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Here is “Fabrilite™” vinyl upholstery with a new kind of
beauty. It has the @ richness and depth of fine old bro-
cade . ..combined with the contemporary flair for long wear and
easy care. Use 1t anywhere—hotels, restaurants, the busiest busi-
nesses. After all, isn’t old elegance the newest idea in decorating?

THIS IS QUEEN ANNE...NEWS IN
DU PONT VINYL UPHOLSTERY

Reader Service No. 205




FOR FAST SERVICE
CONTACT THE “FABRILITE”" DISTRIBUTOR
NEAREST YOU LISTED BELOW:

CALIFORNIA
Compton ....cns Urethane Corporation
of Calif., 3025 E. Victoria St.
Los Angeles 15......Fabric Leather Corp.
1139 Santee Street

Los Angeles 15............... Lindsey & Hall
1036 South Hope Street

Attn: Mr. C. Hall

San Diego......ceune Foam Rubber Supply

2210 Kettner Blvd.

San Francisco 9........ Scovel & Sons Co.
1133 Post Street

Attn: Mr, Paul Scovel

CONNECTICUT
Hartford 5.....New England Upholstery
Supply Co., 38-40 Albany Avenue
Attn: Mr. Robert Warner

DISTRICT OF COLUMBIA
Washington........ C. E. Briddell Co., Inc.
3726 Tenth Street, N.E.

FLORIDA
Miami 36...........W. Valentine Company
618 S.W. Eighth St.
Tampa..Auto Trimmers Supply Co., Inc.
910 W. Cass Street, P.0. Box 2459

GEORGIA
Atlanta 2.............. J. R. Erikson Co., Inc.
364 Nelson St., S.W.
Attn: Mr. J. M. Coffee

ILLINOIS
BhieagD Buiiiseorised A. Hoenigsberger

1020 S. Wabash Avenue
Attn: Mr. H. L. Hoenigsberger

KENTUCKY

Louisville 2........ Herman A. Schildt Co.
323 East Market Street
Attn: Mr. P. J. Berning

LOUISIANA
Baton Rouge 9........ Tupper Supply, Inc.
2117 North Street
Attn: Mr. Howard Billings

MARYLAND
Baltimore 11......C. E. Briddell Co., Inc.
2800 Hampden Ave.
Attn: Mr. H. W. Beckman

MICHIGAN
Detroit 38.......cccoeuee... Larson Supply Co.
10313 Puritan Ave.
Grand Rapids 3....Upholstery Supply Co.
of G. R., 303 Fuller Avenue, N.E.
Attn: Mr. Arnold Bjork

MINNESOTA
Minneapolis........ New York Fabrics, Inc.
2938 Nicollet Avenue
Attn: Mr. H. Becker

MISSISSIPPI
|- .. Woolley Brothers
924 Palmyra Street
Attn: Mr. R. E. Woolley

MISSOURI

Kansas City 8.........ccouee Hinsman & Co.
1615 Locust Street
- ATk S—— Hinsman & Co.
4507 Olive St.

NEW JERSEY

...Krupnick Brothers, Inc.
909 Rahway Avenue

For information on furniture shown write: E. I. du Pont de Nemours & Co. (Inc.),
Fabrics Sales, 902 Wilmington Trust Bldg., Dept. C-19, Wilmington 98, Delaware.

NEW YORK
Kingston...

....Vinyl Leather Co.
34 Ferry Street
Attn: Mr. A. J. P. Seitz

New York 1.......... Fabric Leather Corp.
16 West 32nd Street

Attn: Mr. W. Wilson

Rochester 14..H. R. Howard & Sons, Inc.
60 North Washington St.

Attn: Mr. W, S. Howard

NORTH CAROLINA

High Point......cooces American Supply Co.

of N. C., Inc., 308 West Broad Street
Attn: Mr. Dewey Sm.th

OHIO
RRPOTL: oassinonsonsonstion John L. Showalter Co.
P.0. Box 1259
Cleveland 13............ Earl K. Koch & Son
2100 West Superior Viaduct
Attn: Mr. Earl Koch
OKLAHOMA

Tulsa 8......0klahoma Upholstery Supply
Whittier Station, P.0. Box =3185
Attn: Mr. F. W. Graff

OREGON
Portland 14......... McDonald & Co., Inc.
930 South East Oak Sireet
Attn: Mr. R. M. Treadgold

PENNSYLVANIA
Philadelphia 6........ Maen Line Majestic
Fabrics, 217 Chestnut Street
Attn: Mr. Maurice G. Maen
Pittsburgh 22.......cccoeueuenn J. ). Peiger Co.
101-103 Market Street
Attn: Mr. 1. Williams
Wilkes-Barre........ M. H. Smith-Co., Inc.
568 Hazle Street
Attn: Mr. Harold Smith

RHODE ISLAND
Providence 3......Providence Textile Co.
243 North Main
Attn: Mr. Harlan Espo

SOUTH CAROLINA
Greenville...W. L. Graydon & Son, Inc.
414 Pendleton Street
Attn: Mr. R. Littlejohn
TENNESSEE
Memphis 2....Southern Textile & Supply
Co., 894 Eastmoreland Avenue
Attn: Mr. J. T. Hogan
Nashville....cierereasrnss Bruce & Company
E. Main St,, Franklin
Attn: Mr, John Bruce
TEXAS
Dallas 26..........A. F. Schmalzried & Co.
2650 Main Street
Attn: Mr. Chas. W. Schmalzried
Fort Worth............ Reese B. Davis & Co.
316-20 South Lake Street
Attn: Mr. Reese B. Davis
Houston 4.......A. F. Schmalzried & Co.
1930 Oakdale Street

WASHINGTON

Seattle.....ccverenine McDonald & Co., Inc.
414 Boren Avenue, North
Attn: Mr. Leonard McDonald

WISCONSIN
Milwaukee 2........ccovrrere Gebhardt, Inc.
213 North Broadway
Attn: Mr. C. Pushkash

REG u.s.PAT.OFF

BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY
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CALENDAR

e e —
1962

January 4-13. Grand Rapids Furniture Market.
Grand Rapids.

January 7. AID Interior Design Awards Dinner.
Pick-Congress Hotel, Chicago.

January 7-19. Winter Furniture Market, Chicago.

January 8-17. International Furnishings Market.
Merchandise Mart, Chicago.

January 14-19. New York Lamp and Furnishing
Accessories Show. Hotel New Yorker, New
York City.

January 14-19. Los Angeles Winter Market. Los
Angeles,

January 15-19. Winter Southern Furniture and
Rug Market. Southern Furniture Exposition
Building, High Point, N. C.

January 22-26. San Francisco Winter Market.
Western Merchandise Mart, San Francisco.

February 6-7. Contract Market Seminar. National
Design Center, New York City.

February 16-18. NSOEA Western Convention and
Exhibit. Brooks Hall and Sheraton Palace Ho-
tel, San Francisco, Calif.

February 17-25. 1962 New York International Fur-
nishings Show. New York Coliseum, New York
City.

February 20-22. Midwest International Hotel-
Motel Show and 26th Annual Convention.
Palmer House, Chicago.

April 21-26. AID National Conference. Olympic
Hotel, Seattle.

April 24-25. National Design Center’s second an-
nual NDC-NOFA Designer Seminar. National
Design Center, New York City.

April 26-29. National Office Furniture Association
Convention and Exhibit. New York Coliseum,
New York City.

April 27-May 4. Spring Furniture Market. High
Point, N. C.




INTERIOR DESIGNERS
ALL OVER AMERICA
KNOW PERMA DRY

For over 20 years the only custom processor of
decorative fabrics devoted solely to your profession

Some typical installations:

Scotchgard processed by Perma Dry for Edith Scotchgard processed by Perma Dry for Mary Scotchgard processed by Perma Dry for Ceil
Gecker, A.1.D. Luscher, A.1,D, Williams, A.1.D.

Scotchgard processed and flomeproofed by Scotchgard processed and flameproofed by Scotchgard processed gnd flomeproofed by
Perma Dry: Cafe D’or Sheraton-Dallas Perma Dry: Pittsburgh-Hilton, Interior design Permia Dry: First National Bank, Minn., Delroy
by Ernest Wottitz and David Williams, A.I1.D. M. Stanley, Design Consultant

Send for the only complete brochure ever printed on

FLAMEPROOFING OF TEXTILES

ALL THE FACTS AT YOUR FINGERTIPS: such as, what fabrics can or cannot be flameproofed.
Durable and renewable flameproof, shrinkage facts, dimensional stability, etc.

*(¥COTCHGARD

b
BRAND

STAIN REPELLER

SPOT — STAIN — SOIL RESISTANT
for decorative fabrics 3 West 17th Street, New York 11, N. Y.

A Clear-cut Brochure
on Request

including treated and untreated samples for your evaluation. . i
Also suggested maintenance data. WAtkins 4-0877
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La Minerve, exuberant
aerial fantasy of 1803
vintage, includes a

armament, “a cage for
ladies of easy virtue,”
and a “convenience,”
both suspended from
the car by ladder.
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COMING IN CONTRACT

JANUARY—Preview of 1962 contract lines; Prerequisites
for successful business operation in space planning and
commercial designing—first of a series.

FEBRUARY — Surfaces — laminates, ceiling tiles, shades,
screens, partitions; The executive office from Charle-
magne to the present.

MARCH—First Annual Contract Seminar—analysis of
the structure of the contract market.

APRIL—Office furniture — a comprehensive review of
products available to the contract planner.

MAY—Recent developments in carpet—new materials and
constructions and their applications to contract work.




Lo AT G
D. C. Currently

OUR
WASHINGTON
REPORT:

H Report on airport planning

M New Dulles International Airport
M Loans to manufacturers

M Recent invitations to bid

Il Action on identical bids

YOUR contract furnishings sale may soar if you
get aboard the air travel boom. Airport terminals
are getting bigger and fancier. Bigger planes will
be flying more miles.

To understand some of the thinking behind jobs
you may be filling at airports, ask the Federal
Aviation Agency for its “Airport Engineering
Report” on airport terminal buildings. This dis-
cusses planning considerations for the terminal
building, and space relationships and area re-
quirements for such sections as the ticket lobby,
passenger service counter, waiting room, eating
facilities, public conveniences.

This is big business. FAA has one projection
showing an increase in revenue passengers from
61.8 million in 1961 to 84 million in 1967, with
revenue passenger miles going from 38.7 billion
to 58 billion, for scheduled U. S. airlines. Their
total aircraft fleet, however, will diminish as more
jets are added—from 2,135 in 1961 to 1,670 in
1967. There’ll also be a spurt in active general
aviation aircraft—from 76,549 in 1961 to an es-
timated 96,000 in 1967.

Airports? At the end of last year there were
6,881 airports and airfields in the U. S. on record
with FAA, 2,780 of them publicly owned.

FAA’s own airport

The new Dulles International Airport at Chan-
tilly, Va., which will serve the Washington area,
is FAA’s own baby. Humphreys & Harding, Inc.,
Washington, has the $7.9 million contract to
finish the terminal building by about a year from
now.

Interior decoration of the 150 x 600 foot build-
ing uses a gray color scheme. The floor will be
ground-and-polished limestone aggregate, with
gray dominant. The curved ceiling, of a sprayed
acoustical material, will be painted off-white. It

will have a surface unbroken by lights or other
items.

Airline ticket counters, the coffee shop, offices
and other shops will be of porcelain-enameled
metal, teak and glass panels. Natural color teak-
wood will be used in other areas for trim. Most
of the interior lights will be on top of the interior
structures, so that light will be reflected from
the ceiling, softly flooding the building.

American News Co., New York City, has the
contract for installation and operation of food
and beverage facilities, including a deluxe dining
room with kitchen, stand-up snack bar, stand-up
wine and beer bar, and a wine and beer lounge
on the main floor, and a coffee shop, employee’s
cafeteria, and main kitchen on the ground floor.

Mobile lounge concept

The Dulles’ importance to airport terminal de-
sign lies in its terminal-lounge concept. The ter-
minal itself is especially designed to receive the
mobile lounges which will carry passengers to
and from aircraft. The building is compact,
rather than having fingers to the distant plane
positions—increasingly important with the ad-
vent of jet planes and longer runways. (See illu-
strated article on Mobile Lounge in this issue.)

Keeping up with opportunity

For the contract furnisher who is willing to look
beyond an immediate opportunity to tomorrow’s
business, the revamped “Commerce Business
Daily” is almost a market necessity. We are im-
pressed with this as we keep checking Federal
procurement officials for you. They refer over
and over again to this publication—which you
may be thinking of by its former name, “Synop-
sis of U. S. Goverment Proposed Procurements,
Sales and Contract Awards.”

CONTRACT




Details—It’s $10 a year, published daily, by
the Commerce Department, Room 1300, 433 West
Van Buren Street, Chicago 7.

Recent additions include publishing the names
and addresses of architectural firms selected by
the General Services Administration to design
new Federal buildings and improvement projects,
with dates of scheduled construction starts.

The Daily also carries construction and leasing
proposals that may tip you off to business leads.
Here, for instance, one issue noted upcoming con-
struction invitations for post office buildings in
Waverly, Ill.; Carson City, Genessee, and Glad-
win, Mich.; Medina, Mentor, and Brewster, Ohio;
and Booker, Texas.

No reservations on this business

Another likely source of Federal contract furnish-
ing business is the Bureau of Indian Affairs. Its
Albuquerque, N. Mex., office recently asked for
bids on these structures at Nenahnezad, N. Mex.
—two 160 - pupil dormitories; kitchen - dining
building ; multi-purpose building; utility build-
ing; 10 houses; 2 apartment buildings.

Contract furniture financing
The first area redevelopment loan in West Vir-
ginia went to a new furniture firm. The Area
Redevelopment Administration made a $572,000
industrial loan, and the Small Business Admin-
istration lent $288,000 to the National Seating
& Dimension Co., being started in Gilbert, W. Va.
The new firm will process hardwoods into furni-
ture and church and schoolroom seating stock.
Seeking its own financing, Rochester Capital
Leasing Corp., Rochester, N. Y., filed a registra-
tion statement with the Securities and Exchange
Commission, for $625,000 of 6% convertible sub-
ordinated debentures and 100,000 shares of com-
mon stock, to be offered in 12,500 units of $50
of debentures and eight shares. The company was
organized in October to acquire the capital stock
of Rochester Stationery Co., National Contract
Supply Corp.,, and Hardwood House. It makes
contract sales of furnishings, furniture, equip-
ment and supplies, systems and procedures,
school seating and library furniture, and en-
gineering supplies and equipment. It also makes
a line of hotel and library furniture, and custom
desks and furniture. It recently started a leasing
program, leasing a complete package of interior
design and other products for from two to ten
yvears. It also provides financing through leases
of any equipment to approved customers.

