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Introducing somethir
you'll never see again:

Invizilite

lt,s hal en! Finally —true white light

is available in a strip. One that’s functional,
not just decorative. It’s Invizilite®: so new and
different, it’s patented! It uses miniature 7TW
tungsten-halogen bulbs on 8" or 4" centers,
for clean, white, usable light. Plus the

low voltage, low heat and long
bulb life that are making
halogen the industry standard.

L4

It’s flexible! i:curves,
up to 180° it bends at right
angles. Its size alone means
Invizilite fits places you
couldn’t reach before: it’s
only'2"wide, and comes

in lengths up to 20:

With its adhesive

back, you can

attach it

"y  almost

anywhere.

DC-3 Restaurant, Los Angeles

That means you can conceal Invizilite

almost anywhere. Coves and niches and nooks.
Stairs and bannisters and cabinets. You can

A even focus attention on the finest crystal,
\ and bring out the brilliance of jewelry
or art objects (and do it without
excessive heat). And all CSL Lighting
halogen products are dimmable, too.

Invizilite doesn’t replace anything
you've been using...because no
other product can do what this
one can. See Invizilite, for the

first time, at your local show-
room. Or contact CSL for
your nearest distributor.

You may never see
Invizilite again. But
you'll applaud its
effects for a long,

time.
Hilton Hotel, Chicago long time

25070 Avenue Tibbetts, Valencia, CA 91355+ (805) 257-4155 « FAX: (805) 257-1554
Circle No. 1 on product card.




It pays to
compare.

Compare the construction of our rugged,

extruded aluminum track sections. Scrutinize

the high quality paint and the mirror-like

plated finishes on our line and low

voltage track fixtures. Try to match

our simple, easy to install recessed

housings in fluorescent, incandes-

cent, low voltage and HID light
sources. Or the many high
quality trim options.

When you're done comparing,
who wins? You do! Because
our quality and service are very
affordable. We do it by selling
direct from the factory to electrical
contractors and distributors.

But don't just compare our track and
recessed lighting, Take a good look at our
outdoor, security and industrial lighting too.
You can start your comparison right now with
just a phone call. We'll answer your technical
I's

questions and send you a iree L'.’l[;ll()g.

800-558-7883

In Wisconsin: 800-236-7500

RUUD

LIGHTING

9201 \‘\:".IHlliI]:_"lill] Avenue
Racine, W1 534006
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VOLUME 4, NUMBER 2 DESIGN FEATURES

22 SEVEN COURSE SERENDIPITY Chicago-based
designers Bill Aumiller and Keith Youngquist share
insights on how layered yet cohesive design elements
have been incorporated into Hatdance, Scoozi, and
Zarosta Grill Restaurants

28 TOKYO'S BUZZ CLUB Ken Billington reveals how he
coped with cultural differences while designing colorful
and kinetic lighting effects for this surrealistically themed
Japanese video club

34 NUTS, BOLTS, IMAGINATION Copper-ribbon
“eggs,” lavender neon, and hand-blown glass pendants
have been created by Pam Morris to grace Postrio, San
Francisco's latest dining hotspot

38 LIGHT FARE An uplighted vaulted ceiling, and French
Country decorative sconces are used by Kevin White to
achieve a soft, warm, “candlelit feel” in New York City’s
Restaurant Bouley

PLANNING & TECHNIQUE

16 CREATING A VIEW WITH LANDSCAPE
LIGHTING Whether the landscape is spacious or
compact, Janet Lennox Moyer’s tips on balancing interior
and exterior light levels will help enhance the property’s
best and most beautiful features
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The First Family of

Low Voltage Outdoor Lighting

st in the INDUSTRY st in SERVICE
We invented the 12-volt outdoor lighting Our technical staff is always ready to
system over 25 years ago and have built assist you in the design process and to
our reputation on innovation ever since. Our answer your design questions effectively. With
many new products and constant improvements our nationwide network of distributors ready to
have kept Nightscaping the industry leader with serve you, Nightscaping products are easy to
the best low voltage outdoor system you can buy. use - and factory support is as near as your phone.

[ ]

Wi
We re Also
Proud Of
Our Spanish
Arabians

Call us for a catalog.

First and Finest in 12-Volt Outdoor Lighting

Nihtegoig

LORAN INCORPORATED 2V
1705 East Colton Avenue « Redlands, California 92373 « (714) 794-2121 SINCE 1959
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PACE

Imagine this Spacebird
airborne and soaring,
elegantly floating in orbit,
t's brlliant light beam
emulating the sun. When
docked to LSI track, it
identified as our SB16

For a SB16 series
information kit, write on
your letterhead to
Lighting Services Inc
Industrial Park, Route SW.
Stony Point, N.Y. 10980

Circle No. 4 on product card.
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Norbert Belfer Lightir!lg;..mg_' 1

architectural lighting designers

source for specification grade linear

and specialty lighting . . . products

that curve, twist and flex . . . that

pinpoint, highlight and accent.

