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Metroview Professional Building
Charlotte, N. C.

Arch itects and Eng ineers:
Odell Associates. lnc.
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Independence Development Co.

General Contractor:
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Ageless Architecture through Brick Beauty
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Tile floors for seventeen new
offke buildings wil I prove
to be o srndt investment.
Cherokee Design Materials was asked by Koger
Properties, lnc., Jacksonville, Fla., to supply elegant
floor tile for seventeen new buildings located in
Koger Executive Centers throughout the South-East.
The attractive white 12"x 12", and the glossy brown
and emerald colored 8" hexagon tiles that were used
in the Koger Executive Center in Raleigh, is one
example of good planning by the builder. For he knows
that great looking floors will enhance the buildings
appearance, and will attract faster rentals, as well as
add prestige to the office park. What's more the
durable tile will last indefinitely with hardly
any maintenance.

lf you are building an office park, shopping center,
school, hotel, or home, consider all the advantages of
using Cherokee Design Materials. Cherokee carries
full stock of over 500 varieties of tile in their Raleigh

warehouse. These beautiful tiles are available in all
colors, textures, shapes and sizes. For heavy duty
applications, you can use Brick Paving for outdoor and
indoor walkways. Cherokee also stocks its full line of
building brick on location. Some of these were used on
the exteriors of Koger's buildings. You can see all of
our design materials at our new showroom and
warehouse, or write for colorful catalogs. Cherokee
Design Materials, 4A27 Beryl Road, Raleigh, N.C.
27606/ (91 9) 828-0s41

Chenokee
DesignMaterials
A division of Cherokee Brick Co.,of North Carolina



HAMBRO & MASONRY

A GOOD COMBINATION!!

Architect: Mason S. Hicks, Architects, Fayetteville
Structural Engineer: B. R. Huske & Associates, Fayetteville
General Contractor: Rogers Construction Co., Smithfield

An example is Westover Junior High School, designed
for the Cumberland County Board of Education by
Mason S. Hicks, Architects. The architectural solution
to Westover is a 2-story classroom building which
includes the administrative, library and gymnasium
areas with a 1-story cafeteria wing adjacent. Since the
structural system employs engineered masonry con-
struction, this theme is carried out over the full exter-
ior with the use of an "all brick" appearance.

HAMBRO is npl a conventional bar joist. ln the
Hambro System, the joists lnd concrete work to-
gether as o composite ollowing highly efficient use
of each material.

ECONOMY. Bids for Westover J unior High School totaled almost 10 per cent less than the average square foot cost of new
school construction in th€ area.

SPEEDY & STEP SAVING SYSTEM. Because the Hambro D-500 System does not need wall anchors, horizontal bridging or
wefding, joists go up quickly. Bond beams can be filled as the slab is placed;the 4' -1%" standard joist spacing means fewer
ioists and the patented roll bars make joist spacing automatic.

SOUND & VIBRATION CONTROL. By eliminating metal pans, on-site welding and bridging, and by encasing all steel
members in concrete, our system creates an effective sound barrier - which, in independent and government tests, rates an

STC of 57 on the bare concrete. The Hambro floor slabs rest on the masonry walls so there are no gapstoallow
"sound Ieakage".

NO DELIVERY FROBLEMS. Since Hambro jolsts are available within 4 weeks, construction can proceed smoothly while
awaiting delivery of materials currently in short supply.

CAROLINA HAMBRO SYSTEMS, INC.
P.O. BOX 25'.148

CHARLOTTE, N. C. 282,'12

(704) s36-3644

SERVING THE CAROLINAS WITH THE WORLD'S FINEST SOUND ENGINEERED FLOOR SYSTEM

NORTH CAROLINA ARCHITECT
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Art for Pleasure and Profit

by Judith Selkowitz

Whether you are an individual, a small
office or a large corporation, the
decision to purchase art most likely
indicates a great deal of time and
careful consideration. Art is not just
another commodity. lts acquisition
requires considerable research and, for
most people, a reliable person on whose
knowledge of and iudgment about art
one can depend.

Acquiring art for an office can be
particularly effective if the purchases
are coordinated with one another as
well as with the design and overall
feeling of the building.

It is most important to establish criteria
and direction for an art program, whether
it consists of a few prints and posters
or a large collection containing paintings,

.sculpture 
and taPestry.

