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Best Audubon Collection
Located at Henderson, Ky.

One of the most extensive col-
lections ofart by John James Audu-
bon is housed in Audubon Memorial
Museum at Audubon State Park near
Henderson,

The museum, a native stone
structure of French Provincial
architecture, contains 110 oil paint-
ings by Audubon and his two sons,
138 original lithographs, and por-
traits of Audubon, his wife Lucy
Bakewell Audubon, and sons Victor
and John Wodehouse Audubon,

The park recently cleaned, matted
and framed all Audubon prints on
display. It also acquired the four-
volume set, "Birds of America,"
the most famous work by the
French-born artist,

Besides the extensive collection
of Audubon art, the museum's seven
galleries contain a wealth of Audu-
bon memorabilia, Included is jew-
elry which the artist himself made,
personal and business letters, the
family silver and other personal me-
mentoes—all a part of the family col-
lection,

Audubon State Park, a 600-acre
facility developed by the State, is
richin Audubon history,

LEGGETT & IRVAN
Consulting Engineers
Civil ond Structural

1434 Forbes Road Dial 255-3611
Lexington, Kentucky 40505

to help sell

G-E built-in dishwashers match
your kitchen decor; enhance your
over-all design; and add instant
sales appeal.

Take your choice of front pan-
els in mix-or-match colors or
metal finish. Or, use special frame
kit for custom door panels and a
totally coordinated kitchen design.

G-E dishwashers feature: vinyl-
cushioned interior, bonded to steel,
for long service life; insulation for
quiet operation; easy-loading
swing-down door; and the per-

An under-the-counter deal

new homes

formance advantages modern
homemakers prefer most—
Thoro-Wash* Action and Flush-
away drain.

Dishwasher can be installed in
cabinets just 24” deep. General
Electric’s full built-in dishwasher
line includes models for both
undercounter and undersink
installation.

*Thoro-Wash is General Electric's
name for more than one level wash-

idng_action coupled with flushaway
rain.

GENERAL @D ELECTRIC

South Central District « Call 451-9611 « Ask For Contract Sales




Putting Up a GOOD FRONT

By Larry J. Wolfe

This "before" photo shows the 4th Street
store front of Fleischer's, Inc. as it ap-
peared before remodeling.

Store and small business building
fronts, like residences, are usually
designed by builders instead of
architects, In some cases, store
fronts are designed by sign
fabricators. Therefore, it is not
surprising that most store fronts
geream their names and services
in wild colors and gigantic letters at
the passerby.

Is this the best way to project a
company's image to the public?
Most people don't really like to be
screamed at in this manner. And,

Larry J. Wolfe, author and pho-
tographer of this month's feature
photo=story, is a senior in the Col-
lege of Design, Architecture and Art
at the University of Cincinnati.

Wolfe's major avocation is archi=-
tectural photography and he will
stress photography in later graduate
studies.

Wolfe, a native of Lanesville,
Ind., has worked as a cooperative
student at Hartstern, Schnell & As-
sociates, AlA; Nevin & Morgan and
Gaarwood M. Grimes.

because a store front is the "first
impression' the public receives ofa
business, much consideration and
study should be applied to the design
of a good exterior to insure thata

FLEISCHER'S, INC., 521 South 4th St. (Arrasmith, Judd, Rapp & Associates)
RETAIL CREDIT CO., 1135 South 4th St. (Leslie V. Abbott, Jr., Architect)
DAYk NS YT YR e ——, | SRS i

b

1
b 1




DR R B HINKEBEIN, JR.
DENTISTS

==
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FOUR O'NINE BLDG., MIDTOWN ENTERPRISES , 409 South 3rd St. (Augustus & Doumas)




proper image of the company will
result, One important element in
the total design is the use of
graphics.

Recently, several Louisville
firms have made great improve-
ments in the appearance of their
store fronts andoffices by remodel -
ing or relocating and rebuilding.
Architects who have designed the
new fronts have used restraint and
good design to project a more
pleasing image to the public.

