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T h i n k of it as 
a turn ing point i n 
w i n d o w quality. 

Of all the major 
wood window companies, only 
one uses wood screws extensively 
in its products... Kolbe & Kolbe. 

Tliat means when you 
order Kolbe & Kolbe windows, 
you'll find screw s not just 
attaching 
hardware, but 
also securely 
fastening wood 
members at 
critical stress 
points: • Like the 2-1/2" screws 
that snug the sill nosing tightly to 
the brick mould •Or those that 
assure that a casement sash won't 
sag out of square even after years 
ol hanging in an open position. 

Screws 
where others 
j u s t staplt*-it's one of 
the many exclusive quality 
details you'll see f e a t u r e d i n tlu^ 

u p c c M i i i n g months. From 
the extra care in c o n s t r u c 

t i o n to the finer points o l 

d e s i g n , they're the details 
that make Kolbe & Kolbe 

I wocxi windows and doors 
the best you can buy. 

Gall your Kolbe & Kolbe 
distributor and get nil the 
details today. 

Metromill\Ao4< 
7460 OXFORD STREET • ST LOUIS PARK. MN 55426 • 938-1903 
Ihslrilmtors ofKoHh- & KoUw Wiiulmv Pnutiicts 



Minnetonka. Inc.. 
Interior Design 
by Wheeler 
Hildebrandt & 
Associates. Inc. 

As one of the world's most 
successful manufacturers of 
perfumes and fragrances, 
Minnetonka, Inc. is no stranger 
to tlie sweet smell of success. 

So when it came time to 
complete their corporate head
quarters, Minnetonka. Inc. was 
pleased to find one of the coun
try's most successful interior 
construction companies right 
under its nose. Twin Cities-
based Stahl Construction 
Company had exactly the kind 
of experience and keen under
standing of interior construction 
that they were looking for 

To make sure your next 

Stahl Construction: 
Helping Minnetonka, Inc. 
Enjoy The Sweet Smell 
Of Success. 

interior construction project is 
a success, call Stahl Construc
tion. We'll make sure you come 
out smelling like a rose. 

The number is (612) 449-4400. 
Stahl Construction Company 
Carlson Center 
601 Lakeshore Parkway 
Minnetonka, MN 55343 
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Carlson Center 
BWBR Architects 
M.A. Mortenson Company 

Custom windows and skylights for over 40 years. 
Distributed and installed by 

W.L. Hall Co. 
14800 Martin Drive 
Eden Prairie, MN 55344 
(612) 937-8400 
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THE PC FOR THE 
PERPETUALLY 

IMPATIENT. 
r^:^^.^ 486 SS 

If you've been waiting for a desktop PC w ith the power and 
speed to handle the most demanding applications, the wait is over. 
Introducing the COMPAQ DESKPRO 486/25 Personal Computer. 

It's designed from the ground up to unleash the power of the 
evolutionary new 25-MHz 486 microprocessor. So, you can drive 
numeric-intensive applications up to three times faster than 
25-MH: 386-based PCs, outpacing many technical workstations. 

Inside, Compaq has taken performance one step further hv 
adding a second-level 128K cache memory design. And its 
Extended Industry Standard Architecture (Extended ISA or 
EISA) expansion bus accelerates input/output performance while 
maintaining compatibility with 8-, 16- and new high-performance 
52-bit expansion boards. 

You'll also find room to customize the system. Up to seven EISA 
slots let vou work with thousands of expansion boards. The 4 MB 
of standard RAM expands to 100. And it comes with the training, 
service and support of your Authorized COMPAQ Computer Dealer. 

If you're looking for a PC that will never test your patience, see 
us now and put the COMPAQ DESKPRO 486/25 to the test. 

C O M P A Q , DESKPRO, Registi-n-d U.S. Patent and Tradi-tnatk Office. 
©l ' )89 Compaq Computer Corporation. A l l rights reserved. 

comPAa 
It simply works better. 

A U T O C A D 
Authorized Dealer 

For a demonstration, call: 

/V1icro>4ge 
612/938-7001 
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news briefs 

Fr iedman to ret ire a s 
director of Wa lker 

Martin Kricdinan, direclor of Walker 
Art Center for llie pas! 28 yeare, has 
aiinoiiiK t"(j ilial he will retire Nov. 1, 
1990. I'ri<'<linan. who s|>ent niosl t)( his 
iiuiseiiin carcrr al ihc Walkrr. was in-
strunieiiial in transfonning it from a 
small-scale, regional nmseum into an 
internationally reciognized center of 
conlcinporaiT art. 

The Walker's collection hy np-and-
coiniiifi as well as established artists 
dwuments major movements of mod
ernism fnmi the mid-19408 to the pres-

Walker Director Martin Friedman 

i i i l. Tlie |)ennancnl collection includes 
works by FVank Stella, CUies Olden
burg, George Segal, Rol>ert Raust^hen-
Iw'rg and Koy Lichtenstein. Other re
cent ac(|uisitiorjs include pic< cs In Susan 
Hothenberg. Judith Shea, Terry Win
ters and Jennifer Bartlett. 

Under Friedman's guidance, the 
Walker has uii(lcrg(»ri«> several pliNsical 
tran.sfonnations to expand its exhibition 
spai i'. hi 1971, the mu.seum o|)ened 
its new building, designed by F^dwanl 
Lirral>ee Barnes, to replace an ina<le-
(juate 1927 .stnicture. In 1984, the mu
seum unveiled an addition, which in-
cludetl two new galleries, tin- Mcknight 
Print Study K I K M U and a library. And 
in 1988 the Walker, in collalKualinn 
with the .MijHiea|M)lis Park an<l Kee-
reation BoanI, o|)ened the sculpture 
garrlen, a 7'/2-acre outdoor gallery in 

A Vietnam memorial will be built on the Capitol grounds to honor Minnesotans killed in me war. 

the museum's Inmt yard. 
Tlie Walker is |)eHia|)s liest known 

for its large-.scale exhibitions, whi<;h in
clude Friedman's first, 'The Precision-
ist View in Ameri<an Art," in 1960, 
"PiciLsso: Fnun the Musee Pica.sso, 
Paris," "Tokyo: Fonn and Spirit" and 
the current show, "Graphic Design in 
America: A Visual l-anguage History." 
Walker Art (>enter's pnigrams also have 
nm the s|)ectnim of the ( realise arts to 
offer |)resenlatioiis in design and ar
chitecture, film and |KMf«»rming arts, as 
well as educalinii. 

Frie<lman received bis master's in 
painting and art history fnmi the Uni
versity of California at I^)s Angeles in 
1949. He was awanled a fellowship in 
museum studies at the BnMiklyn Mu
seum, working in the primitive-art and 
Kgyptian-art de[)artments while pur
suing gniduate studies at Colunibia 
University. In 19.S8 he joined the 
\\ alke i V slall .i> i liiel (iiraloi and serve<l 
as its ac ting director in \9CJO. P'riedman 
was named director in 1961 after then-
Direi tor H. Harvanl Amason iissumed 

the |M)sition of vice president for arts at 
the Guggenheim. 

Friedman |)lans to relocate with his 
wife, Mildred, curator of design, to New 
York Gity next year. 

V i e t n a m memor ia l in 
Minnesota 
The Minnesota V ie tnam Veterans 
Memorial and the Gapitol Area Anrhi-
l< < lural and Plaiming Boanl have an
nounced plans to sjxmsor a national 
competition for the design of a memo
rial dedicated to Minnesotans who died 
in the Vietnam War. 'Hie memorial, 
scheduled lor completion in late 1991, 
will l)e built on tin- ( apilol grounds in 
St. Paul. 

'Hie compelilioii's guidelin<*s call for 
designs that evoke a reflective mood 
rather than make a |)olitical statement 
alxjut the war. The memorial, which 
will contain tlu' names of those killed 
or missing in action, should express a 
regi<malism that is compatible with the 
Gapitol area's sum>un(ling an bitecture 

Continued on page 52 
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j)reviews 

Winter Lecture Series at the 
College of Architecture and 
Landscape Architecture 
J a n . 12, Feb. 9 and 16, 4 p.m. 
Electrical Engineering and 
Computer Science Building, 
Rm. 3210 
University of Minnesota 
Free and open to the public 

Tlie University of .Miniiesola's winter 
lecture series opens on Jan. 12 wilfi a 
lecture on Giulio Komiano hy Massa-
cliiisctls historian Howard Bums. On 
Fel). 9 Minnesota areliiteetural histo
rian David (>el>hani lectures on "His
tory^ Criticism: A 20th-century Mode of 
Design." Roljert Mangurian delivers a 
lecture on Feb. 16 (topic to l>c an-
nonnce<l). 

I ni further information call the U of 
M architecture and lands<.'a|)e an;hitec-
liuc de|)artnienl at 624-7866. 

Moss Structures 
Jan . 2 0 - F e b . 24 
Hastings Ruff Gallery 
Free and open to the public 

Fal)ric sculptor William Moss, culist-
in-residence at Taliesin West, has ex
hibited liis work worldwide, in<-luding 
the Louvre, the Museum of Modem Art 
and the Smithsonian Institution. This 
month the Hastings Ruff Gallery in 
Minnea|K)lis oj)ens an exhibition of his 
functional, Uirge-scale s< ulptuiTes. Meet 
the artist at a free reception <m Satur
day, Jan. 20, 6 - 9 p.m. 

P'di further information call 338-80.52. 

Graphic Design in America: A 
Visual Language History 
Through Jan . 21 
Walker Art Center 
Free with museum admission 

Walker Art Onter laun< hes the first 
ling< -s( al<- iiiiist iiin exhibition devole<l 
lo the evolution of American graphic 
design fn)ni the late 19th century to the 
present. Surveying the art fomi ln»m 

Modernism II 
Through spring 1990 
Norwest Center lobby 
Free and open to the public 
Nomest Coq)orali()ii opens another 
round of nuxleniisrn in the heart of 
downtown Minneapolis with the 
icm.slallalion of its Norwest (Center 
lobby gallery. New pickings fn»m 
the bank's collection of late-19th-
and early-20th-century decorative 
arts include a ca. 1903 copper um 
by Frank iJoyd Wriglit, one of alx)ut 
eight su(;h urns in existence. E m -
lx)sse<i with Wright's signature 
circle-in-a-square motif, the un\^^^^^^ ^^^'^'^P ^''^^^^ ^'P 
exhibits the architect's technique of building layers of thin glazes of 
colored lacquer to simulate an aged patina. Also on view is the 
second in Norwesl's collection of five |)lanar chairs by the De StijI 
designer Gerrit Thomas Rietveld. 

Veering from the sublime, the exhibition features su(;h humbler 
fare as a ca. 1900 balustrade Irom the Paris Metro or the art-deco 
S[)ai1on radio who.se polpouiri of miirored, wo<k1 and chmmium-steel 
materials and aerodynamic lines typify 1930s' design. 

For further information call Norwest Bank at 667-1234. 

[)rint lo electn)nic media, the exhibilicjii 
explores design in the envin>nment, mass 
media and institutions of commerce and 
government. Featured are such masters 
in the field as Lester Beall, Barbara 
Stauffacher Solomon, Saul Bass and Ivan 
Chemiayeff. 

For more infomiation (M)ntact Walker 
Art Center at 375-7622. 

Don Rankin: Site-specific 
installation 
Through Jan. 24 
MCAD Gallery 
Minneapolis College of Art and 
Design 
Free and open to the public 

Don Rankin, British environmental 
scul|)tor and MCAD art ist- in-resi-

denc<', c<»ml tines his ex|K*rience in stone 
mas<mry and lands<'a|>e ganlening with 
>< iilptiin' to coiistnicl a site-s|)eci(ic work 
in the M(>AD (Gallery. For further in-
fomiaticm call tlie Minnea|H)lis College 
of Art and Design at 870-3290. 

A House of Our Dreams 
Through J a n . 31 
Sherburne County Historical 
Society 
Becker , Minn. 
Free and open to the public 

This photographic exhibit, on loan from 
the Minnesota Historical Society, ex-
|)l<»res the evolution of single-family 
h(MLses in Minnesota fn)m the mid-18(X)s 
lo the present by examining the crhang-
ing vaha s ol tlie p«-ople who lived in 

Continued on page 56 
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ANDERSEN'S COMMITMENT TO COMMERCIAL DESIGN 
IsN'T NEW, IT S RENEWED. 

Washington County Courthouse 

Andersen has been making windows of exceptional quality that tit the requirements of architectural 
design exceptionally well, for over 85 years. 

Andersen Windows Distributed By: 

P A C I F I C M U T U A L 
DOOR C O M P A N Y 
2655 FAIRVIEW AVENUE NORTH 
ST PAUL (Rosoville) MN 55113 
(612) 631-2211 
Brad Gregerson 
Archrtectural Representative 

INDEPENDENT 
MILLWORK. 
INC. 
9420 e3rd AVENUE NORTH 
MINNEAPOLIS. MN 55445 
(612) 425-6600 
Bill Enrigtit 
Arctiiteclural Representative 

Come home to quality. 

Andersen 
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insight 

Theaters of 
commerce: New 
trends in retail design 

By Adelheid Fischer 

Hanily a week goes by, it seems, with
out some incredulous news[)a{)er ac
count detailing Nonlslmm's legendary 
pamjjering of its customers: fresh-flower 
displays, live piano music, a coalcheck 
and slaffjjeople, who, according to a 
recent Wall Street Journal refK)rl, "are 
given ihe freedom to do almost anything 
to satisfy shop|>ers." Take the clerk who 
nishe<l out of the store to dmp off a pair 
of stockings to an executive who had 
run her nylons before an important 
meeting. Or the customer who tele
phoned a clerk to order several changes 
of clothes, siglil unseen, and then aske(J 
the sales{)erson to wait outside the store 
as he grabbed ihe parcels on his way 
to the airjKirt. 

Service alx)ve anti beyond the call 
of duty has helfjed Nordstrom's, a Se-
allle-biised department store now going 
national, to carve a secure niche in an 
industry so fiercely competitive that some 
retail analysLs luive referre<l to it as "w.ir." 
An overaljundance of stores coupled with 
slowed population growth and con
sumer spending has led retail publisher 
Alan Millstein to |)roclaim: 'These are 
llie most dire times for the industry since 
the Greal Depression of the 1930s." 

'Ten or 20 years ago you could afford 
to make a few mistakes in the course 
of setting up your business and still 
survive," says Larry Nelson of the 
McComb Group, a MinneafMjlis real-
estate and relail-consulling firm. 'To
day, you're not allowed to make one 
mistake. It's literally thai difficult, pri-
mjirily liecause the customer has so many 
options. In this town, like Chicago, New 
York or anywhere, it's a customer's 
market; it's not a retailer's maik«'l." 

And retailers are taking note. Sliop-
|>ers are seeing big clumges in the way 
stores service their needs, with some 

5̂  1 
Eden Prairie Center's food-court redesign by Johnson/Reis & Associates. 

analysts pre<licting that Nonlslnnn's 
ha|)py-helj>er strategy will be<'ome the 
nonn diroughoiil the industry. 

No longer in the driver's seat, many 
retailers also have l>egiin to re-<?xamine 
store design. "Years ag»» we use<l to 
design ston's for what we wanted and 
what we liked, what we ihoiighl would 
please the ("uslonier," says Andrew 
.Marko|M)ulos. senior vice president of 
visual merchandising and design at 
Dayton's. "In the last 10 years we have 
lu t ii <|t->i^iiiti<; >.|(>rf̂ , lia.'-rd oii llic i 
tomer's feedback to us. Our customers 
have .said to us...'Plea.se make it cas\ 
for us to shop.'" 

The iipshol of most consumer sm-
veys is thai women sliop|)ers .still oul-
numlK'r men. Mul with ni<»rc women in 
the work force, gone are the daylong 
sho|)ping cxciii-sions llial have l)een lei-
surelv eriands as well as sotrial events 
lor scores ol American women. Bound 
by time constraints at cveiy l i irn, many 
consumers have come to regard shop
ping {Ls just another chore. 

Surveys liear this out. People feel so 
hassled, harrie<l and pre.ssetl for time 
that, accortling to a recent Wall Street 
Journal |K ) I I . "more ()eople hate bmws-

ing in stores than hale doing household 
work." 

Hes|M)nding to consumer feedbat k in 
the recent remodeliiigs of its stores, 
Dayton's, for example, has undertaken 
the very costly task of relotraling its 
escalators. Tliese im|M>rtant traffic ar
teries are now immediately visible and 
direct, no longer nee<llessly derailing 
< iisttmiers from their destinations by 
forcibly nmting them past merchandise 
on their trips up and down the esca
lators. "Our i iistomers said there was 
nnlhing we could have done to ph-asc 
them more," Marco|X)ulos points out. 

Stoics also are attending to ungla-
monnis amenities traditionally low on 
tlie budgetary |K)le. On tlie design iigerula 
are wide aisles to a< (ommtKlale stroll
ers and wheeh hairs, additional seat
ing, more comm<xlious fitting rooms 
equi[)|>ed with truer-to-life lighting and 
bigger mim)rs, iuid larger restmoms wiUi 
baby-( hanging tables in l>olh the men's 
and women's bathrtKims. 

Dayton's isn't the only hx^al retailer 
engage<l in major remodelings. With a 
glut of shopping malls and new centers 
pn)hibitively ex|x;nsive to build, mall 

C.oritiuui'd on page 58 
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COMING MARCH APRIL 

Architectural Design Awards 

Stone. A Renaissance 

Prairie Restoration 

Advertising Space Due: January 11 

Materials Due: January 18 

Call (612) 338-6763 

architecture rairuiesota 
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A u t o C A D AEC 
Architectural 

Whol HEWLETT 
mk!nM PACKARD 
Authorized Dealer 

Authorized Autodesk Dealer 
A u t o C A D is r e g i s t e r e d i n t h e U . S . I ' a l e n i a n d 
T r a d e m a r k O f f i c e b y A u t o d e s k . I n c . 

DODD TECHNICAL CORPORATION 

Q U A L I T Y * R E L I A B I L I T Y 
Providing Tailored Computer Solutions 

to the Architectural Industry 

AutoCAD AEC® HP Vectra RS/20C and RS/25C/Computers 
Architectural 

DODD—handles 
the TECHNICAL. 

You get the 
PRODUCTIVITY. 

CALL TODAY! 
Have DODD's CAD 

Specialist Analyze 
Your Needs. 

