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. The i:est trained rnost
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The Builders Guild of
Wbstern Pennsylvania,

. . . representing a unified construciion
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. Safe workers, safe joh sites, quality
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. Service lrou can count on

. Bottom line dollar-for-clollar value

Building quality projects on rime and
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Find out how this nern ar-rd unique laborlmanagenent partnership can
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Marketing is everything,

my friend lVaureen said to me recently. You can have the

best product in town but if you don't have good marketing,

what's it worth? Conversely, you can have a not-so-great

product with an outstanding marketing effo( that makes

the product successfuL tt/y friend is not in marketing; she's

just smart with enough experience to know what a differ-

ence it makes. And in the organization where she now

works, she pushed for a marketing pro who was finally

hired and has made a big difference.

As editor of this magazine for architects and related pro-

iessions, l'm in the position to notice marketing efforts-

good and bad by local architect firms. And l've been on

the other side 0f the fence as well, working in an advertis-

ing/marketing agency for several years and then in sales.

So while reading the book, Communicatlon by Design

which I review and high y recommend here, I considered

n umerous examples of marketi ng done we l, or not so wel L

10

AuthorJoan Capelin outlines 29 marketing principles, such

as lt's not the problen itself but how you handle the prob-

len that will be remenbered.ln Get the right picture, she

insists on the importance of quality photos that effectively

showcase your work. A photo real y can speak a thousand

words, good or bad, and how you can put a g00d market-

ing presentation-or a Design Awards board-together

without great photos is a mystery. And yet. Time and again

in Columnswe request photos only to be disappointed by

the quality or low resolution. lVore times than I can count

we wanted to feature a project on the cover but the firm

didn't have a ph0t0 that was up to snuff . Large f i rm? Smal I

f irm? Shou dn't matter. We loved the photos of True Caf6

and Bartini, photographed by Ed IVassery, that Peter

lVargittai, AIA gave us and one made the cover.

14

t6
In another example of good marketing, I know a very savvy

marketing director who invited me to lunch when I was

new on the job and lhen gave me a tour of the firm while

introducing me t0 everyone-who knows we prefer verti-

cal to horizontal shots for the cover and knows the m ni-

mum requirements of size and dpi, etc. When I call her for

a photo, I know I don't have to call back again. Another

By fracy Certo

example: recently, I called a project manager {or informa-

tion on a major project in Pittsburgh. He gave me a wealth

of information and presented it so well I quoted him at

length As project manager obviously you have to know

your stufl-but not everyone is able to communicate it so

effectively.

The encouraging news is, when you do your marketing

well, you truly stand out, Sadly, expectations are low out

there and I count myself in that crowd. 0nce, for a cover

story I leatured one architectural fi rm prominently and then

was treated to a phone ca I thanking me for the coverage.

"We were thrilled!" said the marketing director. Journa -

ists never count on praise but we do expect t0 hear when

th ngs go wrong and you learn to take it like a pro. Eventu-

ally. lt makes sense, really, since you learn from your mis-

takes and get the chance to c0rrect them i n print. But notes

of thanks are rare in this business which is why they're

appreciated all the more. And they're not iorgotten.

ln an interesting example of effective marketing, lVichael

Singer of Joan Capelin s public relations firm initially con-

tacted me by email to review this book. He did a good job

presenting the pitch with quotes and testimony and, know-

ing the value of this material, lwas a{ready hooked. Within

days the book arrived and then an exceptionally polite let-

ter was emailed as a follow-up. Did I receive the book and

have a chance to start reading it yet? Was there anything

else he could do? As a resu t, I wanted to read the book

more since I knew he had followed the principles within.

That's good marketing.

###

Although this issue was supposed to feature a roundtable

on starting your own firm, we held o{f until July due to late

scheduling of the event. The good news is, we have more

space t0 feature architects' sketches, a wonder{ul addition

Io Colunnslhalwe will now ofler on a semi-regular basis.

So if you haven't submitted your sketches, we welcome

you to do so. Think 0f t as a good way to market your

talents-and your firm. And thanks in advance.

.4
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21

0n lhe cover: Dahlen Ritchey sketch from his Europe trlp,

1 934
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Al'chilecltlt'E Camp al CIUIA uirh cluttlr)

Carnegie Museum of Art will conduet a variety

of camps this summer tor children ages four

to 1 3 and a series of workshops for high

school-aged kids. New this summer are

Architectural Explorations, a series of camps

introducing architecture and presented in

collaboration wilh Carnegie IMellon University

School of Architecture. Each camp has a

special age-appropriate theme that involves

kids in exploring the museum s collections

and exhibitions.

IVost camps are hall-day and run one week,

Monday through Friday. Kids may select

morning or afternoon sessions. 0r combine

two haltday sessions to create a full-day

schedule. A few camps are full day only;

Urban Bevolution, one o{ seven architecture

AGES 6-/

Patterns Here, There, and Everywhere

(presented with Carnegie l,4ellon School of Architecture)

Children embark 0n a "streetscape" scavenger hunt in

and around the museum. They identify geometric

patterns, such as rows of rectang es, stacked up

squares, and meandering lines, as a way to create

their own architectural forms.

AGES 8-10, 11-13

Architecture Time Warp

(presenled with Carnegie Mellon School of Architecture)

Aspiring architects discover architectural details from

the ancient world and the lViddle Ages. They sketch

in the museum's galleries and Hall of Architecture

and, while visiting the lntelligent Work Place at

Carnegie lVellon University, they uncover designs

from the past in buildings from today.

Bridges

(presented with Carnegie Mellon Sch00l 0f Architecture)

Students study, sketch, and model designs 0f bridges

found in artworks and the surrounding neighborhood.

They also explore the methods and material of bridge

building and experiment with their own designs.

From Art to Architecture

(presented with Carnegie ltlellan Sch00l 0l Architecture)

Through initial inspiration from a work of art in the

museum's collection, students learn how architects

progress through the process of making a series of

drawings and models, considering various design

solutions to arrive at a finished project.

Houses and Habitats

(presented with Carnegie Mellon School of Architecture)

By examining a variety ol houses and habitats

constructed by people and animals all over the world,

students consider requirements for function, location,

and materials, and then let their imagination take over

as they design thei. own ideal living space.

Urban Bevolution Two-Week fuchitecture

Camp

(presented Carnegie lttlellon School of Architecture)

Tours with Pittsburgh History and Landmarks and The

River Life Task Force and discussions with the

museums Heinz Architectural Center curators help

the student discover the evolution of Pittsburgh's

urban systems. Students make sketches of the city

and then create models and site plans to formulate a

city of their own design. (two-week camp, full day)

REGISTRAIIOl{

For more information 0n summer camps 0r t0 request

a brochure, call 412-622-3288, Mon.-Fri., 9:00

a.m.-4:30 p.m. or check the web site at

www.cmoa.0rg. Registration forms can be down-

loaded. You can e-mail the registrati0n office at

ProgramRegistration@carnegiemuseums.0rg.

llil cr,rr^i, p'rleo on reclc eo pape
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news

Cool Space Locator celebrated its first ever Cool Space Awards at a party Aprii 1 in the

Catalyst Building n Lawrenceville, AIA architects were well-represented in the awards

which were sponsored by PNC Bank and others. The awards highlight cool and adaptive

reuse spaces in urban locations. Three AIA f irms' off ice spaces-SPRINGB0ARD with its

space in the Terminal Buildings, Astorino at Ft. Pitt Blvd, and Desmone & Associates

Architects at 0ne Doughboy Square-won awards as well as numerous others including

Red Room Ca{6 (one of live awards won by EDGE studio) the Greater Pittsburgh Commu-

nity Food Bank (Davis Gardner Gannon Pope), Carnegie Library of Downtown Pittsburgh

(Burt Hill Kosar Rittelmann) and Hil el Jewish Unlversity Center (Rothschild Doyno Archi-

tects). For a complete listing log onto: www.coolspacelocator.com

Kyra Straussman, president ol Cool Space Locatot at centet wilh Dan Holland,
lelt, and Dutch MacDonald, AIA and his wite, Becky Mingo.

Catherine and Deepak Wadhwani, AIA with Peter Margittai, AIA and
Paul Rosenblatt, AlA.
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McGraw-Hill Gonstruction Reports

lMcGraw-Hill Construction reported on March c0ntracts for future

construction in the metropolilan statistical area of Pittsburgh, consisting ol

Allegheny, Beaver, Butler, Fayette, Washington, and Westmoreland counties

in Pennsylvania.

An authority on the construction market, the firm produces Dodge Beports

and Sweets Catalog Files. According to the Dodge Analytics unit of

l\4cGraw-Hill Construction, the latest months construction activity Iollowed

this pattern:

2005 2004 o/o Ghange

Nonresidential $74 410,000 $135,259,000 -45

Residential $84,027,000 $r36,013,000

IoIAL BUILD|NG $158 437,000 $271,272,000 -42

For the year-to-date on a crmulative basis, thc totals are:

2005 2004 %Ghange

Nonresidential $160,508,000 $266 948,000 -40

Residential $188,694,000 $261 596,000 -28

T0TAL BUILDING $349 202 000 $528 544 000 -34

Nonresidential buildings include commercial, manufactwing, educational,

religious, administrative, recreational, hotel, dormitory and other buildings"

-Residenlial buildings include one and two family houses and apartments.

B Aprii 28 2005

Visit us at: www.construction.com

Humanistic Design of Assisted Living

A new book on innovat ve and practica design strategies for assisted living facilities has

just been published, written by John P lVarsden, Ph.D., director of the lnterior Architec-

ture pr0gram at Chatham C0llege. lt addresses six themes o1 design, from familiar hous-

ng cures t0 human scale, based 0f consumer research.

"01der people who 0ccupy ass sted living bui dlngs and fam 1y members who visit shou d

have a say about the design of the environment," says the author. When research-based

consuTner input is used to inform the design, it results in more human buildings that

support well-being, he adds The book, published by Johns Hopkins University Press is

lor sale for $49.95 and avai able at aTrazon.com and Barnes and Noble.

