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Carolyn Schuetz

In 2010, over two-thirds of the US population saw at least
one movie in the theatres. That’s over 222.7 million people —
a number greater than attendance at theme parks and sporting
events combined — and for many Americans, attending a highly-

Moviegoer
Demographics

Occasional (< once a month)

Frequent (> once a month)

anticipated “movie of the summer” is an entertaining (and rather

inexpensive) seasonal activity.

Because a flick’s success is most loudly evaluated on its

Infrequent (once a year)

Non-moviegoers

revenue and ratings, this infographic illustrates a film’s true

achievement by relating that important data. How have the past

three summers’ blockbusters stacked up against each other? The
graph below shows all US films released in May through August
of 2008, 2009 and 2010 that made above $1 million in revenue

at the end of their respective year.
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As architects, we like to think of buildings as essentially stable—once
completed to our design, we expect them to remain unchanged works of art.
Yet I was reminded recently by a comment from one of my students just how
often buildings are changed.

I was taking students in my “Seattle Architecture” class on a walking tour
in Pioneer Square and the lower part of downtown, when one of the students
remarked, “It’s a historic district, so I thought all the buildings would be like
they were originally, but instead, almost every building has been altered!” The
student was right, of course. Making Pioneer Square a historic district in 1970
protected the buildings from demolition; however, most of these buildings reveal
an evolution over the previous 80 years, and many show alterations during the
past 40 years, as they have been adaptively reused.

One example is the two-tone building at the
southeast corner of S. Jackson Street and Occi-
dental Avenue S.—the building now known as
the Washington Shoe Building. The brick of the
lower four floors is an orangey red, while the upper
two floors are maroon. The combination seems
quite unusual—why would anyone make such an
odd choice?

In fact, it wasn’t always this way. Before the exte-
rior was cleaned in 2000, the building appeared
monochromatic. Only with the cleaning did the
color difference appear. The explanation is found
in its history.

The original building was a project of John M.
Frink, who, by the early 1880s, was a partner in
a foundry and machine shop located at Jackson
and what is now Occidental. That facility was
destroyed by the 1889 fire and reconstructed at
another location. During 1891-92, Frink went
forward with the construction of a four-story
wholesale warehouse on the vacant site. Designed
by architects Boone & Willcox, the building
featured load-bearing exterior masonry (brick
trimmed with stone) and a heavy-timber interior
frame typical of post-fire construction.

By 1901, the primary occupant of the structure
was the Washington Shoe Company—they would
remain as tenants for eight decades. The company
name was painted on the north and west facades,

above the third-floor windows, and the building
came to be called the Washington Shoe Building.
It retained the name even after it was acquired by
Sam Israel in the mid-1940s.

Fortuitously located, the building was expanded
upward with two additional floors in 1912.
Although similar to the original, the brick walls
and arched window openings by Blackwell &
Baker were more restrained than those of the lower
floors. By 1936, with the building no longer used
for manufacturing, the storefronts facing the streets
were “modernized” with the addition of Art Deco
stone facings and black tiles.

In the late 1990s, the building owners, the
Samis Land Company, commissioned architects
Ron Wright & Associates to update the building,
with parking in the basement, retail uses on the
first floor and office tenants above, while restoring
the exterior in accordance to the guidelines of the
Pioneer Square Historic District. The interior was
completely upgraded with new systems as well as
seismic bracing designed by structural engineers
Coughlin Porter Lundeen. In fact, Ron Wright
recalls that they had just finished securing the
new steel moment frame in place on February 28,
2001—the day of the Nisqually Earthquake!

Puget Sound Masonry was entrusted with
the restoration of the exterior. The signage was
protected, but otherwise the brick was cleaned.
When the cleaning began, it was a complete
surprise to everyone that what had appeared to be
monochromatic brick turned out to include two
colors beneath the years of accumulated grime.

We can only speculate about what must have
happened. In 1912, when Blackwell & Baker
designed the addition, the 1892 building must
already have been severely discolored. That was a
time when coal was commonly used for heating,
and the building was adjacent to the rail yards with
dozens of coal-burning steam engines passing by
daily. Rather than matching the original, the archi-
tects and owners chose a brick closer to the color
in 1912. Even if the color was not quite a perfect

Jeffrey Karl Ochsner

Washington Shoe Building, 2011. Photo: © Michael Burns, Seattle
Boone & Willcox, ].M.Frink Building / Washington Iron Works
Building / Washington Shoe Building, 1891-92. Photo: Asahel Curtis,
Special Collections Division, University of Washington Libraries

match, within a few years, the building soon
presented a unified appearance—and it continued
to do so for more than 80 years thereafter!

Today, in the right light, especially when the
afternoon sun falls on the west side of the building,
the color variance is quite apparent. The difference
may be a mystery to most observers—just part of
the quirkiness that defines Pioneer Square.

JEFFREY KARL OCHSNER, FAIA, is a professor of Architecture
at the University of Washington. He is the author of Lionel
H. Pries, Architect, Artist, Educator: From Arts and Crafts
to Modern Architecture (2007). His new book about the
UW Department of Architecture furniture studios will be
published in late 2011 or early 2012.

Charles Mudede

What Architecture Cannot Do

Architecture cannot save classical music, Architecture can only do so
much. It Is not the hospital for the arts. When something is dead or
dying, architecture cannot revive it with flamboyance, much fanfare
and fashionable designs. Flares and curves over something that is
No more are nothing more than flares and curves,

Classical music is something that stopped growing a long time ago; it’s nothing
but music made with old technologies that take too long to learn. A classically
trained musician is out of time. It’s far too costly to devote an entire period
of one’s development to one thing, one instrument. In Bach’s time, this made
sense because a piano is a mentally and physically demanding technology.
These days, we can make great music with far less training and sweat. When
an art is dying, the only thing architecture can do for it is institutionalize it.

Indeed, this is what happened to jazz at New York’s Lincoln Center. The
completion of the Rafael Vifioly-designed Frederick P. Rose Hall in 2004
marked the final entombment of the art, which also uses old technologies in
the production of its music. Jazz has been dying since the late 1960s, when it
was first replaced by younger and less technically demanding forms of music.
At the peak of modern jazz, no work of architecture was devoted to it, facili-
tated its growth or reflected its vitality. (Incidentally, when the Swiss architect
Le Corbusier first saw New York City in 1945 from an approaching commer-
cial liner, he exclaimed: “It is hot—jazz in stone!”)

