resources of millions of physically handicapped individuals
for the betterment of all mankind.

In an endeavor to solve this problem, consultations were
held between the Chairman of the President’s Committee on
the Employment of the Physically Handicapped and execu-
tives of the American Standards Association, and it was de-
cided to invite individuals who were vitally interested in,
and ably qualified to assist in attacking the problems of ar-
chitectural barriers, to meet with key personnel of the
American Standards Association.

After a little over two years of meetings, consultations
and further research the proposed Standards have been
drafted in final form, and approved by the Steering Com-
mittee, the Sectional Committee by letter ballot and the
American Standards Association.

These Standards will be used by architects, designers,
engineers, builders and those who want to make their
buildings accessible to the physically handicapped. They will
be used by building officials, legislators and government
officials to amend their building regulations (1) to make
these specifications mandatory or (2) to make their own
public buildings accessible to the handicapped.

These Standards or specifications cover the essential
elements concerned with the use of buildings and facilities
by the handicapped. They include:

The grading of ground, even contrary to existing topog-
raphy, so that it attains a level with a normal entrance that
will make a building or facility accessible.

Public walks have been specified to be at least 48 inches
wide with a grade no greater than 5 percent.Walks are to
have a continuous surface not interrupted by steps or abrupt
changes in level, and, where (to Page 24)
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HOOSIER MOTOR CLUB, Indianapolis

Architect: McGuire & Shook, Compton, Richey
& Associates

Contractor: Carl M. Geupel

MARRIED STUDENTS’ Housing
Group D, Indiana University

Architect: Edward D. James
Contractor: F. A. Wilhelm Co., Inc.

STECK'S MEN’S STORE, Muncie

Architects: Hamilton & Graham

PARKWAY TERRACE APARTMENTS, Indianapolis

Avrchitect: Garns and Moore, Architects

Contractor: Winston Hawkins
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MORLEY'S RESTAURANT, Indianapolis
Architect: Edward D. James & Assoc.
Contractor: Charles Brandt

GEORGE BAHRE CO. OFFICE, Indianapoli
Avrchitect: Richard K. Kimmerly
Contractor: George Bahre Company

FAYETTE BANK & TRUST CO.
BRANCH OFFICE, Connersville
Architect: W. Erb Hanson & Assoc.
Contracior: B & M Lumber Companv

AYR-WAY STORE, Indianapolis

Architects: Lennox, Matthews,
Simmons & Ford

Contractor: Carl M. Geupel




FIRST FEDERAL SAVINGS & LOAN
Association, Lafayette

Architects: Walter Scholer & Associates
Contractor: Kemmer Construction Co.

RIVERVIEW PHARMACY, Noblesville
Architect: John G, Pecsok
Contractor: Morehouse Const. Co.

DOLPHIN CLUB, Indianapolis

Architect: Lennox, Matthews,
Simmons & Ford

Contractor: George MacDougal

LONN MANUFACTURING, Indianapolis
Architect: James Associates




AFNB BRANCH, Indianapolis
Architect: Evans Wollen & Assoc.

Contractor: Marion Bugher Const. Co. ‘

KENLEY'S SUPERMARKET, Noblesville v 275 25 g - | ______m
Architect: John G. Pecsok 3 2 ‘ = —
Contractor: Morehouse Const. Co, = 4:;;;’—;:;%

Prerats watet] roe

| 1 B T E 2 JUrte MARLLT

NRA LTy InE whians :
J0AN ¢ PecioE Atcnijec] L4 1

—— — e TN

INDIANA NATIONAL BANK BRANCH,
Indianapolis
Architect: Bohlen & Burns, Architects

Contractor: Krebay Construction Co.

MERCHANTS BANK BRANCH,
Terre Haute

Architect: Evans Woollen & Assoc.

