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Aluminum . . .
Changing the Face of a City

Curtain Wall Manufactured and Installed
By Alumaglass Corporation

REPUBLIC TOWER

5700 Florida Street, Baton Rouge, Louisiana
14 Story Office Building

For Republic Tower Corporation

Contractor: ALBERT D. KENDRICK
Architect: LEWIS P. MANSON AND ASSOCIATES

e Special Windows e Aluminum Door Frames
e Sun Screens e Decorative Grills
e Aluminum Flush Doors e Window Walls

- 3wty
ALUMAGLASS

CORPORATION
4373 Michoud Blvd. New Orleans, La. 70129

K 504 - 254-1900 /

We Are at Your Service . . . Call Us for Complete
Design Assistance and Preliminary Estimates

I

THESE OUTSTANDING
FEATURES INSURE

“POLY MAR
SUPERIORITY

1 Polymar floors display the tradi-
tional beauty of terrazzo

2 Negligible moisture absorbancy

3 Lightweight - approximately 3
Ibs. per sq. ft.

44 Only V4 inch thick, thus no need
to recess slab

5 Superb insulating qualities - warm
to touch - quiet to walk on

6 No strips required

7 Acid and stain resistant
8 Resistant to indentation
9 Easily installed, easily maintained

Terrazzo Systems Corporation

2451 Law St. New Orleans, La. 70117 Phone 943-3389

FOR SPECS WRITE OR CALL
LEE J. LOCKWOOD — ViceE PRESIDENT, SALES ¢+ PHONE 926-2492
1440 SHERWOOD FOREST BLvD. s BATON ROUGE, LA. 70815
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JUST DOESN'T CUT THROUGH

S

Migh absorption . . . . low transmission
Sound control . . . a major problem to be considered in any structure where noise is a big factor.
The lightweight aggregate in block by Louisiana Concrete Products, Inc., provides the necessary traps to
diffuse sound waves, and thus reduce the noise level within a room. In addition, the high density of the
block itself forms a natural barrier to keep noise transmission from one room to another extremely low.

"SOUND" construction is yours with block by Louisiana Concrete, Just another reason why more
and more new office buildings, nursing homes, apartments, motels, hospitals, industrial plants, schools,
structures of all types designed to hold people, are going up today—in record time—from plans which
specify concrete brock.

LOUISIANA PRODUCTS

BATON ROUGE, LOUISIANA NEW ORLEANS, LOUISIANA PORT ALLEN, LOUISIANA | s CHARLES. LOUISIANA

4747 Choctaw Drive 5401 France Road Louisiana Highway 1 2101 Common St.




TO HELP YOU SOLVE PROBLEMS — 15 TIPS

1. CONFRONT PROBLEMS — DON'T EVADE THEM

It is difficult for most of us to say: ““This is my problem."

But we gain in many ways if we view them as a part of
living. One doctor gave this admonition to persons tempted
to side-step difficult situations:

“Don’t push your worries behind your back where they

g

can heckle you . . . g l hc
“'Bring them out in front of you, line them up and look i gl

them over . . . i I - .
‘‘Decide which ones you can do something about and j . J()lll&lﬂl] ﬂ

which ones you'll have to live with." +

Problems confronted are problems partly solved. Those 1* rCl] ltcct
we close our eyes to—whether personal, family, business,
community or national—may be the very ones that come

back to plague us in the long run.

2. KEEP IN MIND BASIC PROCEDURES

At the heart of effective problem-solving are certain
fundamental steps like these:

a) Get a clear idea of the problem.

b) Search out the roots of the problem; don’t confuse
symptoms with causes.

c) Keep on the lookout for every potential solution.

d) Examine each possibility until you hit upon the most
suitable.

e) Decide on the first step to be taken.

Recall from time to time these fundamentals and you will
more readily ‘‘get back on the track’’ when you become
befuddled or bewildered by the complexity of problems.

3. CLARIFY THE PROBLEM BY WRITING IT OUT

If you can define a problem, you have a fighting chance
to solve it. When it is not crystal-clear just what the diffi-
culty is, many persons find it helpful to write out the
problem.