Invitations to do more business

Here are some examples of the opportunities in
the Federal procurement field. Some recent in-

vitations included:
GSA, Chicago—commercial type refrigerators,
(Continued on page 8)
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Danish Modern
#650-PS

available
now

for
prompt
delivery

We are constantly adding to Empire
State's wide selection of bentwood
chairs, stools and tables and our
new catalog supplement shows the
latest additions to the line. The three
styles illustrated here are repre-
sentative of newer designs which
cover every price range and are in
stock now for delivery in the finish
and upholstery color of your choice.

EMPIRE
STATE
CHAIR

You'll find that sturdy construction
and appealing modern design are
the standard at Empire State.
Among our many styles there's the
chair that is exactly right for your
installation. Let us send Supplement
#425 to you now — It's available
upon request.

#4000-PS-CB

- .
chair company, inc.

SHOWROOM:
424 Maoison Ave, N. Y. 17,
PLaza 3-5881
FACTORY & GENERAL OFFICES:
HaversTrRAw, N, Y.
MUrray Hill 9-0591
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New Detachable and
Adjustable Tables—
base, column and top
assemble and disas-
semble in 60 seconds.
Patented* locking de-
vice eliminates tie rods,
saves time, cuts instal-
lation costs.

CHF TABLE: 36 Plastic
Laminate Top with
No. 956-26 Base

A cast base with Ad-
justable column assem-
bly as shown above in
Mirror or Satin Chrome
finish $91.74 list (com-
plete) — with conven-
tional tie-rod assembly,
$83.94 list,

{CHF Top shown,
Plostic, BV Edgel

*U.S, Pat, No, 2517700

CHICAGO HARDWARE FOUNDRY CO.

SHOWROOMS IN ALL PRINCIPAL CITIES

NORTH CHICAGO =« TLLEINOIS

Reader Service No. 262
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some set aside for small business. Office furniture
—>50 chairs, 1 lounge, 2 credenzas, 20 desks, 2
tables, 1 dictation cabinet.

GSA, here—9,157 rugs. 500 kitchen tables and
chairs. Composite metal and wood quarters furni-
ture. Metal chairs for quarters. 8,621 rugs. 248
wood and metal dressers. 1,878 modern wood
dining room furniture. Floor mats for chairs,
thru March 14, 1963. 1,020 modern wood bed-
room furniture.

GSA, Denver — upholstered furniture, chairs
and sofas, 99 each.

Post Office Department, here — steel clothing
lockers; wood or steel furniture items; steel
shelving.

GSA, Seattle—120 tubular metal chairs; 120
single pedestal wood chairs.

GSA, Atlanta—36-inch electric ranges.

GSA, San Francisco — storage cabinets and
testing benches; commercial walk-in refrigera-
tors. Household furniture; partly set-aside.

GSA, Kansas City—conference room furniture.
Metal display shelving.

Richmond, Va., QM Depot — 489 commercial
refrigerators.

U. S. Military Academy, West Point, N. Y.—5
lecterns, 528 bookcases, 264 dressers.

Veterans Administration, Hines, 111.—260 lam-
inated plastic top dining tables.

Naval Supply Depot, Newport, R. I.—washing
machines, drying tumblers.

Naval Purchasing Office, here — steel frame
quarters furniture — 32 headboards, 115 night-
stands, 115 chests with mirrors, 115 dresser
desks, 115 arm chairs, 115 easy chairs, 83 head-
boards.

Contract opportunities

The breadth of Federal interest in contract fur-
nishings is almost staggering, when yvou contem-
plate one invitation to bid after another. Here
are some more recent examples.

GSA, Denver — 800 chenille bedspreads; 111
steel and wood dormitory wardrobes. New acou-
stical ceilings and tile floors for the Federal
Office Building, Cheyenne, Wyo.

GSA, San Francisco—mess hall furniture: 260
metal chairs, 20 tub chairs.

GSA, Washington—729 units, metal and wood
quarters furniture. 172 bedroom furniture. 13,937
wood household furniture, traditional. 172 mod-
ern wood furniture. 8,586 traditional wood fur-
niture. 2,457 modern wood furniture. 8,481 tradi-

(Continued on page 10)
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American of Martinsville’s more than
50 years of leadership in home-
furnishings is reflected in the

dependable workmanship and quality

construction of contract furniture.
As with all American of Martinsville
designs, the contract groups

embody the newest and most exciting

z 4 - contemporary styling. Typical of the

., = wide variety of coordinated groups
for guest and public rooms .. .
LEGACY—a distillation of many
periods and influences, elegantly
classic-contemporary in feeling.
Featuring the outstanding Tri-Plex
Wall Unit which includes luggage
rack, desk dresser and TV area.
The Legacy group is fine walnut

e . bhinet woods with top surfaces of

hard-wearing Panelyte plastic.

13

-
EGAC& REFLECTS AMERICAN OF MARTINSVILLE’S
LEADERSHIP IN FURNITURE NOTED
FOR STYLE AND GUEST APPEAL

Designed by Merton L. Gershun

Mail coupon below for
further information.

American Furniture Co., Inc.
Contract Division

| Dept. C-1261

Martinsville, Virginia

Please send me brochure on your con-
tract groupings.

Namee - —

ft({lll [ £, 1. S—

AME RICAN OF MARTINSV".I.E

CONTRACT DIVISION

City Zone__State—_




the Nobility of Institutional Furniture. . .

INTRODUCING

. ANOTHER

auautyunerrom KU EH N E

OUR 40th YEAR

STACKS

10

HIGH IN

ONLY 4 ft., 1%

10

*Patent Pending

(A) K-35 STACKING CHAIR-
Classic, rugged beauty . . . extra size
comfort seat.

(B) TABLE TOPS —34 stock sizes with
4 edge treatments.

(C) K-72 OLYMPIA PEDESTAL
BASE" 24" or 36" spread. K.D.

(D) K-362 DOLLY —Chrome plated fin-
Ish ... uses less than 4 sq. ft.

(E) K-372 GANGING DEVICE—0p-
tional extra.

KUEHNE

KUEHNE MANUFACTURING CO. Mattoon, lllinois

KUEHNE MANUFACTURING CO. Dept. Ccm21
Mattoon, lllinois

Gentlemen:
Please send me literature and prices on the following:
-] Stacking-Ganging Chairs [J Tables & Bases
Chairs, Settees, Benches [J Bar Stools
] Adjustable Height & Banquet Tables

Name:_
Firm or Institution:_
Address:.

City, Zone & State:
Type of Business or Institution:__

s . A few choice franchides and rep. ter-
Affe”ﬂo”- ritories still available. Please write.

Reader Service No. 243
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tional wood furniture. 489 metal and wood fur-
niture. Package air conditioning units.

GSA, Seattle—29 30-inch electric ranges.

VA, Hines, I1l.—251 aluminum bedside screens.
12 instrument and dressing cabinets.

And then... the contract
Some recent contract awards by Federal agencies
include:

GSA, San Francisco—Kellogg Bros. Co., San
Francisco, $12,865 for mess hall furniture—260
metal chairs, 20 tub chairs, 21 booths, 12 brack-
ets, 22 yards of fabric.

Gonzale Puyat & Sons, San Miguel, Manila,
Philippines, $63,441 household rattan furniture
—1063 tables, 750 sets of sectional chairs, 400
lounge chairs.

Superior Sleeprite Corp., Chicago, $32,510 for
1150 single steel beds.

Massachusetts Mohair Plush Co., Kings Moun-
tain, N. C., $29,484 for 9,000 yards of fabric.

International General Electric Co., San Fran-
cisco, $480,991 for 2,935 electric refrigerators
and 30 spare parts kits.

GSA, Atlanta electric light fixtures, thru
April 20, 1962, $42,963, Warwick Corp., Bala
Cynwd, Pa.; $37,258, SunLite Co., Detroit.

GSA, here—upholstered living room furniture,
through Nov. 14, 1962, indef. quantities—Aristo-
crat Upholstery Co., Bridgeport, Pa.; C. B. Atkin
Co., Knoxville, Tenn.; Carsons Inc., Colonial Fur-
niture Co., and Dallas, Inc., High Point, N. C.;
Deney Mfg. Co., Gardner, Mass.; Moore of Bed-
ford, Va.; and Waynline, Inc., Jesup, Ga.

Air conditioners

Federal Housing Administration advises lenders
that an air-conditioning unit which is installed in
a hotel or motel will be eligible for Title I financ-
ing if an opening is made through an exterior wall
and the unit is fastened so as to become a part of
the realty.

Bidding practices

Justice Department is starting a reporting pro-
gram on identical bids on the invitations to bid
from some 2,000 state and local governments. It
plans to publish the reports, as a deterrent to col-
lusive bidding. Federal, military and civilian agen-
cies are already reporting on identical bids. (C)

CONTRACT




" CONTRAGT MARRET
SEMINAR FEBRUARY 6-71362

PLACE: National Design Center, Conference Hall, 415 E. 53rd Street, New York 22, N. Y.

TIME: Feb. 6-7, 1962 9:30 AM-5:30 PM

PURPOSE: This seminar is designed for those companies engaged in the design, manufacture and sale of products

2 to the contract field. The requirements and selling practices of the contract market will be analyzed and

discussed in depth by leaders in their respective fields. Emphasis will be placed on the varied and special
needs of each buying segment—government, transportation, hotels, motels, offices, hospitals, churches,
colleges, other institutions and other mass purchasing groups.

REGISTRATION: Registration fee includes attendance at all Seminar sessions, functions and luncheons. Complete reports
covering each session will be forwarded to each registrant.

FEE: $150 per registrant, $100 for each additional company registrant.
For National Design Center Exhibitors: $100 per registrant, $75 for each additional company registrant.

SEMINAR 1. Government 10. The Department Store Contract Division

y This includes all phases of procurement and How a supplier can develop a strong and
SUBJECTS specification, successful working relationship to tap the

N D

2. Department of State

This agency purchases on design and other
considerations. Its requirements and method
of purchasing is distinct from other
governmental agencies.

3. Veteran's Administration

This vast purchasing agency has its own
highly specialized needs which

requires a complete understanding of
their buying practices.

4. Transportation
Particular emphasis on the special
requirements of airlines and steamships.

5. Education

Forty billion dollars will be spent over the next
ten years on new buildings, equipment and
interiors for our educational system.

6. Hotels and Motels

The industry standards and requirements for
domestic and international purchasing

will be covered.

7. Religious Institutions
A highly specialized area which requires
complete understanding.

8. Hospitals

The importance of teamwork and
coordination in the preparation of
specifications and planning for this market.

9. Offices
New developments and product requirements
for this ever-increasing market.

tremendous volume of the department store
contract division.

11. The Role of the Architect
The importance of product specifications,
bidding and the control of these factors.

12. The Role of the Industrial Designer
New product development and custom design
as they apply to the contract field.

13. The Role of the Interior Designer
The importance of the interior designer in
reaching the contract market and how to
utilize his services.

14. NATIONAL DESIGN CENTER REPORT
ON THE CONTRACT MARKET

A comprehensive report of the contract
market will be presented by the Center for
the first time.

National Design Center

Contract Market Seminar

415 E. 53rd Street

New York 22, N. Y.

Please reserve a place for me at the Contract Mar-
ket Seminar to be held Feb. 6, 7, 1962 and send
me complete details.

Company

Address

|
|
I
I
I
I
I Name
|
|
I
I
|

In cooperation with CONTRACT Magazine




The problems and techniques of buying and sell-
ing in the contract furnishings market will be
throughly examined at the two-day Contract Mar-
ket Seminar, to be held under the auspices of
the National Design Center, New York City, Feb-
ruary 6 and 7, 1962. With the cooperation of CON-
TRACT Magazine, the seminar, first in an annual
series, will seek to clarify the needs and require-
ments of the end-user, the producer, and the busi-
ness designer in the contract market. Leading
representatives of industry, government agencies,
trade associations, and the design profession will
speak at the two-day session.

According to the Design Center, the seminar
has been planned “specifically for companies en-
gaged in the marketing of products for mass pur-
chasing . in such areas as transportation,
hospitals, churches, and other institutions.” Fee
for the two-day session, which will be held in
the Design Center’s sixth floor conference area,
is $100 for Design Center exhibitors, $150 for
non-exhibitors.

Speakers for the Contract Market Seminar will
include L. Earle Wicklum, general manager of

Complete Program for Contract Market Seminar Set

contract division, The Robert Simpson Co., Ltd.,
Toronto, Canada, who will talk on the total con-
tract market in Canada and in particular its rela-
tionship to American manufacturers; Lawrence
J. Israel of Copeland, Novack & Israel, architects,
to discuss contract furnishings and store planning
for both modernization and new store construc-
tion; Ray Colcord, Jr., vice president of Wolfson
Management Corp. and Grand Central Building
Corp., to talk from the view of the real estate
owner in relation to the contract furnishings
market.

Charles Butler of Charles Butler Associates,
transportation specialist; John R. Gray, executive
director of the National Office Furniture Associa-
tion; Harold B. Gores, president of Educational
Facilities Laboratories, Inc.; David Eggers of
Eggers & Higgins, architects; Paul Bischoff, gen-
eral manager of the contract division of Carson
Pirie Scott & Co., department store; and Bremen
I. Johnson, sales manager of American Hospital
Association.

Other members of the seminar “faculty” will
be H. Leroy Chambers of H. Chambers Co., in-

fabrics with emphasis on

screen printed wallcoverings and

custom designing for the trade.
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terior designers; Robert Jordan Harper of Walter
Dorwin Teague Associates, industrial designers;
Jacob Fassett, director of membership services de-
partment of the American Hotel Association;
Daniel Miller, director of the Allied Membership
division of the AHA, and Emmanuel Gran, di-
rector of architectural and interior design for
Hilton Hotels, International.

Representing United States Government agen-
cies will be Anita J. Moller, chief interior de-
signer for the Department of State’s Office of
Foreign Buildings; and Adam E. Shuman, mar-
keting division chief of the Veterans Administra-
tion.

The need for an intensive program that would
bring together the diverse elements in the contract
furnishings field has been apparent for some time.
Because of the field’s great growth in a relatively
short period, there has been to date no exhaustive
examination of the components that make up the
contract market, the specialized techniques and
procedures that have been developed, and the ef-
fect of the contract field on an important segment
of manufactured products. The Contract Market
Seminar is expected to be a major step in this
direction.

The March issue of CONTRACT will be a special
issue devoted to reports and analyses of the Con-
tract Market Seminar. (C)

expanded showroom
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in the Merchandise Mart, Chicago

MIDWEST SALES
REPRESENTATIVES FOR
The Jack Denst Designs
Elenhank Designers, Inc.
Katzenbach & Warren, Inc.
Bill Keliehor Designs, Inc.
Jack Lenor Larsen, Inc.
Karl Mann Associates, Inc.
Janet Rosenblum, Inc.
Russ Stonier Designs, Inc.
Thaibok Fabrics, Ltd.

