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TQLK OF TH6 TOWR ..
The word is getting 
around. Fast. The word
is La France. It stands for
a lot: beauty in fabrics,
long-lasting too! Deliv­
ery in hours, not weeks.
While many contract
fabric buyers go from
jobber to jobber, others
go direct to a mill . . .
like La France! Always
think La France!

USE. 32nd St..NewYork1QQ16
Chicago:

American Furniture Mart
Los Angeles:

Los Angeles Furniture Mart
Sales Service Centers in 23

Principal Cities
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detached look. Characteristic Risom seat 
that's comfortable, but supports.

Series "60” includes low chairs, two-se; 
and three-seater sofas with upholstered ar 
wood arms, single arm and armless. 30 va 
tions in all.

Be prepared to impress VIP's, clients . 
salesmen ... even elevator operators, t 
the imaginative Series "60” 
at Risom showrooms nationally.

The answer is Risom.

Jens Risom Design Inc. I

The day the elevator operator stopped... 
and stared...

Here's a reception room no one can resist. 
A Risom Series "60” sofa made the difference. 
Seating that reflects a progressive attitude. 
Informal, but distinct. Bold, but dignified.

Notice the functional beauty of the clean-cut 
lines. Backs that are as handsome as the fronts. 
Never need a wall to cling to. Can be grouped 
to suit any taste, any space.

"Tight seating”... cushions that belie their
I

4

49 E. 53rd St„ N.Y. Also; Atlanta. Cr»icago, Loa Angeles, San Francisco 
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Partitions of translucent 
w and clear glass by ASG
■ is new IBM building
■ are given reverse treat- 
H ment by way of em- 
|l phasis. Sec Partitions 
H article on page 50. 
pS Cover design by Bert 
iJ Lester.
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Have carpet, will travel
Ever play pin-the-tail-on-the-map ? Some­
times we end up in the darndest places. 
Well, the point we’d like to make is ... you 
name the spot (from Montauk to Malibu), 
and a Masland Contract Carpet Specialist 
can be there quickly to help you on any 
contract job.

We’ve reorganized, and regionalized. We 
now have six specialists in the 
field to help you in the growing 
contract business. And they’re 
backed by a talented team of ex­
perts at the mill in Carlisle.

Also in Carlisle, we have broad 
running contract lines in inventory.

We have the “Varsity" Line Stock-dyed 
Wilton Program with its wide choice of 
colors and combinations in existing pat­
terns. If that isn’t enough, we have a rep­
utation for our ability to design and pro­
duce “custom-carpet" originals to any 
specifications—in any quantity (in record 
time, when necessary).

Your Masland Territory Manager 
is the first link in the chain. He 
can make swift arrangements for a 
Regional Contract Specialist to give 
you the information and assistance 
needed. Or write Contract Sales 
Manager. 295 Fifth Ave., N.Y. 10016.

ANNIVERSARY1966-OUR lOOTH

9
C.H. MASLAND 4 SONS • Carlisle, Pa.
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now
Shelby Williams /American/Ouo-Bed

/OF CHICAGO /

three great names forged into one great 
source for contract furnishings!

Shelby
Williams

AmericanDuo-Bed
OF CHICAGO 

another member of the Shelby 
Williams family, recognized as the 
leading source of beautifully 
styled, beautifully finished accent 
pieces for public spaces and fine 
homes. A remarkable collection 
of exceptional quality and out­
standing design.

newest member of the Shelby 
Williams family and recognized 
as the leading source of func­
tional furniture for smartly styled 
studio-type rooms. The most 
comfortable beds are uniquely 
designed to provide perfect day­
time sofa comfort.

recognized as the 
leading source of fine 
seating for restaurants, 
hotels, motels, offices, 
dormitories and public 
areas of all types.

#

INDUSTRIES, INC.
Merchandise Mart, Chicago, Illinois 60654

Manufacturing facilities from coast-to-coast 
■ Morristown, Tenn. ■ Chicago, 111. ■ Wichita, Kans. ■ Los Angeles, Calif. 

Circle No. 5 on product information card

FEBRUARY 1966
5



Po^tica^flA/PoMllum Q

Rely on the Beauty 
and Practicality of 

MISSISSIPPI GLASS
Translucent, light diffusing glass provides 
architects, designers and decorators with an 
inspiring new medium that accents their abili­
ties and creates partitions of lasting beauty and 
individuality. Right in so many places—so many 
ways—figured glass creates striking effects not 
possible with any other glazing material. And 
Mississippi makes available a wide variety of 
patterns qualified to solve any partition prob­
lem, while combining primary functions of 
transmitting light, yet adequately protecting 
privacy. See your Mississippi glass distributor.

(Top)— N«w PROFILITE channel glass, attractively employed in office partition of 
Henry A. Corsini, Bankers Insurance Building, Macon, Georgia.
Rhythmic partition of Mississippi glass glazed in Hausermen movable partition. 
Photo courtesy The E. F. Hauserman Company, Cleveland, Ohio.

MISSISSIPPI
88 Angelica Street • St. Louts, Missouri 63147

LARGEST DOMESTIC MANUFACTURER OF ROLLED. FIGURED AND WIRED GLASS

Circle No. 6 on product information card
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WAY OUT 
FRONT 

with L Gk B
These typical installations can demonstrate the quality and versatility of our work. They cannot tell you that 
we are also attentive to time schedules and budgets.. .this information is available from satisfied clients.

L.ITTI-E CORPORAL • Santa Monica, Calif.
THE GAVEL • Torranca. Calif.

Successful operators and
dealers select L & B.
May we hope that you’re
successful too?

LITTLE CORPORAL • Santa Monica, Calif. NORM'S • Long Baach, Calif

ANDERSEN'S • Santa Maria, Calif.
NORM'S • Long Baach. Calif.

restaurant furniture for food service of distinction

MANUPACTURING CORP. Santa Monica • San Francisco • Seattle





Until today there were only 
two ways to cover a floor.

Now here’s the right way-Densylon. 3
Engineered for commercial use with ACE nvion.

With Densylon". you can specify carpet 
where carpeting was never practical before. 
And with complete assurance. You can carpet 
every square inch of every floor in any build­
ing. Office and apartment buildings. Hospi­
tals. Schools. Banks. Restaurants. Public 
buildings. Hotels and motels.

You can do all this with Densylon — and 
only Densylon. Densylon is the only carpet 
that keeps every promise other carpets can't 
becavise it’s different from any other carpet. 
Densylon is carpet turned upside down: 
tough on top, soft on bottom. ACE’’“ nylon. 
Allied Chemical’s specially engineered con­
tract nylon in a lightly-twisted high-density 
pile is bonded to a •'•ji;" backing of sponge 
rubber. You don’t get that with any other 
flooring.

Densylon’s unique pile is so dense that dirt 
can't sink in. So tight that the pile can’t be 
pulled up. So tough that furniture legs and

COOspike heels can't mar it, No Densylon instal­
lation has ever worn out. Not even the Den­
sylon in the General Electric Pavilion at the 
New York World's Fair, walked on by more 
than 15 million persons.

And the biggest pay-off: Densylon actu­
ally pays for itself with savings in mainte­
nance alone. Costs at least eighty cents a 
square yard less to maintain in showcase con­
dition than any other flooring—hard or soft. 
Vacuums clean in half the strokes ordinary 
carpets need. Spots and stains 
sponge-mop right off the ACE nylon pile. No 
scrubbing, waxing, stripping ever,

Densylon’s wide spectrum of colors and 
patterns makes it easy to add prestige, beauty, 
quiet, warmth and comfort to every floor — 
with confidence and economy. There are end­
less applications for Densylon. Send for com­
plete information.
*CCC'i iiadrmcrk m ipontt-boitdrd. Iugl>.4niuii flrhM rarpn 

Manufaclur«d by CC2C • C’onu»«rci«l Carp«l Corporatkm, New York Ciiv. ChicMo. I.o>i —

• 4r
10 WeM yjrd SI.. Dept. C-2 
N«>« York.N. Y. lOOOl 
Anentlon: Mr. Otlver A. Wyman

Check
Here

Please send complete informaiion 
about Densylon.

Please send your representative to 
ttivc us cost estimates on 
approximately . square yards

m□

□

iI

ven grease. Name.

Address.

City .Stare

[)ensulon w.r» ACEHNYLON BY ' ^
IM •5.V.kwiHcal





After all, isn't that what you really 
need in on office? Or a hotel? Or a 
notel? A superhuman carpet to fill 
numan needs like those of a client 
kv'ho doesn't think he con afford a 
jood carpet? But still doesn't want to 
settle for traditional hard floor cov­
ering?

CUMULOFT
NYLON

ChEMSTRANDYou could get some pretty good 
:arp>ets up till now. But none of them
:ould give you enough. that's tough to begin with. 100%

You could get carpels with a good Cumuloft® nylon, 
lens© pile and a bonded foam l^ck. 
lut they were only 54 inches wide.
Dr you could get one 12 feet wide,
3ut maybe it wouldn't be foam- 
Dacked. Or it was the cost. A lot of

And that yam is made from a fiber

As for installation, the Superhu­
man Carpet is cemented down. So it
won't wrinkle. Or need restrelching.

jood carpets were just out of reach.
You had to give up something. But 

lot any more.
The Superhuman Carpet has all 

hese things. Including an affordable 
5rice. And all the other advantages 
hat Lees can give you.

We gave the Superhuman Carpet
a broad color line. And we made theS'

\ surface texture practical. But it
doesn t just look practical. It looks 
good.

There's one thing that we didn't 
give the Superhuman Carpet, A 
superhuman price. It costs a little 
more than $1 a square foot, com­
pletely installed.

But we did give it all the care and 
all the rugged inspection every 
carpet gets before we give it the Lees 
name.

We also gave it a name of its own. 
Bold Venture.

We made it a big 12 feet wide. Not 
a skimpy 54 inches. And we had 
special machinery built for us so we 
could make a carpet this dense and 
12 feet wide.

To begin with, we gave the Super 
tjmun Carpet a good dense pile, 
/e made it a tight flat loop that 
loesn't mat down. And we bonded 
: to a high density foam rubber 
•uck. So it doesn't need a separate 
■ad.

Why did we go to all that trouble 
to make it 12 feet wide? Because
when we put it on your floor, you Write to us. We'll tell you more 
get half the seams you get with 54- about it. Write Commercial Carpet 

We put 20% more face yarn into inch carpet. And the fewer the Department. James Lees and Sons 
than you'll find in many carpets seams a carpet has, the better it Company, Bridgeport, Pennsyl- 

lat cost just as much. Or even more, wears. And looks. vania.

by LEES
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iiDon’tgivemeanystatic!”
That’s what dealers, distributors, architects, interior designers.. . 
even our own salesmen kept telling us for years.

Now we've taken the static out of Barwick nylon carpet with 
"No-Shock.

WHAT’S ‘‘NO-SHOCK"? It’s an exclusive treatment we apply 
to the backing of our nylon carpet to reduce static electricity 90%. 
It never touches the pile, so that it can’t dim those radiant colors 
or affect the superior soil-resistant durability.

WILL IT LAST? "No-Shock" endures during the life of the car­
pet, and is not affected by conventional cleaning.

PROOF? Tests have proven it virtually eliminates static and 
also indicate it greatly reduces soiling,

"No-Shock" is now on all Barwick nylon carpet, including Color- 
set and Veltron ... another good reason why Barwick is a wise and 
durable choice for any type carpet installation.

For more information, write our Contract Division.

>1*

'First Barwick "No-Shock" Installation was the Holiday Inn at West Covina, California

arwick
mills, inc.

CHAMBUEE, GEORGIA

World's largest maker of tufted carpets at)d rugs 

Circle No. 11 on product information card
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Serc^iidipity uiilimitod!
Serendipity is like having something in mind and 
unexpectedly finding something a lot better. This 
is what you can expect to experience when you 
use The Merchandise Mart's Contract Center. As 
an architect, contract designer or contract fur­
nisher, ^'11 find all the things you need—and 
many you don’t expect—for hotels, motets, of­
fices. hospitals, restaurants, dormitories or any

other furnishings contracts you may have in mind. 
Your catalogs get out of dale, but The Merchan­
dise Mart's Contract Furnishings Center is always 
up to the minute. That’s why you’ll save time by 
starting here. We’ll be happy to send you a copy 
of The Merchandise Mart Directory and rnore in­
formation on our Contract Center, Why not write 
for it today!

C 'VlAnrsiO«

There's no place like this Showplacef

M rvi F=ICMAIMDISE IVIARX
OM I O AGO

HEADQUARTERS FOR FURNITURE • BEDDING* DRAPERIES • FABRICS 

FLOOR COVERINGS • ACCESSORIES • INSTITUTIONAL MERCHANDISE •
• TEXTILES • LIGHTING AND FIXTURES 

KITCHEN MACHINES AND EQUIPMENT



titled “Art in Offices ... A Study of the Space 
that Surrounds Us,” at the Corcoran Gallery, a pri­
vately run public art institution second only to the 
National Gallery in this city. The Gallery's interest 
was in promoting the use of art in offices. In the 
doing, it illustrated a designer’s versatility, and 
ways of decorating an office that many a potential 
client of yours might never think of. The same sort 
of exhibition could be done in any city with turnover 
museum space and a gallery looking for new ways 
of attracting an audience.

The argument for it is persuasively simple: Since 
more and more Americans spend more than a third 
of their adult lives in an office, it becomes more 
important to make the environment visually stimu­
lating. This can be done with art; this can be done 
with a designer’s unique contribution to a unique 
office—his client’s.

Here is the challenge, as defined by interior de­
signer Barbara R. Weiner: “The typical office en­
vironment is impersonal and anonymous. It is often 
without color, design, or form. It is bland, atereo- 
t>’ped, and neutral. It lacks interest. Into this im­
personal and anonymous environment we plot a hu­
man being. He often reacts with profound indif­
ference.” By adding art, color, and design, the office 
can be made a personal and individual environment.

To illustrate this contention, her displays included 
offices with new, sculptured form furniture; Scan­
dinavian furniture; a Chinese motif; a Spanish 
theme; existing, dumpy desks and files.

D. C. Currently by Ash Gerecht

WASHINGTON
REPORT;
■ Exhibit promotes good office design
■ PubKc housing leads new construction
■ Locks out at GAO as economy measure

C AEPETING and other contract interests can be 

served by an alert designer interest in exposure to 
the general public, this headquarters city of the 
contract industry (in terms of single-purchaser vol­
ume) has been illustrating in the season just past. 
What's been done here can help you get your own 
services and product across to an unfathnmed depth 
in audience and possible new business.

The tie-in with the contract industry has been 
an exhibit, on display here for over three months, (Continued on page 16)

The variety of superb functional 
and decorative lighting fixtures we 
can custom-style to your specific 
needs or individual designs is limit­
less! At left is a striking example 
of Champion’s flair for originality!

Champion Manufacturing Co., Inc. 
450 West 28ch St., Hialeah, Florida

Circle No. 13 on product information card
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Important to everyone who decorates with, 
specifies, purchases or handles contract carpets!

Circle No. 14 on product information card
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OUR WASHINGTON REPORTright here CONTINUED FROM P. 14

is the comprehensive 
all new catalogue 
of fine contract 

furniture by Molla!

The most modern office included Herman Miller 
furniture, Armstrong Cork-covered walls, stand-up 
desk, stools, and American Indian accessories. The 
Scandinavian office also had an Afghan Bokhara 
rug, a teak file cabinet with 14 shallow-tray drawers, 
a leather and rosewood sofa, rosewood w’all shelves 
and cabinets, and a bright color w'all.

The Chinese office centered around a low table 
rather than a formal desk, with Chinese-design wall­
paper, and a Chine.se Oriental rug. The Spanish 
office had a table desk with storage units behind, 
and a Spanish rug and accessories.

}

Past and current prospects
New construction this year should furnish a good 
market for the contract industry. This is the opinion 
of Federal analysts who have been making projec­
tions of construction for 1966, It does not take into 
consideration either the possible restrictive effects 
of a Viet Nam-colored war economy or the possible 
inflationary effects of a heated-up boom.

Top advance is seen for public housing construc­
tion, where art and good design have gained more 
attention in recent years—up 30 percent to $1.2 bil­
lion. A large backlog in commercial construction un­
derlies the expectations for an 11 percent increase 
in that category for this year. An estimated $725 
million increase will be due mainly to a $525 mil­
lion boost in office buildings and warehouses, to 
$3.9 billion. Store construction, however, will slide 
off from a 27 percent increase in 1965—the best 
in a decad
the easing in housing construction the past two 
years.

Private hospital construction, which alone declined 
in 1965 from 1964, will come back this year with 
a 9 percent growth to $1,450 million. Religious build­
ing construction, at a projected $1,025 million, will 
be 3 percent above last year, continuing below its 
1962 record- Private social and recreational building 
construction may advance 13 percent to $650 million.

Among public structures, educational building 
spending is seen rising by 20 percent this year, 
to $4,450 million, after an 11 percent growth last 
year. Hospital and institutional growth may be up 
6 percent to $625 million, from a 16 percent spurt 
last year.

Manufacturers’ shipments of metal and wood of­
fice furniture and safes and chests in 1964 were 
$504 million, up 7 percent from $472 million in 
1963, the Census Bureau reports. Metal office fur­
niture shipments were $385 million, 8 percent above 
$358 million in 1963. Wood office furniture ship­
ments were $109 million, up almost 9 i>ercent from 
$100.4 million in the earlier year.

to a 6 percent growth, in line with

write
for your 
personal 

copy!

r
Molla Contract Co.. Inc.
425 East 53rd Street 
New York, N.Y. 10022
Yes! I’d like you to send me your new Contract 
Catalogue!
Name Title-

Company Name 

Street Address-

City State Zip Code #.

Telephone Number. 

Type of Business__

A key to savings in locks
A matter of a $2 savings in buying a desk without 

lock has led the General Accounting Office to 
recommend a value engineering program to the Gen-

(Continued on page 18)

moiia aFURNITURE

Circle No. 15 on product information card
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a new concept of color and pattern harmony in
Consoweld laminated plastic

The Total Look brings decorative appeal to the heavy service areas of kitchens 
and classrooms. In addition to coordinated decor, the Total Look extends the 
functional use of Consoweld laminated plastic to easily-soiled areas—soffit and 
backsplash — and eliminates the need for frequent redecorating. Ideal for 
homes, apartments, and domestic science classrooms where smart decor and 
maintenance-free surfaces are required. Specify Consoweld laminated plastic 
in any of five Total Look designs. For more information call your distributor, 
refer to your AIA File folder under Plastics or write direct to Consoweld

MELODY

Corporation, Wisconsin Rapids, Wisconsin.
Gold Rondo, above, ia available in blue. Counter top is Consoweld Off-Wkitc Whisper. Other
Total Look designs are shown at the riah f. --------



looped pile cotton rugs. 48 by 86 inches. 2.100 each.
GSA. Washington: Velvet carpet. Type II, Cla^ss 

3, 1.120 each. Velvet carpet. Type II, 5,907 each. 
GSA. Kansas City: Utility runners and rugs. 
GSA,

dressers. .310 each. Bituminous type floor covering 
12,420 sq. yds. Steel rotary chairs, filing stools, 
general purpose stools, indefinite quantity. April 1 
through March 31. 1967. Modern bedroom furniture. 
367 each. Ho.spital and quarters metal furniture, 
Modern wardrobes. Living room ranch style furni­
ture. 2..332 each. Traditional style wood furniture, 
1,110 each.