Cool Slaces lomled...altd Atnlarded
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PITTSBUBGII GIUTG DESIGIT GOALTTIOTTI SPOiISORS IUTAYORAT FORU]I'T

As partof the newlyJormed Pittsburgh Civic Design Coalition AIA Pittsburgh r,vas 0ne of six organizalions

in the seven-member coalition thatsponsored the lVayoral Candidates Forum, the firstever to focus on

issues of design, community and quality of life. Five candidates attended the event held April 20 atthe

David L. Lawrence Convenlion Center After an introduction by Carol Brown, moderator Bill Bates, AIA

handled the 90-minute debate that featured questions such as this opening one given in advance.

"The planning and design of the built environment shapes the public and private places in which we work

and live Civic design reflects our communitres'deep concerns that our homes, neighborhoods, and

communities will be safe healthy, and sustainable. We would like to ask each olyou: Whatare your

priorities with respectto issues in this campargn involving the environment, transportation, housing and

growth? Andwhatactionswilly0utakelntheseareasthatwillenhancethequalityof lifeforthepeoplein

our city?"

0uestions ranged from keeping Pittsburgh in the forefront of green design to halting the exodus of young

people from the area.

The Pittsburgh Civic Design Coalition formed a year ag0, includes AIA Pittsburgh City of Pittsburgh Dept.

of City Planning, Community Design Center, Green Building A liance, RiverLife Task Force,Sustainable

Pittsburgh and the Urban Laboratory of Carnegie Mellon University.

The coalition is based on the idea that design is central to the revitalization and development of Pittsburgh

asaworldclass distinctive,vrbrantandcompellingplace Thiswasthelrrsteventsponsoredbythegroup

which is funded by the Heinz Endowments, - Text and photos by Tracy Certo
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Moderator Bill Bates, AIA and candidate Michael Lamb
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901 Allegheny Avenue -
The Pittsburgh Presbytery
PR0JECT: The $2.1 nillion dollar interior and exterior

renovation of 100+ year old forner Northern Lights

Building included adding a large anount of structural

steel lo shore up the foundalion and the building for the

addition of a skyltght, two staircases and an elevatlr.

Exisling brick fron the inside of the building was

salvaged and reused to repair exposed brick walls and to

build a wall for the new chapel area.

OWNER. The Rev. Dr. James lVead,

The Pittsburgh Presbytery

ABCHITECTURE FIRIM: lt/acLachlan, Cornelius and Filoni

Archrtects, lnc.

C0NTRACT0R. lVassaro Corporation

PR0JECT INITIATED BY: Dr. John Powell

IVount Lebanon United Presbyterian Church

900 East Carson Street -
George G. Gupples Stadium
East Carson Street City Designated & National
Re g i ste r H i sto ri c D i str i cts
PR0JECT The George C. Cupples Stadiun on East

Carson Street is the hone t'ootball field t'or all the Cily
High Schools. The renovalion 0f the prinary facade

included the addilion of brick and clad stone as well as

the installation of brightly colored banners that represent

each High School. the pressbax renovation included the

addition af a second stlry t0 the press blx, signage and

a new elevator tower. The stadiun has been conpletely
transforned into a well-lit and welconlng facllity.

OWNEB: Pittsburgh Board of Public Education

ARCHITECTS John A. lVartine, AlA, Alan i. Cuteri, AIA

and Sear Beasley, Assoc. AlA, Strada

GENERAL C0NTRACTORS Emmicon Corporation, [Moletz

Electrlc, Tomko Plumbing East West lVanufacturing &

Supp ly

SUB CONTRACTORS The Kachele Group, Claitman

Engineers Associates, lnc , Hammer Design Associates

Brysco Food Service

PR0JECT INITIATED BY: Keith Bomanowski, Pittsburgh

Board of Publlc Educatlon Facl lties Department

Milflin School
A City Designated Historic Landmark
PR0JECT The interror and extertor renovatlons included

a 13,000 squareJoot addition tn the original elegant

1930's Art Deco style of the structure. Custon brtcks,

each hand stanped with a chevron pattern, were

fabricated to natch the exrstlng brlckwork.

1609-13 East Garson Street -
Former Lorch's Depailment Store
East Carson Street Cig Designated & National
B eg ister H istoric D i stri cts
PB0JECT lhis building had undergone several years of
un-synpathetic renovations including bricklng up the

maloilty of the orrgtnal opentngs on the first floor and

the removal of lhe corner element. The renovation

consisted of opening the first tloor storefranl and

installing wood and glass stlrefrlnts wrth lransoms

The corner entrance was restored and all the upper

windows were replaced with new wood double hung

windows and the three story glass block panel was

replaced with a glass and steel wrndow.

0WNER. I7rh Street Partners, LP

ARCHITECT David li/organ, AlA,

lVorgan Associates Architects

GENERAL C0NTRACTOB: Bob Gomes,

Three Rivers Restoration

FUNDED BY: The Urban Redevelopment Authority

Streetlace Program

4720 Filth Avenue - Central Catholic High
School
PROJECT ln llay of 2a02, Central Calholic was nade
aware that the original 1927 cast iron spire was tn dire

conditlon when a 2 foot by 2 toot, 100 pound cast iron
piece of the 4)-loot spire broke off and crashed through

the roof, enbeddlng ltself lnlo the floor

The cost of the restoration of lhe cast tron spire was tn

excess of 1 nilllon dollars, so alter extensive research,

the architects used cost effective nodern naterials such

as high tenperature epoxy, flberglass and graphtte

reinforcenent and alloy stainless steel to natch the

saue appearance as lhe orlgtnal sprre. The restoralran

has been successful using nldern naterials which

hopelully wlll serve Central Calholic High School for

anolher 75 years.

featu re

OWNERS: Catholic lnstitute of Pittsburgh / Diocese oI

Pittsburgh James L. Zielinski, Director of the Office for

Prope(y Planning and Development

ARCHITECTS' David Brenenborg, AIA and Charles

Brown, AlA, Brenenborg Brown Group

GENERAL CONTRACTOR: John Nagoda, Ralph J lt/eyers

Company

PR0JECT INITIATED BYr Brother Richard Grezeskiewicz,

Principal

The Pittsburgh Preshytery, MacLachlan,
Cornelius and Filoni

The Parish House at Calvary Episcopal Church,

The Design Alliance Architects

PRE S E R\ZAfl ON AWARD S 2 O 05
frte Histot'ir: Rr.-iea' Contmission of Pirtl,rr1rt lvrcnth, ltlutoutlced

//te Prcsereotion Au'trrr/ zeirtnenrfor 20()5. COLtr.V)'S re(ogniz€s //t(

follow,ing prrlecls, rlesigned h, AIA orc/titu(rs.

OWNER: Pittsburgh Board of Public Education

ARCHITECTS: John A. Martine, AlA, Alan J. Cuteri, AIA

and Cas Pelligrini, AlA, Strada

GENEBAL C0NTRACTORS: Yarborough Development,

lnc., Clista Electrlc, lnc., Vrabel Plumbing Company,

R.A. Finnegan, lnc., Keystone

SUB C0NIRACT0RS: Easley and Rivers, lnc., Harris

lVasonry, lnc,, GSP Environmental

PBOJECT INITIATED BY: Pittsburgh Board of Public

Education Faci lities Department
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The Luna Lotts, EDGE studio

315 Shady Avenue -
The Parish House at Galvaty Episcopal Ghurch

PR0JECT This renovatian proiect included noving the

entrance of the Pailsh House to the side of the building

to acconnodate the addition ol a new ADA entry way

[he inlerior renovations included creatrng a new two-

stlry entrance lobby, whlch had to be carved oul of the

basenent ceiling, strategically locating the newly

installed elevator in a position t0 access six of the nine

levels of the Parish House, and replicating hand carved

wood doors, wrought iron light sconces and cast steel

newel plsls t0 natch the existing that were installed in

the Parish House rn 1906. The detailing of the

renovation was inspired by the origrnal architecture and

was designed to look as though it had always been there.

OWNERS: Calvary Episcopal Church

ARCHITECTST Kent Edwards, AIA and David L Ross, AIA

The Design Alliance Architects

C0NTRACTOR: Jendoco Construction Corporation

Sub Contractors: Whitney, Bailey, Cox & tt/agnani, LLC

Ferry Electric

PR0JECT INITIATED BY: The Rev Dr Harold T. Lewis,

Rector, Calvary Episcopal Church

4905 Filth Avenue - Bodel Shalom Temple

Listed on the National fregister
PROJECI This renovation proiect al Bodef Shalom

Tenple included the addition ol new ADA conpliant

entrance at the rear of the buildrng. The architects were

careful to natch the architectural grandeur ol thts

historic struclure built in 1906.

The interior renovations were designed with care to

preserve the histlric t'abric af the building which is lrsted

on the National Regisler of Historic Places.

0WNERS Rodef Shalom Congregation

ARCHITECTST David L Ross, AIA and Bradley Smith,

The Design Alliance Architects

C0NTRACTOR Jendoco Construction Corporation

SUB C0NTRACI0RS: Jacobson & Associates, Dodson

Engineering, The Kachele Group, Carl J Long

Engineering, Kolano Design, Hammer Design

PR0JECT INITIATED BY: Rodel Shalom Congregation

Rodel Shalom femple, The Design Alliance
Architects

410-16 tlorth Graig Street - fhe luna lofts
PROJECT: This adaptive reuse proiect transforned a

forner 1920's car dealership building intol4 loft-style

apartnents - 4 of which are entirely internal, with light

coning only fron the skylights.

The basic principals of preservatron were used in the

renovation project, which guided the desrgn and creative

architectural style.

0WNER: 410-416 North Craig Street, L.P

ARCHITECT Dutch MacDonald, AIA EDGE studio

GENERAL CONTRACTOR TEDCO CONStTUCtiON

Corpo rati on

PROJECT INIIIATED BY: Eve Picker,

no wall productions. lnc.

6101 Penn Avenue - The Fomer liberty Bank
Building
PROJECT: The lorner Liberty Bank Building was

designed by Architect Frederick 0sterling. lt sat vacant

for 15 years until n0 wall prlductilns and the URA saved

it thr\ugh resl\ratt0n eflorts that took over 3 years t0

conplete.'this building has crealed 13 loft-like "wark/

live" spaces and revived two storefronts in the East

Liberty Bus i ness D istr ict.