This, however, doesn’t mean that classical music has no place in the world
of digitally produced and circulated music. Classical music and jazz are
not only great sources for sampling but also offer access to a structure
of feeling that was shaped by social and technological environments that

New World Center Performance Hall featuring projections
from Pictures at an Exhibition. Photo: Claudia Uribe

are radically different from our own. Also, works
like Debussy’s “Prélude a ’aprés-midi d’un
faune”are too beautiful to be forgotten. Yes, the
music is still important but is also not alive. It is
like a fossil, something from the past, something
we must preserve and admire. Leave resurrection
to the prophets.

Frank Gehry Designs Another Hospital

for Classical Music

In a recent essay about the opening of the New
World Center in Miami Beach, New Yorker
music critic Alex Ross points out that when the
building’s architect, Frank Gehry, designed Walt
Disney Concert Hall (completed in 2003) for the
Los Angeles Philharmonic, “His aim was to
present the orchestra as a vibrant organism, not as
a descript form trapped within a fortress of culture.”
The critic then states that the New World Center,
which cost $160 million to build and is often
described as marking something of a redirection
in the architect’s world-famous design program —
a program that began, of course, with the Guggen-
heim Museum Bilbao (a building, by the way,
that’s devoted to contemporary art) — is “an even
more radical articulation of the same idea [as the
Disney Hall].”

Though boxy and not as flamboyant as the other
music buildings, the New World Center is archi-
tecture as a hospital for the arts. It does every-
thing not to be what, in fact, it is: an institution.
If Gehry’s building were to look institutional, to
appear noble, or somber, or marbly, or grounded in
history (I have in mind Robert Venturi’s part of the
Seattle Art Museum), then it would reinforce the
actual state of the art, an organism that’s no longer
vibrant. The New World Center is not only lively
looking — and has a lively music park designed
by the Dutch firm West 8 — its main performance
hall is dominated by several curved surfaces for
large-scale video projections. It’s the spectacle of
new technologies compensating for old technolo-
gies used in the production of music by long-dead
composers—Wagner, Beethoven, Mozart and so on.

The Dream

After spending a day reading reviews about the
center and looking at YouTube videos made by
giddy, sunbaked visitors of the building and its park,
I had a dream. In that dream, I found myself in the
main performance hall of the New World Center.
An orchestra composed of students (the building
is, after all, a school) played Bach’s Brandenburg
Concerto No. 3. The performance was projected on
the screens above us. But what my dream started to
focus on were the sheets of music—the symbols of
a music from a very distant time. At this moment,

the dream turned dark. It became more and more
about this dead person in the music, in the past.
The performance was not so much a collaboration
among the living, but more like a séance, the living
communicating with the dead. When I woke up,
the sun was in my face.

CHARLES MUDEDE is a filmmaker, lecturer, culture criticand
Associate Editor at The Stranger.
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Recently, BUILD llc sat down with visionary developer Liz Dunn for an
interview regarding her philosophy regarding the evolution of neighborboods.

The work you're doing at your development company Dunn + Hobbes fosters
“urban villages” and currently focuses on infill projects and reusing old buildings
along Seattle’s Pike-Pine corridor. You've created some wonderful places in town,
including 1310 E. Union, the Piston & Ring Building, the sleek Agnes Lofts and the
recently completed Melrose Market. Tell us a bit about how this focus came about.
I started with one piece of land that no one else seemed to want. It was 3,200
square feet—smaller than most single family lots in Seattle but zoned for six
stories. I love skinny lots because they’re such an interesting urban challenge—
and the completed projects can have such great visual impact. The develop-
ment we were seeing in Seattle at the time wasn’t particularly inspiring, and
skinny urban buildings can inject so much life into their blocks.

It was difficult to get the process going; that first project, 1310 E. Union,
was an exercise in bootstrapping—pooling some equity with friends and
miraculously finding a lender. I teamed up with Dave Miller [Miller Hull
Partnership] on the project, and neither of us had ever done an urban mixed-
use project before. But that was probably a blessing because we weren’t
hampered by pre-conceptions.

Development work is a treacherous business-what can be built all-too-often
depends not on good intentions or talent but on the financial market and the
banking system’s willingness to lend. How are you keeping such a consistent
level of quality in your projects? Building trust with lenders is an incremental
thing. The process needs to go smoothly, everyone needs to get paid and the
finished projects need to be good. And I think banks appreciate the positive
press that comes with innovative projects that the community seems to appre-
ciate. After 1310, the next time around, the same bank loaned money on a
much larger assembly of properties and supported me in incrementally tack-
ling the slices one by one—improving buildings and filling in urban voids. I
guess I’ve had good luck finding lenders who believe in the long-term value of
these urban neighborhoods and who understand that good urban infill isn’t a
cookie-cutter product.

Your concern for the well being of a neighborhood seems rare for a developer.
Well, hopefully less rare, lately. I see the old guard finally moving over for a
new generation of developers who are truly interested in urbanism. Tradition-
ally, most developers used a model based on paper profit and not on building
in places they would ever live. They’d have the demographic information but
didn’t really understand the dynamics of the neighborhood for which they
were developing a new project.

I think there’s a new breed of developer working at a smaller scale because
they’re building for themselves in the places they already live. And there’s also
a demographic shift underway in terms of where and how a lot of people want
to live. Developers and architects are creating places that they actually want to
live in (and often do), so they care about characteristics like the sidewalk life,
neighborhood character, independent retail and having “eyes on the street.”

BUILD llc

You're speaking our language. Do you think it's
possible for a developer to be intimately involved
in a project and still be profitable at the same time?
Partly, it’s a question of time frame. Traditional
developers and institutional investors want a pro
forma that shows an easy 5-10 year payback and
often try to flip a project as soon as it’s finished.
If you design and build a project in the right loca-
tion that you believe in yourself — so you know it’s
got durability and long-term appeal — and you can
afford to hang on to it, the bigger profit will come
later. I would also say that for long-term design
appeal, you’re better off with a small site than a

1310 East Union Lofts
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big one. Every neighborhood has a scale, and it’s
really hard to make a crisp, enduring statement on
an over-sized site, where the same elements have to
be repeated too many times—which is why those
projects look like outdated sardine boxes from day
one. Some banks and investors are finally coming
around to this way of thinking—though it would
be nice if someone would set up a bank for people
who do great adaptive reuse and nice skinny infill
and an equity fund to repeat this a few times within
a neighborhood, so that the benefits of the projects
can play off each other.

