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New Marlite Textured Paneling

Completely different! Wormy Chestnut! Exclusively Marlite

Textured Wormy Chestnut

Touch it...you can feel the texture. Wash it
...you can't harm its beauty. New Textured
Wormy Chestnut Marlite adds exciting depth
and dimension to the walls in any room,
Textured Wormy Chestnut reproduces every
surface detail of this rare wood. You can actu-
ally see and feel the woodgrain textured sur-
face. And Marlite's exclusive soilproof plastic
finish resists heat, moisture, stains and dents.

It wipes clean with a damp cloth.

To add a new dimension to your Marlite sale
and interior design opportunities, get complet
information on Textured Wormy Chestnut
the exciting innovation in Marlite's 1966 line o
smart Decorator Paneling. Check with you
building materials dealer, consult Sweet's File
or write Marlite Division of Masonite Corpora:
tion, Dover, Ohio.

E3 ®
Marllte plastic-finished panelin:

ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH

MARLITE BRANCH OFFICES AND WAREHOUSES: 1721 Marletta Bivd., N.W., Atlanta, Georgla 30318 * 57 Smith Place, Cambridge, Mass, 02138 + 4545 James Place, Melrose Park (Chicago), Illinols 60160 + 1199 Great Southwest

Parkway, Grand Prairie (Dallas), Texas 75050 «

777.139th Ave., Sen Leandro, Cal. 94578 * 1622 Phoebe St., LaMirada (Los Angeles), Cal. 90638 « 39 Windsor Ave., Mineola, L.l (New York) 11501 * 2440 Sixth Ave. So., Seattle, Wash, 98134
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TALK OF THE TOWN...

The word is getting
around. Fast. The word
is La France. It stands for
a lot: beauty in fabrics,
long-lasting too! Deliv-
ery in hours, not weeks.
While many contract
fabric buyers go from
jobber to jobber, others
go direct to a mill . . .
like La France! Always
think La France!

LA FRANCE

FABRICS
145E. 32nd St., New York 10016

Chicago:
American Furniture Mart

Los Angeles:
Los Angeles Furniture Mart

Sales Service Centers in 23
Principal Cities
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The day the elevator operator stopped... detached look. Characteristic Risom seat
and stared . .. that's comfortable, but supports.

Here's a reception room no one can resist. Series “60” includes low chairs, two-se4g
A Risom Series ‘60" sofa made the difference. and three-seater sofas with upholstered ar
Seating that reflects a progressive attitude. wood arms, single arm and armless. 30 va
Informal, but distinct. Bold, but dignified. tions in all.

Notice the functional beauty of the clean-cut Be prepared to impress VIP's, clients
lines. Backs that are as handsome as the fronts. salesmen...even elevator operators.
Never need a wall to cling to. Can be grouped the imaginative Series “60"
to suit any taste, any space. at Risom showrooms nationally.

“Tight seating”...cushions that belie their The answer is Risom.

)
/IIJI‘}II

49 E. 53rd St., N.Y. Also: Atlanta, Chicago, Los Angeles, San Francisco Jens Risom Design Inc.
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Partitions of translucent
and clear glass by ASG
in new IBM building
are given reverse treat-
ment by way of em-
phasis. See Partitions
article on page 50.
Cover design by Bert
Lester.
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Have carpet, will travel

Ever play pin-the-tail-on-the-map? Some-
times we end up in the darndest places.
Well, the point we'd like to make is...you
name the spot (from Montauk to Malibu),
and a Masland Contract Carpet Specialist
can be there quickly to help you on any
contract job.

We've reorganized, and regionalized. We
now have six specialists in the
field to help you in the growing
contract business. And they're
backed by a talented team of ex-

perts at the mill in Carlisle.

Also in Carlisle, we have broad

running contract lines in inventory.

1966—0UR 100TH

The CHagie of

We have the "Varsity" Line Stock-dyed
Wilton Program with its wide choice of
colors and combinations in existing pat-
terns. If that isn't enough, we have a rep-
utation for our ability to design and pro-
duce ‘‘custom-carpet” originals to any
specifications—in any quantity (in record
time, when necessary).

Your Masland Territory Manager
is the first link in the chain. He
can make swift arrangements for a
Regional Contract Specialist to give
you the information and assistance
needed. Or write Contract Sales
Manager, 295 Fifth Ave., N.Y. 10016.

ANNIVERSARY

CHMastand Carpels.

C.H. MASLAND & SONS « Carlisle, Pa.
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Shelby Williams /

American / Duo-Bed

OF CHICAGO

three great names forged into one great
source for contract furnishings!

Shelby
Williams

recognized as the
leading source of fine
seating for restaurants,
hotels, motels, offices,
dormitories and public
areas of all types.

Duo-Bed

newest member of the Shelby
Williams family and recognized
as the leading source of func-
tional furniture for smartly styled
studio-type rooms. The most
comfortable beds are uniquely
designed to provide perfect day-
time sofa comfort.

American

OF CHICAGO

another member of the Shelby
Williams family, recognized as the
leading source of beautifully
styled, beautifully finished accent
pieces for public spaces and fine
homes. A remarkable collection
of exceptional quality and out-
standing design.

LQ&..M
INDUSTRIES, INC.

Merchandise Mart, Chicago, Illinois 60654

Manufacturing facilities from coast-to-coast
® Morristown, Tenn. ® Chicago, lll. Wichita, Kans. ® Los Angeles, Calif.