OWNER: Liberty Bank Building, L.P

ARCHITECT Dutch lVacDonald. AlA, EDGE studio

General Contractor: TEDC0 Construction Corporation

Project lnitiated By: Eve Picker, no wall productions, lnc.

FUNDED BY: The Urban Redevelopment Authority

City ol Pittsburgh, Councllwoman Twanda Carlisle,

PA Department of Community and Economic

Development, ELDI / East Liberty Growth Fund, Local

lnitiatives Supp0rt C0rporation, Dollar Bank, Federal

Historic Tax Credits

Former Lorch's Department Stue, Morgan

Associates Architects
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1O Columns June 2OO5 feature

Columns is proud to presenl the following architects' sketches. ln the variety we showcase here, s0me are architectural,

others are not but they all demonstrate talent and we like what we see. We like them s0 much, in fact, that we'll be including

them as an occasional leature in upcoming issues. So please, continue to send them to us. And enjoy.
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URBAN DESIGN ASSOCIATES . PAGES FROM A SKETCHBOOK, 2004

THE LOUVRE o MARILYN AND RAY GINDROZ FOUNDATION
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PERKINS EASTMAN

TOP TWO SKETCHES: POTENTIAL DEVELOPMENT CONCEPT FOR

IMON VALLEY ECONOIUIC DEVELOPN/ENT

BOTTOM TWO SKETCHES THE UNION PROJECT EAST LIBERTY
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Syl and Lu with one of their two yorkshire Terriers in their
seating pit which faces a fireplace in the living/studio area.

sierra, who was a christmas gift from their daughter, arrived in
a Siema Pale Ale beer box, hence the name.
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Ar.hit"cts at Home
The touering birch tree thilt soars abor,e the roof u'as ir rnere
nlig u,hen Svlvester Damianos, FAIr\, planterl it after rnoring
into the house ,11 vears ago. And nou,, on this serene irntl
sunnv micl-April nrorning, Svl is in his front r':rrd u-atering
another nsu'h-plxnted nvig.

In the backyard of the larqe Edqervcxrd home, e huge and

sculptural rnagnoli:r tree, thick rvith slorious blooms, irrcs

clramatically over an expansive deck. \,\rtrter gently mshes
frotn a u'aterfall, breaking over rocks irs it f'lou's at more
leisurelr- prrce dou nhill to the poncl lrelorv 'n here koi reside.
The deck provides the perfect spot to rvatch, rnd lisren.

Inside, the spacious three-storv h<;use, u'here the three
g'r'owr-r cl-rildren have long departed hut the nvo tiny clogs

rern:rin, is filled rvith art. Sorne of it is br. friends or collected
alone the r.r'av but rrruch is either Svl'.s or that of his artist
wit'e, Lu Drmianos, $'ho creates colorzul u.eavings and

paintings.'fhe nvo nlet ts students:rt a cerarnics class:rt
Citrneqie,\lellon Universin'.

In the sorrir.rg spaces of the living arer/snrdio, an acl<lirion

St'l built Ii vears aqo, pink bougainvillea spills'r'ear-round
over the hiel-r ledge on the fzrr u.all, rrdjacent to the rvindou,-
less side antl front ualls that shoq'crrse u'all-size art bv Syl.

Alrove, a slrlss roof floods the space u ith lieht fbr the
nurrerous plants-rr tlracaerr:r Svl'.s nrorn grve him in 1967

thlt is nos' II t'eet trrll-as uell as sculprure :rntl arr grouped

along the back rvall.

Lu's snrdio or-erlooks the double-storv living :rrea u'hile Svl'.s

ri'orkshop splce, rrith its r-;rst collection of ttxrls, is hor-rsed in
the b:rsernent.

"'fhere'.s rlrvrrr,'s :r project," sirvs Sll rnatter-ot'-frctlr'. 'l-he dal
befbre it r.v'as fixinra ;r leak th:rt sprung in the pipes that collect
the rvater that flou s from the rvater:f:rll outsirle. Toclar. it'.s

plrrntine a nvig of l tree out tiont uith its promise, sonre fine
spring dav in the ftlture, to bloom in rnasnificent splerrdor.
.\ntl so the cr cle corrtinuer.

i]]:i$a ':

."?
,{

Syl's workshop contains nearly every tool imaginable, from a

table saw,12" bandsaw, an 78" sander and belt sander to a

planer and chop saw. Eventually he would like to lead
workshops in this room for youth.
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COMMUNICATION BY DESTGN
29 PRINCIPLES FOR MANAGEMENT AND MARKETING GOMMUNICATIONS

BOOK REVIEW BY TRACY CERTO

P
icture this New Yorker cartoon: a pack of wolves,

standing on a bluff, how ng at lhe full moon At

the rear of the pack, one wolf turns to another

and says 'Are we mak ng an mpact?'

The cartoon is a favorite of public relations and marketing

professional Joan Capelin, who mentions it in her new

book, Connunication by Design. AlIhe heart ot this worth-

while tome, it's allabout making an impact, from the smali

stufl-the FUBB prin-

ciple or lollowing up be-

yond belief to the big

stuff, like having your cli-

ent evaluate the perfor-

mance of your firm The

book covers 29 principles

on topics ranging from "lf

you don't ask, you don't

get" to "The lourney is as

impo(ant as the arrival."

Some of the advice is

based on common sense

while other advice could

only be gleaned from the school of hard knocks. ln one

chapter profiling four case studies of things g0ne wrong,

Capelin tells of a well-orchestrated public relations cam-

paign she was running for a design lirm that feli apart Ior

one unforeseen reas0n: the fi[m had no money lor the cam-

paign, having failed to budget for it. Ever since she has

asked if the cl ient has budgeted the appropriate amount to

finance the campaign.

Other more obvious gaffes are brought to light, like phone

etiquette or iack thereof. "lt surprises me that s0me pr0-

Iessional service firms greet calls electronically, obliging

outside cailers to go through a menu and leave a message

without once talking to a human being. This is a seryrce

industry," she pleads.

Service is 0ne reason internal marketing is so critical

explainrng to your stalf what the project entails and what's

at stake Y0ur professional and administrative employees

need to understand and champion thefirm's busrness strat

egies and business development, Capelin writes. A well

brieled project team becomes an excellent public relatlons

force for the firm

The list of what employees need t0 know includes every-

thing from the mission of the project from your firm's per-

spective to the promises your tirm has made and why. And

there's more: the client's definition of success, why the firm

won the job and why another lost, what the client lears the

most and how your firm plans to find out whether the cli-

ent is really satisfied throughout the process.

As David Helpern, FAIA wrote in a weekly online publica-

tion of the AlA, "Gather everyone who will be involved in

the project to discuss the client's culture, level of experi-

ence, personalities, and expectations; goals for the client,

your firm and the team; pri0rities; and details down to how

to dress when you are together with the client. This will set

forth responsibility, authority and accountability right from

the outset."

0ne advantage of thls c arity writes the author. is that when

it c0mes t0 evaluating the team, you will have established

rea benchmarks for perlormance. Then you can afford lo

be rntolerant.

Another critical area 01 marketing that is often over-

ooked is investing in the project manager since he or

she is the one constantly speaking for the firm. They

should be receiving the same kind of attention in this

area as the principals.

ln a section ulled Think Before You Write, Capelin poses

20 questions to consider before putting pen t0 paper t0

create marketing materials: "How wlll this story fit into the

marketing goals of the firm? What messages about the

Author Joan Capelin

{Ei
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firm's elfectiveness does the story support? For instance:

are we a design trendsetter? Technological innovator?

l\4anager of complex projects? Can we summarize the

project in a sentence that will interest someone who is not

directly involved in the project? (This sentence might be-

come your headline, she suggests.) Who is the right

spokesperson lor the firm?

ll answers to the 20 questions signal a go, you'll find ways

to use the story in a variety of marketing situations. lf they

don't, save yourself the time and money and shelve the

story until it will work for you. Most brochures, web sites

and marketing communication pieces are static, she says,

oflering data. "They say where you've been, not where you

are going, and are Iocused on the writer or speaker, not the

reader or listener." lt's a common mistake.

lnstead, the author recommends skipping the ho-hum

boilerplate delinition ol your firm-"We are a multi-disci-

plinary firm of thirty-five professional staff, including five

partners, that has been in the same location for filteen

years." Yawn.

What is often missing f rom marketing materials is the word

"therefore." What the potential client is thinking as he/she

reads this is, so what? What's in it for me? What can you

do for my company? What does this mean for me? The

simple and powerful "thereiore" takes your marketing ma-

ter al to another, more effective level. "Therefore" wil I bridge

your information and your actions, the problem and your

solution, your promise and your followlhrough," writes

Capelin,

AT EDAW where Capelin once worked, she gives an ex-

ample of a brochure that developed from a tough ques-

tion/answer session, The advisers wanted to know things

like: How would the job be done? Could they count on the

firm to be there at nine in the morning and to accompany

them to community review meetings at night? Who would

really work on the lob? What il they wanted pink f lamingos

instead of high design? Was EDAW expensive, with sig-

nificant overhead because of its size?

The resulting brochure addressed their concerns and in-

cluded the flaming0s: "...we're not in the business of giv-

ing the client a flat'no'though we've been known to give a

flat 'yes'. lt's our responsibility to explore ways to meet

your objectives. lf pink llamingos are the answer, you'1

get the best pink flamingos t,ve can deliver,"

This exceptional mission statement she says, took time,

clear heads and commitment, and it was effective because

it announced: Heres what we are and heres how that pre-

pares us to work with and lor you. Are we a good match?

Several years ago AIA hired the Roper 0rganization to de-

termine how clients select architects, reports Capelin. What

they found was clients look first for professionals who lis-

ten and respond well to their needs and goals. Research

indicates that the average listener after a few hours of lis-

tening to a brief presentation, hears, understands and re-

tains only about half of what was said. Within 48 hours,

retention drops to a quarter

We are, Capelin says, very skilled at hall-listening while

we do others things. How to listen well? A pro once gave

her this advice:

"Your client only wants to look good. Ask questions. Let

him talk himself out. Say to him, Thats quite a story. Oth-

erwise don't even respond. When he says theres a prob-

lem, don't say that you've dealt with it belore. Find out

what hes really thinking about, what he wants from you.

