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Thinking Swall Means
Big Growrth for Industry

North Carolina’s model-making firms are helping
architects, developers “sell” their projects

4 NORTH CAROLINA ARGHITECT




By Ellen Grissett

think the door is wide open for us

as model builders; says Kenny

Friedman, one of three principals in

the Charlotte-based firm of Noah
Studios. “It used to be that architects
and developers in North Carolina had to
go to New York or Atlanta or Dallas for
their models. Now they’re finding out
that we can offer them the same high
quality at less cost—and save them
some transportation costs, too)

Other builders of architectural models
seem to agree with Friedman, judging
from the number of such firms that have
opened their doors in the state within
the last few years. In fact, most builders
say they are doing more than simply
making ends meet: In many cases, they
are having to turn away business, thanks
to the abundant amount of work already
placed upon their employees.

Why the growing interest in architec-
tural models?

John Davis, a partner in the Raleigh
firm of ArTech, believes that the high
cost of borrowing money in the late
1970s was a catalyst in the rapid growth
of model-making companies in the state.
“Especially with developments at the
beach, architects and builders discov-
ered that using a three-dimensional
model of the project enabled them to
pre-sell units, which helped finance the
subsequent construction;’ he explains.
“And though money is now a lot easier
to borrow than it used to be, models
were so valuable that people still ask for
them. They consider them a worthwhile
investment”

(Left) Natural Resource Research Center,
North Carolina State University, Raleigh.
Model by Noah Studios of Charlotte for
Jenkins-Peer Architects, Charlotte. (Above)
Model by David Hall Associates Inc. of Raleigh.
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Architectural drawings, of course,
continue to be an essential part of any
development, be it commercial or resi-
dential. But not everyone is able to read
blueprints or envision the way a building
will fit upon a particular site. Thus,
architects and developers are coming to
model builders for a whole range of ser-
vices that will enable them to better sell
their ideas to their clients.

A case in point is a model built by
Linda Pass of Greensboro that depicts
the planned Guilford County Govern-
mental Center, which had been designed
by William Freeman Associates. The
4-by-4-foot model showed the way four
buildings of differing sizes and functions
would relate to parking spaces, sur-
rounding streets and a central plaza.
“The clients were able to see that the
four buildings looked good together and
were convenient and attractive to the
people who would be using them? Pass
says.

The ability to transform a two-
dimensional drawing or simple idea into
a three-dimensional model seems to be
the result of both natural inclination and
hands-on experience. While the formal
education of model makers is important,
S0, too, are the hours spent working
with materials, sharing ideas with oth-
ers in the field and simply becoming
familiar with what architects and devel-
opers do. Many model builders—David
Hall of Raleigh; Kenny Friedman and his
two partners, Mike Veruto and Michael
Gallis, of Noah—have architectural
backgrounds, but others have started
out in different, though related, fields.
Linda Pass’s degree was in industrial
design, but serving as an apprentice to a
model-building firm in Texas gave her
hands-on experience in that discipline.
Rebecca Fuller, a Winston-Salem
freelance model builder, has a master’s
degree in sculpture and received her
“hands-on” experience making wax mod-
els of toy prototypes for Mattel Toy Co.
in California. Davis of ArTech was for-
merly in advertising but banded
together with a photographer and an
illustrator to be able to offer a variety of
services to clients.  Flexibility seems
to be important, too: As Friedman says,
“We may each concentrate on one
aspect of the company, such as fine arts
or design consulting, but we’re able to
cross over and do everything if we have to?

It is because of their practical as well
as varied experience that professional
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The White House. Model by Rebecca Fuller, Winston-Salem, for Gerald Ford Presidential Museum, Grand Rapids, Mich.

model builders feel they are truly valu-
able to the architect or developer. As
Pass says, “Models can be a way of com-
ing up with solutions to problems. An
architect may have everything drawn a
certain way, but when the model is dis-
cussed, he realizes that a change here
or there would be better. The model
helps him visualize his project”

The complexity of a particular model
depends upon the way in which it will be
used by the architect or developer. A
model can be simply a contour or study
model—in which there is little detail,
merely shapes of buildings as they fit

upon a site—or a more complex one in
which both the site and the structure
are heavily detailed. ArTech’s Davis
says his firm recently handled a situa-
tion in which the architect of a Puerto
Rican mountainside hospital had had a
basic model made. “The architect had.
the building, the terrain, all that already
done in-house] Davis says. “What he
wanted from us were the intricate
details that would finally ‘sell’ the proj-
ect to the client: trees, cars, people,
glass, building finishes . . . the works”
David Hall, whose model-building firm
in Raleigh, in operation since 1964, is

NORTH CAROLINA ARCHITECT 7



one of the state’s oldest, tailors his com-
pany’s models to the needs of the client.
“We can supply the contour base to an
architect who prefers to build his own
model upon it, or we can supply the
base plus materials, such as trees and
cars, and let him go on from there; he
explains. “And, of course, for those who
don’t have the time or inclination to
build their own, we can supply as
detailed a model as the client wants”
Most model-building firms in the state
admit that just about every graduate of
an architectural school comes out with
some knowledge of how to build a
model. The difference, they say, is that
many firms find it more cost-effective to
“farm out” the models to professionals.
As ArTech’s Davis says, “This is a
tedious, time-consuming business. Peo-
ple who build models have to have a lot
of patience” And Hall points out that
“while some architects like to take the
time to build models at a leisurely pace,
others want a quick turnaround and sim-
ply can’t wait to have a model built
L in-house”
i " - iy, ,‘r One important aspect of model build-
City of Boston, Mass. Self-study model by Noah Studios, Charlotte. ing that requires special expertise is the

BUILDING
SATISFACTION

At Rentenbach, we construct buildings
not only to satisfy owners and architects,
but also to satisfy the high standards we
have developed for ourselves.