* Low voltage lighting products

¢ Cove and valance light strips

* Marquee and facade accents

¢ Halogen wall and ceiling
luminaires

We offer staff engineers for

technical and planning assistance

and a reputation for timely delivery,

quality workmanship and budget

cost control.

We invite your inquiry.

~Call or write,

1703 Valley Road, Ocean, NJ 07712

_ FAX (201) 493-2941 = (201) 493-2666
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anover

LANTERN

QUALITY LIGHTING FIXTURES

Hanover Lanterns '89 catalog supplement #9037 includes
7 NEW series of cast aluminum lanterns, some with beveled
glass and solid brass accents, additions to the Terralight
landscape lighting line, plus in-ground burial ballast hous-
ings with H.1.D. accent spot/floodlites.

Hanover: :oysover |
1

LANTERN | 45

| 470 HIGH ST. HA
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EDITORIAL

Seeing The
Shape Of Light

common observation among a growing number of
lighting designers is that clients and other design
professionals less deeply involved in lighting seem to be
placing an increasing emphasis on what fixtures look like in
a space, accompanied by a detrimental, diminishing concern
for what the light from those fixtures does to the space.

Fixtures are easy to see, to touch, and even fo visualize—
light isn't. So how does one better understand what light
looks like?

Robert Prouse, lighting designer with H.M. Brandston &
Partners Inc., has developed an illustrated “Shapes of Light”
glossary to encourage the mental visualization of types of
lighting effects. Entitled “Beams And Blobs—Seeing The
Shape Of Light,” it will be featured in next month's issue.

Another way to understand light is to see it first-hand in @
place like the Reggiani Light Gallery in New York City.

“We are selling lighting effects, not fixtures,” says Barry
White, vice president, Reggiani USA Inc. Illumination. The
gallery is an experiment for Reggiani, set up to educate both
consumers and design professionals, according to White.

"We want people to understand the product and the results
before they specify,” White says. “Many don't understand
accent lighting, for example, and mistakenly try to use itas a
general lighting source.”

The Reggiani Light Gallery is also an experiment because
although the works of art on display are for sale, the lighting
fixtures are not sold on the premises.

Here's to “seeing the light.”

A

WANDA JANKOWSKI
EDITOR

THE REGGIANI LIGHT GALLERY, 800A Fifth Avenue, New York,
NY, opened in Fall 1989. It provides a showcase for Reggiani
lighting forms via application-type settings that feature fine
art objects, jewelry and fashion, and furniture. Babi D.
Sommer has been appointed the gallery’s manager.




A 'TOWERING
ACHIEVEMENT,

TAKE KEITH THOMPSON'S EXPRESSIVE
TALENT. ADD THE INNOVATIVE LIGHTING
TECHNOLOGY OF FIBERSTARS. YOU'VE GOT A
BRILLIANT COMBINATION, AND THIS YEAR'S
I.LE.S. INTERNATIONAL WINNER FOR EXCEL-
LENCE IN QUTDOOR LIGHTING.

FIBERSTARS NON
ELECTRIC BANDS OF FIBER-
OPTIC LIGHT GAVE KEI'TH
THE ELEGANT, LEAN LINES
HE DESIGNED, WITH THE
NON-GLARING SUBTLETY
HE DESIRED.

POWERED BY A NEW

H.1.D. PROJECTION UNIT,

UL-APPROVED FIBERSTARS

PRODUCES EVEN BRIGHTER

LIGHT, AND LONGER LAMP
Easily installed
illuminators allow
longer runs of YOU CAN DESIGN WITH A
fiberaptic light on
this 89 Waterbury
Award winner. CHOOSE FROM A RANGE OF

LIFE. AND, LIKE KEITH,
BRILLIANT PALETTE;

COLORS WITH THE OPTION TO CHANGE CONTIN-
UALLY FROM ONE TO ANOTHER

[HERE'S NOTHING TO BREAK OR BURN
OUT, SO YOU CAN ILLUMINATE INACCESSIBLE
AREAS FASILY—AND ECONOMICALLY. (QUR
NEW 301 LIGHT PROJECTION UNIT DRAWS A
MERE |.8 AMPS.) AND FIBERSTARS' PLIABLE,
UNBREAKABLE MATERIALS WORK ANYWHERI
UNDERWATER, AROUND CURVES, WHEREVER
YOUR IMAGINATION LEADS YOU. WHICH FOR
KEITH WAS RIGHT TO THE TOP

FOR MORE INFORMATION, CALL
[-800-FBR-STRS OR WRITE: 47456 FREMONT

BLvD., FREMONT, CA 94538

[[gFBERS TRRS

Lighting for the 21st Century,™
Circle No. 7 on product card.