Ask him to develop his thought a little more fully. Save

anything you have to say until the end. He'll be convinced

you're the smartest consullant hes ever known."

ln the section Dealing with Bad News, Capelin outlines a

direct approach that includes the 4 Rs: regret, rectilica-

tion, restitution, reform, (True reform, she says. "Everyone

makes mistakes. The trick is not qetting known lor it.")

And when this approach is handled well, it sometimes re-

sults in a greater respect for the design firm.

Bob Hiller of the Hillier Group counsels that you can save

cl ient relationships by the simple acknowledgment that you

did not do something correctly and that you are prepared

to iix it. No job is perfect, he admits, yet he has seen archi-

tects g0 nto a "defenslve, hard-to pindown mode that an-

oers all clients."

Another approach to improving ciient relations that Cape-

lin recommends is one she learned from a colleague

dubbed FUBB-l0ll0w up beyond belief. 0ne very dili-

gent engineering Iirm fol owed up with a daily phone call
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to find out if: ls there anything you need from us? ls every-

thing going on schedule? Are our people performing? The

recipient of the calls reported that having "an interesled

and vigilant consultant oave him enormous confidence in

the prolect and design team."

0r consider the exit interview approach, finding out how

your firm fared and asking what you should be doing dif-

ferently nexttime. You can FUBB with that one by issuing

a pr0gress report with suggestions that are implemented.

Can you imagine how a client would react?

In a brief but instructive chapter 0n photographing your

work, Capelin states why it's so important to maximize the

photo shoot by thinking through your objectives before

the photographer even begins. Ask questions such as how

is this prolectgoing to help me get more work? What mes-

sages do I want t0 c0nvey? How many more people heal

in, say, a patient-centered health care space? How office

production has soared? etc. ln another comment, Capelin

states the importance of the art form of captions, some-

thing many f irms never even bother with, Why let some-

one else summarize your photos and your projects? Seize

the opportunity and position your work in the best pos-

sible manner.

And heres a useful tip for getting yourself in the spotlight:

"People in the design world often try to look artistic or

blas€ in indoor shots but then end up looking distant and

bored. All, however look vibrant when captured on film

around construction they have caused to happen." l\,ilore-

over, she contends that shooting you r bu i ld i ngs with peop le

in them gives them interest and appeal

I n a chapter on publ ic relati ons, the author warns the reader

of situations they may not be aware of. 0ne cl ient requested

they get a story about them into the Wall St. Journal. To

prepare the client, Capelin's firm vetted a recent story in

the WSJ about an architectural firm, listing the questions

the rep0rter must have asked. When she gave the client

this list, the client was horrified, stating they would never

disclose that kind ol information.

Sometimes, Capelin warns, the press screlvs up-roy

ally-and there's not much you can do about it. Here's an

eye-opening blunder: once lhe New York Irmes architec'

ture critic ran a whole leature on a project and neglected t0

mention the architect. 0uch. The frustration from the cli-

ent was thoroughly understandable but the blistering let-

ter he sent the critic did little good, laments Capelin.

And sometimes you fail to focus on whats really happen-

ing with your client. ln one of many illustrative examples

throughout the book, Capelin tells of her frustration with a

new engineering client. She was anxious to get to work on

a marketing plan but was stalled week after week as the

seven partners met with her without formulating any kind

of business plan. They seemed to be adrift, so Capelin met

with a parlner over breakfast and told him she didn't seem

to be getting things done and perhaps they'd be better off

parting company.

"He was genuinely stunned at my declaration, and I was in

turn surprised by his response: "Ihis is the lirst time in

the history oi the practice that all the partners have come

into one room at one time to discuss the future of the firm.

We really appreciate how you are bringing us into focus."

What she deemed a failure was actually the start of some-

thing very important to the engineers. "l just hadn't fo-

cused on-you might say "heard"-what was really hap-

pening," she writes, admitting that everyone had a good

laugh over it.

So say you do understand a client and his desires but you

think they're wrong. What then? Again the author calls on

a cohort who works on the principie, "Listen and you will

be heard." His advice is "present back t0 him his perceived

solution, to sh0w how well you listened. Then, you show

him the big picture and how the original solution limits

opportunities. Finally, once you've convinced him that you

care about his business, that its not just another assign-

ment, you can present your solution."

lt/ore sensible s0luti0ns and approaches are presented

throughout this book that wraps up with a case f0r sab-

baticals and advice on How to Be Principled. The author,

who is married to archrtect David Helpern and whose ia-

ther was a "pioneering management c0nsultant" who gave

his daughter her first public relations job, has written a

savvy and and useful book on marketing filled with ex-

amples and anecdotes, Do yourselt a favor and read it.

And then instead of howling at the m00n wondering, you'll

have a much better idea of whether your firm is making an

impact.
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AII AGTIUITIES
JUNE 3, FBIDAY

AIA Communications Gommittee lreeting
Noon at the Chapter ofiice. All members are

welcome. 412-471-9548

JUNE 14 TUESDAY

AIA Pittsburgh Board Meeting, 5 p.m. at the

Chapter oflice. All members are welc0me.

412-471-9548

JUNE 23, THURSDAY

All Pittsburgh Membership Meeting
Join us at 6 p.m. at Marcus Kitchens in East Liberty.

412-471-9548

AROUNIT TllT[il
[4AY 1]. WEDNESDAY

SllA 'Gonvention 2llll5 Highlights' at the

Engineers Club from 12-1 .30 p,m.

Professional [ngineering Services

in Atoustics t Vibrations

William R. Thornton, Ph.D., P.E.

Consulting Engineers in Acoustics & Vibrations

Architectural Acoustics Analysis & Design

Theater & Auditorium Room Acoustics

School Acoustics & Noise Transmission

Building Acoustics & Noise Transmission

MRI & Sensitive lnstrument Vibrations

Vibration Measurement & Control

HVAC Noise & Vibration Control

Community Noise Measurement

Envi ronmental Impact Studies

Noise Control Engineering

lndustrial Noise Control

Measurement & Testing

Product Development

Training Seminars

Expert Witness

7 24.265.2000 P ittsb u rg h

www.?couSticS-vi bratt ons.com

wrt@acoustics-vi brati ons.com

William R. Thornton, Ph.D., P.E.

Consulting Engineers in Acoustics & Vibrations
250 Shagbark Drive
RD1 Cheswick, PA 15024

UruominU lssues

JUIY / AUGUST:

- Roundtable. Starting Your Own

Architecture Firm

- Vacations Architects Loved

SEPIEMBEB:

- Allegheny County Comprehensive

Plan

- lmpressions of the AIA National

Convention in Las Vegas

Contact editor Tracy Certo at 41 2-563 71 73

or at tcerto@adelphia.net
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75,000 sf and located in Pueblo, C0. ln the

last year, KSBA also designed a call center

in St. Louis, lVl0 and one in St lr/arys, GA.

l($BA Architects is designlng a 78,000

sf call center addition lor Percepta in

Melbourne, FL which will be completed in

August 2UU5.

The llayes 0esign Group - Arc[itecls

has been c0ntracted to design the renova-

tion ol The Church of Jesus Christ of Latter-

' Day Saints in Beckley, WV Construction is

scheduled to begin this summer.

Construction has passed a midpoint in the

Emergency Department mu lti-phased expan-

sion project at Monongahela Valley Hospi-

tal. The project was designed by Ualentour

and will double

WTW Archilects, in cooperation with Brailsford and Dunlavy of Washington, D.C., H.F.

Lenz of Johnstown and La0uartra Bonci Associates of Pittsburgh have completed a Cam-

pus Housing Master Plan for lndiana University of Pennsylvania (above).

WTIII Architecls als0 has teamed with Triebwasser Helenske & Associates, Ltd., of Fargo,

ND, to design a new addition and renovation for Concordia Colleges Campus Center of

Moorhead, IVIN. The $20 million phased development could begin this summer, pending

{unding approval, and be completed by December of 2008. A two-story, 69,000 sf addi-

tion is planned with 1 7,000 sl of renovations f0r the existing structures (right, center).

Student Union at Glenville

mill ion. Architect is WTW

breaking ground

.l
!
I

I

t'
I

I

INDIANA UNIVERSITY
OF PENNSYLVANIA
Universily Housing Mosler Plon

I

I(SBA Architects was hired

ing more than 1 1,000 sq ft. of renovated space t0 the Department.

JSA Architecture Planning Engineering and lnterior 0esigr was selected as the

Architect of Record for A.c. lr/oore of lvloorestown, NJ, with six locations in the northeast-

ern quadrant currently underway.

Concordia College Campus Center



breaking ground

I Brrsiness Briefs
I

L---------+ Renaissance3Arciiteclswelcomesthefollowingrecentadditionsto

the iirm: Todd Peters, Assoc. AIA as proiect manager. Kathy lt/cMahon as office

manager, Erica Jackso n as marketi ng coordi nator, Yu I i ng ltlei, a sen i or at Carnegie Me I lon

University, as an intern, and Allison Danis, from Duquesne University, as a marketing

i ntern.

I(SBA Architects hired

Shamal Subhash Lad as

an intern architect. lVs Lad

ls a 2004 graduate ot the

University ol Colorado at

Denver with a lilasters in

Urban Design and a 1998

graduate of the Academy of

Architecture in lndia.

0esmone & Associates Alchitects announced the hiring o1 Rebecca M. Schwartz as

projectarchitect. Withover{iveyearsolarchilectureexperience,Rebeccarecentlypassed

the exam and met the necessary requirements t0 become a Registered Architect in the state

ol Pennsylvania. Rebecca is also LEED certi{ied and has an ardent interest in historic

preservation. tvls. Schwartz earned a Bachelors degree in Architecture from the Pennsyl-

vania State University.

