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PIYAF members join union carpenters in training for hands-

on experience.
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By Diana Rudoy
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NorthShore/BigelowBlvd/ConestogaWaoon) . . . . . 11

By Tracy Certo

For a recent and very interesting

writing assignment, l've been profiling Heinz Award win-

ners in the environmental cateoory. Started in 1993 by

Teresa Heinz, lhe annual awards are given in many catego-

ries that were of special interest t0 her husband. A strong

advocate 0l environmental issues, the late Senator John

Heinz believed that the time had come for a new form of

environmental protecti0f, 0ne that merges envir0nmental

c0ncerf s with economic realities.

The awards, which bestow a cool $250,000, are meant to

honor recipients while at the same time inspiring others.

After reading through thick liles ol these brilliant and ac-

complished recipients, I was duly impressed and inspired.

There s Amory Levins, for one, fou nder of the Rocky Mou n-

tain lnstitute, who has produced one ingenious and envi-

ronmentally sound idea after another. When others feared

that environmentally friendly solutions would cost more,

he lound a way to make them cost-efficient.

Theres Herbert Needleman, tor another, a professor at the

University of Pittsburgh wh0 years ago developed a method

Ior measuring lead c0ntent in children which rede{ined the

issue oi lead poisoning. He tound that lower lead content

once thought acceptable was in fact quite harmful to chil-

dren, His relentless efforts to rectify the situation, hotly

contested by several choice industries, paved the way for

the removal of lead in paint and gasoline.

1l

Another recipient and a personal hero of mine, is Peter

lVatthiessen, the award winning author and Zen master

whose writings about nature stem 1r0m a deep love ol the

beauty and frag i le nature of our p lanet. H is book, lhe Snow

Leopard, is a remarkable account of a spiritual journey

through the Himalayas
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money," the release stated. Then it tied in the two ideas by

announcing the first green branches, in New Jersey, which

recently opened. Not only environmenlally friendly but

clever, too.

Along with the implemented Green Building Council's en-

vironmental guidelines such as energy efficiency and

daylighting, PNC will also have electric charging stations

for alternatively fueled vehicles at these two branches,

What's more, their new qua(ers in Delaware, currently

under construction, is eilpected to achieve a gold LEED

rating (the PNC Firstside Building here was awarded a

si lver).

This is al I very encourag i ng i ndeed, especial ly coming from

a big Pittsburgh bank that only a few years ago removed

all the (oxygen-producinq, mood-enhancing) plants from

their offices as a cost-cutting measure. Employees' own

plants, like the awesome one I had delivered t0 my hus-

band, were allowed to stay.

Bygones as they say. I'm impressed with PNC a company

I've been well acquainted with for 20-some years They're

ushering in all kinds of new ideas-even with the notable

lack ol oxygen-and for a major corporation, this is espe-

cially noteworthy. Hopefully its asign olthetimes. lf a big

bank can do it, (garnerinq great press in the meantime I

might add) how many more companies are to follow?

ln this issue ol Colunns we have spotlighted some ol

our own members who are making their mark, For in-

stance, The PIYAF (Pittsburgh lnterns and Young Archi-

tects Forum) members who recently teamed up with ap-

prentice carpenters and contractors to design/build a

project. The goal was to promote understanding between

the two olten divided fields of architecture and contrac-

tors. What better way thar to work side by side and get a

0rasp of the others' issues?

We also showcase young architects deslgns for the 0r-

phaned Spaces competition lrom Pittsburgh History &

Landmarks Foundation. The recenl show at the Mattress

Factory with all l9 entries was impressive for its breadth

and depth of ideas. We feature some of the ideas here with

m0re t0 come in future issues. With all the bad business

news emanating from this city ol late, its even more rea-

son t0 celebrate the innovative new ideas and ventures. I

think they all deserve awards, lvlaybe a big green plant

would be just the ticket.

lnsilred

News.........
Breaking Ground

Calendar......
Dossier......

0n the cover: Proposed extension ol Cliffside Park

from the Hill District with an overlook and courts over

Bigelow Boulevard. These lorm a gateway to the city,

just east of downtown Pittsburgh. Part of the 0rphaned

Spaces c0mpetition by Carmen Gong and lVarc Ford.

There are more: James Hansen who testified before the

Senate on global warming (on a 100-degree day in D.C.)

and Ralph Cavanaugh who saved billions in energy costs

by masterminding a complex plan to reward California util-

ity companies when their customers c0nserved energy. To

read more about them and others, check out the Web site

at www.heinzawards.net.

Want more green inspiration, from the local Iront? Recently

I received a news release from PNC Bank about their launch

ol the nation's first'green'branches. "Green has in the last

few decades come to signify environmentally clean and for

a much longer time it has been known as the color of
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lhe public. AIA membership is
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supporting fields.
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contributors are not necessarily

those ol AIA Pitlsburgh. The
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liability {or the contents.
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Executive Director Anne Swager, right, has been kind of busy moving

the AIA office which is why her column does not appear here this m0nth

Also caught in the chaos are AIA staff members, Amanda Toth-Roland and

N/ichael Leigh. Things should be back to normal s0metime s00n.

The new office is located in the Bruno Building atg45 Liberty Avenue.
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A Pt'eserualion Award Winnel,
A Preservation Award winner, the Highland Park

It/icrofiltrat on Plant is rendered here at eye level.

Architects: Urban Design Associates; Landscape Architects:

La Quatra Bonci Associates, Inc. Due to a technical glitch,

this image arrived too late for featuring in the June issue.

Gorrections
ln the June issue, Angelique Bambergs name was

spelled inconectly. Notified ahead of publication time

(but past printing stage) lt/s. Bamberg was very

gracious and showed a lot of class in making the

editor feel better about the mistake. Vle al Colunns

take the opportunity to applaud her, knowing others

in the same position would have been far less

forg iving

ln the June issue, the general contractor for the North

Shore Parking Garage should have read lVlassaro

Construction.

AIA members were treated to a cuttrng edge exhibi

[/ay members' meeting. The exhibit highlights the

region, from economic and cultural to artistic and

members gathered to hear [/ayor Tom Murphy

and Bill Flanagan speak about the progress in

Pittsburgh on a number of fronts, Shown here

(clockwise from the top) are Rich Bamburak,

AIA and Richard DeYoung, AIA both of WTW

Architects; Roxanne Sherbeck AIA of Perkins

tion of Xp or on at the

many assets o{ our

recreational. Afterwards,

Eastman Architects and Eric French, and Doug Shuck, AIA of WTW Architects, Deepak Wadhwani AIA

and Robert Murray, AlA, both ol Renaissance 3 Architects. This meeting was generously supported by

Technique [t/anufacturing and Agnew Moyer and Smith
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"l on rcolly pleoserl

to see o befter

pornerciip being

builtfor our
gcneration. A// of rlte

tnernberc of IIBA
ortd tle Corpenter'.s

Ttu i n i ng Oenter firtt-,e

lteen oerl .rilpportiL(

and proorli'c'e in

tfuir approocl to

t/ti.r patnersltip."

A s anyone in the trade knows, sometimes the re-

A lati0nshi0 between a,chitecl and c0nlractor can

/-\ orrorc adversariat, To toster better relati0ns

from the start, the Carpenteis Training Center (the local

Union Carpenter's Schoot), along with the lVaster Build-

ers Ass0ciati0n,0nce again invited young architects to take

part in tree carpenter lraining classes this pasl November,

December and January. And they issued an invitati0n t0 a

design/build project this past May as well.

Both groups benefited: architects got the opportunity to

gain firsthand appreciation of the carpentry craft and car-

penters g0t the chance t0 better appreciate the importance

of good design. The response? "lt's been wonderful," says

Pittsburgh lntern and Young Architects Forum (PIYAF) co-

chair Ken Stehle, Assoc. AIA of WTW Architects. I have

had several {riends return from their first class and tell me

By tracy Certo

how enjoyable and informative it was What most people

have responded to ls lhe hands on'approach rather than a

lecture style format. I haven't heard one complaint about

the classes since they were initiated two years ag0 "

That was seconded by Lee Calisli, AIA of lntegrated Archi-

tectural Services, co-chair of PIYAF who served as class

coordinator from the architects'side. "We intend to

continune this relationship for a long time," says Calisti.

"Understanding the c0nstructi0n pr0cess, the materials and

the methods can give architects more freedom in design.

Knowing the abilities, limits and properties of the materi-

als we specify allows us t0 use that inlormation for de-

signing eye-catching details as well as specifying "build-

able" and affordable means of construction, lt also refines

our expectations during construction observation yet gives

us credibility when reviewing work in the field."

The Building 0l Betlel' Buildiltu Tgaln$

PIYAF members jzin union carpenters in training

for /tands-0n experience attd a ne?o appreciation for lrte

co n tro cto r p e rsp ectiae
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While the hands-on learning included everything from

concrete formwork to metal studs and drywall, the ses-

sions also counted for AIA CES credits or toward their IDP

requ i rements.

ln May, the Carpenter's Training Center also invited archi,

tects and c0ntractors to participate in their yearly construc-

tion competition. Teams composed of a union apprentice

carpenter, architect and union contractor were selected in

the all-day planning session on May 41h at the school on

Neville lsland, Each of the eight teams received a c0mpre-

hensive materials/price list and a project budget. By the

day's end, teams submitted a concept/design, hourly

schedule and estimate. To finalize drawings and fine-tune

the schedule, the teams were permitted to meet durino the

week preceding the contest.