Puttlng a Collection Together

An eclectic look in developing an art
program is most imPortant. lt maY
contain eskimo sculpture, an Indian
rug, old prints, contemporary graphics
or photographs. An all modern collection
can date an office, whereas the proper
mix of art is continually refreshing. A
diversified collection generates a
broader appreciation of the art
aesthetically as well as financially'
Good art is always resaleable, making
the initial investment one that can
appreciate in value for the owner.

Usually the largest and artistically most
important works are Placed in the
reception area, board room, executive
area and executive offices. Paintings,
sculpture and tapestries are frequently
used to bring warmth and color to these
large spaces, and become the focal
points of the collection. They set the
tone and general framework for the
less expensive prints, posters, drawings,
watercolors and photographs which
are usually placed in smaller offices,
meeting rooms and hallwaYs'

Arlworks
Because of the increased popularity
of the print and the numerous techniques
that have been developed recently, it
may prove helpful to briefly examine
this medium. There are four basic

I NoRTH cARoLtNA ARcHlrEcr



methods of making prints: relief,
intaglio, planograph and serigraph.
Engravings, etchings, acquatints,
lithographs and serigraphs are alL
under the category of prints.

In order to be original, a print need
not be signed and numbered. However,
the artist must have produced the
original design on the stone, block or
plate used in printing. Techniques have
been developed in which the artist's
design may be transfered onto the
printing surface. Prints produced by
this method are also originals, as long
as they are approved by the artist as
is indicated by his signature on each
print.

Today, artists generally sign and number
their prints, indicating on the bottom
left margin the size of the edition and
the number of that particular proof.
Thus the inscription 34/50 indicates that
there were 50 prints issued, the one at
hand being number 34. In modern
printing techniques, this does not
indicate that this was the 34th print to
come off the press, or that it is better
or inferior in quality to higher or lower
numbers. Since the artist destroys badly
printed proofs, all in a limited edition
should be of equal merit. Ten prints are
generally given to the artist as part of
his payment. These are called artist's

Ms. Selkowitz is owner of Judith Selkowitz
Fine Arts, New York City, and has served as art
consultant to many leading corporations fortheir
art acquisitions.

proofs, and are marked A.P. or E.p.
(epreuve d'artiste) in the lower left
margin.

Prints are usually signed at the extreme
right by the artist. Occasionally this is
done within the field of the print, rather
than in the margin below. However, if
the signature is in the stone or plate,
rather than signed individually by
the artist, the work is not an original
and the value is much less.

Original art in any of the four types of
printing outlined above should sell for
$50 to $300 unframed by good artists.
Posters sell for $10 to $S0 and can be
original pieces of art or simply reproduc-
tions, with the same conditions
pertaining to the artist's signature, as in
prints.

Multiples are three dimensional objects
done in an edition of not more than 10
to 250. They are like limited, mass-
produced sculpture in a variety of
materials and generally will sell for
$5 to $500.

Sculpture, as opposed to multiples,
from good artists will sell for 91,500 to
unlimited amounts, depending on the
artist, size, commission, etc. The selling
price of sculpture is not based on the
value of the material, but on the artist's
reputation.

SEPTEMBER/ocIoBER 1974 9



Photography is another medium that is
becoming important in art programs
and collections. The artists work with
the negative, produce the print to their
exact specification, and sign and
number them. Then they retire the
negative. This area is a budding one and
the methods of sale are only now being
structured.

Art reproductions can be reproductions
of paintings or prints-and are sometimes
called prints-but are not originals.
These are inexpensive, with the framing
generally costing more than the print
itself. Designers should be aware of
such a differentiation.

Crlterla and Dlrectlon

The art selected must be original and of
high quality. Only original works of
art have intrinsic value and onlY
originals appreciate over the years.
The feeling and design of the architec-
ture must be followed. lt is important
to maintain a fluid space rather than to
pepper it with artworks.

Criteria in considering artworks include
the size of the spaces, the design of the
building and the image to be projected.

There is a four step Procedure to be
followed in putting a collection
together: research, recommendation,
selection and installation.

The art consultant must know the client,
his objectives and how the art will
work in the space. lt is a good idea to
educate the client and make him feel
more comfortable about what he id
doing. By stimulating his interest in the
art and its selection, the client may
become more aware of his surroundings.