DODD TECHNICAL CORPORATION 

1301 Corporate Center Dr.,# 160 • St. Paul, Minnesota 55121 • (612)452-3094 
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objects of design 

Steeped in style: Tea
pots , once short and 
stout, now come in sizes 
and shapes for every 
taste. 
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up ck}se 

Ray Harris: Meeting 
development 
opportunities in 
IMinneapoiis 

By E r i c Kiidalis 

Ka \ Hanis has a knack for lecliarging 
sluiiiping neiglilM>rli<MMls. In the late 
197()s lu- liel|H'«l revitalize the south 
end i)i {string Park with Greenway G a 
bles, a 4Ji-unit townhouse develop
ment. And in the niid-1980s, he t(K)k 

a viable—if somewhat sleepy—street 
c u n i e r in Minnea|K)lis's Uptown district 
and reinvigorated it with an urban mall. 
Calhoun S<|uare. Now Harris, president 
for tlu' past 15 years of his own real-
eslate-development linn, has his eyes 
on one of Minnea|>oli.s's favorite blo( ks 
to disfavor: Hlcn k K l)etwccn Sixth and 
Seventh streets (m Hennepin Avenue. 
He is working on iilans to luing a lull-
bl(M k eutertainment/relail complex to 
the avenue, called K BI(m k. 

"'nien' nee<ls U> l)e .somelliiiig to keep 
p< (tple in downtown IVlinnea{K)lis idter 
offices close," Hiirris says. "And there 
also nee<ls to l)e s(miething that draws 
people to <l(>wntown. Right n(»w, down
town lacks cntcrtaiiimcnl options. whi< h 
is why lew p«Mtplc sl<i\ after smidown, 
but K llhK-k will give |)eople a reason 
to stay. The |)eopl«' an' there. We just 
have to figure out ii wa\ lo keep them 

Developer Ray Hams (left) hopes to reinvigorate Hennepin Avenue in downtown Minneapolis 
with E Block, a mixed-use entertainment/retail complex. 

there and make downtown IV1innea|M)lis 
a 16-honr-a-day city." 

Harris l)elieves his entertainment/n*-
tail complex will bridge the gap be
tween the already-thriving First Avenue 
reslanrant-and-niglitclnl) seem- and llu' 
downtown business core. Designed by 
the Jenle Pannership of l>os Angeles 
with Korsnnsky Krank F^iickson of Min-
nea|M)lis, the 210.(XX)-s(juare-f(K)t pro
ject, which he lio|>es to break gnjund 
on by early summer 199(J, will featun-
restaurants, nightclubs, cinemiLs, en-
lertainnn iil-slyle retail (such as reconl 
and cani shops), a residential tower and 
a hotel oroffic<" tower. A iini(|ue feature 
is an o|>en-air circular court at the cen
ter of the four-ston project that en
courages ceremonial arrivals by car. 

Hlo. k l'"V ̂ Iralegic IcK ation will con
tribute to the pnijet t"s |M>lential suc
cess, he says, |>ointing out that a[>-
proximately 100 ,000 people work 
dowiilown e\ei-y day. In addition, he 
says, downtown residents, plus the traffics 
generate<l by the new (convention cen
ter, NBA anma and parking ramps un-
(h'r <-onstniction (m the western edge of 
downtown, will fee<l into his E Block 
pn)jeet. Plans by the < ilv < all lor con-
ne( lin<; llie parking ramps, basketball 

arena and BliK-k E by skyways to the 
downtown business district. "Once the 
skyways are completed," Harris says, 
"thousands of |>eople will pass thnjugli 
the E Block complex every day on their 
way t() work, shopping or dining." 

Han is's |>n)jK>s<'d development is not 
the only rising star on the avenue. 
Downtown Hennepin Avenue, once the 
Great Wliite Way as Minnea|K)lis's main 
theater and entertainment strip, already 
is showing signs of recoveiy after years 
of decdine and deterioration. l^iSalle 
Phiza, a mixed-use pix)ject by the P a l 
mer Group, is under eonstm« lion, ami 
Liiurel Village, a thiee-blo<.'k housing 
development, is taking shaj)e with a 
gn)up of low- aiul high-ri.se buildings. 
And Hannon Commons, a full-block 
off ice/residential project, is on the 
drawing boimls. Yet downtown M i n -
nea{K)lis, parlicnlaiK Hennepin A v e 
nue, is perceived as unsafe, and H a r r i s 
wants to change that impression with E 
B U k . 

"The E Bloi'k pn>je<'t will <lraw more 
|>eople to Henne[)in Avenue," he .says, 
"and where there are a lot of people, 
there is safety. To make downtown M i n -
nea|M)lis s<ife, you need lots of ()edes-

Conlinued on page 63 

JANUARY/FEBRUARY 1990 1 5 



L E T LUMENATA 
SHOW YOU THE LIGHT 

At Lumenala. they can actually show you the light - all the lighting possibilities that are 
available to you - whether your lighting and fixture needs be residential, commercial, retail 
or industrial. 
The Lumenata staff will work with you to custom design a lighling system that follows your 
specifications and budget. They can also help remodel your current lighting system. At their 
3500 square foot professional lighting showroom, they use dynamic color video simulations 
and computer lighting analysis to demonstrate over 1.000 lighting sources and applications 
available to you. The people at Lumenata are always up-to-date on the most innovative 
lighting technologies - and they are usually the first ones to have the newest lighting 
products available for you. They can supply you with cost efficient equipment - from decora
tive chandeliers to concealed architectural lights. Many times, the equipment you need is 
available immediately. 

So if you're a professional looking for lighting advice and equipment, come to Lumenata. No 
matter what stage you're at in your project, they can help. From concept to finishing touches. 
Lumenata can show you the light - the light that's right for you. 
To find out how Lumenata can assist you with your lighting and fixture needs, 
call: 612 333-0323. 

N i m e n a t a 
WF. UGHT SOf JRCE 

International Market Square. Suite 411. 275 Market St.. Minneapolis. MN 55405 

FACE BRICK 
A Minnesota Design Established 
Product for Flexibility in 1891 
Minnesota for the and 
People Architect changing People 

of the with the 
80's times 

Sizes Production 
Colors Facility 
Textures Springfield, 

Minnesota 

OCHS BRICK AND TILE CO. 
• 

( I 

(612) 937-9430 
Sales Office 
15300 State Hwy. 5 
Eden Prairie, MN 55344 

(612) 770-2780 
Sales Office 
2225 McKnight Road N. 
N. St. Paul, MN 55109 

BOLD LOOK 

I & 1 L E R 

K O H L E R 
DISTRIBUTORS 

ARE 

Goodin Company 
Minneapolis 
St. Paul 
Duluth 
Detroit Lakes 

Graybow-Daniels Company 
Blaine 
Burnsville 
Maplewood 
Minneapolis 

Heles SuppiN Company 
Worthington 
Sioux Falls 

Pipeline Supply, Inc. 
Hopkins 

Wilson Supply Co . 
Albert Lea 
Mankato 
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Handles Well 
Taboret "Faucets. When it's time for a change, recommend Kohler faucets, 

It's the one-of-a-kind combination of commercial durability and distinctive 
residential style. Interchangeable acrylic and metal handle inserts, included 
with every faucet, are a no-cost option that can be changed to match almost 
any decor. And Taboret faucets feature solid brass construction and reliable, 
washerless System C "ceramic valving. With its interchangeable looks, Taboret 
is an affordable way to get a handle on your best customer. 

THE B O L D L O O K 

O F KOHLER 



When it comes to energy choices, your customers rely on 
you to make the right choices for heating and cooling their 

homes and businesses. They can't get better value or 
indoor air quality than with a ground-source heat pump. 

Because ground-source heat pumps operate at a coeffi
cient of performance (COP) of 3 or greater, they can 

out-perform any conventional heating and cooling system. 
Advance design and proven technology now provide an 

all-electric system which can cut home healing costs up to 
60 percent and reduce cooling costs up to 25 percent. 

And electric ground-source heat pumps provide your 
customers the best indoor air quality of any heating and 

cooling system. Give your customers technology that is 
clean, safe, reliable, affordable and state-of-the-art. 

To find out more about the technology that makes 
electricity the preferred energy source, contact the energy 

specialists at the electric cooperative serving your area. 
They can help you make the best choice for your 

customers. 

t's Yom Choice 
Electric Heat. 

Everyone's 
Warming Up To It 

To find out which electric cooperative serves your i\rei\, 
contact United Power Association, 1-800-442-3013 or 

441-3121 in the Twin City metro area. 
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a place of oneh own 

r 

If you wanl to buy a work by the re
nowned Minnesota potter W a r r e n 
MacKenzie, you don't have to hop a 
plane to some swank New York gallery. 
You can find it right here at home, or 
to be more p r e c i s e , b e h i n d M a c -
Kenzie's farmhouse near Stillwater, 
Minn., where the artist o{)erates a self-
service showroom for pottery. "My |K)ts 
don't belong in a gallery," MacKenzie 
explains. "Tliey'd be seen in the wrong 
context." 

For one thing, MacKenzie doesn't 
make art |X)ttery; he makrs fmiclional 
works, primarily tableware. And gal
lery marku()s can double the price or 
more, defeating MacKenzie's lifetime 
commitment to making goo<l design af
fordable. 

In 1981 MacKenzie commissioned 

Stillwater architect Michael McGuire to 
design a new showroom on his pro|)erty 
with the stipulation that it l>e l)oth easy 
and inexi^iensive to build and maintain. 

What he got was something almost 
monastic in its spareness, a simple, el
emental backdrop for the dmma of |X)t-
tery fonns. Built into a south-facing 
hillside is a stark, shed-roofe<l structure 
that fans out into floor-to-ceiling win
dows. Tlie windows serve as passive 
solar collectors for the otherwise un-
heated space while opening up views 
of a meadow from which a neighbor's 
horses graze no more than a stone's 
throw away. Inside, pouretl-concrele 
walls, ex|X)se<l aggregate floors, and ce
dar trim and shelving complement the 
unpretentious pottery. 

Among the most intriguing features 

are the Unkages between inner and outer 
spiK-es. Ex|x)sed interior roof beams 
skewer the south-facing glass mem
brane. At the opposite end, trapezoidal 
windows reveal ground-level views of 
the sum>unding vegetation, tying the 
building into its site and, at the same 
time, reminding visitors that l ike the 
pottery, this architecture is earth-bom. 

A.F. 

J A N U A R Y / F E B R U A R Y 1990 1 0 



CUSTOM-MADE QUALITY 

Award-Winning Exhibit Kiosk 

We are Principle Fixture and Millwork, 
Inc., specializing in the custom manufac
ture, finish and installation of store fix
tures, office and commercial cabinets. We 
pride ourselves in the detail of our work. 
You'll see it in our processes, in our fin
ished product and in our relationships with 
our customers. Using your drawings, we'll 
produce the prtxluct that meets your needs. 

The designer for this project is Jim Young 
of Wheeler-Hildebrandt. 

Principle Fixture 
and Millwork, Inc. 

612-464-3998 FAX 612-464-8607 

Pave it 
with Style 

CONCRETE INTERLOCKIN 
PAVING STONES 

T H E O R I G I N A L T H E B E S T . " 

Decorative, durable, maintenancj 
free and economical, versatile U 
paving stones are available in a varie 
of shapes and colors. Add the beau 
and elegance of Uni pavers to yo 
patio, driveway, garden or pool det 
today. 

P R O D U C T S , I N C . 

8646 RIDGEWOOD RD. ST. JOSEPH. MN 56374 

612/363-4671 



A M 
editorial 

Homage to the everyday Locked in a bookcase on the second floor of the American 
Swedish Institute is a huruhle ale dipper dated 1817. Its simple shape is easy to miss in the explosive 
exuheranee of the carved African mahogany of the museum's entryway, the plaster ceilings, the 
impasto of rosemaling on the old tnmks and (blocks. 

Unlike them, the dipper is neither painted nor linely chiseled—which is not to say, however, 
that it was fashioned without thought and beauty. Its thick, lumpy walls are gently curved so that 
the bowl of its body can be cupped snugly in both palms. And the patina of the wood has a satiny 
luster, the kind that comes from being grasped time and time again. But what I find really captivating 
are the stylized handles on either end that suggest the head and tail of a goose. Now and again I 
think of tlic Sw«'dish farmer who found some humor in his spare, unforgiving life to fashion a dipper 
in the shape of a bird, left to float in a cellar ale barrel like a goose on the waves. 

I'm drawn to ordinary folk objects whose form goes beyond function to express something of the 
vitality of living. And in doing so they honor life as it is lived in the interstices, in the common space 
between the peaks of life's major events. They interject ceremony into daily life. 

We tend to think of the "everyday" pejoratively: Our everyday dishes, clothing, living spaces 
are things we can ignore, easily discard, be "care-less" with. We require so little of the design we 
put to use for everyday purposes, and, in turn, it asks so little of us. We mark the entrances to our 
houses with the drama of curving driveways and soaring vestibules, but each day enter and exit 
through the garage. We expect to be awestruck by grand office-tower lobbies but aren't the least 
surprised to find workers in upper-level offic-es housed in fluorescent-lit cubicles lined with industrial 
carpeting that insulate their inhabitants from the exhilarating sensation of being airborne. We duplicate 
our living and dining areas, shielding our "good" spaces from the traffic of daily life as if things are 
sullied, not ennobled, by our daily use. We haul out grandmother's crystal a few times each year 
and admire its heft, the color it gives to wine under candlelight, but don't attend to the shape and 
weight of the coffee cup in our hands each morning. 

In this issue focusijig on retail design, I'm pleased to bring together two Minnesota designers of 
international repute who have made the consideration of good design in daily life a personal and 
professional mission. Industrial designer Bill Stunipf has given us his prescription for a grocery-store 
design that goes beyond utility to more fully engage our senses and imagination. What he asks from 
the grocery store of his dreams is what he seeks to build into all of his designs: "the sense of being 
alive that a |)hysical object can transfer to a human being." 

Like Slumpf, potter Warren MacKenzie has long been concerned with revitalizing the quality of 
the relationship between users and objects. (His pottery showroom designed by Stillwater architect 
Mike Mc(kiire is the subject of this month's "Place of one's own.") In his tableware designs, MacKenzie 
looks to create works that are well said rather than just well made. He's taken some of the elitism 
out of good design by selling his works at affordable prices in a studioside showroom. 

Their message? Good design is inspirited design—and there's nothing too humble to overlook. 
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Ibuiig Quinlan reborn 
A Minneapolis landmark launches 
a fresh approach to old grandeur 

Tl! 
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The Young Quinlan Building in down
town MiiHieapolis is a survivor. Today, 
more than 6() years after its ojjening, 
the building stands as <me of the city's 
premier retail/office complexes. Yet just 
a few years earlier the landmark was in 
jeopardy when it sto<Ki vacant and faced 
the possible wrecking ball. 

Built in 1926 by retail innovatt)r 
Elizal)eth Quinlan, the Young Quinlan 
Building was the "gem in the crown of 
MinneajX)Iis," as then-Mayor George 
Leach described it. Indeed, it was a 
gem on Minneapolis's main retail ar
tery, Nicollet Avenue, and it would have 
stood proudly 
on any Amer
ican retail 
street. 

Designed 
by Frederick 
Ackerman of 
New Y o r k 
with Maguey ^ 
and Tusler of 
Mimieapolis, the five-story neoclassical 
building is a rich display of materials, 
detailing and craftsmanship. Tlie ex
terior of the first fl(X)r is cloaked in Min
nesota Kasota stone. Second-story win
dows are framed ornately in stone, 
surrounded by walls of wann-toned 
brick, and upper-floor windows are out
lined in rosy limestone. 

Massive bnnize doors lead into a flret-
fioor gallery of vaultetl, ornamental 
ceilings, highly stylized columns, crys-
tiil chandeliers, 11-foot windows and 
the familiar Young Quinlan cl<K;k above 
the ten"a-cotta-framed door. At the cen
ter of the store is the main staircase, 
old-world grandeur made of travertine 
marble with wnjughl-iron railings de
signed by Samuel Yel l in . 

Elizal)eth Quinlan was instrumental 
in reshaping the fashion scene in Min
neapolis, and the building reflected her 
taste in architecture, clothing and tech
nology. In 1894 when she opened her 
first shop in a small back room on Ni
collet Avenue, she was the first woman 
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With an eye on tradition, 
new uses redefine old spaces 

buyer in the liniU'd .Slates. She foresaw 
the im|M)rtance ol ready-to-wear wom
en's dn\sses and was the first woman 
to bring ready-made dresses back to the 
I iiiled l^lales Irom Euro|)e. The Young 
Quinlan (^omjjany prospered, but while 
Quiiilan was on a baying trip in Euro |K; , 
the shop bunied, presenting her with 
the j)[)[M)rtunity to build a bigger and 
Ix'tter store. 

When the new Young Quinlan C^om-
[)aiiy o|)ened at Ninth Street and Ni
collet in 1926, more than 20,0(K) \Hto-
ple, including some of Minnea|>olis's 
most prominent business and c i v i c 
leadt'rs, gathered to admire the l)uild-
ing's innovations. The Young Quirdan 
Building, advancing fire-safety tech
nology with a fully integrated sprinkler 
system, was one of the first buildings 
in the country to offer undeignnmd valet 
parking and the first retail shop in Min-

nea|K)lis to inln«la< e electric lighting. 
Quinlan's iiiarkeling sa\v\ was e v i 

dent t h n ) U g h o u t the five-level store, in 
which dif lereni deparlments for women 
and < liildren were set up as indivi
dualized shops or l)outi(jues. a trend in 
tli«' 1920s which has become common 
marketing |)ractice in today's dej>art-
ment stores. A lea room, designe<l 
an)und a fountain on the f o u r t h floor, 
S(M)n became a favorite and (juite ur
bane place for s h o p j M M - s to gather. 

Tlie Young Qninlan store retained a 
p r i m e sytiA in MinneajK)lis's retail scene 
through the 1940s. But after Elizaljeth 
Quinhui sold the store in 1915, it [jassed 
ihrongh several ownerships, includiiifj; 
Cluett, Pealxnly & Company of Chi-
C c i g o , which used the building as a di
vision of Lytlon's, a mid-priced de
partment store. The 614 Company, the 
present owner of the building, Ixjught 
the landmark in the early 1960s but 
was i M H i n d to Cluett, Pealxxly's long-
tenn leas<^ tlmmgli 1985. Once the grand 
dame of the Minneaj)olis ItLshion scene, 
the Young Quinhm Building by the eady 
1980s was subleased to a New York-
based li(|uidation o u t f i t . 

When Bob (jreenl>erg, owner with 
his wife. Sue, of the 614 Company, 
finally t<K)k rein of Young Quinkm in 
1985, h e found a neglected building. 
The concrete in the |)arking giirage had 
c nimbled, k n i v i n g an unsafe ram[), and 
the exterior brickwork had deteriorated 
in several key |)oints, re(|uiring patch
work and replacement. 

Inside, the plumbing and eleclri( al 
systems were anti(juated, and some of 
the omale fixtun?s of the Elizabeth 
Quinlan era had lost their luster, such 
as the brass-and-pewter elevator cabs, 
which had been painted over several 
limes, and the detailed ceiling, which 
had yellowed, obscuring the intricate 
leaf pattern. 