Big City Survival Formula:
Freeways and Mass Transit

Large cities require both free-
ways and mass transit systems to
meet different kinds of transporta-
tion needs, accordingto a new urban
national transportation study pub-
lished by the Automobile Manufac-
turers Association,

The study, made by the engineer-

CHANGING PATTERNS IN URBAN TRAFFIC FLOW

4

1930 1955

1980

WASHINGTON, D. C.'s growth has been governed by traffic and living patterns as shown by these
area maps developed by the National Copital Planning Commission. In the 1930s, downtown Washing=
ton drew heavy traffic, but by the mid-1950s cross-movement of traffic began to develop and the urbon
area had enlarged as a result. By 1980, traffic will still be heavy to the center of the city but cross-

traffic will increase greatly, demanding a transportation system that serves both types of movements.

DOWNTOWN AREAS expand vertically to overcome any space shortage, says the Smith report, with a
new trend foward use of airspace above freeways, as in this view of high-rise apartments spanning New
York's George Washington Bridge Expressway.
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ing firm of Wilbur Smith and Asso-
ciates, concludes thatall large met-
ropolitan areas can and should "in-
creasingly adapt to the motor vehicle
and to the complementary services
performed by the various forms of
public transit,"

Titled, "Transportation and
Parking for Tomorrow's Cities,"" the
study is designedas a working hand-
hook for: urban transportation and
land-use planners, highway engi-
neers, universities, and business
and professional groups interested
in the future growth trends of U.S.
metyopolitan areas.

Many of the report's findings
contradict some widely held views
about city transportation problems,
Among key conclusions are:

1. Planned freeways inU. S. met-
ropolitan areas will occupy less
than three percentof urbanland area,
andwill carry halfof all urban auto-
mobile and motor truck traffic. All
cities that have built even portions
on their planned freeways have
sharply increased motor travel
speeds in peak traffic hours.

2. By 1980, U.S. urban popula-
tion will be 50% above 1960, and ur-
ban motor vehicle travel will more
than double. But since urban popu-
lation, business and industry will
spread out over twice as much land
as they occupied in 1960, traffic
congestion will continue to decline
as more urban freeways are built,
Meanwhile, urban transit use will
increase only slightly beyond pres-
ent volumes.

3. Downtown areas will see a
steady drop in trips made by persons
living within the central city, and a
steady rise in trips by suburban res-
idents. Since the new downtown
trips will be by residents from auto-
oriented suburbs, it will become in-
creasingly important to downtown
areas that more freeways and off-
street parking facilities be provided.

4, A sharp decline in transit rid-
ing in peak travel hours would create
serious congestion problems in
many large cities. Therefore, es-
pecially in cities where public tran-




sit is heavily used, rapid-transit
services should be provided or im-
proved, along with new freeway and
downtown construction parking,
Such rapid-transit services will
handle only one to five per cent of
daily passenger trips in large urban
areas, but will account for a sub-
stantial part of peak houir downtown
trips,

9. In most cities, rapid-transit
advances will ocurr through ""meter-
ing" of freeway access lanes to keep
traffic free flowing in peak travel
hours, with express busses given
preferential access to the freeways,
This method has proven it can in-
crease peak-hour freeway traffic
speeds and capacity, cut accidents,
andprovide any desired rapid-tran-
sit passenger capacity at no special
roadway cost, If necessary, bus
subway routes can link freeways di-
rectly with downtown centers.

6. When new stores, offices, ho-
tels and other buildings are erected
downtown, self-parking garages
should be partof their design. Park-
ing rates should be set to discourage
all-day parking by persons who work
in the downtown center, and to en-
courage car trips in off-peak travel
hours by persons who come down-
town for business or shopping,

7. Urban freeway systems are
wholly financed through special fed-
eral and state road-use revenues,
They more than recover their con-
struction and maintenance costs
through the road-use taxes produced
by freeway travel. Since urban
freeways cut accidents and other
motoring cost penalties in both peak
and off-peak travel hours, they gen-
erate motoring cost savings which
substantially exceed the taxes mo-
torists pay to provide the freeways.

8. When urban transit improve-
ments cannot be fully financed by
user charges, itis proper to finance
them in part from general tax rev-
enues or special assignments, But
any use of motorist tax revenues to
to support transit improvements
would violate the principle that each
mode of transportation should be fi-
nanced from charges placed on its
users andother direct beneficiaries
of the service,

The new study is one of a contin-
uing series sponsored by the AMA
since 1959.

s . i E

FUTURE CITIES might look something like this, with elevated roadways carrying through
traffic, with buildings above and local traffic and pedestrians moving below. The render-
ing shows New York's proposed Mid~Manhattan Crosstown Expressway.