OUR WASHINGTON REPORT
CONTfNUED FROM P. 16

Washington: Composite metal aiid wood
eral Services Administration, the Federal housekeep­
ing agency.

The GAO review contended that eliminating a re­
quirement that general office desks bought by Fed­
eral agencies be equipped with locks would, on an 
average purchase of 170,000 desks yearly, save about 
$.350,000. GSA agreed, planned not to make the 
change until this spring, but then hurried up the 
switch to its current procurement. Its new standard 
limits procurement of general office desk.s to those 
without locks except where it is shown that locks 
serve a valid need. GAO had pointed out that most 
agencies did not require their employees to lock 
their de.sks.

In addition. GAO recommended not fixing locks 
in desk.s being rehabilitated. It suggested the value 
engineering program to take a “second hard look” 
at certain features or components in specifications 
and standards now in use.

Procurement: invitations and emergencies
Invitations for the “military build-up” have been 
appearing in recent weeks, for contract furniture 
and furnishings. Another feature of recent activity 
has been the number of cai-pet and rug contracts. 
Some .sample invitations of past weeks include:

General Services Administration. Denver: Uncut

Announcements of awards
Among awards made by Federal agencies to con­
tract suppliers are the following: |

General Seiwices Administration, Washing: 
Military wardrobes for military build-up. $1,126,750 ' 
Standard Pressed Steel Corp.. .Jenkintown, Pa. $2. 
008.825, also Standard. Steel unitized furniture, 
$327,360. Hillside Metal Products, Newark. N.-l 
Wood and metal office furniture, indefinite quantity! 
for 1066. estimated $107,500. Crislip Oak ProducU 
Co.. Oak Hill. W. Va.: Auto-Skate Co., New York' 
City Business Services Corp.. Washington: Chrom 
craft Corp., St. Louis: Emeco, Hanover. Pa.; Royal 
Corp.. Jamestown. N.Y. Executive wood and metal 
office furniture, through Nov. 30, 1966. estimated 
$744,676. Dallas. Inc.. High Point, N.C.: Patriciflu 
Furniture Co., High Point; Standard Furniture Co., 
Herkimer. N.Y, (C)

This executive posture desk chair, designed 
by Arthur Umanoff, is an excellent 
example of the extensive collection of 
office and related seating shown in our 
new full color catalog. Send for 
yours today.

I % O I « T ■ I t H9 % n ^ m t.

Sliowlooms: Dallas. Ctiicago. Los Angeles. San Francisco. Seattle, Minneapolis & Miami
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NOTHING LIKE IT ON THE MARKET!

New...distinctively different 
carpeting for heavily-trafficked 

areas...

Downs (grORWARD ^OOK
Acrilari face. Quality Wilton

OCMSTRAND
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G(7dec/ Gold Greengaga

Downs new 
Forward Look 

... long-awaited 
flooring artistry. A 
soft, striated classic 
wilton weaving pattern 
of Acrilan face.
Here is richness, quality 
and hand ... superbly 
crafted. "Forward Look 

cover the largest 
public flooring expanses 
down to the smallest 
conference room 
areas... magnificently.

M

Limerda

n

wi Sorref Graan MarqvBsfan Blue

OfMSrRAND
Copper Sfoza

The play of different pile heights against 
two colors classifies "Forward Look" os a stylish 
new wilton interpretation ... an interpretation 
which immediately suggests countless contract 
applications. The carpet pile made with Acrilan® 
acrylic fiber, plus its value-laden price, are 
two additional reasons that also suggest your 
looking into "Forward Look" at once.

FREE!
Swatch Folder 
and Contract 

Brochure. Write 
Contract 

Department 
FL265

Quality Carpets Since 1865

THE MARK OF (ARE

DOWNS CARPET COMPANY, INC., Philadelphia, Pa. 19134



LETTERS

Leeds commended
Dear Sir: The December issue re| 
by Professor Harold Leeds on 
European International Federation 
Interior Designers/Interior Archite 
the questions he asks, and the thou| 
he offers clearly enunciate the fun 
mental problems that exist here, wi 
should be factually considered 
acted upon.

All components of the industry 
the profession are directly invol 
and are responsible, in various w; 
for the conditions. This includes 
only the designers themselves and 
schools that train them, but also— 
to a major degree — it includes 
manufacturers and the suppliers of 
products that are required by the 
signers in the course of their pro] 
sional services.

These facts, too. must be clei 
brought out before corrective measi 
can be taken in behalf of truly prol 
sional design in the United States.

Herbert B. Trefzger, Presi< 
Products for Professic

Cincinnati.

Growth admired
Dear Sir: We would like lo tell 
how much all of us at Titche’s C( 
mcrcial Sales enjoy your magazine, 
keep an extra copy in our recep' 
room.

We have watched the growth 
CONTRACT with great admiration, 
we realize what a competitive field 
have chosen in which to express yo 
self.

Taylor Robinson. 
General Man, 

Titche's Commercial Sales J 
Dallas. '

Correction noted
Dear Sir: We were pleased at the 
tenlion you gave to the "Projecti< 
exhibition at the National Decora 
& Design Show in your December 
sue. page 14.

We would like to call to your 
tention the fact that the exhibit ' 
designed by Michael Lax and not 
bert Herbert as stated in your arti 
We appreciate your interest in ■ 
effort.

Sergio Dello 
Michael Lax i

Circle No. 19 on product information cardNew York City
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PROUD ANNOUNCEMENT 
OF TWO NEW EXCLUSIVE 
COLLECTIONS

DANISH upholstery and 
weaves from L. F. Foght & Co. 
(awarded at the Triennale in 
Mitano). Includes 7 groups, 
with a total of 70 fabrics. 

DONEGAL-which takes its 
name from the beautiful Irish 
worsted. Silky to the touch;

PEOPLE

Changes in the sales staff of Lee L. Woodard Sons, 
Inc. include the appointment of Howard Kosier, di­
rector of marketing for metropolitan New York: 
George S. Beck, manager of sales administration: 
and Douglas Rench, representative for northeastern 
Ohio and western Pennsylvania.

Herb S. Levine has joined Quartite Creative Corp. 
as the firm's national contract manager.

Edward G. Wormhoudt. former 
vice president and manager of 
Bank of America’s Beverly Hilks 
main office, has been appointed sen­
ior vice president of Parvin/Dohr- 
mann Co., contract furnishing and 
design firm of Los Angeles.

Leif Blodee has joined the department of product 
planning and development for General Fireproofing 
Co. Mr. Blodee had been associated with Herman Mil­
ler Inc.

JORCEN JENK was named vice president and member 
of the board of directors of Georg Jensen Inc.

Recent changes in the sales staff of Greeff Fabrics 
Inc. include Joseph A. Majeski, Robert Parker, 
new assistant to Greeff’s carpet division, and Lester 
Swenson, who will represent Greeff in the Baltimore- 
Washington area.

Joseph R. Haggerty ha.s joined Ariston Interior De­
signers, Inc. of New York and Dallas.

Ross V. Fiorrelli has joined the sales staff of Ed'vard 
Axel Roffman Associates. Inc

Carl W. Statler has joined Englander Co., Inc. as 
vice president, marketing, as Daniel C. Field, his 
predecessor, moves to the post of vice president-sales.

William F. Reid has been appointed sales manager of 
the contract division of Yawman & Erbe, Rochester, 
N.Y.

Hilda M. Straus was recently appointed to the new 
post of manager of fabric styling services for the 
textile division of U.S. Rubber Co.

Edward F. Deacon, Jr. recently appointed vice presi­
dent of the newly organized contract carpet engineer­
ing division of Aldon Rug Mills, announced the fol­
lowing appointments to that division; Galey Chand­
ler. eastern sales manager; DON June, heading the 
Philadelphia sales operation; Don Miller, territorial 
sales manager for W'ashington D.C. and Baltimore;

William F. Ernst is the new Chicago sales manager 
for Troy Sunshade Co., division of Hobart Mfg. Co.

Robert L. Clay has been named to the new post of 
director of styling for Commercial Carpet Corp.

Circle No. 20 on product information card



Poly Bac
millions 

of yards old
(and revolutionary as ever)

Remember when Poly Bac was introduced five 
markets ago? We called it a revolutionary tufting 
back.

Millions of proven yards later, we still call it a 
revolution. And for good reason.

Poly Bac is still unique in the advantages it offers.
For example, it is impervious to humidity. The 

major cause of carpet shrink and buckle.
Result: restretching is minimized.

It will not cause surface browning after 
shampooing or accidental wetting.

The reason? Poly Bac is woven of polypropylene 
yarn; does not contain oils or lignin.

And Poly Bac is mildew and odor free. Will 
not rot, even in below grade installations. 
Non-allergenic, too.

As for insects and bacteria, they won’t have 
anything to do with Poly Bac.

But everyone else will! So much so. Poly Bac is 
now being used by most major 
carpet mills in more than 
50 carpet lines.

So if you’re in the market for 
backing—think about Poly Bac.

You’ll be getting the backing 
of a millionaire.

Patchogue Plymouth Co.
295 FifthAvenue, New York 16, N.Y.

Circle No. 21 on product information card
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PEOPLE

Middletown Mkg. Co. plans to consolidate its en­
tire mamifaeturing facilities at Simpsonville, Ky., 
as part of a $350,000 expansion program.

William W. Wirtji; has been elected president of the 
American Furniture Mart Corp., succeeding Frank 
S. W'hiting, who moves on to vice chairman of the 
Board.

Dr. Eliahu Wurman has been named director of 
Synthetics Engineering, a newly formed division of 
Synthetics Finishing Corp. The division will promote 
and develop new techniques in fabric finishes, which 
include Scotchgard stain repeller, Synproof flame re­
tardant, Sylmer water repellent, Pyroset Do fire re­
tardant. Du Pont fabric fluoridizer, and Synbac fabric 
backing.

Robert B. Lippy was appointed new manager of 
contract carpet sales for Region I, the eastern third 
of the United States, for C. H. Masland & Sons. Mr. 
Lippy replaces Walter Adee who will join Palmcrest 
Interiors of W. Palm Beach, Fla. Two assistant man­
agers for the region have also been named by Masland, 
John P. Brophy who will assist Mr. Lippy, and 
Joseph Sampson, transferring to the firm’s Detroit 
office.

Harry Emold has been named national retail sales 
manager for Duo-Bed Corp., a division of Shelby 
Williams Industries. Kurt Keller will continue as 
national sales manager for contract sales.

Commercial Carpet Corp. has appointed CARL 
Elsinger and Sam LeFurgy as new regional sales man­
agers and four new salesmen Russ Zechman, James 
Fahy, Roy Buchanan and Dick Whiting, in the 
first .step of an expansion program that will triple 
its sales force on the eastern seaboard of the U.S.RUGS and CARPETS
David J. Brunn was elected president of Drexel 
Furniture Co. and will continue as marketing chief 
for the corporation. R. L. Connelly was also pro­
moted to the newly created position of administrative 
vice president.

First choice 
again and again

for
Conrad P. Pineault was appointed executive vice 
president of Harvey Probber Inc. and will continue 
general management at the Probber factory in Fall 
River, Mass. In another appointment by the firm, 
John Tapner will fill the new post of vice president 
and director of marketing.

important
contract

installations.
J. A. Pedisich. general manager of Ronkonkoma Wall­
paper Corp., has been elected president of the Wall­
paper Council at the association’s annual meeting.

REPRESENTATIVE INi ATLANTA • BOSTON • CHICAGO • CWCINNATI • CLEVE­
LAND • DALLAS • GRAND RAPIDS * LOS ANGELES • MtttW' • NEW TORK 
PHILADELPHIA • SAN FRANCISCO • SEAHLE • TORONTO • LONDON • SYDNEY

Wesley E. Sims will coordinate and manage contract 
sales for the furniture subsidiaries of Mohasco In­
dustries. Inc., as the firm’s contract sales manager. 
The subsidiaries include Mohasco's Barcalo, Basic- 
Witz, Chromcraft, and Futorian furniture operations.Circle No. 22 on product information card
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Unmistakably Lightolier. That special look that tens
you at a glance why Lightolier’s Portfolio group leads the field in decorative and functional 
lighting—for both contract and prestige residential installations. See them. Take a good look 
at their diversity and scope. Notice their custom look—and see how they make your final 
decision so much easier and precisely right. Whether your next assignment reflects the past 
or present, you’ll find our fixtures and lamps skillfully styled and crafted for today’s public 
and private areas. That's why Lightolier—for over 60 years—has been the most logical source 
for all your lighting needs, both fixed and portable. Write on your professional letterhead 
for our newest catalog. And visit your Lightolier distributor or Lightolier showroom soon.

LIGHTOLIIi
11 EAST 36TH ST., NEW YORK CITY 

1267 MERCHANDISE MART, CHICAGO 
1718 HI-LINE DRIVE, DALLAS 

2515 SOUTH BROADWAY, LOS ANGELES

Fin de siMe design meticulously executed in sturdy, solid brass with 
melon-ribbed castings and reeded tubing finished in Old World Brass. 
6, 8 and 12-light clusters with matching single and double brackets.

Burnished silver, a tastefully rich new finish. Original rhythmic flowing 
design. White candles as shown, red if desired. 10 or 6-light chandeliers 
with coordinated 2-light sconce.



CONTRACT BUSINESS: NOTES & COMMENTS

SLS office lecture program
Keeping up with the avalanche of new 
products, new equipment, and new 
techniques is not an uncommon prob­
lem facing designers. Taking steps to 
make sure its technical staff is kept 
informed of major developments, the 
New York-based design firm of 
Saphier, Lerner, Schindler, Inc., regu­
larly schedules lectures during office 
hours for its draftsmen, designers, and 
project directors. Lecturers are re­
cruited from key manufacturers, tech­
nicians, and specialists who review all 
recent introductions of materials or 
methods relevant to the fields in which 
SLS specializes, such as commercial 
interiors. The talks arc informal, but 
highly technical, and culminate with 
questions from the floor, an important 
and usually lively part of the program. 
The latest series of SLS lectures fea-

rental of everything from draperies to 
desks and floor coverings to bed 
frames—all without a cash dowm pay­
ment or the burden resulting from a 
loan. As an added service, a staff of 
interior designers aids in developing 
a proper decor, in five styles that in­
clude contemporary, traditional, or 
Mediterranean. All furniture lines are 
from Kroehler Mfg. Co.’s contract col­
lection.

Marketplace Associates, 331 Madisoi| 
Avenue, New York City. |

Shelby Williams New York 
showroom
It was a dark day when Shelby Wil­
liams Industries opened its New York 
Showroom on November 9—the daj 
the power failure blacked out the 
northeastern area of the country anc

Contract show exhibitors
A number of leading manufacturers 
will be represented in the first Na­
tional Contract Furnishings Exposi­
tion, scheduled for April 19-22 at the 
Americana Hotel in New York City. 
The show, which will be devoted ex­
clusively to the contract market, is 
approaching near sell-out proportions, 
according to S. B. Surrey, president of 
Marketplace Associates, Inc., exposi­
tion management. Checking over the 
details during a contract signing ses­
sion (see cut) are Sy Stewart (seated 
left), chairman of the board of Quar- 
tite Creative Corp., and Mr. Surrey 
(seated right), with Herb Levine 
(standing), contract manager of Quar- 
tite, looking on. A wide scope of con­
tract products and equipment will be 
represented at the show, as indicated 
by this partial list of exhibitors who

I
sent millions groping for a glimmer ol 
light As a result, the official show­
room opening was celebrated in the 
glow of candlelight, and a spirit oi 
camaraderie pervaded the atmosph»Tf 
for the faithful who braved the 
flights of darkened stairs. Those uhc 
were kept away and the few who got 
only a dim look are hereby enlightener 
with this properly illuminated view, 
(see cut) of a comer of the new 2,00(1 
square foot showroom at 600 Madison 
Avenue. The new facility was designee 
by Dorothy Draper & Co. as a show­
case for Shelby Williams’ complete 
line of furniture for hotels, motels 
restaurants, as well as the lines oi 
Duo-Bed Corp., a recent acquisition 
In charge of the showroom is Bert 
Baillie, regional sales manager for 
Shelby Williams.

1*^

tured in-depth talks on electricity and 
lighting. In one session, fine points 
of new lighting installations were ex­
pertly reviewed by lighting consultant 
Seymour Evans (see cut). Other lec­
tures scheduled for near- future 
months will range in subject matter 
from air-conditioning systems to plas­
tics applications.

Program for better architecture
American Institute of Architects i.s 
taking steps to develop methods of in­
formed architectural criticism as a 
stimulus to the creation of better 
architecture. With an aim to educate 
the general public to distinguish good 
environmental design from inferior 
design, the program will investigate 
the possibility of granting fellowship.s 
in architectural journalism to talented 
writers who may be potential archi­
tectural critics. Specific recommenda­
tions for annual awards to architec­
tural critics are also to be developed. 
These are expected to encourage belter

('Continued on page 28)

Rent a renovation program
Today, it is possible to rent or lease 
just about everything from cars to 
carpets—and Memphis Motel Furnish­
ings Co., of Memphis, Tenn., has come 
up with a new twist: renovate your 
hotel, motel, or nursing home on a 
rental basis. The program is not as far 
out as it may seem, especially to inn­
keepers who are faced with a 
renovate-or-retire situation because 
no capital is available to upgrade their 
installations. For as little as 60 cents 
per room per day, according to Bill 
Blankenship, president of the furnish­
ing organization, the plan includes

have already signed up for display 
space: Grosfeld House, Molla, Selig 
Mfg., Parkwood Laminates, Quartite, 
Gulistan Carpet, Aldon Mills, Trend 
Carpets, Videne Div. of Goodyear, 
Herman Miller, Stylume, Lloyd Div. of 
Heywood Wakefield, Jack Lenor Lar­
sen, Chicago Hardware. Nevamar, 
Broyhill, Howe, Hupp, Metropolitan, 
Hamilton, Gasser. Middletown. Jack- 
son China. Marden, F. Schumacher, 
Kirsch, Sico. Other firms interested 
in additional details should contact

26 Circle No. 24 on product information card



ace it. If a carpet can handle a 
tons or so of Detroit iron, it can 

; most anything,
*ariah, Painter's fabulous continu- 
filament nylon tweed, can and does 
lie Howe Motor Company, Middle- 
n, Ohio. 622 square yards of it.
••■.c it gets daily wheeling-in-and- 
punishment, daily dousings in brake 
^ crankcase oil. and tire dressings, 

a daily flood of tire-kickers who 
e in to see and buy automobiles 

)!ayed in a luxurious setting not too 
; ago considered impossible, 
lariah’s sixteen tweedy colors (or 
i'jin-dyeing for large yardage) puts 
heralded new car hues to shame.

And it’ll most likely be here in the show­
room after vehicles now resting on it 
have gone on to that great junkyard in 
the sky. And after wool carpet, selling 
for two or three times its price, has 
gone threadbare and bald.

Little wonder it is the most frequent­
ly specified commercial nylon carpet 
going. Comes on Painter's exclusive 
JuteWeld double backing or high den­
sity. bouncy foam backing.

If you will now carefully cut out the 
coupon, a free sample portfolio of actual 
swatches will be sent winging to you.

When you get your samples, take 
your car and run over them a few times, 

They won’t mind.