Your mission statement about attracting more
people to live and work in urban neighborhoods is
inspiring, and it seems to be working quite well.
How do you measure your progress and success so
far? One way I track progress or success is by the
presence of other elements in a neighborhood that
aren’t my projects but maybe were encouraged by
my work or the planning we’ve put into place in
those areas. The slow, incremental layering and
evolution of a neighborhood is an important indi-
cator of progress to me; the eclectic mix of adap-
tive reuse combined with modern infill that allows
for a lot of local business opportunity—people
milling around on the sidewalk day and evening,
enough of them to support even more local busi-
nesses and great places to hang-out. It’s a virtuous
circle until one day you know you’ve been too
successful and the out-of-neighborhood devel-
opers with their bad, too-big projects turn up!
It’s tricky.

One of the benefits of your work is more people walk
around the Pike-Pine corridor rather than drive.
Does it defeat the purpose when you create a neigh-
borhood so cool that everyone wants to get in their
cars and drive there? Ideally, everyone would have
their own urban village like the Pike-Pine corridor

within walking distance of where they live, so they
wouldn’t need to drive to ours. I think that’s grad-
ually happening in Seattle. Or they could take the
streetcar across town, or taxis would be more
ubiquitous. But in the meantime, yes, we hear
complaints about parking. The problem is you
can’t have this great walking environment — the

cool, old buildings and skinny infill and clusters of
retail and restaurants spilling out onto the street
- and have parking in these buildings. It wouldn’t
work economically for the owners, and we’d have
gaping parking entries on every block. The Seattle
Times did a big story on parking a few years ago
in which I tried to explain that if we had put a lot
of parking in the Pike-Pine corridor, the neighbor-
hood wouldn’t be successful in all the ways that
make people want to visit it—but of course, they
took one weird, little sound bite.

You're involved with the Preservation Green Lab;
what are the current happenings of that group? It’s
a policy effort, kind of a think-tank that I started
up for the National Trust two years ago. Rather
than “preservation” in the traditional sense, the
goal is to make the case that all of our old buildings
are part of thriving urban environments and give
them an identity in sustainable urbanism. Many of
these older buildings were built in a far more sturdy
and adaptable way than contemporary buildings.

And people love them—tenants, customers, visitors.
We’re really just trying to keep old buildings—not
as “historic” structures but as buildings that are
interesting and useful and constantly being adapted.
As someone who's in the trenches of urban issues,
do you see solutions to better bring an integration
of old and new to the United States? I think you
need to get it out of the hands of the type of pres-
ervationists who are only considering the history
of a building, not its future. The conversation
needs to include adaptation and reuse. The Pike-
Pine corridor provides a good example of a new
policy to retain buildings while not making them so

precious that they’re unusable. We need a smaller
grain model for the preservation of ordinary build-
ings here in the United States.

We're not big fans of the term “green”-what'’s your
take on it? Oh, dear. I'm probably going to get
myself in trouble for saying this because I work
on lots of “green building” policy issues, but my
personal definition of sustainability puts a lot more
focus on neighborhoods of buildings, physical
connectedness, social and economic opportunity,
resiliency and sustainable infrastructure. To me,
sustainability means neighborhoods that fire on all
cylinders. I don’t mean to pick on green building,
but design schools are way too focused on green
building technology and don’t see the forest for the
trees, so to speak.

We couldn’t agree more. What are some new strat-
egies that you're applying to design and develop-
ment? I’m interested in new kinds of conserva-
tion overlays for neighborhoods that aren’t about
bottling up the past but adapting into the future,
helping this pencil-out for owners of older build-
ings by making adaptive reuse more flexible from
a code perspective, and promoting policies that
encourage public infrastructure investments for
things like district heating systems in older neigh-
borhoods. And policies for letting development
capacity get moved around within a neighborhood

.

so that reusing buildings doesn’t come with a penalty. In the Pike-Pine corridor,
you now get a density bonus if you build on top of an existing building, rather
than demolishing it, and we want to create a program that makes it possible to
sell unused air rights. Again, if we can focus more on creatively reusing build-
ings, and offering incentives to do so, that’s a good thing.

Are you a fan of the urban planner and hero of ours, Jane Jacobs? I know it’s a
cliché, but m a huge fan of Jane Jacobs. She’s still the smartest urban design
person ever, even though she’s not with us anymore. You’re probably familiar
with the website called walkscore.com, which rates the walkability of neigh-
borhoods. We’ve talked about how they should come out with a version that
adds in all the Jane Jacobs’ concepts about building age and diversity and local
businesses, and they could call it Jane Score. They’ve promised me that they
will get right on it.

What advice do you have for the next generation of architects coming up the
ranks? The next generation of architects is going to have to embrace the
idea that there is glory in adaptive reuse. Architecture schools still set unre-
alistic expectations for young architects — namely, that success as profes-
sionals is about creating new icons — whereas I think the role of the architect
is becoming more about adding a thoughtful new layer of design to something
that someone else has created. The profession is becoming more about contex-
tualism and urban infill. There is pride and visibility in that, and some archi-
tects are embracing this change more quickly than others.

How are the roles at Dunn + Hobbes divided between you and your business
partner? Well, my original partner was my dog, Hobbes, and he hasn’t been
with us for a while.

That's not the answer we were expecting. Sorry to hear about your dog. In the
early days, before I had a real office, Hobbes would be the reason I would get
out of my pajamas—so that he could be taken out for walks. So to answer
your question about roles, I guess he scheduled my meetings.

What are you currently working on? At the moment, in addition to being
Director of the Preservation Green Lab, 'm studying urban policy in the Cities
program at the London School of Economics.

What's it like getting assigned homework after you've basically saved an entire
neighborhood? Homework still sucks, especially group projects. I mean, my
group is great, but remember when you were in school and you had to work
in groups and no one would ever do any work? It’s still like that. But the nice
difference this time around is that ’'m super-interested in the content.

Piston & Ring Building, Seattle, Washington
Agnes Lofts, Seattle, Washington
Melrose Market, Seattle, Washington
BUILD llc

Is there anything we didn’t ask that you'd like to cover? It’s important to make
clear that I am both pro-density and pro-building-reuse—I think we can do
both successfully within the same neighborhoods. But policymakers seem to
focus on making the most dense places even more dense—when suburbia also
needs density. So let’s spread the love.

LIZDUNN is the Consulting Director of the Preservation Green Lab of the National Trust for
Historic Preservation, which leads research and policy initiatives to help cities leverage
their existing buildings and older neighborhoods in order to achieve their sustainability and
climate action goals. She is also the founder and principal of Dunn + Hobbes LLC, a Seattle-
based developer of urban adaptive reuse and infill projects.