Winfield Design Associates, Inc.

DENST
NIILES.

Showroom:
6-117 Merchandise Mart, Chicago 54

Factory and General Offices:
7355 S. Exchange Ave., Chicago 49




O NCE (oh, way back in 1959) there was a
manufacturer who wanted to advertise his
line to the contract furnishings field.

Our man looked around and selected four-
teen (14) ‘“‘vertical” publications in the
hotel, motel, interior decorator, office, res-
taurant, and institutional fields. He figured
that together these magazines would reach
the contract buyers he was interested in.

It cost him about $8,000 (eight thousand
dollars) a month for a page in each of these
magazines.

This was very expensive for our hero,
who was just a small-to-middling manufac-
turer with a limited ad budget.

After a while, he figured out that the
reason it was so expensive was that he was
reaching hundreds of thousands (000,000’s)
of readers who had no interest in buying
his products. As far as he was concerned,
those readers were real zeroes (0’s) !

Furthermore, these hundreds of thous-
ands of zeroes (000,000’s) meant that the
14 vertical publications were cluttered up

with a lot of irrelevant editorial and
tising material that got in the way (¢
man’s advertising message. After a
zeroes (0’s) were interested in some
only it wasn’t what our man manufac
So he decided this was a very wastefu
expensive, and not very effective
reach volume buyers of contract goo

Immersed in a murk of zeroes, oux
stumbled about blindly until — Nove
1960, when CONTRACT entered the §

The year that has elapsed since tha
picious date had made all the differe
our hero’s life. Now, instead of spe
$8,000 per month in 14 “selected ve
media,” our hero is reaching all the co
buyers across the nation at one-twe
(1/20) of $8,000 by advertising in
TRACT every month. In short, he has d
ered the way to eliminate all those deaq
readers (000,000’s) he was paying fo
viously — and his sales results are
because he is in a magazine devoted t

tract furnishings exclusively.

CONTRACT'S ROSTER OF ADVERTISERS — JOIN THEM BY CALLING O

Acme-National Refrigeration Co.
Aero Service Corp.

Air Wall, Inc.

Allen Industries, Inc.
Allied Chemical Corp.
American of Martinsville
Armstrong Cork Co.

Art Textile Corp.

Atlas Metal Spinning Co.
Baumritter Corp.
Beautycraft Furniture Industries, Inc.
Bigelow Sanford, Inc.
George K. Birge Co.
Bonnie Looms

Brendan Reilly Associates
Burke, Inc.

Burlington Industries, Inc.
Cal-Craft Wood Fabrics

L. E. Carpenter, Inc.
Celanese Fibers Co.
Chairmasters, Inc.

Chicago Hardware Foundry Co.
Arundell Clarke
Cohn-Hall-Marx

Croydon House

Curtiss Partition Co.

Da Vinci, Inc.

Delphic Arts

Denst & Miles, Inc.

Dow Chemical Co.

Barbara Dorn Associates
Downs Carpet Co.

Richard Draper, Inc.

Drapery Corporation of America
E. I. Du Pont de Nemours & Co.
Duraloom Carpet Mills, Inc.

Empire State Chair Co.
Englander Co., Inc.
Fabulous Flocks, Inc.
Firth Carpet Co.

Directional Contract Furniture Corp.

Eastman Chemical Products, Inc.

Florentine Craftsmen, Inc.
General Lighting Co.

Gilford Leather Co.

Glass & Propp Contract Sales, Inc.
William Gold, Inc.

B. F. Goodrich Sponge Products
Gotham Materials, Inc.
Harrison & Sand, Inc.
Heiftez Co.

Helikon Furniture Co., Inc.
Archibald Holmes & Son
Hotel & Theatre Carpet Co.
Howell Co.

Imperial Desk Co.

J. 6. Furniture Co.

Jay Lighting Mfg. Co., Inc.

L. Jones & Co., Inc.

A. & M. Karagheusian, Inc.
Kent-Coffey Contract Division
Keuhne Mfg. Co.

Kwik-Bed Sofa Corp.

L & B Products Corp.
Leatherguild, Inc.

James Lees & Sons Co.
Lightolier, Inc.

Loumac Supply Corp.

Luxo Lamp Corp.

Lynch, Schultz & Bailey
Madison Furniture Industri
Mallin Co.

Manistee Mfg. Co.

Marble Internationale
Marden Mfg. Inc.
Massachusetts Mohair Plusl
Metropolitan Furniture Man
Metropolitan Lighting Fixtu
Milium Division (Deering Mi
Howard Miller Clock Co.
Minnesota Mining and Manu
Monitor Equipment Corp.
Murals, Inc.

R. C. Musson Rubber Co.




" hero is now very happy. He smokes
lass cigars with money that used to
in smoke (vertically) in 14 vertical
ations. “Gee,” he said the other day,
on his cigar, “it’s good to hear from
who want to buy your contract line
volume. And through CONTRACT, I'm
g from them — and selling to them —
day.”
es of advertisers (like the man in
ory) and the sales they have made as
't result of ads in CONTRACT are avail-
on request. Call one of the sales rep-
atives listed below and become one
happy, cigar-smoking advertisers in
ACT.

ORK—Don W. Gross, CONTRACT.

UIS—Fred Wright Co., 4 North 8th St.,
is, Mo., CHestnut 1-1965.

COAST—H. L. Mitchell & Associates,
orain Rd., San Marino, Cal., CUmberland

GO—Walter E. Barber Co., Inc., 6 North
n, Chicago 2, Ill., STate 2-8996.

SALES REPRESENTATIVES

CIRCULATION ANALYSIS

Professional and Service Group

Contract Furnishers

Contract Departments of Retail and
Department Stores

Space Planners, Architects, and Design-
ers specializing in commercial and
institutional planning

Management, Owners, and
Purchasing Agents

Hotels (300 rooms or more) and Hotel

and Mote) ChaiRs.........cc0000 0. s

Restaurants and Bar Chains........
Hospitals (500 beds or more).
Universities and Colleges
(1000 students or more)
Schools—Boards of Education in major
cities, Private schools
Major U.S. Corporations
Leading Manufacturing Firms
Transportation Facilities
Real Estate Management
Recreational Chains, Religious Organiza-
tions, Youth Organizations, Govern-
ment Procurement .

338

Center Frank Scerbo & Sons, Inc.
Exposition Shorecolor, Inc.
ic Products Co. Shelby Williams Mfg. Co.
, Inc. Simmons Co.
cts, Inc. Springer-Penguin Furniture

loth Wallpaper Co.
cs, Ltd.

inates, Inc. Synthetics Finishing Corp.

2 Thonet Industries, Inc.

arpet Co. Thortel Fireproof Fabrics, Inc.
ited, Inc. Timbertone Wallcoverings Co., Inc.
ex Norman Trigg, Inc.

brics Tri-Par Manufacturing Co.
Products U.S. Rubber Co.

offman Associates, Inc.

t Co. Vinyl Plastics Inc.
Vinyl-Tex Co.
Co. Virco Mfg. Co.

TOTAL CIRCULATION 11,402

Standard Coated Products, Inc.
John Stuart, Inc.

CONTRACT

THE TRADE MAGAZINE OF SPACE

Victor England Agencies, Inc. PLANNING AND FURNISHING




16

spot’less-nes
SEIEEIEIETE), JEIE

EEEEEEE LI

Jis | =2
' ulEIi.é |

ik
i

BIGGEST SLIPCOVER
PROMOTION EVER
“SCOTCHGARD” story in 62
to reach 50 million con-
sumers in House & Garden,

Life, Good Housekeeping &

New York Times Magazine.

ﬂﬂﬁmﬂﬂﬁﬁm

Adding to the overall promotional e
on “ScoTcHGARD Brand products)
3M Company has set a major const
advertising program specifically to
SPOT'LESS'NESS in slipcovers. (W4
SPOT'LESS'NESS the quality in the
ric that stops stains before they start. )
year this unprecedented promotion
stimulate your sale of slipcovers tre
with “ScorcrcarD™ Stain Repeller

addition to this all-out advertising.

field representatives will be calling on
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1ajor markets to help vou promote this
arkable fabric treatment.
unique product, “SCOTCHGARD ™ Stain

eller repels both oil- and water-borne Highest quality fabrics are now available from
ns and resists soil. Spills can’t soak into leading converters including:

ics treated with “ScoTcHGARD™ Stain - KANDELL INC., RIVERDALE FABRICS,
reller; they bead up on the surface for TILBURY FABRICS. WAVERLY FABRICS

@© 1961 3M Co,, St. Paul 6, Minn,
Ye
'SCOTCHGAR D
g‘l
Reader Service No. 249

‘removal. It’s really the best thing that
rhappened toslipcovers! For further in-
nation, write 3M. Chemical Div., Dept.
E-111, St. Paul 6, Minn., or contact the

Is, finishers or converters listed here.
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STAIN REPELLER
3m
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- PEOPLE

J. W. Van Sant, Jr., has been appointed national
sales manager for Burke, Inc., Dallas, Texas. Mr.
Van Sant will coordinate the activities of the
Burke showrooms and will be responsible for the
territorial sales staff. He was formerly Southwest
sales manager for the Herman Miller Co., and
also operated his own showroom and interior de-
sign business in Philadelphia, Pa.

J.W. Van Sant, Jr. Ralph W.Jones, Jr.

Ralph W. Jones, Jr., is now marketing manager
for Du Pont’s textile fiber department. He will be
responsible for marketing all Du Pont fibers to
rug and carpet manufacturers, and will be based
in Wynnewood, Pa. Mr, Jones, who has been with
Du Pont for 27 years, replaces John R. Emery,
who has been transferred to the New York office
as marketing manager.

ie “
4 - -—
140 PLYMOUTH STREET, BROOKLYN,

Charles C. Thom has been named sales represent-
ative by Imperial Desk Co., Evansville, Ill., in the
eastern north central states.

Neil MacLellan, Jr., is now marketing assistant
for upholstery and domestics in Allied Chemical's
national Aniline fiber marketing department. Mr.
MacLellan will be responsible for setting up mer-
chandising marketing plans for the sale of
Caprolan nylon yarns in the upholstery and do-
mestic end-use product areas.

Thomas J. Mulroy has been appointed to the board
of directors and as vice president of L. E. Car-
penter & Co., Wharton, N. J. Mr. Mulroy has
been with Carpenter since 1955 and was pre-
viously plant manager. He will be in charge of
manufacturing at the Wharton plant.

Federal Industries, Belleville, N. J., has named
Joan Diller as head of the fabric design depart-
ment. Mrs. Diller formerly headed the products
application services for the company’s line of
vinyl materials.

William H. Riddle has been named sales manager of
the Ranch Oak division of A. Brandt Co. He will
also assume responsibility for contract furniture
sales.

(Continued on P. 20)

Furnished by Itkin Bros. Inc.
290 Madison Ave., N. Y.

Reader Service No. 298
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SPECIFY ROXBURY'’S

CONNMADND

for the look of luxury, the stamina to take heavy traffic

You can appreciate many of the qualities of "Command™ at first glance. Its stylish emphasis on subtle
texture and coloring. The dramatic accent it brings to contemporary interior design.

What you don't see, right away, is the ability of this wool-textured carpeting to stand up to wear
and tear, year after year.

“Command” combines a thick loop and cut pile with unusual colorings to give an eye-catching
striated effect. It comes in a wide range of color combinations, in 12* and 15‘ widths. It is permanently
mothproof. Ask to see samples.

ROXBURY CARPET COMPANY . 295 Fifth Avenue, New York 16




Robert K. Cameron has been named general man-
ager for Western Contract Furnishers’ new show-
rooms in San Francisco, Oakland, and Sacra-
mento, Cal., and Honolulu, Hawaii. Mr. Cameron,
formerly general manager of Beier & Gunderson
of Oakland, will be located primarily in San
Francisco.

Robert K. Cameron Wm. F. Polk

William F. Polk has been named vice president
of Viertex Corp., N. Y., a division of L. E. Car-
penter & Co. Mr. Polk formerly served as assist-
ant to the sales manager of Viertex, and is re-
sponsible for the development of many products
for the contract market. He has also handled
relations with government agencies in Washing-
ton, Albany, and New York.

Lester M. Benjamin has been named market de-
velopment director of the Progress Manufacturing
Co., Philadelphia. The position was newly created
by the firm, which manufactures residential light-
ing fixtures and related electrical products.

Howard Barber has joined the staff of Good De-
sign Associates as a consultant in product diver-
sification, merchandising, and marketing. Mr.
Barber recently resigned as president of the Pea-
body Seating Co. to devote his time to consulting
work.

Paul H. Gebert has been named new contract
manager of Archibald Holmes & Son, Philadelphia,
manufacturers of Beautiful Holmes carpets. Mr.
Gebert succeeds Mr. Dwight Lawton whose death
was announced recently. The new manager was
assistant to Mr. Lawton since 1954, and prior to
that time was assistant to the contract sales man-
ager of James Lees where he remained five years.

Gordon Roether has been appointed contract and
industrial sales representative for Congoleum-
Nairn, Inc., manufacturer of smooth-surface floor
and wallcoverings. He will make his headquarters
in the firm’s Los Angeles district office and will
cover southern California, southern Nevada, Ari-
zona, New Mexico, and part of west Texas.

Reader Service No. 219
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you’ll find F l R I H carpeting

The Akron Tower Motor Inn is downtown Akron’s first major structural addition in over 20 years.
In keeping with its luxurious architecture, and rich interiors designed by Marion Heuer Interiors,
Inc., durable, elegant Firth carpeting has been selected to cover all of the resident rooms.
According to Jon Barnes, General Manager of the Akron Tower Motor Inn, more than 7900 square
yards of Firth carpeting provide the focal point for color coordination in some 200 resident rooms.
Throughout the brilliant modern or soft oriental decor of each room, Firth carpeting sets the
elegant tone.

For imaginative selection, depth of color, variation of texture and design, come in and see Firth’s
contract carpeting. This is carpeting designed to offer you the ultimate in durability, economy, and
of course, luxury. ALL FIRTH CARPETS ARE MADE IN USA.

FIRTH CARPET CO. * 295 FIFTH AVENUE, NEW YORK, N. Y.

Reader Service No. 216
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NEW TERMINAL BUILDING for Pan American World
Airways at Idlewild brings plane into interior design. The
roof, supported by a cable suspension system, allows walls
to be solid glass for an unobstructed view of field, and

Air Transportation A contract market coming of age

offers new challenges in design, new developments in materials

IN THE jungle of free enterprise, no competition
is as fierce as in transportation. The continual
clamor to win the public from private car to bus
to train to ship to airplane and back again is some
indication of the struggle to get the consumer
dollar. A less obvious one is in design; public
rooms, car and ship interiors, waiting rooms and
ticket offices, all have been made more attractive
to win attention and keep it. Air transportation,
the youngest of all modes of travel, is the most
radical in providing comfort and beauty for its
customers.