For your next building project, choose a
contractor whose reputation is built on
satisfaction.

RENTENBAGH GONSTRUGTORS

3605 W. Wendover Avenue, P.O. Box 7347
Greensboro, North Carolina 27417-0347 (9 19)292-9231

ATLANTA * GREENSBORO * KNOXVILLE
MEMPHIS « ORLANDO
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You want the buildings you design
to be as energy-efficient as pos-
sible. And that takes a special type
of expertise. You need someone
well-versed in the new technolo-
gies, the latest systems and the
new energy alternatives.

To assist your own engineers in this
important area, we have a Pied-
mont Natural Gas Technical Service
Representative available. When

you give him the go-ahead, he'll
conduct a thorough Energy Systems
Analysis of your project. Your free
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your design requirements. Life cy-
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We're ready when you are.To put
one of our best Technical Service

Representatives to work on your
next job, just call our Technical Ser-
vices Department, toll-free. From
North Carolina: 1-800-532-0462.
From South Carolina: 1-800-438-
8410. Within Charlotte: 364-3120.
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handling of materials. Models may be
made of any number of materials; the
most common ones are wood, cardboard
and plastic. The kind of material used
depends upon how the model will be
used, how long it is expected to last and
how detailed the model needs to be.
Cardboard models, while probably easi-
est and quickest to construct, don’t hold
up well in humid climates, making them
somewhat impractical for, say, a beach
condominium developer’s office. Card-
board models also require different fin-
ishes than plastic ones do, according to
Pass, who prefers to use plastics. “Card-
board has ragged edges while plastics
can be shaped precisely, she says. “Also,
it’s easier to get ‘true’ colors with plas-
tics, since cardboard absorbs paint like
crazy. You tend to get brown tones
when you paint cardboard”

Friedman of Noah says his firm also
prefers plastics. “We basically have a
four-part system when we make a
model’ he says. “First, you rough cut
the plexiglass or thermo-plastic to the
dimensions you’re given by the architect
or developer. Next, you sand down the
edges. If you have any special needs,
like mitered corners, you do that before
sanding. After you sand, you glue parts
together and assemble them. Finally,
you finish them”

Once the primary medium is deter-
mined, then the model builder must
carefully choose those additional materi-
als that will be used in the assembling of
the model. Sometimes experimentation
is the only way of determining which

| glue works best with plastic or what

kind of paint is most suitable for use on

Flight Operations Center, R.J. Reynolds Industries, Inc. Model by Linda Pass for RS&H of N. C. Inc., Greensboro.

wood or cardboard. Model builders try
to experiment on their own time, since
mistakes can be expensive. “You have to
know, for example, that some glues eat
up some plastics; explains ArTech’s
Davis, “otherwise you can have some big
problems on your hands several months
down the road when the model starts to
fall apart. That’s the kind of specialized
knowledge that a firm such as ours has
that maybe architects building models
on the side don’t have’

Finishes can be as diverse as the
model parts themselves. Most plastic
models take a lacquered finish, applied
as the model maker sees fit. “We can
back-paint a model, so you can’t see
through the buildings, or we can front-
paint them or we can do interior paint-
ing and detailing; Noah’s Friedman says.
David Hall says his firm has built models
containing motorized parts and minia-
ture lights. And Pass says she has
learned to use special techniques and
equipment in order to reproduce the
various colors and qualities of glass, one
of the most difficult elements of a build-
ing for a model to capture.

The size, or scale, is frequently dic-
tated by the way in which the model will
be used. Less detailed models, or ones
that show only one structure, for exam-
ple, may be built with a scale of %2 inch
or Y% inch to every foot. For a model in
which a lot of terrain must be displayed
along with a number of structures, the
model may be quite a bit smaller, say, %
inch to every foot. Obviously the smaller
the model’s parts, the more difficult it is
to include details and the more time-
consuming the model is to build.




The way in which a model is attached
to its base also depends on its usage.
Some models will be stationary displays
and parts may therefore be bolted onto
the site material; others must be disas-
sembled and carted elsewhere. Most
model builders routinely construct mod-
els in blocks, almost like a puzzle, so
that piece A can be removed from
pieces B and C if necessary. This flexi-
bility also helps in case there are any
major changes made in the basic design
of the project.

Hall says that changes do occasionally
occur while a model is being built. “We
try to touch base with the architect or
developer all along the way so that
changes can be taken into account. And
occasionally we've had to do a model
twice because major changes were made
after the model was finished. But that
can be time-consuming and expensive.
Most of our clients come to us with
plans pretty well made in detail and
agreed upon,” he points out.

Friedman says the Noah firm has
developed a system that helps clients
know what kind of model they’re getting

Window pains...

We know them well. It's our business to.

We know how demanding historical
preservation can be. And we know how
exacting government standards are.

At Environ, we merge functional energy-
efficient technology with historical
appearances.

And we do it better than anyone in
the Southeast.

The rest is history.