BUILD licis an industrious design-build firm in Seattle run by Kevin Eckert and Andrew van
Leeuwen. BUILD lic's work focuses on permanence, sustainability and efficiency. BUILD lic
maintains an architectural office, a furniture workshop and a development company, and is
most known for their cultural leadership expressed in frequent posts on their BUILD blog.
www.buildllc.com.
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If we are going to design a sustainable way of
living, we need to take “the good life” more seriously.
We don’t need raw hedonism — waiter, more cham-
pagne! — or monkish asceticism, but instead, some-
thing in between. The good life must be broad enough
to span from the battered, Depression-born “Amer-
ican Dream” to Aristotle’s thesis that happiness, our
most important drive, can be satisfied by living well
and doing good. When it comes to achieving a more
climate-sensitive way of living, advocates of sustain-
able urbanism have left out recommending we wear
hair shirts, yet urban planners, among others, still
find themselves telling people to “eat their oatmeal”—
i.e. “accept having fewer, but hopefully greener, life-
style choices, because it’s good for you.” I've always
hated oatmeal, I've never liked being told what to eat
and I’'m not alone in these sentiments.

For this issue of ARCADE, we challenged a range
of designers, thinkers and activists to respond to this
proposal: To get to the sustainable future we want,
we have to stop and remember that our goal can’t
just be to live green, it also has to be to live well.
Some responded with clarifying questions; others
offered strong alternative visions for what a good
life is. These perspectives include deliberately mini-
malist living that looks, in part, to 14th century Japan;
a future that includes “biophilic” habitation, even in
urban neighborhoods, and an existence in which
family and community trump “life style.” Most of the
examples are concrete: sharing a garden, riding the
bus, cleaning up a river, going to the coffee house at
the corner or helping a neighborhood to rebuild.

With that said, we roundly challenged this issue’s
premise early on: What'’s the point of the good life
to the millions, and globally, billions, who have such
limited choices? Point taken—yet there are still better
or worse choices many of us can make, and sustain-
able alternatives for basic needs will only be made if
they offer satisfaction — make cultural sense — in the
here and now, as well as for future generations. (For
example, see reports on the work developing biochar
stoves in Latin America at SeaChar.org.) And for the
US middle class, the next American dream can’t just
be that we should be happy with less — eat your
oatmeal — but rather, it needs to be about expanding
opportunity.

Design is a way of thinking, and it has an extraordi-
narily powerful ability to shape the way we live, and in
particular, the way we choose to live. The Northwest
has been on the cutting edge of redesigning daily life
for decades. It can come from grassroots organizing,
enlightened government policy, and it can come from
corporations, whether for love or money; Microsoft,
Starbucks, Amazon, Costco and Nike are all adept at
finding new ways of defining living well. Corporations
have a range of motivations, and their actions produce
a range of unintended consequences (do we really
benefit from fewer bookstores?). Nonetheless, these
are fundamentally transformative ways of producing
and consuming, and they are at the scale of change
we talk about when we discuss a new urbanism that
can last through this century and into the next.

As this feature shows, the Northwest continues
to be a place for ideas and actions that can change
the way we live. Sustainability advocates know that
they have to present a future that is desired and
chosen, not mandated and enforced. If we are open
to it, design can harness the power of aspiration
and choice, leading to diverse new ways of thinking,
whether from the corporate suite or down the street.
We can design a smart, green life, but it needs to
have rewards. Whether we’re 7 or 70, rich or poor,
to keep building a sustainable system to address
health, equity and climate change, our lives need to
be good.

RAY GASTIL is a city planner and urban designer. His work
focuses on making connections between the built envi-
ronment and the culture of cities. A former City planning
director for Manhattan and Seattle, he now runs Gastil-
works Planning & Design based in Pioneer Square, Seattle.



TWO
PERSPECTIVES
ON THE GOOD
LIFE

Interview by
August de los Reyes &
David McColgin

From your personal perspective, what is “the
good life”?

JG | see the good life as having connections to
family, friends, community and the natural world, along
with enough financial freedom to enjoy these without
stress. To feel like you are contributing to society and
have a greater purpose through your everyday work is
also a factor.

JK  The good life is one that makes you full and
keeps you that way. It’s an exercise in judgment when
choosing the bits of fun and pleasure with which to fill
your life. The good life is crafted from the satisfaction
that results from establishing balance in your experi-
ences. It’s about recognizing your need to unwind on
the couch in a warm cocoon of blanket-y goodness
during the dead of winter and taking the opportunity
to do so.

With Ray’s statement on “the good life"” as background to our interview,
we asked two local residents their views on the topic. Jessica Geenen
works for Puget Sound Energy as a program manager for the Energy
Efficient Communities program. Jenny Kam is a freelance designer whose
master's thesis in industrial design centered on the topic of hedonism. We
asked Jessica and Jenny an identical set of questions. The following piece
reveals facets of the same topic from two independent points of view.

Do we have to make people “eat their oatmeal”’—
do what is good for both the individual and
the whole?

JG  Yes, | do think we have to make people “eat
their oatmeal” because of our shared reliance on
other people and the environment we cohabitate. Our
society has evolved into thinking that we and those in
our immediate social or familial circles are most impor-
tant and deserve the bulk of our attention. However,
everything we do has an impact on others, from the
factory workers who made our t-shirts in a way that
allowed for their cheap prices to the developing world
river ecosystems that are poisoned with heavy metals
from our disposed electronic gadgets. In the more
affluent US, we are blind to the “externalities” associ-
ated with our everyday decisions and so are unable to
see the effects we have on others. The word “‘commu-
nity” comes from the Latin roots cum, meaning “with,”
and munus, meaning “responsibility.”

JK  Yes. At the very least, “eating our oatmeal”
contrasts how pleasurable everything else can be, but
more importantly, our future well-being depends on it.
We all know this “oatmeal” is good for us, but resis-
tance persists because the hard part isn’t eating it,
it’s learning not to resent having to chow down. Some
of this indignation stems from not seeing the larger
picture—that “oatmeal” is beneficial for everyone, not
just the eater. When this becomes evident, coercion
can be removed because there will be understanding
that the payoff is bigger than the price.

What role does pleasure play?