In its present stale, the building was 
unusable, re(juiring a m a j o r overhaul. 
"Just painting wasn't g<Kxl enough," 
(ireenl>erg says. ' T h e building had the 
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Built by retail innovator Elizabeth 
Quinlan in 1926. the Young Quin
lan Building (preceding page) 
has defied the wrecking ball to 
become one of Minneapolis's 
most prestigious retail/office ad
dresses. The original Young Quin
lan department store (opposite 
bottom) occupied all five levels. 
Revamping it as a mixed-use pro
ject. Ellert)e Becket of Minneapo
lis subdivided tlie open floor plate 
and designed a new entrance 
lobby facing Ninth Street (oppo
site top) The golden glow was re
stored to the building's ornate de
tailing, including the bronze doors 
(left) and marble-framed entrance. 
Interior designer Dan Fox of Miri-
neapolis incorporated the famed 
tea-room fountain into the offices 
for Eberhardt Company on the 
fourth floor (below). 

|)otenlial to I K * uiii(]ue. What was nec
essary was to enhance the building's 
utii(|ii<* features while ufxlaling it with 
nuKlem re(|uirements for the '80s." 

(iici riin ifi's plans lo reviimp were 
.11 (cjcraU'd when RolK*rt Dayton sought 
a l<'ni[M)rai-y home for Han)l(l. a wom-
en's-<'lothinf^ st(>re which was moving 
into new ({uarters in the (Conservatory, 
under eonstniction across fnim Young 
Quinlan. With the desijiii a.'̂ .si.̂ l̂aiice of 
K I K T I M ' Hcckrt of Minnea|)olis, Harold 
moved inio I I K - lii-st two levels of the 
building in 1986. Greenberg iM'gan to 
showcase the building's viability as a 
retail sjmce with Han>ld as a short-term 
tenant. 

I ' ll) rbe Hecket then went to work 
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From the festivity of the marketplace 
to the decorum of the office 

Ray Aronson of Crate & Barrel, 
with Solomon Cordwell Buenz of 
Chicago, created a festive "mar
ketplace" for Crate & Barrel with 
light pine, a dramatic central stair
case and strategic placement of 
merchandise (above). The archi
tects took advantage of the 18-
foot ceilings by designing a mez
zanine, which then leads to the 
skyway level. A new entrance with 
double doors was added to the 
front of the store (right). The new 
taw offices for Arthur, Chapman & 
hAcDonough (opposite), designed 
by David Wilson of David Wilson 
& Associates, occupies the entire 
fifth floor of the building Warm 
tones and marble floors create an 
executive setting that contrasts 
with the lively aura of Crate & 
Barrel. 
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revamping the rest of the building as a 
mixed-used complex, first upgrading tlie 
electrical, mechanical and structural 
systems before turning to cosmetic work. 
The upper three floors and |)ortions of 
the second would serve as office space, 
with the rest as retail. 

On the main level, the dingy ceiling, 
once painted ivory, had Ijeen scrubbed 
to reveal the original leaf pattern, and 
the brass-and-pewter elevator cabs were 
stripped of paint and buffed to their 
original luster. The bronze front doors, 
moved to storage in the 1960s, were 
reinstalled, and the iron railing flanking 
the main staircase was bmught up to 
code by increiising its height with extra 
bars. 

Ellerbe Becket divided the first-floor 
open floor plate and created flexible 
corridors to accommodate multiple ten
ants, as well as designed a secondary 
entrance on Ninth Street for office 
workers. Public spaces throughout the 
five floors were designed "in a style that 
would reflect the spirit of the building 
and lake advantage of the 10-foot ceil
ings," says Scott Berry of Elleri)e Becket. 

Tlie spirit of the building also is ev
ident in Ellerbe Becket's design for the 
skybridge crossing Ninth Street fn)m 
the Medical Arts Building. The bridge 
incorporates materials familiar to Young 
Quin lan—brass , bronze and muted 
colors—to create a design that "cele
brates crossing," Berry says. "We drew 
on the bridges of Venice to create a 
romantic, festive bridge thai signifies 
that something special is hapjjening, 
Ixjth as you cross through the skybridge 
or appmach it from the street." 

But Greenberg encountered a stmn-
bling block when I^SGI, a French de
veloper, pmposed a 3"/i-block retail de
velopment on Nicollet Mall. The project, 
which included the Young Quinlan 
Building, called for "razing the build
ing except the facade facing Nicollet 
and Ninth." says Greenberg, who stood 
to lose his property. "At the time there 
wasn't much public sentiment to save 

the building because it was badly de
teriorated." Yet the efforts of the Min-
nea|)olis Heritage Preservation Com
mission paid off in April 1988 when 
the city council designated the exterior 
and |X)rtions of the interior historic. 

Despite the designation, the build
ing's future remained cloudy until July 
1988 when the city council voted for a 
scaled-down version of the L S G I pn)-
ject that excluded the Young Quinlan 
Building. Greenberg was now clear to 
pursue tenants and again reclaim the 
retail preeminence of the Young Quin
lan Building. 

The two largest tenants that face Ni
collet Mall, the Pok)/Ralph Lauren 
store occupying approximately 15,000 
square feet, and Crate & Barrel, spread 
over 12,000 square feet, presented dis
tinct design challenges. One was a 
throwback to an era of old wealth and 
landed gentr>', another a contem|K)rary 
home-accessories store for the yuppie. 

Ray Bailey of Ray Bailey Architects, 
Houston, wx>rked closely witli Polo store 
owner, Perkins Shearer of Denver, and 
Polo/Ralph Lijuren of New York, to de
sign a shop that fits comfortably into 

the historic shell of the Young Quinlan 
Building and c'learly reflects the atti
tudes and lifestyles that Ralph Lauren 
encourages. "Tlie basis of the store," 
says store manager James Spencer, "is 
to make the customer feel at home by 
presenting merchandise in a setting in 
which it is likely to \ye used." 

Bailey worked within the guidelines 
of the Minneapolis Heritage Preserva
tion Commission to maintain the vaulted 
ceiling, mouldings and original col
umns, as well as the travertine stair
way, ornamental handrails, bronze en
try doors and original Young Quinlan 
clock. 

The architect created an intimate 
clublike atmosphere by dividing the 
space, including a mezzanine and third 
level, into a series of smaller retail rooms 
while still maintaining the 18-foot ceil
ings. He create<l two major axes, one 
nmning from the front door to the stair
case, and the other aligning with a two-
story vaulted window facing Ninth Street. 

Rich cherry millwork adds to the 
Gatsby-like atmosphere "that makes you 
feel like you are in a club or someone's 
home, not a retail space," Bailey says. 
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In the opulence of brass and travertine, 
Polo finds itself at home 

Ray Bailey of Ray Bailey Archi
tects. Houston, integrated the his
toric detailing of the Young Quin
lan Building into the design of the 
new Polo shop (above) Bailey 
created a series of rooms that be
come settings for fashion and life
styles (below). Deep cherry mill-
work, high ceilings, arched 
windows and luxurious furnishings 
suggest the rich, genteel setting 
of the English country manor. 

hidividual nxims reflect the [mMlucts 
displayed. Luxurious coaches create a 
parlorlike feel for the women'.s-shoe de
partment, and a more nistic sclliufj 
liifihiights the southwestennvear. 

On the third level, which conncct.s 
with the skyway, well-apjK)inted bed
rooms decorated with b(H)ks, slippers 
and overstuffecJ chairs higlilight the linen 
department. While liailey provided the 
arehitet tural <letailing. Polo and Per
kins Shearer selected the anti({ue fur
niture, oriental rugs, artwork and other 
ac(;es.sories thniughout the store. 

The design for the 12,OOO-square-
loot (^rate & Barrel store, which opened 
in late spring 1989. t(K)k an errtirely 
different approach. Light pine contrasts 
with th»' dark W C K M I of Polo to create a 
contem|>orary setting for home acces
sories. Designed by Crate & Barrel's 
head coqwrate designer Ray Aronson 
with Solomon (^ordwell Buenz of Chi
cago, the new O a t e & Barrel is decked 
out in pine walls and ceilings and a 
maple ll(M)r. The W C K M I presents a neu
tral background for the coKirful mer
chandise. "We wanted the store to feel 
like a marketplace," says Er ik Steen, 
the store's manager. "Tlie atmosphei-e 
is approachable, and the merchandise 
is tou(^hable rather than offsetting." 

A wooden stairca.se leading lo the 
mezzanine level pirlls the cirsiomer 
thr<)ugh the marketplace by offering 
parroramic views of the entire store. 
Whether descending or a.scending the 
stairs, the customer faces the merchan
dise at all times. The store also can l>e 
entered from the skyway level, in which 
display wiirdows aruiounce its pres
ence from the second-lloor corridor. 

With the street-level stores settled 
in, and the up|>er-level offices leased, 
the Yoirng Quinlan Building, once va
cant and with an uncerlairr future, has 
re< laimed a vital [)ai1 of Mirrnea[)olis's 
retail and hirsirress scerre. As a mixed-
use birilding, Yourrg Quinlan marks its 
rebirth by (•ontribirting to the rejuven
ation of Nicollet Mall. EX. 
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The central gallery combines old 
and new elements. The lighting 

and chandeliers are redesigned 
to accommodate retailing needs 
for the '90s, and a new staircase 

was added in the back of the 
mezzanine leading to the third 

level and a skyway connection. 
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Lean elegance 
A jeweler's studio functions as both 
showroom and gallery 

Architect Gary Johnson devel
oped his design palette for S.-Vin
cent jewelers from the black-metal 
tools and wooden workbenches 
used by the store's custom jewel
ry makers. The store's anteroom 
functions as both show- and 
workroom, with the studio partially 
screened from view by a gridded 
shelf (at the left of the photo), 
which provides display/storage 
nooks for tools. 
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It's one t i l ing to capture a customer's 
attention when you've got spacious dis
play windows and bold, colorful U U M -
chaiKlise that's easily dis<-eniil»le a l)l(M'k 
away, l int how does a smal l store hook 
a sh(»ppcr"s ( iiriosity when most of its 
inventor) is no higger than a ( j u a i l i i 

It's a tall design order for any store. 
I)ul rspecial ly for S-V incenI , a smal l 
cuslom-jewelry store in Gavi idae (]<mi-
mon. Ixx"ate*d in the hot downtown-
Minnea |K) l is shu|>ping complex, where 
spanking new stores arnl tin* detai let l 
design of (iesar Pell i s arcade vie for 
the attention of every passerby, S -V in -
cenl neetled to make a s ta tement—but 
wi th a pitc h of restraint and elegance. 

For the exterior, architect ( iary John
son of Johns<Mi/Reis ainl Asscx iates took 
his cue fn)m Tif fany's street-level w in 
dows in New York. Johnson cut a series 
of puiu 'hed windows in a p ix i tmding 
mal l n)tunda, ent ic ing viewers wi th a 
gl impse into the store as wel l as i nd i 
v idual jewelry displays. 

U an elegance is the interior 's o|>-
eralive concept. Take the tr io of jewel ry 
cases in the store's anteroom. Door-
sha|>ed slabs of wood wi th inset display 
windows are prepped at ac-ute angles to 
the wal l . Accenting the light W<KKI ttmes 
throughout the store is a delicate blai k-
metal crosshalching of lirn-s in the fix
tures: Fluted l ights, l i ke inverted long-
ste'tniiMHl i hamjiiigne glasses, luuig from 
the cei l ing. Ghuss cases rest on bases 
of airy metal scciffolding. 

Hich materials, subtle details and 
ambient l ight ing, however, soften the 
design's austerity. The b i level ce i l ing 

tlie intHnluctorv s|xu «• in«Klulates rich 
tones of ash and mahogany veneer. 
Marble sleppin^stones set into the pur
ple-gray cariM'l lead visitoi-s hack to a 
second nM)m, a gallerv' for smal l jewelry 
exhibi t ions. Here, half-K-ylindrical f ix
tures cap the columns f lanking the walls 
and i l luminate the ga l len in a wash of 
soft l ight. And if you l<M)k closely you' l l 
see t iny [)in|H)ints of l ight in the co l 
u m n s where P lex ig las dowe ls have 

punctun*<l the surface, a mot i f that 
complements the hacki i t [)eriorate<l-
nietal cei l ing. 

I l l einpliasi/.c that the store is lM)th 
show- and worknM>m. John.son took his 
wiMMl-and-metal design palette f rom the 
jewc'leis" n i a [ ) l r wor-klK'nches ainl black-
steel tools. Pigeonhole shelv ing al lows 
I I H ' eralls |M 'ople to display their u i u i -
s u a l l»H)ls in griddeil nielies whi le g iv
ing customers a glimpse into the jew
el ry-making pro<'es>. 

Johnson l ikens the interact ion of the 
>[i^i( . "^ ( l i - l i m I |iiii< lh i i i> and r r i a t r i i a l > 

to an orehestra, "where di f ferent i n 
struments blend and are hannonicms," 
he says. I f so, the light touch is mostly 
Mozart. AJ"". 

• Irlir*'--

Punched openings in a protruding 
mall rotunda give passersby 
framed views into the store as 
well as glimpses of the jewelry 
displays. Once inside, customers 
are led by marble steppingstones 
to a back-room gallery (top), 
where the edginess of the de
sign's steel-and-glass motif is 
softened with ambient light from 
flanking columns and a perfo
rated-metal ceiling. 
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Nicollet's new neighbor 
Gaviidae Common establishes 
uncommon standards for retail design 

H\ K i ra ()l)()leiisky 

W l i i h ' its I ^ t i n luunr r rma i i i s a l im - i i a -
twister, ( iav i idac ( iorninon is hy nnw a 
laini l iar la< e on the Nicollet Ma l l . I i \ i -
i imnt l is o ld . the retai l center eanis its 
fami l ia r lecl l ) \ design, i ts wann blonde 
.stone blends wi th ot lx ' r downtown M i n -
nea|X)lis l iuulniarks. h its the W( ! ( ! ( ) 
Bu i l d i ng , the Fannei-s and Mj 'chai i i i s 
Bank and the new Norwest Center. Its 
street-wise windows reflect the gracious 
era of the ^ oung Qii inlan Bui lding. And 
ins ide, a s imple c i rcu lat ion plan that 
is eas\ Id master proves that fami l ia r i l ) 
does not l)r<'cd ( ontem|)t. 

(!»'sar Pe l l i , the Connect icut-based 
architect who designed Gavi idae (Com
m o n , is no stranger to Minnea|M>lis. His 
f i rm , (-e.sar PeUi & Ass(M ialcs. was re-
s|)onsil)le for the s t r i k ing new Norwest 
tower, which sits on the same bloc'k as 
tli«' retail cen lc i . \ \ i l l i IIJC ctunplct ion 
of ( iavi idae (Common. Bell i has had his 
hand in the design of a signi l icant part 
of downtown Minnea|K)l is. 

r*elli fel t that ( i a v i i d a c (a ) t iunon 
should blend to some extent wi th its 
neighl)or ing tower, but at the same t ime 
have its own ident i ty. The 2 3 7 , 0 0 0 -
square-foot shopping complex, deve l 
oped by BCK Development, had to lie 
a un i f ied design statement, but also re
spect Saks Fif th Avenue's promiiHMit 
presenc*' as an an< lu>r tenant. 

Gavi idae, unif ied only wi th the [Nor
west tower in colorat ion, puts its l)est 
face toward N i (o l l c l Ma l l . Here, a tur
ret announces the Saks F i l th AVCIUR-
entrance. A subtle change in fenestra
t ion and facade modulat ion helps es
tab l ish its .separate ident i ty. 

" Y o u can't design a department store 
solely to address needs, " Pel l i says. " I f 
you do, you end up wi th a blank IM)X. 
'Flic pr ime consideration wtis to respond 
to the Nicol let Mal l wi th the correct 
sca le , color and <'haracter." 

Pt ' l l i viewed the choice of the golden 
Ka.sota stone as an "easy conc lus ion" 

to reach in this winter city. The char
acter of the bui ld ing pn)ve<l more com-
|>lical<'«l. "W •• uai i lcd tin" center to re-
la l r to llic pedestrian nature ul lli<- Ma l l , 
to relle« l t lu ' .same elegance* of the great 
shopping l)oulevanls of t ln ' worM, " Pel l i 
.says. 

At live stories high, with the top stoiy 
graciousK set back, the bu i ld ing re-
spe< ts I IH ' scale set by its neighbors on 
Nicol le l . W in<lows on each level en l i -
\ en the facade, engage the pe<lestrian 
and. Pelli explains. "pn)vi<le a sense 
of inhabitat ion. Wni sense that peo|)le 
arc there and that aren't lacing a 
blank (anyon. " Al l sln »'t-level stores 
feature separate entran< es. which an* 
marke<l with c<)lorful awnings that lend 
a festive Hair. 

I f til l- exierior 1M)WS to the |M'destrian, 
the interior catei-s to the shop()er. In 
the design of tin* interi<»r. Pelli wanted 
"ti> ( l e ih- -p . i i es which [)un( tuate the 
experience with s|)atial del ight." 

The interior featums tha'e excla
mation | K i i n t s — a stunning ku iv l -vau l led 
ce i l ing painted l ike the northern sky, 
a scidptural gla.ss-bl<K-k slairt ase and 
a l(Min-adoni<>d fountain, designed by 
Sussrnan/Pre/|a i i f Santa MONK a. ( ia i i f . 

N()t grand gestures designed to o\er-
whelm, each (-lement has a puqKi . se . 
I l i e glass-bhu k stain ase draws shop-

jM ' rs into the s«*<-ond-floor skyway con
nection a« HISS Ni«-ollet. The c-eiling, 
painted light and dark blue with gold-
leid accents, unilies the four-floor Saks 
Fi l th Axcnne with live ihmis o f s|)e-
cialty stores and hel()s br ing sh()[)|)ers 
to the fifth fl(M)r. which might have been 
negN'cted. l l n ' founta in—which l)e-
gins on the fifth fl<M)r. caseailes over the 
edge and cnlminate's in a bubbl ing jxwl 
on the li ist level—frames the <*ritrance 
to Saks o n «'a<'h level. 

\ s l \ l i /ed (><K)-jH)uiid l(M)n with a 20-
foot wings|Kin flies fn)ni the s«'< on<l fl<M)r. 
" T h e cha l lenge, " expla ins designer 
l)<' lM)ral i Sussrnan of Sussman/Piezja cil 
Cal i fornia, "was l o make something fine 
and lean and elegant that had the (l iar-
acteristics (»1 a l(M»n." CmiuUie loosely 
translated means Uxm. which serves as 
the retai l center s symlM>l. Plie design
ers re|M'ate<l visual elements of the 
l i M H i — m a i n l y its red eyes—in the ( e n 
ter's signage and graphics. 