1
Painter Carpet Mills • Dept. C 
Smith Industrial Boulevard, Dalton, Ga.
Please send free sample portfolio of Mariah swatches in 
all ten colors, and name of my nearest Painter contract 
supplier,

Name

Address

City State Zip

Type of Business

A SUBSIDtARy OF COtLINS t AIKMAN



CONTRACT BUSINESS: NOTES & COMMENTS

understanding of architecture and 
more knowledgeable comment on to­
day’s new buildings. Tlie program is 
in response to a report prepared by 
the AIA esthetics committee, which 
declared: “Good architecture cannot 
be created in a vacuum; the reaction 
to an architect’s work by his fellow 
practitioners as well as the general 
public may be considered 
tegral part of the function of a build­
ing as a work of art.”

office buildings 20 percent; sto 
and shopping centers, 20 percent; ed 
cation buildings, 12 percent; hospi 
and medical buildings, 10 perce 
hotels and motels, 10 percent; termii 
buildings, 10 percent; airports 9 p* 
cent.

The practical application of the 
Rooms of Tomorrow presentations can 
be gauged by the results of last year’s 
exhibit, created by designer Henry 
End and architect Morris Lapidus. It 
has just been announced that the de­
sign and concept of the 1%6 Rooms of 
Tomorrow will be the nucleus of a new 
250-room deluxe motor inn to be built 
near the Atlanta Airport and which 
will be managed under the direction 
of Hotel Management Co. Both Morris 
Lapidus and Henry End will be con­
cerned with the actual construction of 
the new inn.

Contract carpet production
U.S. carpet mills produced 260 milli 
square yards of carpet in 1964, i 
cording to the American Carpet Ins 
tute. An estimated 25 percent of t 
output was for contract applicatio 
The institute added that 85 percent 
total production for the year was 
tufted carpeting.

an jn-

Rooms of Tomorrow
The 1967 Rooms of Tomorrow will be 
created this year by another out­
standing designer/ architect team for 
the annual presentation at the Na­
tional Hotel & Motel Exposition this 
November. Appointed were designer 
Ellen Lehman McCluskey, FAID, and 
the architectural firm of Charles Luck- 
man Associates, with John McClain 
as lighting consultant. The team will 
collaborate on the project, represent­
ing the ninth in the series of ideas 
and products for the hotel ?nd motel 
construction and furnishings industries.

Construction forecast for '66
The construction industry will con­
tinue its upward trend in 1966 and will 
reach an estimated $30 billion mark 
in commercial building contracts, ac­
cording to a forecast in the October 
1965 Market Letter prepared by Engi­
neering iVeios-Record Magazine. Ex­
pected pacesetters with their esti­
mated gains, based on reported pro­
jects in 48 states, were listed as: dor­
mitories, up 25 percent over last year:

AID design awards
Designers and manufacturers w 
have contributed to the advancem< 
of the interior furnishings field wt 
honored by AID at its 21st anm 
international design awards progn 
for 1966, during the Chicago marl 
week in January. The Biosiness Furr 
ture Category presented its first awj

the first truly portable wall
AIHWALI.i5 offer an entirely new and extremely flex­
ible method of dividing large area.s to meet everchanging 
space requirements. AIRWALLS are completely port­
able . . . may be moved at will, in a matter of minute.s 
... no floor or ceiling tracks are required. Just set each 
panel (48" wide, heights to 12') in place, add air and 
the patented AIRWALL telescoping cap is raised firmly 
against the <-eiling. AIKWALL’s tight seal at the floor 
and ceiling levels and unique construction features offer 
a sound control quality never before possible in a port­
able wall. Available in a wide range of facing finishes to 
provide fresh and dramatic interior decorations. 
AIRWALLS are economical —require no installation 
or erection costs. Ideal for Hotels, Restaurants, Of­
fices, P'uneral Parlors, Schools, Churches, Commercial 
Buildings, etc.

provide unlimited
design flexibility for
meeting and dining rooms

or educational and assembly areas

Look what 
can be 

done with

IyfsDHalL,

PNEUMATIC
PARTITIONS *

Write today for complete information and name of your local AIR WALL Sales-Engineer.HUPPCORPORATION AIRWALL DIVISION 8140 east ROSECRANS AVE. paramount. CALIFORNIA 90724
Circle No. 25 on product information card
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raccini & Patterson, in association with 
the Chicago firm of Perkins & Will, 
has been commissioned to master-plan 
and design the third campus for the 
Peralta Junior College District, at 
Alameda in northern California. The 
master plan is intended eventually to 
serve 5,000 junior college students, 
with initial construction to provide 
facilities for 3,000. In another commis­
sion. Stone, Marraccini & Patterson 
is designing a new 25-story, $10,000,000 
residential center for retired persons 
for northern California Presbyterian 
Homes. Inc. Called The Sequoias-San 
Francisco, the complex will include 
300 apartments and a 49-bed health 
care center. A glass-roof enclosed 
central courtyard will be climatically 
controlled. . . . Maxwell Co. of Chicago 
will execute the furnishing and instal­
lation for the new Pine Acres Retire­
ment Center, now under construction 
in De Kalb. Ind. The Center will serve 
as a prototype of other retirement 
centers to be built on a national 
scale. . . . Wells M, Squier, industrial- 
interior designer of Lauderdale-by- 
the-Sea. Fla., has been retained by 
the Red Barn System, Inc., Fort 
Lauderdale, to create a new interior 
design image for the chain, while re­
taining the symbolizing exterior of 
glazed red brick in an old bam shape.
. , . Finger Contract Supply, Houston, 
Tex., is putting finishing touches on 
the interior design and furnishing of 
the elegant new 300-room Bourbon 
Orleans Hotel in the famoxas French 
Quarter of New Orleans, The famous 
Quadroon Ballroom will be rebtiilt 
and authentically reproduced as the 
main dining facility of the huge 
hotel. . . . Walter M. Ballard Corp., 
New York contract designer-furnisher, 
has just had its plans approved for the 
main dining room at the Hilton Hotel 
now under construction in Kuwait in 
the Near East. Green, white, and gold 
will set the color scheme for the room, 
which will focus on a gazebo-type 
specialty cooking grill. Ballard is also 
starting its design program for a new 
motor lodge at Hershey, Pa. Along 
with guestrooms, there will be con­
vention facilities, dining rooms, and 
restaurants. . . . Burke, Kober & 
Nicolais, Los Angeles, has been re­
tained by Popular Dry Goods Co. to 
plan and design the interior of a new 
department store in the Northgate 
Shopping Center, El Paso. Wolffs 
Clothiers Inc., has also retained the 
firm to design the two latest additions 
to its chains in the greater St Louis 
area. (C)

Herman Miller’s Action Office (abo7ie) and 
Knoll Associates' stacking chair (right).

o designers George Nelson, of George 
'Jelson, Inc., and Robert Propst of 
derman Miller Inc., for the Action 
Office Furniture (see cut), a group 
)£ coordinated designs with metal 
xises and grained woods, manu- 
actured by Herman Miller. The con- 
:-opt provides a new working climate 
vith its variety of sitting and standing 
vork postures, and encourages the 
ncaningful clutter of information, 
■fonorable mention in the business 
urniture class went to Don Albinson, 
lirector of design development. Knoll 
Associates, for an executive stacking 
:hair (see cut). Metal base of the arm- 
o.ss chair is light in scale and deb­
ate in detail, yet durable. Manu- 
actured by Knoll, it has molded plas- 
Jc textured seat and back.

designer-contract furnisher, will create 
the interiors and furnish a new addi­
tion that will double the existing floor 
space of Mr. Blackwell’s Dress Shop 
on the ground floor of the Dunes Hotel 
in Las Vegas. Parvin has also been 
awarded the interior design and furn­
ishing contract for the new 11-story, 
200-room addition to the Riviera Hotel, 
also in Las Vegas. Kitchens and imder- 
bars of the major addition will be 
planned, equipped, and installed by 
Dohrmann Co., a subsidiary, along 
with Albert Parvin & Co., of the Par­
vin/Dohrmann Co. The Seattle office 
of Dohrmann is currently undertaking 
two Alaskan facilities: supply and in­
stallation of all equipment for the new 
Valdez State Hospital; kitchen, cock­
tail lounge, and lobby of the NCO 
Airmen’s Club, Eielson Air Force 
Base at Fairbanks. The program for 
the club calls for complete interior 
design, furnishing, planning, layout, 
and installation of furniture, equip­
ment, and table service. . . . Chaix 
& Johnson, Los Angeles architect, is 
working in association with Bakers­
field architect Eddy & Paynter in 
preparation of the design of Brock’s, a 
60,000 square foot department store 
now in beginning construction stages 
at the multi-million dollar Valley 
Plaza Shopping Center in Bakersfield. 
The store will have a steel-frame struc­
ture of white split-face brick, with 
entrance niches accented by large 
panels of glazed Spanish Tile . . . Tom 
Lee, Ltd., New York designer, has 
been retained by Amalgamated Hotels, 
Ltd., of the Union of South Africa, 
to redesign the public areas and res­
taurants of the Edward Hotel in Dur­
ban, part of Phase I in an over-all plan 
to create hotel facilities for an in­
creasing tourist trade . . . San Fran­
cisco architectural firm of Stone, Mar-

lew assignments . . ,
lowcll Design Associates, New York 
ndustrial-interior designer, has been 
ctained by architectural firm of Kuhn 
c Drake for the Glenside Nursing 
lome. New Providence, N.J. In 
nother project for Westerly Public 
.library, Westerly, R.I., Howell will 
■ollaborale with Johnson & Haynes 
n remodeling the library facilities.

. . Saphier, Lerner, Schindler, Inc., 
'Jew York - based contract design- 
danning firm, received its most recent 
lommission from the Mexican insur- 
nce corporation Seguros La Comer- 
ial, for its new headquarters building 
o be built on a six-acre site in sub- 
irban Mexico City. SLS will execute 
pace analyses, projections for future 
'rowth, and make such key decisions 
IS the size and shape of the building, 
•ore placement, and materials to be 
iscd throughout the building interiors. 
sLS will work closely with architect 
Wt'.slre y de la CoHna. . . . Albert 
^arvin & Co., Los Angeles interior
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FLORIDA MANUFACTURERS ATTEND CONTRACT DINNER

For the past few years, Florida’s con­
tract manufacturing industry has been 
growing with tropical vitality. Interest 
in the national market is at a high 
point, as evidenced by contract’s din­
ner meeting in Miami last December. 
Although we planned for an attendance 
of about 50, more than 75 manufactur­
ers turned up for the dinner and the 
discussion of the market that followed

of Irving B. La.st Associates. Among 
others attending were; William Bren­
ner, Brenner Furniture; Leo Axelrod, 
Empire Furnitui’e; Sara Kaiserman. 
Paul Kaiser Associates: M. Martin. 
Florentine Forge; John Crandall, Con­
tinental Lamp Co.; Forest Wilson, 
Forest Wilson Design; J. H, Romine. 
Florida Headboard Co.; I. L. Samet, 
Sunray Chairs; A. J. Becker, Shock- 
proof Corp.; Lloyd Roberts, Miami Fur- 
nituj’e Industries; Nathan Konigsberg, 
Kane’s Furniture: James Wiener,
Kodawood Furniture; Frank Collins, 
E. B. Malone Co.; S. W. Shafran, Kent 
Furniture: I. Kane, York Furniture;

Martin Shankman, Turn-A-Bed; Har­
old Beck, Dixie Bedding Co.

The contract furnishings field, Mr 
Heilman told the Florida group, is so 
broad today that it offers unparalleled 
opportunities for I’egional as well as 
broad-based national producers, pro­
viding that they study the market 
and its specialized requirements. A 
question and discussion period follow­
ing his talk indicated that a good 
many of the manufacturers present 
wei’e already geared for contract busi­
ness and that the remainder are seri­
ously contemplating setting up con­
tract divisions within the next year

it.
Speaker was Ben Heilman, publisher 

of CONTRACT, shown above center at 
lectern, with an able assist from Irving 
Last, president of the Florida Furniture 
Manufacturers Association, and head
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HOSPITAL

You can ask people 
to be quiet.

Or you can make them be quiet.

f
Hospitals should be quiet inside and out. Gulistan 
Carpet beautifully reduces noise, far more than special- 
ized acoustical materials. Carpet is warm, comfortable, 
and easier to care for. And you'll save up to 50% In 
maintenance costs, too! Send this coupon for the story. 
See our catalogue in Sweet’s Architectural File, #13L, 
A*I'A, File 28.

Gulistan Carpet Division,
J. P. Stevens & Co., Inc.
295 Fifth Avenue. New York. N.Y. 10016
Please send me the whole story on how Gulistan Carpet 
tributes quiet, warmth, comfort and beauty at less cost to 
hospitals. Include free sample of Gulistan Carpet.
NAME

con-

HOSPITAL

POSITION

ADDRESS

CITY. STATE. •ZIPGulistan Carpet graces St. Joseph's Hospital, Chicago, III.

C-66-2 J
Circle N<». 26 on product information card
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CONTRACT NEWS

Wholesale Leasing Corp. and Macy's department 
store have joined to offer a wholesale contract and 
leasing service to the business consumer. All types 
of interior furnishings for lease, sale, or conditional 
sale, will be provided along with interior design, and 
financing. Macy’s will retain its own retail furnish­
ings department as a separate operation, not in com­
petition with the new wholesale service.

U. S. Rubber Co. has acquired a 240,000 sq. ft. build­
ing on a 65-acre site, formerly part of the Erie Army 
Ordnance Depot, Port Clinton, Ohio, to be converted 
into a manufacturing plant for vinyl fabrics. At a cost 
of more than $6 million, half of the existing space 
will be put into operation initially, with the remainder 
available for future expansion. This is the fourth 
major expansion made by U. S. Rubber to its vinyl 
producing facilities since 1952.

Maxwell Co., contract furnishers and planning spe­
cialists, have acquired complete control of the CON­
GRESS Inn franchise operations from Gulf American 
Land Corp. Projected changes for the motel chain 
include a system of direct-distance dialing for reserva­
tions, an aggressive promotional program, and an up­
grading of facilities by Congress management.

Orcco Industries Inc. is debuting a completely new 
line of indoor/outdoor carpeting made of Herculon 
olefin fibers, as a result of arrangements between 
Orcco and Hercules Powder Co. Initial shipments 
of the new carpet line are on their way to Orcco 
distributors across the country.

Murals & Wallcoverings Inc. has established a new 
fabrics division to coordinate with its existing line of 
wallpapers, vinyls, and scenics. The fabrics division 
will cover a range of drapery and casements, specially 
fire- and water-proofed for contract needs, satins, 
silks, taffetas, sheers, linens, and fiberglas fabrics in 
a diversified color range.

Jack Lenoe Larsen, Inc. and Win AndersoN'Fabrics 
will relocate its showroom to 232 East 59th Street 
in New York City in the spring of 1966. Entrance 
and frontage of the street level showroom will be 
shared with Karl Mann Associates, though the latter 
showroom will be on a different level.

Perkins & Will, architects, has formed a division 
for the practice of professional and structural engi­
neering. P & W Engineers, Inc., name of the new 
wholly-owned subsidiary, will be headed by Edward 
C. Colin, president, and Hem C. Gupta, vice president, 
located at 309 W. Jackson Boulevard, Chicago.$■ , Model 2584

Send For
Cetalog on Compiet^^ 
Metal and Wood Line of 
Chairs and Stools

Collins & Aikman Corp. has completed the purchase 
of Painter Carpet Mills, Dalton, Ga., for 230,000 
shares of common stock. The Painter firm, to be 
operated as a subsidiary, adds broadloom carpets to 
the product lines of this diversified textile manufac­
turer.

Matching Side Chair 
Available. Model 2580

TRI-PAR Manofacturing Co. • 1740 N. Pulaski • Chicago 80639 

Circle No. 27 on product information card
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from the compact carpet mill that 
produces king size profits for you

Elegant dining is a tradition at the Beverly 
House. Chicago. And Hardwick tastefully 
upholds that tradition with the distinctive 
contract carpeting installed by William Gray 
and Sons.

An interesting mottled leaf pattern stirs lots 
of admiring glances. And Hardwick’s all 
wool quality stands up to dirt and footsteps 
like a champ. So easy to clean. Resilient, 
too. Ready to spring back for another win­
ning bout with heavy traffic.

When you deal with Hardwick—the compact 
carpet mill—you get king size benefits. Ben­
efits like a better edge on price thanks to 
streamlined operations. Flexibility to give 
you the carpeting you want when you need 
it. You don’t hope for fast delivery from 
Hardwick—you get it.

When it comes to the bare essentials for 
making the biggest selling contract carpets 
around . . . Hardwick is well covered.

S«nd $1.00 for Hardwick s new “Carpet Selector" . . 
In Hardwick's "Selector" are ACTUAL CARPET SWATCHES

HARDWICK & MAGEE CO.
Lehigh Ave. at 7th St.. Phila., Pa. 19133 
Gentlemen; Please send me your new "Carpet Selector" 
. . . the contract carpet guide prepared as a Hardwick 
professional service. Find $1.00 enclosed.

Name

showing today's newest and most popular contract 
qualities to help you demonstrate carpeting
dramatically, professionally end effectively.

HARDWICK & MAGEE CO. Firm Name

Address__

City_______
Circle No. 28 on product information card

Lehigh Avenue at 7th Street. Philadelphia, Pa. 19133 
Chicago • Dallas • Detroit • New York • San Francisco • Los Angeles Zone. State.
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CALENDAR// /✓ COMING . ..✓ /✓ ✓y ✓y y 1966y <THE ONE SHOWy
y
y y March 21-24. Boston Furniture Show. War Me-I 

morial, Boston, Mass. I
y yy 5DEVOTED TOy
y jy
y y March 27-31. Furniture Market. Jamestown, N.Y,y 5?y CONTRACT AND 

ONLY CONTRACT

y y
y y March 30-April 1. Home Furnishings Market! 

Days. Dallas Market Center, Dallas I
y y
y y

yy yyy
y April 5-7. Midwest International Hotel-Motel 

Show. Conrad Hilton Hotel, Chicago. Iyy j'y
yy
yy
yy

y April 19-22. First annual National Contract 
Furnishings Exposition. Americana Hotel, New 
York City. Management: Marketplace Associ­
ates, 331 Madison Ave., New York City.

THEy
y

yy
yy
yy NATIONAL yy
yy

y y
yy
yy April 22-29. Southern Furniture Market. Higl 

Point and Hickory, N.C.yCONTRACTy
yy
yy
yy April 30-May 8. Hanover Fair. Hanover, Germany,FURNISHINGSy y
yy
yy
yy May 7-11. National Association of Plastic Fabri­

cators Annual Convention. Americana Hotel 
Miami Beach. Fla.

yy EXPOSITION yy
yy yy
yy
yy yApril 19, 20, 21, 22, 1966y
y✓ May 10-22. International Handicrafts Fair, 

Munich, Germany.
yy yy
yy yy Americana Hotel. New York City yy yy May 23-26. American Motor Hotel Association 

and National Restaurant Association combined 
conventions, featuring Motelrama Idea Room 
McCormick Place, Chicago.

yy
y
y >y Among Our Exhibitors Are Such Finns As: yy yy yy yy Herman Miller. Goodyear, Chicago Hard­

ware Foundry, Selig, Broyhill, Howe, 
Hupp, Metropolitan, Hamilton, Quartite, 
Gasser, Middletown, Gulistan, Molla, 
Parkwood, Jackson China, Jack Lenor 
Larsen. Marden, F. Schumacher, Kirsch. 
Stylume, Nevamar, Lloyd, Sico, Aldon 
and many others.

yy y May 24-27. Interstoff International Spring Tex­
tiles P'air. Frankfurt, Germany.

yyy yy yyy June 6-10, 13-17. New York Curtain and Dmpei v 
Market Weeks. Showrooms. New York City.

yy y
y y
y y

y
y June 19-23. China & Glass Show, New Yorkei 

Hotel, New York City.