JG | think pleasure plays a key role in how we define the good life as more recent
generations have been taught from a young age that it is OK to completely indulge.
No longer is carnival food something we only get at the fair once a year—it’s available
on street corners and at airports. Shopping has become something we can do at any
time, day or night, online on our couch or while on the bus on our smart phones. The
good life has been defined as the ability to engage in pleasurable activities whenever
we want; immediate gratification has become the modus operandi of our society.
JK — On the surface, it would seem that pleasure is simply the antithesis of
“oatmeal,” but in fact, it is the sugar that washes the medicine down and the only
reason we continue to put up with anything unpleasant. It is a catalyst for satisfaction
as well as a buffer against the mundane. Its presence in every stage of every experi-
ence beckons us to unearth, relish and succumb to it. In sustaining the good life, as
with most other things, pleasure can be most effectively employed when enjoyed in
moderation and in multiple varieties. Even in small and infrequent dosages, pleasure
is filled with meaning and value, contributes to a rewarding life and should never be
left out of any endeavor. In essence, pleasure is everything.

What role should government, business and other
institutions play?

JG | think they play a critical role in ensuring the
good life, as these entities are key societal agents
whose actions impact the greater whole. They can
work to ensure that their products or services have
little negative impact on society and guide their
customers to sustainable choices. For example, the
UK retailer Marks and Spencer, through their Plan A
initiative, has been working to eliminate unsustain-
able product options from its shelves. Or, conversely,
companies can continue to manufacture their prod-
ucts in ways that impose negative externalities of
pollution and decreased social conditions on those —
usually the poor and marginalized — who do not have
the option to avoid them, nor the means nor voice to
speak out.

Businesses and governments can make these

decisions, but as consumers we also have to “eat our
oatmeal” and start paying the true cost of the items
we purchase and the services we use. This is part of
the shared responsibility we must have in our world
community.
JK — Because government and large institutions are
so prominent, they have the obligation to create an
environment in which we can readily operate respon-
sibly. Regulating without seeming like an overbearing
tyrant is a daunting task but crucial to preserving
the good life. If they can provide communities with
a solid platform for tackling meaningful challenges,
people will gravitate toward a common goal and
become involved in the process together.

Many designers shape the interaction among people and their environ-
ments. What should our (we designers) goals be?

JG  Designers have a huge opportunity to shape the interaction of people and
their environments in a sustainable way that does not have to severely impact
comfort and convenience. Through research conducted by community-based
social marketing practitioners, it has been found that one of the more common
barriers that keeps people from acting in more sustainable ways is the added
inconvenience. Designers have the ability to help create appliances, tools and
processes that decrease feelings of inconvenience and remove that barrier. An
example is the screen brightness setting on televisions. Many showrooms want
televisions to have the brightest settings to ensure that they are attractive to
customers. These settings are not necessary in the home, but the default setting
remains throughout the life of the TV, needlessly wasting the energy associ-
ated with a brighter screen. Here is an opportunity for the implementation of a
very basic, sustainable design solution that would not sacrifice the quality of the
product. The simple goal of creating for people, planet and profit is a feasible way
to think about the work of design.

JK ~ We should be leading the way and designing with substance, starting
by refining and updating our methods to adapt to our changing environment.
Sustainability used to be an unquestioned and inherent part of design, nothing
like the recent wave of green veneers smacked onto products (“now made with
bamboo!”). We must design for context and consider the value of our work. Just
because you can design something new doesn’t mean it’s an improvement, and
designers need to be critical of such practices.

Much of the world operates by problem-solving, including design. The
instinctive tendency is to find the problem and right the wrong (or remove the
obstruction altogether), but that’s only half of the equation. Our attention should
also be devoted to studying enduring objects and ideas, not only looking at why
something died but why it survived or evolved in the course of history.

Anything specific for the Pacific Northwest?

JG  The Pacific Northwest has a great opportu-
nity to influence design around sustainability. Much
of the rest of the country looks to this region for new
ideas in sustainability, green living and innovation.
However, we in the PNW also need to keep up with
what the rest of the world is doing on this front, as
Europe and Canada are far ahead of us in terms of
living these ideas; the more common action in these
places is the sustainable one, and doing otherwise
is unthinkable.

JK  We pride ourselves in being at the head of
the pack in sustainability. Here, the geography right
outside our window is a daily reminder of what’s at
stake. Entire communities of passionate people from
locavores to urban beekeepers dedicate themselves
to greener lives and are spreading the message. It’s
a different kind of status symbol now: The smart
kids are cool and we know it. The attitudes here
reflect that; we are spurring on change throughout
the region (and beyond) by confidently talking the
talk and walking the walk. But the PNW still has a
long way to go.

AUGUST DE LOS REYES is Design Director at Artefactand a
visiting lecturer and affiliate instructor at the University
of Washington; he was formerly Principal User
Experience Manager at Windows at Microsoft and
Creative Director for the Windows Platform Core Innova-
tion Team. Reyes' broad approach to design is focused
on investigating how and why people love what they
do-connecting emotional experience to the functional

goals of design.

DAVID McCOLGIN is a researcher at Artefact. He has an
ongoing interest in design for public benefit, influencing
positive behavior and the pursuit of a tenable good life.



BUILDING
THE CASE FOR
RAINIER BEACH

Sally ]. Clark

We’re the government. We’re here to help you
lead “the good life,” to guide your hand, reduce your
calories, stub out your cigarettes, kill your car, shrink
your foot print. We are either the taxpayers’ collective
desire to stem earth-killing excess or the Super Civic
Nanny without the charming British accent.

| chair the Seattle City Council’s Committee on
the Built Environment, the committee for land use
and zoning, and spend a fair amount of time praying
for a usable crystal ball. | hope for great outcomes
but often worry about the possible travesties of
design, construction and profit-at-public-expense
made possible by my votes. My colleagues and |
talk about using our positions as policymakers to
“set the table,” to unleash great actions by others by
virtue of the right government rules and government
spending. Like others before us, we hope people
won’t look back years from now and ask, “What
could they have been thinking?”

In the coming two years, Seattle will re-tool zoning
and development rules for several neighborhoods,
including Rainier Beach, situated in the far south-
end of the city. Rainier Beach is Seattle’s most ethni-
cally diverse and impoverished neighborhood, and
an update to its plan has just commenced. Few “big
dogs” will play in the debate over Rainier Beach; it
will fly below the radar as it has done for decades,
despite the promise of its location between Lake
Washington and the light rail.

When it comes to supporting children and fami-
lies, Rainier Beach has scores of social service
saviors doing great work, but poverty, continuing
patterns of neglect and fractured families continue
to shorten horizons. In 2009-2010, at Rainier Beach
High School only 14 percent of 10th graders were
deemed proficient in math and only 49 percent of
students enrolled in a four-year college within one
year of graduation. Southeast Seattle children expe-
rience higher asthma rates than their peers in other
parts of the region, and adults report higher levels of
heart disease, obesity and diabetes.