The interior detai l ing deseiTcs e<jual 
bi l l ing with the.s<' sjM 'j-ial eflects. l l iree-
I ' l i ied marble l l ( K i r s . eiistom-designed 
tai l ings and the prair ie-inspin-d p.ilette 
create a beautiful p r o s c e n i u m . Sakss 
i i i lei idi (d< signe<l by the Walker ( i i T H i [ ) / 

(^NI o f New York), as well as eac h 
s p e c i a l t N - K ' t a i l store, features its own 
design, without lH*ing overwhelme<l by 
the s u i T i n i i i d i n g architecture. 

" ' r i ie puii>ose ol an' l i i t« 'ctun' is luit 
to end up in a IxHik." Pelli explains. 
" A n arcliitec t nee<ls to make a sjiecial 
effort to inaki ' a connection, (aties have 
to change. . . . But if change is |(M) 
severe, the bui ld ing is |)erceive(l as a 
foreign element. A g c K x l an'hit<'< t. l ike 
a g(MKl actor, adjusts his [M-rsonality to 
fit the c i ty . " 

Pell i has given Mirinea |Milis a retail 
center that eaiitures the city's iinicjiie 
style, ( iavi idae ( ! o m m o n i s n n e o i n -

monly g c K x l retail architecture, and sets 
a new standaixl for the Nicoll«'t Mall. 

Kiid OhalcDsky is llir cdilor of Arts, 
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The Gaviidae Common atrium or
chestrates a trio of distinctive but 
integrated design elements, in
cluding a barrel-vaulted ceiling 
painted like the northern sky, a 
sculptural glass-block staircase 
and a five-floor cascading water
fall from which a stylized 600-
pound loon flies (opposite). 

Respectful of the scale and color
ation of surrounding buildings, 
Gaviidae Common's "good-neigh
bor" design includes its warm Ka-
sota-stone cladding which links it 
to other downtown-Minneapolis 
landmarks, among them the 
WCCO Building, the Farmers and 
Mechanics Bank and Gaviidae's 
sister building, the Norwest Cen
ter. But the retail center also bows 
to the pedestrian, engaging pass-
ersby with an inviting bank of 
store windows on every level. 
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When less is more 
Avalanche's minimalism sets the stage 
for the fine art of retailing 

Simple but forward-looking de
scribes the clothing in the Uptown 
women's-couture store Avalarrche. 
The backdrop for this theater of 
retail includes walls troweled with 
mortar to resemble weathered 
stone and airy textured-steel fix-
turing, whose sober palettes are 
punctuated by the Avalanche in
signia emblazoned on tfie far 
wall. 
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W lien Slc\«' \n(lcrs<-M and his w \ i i 
Ngi iy j ' i i . (l«'<-i<le<l U> muvf t l i r i r I ptown 
W(»nu'irs-( ( U i l u r e shop. \ \ a l a i i c h r . to 
a Uf\s sl<»icht)ril jusl (I(>VMI the street, 
they laced a major reno\at io i i . FI(M ke<l 
wallpapt-r in an o h \ « - - ^ r c c i i l leur-dr li> 
pattern hned iht* walls. W alci dan iap ' 
lel l pads (il the lloor r ipp l ing u i l l i s i \ -
iiK-h \ \ a \ r s . ' I ' IH ' s p t U « ' . which lumsed 
a (orHK-r In-autv salon, harhcr shop an»l 
a reh i l r r l ' s ofliee. was cramped and 
p(M>rl\ [ i ioponioned. 

Neither. ho\\e\<'r. was a nc\>comer 
lo enl rcpr f i icurship. \ndcrsc i i is the 
lauded puhlisl icr. printer and ownt i nl 
Venn i l l ion Kdilicins L imi ted , tlu* M i n -
nca|Milis linc-ait |)ri!i lniakin}; studio. He 
has the design of one su ( ( essful hn al 
Vietnamese eaten to his cre<i i l— the 
iVHi in ie | { i \er . Nguven slarled two 
l l u i \ i n g liusincsses of her own: Mat in 
and lh«' h t tns n stauiants. 

Hnl \ \a lau( he is perhaps l lu ' i r most 
|)er's(tnal ol retail e\|)ressions. The de
sign. Andersen says, ati <'\lensioii 
o f who A n is an<l what she d(M's lor 
|)eople." (Catering pr imar i ly to re|M'at 
husinesss. Nguyen wi irks closeU with 
cuslomers. malching clothes to lil« -
>l \ lcs and personalities, ol len tracking 
pie( cs in custornei-s' wardrobes and 
l in i ld ing on them. Simple ItuI lonvard-
looking in slyliufr. the c lothing uses un 
usual lal)ri<s: rich le\ l iu«'s. salural<-d 
coloi-s. sumptuous HIM'I-S. It's dist inc
tive hut not o\«-iiM»wering. geared to 
calalv/.ing a peisonal Iranslmrnalion in 
cusl<)mers thai Nguven and Anders<'n 
-M\ lakes plac<' when ( i islonicrs .rsseil 
ihei i uni(|uene.ss. when "[X'ople l>e-
com«' aware »>! themselves and less con
scious ol s l icking (»ut." 

H i e design relh'cts these ideals. 
Rather than repair ing the ua ler -dam-
aged door. Andersen instal led a lalse 
ll(M)r alwive it. Visitoi-s sl«*p up onto a 
[(iatloini to \ icw the c lothing racks, a 
suhlh- de\i< e. h«' says. "Ic* make ••us-
t«)mei-s leel that lhe\ ar«" walk ing into 
someth ing spe<-ial." Though luu ie r -
staled ( " r i i c stor\' (•f l lw archil<'clure 

has to IH ' m o i e <|uiel than the least | M ) W -

edu l gannent in the store." he says), 
the design is l)y no means hiand. Wal ls 
are troweled with a thin layer ol a mor-
larl ike suhslance (Andersen's secret 
re< ipe). then dain|K'ned to mimic the 
lock I I I wcalhi r rd slune or han<l-nil»l)e(l 
pigment. The |)al( lies ol plaster that 
liad lallen avva\ to expose hi ick when 
engineering < T e w s shored up the slm<"-
lure weren't replastcred. n-sult ing in a 
rough. variegat<Ml f inish. 

a le lai l than a leani ing envin)nment, 
where design and fashion jo in forces to 
leach a gentle lesson. For the cuslomers 
who've gniwn a l i l l le in their sel f -con
fidence, Nguyen ho|M's that "one change 
wi l l lead lo another, and that they wi l l 
stall to see heaulv in simple th ings." 

A.F. 

Andei-si'i i, in <'los<' consultat ion with 
iNguyen. desigiH'd and h i i i l l the fix
tures, fnmi l lu ' shownnun lahles and 
gridded-metal display frames to the in -
geni(His manne4|uins. He salvagj-fl nistv 
scia|)\ard sle<'l. then scoured it wi th a 
iM'lt sandci to create a mat-si lver sur
face with a swir l ing moin* texture. The 
pair ev<Mi collahoralerl wi th hwal jew-
e lnrnakcr He in / Hnimrnel to iashion 
an inset «lispla> < cts»' lor Bnimmers work, 
complete with a motorized l id that g in
gerly opens at the touch ol a hul lon. 

in i rn |MHtanl \ \a\s \ \a lanche is lc>s 

Andersen salvaged rusty scrap 
metal for use in Avalanche's store 
displays Buffing the surface with 
a belt Sander, he created a swirl
ing moire pattern which comple
ments the subtle textures of the 
design and clothing Here, a jew
elry case designed esf^ecially to 
house the work of local jewelry-
maker Heinz Brummel. 
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GaugLng good design 
InToto takes a fresh angle on retail 

For d«'<-a(l«>s. riuuiv a hn al veteran |)asse(i 
a pleasant c x n i i n g a l the American l^e-
gion I'ost 231 playing a lew rounds of 
b ingo, spinning the wheel of fortune or 
l inger ing tiv er dr inks at the vintagr- oOs 
amoelxi i i l har. lUil last year an era of 
g«MKl l init s canie to an end when hnige 
rnemhei-s deeid(>d to sell the renovated 
l iousr at .'{1st and He in iep in . 

(^uick to re(ognize the comer cis a 
pr ime op|M>rtunity on the cusp of (Jal-
h«>un S|uare. retailer Karen l l e i l ho f f 
l)oughl the place, and with the help of 
l (M'a l architect Daniel l^irson and de
signer TiiiM)lhy Duffy, P»»sl 2.'il has Iteeu 
rel)oni as Uptown's latest in- lhe-know 
s|)ortsw«'ar shop—inTolo. 

For starters, I.arson slit.-ed of f a sec-
l ion of the northwest comer of the house 

Ornate woodwork and bent-tubu
lar-steel tables and chairs, hold
overs from the building's era as 
a VFW lodge, converse easily 
with ttie new curvilinear fixturing 
and aerodynamic sales desk. To 
mark the buitding's debut on the 
Uptown retail scene, architect 
Daniel Larson lopped off the 
northwest corner (top) and in
stalled a two-story bank of win
dows that overlooks Hennepin 
Avenue. 

and instal led a two-storv wedg«' of win
dows, a visual ploy that nitates the 
hu i ld ing on its axis towiuxl the Hen
nepin Avenue shopping artery. Tl ie en
trance. t«K). has i)een ren)uted as visi
tors mount a new hank of stairs skewed 
at a 2()-degree angle to the street. 

The «lislortcd-diamond moti f is re-
peat«'d inside the store in the sha|)e of 
an o|)en light wel l , which mns the lieiglit 
ol the stnicture, al lowing dayl igl i l to 
f i l ler from a series of windows, includ
ing an attic donncr. (ai t l i r ig this of)en-
ing l»elween Hoors not only infus«-s the 
spare with light and air hut reveals an 
almost k inet ic lay<'ring of angles. 

Duf fy cont inued the archi tect 's off-
k i l ter geometrv in his design (or the tall 
.11 1 « • - • - . ( . i - t w l i i r h . ainio'-l ni<fi t-
l i ke , twist and list at shaq) angles. Us
ing a da ik stain, he l inked this new 
( ixtur ing with the old features of the 
lodge. A carved fireplace mantel along 
with l )u i l l - in sidelH)ards aiul sfnall wall 
cahinels with d<M)rs and drawers ajar 
serve as display niches for men-han<lise 
as varied as snakcskin ankle \HXAS and 
eml)n)idered sky caps. The dark trim 
ol the wcKKlwork is a stark accent to the 
cr isp. contem|K)rar>' l(K)k of the grey 
stucco exterior and the interior fl<x)rs 
and clothing racks, which iu-e Zola-
toned in a speckled grey, hiack and 
white pattern. 

Duf fy also made use of the classic-
'50s lumishings left iM'hind by lodge 
memlMMs. The wheel of fortune s|K)rts 
s i lk scarves and bright cotton tops. You 
can st i l l sit in the l)ent-tubular-steel 
chairs, but the mar<M)n Naugahyde has 
been replaced with a black huffalo 
leather. And the bar continues to w -
cupy a first-fl<K)r comer, functioning less 
as an entertainment center than as a 
sculpture a la Jean Ar j ) . 

It's a design in which hipness, his
tory and humor coexist in style. As an 
exam|>le, Duffy |H>ints to the contrast 
of t lu ' fleece western-wear lH)X«'r shorts 
stacked in the drawers of an arili(|ue 
t n m k . ""I l ie cowlH)y underwear sums it 
up , " he says, laughing. AJ^. 
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Cutting a three-story atrium in the 
center of the store funnels day
light into ground-level spaces and 
reveals a kaleidoscopic cross-
section of acute angles. 
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Contemporary tempo 
A new Room & Board steps to the beat 
of the '90s with light, energy and color 

K(M)m iK' Moan!, a Minneapolis-based 
Itofne-lurnishings s t o H " . has been in ll ie 
busines.'^ (il « n-ating i uiilefn|Htrai-\ res
idential settings l(»r nearly 10 yciirs. 
Now to assure that its own setting is as 
contem|M>ran as the homes it funi ishes, 
the six-store company has just ( o m -
j)lele<l the n'(l<'sign and lelcM alion of its 
flagship I'.dina s t o r e . I)»'signed by Mar
tha Yunker o f lV1innea|M)lis. the new 
and impn)ved K»M)m & Hoaixl (M < ii[)ies 
ll ie l i inner ( lol l ins Interiors s h o w n x i m 

along l"ran<e Aveiuie. an undist in-
gni>lied llat-nM)fed stmelnre a s lon< "s 

t h r o w fn)tn H(M»m & lioard's original 

3 E 

Room & Board gears up for the 
'90s with a new look and new de
partments. To rev up the store's 
contemporary image, architect 
Martha 'Yunker of Minneapolis 
started with a stucco exterior (top) 
and painted the columns red to 
announce the store from France 
Avenue m Edina A partition 
(above) separates the "abode" 
section, the home-furnishings 
store's latest addition, from the 
other departments The subdued 
hues and lighting lend quiet ele
gance to this somewhat more 
upscaled section of the store. 

!(« alidii at York and 7()th. 
Ymiker . whose other retail credits 

include the <lesign of Macio in ( ia ihoun 
Stpiare. <'onsi(lere(l ways of spif f ing up 
the single-level exterior before revamj)-
ing the IM)XV. beige interior. She started 
b\ shi l l ing the parking lot from the front 
of the store along France Ave'iuie to the 
s ide, thereby opening the str<'et-fn)nt 
side for a landscaiwd walkway and en-
Iranec. I\ew while stucco, genennis n^l-
fram«'d display windows and two re<l 

(o lumr js f lanking the door en-ate a re-
strainci l but str ik ing entrance. 

Tlu" n-al chalh'nge for Yunker lay in 
the twi)-l«'vel. .i(). MK)-s()uan'-l»H)t in 
terior, which was rather elanstrophohic 
and div ided into separate looms. " In 
retail design, you have to think alntut 
how tlx- ( i istomeis wi l l u.se the spiice 
and what wi l l make them feel comfort
able,'" Yunker says. "You need to lead 
the » ustomers l luougl i the store .so that 
i l l- \ -(•<• i i l l the pnMlucts. We waiiti il 
a c lean, conleniporan look thai was toll 
of energy and l ig l i l . " 

Y imke i o[)ened the space by kniM-k-
ing out walls and |)nnching holes thmugh 
ol l ic is to create a •"balance IH IWCCI I 
o|tenness and wall space." Partial walls 
and furnishings are us<'d to define in-
diviclnal .sections, and interior windows 
emphasi/.c the flow of space from one 
(lis|»la\ area to the ne \ l . 

I K \ isnally pul l the customer tl i ioi igl i 
th«" store. \ unkei sel lines of white flno-
icscent-tube l ighting against a hiaek 
ce i l ing. The lights seemingly zij) aj ni.ss 
the ce i l ing to <'t)nnect the di f fen'ut .sec-
t i o n s a n d add a "/.up" of energy 
thnnighont the store. Light fin1 her en
ergizes the store at the central slairca.se. 
which was given new vilalitv with a coal 
of W\M\V paint. Washed in the light of 
a skyl ight , the staircase glows as the 
visual focus of the store. 

On the lower level , devoted largely 
to accessories such as l ighting and [M»st-
e is . is one of Hoom & Fioard's ncwe.-.! 
d e p a t l t i K - n t s . BednHMns for Kids. "We 
wanted the k ids ' section to IM* fun." 
Y u n k e r says. To that end , she added 
br ight colors h igh l ighted by circles of 
red . yel low and blue neon at the cen
ter of the ce i l i ng . ( ia rpet ing is a bright 
b l ue , and the co lor fu l bedroom dior
amas " a i c l i tt le worlds onto tin ir nwn." 
Y unk<'r says. 

Plans include revamping the other 
stcires bascfl on the Kdina pn»loty|)e. 
F i l led with light and energv. the new 
R<M)m & BoanI has found a setting that 
wi l l steer it into the "'^Os. KX. 
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Neon lights and fluorescent-tube 
lighting energize the store, from 

the colorful, playful Bedrooms for 
Kids (atxive) to the display floors 
(left). Partial walls define individ
ual sections and emphasize the 
flow of space between one area 

and the next. 
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To market, to market. 
A local designer inventories the sights, 
smells and civilities of the 
grocery store of his dreams 

Detailed views of Covent Garden 
(this page and opposite) from tfie 
collection of Minneapolis industrial 
designer Bill Stumpf illustrate 
Stumpf's recipe for a more imagi
native, textured grocery-shiopping 
experience 

' My dream supermarket would 
simply blend thie best of old-world 
martlets with new-world conven
ience." 

By H i l l .Stumpf wi th Susan Packard 

To be s u r e , we urbanites of Minnea|M) l is 

arul St. Paul have reasonably gcMxl ICMKI 
stores and su|>ennark»'ts: the L imds and 
l ! \ t i l \ - i i icgamarkels. various ethnic 
food sl«)ps, one or two old meat mar
kets, one fish store, a couple of bakeries 
aiul several seasonal fannei-s' markets. 
Combined they make I<KMI selection as 
good tis or better than that found in most 
Americcui cities. So why com[)lainy What 
don't we have? What do most c i t ies, 
save Seattle, l>»s Angeles and New Or
leans, lack? A genuine urban market, 
that 's what. 

But haven't such urban markets as 
Covent Ganlen in Ix>ndon or [jes Hal les 
in Paris recently been leveled, replaced 
by more mtnlem and strategically lo
cated food em|X)ria? Unfortunately, yes, 
and with their passing much has l>een 
lost. Gone in these FAiro|)ean cit ies is 
tlie «'ssence of what all |)eople who eat 
deserve: a culinar> celebration in (|uan-
tity and vaticly, housed in significant 
architecture: a design theater for {IKH\ 
and its es.senlial connection to everyday 
folks and the fecundity of natun*: t l u -
p n M l u c e and material presence of the 
fami in the ci ty; the bounty of r ivers, 
streams, lakes and seas. What we have 
are thrice-removed, eff icient, c lean, 
modularized, systematic, overly deco
rated, smell-and-taste-free su{)ennar-
kels. 

SuiM'r they aren't. Tme nuirkeLs, they 
aren' t . But convenient they are. lVI<xl-
e m agriculture and shi|)|)ing systems 
allow us to enjoy many off-season f (KKls . 
We can have strawberries in Deceml)er 
in Minnesota, and r idicchio and eso
teric f ungi. The fl ip side is that we can 
also have test-tul)e tomalcws that are 
hard as nx 'ks , as ju icy and ful l of taste 
as a piece of car( l lM)ard. We can have 
muskmelons that retjuire steroid-er>-
ham^ed muscle strength to scoop out the 
meat. Often we have no idea where these 
foods were grown or at what expense to 

Third Wor ld countries. Nor do we seem 
to care. 