With the aid of pencil and paper, you can rid your mind
of unnecessary ‘‘clutter’” and direct your attention to the
core of the matter.

Correct action depends on clear thinking. Take time to
think. Divide the problem into its basic elements. Be spe-
cific, not fuzzy or ambiguous.

List both positive and negative elements involved in any
possible decision. Then you should be able to consider the
total problem in a new light.

Continued on Page 12
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désign trend feature

Design Teams are Remaking America

Men who study people are joining architects and engineers

in a new wave of city building led by design teams.
Design teams are at work in dozens of American cities
coast to coast unsnarling civic controversy and plugging
citizen needs into highways, schools, neighborhood revival
and new communities.

The American Institute of Architects says the team con-
cept shows the greatest promise of any recent innovation
in providing American cities with variety and choice.
From highway corridors in- Seattle, Los Angeles, Boston
and other cities to entirely new towns for 125,000 per-
sons, teams are matching building projects with needs
of people.

“The horizon for this kind of approach is absolutely un-
limited,” says architect John Weese, AIA, who managed
a massive team attack on Baltimore's freeway problems.
“Any project where you're dealing with an impact on the
community is subject to the design team treatment,”
Weese says. Design teams form when architects, engi-
neers, landscape men and decorators — the traditional
design profession — join sociologists, economists, psych-
ologists and community workers. Goal: to work with
residents, using a variety of skills and experience. Ob-
jective: a project that builds individuals and neighbor-
hoods, fills public needs, and protects man and his limited
supply of land, air, and water.

“This is the future of urban design,” says San Francisco
architect John Fisher-Smith, AIA, head of the Institute’s
Urban Design Committee.,

Design teams can spur major improvement of a city, not
just “dress up” projects or minimize damage, says Balti-
more architect Archibald Rogers, FAIA. Rogers, who
first detailed the idea, said: “The end result should be
great public architecture which was the case with the
Roman aqueducts.”

In Chicago, a design team converted an eight-lane elevated
“stiltway” into one-way depressed expressways with room
in the middle for new homes, stores and light industry,
Controversy over the $157 million first phase of the
giant Crosstown Freeway evaporated as citizens helped
the design team plan.

At Baltimore, the design team was brought in by the
State Roads Commission of Maryland, and in two years
won radical change in 18 miles of freeway which would
have damaged historic Federal Hill and sliced two other
neighborhoods. The team showed how two neighborhoods
could be saved by alternate routes and a third revived by

building on air rights over the freeway. A tunnel will
be used through choicest parts of a park and a freeway
diversion will carry around 45 percent of the traffic
away from the area.

The $1.5 billion Cross Brooklyn Linear City spine of
houses, schools, clinics proposed along an Interstate High-
way line, Phoenix’s Papago Freeway joint development
and Seattle’s 10-mile downtown highway corridor are
getting intensive study by design teams.

Smaller cities like Gainesville, Georgia (pop. around
40,000) are using design teams, too. A dozen Georgia
Tech architectural majors are working with local residents
and officials to redesign a 60-acre poverty pocket.

The Department of Transportation (DOT) has a $1.4
million team study underway in Atlanta, Pittsburgh,
Seattle, Dallas, and Denver “to get transportation im-
proved downtown in a short time.” Twenty-one other
cities will use this information, DOT Secretary John
Volpe said last month.

New York City this spring unveiled $1.1 billion Battery
Park City with room for 55,000 inhabitants and 35,000
workers on Hudson River landfill. It was drawn by a
design team and includes low-income housing.

A unique new school that will be scattered through Hart-
ford, Connecticut's South Arsenal neighborhood, was in-
vented by a team. Called the “everywhere school,” it
will include a community center, clinic, library, adult
education as well as instruction for children. The school
will become the community,

“Success for the design team,” according to architect
Weese, “depends on the political environment” even
more than money, time or available land. “Is the city
interested_or not? Will it support and accept the
team way?”

Architects have always consulted the people who pay for
buildings and often with those who will use them. And
architects must collaborate with engineers, market analysts,
investors, decorators, contractors, suppliers, and landscape
men before a building can be finished.