Designers are faced with major problems for
airline interiors. They must give an impression
of vast space, for the concept of an airline they
want to build is of a far-flung system that soars
above the earth. Plane interiors present a differ-
ent aspect from ticket offices or terminal build-
ings. Here, the designer faces a problem of the

22

protects passengers from the elements. Lighting in roof
over departing flight goes up, highlighting plane and
guiding passengers to it. Tippetts, Abbett, McCarthy &
Stratton are the architects.

commercial nature of the plane, the physical laws
that govern its shape, and the Federal regulations
that provide for its safety.

The large plane manufacturers—Boeing, Doug-
las, and Convair—work with the airline’s design
department and designers in planning the inte-
riors. Usually, planes ordered at the same time
or specified for the same route will share the same
design. In many cases, blue plays some part in the
color scheme since blue is the color that best rep-
resents the airlines. American Airlines’ Boeing
707 jet interiors, planned by the company’s indus-
trial design division and Walter Dorwin Teague
Associates, feature four shades of blue against
antique white, with paprika used as an accent.
The seats are upholstered in light aqua with
turquoise armrests and larkspur blue tables. A
dark blue carpet covers the floor. American’s
Electra interiors use bright blue and paprika to

CONTRACT
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SIMPLICITY of Lufthansa’s terminal build-
dlewild, above, is a trademark of the airline.

TURE ARRANGEMENTS and plants, top
ve warmth and intimacy to functional open
of Lufthansa'’s third floor lounge at Idlewild.

PRARY BAGGAGE COUNTERS for North-
rlines, top right, are designed to handle peak
uickly and easily.

v ROOM for VIPs, bottom left, at Delta’s At-
erminal uses warm, living-room quality for
design. Extremely small space, bottom right,
wides Northeast agent all necessary area.

GIGANTIC MURAL and glass walls that give panoramie
view of field dominate American Airline’s Idlewild terminal.

contrast with beige and brown tweed in the cabin
seats.

Many airlines use different colored upholstery
in groups of chairs to break up the plane’s long
cabin. Delta Air Lines’ Convair fleet has three
pairs of red tweed seats followed by three pairs
of beige striped seats, all with brown twill head-
rests. Delta also breaks the long expanse of ceil-
ing by varying the height of the r(;ot' and hat-
racks and by a clever use of indirect lighting.
Lufthansa uses a bright color scheme for reliev-
ing the cabins of their cavelike look; vellow or
red seat covers, beige walls, and plastic laminate
wall pictures of old line-drawings and maps give
an almost informal air to the interior.

Since 1955, airlines have relied increasingly on
synthetics for their interior furnishings. In East-
ern Air Lines’ Golden Falcon fleet, two murals
in the cabin depict man's conquest of flight and

TURNHOUSE AIRPORT, near London, England,
uses wood to give warm tones to lounge areas.
Ticket windows and information booths are ganged
on one side, while passenger seating is broken into
groups on the other. Additional space is provided
on balcony along one wall and over departure gates.
Robert Matthew, Johnson-Marshall & Partners are
the architects.




AIR TRANSPORTATION

space. Both designs were silk screened and then
pressed between sheets of vinyl. Murals in the
lounge and the wallpaper on the ceiling of the
cabin are actually designs printed on a film of
vinyl paint, coated with a protective transparent
film, and pasted on the walls and ceiling. The final
film has a rough texture for light diffusion, and
the entire assembly is thinner than two coats of
paint. Polyplastex United provides much of
this tyvpe of work to the airlines, incorporating
into plastic the particular patterns, pictures, or
designs the airline plans to use. A durable, fade-
resistant decoration that can be wiped clean with
a damp cloth is the result.

Laminates are very popular with the airlines.
Parkwood plastic laminate finishes and woods
are used for everyvthing from desks, counters, and
walls on the ground to tables, hatracks, armrests,
and walls in the air. The objective is to reduce
weight and maintenance while increasing
strength and durability. The same criterion is
used to judge fabrics and upholstery. Caprolan
nylon, in a dense, low-pile weave by Collins & Aik-
man for Eastern Air Lines, resists snagging,
fading, and many cleanings far better than wool.
Caprolan nylon also turns up in window shades,

upholstery, and draperies where silk and wool
were once used. Leather, oldest of all upholstery
materials, has been replaced in most airline inte-
riors. Naugahvde, tougher, easier to clean, and
with a wider color range, is now specified for
the harder-wear areas in planes and terminals.

The most radical advances made by the airlines,
however, have been in the terminal buildings and
ticket offices. At New York International Airport,
Idlewild, Trans World Airlines’ and Pan Ameri-
can Airlines’ new terminal buildings are a natural
step in the evolution of air transport design, vet
are new in concept. Pan American has taken ad-
vantage of modern technology to provide strength
for a cantilevered roof that allows planes to pull
up to the building to load and unload passengers.
Not only are passengers protected from the
weather, but the construction permits the walls
to be solid glass, incorporating the waiting planes
into the interior design. The effect is heightened
by the lighting planned by Jean Rosenthal on rec-
ommendations of the architect, Walter Prokosch.
Soft incandescent lighting is used throughout the
building. As passengers assemble in the lounge
areas situated immediately before the departing
liner, the lights dim on the lounge and lights in
the roof over the airliner go up, highlighting each
departing flight. In this way, passengers can
easily identify their plane.

STAINED GLASS WINDOW, one of the longest in the world, arches across facade of American Airlines’ Idlewild terminal.

Designer Robert Sowers used red, blue, dark blue and white to soften interior lighting.
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TERMINAL INTERIOR for Pan
American, above, carries interior de-
sign out into street, with 89 foot air
curtain entrance. Passengers with
baggage have no problems with
doors or congestion when entering
and leaving, and room’s temperature
is not affected by outside weather.

LOUNGE AREA on second floor at
Lufthansa’s Idlewild terminal, below,
emphasizes ease of maintenance and
passenger comfort. Emblem on wall
is a mosaic of the airline's trademark.

OPTIMUM USE of space is feature
of Sabena Belgian World Airlines’

terminal at Idlewild. Furniture
groupings and plant arrangements
add privacy to room, while divider
hides busy passageway.

JET INTERIOR for Lufthansa’s
economy class, center right, uses
heavy twill fabric in bright colors
for cheerful interior. On wall behind
stewardess is plastic laminated print
of Munich from a medieval drawing.

CAVELIKE INTERIOR of plane for
American Airlines, below right, is
broken by lighting and hatracks, fea-
tures easily maintained upholstery
and carpeting.




PASSENGER AGENTS' work unit has everything neces-
sary to sell a ticket at the agents’ fingertips. Oval unit,
above, was designed by Space Design Group, Inc., for Air
France’s Washington, D. C., office.

CIRCULAR DESIGN for desk is repeated in Air France’s
Philadelphia office, below left.

WALL MAP, below right, shows the airlines’ routes with
colored dowels raised from the background.

TICKET OFFICE for Delta Airlines in Washington, D. C,,
bottom, groups chairs around circular planter.

AIR TRANSPORTATION

The current emphasis on art in business is an-
other facet of airline design. Pan American has
a glass wall 200 feet long by 24 feet high directly
in front of the building. Sculptor Milton Hebald
designed twelve signs of the zodiac in bronze to
be placed on the screen with the idea of showing
free-standing sculpture against an unbroken sky.
American Airlines also emphasizes art in its de-
sign for the new terminal building at Idlewild. A
stained glass window 317 by 23 feet in blue, dark
blue, red, and white gently curves over the front
entrance to the building. Inside, two 1,000-square-
foot murals by Brazilian artist Carybe stand at
the end of the main floor.

[Fastern Airlines relies on the natural beauty
of marble, terrazzo, and granite for decoration in
its building at Idlewild. Veneers less than one-
inch thick of dark and light beige marble from
Italy, brilliant red onyx quarried in Morocco,
Swedish green marble, and black marble with
white veining from Italy are used throughout the
lobby and public areas. Terrazzo floors add to the
classical feeling of the interiors, and all glass used
is tinted green to soften daylight effects.

LLos Angeles International Airport takes special
advantage of synthetics and laminates highlighted
by mosaic tiles and brilliant colors for its termi-




WALL PLAQUES by German sculp-
tor trace history of flying in Luf-
thansa’s Fifth Avenue office, top left.

CRISP AIR of uniformed agents, in
center photo, and clean design build
efficient image Lufthansa wants.

FIFTH AVENUE offices of Sabena
Belgian World Airlines suggest broad
spaces with interior design.
REVOLVING GLOBE, right, in KLM
Fifth Avenue offices, has routes shown
with dowels.

ELECTRIC MURAL, far right, also in
the KLM offices, stresses airline’s mod-
ern outlook, keeps patrons occupied
while waiting.

nal buildings. In place of paint, vinyl plastic coat-
ing is used on walls and columns. Wherever wood
panels or counters were specified, plastic lami-
nates were used. Glass and aluminum and off-
white terrazzo flooring is used extensively
throughout the ticketing buildings as well as blue
and olive mosaics.

Ticket offices provide another challenge for de-
signers. Here, the airline is appealing for atten-
tion not only to air travelers but to persons who
may never use an airline. The designer must pre-
sent an eye-catching, memorable display to a
disinterested audience. Usually the ticket office
is designed with the airline’s origin or routes in
mind. In the case of a foreign-based company, this
could be done with materials from the home
country of an airline, by maps or other decorative
pieces, or not at all. In Lufthansa German Air-
lines” new ticket office on Fifth Avenue, New
York, the only articles from Germany are a series
of copper plaques by sculptor Joseph Jaeckel. The
Lufthansa office uses slightly curved glass walls
to bring its display out to the street, and low-
lying modern furniture to add spaciousness.

KLM Royal Dutch Airlines has its main ticket
office in a building on Fifth Avenue, New York.
Five gilded plaques on the avenue side of the
building, each six by eight feet, attract attention,
while in the lobby, a ten-foot-diameter world
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globe in one corner and a massive electric mural
on the south wall hold attention. In both the
Lufthansa and KLM offices, the design attracts
the eye, provides a continuing advertisement for
the airline, and presents an image that covers the
individual company and the industry.

Ticket offices are the first contact a prospective
customer may have with an airline. After an
initial visit gathering study material for a pro-
posed trip, the customer will choose the airline
that most favorably impressed him. This, in large
part, depends on the designer. If he has increased
the efficiency of the airline employees by placing
everything necessary to plan an intinerary at
their fingertips; if his design is so natural that
it guides the prospective passenger to the correct
counter or desk with a minimum of confusion;
if he has provided an image of crisp efficiency,
luxury, and comfort, he has created a successful
design. Once a customer is inside the office, he
should have comfort while seated, pleasant sur-
roundings, -and, above all, courtesy and efficient
service from the employees.

Airlines are young, and a design to represent
them frequently has to rely on other modes of
travel for help in achieving the desired effect.
The new terminal buildings and ticket offices look
forward to a day when their design will be a
distinet approach to the elements of air travel. (€)

27




AIR TRANSPORTATION

SPACIOUS INTERIOR provides air-conditioned comfort between terminal and aircraft. Designed to accommodate 90

passengers, the compartment will have carpeting, soft overhead lighting, and windows.
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MOBILE LOUNGE is designed to
be driven from either end. The
forward end of the prototype model
opens directly on to aircraft; the
other end automatically locks to
terminal building. Beneath the
driver's compartment is one of two
emergency stairways.

WAITING ROOM ON WHEELS Z£c¢i0 Saarinen’s Mobile Lounge

for upcomiag Dulles Airport hooks on to planes and terminus

lNSTEAD of walking to their planes, passengers at
the new Dulles International Airport will ride to
their planes in air-conditioned comfort in this new
Mobile Lounge. A waiting room on wheels, the
Mobile Lounge will take passengers from the termi-
nal buildings right up to their planes when the new
airport begins operations in Washington D.C., in
the fall of 1962. The late Eero Saarinen, well-
known architect, was largely responsible for its
design.

According to the Federal Aviation Agency, which
will operate the Dulles airport, the Mobile Lounge
is a practical answer to a problem most major air-
ports face today—that of the ever-growing distances
that passengers are required to walk (often in in-
clement weather) between the terminal building and
the aireraft they are boarding or leaving.

The largest passenger-carrying vehicle ever built
to be operated on rubber tires, the Mobile Lounge
(shown here in prototype) will carry up to 90 per-
sons. In size, it is comparable to eight intercity
buses, arranged side by side and stacked in double
rows. Dimensions are 54 feet long, 16 feet wide,
1714 feet high. It is designed to be driven from
either end. One end is designed to lock to the termi-
nal building, utilizing two wide entrances, the other
end to mate with all four-engine aircraft being used
today or in the foreseeable future. The mating de-
vice permits easy transfer of passengers between the
lounge and the aircraft at the level of the latter’s
doors. At the terminal end, the Mobile Lounge will
automatically seal itself to the building becoming
a comfortable waiting room or lounge.

FAA studies indicate the Mobile Lounge offers
the most flexible solution to the ground operational
problems of a jet-age airport. The system of using
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lounges to transport passengers to an aircraft park-
ing apron located a considerable distance from the
passenger terminal building has many advantages,
one of which is its flexibility in permitting an in-
crease in the number of aireraft gate positions when
the need arises. From an airport management stand-
point, it allows maximum operational flexibility of
the airport by placing aircraft operational facilities
separate from passenger handling facilities and
placing each in its own uncongested area.

Another distinet advantage of the Mobile Lounge
concept is that the passenger terminal can be con-
centrated in a single structure rather than in the
sprawl of numerous buildings now found at most
major airports. In addition to simplifying the pas-
sengers’ problem of enplaning and deplaning the
new concept requires a minimum of aircraft taxi-
ing to and from gate positions. This is extremely
important to the big jet transports since they
weigh upwards of 2000,000 pounds and consume
large quantities of fuel while taxiing.

Passengers entering the lounge at the terminal
will pass on either side of the driver’s compartment
and enter the spacious lounge. Music will be piped in
from the terminal building. There will be carpeting
on the floor, soft pleasant lighting overhead, and
tinted windows to filter light from outside. The
passenger compartment will accommodate a total of
90 passengers with 73 seated. Adequate space is
available for carry-on baggage.