See us in Sweets. © 1990 Fibersiars




When o toarl L /r}n.;f. e

7900 CLYBOURN AVENUE, SUN VALLEY, CA. 91352
(8121 7687-3031 (2131875-1136
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€-Z STREAMS®

Relampable Tubular Lighting
Select from a wide variety of styles

SYLWVAN DESIGNS, Inc.

8921 Quartz Ave., Northridge, CA 91324
(818) 998-6868

Circle No. 9 on product card.

CONFERENCES &

EXPOSITIONS
MARCH 19-22 NCGA '90.
Anaheim Convention
Center; (703)698-9600.

MARCH 23-26 1990 WAVM
Market. Showplace Design
Center, San Francisco;
(415)431-1234.

MARCH 23-28 Furnidec ‘90.
Helexpo Fairgrounds,
Thessaloniki, Greece;
031-222.233.

MARCH 30-APRIL 1 Seventh
Annual Advanced
Residential Construction
Conference and Exhibition.
Leominster, MA;
(802)254-2386.

APRIL 8-11 National

| Lighting Conference.
Robinson College,
Cambridge, England;
CIBSE, Lighting Division,
Conference Committee,
Delta House, 222 Balham
High Road, London, SW12

APRIL 10-12 Lightfair. New
York Hilton, New York City;
(404)220-2107.

APRIL 11-12 Southwest
Builds ‘?0. Phoenix Civic
Plaza, Phoenix, AZ;
(213)477-8521.

MAY 19-22 AlA Conference.
Houston; (202)626-7394.

JUNE 14-16 Lighting World/
Chicago. McCormick Place,
Chicago; (212)391-2111

| JUNE 18-20 16th Annual
Conference of the Solar
Energy Society of Canada.
| World Trade Convention

98BS, Englana; 91-6755-5211,

Centre, Halifax, Nova
Scotia; (613)236-4594

JUNE 19-21 International
Lighting Exposition. Metro
Toronto Convention Centre,
Toronto, Ontario, Canada:;
(416)890-1846.

SEMINARS &
WORKSHOPS

MARCH 7 Chicago
Illumination Design
Awards, (IES seminar).
Merchandise Mart, Chicago;
(312)527-7981.

MARCH 13 Landscape
lighting, (DLF event). San
Francisco; (415)626-1950

MARCH 13 |IDA Award
Presentation. Stevenson
Haus, Hazel Park, MI:
(313)237-9038.

MARCH 14 Wiring and
controls, (IES course). San
Francisco; (415)495-7711.

MARCH 15 Recent
physiological findings
affecting lighting designs,
(IES event). Golden Gate
Park, San Francisco:
(415)495-7711.

MARCH 17 Landscape
lighting, (IES workshop).
San Francisco;
(415)982-9832

MARCH 19-21 "Reflector
Design—Theory and
Practice.” Stapleton Plaza
Hotel, Denver;
(508)745-6870

APRIL 5 Lighting Building
Exteriors,” (IES seminar),
Merchandise Mart, Chicago.
(312)527-7981. ]



DOWNSPOT

- by REGGIANI

Design Fabio Reggiani

Low Voltage Low Volkage Single Ended Lingar Double Ended ide-Sii
Metal Holide-Single Ended ~ HQT-Double Ended i i i
MRII-MRI6-35-75W Superspol-50W Tungsten Hologen Tungsten Halogen IODW-Sy;ank;Hg . 70-150w ! -'}rgagog-‘ﬂwgm o ﬂaiﬁ?f;ﬁ sl
& Pord6 50W 100w 100-300W White-Son

DOWNLIGHT+SPOTLIGHT=DOWNSPOT

ADJUSTABLE <7 60° VERTICAL 1. 356° HORIZONTAL + FOUR SIZES IN ONE UNIFIED DESIGN

Bl

R P00 No 35 i s n Dt U i W e o e B 3

housings e et s - 2508 s ot for MRIE P, and st g, HOL. Ml Hokde nd HPS " ecs coth, '

ot e oy e o =i \
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ROOM REGGIANI LIGHT GALLERY

/
E 800A FIFTH AVENUE NEW YORK NY - PHONE 212-421-0400



Bollards Highlight

LIGHT UP THE BARREL: Metal halide lamps light the entryway

of the Hypermart (above) and, used in bollards, illuminate the

exterior of this giant-sized general merchandise and grocery
store (below right).