Contractor: Glenn North



PILGRIM LAUNDRY, Indianapolis
Architects: Martin & Jelliffe

Contractor: Glenroy Construction Co,

AIR ROUTE TRAFFIC CONTROL CENTER, Indpls. AMERICAN NATIONAL BANK, Muncie

Cons. Architect: James Associates Architects: Hamilton and Graham

Co. Contractor: C. Kirkland

Contractor: F. A. Wilhelm Construction

LAKE CENTRAL AIRLINES OFFICE,
HANGER & FIRE STATION, Indpls.

Architects: James Associates

Contractor: Glenroy Const. Co.




WEIR COOK AIRPORT TERMINAL, Indpls.
Architects: James Associates
Contractor: J. L. Simmons

FRANKLIN FINANCE OFFICE, New Castle |
Architects: Lennox, Matthews, Simmons & Ford |
Contractor: Ralph Hunnicut & Son !

MIRACLE LANES BOWLING ALLEY, Indpls.
Architect: Donald Dick, Architect
Contractor: F. A. Wilhelm Construction Co.
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IN THE PROGRESSIVE
COMMERCIAL ACTIVITY
FEATURED IN THIS
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(1) Ayr-way (4) Indiana Natl.
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ANNING-JOHNSON Company

1720 ALVORD STREET WAInut 3-2461
INDIANAPOLIS 2, INDIANA
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Asphalt Paving
and Parking Area
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AAA Hoosier Motor
Club

By
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C.
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R.R. 19, Box 573
Indianapolis
Indiana
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ANDERSON LOAN
ASSOCIATION
DRIVE-IN BUILDING
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CHESTERFIELD
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WHEREAS:

AND WHEREAS:

AND WHEREAS:

AND WHEREAS:

AND WHEREAS:

NOW THEREFORE
BE IT RESOLVED:

RESOLUTION

Contractor members of the Indiana General Contractors Association, Inc., a Building Chapter of the
Associated General Contractors of America, Inc., have on at least two projects — 1) Purdue University
Calumet Center Addition #1, Hammond, Indiana, and 2) Residence Hall H-4, Purdue University,
Lafayette, Indiana — refrained from bidding after requesting an opportunity to bid and being invited
or given an opportunity to bid.

Contractor members of the Indiana General Contractors Association or the officers of the association
reportedly asked other bidders to refrain from bidding on these projects — thus resulting in 4 out-
of-state bids only on the Purdue Calumet Center project out of 15 expected bids, and 1 bid (an
Indiana firm not a member of the IGCA) on the Residence Hall project out of 10 expected bids.

The reported reason for refraining to bid on these projects was the requirement of the Owners
that each bidder submit with his bid a list of his principal subcontractors and material suppliers—
a requirement that was clearly brought to the bidder’s attention in the invitation or announcement
for bids prior to his requesting the bidding documents, (a requirement that had been followed for
many years by Purdue University and others).

The submission of the list of principal subcontractors and material suppliers with the bid encourages
the best price gquotations from these subcontractors and suppliers at the time of bidding, in that they
have to be low to be listed — thus resulting in the lowest overall cost to the owner; whereas, if not
listed with the bid, ‘‘shopping” and “bid cutting” occurs in many cases which generally means that
the subcontractor and supplier make higher original quotations — thus resulting in higher bids to the
owner, and any ‘‘shopping” or “bid cutting” advantages going to the successful contractor.

Any and all schemes, designs, undertakings, plans, arrangements, contracts, agreements or com-
binations to limit, restrain, retard, impede or restrict bidding for the letting of any contract for
private or public work, directly or indirectly, or to in any manner combine or conspire to stiffle or
restrict free competition for the letting of any contract for private or public work are declared illegal
under the provisions of the Indiana 1907 anti-trust statute.

That the Board of Directors of the Indiana Society of Architects, a Chapter of the American Institute
of Architects, meeting this 9th day of March 1962, in view of the facts set out in the premise hereof,
does hereby go on record condemning the actions of the Indiana General Contractors Association and
the contractor members concerned on the above named projects, in what appears to be a flagrant
violation of the right to obtain bids on a free and open competition basis.