[ 4
Enotion
INCORPORATED

1112 N. O. Henry Bivd.
Greensboro, N.C. 27405
919-273-3592

“... Environ, the A window replacement people .. ."”
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“so there are no surprises. After we
quote a project, we do color studies and
technique samples before we actually
start on the model. That way the client
sees what the model will be like when
it’s finished”

The average time needed for a basic
model ranges from two weeks of inten-
sive, 8-hour-a-day work to a month of
working on several different projects. Of
course, especially complex projects
require more time. Fuller’s model of the
White House—now housed in the
Gerald Ford Presidential Museum in
Grand Rapids, Mich.—took her almost a
year to build. “That was because a) it
took me two months to get the White
House plans to go by; b) I had to cast all
the tiny balustrades and things like that
separately; and c) I had to take all the
parts to Michigan and build it there”

The more complex and time-
comsuming a model is, the more it
costs. Noah Studios’ Friedman says a

“This is a tedious,
time-consuming
business,’ says one
model builder.

basic model at his shop runs about
$5,000, with a very complex one cost-
ing $30,000 or more. “I’ve seen some
that go up to a quarter of a million,
though we haven’t done one yet, unfor-
tunately,” he adds with a chuckle.
ArTech’s Davis says his models “usually
average about $2,500 to $5,000, but
they can start at $500 for a really sim-
ple one and go on up past $10,000 for
the complicated ones”

Pass, who trained with a model-
making firm in Dallas before coming to
North Carolina, remembers working on
a model of a beach condominium that
cost $30,000. “It was a very complex
model—we had the condo, plus people,
cars and terrain to construct, including a
portion of the ocean to show how the
project fit into the site] she explains.

Materials usually cost about 10 per-
cent of the final cost; the other 90 per-
cent is labor.

Several of the state’s model-building
firms offer related services in addition
to the basic building service. For exam-
ple, ArTech was formed five years ago

NOTICE

We Wish To Announce The Following Products
Are Now Available In A New NON-ASBESTOS
Formula By MANVILLE.

TRANSITE |I FLEXBOARD II

PERMATONE II TRANSITOP II

PLUS: A Variety Of Integrally Colored,
Textured, Architectural Panels For Both
Exterior And Interior Use. For More
Information And Samples Contact The
Regional Distributor Listed Below.

P.O. BOX 33476
CHARLOTTE, N. C. 28233
704/377-3461

ROOUCTS

OWENS CORNING

FIBERGLAS
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speaks for itself. After all, have you ever heard a build-
ing speak?




to be a “one-stop place for architects
and builders] according to Davis. “We
have an arrangement with a company
called Carolina Architectural Models in
which we ‘sell’ the model, deal with the
client, go to the site—if necessary—and
basically act as the funnel. Dudley
Whitney of CAM and his employees
actually build the model, which we then
present to the client?”

ArTech also offers photography and
illustration services in conjunction with
the model-building, as do Noah Studios
and David Hall Company. These compa-
nies will not only build the model, but
will also photograph and/or illustrate all
or part of either the model or the fin-
ished project.

Pass, who built models on a free-lance
basis for a year, now works for the
Greensboro office of RS&H Inc.
Architects/Engineers/Planners. “I did
some free-lance models for them, and
we just decided to make the relationship
formal; she says. “While some firms in
the state do build models, usually the
models are of projects that only that
firm has worked on. RS&H doesn’t limit
clients to RS&H projects only, which
means that we will provide models for
other firms. That’s pretty unique”

One of the most encouraging aspects
of the model-building business, to those
who work in it, is that clients are com-
ing not only from North Carolina, but
also from other parts of the country and
even abroad. David Hall’s company has
worked for clients in Hawaii, the Carib-
bean, even a communist country as well
as for “hometown” architects. “I'd say
that we’ve done at least one project for
75 percent of the architects in North
Carolina) he says. “And we’ve done a lot
of models for Ivy League colleges and
state organizations, as well”

ArTech’s Davis says his clients are
“from all over the East Coast, which is
gratifying, especially since we don’t
advertise. So far, our business has come
from one architect seeing a project
we’ve done for someone else and calling
us himself”

North Carolina, then, seems to be
gaining a reputation as the home of
numerous model-building sources. The
bottom line, though, according to those
who build the models, is quality. Most
model-building firms are expanding, but
not too rapidly. “We have to maintain the
high quality,’ says Hall. “It basically
comes down to: How much training do

we want to do of new employees? We
have to find the right people, not simply
hire just anybody”

ArTech’s Davis agrees. “I don’t think
the field is crowded when it comes to
quality. There are great people out
there free-lancing, and there are some
who aren’t great. And probably there
are some firms that don’t do high qual-
ity work, either. We’d like to expand,
but we’ve found that there just aren’t
that many people out there who have
the qualities it takes to do good model-
building work: patience, familiarity with

materials and tools, manual dexterity”
Noah’s Friedman, while echoing the
argument that high quality must not be
overlooked in favor of rapid growth, says
that he simply doesn’t allow himself to
worry about overcrowding of the market
or long-term goals. “We're pretty spon-
taneous here; he says. “I mean, we
pooled $200 two years ago and started
Noah in a guy’s living room. So ... We
believe in fate. If we’re meant to be suc-
cessful in this business—and so far it’s
been great—then we’ll keep being
successful” g

For the elegant
look of affluence and
ageless beauty, our
handmade bricks are in
a class by themselves.

Use your imagination.

The Only Thi
Better
Old Money Is...

Old Garols

Majolica Road., Salisbury, NC 28144

Ceramic Crafters %

Old Brick.
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$300 Million Charlorre
Complex Announced

_Plans for.a $300 million complex to
be built in uptown Charlotte have been
announced by the developers, Trammell
'Crow Co. and Norfolk Southern Corp.,
which owns the land through its subsidi-
ary; Southern Railway Company. The
anchor tenant of the complex’s first
building will be First Union Corp.
Construction on phase one of the
complex will begin later this year and is
scheduled for completion in the summer
of 1987.
Architects for the prOJect are J PJ
‘Architects of Dallas. -
~_First Union Corp. will occupy almost
half of the 850,000-square-foot,
34-story office complex that will be the
first of four buildings completed. The
bulldmg will be known as Two First |
Union Center, with First Union’s exist- e - —
ing tower and office complex, across T

W W

_First Union. Center. A 1,000-car parking ;
deck will also be constructed as part Of Artist’s depiction of Two First Union Center, a complex planned for downtown Charlotte.