Hxlay's s u j M t n n a r k e t seems to find 
its measure in a wide variety of good, 
but rarely fresh, wholesome or nontoxic 
f«K)d. Our anomalous food sources pro-
vi<lc |)apaya fni i t from Hawai i , yet the 
vellow caviar harvested fn)m l.iike Su-
|)erior fish l)ypa.s.ses our local m a r k e t s 

completely and gets shipj jed to Swe
den. 

It d tM'sn ' t have to be l ike this. I had 
the gotxl fortune to see, smell and taste 
ih. wares of l)oth l ^ s Halles and Covent 
( ra iden. (What a nice name f o r a mar
ket.) b i 1976. I was even treated to a 
[M'rsonal tour of the latter by the Knglish 
designer Michael Greeri. It started at 
dawn wi th a beer and bacon sandwich 
in one ol the pubs, fre«juented by fotxl 
merchants, that ringed the bustling 
market. 

l a t e r , as 1 walked into the market's 
flower h(»use my senses soared. Soft l i g l i l 

f e l l from the crystii l-palcicelike cathe-
(L>d ceil ing. Binis c h i q K ' d imiidst stands 
of flowers of al l colois, varieties and 
|)erfumes. Workers wi th flowei"s in their 
lapels seemed as che^erful and hright 
and fresh as th<' mums and daisies. Tlie 
place was l ike a great urban green
house, larger than the Como Park Con-
sei-vatory. This stnicture was connected 
to the fresh-pnxluce ha l l , which had 
s imi lar architectural lightness and del
icacy. Here t h e smells of the fann. t h e 
e a r t h and the scents of numemus fa
mi l ia r fmi ts and vegetables hung in the 
air. 

The pace at the Bil l ingsgate fish mar
ket, by contrast, was much faster, a l 
most nervous. Stacks of wocxlen lx>X(!s 
stood filled with iridescent fish fresh 
fi-om the ocean, enmeshed in (-racked 
ice. As it slowly nielte<l, the ice created 
a wet fhKHscajx' that glistened l ike rain 
on a city street. T l ie workers dartenl 
around, knowing the freshness of their 
pmduc i was at stake i f they lingered. 

The meat market provided yet an-
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other, mou" soml)er s«*nsory ex|M'r i -
«'in e. The soli sawdust I walke<l on 
muff led sn in ids . ( ireat racks of steel 
painted deep green, suspended fnun an 
overhead arch i tec tura l b r idge, were 
juxta[M)sed wi th ivory-whi le <'eramic-
brick walls. The i d i i t i a s l gave the pink 
skins of th«' du'ssed pigs and the «leep 
led sides (»l IM'CI a theatrical presence. 

I 'Jiough ol the wonde|-s of ( j t \ e n l 
(»ard<'n. How < an we make design thea
ter work in our own niidsty Actua l ly , it 
wouldn't l)e d i f f icu l t . My dream su|»er-
market design would s impK blend the 
l)est of oId-w(nld markj'ts with lU 'w-wodd 
convenience. My su|M'nnarket would 
IM- a phu e no larger t l ian a BycrK 's ui 
a Lunds. It would be hn-ated in an area 
convenient to hoinedwcl le is. wi th easy-
access p a r k i n g an t l a m e n i t i e s we 
wouldn't (to U' tnit l i ful) lie without, such 
as last, efficient checkouts ani l bagging 
ol g r o ( f l i e s . 

But 1 envision a much more dramatic 
an i i i t i 'cture to hou.se this market. Vast 
amounts of natural l ight would stream 
in from alwivj-: at the c enter of its c ru 
ci form plan a small t«'aixH)m would en
tice shop|)eis with its homemade pas-
Ir i e - . giKMl bread, coffee, tea a n d — o h , 
ye.s—a supply of thos«' mar\e lous half-
sandwiches, lerrinesof pate, gocnl p ick
les and. lM-li<-\e it or not, miniatur ized 
versions of g<HHl re<l Amer ican hot dogs. 
chi|>s and the l ike. 

Wide aisles along I 'acl i axis of the 
cnn i form would l>e eilged by smal l , 
indepi' i iderrtly owned sho[)s o|M"rate<l 
by true connoisseurs: g reengro i c rs : 
fishmongers; cheese marketers; mer
chants of spices, teas. <-ofle«'s iuni giuins; 
biileher-s <uid siiusiige n u i k e i M ; plant and 
flower growers; and baker's and de l i -
catessiMi s|M>cialists from .several coun
tries. 

Small kiosks sell ing nuts, taniales. 
hot pu l/els and ehe-stnuts would IM* in -
ters|»ersed throughout as would caged 
l ive |M)ultry and small domestic b in l s 
siK li as (anaries. (Poultry dressed for 

cooking would l )e avail£il)le in the l)utch<*r 
shop. I 

I would also include a large news
stand and rnaylje a toliacco shop (I l ike 
a giKxl cigar but di'plon* cigiuettes) and, 
of course, a wine shop. 

I uon ld downplay the endless aisles 
of rnulti lmuid sameness in canneil giKnls, 
siMla |)op. detergents, cereals, |>a|K'r 
p n M l u c t s and other comriKHlit ies c u r 
rently highlighted by most suj>ennar-
kels. 

How c a n this diversity of ownership 
be accomplished, y o u ask.'' Fasi ly . wi th 
r r K M l e r n data pnM-essing and p r ic ing of 
c o r n n u M l i t i e s . Faeh shop would pay a 
fi'c to the market whole for sourc ing. 
war«'housing, inventoi-y management, 
pr icing an«l maintenance. In many ways 
it (ou ld o|M'rate as a co-op, wi th juxi-
ducer-s (truck fanns. e t c . I actively i n 
volved. 

\ \ e deser\«- rnoi-e lhan a b la iu l c o n 
sumer e \ | )er iencewhen we go shopp ing 
for foo<l. Miirkets, historicjilly, have l)een 
centers of socialization, and in M i n -
nes<(ia. at any rate, we se«- t im id an«l 
humble attempts at this. One has only 
to \{K)k at the IMICI hut del ight fu l c o l 
lection of |M'rsonalities having coffee at 

I i i i ids in Highland Park or M innc-
tonka. Though they are there to buy a 
loaf Of bn-ad, they are also there to greet 
neigliboiN. to read a newspaper, to me« l 
a f r iend. 

The Twin (i i t ies are attuned to t h e 
corn|H)nents ol c iv i l i ty : thev (M-eiipv a 
slialegi( brcadbaskcl location whose 
denizens are fast leani ing to appreciate 
giMhl I IMKI. VV i th al l this, it should l>e 
(Mtssibic for such a l ively, congenial 
place to erneige. What should it be 
ca l led? N o t h i n g s p e c i a l — s i m p l y a 
market. 

/mi Sfiini/i/. (I (lesi^iuT, (inlhor, de
sign tliroiisi (ind Icdurcr. ts founder o/ 
//;/• Miiinropolis di'siiin flrrn W dluiiii 
Slumpf & AssiH iates. Siisan Packard 
is a writer, editor and researcher u il/i 
I I dliam Stuni/)f& Associates. 

"All people wtio eat deserve: a 
culinary celebration in quantity 
and variety, housed in significant 
arctiitecture; a design ttieater for 
food and its essential connection 
to everyday folks and the fecun
dity of nature; the produce and 
material presence of the farm in 
the city; the bounty of rivers, 
streams, lakes and seas." 
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A patchwork-quilt design inspires 
this Forest Lake hideaway 

A study in silhouettes on White 
Bear Lake 

Whether high design or folk art, 
color, form and material are the 
staples of any architeclure. This col
lection of ice-fishing huts, photo
graphed by Larry Stark for a forth
coming hook on the subject, runs the 
gamut from |)ure whimsy to --cll-
assured utilitarianism. Scattered on 
the ice-swept terrain, these minia
ture domiciles are expressive reln'ats 
tor the solitary arctic dreamer. 

i t t I H o u 



A Lake Mille Lacs fisher catches 
his dinner while catching the 
soaps in a home-away-from-home 
fish house 

A house-cum-trailer makes for a 
quick getaway for this Green 
Lake resident. 

Stripes create a striking display 
on Bald Eagle's ice. 

o n t h I o 



A cache of recycled printing 
plates makes headlines at Forest 
Lake 

Wildlife art in the wild in this South 
Center Lake trompe I'oeil. 

Simple is more in a miniature hut 
on White Bear Lake. 



Discarded mailbags make bag
ging fish a cinch on Forest Lake. 

A Croon Lake adventurer borrows 
from the far-north vernacular in 
this mock igloo. 

A pioneer in plywood stakes out 
the turf on Forest Lake. 



'Ble floors canlead to clients with cold feet. 
A coiTifortable client is a happy client. That's why many 

buildeis are recommending supplemental electric heat. 
Installed under any floor, heating coils take the icy shock 

out of getting up in the morning. On ceilings they invisibly radi
ate an even, gentle warmth. And both can be easily controlled 
using an enetgy-saving thermostat witli a built-in timer. 

Then, to give your clients an even warmer feeling. 

suggest electric thermal storage. A system that lets them tall 
advantage of NSP's lowest rates by storing heat during off-p( 
hours, then releasing it during the day. 

Whatever you recommend, a supplemental heating 
system generally costs less and is easier to install than expaij 

ing a central system. It makes selling a home easier t 
To find out more, call Scott Getty at ( 6 1 2 ) 3 3 0 - 6 3 6 1 . 
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The deep bands of steel that line 
the edges of each floor in the 
Gaviidae Common atrium (left) 
are decorative plate girders which 
conceal conventionally fire-
proofed steel beams. To t>oth 
achieve a bare-beam aesthetic 
and meet fire-safety regulations, 
exposed steel beams are de
signed as decorative shells for 
fireproof concrete columns (illus
trated in the diagram above). 

Fantasy framework T h e e x -
[Mised s tee l l )eam a n d ( -o l i i f i i i i a re i cons 

(»l i n t x l e r n ar< h i l c c l i i r e , i i n r n o r l . i l i / . e d 

b y l l i e " s i r u c l u r a l l i o n e s l y " o f M i e s 

v a n d e l | { o h e . H e r o i c a l l y s t r o n g i ) U l 

n n i o r t n n a l e l y v u l n e r a b l e t o h e a t , 

s l r u i l u r a l s t e e l m u s t b e c o v e r e d w i t h 

p r o t e c t i v e m a t e r i a l to r es i s t l i r e , a r e -

( | u i r e r n e n l i n a l l b u i l d i n g c o d e s . T o 

ach iev< ' t h e h a r e - b e a m a e s t h e t i c , a r 

c h i t e c t s h a v e h a d to be m e t r e c l e v e r 

t h a n " h o t i c s t " i n e x [ > r e s s i n g t h e m a 

t e r i a l . 

I < i r t i n - (»a\ i i< lae C o n u n o n a t r i u m , 

t h e a r c h i t e c t u r a l o l h c e s o f C e s a r P e l l i 

a n d D i r k L o h a n w o r k e d w i t h M i n n e 

a p o l i s s t ee l f a b r i c a t o r L . L . L e j e u n e 

(Company t o c o n c e a l t h e f i r e p r o o f e d 

s t n i c t u r a l s k e l e t o n w i t h a f a c a d * ' *>( 

d e c o r a t i v e s tee l . T h e < o l u m n s that l i r i e 

t h e a t r i u m a n d su | )po r t t h e Hours a n d 

r o o f , f o r e x a m p l e , w e r e f o r m e d b y 

w e l d i n g f o u r w i d e f l a n g e sha|>es t o 

c r e a t e c r u c i f o r m s h e l l s ( s e e d i a g r a m ) . 

( ] a g e s o f s t ee l r e i n f o r c i n g b a r s w e r e 

t h e n i n s e r t e d i n t o t h e s h e l l s . K r e c t e d 

o n s i t e a n d t i l l e d w i t h concr< ' t<- , t h e 

w i d e f l a n g e s h e l l bec^ame a p e r m a n e n t 

a n d e l e g a n t f o r m w o r k f o r a f i r e p r o o f 

c o n e r e l * ' c o l u m n . 

S p a m f r e l s ( h o r i z o n t a l s t e e l b a n d s ) 

(•( inneetin}z t he c o l u m n s ap |>ear to s u p 

po r t t h e f l o o r s , b u t t h e y a r e r e a l l y o n l y 

.s tee l -p la te g i n l e r s w h i c h c o n c e a l c o n -

\ c n t i o i i a l l y l i r c f i r iM t led s tee l b e a m s . I n 

t h e g i i d d e d g u a r d r a i l s , p i c k e t j i s s e m -

b l i e s o f s tee l a n g l e s a n d p l a t e s e x h i b i t 

t h e n u t s a n d IMIIIS o f s tee l t e c h n o l o g y . 

I n t h e f a n t a s v f r a m e w o r k o f t h e 

m o < l e r n n u i r k e l p l a c e , t h e a l l u s i o n t o 

M i e s i a n p u r i t y i s temp« i e ( l b y t h e i l 

l u s i o n o f n a k e d s t e e l . 

Hill Beyer 
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St. MtuviChurcft. St. ["uiil. \ l \ 

1 

I'litrtn 6 \ ' I . M k f i a c I HUiinutil 

T H E R E S T O R A T I O N G L U E D 

S t a i t i e d G(ass R e s t o r a t i o n and C o n s e r v a t i o T i 

2242 University, Ste. 316, St. Paul, Minnesota 55114 
For more information contaa Michael Pilla at 612-644-7927 

A OHipiTalhv ITojcct af'Catfwlk ttiaritits. I'rojccl K. I.S. E.. 
MmuircftStiulMJS, Inc.. oiulTftcCilj'qfSI. 1*0111 
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lOCAl MEDIA 
UNCOVER 

SNOW JOB AT 
STATE CAPITOL 

And you could be involved. Because if you're 
willing to chisel 10-foot blocks of snow for three 
days in subzero temperatures, you deserve to 
have your artistry revealed. Exhaustive digging 
might even lead you to the $500 

Snow-Sculpting Contest will be on the State 
Capitol grounds January 26-28,1990. For entry 
information, call the Winter Carnival office at 
297-6953. Applications are due January 2, but 

you'd better hurry Competition is 
Grand Prize. This year, the St. Paul aT)^ " 7 ^ 4 — ^ limited to 30 teams. So sign up today 
Winter Camival/Minnesota State ^ tlmPyUnS^VW And plan to have your talents exposed. 

The Minnesota State Snow-Sculpting Contest. January 26-28,1990 
T Y K X i R A P m ' Grea i Faces ILLUSTRATION M i k e Patrick CREATIVE Lee & Riley CONTEST SPONSOR 3 M 
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commg soon 
Mulfinger & S u s a n k a 
Archi tects . 

Lof tus Res idence , 
Credit River, MN. 

S t e p h e n Wong, Assoc ia te . 
379-3037. 

Muifinger & S u s a n k a , 
Archi tects . 

Private Res idence , 
L o n g L a k e , IMN. 

Robert Gerloff, A s s o c i a t e . 
379-3037. 

Muifinger & S u s a n k a , 
Archi tects . 

Private Studio, 
Minnetonka, MN 

C r a i g Melvin, A s s o c i a t e , 
379-3037 

Muifinger & S u s a n k a , 
Archi tects . 

Smrth R e s i d e n c e , 
Lakevi l le , MN. 

David Sa lmela , A s s o c i a t e . 
(218) 722-0059. 

l l ^ l l i i i » > ^ l l I I I I 

Coming Soon announcements are placed by the firms listed. For rate information call AM at 612 338-6763 
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coming soon 
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Mulflnger & S u s a n k a Architects 
Smal l Houses 
Cheryl Fosdick 
(218) 722-0059 

Rosemary A. McMonigal 
Architects 
Project: Guthrie & 
J o h n s o n R e s i d e n c e 
Minneapolis, MN 

Subtle exterior cl i i i i i f ies in f ( in i i . 
co lor and propor t ion l i i g l i l i ^ h l 
the renovat ion o f th is home on 
the ea.st shore of l ^ k e o f the 
Is les. Ex tens ive i n t e r i o r work 
i nvo lved conve r t i ng the home 
f rom a fonr -p iex to a s ing le 
fam i l y . T h e des ign creates an 

o p e n , un i f i ed layout on the first 
f loor ; a eomprel iensiv« ' r emod
e l i n g o f the second f loor and 
a i t i e ; and l l ie a«ldi t ion o f a new 
garage. 7 8 9 - 9 3 7 7 . 

\ 

Char les R. St inson 
Architects 
Project: Goldberg 
Res idence , Lake C a l h o u n 
Mpis, MN. 

E d e n Prairie, MN & Stuart, 
F L . , (612) 944-5334 

Promote your firm! 
Advertise in Coming Soon! 
Call Judith Van Dyne 
at (612) 338-6763 
for rate information. 

Coming Soon announcements are placed by the firms listed. For rate information call AM at 6T2 338-6763 
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All you 
hear about 
Wall Decor 
leaves you 

blank? 

Wall Decor?, you say. No problem, I say I'm Drew Kalman, 
President of PS Decor. I have 3000 solutions to fill the blanks-
the selections in the Past Tense" Scenic and Custom 
Collections. Imagine the impact of a larger-than-life locomotive 
rushing right at you' ' Or your own great outdoors-indoors? 
Got the picture"!" Fantastic! 

Looking for 19th century charm or tum-of-the-centur/ nostalgia, or the 
timeless beauty of Mother Nature^ The PS Decor Collections match your 
imagination with the right tone your theme demands. Stuck for the perfect 
image and it's not in stock'!' Look to PS Decor to turn your idea into reality. 

Any size. Anyv\/here. Any time. PS Decor is your single source for wall 
decor We feature Cibachrome" for brilliant prints and display transparencies.. 
guaranteed for 25 years. We fill the blanks with museum-quality black-
and-white photomurals, too. Mounting and framing add the finishing touch. 

I've spent ten years setting the standards in the photo decor business. That 
means treating your project like a special order-because it is! That means 
photomurals exactly to your specifications. And following through to the 
installed wall. 

Want to hear nxxe? I'd like to fill you in about PS 
Deca. Wnte or call, 612/522-7741, f a samples and 
exciting new ideas. At PS Deca, the sk/'s the 
limit ...sofar. 

D t C O R • 
A Division of PK)to3'aof'iic Specialiies 

1718 WASHINGTON fi/lHUl NORTH/MINNEAPOUS, MN 55411 

news briefs 
C.oiitiiiHcd from [uific S 

a i u l n i a l l , a-s we l l a.s t h e pn)|)(>se<l i i i a i l 

n ' d c s i g n . 