FURTHER, We affirm the right of any owner requesting bids on a project to establish whatever
bidding requirements he deems desirable. We further affirm the right of any contractor to decline
to bid under conditions not satisfactory to him. However, his interference or the interference of an
association or others with those desiring to submit bids is illegal, and unethical, and is deplored.
FURTHER, that a copy of this resoelution be forwarded to the Indiana General Contractors Association.

ADOPTED BY THE BOARD OF DIRECTORS, INDIANA SOCIETY OF
ARCHITECTS CHAPTER, AMERICAN INSTITUTE OF ARCHITECTS
MARCH 9, 1962
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Eliminate the Barriers

(from Page 15) they cross other walks, drive-
ways or parking lots, they should blend to a common level.
This does not mean the entire elimination of curbs but
rather blending walk and driveway to one surface at their
juncture,

Parking lots should have spaces which are accessible
and identified for use by the physically handicapped. If the
space is not open on one side for an individual in a wheel-
chair or on braces or crutches to get in or out, then some
parking spaces 12 feet wide should be provided. Care should
be exercised in planning so that individuals are not com-
pelled to wheel or walk behind parked cars.

At least one entrance to every building should be usable
by individuals in wheelchairs, and this entrance should have
access to the elevator in a multi-story building.

Ramps when necessary should have a gradient of not
over one foot in twelve feet or 8.33 per cent. It is interesting
to note that practically every building code now permits
ramps with a rise of 10 per cent. The American Standards
Association committee decided this was excessive and
dangerous unless special precautions were taken. The Stand-
ards require ramps to have non-slip surfaces, at least one
hand rail and a level platform at the top and at least six
feet of straight clearance at the bottom.

Stairs are, of course, the Number One enemy of the
wheelchair user, the crutch-walker and the cardiac. Where
they must be used it is recommended that the heighth of the

Roofing Contractor

For

MIRACLE LANES &
STARLIGHT LOUNGE

Indianapolis

Complete Service

TAR, GRAVEL, ASPHALT
SHINGLE

BLACKMORE &
BUCKNER

ROOFING COMPANY
INDIANAPOLIS

ME 6-3378

riser be not more than seven inches and that the commonly
known nosing be discarded for a type of riser and tread
without any abrupt change of surface. At least one hand rail
should be extended 18 inches beyond both the top and bot-
tom steps.

Doors generally should be no less than 32 inches in
width. Revolving doors cannot be used by those in wheel-
chairs or on crutches. Double doors are not permitted unless
they can operate in unison by one single effort or unless each
leaf is at least 32 inches in width. Of course, automatic doors
solve the problem excellently. Doors should not be too heavy
to be operated by children or the aged. Thresholds should be
as nearly level with the floor as possible.

Floors are required to have a non-slip surface and be of
a common level throughout.

Toilet rooms are required to have at least one stall that
is wide enough for a person in a wheelchair. Mirrors, shelves,
towel racks and other dispensers should be placed so as to
be within reach of those in wheelchairs. Drain pipes and hot
water pipes should be covered or protected so that a wheel-
chair individual without sensation will not burn himself.

Water fountains should have spouts and controls accessi-
ble to the physically handicapped. Fortunately the new de-
signs of wall mounted drinking fountains when placed at
the proper height meet the requirements for use by the
handicapped.

Public telephones should be installed so that they are
accessible to those in wheelchairs. An appropriate number
should also be equipped for the hard-of-hearing. It is recom-
mended that architects and builders work closely with the
local telephone company in such planning.

Elevators should be accessible and usable by the phy-
sically handicapped. Elevator cabs should be large enough
to enable a wheelchair to turn.

Controls and switches for lights, heat, ventilation, win-
dows, venetian blinds, fire alarms, etc., should be placed so
as to be usable by, and within reach of, the handicapped.

Identification of rooms and offices should be done by
raised letters to help the blind. Likewise, any door not in-
tended for normal use and which might prove dangerous
if a blind person were to exit or enter should be quickly
identifiable by the use of knurling or ridged surfaces on the
handle or knob portion of door hardware.

Warning signals should include both flashing lights and
audible sound for both the deaf and the blind.