Design teams are an extension of this consultation plus
three added dimensions:

—Architects are calling in social scientists to determine
how the project will affect people and the environ-
ment. Economists, psychologists, opinion researchers,
doctors and teachers have signed in.

Continued Page 13
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Design Problem — A Retail Store for the College Market

THE PALACE NORTHEAST

CONSTRUCTION Location — Corner Filhoil & De Siard Street —
13” brick walls interior and exterior. ) 1\'-1()nroc, Lfl' )

Openings at doors and windows bronze Project Architects — F. Lestar Martin, AIA
anodized aluminum sash w/14” plate Interior Design — Bob Mack — Chicago

glass.

Area — 7500 square feet
THE PROBLEM

The owner, the Palace Department
Store, has been an outstanding institu-
tion in downtown Monroe since its
founding by the Masur family in 1913.
The present Management wanted to 4k
open a branch store near the growing :
Northeast State College which would
specialize in clothing and accessories
for college students. The site selected
was a corner lot one-half block from
the college. The problem then con-
sisted in building a structure which
would attract attention from three
sides of a lot at a busy intersection.

The Client Says:

Mr. Rollis Smith, manager of the
Palace says, “The college market is
very style conscious, and the ‘in’
thing this week may be replaced by
something else two weeks from now.
The completely functional design of
this new store enables us to call orders
in to the big Eastern markets, have
the merchandise flown in and on dis-
play in only a few days. With only
the sales people, we can change displays
from hanging to shelving of wmany
varieties all within only 15 minutes.
Business is at least 20% better than
we expected.”

6 The Louisiana Architect




Architects — STUBBS & MARTIN

August, 1969







0S21 - LOFLIHOWY ‘4FATH FHL COOA\ NHO[

ANVTIONY ‘HLV{ ‘SNO¥I) FH]J,

AMmuan) QT - SINOYUMO T, UBGI)

} / i JRE: k
S | \ KN r»“.. a4 Qs ’
— / - 27 T
& o 2 \.T = 8
A e { N ' ~ A / o
AR Zz A 8 T8 T W . 7
- \ L} - =3 =
\ = e, o
| = 7 {1t
il E 7 e T =
Y ; T T s N
7 Vil , (i,
o ol ¥ —TF= ) \
_\ \ 14 A \,\.u N
b L 7 T ———




| Enjoyed designing - - - The First National Bank of Denham Springs
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By Wililam R. Brockway, AIA
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PROGRAM REQUIREMENTS:

Main office for a newly formed com-
mercial bank in a satellite community
near Baton Rouge, Louisiana, which will:
Provide complete banking facilities con-
sistent with the anticipated growth of
the community.

Establish corporate identity through a
building form that can be repeated in
future branch offices,

Be immediately and easily identified by
passersby on the 6 lane, 556 MPH high-
way which fronts the property; this to
be done without recourse to flashy tricks
or neon exhibitionism:

Be buildable within a rather tight budget.

SITE:

Three acres of relatively flat, treeless
highway frontage which will be shared
with an existing discount shopping cen-
ter. Access to the shopping center must
be provided through the bank property.

DESIGN SOLUTION:

This is a building with no “front” or
“back.” The customers come from all
directions, consequently, it is designed to
be seen from all directions,

The building is placed on a raised, land-
scaped terrace to put the bank “on dis-
play” and to divorece it visually from the
parking area which surrounds it
completely.

The main body of the building is mean-
dering in form, reflecting the disposition
of inner spaces, Counterposed against
this is the rigidly geometric upper roof,
which will be used in future branches for
corporate identity.

This is a windowless bank, as befits
a building centered in a parking area.
The only glass areas are at the entrances
and in the clerestories. The clerestories
are completely shaded so that no direct
sunlight can enter the bank.

The divergent drive-up-windows are a
departure from the typical sawtooth
pattern and are arranged to allow the
passing of a car at either window by a
car approaching or leaving the other
window.