Lounge seats are arranged for the best passenger
flow. For safety reasons, the Lounge is capable of
being evacuated quickly through two emergency
stairs located at the terminal mating end and
through a single stairway located under the driver’s
compartment at the aircraft mating end. (C)
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A Four Million Dollar

Restoration

Three-year program for famous New York hotel planned in terms of

enhancement of the original rather than modernization

A BUDGET of $4 million for the restoration of
a bd-year-old hotel is news in anyone's book, but
it takes on a special significance when the hotel
is New York City's Plaza. For the Plaza is pos-
sessed of a gracious yet meticulous quality that
sets it apart from other establishments. It is a
quality that owes much to the magnificent build-
ing in which it is housed. Since the structure
has passed the half-century mark, however, man-
agement recently inaugurated a thoroughgoing
rehabilitation plan, extending over three years
and having as its goal the enrichment of the
hotel’s original elegance, rather than “modern-
ization” in any vulgar sense.

Henry End, AID, permanent consultant for the
Hotel Corp. of America (which owns the Plaza)
is in charge of the entire restoration project.
Mr. End’s recent work for Hotel Corp. at the
Carlton Tower, London, and the Royal Orleans,
New Orleans, has been widely publicized. (ol-

THE PLAZA'S magnificent architectural detail, chande-
liers, fireplaces are enhanced in new settings designed by
Henry End, permanent consultant for the hotel.

laborating with him on the Plaza restoration are
Ninette Mulvany, AID, resident designer in
charge of the program, and Elaine Aldi, her
associate.

A huge job, the Plaza restoration encompasses
all corridors, all public rooms, and two entire
floors of guestrooms. In addition, 200 guestrooms
“urgently” in need of rehabilitation are being
refurbished. The program for the public areas,
incidentally, includes a complete re-decoration
of the famous 58th Street entrance, with a tre-
mendous crystal chandelier as its focal point; the
Persian Room, the Plaza’s distinguished night
club, and—most ambitious of all—the restoration
of the Grand Ballroom, a majestic suite of public
rooms.

In all this, Mr. End and his associates are
carefully avoiding any changes in the architec-
tural elements of the interiors. The interior archi-
tecture—moldings, plasterwork, tile, woodwork,

BOLDER treatment of windows, generously scaled sofas,
coffee tables, and a subtle color scheme were used to bring

out proportions of Plaza’s guestrooms.
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HENRY END, above, master-mind of the
$4 million Plaza restoration.

ELEVATOR FOYER, left is typical of
restoration; dull corridors were turned
into gay promenades with vividly colored
carpet, light-toned flock wallcove

ONE OF THE refurbished Plaza suites,
below, with broad windows overlooking
New York’s Central Park.




SUITES are arranged to accommo-
date a sizable group of persons in-
vited to a party, and this one comes
with a well-equipped pantry/ bar.
Left, flocked wallcovering used in
suites and corridors.

CORRIDOR leading to the Terrace, a suite of public
rooms suitable for banquets, etec., is given new elegance
with improved lighting, planters, and figured carpet.

RESTORATION

etc.—stems from a vintage period when work-
manship was of a quality that is irreplaceable
today, and it is this interior architecture that
endows the Plaza with its unique ambience. Hence,
although elegant furnishings, new colorings and
vastly improved lighting have been added in the
guestrooms and public areas, the modifications
serve to set off the glories of the original building,
rather than to obscure them. In fact, there has
been a deliberate use of muted colors in many
situations, so that “the Plaza’s guests won’t be
able to tell how new everything is,” to quote
Mr. End.

The first fruits of the program are the Plaza’s
14th floor—the first time the hotel has re-done
an entire floor since it was opened in 1907—and
the Terrace (formerly the Terrace Room), a suite
of public rooms suitable for banquets, conven-
tions, coming-out parties, and the like. About
$320,000 of the total restoration budget were
expended on the 14th floor’s 66 guestrooms and
corridors. Contemporary furniture, much of it
specially designed for the hotel’s beautifully pro-
portioned rooms, was selected by Mr. End for
the floor’s guestrooms. With the exception of one
service bar converted from a bathroom in one of
the more elaborate suites, the architecture was
unchanged. Backgrounds were enhanced with a




STAIRWAY to the Terrace,
promise of festive surroundings.

above, gives

VIEWS of two of the most recently com-
pleted suites, above and right, at the Plaza,
both with noble corner windows that provide
a long vista over the park. Drapery treat-
ment is uniform in suites, on brass poles
with scalloped tops, matching tie-backs.

custom-designed flock wallpaper by Murals, Inc., with one channel for all-music listening. All rooms
and sumptuous fabrics by Cohama and Thorp. have been air-conditioned.

The arched ceilings, delicate moldings, and tiled As Mr. End said in a recent interview: ‘“The
floors of the bathrooms remain intact, but in Plaza is like a lady who over the years has become
almost every case new baths, washbowls, and more beautiful but whose wardrobe has been
other fixtures were added, and—a most important neglected. We've tried to enhance what already
touch for today’s luxury hotel—a bathroom tele- exists, and I think we've given the lady some
phone extension. Similarly, in the bedrooms and oomph.” (C)

living rooms, the panelling, crystal chandeliers,

marble fireplace mantels with their ornate bronze

blocks, provide the desirable aura of past elegance, ~ ———— SCHEDULE OF MATERIALS me—
A muted color scheme of melon, pewter, and The Terrace

gold is subtly varied from room to room on the

14_th floor, carx"led out in the flocked w;.tllp;lper. General Fireproofing Co.: chairs in white Naugahyde with brass frames,

window draperies, upholstery, and carpeting. Gilford Leather Co.: vinyl in antique white.

) _lhe turmture designed f“‘l’ the I?IU'/-“ s large David & Dash, Inc.: fabrics. Shi Shi Spice/ draperies in rust velvet.

living rooms included capacious sofas and low Cabel: plant boxes in white-gold/ benches.

chairs on casters that can be 921311_\"mn\'e(l up Accessories: Di Salvo/ Interior Imports/ Meredith Galleries.

to the large coffee table, topped by Italian marble.

Bigelow-Sanford Carpet Co.: carpeting in rust and black.

White antiqued Costa Brava furniture, from The 14th Floor
American of Martinsville, is used in many bed- Oxford-Kent Co.: 48 headboards, finished in Bone and Dover/ 24 nite
rooms. Included are double chests, twin beds with stands/ 24 dresser-desks/ 48 chairs, with Cohama fabric upholstery
one giant headboard in several styles, and two ;6 d?SkS’ f':’::ei_m t_’:IP‘Ck 1“'6'"; wz:e 'Zath;;m‘_):' b 8

3 . ) 2 xr i ‘ merican of Martinsville: eadboards, 28 nite stands, ressers
night stands. Oxford-Kent furniture includes from Costabrava collection/ furniture in suites, walnut finish, from For-
striking dresser-desks with marble tops. In smaller tissimo collection.
bedrooms, the marble-topped luggage rack also is Cohn-Hall-Marx Co.: fabrics in pewter, melon gold.
used for a television base in some cases. In other Bigelow-Sanford Carpet Co.: carpets in pewter, melon, gold, in Pontio

weave.

rooms, the television consoles of Italian Provincial
Murals, Inc.: flocked wallcoverings.

style are given a white antique finish. All tele-
Moot a3 g X l, g 5 Lamps: Stiffel Co./ Laurel Lamp Co./ Frederick Cooper/ Chapman Lamps
vision sets are equipped to receive radio programs, Co.
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ART COLLECTOR’S OFFICE. West Room of the Pierpont
Morgan Library was the office of J. Pierpont Morgan. The

vault-like door, beneath the Botticelli Madonna, is em-
blematic of the quality of rare treasures there.

Offices: Historic Status Symbols by Jean Anne Vincent

Rl-)(‘ENTl.Y the New York Times, Wall Street
Journal, Business Week, and other news sources
have discussed at length the status symbols of
offices today. The recurring theme of these analy-
ses has been the use of art, fine art, in business
offices. Businessmen have had three roles in art
through the years — Patron, Collector, and Con-
sumer.

Ada Louise Huxtable described in her review,
“Some New Skyscrapers and How They Grew,” in
the Sunday New York Times, November 6, 1960,
how “. . . personnel is offered a pre-edited selec-
tion of furnishings and art objects by the archi-
tects (Skidmore, Owings & Merrill) according to
a rigidly established company hierarchy. The teak
table and the Rothko are available at the top,
farther down the line it is the metal desk and the
good print.” Thus Mrs. Huxtable sums up neatly
the role of the modern businessman in art —
consumer. But there have been great collectors,
the merchant princes of the recent past, best ex-
emplified by J. Pierpont Morgan. The great
patrons of art were the chiefs of state in the
[talian Renaissance.

[t is hard to imagine what businessmen were
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like before the Industrial Revolution and the gray
flannel suit. It is easier to pretend that there were
none, but businessmen have always been around.
Apparently they have not changed appreciably
over the years either. The troop transport pur-
veyor for Julius Caesar’s Gallic Wars was an
Etruscan businessman, Ventidius Bassus. He also
instituted a wagon transportation system through-
out the Roman Republic for civilians — a sort of
classical Hertz U-Drive-It.

Artistically, the businessman should get more
credit than he has. In fact, there was a campaign
to discredit him as a Philistine during the 19th
century. Seneca, the Stoic philosopher, dramatist
and essayist in the time of the Emperor Nero,
wrote that it was the businessman who first
brought art into interior decoration. Previously,
art had been the servant of the state and of
religion only.

Businessmen in ancient times generally used
their own homes as offices, although we do know
of one Sumerian merchant from the city of Ur

Jean Anne Vincent, art history consultant for the Grolier
Society, 18 also author of The History of Art, now in its Tth
edition and available also in Chinese and Iranian.
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PRIVACY FOR A SECULAR HEAD OF STATE. Federigo
da Montefeltro, the Duke of Urbino, had this retreat at
Gubbio. It probably contained no more than a chair or two,
perhaps a table. The rest of the furnishings were optical
illusions, designed by Sienese artist Francesco di Giorgio.
The intarsia work was done by Baccio Pontelli, a Floren-
tine woodworker. This study is now in the Metropolitan
Museum of Art, Rogers Fund, 1939.

who, back around 2450 B.C., needed more office
space. Atidum (that was his name) managed to
get it when his daughter, a priestess of Shamash,
rented him some temple property rezoned for
commercial use. This was not payola. The trans-
actions were all recorded and notarized on cunei-
form tablets. But we do not know how Atidum
furnished his new headquarters.

The Sea Kings of Crete conducted their busi-
ness from home. The Minoans, as we now call
them, although they are called “Men of Caphtor”
in the Bible, were the chief traders and shippers
in the Bronze Age (about 1500 B.c.). Certainly
they were the toll-gatherers from sailors who
tried to navigate the Mediterranean from Syria
to Gibraltar, and possibly they were pirates. The
split-level palace at Knossos, the Minoan capital,
still sprawls over the hillside and contains many
dozens of large, very well organized stockrooms
equipped even now with the original gigantic jars,
like those in Ali Baba and the Forty Thieves,
for storing and shipping wine and grain. There
were great halls, small audience chambers, a
counting house, a little throne room with mural
paintings, and even an outdoor theatre. Perhaps
the Sea Kings of Crete favored the performing
arts. Crete was the home of the legend of the
Minotaur. We suspect that the outdoor theatre
was the scene of bull fights or the games where
athletes, male and female, leaped over the backs
of bulls.
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PATRONAGE BY THE PAPACY. The complexity of the
subject matter with its deep meaning in theology and phi-
losophy in Raphael’s great masterpiece, the Stanza Della
Segnatura in the Vatican, is overwhelming today in view
of the timidities of modern artists encouraged by business.
The themes shown here would seem like pretentious ob-
scurantism to us.

Palaces used as offices and business centers were
not restricted to ancient times. The Louvre, which
we think of as a museum, was once the home of
the French king. There were shops and stalls in
the corridors and workrooms for the textile indus-
tries holding royal patents. The royal ebenistes,
or furniture makers, not only received lodgings
in the palace as part of their rights but factory
space as well. The Louvre was also a vast soup
kitchen. Besides feeding the hundreds of royal
retainers, the poor lined up daily at the side door
for the king’s dole of bread. No wonder Louis XIV,
XV, and XVI preferred to live elsewhere.

When we try to think of plain businessmen of
the past, we manage to visualize the Dutch Mas-
ters by Rembrandt (the group portrait on the
perfecto cigar box). This is a particularly arrest-
ing picture of the members of the Linen Drapers
Guild of Amsterdam, but we form no idea of
what the Board of Directors’ room looked like.
Obviously they ordered the portrait so they would
have a picture to hang on the walls.

In the Renaissance the big businessmen were
not always bankers. The de Medici patronized
artists, but mainly the works thus produced were
placed in the churches. Now and then a timid
recognition of the businessman-patron was made
by including members of his family as identifiable
portraits of the Three Wise Men in the Nativity
scenes. But the head of the Church and the heads
of the tiny city-states of Italy were the real busi-
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Offices: Historic Status Symbols

nessmen of the Renaissance, and it was they who
patronized the artists. Top executives are not
concerned with busy work. They have always had
secretaries, scribes, and amanuenses for details.
The executive needed then (and still does) pri-
vacy for planning and making high-level deci-
sions. And sometimes they need a setting to give
great meaning to their acts. Such a room was the
Stanza della Segnatura in the Vatican designed
by the artist Raphael for Pope Julius II. This was
the apartment in the Vatican where the pope
affixed his seal to official documents and turned
them into canon law.

Raphael was hired by the pope to devise a
system of decoration that would personify not
only the function of the room, but that would sug-
gest the power of the papacy (particularly under
Julius II), and sum up the whole Christian religion
in relation to the classical learning of antiquity.
Raphael not only did as he was told, but he went
further. Because of the enormous importance of
the major fresco decorations (the School of
Athens and the Disputa of the Holy Sacrament),
we sometimes overlook how the artist managed
to overcome some of the disadvantages of the
space. The office is square with a door in each
corner, nice for tourist traffic, for todav it is

4 museum, with a cross-vaulted ceiling which
Raphael decorated with motifs drawn from the
themes on the walls below. The windows had no
“view,” so the artist painted some nice landscapes
through imaginary windows to help open up the
space. Julius II's favorite building project, St.
Peter's, was under construction then, but the
adjoining Vatican structures hid it from sight
in the Stanza, so Raphael painted it into one of
the backgrounds of the paintings. For the whole
job, four walls and ceiling (except for the frame-
work of the ceiling which was painted by Il So-
doma earlier and paid for separately), Raphael
received 1,200 gold ducats. This was pretty high
pay for three years of work (1508-11). Today that
would be about $160,000 before taxes. Considering
what a masterpiece Julius IT got for the money,
it was a bargain. Patrons, by the way, have never
spent as much on art as collectors and consumers.