0n Friday, May 10, they met to complete their projects

which were then judged on the following criteria: overall

design, scheduling and estimating accuracy, c0nstructi0n

quality and ease of disassembly. ln addition, the teams

submitted project drawings and total project cost. This

years winning team: Steve Winikoff, Assoc. AIA of Burt

Hill Kosar Rittlemann Associates, Frank Stasa, Carpenter

Local 1 42, and Adam Majcher of Turner Construction.

Steve Lee, AIA of Carnegie Mellon University, also an event

sponsor, suggested that the competition generate projects

that have a life beyond the c0ntest. "This gave the compe-

tition a deeper purpose knowing that a community will

benefit from it," said Calisti.

The finished products, wooden festival booths, were given

to the Community Design Center, one of the participants

of the event, to distribute among Pittsburgh community

g r0ups.

"The Carpentels Training Center classes, as well as the

It4BA-sponsored design charrelte, have been a great 0p-

portunity for young architects and apprentice carpenters

to work together," says Stehle, "l am really pleased to see

a better partnership being built for our generation. All of

the members of MBA and the Carpenters Training Center

have been very supportive and proactive in their approach

to this partnership." Stehle credits Bay Vogel, Ann Billak,

Lee Calisti, AlA, and Rick 0kraszewski for their efforts in

organizing the classes.

C o m men ts fro m Pa rticipan ts

"By actually working on the projects ourselves, we really got

t0 appreciate lhe amount ol work and skill that goes into creating a

successlul proiect. The classes were not too struclured and we were

allowed l0 suggest and change the locus ol each seclion. This allowed

each class to be more tailored to lhe participants ol each nighl. As I

talk t0 my colleagues in diflerent cities, I realize that we have

something really special and we must keep lhe program going. These

classes are a really good learning tool lor our prolession and I

appreciale the work the union puts in to hold lhe classes lor us. They

have taught us to leel comfortable asking questions about the building
prolession by giving us a place where we can mingle.,,

Yoko Mori

Gardner + Pope Architects

"I would take this opportunity to first of all
congratulate Lee Calisti for the initiative and secondly

to the dedicated people ar Carpenter's lJnion for all the
sincere effons they put into the program. I liked the

classes because of their hands-on experience. I did not
miss a single one because each rvas so much precious

as a learning process. It has also established a bond
between me and the carpenters at the LJnion,

which will pay oft later on."

Aparna Patil
The Design Enclave (lonsultants

Comments rontinrcd on page 8

a
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"l atlended two separate classes, rough calpenlly and a plastic laminate

class, and found both to be inctedibly educational and well organized.

It was lairly apparent that everyone shated lhe same leelings about

bringing together young architects and young calpentels not 0nly lor

the educational pulposes 0f the courses but also lo prove to all

participants that the "other" prolession was not in any way hostile

or being taught to look down on the other side lor their lack ol

certain knowledge bases. "

Jody Schurman, AlA, Hanson Design Group Ltd

"The classes were fun and very informative. The carpenters

and apprentices offered many ways to aid in the design of

interesting details. I would definitely recommend the

classes and I will go again if given the opponunity."

Amy Bradac, Bohlin Cy'winski Jackson

"The classes were wonderlul. What I liked about the instructots was

that they did not make any assumptions about what we knew and whal

we did not, and were willing to stall llom the vely basic ideas.

They shared their tricks to make the iob simpler, showed us many

ways ol doing the same lhing, and then let us choose what we

f eatu re

were most comlortable with. The classes helped me appreciate the

skill and patience that carpentry requites, but also made me resolve

more to reiect substandard wotk. lt would be great il thete are

more classes in lhe luture with a broadel scope."

Arati Kirtikar, Assoc. AlA, Renaissance 3 Architects.

"...It was a great learning experience, especially with the

classes for the metal/studs drywall and rough framing.

Between the apprentices and the architects there was an initial

sense of "doubt" about ',n'hat each other could do, like when

rve built the metal stud walls and applied the drywall, but as

u,e worked together trying to complete the proiect while asking

each other's questions about why and how we were doing

things, we kind of surprised each other at the end about how

much we knew about the process and how we just wanted the

same thing. Even though we inherently train in a different way

-one as the designer and one as the maker- we ultimately have

the same goals, just some-rvhat different priorities. Although the

apprentices were on average stronger and definitely more

agile doing the tasks, both men AND women architects stood

their ground -{rom cutting metal studs or wood members

to learning how to nail studs in just 3 shots'

Lucia M. Aguirre

Gardner + Pope Architects
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ln the rolling pastoral I'rills ol
Tusclny, Graniolo off-ers belutiful

one and two llr,tlroorrr rrnits
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l-or morc inlirnrretion.
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(412) 563-7173

brperience. the authentic ltalian liE estgle'in 
an l6ith Centurg villa in 

.ruscang'

Professional [ngineering Servires

in Aroustics [, Vibrations

William R. Thornton, Ph.D., P.E.

Consulting Engineers in Acoustics & Vibrations

r
Architectural Acoustics Analysis & Design

Theater & Auditorium Room Acoustics

School Acoustics & Noise Transmission

Building Acoustics & Noise Transmission

MRI & Sensitive lnstrument Vibrations

Vibration Measurement & Control

HVAC Noise & Vibration Control

Community Noise Measurement

Environmental lmpact Studies

Noise Control Engineering

lndustrial Noise Control

Measurement & Testing

Product Development

Training Seminars

Expert Witness

r

7 24.265.2000 P itts b u rg h

www.aC0UStiCS-vi brations.com

wrt@acoustics-vibrations.com

William R. Thornton, Ph.D., P.E.
Consulting Engineers in Acoustics & Vibr.rtions
250 Shagbark Drive
RDl Cheswick, PA15024

Nothing else
even comes close

AIA Contract Documents are
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Diana Budoy, Marketing
Commanications Manager at
L. D. Astorino Co mpan ies.

[Ulanaginu the lnlonmalion Erulosiun

f eatu re

By Diana Ruday

I f you "surl lhe net," you know that humanity is in the

I miOst ol an information explosion. There is simply

L0r., irformation available t0 y0u than y0u can

possibly process. Your firm is a microcosm of that

information overload. How can you put the information to

work for you?

ldeally, your f irm manages its inf ormation eflortlessly with

a firm wide database managemenl system that integrates

project and document management, billing and

timekeepin0, accounts payable, contact

management and marketing-and everyone in

your firm has access to the database via the

internet. Although the state-of-the-art in

inlormation management is fast approaching this

ideal, the cost is beyond the linancial reach of

all but the wealthiest f irms.

Yourfirm cannot put ofl managing its information

until you can alford this ideal-you must get a

handle on the information now. Since the most

valuable information is that which helps your

firm get new, profitable work, this article will

focus solely on narketing information systens.

First, though, what exactly is marketing?

Marketing an A/E Fim

According to the Society lor I\4arketing Professional

Services (Slt/PS)-, the six "domains" of knowledge that a

person must have in order to ef{ectively market a

professional service iirm are as follows. Keep in mind that

activity you underiake in any one of these domains will

result in staggering am0unts of information.

Marhet Research

lnternal research helps you answer difficult questions about

your firm's strengths and weaknesses, such as, "What is

the dollar value of our healthcare portlolio and do we have

enough resources t0 manage more work? How many

healthcare prolects have we completed in the past 5 years

and did we make money on them?" External research, on

the other hand, results in inlormation about opportunities

in the marketplace and how your competitors threaten your

practice.

Marketing Plan

During the market research phase, potential markets were

identified and your Ilrm has decided to focus its marketing

efforts and dollars on certain activities to gain new work n

those markets. Your market plan is where you plan your

action-"Who is going to market to whom."

Business and Client Development

Rainmakers bring enough work into a firm to keep everyone

else busy. According to conventional wisdom, rainmakers

are all extroverts, but studies have shown that rainmakers

do not share c0mm0n personality traits They share a

re iance on "systems." They have little black books, or they

have assistants who remind them to make calls, or they

have c0ntact managemenl software that prompts them when

they need to do something.

Proposals and Statenents ot 0ualification

To prepare proposals, a sales tool you must know your

audience and why your firm is qualilied to win the work.

Additionally, management needs a measure of the

marketing program's elfectiveness, whrch requires that your

marketer have systems in place to track wins and losses.

Add t0 this information overload, the fact that it will cost

your firm an average of $5 000 t0 produce a simple

proposal and you begin to understand why the proposal

process must be stream I i ned, I n other words, i mpl ement a

marketing information system before you receive the RFP

lf marketing at your firm consists solely of responding to

RFPs, then you need t0 marketl An effective marketing

pr0gram can position your firm in the client's mind belore

they even issue the RFP

Promotional Activity

Public relations is what a firm does in order to gain publicity

or to respond to negative publicity, Promoti0nal activity is

expensive-its the cost ol crisis management, advertising,

direct mail, websites, speaking engagements, etc. lf you



Ieature

plan to begin a dlrect mail campaign, you must have in

place a system for collecting the names and addresses

(and e-mai addresses) required lor your mailings.