Once artworks are obtained bY the
client, he has the flexibility of using
them in a new location should he move,
or of establishing traveling exhibitions
within corporate facilities. Such efforts
not only create a favorable Public
image, but increase the Public's
exposure to art. This is a realistic way,
even for the small firm, to involve the
community in the arts. Because many
museums are faced with inadequate
space and funds, the corporation may
be able to help relieve these problems
and eventually share the responsibility
as a new kind of museum.l

10 NoRTH cARoLINA ARcHlrEcr



Reston, Virginia, Life in a Goldfish Bowl
by Rita Berman

When I arrived in Reston in 1968 the
population was under 5,000. Five years
later it had quadrupled to over 20,000.
Those five years spent in Reston were,
as one resident put it, "like living in
future shock every day."

Construction was underway in several
of the villages. Bulldozers were
constantly eating away at the trees and
forests in order to make way for the
houses, streets and amenities needed
for the planned 75,000 inhabitants. One
day a walkway would meander through
the woods, the next day it would be
turned into a pile of earth. On weekends
bus loads of sightseers would descend
on the town to get a quick view of a
planned community. They'd take some
photographs of our fine architecture
and then a few hours later leave us. As
the town grew, the number of people
looking at Reston as a place to live
increased.

Much has been written from the devel-
oper's viewpoint as to what Reston will
offer to its residents. I was curious to
find out what the residents were looking
for, and if they liked the town after
they moved in. During July 1g71 and
January 1972, Guy L. Rando, a
Landscape Architect, and I distributed
an 8-page questionnaire seeking
reaction to open space and play areas.
In the Lake Anne village of Reston,
1034 townhouses received the question-
naire, 406 (38 per cent) completed and
returned it. Some of the information we
received is discussed briefly in this
article.

Open space, playgrounds and recrea-
tional facilities may be regarded as
necessary and attractive features but
their costs have to be borne by the
residents, either in the price of a
house, or rent of an apartment. The
additional cost for the Master plan of
Reston has been estimated at 91,800 per
house, according to a representative of
Gulf Reston, Inc. Are Reston's home
buyers influenced by the open space
features enough to pay for them?

Yes, said the townhouse residents
participating in our 1972 study. Out of
406 households respondin g 24 per
cent said the reason they moved to
Reston was "they liked the planned,

Ms. Berman of Ghapel Hill lived for five years
in Reston where she was Secretary to the
Council of Clusters, an informal organization
serving as a forum for Reston's Cluster Asso-
ciations.

Open space adjacent to housing
(photog rapher-Harry Noland)

(photographer-Ezra Berman )
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orderly development concepts." The
second highest response, 19 per cent,
was "because of the availability of
open space". The third group, 12.5
per cent, moved to Reston because "of
the cost of housing". "Availability of
play areas" was the reason that 11.4
per cent of the households chose Reston.

In the mix of housing at the time of the
study, townhouses accounted for more
than a third of the total units. Single-
family detached houses accounted for
one-quarter and rental apartments made
up the remaining 40 per cent. The
townhouses are formally organized
into clusters and because by and large
their residents are more permanent than
apartment dwellers the townhouse
sector has been described as "the
backbone of Reston."

The town is attracting a predominantly
young population. Eighty-two per cent
of the townhouses were occuPied bY

families with children. Only four per
cent of them were occupied by singles'
Prices ranged from $30,000 to $58,000
at the time of construction.

Reston's plan placed great emphasis
upon the open space and its relationship
to the social form of the community.
Neighborhood swimming pools, tennis
courts and ballfields were in frequent
use. At the time of the survey there
were more than thirty PlaY areas, or
tot lots, scattered throughout the
town. Play areas designed and built
at the beginning of Reston's develop-
ment included concrete or wooden
abstract structures. In 1967 these gave
way to the traditional swings, monkey
bars, and roundabouts.

Thirty per cent of the adults said they
preferred to have climbing equipment
in the play areas. But when observing
the different play areas it was noted
that the children ignored the sculptures
and gave greatest use to areas which
had such moving equipment as swings
or see-saws. When it comes to playing
ball, however, Reston's children take to
the streets just like city children.

In the fourteen clusters surveyed, the
housing density per common property
acre ranged from 4.5 to 18.7 units with
a mean of 9.5 and a median of 8.4 units.
A higher percentage of satisfaction
with cluster open space was recorded

12 NoRTH cARoLINA ARcHlrEcr
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Play area and sandbox for cluster children
(photog raPher-HarrY Noland)

Aerial view of Lake Anne Village
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Strolling alongside Lake Anne
(photog rapher-Harry Noland)

when the density was less than nine
units per common property acre.
Clusters with 11.6 or more units per
common acre produced a lower rate
of satisfaction, according to the
responses.