It’s hard not to see these challenges reflected in
the landscape. The development errors of the past,
compounded by unique landscape hurdles and a
history of urban flight and failure, mean a reasonable
definition of “the good life” sits out of reach for too
many. Standing at the corner of Rainier Ave. S. and
S. Henderson St. you have a sense that the good life
hasn’t stopped here in a long, long time.

What are we willing to do about that?

There are systemic economic and institutional
factors, as well as personal accountability factors,
that plague multiple generations of Rainier Beach
families, but a persistent regard for Rainer Beach
as a suburban neighborhood holds back progress,
as well. Development in this area should change the
very shape of its core and contribute to new opportu-
nities for this part of Seattle.

In 1937, Rainier Ave. changed from supporting
rail to automobiles, effectively shrinking the city and
setting off the in-city suburbanization Rainier Beach
still grapples with today. Approximately 10,000 cars
per day pass through the area’s central business
district on a four-(sometimes five) lane roadway as
they travel to and from Renton, Skyway or the South
Ryan Way ramps to I-5. On one end of the business
district, a small community heart beats lightly at the
intersection of Rainier/57th Ave. S. and Seward Park

Ave. S. but the volume and speeds on Rainier sap
its strength. On the other end, the corner of Rainier
and Henderson presents the largest, most complex
and potentially most expensive challenge for plan-
ners and advocates of urban density. This northern
crossroads of the business district is a no-man’s land
of set-back buildings and indefensible spaces domi-
nated by cars and, too often, crime.

The intersection of Rainier Ave. S. and S.
Henderson St. has been a hot spot for drug deals,
for random shootings, for fights. It’s one of the last
places neighborhood people would choose to take a
walk or spend time in. And yet it is the crossroads of
the community, the way to get anywhere else—to the
grocery store, the community center, the lake, light
rail and the Chief Sealth bike path.

Instead of forcing people into austerity to save
the planet, we can give people options that are
both personally and globally satisfying. In Rainier
Beach, we are further from providing people with
these options than we are in almost any other
Seattle neighborhood. Despite the incredible natural
surroundings of the area, willing (if not impatient)
community advocates and significant investments
by government, the urban — rather suburban — land-
scape works against us.

In the same way that “we” — government and the
private sector — chose South Lake Union for invest-
ment, we can choose Rainier Beach. Choosing
means changing the land use rules (e.g. building
heights) and public investment. We can choose ways
that fulfill the neighborhood plan’s vision of develop-
ment and benefit the community without displacing
it—development that provides stability and opportu-
nity for the people living there now as well as new
comers attracted to the area by features such as
the lake and light rail. Rainier Beach calls us to do
something more than talk about zoning heights. It’s
a neighborhood where we must check our rhetoric
about sustainability and diversity—and then step up.

In regard to Rainier Beach, | worry less about
people in the future asking, “What were they
thinking?” and more about them saying, “Why didn’t
they do anything sooner?”

SALLY ). CLARK is a Seattle City Council Member and chairs
the Committee on the Built Environment.

In an online conversation, Matthew Stadler responded to feature editor Ray

Gastil’s statements on “the good life.”

MS  I'm sympathetic to the call for the good life, for living well. I'm even
convinced that the handful of ways in which my life has become less wasteful
(I have no car; I'm predisposed to buy locally grown food and locally manufac-
tured goods; | lend and borrow things from neighbors) are attractive, enviable
improvements in my life and not sacrifices in any way. | tout them while straining
not to crow about them. And my touting is heard and received with sympathy, if
not envy, by scads of like-minded people, from Brooklyn to Los Feliz to Berkeley.
But in Beaverton and North Portland, where | live, where I've had these very
same conversations in many settings over the last four years, I’'m sometimes
received with suspicion. The info is the same; my attitude and invitation are the

same; but something predisposes the encounter
toward a kind of polarization and alienation. What is it?
RG  Maybe it is similar to the anti-carpooling trend.
Carpooling, despite increasing gas prices, has been
steadily declining, and studies indicate that it is
not just because of new journey-to-work patterns
or family responsibilities, but preference. Sharing
seems to be on an exponential increase in terms
of one’s personal life — the social media era — but
there’s no parallel increase in sharing resources. |
think the core of why you see polarization and suspi-
cion may be that outside of Brooklyn-Los Feliz-
Berkeley, there’s a strong sense that sharing is about
taking something away. Whether this sense is manu-
factured by opinion-makers or experience, it means
that if you talk about car sharing, it leads to the suspi-
cion that you want to take away people’s cars. And
when sharing is presented as part of a cohesive
vision of, say, reciprocity, that only makes it worse—
part of a whole scheme of “takings,” from land use
to gun control.
MS  Notably, the Brooklyn-Los Feliz-Berkeley
axis can also get pretty pissy about sharing when
it comes to sharing metro resources with “wasteful”
suburban communities. Point being—no one has
the monopoly on virtue here. | believe the real
shift came with the Reagan era and post-Reagan
fear-mongering about strangers. That brought car-
pooling down and stopped most of us from hitch-
hiking, that and the fact that people regard their cars
as domestic space, a part of the home that moves.
Other sharing is on the increase, as you point out,
but it’s mostly digital info sharing.

So what physical, material things and spaces do

we all share easily and without suspicion? | guess

the public library is the best example. The library
is common and embraced in all demographics,
isn’t it? | mean towns, suburbs, cities; there is no

demographic that uniquely or strongly rejects the
library, is there? Where | live there’s also a tool library,
a couple community centers (Qyms, swimming pools,
games, classes), and of course, there’s mass transit.
My eleven-year old uses them all, too, with never a
hesitation on either of our parts.

But | do make extra efforts to predispose him to
like strangers. The anti-sharing habits we’ve both
been speaking of seem to me always rooted in a
demonizing of strangers—"outsiders.” So long as
our sharing is conducted in self-curated spaces
(such as interest groups, say, Friends of the Trees,
Neighborhood Block Watch or online spaces like
Facebook), we can continue to believe there are the
good people we know and the many bad people we
call “strangers”—those who are outside of our group,
unseen.

The question | want to pose to you is: can planners
create the circumstances in which strangers come
to trust or look on other strangers as resources and
friends? The library does it, for me, anyway. Ditto the
bus. Maybe urban planning and design could oblige
us to encourage positive encounters with strangers
more often. | wonder what that would look like. Over
time such encounters would go a long way toward
shifting the patterns of resource sharing. How about
we legalize downtown camping and provide suffi-
cient fresh water and clean toilets? Or we somehow
get all ages and classes, from poor to rich, onto
mass transit?