DETAILS

PROJECT: HYPERMART*USA

LOCATION: TOFEKA, KS

CLIENT: WAL-MART STORES, INC., BENTONVILLE, AR; DOUGLAS BRYANT, senior
staff architect; MARK ENDECOTT, staff architect

LIGHTING DESIGNER: LARSEN ENGINEERING, INC., Columbus, OH
ARCHITECT: BSW ARCHITECTS, TULSA, OK,; JANET 5. MERK, AlA, studio
principal

ELECTRICAL ENGINEER: JT/A, INC., TULSA, OK; JOHN D. TRUSKETT, PE
principal

PHOTOGRAPHER: JON PETERSEN, JON PETERSEN PHOTOGRAPHY

LIGHTING MANUFACTURERS: HOLOPHANE CO., INC.; GTE SYLVANIA, INC
exterior light bollards; STERNER LIGHTING SYSTEMS, INC.; GTE SYLVANIA, INC.:
entry (inside barrel vault); HOLOPHANE CO INC.; GTE SYLVANIA, INC.: exterior
screenwall

BACKGROUND: The hypermarket concept, which is based on a warehouse
merchandise approach, was begun by the Correrfour grocery in France in 1960
Wal-Marts flagship Hypermart*USA in Garland, TX, was christened in

and production teamwork by Wal-

ember 1987, after 11 months of design
Mart and BSW Architects. The HyperMart complex contains general merchandise

Dec

and large grocery sections with 50 checkout lones, as well as leased space
offering services from banking fo child care, rest areas, and a food court
DESIGN PROCEDURE: From previous projects, the WalMart/B5SM team
developed a service-ariented Project Delivery System which documents
responsibilities, lines of communication, timetables, ond procedures.

10 Architectural Lighting February 1990

Topeka’s Hypermart

BY CHRISTINA LAMB
ASSISTANT EDITOR

CHALLENGE \Wal-Mart Stores wanted to illuminate the exte-
rior of its 222,500-square-foot discount/grocery store,
Hypermart*USA, in Topeka, KS, maximizing its visual ap-
peal, while minimizing electrical costs.

DESIGN/TECHNICAL CONSIDERATIONS The clients re-
quested that the lighting not obstruct the store’s sign and
blend with the lighting in the adjacent parking lot.

METHOD Bollard fixtures, rather than poles, are placed in
the center section of the building to highlight the sign. The
easily-maintained bollards utilize 400-watt metal halide
lamps and are made of glazed concrete block, resistant to
damage by shopping carts and delivery trucks. Aesthetically,
the bollards create a uniform appearance: they are the same
width and color as the delivery doors. Also, the same lamp
type is used in the adjoining parking lot, so there is no
transition in color, Exterior screen walls, on both sides of the
center section, are illuminated by 175-watt metal halide
lamps and the barrel vault, by using 250-watt metal halide
lamps and full-height entrance glazing, becomes an addi-
tional exterior lighting source.

COMNCLUSION The project, from design development to
grand opening, was completed in less than a year. The clients
have opted to use the same lighting techniques in designing
other Hypermarts nationwide.




ILLUMINATING
READING.

IF YOUR DESIGNS
REQUIRE LIGHT, EVERYTHING
YOU NEED IS IN HERE.

s iy

"GMM

PAR-36 Lamps: A unique
aluminum reflector is responsible
'formeammhﬂogenmﬁas

TECHNOLOGY BROUGHT TO LIGHT os RAM

Circle No. 11 on product card.




If you're not specifying Magnélek energy-efficient ballasts,

Magnélek energy-efficient ballasts can help your clients reduce
lighting energy costs by upto $2 per fixture per month. Payback s
typically less than two years. And that’s just for starters.

The average life of Magnelek energy-efficient ballasts is
double that of conventional ballasts, so ballast maintenance
costs are cut in half. Cooler operation reduces air conditioning
requirements. And since less energy is needed for lighting,
more power is available for adding computers, copiers, produc-

tionmachinery and other equipment, particularly in buildings
with energy consumption limits.



fluorescent lights may not be all your clients are burning.

Magnélek lets you give clients the widest choice of energy-
efficient ballasts, all complying with the new Federal energy law.
You can specify the right one for your clients’ capital and operating
requirements. Depending on lamp type and kilowatt hour rate,
they can save up to:

0 28% with low cost Universal™ CBM certified energy-efficient
electromagnetic ballasts.

0 35%with our Universal Plus™ ballasts which combine electro-
magnetic and electronic technology.