.June 19-25. Furnishings Market. American Fumi 
ture Mart. Merchandise Mart, Chicago.

June 27-.luly 1. Furniture Market, N.Y. Furnituri 
Exchange. National Furniture Mart. Nationa 
Home Furnishings Mart, Furniture Mart, Om 
Park Avenue, New York City.

July 11-15. Summer Furnishings Market. Dalla; 
Market C-enter, Dallas. Tex.

August 29-September 1. American Hospital As 
sociation. McCormick Place, Chicago.

y y
y y
y y
y y
y y
y y
y yYOU ARE CORDIALLY INVITED TO JOIN THEM.y y
y y
y yy yMARKETPLACE 

ASSOCIATES INC.

y y
y y
y yy yy yy y
y y331 Madison Avenue, New York, N.Y. 10017 

Telephone (212) 661-3388
y y
y yyy

yy
y yy y
y y

Circle No. 29 on product information card
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• The progressive
Hospital of the Good Samaritan Medical Center, 

9 Los Angeles, CaliforniaThe place:

Eugene Allen,
Allen Brothers,
Los Angeles, CaliforniaThe man:

frhe carpets:

For the admissions office area, Mr. Allen installed specially engineered
Gropoint® Cushlonlok wall-to-wall. 100% snag-proof wool, woven with copper wires to ground 

* static electricity, It also carpets the hospital’s public corridors, ramps and offices.Bigelows

WhydopeoplelikeEugene Allen specify Bigelow? problem —at no charge. Simply call your nearest 
Because they know that for every hospital, hotel. Bigelow sales office. Or for a colorful, free bro- 
r.iotcl or commercial building. Bigelow has or can churc on commercial carpets, write Dept. A, 140 
custom-create the perfect carpet. We've done it Madison Avenue. New York. N.Y. 10016. Find 
>ince 1825. Our carpet counselors will give you all out for yourself why
he help you need in solving any kind of carpet people WHO knOW bUy BlgelOW.4

Vork, Ph,l<delph,«. P,ttsburgh, St. Lsuis. San Francisco, Seattlesales ollicas ece located Atlanta. Boston, Chirago. Cleveland. Deltas. Dec Delro,|, Los Angeles, M,nneapolis. N,

Circle No. SO on product information card
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On a sheer day, you can see• ••

$

a great new sheer co//ecf/on 
by Hathaway

See for yourself. The most spectacular 
view of beautiful sheers that you’re likely to 
notice any place in town. It's Hathaway’s 
Sheer Collection—timed for what promises to be 
the biggest sheer season yet—promotable all through the house 
all the year through. See exclusive prints and solids 
in varied constructions for bedspreads, curtains, 
draperies. Then see how substantially you profit once 
you let these versatile Hathaway Sheers go to work 
for you. The complete line of Hathaway Sheers 
are on view at 261 Fifth Avenue, in New York, Phone OR 9-8626 
or at a Hathaway distributor near you.

HATHAWAYmrics
BERKSHIRE/HATHAWAV INC . HOME FABRICS DIVISION

YORK /CHICAGO/LOS ANGELES/ NEW BEDFORD. MASSHATHAWAY FABRICS AND BOURNE LININGS • NEW

Uircle No. 31 on product information card
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February 1966 CONTRACT

Expanse of carpeting, 
in a medallion design 

of the restaurant's 
rrriit by C. H. Masland, 
adds visiial excitement 

to the view from 
the third floor balcony 

of the Town House 
restaurant on 

Lovg Island, N. Y. 
Circle No. 82.

CARPETING
VOLUME IN THE INDUSTRY HAS INCREASED TEN-FOLD IN IS YEARS AS A RESULT OF 
NEW TECHNIQUES, FIBERS, PROMOTIONS AND MARKETING METHODS BY IRVING LEOS

i^rVE years ago a carpeted bowling center was aome- 
hing of a novelty. Today it is the standard. Today 
he carpeted supermarket is an innovation. Tomorrow 
;he supermarket with hard surface floors may well 
>e substandard. No longer is carpet reserved for the 
'loor of the man with his name on the door. Carpet 
s taking over the floors of office buildings, .schools, 
ind hospitals, to name just three.

This is happening because in little more than a 
Jecade, accelerating changes in carpet manufacture 
lave changed carpet itself from the rich man’s indul- 
fence to the practical property manager’s necessity.

As a result, while annual shipments of broadloom 
tarpet burgeoned from 148.5 million square yards in 
I960 to an estimated 295 million square yards last 
^ear, contract carpet yardage practically quadrupled. 
Most carpet executives, with both feet on the broad­

loom, expect this trend to continue strongly.
Here is how contract carpet yardage has been 

trending: 1950, less than 10 million square yards; 
1960, 22 to 26.5 million square yards; 1965, between 
88.5 and 103.25 million square yards. (Figures are 
approximate because it is impossible to pinpoint how 
much so-called residential carpet goes into contract 
applications.)

The reason for such dynamic expansion? In part 
the answer is in the massive marketing thrust of the 
synthetic fiber manufacturers, carrying carpet mills 
along with them into new contract carpet markets, 
and spurring wool interests to step up their promo­
tion efforts in self-defense.

But this lavish missionary drive could not begin 
if not for the fact that there were more technological 
breakthroughs in carpet manufacture during the past 
dozen years than there had been in the previous 
century and a half. Among the most significant:

1. The advent of the tufting machine, obsoleting
yrving Leos, a trade authority on carpeting, was editor of 
If/ fioorcovering publication for several years.
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More than H,000 square feet of Rouian 
Tile, 100'f Herculon olefiv from E. T. 
Barvick Mills, was selected in a special 
tv)0-color block design for an anfomobile 
shov'rootn. Intaglio (above) is another of 
Barwick's new qualities, a Colorset pat­
tern of tv'o-ply tu'ist, continuous fiUi- 
nient nylon. Circle \'o. 56.

CARPETING remain loyal to densely woven carpet, rather than 
tufted goods. Their feeling is that the density of the 
pile, plus its being woven into the backing, make for 
a tougher carpet. In addition, the Jacquard system 
permits practically infinite design variations and sub­
tleties, which tufting is only beginning to approach. 
But as tufters continue to improve their equipment 
and techniques, they are obtaining den.se pile, dimen- 
.sional stability of design sophistication which enables 
them to compete effectively with woven carpet on a 
quality basis, aside from price.

Nor do innovations end with the tufting machine. 
Several mills now offer carpet with patterns printed 
in—not on—the color going right down to the backing.
• Printing offers the economy of keeping stock “in 
the gray” and applying pattern as ordered. In addi­
tion, when combined with another of the newer 
technique.^, flocking, it affords revolutionary .speed of 
production.
• Flocking carpet is made by embedding pre-cut pile 
fibers in a bonding agent on a backing sheet. In solid 
colors, flocked carpet has a velvety appearance.

many looms, speeding production, and lowering costs. 
According to industry sources, tufting now accounts 
for more than 85 percent of all carpet manufactured, 
though the loom remains significant in the manu­
facture of contract carpet.

2. The entry of man-made fibers, stabilizing prices, 
expanding supplies, lowering costs and offering dura­
bility and cleanability at a price.

3. Extensive research and development programs, 
aimed at increasing the versatility of the new 
machines and fibers.

Automating the little old rug maker
The folklore of tufting goes back to 1895, when 
Catherine Evans, of Whitfield County, Georgia, made 
her first hand-tufted bedspread. There were crude 
tufting machines operating before 1930, and by 1940 
there were machines 40 to 50 inches wide, used for 
bedspreads and terry cloth. By 1950 cotton pile carpet 
was being turned out on machines 9 and 12 feet wide.

The tufting machine, in effect a multi-needled 
sewing machine, stitches pile yarn to a backing .sheet. 
This differs from the loom, which weaves backing and 
yarn together, in a much slower operation. (It’s al­
ready a few years since a tufting machine needled 
out a mile of carpet in a single eight-hour .shift.)

A sustained effort to refine this highly automated 
equipment has resulted in such developments as the 
electronic pattern attachment, wherein a pattern on a 
cylinder no larger than a nail keg is reproduced by 
the needles of the tufting machine; the sliding needle 
bar. permitting greater definition of pattern and 
texture: and most recently the Honesty machine, 
using hollow needles through w'hich the yarn travels 
by compressed air to create pile density and, 
sculptured effects formerly thought possible only 
■with weaving equipment.

For commercial use particularly, many specifiers

“Paste-down" carpet
Another development which has beei: gaining nr men 
turn rapidly is the sponge-bonded carpet. Several rm is. 
are marketing carpet with a low, dense loop pile of 
continuous filament nylon bonded to a sponge rubber 
cushion. The rubber’s resilience and the nylon’s resis­
tance to soiling and abrasion are finding favor with 
many contract carpet users. The prevailing width, 
is 54 inches, because it is woven on 54-inch upholstery 1 
looms. These offer the production fpeed and the com-| 
pact pile construction desired.

Variations—wool pile, tufted pile, foam rubber orl 
vinyl sponge backing—are cropping up in increasing| 
number. One of the latest of these is a foam-backed | 
nylon carpet made in the 12-foot width. While the 
combination of carpet and cushion in an integral unit 
makes for a heavy piece of goods for installation 
mechanics to handle, the high-density foam used in
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A Heavy duty contract carTimting from 
Verti-Pilc is a flocked velvet. The fibers 
are pre-^eut and distributed evenly in all 
direction, eliminatinff ‘'rows” that break 
up pile Hviformity. The all-d!rectio7i pile 
is very suitable for dye cut tiles, stair 
pads, or other specially shaped carpet 
installations. Circle No. 5T.

B One of a large group of 1966 qualities 
from Magee Carpet Co. is Plaza Del Rcy, 
in Aerilan, ravdom-sheared in a scal- 
lopped design. It is stocked in fifteen 
,colors, in 12 and 15 foot widths. Circle 
\No. 58.

C Burlington’s new line of moderately^ 
[priced area rugs feature geotnetric pat­
terns of Mediterranean infiuenee. The 
lent and hop pile is a blend of Kodel 
polyester, a new fiber from Eastman 
Kodak, and nylon. Circle No. 59. e

D E
D Brampton by Gulistan Carpet Co. is a 
loop pile of 100% Herculon olefin fiber, 
a growing name in contract carpet con­
tent. The fiber offers excellent resistance 
to heavy foot traffic, is moisture and dirt 
resistant, and virtually static free. 
Circle No. 60.

E Forward Look, one of four wet'.’ 1966 
Hnes from Dotvns, is a Wilton pattern 
of 100% Aerilan. The tico-tone design 
has a soft striated effect, the result of 
working rows of cut pile against rows 
of hup of different heights. Forward 
hook comes in tihu' colorafiona. Circle 
.Vo. 61.
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CARPETING

this product is said to keep it from being unwieldy. 
Speed of installation is another benefit offered by 
these t3T)es of carpet, since they simply are cemented 
to the subfloor.

they can pay for the carpet, maintain it for five 
years, and earn a profit, due to the savings on main­
tenance resulting from the use of carpet Some of 
these programs are based on the use of a sponge-bonded 
nylon, but a West Coast firm is cultivating the school 
market, using carpet made of acrylic fiber.The cost of care

A key subject, and one over which carpet and fiber 
interests have locked horns with hard surface floor 
makers, is that of maintenance cost The American 
Carpet Institute’s figures, based on a study summed 
up in its report, “Cutting Costs With Carpet” have 
been a powerful lever for moving carpet into areas 
formerly sacred to vinyl asbestos tile, terrazzo, and 
sheet vinyl. Hard surface groups have come up with 
their own studies aimed at refuting ACI's figures.

Without getting bogged down in such details as the 
life expectancy of a dust mop, one development 
quietly expanding in major market areas around the 
country has impressive implications. An increasing 
number of companies throughout the land are offer­
ing carpet to contract users on a lease-maintenance 
basis.

Typically, they offer to install carpet and maintain 
it for five years at a cost equal to what the user 
would pay just for maintaining hard surface floors. 
Working with a minimum installation of 500 yards,

Tonnage from test tubes
The explosive growth of the carpet industry’ is due in 
large part to the nearly simultaneous appearance of 
the broad tufting machine and of synthetic fibers. 
The growth of these fibers is even more dramatic. 
Consider these figures from the American Carpet 
Institute, comparing fiber usage for broadloom in 
1960 and 1965:

Nylon—1960, 43 million lbs.; 1965, 208 million lbs. 
Acrylics and Modacrylics—1960, 15 million lbs.;

1965, 120 million lbs.
Rayon—1960, 25 million lbs.
Polypropylene and Rayon—1965, 25 million lbs.

(Practically all polypropylene) 
Polyester yarns have just begun to make their 

way onto the market in broad carpet.
In the meanwhile, wool dropi>ed from 163 million 

pounds in 1960 to 115 million pounds in 1965.
All the above data are over-all figures: it is im-

B

A. Before 1965, a carpeted supermarket 
was unheard of. At Lofino’s, in a Dayton 
suburb, store is completely carpeted in 
Pastorale, a Densylon carpet from Com­
mercial Carpet Corp. Circle No. 62.

B. Even spikes of golf shoes won't harm 
this sturdy carpet from Ozite—Town ’n’ 
Terrace of Vectra polypropylene olefin 
fibers. The indoor/outdoor quality can 
be cleaned by broom or vacuum. Circle 
No. 63.
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F
Gt Eight 1966 lines from Callaway in­
clude unusual sculptured designs, five in 
nylon and three in Aerilan. Samoa, a 
profusion of tropical flowers in three 
levels, has lively surface interest, as do 
Bayakore and Windsong, Uvo of the other 
recently introduced qualities. Circle No.
a.

0. A screen print linen fabric was the 
design sotiroe of the border pattern on 
a new Color Pageant area rug from 
Greefi Fa^r^c’8 carpet The rv.g,
which coordinates with the fabric, has a 
tight loop wool pile with an embossed 
cut and loop border. Circle No. 65.

E. A new contract carpet from Bigelow- 
Sanford is a tightly tufted acrylic fabric. 
BrookdaU has a level loop pile that offers 
excellent crush resistance, has good bulk 
and wears well—in a choice of eleven 
tweed colorations. Circle No. 66.

F. James Lees & Sons executed the rug 
for the executive dining room of the 
Fulton National Bank, designed by Sub­
urban Living of Atlanta. The field is 
blue, the border, ship's wheel and anchors 
in a green rope effect. Surface yams are 
100% wool. Circle No. 67.
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A. Mmnarch’s research departmevt has 
developed a new texture for Colorsef 
eaj'pets, as seen m Chateau, one of the 
trett' qualities. The surface appearance is 
rirnitar to needlework stitching found in 
Old World da-mask rugs. The loto, dense­
ly packed, two-ply twists of continnojis 
filament nylon offers the firm support 
and u'ea7‘ability needed for contract in­
stallation. The patteim, a contemporary 
adaptation of a damask, can be selected 
in six colorings. Circle No. GS.

CARPETING
possible to break down fiber use in contract carpet. 
Nor should conclusions be drawn as to the merits of 
a given fiber for contract carpet use, solely on the 
basis of the foregoing poundage estimates. There 
isn’t a fiber in existence which couldn’t be made into 
a piece of shoddy. Further, there are excellent carpets 
of every fiber that would be completely wrong in 
specific contract applications.

What then can be said definitively about the re­
spective fibers? Why the proliferation of such eso­
teric terms as acrylic, polyester, polypropylene?

The fact is that every fiber now being used has 
specific benefits to offer, along with its limitations. 
Knowing these can help in judicious selection of con­
tract carpet. Following is a summary of key charac­
teristics of fibers used in contract carpet. It is 
important to bear in mind that the fiber is one of 
three crucial factors in determining a carpet’s per­
formance. The construction of the carpet and the 
quality of its installation are no less fundamental.

Acrylic—The most wool-like of the synthetics in 
appearance and hand; superior resilience and clean- 
ability: hydrophobic: non-allergenic; resistant to
moths, mildew and static buildup. Major brand 
names: Acrilan, Creslan, Orion. Zefkrome. Note: 
Modacrylic fiber, akin to acrylic, though less than 

acrylonitrile, often is blended with acrylic. Major 
brand name: Verel.

Nylon—the toughest all-around fiber; superior 
abrasion resistance and resilience; excellent water 
resistance: some types cross-dyeable for multi-color 
effect in single dye bath; tendency to static buildup, 
though some types have managed to reduce or elimi­
nate this. Brand names; Antron, Caprolan, Curauloft, 
DuPont Enkaloft, Qulon.

Polypropylene—Highly water-resistant and static- 
free; superior bulk and coverage because of low 
specific gravity; easy cleanability and low soilability; 
resilient; mostly solution-dyed; low melting point.

B. Wall-to-wall carpetwg doesn't neces­
sarily mean on floors. Luxury Turf from 
Crown Tufted lines the walls of the New 
y’ork office of the NSID—-a pleasing 
background for pictures exhibited on the 
corridor walls. The quality is a plush 
velvet pile of Herciilon's olefin fiber. 
Circle No. 69.

C. Triode, a new quality from Loomtex 
Mills has a random loop pattern, in three 
pile heights of lOO^t Caprolan. The high 
pile is sheared to a plush. Triode quali­
fies as a certified Capi’olan gold label 
product. Circle No. 70.

CONTRACT42



ED

F
0. The first carpet made of Antron nylon. 
Dll Pant's heavy-duty carpet fiber, is a 
densely packed contract grade from 
Cabin Crafts. The yams are boldly 
treated m a three-color loop construction. 
Circle Xo. 71.

E. Philadelphia Carpet Co. is showing 
four ncM’ carpet lines that reficct its re­
search into the influence of texture on 
color tones. Of the four, there are shag 
carpets of 100^', Acrilan pile, frieze 
shags of heat-set nylon pile, random- 
sheared inosaic patterns of cowIiukons- 
filamcnt Cumnloft nylon, and an all wool, 
Classica {shown) with swirls of tip- 
sheared and loop-pile in two pile heights. 
Circle A’o. 72.

Ft .4 new Deltox quality is at-hoiue out 
of doors as veil as in. .Acapulco is a 
textured, mHlti-coloi'ed woven rug that 
is fade, soil, and stain resistant. It 
sweeps, vacuums, or hoses down for 
cleaning, is reversible for double wear, 
and standard in five colors. Circle No. 73.

G. A sturdy carpet by DuKane Textiles 
is dense, 3-ply nylon tweed yarns engi­
neered for easy installation with no 
scams. Ends butt firmly together and a 
foam backing cements to the floor. H’/iPu 
replaeenuvt is needed, the carpet way 
be cut and a new piece inserted—the in­
cision is invisible. Circle No. 74.

H. Coronet introduces six new quaittics 
for 193S. Kinsdale, a ripple textured 
contract grade {shown) and five of 
Acrilan, Hercnlon, and other popular 
fibers. Circle No. 75.
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Ai To complement the French traditional 
furnishings of its lobby. Sherry Nether- 
lands Hotel in Manhattan wanted a lux­
uriant carpet of period design. SiTnon 
Manges specially designed a thick, cut 
100% wool pile in tones of regal red. 
Circle No. 76.

B. Along with high pile Rya rugs, Scan­
dinavian Marketing Associates imports 
a flat weave, reversible design, Kinna, oi 
55% virgin wool, 15% goat’s hair and 
S0% rayon. Circle No. 77.

C
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Brand names: Herculon, Marvess, Polycrest, Vectra.
Polyester—High resilience; hydrophobic; excellent 

resistance to soiling and abrasion; excellent texture 
retention. Major brands: Dacron, Fortrel, Kodel, 
Vycron.