URBAN PARKING SPACE will probably be included as integral parts of future downtown
offices, apartments and other buildings, according to the new Smith study. This model has
a core, circular parking lamp and shops on lower levels,
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‘New Towns and 'New Cities’

Most ‘New Towns’ Really Aren’t

According to informal estimates,
there are hundreds of 'mew towns"
being built in the United States to-
day. It's a rare community which
doesn't have a large residential de-
velopment that someone has tagged
as a ''new town,"

Apparently, the phrase has caught
on. Planners talk about it in their
seminars, Builders obviously feel
the term has a strong merchandising
appeal, Actially, says the Ameri-
can Institute of Architects, the name
has become so abused and misused
as to become meaningless., ''New
town'' si a British name given to the
self-contained communities created
near major English cities by the
government, They handle the "over-
spill" of population from the inner
cities and prevent the kind of sub-
urban sprawl that has littered much
of the American landscape., There
are also new towns in Scandinavia,
the best known and most celebrated
of which is Tapiola, Finland,

Yet, while the term may be new

to this country, the idea isn't,
Americahas a rich heritage in ear-
ly town planning, says AIA. The
celebrated New England towns, to-
gether with Annapolis, Williams-
burg, Savannah, and a host of other
communities, demonstrate the de-
sign talents of our forefathers,
They also demonstrate, AIA points
out, how much we have forgotten
about the lessons of our own early
history, The town planning of the
seventeenthand eighteenth centuries
in America was executed by people
with modest resources and, rela-
tively speaking, a primitive technol-
ogy. How, then did our forefathers
create such distinctive commun-
ities ? By deciding in advance what
the overall plan for the community
should be and seeing to it that all
land holders considered the inter-
ests of the community as well as
their own profits, say architectural
historians.

Later in our history, we saw the
development of ""company'' towns like

y e

Hershey, Pa., Kochler, Wis,; Pul-
Ilman; Ill,; and, in another sense,
Oak Ridge, Tenn, Salt Lake City,
Utah is an example of a city planned
for religious reasons, Greenbelt,
Md. is an example of a New Deal ex-
periment in soecial planning,

In contemporary terms, says
AIA, a 'new town'' should embody
certain things, It should, first of
all, have a master plan which aims
at making the best possible use of
the land to create a stimulating ur-
ban or village life for its people.
This inay require a new zoning cat-
egory to ailow varying densities in
different parts of the tract, though
the overall density may still be no
higher than itwould be with "check-
er-board'" zoning. A genuine ''new

town' will have an appropiate: "mix"'

of single-family, multi-family, and
perhaps high-rise housing for vari-
ous tastes and levels of income, a
town center or square, convenient
shopping and business offices, rec-
reational facilities and protected
parkland, and enough industry to
make the community at least par-
tially self-supporting.

While few new communities
measure up to these criteria—Res-

ton, Va., perhaps comes closest at
the moment—several are in the
planning or building stage. Among

the leaders are Columbia, Md., Va-
lencia, Calif,, and Litchfield Park,
Ariz. Planning experts are alsoex-
pected tokeep a close watch on New
Mark Commons, a miniature '"town-
ette' that is beginning to rise on a
100-acre tract near Rockville, Md.

The real importance of the "new
town," says AIA, lies in the influ-
ence it will exert on the public and
the builders who cater to what they
believe is public taste. Every plan-

A RESIDENT of Reston sits and reads his morning paper in Lake Anne shopping plaza in the
first village of Virginia's new town. The horseshoeshaped plaza,designed by architects
Whittlesey, Conklin & Rossant, who also created the master site plan for Reston, offers a
wide variety of services to residents who stroll to it from nearby apartments and lakefront
houses. Instead of conventional signs, store fronts have striking graphics akin to those of
medieval times. Then, the shopkeeper placed a symbol out in front of his store that signi-
fied what he was offering. The Reston graphics, revealing this bygone art form, create a
high level of visual interest and establish immediate identification of services without a
clutter of signs.

ned community may not meet the
criteria of a "new town,'" But if,

within a comprehensive architec-
tural plan, it gives people a chance
to live, work, and play in a stimula-
ting village-like environment rather
than a drab bedroom community, it
really doesn't matter whatwe call it,
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Who Cares
Who Raises
The Roof?