Great patrons of the arts surround themselves
with made-to-order art. The Renaissance patron
knew what he wanted. Federigo da Montefeltro,
the Duke of Urbino, was a true man of the Renais-
sance. In his office, which we show, the whole
spirit of the Renaissance is typified and, more
important, the personality of the executive him-
self. Objects in the illusory latticed cupboards and
shelves along the intarsia walls suggest the range
of interests of Federigo, a most talented 15th

PLACE OF BUSINESS. A 15th century Burgundian office is depicted in this artist’s rendering.
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entury person: Armor, his preeminence as a
oldier; musical and scientific instruments, his
ove of those subjects; the books, his library
'hich was the wonder of Europe. The hinged
enches are imaginary. This was not a room for
taff meetings but for reflection and solitary
hought. Heads of state, even small states—Italian
enaissance duchies like Urbino—are always sur-
ounded by courtiers and what is now called “rat
acks.” Federigo wisely knew that he needed
hinking space, hence the small scale of this study.
he one shown, now in the Metropolitan Museum
f Art, overlooked the valley of the duke’s native
own of Gubbio. He also had a similar room in his
ucal palace in Urbino, where it still remains.
Simply because he did not have a regular office
nd was inclined to carry on business wherever he
appened to be, we cannot dismiss Louis XIV
rom this discussion. Although he was a king, he
yas primarily a great businessman and patron
f the arts, French art naturally. In the promotion
f France and things French, culture, business,
ind industry, he made modern salesmen look like
ikers. He was his own best model of French
fabrics and fashion. Even the elaborate court
ituals were forms of business etiquette, everyone
nagling for a raise in rank. The income from
dukedom was higher than that of a county, not
o mention the improved status at court. From
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THE PRIVATE OFFICE: In this
9th Century
cover, St. Jerome translates the
Bible in a private office with what
might be described as “traditional
furniture.” The chair is a remod-
eled Corinthian capital, the desk
richly ornamented. Below, work-
ing conditions for the over- State Bedroom. Louis always
crowded secretarial staff,

the time he was awakened in the morning until
he finally went to bed, Louis did more than receive
compliments. He was constantly interviewing peti-
tioners, making decisions, receiving reports. After
feeding his dogs at the end of a long day, Louis
would lean on the balustrade at the foot of his bed
and still business was transacted. Even during his
infrequent baths he received petitioners. Bathing
was not popular in the 17th century, so Louis did
not have a regular bathroom.

Since lack of space has cut down on the number
of corporate officers today who may have corner
offices with lots of windows, and the office with
a view has been obviated by the office on the
fortieth floor in the building across the street,
there remains one status symbol for the man at
the top, the executive washroom. But the whole
thing is rather top-secret. One downtown Man-
hattan banker is reported to have the walls of
his executive washroom lined with French Im-
pressionist paintings. But executive washrooms
are locked. When the executive withdraws to his
sanctuary, even the intercom leaves him alone.
Louis XIV was not so fortunate. He never got
any privacy. In fact, he held special audiences
while seated on his chaise percee. The Gentlemen
of the Bedchamber who attended him paid 15,000
louis d’or for this honor and retained the privilege
for life. (C)

SHE

SUMMIT MEETING IN THE
BOUDOIR. In Ziegler’s painting,
reparations payments by Pope
Alexander VII to Louis XIV are
being made by the pope’s nephew
and legate, Cardinal Chigi, seated
at the foot of the king’s bed. Dip-
lomats were often received in the

carved ivory book

wore his hat around the palace.
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Amity Leather Products Co.

Henry P. Glass works with tonal modulations and functional
furniture to create a new individuality for firm’s offices

BROAD EXPANSE of conference and display area can be broken into three conference rooms with folding doors.
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CONTROLLEI) color schemes and compact, func-
tional furniture arrangements charactrize the new
general offices wing of Amity Leather Products
Co. in West Bend, Wis. Henry P. Glass, a Chicago
industrial design firm that acts as product con-
sultant for Amity, planned the interiors and spe-
cified the furniture. Its design has resulted in
offices with distinct personality and maximum
function.

All the furniture was selected for design appeal,
function and optimum use of space, but the presi-
dent’s office is especially noteworthy. Here the
problem of providing seating for small conferences
in a 14 by 20 foot area was solved by two units of
furniture. The president’s desk, with an over-
hanging conference top measuring 36 by 84 inches,
permits five lounge chairs to be drawn up to it
in addition to the desk’s swivel chair. An L-shaped
corner unit ganged on one frame provides a sofa
seating three, an additional chair at the foot of the
L., and a white plastic table top bracketed to the
sofa and chair arms. Since only one table leg is
necessary, the unit avoids a cluttered look.

Behind the president’s desk is a long sliding-
door cabinet with interchangeable shelves. Tur-
quoise and bright medium-blue upholstery con-
trasts with white Fiberglas draperies and three
medium-gray walls. The fourth wall is paneled
in walnut.

Although other executive offices contain less
seating, they maintain the conference-type desks
and pull-up chairs. Two color schemes were chosen

DISPLAY AREA, top left, gives warm wal-
nut background to company’s leather prod-
ucts standing on walnut and white plastic-
topped shelves.

BOAT - SHAPED CONFERENCE TABLE,
top right, in walnut and steel stands on oval
blue-green rug imported from India.
PRESIDENT’'S OFFICE, bottom right, has
desk designed by Glass that allows chairs to
be drawn up for small conferences. Chairs
are upholstered in blue leather.
EXECUTIVE OFFICE, bottom left, uses
smaller version of conference desk, provides
color and individuality with photos in
leather wall frame.

BRIGHT YELLOW SOFA and orange
draperies give warm welcome in reception
area below, Desk hides switchboard and
equipment for efficient look.

for all offices—a cool combination of turquoise and
blue and a warm combination of orange and
yvellow. Mustard, used on all executive chairs,
forms an identifying note between the two
schemes. Leather is used for upholstery in many
instances.

Picture frames and accessories co-ordinate with
the five basic colors. Each executive office has a
three-part, three-color leather wall panel for the
individual’s family photos that adds a color note
the the room. Movable wall partitions divide the
offices and provide a corridor between them and
the reception area.

Jrilliant color is the keynote for the reception
area where leather-upholstered sofas dyed bright
yellow harmonize with orange Fiberglas draperies.
A quieter blue scheme predominates in the con-
ference area.

In the new wing, the conference and display
areas are a 22 by 67 foot room divided into three
sections by folding doors that can be swung open
for large gatherings. When divided, two sections
display the company’s products and the third acts
as conference room. A storage system of extruded
aluminum poles with walnut and white plastic-
topped components provides generous product dis-
play as well as sliding blackboards, a film screen
and a hi-fi system. In the conference area, a twelve
foot boat-shaped table stands on an oval blue-
green rug. Architectural planters add the final
accessory interest to this and the reception

areas. (C)
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New tablet arm chair from National School Lines
A tablet arm chair designed to reduce fatigue in
school rooms is the latest offering of National
School Lines Co., Oshkosh, Wis. A tubular steel
frame painted with beige polymer coating and
seven ply, laminated plywood seat and backrest
provide good service and low maintenance. The
arm rest is solid plastic. No. 42.

Coordinated window shades, fabrics, wallpaper
Howard & Schaffer, Inc., has introduced a line of
17 patterns in coordinated window shades, fab-
rics, and wallcoverings. The vinyl-coated shade
cloths are sturdy, washable, and flameproof, and
are on exhibit at the firm’s showroom, 16 East
53rd Street, New York. No. 33.

New spatter finish on Levolor aluminum slats

Levolor Lorentzen, Inc., has announced use of a
new spatter finish on its line of aluminum slats.
The finish is available in seven color combinations
under the trade name Craftone. No. 46.

Bunting introduces moderate priced line

A line of moderately priced sofas, chairs, and
rockers for the contract market has been intro-
duced by Bunting Co. The furniture has light
weight, walnut-finished aluminum frames, and is
cushioned with high density polyurethane foam.
Upholstery, either soft fabric or fabric-backed
plastic, comes in a wide range of solid colors,
plaids, and stripes. The line also includes a sec-
tional sofa, tray-arm sofa, high back rocker, open
back captains chair, and a matching captains
rocker. No. 13.

Lightolier’s new collections

Two new candlestick lamps from Lightolier ap-
pear similar at first glance, but underneath the
shades, they're different. The box-pleated, formal
shade at right conceals a three-way fixture and
diffuser bowl for controlled, glare-free light; the
black bouillotte shade has a three light cluster
with a baffle at top and a diffuser at bottom. Both
retail for $34.95. Lightolier has also announced
a new mid-season collection, Legacy, consisting
of desk, table, floor, and tray lamps. The collection
is available in Adams, Empire, Directoire, Italian
and French provincial, Federal, and Regency
styles. No. 7.

For more information use inquiry card in this issue
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Harvard introduces double-bed tracked divan

Harvard Manufacturing Co. has introduced a divan
that converts from a seating place to a full-sized
bed. The 4/6 Tracked Divan holds a standard 54-

inch box spring and mattress and moves on a pat-
ented riser track. A patented stabilizer prevents
the bed from pulling out unevenly or sticking and
binding in the track. The cabinet is completely
supported by the unit and is not bolted to the floor
or wall. When used as a divan, the bolster cabinet
is correctly slanted for seating. The unit is avail-
able with either maple or rubber rollers and brass
pulls or a pull strap. Ne. 52.

New Formica pattern

Silversnow, latest addition to Formica Corp.’s line
of laminated plastics, is a pattern of bright silver
pinpoints against a solid red, black, green, blue,
or cocoa background. The pattern comes in all
Formica standard sizes. No. 20.

Parkwood Laminates

Joins the

NATIONAL DESIGN CENTER

in extending an invitation to see the stimulating
Panorama of interior building products. The Pano-
rama shows many fresh and imaginative ways for
the designer and home builder to achieve distin-
quished effects with the newest as well as the more
familiar materials.

For the exciting “in-and-out” kitchen on exhibi-
tion, Tom Lee, A.LD., design consultant for the
National Design Center has selected two recently
developed Parkwood companion colors — 1035
Nomad Gold and 1037 Olive Green.

While visiting the Panorama see the Parkwood
display and how the superb range of Parkwood
Laminates make it easy to create many varying
effects of luxury, color and distinction in furniture,
built-ins, walls and surfaces.

P it

512 water Street. Wakefield, Massachusetts

Solid bronze table bases by Falcon

Falcon Products, Inc., of St. Louis, has intro-
duced the 1200 series in its Golden Touch line of
table bases. The line features a concave-shaped,
tapered column that blends into a four prong base
in 18, 26, and 32 inch spreads. The base also comes
in cast iron and aluminum. Ne. 30.

Luxury wallcovering line by Birge

The Hand-Mark collection of handprints, foils,
flocks, and other effects is now offered by Birge
Co. Available in 117 sheets, the wallcovering line

will retail for $7.50 to $13.50. Shown is Maya,
based on primitive stone carvings, and right is
Tangiers, taken from an African stone block.
No. 35.

Send for your copy
of the new four-color
brochure and the
sample chain of
unsurpassed wood
grains and pure
colors.

As shown at the
National Design Center
415 East 53rd Street,
New York City
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PRODUCTS & SERVICES

s CONTINUED

World globe on walnut stand by Jens Risom
Jens Risom Design, Inc., has introduced a world

globe on a solid walnut stand for contract use.
The globe may be adjusted to turn freely or hold
in one position. No. 38.

from denmark

System Cado

a new approach

by poul cadovius

to designing interiors

write for catalog

or see the first U. S. installation at

System Cado

1130 Third Avenwe, New York
other locations:

Royul System, 9400 St. Lawrence Blvd,, Montreal, Canada
S. Christian of Copenhagen, Inc., Jackson & Sansome, San Francisco
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Bigelow adds ninth grade to carpet line

Bigelow’s “ninth grade,” manufactured with Du
Pont’s 501 carpet nylon, is the latest addition to

the International Style group. Shown above right
is De Soto, a luxury twist carpet with a frieze
texture that retails for $9.95 per square yard. It
is available in twelve colors. Above left is a small
scale random abstract pattern with a cut and
looped surface in wool. Named Monte Garlo Weld-
weave, it retails for about $9.50 per square yard
and comes in nine colors. No. 19.

Thinline’s metal furniture

Part of a broad line of metal furniture for offices,
lobbies, auditoriums, and other contract installa-
tions, these pyramid stack chairs by Thinline
Manufacturing Co. have foam rubber seats, vinyl

upholstery, and square-tube frames. Light in
weight, they may be linked together for use as
public seating. List price is $24. A variety of
colors available. No. 48.

G.E. increases Textolite length

General Electric’'s complete Textolite plastic lami-
nate line is now available in 30 inch wide, 12 foot
long sheets. Formerly only 10 feet long, the new
size allows construction of more one-piece counter
tops. Textolite cross-grained wood patterns come
in both postforming and general purpose grades,
and in either conventional finish or the glare re-
ducing textured finish. No. 11.
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Armstrong announces more resilient floor tile

A new type of floor tile that springs back from
static loads three times greater than that of con-
rentional vinyl-asbestos tile is the latest offering
rom Armstrong Cork Co. The new tile, Custom
xcelon, has a higher content of vinyl and permits
rreater resilience, flexibility, and wear character-
stics that were formerly available only in luxury
7inyl tile. It comes in ivory, green, white, beige,
ray, tan, and black. No. 25.

A/iv)

1Se. Snowroom localtions yan Fran

rchandise Mart » Los Angeles

Fiber glass diffusers in Dazor lamp

Fiber glass diffusers soften light in a table-desk
model lamp by Dazor Mfg. Co. The lamp has a
perforated metal ventilator centered in the top
that allows bulb heat to rise for cooler lighting
and safer handling. The diffuser reduces glare,
but has a circular opening for a light beam. The

14-inch high lamp comes in a frost green baked
enamel finish with either matching or brass arm.
Other colors are available at higher cost. No. 5.

2 METROPOLITAN i
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PRODUCTS & SERVICES

CONTINUED

Self-molding chair of ABS plastic

A chair that molds itself to the body of the indi-
vidual using it is the latest offering of Fixtures
Mfg. Co. The Astro is made of ABS plastic, the seat
is impact resistant and is not affected by burning

cigarettes, knife cuts, oils, grease, acid, sunlight,
or water. The Astro comes in aqua, white, tanger-
ine, and charcoal, and weighs only eight pounds.
No. 65.

THORTEL

FIREPROOF FABRICS

Decorative Dropery Materials Exclusively . . .
Designed especially for the

CONTRACT MARKET

“FIBER GLASS”

ROVANA*

*TM Reg. U8, Pat. OfF

THORTEL FIREPROOF FABRICS
Architects Building, 101 Park Ave.

New York 17, N. Y.