Wool—Strong and versatile fiber with excellent 
cleanability and texture retention. Though it absorbs 
water, this reduces its attraction for oily stains. Prac­
tically all wool carpet is permanently mothproofed in 
manufacture.

CARPETING three public schools. These and other materials are 
used with telling effect at conventions and confer­
ences of educators, hospital administrators, libra­
rians, hotel owners and so on.

Auguring well for such efforts are the growth of 
school construction at the rate of 120,000,000 square 
yards of floor space per year; the trend toward open 
planning of schools, making noise control imperative; 
and the growing recognition of tangible dividends 
from the psychological benefits offered by carpet. To 
wit, improved patient morale in a carpeted hospital 
room can speed up recovery, enabling the hospital to 
handle more cases in a given period. Noise reduction 
in an office can boost productivity of personnel. The 
atmosphere created by a carpeted classroom can 
foster better student attitudes, and incidentally, lower 
housekeeping costs.

Carpet now extends beyond wall-to-wall confines. 
Today several prominent manufacturers offer carpet 
designed for outdoor use. Some are turflike, others 
grasslike, and still others are more like a thick and 
springy felt. Made of polypropylene, saran and acry­
lic, these are being installed around swimming pools, 
on putting greens, patios, marina docks, play areas 
and other outdoor expanses.

Off-beat applications of carpet to walls and ceilings 
are also to be found. But with all the acres of floors 
available for carpet, the industry can be expected to 
concentrate on this prime market, to continue its 
spectacular growth. (C)

Where there’s a floor, there’s a market
Fiber sources and carpet mills have marshalled 
power and marketing strategies to open new applica­
tions for the products of their research. Aiding their 
efforts are such persuasive publications of the Ameri­
can Carpet Institute as:

Sound Conditioning With Carpet. A report based 
on work by the Acoustical Laboratory of Columbia 
University and the Bureau of Standards laboratory. 
This shows that typical contract carpet is 
acoustical material, with a noise reduction coeffi­
cient of .55. It also reports that carpet absorbs ten 
times the air-borne noise that any other floor covering 
does, and that carpet is the best absorber of impact 
noises.

Excellence and economy. Spelling out the benefits 
of carpeting as demonstrated by installations made in

man-

an

F
C. Roxbury is offering a selection of 
handsome contract qualities in a number 
of fihers, among them wool, Acrilan, 
Herculon olefin, and nylon. Colour Point, 
one of the new lines, is a mxUticolor 
tweed in a homespun weave of 100*fo 
wool. Circle No. 78.

D. Tumbleweed from Thomas Pride Car­
pet Mills is oyie of the first qualities to 
be made with Allied Chemical's new 
twist-set Caprolan nylon yaims. A deep 
cut pile in a two-tone texture, it comes 
in IS multicolor tones, 12 and 15 foot 
widths. Circle No. 79.

E. Ruggedly designed for pro rooms and 
locker rooms is a special line. Country 
Club, from Hardwick & Magee. A blend 
of 70!S0 wool and nylon, the series fea­
tures a grid-like pattern in two tones of 
red. Circle No. 80.

F. Carpeting in a bold custom-designed 
pattern swirls through the corridors of 
the Los Angeles Club. V'Soske prepared 
the carpet to specifications of Heins- 
hergen Decorating Co., who planned the 
club’s decor. Circle No. 81.
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CARPETING

FLORIDA POWER & LIGHT: A CASE STUDY

ThrvV’\fiar research profsram results in $100MOO outlay

for carpetinfi of neic g€‘neral office building in Miami. By Paul Einstein

1,162 square yards of 9-row 
point or equivalent” for the corridors, 
both in 15-foot widths. They called for 
712 square yards of “Wilton grnd<' 
or equivalent” carpet with a 9-fooC 
width for the cafeteria.

Six dealers submitted proposals on 
carpet from eight manufacturers. Tlu' 
successful bidder was Miami Rug Co., 
with bids of $7.41 per square yard oii 
8-row; $8.10 per square yard on 9- 
row; and $12.95 per square yard on 
Wilton.

The bid called for Lees Bondseh 
quality carpet. It averaged out to 
$9.87 per square yard, or a total of 
$81,039.62. Cushion costs were $9,500, 
or 95 cents per square yard. Juio 
stuffer and jute filler were used. In­
stallation costs totaled $7,960: the 3 
percent state sales tax amounted tn 
$2,954.99; the performance bond cost 
$197. Total contract price: $101,651.61 

included

‘Gros-Althouch many industry studies on 
the relative merits of carpeting versus 
hard surface flooring are available. 
Florida Power & Light recently con­
ducted an exhaustive analysis of its 
own in order to determine effective 
methods of reducing maintenance costs. 
The study was launched almost three 
yeai's before FP&L moved into its new 
four-story general office building in 
Miami, headquarters for the utility’s 
top executive staff, as well as account­
ing and engineering sections.

Result of the study was an invest­
ment of more than $100,000 for 100 per­
cent wool carpeting, installed in just 
about all offices and work areas in the 
acre-square structure. In terms of 
economy, FP&L estimates a sizable 
$21,000 per year savings in mainte­
nance costs alone, and cites such ma­
jor advantages as attractive appear­
ance, economies permitted in construc­
tion, and reduction in noise.

Carpeted areas included 10,428 of 
the 17,333 square yards of usable floor 
space in the building. Left uncarpeted 
were kitchen, restrooms, first and sec­
ond floor lobby and corridors, service 
elevator, storage and file rooms, and 
computer room.

While the study indicated the initial 
cost of carpeting to be approximately 
three times the cost of hard surface 
flooring, it also stated that the annual 
cost of maintenance on a hard surface 
floor, such as vinyl asbestos tile, to 
be about three and one-half times as 
much as the upkeep on carpet. Taking 
into account the life expectancy of car­
pet and the annual savings possible on 
maintenance, FP&L calculated that the 
cost of carpet would pay for itself in 
about five years.

In view of these factors, carpeting 
proved the overwhelming choice of 
the utility officials. The next question 
was what type, or types, of carpeting 
would be most suitable for the needs 
of specific areas. After reviewing the 
performance and appearance charac­
teristics of both natural and synthetic 
fibers, officials decided on wool for 
two reasons. Wool, they maintained, 
would (1) retain its original appear­
ance longer and would (2) 
back” after traffic.

spring

Specifying appropriate grades
Recognizing that different traffic pat­
terns in the various areas would re­
quire different types of carpeting, sev­
eral grades and qualities were speci­
fied in terms of specific needs. For 
offices, an 8-row velvet weave was 
chosen, with a more durable 9-row 
velvet weave for the third and fourth 
floor corridors and elevators, and a 
two-ply Wilton grade or equivalent 
for cafeteria dining room.

Explaining the reasoning behind 
these selections, BP&L executives said: 
“We should normally expect approxi­
mately a 25 percent increase in wear­
ing quality from the 9-row over the 
8-row carpet, with an 8 percent in­
crease in cost, but we could not jus­
tify either the use of 9-row through­
out, or 9-row in the office and 10-row 
in the corridors.”

The two-ply Wilton for the cafeteria 
was specified “because it adapts itself 
to multi-color patterns and has the 
higher wearing qualities needed in a 
facility of this type.”

The specifications called for 8,422 
square yards of 8-row “Grospoint or 
equivalent" carpet for the offices and

FP&L
carpet for future replacement anc 
maintenance in the bids. It amounted 
to 10 percent of the 8-row and 9-row 
carpet and 15 percent of the Wilton 
carpet. Cost of the spare carpc< 
amounted to $9,000.

executives spari;

Purchase of the carpet was han­
dled directly with Miami Rug Co., in­
stead of going through building con­
tractor Wesley Construction Co.

A decision was required by the util­
ity on Lees Bondsett quality carpot 
as opposed to a lower bid submitted or 
carpet by another mill. The company 
decided on the Lees carpet because i 
had 9 percent more wool face yarr 
and 7V2 percent more total carpo 
weight per square yard.

For maintenance purposes, FP&I 
officials decided on a green, blue, aru
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Florida Power St Light's new four-story general office 
building in Miami was designed by architect Robert Law 
Weed, of Weed-Johnson Associates. Interior designer was 
Vern Currie, AID, of Richard Plumer Business Interiors. 
All-wool carpeting, at a cost of more than $100,000, was 
installed after a three-year study convinced officials that 
carpeting would be more economical than hard surface 
flooring. The cafeteria-dining room (above) is covered 
with 712 square yards of Lees Bondset two-ply Wilton grade 
carpeting, selected by company officials because of its high- 
wearing qualities and adaptability to multi-color patterns.
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Even the drafting room (left) was carpeted, much again.st 
the advice of company architects, who feared the car­
peting would be ink-stained within a week. They were, 
happily, proved wrong. The same Lees Bondsett in offices, 
except in more durable 9-row velvet, is used in heavily 
trafficked areas, such as corridors (above). Directors 
board room (right) is enriched with Karastan’s Barsa- 
leau carpet, in Spanish sienna, to complement the fine 
furnishings. Here and in executive and general offices, 
prime sources of furniture include Thonet, Barnard, 
Simons, Steelcase, and Dunbar. Where possible, local 
suppliers were called on for special detail work.

tatives of the carpeting and vinyl tik 
industries. Published articles on the 
subject were scrutinized.

Reaction was varied. Burdine’s tnlc 
the power company that it prefcrrcc 
carpet to vinyl asbestos tile in al 
areas where it could be used, since i 
will pay for itself in savings in clean­
ing over the expected 15-year life oi 
the carpeting. The department stor< 
chain recommended a synthetic carpe 
in preference to wooL

Lynch Properties said it had stand­
ardized on 100 percent wool carpet ir 
lieu of synthetic or composition car­
pets because of wool’s ability to re­
tain its colors and its resilience. Syn­
thetics do not spring back as well 
the hotel operator said. It recommend­
ed a short nap pile for FP&L. Lyncl 
uses Wilton carpet in public areas anc 
Axminster cut pile carpet in guest

holly colored carpet for the offices 
and corridors. In the 282-seat cafe­
teria dining room, the dark brown 
carpet has a pattern of large squares 
filled with small squares in shades of 
blue and green.

CARPET CASE STUDY

Performance reports from 
other firms
The long study by FP&L on carpet 
versus vinyl asbestos tile embraced 
an investigation of experiences of 
some of its biggest customers, includ­
ing Burdine’s Department Stores; 
Lynch Properties, owner of hotels; 
Wometco Enterprises, operator of a 
chain of motion picture theaters; the 
Dade and Brevard County Boards of 
Public Instruction; University of 
Miami; and the Polly Davis Cafeterias.

Cleaning contractors were contacted 
for their opinions as well as represen­
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I nnms “because it is softer when walk­
ing in bare feet”

Wometco Enterprises reported it has 
used some synthetic carpet with a 32- 
ounce rubber londerpad for more than 

years in some of its theaters. It 
utilizes vinyl asbestos tile in some 
|^^fi^cs, but “we have had a great 
ili al of trouble with deterioration of 
lliis flooring from spike heels.”

Polly Davis Cafeterias, on the other 
Kind, recommended the use of vinyl 
isbc.^tos tile rather than carpet. The 
fu m, which, uses tile and carpet in its 
•afeteria-s, said it can obtain only three 
lY four years of life from a wool car- 
oi‘t in heavy traffic aisles but it gets 
12 years or longer wear in other areas. 
The company is cor^tantly changing 
;able arrangements to relocate traffic 

Maintenance of carpet is higher 
hnn vinyl tile, the company said, be­

cause it must vacuum after each meal 
and dry clean twice a year.

Ernest Gaw, president of Janitorial 
Services Inc., told FP&L that it “will 
save approximately $13,000 per year on 
maintenance of 100,000 square feet in 
comparison with vinyl asbestos tile. 
On this basis, carpet will pay for itself 
in 8 to 9 years.”

The Dade County Board of Public 
Instruction has ordered carpet for 
classrooms and libraries in four new 
elementary schools and the new Mi- 
ami-Dade Junior College Learning Re­
sources Center.

The Brevard County Board of Pub­
lic Instruction, which teaches the chil­
dren of space-age scientists at Cape 
Kennedy, has made extensive study 
of various types of floor covering. A. 
T. Olsen, director of maintenance and 
construction, said the school system

has settled on U.S. Royal Vinal carpet, 
which it is installing at $6.29 per 
square yard. “We have also in use in 
our county wool carpet at $12.50 per 
square yard and nylon carpet at $10.85 
per square yard.”

The University of Miami, which has 
DuPont 501 nylon carpet installed in 
its executive offices, said it was very 
satisfactory from the standpoint of ap­
pearance and maintenance.

American Building Maintenance Co., 
recommended the installation of vinyl 
asbestos tile by FP&L with a short 
nap carpet for executive offices.

Appraisal of these reports and eval­
uation of comparison figures finally 
led to the huge expenditure in carpet­
ing. For all practical purposes, officials 
consider their new headquarters 
carpeted office budding” — and are 
happy with the results. (C)

a
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PARTITIONS
THE GRID IS STILL THE RULING ARCHITECTURAL FORM, AND IN THE VAST OPEN SPACES OF 

TODAY'S BUILDINGS. PARTITIONS OF ALL TYPES HAVE A GREAT PRESENT AND FUTURE MARKET

consideration aside, there is hardly a 
comparison. Designer J, Gordon Carr 
of the firm that bears his name feels 
that partition system manufacturers 
have been improving the quality and 
assaulting the high prices at the same 
time.

Designers whose job it is to review 
developments in the manufacture of 
partitions are impressed by the fact 
that in a relatively short time partition 
systems have acquired characteristics 
and dignity all their owm. They are 
no longer considered make-shift or 
temporary solutions, but wall forms in 
their own right, which do what the tra­
ditional wall does and very much more. 
The partition system’s versatility is 
such that it can provide a sober and 
stately background, or an environment 
in which color and light prevail.

Partition systems not only offer 
easier movability without dirt, grime, 
and noise, but good looks and func-

Ax-though the international Bauhaus 
style may be considered a cliche today, 
it nonetheless remains the dominating 
architectural design idiom, its influence 
made even more forceful as a result of 
advances in construction techniques 
and methodology, to say nothing of its 
economic appeal to a realistic business 
community.

While theorists are incessantly 
searching for new architectural forms 
to enclose space, the grid is still the 
ruling favorite. Gone are most of the 
cumbersome, cluttering, and restrictive 
loadbearing walls; instead, the interior 
shell has been completely opened up, 
providing the occupant with almost un­
limited flexibility in dividing the space 
to suit not only his current needs, but 
also his requirements for future expan­
sion. And in today’s market of high 
construction and rental costs, efficient 
use of maximum space is an economic 
necessity.

As part of the planning program of 
new commercial and institutional spac­
es, particularly in the modern office, 
planners and designers rarely approach 
the project with a rigid, one-time solu­
tion in mind, but rather with a long- 
range scheme incorporating enough 
flexibility so that the working space 
can be rearranged as personnel is in­
creased, or as operational procedures 
change. It is at this point that movable 
partitions and wall systems are con­
sidered and recommended.

During the course of a space as­
signment, designers think seriously 
about partitions at least twice—once 
very early in the task, when they 
must organize the space to make it 
work efficiently, comfortably, and eco­
nomically. and then toward the end 
of the job, when they select and sf>ec- 
ify furnishings. On initial price alone, 
partitions cannot compete with plaster 
and gypsum block walls, but with this

CONTRACT50



mm-r.

A Partitions create a crisp atmosp/iere in IBM buiid- 
ing. Minneapolis, by means oj American Saint Gobain’.s 
Huewhite glass. Circle No. 85.
B Durability is ossured irith- Goodyear's Videne 
polyester film on systems by Wodern Partitions. Many 
solids and 16 tooodgrains are available. Circle No. 86. 
C Rolscreen's Pella wood folding partitions set olf 
display rooms of toy firm. Circle No. 87.
D Modernfold Woodmaster 800, by New Castle, fea­
tures solid laminate 8-inch, panels joined toith extruded 
vinyl hiTige. Circle No. 88.
E National Gypsum's Contempo Wall demountable 
system includes three wood patterns. Snap-on batten.-< 
and comers are demonstrated. Circle No. 89.
F Easily erected modular system by V.S. Plast'.cs can 
be varied by combining solids with Classlites. AH 
facings are bonded to kraft honeycomb core, making 
partitions structural and loadbearing. Circle No. 90,

B

tional benefits too. One can get a 
clean straightforward look in a series 
of floor-to-ceiling panels that not only 
offer simplicity but also impose an 
order and rhythm to the space. When 
simplicity is not enough, the partition 
panels may be altered to suit any 
taste or create any number of effects 
—from sedate to decorative, from airy 
to elegant. A company that specializes 
in versatility is New Castle Products. 
Inc., makers of Modernfold partitions. 
New Castle boasts a long line of oper­
able and folding walls that will vir­
tually fit every application,

Panels of a partition system may bo 
alternated from glass to wood, or from 
wood to fabric, adding not only variety 
to the decor, but also light if glass and 
other transparent or semi-opaque ma­
terials are used. Partition walls can 
be filled with sound-absorbent mate­
rials for acoustic control; these w'alls 
pretty nearly measure up to the sound
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PARTITIONS
control achieved with plaster walls, 
and some manufacturers even claim to 
outdo plaster walls acoustically. More­
over, electrical outlets can be set in 
the posts of the partition system, mak­
ing it possible to carry these facilities 
along with the wall when it is moved.

While the standard movable partition 
systems on the market offer a wide 
variety in appearance features, there is 
no one partition system on the market 
that could possibly fit all building 
modules because modules are, of 
course, set by any number of condi­
tions—from pre-cut lengths of building 
components to lengths of fluorescent 
lamps. No mass-produced partition 
system \mder 15 dollars a linear foot 
will overcome the many potential prob­
lems a partition system encounters— 
noise, irregular ceiling heights, corri­
dor lengths, and the ubiquitous “un- 
usueJ fit.” On top of this, one must 
add the varying fire laws and building 
codes. Some laws insist that partitions 
prevent the spread of fire for various 
periods of time,* other laws are not 
so much concerned with the spread 
of fire as they are with the spread 
of smoke.

In an effort to deal with these prob­
lems, most good partition systems that 
hit the market today are not only 
equipped with elaborate mechanisms 
to adjust partitions to irregularities.

A AtrWall 300 by Hupp Corp. with chalkboard jacings 
divides classrooms in Deerfield, Jll. Circle No. 91.
B Hard-surfaced partition for YMCA is Holcomb & 
Hoke’s FolDoor Medalist. Circle No. 92.
C Free-standing steel partitions by Rockaway, have easily 
assembled panels and posts. Circle No. 93.
D Kwik-Wall panels quickly lock in place against ceiling 
by turning device to roise top. Circle No. 94.
E Flex-Wall by American Sanitary Partition Corp. comes 
in 32 colors, predrilled for wiring. Circle No. 95.
F New data processing complex combines two of Adan- 
lock’s 32 series of Thinwall partitions. Circle No. 96. 
G Hauserman’s low-cost Co-ordinator Double Well comet 
in several standard widths and heights. Circle No. 97.
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but are also manufactured with mate­
rials that stand up to some of the 
strictest fire codes. Of course, as the 
old saw goes, you get what you pay

so that they will fit a wide variety of 
installations, has been able to offer its 
Designer Wall 6 at a low price. The 
name is derived from the fact that the 
system consists of only six basic fram­
ing members—an H-shaped post; a 
half-post used as a ceiling channel 
starter or railing for a low-rail bank 
screen; an insert for glass; a floor 
channel; a panel support: a painted 
steel base cover. Panels for the system 
can be made of a large range of stock 
products such as Hardply, Glasweld, 
fiber glass, prefinished plywood, or Mi- 
carta-faced panels. Designer Wall/6, 
U.S. Plywood says, can be installed at 
prices starting at 16 dollars per linear 
foot, compared with 25 dollars and up 
for many other movable wall systems.