I nto rm ati o n/B eso u rc e/0 r g a n i zati 0 n M a n a g e n e nt

The sixth domain of marketing includes the topic of this

article-information mana0ement. lt also includes the

marketing organization and how important internal

marketing is t0 the success of your external marketing

pr0grarn.

Knowing what's imponant

How do you know which inforrnation is important? lf you

did your homework (your research), the answer is right in

front of you. The only information that is important is that

which helps you win new, 0r repeat, work in the markets

where you have experience. You can identify most of the

information you will need simply by listening to your clients

(past and future). Clients ask th0usands of questions of

your firm thr0ugh0ut the year in their RFPs, For example,

"How many projects have you completed just like this

prolect and were those projects completed on time and

wiihin budget?" You have to know the answers before they

even ask the questions.

The "marketing information system" your firm needs will

be based on its resources and level ol marketing. A

marketing inlormation system is not necessarily a

computerized system-and it does not have to be a

database-it could be spreadsheets or tables in a Word

document. lf yours is a smaller firm, you should be able

to track information eflectively on an Excel spreadsheet

without the need to purchase expensive database systems.

The critical concept is that you systematica 1y co ect lhe

informat on and manage it to your advantage.

Be very selective about the projects you track for marketing,

Not every project in your accounting system is marketable

and, thus, n0t every p roject i n y0u r accounti ng system wi I I

be in your marketing system, lf you are selective, you won't

spin your wheels chasing down information that serves

n0 purpose Ata minimum, il you are responding to RFPs,

you should have started to gather basic information about

y0ur projects-the size of the projects and their location,

assigned staff, and completion dates.

Where do you start-il you have nothing?

You probably already know that clients are demanding more

and more inlormation f rom A/E firms before they will give

them new work. As a result, your firm does nol have the

luxury ol having the information in the "heads" of irs

principals And, it is inefficient to collect the sane

information over and over every time you have a new

marketing person. The information must be institutronalized

and managed with a marketing information system. lf

information has never been collected inlo one place in your

firm, your "system" could be an Excel spreadsheet (or Word

table)

Proiect lnformalran. Collect every promotional piece

your f irm has on old projects-you starl with these because

you are already marketing them. To use database lingo, Ior

every 0ne of your old project "records," you must know

certain "fields" of informalion: project nane and locatior;,

conpleted date, construction clst, grlss area, services

provided, client nane and address, stafl assigned, narket

I'ie on/1 infonnation

t/tot i.; important i-s

tiat zr/titlt ielps you

i't,in neu, 0r t"peot,

oorl in tlte mariet;
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Mailins Lists

Proposals

Business Developnrentlnformation

Analvze i\4arkets
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Marketing intormation sysrerns can tum inlormation inlo new husiness tot your lirm.
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segnent, and briel description. This spreadsheet is a very

rudimentary "database" because with it you will be able to

manage the lnformation (by sorting and tota ing the

c0lumns 0n the spreadsheet). For current projects, design

a f0rm t0 give to project managers to fill out that collects

this information (and more). You will use that form to

update the spreadsheet.

Stall lntornation. Determine who actively works at your

firm-if yours is a large firm, this is not as simple as it

sounds. For every person who works at the firm, collect

their resumes and circulate them for updating. Create a

spreadsheet with "fields" of basic information: nane, title,

discipline, states 0f registration, date jorned your firm,

years of experience. lmplement a system t0 keep track of

new and terminated employees.

Mailing List. lf you plan to mail anything to your clients

or potential clients, you will need a mailing list. ll y0u are

experienced at Excel, you could use your projects

spreadsheet to create labels or you could set up an entirely

different spreadsheet that collects client names and

addresses. You have to be able t0 merqe this list with

documents such as letters or label templates.

Project Leads. You need to track the pr0posals y0u

submitted as well as all the leads you hear about.

Information required on this spreadsheet includes: name

of proiect, date clntacted 0r subnitted, next actiln date,

estimated clnstructiln clst, square flltage, prlject

location, potential client name and address, staff assigned,

and a c0lunn t0 indicate whether you w0n 0r llst the w0rk.

lmplement a system to add and remove leads from the

spreadsheet. At the end of the yeal y0u must be able to

answer how many you won and how many you lost.

How do you streamline your system?

ll you have been using spreadsheets to track the

inlormation, but you have noticed lately that you spend

an aw{ul lot of time enterino the same information over

and over into your spreadsheets, then you are ready for

a real database. lf you have limited human resources

assigned to marketing, then you have to choose where

t0 locus your efforts. Do you want [o improve your

business development (contact management) 0r manage

your project intormation? You need to manage it all, but

sometimes you just do not have enough money and you

have to make choices.

ll you want to improve business development eflorts, you

should consider purchasing an off{he-shelf contact

management system (also called 'client relationship

management' (CRlt/)) Some 0f these pr0grams are

lVlicrosoft 0utlook, Commence, Act, 0r Goldmine. There

are many programs that can heip you manage your client

relationships. However, most are not relational databases.

That means that your marketing people will be entering

the same c0ntact information into different databases over

and over. For instance, c0ntact names in your CRIV are

not related or "connected" to your prolects-i.e., you have

1500 projects {0r the same client and you do not want to

enter the same client information 1500 times.

To elinlnate duplicate data entry, you need a relational

database that connects all related infornation into one

database. ll your current database cannlt answer these

questilns, then yau do not have a relational database: How

many prolects has our firm completed lor this client or

with this subconsultant? How many leads turned into real

projects and which markets are we most successful in?

How many projects have we completed for colleges and

universities in the past 
.l 

0 years in this area of the country?

Databases Available

Ihere are a number of off-the-shelf relational databases

that were custom designed for the A/E/C industry. The Ieast

expensive is "Award," owned by Wind2 and costing

approximately $7,000. It is the "Chevy" of database systems

designed for our industry, meaning it can manage all 0f

your information, but it is not easily customized for your

f irm. The "Cadillac" is Delteks "CRIt/ and Proposals." lt is

more easily customized, but it costs almost f ives times as

much. Another product costing as much as Delteks product

is "lt4arketEdge " lt has better management reports and user

intertace windows (they look like websites). These products

can do it all-you can even produce custom proposals

and SF 2541255 Iorms right from the database (that

assumes that y0u get all the iniormation into the database,

of course).

f eatu re
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Managing inlormation is the loundation ol
successtu I m a *eti n g p rog ru ms.

To save money, you may be tempted t0 design your own

database in Access. Beware! You will need someone who

understands both Access and information management t0

do this. The designer will need time t0 devel0p the

database-probably six months-and after it is designed

and tested, you will still need to dedicate a staff member to

data entry in order to populate the database.

lf your firm has multiple oflices around the country and

the world, you should probably consider a relational

database that is managed offsite. Cosential developed a

relational database that manages your projects. c0ntacts,

proposals, photography, and leads. The cost is nearly

$40,000 annually, ll your salespeopie or business

developers need 2417 access t0 your database via the

internet, this is probably your best choice.

Words ol Gaution

A word ol advice about electronically importing information

from your accounti ng database: Don t U n less you are su re

your accounting database is well managed, you may find

that the information was entered inconsistently. As a result,

you may spend more time cleaning up the information than

re-entering it into the marketing database lt may be more

efficient to print a report from y0ur acc0unting system and

selectively enter the information into the marketing

spreadsheet or database.

Whatever software you choose, keep in mind that there are

hidden costs associated with databases. Anyone who needs

access to the database will need a license from the software

developer and their computer will have t0 meet the

minimum specs 1or the product. You may have to purchase

a more powerful server and work out c0mputer envir0nment

issues.You should contract for technical support (it can

get pricey) and you should invest in training. And, you can

expect t0 spend a great deal ol time working out glitches

after you install the software. Finally, the iniormation does

not get into the database by itseif. Someone must be

charged with entering and managing the information,

whether it is maintained in a spreadsheet or in a database

system.

Marketing information systems are a big investment for a

f irm, but they are def initely worthwhiie and will save you

time and money in the long run. You will be able to run

reports based on any criteria you want with just the click of

a mouse.

-SltlPS 
is a national organizalion with 5,000 menbers cf

narketing professi0nals in the A/E/C industry. The domain:;

of praclice were the lopic of Slr,4PS Pittsburgh's Six-Week

Education Series conducted earlier lhis year. Visit the SMpl)

website at www.snos. org.