The Standards also call attention to hazards that should
be avoided, such as access doors or manhole covers in floors,
low hanging door closers, low hanging signs, ceiling lights
or similar objects which protrude into regular trafficways.
Openings in pavements or floors should be protected by
both audible and visual warning signals.

I have only covered the highlights of the new Standards
as now approved. In their entirety they are much more
inclusive and specific with resnect to dimensions in use of
materials and methods of construction and design. There are
many more areas that need attention, but these Standards
will give the designer or builder all the facts and data he
needs to make buildings and facilities accessible to the
physically handicapped.
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of prestressed concrete

HIGH QUALITY
LOW PRICE

SPACE FOR LOCKER ROOMS,

TICKET BOOTHS, & STORAGE
A section 90 ft. long seats 814
Prestressed concrete, the archi-
tect’s choice, offers design flex-
ibility, low maintenance costs,
durability and early completion

dates.

Write, or call 2-4086

SHUTE CONCRETE PRODUCTS, INC.
Richmond, Indiana

F. E. GATES
MARBLE & TILE GO.

&
INDIANA DESGO INC.

Contractors In
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LOUIS M. BARCH, General Manager
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5345 Winthrop Ave.
Indianapolis 20, Indiana
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ROUND SQUARE
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INDIANA UNIVERSITY
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Indianapolis, Indiana
ME 9-5431
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®
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Sometime between dawn and dark today, thousands of
American women will go into retail stores to buy a dress.
They will emerge with the dress, and they will also be
burdened down with gloves, shoes, perfume and jewelry.
Several weeks from now, thousands of American husbands
will look at the bills and shake their heads in mingled
resignation, woe, and, perhaps, consideration of the un-
predictable nature of womanhood.

Some, however, will recall in all honesty that the last
time they went to a men’s store to buy a suit, they, too,
emerged with a number of accompanying items they did
not plan to buy when they entered. This, in the language of
the business world, is the result of modern merchandising.
Witheut unplanned buying, American retail business would
go bankrupt.

Modern merchandising is a vital factor in the health of
the American economy. It is also, in large part, dependent
upon the contribution which modern architecture is making
for the welfare and profit of the nation’s retail businessmen.

The modern retail store is a significant example of the
manner in which architecture influences, as well as ac-
commodates, human activities. The marketplace is, of
course, as old as man himself. In many parts of the world,
goods are still sold from open bazaars and tents. There are
still merchants who go door to door and carry their goods
with them. Others sell and have sold from push-carts and
trading posts.

But the modern retail store provides a way to get and
keep customers and sell merchandise on a scale never before
paralleled in history. The store is, essentially, a simple
structure. It comprises a front, a selling space, and a serv-
ice space that supplies and moves goods and keeps the books.

An architect can tell you that the front, which serves to
advertise and display the goods inside, must be designed to
pull the customer inside—and fast. The average pedestrian
walks by the average store in seven seconds. He drives by
in three. This is the brief timespan in which the magnetism
of good design must act. In crowded urban areas, today's
trend is to set back or recess the store front so that the
passerby can look at the merchandise without being jostled
or crowded down the street.

Architecture

That
SELLS

Once inside, the prospective customer is exposed to the
selling plan of the store. The sales space, the second of
the three elements mentioned above, is the heart of the
establishment. It is here that buyer and seller meet. It must
be interlocked with the front to provide easy access and
movement and with the back or service space, which
supplies it.

The well-organized sales space resembles a street. Mer-
chandise departments are located on traffic aisles as shops
are located on a pedestrian thoroughfare. One of the first
steps in modern store planning is to plan this street system
with three divisions of merchandise in mind. These divi-
sions are labeled ‘‘impulse,”
in keeping with the motivations and reactions of the

convenience,”” and ‘‘demand”

customer.

Impulse goods are luxuries or suddenly-desired forms of
merchandise, whose sales depend upon gcod display and
accessibility. Generally speaking, such items include per-
fume, jewelry, gifts, and similar items. Food and drugs
are typical convenience items and stores which carry them
are generally referred to as convenience stores. In almost
every store, however, some types of convenience items are
stocked for the convenience of the shopper. Demand mer-
chandise includes furniture, clothing, and household equip-
ment. Stores which concentrate on these commodities are
referred to as demand stores.