0 42% using our premium Triad™ electronic ballasts. With over

a decade of proven performance, we have millions more elec-
tronic ballasts in the field than all our competitors combined.
Magnélek energy-efficient ballasts offer optional performance
features like multi-level dimming for even greater energy savings
and paralle] circuitry for single-lamp replacement convenience.
We back them with a full 3-year warranty covering ballast and
replacement labor.
Call usat 1-800-BALLAST, or write Magnélek, PO. Box 3028,
Paterson, NJ 07509 for information. Unless your clients don’t
mind burning their money every time they burn their lights.

Magnélek means energy-saving ballasts. ” Magnelek

Circle No. 12 on product card.
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DETAILS

PROJECT: ORTHODONTIC OFFICE
LOCATION: OMAHA, NE

CLIENT: DR. CLARKE STEVENS, DDS,
MS

ARCHITECT: APA ARCHITECTS,
SCOTT OGLESBY AND IVAN VRTISKA
LIGHTING DESIGNERS: SCOTT
OGLESBY, AIA, AND IVAN VRTISKA,
AlA, CSIf/CCS

ELECTRICIAN: BENDER ELECTRIC
PHOTOGRAPHER: MIKE WHYE
LIGHTING MANUFACTURERS:
LITHONIA LIGHTING: parabolic
troffers; HALO: downlights; ALKCO:
undercounter fluorescent lights;

OMAHA NEON SIGN CO., INC.: neon

fabricatars

TECHNIQUE: Colorful neon and
bright fluorescent lighting create a
pleasant and workable atmosphere

Orthodontic Office Embraces

PRIMARY OPTION: Neon adds
dashes of primary colors to
the dental work area (above)
and reception area (below).

14 Architectural Lighting February 1990

Colorful Concept

BY CHRISTINA LAMB
ASSISTANT EDITOR

CHALLENGE Dr. Clarke Stevens, DDS, wanted his orthodon-
tic office in Omaha, NE, to be pleasant—a place that would
make his patients want to return.

DESIGN/TECHNICAL CONSIDERATIONS "We introduced
splashes of primary colors into a bright open space,” says
Scott Oglesby, AlA, architect and lighting designer for the
project. This creates more of a diversion for patients who
return several times to have their braces adjusted. While
colorful lighting may provide a “pleasant distraction” for
those in the chair, it is especially important that sufficient task
lighting be provided for the orthodontist.

METHOD The coordination of lighting and contemporary
furniture creates a distinctive atmosphere in the treatment
area. Neon lights match both the chairs and the orthodontic
tool handles below each fixture. The surrounding space—
walls, ceiling, cabinets—are a subdued white to accentuate
the impact of the colors. Above each chair, four 2 foot x 2 foot
parabolic troffers, containing two U lamps, provide the re-
quired task lighting. The fixtures are efficient, easily main-
tained, and are controlled independent of the neon lights. In
addition to the fixtures, an extensive use of daylighting—
clear, double glazed windows—and mirrors help to produce
a bright space.

COMNCLUSION The bright and colorful treatment area cre-
ates a comfortable, interesting atmosphere that aims to oc-
cupy the patients with thoughts other than braces. This
project, completed in approximately six months, has been
awarded the 1989 Edwin F Guth Memorial Award of Merit of
the International [llumination Design Awards Program of the
IESNA,




HADCO'’s Latest Landscape and Decorative Product Introductions

HADCO’s newest Landscape Lighting

offerings include low voltage Step Lights,

new Spread and Flood fixture designs,
Mushrooms and Tulips in Cast Bronze

and low voltage Decorative Post Fixtures.

We also have a new NightLife Landscape
Video that shows just how easy it is to
install landscape lighting and the
beautiful effects that can be achieved
from HADCO’s extensive line.

Our new NightForms Outdoor Decorative
catalog includes brilliant Solid Brass

fixtures with beveled glass, several
elegant series in Cast N’ Brass and Cast
N’ Copper, new standard powdercoat
finishes in Rustic Red and Almond and a
line of portable Patio Post Lights.

Contact Your HADCO Sales
Representative or call HADCO for your
copy of the new NightForms Decorative
catalog and a copy of our NightLife
landscape video.

For your best choice in landscape
lighting and decorative fixtures, choose HADCO!

A GENIT= COMPANY
The Leader in Lighting

100 Craftway P.O. Box 128 e Littlestown, PA 17340 e Phone: 717-359-7131 o FAX: 717-359-9289

Circle No. 13 on product card.



BY JANET LENNOX MOYER
ASID, IES

The author is principal of Jan
Moyer Design, Berkeley, CA.

Reveoling aview is the
essence of landscape

lighting. Skillful lighting
techniques can show off a
garden for people who are
viewing it from both inside
and outside.