You do, if you want a good one! The quality of
workmanship you get on your job is just as
important as the quality of materials. Specify
ZONOLITE® VERMICULITE INSULATING
CONCRETE by approved Zonolite Applicators.
Get years of trouble-free service with an effective
heat barrier of the ‘“U” value you specify, and
flexibility of construction that allows it to conform
to any size, shape or contour. This lightweight
economical material weighs just )/ as much as
structural concrete, yet makes a permanent, rot-
proof, fireproof roof deck, poured all in one piece
so there are no seams to calk.

Approved Zonolite Applicators observe strict
quality control, following rigid industry standards.
Upon completion of your roof you get a certificate
signed by the applicator and by Zonolite that
your concrete was mixed and applied as specified.

Avoid the risk of substandard materials and
workmanship. On your next job specify a roof
deck of Zonolite Vermiculite Concrete
—by anapproved Zonolite Applicator.

CERTIFIED

ZONOLITE"

GRACE

@

Zonolite Division, W. R. Grace & Co.
135 South LaSalle Street, Chicago, Illinois 60603

1967 AIA CONVENTION
&
BUILDING PRODUCTS EXHIBIT

MAY 14-18, 1967

A city of constantly accelerating, al-
most unbelievable change; of enorm-
ous and troublesome energy; symbol of
many of the hopes and accomplish-
ments of the New World: New York—
the perfect setting for a convention
whose theme is "THE NEW ARCHI-
TECT." New York reflects the great-
ness of what has been done and the
urgency of what we still must do.
New demands and needs, and new
technologies, are making the new ar-
chitect. The 1967 convention of The
American Institute of Architects will
be devoted to an examination of this
new professional. It, like New York
itself, will demonstrate why the best
of today may be acceptable tomorrow,
and why what we have deemed accep-
table will almost certainly be judged
intolerable by future generations. The
convention will go further, and point
out some of the ways in which our
profession may prepare itself to meet
the future. This is an important con-
vention, but it will also be an enjoy-
able one. On behalf of the Institute,
| urge you to be present.

Charles M. Nes, Jr., FAIA President
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VACATION SITE" Not in rhe trodmonul' sense. Thls view oF fhe Iakefront at Resron,
handsome and useful residential environment. In the first village of the "New Town,"
around the artificial lake, at the same time carefully protected trees and the rolling terrain,
access to the lake, used for boating, fishing and swimming. On the lake rim,
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Va., shows what design can do to create a more
architect Chloethiel Smith, FAIA,

clustered houses
Balconies and large windows afford visual

the village center offers shopping and entertainment.

How to Plan and Build a New City

To house our expanding popula-
tion, we will have to build the equiv-
alentof Denver, Dallas, and Atlanta

every year for the next 20 years

says The American Institute of Ar-
chitects.

How will we do it? AIA says it
can happen in two basic ways: Our

MONITOR

the ultimate
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CAR!

e Convenient terms available.
later!
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s America's top sellicg custom installed unit!
e 24,000-mile war-anty! Coast-to-coast service
Buy now—pay

249

Plus Tax & Installation “Chargs 9L°
H E USTI ECONOMY
GARAGE
2036 Midland Avenue 451-4440

..QAA

VV‘

HUBBUCH BROS.

ARCHITECTS, AWARE!

From the drawing board to

completion, we can help plan color-
coordination, fixtures, and features that
preserve the architectural

integrity of your structure, accent its
beauty, and add to the pleasure

of its occupants. Our expert decorators
are at your beck and call

—with no obligation.

)

& WELILENDORFF

642 South Fourth Street, Louisville. 582-2695

major population areas can continue
to sprawl until they become form-
less, faceless, and too chaotic to
provide a decent life, Or, we can
build compact cities that reduce the
cost of spread-out urban services,
and, at the same time; offer city
dwellers a liveable environment,

Architects, developers and busi-
ness leaders are studying the prob--
lems of building whole cities from
scratch, The Federal government
has launched studies of city-
building techniques. How do you go
about planning and building a city ?
The mostrecent example is Colum-
bia, Md, Baltimore developer
James Rouse explains it this way;

new

"Planning and developing a large
land area is the essential beginning
for orderly Halt a
we began to ask

urban growth.
years ago
ourselves what would happen if we
could assemble enough land to pull
together in one community all the
hits and pieces of urban sprawl and
builda small new city of say 100, 000
people,
del and determined how many jobs it

dozen

We built a hypothetical mo-

would take to supporta population of
100,000, and
churches and how

how schools

would be needed,

many

much open space would be required
to give form and texture and a sense
to the area., We
it would take 15,000

of community con-

cluded acres
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READY MIXED CONCRETE :'

Designed and Quality Controlled

NRMCA

NATIONAL

by a Registered Engineer

|

READY MIXED |

1044 E. Chestnut

- Louisville, Ky.