However, in nearly every store you will find examples of
impulse, convenience, and demand merchandise of one kind
or another., Naturally, there are situations in which certain
items are difficult to classify or shift from one division to
another, depending upon the type of store involved and local
customer habits. But, in general, these principles hold good
and guide modern store planning.

The profits of the average store may depend upon how
well it stimulates impulse buying. Few merchants would
survive by selling only convenience and demand items.
Buying surveys have shown, for instance, that more than
half of all drugstore sales are based on impulse.

A great deal of attention is paid to impuise merchandise
planning and selling today. (Continued on Page 29)
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THE NEW MOISTURE-PROOF ROOF INSULATION
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Again, Architects SpeufyM ELECTRIC HEATING

Here is another example. Architects are specify- commercial buildings. Flameless electiric heating
ing safer, cleaner, more dependable electric heat- is practical for home use, too. See us today for

ing in modern schools, churches, hospitals and complete details!
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Kokomo, Indiana. Architect
& Engineer: Kenneth Wil-
liams, Kokomo.

Initial savings in construc-
tion costs, lower mainte-
nance and better zone
control of temperature
make this and other
churches ideal for electric
heating. Results here have

been most satisfactory.
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Architecture That SELLS

(from Page 27) Only scientific store planning
and point-of-sale analysis and design by competent archi-
tects, using every square foot of floor space to best effect,

can accomplish this.

In creating a well-planned sales space, each of the three
groups of merchandise should be organized into its own
separate, well-defined department with its own job to do,
its own equipment and displays, and its own place in the
store plan. The location of each department is of vital
importance to the owner. Customers will always find their
way to demand merchandise if the way is clear. Therefore,
demand departments can be placed at the far end of the
inside shopping
located midway, and impulse departments are placed near

street. Convenience departments are
the front of the store so that customers have to pass them.
Repair, credit and lounge facilities are essentially demand
departments, and can be placed at the far end of the street.

Take a men’s furnishings store, for example. Sportswear,
suits and formal clothes are the demand items here. So
they are placed at the far end, adjacent to a service area
for dressing and fitting. Convenience items are pajamas,
and some shirts. They're
Ties, jewelry, and toiletries are classed as impulse items,
and they are placed near the entrance where they can't
be missed.

underwear, located midway.

In a larger store which handles a wider range of mer-
chandise, sales divisions will be organized along the same
lines, but, in this case, men’s items will be treated as a
single element—often with an unit—and placed
near the front of the store. There must be variations, of
course, as required by related selling. For instance, ties
and shirts are related from the customer’s viewpoint, so
the departments must be near one another to promote the
sales of both.

impulse

The size of the sales space will determine whether the
indoor shopping street will be a single aisle or a maze of
interlocking traffic routes. In a small shop, a straight dead-
In larger stores with constant, heavy
traffic, effective selling may not be possible on main aisles

end may be enough.
so it must be planned along the side streets or in depart-
mental alcoves divided by stock space.

produces an efficient flow of traffic and, in some cases,
may be best. However, it tends to be monotonous; some-

Good Lumber
Fine Custom Millwork

Gridiron planning

1401 West 30th St.

8502 Westfield Blvd.

Indianapolis 23, Ind.

times, a carefully-designed freeflow provides

variety, interest, and better display.

pattern

There are limits to one-floor planning. Spreading over
too great a lateral distance leads to fatigue, customer con-
fusion, and “museum feet.” The solution here is vertical
selling. Visualize turning the dead-end store on end. The
customer service departments, along with dining facilities
and lounges, are placed on top. Next on the way down are
the demand departments. Convenience merchandise is lo-
departments their natural
Elevators and moving stairs—
their location in relation to traffic/merchandising factors is
highly technical—need intensive study for the best possible
selling pattern.

cated midway. Impulse take

place at the entrance level.