Comments were received concerning
the social nature of the cluster living
style. Neighbors appear to play an
important part in the satisfaction of an
individual towards high-density living.
Sixty-nine per cent of the residents
thought there was "just enough"
privacy in their cluster. The close
proximity of houses and parking bays,
the use and ownership of common open
space, the involvement in cluster
organizations, all combine to produce
a communal type of living which is
not encountered in the traditional
single-fami ly neigh borhoods.
Residents have responded to the New

Town environment by becoming very
active in the affairs of the community,
and the development of the town. There
is much pressure that the original goals
for the town, many of which were
based on the British New Town
concepts, be fulfilled. One long-term
resident wrote "steady resident partici-
pation is essential to the New Town
growth."

The attractive appearance of the town
ranked very high in providing satisfaction
to its residents. Home buyers appear to
take into consideration the kind of
open space available around the house,
as well as the style of house.

Reston is pleasing to the eye, has some
architectural high spots, and besides
its open space features which appeal to
many of the residents, the New Town
produces a feeling of "living in a special
place" for many of its residents. I

SEPTEMBER/ocroBER1974 13



SARC 74 HONOR AWARDS PROGRAM

The South Atlantic Regional AIA Conven-
tion was held in Savannah, Georgia, Sep-
tember 18-21. ln conjunction with the
Convention, architects from Georgia,
South Carolina and North Carolina were
invited to enter their best projects for a
jury to select the outstanding submissions
to receive honors. From more than 100
submittals. eleven were selected and an-
nounced by the Jury Chairman at an
Awards Luncheon on Saturday, Septem-
ber 21. The jury was comprised of Hugh
A. Stubbins, Jr., FAIA, Chairman; Nathan-
iel C. Curtis, Jr., FAIA; and William Mor-
gan, AlA.

The Jury had this to say of the program:
"The Jury was impressed by the unusual
percentage of high quality achievement in
the'100-odd submissions. Although
there were many projects that showed a
lack of understanding of what design is
all about-of "overdoing it"-and outright
incompetence, this group was smaller
than that usually observed in Awards
Programs.

Congratulations to the Region!"

HONOR AWARD

ARCADIAN SHORES GOLF CLUBHOUSE
Myrtle Beach, South Garolina

Architect: W. Crutcher Ross, Architect and Associate
Project co-ordinators, sam Greeson and John Daughtridge

Photograph: John Daughtridge

Jury Comment: A crisp and lively form, serene in its setting atop an earth berm, this building
will add to the pleasure of its users.

14 NoRTH cARoLINA ARcHlrEcr



HONOR AWARD

HONOR AWARD

WESTINGHOUSE TURBINE COMPONENTS PLANT
Rural Hall, North Carolina

Architect: J. N. Pease Associates, Architects/Engineers/Planners

Photograph: Gordon Schenck

Jury Comment: Nicely sited and in scale with its natural environment, this
strates that office and manufacturing facilities can be made into an elegant
semble.

building demon-
and relaxed en-

NORTH CAROLINA BLUE CROSS AND BLUE SHIELD SERVICE CENTER
Chapel Hill, North Carolina

Architectural and Engineering Firm: Odell Associates, Inc.

Photograph: Gordon Schenck

Jury Comment: This elegant glass prism floating in the landscape is exceptionally beautiful. lt
is expertly and logically done.

SEPTEMBER/OCTOBER 1974 15



HONOR AWARD

HEADOUARTERS BUILDING FOR THE PROGRESSIVE FARMER
COMPANY
Birmingham, Alabama

Arch itect: Jova/Dan iels/Busby

Photograph: Gordon Schenck, Jr.

Jury Comment: Sensitive to site and its natural beauty, this steel building blends well into its
surroundings. lt is beautifully detailed, has fine proportions, and should be a delightful environ-
ment in which to work.

SPECIAL AWARD FOR
HISTORIC PRESERVATION

THE STURGES HOUSE
Savannah, Georgia

Architect: Gunn & Meyerhoff, AlA, Architects

Adaptive Use: Corporate Headquarters for Morris Newspaper Corporation

Photograph: Richard Meek

Jury Comment: Recycling of a fine old mansion has much to recommend it. More preservations
of this order should be encouraged. lt is done with taste and devotion.