phase one. |
~Major Solar Conference Scheduled

- _The entire project will be financed by

private capital, according to the develop-

ers. The other buildings tobe con- — ~ Solar '85, consisting of four national and planners;” he says.-

structed in the development include two  conferences and a major trade exhibi- An added feature of the event will be
additional office buildings and a 350- tion, has been scheduled for Oct. 15-20 a special Emergmg Architecture session
room hotel. When completed, the com- - —in Raleigh. ‘on Oct. 15 from 7-9 p.m. At this ses- -
plex will eventually encompass land The event, which will be presented by sion, Bailey says, “North Carolina archi-

bounded by Second, Tryon, Third and  the American Solar Energy Society tects have been asked to present exam-

Brevard streets in uptown: Charlotte. . _(ASES) in conjunction with North Caro-  ples of projects that utilize solar energy. - St

Fred Klein, managing partner for lina Solar Energy Association, will have features. We hope that a number of
Texas-based Trammell Crow’s Charlotte  as its theme “New Directions for a New ~ firms will contact us for entry guidelines
operations, says that “the unique design  Decade! : ‘ _ as soon as possible, since we’d like the
and placement of Two First Union Cen-  According to Gary Bailey of Raleigh, state hosting the conference to have a
ter . . will enhance the traditional chairman of the NCAIA’s Energy Com- ~ good”representation at this special ;
‘Charlotte skyline view”  mittee, the conference will feature sev- session.

Preliminary plans for the complex call eral prominent solar energy experts He adds that the Durham and R almg
for an abundance of “people” areas, speaking on a variety of topics:-Ben sections of the NCAIA-will host-a receg
mcludmg a plaza area, fountalns and Evans on daylighting applications, Don tion for North Carolina architects prior
greenery. “'Aitken on controls and Steve Selkowitz to the Emerging Architecture session

-Materials to be used in the construc- on new directions in solar energy use. . The reception will be held from 6-7
tlon of phase one include granite and =~ “We believe no other event will have so p.m. at the conference hotel the
glass. Total cost for the first phase is~ ‘many experts available at one time and ‘Raleigh Radisson.
projected to be $85 million. _place to so many archltects, engineers Cost for the Emergmg Arch:ltecture
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session will be $15. The deadline for
--submitting abstracts for the session is
Aug. 31

.write the North Carolina Solar Energy
Association, 850 West Morgan Street,
Ralelgh 27693, or call (919) 832-5798
or (919) 832-6303.

One Trind Park
Construcrion Beqi

_ Construction on One Triad Park, a
266—square-foot 20-story office tower
~in downtown Winston-Salem; has begun,

according to developer The Webb Com-
 panies of Lexington, Ky.

One- Triad Park is the first-of five

buildings planned for Winston-Salem’s
. “superblock” site, now officially named
_.. Triad Park. When completed, the 8.3-

~ acre complex will include retail shops,

- condominiums, office space, a 602-car

3 parkmg garage and a plaza. A land-
scaped “strollway” that would connect

- ~Triad Park-with Old Salem is ‘also

' planned.
Total estimated cost for the develop—
-~ ment-is-$100- million, with estimated
construction costs for phase one runmng
~ $23.5 million.
One Triad Park was designed by
Hammill-Walter Associates of Winston-
~Salem and Sherman/Carter/Barnhart of
_Lexington, Ky.

NEW Bolin CREEk |
WCONSTRUCTION& Begins

Construction on the newest building
at Chapel Hill's Bohn Creek Center has
The 41 500-square-foot bulldmg
- which will house the national corporate
_headquarters of Kron Medical Corp. PA,
will make the 83 000—square-foot com-
“plex the
|_in Chapel Hill. Bolin Creek Center is
- located on the western side of Airport
- Road. Two buildings inthe complex
_have already been constructed.
The Kron Building, which is sched-

~ uled to be available for leasing by fall,

was designed by CHR Associates of
- Chapel Hill. Construction is by George

W. Kane Construction Co. of Durham
‘ w1th fmancmg by NCNB Leasmg and

An amst S rendenng of downtown Wmston Salem 'S new One Tnad Pa/k

i

The new Kron Building in Chapelﬁill ’s Bolin Creek Center.
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Learning the ABCs
Of Architecture

Junior architects at Dellinger/Lee
Associates of Charlotte can attend free,
optional training classes after work. The
program is a rare attempt to—in an
organized fashion—help recent gradu-
ates make the transition from the theo-
retical world at college into the com-
mercial arena of professional
architecture.

Started in February, the classes are
taught by Roger Dahnert, a project
architect at the 23-member firm. He
volunteered to teach the class because
the junior architects had so many ques-
tions about the profession to ask the
project architects.

About once a week Dahnert stays
after work and talks about specific
aspects of the practice of architecture
and explains the role of the architect at
each stage of a project. “The class con-
nects a lot of loose ends, to let the (jun-
ior architects) be of more assistance, he
says. “It’s not their fault they don’t even

know what questions to ask (the project
architects)”

Topics thus far have included site
design, contract administration, con-
struction drawings, schematic design
and specifications. Each week at least
three of the six junior architects stay for
the totally voluntary sessions.

Averaging two to 2Y2 hours, the
classes occasionally run much longer,
with the students staying past 9 p.m.
while other architects trickle out the
door. “We’ve had some marathoners;’
says participant Doug Wasiela. “The
class about on-site design ran over four
hours—we had so many questions”

During a typical class, Dahnert covers
specifications. He passes out sample
contract forms and walks the students
through a specifications manual section
by section, explaining terms, pointing
out which sections are most important
and recommending other resources in
the office.