ASSOCIATION

CONCRETE |

|

LUMBER CO.

WHOLESALE and RETAIL

The Best from the
WEST cud the SOUTH

WE CARRY ALL BUILDING MATERIALS
FOR HOME OWNERS—INDUSTRY—-CONTRACTORS

(Except Plumbing & Electrical)

“THERE ARE NO LOWER PRICES"

ONE STOP-FRIENDLY, HELPFUL SERVICE

Special rates to Contractors and big quantity buyers

1540 S. 9th St. 635-5261  Llouisville, Ky. 40208

LIGRTWIEIGH T

® CONCRETE MASONRY UNITS
® REINFORCED CONCRETE

® PRESTRESSED CONCRETE

® PRECAST CONCRETE

High Strength, Increased Insulation,
Reduced Dead-Load, Durability, Greater
Fire-Resistance, Economy

ONE-
THIRD

LESS WEIGHT
LESS WORK

and about $25 million to assemble
the land, "

Rouse, who heads a
owned company with separate devel-
opment and mortgage banking divi-
sions, went to the Connecticut Gen-
eral Life Insurance Co. and laid the
cards on the table,

"Our comment to the company
was this,' he said, '"If we are able
to buy this land at an average cost
of $1,500 an acre, the very worst
that can happento you is that you get
richslowly. Who can get hurt own-
ing 15, 000acres of land midway be-
tween Baltimore and Washington ?"

Connecticut General put up $25
million. .In nine months, Rouse as-
sembled 165 separate farms and
parcels without being identified as
the .purchaser. One morning, he
walked into the office of the county
commissioners of Howard County,
Md., and identified himselfas owner
of 10% of the county. It was, he
"an exciting experience,"

"We were determined that this
would be a whole city, not a sub-
urb," Rouse said, ""We wanted a
truly balanced, complete city where
as many people would come to work
in the morning as would leave to go
somewhere else; a place where the
corporate janitor and the corporate
executive would both live, Our sec-
ond target was that we would genu-
inely respectthe land. We have been
able to preserve the three major
stream valleys within our property
and 3,000 out of 4,000 acres of for-
est. And we will create five lakes.
Two are ready now,

"Our third target was. to create
the best possible environment for the
growth of people. This would seem
tobe an elementary beginning in ur-
ban planning, and yet if you look
around, the process of new devel-
opment is entirely left up to a few
individuals., We have the most ad-
vanced society in the history of the
world—a storehouse of knowledge
about man which has been developed
by doctors, ministers, teachers,
psychologists andpsychiatrists—and
none of this knowledge is put to work
in the planning of a city.

"It wasn't out purpose to plan a
utopian society, or even to write a
report or necessarily reach agree-
ment," Rouse said. ""We simply
wanted the physical plan to be guided

publicly-




by a deep awareness of what works
well and badly for people., We met
every two weeks for two days and a
night for six months., It was an
enormously productive process and
could be applied with even greater
force and vitality to the redevelop-
ment of the old central cities, "

The fourth target, Rouse said,
was profit., Without the "invigorat-
ing discipline" of the marketplace,
the ideas formulated might have been
impractical rather than workable, he
said. We concluded that the design
and construction of a better and
more rewarding place for people to
live should be eminently saleable,
Agreeing with him, Teachers Insur-
ance and Annuity Association of
America and the Chase Manhattan
Bank putupan additional $25 million
to finance the land acquisition and
development,

Construction began in 1966, It is
to be completed by 1980. When ful-
ly developed, the city will consist of
nine villages clustered around a
major downtown center, Each vil-
lage will have four to six neighbor-
hoods, a wide range of housing types
and prices, and a center with a vil-
lage green. Children will be able. to
walk to schoolon walkways that pass
under and not across roadways.
Each village will have its own
schools, churches, convenient shop—
ping, medical facilities, branch li-
brary, and village hall. An archi-
tectural review board will assure
balanced, though diverse, design.