Of course, the choice of a particular 
system depends upon the job require­
ment as well as the client’s budget. If 
noise abatement is a prime concern, 
the available system should be scrutin­
ized for the degree of sound control 
it provides, and here special attention 
should be paid to the tightness of the 
seal at the floor, ceiling, and joints 
(both vertical and horizontal). Furth­
ermore, there should be as few joints 
in the partition as possible and those 
that exist should be sealed. Glass will 
not retard sound as effectively as gyp­
sum nor is steel as good as plaster, 
but since scientists have not yet been

able to determine just how much sound 
is noise, it is not esisy to solve the 
problem with a partition.

In schools, where flexibility and 
sound control come before appearance, 
the designer normally selects a parti­
tion system on how well it will isolate 
sound; that is, does it limit the intel­
ligibility of speech from one room to 
another? Before making his decision, 
the designer must determine how much 
acoustical privacy is needed.

In northern schools, for example, 
more .speech privacy is needed be­
tween rooms than in southern schools 
where open doors and ventilation 
louvers “mask” sound. This is some­
times referred to as “acoustical per­
fume” and it is important in any con­
sideration of speech privacy because 
it tends to cover intruding noises and 
reduce the intelligibility of speech from 
adjacent rooms. Of course, require­
ments for aural privacy in music rooms 
are substantially higher than if speech 
privacy is the major concern.

Team teaching programs require 
school space that can accommodate 
student groups of various sizes (from 
200 to 2) and this space must be 
able to change many times over dur­
ing the school day to hold large and 
small groups. Operable partition sys­
tems of many kinds have been manu­
factured that enable schools to divide

for.
Recently, however, E. F. Hauserman 

Co., traditionally a high-quality sup­
plier, added to its line a practical 
metal movable wall that sells at low 
initial cost By eliminating some costly 
manufacturing and engineering ex­
penses and using simple versatile com­
ponents, produced with a high degree 
of standardization, the partitions can 
be adjusted at the job site to the 
heights and widths that meet very 
many conditions.

Called the Co - ordinator Double 
Wall, Hauserman’s system is designed 
so that each post receives two identical 
steel panels with gypsum core lami­
nated to both sides. The panels 
at the job site with a baked-on prime 
coat, ready for painting, w'hich makes 
it possible to delay color choice until 
after installation. The decor may be 
varied by using color, glass, vinyls, or 
other wallcovering materials. Accesso­
ries such as shelves or pictures can 
be hung from panels with standard 
picture hooks. Wiring and other elec­
trical services are provided for with 
openings in the posts and panels.

U.S. Plywood, by minimizing the 
number of parts and designing them

arrive
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and expand space at will, so that a 
lecture given to 100 students can be 
delivered in a room that minutes be­
fore held 10 students.

Movable walls constructed of any 
number of materials — steel, wood, 
aluminum, accordian vinyl—have been 
employed by designers with team 
teaching assignments. In the Lamphere 
School District in Madison Heights, 
Michigan, a suburb of Detroit, four 
kinds of movable partitions have been 
installed in the elementary and senior 
high schools.

In the elementary school, movable 
“air wails” between the central work­
room and the self-contained learning 
areas have been installed. The air 
walls, produced by Airwall Inc., a 
subsidiary of Hupp Corp., are a series 
of Zhz feet by 8^ feet lightweight wood 
panels that fit tightly together and are 
held in place by a rubber rim. The 
rim is inflated and runs between the 
ceiling and the top of the panel. When 
the air is released in the rim, the 
pneumatic partitions can be taken 
down and put up again in another part 
of the school. While the entire opera­
tion is a little too complex to be handled 
during the school day. one custodian 
can do the iob in about 35 minutes. 
The air wall not only makes it possible 
to connect a section of the work room 
with the learning areas and open up

C
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A Brunsunck's new 700 Series acouiftic ^folding partitions 
provide high sound control level. May be painted or 
faced with Tiiany materials. Circle No. 98.
B All of Interstate Indttstry's Wnli Street portilioJLs oper­
ate from the same post system and are interchangeable, 
whether plastic faced or plain steel. Circle No. 99.
C Ticket office of American Airlines gains depth tcith 
sculptured gnll divider, designed by Edwin F. Hauer 
for Arts for Architecture. Circle No. 100.
D Panelfab Products’ system combines modular sand­
wich construction and plastic laminates. Circle No. 101 ' 

E U.S. Plyicood’s neto Desigm 777 movable wall systeml 
features ceiling-high partitions and free-standing storage 
cabinets that double as room dtuiders. Circle No. 102.
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interior space when desired, it also secondary schools. . . . We fail to find 
offers acoustic privacy equal to a 3- any existing school and schedule corn- 
inch block wall. bination in which the installation of

budget. Jack Freidin, of Freidin Stud- 
ley Associates, claims that the office, 
at today’s market price, would have 
to be rearranged three to five times 
to justify the cost of movable parti­
tions. “Moving the partitions are only 
part of the cost,” he explains. "A 
change in office space also creates 
additional changes in. wiring, heating, 
air conditioning, and lighting.” Other 
designers contend, however, that the 
typical movable partition system be­
comes less expensive than plaster and 
gypsum block wall (at ten dollars a 
linear foot) after the office is moved 
just two times.

Despite these divergences of opinion, 
partition manufacturers are beginning 
to see more and more of their products 
in low-budget buildings, suggesting not 
only the economy of movable walls 
but also the product’s ability to per­
form the task.

But besides movable walls, several 
other commercial and custom space di­
viders. such as sculptured grilles and 
elegant screens, are being specified by 
designers to divide space and create 
atmosphere. These are so diverse in 
style they are exceedingly difficult to 
classify. Most are free-standing and 
are used more to perform spatial magic, 
from creating entranceways and nooks 
to suggestive space division, r^'ther than 
seiwe a practical function. (C)

The Lamphere High School makes at least one operable wall will not in- 
use of three different types of parti- crease the efficiency of pupil station 
tions, Between two of the academic utilization." 
spaces along each side of the building, 
a sound-retardant, insulated-core fold­
ing wall permits two rooms to be 
thrown together for large groups or 
used separately for conventional class­
es. The partition system that separates 
the middle classroom and the corridor

But not only offices and schools are 
employing movable partitions to an­
swer the cry for flexibility. Very much 
to the manufacturers’ delight, design­
ers are also specifying them in banks, 
hospitals, libraries, churches, dormi­
tories, motels, restaurants, and what 
have you. In churches, for example, 
installation of movable partition sys­
tems are making it possible to get 
more use out of sanctuaries, social 
halls, classrooms, enabling two church 
organizations to use one room for dif­

are also folding types, made of light­
weight aluminum frames, large Plexi­
glas vision panels, and prefinished col­
ored panels in the lower sections. They 
suspend from the ceiling and are 
guided by recessed floor guide tracks,
The third type is a folding curtain ferent purposes on the same night. In 
that separates the central multipurpose hospitals, movable partitions are not 
room from the corridor. The central only being used to divide semi-private 
space, with its rostrum, can be cut off rooms and wards into single rooms, 
from the rest of the building and used but they are also being used to section 
for largo groups or TV viewing, or it off emergency treatment rooms as 
can be opened up and connected with needed, 
the two middle classes to form an 
even larger space.

In a recent study on the economic 
advantages of using movable partitions 
in the high school, David Austin of 
Columbia Teachers College stated:
“The installation of operable walls can 
clearly contribute to more efficient use 
of pupil stations and rooms in existing

But while partition systems are 
highly versatile and movable, it would 
be wrong to imply that they have 
reached a point of perfection that ex­
cludes the need for further refine­
ments and developments, the designers 
caution. There is. to brgin with, no 
good movable floor-to-ceiling system 
that is priced to meet the very tight

; r^i-r-
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THE BRITISH CONTRACT MARKET
DISTRIBUTION METHODS ARE MORE ORDERLY THAN IN THE U.S.A.
BUT THERE ARE MANY COMPETITIVE AREAS. BY LOUIS BING

By comparison with the U.S.A., British 
contract furniture distribution presents 
an orderly method of operations. Upon 
close observation, however, it is a 
highly competitive procedure and one 
with many conflicts of interest. It has 
progressed in recent years into a great 
industry, far removed from the simple 
days up to 1950 when Maple's retail 
furniture store and Bath Cabinet Mak­
ers Ltd. of Bath Somerset dominated 
the field. As in the U.S., there are 
many methods of distribution and 
service, but unlike the U.S., there is 
a more or less standard method of 
procedure, even if there are also over­
lappings and deviations.

In the main, contract fuimiture trans­
actions are in the hands of three prin­
cipal groups of business: 1. Clearly 
designated manufacturers who sell di­
rect, but also sell through other 
distributors and to one another. 2. 
Contract furniture distributors, who 
are well established and specially 
equipped for sales to hotels, motels, 
hospitals, restaurants, and similar end- 
users. 3. Retail establishments, which 
are called stores when they are large- 
scale operations, and shops when they 
are small, single enterprises.

In addition to these main types of 
contract selling, there are lesser fac­
tors in the trade, but fully recognized 
participants: 4. Government, mainly 
through the Ministry of Public Works. 
5. Designers and architects, although 
they usually serve as professional ad­
visers on a fee basis. 6. Decorating 
and purchasing departments of the 
leading hotel and motel groups.

To enumerate and describe these 
various businesses does not complete 
the picture of their service, as they 
all serve in multiple capacities, sell­
ing and serving one another as well as 
in competition with one another.

turers all maintain contract fumituro 
showrooms, usually as a special de­
partment within their companies, and 
specialize in very acceptable good 
grade commercial products, compara­
ble with the well established lines of 
North Carolina and Virginia in the U.S. 
These five companies are: S. Hille & 
Co. Ltd., Greaves & Thomas Contracts 
Ltd., Conran & Co. Ltd., Concept In­
teriors Ltd. who represent two fac­
tories, Stag & Christies, and also Tyler, 
and Slumberland Ltd., a recent out­
growth into general furniture manu­
facturing by a large bedding company, 
To which should be added Parker 
Knoll Ltd., in a bracket of better qual­
ity but smaller volume.

Contract customers are qualified
Although there is some difference ir 
the marketing of these companies and 
other smaller ones in the same tradt 
bracket—for the most part they oper­
ate in similar manner. With the ful 
knowledge of their retail store cus­
tomers, all maintain London show­
rooms, selling direct to the larges' 
contract users. Usually, a firm quali­
fies as a contract consumer if it is i 
company whose stock is held by th* 
public, buys at least 100 rooms foi 
hotels and motels, or over £, 100( 
($3000.00). In fact, these manufacturers 
not only soUcit such business directly 
but are not at all concerned with th< 
manner of referral. Inquiries maj 

from the contract consumer di-comereedy, from a designer or architect] 
from other manufacturers who musj
complete their orders, from govern­
ment, or any other source.

Technically, these manufacturers es­
tablish their contract divisions as sep­
arate companies and sell at their usua 
wholesale price, so that one woulc 
assxime they would have no competi­
tive advantage against other customer; 
of the factory. Actually, they all admi 
that if competition becomes too keen 
they will request and obtain a specie 
low-cost price for an especially de-

Direct selling prevails
The largest quantity of furniture sold 
on contract moves through direct fac­
tory sales. Five large-scale manufac­
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British contract manufacturers and designers 
vie annually for the Design Index awards, a 
contest presided over by the Duke of Edinburgh 
and a panel of judges appointed by Britain’s 
Council of Industrial design. Products must first 
qualify as Design Index entries before they are 
eligible for the special awards, presented both 
to the designer and manufacturer of a product 
for its functional efficiency and new thought in 
design. The seating range (left) by William 
Plunkett Ltd. was recently admitted by CoID to 
its Design Index and will be a 1966 contestant in

the annual awards. The highest prize open to 
winners, the Duke of Edinburgh's Prize for 
Elegant Design, last year went to an auditorium 
seating unit (above) designed by Peter Dick­
inson and manufactured by Race Contract Inc. 
The fabric (left), one of sixteen other award 
winners in 196S. is an Alan Reynolds design 
from Edinburgh Weavers.

ired job. To service their trade, these 
iclories maintain staffs of designers, 
nd render a complete service from 
c sign to installation. Their showrooms, 
f attractive decor and situated in the 
( st shopping area of London’s West 
Ind, also welcome a procession of 
i>n.<umcrs to see their regular retail 
roduots. But these customers are then 
int to their favorite retail stores, or 
itlcrs can be placed in the showrooms 
iid forwarded to the retailers for ful- 
llmf-nt. The factories are eager to 
dvise that they do not wish small 
I >ntract orders, but no doubt the selec- 

n between large and small orders 
within their own judgment. They 

ini offer special patterns for contract 
rade, particularly in bedding, or will

sell their regular retailers’ line, if it 
is preferred.

Retail sources are separate
At this point, it is pertinent to men­
tion that the principal manufacturers 
w’ho are the biggest resources of the 
retail stores do not participate in con­
tract furniture selling in any important 
volume. The biggest factories of furni­
ture in Great Britain are Harris Lebus 
Ltd. of London, and E. Gomme Ltd. 
and Ercol Furniture Ltd., both of Wy- 
come, Buckinghamshire, about 40 miles 
from London, and their only contract 
orders would flow through their regu­
lar retail customers. A notable excep­
tion is large government contracts ob­
tained by Gomme on a bid basis.

The second main volume in contracts 
comes from the many contract distrib­
utors, of which Design & Contract 
(London) Associates is an outstanding 
success, although tjrpical of the opera­
tions of this type of business. D & C, 
which operates throughout Great Brit­
ain, as well as in many countries 
overseas, provides a complete servicing 
organization, whose size and quality 
can be judged by the employment of 
12 full-time designers, many with in­
ternational reputations. D & C is pre­
pared to take full responsibility from 
the raw space of a building, although 
it was not familiar with the new term 
“environmentalist” that covers similar 
operators in the U.S. It will design

U
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THE BRITISH CONTRACT MARKET

and stationery retailers with stores 
throughout England. Others who dis­
tribute on a contract basis are all 
desk manufacturers directly, smaller 
office furnishings contract distributors, 
government on direct bid. architects 
and designers, and employed purchas­
ing departments of leading banks and 
other big commercial users. As in 
general furniture, factories buy and 
sell to one another to fill in items 
to complete their jobs, and competi­
tion is keen.

opportunity of many manufacturers to 
get a piece of the contract furniture 
volume.

The list of contract furniture users 
would not be complete without men­
tion of the central government, as the 
Department of Public Works main­
tains many separate departments of 
design and interior decoration for hos­
pitals, meeting halls, offices, auditori­
ums, and many other institutions. Until 
recently. Government has created the 
entire plan of decor, and employs de­
signers, decorators, architects, and 
every manner of specialist, but recent­
ly departed from this pattern by em­
ploying outside consultants for a new 
London Museum to obtain greater va­
riety of style. The usual pattern of 
government buying is to offer its pur­
chasing on open competitive contract 
bid, and its prices are often below 
usual wholesale value.

Next in importance come architects, 
and designers who manage to control 
a few jobs with authority to purchase. 
However, in almost every case, these 
professionals are employed for a fee 
by others in the field, and usually 
billings are made direct to the pur­
chasing institutional user.

all decor, including lighting fixtures, 
furniture, rugs, draperies, and acces­
sories, but not electrical or gas appli­
ances if required. Its charges for sei*v- 
ice are very flexible and can be ar­
ranged on a basis of fee, percentage, 
or in any manner, and aims to com­
plete each job “to the key in the 
lock.” Usually the dealer adds 50 per­
cent to the delivered factory price. 
Competition is so keen that many jobs 
are taken on a brokerage basis of 
very small markup of furniture. In 
this competitive struggle, one is in­
clined to wonder how these contract 
houses earn their business, and Mr. 
L. W. Manser, energetic production 
trained managing director of D & C 
says that it is from flexibility of de­
sign. the ability to buy the best values 
from any factory in Great Britain, and 
from a record of ingenuity in intro­
ducing original and novel concepts of 
furniture and decor. As an additional 
complication of the over-all picture of 
the trade. D & C acts as consulting 
designer to many factories, and creates 
the display exhibitions of many fac­
tories, including Gomme.

Third in importance in volume are 
the retail stores. Heal’s of London is 
a specialist in modern furniture and 
decor; Maple’s of London with bran­
ches in the provincial towns and in 
Paris and Argentina is experienced 
in all manner of decor, Harrod’s and 
Bourne & Hollingsworth are among 
the leading department stores, and 
there are many other fine retail fumi- 
turers. All of these stores employ de­
signer and are well equipped to do 
entire homes on contract from a cot­
tage to a palace, as well as institutional 
work. Maple’s in particular has long 
experience with ships, public buildings, 
hotels, and restaurants all over the 
world, and will undertake contracts 
to include every article down to the 
provisions for the first meal. Since 
the leading contract selling factories 
do not solicit so-called small jobs, there 
is a large field open for competition 
between contract sellers and the retail 
stores in smaller hotels and motels, 
convalescent and nursing homes, and 
where new customers want the maxi­
mum of experience and assistance. The 
retail stores also represent the main

Unified group of producers
Unlike the U.S.A., the use of con­
tract furniture seems to merge m one 
large industry, rather than to fall into 
segments. Principal users are hotels, 
motels, public buildings, ships, univer­
sities, and schools, but also the special 
needs of offices and hospitals, and 
other health agencies are all met from 
the same group of factories and in 
comparable manner.

As to style, almost all furniture is 
in modem design. Amusingly enough, 
everyone refers to the prevailing style 
as “American modern,” and resents 
the name of Danish modem—although 
to an American, it all appears to be in 
the style of what Americans always 
refer to as Danish or Scandinavian 
modern, and an American here finds 
difficulty in describing any “American 
modern style.” All lines and all pat­
terns are similar, and comprise good 
design of well styled functional mod­
em, with liberal use of metal for legs 
and trim and expanded vinyl for up­
holstery. There is much licensing of 
American products — Slumberland is 
agent for Harvard Bed frames: Hille 
for Herman Miller: Greaves & Thomas 
use designs and patents of LazyBoy 
Chair Co.: and Gomme has cross-li­
censing with Selig of Leominster. Mass. 
There is no evidence of the trend in 
the U.S. to Mediterranean decor, al­
though the newest hotel in London, 
the Royal Garden in Kensington dis­
trict. presents a new trend of elegance 
in Regency decor. American Colonial 
designs are virtually unknown, but 
the very popular Ercol line for homes 
and some institutions is of indigenous 
British rural design, much like Ameri­
can Colonial or Windsor patterns here,

Hotel chains buying
Quite new in Great Britain are the 
purchasing companies of the lai'ge hotel 
and motel chains, including Grand 
Metropolitan Hotels Ltd., Trust Houses, 
and others, but not yet the American 
hotel chains operating in Europe. As 
in the U.S.A., the operation of these 
groups is continuous and close friendly 
relationships develop between buyer 
and seller.