16 NoRTH cARoLtNA ARcHtrEcr



HONOR AWARD

HONOR AWARD
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COLONY SQUARE-PHASE II
Atlanta, Georgia

Arch itect: Jova/Daniels/Busby

Photograph: Jova/Daniels/Busby

Jury Comment: A very dense urban solution to a multi-use program. Variety and interest abound,
all in good taste; particularly noteworthy are the residential buildings.

BAPTIST PROFESSIONAL BUILDING EAST
Atlanta, Georgia

Architect: Stevens & Wilkinson

Photograph: Stevens & Wilkinson

Jury Comment: Proving that simplicity has great virtue, this
pose. The handling of its exterior curtainwali is excellent.

building nicely expresses its pur-

SEPTEMBER/ocIoBER 1974 17
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CITATIONS
SARC 74

SIX SPECULATIVE PATIO HOMES
Harbour Town, Sea Pines Plantation
Hilton Head lsland, South Carolina

Architect: Columbia Architectural Group, lnc.

Jury Comment: Gracefully adapted to a beautiful site, these houses are warm and simply carried
out. They create a most attractive living environment.

WACHOVIA BANK AND TRUST COMPANY
Chapel Hill, North Carolina

Architect: John D. Latimer & Associates, Inc.

Designer: Roger H. Clark, AIA

Jury Comment: A fine example of recycling, which appropriately blends into its surroundings.

BAPTIST VILLAGE CHAPEL
Waycross, Georgia

Architect: Stevens & Wilkinson, Inc.

Jury Comment: One of the most diff icult architectural expressions today is a church. This Chapel
is well arranged and delightfully simple. lt could not be mistaken for something else.

BURLINGTON CORPORATE HEADQUARTERS
Greensboro, North Garolina

Architect: Odell Associates, Inc.

Jury Comment: A powerful statement and unusual expression of a headquarters building,
probuces an image, and the plan provides delightful outlooks in many directions.

Gordon Schenck Jr.

Photo: Gordon Schenck Jr.

Photo: Stevens & Wilkinson

Photo: Gordon Schenck Jr.
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First things
first.

When you are considering an asphalt
paving job, first of all you should consider
using asphalt base as a covering for your
compacted subgrade. Knowing a few sim-
ple facts should help you make an intelli-
gent decision.

First, Asphalt Base reduces excavat-
ing and grading costs. Asphalt Base pro-
tects the compacted subgrade from ad-
verse weather conditions. Asphalt Base
assures access to any construction site.
Properly designed and constructed As-
phq]t Base is not affected by construction
traff ic.

Asphalt Base provides an accessible
storage area and operating base f or eq u ip-
ment. Asphalt Base serves as a protected

material storage area. Asphalt Base re-
quires no additional grading or'sweeten-
ing up'before applying the final topping.
Asphalt Base is paving the f utu re with
quality. Asphalt Base is first. Are you?

Now you know some of the facts. lt's
time to start specifying and using Asphalt
Base and Asphalt Products.

The Carolina Asphalt pavement As-
sociation and member firms are commit-
ted to showing you the benef its of Asphalt
Base. Drop us a line, or give us a cali and
we'll send you informatioh tailored to vour
specific needs

Corolino fkpholt Povement
llrrociotion. Inc.
P. O. Box 1266 Rateigh, North Carotina 27602
919 828-4350
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Ezra Meir Associates, Inc.

401 Glenwood Ave. Raleigh, N. C.
Phone 828-0801

o Soil Testing

o Rock Coring

o Laboratory Analysis
& Report

o Concrete, Field and
Laboratory Testing

NCAIA WINTER CONVENTION
"This Business of Architecture"

Winston-Salem Hyatt House
February 13, 14, 15, 1975

adds new dimension to Your designs
SIGNS - LETTERS - PLAQUES - SIGNAGE SYSTEMS

ANDCO INDUSTRIES CORP
P. O. Box 7356 / GREENSBORO. N. C.27407 / 919 299-4511

SA]IIORO. GOTOSBORO. OU RHAM, I{OBTH CABOTI tTA

Box 11558 Durham.N.C,27703 Phone 919/596-8241

On Raleigh Beltline Between U. S. 1 North & 64 East

Post Office 9ox17737/Raleigh, North Carolina27609/ Phone (919) 828-747
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NEW CORPORATE SUPPORT FOR
SCHOOL OF DESIGN

W. R. Hubble (lett) ot Lynchburg, Va. and Donald H. Burton,
Jr. (second trcm lett) of Caty, present a check f rom Hercules
lnc. to Dean of Design Claude McKinney and Fred H. Adams
of Raleigh, a director of the N. C. Design Foundation. The
check is the tirst ol three installments on a $3.OOO Hercules
Snowden Fettowship at the NCSU Schoo/ of Desian.