JSA Architecturc Planning Engineering and lnteriot Ilesign announced the ad-

dition ol Stephen Mesich, AIA to the firm. [/r. lt/esich is a classically trained architect

and sculptor who will serve as a project architect and construction administrator' He

00mes t0 JSA from West Palm Beach, FL and has extensive architectural experience with

financial/banking, retail, light industrial and hospitality facilities.

The Hayes Design Group - Architects hired Mark P. Duane, AIA as a senior

associate. A graduate o{ Kent State University who has studied abroad in Florence, ltaly,

lr/r. Duane brings exlensive experience with religious, institutional and commercial build-

ing types.

Vale Vista Associates, a division o{ General lndustries, has

named tr/ark D, Caskey the Director of Real Estale Develop-

ment Mr Caskey is also the director o{ marketing lor Gen-

eral Industries, and leads all marketing activities, including

advertising, media buying, print, internet, public relations

and special event planning lor both General lndustries and

Vale Vista Associates,

I Krrdos
I

IL---------+ Desmone & Associates Architects an-

nounces that project designer Melissa Barnes Assoc.

AlA, has passed the series of nine exams and has completed

all state requirements to become a licensed Registered Ar-

chitecl i- tr-e state ol PeTsylvania

Benaissance 3 Architects P.G. was the recipient oi sev-

eral recent awards includino a Cool Space Award ior its own

otfice space in a renovated former convent on the South Side;

an tr/BA Design-Build project of the year award as part of Jendoco Construction's team for

the renovation of offices lor the Coro Center for Civic Leadership, a NAI0P Speculative

Building o1 the year award as pa( of DiCicco Development's team for the interior fitout of

space lor Lanxess Corporation and an AIA Award of Excellence in the open plan category

lor the l\4artin Luther King Elementary School,
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so rl can be

automalitally

incorporated ioto

new documents.

Plus; as you crcate

iew documenls,

any variances

lrom AIA standard

conlract language

can be displayed

in a special reporl.

Special dialog boxes help you

enter data quickly and accuralely.

Enhanced slorage and retrieval

lets you call up pro,ect dala

It's all here. And it's all easy.

To learn more or to download our

new and inproved software, iust

visit our Web site al www.ais.otg

or call 1-800-365-2724.

We've totally redesigned our AIA

Contract Documents sotlware

to olfer wodd-class simplicity.

So we incorporated familiar toolbars,

pull-down menus,

and icons. to make

sure everylhing

is ,s streamlined

and intuitive as pos.

sible. We've also

irroluded [.{,crosoft!

word and PDF rile-

savino so you can

create, share, and

manage documents

with ease. You can organize

documenls by proiect or bY

document type- And share lhem

on yoor netwolk or through

e-mail as either Word or PDF tiles.

rG

We're releasing new sottware.

To release you lrom old lrustrations.

AIAContract Documents

tAD
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r AILEGHEl{Y CllI{STHUCTIOI{
EBoUE ll{C..
456 Wash noton Avenue, P0 Box 425

Bridgcvi le PA 1501/
pr]ttE.4.2-221 0500 FAX 412 221-C188

C0NTACT Laura S Dek ewa

C0nmercial / Construction management
Exteti0r / Genenl / lndustrial / lnteri0t
nenovations / Prc-engineercd Metal
Buildings / Certilied DBEIiIBE

I BRIOGESI

1300 Briqhtcr Bcad Pltlsburgh PA 15233

PH0Nr 32 1 -5400 r AX 321 --a823

i]0NTACT Paul B Br does/Gus lvarquarl

V'EB S TE ww\a BR DGESPBTcom

Co mne rcia I / Co nslru cli o n ma na gene nt
Exleriil / General / lndustrial / lnterior
Benovations

r BuRcHrct( c0ltsTRUcTt0l{ c0., 1ilc."
500 Lowr es Bun Boad PittsbLrgl.. PA 1523/

PrlONt 369 9700 FAX:369-9991

CoNTACT Joseph E. Burcf ck

E lv,lAlL: burchick@burchi0k.com

WEB S TEr www.burchlck.com

Commercial / Constructi0n management
General / lndusttial / lnteil0r / Benovations

I R.E. CBAWFIIRO COI{STRUCTIOII

1046 Pltlsburgh Strect Spr n!dale PA 15141

PH]NE t24-214 5000 FAX 724-2t4-2323
C0t,iTACi Tom Cnufch c(
! l,lA L trnrclLr ch ck@reira,,rlord rom

Commercial / Conslruction management
General / lnteriu / Benovations

r J0lt1{ DEKTEWA & S0ilS, tl{C.,
1273 Washlngton Pike P0 Box l58
Bridgevl le, PA 1 501 7 01 58

PH0NE: 412-257 9000 FAX: 412-257 4486

C0l'IIACT Datiid Dekler,!a

WEB SIIE: www dek ewa corn

Genenl conslructi0n / Construcli0n
Management / Design-Build / Development
Services

tlllARI(ITPIACI

A LISTING 0F AREA C1NTRACT)RS AND THEIR PR1FESSI0NAL SERVtCES. To include your firm in this directory, call AtA Pittsburgh at 412-4Zt -gS4B.

I DYilAMIG BUItDIlIG COBPORATTlllII
5l Penfwood Place Sulte 200

Warrerdale. PA 15068

PtfiNE t24 ll2 9020 FAX: 724-lt2-577A
C0NTACT John Nolan

E-[4A11 jno an@dynamicbui dirg c0rn

C o mm e rc i a I / Conslru cti 0 n na n age m ent
Genenl / lndustilal / lnletiu nen|vations
Mulli-Family

r FLYI{I{ GOTISIRUGIIOT{

600 Penn Avenue, P ttslrurgh, PA '15221

PH0NE 412 243 2483 FAX: 412-243-7925

CONTA(]T Gsmma Kirwan

E-N/AlL: gkirwan(Of lynn-c0nstruct 0n.c0m

WEB SITE: www.f lynn-c0nslructt0n.c0m

Commercial / Conslructi0n management
Genenl / lnteil or / R enovali ons

r GEilERAI II{ItUSIRIES'
15 Arenlzen Blvd., Char ero . PA 15022

PH0NE: (724) 483-1600 FAX: (/24) 483 0990

C0NTACT: Donald lv L divitl@genrndustries com

WEB S TE wwwqenindustries com

D esi gn- Bu i I d/C 0n n e rc ia I B u i I d i n g
Conlraclots

r HARGHUCT( CoilSTRUGil01{ C0., !lt0
4203 Route 66, Building Lt, suite 222,

Apollo PA 15613

PH0NE: (/24) 727-3t00 FAx (,724)727 2800
C0NTACT: David A. Harchuck

C0 m me rci a I / Co nslru cti o n m anag e me nt
Exleri0r / Generul / lnduslilal / lnterior
Benovalions

r A. RIGI|ARD l(Actl{, ll{G.t
38/5 01d William Penn Hwy

[/urrvsvll e. PA 15668

PH0NE: /24-327-669 4 F t\X 7 24-t 33-5993

C0NTACT: A Richard Kacin Pres

Commercial / Construction managemefll
G enenl / lndustil al / Besi d entia t

r (usEvlcH c0ilIBACrrl{c, mc.
3 Walnut Slreet, Piflstrur0h, PA ]5223
PlAt\)E. 412-l E2-21 12 F t\X 412-lB2-A2/l
C0NTACT: Georq" Kusevich Jr.

E-[/AlL: gkjr(@kusevich.cont

WEB SITE: w!ryw.kusevich com

Commercial / Genenl / Benovations
Educalion / Desi gn-Bui ld

. 
lVlember of the \\/IASTER BUILDERS'ASS)CtATt0N

t Menber 0l ASS0CIATED BUILDERS AND C1NTRACTlRS, tNC.

I MARC0 C0I{TRACT0BS, ilC.
100 Commonwea th Drive P0 Box 805

Warrenda e, PA 15095-0805

PHONE: /24-l41-0300 x.35 FAX: 724-141 A$5
CCNTACT Amy Fonzi

E-l,4AlL af0nz @marc0c0nlractors c0m

WEB SITI www.marc0c0ntractors c0m

Com me rci a I / C 1nstru cti o n man ag e nent
lnleilot / Benovati0n / ne$burants / Betail

I A. MARItl{t & C0.
320 Grant Street, Verona PA 15147

PH0NE: 412-828-5500 FAX 412-828 6488

C0NTACT. Anthl]ny [,4a(ini

E'[/AlL: alm@amartinlgc com

WEB SITE: www amartlnigc com

C0mmercial / C0nstructi0n management
General / lndustrial / lnlerior
Pre-engi neered metal bui I tlings

r MtsTrGr( c0l{sTRUcItoil,
1300 Brighton Road Plttsbrrqr PA 15233

PHANE 322-1121 FAX 322-9336

C0NTACT IV Roberl lVistick

Connercial / C\nslructi0n management
Exleriot / General / lnteriil / nen|vati0ns
Residential

r ilEttO GtlilSTRUCIIOil GOMPAIIY*
I 00 HoLrston Square, Suite 200

Canfonsbtrg, PA 1531/

PHONE: 724 746-0800 FAX 724-146-1966

C0NTACT Janet Torrrero

WEB SITE ww\,! ne lo.net

Commercial / Conslrucli0n managenenl
Exterior / General / lnduslilal / lnteri0r
Renovalions

r BAlM0t{00 c0ltsTBuctT0l{ c0. [{c.
131 South Linroln Avenrre. Greensburg PA 15601

PHONE: /24-83/-3l46 FAx 724 837 3154
CONTACT David A. Ra mondo

\'/:B SllE wl,|w raintondo.corf

Generul C,nslructi1n / C\ncrcte / pre-

Engineercd Metal Buildings / lnterior
Benovalions / Commercial / lndustrial

r s0TA c0l{sTRUcTl0il SERVtCES ll{C.t
80 llrior. Averle P tlsburgh PA 1 5202

PHONE 412 766-4630 FAX 412766-4634
C0NTACT Ernie Sota

E-ivlAlL: es0ta(@sotac0f stiucl 0f .c0m

!r,rEB S TE wflvJ s0lac0nstruatt0n.c0m

Commercial / Conslructi0n managenenl
Exlerior / General / lndustrial / lnteilot
frenovations

I IEDGO GOI{STRUCTIO}I CORPORAIIOTI*
TEDC0 Place. Carnegie, PA 15106

PHONE:412-276-8080 FAX:412 276-6804

C0NTACT: James T. Franlz

WEB S TE www.ted()o con,

Co n me rc i a I / Constru cli on ma nag e me nt

r TORRIEBO GOI{STRUCIIOT{

1 00 Houslon Squars. Suite 1 02

Cannonsburg PA l53l7
PH0NE 724-i46-0800 FAX 724-146 1966

CoNTACT Grno Torri€ro

E-[4A]L: gin0@t0xicrOccnstrLCtt0f ccrn

WEB S TE www t0rrieroconslructi0n coflr

Com ne rc i al / Constru ct io n ma nag e me nI
Exterior / General / lnteil0r / Benovations

r IUBilER COI{SIBUCTIOII COMPAl{Y*
Two PNC Plaza. 620 Liberty Ave ,

2/th Fl0or, Plttsbur0h, P A 15222-21 t9
PH0NE: 412-255 5400 FAX 412-255-A249

C0NTACT Joseph l\lilic a. Jr.