Landscape lighting af-
fords people a view into their
gardens when they cannot
be used at night due fo incle-
ment weather. Properly coor-
dinated lighting also visu-
ally expands the landscape,
and eliminates the black
mirror effect of windows at
night.

Even in the summer, creat-
ing a view is the major pur-

Creating A View With
Landscape Lighting

pose of landscape lighting.
When out in the garden, the
lighting provides the oppor-
tunity to see the landscape at
night.

In starting the lighting de-
sign of a garden, be it com-
mercial or residential, imag-
ine the various viewpoints
from which people could see
the landscape: from inside
buildings out into the
garden; from the garden into
buildings; and from within
the landscape to other areas
of the landscape, or to adja-
cent property.

The idea of revealing a
“view" brings up several is-
sues to be considered by the
landscape lighting designer.

CONSULT WITH
INTERIOR DESIGNERS
The design of the land-

16 Architectural Lighting February 1990

scape lighting needs to be
coordinated by many design
team members. These are
designers that might not
seem obvious to include in
the landscape lighting plan-
ning.

For example, interior de-
signers need fo be included
because they create the in-
door environment and can
help identify important
views out into the garden
based on use of the interior
space.

The interior lighting de-
signer (if different from the
landscape lighting designer)
needs to previde ample light
switch locations and power
for the landscape lighting,
as well as coordinate the
balance of brightnesses from
inside to outside.

With view o main purpose

SEEING THE INS AND OUTS:
The interior and exterior for
this living room are carefully
balanced for viewing both
from the inside and outside.
The interior lighting includes
separate controls for all
vertical surface illumination.
PHOTOS BY MARY NICHOLS

of landscape lighting, the co-
ordination of lighting levels
from inside to outside be-
comes critical. This lighting
balance determines if and
how viewing will occur.

BALANCE LIGHTING
INSIDE/OUTSIDE

Interior lighting levels at
night are significantly high-
er than exterior levels. Infe-
rior levels of approximately
20 to 50 footcandles are typ-
ical, while in the landscape,
levels range from 0.35 to 10
footcandles.

To create a view from the
inside looking out, the light-
ing outside needs to be a
higher level than that on the
inside. Without coordina-
tion, you may not see the il-

CONTINUED ON PAGE 19




PARTIAL VIEW: Sometimes,
the view from inside is
limited to objects just outside
the window. Past the tree
ferns outside this kitchen is a
street. Stopping the view at
the ferns adds to the feeling
of seclusion for the owners.

CONTINUED FROM PAGE 16

luminated landscape from
the inside.

USE MUTLIPLE
SWITCHING INSIDE

Higher interior levels may
seem like a stumbling block,
but multiple switching
groups and dimmers can
overcome any imbalance
problems.

Since viewing windows
are typically vertical, it is ver-
tical surfaces opposite, and,
to a lesser extent, adjacent to
the window that reflect in the
glass and prevent viewing
into the garden. If these
lights are on separate con-
trols, they can be dimmed
substantially without mak-
ing the entire room dark, or
they can be turned off en-

R

tirely to eliminate the ver-
tical surface brightness that
masks the view of the
garden.

To provide viewing from
the outside into the interior,
the lighting level on the in-
side needs to be brighter
than the landscape level. If
viewing from both directions
is important, the levels on
both sides need to be rela-
tively balanced. This re-
quires a good knowledge of
the interior lighting for plan-
ning appropriate levels and
contro! strategy.

PLAN VISUAL
TRANSITIONS

To achieve the landscape’s
visval composition guide-
lines should be considered.
A high level of light just out-
side the windows or doors of

‘.}:‘“. =
O

the interior helps to make a
visual transition from the
higher interior levels. This
may or may not be the
brightest level of the land-
scape lighting.

To expand the perceived
size of the landscape, a high
level of light at the boundary
of the view is needed. If this
is not as bright as the area
just outside the door, it prob-
ably will not knock the visual
composition off balance, as
long as most of the transition
light from the interior to the
exterior is horizontal light.

LIGHT CAN
CREATE DEPTH

A general rule in visually
expanding the view is to
make the boundary the
brightest; the foreground,
the second level of bright-

ness; and the midground,
the softest level. (This does
not necessarily include the
interior/exterior transition,
as mentioned above.) This
will maoke the garden look
the largest it can. But, often
there are reasons to break
this general rule.

There may be a huge ex-
panse of space and no need,
or not enough budgeted
funds, to light the entire
space. In this case, it's possi-
ble to limit the view of the
garden at some logical point
before the physical bound-
ary.

Create the visual bound-
ary by providing the bright-
est light level at that
location. To create a sense of
further depth in the garden,
a hedge, wall, tree, or shrub
beyond the visual boundary
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can be lit softly at a lower
level, or with a different
shade of light. When using
this technique to expand the
space, an uneven lighting
effect works the best.