The lobby is seen as the pivotal space
around which all other spaces in the
bank are grouped and to which each re-
lates. It is the functional center of the
bank and as such, is given greater im-
portance visually; by greater breadth,
greater height and by the introduction
of natural light via the clerestories.
From the lobby the customer can see
at a glance all of the public facilities
the bank has to offer. None are hidden.
The paying-withdrawing-saving funec-
tions are arrayed on one side of the
lobby, the administration-loan-credit
functions on the other. KEach depart-
ment is placed next to that with which
it has the closest functional tie and there
is a minimum of backtracking required
of either customer or employee,

(Continued on Page 14)
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Editorial - cont.

4. GET ALL THE FACTS

‘‘What are you doing here?'' demanded a man who found
workmen tearing down a wall in his office.

‘‘We got orders,” they told him.

Looking quickly at the written instructions, the man re-
sponded: ““The orders are O.K. The room is correct . . . but
you're in the wrong building!"

Gather all the pertinent facts about a situation before
you try to cope with it.

Rushing headlong into action without sufficient inves-
tigation may be worse than indecision. Too often other
persons are needlessly hurt—and all because we neglected
to take ordinary precautions.

5. OVERCOME YOUR PREJUDICES

A judge's novel approach changed one prisoner's atti-
tude towards the police and courts.

The man, 24, had been found guilty of taunting an offi-
cer in Indianapolis and saying ‘‘the police department is
full of crooks."”

In place of a fine or jail sentence, the judge ordered
the defendant to sit beside him in municipal court for 10
days.

Surprised by the careful weighing of evidence, the man
frankly admitted his error concerning the honesty of police
and integrity of courts. )

Sweeping generalizations are both risky and harmful.
They only block solutions to problems.

The more we break out of prejudiced attitudes toward
any social, economic, racial or religious groups (to say
nothing of political, labor-management or educational is-
sues), the better our chances of finding solutions that bene-
fit everybody. . . .

6. USE COMMON SENSE

If you had a cow and it fell into a well, how would you
get it out?

This challenge confronted a farmer in Auburn, N.Y,
when his 900-pound cow fell into a big open well.

His first thought was to raise the animal with a derrick.
But this could have resulted in an accident causing per-
manent injury. So instead, with the help of volunteer
firemen, he pumped the well full of water and let the cow
float to safety unharmed.

A common-sense approach to problems, big and small,
often comes up with simple solutions that might otherwise
be overlooked.

7. TACKLE PROBLEMS IN AN ORDERLY WAY

A typewriter company was disturbed by complaints it
was getting about: 1) the carrying case for a portable ma-
chine and 2) various features of the machine itself.

So an official immediately put two different teams to
work on the separate problems.

Some weeks later a completely new and larger machine
was designed by one group—but it didn't fit the new carry-
ing case prepared by the other!

Much time and duplication of effort can be avoided in
settling personal or organizational problems by establish-
ing an order of priorities.

8. DON'T OVERSIMPLIFY

Setting fire to the local brewery was one housewife's
way of trying to stop her husband's drinking.

The angry woman gave police this straight-forward ex-
planation: *'If the brewery burns down and they don't make
beer, my husband can't drink."’

Many a person, exasperated by failure in high places or
low, jumps to the conclusion that abuses can be cured by
one sweep of the hand—or a few matches. Such impatience
only compounds the trouble.

Be alert to weaknesses in persons and institutions. But
be realistic in trying to win people over or in correcting
long-standing abuses.

9. SEE OPPORTUNITIES IN PROBLEMS

Problems are seldom fun. In fact they can test us almost
to the breaking point. But rebelling won't make them go
away.

A healthy attitude, which looks for whatever footholds
may be found in the most unpromising situation, can start
us on the road to at least a partial solution.

Moreover, the anguish and trials we endure, especially
in activities that promote the betterment of other people,
may purify our motives and uncover latent abilities that no
amount of ““sweetness and light'’ ever could.

10. AVOID PROBLEMS BY PLANNING AHEAD

Hundreds of telephone conversations between London
and Europe abruptly ended when a workman dug a hole
outside Bert's Cafe in Swanley, England.

As the ditch-digger operated his mechanical shovel on
a drain site, he little realized that—because of faulty in-
structions—he was severing thousands of connections on
the continental cable. International telephone links were
thrown into confusion.