Another related field in Great Britain 
is the designing and equipping of 
offices. With a somewhat smaller con­
struction program for hotels and mo­
tels, the office furniture field assumes 
a greater percentage of the furniture 
market, and becomes a world, allied 
to but also separate from eating and 
sleeping furnishings. Here, too, distrib­
ution tends to overlap. The biggest 
suppliers are rejx>rted to be the big 
stores in the field, including again 
Maples and Harrods. and other furni­
ture and department stores, but also 
H. J. Ryman Ltd., office equipment
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interpreted in an informal blend.
An obvious difference between 

American and British contract furni­
ture industries is the tendency in 
Great Britain to create special designs 
for each installation. This creates much 
more need for designers, employed in 
that capacity at some stage of the job, 
who take great pride in making 
changes frwn previously produced 
items. This is always true in up­
holstered furniture, and almost uni­
versally so in the design of tables, 
where apparently every one is consid­
ered a “special size.” In case goods 
and other heavier pieces, designers 
tend to create cuttings from 50 to 100 
unit pieces, although buyers must 
realize that such limited production 
raises costs. Apparently, users also 
strive for individuality of design and 
decor, and there hardly exists a “stan­
dard line” except as a basis for possi­
ble change.

Although there is no central exhibi­
tion building for the furniture trade, 
all of the leading factories show in the 
Annual Furniture Show at Earl’s 
Court in London in January, a trade 
show opened at limited times to the 
public. The contract furniture indus­
try, both manufacturers and distribu­
tors, also show biannually at the Hotel 
and Catering Exhibition at Olympia 
in London in January with substantial 
results In sales and contacts.

American influence is surely being 
felt in the British furniture contract 
trade, both through the entrance of 
American capital into the hotel and 
motel industry, as well as the trar^fer 
of ideas and designs, even though they 
must be adapted to smaller scale rooms 
in Great Britain. An important agency 
for the furniture trade in Great Britain 
is the Council of Industrial Design, 28 
Haymarket, London SWl. There many 
leading factories maintain permanent 
displays for the benefit of the general 
public, as well as the wholesale trade, 
and a book of photographs, specifica­
tions, resources, and usual retail prices 
is available under the tide “Contract 
Furniture from Design Index” at a 
price of one guinea ($2.95). To Ameri­
can business interested in the British 
furniture market, this makes a con­
venient starting point, (C)

The Council of Industrial Design, a state-aided organization, exercises a 
directing influence on the design of British contract furnishings. It 
maintains a permanent exhibit at the London Design Centre, where only 
products selected by a CoID jury are accepted. The Council seeks to 
improve the design standard of British manufactured goods and, in the 
words of director Paul Reilly, “to persuade people to buy not down to a 
price but up to a standard.
(center) designed by Robin Day for S. Hille Ltd. Polypropylene stack 
chair was a 1965 winner in the annual Design Index awards, while a 
public seating group (bottom) by William Plunkett Ltd. will be 
testant this year.

Shown are an auditorium seating group

a con-
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MORTON WING

ART INSTITUTE OF CHICAGO

Constructed of the same Bedford lime­
stone used for the original Art Insti­
tute of Chicago building (small photo, 
above left), but lacking the Italian 
Renaissance ornamentation, the new 
Morton Wing is a starkly modem struc­
ture created by architect Shaw, Metz 
& Associates. The three-story addition, 
connected to the main building by a 
two-story clear glass-walled gallery, con­
tains a dramatic helical stairway that 
seemingly floats in space. Its backdrop 
is a window wall, curtained from floor 
to ceiling with 40-foot Fiberglas draper­
ies. The galleries themselves are win- 
dowless, relying on the planned control 
afforded by artificial lighting for indi­
vidual works of art and exhibits; 2 by 
2-inch fixtures are inserted in Fiberglas 
ceiling materials. White oak flooring in 
a herringbone pattern and mosaic vinyl 

used in the upper and lower galleries, 
similar to the flooring in other parts 
of the Institute. The galleries on the 
two upper floors, each 16,667 square 
feet, offer endless variations for light­
ing and installing exhibitions. Panels of 
many styles are used to create large 
or small, dramatic or intimate areas, 
and square ceiling light panels are ar­
ranged for accent lighting. Walls fol­
low the construction of those in other 
Institute galleries where exhibits change 
frequently. Standard wallboard is cover­
ed first with stretched muslin, then with 
burlap, either left in its natural brown 
tones or painted. In addition to the 

floors designed exclusively as

are

upperdisplay areas, the new wing also in­
cludes storage space, cafeteria and 
kitchen facilities, plus mechanical 
equipment on the ground level.

Circle No. 32 on product information card



Write for our new catalogue.
L£E L. WOODARD SONS, INC. OWOSSO, MICHIGAN

115 EAST 63 STREET. NEW YORK 
336 DECORATIVE CENTER. DALLAS

138 MERCHANDISE MART, CHICAGO 
8924 BEVERLY BOCLEVARD. LOS ANGELES 

553 PACIFIC AVENGE. SAN FRANCISCO



DESIGNCRAFT

SHOWROOM

Graphics play a large part in the Nev/ 
York Designeraft showroom, designed by 
Hans Krieks. A huge metal logo display 
annoiinclng the firm name sets the tone 
for an exciting new showroom that com­
bines extensive display facilities, for prac­
tical viewing by designers and corpo­
rate buyers, with sculpture-like furniture 
components, to dramatize the construction 
features of the furniture lines. The re­
ception area (above) is sectioned with 
an enormous paneling system composed 
of photographic blow-ups that are both 
informative and decorative. Interior archi­
tecture, particularly in ceiling designs, 
handsomely calls attention to special dis­
play areas (center right). A close-up of a 
specially designed and constructed work­
ing unit of drawer features in the Dc- 
signeraft desk line (near right) is 
uniquely crafted with transparent pieces 
as a sales aid to demonstrate working 
parts. General display areas use mirrored 
walls, facade dividers, and luminescent 
draperies to embody the new Designeraft 
6000 scries, conceived to integrate steel 
and wood units at the management level 
as well as for general offices.

0:
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£Perm-A-Lator Wire Insulators

Prevent Customer Complaints.

They're Stronger, Longer-lasting

—Never Let Cushioning Cup

Down Into Springs.

"Coil Seal" in furniture and mattresses con A
cause come-backs—customer dissatisfaction

;on hurt your reputation. There is
NO con FEEL with Perma-A-Lator Wire if!
Insulators .,. never, ever! Padding can't cup
into spring openings. Why foke choncos.
Specify nationally advertised Perm-A-lotor
Wire Insulators... the ones with the McCall's
USE-TESTED Tog ,.. for NO COIL FEEL.

Flex-o-lators, Inc.
Carthage, Mo.
PlonU irt Corthog*, Mo.. High Point, N. C,

I

Circle No. 33 on product information card
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CONTRACT PRODUCTS AND SERVICES

Handprints by Fade Cheti
The spring collection of unusual large 
scale handprints by Fede Cheti of Mi­
lan are newest imports at J. H. Thorp. 
The fabrics have the distinct style of 
the designer, manifested in over size 
floral motifs and vivid colorations.

Institutional designs
A lounge chair, arm or armless side 
chair, and sofa bed, recent additions 
to the institutional line of Cl Designs, 
have an ash wood construction that 
is available in a choice of natural oil, 
smoke or walnut finishes. The com­
plete Cl line is a contemporary one, 
characterized by clean lines that blend 
w’ell with today’s institutional in­
teriors. The sofa bed is complete with 
bolsters in poly-foam and mattress on 
a flat spring construction. The firm 
has also added a comprehensive col­
lection of fabrics and vinyls that com­
plement its wood and steel lines, 
('ircle I().> on product information card

fll

f.

New designs at Janet Rosenblum
Allan Gould has designed three new 
accent furniture pieces for Janet 
Rosenblum Inc. The chairs are con­
structed of molded plywood frames, 
upholstered foam rubber shells, on 
a stationary or revolving pedestal. 
Both of the bases may be specified in 
a choice of sandblasted, zinc-coated 
and lacquered steel, or in a satin or 
mirror chrome finish. The occasional 
table has a quadrangular pedestal 
base of chrome or stainless steel and 
walnut. The choice for tops includes 
marble, walnut, or plastic laminate. 
The same table design, 22 inches 
high, serv’es as an end table, or at 
28Vz or 25Y2 inch heights functions 
well as a conference table.
Circle lOB on product information card

ZaZa, shown, is a striking pattern of 
black stripes, large mauve and rose 
flowers with Bristol stems. As are 
all the Fede Cheti patterns, this one 
is 100^ cotton, 52 inches wide.
Circle 108 on product informalion card

Twelve new pedestal tables
A new pedestal base table line from 
Steelcase comes in three basic 
shapes: round, square, and rectangu­
lar. A part of Steelcase’s moderate­
ly priced 4900 Series, the tables have

5 f
1*

Modern seating collection
A new line of multiple seating from 
Burke Div. of the Brunswick Corp. 
is noteworthy for its comfort 
features and aircraft aluminum 
frames. The tufted buttonless uphols­
tery is offered in a full color selec­
tion of Scotchgard-finished Paseo and 
Torino fabrics or in Royal Nauga- 
hyde. The Reineman collection may 
be ordered armless or with arms; the

1

1Y2 inch thick wood core tops cov­
ered with plastic laminate in 
a choice of colors, patterns and wood 

modular seating platform comes in grains. A tension rod extending the 
two, three, four, or five modules with full length of the column reinforces

the welded steel-tube frame. Basesvarious arm positions at ends or be­
tween the modules.
Circle 107 on product information card

are standard in polished chrome. 
Circle 109 on product information card

Circle No. 34 on product information



LIGHT©

Metalites ... dramatic patterns of light diffused through an ar­
rangement of metal fins in satin brass, chrome or white. In cylin­
drical and convex shapes, two sizes. Created by architect-designer 
George Nelson for residential and Institutional areas. Write for 
catalog. Howard Miller Clock Company, Zeeland, Michigan 49464our



Casual furniture line
Donald Colby & Associates has designed a new line 
of casual furniture, the Aegean 1100 series, for Tropi- 
tone Furniture Co. The sin^ple styling of the Aegean

PRODUCTS & SERVICES
CONTINUED

Silk pattern in vinyl
A new Koroseal vinyl wallcovering from B. F. Good­
rich simulates rich oriental silk in 29 colors. Designed 
for institutional and commercial interiors, the Koro­
seal vinyls are rugged and durable, are resistant to

i
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series is combined with a construction of replaceabli 
vinyl strapping and baked, acrylic enamel fram( 
finishes in a wide range of colors. The line includes 
dining chairs, lounge chairs, ottomans, tables an( 
chaises.

stains, abrasions, scuffs and scratches, and meet or 
exceed most fire retardant requirements. The latest 
addition to KoroseaTs extensive wallcovering line is 
stocked in 30-yard rolls, 54 inches wide. Special col­
ors may be specified.

Circle No. 110 on product information card Circle No. Ill on product information card

For the Contract Designer.. .the Space f^anner. 
the Contract Furnisher .. .the Architect.1

It’s Elegance by the Inch 
from Rhinecold-Alaska.

the room for the brilliantJust 30 inches of wall space provides
Model AES/5GR compact kitchen, its elegant wood-grain and 
stainless steel exterior blending harmoniously with almost any 
decor. Its presence encourages imagination and gives unlimited
flexibility for fresh, stimulating room settings.
Benefits: compactness, convenience, suitability to a variety of

(motels, hospitals, schools, institutions...); and both estheticusesand dimensional compatibility with a variety of building elements.
Available with and without sink or burners; electric or gas burner 
options; white or wood-grain finish; with stendsrd capacious
5 c.f. refrigerator with true-width freezer.
Complete information on our kitchen combinations, as well as 
compact refrigerators and freezers is yours for the asking.
Please ask.

It: 45 South Broadway, Yonkers, N. Y. ■ Southeast: 521 N.E. 32 Street. Ft. Lauderdale, Fla. ■ Mid-West: P, 0. Box 366, Elkhart, Ind. ■ Southwei 
East Main Street. Grand Prairie. Texas ■ West; 2021 Central Avenue, S. El Monte, California ■ Chicago; 2525 Peterson Awe., Tel: (312) 334-34

Circle No. 35 on product information card4601
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Your products won't need shipping containers... 
when you Move up with North American

You’re dollars and hours ahead when you ship your 
new residential, institutional and store furniture, 
fixtures and appliances North American ... the only 
van line with the authority and experience to operate 
a new products division. Go direct from assembly line 
to dealer, distributor or consumer—without carton­
ing. Without crating.

Look at the money you’ll save. There's no labor or 
material charges for packing or crating ... no exces­
sive handling charges, either. You're dealing with only 
one carrier—North American, one van—all the way. 
You don’t have to worry about terminal handling dam­
age. warehousing, intermediate stops or inventory.

Faster, on schedule pickup and delivery service is 
assured by North American’s Central Dispatch system 
through daily contact with the drivers.

Move up...move your products by North 
American van—without delay, without cartons and 
without extra expense. Write or phone today. North 
American Van Lines, new products division ... the 
moving company for companies on the move.

Phone 219 742-5451 
Fort Wayne, Indiana /Va/7TM M/U Li/VES

The GENTLEmen of the Moving Industry
Ciri'U* No. .'Jfi on product information card
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New vinyl waifcoverinss
The newest Rich-Tex line of fabric-backed vinyl wall­
coverings from Firestone encompasses a broad pattern 
range, made possible by improved printing tech­
niques. The line is textured for a three-dimensional 
effect carried through geometries, florals, novelty 
patterns, brocades, and natural material simulations. 
The color range for the new line is equally diverse, 
from subtle monotones to dramatic combinations.

PRODUCTS & SERVICES
CONTINUED

Book shelf and light in one unit
U. S. Fluorescent introduces a new concept in shelving 
and lighting by combining the two in the Illumashelf. 
A double shelf made of precision steel in a choice of 
colors and simulated wood grains has an under fixture 
that gives a diffused fluorescent light. The Illuma-

a

» jS
.1

Shown are Chalet Stripe in turquoise, gold, char­
treuse, beige, all contrasted against black, and 
Daisies Won’t Tell in pink/orange, purple/blue, avo­
cado/blue, and beige/gold colorw’ays.

shelf was originally conceived as a dual-purpo.se acces­
sory for engineers and draftsmen but has been re­
fined into more than 50 stylized models for use in 
offices, hotels, and hospitals. Units come complete 
with an 11-foot cord, switch, and hanging accessories.

Circle No 112 on product information card Circle No. 113 on product information card

DOti a ©U® IP=D □
unlimited variations for functional or decorative use

'iL'aU units . . .of

COMPANY
N. E., GRAND RAPIDS, MICHIGAN 49504 Write for catalog today
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Hotel/motel lines
1966 innkeeper lines by Kroehler offer a complete
ranire of jruestroom furniture in three different styl-

Resort (shown) has been scaled down slijirhtlymga.
to fit the smaller rooms of older hotel installations,
quite in keeping with the oriental influence of its
lines. Avant is a blend of traditional and modern

elements that results in an contemporary furniture
group without an antiseptic feeling. Terrano, as the
name suggests, is Mediterranean in mood w'iLh simu­
lated travertine tops, burl insets, and antiqued brass
hardware. Each new series includes beds, headboards.
de.sk, dresser, multi-desk and luggage stand units.

Circle No, 114 on pniduct information card

Floor and carpet protectors
Carpet-Cover mats from Crown Rubber Co. are de'
signed to protect expensive carpeting and resilient
floors from the effects of inclement weather and
heel marks. The mats and runners are constructed
of 100 percent nylon carpeting bonded to a thick
but flexible vinyl back, and unlike mats with little
or no water absorbency, the Carpet-Cover holds up
to one gallon of water per square yard—holding

When you use State Upholstered Furniture, you immediately 
raise the status of any hotel, office, club or residence.

In State you get a superb handcrafted look, glorious 
comfort and durability beyond expectation. STATE furniture 

imparts an aura of dignity . .. commands respect and 
admiration ... makes people feel pampered and 

appreciated. And it does all this at an 
Amazingly Modest Price!

For brochure A of residential and contract designs 
write to Contract Division of

dirt and water off the floor. The tweed pattern al.sn 
helps conceal dirt until the mat can be cleaned. In 
a recent report by the U. S. Dept, of Agriculture, 
vinyl was judged the most skid-resistant of all resi­
lient floor coverings. Carpet-Cover’s vinyl backing 
stays .snug against any tjT)€ of floor surface giving 
an added measure of safety. The mats and 
are stocked in many sizes.

Circle Nci. ll.'> on product information card

runners

Circle No. 38 on product information card
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send for your 
complimentary 
catalog 
and see why 
these great chains 
specify Stylume

PRODUCTS & SERVICES
CONTINUED

New expanded vinyl on new furniture lines
Raphael, a new addition to Airco’s Federan line of 
vinyl upholstery fabrics, is a feature of a new chair 
and ottoman from Thayer Coggin and will be seen on

HOWARD JOHNSON'S 
MOTOR LODGES

HOLIDAY INNS
JACK TAR

MOTELS & HOTELS
SHERATON HOTELS 
QUALITY COURTS 
HILTON INNS

a variety of 1966 furniture lines from 19 prominent 
manufacturers. Airco’s expanded elastic vinyl is em­
bossed to give a quality leather look that ranges 
from fine to coarse graining with a glove-soft supple­
ness that tailors with ease. Colors of the Raphael line 
number a rich and varied dozen.

Circle No. 117 on product information card

Leather-look in wall tiling
Leathertone is a new wall tile manufactured by Vikon 
Tile Corp. with a hard-surfaced finish and deeply tex­
tured leather look. Though currently available in one

color—varied tones of rich brown—it is stocked in a 
variety of sizes, squares of 8% and 4^ inches, and in 
rectangular sizes of by inches and 2M by 
inches. An added feature of the Vikon wall tiles is 
easy maintenance.

Circle No. 118 on product information card
S£A rs AMERICA fIRS T CL ASS

MANUFACTURERS OF COMMERCIAL SEATING 
OUTDOOR AND INDOOR FURNITURE Correction

Verde’s contract division worked with designer David 
Williams in designing the wallpaper for the Tower 
Suite and corridors of the New York Waldorf Astoria 
shown on page 51 of the December issue.

DEPT. C H475 N.W. 26lh AVENUE. OPA-LOCKA. FLORIDA 
PHONE (305) 681-8507

Circle No. .19 on product information card

CONTRACT70



High'Style light fixtures
The extensive Designer Originals Internationale line 
marks the entry of Thomas Industries into the high 
styled lighting fixture market. A total of 85 items 
comprises a complete new line that covers chandeliers, 
chain hung or ceiling fixtures, wall brackets, out­
door units and lanterns. Many of the indoor items 
feature crystal bobelets and pendants; others draw 
upon French, Spanish, or Italian influences. Several

Showroom features new lines
Stuart John Gilbert, designer for the Harter Corp., 
featured two of the latest furniture designs when 
planning Harter's new showroom in the Chicago Mer­
chandise Mart. The Forum group, characterized by 
a tubular steel base and molded upholstered frame, 
includes armless chairs, settees, benches, and tables.

ij

in fact, are imports. Early American styling and 
modern fixtures are also in evidence. One of the 
prominent features of the new line are outdoor fix­
tures of heavy cast aluminum with an antique verdi 
gris finish.

in a reception area grouping. Focus, an upholstered 
pedestal chair series, is shown in another arrange­
ment in the background. Harter’s new streamlined, 
enclosed machine stand is set against chairs from the 
Focus group.

Circle No. 119 on product information card Circle No. 120 on product information card

TROPITONE POOLSIDE AND PATIO FURNITURE WAS SELECTED BY ALL THESE FINE HOTELS, MOTELS, 
CLUBS, RESORTS AND APARTMENTS...(Funny, isn't it, how quality and durability pay off!)
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lines is stocked in 12 inch square tiles of varying 
thicknesses. Shown are Gemstone and Au Naturel. 