More than 3,200 acres of open
land will separate the villages from
one another and places of employ-
ment,

Most of the villages and the em-
ployment centers will be linked to-
gether by a transit system of small
busses operatingon their own road-
ways, More than 30,000 people are-
expected to work in Columbia, The
downtown center, rimming a lake,
is now under construction, Plans
call for a multi-level plaza flanked
by department stores, shops, stores,
office buildings, a hotel, inn, and
exhibit center, The center also is
expected to have a central library,
hospital , newspaper, radio-TV sta-
tions, college, and conference cen-
ter, Cafes. theaters, restaurants,
and concert halls will dot the lake-
shore,

PASSENGER AND FREIGHT ELEVATORS
MARTIN A.

INC.

LEXINGTON, KY.
1202 Industry Road
Phone 606-252-0386

LOUISVILLE, KY.
2520 W. Market St.
Phone 502-778-1671

PASSENGER AND FREIGHT ELEVATORS

EVANSVILLE, IND.
163 S. Third Avenue
Phone 812-423-7771

ATLAS S eo”
2932 GREENWOOD AVE.

LOUISVILLE, KY. 40211
FEATURING AIROLITE LOUVERS

ARCHITECTURAL %iiusts

PHONE US FOR SERVICE
776-4621

SAVE on Heating and Cooling
Cost With

STYROFOAM IR

Permanent Insulation for

Cavity Wall

Plaster Base

Miller System

INDIANAPOLIS, IND
2070 East S4th Street

CINCINNTI 8, OHIO
2660 Michigan Street

ELKHART, IND.
740 South Main Street
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Three AIA Regions Exceed
Headquarters Fund Quota

Two of AIA's 18 regions had ex-
ceeded their Washington Headquart-
ers Fund goals and a third was vir-
tually at 100% of its quota on March
3, with little more than two months
until national convention time.

The latest tally of $580,125 in the
campaign fund represents a $105,000
gain over the January 27 total re-
ported, but still $370,000 short of
the $950,000 required for restora-
tion, as wellas purchase of the Oc-
tagon by the Foundation,

Sound and Communications

gsf""cg
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’]’ECHN L arParATION

TELEPHONE 6361496
L 2618 SO FOURTH LOUISVILLE KY

MURPHY
ELEVATORS
and SERVICES

® PASSENGER
FREIGHT
RESIDENCE
DUMBWAITERS
LIFTS “Giobe Hoist"

® INSPECTION SERVICE,
FULL MAINTENANCE
AND REPAIRS ON ALL
MAKE ELEVATORS

587-1225

Area Code 502

The MURPHY
ELEVATOR CO.

INCORPORATED

128 E. MAIN ST. — LOUISVILLE, KY. 40202

ARCHITECTS Jwdex oF

QUALITY PRODUCTS AND SERVICES

AGGREGATE
KENLITE DIV, OF OHIO RIVER SAND CO., 129 River Road, Louisville (584-6338),.....12

AUTO AIR-CONDITIONING
HEUSTIS ECONOMY GARAGE, 2036 Midland, Louisville (451-4440).......0 .. 11

AUTOMATIC SPRINKLERS
FIRE PROTECTION OF LOUISVILLE, INC,, 8013 Ashbottom Rd., Louisville (366-1431) , 2

BLUEPRINTS
GEORGE MARR CO., 625 8. 2nd St., Louisville (583-0657) ,......cccuiurcnoninnenians 2

BUILDING MATERIALS
KENTUCKY LUMBER CO,, 1540 S, 9th St,, Louisville (635-5261) ......cccvvuansanrene 12

CONCRETE PRODUCTS

AMERICAN BUILDERS SUPPLY CO., 1044 E. Chestnut St., Louisville (587-8821)...,.... 14
DOORS
ANDERSON WOOD PRODUCTS CO., 1381 Beech St., Louisville (774-5591).....c.00000.. 2
'
ELECTRICAL CONTRACTORS
BORNSTEIN ELECTRIC CO,, INC., 327 E. Caldwell St., Louisville (585-2391)........ 16
ELEVATORS
MARTIN A, CEDER, INC., 2520 W. Market, Louisville (T78-1671) . .....c.cuniunnenn. 13
MURPHY ELEVATOR CO, , INC., 128 E. Main St., Louisville (587-1225) c..vvunnnnn. 14