ITie | ) n » j e < l i.s lu idge le f l a l 

K e g i s l r a t i o n i n f o n i i a l i o i i a n d eom|M' l i -

l i o n g u i d e l i n e s w i l l be a v a i l a b l e i n e a i l \ 

. l a j i i i a r y 1 9 9 0 , w i t h suhn i i l l a l . s d u e b y 

l . i t ( A p r i l o r e a r l y M a \ . I 'or m o r e i n -

f o m i a l i o n . c o n l a c l t he ( l a p i l o l .Xn'a A r -

( • ln le< ' lura l a n d P l a i n i i n g B o a n l . K ( M > m 

S tan- C a p i t o l . St. P a u l , M N 

5 5 1 5 5 , o r e a l l ( 6 1 2 ) 2 9 6 - 7 1 3 8 . 

A winning garden 
T h e Kegi.s G a r d e n , a n i n t e r i o r l and 

s c a p e w i t h i n the (>owles (^on.servalory 

a l t he M i ! H i e a | M ) l i s S c u l p t u r e (»an l cn . 

w a s o n e o f .5,5 p ro jec t s h o n o r e d (or d e 

s i gn e x c e l l e n c e al t h « ' a n n u a l .Amer icar j 

S x ic iv o l Lui( ls< ii|>c A n hiU^cl.-^" awards 

( ( • M i p < i i t i o n . A 1 7 - m e m b e r j u r y se

l e c t e d t h e w i iuuMs ( rom '.V2'.^ s u b m i s 

s i ons . T h e g a r d e n , d e s i g n e d b y M i 

c h a e l V a n V a l k e n b u r g h a n d Had ia ra 

S l a u K a c h e r S o l o m o n , i n c l u d e s p a v u i u . 

t o p i a r y s t r u c t u r < ' s . [ ) l a n t i n g s , v i n e s , 

(u rn i t u r< ' a n d a [hhA to e m ( ) h a s i / . e t h e 

v a l u e o f y e a r - r o u n d l a n d s c a | ) i n g . 

St. John's art center 
St. J o h n ' s lJn ivei -s i ty i n C o l l e g e v i l K ' h a s 

brok<-n gn )un ( l o n a n e w $ 2 . 1 5 m i l l i o n 

ar t < e n l e r d e s i g n * ^ b y H u g h Jacobsen. 

T h e 27,6(K)-.s<juare-f<M)t c e n t e r w i l l a l 

low t h e u n i v e r s i t y t o i nc rease i t s f a c i l 

i t i es f o r ar t stud<'nts a m i ga l l e r i es . T h e 

2 - l eve l b r i c k stnictui-e overl(x)kir>p L i k e 

\ \ a l a b on the cam[>us\s wes te rn edge 

w i l l i n c l u d e two b u i l d i n g s fo r a j ia l le iT 

a n d s<'h(K)l. The ga lh ' r y w i l l i n c l u d e a 

l a rge e x h i b i t i o n s p a c e , a s m a l l e r ga l -

l e i A . a n 88 -sea t a u d i t o r i u m a n d a v is -

i l i n g a r t i s t . s ' s t u d i o . T h e schoo l w i l l house 

c la^sKMuns and s tud ios fo r d r a w i n g , de 

s i g n , p a i n t i n g , p r i n t m a k i n g a n d s c u l p 

t u r e , a n d w i l l i n c l u d e r<M)m fo r i n d i v i d -

U t i l .student studit»s. a lounge , an in fonnal 

g a l l < - r \ . [ )ho logn iph ic d i i r k n x i m iu id sl ide 

l i b r a i y . 

Eiierbe in Washington 
K l l e r b e Becke t w a s n a m e d a rch i tec t / 

e n g i n e e r o f t h e I n t e n i a t i o n a l C n l t u r a l 

iSî  T r a d e C e n t e r a n d F e d e r a l O f l i ce 

(Comp lex , a S 6 6 5 m i l l i c m , 3 m i l l i o n -
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Northland Heat Pump Association Invites you to 
a trade sliow and workshop: 

N ^ L a n d T h e N e w A g e o f 

H e a t P u m p s 
D e s i g n e d for: 

Rralion 
Mnngagc Lender* 

I'lumbing Contractors 
Well Drilling Contractor* 
Rcntodeling Contractors 
Building Trades Students 

Hom<-o»ner» 

Archil«.l> 
Englncen. 
Developers 
Building Contractors 
HVAC Contractors 
Building Onnera/Manage 
Electrical C»intra«ioni 

T o d a y ' s a i r s o u r c e a n d 
g r o u n d s o u r c e h e a t p u m p 

t e c h n o l o g y w i l l b e o n 
d i s p l a y . V i s i t o u r e x h i b i t o r s . 

A t t e n d o u r i n f o r m a t i o n a l 
w o r k s h o p s . F i n d o u t h o w 

y o u c a n b e n e f i t f r o m t o d a y ' s 
h e a t p u m p s . 

F R E E A D M I S S I O N 
N O R E G I S T R A T I O N N E C E S S A R Y 

D A T E S / L O C A T I Q N S / T I M E S 

J A N U A R Y 1 7 F E R G U S F A L L S H O L I D A Y INN 1 0 a m - 8 p m 

J A N U A R Y 2 4 S T . C L O U D H O I J D A Y I N N 1 0 a m - 8 p m 

J A N U A R Y 3 0 L A C R O S S E R A D I S S O N 1 0 a m - 8 p m 

F E B R U A R Y 7 B L O O M I N G T O N M A R R I O T T 10 a m - 8 p m 

F E B R U A R Y 1 4 M A N K A T O G A R D E N I N N 10 a m - 8 p m 

F E B R U A R Y 2 0 D U L U T H R A D I S S O N 10 a m - 8 p m 

W O R K S H O P S C H F . D l i L E 

C L A S S R t K ) M A C L A S S R ( K ) M B 
I l h 3 0 Northland Heal Pump Aiiociation 
11:00 Grtiund Source Heal Pump Basics I lUily Programs 

Ground Loop Techmilofo Air Source Ileal Pump Basks 
12.-00 ReliabUit> Controb and Air Flow 
i i J O Specif>'ing Heal Pumps EconomicB 

IKM tiround Viurce Heal Pump Basics Northland Ileal Pump Association 
I : i 0 Ground loop Technolo|{>' Air Source Heal Pump Basics 
2:00 Heat Pump Reliabiiiiy litilily Programs 
i i O Specifyins Heal Pumps Economics 
J:00 Ground Source Ileal Pump Basics Northland Heal Pump Association 
5-.*0 Ground loop Technology Air Source Heal Pump Basics 
4:00 Heal Pump ReliabUily lltllity Programs 
4:50 Specifying Heal Pumps Economics 
5:30 Northland Heal Pump Association 
(KOO tiround Source Ileal Pump Basics Northland Heal Pump Asscxiatlon 
6: JO Grt>und loop Techmilogy Air Source Heal Pump Basics 
THH) Reliabiiiiy Controls and Air Flow 
7=30 F.conofnks l^tilliy Programs 

FOR MORE LNFORM,\nON; 
CONTACT YOUR LOCAL E L E C T R I C UTILITY OR C A L L I 800-545 WARM 
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MINNESOTA 
VIETNAM 

VETERANS 
MEMORIAL 

M i l 11 K M ) i . I R c i i i o m b f i i i i g 

A N a t i o n a l C o n i p c i i t i o n 

The Minnesota Vietnam 
Veterans Memorial, Inc. and 
the Capitol Area Architectural 
and Planning Board are 
sponsoring a national open 
design competition for a 
memorial to those Minnesotans 
who died in the Vietnam 
conflict. It will include the 
names of those killed and 
missing in action. The 
memorial will be built on the 
grounds of the Minnesota State 
Capitol in St. Paul. The goal 
of the competition is to achie> e 
a memorial that will be 
reflective in mood rather than 
make a political statement 
about the war itself. 
Substantial completion of the 
memorial is scheduled for late 
1991. The total budget is 
approximately $500,000.00. 
The design competition poster, 
available in early January 
1990, will be mailed to all 
interested parties. Registration 
opens in January 1990, design 
submittals are due in late April 
1990. Registration by 
interdisciplinary teams is 
encouraged. 

C O N T A C T : 
F O R E C A S T Public Artworks, 
Professional Adviser, 
The Minnesota Vietnam 
Veterans Memorial, 
Capitol Area Architectural 
and Planning Board, 
Room B-46, State Capitol, 
St. Paul, MN. 55155, 
612.296.7138 

sqiiare-f«x>l I n i i l d i n g tha i w i l l c o m p l e t e 

the ( l eve lop rnen i o f t h e F e d e r a l T r i a n 

g le n e a r the (Capi to l . E l l e r b e B e c k e t i.s 

It a n i r d w i l l i Pel Col)l> F r e e d & P a r t 

n e r s , p ro jec t d e s i g n e r , a n d t h e D e l t a 

Par tnere l i i p , deve loper . T l i e pro ject w i l l 

f i l l a n 11-acre s i te f r o n t i n g P e n n s y l 

v a n i a A v e n u e , c o n ^ j l e t i n g the d e v e l 

o p m e n t o f the F e d e r a l T r i a n g l e , w h i c h 

was sus|)en<lcd d u r i n g the D e p r e s s i o n . 

T h e c o m p l e x w i l l house o f f i c e s fo r 

s tate a n d l oca l g o v e r n m e n t s d e a l i n g w i t h 

t r ade a n d t o u r i s m , severa l fe<leral a g e n -

( ies. shops , res tauran ts a n d e x h i b i t i o n 

s|)a<<'. S i ' l i e d u l e d lo r c o m p l e t i o n i n 

1 9 9 4 , the o f f i ce c o m p l e x w i l l be the 

la rgest b u i l d i n g c o n s t r u c t e d i n W a s h 

i n g t o n , D . C . , i n 5 0 years . 

Science center at Hamline 
H a m l i n e U n i v e r s i t y i n St. Paul broke 

g r o u n d on a new $ 4 . 5 m i l l i o n s i i c n c c 

( I ' l i l r r . s c h e d u l e d fo r c o m p l e t i o n i n 

J a n u a r y 1 9 9 1 . 

T h e 3 6 , ( ) ( ) ( ) - s q u a r e - f o o l b u i l d i n g , 

d e s i g n e d by H W B R A r c h i t e c t s , w i l l u p 

d a t e a n d e x p a n d the f a c i l i t i e s f o r t he 

p h y s i ( ' s , b io logy a n d c h e m i s t r y d e p a r t 

m e n t s , h o u s i n g a d v a n c e d t e a c h i n g a n d 

r e s e a r c h l abo ra to r i es a l o n g w i t h f a c u l t y 

a n d s u p j M J r t - s t a f f o f f i ces . L a b o r a t o r i e s 

a r e d e s i g n e d to be flexible a n d a c c o m -

n u x l a t e e q u i p m e n t a n d l ayou t c h a n g e s 

f o r t h e fu tu re . 

T h e 2 -s lo ry b u i l d i n g w i l l c o n t i n u e 

t h e C o l l e g i a t e ( i o t h i c t r a d i t i o n o f t he 

c a m p u s w i t h a b r i c k - a n d - g l a s s f a c a d e 

a n d a r e d - t i l e roof . T h e b u i l d i n g ' s 

m a s s i n g is b r o k e n i n to th ree s e g m e n t s 

to p resen t a m o r e a p p r o a c h a b l e i m a g e 

o f t he sc iences fo r t he u n d e r g r a d u a t e . 

Artist and architect 
collaboration 
N a t i o n a l l y r e n o w n e d ar t i s t J a c k i e F e r -

ra ra has been a w a r d e d a commiss io? i to 

co l la lM)rate w i t h N e w Y o r k a r c h i t e c t 

W i l l i a m Pede rsen i n the r e d e s i g n o f 

H a m m Plaza i n f ron t o f the n e w St . P a u l 

C o m p a n i e s b u i l d i n g , d e s i g n e d by K o h n 

P e d e r s e n F o x . 

TTie plaza, acco rd ing to Pedersen a n d 

F e r r a i a , w i l l i n c o q w r a t e e lements u n i i p i e 

to S t . P a u l . I n t he d e s i g n p n x ^ e s s , t h e 

t e a m says i t w i l l c o n s i d e r t he p laza ' s 

p r o x i m i t y t o t h e h i s t o r i c L a n d m a r k 

C e n t e r , t he n u K l e m i s t St . P a u l C o m -

f ) i u i i e s tower u m l e r cons t ruc t i on , as w e l l 

as t h e p e d e s t r i a n - a n d a u t o - t r a f f i c How. 

r i u - t e a m a lso w i l l a d d r e s s M inneso ta ' s 

< l i m a l e e x t r e m e s , m a k i n g the p laza a 

y e a r - r o u n d [ n i b l i c s p a c e . 

The H a m m P laza A d v i s o r y Comrn i t -

tc»', a g r o u p o f p u b l i c a n d p r i v a t e rep

r e s e n t a t i v e s , .selected F e n a r a a f te r re

v i e w i n g s u b m i s s i o n s f n ) m nea r l y 9 0 

r eg i t i na l a n d na t i ona l a r t i s t s . T h e p la -

za s e o m p l e l i i n i is e \ | n i t ed to c o i n c i d e 

w i t h t he o f f i c e tower ' s o [ ) e n i n g i n 1 9 9 1 . 

Flanagan on the bench 
F o n n e r Minneapolis Star Tribune c o l 

u m n i s t B a r b a r a F l a n a g a n h a d a n ar t is t -

d e s i g n e d b e n c h d e d i c a t e d i n he r honor 

at t he c o m e r o f S e v e n t h St reet a n d H e n -

n e | ) i n A v e n u e i n d o w n t o w n M i n n e a -

|H) l is. 

T h e b e n c h , d e s i g n e d by B r u c e N . 

W r i g l i t a j i d Mcirk N i c h o l s , ref lects many 

o f F l a n a g a n ' s causes . T h e l>ench re-

.sembles \hA\\ a s i d e w a l k cafe and a 

m e r r y - g o - r o u n d t o s y m b o l i z e F l a n a 

g a n ' s l o v e o f o | 3 e n - a i r ca fes a n d car

o u s e l s . M a d e o f s t e e l , b r o n z e a n d coppe r , 

t h e 8 - f o o l - h i g h l>ench fea tu res five i ce -

( i e a m - [ ) a r l o r - s l y l e d c h a i r s w i t h hear t -

s h a p e d b a c k s s u r r o u n d i n g a 3 - foo t go ld 

s ta r r e p r e s e n t i n g t h e Star Tribune. A 

tw i s ted pole ex tends from the star-sha|)ed 

t a b l e t o a 9 - i n c h g l o b e . F i v e w h i r l i g i g s 

l ) ran( h o u t l n ) m t h e top o f t he g lo l je , 

i l l u s t r a t i n g F l a n a g a n ' s in te res t i n car 

o u s e l s , t hea te r , ou t ( l (K ) r m u s i c , s ide

w a l k ca fes and j o u r n a l i s m . T l i e p iece 

is t o p p e d w i t h a flag a n d ( l anopy p ro -

t l a i m i n g , " A l l t he W o r l d ' s a Stage. " 

T h e b e n c h was f u n d e d b y t h e Star 

Tribune t h r o u g h the M i m i e a p o l i s A r t s 

(Commiss ion ' s A r t i n P u b l i c P laces p ro 

g r a m . 

Corrections: 
I n t he Sep tem l>e r /Oc tobe r 1 9 8 9 issue, 

we o v e r l o o k e d K o f f m a n E n g i n e e r i n g o f 

T o r o n t o as f ) ro jec t c o o r d i n a t o r a n d pro-

je ( t m a n a g e r o n the E d i n a Thea te r , 

o w n e d b y C inep lex -Ck leon . A l s o , David 

M e s b u r , w o r k i n g w i t h P a i d P i n k and 

A.s.sociates on the d e s i g n o f t he E d i n a , 

w a s i n c o r r e c t l y i d e n t i f i e d as Pe te r Mes 

b u r . 

I n t he N o v e m b e r / D e c e m b e r 1 9 8 9 is 

s u e , w e negle<;ted to i t ien t i f y John Smith 

as t h e a r c h i t e c t o f t h e 8 0 0 1 B u i l d i n g , 

w h i c h w o n an A c h i e v e m e n t i n Masonry 

D e s i g n A w a n l . VM 
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W O R K E R S ' COMPENSATION INSURANCE 
CAN 

COMPENSATE THE EMPLOYER, TOO! 

D E S I G N P R O F E S S I O N A L S 
S A F E T Y A S S O C I A T I O N INC 

19000 MAC A R T H U R B L V D . S T E 500 714.833-0673 
I R V I N E , C A 92715 

7 3 1 0 

1987 
P A Y 
TO THE 

19 

i p D E R O f DPSA P o l i c y h o l d e r s 

The Sum of $335 ,137 .00 

$ 335.137.00 

D O L L A R S 

VOID IF NOT P R E S E N T E D F O R P A Y M E N T WITHIN 8 M O N T H S 
MSTuiNSTEnorf icE 
534 WESIMir«STEn MAUL 
WISTWINSIEfl CA fMl 

NOT N E Q O T I A B L E 

F O R D iv idend D i s t r i b u t i o n 

" ' 0 0 ? 3 io»" I a a 2 aaa i EI:D ? • SO 5 a lai."-

Last year, the MSAIA Group Workers' Compensation Plan returned 35% of premiums 
to the policyholders in the form of dividends. Over the last five years, the average divi
dend declared has been 31.5% of premium! If your firm is not enrolled in a dividend 
paying program, then now is the time to contact AA&C, the Design Professionals Ser
vice Organization. Please call Jennifer Miller at 1-800-854-0491 Toll Free. 

Association Administrators & Consultants, Inc. 
19000 MacArthur Boulevard, Suite 500 

Irvine, California 92715 

MIUWORK 
MADETO 

YOUR SPECIFICATIONS 
Associated Wood Products 

custom manufactures mouldings, 
doors, paneling, and furniture. 

With our experienced craftsmen 
and extensive production capabili
ties. \x7e deliver complex projects 
on time, on spec, on budget. 

If you demand integrity of design 
and specification, our catalog 
belongs on your desb. Please call: 

A s s o c i a t e d W o o d P r o d u c t s . I n c . 

9601 Humboldt Avenue South 
Bloomington. Minnesota 55431 

(612) 884-9694 
Member. Architectural Woodwork Institute 
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DRYWALL 
- B e a u t y 

- E c o n o m y 

- V e r s a t i l i t y 

- S p e e d 

P r o j e c t : E m b a s s y S u i t e s 
A r c h i t e c t : B e n t z T h o m p s o n 

& R i e t o w 
O w n e r : U n i t e d S t a t e s 

D e v e l o p m e n t C o r p o r a t i o n 

Minnesota 
Drywoll Council 

(612) 546-5416 
M i n n e s o t a O r y w a l l C o u n c i l 

Before You BiED 

For Some 
CONSTKUCnVE 

CRmasM 
T o m a k e sure y o u r nex t p ro jec t op>ens to r a v e rev iews , choose 

T w i n C i t y T e s t i n g t o be y o u r c o n s u l t i n g eng ineer ing f i r m . C a l l 

(612) 641-9408 t o f i n d o u t h o w o u r c o n s u l t i n g eng inee r i ng services 
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t h t ^m. F o r more i i i l o m i a t i n n con tac t the 

S h e r b u r n e ( l o i i i i l v l l i s t o r i e a l Soe ie l y at 

2S . i - ( ) ( )2 ; i . 