About the Author

Diana Rudoy is the Marketing Communications

It/anager al L.D. Astorino Companies, a firm ol

neariy 200 architecture, engineering and interior

design professionals, She has marketed lawfirms

and AiE firms for more than eight years and has a

background in communications and informati0n

management. She was a foundino member of the

Legal Marketing Association and currently serves

as the Chair of the Education Committee of SIVPS

Pittsburgh, She was the instructor for the sixth

d0main at the chapterS education serres
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0l'phaned $laces inlhe Puhlit Bealm Compelitiult

J- o,the second year in a row Pittsburgn history &

I Landmarks Foundation held a juried competition

! lor young designers and artisls.35 and urder This

year it was for the improvement o{ a neglected or underde-

veloped but highly visible site in Pittsburgh. Nineteen en-

tries were submitted and cash prizes total ing $1 0,000 were

awarded.

ln this issue and the next. Columnslealures the entries

from AIA members or member f irm architects, including:

lris Gehrke and Ken Stehle, Assoc. AIA both ol WTW Ar-

chitects (second prize winners), Carmen Gong and Marc

Ford, Aparna Patil, Holly Jordan and Sonny Sanjari oI

IKIV, lnc. and Edward James Horey

Judging was based on sensitivity to site conditions, exist-

ing and possible future use patterns, and historical con-

text if relevant. ln addition to Barry Hannegan o{ PHLF, the

judges were: Tom Borellis, ASLA, university landscape ar-

chitect, lndiana University of Pennsylvania; Anna Guzman,

AIA ass0ciate vice-chancellor for facilities management,

University of Pittsburgh; Charlie Humphey, executive di-

rector, Pittsburgh Filmmakers; Vivian Loftness, FAIA, chair,

Carnegie Mellon University School of Architecture; Bar-

bara Luderowski, executive artistic director, lVattress Fac-

tory; and Gerald Lee Morosco.

k
his Gehrke and Ken Stehle, Assoc. AlA, both ol
WfW Architects. Pictured below and ilght arc their
plans tor improvements to thrce underpasses on

the North Shore and North Side.

LJ
U
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GATEWAY TO THE ilORTH SHOBE

By l(en Stehle, Assoc. AlA, WTW Architects and

his Gehrke, WTW Architects

For our submission we chose the area and surroundlngs

of the three underpasses at Federal, Sandusky and Ander

son Streets connecting the North Shore and the North Side.

Today, this area can be characterized as mostly abandoned,

neglected and unsafe.Locals and especially visitors to

Pittsburgh's North Shore who arrive f rom the North (1279,

exit East Street) do not find a welcom ng entry to the city,

but instead find themselves exposed to the backside of a

nei g h bo rh ood.

The first goal of our plannrng is to make the three under-

passes more attractive and safe - for pedestrians as well

as drlvers - and improve the connection between the two

srdes in order to help both parts of town in their future

devel opment.

0ur second goal is to create a welcoming eftrance t0 the

North Shore for locals and visitors coming from 1279 What

s now a barrier can become a'Ceremonial Gateway'that

uti izesthespaceto improveand enrich ife in the adjacent

neighborhoods

0ur program includes a broad range of both passive and

active recreational activities throughout the site.

Currently, Allegheny Center is enclosed with parks on its

north, east, and west sides, but n0t 0n its south side. 0ur

recommendation is t0 c0mplete the ring of park area around

the center by creating a park along this s0uthern edge, just

north of the railroad tracks. lVost of the "soft", passive ac

tivities occur here. This park, centered around an "Earth,

W nd, Water, and Fire" theme, is a recreational park for

locals, a lunch break space for employees in the adjacent

bulldings, a earning path for children, a p ayground for

chiidren in the mogul area (earth), a bike path/walkway

with an out ook over the city from the top of the railroad

bridges, an exhibition space for local artists (wind sculp-

ture garden), a relaxation space for elderly people (plaza at

the water) and a d isplay of Pittsburgh s steel past (fi re stacks

and small amphitheatre).

Pedestrian bridges above the streets (Federa, Sandusky

and Anderson) safe y connect the park areas and provide

an attractive Ceremonial Gateway to the North Shore

The'hardel south side of the railroad overpass allows for

some display booths and sma shops (bike rental, etc.) in

the arches of the bridge adjacent to the streets. We sug-

gest rougher, m0re extreme recreatl0nal activitles in the

longer stretches between the underpasses, like a skate-

boarding area with a half pipe and a climbing area with a

free-climbing wall The run-down' surrounding is an at-

tracti0n t0 the youth and adds life to the area

All of this combined would change this dark, desolate area

t0 an attractive and safe place, as well as provide a much-

needed Ceremonial Gateway t0 Downtown and the North

Sho re
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BIGETOW BOUTEVARII

By Carmen Gong, Perkins Eastman Architects and

Marc Ford, Urhan Design Associates

ith its roots in the City Beautiful, Bigelow Bou-

levard connects Downtown to Schenley Park,

Oakland and the East End in a manner re-

sembling a park drive struck swiftly by an interstate Built

0n spectacular t0pography with incredible views and run-

ning through lively neighborhoods and city centers, the

boulevard is depressing except at high speed. lt is de-

popu lated and featureless.

Bigelow Boulevard is a sequence of forgotten space and

narrowly missed oppo(unities.

This sort of thing is everywhere around us. Solving prob-

ems simplistically, we reduce our surroundings to the low

est c0mm0n denominator of civic life. This ls, after a l, the

city's most compelling and dramatic boulevard and solv'

ing it for high speed through traffic has made stretches of

it look like the Turnpike.

While this problem is widespread, it is not unsolvable.

Boulevards in other great cities of the world routinely carry

twice the number of cars that Bigelow sees daily (30 000)

while maintaining vibrant, vital neighborhoods, c0mmer-

cial streets, parks and promenades. In fact, these other

boulevards are the showpieces of their cities.

0ur analysis of the boulevard in the city pr0rnpts 0ur ma-

jor areas of involvement. Each proposed intervention is

shaped by these design factors:

. Density of Connections

. Neighborhoods

o Recreation

. Boulevard Space

. ldentity in the City

o Traffic

We envision Bigelow Boulevard as a whole place. in-

c uding the roadway, facilities, buildings, sculpture,

parks, and flatir0ns. We have added elements that serve

multiple functions: portal, p ayfield, connection, park-

ing, traffic attrition, and space definltion. The vision

synthes zes the varied needs and existlng conditlons

of the boulevard's different secti0ns int0 a place of its

own, adding the differences along the way to the expe-

feature

rience, keeping in mind a certain complexity.

It ls the anti-highway, a zone 0f dense experience, a

counter-offensive of urban sm and landscape all ed

against the Grey Bllght of Du Iness.

ln so doing, we have intensified all of the positive as-

pects 0f the boulevard that exist: the views over

Bloomfield, the placid, shaded streets of Schenley Farms,

the big buildings that cascade downhill, the experience

of mid-air flight with skyscrapers, the sensation, driving,

of winding cliffside road.

We have reduced its isolation, made it useful to its neigh-

bors, solidified its civic presence, and allowed for and en-

couraged the presence of people n different ways ail along

its route.

Bigelow Boulevard becomes a place many can visit and

stay, for many different reasons, and that is the very defi-

nition of the urban realm. lt is a vision of a mid-air utopia

thar will neve'be a f0'gOtren space again.

RIGHT: Clillside Park is extenderl downhill to the
clifl's edge, making an overlook with basketball
couils and a clnnection to lhe promenade along
the edge ol Bigelow Boulevard.

Bigelow Blvd. is lowercd slightly in Frank Curto Park and a new pavilion overlooks a small lake lormed by
waler pouring oll the adjacent clill. Paths link the pa* to Bedlord Avenue and the Strip Districl.
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A density ol connecti0ns between neighb0rh00ds and the boulevard puts

Bigelow in mind as part 0f the city: to walk, t0 drive, t0 picnic, l0 visit a store

It makes a wide range 0f things, events and places possible because a wide

range 0f people is now possible here. The density 0l connections is perhaps

the most rmp0rtant element of th is proposal. in kue urban form, separate events

connected t0 0r near one another amplify each others elfects and create more

than the sum of the parts.

lleighbofioo6 along the boulevard make it a place, give it a center, add

residents, make commercial viable, and slow lraffic. The area lacks a neigh-

borhood commercial focus and the boulevard provides a marketable address.

An unexpectedly high level 0f transit service, location near c00l neighb0r-

h00ds and between oakland and Downtown, and the nature of the Boulevard

itself are reasons to live here. An existing typology of hillside buildings can be

put t0 use for the {uture. Connecting existlng neighborhoods al0ng the route

strengthens each of them.

Parks along the Boulevard bridge the gap between Schenley and Downtown

and have the potential t0 be Pittsburgh s fifth Great Park. They make the boule-

vard a destination and increase its populati0n Given the localion on a green

hillside, paths and recreational facilities, and gardens and squares are sited t0

take advantage ol the views and make the connectrons between neighborhoods

when the neighborhoods cannot otherwise connect due t0 t0p0graphy

Bouleuard Space varies considerably due t0 the dramatic t0p0graphy and

the speed ol experiencing that space. The primary transformation is the addi-

tion of new types of space along the boulevard; nonuniform, strongly rein-

forced and articulated sequences of slow and stop for nonmotorists. Cliffs,

promenades, overpasses, trees, roadway shifts, sculpture and big buildings

shapethe space. Because 0f these enclosures, driving much more slowly will

still seem as exciting t0 m0t0rists wh0 are in fact being tricked by physics and

designers

ldentity in the Gity is reinforced through details, connections, and use.