In addition to salesmanship through architectural plan-
ning, there also is a need for salesmanship through archi-
tectural display. A store, really, is a stage in which the

merchant is the stage manager, his merchandise the per-

formers, and the customer the motivated audience. An ef-
fective backdrop is needed, lighting must provide soft

contrast between the merchandise and its surroundings to
the set
Fresh appeal is vital to retail display:

create maximum visibility, and must allow for
changes of theme.
the human eye tires rapidly and when it becames accus-
tomed to something, even something interesting, the brain

will often cease to recognize that it exists.

Lighting, display, the effective use of color (a science
in itself), a traffic pattern based on advanced selling prin-
ciples; a floor plan which converts every possible square
foot into sales space; a facade which acts as a magnet to
flexible, yet durable structure

which encloses the elements of

economical,

space—these are the
modern store planning which the architect’s ability must
coordinate.

customers; a

Designing a store, or remodeling one successfully, de-
pends upon a partnership of skills supplied by two persons
—the merchant and his architect. The merchant knows
what he wants to sell and to whom. He supplies the facts
about his operation, the objectives, and the financial means.
The architect provides artistic, professional, and business
experience. He translates the owner's information and needs
into plans and structure, prepares specifications for the
builder to follow, and, finally, supervises the construction of
The result

is an architecture unlike any other in America—the modern

the store and the installation of its equipment.

retail store.

Imported & Domestic Hardwood's
Pre-assembled Components

BURNET-BINFORD LUMBER CO.

Kb Tt Wa. 6-3315
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BASIS OF AWARDS
Awards will be made on the basis of:
1. Excellence of design and skill in planning.
2. Practicality and esthetic appearance.
3. Presentation, clarity of expression and neatness.

USE OF SUBMISSIONS AND OWNERSHIP OF DRAWINGS

The Northern Indiana Chapter reserves the right to pub-
licize, display, or authorize the reproduction of any and all
designs submitted in this competition, giving credit to the

designer in each instance. The original drawings will be re-

turned C.0.D. to those submitting them, and at the expznse
and request of the participant, after the sponsors have
utilized them for the above purposes.

ANONYMITY

Drawings shall contain no identifying marks. To the
back of each entry shall be firmly attached a plain, opaque
sealed envelope containing the name and address of the
competitor, which must coincide with the name and address
shown on the application form.

The envelope will be opened by the Professional Advisor,
in the presence of the Jury, only after, and not until, all
selections have been determined.

JUDGMENT AND JURY

The Jury will consist of one member chosen from the
following committees of The Northern Indiana Chapter,
namely: Paul F. Jernegan, Civic Planning; Robert J.
Schultz, Honor Awards and Exhibits; Roy A. Worden, Edu-
cation and Registration; William G. Rammel, Preservation
of Historic Buildings: Nathan Carras, Public Relations anad
Publicity.

Should for any reason, a member of the Jury be unable
to serve, the Architectural Advisor, with the consent of the
Chairman of the Jury, will appoint an alternate member from
the aforementioned committees.

The Jury will meet approximately one week following
the receipt of drawings to determine the successful entries.
The Jury will select its own Chairman.

The decision of the majority of the members of the
Jury will be final and binding in respect to any matter in-
volved in the judgment of the competition.

PRESENTATION OF AWARDS

Names of the successful competitors will be announced
immediately after the judging of the submissions has been
concluded, and those not present will be notified by mail.

CORRESPONDENCE

As this is an open competition, no other information other
than that presented in the program will be furnished. Com-
munications or inquiries will not be answered.

LEGAL CONSIDERATIONS

This competition is subject to all laws of the United
States and of all various states and of Canada, its provinces
and territories.

Civic
Planning
Competition

ISSUANCE OF PROGRAMS

March 16th, 1962, at the time the competition is open,
until March 30th, 1962, the last date for submitting the
drawings.