After a 10-hour delay, phone calls to Europe were re-
sumed, Eurovision's TV was back in action and Early Bird
satellite communications between Britain and the Conti-
nent were again in operation.

“Where | am told to dig | just dig,”” the workman later
said in defense of himself. *‘No one told me to look out for
a cable.”

Persons carrying out instructions have a right to be told
in advance of hazards to be avoided.

Parents, teachers and supervisors of all types can fore-
stall innumerable problems by thinking things through
before giving orders.

11. BE WILLING TO MAKE REASONABLE ADJUSTMENTS

In seeking solutions for problems, we should be flexible
enough to make adjustments without sacrificing principle
... You might ask yourself questions like these:
® Do | keep an open mind to all proposals? Or do | block
out some because of my own dislikes?

m Am | willing to work out a fair compromise? Or do |
insist on having things my own way?

m Am | genuinely pleased when somebody else comes up
with a bright idea? Or do | regard it is a personal affront.
® Have | such a clear picture of the goal that | can distin-
guish between a sensible compromise and an unworthy
surrender?

12. GET BEYOND FAULTFINDING

Instead of resorting to the overworked complaint, “Why
don’'t they do something about it?"' ask yourself, "What
can | do?”

If possible, work out a small portion of the problem.
Having done this, you may discover fresh insights into the
total problem. New confidence comes from the smallest
success.

Remember the Christopher motto: ‘‘Better to light one
candle than to curse the darkness.” Frankly acknowledge
defects and abuses, but get beyond mere criticism. Do
something by prayer, word and deed to right what is
Wrong.

13. DON'T HESITATE TO SEEK ADVICE

Goethe, the German philosopher (1749-1832), once
said: “To accept good advice is but to increase one's own
ability."

Look for guidance from those competent to give it—
whether a parent, friend, marriage or career counselor,
teacher, lawyer, doctor, or religious adviser.

In all problem-solving processes, moreover, we should
humbly request divine help.

14. BE DECISIVE — MAKE UP YOUR MIND

One embarrassed pianist was unable to stand for his
final bow after playing a Mozart concerto in an Australian
concert hall.

His coattails had become caught in the piano stool. As
a packed audience watched in bewilderment, he wrenched,
pulled and tugged—all to no avail.

Finally with a flourish, the quick-thinking musician
slipped out of his coat and took his bow in his starched
white shirt front.

The audience roundly applauded both performances.

15. DO WHAT YOU CAN

A valuable lesson can be learned from these words of
a 10-year-old boy in Bismarck, North Dakota, who was
born without arms and legs:

“| know there are some things | cannot do. But | think
of all the things | can do and | don't worry so much about
the rest of it."”

Many persons are tempted to think that, because they
cannot do everything in coping with the problems of life,
they are thereby excused from doing anything.

No matter how limited your range of action may be, do
whatever you can—as promptly as you can.

This applies not only to overcoming personal problems,
but in a special way to the vast, complicated and growing
problems of the modern world.

12
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design trend feature

CONTINUED

—Citizens are telling needs, offering ideas and reacting
to plans before blueprints are drawn. They are in the
process at the start. They become part of the client
which formerly may have been solely a banker, public
works director, industrialist or school board.

—Joint uses for the new facility are sought. Object:
increase economic return and cut waste, build a
neighborhood, and save money and space.

What are the extra costs in time and money caused by
the new approach?

Construction cost will go up one half to one and one
half percent, estimates Weese.

But added returns could more than offset this, he added.
Rescuing land can vield property taxes to a financially
periled city, Weese said. Social dividends — the preser-
ration of a neighborhood or of institutions like churches
and stores — are hard to figure but can be sizeable.
Future use of air rights and surplus rights of way, if
thorny legal and financing questions can be settled, might
help pay for the project.

Changes in highway and urban renewal plans could save
low income housing and thus ease a city’s housing short-
age. Even in new growth cities like San Jose, Calif, (now
the nation's 31st largest), highways have aggravated se-
vere housing shortages by demolishing cheap rentals,
social workers claim.