Sculpture marks the Boulevard downtown, in Polish Hill and at North Craig

Street in Oakland. The tree-lined promenade, active park spaces, street wall

and repetitive sequence of flatiron buildings all set this apart as different, not
just a street or leftover space. ln order to make some ol these changes the

designation as PA Route 380 would have to go This, too, would uporade the

Boulevard's identity in the city and as the city.

Traffic is part of a boulevard, but the current design for speed, though exhila-

rating for drivers, wastes the potential of the boulevard for everything else.

Reducing lane width, adding curves, lateral shifts, on-street off-peak parking

in the roadway, and buildings and pedestrians would reduce travel speed t0 30

MPH. This allows the introduction of traffic signals to cr0ss the boulevard at

grade at every intersection and at other points and allows the chance to build a

piece ol city, while still allowing as many vehicles. At the western end, vehicles

disperse into the grid instead of being concentrated, reducing backups. Street

c0nnecti0ns access the Hill District and downtown at multiple points, and the

ramps 0f the Parkway North are relocated t0 keep thal traffic from cuttlng off

boulevard traific as happens currently.

Entering Downtown Pillsburgh on a bridge over the Parkway North, this vision
of Eigelow Boulevard is part of the cily, lined with new buitdings on one side
and with a cantilevered promenade on the clill.

T
:,:l!l

9t I

\
,

)

i!,
I
I
I
i,

o
i-

t-

,(-

t
t't.i

" 1''\

t),
'1"r

r''l

\_--
a)

Ir't

The new square, where lhe Bloomlield Bridge meets the inagined Bigelow
Boulevard, hosts a Greenmarket several times a week. potish Hitt antt Herron
Hill residents join olhers lrom near neighborhoods or those passing lhrough.
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Ihe Conestoua Wauon

By Aparna l{itin Patil,
The Design Enclave Consultants

Theme: The Story ol Conestoga Wagon

I nstalleo on tne site are two Conestoga Wagons which

I a'e ,et,,r'rino bau< to the land in tle lork ol Onio afler

I complet ng tneir f'ade with the lndians in the Soutn

They will stop to rest at the roadside tavern, catering espe-

cial ly to them. They carry furs, pelts, robes of buflal o ski ns,

hides, m0ccasins and other things lrom the frontier They

have exchanged gunpowder, sugar, salt, rum. beads, lead

and kettles with thelr traders.

Goal: To acknowledge the contributions made by the

Wagoners during early days of settlement, They are rightly

placed next to the Parkway and l\lonongahela, rather than

in the enclosure of an air-conditioned museum, a suitable

gesture towards these rugged militiamen.

wEsr&ouND pARKwAY

51ff r:trlii {!r

Argumenl: This site is dedicated to the Wagoners and

their Conestoga Wagons rightly called "ships of inland

c0mmerce". They developed land transport in early Pitts-

burgh and started the custom of driving on the right hand

side ol the road, which we follow today. They transported

all types of cargo coming from Europe t0 the settlements

while providing transp0rt between Philadelphia and other

cities. Conestoga Wagons have certainly played an impor-

tant role in Pittsburgh's commercial rise and towards her

famous title, "Gateway to the West",

Wagonerc encircle the settlemenl hordered by the Monongahela River,

Brady Street and Ramp U.

Site plan ol the Conestoga Wagon story which honors our early anceslors

These wagons were bright blue with bright red gears and

made a patriotic picture along with the white h0mespun

canvas covers flaring on both ends. A special breed of

powerlul black Conestoga horses, six to a wagon, pulled

them. 0ver the horses were hoops with bells attached to

them BXCept for the left horse where the Wag0ner r0de.

These bells were highly prized as proof of the Wagoner's

ability to take care of himself. lf a wagon got stuck in the

mud and the driver was forced to appeal for help, he paid

the price with bells.

feepees add an authentic touch and a draw tor
tourists to this orphaned space idea

ffi
This motlel shows the Conestoga Wagons upon their rcturn alter completing
theh lrude with lndians in the South.
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breaking ground

the rltts

Carnegie Library ol Pittsburgh named three pittsburgh architectural firms as

firms ol record for the early phase of its $80 million capital improvement program. The

Brookline Library has been awarded to loysen & Associates; The Homewood Library

to Plallman + Associates and the design of visitors' spaces 0n the Iirst floor ol the

Main Library to EDGE studios. Ihe Library also retained the services ol DesignGroup,

library space planners, from corumbus, 0hio for storage, collection display and opera-

tional flow.

Dick corporation has been selected to construct the new lountain in ppG plaza in down-

town Pittsburgh (pictured above). The 64'x 64'fountain will sunound the 44-{oot-high

rose granite monument in the plaza. lt will consist of 441 3'x3' granite paving stones atop

1 900 pedestals and will be illuminat ed by 282light fixtures set in 141 lountain heads. The

fountain will be converted into the plazas skating rink in the winter months. wET Design ot

Universal city cA, the designer for the project, is world-renowned lor its water leature

design, including the Fountains of Bellagio in Las vegas. They also designed the cauldr0n

used in the recent salt Lake city 0lympics. construction on the fountain has begun with

completion scheduled for August j6,2002.

construction began on a I 3,500 sl addition to st. clair Hospital for a new 21 -bed nursing

unit atOp the hospitals "E" wing. Designed by valentour English Bodnar & Howell,
the project will add one floor to the existing wing. This is one component of a $30 million

expansion in progress at the hospital.

Repal construction has been awarded the phase ll renovations to The palisades Building

in McKeesport. Architect is Astorino pellis Architects of Greensburg.
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Wendy Wedlake recently joined RSH lnteriors

as an interior designer alter serving as an intern at the firm

during her senior year of college. She is a qraduate of

LaRoche College, The firm is affiliated with RSH Architects.

Massaro Company announced that Joseph A. Massaro lll

has been named President and Chiel 0perating 0fficer. Jo-

seph A. Massaro, Jr will serve as Chairman and Chief Ex-

ecutive 0flicer

cagley, Harman & campbell, LLC is preased t0 announce the opening of its pittsburgh

areaofficeofthecagleyGroup, ThePittsburghoffices,whichofferstructuralengineering

consulting and parking consulting services, is at 200 0ld pond Road, Suite 602, Bridgeville,

PA 1 501 7; (412) 221-7850, (412) 221 -tg11 Fax, (41 2) 400-3i 49 mobi te and by emai I at

tcamnbel l@chcstructural.com

Dynamic Design Engineering, lnc.s Pittsburgh olfice has relocated to capital Hill park,

One Williamsburg Place, Suite t0t, Warrendate, pA 15086-/599. Iet: (TZ4) 940_4344.

Headquarters are in Johnstown.

-

I l(udos
I

IL-> James M. Roberts, ph.D., pE., Chairman of Civil & Environmental Consult-

ants, lnc. was made President 0, ASFE at the recent annual meeting in Savannah, GA.
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WASHINGTON

Your m

.rts late in the
afternoon and you have a
pend'i ng owner
submi ssi on .

.You need custom ful I
size color renderings of
you r desi gn .

.You need 30 bound sets
of ful I col or hand-outs .

.You need everythi ng
prepared overni ght and
delivered across town bY
noon tomorrow...

Contact:
Washington Reprog raPhics

l

n

\

qI

E C APHICS
...mi ssi on poss ib

locations in the Pittsburgh area
www.wash i ngton reprograph ic.cornW \ tu

k f?r

I

C

h

-Up, Delivery, Same-Day and Overnight Service



calendar Columns JulylAugust 2OO2 21

BuildinU Bloclrs

[oAo t ETUDAH,l e n r/ 
-y' 

o u t' s.-e n t i nfo nn o ri o n

('ontinaing

1., r/ atrt ri o n P ftt u'a n s,

.\entitnn, ^l1,nposia
ottrl ll'rtrkrtops.

Please send your information to AIA pittsburgh,

945 Llberty Avenue, Loft #3, pittsburgh, pA

15222, or laxilto 41214Zt-950i. The deadtine

for inclusion is normally six weeks prior to publi-

cation lf you would Iike information descnbing

qualif ied continuing education programs, please

call the AIA office at 412-4t1-gS4B

SEPTEMBER

Legal lssues

l\4ore 0rphaned Spaces Competition Entries

- Case Studies: Bridging the Gap between Education

and Prolessional Practice, By Megan Nash

OCTOBEB

- Transportation lssues

T0 C0I{TBIEUTE T0 A1{ ISSUE 0r t0 submita story
idea, contact the editor at 4l 2/563-Z] Z3 or email:

tcerto@adelph ia. net

-

m
July 9, Tuesday

Prolessional Development Committee
Meeling noon at the Chapter olfrce,

412- 471-9548.

JulylS,Monday
AIA Pittsburgh Board Meeting, 5 p m at
the Chapter office. All members are welcome,
412-471-S,AB.

July 18, Thursday
Legislative Committee Meeling, noon

at the Chapter office, Chuck Coltharp. AlA,

724-452-9690

July 31, Wednesday
AIA Pittsburgh's Foundation for
Architecture 5 p.m at the Chapter

office. Contact Ed Shriver, AlA,

41 2-263-3800

August 2, Friday
Communicalions C0mmittee Meeting,
noon at the Chapter offrce, 412-411-9548.