The American Landscape 
Through Feb. 4 
Jemne Building Galleries 
Minnesota Museum of Art 
Free and open to the public 

S u r v e y i n g the w o r k o f lan(l.sea|>e arti.sts 

f m m the 1 9 t h - e e n t u i y Ih id -Min f?iver 

p a i n t e r s lo i he p r e s e n t , t he e x h i b i t i o n 

inelii(l<"s painl inf?s. d r a w i n g s , p r in ts ;uid 

p h o t o g r a p h s by n a t i o n a l a n d reg iona l 

a r t i s t s i n c l u d i n g ( i e o r g e B e l l o w s . 

T h o m a s M a r t B e n t o n . J o h n M a r i n . 

G e o r g e h i n e s s a n d E lo f W e d i n . 

F o r f n i l h e r i n f o r m a t i o n c a l l the M i n 

n e s o t a M u s e u m o f A r t at '2^)2--\'A')-^). 

Domestic Arrangements 
Through Feb. 11 
Gallery 7 
Walker Art Center 
Free with museum admission 

A n e x h i l ) i t i o n l )y t h e N e w Y o r k f m n 

' I \ K ] W i l l i a m s B i l l i e T s i e n a n d Asso

c i a tes e x a m i n e s t h e issues s u n r o u n d i n g 

t o d a y ' s h o u s i n g | ) n ) b l e m s . U s i n g u n 

c o n v e n t i o n a l . i n e x j H i n s i v e ma te r i a l s to 

c o n s t r u c t a f u l l - s c a l e g a l l e r ) assem

b l a g e , t h e W i l l i a m s - T s i e n f i r m suggests 

|>oss ib i l i t i es f o r l ow-cos t h o u s i n g and 

ra ises ( j ues t i ons abou t t he a rch i tec t ' s 

res |>ons ib i l i t y to syn thes i ze a i l . t e c h 

n o l o g y a n d s(H'ial c o n c e r n s . 

F o r f u r t h e r i n f o m i a t i o n c a l l W a l k e r 

A r t C e n t e r at 3 7 5 - 7 6 2 2 . 

A Museum for Minneapolis: The 
75th Anniversary of McKim, Mead 
and White's Minneapolis Institute 
of Arts 
Through Feb. 11 
General Mills Gallery 
Minneapolis Institute of Arts 
Free and open to the public 

H o n o r i n g the 7.5th a n n i v e r s a i y ol the 

o [ M ' n i ng o l M c K i m , M e a d a n i l W h i t e ' s 

w i n n i n g d e s i g n l o r t he M i imea | M ) l i s I n -

s t i l i i l e o f A r t s , the mus<'um has nKHinte<l 

a n e x h i b i t i o n f e a t u r i n g the o r i g ina l ar-

<-h i tec tura l m i K l e l s , r e n d e r i n g s and e l 

e v a t i o n s by M c K i m , M e a d a n d W h i t e 

a n d l o u r f e l l ow c o m p e t i n g l i n n s . ( ] a l l 

8 7 ( ) - ; i i : n . v\i 
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SAFETY LIMII 

MA. 0»<i 

Bua.1 IN 
THERMAL 
OVERLOAD on 
:OND£NStO 
FAN AND 
EVAPOflAIOP 
BIOWER 

LAnOE 
CAPACrr* 
FILTER DWEH 

CONDENSATE DRAJN 
HERMETIC COMPRESSOR 
WITH BUILT-IN OVERLOAD 
PROTECTION 

RETURN AIR COMPRESSOfl AND EVAPORATOR 
FAN MOUNTED ON 
N I M B I V W U T K M INSULATORS 

GAS: \tDUR BEST 
ENERGYVALJLJE 

rviNNEsarA fauE r ^ w e g^s as soc ia t ion 

CUT HEATING 
COSTS WITH 
N a g i c - P a k ^ i l 
HIGH TECH GAS 
SELF-CONTAINED 
UNITS. 
Shrink Installation Costs 
Contractors, developers and designers applaud the way 
tt^e Magic-Pok single package units save time and money 
starting with the wail opening itself. Each opening Is exactly 
the same size and saves approximately 63 standard bricks 
(9.7 sq. ft.), plus masonry costs. 
The Mogic-Pok trim cabinet measures just 28" x 48" x 29". 
Utility hook-ups are simple, since power, gas and iow-
voitoge connections are mounted on the top of the outside 
of the cabinet. Magic-Pak completely self-contained units 
arrive on site completely pre-chorged and pre-wired for 
fast, easy installation, and there's no need for chimneys or 
flues. Consider this: central systems require early release of 
heating and cooling equipment to the Job site. With 
Maglc-Pak units delivery and installation can take place 
closer to actual occupancy, even after the carpets have 
been laid and the wails painted. The result? Real savings 
on construction financing costs. 

Lower Operating Costs 
A new cooling chassis with higher energy efficiency ratings 
combined with electric pilot ignition and power venter give 
users a high tech, energy saving unit for both heating and 
cooling modes. Lower fuel costs all year 'round. 
•Astonishingly Self-Contained 'Easy to install 
• Incredibly Simple -Easy to Operate 
•Goes Through Walls Effortlessly -Easy to Maintain 
•Over 300,000 apartments, entrance foyers, process 
rooms, town homes, condominiums and offices use 
Maglc-Pak units to help cut heating and cooling costs. 

Designed and manufactured by Armstrong/ 
Magic Chef Air Conditioning. 

DISTRIBUTED BY: EXCELSIOR MANUFACTURING 
& SUPPLY CORP. 

1750 THOMAS AVE. 
ST. PAUL. MN 55104 

(612)646-7254 

14030 21st AVE. N. 
MINNEAPOLIS. MN 55447 

(612)553-1722 

Sen/inf This Market Arem Since 1939 
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ODEGARD BOOKS 
O F M I N N E A P O L I S 

Now at 
International 

Market Square 

OPEN TO THE PUBLIC 

A D E S I G N B O O K S T O R E 

Continued from pngc *V 

owi i t ' i -s and (l« \« l ( ) |M - iN iii>- t a k i n g a r i -

o l I n T l<M)k at cxi.-^linfi s h o p p i n g c e n l e r s . 

A host o l area s i i h i n h a n m a l l s a n * g e l 

l i n g face l i f t s to c a n ^ t l i en j i n to the "*>ns. 

S t n l l i d a l e . Host -dale. K i d g e d a l e , K d e n 

P ra i r i e , B n n i s v i l l e an<l M a p l e w o o d m a l l s 

a l l h a v e been the targets o f d e s i g n «)ver-

h a i i l s i n recen t yeai>>. 

Proposed textile-department design for 
Dayton's new Southdale store. 

L i k e D a y t o n ' s , these c e n t e r s a r e 

g e a r i n g t h e i r f a c i l i t i e s to t he s h o p f ) e r 

u n d e r a t i m e c r u n c h . W a l k w a y s a n d 

r a m p s have b e e n r e i n s t a l l e d o r r e 

p l a c e d w i t h g lass e leva to rs to e n s u r e 

t h a t c u s t o m e r s c a n ge t q u i c k , u n 

i m p e d e d v i ews o f s to res , h i i t s r e m o d 

e l i n g o f E d e n P ra i r i e C e n t e r , f o r e x 

a m p l e , l l ie lVIinnea|K)Us ( i n n o f J o h n s o n / 

R e i s & A s s o c i a t e s c a l l e d fo r a g l a s s -

and-s tee l e levator w i t h a .•i60-<legree v i e w 

o f eve r ) ' l e ve l to l a k e t he p l a c e o f a n 

o h s t n i c t i v e h a n d i c a p p e d r a m p . 

I n m a n y o f these c e n t e r s , a s m o o t h 

faux-gran i te terrazzo has rep laced b u m p y 

gn)u te< l - t i l e f loors . T l i e e a r t h t o n e c o l o r s 

o f t h e ' 60s a n d ' 7 0 s have g i v e n w a y to 

hot p i n k s a n d tea l g reens . T o c r e a t e t he 

f e e l i n g o f t he o u t d o o r s , d i m s h o p p i n g 

c o r r i d o r s have heer i b r i g h t e n e d w i t h 

s k y l i g h t s a n d l a n d s c a p e d w i t h f o u n 

t a i n s a n d l )enches . I n t he f o o d - c o u r t 

r e d e s i g n fo r E d e n P r a i r i e C e n t e r , f o r 

i n s t a n c e , shop j j e r s eat u n d e r a d e c o 

r a t i v e c a n o p y o f n e o n , p a l m - t r e e l i k e 

c o l u m n s and meta l t re l l ises pa in ted p i n k 

a n d sea - foam g r e e n . 

T h i s n e w b r e e d o f r e d e s i g n m i x e s 

o n e par t psychologv ' to t w o p a r t s r e a l 

a m e n i t i e s . T h e idea is to c rea te a n o u t -

<l(M>r r e c r e a t i o n a l s e t t i n g fo r a g r o w i n g 

n u m l > e r o f c o n s u m e r s w h o fee l that 

s h o p p i n g is a n y t h i n g bu t h m . " A d a \ 

s h o p p i n g t r i p is out o f the <|uestion l o r 

most pe t )p l c . " says 1.. ( j a i g Es l r e i n of 

t h e C e n t e r ( i m i i p a n i e s . t he r e t a i l - m a n -

a g e t i K ' n t h n n r ( ' S | K m s i l ) l e f o r ove rsee ing 

t he r e n K K l e l i n g o f n u m y h n a l da les . 

" T h a t ' s w h e r e d e s i g n ( o t n e s i n . TheN ic 

t r y i n g t o le t | )eop le s h o p i n a n a tmo

s p h e r e tha t m a k e s t h e m f<'el that they ' re 

d o i n g i t at t he i r l e i su re w h e n rea l l y they 

i i i ; i \ l )e h u m i n g t h i n g s a b i t c o m p a r e d 

w i t h t h e way l h e \ us»-d to d o t h i n g s . " 

F o r D a y t o n ' s 7 0 0 U n d e r t h e M a l i , 

i he r e c r e a t i o n a l mot i f has Iteen w i l d l y 

su« (•••ssfid. IxH-ated i n t l u ' s t o re ' s lower 

l e v e l is a h ( H l g e | K x l g e o f goo<ls, f n m i 

t a b l e w a r e a n d e l e c t r o n i c s to a candy 

s l i m - a n d (\v\\. A i s les a n - t h r o n g e d V M I I I 

sh(»ppers w h o (-ome to p i c k u p a g i l l , 

a c a r d , a loal o l b r e a d o r a q u i c k b i te 

to eat . T o c o m p l e m e n t the s|)ace's s | X ) n -

l a n e i l v . D o m i n i c k S e g i c l e . [ ) res i ( len l ol 

i 'SK. t he N e w Y o r k f i r m res | K ) ns ih l e 

for D a y t o n ' s store d e s i g n i h r o u g h o u l the 

M i d w e s t , chose b r i c k , r e s i d e n t i a l t i l e , 

aw n i n g s a n d W J K K I t r i m , he says , t o c n ' -

a te t he f e e l i n g o f a f e s t i v e , ou tdoo r ba

zaar . 

Bu t i f o n e s t ra teg) is gea red to g i v i n g 

( i i s l o m e r s the psychologi<-a l l i f t o f o u l -

d ( M ) r m a r k e t s a n d g a r d e n s , ano ther 

p r « ' \ a l e n t d e s i g n focuses o n the i j i l i -

ma( \ o f in te r io r res ident i i i l set t ings. One 

way to s ( M j l h e the s t ress l eve ls o l s l i o p -

| K * r s is t o giv«" t h e m a h o m e away f m m 

h o m e . M a r t i n Jerry , p a r t n e r a n d vi(-e 

p r e s i d e n t and d i r e c t o r o f d e s i g n for New 

\ o r k ' s W a l k e i - ( » r o u p / ( ^ N l , des igners o f 

t h e new M innea |>o l i s S a k s F i f t h A v e n u e 

s I n n - . | x ) i n t s to t h e r e s i d e n t i a l qua l i t i es 

o f S a k s , f n ) m the a m b i e n t l i g h t i n g to 

t h e c e i l i n g s i n the s e l l i n g a reas , w h i c h 

at 9 f ee t , 6 i n c h e s , a re j u s t a t a d h igher 

t h a n mos t h o m e c e i l i n g s . Saks ' s "so f t 

e l e g a n c e , " Jerrv says . tnak»'s ( ustomei^i 

" f e e l sa fe i n s i d e t he s to re . W e wan ted 

i t to f e e l l i k e y o u r l u ) m e , t o create a 

I n i s l i n t h e ( p i a l i t y o f t he p n x l u c l . " 

F r o m the f l owers i i n d l i v e p i a n o m u 

s ic t o m a n y o f t h e d e p a r t m e n t f u r n i s h 

i n g s . D a y t o n ' s a l so w o r k s w i t h the re 

a s s u r i n g e l e m e n t s o f h o m e y in te r io rs . 

The l o o k o f t he n e w S o u t h d a l e Dayton 's 

" t e x t i l e w o r l d . " a c c o n l i n g to t he store's 

p r e - o ( ) e n i n g a n n o u n c e m e n t , is " s i m i l a r 

to o n e f o u n d i n t h e l i b r a r y o f a count ry 

hou.se, w i t h t he e x c e p t i o n that these 

' I x m k c a s e ' w a l l s h o l d c o l l e c t i o n s of tow-
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P R E S E R V A n O N 
P L A N O N IT 

i i i i i 

m 
LVNDMURST TAftnVTOWN, NY A NATIONAI. TnuSr PROPtfTTY 

Planning on restoring a house, saving a landmark, 
reviving your neighborhood? 
No matter what your plans, gain a wealth of 
experience and help preserve our historic and 
architectural heritage. Join the National Trust for 
Historic Preservation and support preservation 
efforts in your community. 
Make preservation a blueprint for the future. 

Write: 
National Trast for Historic Preservation 
Department PA 
1785 Massachusetts Ave., N.W. 
Washington, D.C. 20036 

JANUARY/FEBRUARY 1990 



( Is ;iri( l l i n e n . " l i s d o w n t o w n W o o c l w a r d 

S h o p , a ( l e p a r t n i e n i that fea tu res u p -

(lat«'(l I n u l i l i o n a l c l o t h i n g fo r w o m e n , i s 

<l('( k e d i n v a n i l l a - c o l o r e d w a l l s , w i t h 

W(M)d, hea.ss a n d glass accen t s . T a b l e s 

a n d c h a i r s are c o v e r e d i n c h i n t z . " I t 

l a kes oi l t he f e e l i n g a n d l ook o f a w o n -

d c i l u l K n g l i s h c o u n t r y house as w e see 

in a l l ()f l l u ' d e c o r a t o r m a g a z i n e s , " M a r -

ko|M)ul ( )s says. " O r it t akes on t h e l o o k 

o f go i i i g to v is i t g r a n d m o t h e r ' s h o u s e , 

w h i c h is ( o m f o r t a h l e . w a n n . f r i e n d l y 

a n d p l u s h . " 

Pe rhaps no o the r s tore e x p l o i t s r e s 

i d e n t i a l i m a g e r y i n i ts c o m m e r c i a l t h e a -

l<'r m o u ' con.sc iously t h a n R a l p h L a u -

ren s I 'o lo shops . P m p s , s u c h as w o n i 

leather t ravel luigs left l)e<lside or frcmie<l 

|M>rtrai ts o l L i i u r e n h i m s e l f p l a c e d nex t 

to lea ther lM)und I x w k s o n s i d e t a b l e s . 

c r e a t e a sense o f s a n c t i o n e d v o y e u r i s m , 

as i f you ' re e n t r u s t e d w i t h t he r u n o f 

the house w h i l e y o u r host is o u t o n a n 

a f tenuK) ! ! h o r s e b a c k r i d e . 

I n th is new re ta i l c l i m a t e , p r e d i c -

t io i i> >uggest that s tores s u c h as P o l o 

are l i k e l y l<» t h r i v e . I n d u s t r y o b s e r v e r s 

t e l l us that " r e t a i l i n g su f f e r s I r o m o v e r 

c a p a c i t y a n d is i n the process o f b e i n g 

r e s t r u c t u r e d . It is m o v i n g I r o m b i g d e -

p a i 1 m e n l - s t o r e d o m i n a n c e lo an era 

(•haiaeler iz«!d b y s l o n ' s that pn»vi«le 

h i g h l y fcK'used m e n h a n d i s e lo rs [ )e( ili( 

g r o u p s . " iie( ( ) i ( l ing lo a i e < c n l New York 

Ti/nr.s a i l i c l e . 

Y e t . d« 'sp i le the suecess o l s|)<'( i a l -

i z a t i o n . »)lhers ra ise ( |n«'sl ions tha i sug

gest the com[ )e t i l i on r i i i i \ ^i l ln i n r than 

e v e r . Ac<-ord ing to lo ieeas is by the f u 

tu r i s t Jav O ^ i l v y , baby iKMnriers an- ap -

j j m a c h i n g an age o f new p r i o r i l K - in 

w h i c h ex | ) e r i ences a re c h e r i s h e d over 

g < K M l s . .Such i n s l i l u t i o n s as ihea le rs . 

m u s e u m s , t rave l agenc ies a n d heal th 

c l u b s a l l s tand lo b e n e l i l . " l i s not that 

w e a r e s p a w n i n g a n a t i o n o l a.s<-«'lics 

w h o w i l l s top o w n i n g t h i n g s l i k e T V s 

a i i d au tomob i les . " ( ) ^ i K \ s i iys, " b u l iintsi 

p e o p l e ha \< ' t a k e n ca re o f those iie«'ds 

an< l a re p a y i n g m o r e a l l e n l i o n lo the 

- a l i s l a e t i o n o f o t h e r on«'s. I'e«»pl»- who 

a ren ' t s t a l k i n g .saber- t (K»thed t igers want 

l o c o n i | ) e n s a l e f o r t in - r e l a t i v e du l l ness 

o l i h e i r m c M l e n i l i ves w i t h v iv i<l ex| )e-

riences." 

Th is m a y s i g n a l the biggest re ta i l -

d e s i g n c h a l l e n g i ' o f i h e ' 9 0 s . 