The design team process, particularly the public partici-
pation element, does take longer than the old, single
planner method, some city officials feel. It also can offer
an excuse for officials to avoid decisions.

But if a costly and longwinded law suit is prevented, it
could be viewed as a short cut. Bitter public hearings
and referendum elections also could be averted. Such
suits and elections have stopped needed highway solutions
in numerous cities. San Francisco and Washington, D.C.,
for example, have not yet settled highway battles a design
team might be able to resolve.

In Philadelphia, the AIA Chapter is urging Mayor James
Tate to “retain an interdisciplinary team” to get the
Crosstown Expressway moving in less harmful ways to
residents. As long as the project is cloudy, property in
the highway zone deteriorates, said the chapter.

A design team uncovers information often overlooked in
the past: What persons will use a project? What will it
cost in disruption as well as concrete? What alternatives
exist? How can it be combined with something else?

A team may set up field offices, hold meetings (the
Baltimore team held around 125), survey opinion. “We
listen, talk, walk, see, and feel,” explained Norman
Klein, AIA, on the Baltimore team.

Teams can introduce new technologies and methods in
land use, traffic circulation, building materials and con-
struction, or machinery. The DOT study now underway
will determine the market for improved central district

transit, then go to manufacturers to see if equipment can
match demand. DOT is expected to be asking Congress
for billions of dollars to help urban transportation in the
next decade so those findings could be crucial.
Unexpected fallout from the team’s work can include:
pressure on a city to adopt a good:master ‘plan and up-
grade its planning staff or changed Federal, state and
local regulations. From early opposition, Federal and
many state highway departments have swung to firm
support for the design team concept.

Even older neighborhoods can benefit from design teams.
Pullman, a model city built from 1880 to 1884 on the
far south side of Chicago, is getting help from a current
team. Here the goal is to safeguard schools, trees, land-
scaping — the qualities of a contained community —
from new land uses that threaten them. Renovation of
homes is stressed as well as the value of a stable, well-
established village amid a huge metropolis.

Entirely new cities are being designed by teams.
Columbia, Maryland — a successful 18,000-acre New
Town midway between Washington, D.C., and Baltimore
— wasn't started until developer James Rouse had a 60-
member team at work for eight months deciding “what
is the ideal system for health, transportation, education . .”
“The real shafts of light brought into this discussion came
from rather ordinary people,” recalls Edwin W. Baker,
AIA, manager of planning and design for Columbia.

“A lady suggested a small bus system to safely take
children to school” and prospective buyers said schools
should be small, Baker said.

ATA’s Urban Design Committee says design teams should
be widely used in the future. Whatever Federal highway
system will follow the $62 billion Interstate network is
a logical arena for the teams. New airports are another
target. The Air Transport Association says at least $2.5
billion will be spent on U.S. airports before 1976. Yet
aviation writer Robert Lindsey points out: “There's not
an airport in the country that’s ready for the Jumbo Jets.
And architects should immediately realize they can’t de-
sign the jetports without much more consultation with
airline traffic controllers, users and others.”

Already 18 conservation organizations plus the United
Auto Workers are battling a proposed $250 million jet-
port 50 miles west of Miami. They say it will destroy
Everglades National Park.

This latest controversy resembles in some aspects hun-
dreds that have engulfed U.S. cities as money and tech-
nology confront people and a tolerable living space. The
conflicts — plus some that may not have yet surfaced —
look like tasks for a design team.

“Public opinion can no longer be ignored and antiquated
practices must give way to common sense and Changin
needs,” says AIA’s President George E. Kassabaum, FAIA,
of St. Louis. “Participation is the order of the day and
that's after all the essence of democracy.”

August, 1969
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NOW PERMADECK’
ROOF DECKS
ARE CERTIFIED

Permadeck is made by forming long,
chemically treated mineralized wood fibers
with Portland Cement into planks, tile or
formboard possessing unique properties—
strength, water resistance, fire resistance,
insulation, high reflectivity and attractive
appearance.

And now Permadeck roof decks are
certified.

Certified Permadeck roof decks are ap-
plied only by Approved Permadeck Appli-
cators who have the proper experience and
equipment to asssure that architectural spec-
ifications are faithfully followed.