Most AIA meetings will not take place in

August due to summer vacations. See

you in September.

AIA Pittsburgh is using e-mail
lo keep our members inlormed ol the

chapter's aclivities. ll you would like lo
be included and are a member, please
send your address to inlo@aiapgh.org

ARtlUNII TllWN

July 10, Wednesday
Society ol 0esign Adminislrators
rn0nthly meetin0 at the Engineers Club. For

speaker information and reservations contact
Cheryl Marlatt at 412-281-j33t. Lunch from
1 1:30 a m. - 1:30 p.m , $12 for members,

$.1 9.50 lor non-members.

August 14, Wednesday
Society ol Design Adminislrators
monthly meeting at the Engineers Club. For

speaker information and reservations c0ntact
Cheryl Marlatt at 412-ZB1-133t Lunch from
1 1 :30 a m. - 1:30 p.m., $17 for members,

$1 9.50 tor non-members

August 28, Wednesday
AIA/ASLA Social Hour, Rotands,

Penn Avenue in the Strip District from
530-7130pm

September 10, Tuesday
ULI Pittsburgh: FBI Behind the Scenes
Tour for members only kom 4 - 7:30 p.m.

lnformation at ULl.org

September 20, Friday
ASLA Fouilh Annual Goll Outing at the
Grandview Golf Club starting at 12 noon.

September 25, Wednesday
ASLA Membership Meeting at
La Quatra Bonci, 95 South Tenth Street,

South Side starting at 6:00 p.m

COLUMNS
UPCOMING ISSUES
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I ALIEGHEI{Y COI{STBUCIIOl{

GBoUP,1ilC..
456 Washington Avenue, P0 Box 425

Bridgevil e, PA 1501/

PH0NE: 412-221-0500 FAx 412 221-0188

CoNTACTT Laura S Deklewa

C 0m me rc ia I / C|nstruction m a na ge n e nt

Exteilot / Genercl / lndustilal / lnleilor
Benovations / Pre'engineercd Melal

Buildings / Certilied DBE,AIIBE

I ARMSTROI{G WJG, II{C.

P 0 Box 4286, P ttsirurah, PA 1 5203 0286

PH(]NE 381 7098 FAX:381'7698

CoNTACI: Wllliam J Gorm cy Jr.

Com nerci a I / C onslru cti 0 n m an age me nt

Exleriot / Genenl / lnteiat / Benlvati0ns

I BRIITGES

1 300 Brighton Road, Pittsburgh, PA 1 5233

PH0NE 321-5400 FAX:321 9823

CoNTACT Paul R. Bridges

Commercial / Consltuction management

Exteilu / Genenl / lnduslilal / lnteilor
Renovations

r BURCHTCt( GoI{STRUCII0t{ G0., lllc.*
500 Lowries Run Road Pitlsburqh. PA 15237

PHONE 369'9700 FAX:369-9991

C0NTACT ioseph E Burchlck

E lr/AlL: burchick@)burch ck.com

V SIT \1/;\r bJtch (]k l]om

C0 mm ercia I / C 0 nslructi 0n m ana ge ne nl

Genent / lndustrial / lnteriot / Ren|vations

r BURNS & SCAL0 R00FILG c0., lilc.
400 Bursca Drive, Suite 402, Bridgeville, PA 15017

PH0NE: (4l2) 221-6300 FAx \412)221'6262

C0NTACT: Jack F. Sca o, President

E-l\,4AlL: inlo@burns scalo.com

Vl SIT: !v!r\^r. b u rns-scal o.co m

C0mmercial / lndustrial / Besidenlial

no ofi n g / Atch ite ctunl / Sltuctua I

Specialty Sheetmetal. 1998 Natilnal naafing

Cantractar Ot' The Year Award and 1999 SPRI

C a nlrucla r Ach ievernent Awatd

I F.J, BUSSE CO., Il{G."
P 0 Box 8540, Plttsburgh, PA 1 5220

PH0NE: 921-1231 FAX 921-9861

CoNTACT John Paul Busse

Co m m erci a I / Co nstru cti on m a na ge m ent

Exterior / Genenl / lnduslilal / lnteri9t
Renovations

r CO!{ilTIEiITAL BUILI!IIIG SYSIEMS

285 E. Walerfronl Drrve, H0mestead, PA 15120

PHONE 464-8933 FAX:464'2994

CONTACT: TTACi IVCGAVIII-YAIES

C0 mm erci al / C0 nstructi 0n ma na ge m ent

Exteriu / General / lnterior / Benovali0ns

I R,E. CRAWFtlRD COI{STRUCTION

T046 Pjtlst)ur0h Street. SI)rin0da e PA 15144

p.rcltE i24 2/4 5000 lAX 124211-23',t3

O0NTACT Thomas J. Chuttchlck

C0m mercia I / C 0nstrucli 0n nanag em ent

General / lnterior / nenovalions

Y
A LISTtNG 0F AREA C0NTfrACT}RS AND THETR PR7FESSI0NAL SERVtCES. To include your lirn in this dircctary, call AIA Pittsburgh at 412-471-9548.

r J0H1{ DEKIEWA & S0l{s, 11{c.-

1 273 Washifgtcn P ke, P 0 Box 1 5B

Br dgev I e PA'15017 0158

PH0NE:412 25I-9000 FAX 412 257-4488

C0NIACT: D0nald W Demps"'y, Presjdent

!',i EB S TEr www ieklevra.com

G e n era I c \nslru cti o n / C 0 nslruct i o n

Managemenl / Design-Build / Development

Services

r 0tcN c0RPoRATl0il.
P0 Box 10896. Piltsburqh, PA 15236

PH0NE:412 384-1320 FAX 412 384-1215

CI)NTACT JOhI R BONASS|

C0mmercial / C0nslrucli0n management

Exteriot / General / Highway / lnduslrial

lnteil0r / Benovations / Design Build

r P.J. ITICI( II{GORPORATEII*

P0. Box 981 00, Piltsburoh, PA 1 5227-0500

PH0NE:462-9300 FAX 461'7900

C0NTACT Bernard J. Kobosky

C0 m m erci a I / Co nstructi on m an a ge m ent

Exteriil / General / lnduslilal / lntetior
n e novati ons / I nstitutional

r DYI{AMIG BUIIDIl{G CORPORAIIOI{

51 Pennwood P act Su te 200

Warrendale. PA 15068

pro[F. 124-772-9A2A r A\ 724 ll2-5774

CONTACI Jud th Nadeau

E lvlAlLr lnadeau@dynam clrulLdin0 com

C0 m m erci a I / C0 nstraction ma na ge m ent

Generul / lnduslilal / lnteriot Benlvations

Mulli-Fanily

r FtYt{}r c0t{srnucTlotl, lNc.
600 Penn Avenu{r. PlttsburUh, PA I 5221

P,r0NE 243-2483 FAX 243-7925

C0NTACI Tom 0 Oonnor

Commercial / Construction Management

Exleri0r / General / lnteri0r / Beqovalions

I GEl{ERAI IilOUSIR!ES

15 Arentzen Blvd.. Charleroi, PA 15022

PH0NE: (724) 483-1600 FAX: (724) 483-0990

C0NTACT: D0nald lvill, divill@genindustries.c0m

VISIT: www.geninduslries.com

Desi gn -Bui ld/C0nm erci a I Bu i I di ng

Conlraclors

r HARCHUCK CollsTBUcTl0ll c0., lllc
705 Boute 66, Building ll, sulte 222,

Apollo PA 1 561 3

PH}NE: (t241 72t'3/0A r Ax. lt24) l2l 2800

CONTACT DAVid A HATChUCK

Co mm erci a I / Co nslrucli on manage m ent

Exteilot / 0eneral / lndustrial / lnteriot
nenovations

r JEilD0C0 C0tlsTRUCTl0l{
c0RP0RAfl0l{*
2000 L nco n R0ad PlttsbL,roh PA 15235

PH()NE 412 361 4500 I AX: 112 361-4/90

0LINTA|T Johf W Zafg I I

C omm ercia I / C\nstruclion ma na ge me nl

Exterior / General / lndustrial / lnteti0r
Benovalions

. 
lVt e n l: e r o I t h e lvl AST ER B U I L D ER S A S S 0 C I AT I 0 N

I A. BICHARD KACIiI, INC.

I95 22 P ni Va ley Dlie. PlttsbLrrElr PA 1 523-0

PHONE: 724 32l-6694 FAX: 724-133 5993

iJN-ACI A Prcl.ard Ka: n ores

C0 m m e rci a I / C 1nslructi 0n m an ag e n ent

Genenl / lndustilal / Residential

r (usEvrGH c0llTRACrlllc, lt{c.
3 Wa nut Street

Plltsburgh. PA 1 5223

PHONE: 782'2112 FAX: 782-0271

CONTACI GCOTqC KUSEV|Ch JT,

C 0m me rc ia I / C0 nstructi o n m a na ge m e nt

General / lndustial / lnteil0r Ren|vations

lnstitutional

r t.v. c0llrRAcTlilG, lllc.
105 Thomson Business Park, Cranberry

Township, PA 16066

pH0NE 724 779-8300 FAX 724'179 8305

C0NTACT: 8ob Leone

C\m me rcial / C0 nslrucli| n ma nagem e nl

Genenl / lnteilot / Renovations

I MARGO GOI{IRAGIORS, IlIC.