MU 4-2426

Sheers . . .
Casements . . .
Drapery Weights . . .
Vinyl Coated . . .
Prints . . .
FENESTRATION Fabrics
REPRESENTATIVES:
Boston Hancock 6-6751 Kansas City, Mo. Westport 1-2722
Columbia, S. C. Alpine 2-6126 Los Aongcles Triangle 7-8176
: y New Orleans Jackson 2-5659
Chicage e :hlladclphio Midway 9-2617
s ’ L aint Paul, Minn. Midway 9-2190
Cincinnati Capitol 1-3530 g4, Erancisco Exbrook 2-6360
Denver Keystone 4-1384 Washington, D. C.  Woodley 6-9122
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New convertibie sofa by Sealy

A double bed that tucks away in a useful cabine
during the day is the latest offering of Sealy, Ing

One bolster in the cabinet conceals pillow storag
while the other holds four drawers. The cabine
is covered in textured plastic, and the bolster ang
bed cover come in a variety of fabries. No. 44.

Custom light patterns with new ceiling canopy

A modular channel frame that permits custon|
light patterns to be developed easily and withou
the usual custom-work delay is the latest offering
of Habitat, Inc. The canopy is composed of chan
nels that can be assembled into patterns up t«
ten-feet square to support lighting fixtures. Th
channels can also be used to form patterns sucl
as hexagons, crosses, triangles, etc. No. 29.

Binder bar harmonizes with carpet color

Protective binders can now harmonize or bleng
with carpeting by use of Roberts Co.’s Nap-Lo}
bar. The aluminum binder securely holds carpeting
to the floor, but also provides for a vinyl plasti

strip in sandalwood, gray, green, and beige tha
snaps over the exposed metal and gives a smoot
transition between carpet and smooth -surfac
flooring. The bar can be used to edge existing
installations as well as new ones, and resists dir
insects, water, and dampness. No. 15.
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MANUFACTURERS’

LITERATURE

Coronet Chandelier Originals of Jay Lighting
[Mfg. Co., New York, has issued a brochure on
contract lighting installations in hotels, motels,
clubs, restaurants, and institutions. The booklet
illustrates some of the large pieces from the|
Coronet series as well as ceiling and wall incan-
escent fixtures and custom fixtures of cast de-
xidized bronze. No. 86.

untington Products Co. is offering a new sample |
book of printed patterns on Saranspun, the flame-
resistant fiber made by National Plastic Products |
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Co. Huntington, besides featuring a pallette of 48

suggested print colors, invites customers to sub-|

mit colors of their own choice which the firm will
screen on a custom-order basis. Eight base fabrics
are listed and illustrated in the catalog. No. 71.

Hiebert, Inc., has just published its 1962 catalog
of the American and Deluxe series executive
office furniture. The fully illustrated booklet shows
some of the company’s walnut desks, chairs, con-

ference tables, filing cabinets, book cases, and |

other pieces. No. 84.

Multi-purpose space use is described in a new
catalog by Howe Folding Furniture, Inc. The ten-
page booklet gives a quick guide to set-ups for
classrooms, conferences, and auditoriums in small
spaces, and shows the company’s line of folding
conference tables available in three shapes—ob-
long, straight-side boat, and curved-side boat.
No. 76.

Appliances of the future are examined in a book-
let just issued by Designers for Industry, Inc.
The six-page brochure describes a push-button
meal planner, a computer for inventorying
kitchen food supplies, a conveyor that carries
dirty dishes through the dishwasher to the cup-
board, a three-dimensional, life-size telewall, and
other promises for the future. No. 88.
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2500 WEST OGDEN AVE., CHICAGO 8, ILL.

SHOWROOMS: DETROIT « NEW YORK CITY « DALLAS

SHELBY WILLIAMS OF CALIFORNIA, INC.
1319 E. Washington Blvd., Los Angeles 21, Calif.

Send $1.00 for new 68-page
catalog of

decorator-designed seating

Style
9051

Manufacturers
of Fine Quality Seating
For Institutional and
Confract Use.
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CONTRACT NEWS

The name is Denst & Miles

Denst & Miles, Inc. is the new name for the well-
known wallcovering and furnishings firm formerly
known as Denst & Soderlund, Inc. According to
Charles Miles, president, and Jack Denst, director
of design, the name change will be effective Janu-
ary 1, 1962. At the same time, announcement of
additional showroom space and plant remodeling
was made by the two spokesmen for the firm.
Expanded production is planned by Jack Denst
Designs, a division of Denst & Miles, Inc., as a
result of increasing demand for the firm’s wall-
coverings. Through its five showrooms throughout
the country, Denst & Miles represents a selected
group of designers of fabrics, hand-printed wall-
coverings, and other quality lines. The firm’'s
headquarters showroom at the Merchandise Mart,
Chicago, is being completely remodeled to accom-
modate additional lines, most importantly, that
of Janet Rosenblum, Inc., contract furniture.
Among the lines represented nationally or in the
midwest will be Ellenhank Designers, Inc. Jack
Lenor Larsen, Inc., and Thaibok Fabries, Inc., all
drapery fabrics; Jack Denst Designs, Winfield

Reader Service No. 268

Are there several people in
your firm who read CONTRACT?

Don't wait to have CONTRACT “routed” to you
each month. Assure receipt of your personal
copy by filling out and mailing the prepaid
subsecription posteard at the back of this issue.
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Design Associates, Katzenbach & Warren, Inc.,
and Bill Keliehor Designs, Inc., wallcoverings;
Russ Stonier Designs, Inc., and Karl Mann As-
sociates, Inc., accessories. To be introduced at
the January markets is Volume 11 by Jack Denst
Designs,

Winfield Design moves entire facilities

Winfield Design Associates, Inc., manufacturer of
Winfield wallcoverings, has moved its entire facil-
ities—factory, warehouse, and business offices—
to larger quarters at 674 South Van Ness Ave.,
San Francisco, Cal.

Kentile reduces prices

Kentile, Inc., has lowered prices on all gauges and
styles of vinyl asbestos tile and grade B asphalt
tile. The price decreases in the vinyl asbestos lines
amounts to 11.5% in 14 inch thick regular pat-
terns, 4% in metallic patterns, 7.8% in 3/32 inch
tiles, and 5.3% in 1/16 inch styles. Asphalt tile
prices were reduced by 3.3%. Only the archi-
tectural series and feature strip in the vinyl as-
bestos lines were not included in the reductions.

Ballard to design new India hotel

The Walter M. Ballard Corp. will do the interior
design and decoration of a new $5 million 350-room
hotel in New Delhi, India. The hotel, owned by
East India, will be a member of the Intercontin-
ental group of hotels. Intercontinental has agreed
to provide management as well as technical assist-
ance.

Window shade display at National Design Center
The Window Shade Manufacturers Association
has taken space at the National Design Center,
415 East 53d Street, New York, N. Y., for displays
on window shades as a decorating asset. The
opening exhibit was designed by Tom Woods.

American Cyanamid develops new acrylic fiber

A new type of non-acid dyeable acrylic fiber has
been developed by American Cyanamid Co. Ten-
tatively called Type 61, the fiber is whiter than
Creslan and lends itself to cross dyeing in blends
of 100% acrylic fiber. It will be made available in
staple and tow. The fiber was introduced by Amer
ican Cyanamid at the American Association for
Textile Technology meeting in Charlotte, N. C,
last month.

New name for Phillips’ contract division

Morton Roberts Division is the new name for the
nine-month-old contract furniture division o

William E. Phillips Co., Los Angeles, Cal. Th

division designs and furnishes multiple dwellings,
hotels, restaurants, and has developed a line o

design plans and furniture for the elderly.
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merican charges unfair competition

American Furniture Co., Inc., Martinsville, Va.,
as filed suit in two Federal courts charging un-
air competition from Holiday Inns, Inc., purchas-
ng subsidiary of Inn Keepers Supply Co., Mem-
bhis, Tenn., and from Hickory Manufacturing Co.,
ickory, N. C. American claims that several
pieces of its American of Martinsville furniture
vere purchased by Holiday Inns, and either these
bamples or duplicates were shown at a convention
or Holiday Inns’ franchised dealers with the im-
blication that the furniture was available from
hem and was made by Hickory. The suits were
led in Memphis against Holiday Inns and in
Statesville, N. C., against Hickory. The furniture
s protected by pending patents.

hemstrand develops new nylon yarns

‘hemstrand Corp. has developed a new Cumuloft
yvlon carpet yarn that gives an improved tufting
berformance over those now available, according
o Harry Cramer, director of nylon sales. He also
hnnounced development of nylon with a greater
Hyeing characteristic and a dye-resist material
or application to carpet yarns. The new nylon
an be dyed deeper with more lasting effects with
heid dyes. The dye resister material can be ap-
plied to carpets according to pattern and the
reated portions will resist acid dyes but will ac-
ept disperse dyes. The dye-resister material is
hvailable to mills on a license basis and can be
hpplied in pattern, spray, package, or skein appli-
ations.

Berge and Jacoby design Valley’s contract line

Jalley Upholstery Corp. will enter the contract
eld with a line of upholstered pieces and coor-
linated accessory tables designed by Marc Berge
nd Franklyn Jacoby. Mr. Berge is well known
hs a furniture and interior designer in the contract
hind custom-decorator fields, while Mr. Jacoby is
pxperienced in all phases of industrial design and
as been associated with several large design
rms. Valley’s contract line is scheduled to come
but late this year.

Biltmore redecorates 16th floor, Palm Court

he Hotel Biltmore, 45th Street and Madison
Avenue, New York, has redecorated its 16th floor
and Palm Court. Designer Michael Greer has
sed Italian and French 18th Century furniture
designs with modern fabrics, green, yellow, blue,
and purple in combinations, and white walls for
he 16th floor scheme. In the Palm Court, a 19th
‘entury Directoire tent in red, blue, and black
tripes on an off-white background contrasts with
black patent leather chairs, tables covered with
black and white formica, and a red carpet. After
hristmas, an 18th Century Italian fountain will
be placed in the center of the Court.
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Unbreakable . . . Porcelain Enameled
Aluminum Safety Ash Tray

No. 2266P. Made of heavy gauge
spun aluminum with two cigcrette
rests. Available with porcelain
enameled inside surface in White,
Black, Chinese Red or Cobalt Blue.
Heat proof. High polish lacquer
outside finish. Diameter 6", 114"
high.

No. 2266. Ash Tray in Black anod-
ized aluminum only.

. « ash trays
. « wardrobe racks
+ waste baskets * costumers
- -

sand urns
smoking stands

Catalog on Request umbrella stands + planters

LOUMAC SUPPLY CORP.

MANUFACTURERS AND DISTRIBUTORS
327 East 103rd St. (Dept. C), New York 29, N. Y.  ATwater 9-5374
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CLASSIFIED ADVERTISEMENTS

General Classifications 15¢ per word. Count all words in-
cluding reply address. If box number is desired, add 4 words
to actual word count. $5.00 minimum, payable with order.
Forms close 5th of each month.

HELP WANTED

MANUFACTURER'S REPRESENTATIVE: Distinctively styled
wood folding chairs with proven appeal to wide range of
contract installations. Valuable companion line for aggres-
sive mfr’s rep to contract dealers and designers. Openings
in Northwest, North-central, Midwest, South, Upstate
N. Y. Box A-50, CONTRACT.

POSITION WANTED

CONSIDERABLE MANAGEMENT EXPERIENCE, public relations,
promotion, contract negotiations, and organization work.
Willing to relocate for the right position. Box A-51, CON-
TRACT.

ADVERTISING/SALES PROMOTION MANAGER: extensive ex-
perience in wallcoverings, paint, and furnishings in the con-
tract, decorator, and consumer field. Box A-62, CONTRACT.

For further information about any product
or service advertised in CONTRACT, please
write in the appropriate number on the reader
service card bound into the back of the issue,
fill in your name, company, and address, and
drop the prepaid postcard in the mail.
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BOOKS for the contract planning and furnishings industry; a new service b
CONTRACT Magazine that allows you to order important books quickly and conveniently.

Office Buildings. Case histories of
buildings of all sizes are ex-
amined in three major sections:
High Rise Buildings, Low Rise
Buildings, Technical Considera-
tions. Illustrated.

256 pp., 8% x11%". $9.756

Planning Homes for the Aged. A
bird’s-eye view of important work
that has been done in this field.
Analyses of cost, services, sites,
plus illustrations from prize-win-
ning designs.

119 pp., 8%x11%". $12.75

school
Planning
and

Building
Handboolk

School Planning and Building
Handbook. A practical guide deal-
ing with every phase of planning
and executing school building pro-
grams. Tables, diagrams, charts,
checklists, detailed index.

626 pp., 6x9”. $12.75

Motels, Hotels, Restaurants & Bars.
A study of modern hotel, motel,
and restaurant planning, with em-
phasis on how to get business and
keep it. Illustrated with photos and
floor p]ans.

325 pp., 9x12”. $9.76

Apartments and Dormitories. An
essential book for anyone con-
cerned with planning, specifying,
and buying for the modern mass
dwelling. Excellent photos, sketches,
and architectural plans.
232 pp., 9x12”. $8.956

Creative Color, by Faber Birren. A
remarkable contribution to color
theory and practice by a leading]
authority on color planning. Full-
color illustrations, diagrams ac-
company text.

128 pp., 8”"x10%". $10

The Diderot Pictorial Encyclopedia of Trades and Industry.
A sumptuous two-volume set containing all the important
engravings from the famous 18th century encyclopedia. More
than 2,000 illustrations showing men, women, and children
performing thousands of operations in trades such as weav-
ing, glassmaking, silverplating, tapestry manufacture, and

hosts of other crafts.

920 pp., 9x12”, 2-vol. set, boxed. $18.50

[] Office Buildings, $9.75

I am enclosing my check for $

CONTRACT, 105 West 55th Street, New York 19, New York

School Planning & Building Handbook, $12.75

[] Apartments and Dormitories, $8.95 Name ........

["] Planning Homes for the Aged, $12.75 Company ......
[T] Motels, Hotels, Restaurants & Bars, $9.75

] Creative Color, $10 Address ......