TRUSTING
STRANGERS

Matthew Stadler

RG  Trust is a two-way street, one that requires

“circumstances” that can survive and grow over
time, changing neighbors and changing econo-
mies. You’ve hit on a fundamental question for the
next phase of cities and one that must have a basis
that isn’t about whether or not you believe in climate
change, but rather, in whether you are willing to trust
anyone who isn’t just like you. Plenty of road work
ahead on that score.

MATTHEW STADLER is a writer and editor in Portland,
Oregon. He often writes about cities, most recently in
his anthology Where We Live Now and forthcoming in
his book, Deventer (010, Rotterdam).

Beaverton, Shawn Records, 2009




THE GOOD LIFE

A NATIVE AMERICAN PERSPECTIVE

Roger Fernandes

1 was taught by one of my cultural teachers, Vi
Hilbert / tag-se-blu of the Upper Skagit people, that
among the Puget Salish tribes of Western Wash-
ington there is a concept called “sweeping the floor.”
This is the act of sweeping the ceremonial floor with
cedar boughs of anything that might impede the
ceremony, such as stones or debris. This activity also
refers to how people should communicate regarding
important topics. We must make sure that crucial
things are discussed beforehand so that they may
not impede our conversation.

With this in mind, | present a few points that hope-
fully will help illuminate a Native American perspec-
tive on the topic at hand, “the good life.”

First, you must know that | was born in the city.
| was not raised in my culture, so it seems my life has
been a backwards journey to learn the ways of the
Native S’Klallam people. | am therefore pretty familiar
with the demands of the modern world and its expec-
tations of how a person should live in it. | therefore
speak to you from a place somewhere in the middle
between two very different worlds.

It is important to consider how a culture defines
value-based concepts like the good life or a good
person or the meaning of life. There is no universal
definition that applies to all people. For example, a
few years ago | heard some Masai men from Kenya
speaking at a gathering in North Seattle during a trip
they had made to visit the United States and Canada.
They were dressed in their tribal clothing and despite
the frigid winter weather outside, they were wearing
simple woven toga-like coverings under their jackets
and sandals with no socks. They explained that since
they are mountain people they found our weather
similar to their own.

They were asked, “What do you find most curious
about American culture?” They looked at each other
and smiled, obviously having asked themselves the
same question.

One of them responded by pulling a dollar bill from
his coat pocket. He said, “We find it strange that you
think this is wealth.” He waved the money in front of
the audience. “You think this is wealth. We believe
wealth is cattle and children.”

Another more local example is the potlatch, a
ceremony conducted by most Northwest Coast
tribes from Alaska to the Puget Sound. The potlatch
serves a number of purposes within these cultures,
including announcing important events like a
marriage or inheritance, with the host paying those
in attendance with gifts to remember the announce-
ment. It also allows a redistribution of wealth and
was central to traditional tribal economies.

What makes this distribution of gifts special is that
the hosts prove their wealth and prestige by giving
away all of their possessions. There is a S’Klallam
song sung as the guests leave the potlatch house
that translates to, “I know how to give everything
away.” Wealth is not to be accumulated by the indi-
vidual and kept for him or herself; it is to be shared
and given freely among the people.

In his book, Millennium: Tribal Wisdom in a Modern
World, the author David Maybury-Lewis presents his
findings and observations as he looks at the impact
civilized cultures and their city centers have had on
local tribal cultures; one important critique he makes
is that cities, by their very nature, destroy them. The
things that make civilizations function are the things
that tear tribal cultures apart. The individual is more
important than the group. Competition supersedes
cooperation. Material wealth over social balance.

He boiled everything down to a simple universal
observation: In tribal cultures, people are more impor-
tant than things; in civilized cultures, things are more
important than people. As we watch some members
of Congress propose to eliminate programs that
serve our neediest — poor children, mothers and the
homeless — all for the sake of a balanced budget, we
must ask ourselves what this culture values. Money
over people?

With all of the above in mind, | asked several
local Native people from different tribal groups their
thoughts on what makes a good life. | did not share
my thoughts in asking the question, as | wanted to hear
their philosophies and ideas independent from my own.

They were as follows:

“When | have a job that allows me to be with my
family. One that doesn’t take me away from them.
That is a good life.

| once had a pool table, but | only wanted it so my
family could do something together. Kids, being kids,
they trashed it eventually. | put a sheet of plywood
over it and covered it with a blanket. It became
another table in our house.”

Toby Joseph Apache/Southern Ute filmmaker

“Probably the good life was when | lived off the land
in Wrangell, Alaska. | hunted and fished and ate
crabs and clams. | lived a subsistence lifestyle. There
are times when | get close to the good life, but | have
to pay bills and the rent.

Money is an exchange of energy. | make my art
and I’m happiest when | make a new coastal design
no one has seen before. But to make art, | have to
make money. Selling my art is like an affirmation that
my community supports my work.”

Gary Stevens Tlingit artist

“Family is first in my definition of a good life. Family
helps in the development of an individual’s identity.
Parents need to help their children develop their iden-
tities and places in the world.

| think it’s interesting that people will move thou-
sands of miles from their families for a job and be
away from their families. They have developed
substitutes for being there. Telephone calls and
e-mails or sending money.”

Jacki Swanson Muckleshoot/Wasco elder

“My good life is enjoying my children. Raising them
and watching them grow. It is a challenge to raise
children in the best way possible.
| also think it is finding beauty and fun in the
small things. Things that are free of marketing. And
learning not to want things unnecessary to your life.”
Robert Free Tewa human rights advocate

“To be contented in life is a good life. Being happy
with who you are. I’'m still searching. Everybody is
looking for a home and the good life is when you find
that home.
The society we live in tells us all the half-truth. It
teaches you to want more and not be happy as you are.”
Luke Black Elk Oglala Lakota elder

In hearing the thoughts, beliefs and philosophies
of these and other Native people, | had my own
ideas about the good life reinforced. People, espe-
cially family, are more important than material wealth
and personal satisfaction. If my family and people are
happy, then | am happy.

Of course this is what most people, Native and
non-Native, might say. Family is important, but we
now live in a time when civilized culture demands we
sacrifice our human connections for the good of this
culture and its economy. iPhone, iPad, Myspace —all
speak to the individual isolated and disconnected
from family and community. Are we easier to control
when we are disconnected?

It is a struggle these days to be a human being.
Do we modern folk live lives of quiet desperation? |
remember a line from an English writer that said, “Be
kind for everyone you meet is fighting a hard battle.”
These sentiments seem to be from a human being
who recognizes the struggle we face as we try to
make sense of a relatively new social order called
civilization. | am simply hoping that as civilizations
continue to develop, they can remember what it
means to be human, factoring that into their social
fabrics to the point where people become more
important than things.