100 CommonlveaLth Drive P0 Box 805

Warrendale PA 15095-0805

PH0NE: 724 741 -0300 x I 7 tAX /24'741 0335

C0NIACT: Lori Caplan

E-l,,1AlL: Lcaplan@marcOc0ntractors c0m

vlslT: www.rnarc0c0ntracl0ls.c0m

C0 mm erci a I / Conslructi 0n m an agem ent

tnteilot / nenTvation / nesbunnts / Betail

r A. MARTllll & c0., lllc.*
320 Granl Streel Verofa. PA 1514/

PiONE 828 5500 FAx 82E-6JBB

C0NTACT: Afgelo [/art ni Sr.

Comn erci a I / Constructi0n managem ent

Exlerior / General / lnduslilal / lnleil,t
Benovations

r MEIE & MELE & solls, lllc.
0ne lVlele P ace, Rankin, PA 15104

PH0NE: 412-351 1234 t A,X. 412 351'1278

C0NTAC] Anthony W. Mele

Site Devetopment / C0nmercial lndustilal

lnstitutional / Highway / Bulk Excavation

Gnding / Utilities

r MlsflGl( c0t{srnuCTl0l{
1 300 Brlghton Road P tlsburgh PA 1 5233

PH0NE: 322-1 121 FAX:322 9336

(]ONTACT D ThOMAS ]V]St CK

Clm me rcial / Co nstru cli o n m a na ge me nl

Exteil0r / Genenl / lnterior / Benovations

Besidential

I MOSITES Clt}ISIRUCTIttil CllMPANY*

4839 Carnpbel s Run Road, Pittsburgh, PA 15205

PH0NE 923-2255 FAX /88-1169

C0NTACT: lV. Dearr l\,4osiles

C0mmercial / Construction management

Exterior / Genenl / Highway / lndusfiial
lnterior / flenovations

r ]tEtto c0llsrRucTloll c0MPAllY*

3 Glass Slreel, Carnegie PA 15106

PH0NE:276-0010 FAx 2/6-8123

C0l'.lTACi Janet Torrlerc

Com me rc ia I / C |nstru cli o n m ana ge ment

Exleri1r / General / lndustrial / lnteti|t
Benovations

I P0ER!0 ll{G.*
467 Lowrres Run Boad. Pittsburgh PA 15237

PHONE: (412) 366-6/6i FAX: (412) 366 1404

C(]NTACT FTANK T POETiO

C 0m m e rc ia I / C|nstructi o n Ma na ge m enl

General / lnterior / Benovations

r RAIM0l{00 Gol{srRucil0ll c0. ltlc.
131 S0ulh L ncclf Avenue, Greenstrurg. PA 15601

PH0NE: 724-83/-3146 FAX: 724 837-3154

CCNTACT DAVdA RAiN.ONd.

WEB S TE: www.ralmofdo rrm

Genenl C0nstruction / Concrete / fue'
Engineered Metal Buildings / lnlerior
Benovations / C0mmercial / lnduslrial

I SOIA COI{STBUCTIOI{ SERVIGES It{G.

B0 Unlon Avenue, Pltlsburgh, PA 1 5202

pHoNE 412-i66-4630 FAX 412 766 4634

CONTACT ETNIE SOIA

E N/AlL: es0ta@sotac0f strtlcti0n.c0m

VIS T: \.!ww.sotacof slruclion.com

C 0m nerci a I / C \nstru cli on m anag e ne nl

Exleilil / Genenl / lndustilal / lnteil0t
nenovations

I IEDCO COilSTRUGIIOl{ COBPORATIO}I-

TEDC0 Place. Cailregie. PA 15106

PH0NE: 276 8080 FAX:2/6-6804

CONTACT JiM FTANIZ

C0 m me rci a I / Constru cli on na na g e n ent

Exteriu / Genenl / lndustial / lnteri0t
Renovations

I TUBIIEB CttIISIRUCIIOTI C(tMPATIY*

1400 Koppers Building

436 Seventh Averue, Plttsburgh PA 15219

PH0NE: 412-255 5400 IAX: 412 255-0249

C0NIACT Joseph lVi lcia Jr

C 0m ne rcia I / C 1nslruclio n m ana ge ne nl

Genenl / lndustrial / lntefiot / Benqvations

I JOSEPH VAGGARELIO, JB. !iIC.*
P0. Box ti63 Carrregie, PA 151Otj

Pll0NE:412-276 2755 FAX: 412'276 l9B5

(]0NTACL Gary Dickinson

Commercial / HighwaY / lndustrial

Besidential / Bulk excavation

Site developmenl

I VOTPAIT GOilSTRUCIIOlI

coRP0RAiloil*
250 Curry Ho low Road, Plttsburgh, PA 1 5236

PHONE 412-653 5454 FAX: 412'653-5755

C0NTACT Raymond A. VolPatt

C om me rci a I / C 1nstructi on m anag e me nt

Exteilot / Genenl / lndustrial / lnteti0l
nenovations

r w00DMo1lT c0llrRAcrlltc, lllc.
3140 W I iam F yin Highway, Suite Two

Allison Park, PA 15101

PH0NE: 412 492 7571 FAX. 412 492-1513

C0NTACI Lenfy Tobac

Com me rc i a I / C \nstructi on m anag e ne nt

General / Inteilor / Renovalions /
Arch ilectu ru t ni I lwo rk a nd casework

I I
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larny Falhl'oni

The Underground, Morewootl Gadens Dormitory,
Carnegie Mellon University

A rn eri co n I n s ti ru ru of Arc/t i tectu re S tu rlen ts, No ti o n a I P res i den t- e lect

PERS0ilAL: I am the product of a childhood with four sisters I enjoy sports, reading, and anything outdoors. I studied

for a summer in heaven...or as some re{er to it: ltaly.

YEABS 11{ PBAGIIGE: One summer and one winter as an architectural intern. l've spent the last year as an intern at the

Pittsburgh Urban Redevelopment Authority.

EDUCATIOil: Carnegie li/e1 lon Un iversity, Bachelors o1 Architecture, 2001

IVasters of Pubiic Policy and lVanagement, 2002

WHAT'S THE BEST PARI 0F Y0UB JOB At{D I'llHY?: Since I represent architecture students to practitioners and

educators, my iob calls for both advocacy and activism. Students, as the future of the profession, are huge stakeholders

in shaping what architectural education and practrce will become The best part 0f the j0b is that l've been entrusted by

the members with these responsibilities

FAU0RIIE ARCHITECTURE B00l( Al{D WHY ln the Schene of Things Alternative Thinking on the Practice of

Architecture,ThomasR.Fisher,Universityof lVinnesotaPress,2000 Thisbookgivesanoptimisticviewof whatthe

architectural community could strive to become. lssues the book raises include the difference between trades and

professions and how we claim to be the latter while holding on to characteristics of the former. Other topics include:

service to clients, connections between education and practice, and community service.

WHAT'S IHE IiEXT BIG ARCHITEGTURAL TREI{D AllD ltllHY?: Designing affordable, adequate shelter globally.

I recently heard a figure that one bi lion people worldwide live in squatters'condit ons. I hope the next architectural

trend will be designing a global understanding in order to develop solutions for such basic human needs...unfortu-

nately we'll probably spend our time and money on b1obs.

A PR0JECT THAT HAS SPECIAL MEAI{1I{G FOR YOU: The llnderground, Morewood Gardens Dormitory,

Carnegie Mellon Universify. Another student and I led an interdisciplinary team in designing a campus eatery

We worked w th an interior destgner to spec materials and furniture. lt is the first built project for which l've been a

member of the design team. The Carnegie tt/e ion Housing Office served as a very exclted client and the process

included collaboration with them for the duration.

WHAT'S THE M0ST A1{1{0Y11{G THll{G ABCHITECTS D0 Al{D WHY? We undervalue ourselves, our services and our

clients. We p0int the finger at others instead of trying to deve op ways in which we can make the difference. We

complain about aesthetic issues instead of social ones. We continue t0 compete over the same smal percentage of jobs

instead of addressing the problem of so many buildings that are not being designed.

FAV0RITE BUltDlllG Al{ll/0R lllTERl0R Atlll WHY: Kresge Chapel, MlT, Eeru Saarinen. The form is so simple

but the experience that the light provides is overwhelming. Both natural and synthetlc light are utilized to define space

and experience.

W
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EITEIilEENS'

I AttEl{ & SHARIFF GORPORATIOII

/00 River Avenue, Su te 237

Pittsburgh, PA 15212

PH0NE: (412) 322 9280 FAX: \412)322 9281

C0NTACT: Anthony E. l\lo inaro, PE.

Chnsulli ng / Electil ca I / Mechani ca I
Telecommunications

I BARBEB & HOFFMAII, IIIC.
21 5 Execut ve Dr ve Suite 202

Cranberry Twp. PA 1 6066

PH0NE: (724) 741 0B4B FAX: (124)741 0849

CONTACI lVichael R. N/iller. PE.