AVOID 'CIRCUS EFFECT’
WITH FILL

Sometimes, main focal in-
terests occur both in the
mid—ground and in the
background. In this case, in-
troduce the highest level
onto specific objects in both
areas. Carefully done, this
can provide the required vi-
sual balance between these
objects.

An uneven number of
focal points can offer a visu-
al impact. Three objects for-
ming a triangle creates a
strong, yet stable, composi-
tion. The addition of a soft fill
light in the middle and far
areas between these focal
points provides the transition
for a comfortable visual
scene.

Multiple areas of interest
occurring in a garden can
often mean that several
viewing directions exist. This
may dictate inserting the
brightest level of light info
several areas throughout the
garden. Create the balance
by stepping brightness down
in the space between one
focal area and another. Fill
light between areas of inter-
est is critical to avoid a “cir-
cus effect.”

Providing fill light can be
difficult. When the garden
has a large expanse of grass
and no buildings or trees for
mounting downlights, the
options for introducing fill
light become limited. In this
case, consider lighting the
side boundaries to provide

CODE UPDATE

A change to the National Fire Protection Association’s
1990 National Electric Code (NEC) now clearly states
that outdoor lighting fixtures and associated equipment
may be supported by trees for landscape lighting. An
article in the 1987 NEC, although immediately
amended, had implied outdoor lighting could not be
affixed to trees. The confusion that ensued regarding
the issue led to the prohibition of tree installations by

many inspectors.

the visual connection from
the foreground to the back-
ground. Sometimes, there
will be specimen trees or
sculptures in this expanse of
grass and they can be lit to
the appropriate level—prob-
ably one or two steps down
from the brightest level—to
provide the visual connec-
tion from the foreground to
the background.

MOONLIGHT FROM TREE
MOUNTS

Large, mature trees or
structures at the side or in the
expanse of grass may offera
mounting location for down-
light washes onto the grass.
A moonlighting technique
can be created by mounting
fixtures so they shine down
through the branches and
leaves to create patterns of
light on the grass.

Use caution in doing this
because the visual effect of
the entire tree needs to be
considered. Part of the tree
will be brightly lit using this
technique. Additional fix-
tures to light the canopy ei-
ther up in the tree or on the
ground may be required.

BEWARE OF GLARE
Always consider the aim-
ing angles of both down-
lights and uplights to mini-
mize fixture glare. Nothing
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ruins the beauty of land-
scape more than when the
fixtures are the most visible
part. To avoid glare from the
fixtures during inside-the-
garden viewing, keep the
aiming angle below 35 de-
grees. If glare is taken care
of inside the garden, there
should not be @ problem on
adjacent properties.

There are times, however,
when wider angles can be
used to prevent glare. With
limited viewing angles from
within the garden and tall,
dense screening plant mate-
rial beyond the fixtures,
glare should not travel into
adjacent properties. Also,
make sure that the lighting
effects are contained within
the property. Overspill of
light into adjacent gardens
or onto adjacent buildings
can cause problems between
owners.

CONSIDER THE AGE OF
VIEWERS

Issues that affect the
choice of appropriate light-
ing levels include the uses of
the landscape, age of people
occupying the space, and
adjacent lighting levels.

For landscapes in remote
or secluded areas, where no
other properties are lit and/
or no street lighting occurs,
plan to keep lighting levels

low. Public space land-
scapes, such as parks or
plazas, call for higher levels
than residential spaces.
Often pathways should
have one of the brightest lev-
els of the visual scene. How-
ever, lighting pathways
alone is not enough to make
the garden feel comfortable
and safe. Provide some ac-
cent lighting on the plant
materials surrounding the
paths. This minimizes worry
about personal safety while
walking through the gar-
dens, and shows off the
beauty of the garden.

AVOID HARSH
BRIGHTNESS CONTRAST

Remember that older peo-
ple need not only higher
light levels than younger
people, but a lower contrast
of brightness in their field of
view. Uneven lighting levels
on paths at retirement com-
munities and in public parks
may discourage the elderly
from taking walks at night.
Using low-wattage, high-in-
tensity discharge sources in
path lights creates high light
levels on paths.

AVOID DARK SPOTS
BETWEEN FIXTURES

Be careful not to space fix-
tures too far on center. This
will create dark spots on the
paths between the fixtures,
exaggerate the brightness
contrast, and cause the el-
derly visual discomfort. This
discomfort can translate into
fear of lack of safety. Since
we are frying fo encourage
people to enjoy and use the
landscape at night, lighting
should take into account
emotional and psychological
comfort.
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Seven Course

Serendipity

Three diverse eateries exemplify the
design philosophies of Aumiller Youngquist

BY WANDA JANKOWSKI

Designing the unexpected is what Bill Aumiller
and Keith Youngquist, Aumiller Youngquist PC.,

Mount Prospect, IL, do best. Their whimsical interior
and lighting designs have been popping up in restau-
rants all around Chicago—and the country—for the
past 10 years.