Another one of my teachers, the late su-bi-yay/
Bruce Miller of the Skokomish people, told me, “It’s
very simple. Go out and lift people up. Tell them
how good they are, how important they are to their
people, how much we appreciate them. Praise them
and tell them how much we need them. If you can do
this, you have done enough.”

So my take on the good life is that it must involve
others. And since | am an artist and storyteller in
the service of my people, then | lead a good life—I
do work that | believe is beneficial to my culture as
a whole and might keep it alive for our descendants.
For as surely as | am connected to my ancestors, |
am connected to the ones who will be.

ROGER FERNANDES is a member of the Lower Elwha
Klallam Nation, a Native artist, storyteller and educator.
He works in a variety of mediums including painting,
drawing, printmaking and sculpture, and has been active
as a storyteller since 1995. He has a degree in Native
American Studies from The Evergreen State College.

The Little Bush Sits Under the Tree and is Singing.
Photo: Roger Fernandes



ALLEYCAT ACRES

CREATING COMMON GROUND
TO PLANT THE SEEDS OF CHANGE

Amber Banks

What we do with our empty spaces says much about what we value as a
community. Some communities build high-rise condominiums, some build fancy
beachfront resorts, others build playgrounds. The problem lies in the extent to
which communities are involved in the claiming of their empty spaces or if others
do the claiming for them. It seems like often times a community has very little say
in how its vacant spaces are occupied. Gentrification comes to mind.

At Alleycat Acres, we plant seeds in empty spaces because it’'s a way to
reclaim and place space back into the hands of its rightful owners. These small,
vacant lots turned urban farms serve as places for people in the city to recon-
nect with food, each other and the land. Our farms are 100 percent volunteer-run,
where people from all walks of life work alongside one another to redefine urban
living in a space that may have otherwise never existed. Contained within these
farms is a story about the complicated relationship between people, community
and food. It is a story about not only re-envisioning the cityscape, but also, how
food is a binding force between us all, regardless of where we live.

When we first began to clear space for an urban farm in Beacon Hill, we were
eager to get community members involved. People walking by would ask who we
were and what we were doing, but we also wanted to reach out in a direct, inten-
tional way. During our work parties, groups would go door-to-door introducing
Alleycat Acres and sharing its vision of community-run farms.

During one of our summer evening work parties, a thirteen-year-old boy named
Alan, who lived in the apartment building next to our Beacon Hill farm, came over
and asked if he could help. He said he had gotten into trouble at school, and his
mom sent him over to work for us as his punishment. Although we did not exactly
support the idea of farming as punishment, we enthusiastically welcomed him.

Alan was one of the last volunteers to leave that evening, and he came back
on his own every week for the rest of the summer. He helped with every aspect

Seattle Mayor Mike McGinn looks on as volunteers build beds
and paths at Alleycat’'s Beacon Hill farm site. Photo: Amber Banks

of the farm, from planting to harvests. He was always
eager to learn and supported less experienced volun-
teers. At the end of the summer, Alan’s mom told us
that when a family friend asked how he spent his
summer, he said he had a great time as a “founding
member of Alleycat Acres.”

According to WhyHunger, a nonprofit organiza-
tion that aims to eliminate hunger and poverty both
in the United States and globally, community food
security is “a condition in which all community resi-
dents obtain a safe, culturally appropriate, nutrition-
ally sound diet through an economically and envi-
ronmentally sustainable food system that promotes
community self-reliance and social justice.”

At the root of this concept is the question:
Shouldn’t everyone afford and have access to
healthy, nutritious food? Under our existing para-
digm, one’s ability to access fresh fruits and vege-
tables depends on class status. In more affluent
neighborhoods, residents have their pick of places
to shop, from traditional groceries to Whole Foods
or a local co-op, and can easily purchase organic
bananas or ten different types of greens and pota-
toes if they so choose. We are more likely to see
people gardening in these communities, as well. In
other neighborhoods, there are more corner stores
than grocery stores, and one can more easily buy a

six-pack of beer than a six-pack of tomatoes. Fast
food chains reign supreme, backyards are a luxury,
and it’s not unlikely to find a longer line at the food
bank than in the grocery store.

The US industrial food system has dominated
communities across the country now and for the
better part of the 20th century. What once was a cure
for hunger has become a disease. We believe empty
lots and vacant spaces are the front lines in the battle
to build sustainable, equitable food systems. The
weapons are seeds and the strategy is simple. Grow
food. Reclaimed spaces can be transformative.

When it comes to the good life in the future, we
have each other, we have knowledge and we have
a lot of empty spaces that we can either claim or
see claimed for us. By choosing to transform this
common ground, we have the opportunity to plant
the seeds of change.

AMBER BANKS is currently a doctoral student at the
University of Washington in Education Leadership and
Policy Studies. Her research is focused on the connec-
tion between policy and practice in experiential learning
programs. She is a former teacher and founding member
of Alleycat Acres (www.alleycatacres.orqg).

When | first visited the Duwamish River, | was
immediately struck by the raw industrial environment.
| was out in the middle of the river in a kayak, and as we
paddled past rusty pipes disgorging foul-colored water,
an Eagle perched on an abandoned barge and small
pockets of native grasses and shrubs defied asphalt
parking lots, all under the glistening, regal shoulders of
Mount Rainier. Where was 1? How did | have no idea
that Seattle had ariver flowing north into Elliott Bay that
also contained a massive Superfund site just south of
downtown? It was the summer of 2002, and the EPA
had recently declared the lower Duwamish River one
of America’s most toxic sites and one perilously close
to where people lived and worked—yet completely out
of sight of most Seattle citizens.

In 2003, | began my Masters at Antioch Univer-
sity, Seattle in the Whole Systems Design program.
The fusion of systems theory and sustainable social
change brought my years working in environmental
education, arts, small business promotion, live music
production and a desire to make a difference together
at last. With the collaborative nurturing of my advisor,
Dr. Farouk Seif, an architect of Egyptian descent,
educator and artist with a passion for design commu-
nication, wholeness and semiotics, | found a powerful
and peaceful method in the design approach he
taught. Client and designer can move in a dance to
achieve mutual outcomes, whether creating a house
or organizing a grassroots community campaign; this
type of design approach allows for desires to flow
from client to designer and back again.

In the case of the Duwamish River Superfund site,
for which | dedicated my Antioch education and ulti-
mately created a thesis project in the community,
the clients were the people who lived along the river,
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