E-MAIL: BHP@barberhoflman.corn

Consulting / Struclural

3440 Babcock Boulevard, Box 15128

Pittsburgh. PA 1523/

PHONE 36/-i700 FAX:367'817/

C0NTACT: Frank C. Brace

Slruclaral

r Gtvlt & EilvrRoilMEl{rAt
GOI{SULTAI{IS, IilG.
333 Bald\rln Road, Pittsburgh, PA 1 5205
pp,]NE 412-429-2324 FAX. 412-429-2114

C0NTACT: Gregory P Ouatchak, PE.

C ivi I / G eotechni ca I / Survey ing
Envi r1nn e nta I / C|nstrucli 0 n C |nsu lti ng

Testing & lnspection

I ctAtrMAil EltcilEERrilG ASS0C., lll0
1340 0ld Freep0fi Boad, Pittsburgh, PA 15238

PH0NE: 963-6700 FAX: 963-/21 /
C0NTACT: Bobert Rosentha

Consulling / HVAC / Plumbing / Fire

Protection

r COilWAY ETIGIIIEERIIIG

lnvestment Build ng

235 4th Avenue, Sulte 1 408

Pittsburgh, PA 15222

PHONE:765-0988 FAX 765-2530

CONTACT: Bob Conway

Consulting / Sttucturul

r 000s01{ El{Gl[EERII{G, lllc.
420 0ne Chatham Center, Plttsburgh, PA 15219

PH0NE:261 6515 FAX:261 6527

C0NTACT: Gregory L. Calabria, PE

Herbert J. Brankley, PE., Jeffrey A. Carney, PE.

Consulting / Mechanical

AL$\NG0FAfrEAENGlNEERSANDfHEffiPB0FESSl0NALSERVlCES Totncludeyourltrninthisdtrectory,call AlAPittsburghat412-471 9548.

r DYilAMIG ITESIGII EI{GI1{EERIIIG, IilC.
41 6 l\lain Street. Su te 200

Johnstown. PA 1 5901 -1 B2B

PHt]NE: 814-536-1651 FAX: 814 536 5732

CoNTACT: James lV. Vizzifl, PE.

www.dynamic-engineer ng.com

Consu lli ng / M echa n ica I / Electrical
Te I ecom m u n icati 0 ns / Bu i I d i ng Audits

! ETWOOD S. TOTI'ER GOBPORAIIOI{

1.15 Evergreef Heights Drive, Suite 400

Plttsburgh, PA 15229

PH0NE 412-931 88BB FAX: 412-939-2525

C0NTACT: Theodore H. Dannerth. PE.

Co nsu lti n g / Ele ctrical / M echa n i ca I
Te le co mn u ni cati 0ns / Susta i na b Ie

Building Design / Eneryy Analysis
B u i lding Co m m issi on i ng

I ElrGtl{EERilG MECHAI{rCS, rlrc.
4636 Campbel s Run Road, Pittsburgh, PA 15205

PH0NE: 788-3650 FAX: 787-5891

C0NTAC]: Daniel Grieco, Jr., PE.

Testi ng & lnsp ecti 0n / Ge |tech ni ca I
Consulling / Environmental

Blasting Vibrutions

r FAHRIT{GER, McGARIY, GREY, Il{G.

1610 Golden lVile Hiohway

IVonroeville, PA 15146

PH0NE: 724-32i-0599 FAx 724 733'4511

CoNTACT: Dale K. Earl

E-l\,4A L f mgl @stargate.net

Civil / Consulting

I FOREMAl{ ARCHITECIS

Et{Grl{EERS, lilC.
P0. Box l89, Zellenople PA 16063

PH0NE: 724-452-9690 FAX: 724-452-01 36

C0NTACT David E. Foreman. PE.

Civil / Consulting / Electrical / Mechanical
Structwal

I GAt GoilSutrAlrrs, lilC.
570 Beatty Boad, N4onr0evjlle, PA 15146

PHONE 41 2-856-9224 F lt(: 412-37 2-2161

C0NTACT Anth0ny F. lvorrocco, PE/PLS

Testing & lnspection / Civil / Construction

Monitoring / Consulting / Environmental /
Geotechnical / Sttuctural / Transpofiation /
Archaeological

I IHE GAIEWAY ET{GI]{EERS, IIIG.

1011 Alc0n Street, Pittsburgh, PA 15220

PH0NE:921-4030 FAXI 921 9960

C0NTACT: Rose Grifiif

Civil / Tesling & lnspection / Consulling

Envhonnental

I HOBI{FECK El{GIilEEBI]IG, !lIG,
1020 N0rth Canal Street, Pittsburgh, PA 15215

PH0NE: 781-1500 FAX 781-5593

00NTACT: Rlchard W Petrie. PE.

Chnsu lti n g / Electilcal / lnsiru n entati 0 n

Li ghti n g / Te I ecomm uni cati ons

I IHE I(ACHEtE GROUP

1014 Perry Highway, Suite 100

Pittsburgh, PA 15237

PH0NE: 412-369-9020 FAX: 412-369-9021

CoNTACT: Tony lvosco llc

Structural

r L. BOBERI I(IMBAII & ASSOGIATES

43/ Grant Street, N. Iirlezzan ne

Pitlsburgh, PA 15219

PH0NET 412 201-4900 FAX: 412-201-2339

C0NTACT: Thornas L. BLank, ClH, CSP

Joseph F. lVoon, PE

Asbestls Ma nageme nt / Env iru n me nta I
Site Assessments / lndoor Air quality

Lead Based Paint Management

B ad on Testin g-M itigati on

lndustrial Hygiene-Salety
Civil / Site / Struhtural

I PETEB F. TOFTUS DIVISIOI{

Elchleay Engrneers lnc , 6585 Penn Avenue

Pittsburgh, PA 15206 440i

PH0NE: 363-9000 FAX: 365-3304

C0NTACT: GLenn Avick

Civil / C1nsulting / Eleclilcal / Mechanical
Sttuctura I / Te leco m mu n icali ons

Fire Deteclion & PruIection

I MURBAY ASSOCIAIES, Il{G.

413 Pefn Avenue, Turtle Creek PA 15145

PH0NE 412 823 2A20 FAx:412-824-1302

C0NTACT: Jack G lVunay, PE.

Sttuctu ral / Civi I / G eotechn ical
Enviro nmental / Testi n g & lnspe cti 0n

Construction / Consulting

I sAl coilsulTIt{G El{GtltEERS, lr{G.

1400 Penn Avenue, Suite 101

P ittsbu rg h, P A 1 5222-257 1

PHONE:392 8i50 FAX:392-8785

CONTACT. Jeanne PerSUit

E-N/AlL: jpersuit@saiengr.com

Tesling & lnspection / Civil / Consulting

Sttuctural / hanspoilatiqn / Landscape

Architecturc

I TAYLOR SIRUCIURAI. El{GII{EERS

250 lvlt. Lebanon Blvd

Pittsburgh, PA 15234

PH0NE: 412-344-1889 FAX: 412-344 4B9B

C0NTACT: Dirk A. Tay or

E-N/A L tsestruct@aol.corn

Slructwal

I IRA]IS ASSOCIAIES El{GIlIEERI]IG

Gol{SutrAl{rs, Iltc.
2419 Ba dwick Road, Pittsburgh, PA 15205

PH0NE: 412-93/-8070 FAX: 412-937-8071

c0NTACT: lVark J. lvaoalotti PE.

Civi I / Co nsu lti ng / nanspo f,ati o n

,

I FIRSGH!lIG, MARSTIttER,
RUSBARSKY A1{D WOIF

Et{GlltEERtt{G, !l{G.

2 Parkway Center East

2030 Ardmore Boulevard. Su te 250

Pittsburgh, PA 15221

PH0NE: 271-5090 FAX: 271 5193

CONTACT: Danie J. Wolf / David D. Rusbarsky /
Ted lvarstil er PE.

Consulting / Mechanical



COMMERCIAL EDUCATIONAL a FINANCIAL a HEALTHCARE

HOSPITALITY a INDUSTRIAL a RESTAURANT a

a

o o

CONSTRUCTI ON

724.274.5000 . W\V\V.RECRA\VFORD.COM. . PITTSBURGH, PA T BRADENTON, FL

RETAIL



Renaissance G I a ssuor ks
Mctrlurra!, PA

Arcliiitecl: SdmPE 0
Associates

\7e klrow.
\Ue've done it 351 times.

Architects are a special breed. tn newly z5years of building, we've never met one who wasn't a perfectionist' And with 351

projects under our belt, we,ve found that the best way to anticipate a perfectionist's needs is to be one yourself'

GENERAL
INDUSTRIES

we,ve made it our mission to recruit some of the best engineers, project managers and tradesmen in the region' we

understand that meticulous attention to detail is what you expect of us, but it's also what we expect of ourselves'

Satisfying your standards requires diligence and hard work. Fortunatelv, those are the attributes we've built our business on'

Find out more about building with General lndustries. Call Don Ivill at 724-4$-1600'

GENERAL CONTRACTORS

BUILDING YOUR BUSINESS

15 Arentzen Boulevard, Charleroi, PA 15022' 724'483'1600

Satisfying
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easy.