To enroll in his competition, contestants must fill out
and sign the following form, and forward it to the Archi-
tectural Advisor, postmarked not later than March 17, 1962.
March 16, 1962, being the time the competition is open, until
March 30, 1962, the last date for submitting the drawings,

THE PROBLEM

The subject of this competition will consist of the design
of a Bus Shelter and Adjoining Telephone Booth. The shelter
is to be located at scheduled bus stops and should therefore
add to the attractiveness of the thoroughfare. It must also
be borne in mind that it will be possible to adopt the design
of this structure for other areas when needed.

The area provided for the shelter and booth shall not
exceed 200 square feet and be not more than ten feet in
height.

The materials for construction and design shall be left
entirely up to the participant.

It is also desired that a space on the shelter be provided
for the display of the city map as a guide for commuters,
with no other advertising space permitted. The shelter and
booth shall be adequately illuminated.

1. Required Drawings: All to be shown on a single sheet
of illustration board 20”7 x 30” and to be rendered in any
medium best suited to express your ideas.

2. Plot Plan of Shelter and Booth, showing street, walk,
and any landscaping necessary to enhance your concept, at
147 = 1-ft. 0".

3. Elevation and Cross Section of Shelter at 47 =
1-ft.-0".

4. A perspective at as large a scale as sheet composition
will permit.

(Continued on next page)

APPLICATION

1962 Civic Planning Competition for Community

Appearance
NOMG O e R L e T LTS 4 ISR 1 e e
f e 1T e e i SN ] L ) RS State

Permanent Address . . . Rg N Segll sergul.
Present Position

Signature _________
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Conference on Aesthetic Responsibility

“Who is Responsible for Ugliness?”’ is one of three ques-
tions which will be explored at the First Conference on
Aesthetic Responsibility on Tuesday, April 3, at the Hotel
Plaza, New York City.

Civic Planning (continued

PURPOSE

By way of this competition, the Committee on Civic
Planning, of The Northern Indiana Chapter, hopes to stimu-
late an awareness of the need for the improvement of Com-
munity Appearance. It is believed that a competition of this
type can and will encourage individuals across the nation
toward the bettering of their communities through the limit-
less possibilities resulting from better design of countless
smaller elements too often ignored in the cityscope.

SPONSORSHIP

This competition is sponsored by The Northern Indiana
Chapter, a chapter of The American Institute of Architects.

ELIGIBILITY

This competition is open to any Architect, Designers, City
Planners, Landscape Architects, Architectural Draftsmen:
Students in Architectural, Landscape, and City Planning
Schools of Collegiate rank who are hona fide residents of
Indiana, or students attending an Indiana Architectural
School.

Ineligible are members of the Jury.

Competitors may submit as many entries as they wish,
however, they are eligible to receive but one award.

DELIVERY OF SUBMISSIONS

Send submissions securely wrapped, protected against
damage in transit, addressed to: Mr. Vito A. Girone, AIA,
Professional Advisor, 1902 Kessler Boulevard, South Bend
16, Indiana, and shipped with charges prepaid, postmarked
not later than midnight, March 30, 1962.

The Chapter will not be responsible for drawings dam-
aged in transit.

Post Office or date stamp, or Express Company dated re-
ceipt indicating delivery of the drawings to the Post Office
or Express Office on or before date specified will be accepted
as evidence of compliance with this provision. No drawings
received after the Jury has commenced its deliberation will
be considered.

A.ILA. APPROVAL

This competition has been approved by the Committee on
Architectural Competitions of The American Institute of
Architects. All Institute members are therefore permitted
to participate.

PRIZES
First Prize and Certificate $50.00
Second Prize and Certificate $25.00
Third Prize and Certificate $15.00
First Honorable Mention and Certificate $ 5.00
Second Honorable Mention and Certificate $ 5.00

The Conference is sponsored by the Design Committee
of the New York Chapter, The American Institute of Archi-
tects, with the cooperation of the national AIA.

Committee Chairman Richard W. Snibbe, AIA, stated
these reasons for the one-day conference: “The country’s
dynamic growth has not been matched by a similar dyna-
mism in the design of its cities. Throughout the country there
have been editorials and other expression of citizen concern
about the characterless buildings, disruptive highway rout-
ing, jumbles of signs and overhead wires, and general lack
of attention to the social and aesthetic needs of people in
our communities.