“We like to make our designs slightly serendipitous,”
Youngquist says. "Our goal is to impart a feeling of
basic familiarity to patrons, while allowing them to
experience something out of the ordinary.”

Though rife with diverse details, the restaurant de-
sign concepts are always cohesive, unified wholes.

“They are not superficial solutions, or merely round-
ups of details,” Youngquist says. “We produce layers of
interesting elements so when patrons return they will
discover something new. Our designs have depth.”

Each restaurant takes on a fresh and unique
character because, Aumiller says, “that's the owner's
personality coming through. We visualize it for them.

“Occasionally, owners have asked us to come up
with the total concept and it makes us nervous,”
Aumiiller explains. “Some owners don't realize the im-
portance of their roles. The restaurant should have
some of its owner's personality in it. We prefer creating
unified design solutions developed in conjunction with
the owner's basic idea.”

The three projects shown here—Scoozi, Hatdance,
and Zarosta Grill—illustrate the multi-layered, expres-
sive style of architects/designers Aumiller and Young-
quist. All three restaurants serve moderately priced
fare and are located in the Chicago area.

PHOTOS BY STEINKAMP/BALLOGG
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SCOO0II

“WE SET OUT 10 YEARS AGO with the desire to help our clients
communicate and market their businesses, not just make
them lock good,” Bill Aumiller says. “We wanted to help our
clients create a total design that goes much further than
merely the superficial aesthetics.”

INTERIOR DESIGN
Scoozi’s interior design is
intended to give patrons the
impression that the space
was formerly an artist's or
sculptor's studio in Italy that
has been transformed into a
restaurant.

"We had a large space,”
Aumiller says, “and left it
wide open. To the walls we

added sketches and studies
of works in progress, like one
would find in an artist's
studio.”

The restaurant can seat
approximately 325 diners,
with an additional 125 at the
bar. The space the restaurant
occupies had been a rust-
proofing garage. The existing
wood beam trusses have




A VISIT TO ITALIA: Sunlight
floods Scoozi’s windowed bar
area by day (opposite page).

Contemporary and
traditional styled pendant

fixtures are blended (above).

Subtle details, like
backlighted dentil moldings
(below), add character.

been painted a deeper color

than they were previously;

the ceiling has been painted
a lighter color.

LIGHTING The restaurant
had to have a traditional
feel, and yet contain
contemporary elements as
well. This concept has been
carried through in the
lighting. Contemporary track
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downlights and ltalian
pendant fixtures are
juxtoposed with traditional-
style rectangular glass box
fixtures, “like you would find
in an ltalion cafe in France,”
Aumiller explains.

Pendant fixtures also
illuminate booths around the
perimeter of the space.
Subtle sawtooth dentil
molding details are brought
out by lighting concealed
behind them.

The large expanse of
windows behind the bar
allows in ample daylighting.
By night, low-voltage track
units spotlight shelving.

Though varied fixtures are
used, the lighting is
relatively unobtrusive
because the track and
pendant units are not hung

below the level of the trusses.

The ceiling is about 29 feet
high, and the trusses come
down about 14 feet.

DETAILS

PROJECT: SCOOZ!

LOCATION: CHICAGO, IL
CLIENT: LETTUCE ENTERTAIN YOU
ENTERPRISES

ARCHITECT, INTERIOR AND
LIGHTING DESIGNER: BI/LL
AUMILLER, principal designer,
AUMILLER YOUNGQUIST PC.
CONTRACTOR: CAPITOL
CONSTRUCTION

ARTIST: MADE IN CHICAGO
PHOTOGRAPHER: STEINKAMP/
BALLOGG CHICAGO

LIGHTING MANUFACTURERS:
WILMER SNOW, EMCO: ATELIER
INTERNATIONAL: ARTEMIDE, ROBERT
SONNEMAN, MEL BROWN,
FOSCARINI; TRAK LIGHTING; HALO
LIGHTING

HATDANCE

“YOU CAN HAVE WONDERFUL interior design,” Bill Aumiller
says, “but without goed lighting it loses its power. In
Hatdance, lighting was important in enhancing textures and
playing off the varied shades of white.”

INTERIOR DESIGN The
decor of the 8,500-square—
foot Mexican restaurant
contains an eclectic blend of
Oriental, Mayan, and Aztec
influen