ENGINEERS, CONSULTING
HUMMEL, GEO. & KLEINE-KRACHT,INC.. 3825 Bardstown Rd. , Louisville (454-5660).. 16

LEGGETT & IRVAN, 1434 Forbes Rd,, Lexington (252-3566) ....iiciieieiianianinnes 3
E. R. RONALD & ASSOCIATES, 543 S. 3rd St., Louisville (585-437T1) .....eiinninen 16
HEATING, VENTILATING, AIR-CONDITIONING
STRATTON & TERSTEGGE, 1606 Rowan, Louisville (584-5311) . ...... s gatee 5 1D
INSULATION

SEWARD SALES CORP, (T.J.GILLESPIE, 1025 S. 15th St., Louisville (583-7665) 13
ZONOLITE DIVISION, W, R.GRACE, 3302 Norwood Dr., New Albany, Ind.... 10

INTERIOR DECORATORS
HUBBUCH BROS.& WELLENDORFF, 642 S, 4th St., Louisville (582-2695) ........c.... 11

KITCHEN APPLIANCES

GENERAL ELECTRIC CO, , 4421 Bishop Lane, Louisville (451-9611) ......oouvivnenns 3
KITCHEN EQUIPMENT
HARRY S. ALBE & SON, 220 S. 18th St,, Louisville {H85-56288) .....ouiviniianiniaen. 2
METAL SPECIALTIES
ATILAS PLASTER & SUPPLY CO., 2932 Greenwood, Louisville (776-4621) ............ 13
PAINTS, FINISHES
DEHART PAINT & VARNISH CO. , 906 E, Main St., Louisville (584-6397) ............. 2
PRECAST CONCRETE
DOLT & DEW, INC., 4104 Bishop Lane, Louisville (969-3213) .....c.uiuieneninvnnnns 16
READY MIXED CONCRETE
AMERICAN BUILDERS SUPPLY CO., 1044 E. Chestnut St., Louisville (587-8821)....... 12
SOUND, COMMUNICATION
TECHNICAL SERVICE CORP. , 2618 S. 4th St., Louisville (636-1496)...... R T 14

SUPERIOR

ACCESSORIES FOR
CONCRETE CONSTRUCTION
call us for Design and Technical
Service . . . 587-8821
1044 E. Chestnut Louisville, Ky.

SUPERIOR




May We
Help You?

WE HAVE A COMPLETE LINE OF INDOOR
COMFORT EQUIPMENT. IF YOU NEED
SPECIFICATION SHEETS, PLEASE CALL OR
WRITE US. WE ALSO HAVE AN ENGINEER
WHO CAN ASSIST YOU IN DESIGNING.

|||||||||||

HEATING & AIR CONDITIONING DIV.

AIR CONDITIONING AND HEATING FOR HOMES, BUSINESS & INDUSTRY

1606 ROWAN STREET LOUISVILLE, KY. 40201 584-5311

irtemp

wware ey (g CHRYSLER

EMERSON ELECTRIC

BUILDER PRODBUCTS DIVISION

ﬁETALBESTOS

METALBESTOS DIVISION + WILLIAM WALLACE CO.




The Kentucky Architect

804 E. Jefferson St.
Louisville, Ky. 40206

Return Requested

BULK RATE
U. S. POSTAGE
PAID
Louisville, Ky.
Permit No. 352
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AMER ICAN INSTIiTUE oFf
ARCH I TECTS i
735 NEW YORK AVE
WASHINGTON b 20 2

LOUISVILLE, KY.

585-2391
POWER & LIGHT
FOR BUSINESS & INDUSTRY

PLANT MAINTENANCE

\eCTR /e

Hummel,
George, & Kleine-Kracht, Inc.

Consulting Engireers
Design—Supervision—Cansultation
on
Structures and Fuundations
3825 Bardstown Rd. Louisville

E. R. RONALD & ASSOCIATES
CONSULTING ENGINEERS
543 South Third Street

Louisville, Kentucky
K.A.C.E.

D#e

THOMAS JEFFERSON HIGH SCHOOL ‘Phase 2’
Architect: Hartstern, Schnell Associates, AIA  General Contractor: Platoff Construction Co.

Paraboloid Canopies Furnished by...

DorT & DEWwW INC.

4104 BISHOP LANE - LOUISVILLE, KENTUCKY

TELEPHONE 969-3212