Both physical and fiscal additions are
underway for North Carolina State Uni-
versity's School of Design.
Initial planning has started on construction
of a new wing to the school.
And directors of the Design Foundation
have undertaken a campaign to triple
private support for the widely recognized
school.

Architects, contractors and supply com-
panies, long aware of the gap between
needs and money, have started giving
new contributions to the Design Founda-
tion to help meet the needs ol the school.
Last January, foundation directors voted
to conduct a campaign to raise g60,000
in private support to supplement state
govern ment appropriations.
The needs for the money have been
spelled out by Dean of Design Claude
McKinney and officials of the NCSU
Office of Foundations and Development:
Student aid, in the form of scholarships,
fellowships and awards; faculty salary
supplements; materials and equipment;
visiting lecturer fund; communication,
promotion and development; exhibitions
and special media; faculty development.
The Design Foundation, which was orga-
nized in 1949 and which has raised more
than $300,000 over the years for design

education at NCSU, has set up area
teams across the state to increase con-
tributions to the school.
Since April four new fellowships (91,000/
yr) and twelve new scholarships ($SOOU
yr.) have been established making a
total of six fellowships and twenty-five
scholarships available to the School of
Design.l

PEASE FIRM HONORED

The design firm of J. N. pease Associates
has won a Merit Award in the 1g74 pro-
fessional Awards Program sponsored by
the American Society of Landscape Archi-
tects. Announced at the 74th Annual
Meeting of ASLA held at Bal Harbour,
Florida, the winning entry was Govern-
mental Center Plaza and park, which was
entered in the Urban Design category
of the competition. The project is located
in Charlotte.

As a result of extensive master planning
for the centralization of governmental
services, a need was seen to establish a
strong framework for this future develop-
ment. Major, irrevocable elements to the
concept were a park as a major public
space and an elevated pedestrian plaza,
conceived to link all major buildings in
the center when ultimately develofed.
The elevated plaza not only provides verti-
cal separation of pedestrian traffic over
busy streets, linking existing and future
buildings, but also functions as a civic
plaza utilized by citizens groups and local
government for programs and displays.
The park is conceived as an area of re-
treat for office workers during the week,
and a place of assembly for speciat events
associated with the city. I
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LERoro Lettering is the simplest way to go. lb
easy operation enables you to produce neat, uniform
work, requires no special training or skill, and saves
you time in tie bargain. Besides, it comes in a num-
bcr of alphabeb (even Russian and Hebrew) and
graphical symbols Qeological, mathematical, mu-
sicrl, ctc.)-in r widc assortment ol styles and sizes.

As your local K&E representativr, wc know thc
entire linc from "A to 2". Just stop by or givu us e
call and perhep w! crn show you somc ncw ficks
of tie hadc.

DUNCAN
PanNELL
INCOF|Pc]RATED

(FORMERLY DUNCAN PRTNTMAKERS)

GHARLOTTE, N.C. 704/334-9761
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DISASTROUS INSURANCE
oR-HOW TO
FLOAT YOUR OWN LOAN
One of the more spectacular pieces of
institutionalized tunnel-vision is the pious
but misguided attempt to protect property
owners from loss by flood damage
through the Federal Flood Insurance Pro-
gram. As now constituted, this program,
administered by HUD and billed to the
taxpayer, actually encourages flood plain
construction, in direct opposition to its
own stated goals. Since, unbelievably,
our own fair Institute has been sucked in,
we need to examine at least a short list
of discontinuities.

llem: The program is offered by the Feds
because commercial Insurors refused to
offer affordable policies. Private actuaries
ain't dumb. They set premiums at a level
they know will cover losses, and they
know that construction in a flood-way
will suffer losses. Over and over. Ap-
parently, HUD believes that taxpayers
have an obligation to bet against the house,
even though they know the deck is
stacked.