Frequent questions spur him on. A
query from a student about a term he is
using reminds Dahnert that even in
class, he, like many other project archi-

tects, tends to take it for granted that
the junior architects are familiar with
project terms.

Humor surfaces at times. Reading
aloud from a specifications manual,
Dahnert hits on the phrase “sanitary
arrangements”” “They mean toilets, he
explains, and the students respond with
laughter. Explaining bonds, he says:
“Someone gave a definition of perform-
ance bonds today. It’s the assurance that
some time, somehow, for some amount
of money, the project would be
completed”

The class is conducted very much like
a college seminar, with Dahnert stand-
ing and lecturing at the side of the room
while the students take notes on yellow
legal pads. The atmosphere is relaxed.
Students freely smoke and occasionally
step out to get a soft drink.

Teaching seems to come naturally to
Dahnert. A 1974 graduate of Kent State
University with a bachelor of architec-
ture degree, he has never taught before.
Yet he has been able to lecture “off the
cuff” since day one. “At the first class, I
had no outline, no notes, and I spoke for

FIBERMESH

Stops Cracks in Their Tracks
ENGINEERED SYNTHETIC FIBERS FOR CONCRETE

CONTROLS CRACKING

Fibermesh fibers in-
tersect cracks in their
micro stage and rein-
force the crack zone,
thereby stopping pro-
pagation. This arresting
action occurs throughout

the concrete.

»~ EASY TO USE - NON CORROSIVE

~ GREATER SHRINKAGE CONTROL

~ PRODUCES DUCTILE CONCRETE
Available At Your Local Ready Mix Concrete Supplier

E-.t...

Spartanburg, S.C.
Greenville, S.C.
Asheville, N.C.
Charlotte, N.C.

REPLACES WIRE MESH

DISTRIBUTED IN THE CAROLINAS BY

Unlike wire'mesh which is
located only in a single plane,
fibermesh fibers provide
identical physical properties in
every direction throughout the
mass, usually eliminating the
need for wire mesh, making
complete placement faster.

(803) 585-4241
(803) 269-4664
(704) 253-9383
(704) 597-8255
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2Y2 hours; says Dahnert, adding, “The
class has no definite structure—the syl-
labus runs itself”

The students appreciate the class. “It
has been very helpful] says Debbie
Hyman, “especially if you have never
seen the material before” Another stu-
dent goes one step further: “It’s helpful
even if you have seen it before”

While colleges do offer courses like
“Standard Professional Practices. those
courses may not be available until the
fifth year of an architectural program.
Hyman explains that although her col-
lege had offered such a course, she did
not have an opportunity to take it
because she graduated in four years.

What did the firm’s junior architects
do before the class came along? “Asked
the architects a lot of questions, espe-
cially Roger) says Hyman. With a
chuckle she adds, “Maybe that’s why he
started teaching the class”

Management is happy, too. Donald
Lee, a principal in the firm, says that
there are definite paybacks from the
program. “Architecture students are not
taught like students in other profes-
sions. They are educated in research
and conceptual thinking, very little in
technical aspects. Students come out
and are frustrated] he explains. “Com-
pare that to a doctor, who actually has
to perform an operation before he can
practice (as a surgeon.)”

Lee considers the students to be the
chief beneficiaries of the program.
“They get an opportunity more quickly
in the office. Not only have they learned
more than the others, but participating
in the voluntary classes shows their
commitment; he says, emphasizing that
“Voluntary’ is the key”

Dahnert says people in other firms
have expressed an interest in attending
the classes, which so far have been lim-
ited to Dellinger/Lee’s junior architects.
Dahnert knows of no other classes like
his. “It’s a matter of commitment” he
says. “Not only do you need a willing
teacher and interested students, you
need the support of the management”

“These classes shouldn’t be neces-
sary,” says Dahnert, “but they are” He
hopes that perhaps Dellinger/Lee’s
classes will inspire other firms to start
their own training sessions. As Dahnert
says, “If more of these classes were
made available, I think many more
would take advantage (of them)” O

By Charlotte N. Chiu

Architectural Intern.
Develops designs and construc-
tion documents for various
building types. Responsible for
computer aided drafting -and
design (CADD) work and some
manual drawing and design.
Familiarity with Intergraph
CADD System, including Inter-
act Work Station and VAX 11/
730. Five year Bachelor of Archi-
tecture, two years experience,
40 hour week; 9am-1pm and
10pm-2am. $9 per hour. Occa-
sional overtime at $9. Apply by
resume to Job Service, 500 W.
Trade Street, Charlotte, NC or
nearest Job Service office.
Refer to JO #4630673, DOT
001.061.010.

MEMOER

Harris & Associates
Estimating & Scheduling
Route 9, Box 233
Easley, South Carolina 29640

(803) 269-7205

“Serving architectural and engineering
professionals with a professional
service.”
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Foundarion AppROVEs
New Budger Goals

The North Carolina Design Founda-
tion approved a new budget and set new
goals for 1985-86 at its recent meeting
at the School of Design at N.C. State
University.

The foundation provides supplemen-
tal, private support for the School of
Design through its funding of student,
staff and professional development pro-
grams, scholarships and fellowships.

To date the Design Foundation has
raised $342,500 toward its $500,000
goal in NCSU’s “State of the Future”
fund-raising campaign. Efforts to meet
that goal will continue during 1985.

The Foundation voted to adopt a bud-
get of $136,712 for the new year. Part
of the budget will go toward the support
of several new projects: providing a new,
10-week Saturday studio for Triangle-
area high school students (to begin dur-
ing fall semester); increasing scholar-
ships and fellowships from the current
30 to 37; and developing a new furni-
ture design option for product design
majors.

Engineering Field Seeks
MiNORiTi€S

The Westinghouse Minority Spokes-
persons Program, which began in 1980,
sponsors black and Hispanic Westing-
house engineers on radio, television and
in the press across the United States.
The purpose is to encourage minorities
to enter the engineering field.