[] Diderot Encyclopedia, $18.50, set BBV o oowmwsein s s
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ACME-NATIONAL REFRIGERATION CO. DOWNS CARPET CO. (carpeting)
(refrigerated bars), P. 0. Box 188, A St. and Indiana Ave., Philadelphia 34, Pa.  RE 9-5500
Astoria 5, Long Island, N. Y. RA 1-5510 RICHARD DRAPER, INC. (furniture)
AERO SERVICE CORP. (relief maps & globes) 16 E. 52 St., New York 22, N.Y. PL 1-4870
210 E. Cortland St., Philadelphia 20, Pa. GL 7-3000 47 DRAPERY CORPORATION OF AMERICA, INC.
AIR WALL INC. (partitions) (fabrics), 30 N. Dean St., Englewood, N.J. L0 7-2343 221
16714 S. Garfield Ave., Paramount, Cal. ME 4-3116 2nd  E. I. DU PONT DE NEMOURS & CO. (Inc.)
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) . (floorcoverings EASTMAN CHEMICAL PRODUCTS, INC. (fi
261 Madison Ave, New York 16, N. Y. HA 27300 g el -l TN
ALTAMIRA (lighting fixtures) 7 EMPIRE STATE CHAIR CO., INC. (chairs)
; ;ZMi’fl-cii SEGR':;#ULOEWC%Z (;“-Y;t ) PL 3-7644 424 Madison Ave., New York 17, N.Y. PL 3-5881 232
VILA! - Wurniture ENGLANDER CO. INC. (foam mattresses)
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. (floors and ceilings ;
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. \table linens, 21 FIRTH CARPET CO. (carpeting)
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- {sand urns. FLORENTINE CRAFTSMEN, INC. (ornamental
;ﬁfj;’;{m‘; Séams,mgh S_f:" F)fa"C'SW' Cal. ME 4-3116 sculpture), 479 First Ave., New York 16, N.Y. LE 2-3926
- Jurniture GENERAL LIGHTING CO. (lighting fixtures)
égu%%i :;T 'ifjvfumwés“rﬁousmlﬁs - MU' 3-5000 248 McKibbin St., Brooklyn 6, N.Y. 6L 6-7400
(furniture), 1301 NW. Seventh Ave. = GILFORD LEATNER CO., INC.
Miami 36. Fl FR 9.7667 (wallcoverings, upholstery fabrics)
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v - o A I
227 E. 56 St, New York 22, N.. PL 34157 GLASS & PROPP CONTRACT SALES, INC.
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SIDNEY BLUMENTHAL & CO., INC. (carpeting) WILLIAM GOLD :
One Park Ave., New York 16, N.Y. MU 5-4480 , INC. (floorcoverings)
: i 1270 Ave. of Americas, New York, N.Y. PL 7-5740
BONNIE LOOMS LTD. (fabrics) 5
275 Fifth Avenue, New York, N.Y. OR 9-1922 B. F. GOODRICH SPONGE PRODUCTS (carpet
BRENDAN REILLY ASSOC. (office furniture) padding), 138 Derby Place, Shelton, Conn. RE 5-4661
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3rd BURKE, INC. (furniture) :
Cover 5140 N. Westmoreland, Dallas 7, Tex. ME 1.2880 257 :LR‘;’I‘?’&‘:“&A;;&DNEIWNC“;’“’”.‘:' N)-Y- NE 3-8700
CAL-CRAFT WOOD FABRICS (shades & blinds) ¢ SiRa SRMHMARGE
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L. E. CARPENTER & CO. (wallcoverings) . {lighting
350 Fifth Ave., New York 1, N.Y. LO 4-0080 :‘EUE'-(O? FSJRN';‘E‘;' York, N~Yé f PL 56330
CARPET DISTRIBUTORS CORP. (carpeting) RE CO., INC. (furniture)
247 Park Ave., Nev? York 17, N??_'pe' - YU 6-8360 543 Madison Ave., New York 22, N.Y. MU 8-3210
CELANESE FIBERS CO. (fabrics & fibers) ARCHIBALD HOLMES & SON (carpeting)
522 Fifth Ave., New York 17, N.Y. TN 7-2000 Erie Ave. & K St., Philadelphia 24, Pa. Pl 3-6000
CHAIRMASTERS, INC. (chairs) 46 HOTEL & THEATRE CARPET CORP.
200 E. 146 St., New York 51, N.Y. CY 2-0600 (carpeting), 52 E. 57th St., New York 22, N.Y. PL 2-6930 268
CHAL-ART CRAFTS, INC. (chairs) HOWELL CO. (chairs)
11-13 Maryland Ave., Paterson 3, N.J. AR 4-7440 436 S. First St., St. Charles, IIl. JU 4-0094
8 CHICAGO HARDWARE FOUNDRY CO. (furniture) IMPERIAL DESK CO., INC. (office furniture)
2500 Commonwealth Ave., N. Chicago, Ill. DE 6-5770 262 1312 W. Florida St., Evansville 7, Ind. HA 4-7951
ARUNDELL CLARKE (fabrics) J. G. FURNITURE CO. (furniture)
425 E. 53 St., New York 22, N. Y. PL 3-7368 160 E. 56 St., New York 22, N.Y. PL 1-5650
COHAMA (fabrics) JAY LIGHTING MFG. CO., INC. (lighting)
214 Madison Ave., New York 16, N.Y. MU 5-0300 5 E. 35 St., New York 16, N.Y. MU 6-7978
CROYDON FURNITURE, INC. (furniture) L. JONES & CO., INC. (carpeting)
41 E. 31 St., New York 16, N.Y. OR 9-8866 19 E. 53 St., New York 22, N.Y. PL 54900
CURTIS PARTITION CORP. (partitions) A. & M. KARAGHEUSIAN, INC. (Gulistan
722 Liberty Ave., North Bergen, N.J. UN 4-2085 carpeting), 295 5th Ave., New York 16, N.Y. OR 9-1220
DA VINCI INC. (furniture) KENT-COFFEY CONTRACT DIV. (furniture)
P.0. Box 42-67, Miami 42, Fla. TU 8-9793 Lenoir, N. C. PL 45311
DELPHIC ARTS (fine arts) 10 KUEHNE MFG. CO. (furniture)
Empire State Bldg., New York 1, N.Y. LO 5-1766 Mattoon, III. 243
12,13 DENST & MILES, INC. (wallcoverings) L. & B. PRODUCTS CORP. (chairs)
7355 S. Exchange Ave., Chicago 49, III. SA 1-5515 218 189 Huguenot St., New Rochelle, N.Y. BE 5-1400
BARBARA DORN ASSOCIATES, INC. LEATHERGUILD, INC. (wallcoverings)
(contract designer), 673 Fifth Ave., N.Y., N.Y. PL 2-5460 1 E. 53 St., New York 22, N.Y. PL 8-2370
DOW CHEMICAL CO. (textile fibers) JAMES LEES & SONS CO. (carpeting)
350 Fifth Ave., New York 1, N.Y. PL 7-8300 Bridgeport, Pa. BR 2-2600
Page numbers are given for advertisers in current issue. Continued
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LIGHTOLIER, INC. (lighting) QUAINTANCE FABRICS (fabrics)
346 Claremont Ave., Jersey City 5, N.J. DI 9-3100 227 E. 56 St., New York 22, N.Y. PL 1-0150
47 LOUMAC SUPPLY CORP. (ash receivers) ROBBINS FLOOR PRODUCTS INC. (flooring)
327 E. 103 St., New York 29, N.Y. AT 95374 250 Tuscumbia, Ala. EV 3-3321
LUXO LAMP CORP. (lighting) EDWARD AXEL ROFFMAN ASSOCIATES, INC.
Eock St., POftLChesterAIPLJg ia WE 7-4433 (furniture), 160 E. 56 St., New York, .. PL 3-4252
YNCH, SCHULTZ & BAILEY, . (contract :
furnishers), 2141 B Route 4, Fort Lee, N.J. WI 7-3132 - E\’,\fﬂeﬁoyo(fka'{’;“ﬁ?}. MU 65550 25
gﬁhADISOgdFUgN”UREMl_NDUSTR'ES (furniture) £83 42 ROYAL SYSTEM (wall-hung units)
M:L'&"N o a't';°"v f'ss;t ) 1130 Third Ave., New York, N.Y. LE 5-2434 25
. (outdoor furniture )
626 S. Clarence St., Los Angeles 23, Cal. AN 3.6841 ?ZuF(j \mg'ﬁd& r(‘igh (vgrl:( fgg”l(‘ﬁ TA 9-8658
MANISTEE MFG. CO. (furniture) 18 FRANK SCERBO.'& SONS INC, (f‘ ) iture)
86 Washington St., Manistee, Mich. PA 3-2440 » NG, (TURiture
# 140 Plymouth St., Brooklyn 12, N.Y. UL 2.5959 29
MARDEN MFG., INC. (furniture) :
i 7 45 SHELBY WILLIAMS MFG., INC. (chairs)
1015 N. Halsted St., Chicago 22, IlI. WH 4-470 2500 W. Ogden A chi 8 Il SE 84055 23
MASSACHUSETTS MOHAIR PLUSH CO., INC. e SR IR 8, ;
(upholstery), Kings Mountain, N.C. 3795421 SHORECOLOR, INC. (art reproductions)
43 METROPOLITAN FURNITURE (furniture) 304 E. 45 St., New York 17, N.Y. MU 56022
950 Linden Ave., S. San Francisco, Cal. PL 6-2100 248 SIMMONS CO. (sofa beds)
METROPOLITAN LIGHTING FIXTURE CO. Merchandise Mart, Chicago 54, Il SU 7-4060
(lighting), 16 E. 39 St., New York 16, N.Y. OR 9-7979 SPRINGER-PENGUIN, INC. (refrigerated bars)
MILIUM DIVISION, DEERING MILIKEN, INC. 9-07 34th Ave., Long Island City 6, N.Y. AS 8-7700
(fabrics), 1045 6th Ave., New York 18, N.Y. 0X 51200 STANDARD COATED PRODUCTS, INC.
HOWARD MILLER CLOCK CO. (clocks, lamps) (wallcoverings), Buchanan, N.Y. (NYC) MU 2-8652
Zeeland, Mich. PR 2-2187 JOHN STUART, INC. (furniture)
16,17 MINNESOTA MINING & MFG. CO. (Scotchgard) Park Ave. at 32 St., New York 16, N.Y. OR 9-1200
Chemical Div., St. Paul 6, Minn, 249 Ath SYNTHETICS FINISHING CORP.
MONITOR EQUIPMENT CORP. (lighting) Cover (fabrics finishing) ) )
640 W. 249 St., Riverdale 71, N.Y. Kl 3-5400 462-70 N. Eighth St., Philadelphia 23, Pa. MA 7-8283 26!
MURALS, INC. (wallcoverings) 20 THONET INDUSTRIES, INC. (chairs)
Rose Pl., Garden City, L.I, N. Y. Pl 1-4040 One Park Ave., New York 16, N.Y. MU 3-1230 219
R. C. MUSSON RUBBER CO. (rubber mats) 44 THORTEL FIREPROOF FABRICS, INC. (fabrics)
1318 E. Archwood, Akron 6, Ohio PR 3-7651 101 Park Ave., New York 17, N.Y. MU 4-2426 248
11 NATIONAL DESIGN CENTER TIMBERTONE WALLCOVERINGS CO., INC.
415 E. 53 St,, SNeW Yog‘ ﬁZCTg\éo " )MU 85200 266 (wallcoverings), 4 E. 53 St, N. Y. 22, N.Y. PL 81160
NATIONAL PLASTIC PROD . (draperies TRI-PAR MANUFACTURING CO. (chairs)
z‘égg?p:‘vs’#gm P WO 9-3000 1740 N. Pulaski Rd., Chicago 30, II. AR 63340
, . (lighting .
317 E. 34 St, New York 16, N.Y. OR 96760 g o dinis
NORQUIST PRODUCTS, INC. (stacking chairs) : 4 Bt
415 Chandler St., Jamestown, N.Y. 51-171 T Vet e Dot s B 2008
ORIENTAL GRASSCLOTH WALLPAPER CO. B o P
: U. S. RUBBER CO. (plastics)
7 Front St., San Francisco, Cal. ;
OVERLAND FABRICS LTD. (fabrics) 1230 Sixth Ave., New York, N.Y. Cl 7-5000
71 Fifth Ave., New York 3, N.Y. CH 2-1801 lefngl(c)gveEr'i\‘n%sl)‘ND AGENCIES, INC.
41 PARKWOOD LAMINATES, INC. (high-pressure . g
laminates), 512 Water St., Wakefield, Mass. 2452004 278 420 Marhet St., Sen Francisco 11, Cal. SU 18453
4 PERMA DRY, INC. (fabric finishing) VINYL PLASTICS INC. (vinyl flooring)
3 W. 17 St., New York 11, .. WA 40877 215 ;fj?LET’E'; é‘;-v( S“I"’“Yg?"' ‘;"5- 6L 84664
PHILADELPHIA CARPET CO. (carpeting) : - Wallcoverings
Allegheny Ave. & C St., Philadelphia 34, Pa. RE 9-1390 165 Ward St., Paterson, N.. MU 4-1324
POLYPLASTEX UNITED, INC. (decorative lam- VIRCO MFG. CORP. tfurniture)
inates), 870 Springfield Rd., Union, N.J. MU 8-2500 P.0. Box 44846, Station H, Los Angeles, Cal. VA 1-3400
POST HASTE INDEX (direct mail services) WALL TRENDS, INC. (wallcoverings)
Pleasantville, N.Y. (NYC) CI 7.0356 58 E. 53 St., New York 22, N.Y. PL 3-0431
Page numbers are given for advertisers in current issue.
e e w= Advertising Representatives m—
Herbert L. Mitchell Sidney Lane James R. Wright Frank Heib
H. L. Mitchell & Associates Walter E. Barber Co., Inc. Fred Wright Co. Walter E. Barber Co., Inc.
1450 Lorain Rd. 6 N. Michigan 4 N. Eighth St. 12986 Houston-Whittier
San Marino, Cal. Chicago 2, I11. St. Louis, Mo. Detroit 5, Mich.
CUmberland 3-4394 STate 2-8996 CHestnut 1-1965 372-8825
James Stevenson Walter M. Woolfson, Jr. Perry A. Allen H. N. Hollembeak
H. L. Mitchell & Associates H. L. Mitchell & Associates Fred Wright Co. Fred Wright Co.
420 Market St. 25 E. Ninth Ave. 15 E. 49th St. 505 N. Ervay
San Francisco, Cal. Denver 3, Col. Kansas City 12, Mo. Dallas 1, Texas
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&Dﬂ[ﬁ]@@ SPOT*
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*Thuugh little could rescue Shake-
speare's famed Lady Macbeth from her
spot troubles, there's a sure cure for
yours. Yes, today stains and spots are
a thing of the past . . . thanks to
SYNTHETICS FINISHING CORP. and an
amazing new fluorochemical treatment

OTCHGARD

STAIN REPELLER

Via the precise control of
SYNTHETICS FINISHING CORP., fabrics
now become completely and durably
spotless while retaining color, “hand”
and all other qualities exactly as
created. Our high guality standards
assure lasting, spotiess beauty for
even the most opulent fabrics. So go
ahead, specify those fabulous fabrics,
confident that a faultless application
of Scotchgard by SYNTHETICS FINISH-
CORP. will keep them new look-
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FINISHING CORPORATION

462-70 N. 8th St., Phila. 23, Pa., MArket 7-
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