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Landscaping and the Modern Shopping Center

The phenomenal growth of the shopping cen-
ters in the last decade due to the increase in
population and decentralization has challenged
the planner, the architect and the landscape
architect. The size and scope of some of these
centers are of such magnitude that not since
the days of the Renaissance has there been
such an opportunity for planning on such a
scale. A careful study of the relationship of
shops and other structures with proper circu-
lation between these units and parking areas
is necessary to produce an atmosphere con-
ducive to shopping, Centuries ago the great
market places served not only commerce but
also were the center and the meeting place
for social and cultural exchange.

Those shopping centers of today which have
been most successful have served ihe public,
not only by the shopping facilities, but by pro-
viding theatres, exhibit places and restaurants.
The use of public areas between these units
has given the planner an opportunity to de-
velop malls, garden courts, arcades and park-
ing areas brokem up by trees and planting
spaces. These areas give the public an op-
portunity for relaxation between shopping ex-
peditions. Merchanis are sometimes- slow to
realize that sales increase if the shopper is
relaxed and not fatiqued by glaring concrete
with no relief of planting or shade and tree-
less plains of asphalt parking that seem to
stretch endlessly to the horizon. Flagstone,
brick paving, hexagonal asphalt block or peb-
bled concrete aggregate used in malls, garden
courts and arcades offer foot relief and visual
appeal to the shopper. Interesting pave-
ment pattern that is not distracting can be of
great value to relieve the shopping center of
boredom,

On the West Coast, merchants have realized
the value of suitable landscaping as an aid to
furthering sales, and have often chosen a
theme of planting for each suburban shopping
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center. With the succeeding seasons, a change
of floral and foliage colors are used to comple-
ment the background of permanent everzreen
material and frees for shade and accent. Also,
fountains and pocls have been used to inter-
est and excite the shopper.

In the development of shepping centers it is
important as a policy of the landscape design
to hold maintenance costs at a minimum by
the use of slow growing plant material. In
the past merchants decried the presence of
trees in front o ftheir shops. Witness the de-
nuded cities and towns. “Main Street”, usu-
ally completely devoid of inlterest or charac-
ter. Trees of light texture that are not too dense
to completely obstruct the lacades will en-
hance these shops and invite the shopper lo
linger. Raised planting beds with evergreen
planting and trees for accent and shade may
be used as benches and minimize mainten-
ance. Large concrete tubs can be used as a
pleasing interruption 1o arcades or sidewalks

where it is not feasible to use planting beds
or raised boxes. These filled with evergreens
and seasonal floral displays offer a digplay
that is economical and easily preserved from
the hazards of pedestrian iraffic.

Planting in all cases should enhance the shop-
ping center, and not obscure shops and related
buildings. There is a challenging opportunity
for these shopping centers to become the cen-
ter of suburban life —the “Village Green' of
this age where activities are not confined to
shopping alone. Qutdoor theatres, play areas
for children, flower and art shows on the
malls, meetings and garden symposiums in de-
partment siore aquditoriums will serve to at-
fract the local residents and the shopper. The
shopping centers built in the coming years
with such faciliies and proper landscaping
will be an asset to the regional metropolitan
area, and not merely a gross commercial ven-
ture and parking lot that depreciates sur-
rounding property value.