Wilbert Williams, senior systems and
software engineer with Westinghouse’s
Raleigh operations, is one of 24 employ-
ees nationwide who volunteer their time
to travel around the country. “The clas-
sical picture of the engineer is-a dull
intellectual behind a desk; he admits.
“We’re hoping to change that image”

While women and Asian-Americans
are increasing in number in engineering
schools, fewer than 3 percent of the
country’s 1.2 million practicing engi-
neers are minorities. To encourage
young minority students to consider
engineering as a career, Westinghouse
offers a free kit containing information
about engineering. The kit can be
obtained by calling 1-800-245-4474.

Williams says, “It’s important for
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those of us who love engineering to tell
young minority students about the field
and encourage them to enter it”

Construcrion CompAany

Wins National Award

Myers & Chapman Inc., a Charlotte-
based construction company, was
awarded a Design Award of Excellence
by Atlantic Building Systems Inc. of Cin-
cinnati, Ohio, for its construction of the
Park 51 Center Shops in Charlotte.

The award was presented at the
recent annual meeting of Atlantic build-
ers and was one of seven Design Awards
of Excellence given nationwide for work
accomplished in 1984.

Architects for the shopping center,
which is located at Park Road and High-
way 51, were Cameron Hood & Associ-
ates, also of Charlotte.

In addition to the design award,
Myers & Chapman received one of 20
Design Merit awards for the construc-
tion of the Butler Aviation hangar facil-
ity in Charlotte, the top 10 in Sales Per-
formance award and one of 14
Presidents Round Table awards.

E.J. BROWN & ASSOCIATES

QUANTITY SURVEYORS/COST ESTIMATORS
“Specializing In”; Feasibility Studies :
Preliminary Budgets—Conceptual
Estimates—Quantity Surveys—

Detailed Cost Estimates and
Value Engineering

American

Society of

Professional P. O. Box 746
Estimators Kernersville, N. C. 27284

919/996-3791

EZRA MEIR ASSOCIATES, INC.

CONSULTING ENGINEERS

» Structural Engineering
* Geotechnical Engineering
* Civil Engineering
* Materials Testing Services
* Inspection Services

401 Glenwood Avenue - P.O. Box 12447 — Raleigh, N.C. 27605
919/828-0801

You Design The Best...
Your Customers Demand the Best...

We build the Best!

Since 1956. The Prestige Pool Builder in
North and South Carolina. You Design it:

51@'1? ate@ﬂﬂ
mpoo

We can Build it!

P.O. Box 1201, 1401 Pecan St.
Florence, SC 29503

In North Carolina, call
800-845-4355
S.C. 800-922-5110
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Associated Sprinkier Go.

P.O. Box 7387
Greensboro,
North Carolina 27407
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Names And Changes IN
N.C. ArchirtecTure

William D. England has been pro-
moted from associate to principal and
has been elected to the board of direc-
tors at Charlotte-based Snoddy and
McCulloch Associates Inc. England is a
stockholder, and his promotion is part of
the firm’s ownership succession plan
that has been in effect for several years.
England received his bachelor of archi-
tecture degree from the University of
Tennessee.

Charlotte-based Dalton Morgan Shook
& Partners Inc. has awarded recent
N.C. State University graduate Paul
Howard Falkenbury the fourth annual
$1,000 Arcosanti Fellowship.
Falkenburg leaves in the fall to work
five weeks with architect/theorist Paolo
Soleri in Scottsdale, Ariz. Italian-born
Soleri is best known for his creation of
Arcosanti, a 25-story futuristic city
under construction in Scottsdale.

Falkenbury studied art and architec-
ture this summer in Cartma, Italy,
under a University of Georgia studies
abroad program. His father, Stephen
Falkenbury, is an executive with Clark
Tribble Harris & Li Architects in
Charlotte.

Dalton Morgan has added six new
architects: Alina Bartlett, Alan
McGuinn, Susan Freyler, Joan
Albiston, David Kessler and Tim
Cohen.

Ross G. Adams has joined Dalton
Morgan as director of specifications/
construction administration. Adams was
previously vice president of construction
at Daniel Burner Associates Inc. in Fort
Myers, Fla.

O’Brien/Atkins Associates in Chapel
Hill has named William D. Moser Jr.
as vice president of architecture,
elected Philip G. Freelon to the board
of directors and named R. Paul Wood
as vice president of marketing.

Moser has been with O’Brien/Atkins
since 1979, serving as director of design
and as a member of the board of direc-
tors. The Microelectronics Center of
North Carolina is one of the projects he
has directed. Moser received his
bachelor’s degree and master of archi-
tecture degree from N.C. State
University.

Freelon has been with O’Brien/Atkins
since 1982 and was previously project
designer with Houston-based

Freelon

Caldwell

3D/International. He is a graduate of
N.C. State University and received a
master of architecture from Massachu-
setts Institute of Technology. Currently
he is president of the Durham Chapter
of the AIA and is a member of the AIA
National Design Committee.

Wood was with Yeargin Construction
Co. in Greenville, S.C., prior to joining
O’Brien/Atkins. He has 24 years of
experience in marketing and business
development and is a member of the
N.C. Industrial Developer’s Council.

James Y. Robinson Jr. has been
named manager of Charlotte-based
Ferebee Walters & Associates’ Hilton
Head, S.C., office. Robinson, a senior
vice president, joined Ferebee Walters
in 1970 and became a principal in 1972.
He has a bachelor of architecture
degree from Tulane University and a
master of architecture degree from Rice
University. The Hilton Head Island
office was established in August 1984
through the acquisition of Keane/Sheratt
Inc.