Item: The federally recommended flood
plain management restrictions do not
prohibit mucking about in the flood plain.
Essentially, they require that it be done
neatly. Example-new structures in the
flood zone may raise the flood level no
more than 1 foot. A hundred such struc-
tures would, of course, raise the flood
level 100 feet, but no cumulative control
is included in the Program.
llem: Under the program, there is non-
cancellable insurance for any existing
flood plain sited house or factory (or

warehouse!) and every time the contents
are flushed downstream, the owner is
compensated for the loss of his Hepple-
white suite, and is free to return and
restock, ready for the next (insured) loss.
There is no premium penalty for repeated
loss.

There is more-much more. HUD's basic
premises are environmental nonsense.
It is not true that one has an inalienable
right to build in the flood way, that floods
are Nature's errors, nor that one's fellow
citizens are obligated to bail him out when
that "error" overtakes him in a location
he was warned against.

Although HUD's anthroPocentrism
should be combatted, this essay makes a
more immediate call upon architects. The
AIA Research Corporation has con-
tracted with HUD to develop "safe"
design for flood plain construction. Other
than travel to the moon, flood-proof con-
struction is the most energy-intensive
activity which could be found' lt should
be clear that such design is very doubtful
structurally, palpably impossible environ-
mentally, and simply inadmissible moral-
ly. The Institute should not be engaged in
research into more efficient ways to
waste. You are invited to write the R/C
Chief, John Eberhard, and say so' In pro-
testing, you will be joining...

... Alastair M. Black
Chairman and Sole Member,
Se/ecf Committee to Restore
RespectabilitY to the AIAIRC

Reprinted from Atlanta Chapter/AlA "INFO"

CHAPTER ELECTS
1975 BOARD
The annual meeting of the North
Carolina AIA was held in Savannah,
Georgia, on September 21. At that
time the following were elected as
officers and directors for 1975:
Turner G. Williams, President;
Michael D. Newman, President-elect;
Tebee P. Hawkins, Vice-President;
Frank l. Ballard, Vice-President;
Thomas T. Hayes, FAIA, Vice-
President; Alvis O. George, Jr.,
Secretary; A. Lewis Polier, Treasurer;
Charles H. Boney, Michael R. TYe,
and James L. Padgett, Directors
for 1975; John D. Latimer, Carl P.

Myatt, Directors for 1975-76. The
four Section Presidents will also
serue as Directors.
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BUILDING SPECIALTY CONTRACTORS

ACOUSTICAL PRODUCTS.
MOVABLE & DEMOUNTABLE PARTITION SYSTEMS.
RAISED ACCESS FLOORS & ENVIRONMENTAL
CONTROL PRODUCTS FOR COMPUTER ROOMS.
MAPLE FLOORS & WALL SYSTEMS FOR GYM.
NASIUMS & INDUSTRY.
OTHER BUILDING SPECIALTY PRODUCTS.

9324 PELTON STREET
CHARLOTTE, N. C. 28203

TELEPHONE 704-523-431 6
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Computer Center, Farmlands tnduslries, Inc.
Architects/Engineers: Radolinsky-Deardorlf & Associates

! Computer Rooms

I Mechanical Equipment Rooms

I fndustrial Plants

I Gymnasrums

I Bowiing Alteys

! Skating Rinks

I Convention Centers

I Vocational Training Depart-
ments

Automotive Labs
Wood Working Shops, etc.

Soundblox has been used effectively in all of
the areas mentioned above.
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ADAMS CONCRETE PRODUCTS COMPANY AtA-974
Attn: Raymond M. Marker, p. 0. Box 333g2-Method Station
Raleigh, North Carolina 27606

Please send me additional information about Adams' Soundblox.

My interest would be in ........
(Type of Structure(s)*Computer Rooms, tndustrial

Fi;;i;,'6ffi;;;l;;;,;i;.)"" of approximatelv """""' sq' ft' of floor

area, startilg ...,........ 19...,......... I would like your
representative to arrange to call on me, with samples, the weeli ot

Name Tifle ..........

Area Code

-l
:

I

I

I

I

I

I

I

I

I

I

I

I

I

I

_l

ADAMS C(INCRETE PRtltlUCTS C(IMPANY
Durham' Raleigh . Fuquay-Varina . Kinston . Fayetteville . Morrisville
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