C o m merci a I / Co nstru cti 0n m a na gem e nt
General / lndushial / lnteilor / nenovations

r wJM coilTRACTilG, lilC.t
P0 Box 1324, Wexford. PA 15090

PH0NE: 724-933-9136 FAX: /24 933-914/
C0NTACT: Wil iam J. Gormley, Jr

E-[,1AlL: yig0rmley@c0f nietlime nel

WEB SITE: www.Wlmc nel

Co m merci a I / C0 nslru cti 0n m a na g em e nt
Exleilot / General / lnduslrial / lntetior

I VOIPATI CllI{STRUGIIOII
c0BP0RAIt0l{*
250 Curry Hol 0w Road, Pittsburgh, PA 15236

PH0NE 412-653-5454 FAX: 412-653-5755

C0NTACTT Raymond A. Volpatt

E-[/A L: ray]r@volpatt.com

WEB S TE: www volpatt.com

Commercial / C1nstructi|n management
Exteri0r / Genenl / lndustriat / lnteriol
Benovalions

RESlDEllTlAt ABCHITEGT Astorrno (www astorino.com) is an award

winning Pittsburgh based architectural firm with branch oflices jn West palm

Beach and Naples, FL. Seeking experieced residential architect in pittsburgh

Requires B.Arch degree and architectural registrati0n, and p0rtfoli0 that

demonstrates high end residential work lVust have well developed sense of

design, strong techn cal skills, abilty to learj/direct team, good c0rnmuntca_

tions skills, and AutoCAD proficiency Fax resume and cover letter to Nick

Bitic 412-765-1224 or email nbizic@astorino com. E0E

AST0RIN0 (www.astorino.com) Here we grow againr we're an award winning firm with a

s0lid backl0g and are currently seeking experienced architects to join our healthcare studio.
seeking RAs with experience 0n healthcare and/0r research proiects. skills vve are l00king
for include healthcare pianning, client management, project management, ability to lead a

team and oversee budget and stafl. Portfolio should demonstrate healthcare expertise. Laroe
firm experience prelerred. To apply, please send resume and cover letter t0 Nick Bizic, HR

Director, at nbizic@astorino.com ot taxla 412-T6s-1224. we offer an excellenl compensa-
tion package. E0E.
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fhe Right Meiterieils
a Fire Resistont

a Low Mointenonce

. Duroble & Sofe

. Design Flexible

. Superior Longevity

. Cost Effective

. Aestheticolly Voluoble a Fost Construction Time

The Righr Wsy
Constructed by Experienced Union Craftworkers & Contractors

lnternational Masonry lnstitutetearn
II II We Build For Life

Fr;r an-svler-s to t,our masonry rluestk-ln.i, call I -80(l ll,1l ()L)6ti

300 Northpointe Circle, # 303
Seven Fields, PA 16046

Ph: (721\ 776-1930
Fax: {724\ 776-4963

l)t ri mbl e@ i mitve h.org
wvtrwjmiweb.org

'":ll!
,iii'iiiii'

il

Architert-STRADA, Lt(

Solo (onslruclion Servites, lnr. olfen the region's developers lotol 0uolily (onslruclionlr wilh on

experlise on proctitol, offordoble ond environmenlolly susloinoble ronslrudion prorlkes. 0ur proierts

indude signifironl hislork renovolion, odoplive reuse ond innovolive new tonslrurlion.

lhe 8lo&bird Lofts ond Artist Studios projeo is o 40,000 s.f. steel frome mixed use building wilh
I 5 residenfiol, 3 rommerriol condominiums ond porking ot the ground level.

&&x Solo Conslruclion Services, lnc.
80 Union Ave., Pifisburgh, PA I 5202

www.solo(onslrudion.rom
(onlocl us ol: 412.766-4630

ry.:

PROJE(TS OF MERIT

Blockbird Lofts

And Artists'Studios

LIIDIM Regislered

lowrenreville

2/3 of the units are sold!
Aa.cirtcd Suildcrr
and Contractort, lnc.

Westem
Pennsylvania

Chapter

412-231-t446
www.obcwpo.org

Assorioled Euilders ond (onlroclor

of WPA members supporl Apprenlire

lroining in (orpenlry, [ledricol, Sheel

Melol ond Sprinkler fitting to insure

quolily work ond roreer developmenl

for employees.

Soto Constluclion Services, !nc.



I AttET{ & SHABIFF C()RP(!BATIllil

700 B r-,'AvenLre S r le 333

P tts.lLrr!N Pr T5212

PF]LNE i4l21 322 g2E0 .AX i,1l2i 322 9281

iO\lT.rCT Afthofy E lilo narr PI
Consufi ing / El ectrical / Mechani ca I
Telecommunications

I BABBER & HOFFMAil, I]{G.

215 Execut ve Dr ve S!ite 202

Ctanberry Twp. PA 1 6066

PH0NE (724) 741-0848 FAX: \/24)141 0849

C0NTACT: [,4ichael R. lt/i ler, P E

E N/AlL: BHP@barberholfman.conr

Consuning / Sttuctunl

I BBAGE El{GI1{EERIilG, II{C.

3440 Babcock Boulevard Box 15128

Pittsburgh, PA 15237

PHONE 367-/700 FAX: 367 81 77

CoNTACT: Frank C. Brace

Slructural

CONSULTANTS, I}IC.

333 Ba !n r Bcair P tlsirurtth PA I 5205

PH0NE 4T2-429 2324 FAx 412 429 21i4
i0r,lTi[]l Gre!ory P 0uat.hak PE

C ivi I / Ge otech n ical / Su rveying

Envir0nmental / C0nslruclion C0nsulting
Testing & lnspeclion / Landscape

Architecturc

I CJt E]{G11{EEBIIIG

1 550 C0raop0lis Heights Road, Suite 340

IMoon Townshlp, PA 15108

PH]NE 412-262-1220 FAX 412,262 2972

C0NTACT: John J. Wilhelm

WEB SITE: www.cllen0ineering.com

Consulting / HVAC / Plunbing / Firc
Protecti on / Electti ca I / feb co mm u n icati o ns

Building Audits / LEED Accrcdited
Prul$sionals

r cufiMAt{ EilGlltEERtl{G ASS0C., lilC.
1340 0ld Freeporl Road, Piltsburgh, PA 15238

PH0NE: 412-963-6700 FAX 412-963-7211

C0NTACT: Roberl Rosenlhal

Consulting / HVAC / Plumbing / Fire

Prolection / Eleclrical

I COTIWAY EIIGINEERII{G

ir!eslmeri Bu iiir!
235 4il A/erLE SL. le I 408

P tlsb'rrgh PA I 5222

PH0NE:765-0988 FAX:765-2530

C0I]TACI Bob Cl]friay

Consulting / Structunl

A LISfNG 0F AREA ENGINffnS AND THEIR PB0FESSI)NAL SERVICES. To include your firm in this directory, call AtA Piilsbutgh at 412-471-9548

I DllllSON EIIGIIIEERITIG, INC.

420 0re Cla:ham Cerlei P tts".ufgr PA I 521 I
PFCt,tE 412-251-6515 ;.r,x 412-26T-6527

COl,lTAiT Gre crr L Ca abr a ?E

Consulti ng / Mechan ical

r Et{GtilEEBll{G MECHAI{tCS, tltc.
4636 Campbe ls Run Road, P tsburgh, PA 1 5205

PHONE /88-3650 FAX:787 5891

C0NIACT: Daniel Grleco, Jr., PE.

Testi ng & lnsp e cli o n / Geotechn ica I
Consulting / Environmental

Blasling Vibrations

I FAHBIIIGER, McCARTY, GBEY, lll0.
1610 Golden lVile Highway

l\,4onroev I e, PA 15146

PH0NE: 724-327-0599 F Ax: 724-733-457 7

C0NTACT: Da e K. Earl

E MAIL: design@fmginc.rs

Landscape Architectwe / Sile Maslet
Planning / Civil / Consulting

I FIRSCHIT{G, MARSTITTEB, RUSBARSKY

At{D WotF Et{GHEERtilG, tt{C.

2 Park$:r Ceiter East

2030 A'dmrrE BcL e','ard Suli", 250

P ttsLhJr!! PA'5221
DF,CNE 271_51E0 ;rX 271,5193

r0NTA|T Dare J fiolrDavdD B:sbarskr,,

Ted L'la:st er PE

Consulting / HVAC / Pl u mb i ng
Firc Prctection / Eleclilcal
felecomnunications

r GAr G0l{SUrrAlrTS, l1{C.