Harry D. Sherrill Jr. has joined the
Charlotte office of Ferebee Walters as
chief of construction services. Sherrill
attended East Carolina University and
received an associate degree in architec-
tural technology from Pitt Technical
Institute.

0. Morton Congleton has joined
Smith/Sinnett Architects of Raleigh as
vice president for development and com-
munity relations. Congleton is a mem-
ber of the Raleigh City Council, has a
degree in urban and regional planning
and was most recently employed by the
state of North Carolina.

Kenneth E. Whelchel and W. Neill




Fortune have opened Whelchel-
Fortune Architects at 528 East Blvd. in
Charlotte.

Anne Wright has been appointed
business development director for
Dellinger/Lee Associates in Charlotte.

Robert J. Grill has been named an
associate vice president of RS&H of
North Carolina Inc. Architects-
Engineers-Planners. He received a bach-
elor of landscape architecture degree
from Michigan State University.

Robert J. Eaton has been promoted
to director of distribution from acting
director of distribution for Charlotte-
based Gold Bond Building Products. He

00 0 0 090B0g0g09B9090909m 0909090909090

has been with Dallas-based National
Gypsum Co., parent company of Gold
Bond, since 1959.

The Charlotte-based general con-
tracting firm of F.N. Thompson Inc. has
named William M. Caldwell II as
executive vice president. Caldwell, for-
merly vice president, has been with the
company since 1978.

ENN. Thompson is a wholly owned
subsidiary of The Turner Corp. of New
York City. Projects currently under way
in North Carolina include Charlotte-
based Coca-Cola Bottling Co.
Consolidated’s new corporate headquar-
ters and the new Charlotte Coliseum. O

We guarantee our PERMASNAP COPING COVER SYSTEM
against water leakage. Period. The secret is a styrene gutter
chair at each joint that quietly carries water away.

We also make sure the system stays in place. Without
expensive wood nailers or imbedded anchor bolts. A special
adhesive replaces them. And it sticks against 60 Ibs. per

square foot of uplift.

Permasnap Coping Covers are also simple to install. (It

Available in Canada

has to do with the “snap”
in the name, but it's simp-
pler if you see it for your-
self.)

Al in all, it's-a pretty
simple system. Only three
parts. And we guarantee
all of them. Specify Hick-
man.

FREE “Roof-Line”
...1-800-438-3897

See our catalog (7.3 Hi)in Sweet's

ACCOMPLISHED.

CLANCY
&THEYS

CONSTRUCTION COMPANY
GENERALCONTRACTORS

516 WEST CABARRUS STREET
RALEIGH,NC  (919)834-3601
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Old Thearer Reborn

As Flashy New McDonalds

he problem: Create
-I-an architectural salute

to McDonald’s 30th
anniversary out of an old
movie theater on
Raleigh’s busy Hillsbor-
ough Street (directly
across from N.C. State
University). The plum: A
virtually unlimited bud-
get. The solution: Com-
bine the inherent theater
motif with a 1950s diner
motif (McDonald’s was
founded in 1955), jazz it
up with slick surfaces, a
hot color palette and
plenty of neon, and
anchor it all in a clever
yet highly functional
space plan.

This can’t be
McDonald’s!

But it is—a one-of-a-
kind McDonald’s restau-
rant designed by interior
designer D. Gordon
Plummer, ASID, IBD, of
Perry & Plummer Design
Associates in Wilmington,
and Architects Fred
Tolson Associates in
Raleigh.

To celebrate the
burger chain’s 30th birth-
day this year, each
regional manager was
asked to shape one of his

or her locations into a “commemorative”
restaurant. Bruce Wunner, Raleigh-
based southeast regional manager,
selected the chain’s newly acquired site
on Hillsborough Street. Tolson was com-
missioned to analyze the circa 1920
building and oversee any structural
alterations, which included completely

Chain Celebrates 30th Anniversary
By Commassioning Raleigh Redo

By Kim Devins/Photography by Rick Alexander

(Left) Gleaming black-and-white tiles, chrome railings and swirling neon sculptures overhead
lead hungry diners to the food service counter, which is located where a movie screen once
hung. The facade (above) evokes both the building’s first use—as a theater—and the found-
ing of the McDonald's restaurant chain back:in 1955.

gutting the interior, punching skylights
into the roof, installing the special
kitchen designed by McDonald’s for its
restaurants and adding a back entrance.
William Friend, AIA, served as project
architect for Tolson.

On the recommendation of landscape
architect Wayne McBride of Louis Clark

Associates, who has
worked on several
McDonald’s sites,
Wunner brought Perry &
Plummer into the project.
Plummer had never
designed a fast-food res-
taurant before, but he
saw this commission as a
chance to prove that “you
can be innovative and still
meet all the necessary
requirements of function,
cost-effectiveness and
durability”

As principal in charge
of design for the project,
Plummer’s approach
began with a study of the
elements of the theater.
“Since this had been a
theater] he observes, “it
was perfectly symmetri-
cal, from the center aisle
to the two exit doors on
either side of the screen.
Our initial concept was to
reinforce that feeling of
the theater through psy-
chological effects. So, for
one thing, we retained
the sloping center aisle
and built the main seating
up around it on either side”

Since “the food is the
show” of McDonald’s,
Plummer says, he posi-
tioned the service

counter and kitchen at the base of the
center aisle where the movie screen had
been. Tall, curvilinear white-laminate
partition walls flank the center aisle.
Behind those walls are raised seating
areas, and the focal points of those
areas—which feature banquettes and
tables, and tall stools and counters—are
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two movie screens. Old movies and ani-
mated features from the '50s are shown
on the screens via sophisticated projec-

tion equipment.