\\1 

There's no place 
like Hometel® 
for genuine 

M A R B L E 

G r a n a d a R o y a l 

H o m e t e l * o f 

B l o o m i n g t o n 

C E R A M I C T I L E Q U A R R Y T I L E M A R B L E S L A T E 

6 0 P L A T O B L V D S I P A U L , MN 56107 P H O N E 222-4759 

hire the 
painting & 
decorating 
Pros 

Look for fh/s symbol of quality 
painting and decorating. 

This time, trust your quality paintmg and deco
rating needs to one of Minnesota's Painting and 
Decorating Contractors of America members 
first! 100 year old PDCA has ultra strict ethics and 
standards of professionalism PDCA craftsmen 
spend 7 years in training Trust us for quality: 
• painting • wall covering • wood finishing • 
commercial coatings • fire proofing • graphics 
and • other related services 

I N F O R M A T I O N ( 6 1 2 ) 4 8 3 - 1 1 2 5 
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I ' M M F . F ^ e ^ . ^ 
[t^^VF^CB W O N ' T 

P I D N ' T H M € A 

• I' 

10^ 

Copying Documents Isn't Just Illegal, 

I t ' s D u m b . 
You can get into a lot of trouble by copying blank A I A Documents. For starters, it is illegal 
to reproduce copyiighted material. On top of that, the language in an old Document can be 
out of date and not reflect current case law and practice within the complex . _. 
construction industry... and then there's the potential increase in your . , SFRVICI 
liability as a result of errors or omissions which can result in your paying DISTRIBUTOR 
big dollars to settle a dispute. It's just not worth it; in fact, i 
it s dumb r Qpi i m p n " Q 

Order your current A I A Documents today. Contact us ' ' 
for details. THE .A.MERIC.A.N INSTITI TE OF .ARCHITECTS 

MSAIA 
Attn: Documents 

275 Market Street, Ste. 54 
Minneapolis, MN 55405 

(612) 338-6763 
Dociinii'uls. . Jhe foimcMion for building agreements. 

c 1989. AIA 
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A d v e r t i s i n g I n d e x 

Fred G. Anderson, Cov. IV 
Andersen Corp., p. 8 
Association Administrators & 

Consultants, p. 55 
Associated Wood Products, p. 55 

Borgert Products, p. 20 

Capital Area Arctiitecture & 
Planning Board/Minnesota 
Vietnam Veteran's Memorial, 
p. 54 

Coming Soon, pp. 50. 51 

Documents (AIA), p. 61 
Dodd Technical, p. 11 
Drake Marble, p. 60 

Excelsior Manufacturing & Supply, 
p. 57 

W. L. Hall, p. 2 
Historic Preservation, p. 59 

Kohler, pp. 16, 17 

Landmark Restoration, p. 63 
Lumenata, p. 16 

Metromillwork, Cov. II 
MicroAge, p. 4 
Minnesota Ceramic Tile Industry, 

Cov. Ill 
Minnesota Drywal! Council, p. 56 

Northland Heal Pump Association, 
p. 53 

NSP, p. 46 

Ochs Brick and Tile, p. 16 
Odegard Books, p. 58 

Painting & Decorating Contractors 
of Minnesota, p. 60 

Principle Fixture and Millwork, p. 20 
PS Decor, p. 52 

Restoration Guild, p. 48 

Sanamar, p. 14 
SieMatic Corp., p. 6 
Stahl Construction, p. 1 

Twin City Testing, p. 56 

United Power Association, p. 18 

R. Walsh Forge & Foundry, p. 63 
Winter Carnival, p. 49 

C r e d i t s 

Project: The Young Quintan Building 
Location f^inneapolis. MN 
Client: The 614 Company 
Architects: Ellerbe Becket. Inc 
Project manager: Rotjert DeBruin 
Architecture Scott Berry 
f^echanical engineer: Thomas Peine 
Electrical engineer Tfxymas Crew 
Structural engineer Scott Saunders 
Interior design: Kenneth LeDoux 
Contractor. M. A Mortenson 

Project: Polo/Ralph Lauren 
Location: Young Quinlan Building. Mpls. 
Owner Pertains Shearer 
Architects: Ray Bailey Architects. Inc. 
Project team: Ray Bailey. FAIA, Richard 

Harper. AIA. Bobby Um 
General contractor. PCL Construction 

Semces, Inc. Mpls. 
Millwork: Winslow Associates. Inc.. 

Oklahoma City 
Lighting consultants: Craig Robert, 

Architectural Lighting Design. Dallas 
MEP/Structural Ellerbe Becket. Inc . Mpls 
Code Consultant: Soltvedt Architects. 

Bloomington. MN. 
Photographer: George Heinrich 

Project: S. Vincent Jewelers 
Location: Gaviidae Common, Mpls. 
Client: Steven Vincent Lehman 
Architects: JohnsonlReis & Associates. Inc. 
Principal-in-charge: Gary L Johnson 
Project manager: Gary L Johnson 
Project architect: Gary L. Johnson 
Project team: Krin Berntson. Gail Merth, 

Gordon Strom 
Mechanical engineers: LWSM Engineers 
Electrical engineers: LWSM Engineers 
General contractor: Pete NelsonlMorcon 

Contractors 
Electrical contractor: Phaser Electric 
Lighting consultant: Kan Moen, Creative 

Lighting 
Photographer: Franz Hall 

Project: Gaviidae Common 
Location: Minneapolis. MN 
Client: BCE Development Properties, Inc. 
Design architects: Cesar Pelli & /Assoc., 

New Haven, CT 
Architects of record: Lohan Assoc., Chicago 
Design: Cesar Pelli with John Pickard 
Principal-in-charge: F. W. Clarke III, Cesar 

Pelli & Assoc.: Joseph M. Antunovich, 
Lohan Assoc. 

Design-team leader John Pickard 
(Pelli & Assoc.; 

Project manager Michael F. Kaufman 
(Lohan Assoc ) 

Senior designer: Kristin Hawkins 
(Pelli & Assoc.) 

Project architect Lawrence Weldon 
(Lohan Assoc.) 

Project team: (From Pelli & Assoc): David 
Chin, Michael Hilgeman, Gregg Jones, 
Anthony Markese, Douglas Mcintosh, 
Michael Petti. Michael White: (From Lohan 
Assoc j . John Birazzi. Randall Dolph, 
William Gamble. Frank Mraz. Michel 
Trocme 

Technical services: Lohan Assoc., Arthur 
Salzman. Dean Walker, Richard Fend 

Design of Nicollet Mall Skyway: Cesar Pelli 
with Siah Armajani 

Structural engineers: Martin/Martin, William 
B O'Neal 

Mechanical/Electrical consultants: Flack & 
Kurtz, John Wilhelm 

Contractor: Kraus AndersonlPCL. joint 
venture 

Graphic/Image design: Sussman/Prejza, 
Fernando Vazquez 

Lighting Consultant: Howard M. Brandston 
& Partners, Inc. Scott Matthews 

Photographers: George Heinrich, Franz Hall 

Project: Avalanche 
Location: Minneapolis, MN 
Client An Nguyen 
Architect: Steve Andersen 
Principal-in-charge. Steve Andersen 
Project architect: Steve Andersen. 

Mary Waugh 
Project designer: Steve Andersen 
Project team: Steve Andersen. An Nguyen 
Contractor: Michael Gardner 
Interior design Steve Andersen 
Other special consultants: Caleb Jarvinen 
Photographer: Jerry Mathiason 

Project: InToto 
Location: Minneapolis, MN 
Client: Karen Heitholf 
Architect Dan Larson 
Principal-in-charge: Karen Heithoff 
Project manager: Timothy Duffy 
Project architect: Dan Larson 
Project designer: Timothy Duffy 
Structural engineers: Fowler-Hanley, Inc 
Mechanical engineers: Crawford-Merz 

Construction 
Electrical engineers Crawford-Merz 

Construction 
Contractor: Crawford-Merz Construction 
Interior design. Timothy Duffy, Duffy Design 
Landscape architect: Jim Hanson 
Acoustical consultant: Dan Larson 
Lighting consultant: Dan Larson 
Other special consultants: Bill Miller. 

Walt Dubbeld 
Photographer: Saari & Forrai 

Project: Room & Board 
Location: Edina, MN 
Client: Room & Board 
Architect: Martha Yunker Architecture 
Principal-in-charge Martha Yunker 
Project manager: Martha Yunker 
Project architect: Martha Yunker 
Project designer: Martha Yunker 
Project team: Tom Whitcomb 
Contractor. John Sullivan 
Interior design: Martha Yunker Architecture 
Landscape design: Martha Yunker 

and John Gabbert 
Photographer: George Heinrich 

Project: Objects of design 
Photographers: Petronella Ytsma 

(Amy Sabrina tea pot): George Heinrich 
(all other tea pots) 

Bill Beyer is a partner with The Stageberg 
Partners and a member of the MS AIA 
Publications Committee. 

Ann Birks, an avid collector of folk art. sits 
on the Board of the Walker Art Center. 

John Coughlan is a vice president of 
Mankato-Kasota Stone Inc. 

Paul Clifford Larson is an independent 
architectural historian and historical 
buildings consultant. 

Bruce N. Wright is an architect and 
freelance writer. 
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up close 
Continued from page 15 

li ian IrafTic and places for |>eople to j j o . " 
Harris is well-versed in the art of 

in( reasing |)edeslrian activity by pro
viding nH)an amenities. In the niid-
1980s he met with a small but vocal 
op|X)sition to his pn)jK)se<l retail (com
plex at the comer of Hennepin and Lake 
in Minneapolis, on the fonner Calhoun 
School si te. "People at first were afraid 
that ( i a ihoun Sffuare would disturb the 
quiet urban character of the neighljor-
hood by attracting more traffic with a 
suburban-style mall," he obsei-ves. 

True, with the almost-instantaneous 
economic success of Calhoun Stjuare 
has come increased auto t raf f ic , 
(•digestion and noise. Yet Calhoun 
S(|uare has turned out to be anything 
but a '"suburban-style" mall that tunis 
its back on the street and internalizes 
all its activities. Working closely with 
Minnea{K)lis an hitects Paul I'ink and 
Associates, Harris develo|3ed a mall that 
"adds to the urban fabric and retains 
the feel of the city " he says, by pre
senting a series of windows and open
ings towani the street and creating a 
circulation pattern within the mall that 
naturally extends the pedestrian activ
ities outside. 

"Hennepin an<l l^ke always had l)een 
busy with jjeople passing by on their 
way to work or home," Harris says. "Yet 
the comer offered little incentive for 
|>eople to stop. Calhoun Square, with 
its mix of lx)Uti(|ues and restaurants, 
gave {)eople a reason to stop. What 
makes (Calhoun Stjuare successful is that 
it's not a destination |x>int: It's part of 
a dense urban neighlK)rhoo<l that peo
ple naturally pass through every day, 
either on f(M)t or c'ar. Some inner-city 
malls have faile<l in the Twin Cities 
IxH-ause ihcy aie dcslination (M tints rather 
than natural ex tensions of h ighly jx jp -
ulated neighborlKKKls." 

Although Calhoun Square has had a 
suc( cssful fii-st five years, Harris, who 
remains a general partner in the mall, 
is not satisfied to sit back and simply 
reap the profits. He recently added a 
farmere" market to the mall and is ne
gotiating new leases with |X)tential ten
ants now that the first five-year leases 
are up. "We aie trying to keep u{) with 
the changes so that the mall k e e p s p a c e 
with the customers," he says. "Good 

maiiiigement is liehind a suc<'«'ssful mal l . " 

It's IK) coincideiK 'e that Harris chooses 
to tackle projects in the c i lv and not 
llie suburbs. He started his own real-
estate-developinenl firm in 1976 be
cause he saw an "exodus to the suburbs 
and felt there were still op|)ortunities 
in the city," he says. 

His l)elief in the op|K>rtunities Min-
nea|M)lis holds stems from his lifelong 
conunitment to the city. He grew up in 
south Minneapolis and Wcis educated in 
the city's public-school system. After 
graduating from Stanfonl University in 
195() an<l serving in the anny, he re-
tume<l to Minneapolis, whciv he l(Hin«led 
a snmll, family-owned phistics manu
facturing company with his brother in 
the late 195()s, before eventually start
ing his own real-estate sales and leasing 
company in 1964. 

Tixlay he .sees another op[)ortunity in 
Miiui< a|>olis. but this time for <'duca-
tion. As chair of the Chiron School 
Steering Committee, a partnership of 
private and public representatives, 
Harris is involved in developing an a l 
ternative public .school in Minnea{K)lis 
thai lakes the student out of the class-
nM)m and into the conunimity. 'Hie SCIMKJI 

oj)ene<l this fall in the Powers Building 
with 120 students, "a true cross-se< tion 
of Minnea|K>lis," he says. 

Taking a grassroots iipproach to ed-
u( alion. Ica( lici>^, staff and piurnts nuike 
decisions regarding education. Stu
dents are rotated from various sites to 
gain a hands-on approach to education. 
For instan< e, a biologv class mijiht be 
held at the Minnesota St'ience Museum 
or the Minnesota Z<H). Mams says the 
school will incoqK)rate .several inno
vative concepts to demonstrate how 
nontraditionally stroctured classes c a n 
improve the <|uality of e<luealioti. Imth 
nationally and liK'ally. 

Whether working on retail, residen
tial or educatiimal projects, Harris finds 
a creative outlet that keeps hirn at the 
office 12 hours a day. " I can't relax for 
more than two days at a lime," he says. 
"1 have to keep going. I firnl a (-reative 
drive and challenge to developing proj-
e( Is that make improvements or add 
value. I'm not interested in just making 
money. Tliere has to l)e design or cre
ative challenges to all my projects, and 
the more f)eople doubt the feasibility of 
a project the nK)re < hallenge<l mid driven 
1 am to su< r e e d . " V \ l 

HAND FORGED 
ARCHITECTURAL 

IRONWORK 

Gates, Interior & Exterior 
Railings & Grillework 
Liturgical work 
Gold Leaf & bronze accents 
Repousse 
Design & installations 

Classical yet Fresh 

Brochure $3.00 

R. W A L S H 
F o r g e & F o u n d r y 

Rt. 1 Box 83 
Stockholm, W l 54769 
(715) 442-3102 

Serving the Metro Area 

W O O D W O R K t he penTtanent 
f u rn i tu re in y o u r h o m e 

Our ser\ i( e pro\ ' ides you w i t t i an 
accurate, authent ic restorcilion of 
your interior w o o d w o r k to en joy 

n o w and in the futur<'. 

LANDMARK 
RESTORATION, INC 
Arcti i ledural Restoration Ser\'ices 

4-75 No. Cleveland Ave. 
St. Paul, MN 55 I04 

647-1708 
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lost minnesota 

r 
m 

3 H a n 

(.a\ii<lae (Common, liM-aled on the 
original Donaldson's storr sile IxMwced 
Sixth atnl Scvrnlli streets on Nicollet 
Mall, is pail of a weleome return to 
liigli-(|ualily design in Minnea|)olis"s 
rnid-ris«- < oinriu-rrial l)uililings. Rut 
along with other full-l)l(M k downtown 
(ievel()|)inenls, such as (!ity (ienterand 
the |)n)jecte(l First IJank f'laee, it also 
spells the death of the div<'rsified street-
scaprs that on«e [»n)vided pedestrians 
with the ple.isnre of ever-shifting |>n>s-
f)ecls and a sense of human s( aliug. 

Even In'fore (iaviidae. the Donald
son l)l(wk had become a microcosm ol 
downtown Minneapolis's dcvelopmeni 
patterns, gradually shifting from check-
rred. latidum development and str«'«-l-
front cosmetic mak«'overs to homoge
nous, megal)l<Kk cronstniction. Begin
ning in IftfJI as a one-story hrick-and-
in)n building at the comer of Sixth and 
Nicollet, the l)onald.son department store 

D O N A L D 6 O N S 1922 

grew |)iecrmcal iti seven stages over 20 
veai-s. comprising buildings of vaiAiii}: 
si/i's. stvl«'s and materials. The result 
was the exul)eranl assemblage illus-
lral«*<l in the alnive |)hotograph. 

Then unification began. In 1021. the 
small midblock buildings were re
placed by an <'ight-stor> merchandising 
palazzo in the (ihicago tnaimer: Rows 
of unadorned limestone pilasters were 
top|>e<l with an elalx)ratcly sculpted 
( iiniic c. I ucnl\-li\<-ycai-s later, the en-
tin* complex went MiMlcrru' with a la( < -
lift of flat limestone panels. 

Aft«'r the Thanksgiving Day fire of 
1982. the bl(« k was rebuilt with a |)air-
ing «»f a high-rise and low-rise designs 
b\ (jt'sar IVIIi. The result is spectacular 
but s« arcel\ an anu-nity to tin- |»edes-
trian who once enjoyed the |)leasures 
of an ecl«'< lic stre<Mscape. 

I*<iul (Clifford Ixirson 

The Donaldson Block. Minneapo
lis, built 1888-1924. demolished 
1982 
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5I0H Of mi Precision tile setting is a job for professionals. By 
awarding your contract to a tile contractor who 
employs union tile setters, you've engaged pro

fessionals whose job management experience and 
skilled craftsmen will protect you from costly job 

failures. And over the life of your building will save 
you time and money. They'll provide tile surfaces of 

lasting beauty that help moke your building more 
durable, fireproof and maintenance free. You want the 

job done right. So it makes sense to call on the pros— 
Union Tile Contractors and Craftsmen. 

International Masonry Institute 
(Tile Contractors Association of America and the 

International Union of Bricklayers and Allied Craftsmen) 
823 Fifteenth St., N.W., Washington, D.C. 20005 

202/783-3908 

CONTACT VOUR GUILD^ET 
C E R A M I C TIL^ 

FOR A 
CONTRACT(pR 

PROFESSIONAL 
INSTALLATION 

)0TA CERAMICS MINNESOTA CERAMIC TILE INDUSTRY 

n fHESIGNOFAIILEPROH 
NOBODY BUILDS LIKE UNION CONTRAOpRS ANl^ CRAFTSMEN. 

i — 



cdea6 to-ii^. 
As a designer, you need I 
dependable resources to 
help translate your Ideas 
Into reality. Which Is why 
designers throughout the 
mid-continental U.S. rely 
on FGA for contract 
wallcoverings. 

Who else has our depth 
and breadth of stock? 
What other staff Is as 
knowledgeable? As 
responsive? 

Seeing is believing. Visit 
our contract showroom 
in Minneapolis and 
sample our complete line. 
For the name of your local 
sales representative, call 
800-365-2222. 

Bring your Ideas to light. 
Bring them to FGA. 

FG7I 
FOR QUALITY WALLCOVERINGS 

CHICAGO 

RED G. ANDERSON, IN 
5825 Excelsior Boulevard, Minneapolis, MN 554 

MN 612-927-1812 US 800-365-2222 

DISTRIBUTORS OF geiTOn" VINYL 

CEDAR RAPIDS OMAHA HKOSH 