385 East Waterfront Drive

Homestead, PA 15120-5005

PH0NE: 41 2-476-2000 F AX 412-47 6-2020

C0NTACT Anth0ny F. lVorr0cc0, PE/PLS

festing & lnspection / Civil / Construction
Monituing / Consulting / Envinnnental /
Geolechnical / Sttuctwal / Traflsportafion /
Archaeological / Swveying

I BARVIl{ BOWABD EilGIlIEERIIIG, IilC.
180 Bilmar Dr ve, Suite lV

Piltsburgh, PA 15205

PH]NE 412-922- 4440 F Ax: 412-922-3223

CoNTACT Joseph F. Boward, PE

E-[/AlL jboward@garvlnb0ardeng c0m

Geotechnical / Forensic / Testin0 &
lnspecli0n / Consulling / Envircnmental

I THE GATEWAY EI{GIIIEERS, IIIC.
l 01 l A cOr Street P lsb,rlr PA 1 5220
!HC|,E 921-4030 FAX 921 996C

C0l,lTAiT R3se Gr f'r
Civil / Testing & lnspecti0n / Consulting
Envitonmental

r HIIRIIIECK ENGINEERIIIG, IIIC.
1 020 N0rtf Cafa SirE..l P ltstlrrqh PA 1 521 5

PFT0NL /81 1500 FriX 781 5593

i;0NTriT FlfardW Petre PE

C0nsulling / Eleclrical / lnstrumentation
Li ghling / Teleeommuni calions

I JSA

6450 Steubenville Pike, Plltsburgh, PA 15205

PHONE: 4'12-788-1500 FAX: 787'5960

C0NTACT: Christopher DiCianna

Consu lli n g / El eclri ca I / Mec ha n ica I
Te leco n mu n icali o ns / Co m m i ss ion ing

I IHE I(ACHEtE GROUP

1014 Perry Highway, Suite 100

Plttsburqh, PA 15237

PHONE 412'369 9020 FAX: 412-369-9021

C0NTACT: Iory lVoscollic

Sfiuctural

I T. ROBERT ](IMBATI & ASSOCIATES

Architecls and Erq neers

COBAAPAUS AFFICE,

415 lVccn C lrlcn Rrad Clrracpo s PA 15108

PHONE 412 262-5400 FAX 412 262 3036

iilf,lTAUT Fmi R .lack lerih PF

D 0t/YNIAWN Plr[SBURGH AFFt C E

Fr ck Br d nq Norlh lvler./ar fe

437 Grafl Street P ttsb!r!h PA 15219

PH0NE 412 201 4900 FAX 412 2A1 2338

C0NTACT Cirr slophNr R Haupl. A A

IVEB S lE: lvww rk mbal cor|

Civil / Site / Waler / Waslewatet / lnd|ot
Air 0uality / Environmenlal Site

Assessmenls / Land Development

lnduslilal Hygiene and Salety / Mechanical
E I e ctti ca I / Sttu clu n I / Te I ecom mu n i ca -

ti 0 ns / G eotechn i c al / Tta nsp 0 ilali o n

I TOFTUS E]{GI1{EEBIlIG, tto
555 N0rth B0ll Avenue, Canlegie, PA 15106

PH0NE: 412-429 1396 FAX 412-429-64/4

CoNTACT G enn Avick. PE.

E-[/Al L gavick@)l ollus I lc.com

WEB SI]E: WWW, OItUSIIC,COm

HVAC / Plunbing / Firc Pnlection
Structwa I / El e clri ca I / Dala -Te I eco n
LEED Accrcdited Pralessi0nals in all
disciplines

I MURRAY ASSOCIATES, IHC.

413 Peff Afpfire Tirrt e C'epk PA 15]45

PHCNE 412 823 202tr r-AX 412 824.1302

C0llTAiT Jack G l,4L,rray PE

Ge olechn ical / Civi I / Envi ronmenla I
Struclun I / Testi ng & I nspe cti o n

Forensic

r PRtlFESSI()IIAT SERVICES

rI{DUSTR|ES, tNC. (PSr)

E50 Pop ar Stlret P ltsbur!h PA 15220

PFr0tlE 112--022-4000 FAX 412 922-4013

C0llTAiIThomasGA PE

E i\,,tAlL iofit al @ps usa com

Ui EB S TEr w\'/ur psrusa.com

Tesling & lnspeclion / Consulting

Envho n m e nta I / G e otec h n i c a I

I RAY E]{G11{EEBIl{G

1841 Universal Road, Pittsburgh, PA 15235

PHONE 412-795-5972 FAx: 412 792-597 4

CoNIACT: Richard A. Yates, PE.

Consulting / M echa n ica I / El e ctri ca I
P lu m bi n g / Tel e co mn uni cations
LEED Building Design / Sustainable
Building Design / Eneryy Analysis

Bu i ld ing Co n m ission i ng

r IAYTOB SIRUGIUHAT E1{GI1{EERS

250 IVt. Lebanon Blvd

Pittsburgh, PA 15234

PH0NE 412-344-1889 FAX 412-344,4898

CoNTACT Dlrk A. Taylor

E [4A L pk0val@taylorstructuralengineers.c0m

Sttuclwal

r T(lWER EI{GI}IEERING

1 1 5 Evergreer He ghts Dri\re. Sulte 400

Pittsburqh, PA 15229

PH0NE 412-931-8888 FAX:412 939 2525

C0NIACT: Theodore H. Dannerth. PE.

WEB S TE: WWW,eStOWeT COm

Consulting / Eleclilcal / Mechanical
fe I ec0 nmu n icati o ns / Susta ina ble
Ruilding Design / Eneruy Analysis
Bu i I d in g C om n issi o n i n g

I IRA]IS ASSOGIAIES E]{GI]{EERII{G

c0ilsurrAilTs, r1{G.

4955 Steubenvi le Pike, Ste 400

Pittsburoh, PA 15205

PH0NE 412-490-0630 FAX: 412-490-0631

C0NTACT: [.4arkJ. lVagalotti, PE.

E tulAlL: rnagalottim@transassociates.c0m

Civ i I / C onsu lti ng / Ttansportafi on

I WIDMER ENGI}IEERING, I]IC.
806 L nco n P ace. Beaver Fa ls PA 1 50'1 0

PfcNE 724-847-1696 iAX 724-847 0119

C0l,lTACT Dav c H \,i,/ Cmer Pres def :

E tulA - dyi drier@ri lmeren! nl8r rq a0nr

/rEts S T: !'ilr/i !'i dne,en! reers c!1r

Structural / Site Development / Trattic

Engineeilng

I
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LET'S f'O LUNCII!
FACT: \VBA Contractors offer the best value
for your cottstrttction dollar.
IVYTII: There's tto srtch thing as a free lunch.

Learn the truths and dispel the myths about the
construction process from the premier voice of the
construction industry in Western PA.

WESTERN

PENNSYLVANIA

CHAPTEB OF

Contact the MBA today to schedule a free lunch
at your place. You supply the audience and we'll
supply the lunch. For details contact Jon O'Brien
at 412-922-39 12 or i obrien@mbawpa.org.

www.mbawpa.org

THE MASTER BUILDERS ASSOCIATION OF WESTERN PENNSYLVANIA MBA)

I .r!r,. ,:a

ii 5t1t 5r0iA(rt

The Guordion Self Storoge
Owner - Guordion Self Storoge, Sleven (ohen

Arrhitect - Desmone & Asotioles, Nolhon Horl & Luke Desmone

Ihe Guordion Sell Storoge locility lotoled, neor lhe tox ftopel Yotht 0ub, wos designed by

Desmone & Associoles snd conslruded by BRIDGIS to be o "Slole of the Art" focilily. lt of{en

Guordions' dienls complele securily olong wilh exlensive omenilies. ll olso provides

lhe rommunity wilh o vibronl, energelic fodlily to qdorn ile locol londxope. Phose I tonsisls

of Building one, o 54,000 s{. three story building ond Building two, on 18,000 sf. single

nory building. Phose lll will consisl of two single slory buildings, one I 6,000 sf. ond

o second I 2,000 sf. Bridges wos oworded the AB( Aword for lxcellenre for this proieo.

PROJECTS OF MERIT

Ar3ocart d Build.6
rnd GontI ctora, lm.

Pennsylvania
Chapter

412-231-1446

"nww.obcwpo.org

ABI of Weslern Pennsylvonio memben

work hord to mske our region u

ompelilive ond ofrodive plote by

oflering greol volue ond

quolily tonslrurlion.

-a

Western r
BRIDGES pbt

I'
I



CAOD SEBVIGES

I I(G IlRAFTII{G SEBVICES

50/ Wesl 3rd Avcfue, Dalry, PA 15627

PH0NE 724 694 8366 FAX 724-694-0209

C0NTACT Katrira Gray

CADD Seruices

I DORMllIIT APPTIAIICE CEHTEBS

2875 West Liberty Ave, Pittsbur0h, PA 15216

PHONE:412 531 9/00 (Soutn)

41 2-369-0200 (North)

FAX 412-531-5695

CCNTACT l\ltchael Ga vlr

E IVAIL dacdesk(u)aol com

WEB S TEr www.dorr1lontappi ance com

over 30 hnnds ot genenl and line
appliances: Sub Zeru, Viking, Woll, Asko,
GE, Jennair & more. Knowledgeable
c0nsultants 0n buill-ins and ventilali0n.

r SEWIC]GEY GRAPHIGS & DESIGI{, I]{C,
605 B€aver Street, Suite 1 02 Sewlck ey, PA 1 51 43

PHANE. 412-1 41 -3177 F t\X 412-7 41,2346

C0NTACT: Donna P Barqer

E-[,lAlL ibarger@sl]ti ck eygraplics icm
WEB SITE: WWW,SeW CK cyoraphiCs,COm

Cenified WBE / Corpuate ldentity /
Collaterul / Web Design and Muttimedia
Ad and PR Campaigns / Direcl Mail / Event
Planning

I DAH[1(EMPER LAI{OSCAPE

ABCHIIECIS AilD COT{TBACTORS

Pl650 Ncr.ross BoaC Er e PA 16510

PHONt 814 825 3253 FAX:814-825-07/5

00NTACT. Danr€l J Dahl(empcr

E-[/AlL: dlac@erle net

Athl eli c Sp 0 rts Co mp I exes, E nv i n n m e nla I
Grcen Design, Park and Becrcation
Planning, Site Master Planning, qrdinance