Circle No. 121 on product information cardPRODUCTS & SERVICES
CONTINUED

New lighting fixtures
Aura-Lite has introduced a number of new styles in 
its series of edge lighting fixtures. The inner acrylic 
cylinders of the fixtures throw a pleasant diffused 
light that is caught and reflected by the lucite fins. 
Aura-Lite manufactures the units in a great variety 
of geometric shapes that may be used singly or in

Kentile adds four tile lines
Kentile Floors expands its comprehensive resilient 
flooring lines with four new patterns. Au Naturel is 
a varicolored vinyl asbestos tile that follows a natural 
stone pattern in four colorways: white, suede, beige, 
and brown. Beaushard is a shard pattern with

clusters. In addition to the clear lucite panels, the 
edge lighting fixtures may be .selected in a full 
spectrum of jewel-tone colors, tints, or in combina­
tions.

medium size chips in four translucent pastel tones. 
Travertine resembles the natural material and has a 
beveled edge, in four colors. Gemstone, an asphalt 
tile, has a lustrous cut chip surface in six hues and 
is standard in 9 inch squares. Each of the other tile Circle No. 122 on product information card

100 billion tramping, scuffing, scraping feet 
have taught us a lesson about carpeting

can find anywhere . . . including some 
exclusive Alexander Smith carpet made 
to our own specifications.
What’s more, we have the equipment 
and know-how to install carpeting over 
big floor areas. And if you think this isn’t 
a tricky job, watch out.
National has branches throughout the 
country. For more facts or an estimate, 
call the National branch in your area 
or write to:

The lesson is simply this: you can’t sell 
and install carpeting for high-traffic 
locations unless you know what you're 
doing.
National Theatre Supply has been in the 
contract carpet business since 1927. 
We’ve installed many, many miles of 
carpet for thousands of theatres, schools, 
office buildings, stores, banks and other 
places where carpet must look good 
and act tough.
A few more facts. We offer you a greater 
selection of patterns, colors, fibres and 
weaves of contract carpet than you IMationalTHCATRB SUPPLY COMPANY

Svtiidiirr »l CMiril Pctciiian Cquipncnl Cg'M'ition 

BRANCHES COAST TO COAST • HOME OFFICE. 50 PROSPECT AVENUE. TARRYTOWN. NEW YORK • PHONE MEDFORD 1-6200 
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Elegant upholstered seating collection
The 399 Sutton Square Collection, a 1966 line from 
State of Newburgh, includes this elegant tufted 
Tuxedo sofa in a velvet upholstery fabric. The 90-

inch sofa, along with a full complement of related 
pieces, was introduced by State of Newburgh at the 
New York Winter Furnishings Market.

Circle No. 123 on product information card

Provincial styling in wall decor
Provincial stylings proving so popular, Syroco's new 
accessory line complements the trend. Derived from 
domestic items of farms and manor houses of f'rench. 
English, Spanish, and American sources, the decora­
tive accessories include wall plaques of fruit baskets. 1‘itrilic Drapery Walls screen out distractions from the 

leusinir area at I.a V.uartiin hiterTiatiannl Airport. .\eiv York.car

Drape or Divide
Capture the intimate, private atmosphere you 
want by using smart-looking Pacific Drapery 
Walls. Designed and manufactured of steel or 
aluminum wire to fill specific design and decora­
tive requirements, these metal mesh drapes give 
you a choice of seventeen modern anodized and 
sprayed-on colors.
Mesh sizes are i/^-inch, i/^-inch and l/^-inch. 
Overhead drapery track provides easy installa­
tion and maintenance-free operation.carved seasonal flower bouquets, trivets, 

console tables, scones, clocks, and planters. In each 
instance the finishes are linked to the orginals and 
feature distressed woods, subdued colors, antiqued 
gold, pewter, and bra.ss. Syroco's Country Collection 
comprises 17 items in all.

Circle No. 124 on product information card

mirrors,

WALLS

Pacific Fence and Wire Company
2235 S.E, 11th Avenue Portland, Oregon 97214

REPRESENTATIVES
Chicago S4, Illinois—Russ Stonier, 1375 Merchandise Mart 
Dallas 7, Texas—Yanigan Associates, Suite 2202, Dallas Trade Mart 
Los Angelas 69, Calif.—C. J. Welch & Associates, 8900 Melrose Ave. 
New York City—Karen Corporation, S W. 22nd, New York 10 

Lozano-Fisher Studios. Inc., 64 E. 55th St.. New York 22 
New York Flameproofing Co., 135 W. 17th St., New York 10 

Salt Lake City 15, Utah—William C. Card Company. 1760 S. State St.. 
Suite 31 and 32

San Francisco, Calif.—Glenn Newton, 1355 Market Street
Toronto, Ontario, Canada—Metalsmiths Company, Ltd., 110 Laird Drive

we love heavyweights
H The bigger they are, the harder they fall 
B for Fibermold chairs ... they’re dura- 
K ble, solid—comfortable, too. Good styl- 
mrn ing makes them equally “at home" in 
S the factory, cafeteria or the most fash- 

lonable shop. Good construction makes ^ them practically indestructible. To 
*7 them, write, wire or phone;

FIBERMOLD CORPORATIOrV
2321 ABALONE AVEl ■ TORRANCE, CALIFORNIA • (213) 775-6288

An Afiiliate of Borg-Warner

r-
PACIFIC FENCE 8c WIRE COMPANY 
2285 S.E. llth Avenue, Porltand, Oregon 972U 
Please send me your color brochure and price information 
on Pacific Drapery Walls.

Name______________
Add ress_____________
City.
Stale,

see

Zipcode__
Circle No. 42 on product information card Circle No. 13 on product information card
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Metropolitan distributes lighting designs
For the first time in its business history. Metro­
politan Furniture Corp., is marketing products not of 
its own designs. Metropolitan will display and dis­
tribute lighting units and fixtures from Robert Long 
Lighting, related in design approach and compatible 
to the design philosophy of Metropolitan. The new

PRODUCTS & SERVICES
CONTINUED

Leather-like paneling for furniture
Of interest to the furniture industry are Marlite’s 
new leatherlike panels that reproduce that surface 
texture in an embossed plastic resistant to heat, 
moisture and stains, and is washable. The material

works like wood and is ideal for table tops, desks, 
credenzas, and other specialty pieces. Marlite's leather 
texture paneling comes in eight colors: black, gray, 
brown, cordovan, fawn, tan, off-white, and charcoal 
green.

Long fixtures of black iron, pewter, rough cast brass, 
and bronze include units for interior and exterior 
use. An outdoor post light, characteristic of the new 
light fixtures, is brass with natural oxidized green 
patina, and stocked in a selection of sizes.

Circle No. 126 on product information cardCircle No. 125 on product information card

No. 1314
CONTEMPORARY
BAR STOOL PRICE
27 oz. Modem Heavy Hide. Walnut (inisli only.

Large foam padded seat 3(T
standard height, finest hardwood legs. 
Brass plated 1" footrest. Packed 4 to a 
carton. Minimum 24 stools, shipped FKE 
anywhere in U.S.A., except Alaska and 
Hawaii.

CHROMODERN PRESENTS THE LARGEST COLLECTION OF COMMERCIAL, INSTITUTIONAL AND CONTRACT FURNITURE IN THE WORLD
ALL UNDER ONE ROOF • IMMEDIATE DELIVERY.

ODERNPRICE CHRO
QUALITY 
STYLINGCHECK 492D S. SOTO ST.. LOS ANGELES, CALIF. 90058 • P.O. SOX 58347 - PHONE 583-2323

Circle No. 44 on product information card
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High relief mouldings, called Anaglypta. are reviewed 
in a 20-page book from W. H. S. Lloyd Co., Inc. 
The rag mach4 mouldings are very light weight, easy 
to apply, and stocked in designs of medallions, arcs, 
panels, and modular units so that highly original 
plaster moulding effects can be achieved at a con­
siderably lower cost.

Circle No. 130 on product information card

MANUFACTURERS’

LITERATURE

A 24-page brochure from Stockwell pictures 15 sub­
jects in the firm’s new collection, Volume IV, of hand­
printed scenics and decorative panels. The new series 
has been designed by leading designers of the country 
and offers a large range of design subjects with match­
ing backgrounds, panels, and borders.

Circle No. 127 on product information card

Missis.sippi Glass Co., makers of rolled, figured and 
wired glass, covers its complete line of 1966 patterns 

20-page catalog. Photographs accompanyin a newlight distribution charts and light transmission data 
to aid the specifier in his selection of translucent 
light diffusing glass for partitions and other com­
mercial and institutional uses.

The Jute Carpet Backing Council has disclosed a 
report on the comparative findings of jute double 
backing and secondary backing for tufted carpets as 
against the use of other materials. The booklet is 
the result of studies conducted by a leading inde­
pendent research and development laboratory special­
izing in the textile field.

Circle No. 128 on product information card
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The 1966 catalog from McDonald Products Corp. is 
a comprehensive index to the firm’s office equipment 
and accessory products. McDonald makes an all inclu­
sive line of desk top sets, ash trays and standing 
ums, wastebaskets, coat racks and related accessories.

Circle No. 132 on product information card

American Saint Gobain Corp. has issued its 1966 
catalog as a handy reference on all ASG glasses, 
including description, typical uses, glazing informa­
tion. sizes, thicknesses, surface finishes and other 
data.

Shenango Ceramics’ new catalog features a complete 
line of commercial and institutional china in full color 
reproductions. The New Stylebook 70 gives all stock 
patterns, specialty items, shapes and color ranges, 
along with information on custom service.

Circle No. 129 on product information card Circle No. 133 on product information earn

... AMERICA'S OUTSTANDING LINE OF CASUAL AND POOLSIDE FURNITURE
Five complete lines of the finest in casual furniture, every one designed
for comfort, style and durability.
The ideal indoor/outdoor casual furniture for motels, hotels, resorts 
and clubs. Quality built to cut maintenance and replacement costs, 
corrosion resistant, easy to clean. All lines available in a variety of 
decorator colors, styled to blend magnificently into any decor for years
of enjoyment.
Catalog available on request.

CO., INC. 2335 EAST 27TH STREET. LOS ANGELES. CALIFORNIA 90058
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Durability 
where it counts .. • 
thanks to

CLASSIFIED ADVERTISEMENTS

Rates; $18.00 per columv-inck payable with order. No 
extra charge for box numbers. This section closes on the 
Sth of preceding month. Classified ads are limited to situa- 
tio7is or help wa7fted or avaUctble. Merchandise offerings 
not accepted.

DENSIWOOD

Contract Vinyl Wallcovering Representatives Want­
ed: Calling on architects, space planners, designers, con­
tract nsers- Well established competitive lines of vinyl 
wallcoverings. Liberal commissions. Many territories open. 
Write: Box A-282, contract.

Representatives Wanted; Manufacturer of quality, 
hand-beaded curtains seeks representation to designers, 
architects, selected specialty and retail outlets. Give back­
ground and current representation details. Write: Box 
A-283, CONTRACT.

Desk by Leopold
The manufacturers of fine wood desks who use Densiwood 
for legs, center posts, moldings and other wear-points insure 
lifetime beauty for their furniture.
The exclusive Densiwood process gives rich woods the mar- 
proof durability of a diamond — where it counts. No denis, 
scratches or scuff-marks ! No jagged corners to snag nylons !
I^ou buy, build or specify fine office furniture, Densiwood 
oflers the ultimate in service-free functional beauty. Write 
for complete details.

Representative Wanted (New York Metropolitan area): 
Furniture representative having contacts with architects 
and interior designers for designer-manufacturer of qual­
ity contemporary furniture. Write; Box A-284, contract.

Interior Designer: We need a highly creative, competent 
individual with ability to understand and translate 
clients’ requirements into meaningful, appropriate and 
exciting design concepts. This person must be of proven 
ability with desire to take part in the growth of an estab­
lished, progressive office planning and design firm. Our 
people know of this Ad. All replies confidential. Send 
resume to Box A-289, contract.

THESE MANUFACTURERS FEATURE DENSIWOOD ON 
THEIR QUALITY LINES OF OFFICE DESKS
HOOSIER DESK CO.
IMPERIAL DESK CO.

JOFCO THE JASPER DESK CO. 
• INDIANA DESK CO. • THE LEOPOLD CO. 

Aproductoi: LUNDSTROM LABORATORIES, INC.
500 Smith Sjreet, Herkimer, New York

NIK
An outstanding institutional 

chair offering the warmth of 
wood and the luxury of 

supported vinyl upholstery 
. . . the most comfortable 

This
versatile chair folds and 

stacks for compact storage.

contract chair sold.

^orquisL

PRODUCTS, INC.. JAMESTOWN. N. Y. 1A701 

Circle No. 47 on product information card Circle No. 48 on product information card
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Men Wanted: Contemporary Furniture manufacturer 
wants road men currently calling on architects, desigriers 
and specifiers with non-competing products. Strong ad­
ditional quality line. All territories available including 
Metropolitan New York area. Write, stating experience 
and present lines carried. Commission only. Box A-286, 
CONTRACT.

Circle No. 51 on product information card

AIm Movable Steel Partitions
Lines Wanted; Quality accessory lines wanted for repre­
sentation by New York contemporary furniture showroom 
selling to Decorators, Designers, Architects, Specifiers 
and Office Furniture dealers. Write: Box A-286. contract.

Lines Wanted: Contemporary furniture showroom, New 
York City, with strong following among architects and 
decorators, seeking representation of furniture lines with 
commercial and/or residential applications. Write: Box 
A-287, CONTRACT.

I

Manufacturers Represe.vtatives Available: Immediate 
acceptance by leading contract dealers in Michigan. Ohio, 
Indiana, Kentucky, and West Virginia assured by 
successful years representing leading manufacturers. 
Have room for quality chair and table lines. Write: Box 
A-288, contract.

our

Shown: ''Pacific" Designer Series

Our new, modern Steel Partitions are now available 
in 40 decorator colors. Erection is faster because 
there are fewer parts. Special distributor service is 
offered in all major U.S. cities, and for your conven­
ience, we can provide complete design and layout 
assistance, shop drawings, etc.

Write or phone today.

Represe.vtatives Wanted (Account Executives): Male 
or female, metropolitan New York—signs—displays— 
lettering for offices, institutions, banks, new plants, in­
terior and exterior. Lifetime opportunity for right per­
sons. Walter Sign Corp., Elmhurst, New York 11373.

Manufacturers’ Representatives Wanted: For fine 
wood desk line. Territories open include Ohio, Indiana, 
Illinois. W. Virginia. An excellent opportunity for aggres­
sive sales people. Commis.sion only. Write: Box A-290, 
CONTRACT.

NATIONAL 
STEEL PARTITION 
COMPANY, INC.

BOX 217, HAUPPAUGE, L.>., N.Y. 516-234-4000

Each piece bear* this signature ^ our registered trade mark
L.HITCHa>CK.HITCllCOCICS VILLE.COH/:, WARKA/TED.

A new textured Terson vinyl
FOR INFORMATION: Athol Manufacturing Com­
pany. a division of Plymouth Cordage Indus­
tries. Inc. General Sales Office: Butner, North 
Carolina. Sales Offices-. New York, Boston, 
Chicago, Detroit, St. Louis. SHOWROOMS: Merchandtee Mart, Chicago; Home Furnieh-

inge Mart. N. Y. C.; Hickory Horn# Furnishinge Mart, N. C.
Circle No. 49 on product information card Circle No. .50 on product information card
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Circle No. 52 on product information card

ADVERTISERS’ DIRECTORY

BUYERS' 
GUIDE FOR 

CHAIRS

J M
Athol Mig. Co. (vinyl coated fabrics)

Authentic Furniture Products (chairs)

E. T. Barwick Mills, Inc. (carpeting)

Berkshire-Hathaway. Inc. (fabrics)

Bigelow Sanford Carpet Co. (carpeting)

Champion Mfg. Corp. (lighting fixtures)

ChroModern Chair Co. (chairs)

Commercial Carpet Corp. (carpeting)

Consoweld Corp. (plastic laminates)

Downs Carpet Co., Inc. (carpeting)

Ftbermold Corp. (furniture)

Flex-O-Lators, Inc. (wire insulators)

Fixftrres Mfg. Corp. (furniture)

Gulistan Carpet Co., Div. J. P. Stevens Corp. (carpets) 

Hardwick & Magee Co. (carpeting)

E. F. Hauserman Co. (movable walls)

Hitchcock Chair Co. (chairs)

Hupp Corp., Air Wall Div. (dividers)

Interstate Industries, Inc. (furniture & partitions)

Jute Carpet Backing Council, Inc. (jute carpet backing) 

L & B Mfg. Corp. (restaurant furniture)

LaFrance Industries, Inc. (fabrics)

Leatherguild, Inc. (vinyls)

James Lees & Sons Co. (carpeting)

Lightolier, Inc. (lighting)

Lundstrom Laboratories (furniture)

Madison Furniture Industries (furniture)

Mallin Co. (outdoor furniture)

Mariite Div. of Masonite Corp. (wall panels)

I C. H. Masland & Sons (carpeting)

Merchandise Mart

Howard Miller Clock Co. (clocks)

Mississippi Glass Co. (glass)

Molla, Inc. (furniture)
' National Contract Exposition

National Steel Partition Co. (partitions)

I National Theatre Supply Company (carpeting)
North American Van Lines (shipping)

Norquist Products Inc. (folding chairs)

Pacific Drapery Walls (metal draperies)

Painter Carpet Mills (carpeting)

Patchogue Plymouth Co. (Poly Bac carpet backing) 

Jens Risom Design Inc. (furniture)

Rhinecold-Alaska, Inc. (kitchen combinations)

Frank Scerbo & Sons, Inc. (furniture)

Isabel Scott Fabrics (fabrics)

Shelby Williams Industries Inc. (chairs)

State of Newburgh (furniture)

Stylume Products, Inc (furniture)

Synthetics Finishing Co. (fabrics finishing)

Tassell Industries, Inc. (wall furniture)

Tri-Par Mfg. Co. (chairs)

Tropitone Furniture Co., Inc (furniture)

YSoske (carpeting)

Lee L Woodard Sons Inc (furniture)
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76
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74
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17FREE
19, 20

20 Fact-Filled Illustrated Pages Giv­
ing Valuable Information on Essential 
Features to Consider When Buying 
Chairs.
No Obligation! — Write Today!
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1644-C2 Crystal • Kansas City, Missouri 64126 
Name , —

TiHo ---------------
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Firm Name. 78
Address,
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Phone No.
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INTERIOR DESIGNERS 
AND ARCHITECTS

SEND TODAY FOR YOUR 
NEW FREE CONNEAUT 
GENUINE LEATHER SAMPLE 
SWATCHES IN MEDITERRANEAN 
COLORS AND TORTOISE 
SHELL PATTERN

2nd Cover

4
13
65

6
16
34
77

72
67
76
73
27

Conneaut Genuine 
Leather, combines new, 
different style with 
unusual and brilliant 
color. Accredited 
Interior Designers 
and architects are 
urged to send for 
color swatches on 
professional 
letterhead.

23
2

66
8

22
5

69
70|

4th Cover!

68
32
71
24|

61

52 East 21st Street, New York 10010 • SP 7-4400 Thit director; U maiotained lor tfao conrenleDce of cur readers. It Is not part of 
the advertiser’s contract and wo cannot assutne responsibility for itsCircle No. 53 on product information card

CONTRACT!78