At the plants, a rigid testing program is
followed to assure that the Permadeck
equals or surpasses published standards.
Accurate job records concerning applica-
tions are kept by the Approved Permadeck
Applicator.

When the job is completed, we and
the applicator jointly certify that the
Permadeck was properly manufactured
and installed according to architectural
specifications,

All of which assures you of satisfactory
long term performance.

For complete information, call your
Permadeck or Zonolite representative or
write us.

Z O N O . Concrete Products Division
@ W. R. Grace & Co.
P.0. Box 130, Brunswick, Georgia 31520.

Phone (912) 265-6900
P.0. Box 338, Terry, Mississippi 39170.

Phone (601) 878-5565
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Employee circulation is separate from
customer circulation. Both need easy ac-
cess to the main vault. Public use of
toilets is permitted, but not encouraged.
Visual control of all entrances, vault,
coffee lounge, tellers’ areas and note
department is possible from the recep-
tionist’s desk in front of the vault.

The coffee lounge is designed to cater
to the very real need for a convenient
place for townspeople to meet for coffee
and conversation.

By locking selected doors, it is possible
to permit customer access to the Note
Department after banking hours and by
locking other doors, the Board Room,
Lunch Room and Toilets may be used
for public functions at night,

The Client Says:

Bank President James F. Maxwell says,
“Having worked in six previous banks
and as an examiner with the Banking
Commission, I've had an opportunity
to cvaluate many banks. This is the
most functional bank I've ever seen.
It’s as near perfect as one could hope
for. The architect and the board-
members of our bank visited and re-
searched many banks in Louisiana.
This kind of careful programing paid
off. Our customers enjoy the new
building and in the two years we've
been here, we've doubled in size.

Hill, Harris & Company

Builders Hardware {? Specialties

AH‘ QUALIFIED HARDWARE CONSULTANTS
AT YOUR SERVICE

40 YEARS OF DEPENDABLE SERVICE

Alexandria, Louisiana

The Louisiana Architect
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Architectural Photography

Member of
Architectural Photographers

Association

1115 Washington Avenue
New Orleans, Louisiana

Telephone TW 5-3680

Beautiful space saver:
the built-in Panel Phone.

Whether it's a job of building or
remodeling . . . make the built-in
Panel Phone part of your plan.
With the special apparatus box
and concealed wiring in position
before the interior sheathing is
placed, the Panel Phone can be
installed easily and neatly now or

any time in the future.

Clients will appreciate its trim,
space-saving lines. You'll approve
the functional installation that
keeps the phone in the back-
ground of your design. For infor-
mation, call your telephone busi-
ness office,

South Central Bell
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BUILDERS HARDWARE

DISTRIBUTORS OF
YALE LOCKS AND HARDWARE
SARGENT LOCKS aNnD HARDWARE
SCHALAGE LOCKS

401.:405 DECATUR STREET
P. O. Box 2563
NEW ORLEANS, LA. 70130
PHONE 529.2592

For positive protec-
tion against termites
and decay, use WOL.-
MANIZED pressure-
treated lumber any-
where wood is near
the ground or in con-
tact with masonry—
Get full details from
your builder or ar-

chitect.

CENTRAL
CREOSOTING CO.,
INC.

Route 1, Slaughter, Louisiana

Baton Rouge - 342-9793
Clinton - 683-8297

ARCHITECTURAL
PHOTOGRAPHY

DAVE GLEASON
1766 Nicholson Dr.
Phone 342-8989
Baton Rouge, La.
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CLASSIC!

HOME FOR: Dr. James W. Wade, Monroe, La.
ARCHITECT: King Stubbs
CONTRACTOR: W. V. Clark

Classic in design . .. Classic insexecution.
Classic details, fireplace, curved windows-
doors, shutters, balcony and balustrades.
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Millwork plays a great part in helping
architects design classics of any period.
The millwork is by Coco.

RONALD A. COCO, INC., MILLWORK DIVISION/3717 FLORIDA STREET, BATON ROUGE, LOUISIANA 70806
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