Development

r TEilOAtt O'BRIEI{ TAIIOSCAPE

ABCHlTECTS

524 Locust Place, Sewickley, PA 15143

Pr-lONE 412 741-5244 Ft\X 412 741-0809

C0NIACT Hcather 0'Brlen 0r Patrlcia Kenda I

E l\4AlL: desiqn@kendal obr en com

Women 0wned Business, Parks and
B e crcation P la n n ing, Estate La n d sca pes,

Sile Masler Planning, Strcetscapes

ffi

FIilE APPTIAilCES

GRAPHIG OESIGII

A LISTING 0F AREA BUSINESSES AND IHEIB PR)FESSI0NAL SERVICES. To inclucle your firm in this directlry, catl AtA Pittsburgh at 412-4Zt-9548

I MARSHAIL IYTEB RAUSCH TtG
101 Bel evue R0ad, P ttsburgh, PA 15229
pHONE 412-931-6455 FAX 412-931-7764

C0NTACT C ndy lyler

m

E-r,4A L. mlr@rnlria iorl
Woman 0wned Business, Envirunmental
Green Design, Site Mastet Planning, Estate
Landscapes, Consetvalory Design,
Playgr0und and Educati0nal landscapes

I PASHEN ASSOGIAIES, tID.
61 I Easl 0hio Street

P thburgh PA 15212

PH0NE:412-321 6362 FAx 412-321 9202

C0I,JTACT Nancy LoNrett Bomar BLA

E-lVAl L: n lo n netl(0pashek la com

t'/EB SITE. ww\4.pashek a corn

Envir0nmental Green Design, Hisl1tic
Prcservation, Pa* and Becrealion
Planning, Slle Mastet Planning,
Stte etscap es, Ub a n Pl a n nin g

I IHE GAIEWAY ENGI]IEEBS, ITIC.

l0l I Alcof Streel, P ttaburgh, PA T5220

PH0NE 112-921 4030 FAX 412 921-9-q60

C0NTACT Jason Jesso

Civil /Testing & lnspecti0n / Consutting
Environmental

I M, I. FBIIIAY

148 Perrysv I e Avenue Pittsburgh PA i5229
PH0NE:412-931-7444 FAX 412-93'l 2601

C0NTACT: N/ark Friday

Commercial, lndustrial, lnslituli0nal
M ason ry Wo*, Bri ck/B I ock/Li n esto n e/
Granite

r FRAilt(ur{ tilTERt0Bs
Sulte 600. 2740 Sma lman Street.

Pittsbrrgh, P A 15222- 4/ 2A

PHONE 412-261-2525 FAX: 412-255-4089

Complete pruject and lumiturc manage-
m e nl. Ee c 0 nli g wati 0 ns a nd i nsta I lali 1ns :
n0n-uni0n and union. Meeting any budget-
we arc your authqtized sleelcase dealer.

I MICHAET HARITAII PHOTOGBAPHY

184 Flresrde Drivr: Pitlsburqh PA 1531/

PH0NE: 724-941-2002 Fl\X 124-941-2AA2

CONIACT: I\I ChaeI Har tan

E-lMAlL: ml0hae har tan(it)h0tmai .c0m

!f:E S TE iNn!r.har taf cont

Cre at ive a rchitectura I p hoto gru p hy of
unleilqrs, exteillrs and landscape design.
Ruilding producls, induslrail and c1tp0rate.
Digital and liln lormats, cust1n printing.
Menber: PPA Ceiilied, ASMP

m

PIIOTOGBAPHY

Y

r CRAIG THOMPSlll{ PHOTOGRAPHY

54/l Corat Sreer. P,rr.0.r'q1 PA 520b
PH0NE 4r2-661-7300 FAX 412-661-6966

C0NTACI: Cralg Thompson

E-tulAlL iraig@nidhog nel

WEB SlTt: www.craigth0mps0nph0t0.c0m

Architectunl lnleriot, Exteiot and
La n dsca pe Photo g rcp hy, Cotpo rate,
lndustilal, public and Besidential. We

prcvide both digital and custom pilnts.

I F,[. HAUS COMPAI{Y
92 I Ridgs Avefue Piltslrur0h PA I 521 2 6093

PH0NE 412-231-770A FA, 412 231 /7A9
C0NTACI N4ik(r Col ell

E-l/AlL mcollett@f lhaus coril

il'EB SITE J/r,\r!! 1 laus :0n
Constructi0n Management, Digital B&W
P r i nt i n g/P I olti n g/Co py i n g/S ca n n i n g, Sp ec
Boqks/Binding, Larye & Small Format C|lor
Pil nti ng/P lotti ng/C opyi n g/S ca nn i n g,

Finishing Services including Mounting and
Laminating, Sales & Service of Equipmenl
& supplies lot the A/E/c Ma*et, Authuized
0CE Dealer, Advertising Specialty ltems,
Embroidety, Screen Pilnting, Awards
Prograns, Foms Printing, Pick-up and
Delivery

r TBI.STAIE REPROGRAPHICS, II{C.
907 Penn Avenue Su le 700. Pitlsburgh PA 15222

PHoNE 281 3538 FAX:281-3344

C0NTACT George R. lVarshal

Document Managemenl, Digilal B&W
Pl0tling, BlueNinting, Specs/ginding,
Large & Snall Format Colot Copies,
Mounting/Laminaling, Supplies, Pickup &
Delivery

I AIPHA CO1{SUtTAl{IS INC.

2295 Preble Avenue, Pittsburgh, PA 1 5233
a-'r J 2-lr2' dor -., d1 1_I_ggol

E N/AlL: rfl0r da@alpha-c0nsultants.c0m

C0NTACI Rich F orida

R00l analysis, lnlrared moislure surveys,
Design, Budgets, 0uality assurance
mon itoring, Asbesl?s sanp I i ng, Fi na ncial
lile cycle cost analysis, B00f asset
evaluation

REPBOGRAPHIGS

ROOFIilG

SIGIIAGE

r BUilTItIG GRAPHICS, IIIC.
20 R ver Road, Verona, PA 15147 1159

PHOIJE 412-820 22Al)exl 24A

FAX 412-820-4404

E N4A L: lody@buntrn0graphics.com
!4/tB SITE www buflinggraph cs com

C0NTACI Jody Buntifg

Fabricaled Graphics & Signage, Cust\n
Bailings & Architectwal Metal W\tk,
Decorclive fruss Work. Cold Cathode
Lighling, Custom Lighting Fixturcs,
Sculplure & 3D 6nphics, Custom
Fabrication, Latest Technol0gy & Skilled
Crallsmen. (Local 110,000 Sq. Ft. Mtg.
Plant)

I KOTAI{O DESIGlI

6026 Penn Crrcle Soutn P0f PA 15206-3921

PHONE 412 661-9000 FAX 412-661-9606

E-t!4AlL wk@k0lan0.c0m

C0NTACI Wi I am Kclano

WIB S]IEr www kolano.com

Design of sign & waylinding syslems,
design standails, labicalion packages and
contnct administnti0n. Fu lacilities,
c0rp0rule. lnnsporlation. educati0n,
medical, retail, g|vennent, hospitality

LIST YOUR SERUICES III THT

GEI{ERAL SERVICES OIRECIORY

With the General Services Directory,
you can list your business by specialty

in Colunns. List your firm under the

heading of your choice.

. Securily Syslems

. Blue Prints

. HVAC

. Eleclrical Service

. Design

. Roolinq

. Signage

. Windows and Doors

. Brick Waterprooling

. lnlerior oesign

. CADD Seruices

. Lumbel

. Masonry

. Dala

. Floorin0

. Carpeling

. Tile

. Plumbing

Call AIA Pittsburgh at

41 2-471 -9548 lor details.
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ENROLL IN THE COEDUCATIONAL INTERIOR ARCHITECTURE OR

LANDSCAPE ARCHITECTURE PROGRAM AT CHATHAM COLLEGE

NEW INTERIOR ARCHITECTURE PROGRAM
r Three degrees offered:

Bochelor of lnterior Architecture (for women only)

Moster of lnterior Architecture, for students with o bochelor's degree in o

discipline other than interior design or orchitecture

Moster of Science in Interior Architecture, {or students with on occredited

degree in interior design or orchitecture

I Progrom emphosis on sociol responsibility ond o holistic design process in which

interior design is integroted with the surrounding orchitecture

r Somple courses include lnterior Architecture Studios, Computer Design Technol-

ogy, 20th & 2lst Century Architecture, Moteriols & Assemblies, Environment &

Behovior, Environmentol Systems, Lighting & Acoustics

MASTER OF LANDSCAPE ARCHITECTURE
r Pittsburgh's only londscope orchitecture progrom

I Eorn o professionol, opplied degree leoding to licensure

r Curriculum emphosizes environmentol concerns ond sustoinobiiity

r Somple courses include Londscope Ecology, Historic Londscope Preservotion, Soil

Science, ond Community Design of Public Londscope

r Field work ond design integrol to curriculum

MASTER OF ARTS IN LANDSCAPE STUDIES ALSO AVAILABLE

www.chothom.edu r 800-837-1290 r odmissions@chothom.edu
Chothom College I Woodlond Rood r Pittsburgh, PA 15232

READY TO CHANGE YOUR WORLD".
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Since 1973, Generol lndustries hos successfully built over
6 tVllLLlON SQUARE FEET of commerciol focilities,

Thot's equivolent to:
. 83 Boseboll Fields

or. I05 Footboll Fields
or

. 353 Hockey Rinks

To leorn more obout the obove projects ond Generol
lndusties, visit w\ /v.genindustries.com,

GENERAL
INDUSTRIES
GENERAL CONTRACTORS

FIND Ot T MORE ABOUT BUILDING WlTl{ GENERAT INDUSTRIES. CALL DON tVtLL OR DONNTE CLOUD At 17241483-l

I
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^ Horizon Cenler - gelord-Naggr Associotes ^Adelphio Business Solutigns - Gerord-Nogor Associotes

t

- Gerord-Nogor AsociotesBrush Creek Commons Scot Architecllturiz, Fointe-Meodow

^ levin Furniture - Desmone & Associotes A.chitects

- Crown Communicotions - L.D. Astorino Associotes