“Probably every sensitive person in the country has ex-
pressd himself in private on this matter. The conference
will not only serve as a means fer such expression, but will
attempt to place responsibility on the shoulders of those
persons who can do something to save the face of America
from further ugliness.”

Among speakers to participate in the Grand Ballroom of
the Plaza will be Russell Lynes of Harper's Magazine; Dr.
Leonard Carmichael, Secretary of the Smithsonian Institute;
Dr. David W. Barry of the New York Board of Missions; Eris
Larrabee of American Heritage Magazine; Herman Hillman,
New York regional director of the Public Housing Adminis-
tration, and Ernest Weissmann of the United Nations’ Bur-
eau of Social Affairs. The breadth of the cross-section be-
ing represented at the conference is further indicated by
the inclusion of the noted psychiatrist Dr. John Schimmel and
artist Ad Reinhart,

The conference will also be concerned with the questions
“What are our Aesthetic Values?” and “What are the
Aesthetic Responsibilities of Government, Business and In-
stitutions?”’

In an unusual departure for a meeting dealing with ab-
stract concepts, the Conference on Aesthetic Responisbility
is limiting each speaker to a maximum of 10 minutes. This
will allow time for the presentation of many opinions, time
for a question and answer period following each panel, and
time for the audience, divided into small groups, to express
opinions among themselves and determine how the pre-
pared speeches and impromptu answers apply to them in-
dividually.

It is anticipated that the conference, which has drawn
interest from architects as distant as Seattle, will lead to a
plan of action that will place the responsibiliy for aesthetics
in architectural design in the hands of capable groups and
individuals. “We do not want the conference to conclude
with a mere resolution,” said Chairman Snibbe, “‘but hope
to see it start a national movement toward a more beautiful
country.”



David H. Murdock, owner, Mur-
dock Development Co., builder of
Guaranty Bank Building, says:
“With multiple forms and a sys-
tematic method of placing, strip-

ping and reshoring, we were able
to cast one story every 5 days.
Nothing can match the efficiency
of modern concrete construction!”

: : i
Guaranty Bank Building. Architect: Charles G, Polacek, AIA, Phoenix, Arizona
Structural Engineer: W. T. Hamlyn, Phoenix. General Contractors: Henry C. Beck Co., Phoenix
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For the tallest building in Phoenix
they chose modern concrete!

The beautiful new 20-story Guaranty Bank Build-
ing rates two special distinctions. It is not only the
tallest building in Phoenix, but it is also one of the
tallest concrete buildings in the entire West.
Economy was the basic reason for choosing con-
crete. With concrete frames and light-weight pan
joist floors, construction moved Ellong with record
speed—better than one floor per week, Further econ-
omies resulted from the multiple use of forms, and
scheduling went along smoothly because concrete is
always available on short order. It's there when

you need it—another big saving in time and money.

Both front and back shear walls were faced with
precast panels, with unusual exterior beauty
achieved through the use of pure white portland
cement. Even in the lobby of the bank, the func-
tional beauty of concrete is seen in floors of
gleaming terrazzo.

For impressive construction efficiency plus struc-
tural strength, beauty, and low maintenance costs,
economy dictates the choice of concrete for struc-
tures of all dimensions and concepts.

~ FOR STRUCTURES...

PORTLAND CEMENT ASSOCIATION
612 Merchants Bank Bldg., Indianapolis 4, Indiana
A national organization to improve and extend the uses of concrete
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new ideas in

SCREENS:

machine fabricated,

stylish, functional

Fresh, creative architectural interpre-
tations can be economically achieved
with Indiana Limestone. Striking new
patterns and textures add a new di-
mension to America's prestige build-
ing material.

NOW AVAILABLE!

Architects are invited to write for the newly
published Handbook on Limestone, a com-
prehensive text on limestone applications.

BOX 757, BLOOMINGTON, INDIANA