More seating is located on éither side
of the service counter and kitchen,
where the theater’s exit doors had been.
The long, narrow space left of the
counter includes an authentic 1952
Seeburg jukebox, fully restored and
loaded with ’50s hits, and booths com-
plete with chrome selector boxes for the
jukebox. This space leads to a green-
house unit that opens onto a brick stair-
case, flanked by terraced planters, and
provides access to and from the rear
parking lot.

Plummer’s design is sensible and
functional. But what makes this
McDonald’s special are the “fun” ele-
ments used throughout. The red, white
and black color scheme lends its own
pizazz to the facility: There are tiny
black tiles on the peripheral walls, a
black-and-white-tiled floor and flashy

The new McDonald’s
“exceeds my wildest
expectations, spati-
ally,” says interior
designer Gordon
Plummer.

red-and-black “racing stripes” down the
partition walls and across the tabletops.
Neon lighting is abundant: There is a
swirling neon pattern over the central
aisle, along with a red neon version of
McDonald’s first (and short-lived) mas-
cot, “Speedy” Restroom facilities are
connoted by the words “guys” and
“dolls” written in blue and pink neon
over the appropriate doors. The ele-
ments of tile, chrome, cherry-red vinyl
seat upholstery and neon are, of course,
part of the 1950s theme, yet Plummer’s
sense of restraint even with these bold
elements keeps the space from feeling
like a museum of ’50s kitsch.

Lighting also plays a key role in the
success of the project. The skylights are
rimmed in clear exposed bulbs with
photo-cells; as the sun goes down or
clouds pass over, the bulbs brighten

The faces of James Dean and Marilyn Monroe (left,
above and below) camouflage movie screens on which
old films are shown. Diners may enjoy the shows, from
their seats at either the counters or the racing stripe-
emblazoned tables.




automatically. Lighting in the “theater”
areas—the raised seating platforms—
automatically dims when movies are
being shown. Small track lights directed
on the peripheral walls make the black
tile sparkle. And the abundance of neon
creates extra illumination as well as vis-
ual excitement.

A lot of wit and whimsy, along with
serious spatial solutions, went into the
McDonald’s design, which has contrib-
uted greatly to the ongoing improve-
ment of the block of Hillsborough Street
on which it is located. The design has
also pleased critics.

Three prominent New York architects
judged the McDonald’s design best of all
entries received in the second annual
Triangle Architecture Awards Program,
which was sponsored by Spectator mag-
azine. Judge Gerald Allen wrote that he
loved “the concept of blending all those
uses together . . . the restaurant and
movies; it’s the public sector’s answer

Neon lighting serves several functions in the restau-
rant: it highlights the curving interior walls, provides
illumination for the main dining area, even points the
way, in humorous pink and biue letters, to the
restaurant’s restroom facilities.

North Carolina’s Largest
Distributor of
Architectural Products:

* Face Brick

* Paving Brick

* Glazed and Unglazed Tiles

* Terra Cotta Veneer and Coping
* Colored Mortars and Agents

520 Brickhaven Drive, P.O. Box 33629,
Raleigh, N.C. 27606
919-828-0541
Toll Free N.C. 1-800-662-7087

® Solar and Utilities Conference
® Product Exhibition

New Directions For A New Decade

® 10th National

Passive Solar //
Conference

e Building With
The Sun
Conference

® Daylighting Applications
Conference

October 15-20, 1985
Raleigh, North Carolina

Presented by the American Solar Energy Society, Inc.

For more information:
SOLAR 85
850 W. Morgan Street
Raleigh, NC 27603
919-832-5798

NORTH CAROLINA ARCHITECT 27



OUR BUSINESS IS PICKING UP. ..

376-6134

.. . AND DELIVERING
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Diners entering the 30th anniversary McDonald’s
from a rear parking lot descend brick steps to a plant-
bedecked greenhouse unit. Clear glass bulbs over-
head make the entry'’s tiled floor and walls gleam.

to the VCR?” He added that the design
“deserves an award for its concept and
for the ‘flash-o-rama’ of the interiors”
And judge Bartholomew Voorsanger
called the McDonald’s “really quite
wonderful”

For Plummer, the project “exceeds
my wildest expectations, spatially. I'm
proudest of the way it works; that was
my main concern. The surface finishes
were secondary’

Total square footage of the renovated
McDonald’s, not including the kitchen,
is 2,450. The restaurant will seat
122-126.

PROJECT CREDITS
McDonald’s Restaurant
Hillsborough Street
Raleigh, N.C.

Architect: Architects Fred Tolson Asso-
ciates, Raleigh; William Friend, project
architect.

Interior Design: Perry & Plummer
Design Associates, Wilmington; D. Gor-
don Plummer, project director.

General Contractor: Ratley Construc-
tion Co., Fayetteville.

Audio & Projection Systems: Stage &
Studio Construction Services, Raleigh.
Neon Lighting Consultant: Howard
System, Archdale.

Lighting Control System: Prescolite
Corp., Raleigh. O




7137 Stonington Lane
Charlotte, NC 28212
704/537-4716




Every time
you use our
brick we putour
name behind
your name.

The architect for this building
had a particular brick in
mind. A rustic brick to soften
the modern lines. He chose
Borden'’s Early American.
The perfect brick for this job.
For 73 years, Borden has
been working with architects—
supplying the perfect brick.
And delivering on schedule.
We're proud of that. And

Blue Ridge Office Building in Raleigh, NC
we’re proud of the number of
architects who have grown in
their profession using Borden
brick. We like to think we have
helped you do your best work.

Borden and the architect,
for 73 years. We're in the
business of building reputa-
tions together. Build your repu-
tation with Borden Brick.

arden

BRICK AND TILE CO.

In North Carolina call 1-800-672-0031
Outside North Carolina call 1-919-596-8241