FEBRUARY 1966

Circle No. 5 on product information card




Rely on the Beauty
and Practicality of
MISSISSIPPI GLASS

Translucent, light diffusing glass provides
architects, designers and decorators with an
inspiring new medium that accents their abili-
ties and creates partitions of lasting beauty and
individuality. Right in so many places—so many
ways—figured glass creates striking effects not
possible with any other glazing material. And
Mississippi makes available a wide variety of
patterns qualified to solve any partition prob- 3
lem, while combining primary functions of (Top) — New PROFILITE channel glass, attractively employed in office partition of

transmitting Iight, yet adequately protecting Henry A, Corsini, Bankers Insurance Building, M'acon. Georgia. ;
Rhythmic partition of Mississippi glass glazed in Hauserman movable partition.

privacy. See your Mississippi glass distributor. Photo courtesy The E. F. Hauserman Company, Cleveland, Ohio.

% MISSISSIPPI GLASS COMPANY
88 Angelica Street « St. Louis, Missouri 63147

LARGEST DOMESTIC MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS

Circle No. 6 on product information card
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LITTLE CORPORAL + Santa Monica, Calif.

ANDERSEN'S « Santa Maria, Calif.
2 % i T

THE GAVEL « Torrance, Cali

Successful operators and
dealers select L & B.
May we hope that you're
successful too?

B

#

NORM'S » Long Beach, Calif.
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WASHINGTON AND THE DUCHE LETTER—VALLEY FORGE 1777

For those who prefer the charm and elegance of
the 18th century Colonial period, Scerbo presents these
authentic reproductions: Table desk made of skillfully matched
Crotch Mahogany V eneer with solid brass pulls
and hand tooled, gold embossed, leather top in desired colors.
Arm chair made of Honduras Mahogany and covered in any color
leather to match desk or suit surrounding decor’.
Desk size can be made to any specifications.

Used in executive offices and homes.

youn plans ane on skilled hamds

FRANK SCERBO anp S‘m INC. | 140 Plymouth Street, Brooklyn, N. Y. 11201

Circle No. 8 on product information card
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Until today there were only
two ways to cover a floor.

ion of Jewel Tea Ci

il

Now here’s the rlght way—Densylon

Engineered for commercial use with ACE nylon.

With Densylon®, you can specify carpet
where carpeting was never practical before,
And with complete assurance. You can carpet
every square inch of every floor in any build-
ing. Office and apartment buildings. Hospi-
tals. Schools. Banks, Restaurants. Public
buildings. Hotels and motels,

You can do all this with Densylon — and
only Densylon. Densylon is the only carpet
that keeps every promise other carpets can't
because it’s different from any other carpet.
Densylon is carpet turned upside down:
tough on top, soft on bottom. ACE™ nylon,
Allied Chemical’s specially engineered con-
tract nylon in a tightly-twisted high-density
pile is bonded to a ¥{,” backing of sponge
rubber. You don’t get that with any other
flooring.

Densylon’s unique pile is so dense that dirt
can't sink in. So tight that the pile can’t be
pulled up. So tough that furniture legs and

spike heels can't mar it. No Densylon instal-
lation has ever worn out, Not even the Den-
sylon in the General Electric Pavilion at the
New York World's Fair, walked on by more
than 15 million persons.

And the biggest pay-off: Densylon actu-
ally pays for itself with savings in mainte-
nance alone. Costs at least eighty cents a
square yard less to maintain in showcase con-
dition than any other flooring—hard or soft.
Vacuums clean in half the strokes ordinary
carpets need. Spots and stains—even grease,
sponge-mop right off the ACE nylon pile. No
scrubbing, waxing, stripping ever,

Densylon’s wide spectrum of colors and
patterns makes it easy to add prestige, beauty,
quiet, warmth and comfort to every floor —
with confidence and economy. There are end-
less applications for Densylon. Send for com-
plete information.

*CCC's trademark for its sponge-bonded, high-density nylon carpet

cCCCo

10 West 33rd St., Dept. C-2
New York, N. Y. 10001

Attention: Mr. Oliver A, Wyman

Check

Here
Please send complete information
about Densylon, 0
Please send your representative to
give us cost estimates on
approximately square yards

0

Name
Address
City - State

l)enbylon wn AGE

NYLON BY

Manufactured by S + Commercial Carpet Corporation, New York City. Chicazo. Los Anealac: Canadine A8, o~ = “

lied
hemical




LEES & SONS CO., BRIDGEPORT, PA,,




After all, isn't that what you really
eed in an office? Or a hotel? Or a
otel? A superhuman carpet to fill
uman needs like those of a client
ho doesn’t think he can afford a
Hood carpet? But still doesn’t want to
bettle for traditional hard floor cov-
bring?

You could get some pretty good
arpets up till now. But none of them
ould give you enough.

You could get carpets with a good
Hense pile and a bonded foam back.
But they were only 54 inches wide.
Dr you could get one 12 feet wide,
but maybe it wouldn't be foam-
backed. Or it was the cost. A lot of
hood carpets were just out of reach.

You had to give up something. But
ot any more.

The Superhuman Carpet has all
ese things. Including an affordable
price. And all the other advantages
hat Lees can give you.

To begin with, we gave the Super
uman Carpet a good dense pile.
e made it a tight flat loop that
oesn't mat down. And we bonded
to a high density foam rubber
back. So it doesn't need a separate
bad.

We put 20% more face yarn into
than you'll find in many carpets
at cost just as much. Or even more.

CUMULOFT
NYLON

e,
CHEMSIRAND

And that yarn is made from a fiber
that's tough to begin with. 100%
Cumuloft® nylon.

We gave the Superhuman Carpet
a broad color line. And we made the
surface texture practical. But it
doesn't just look practical. It looks
good.

—1 ——

We made it a big 12 feet wide. Not
a skimpy 54 inches. And we had
special machinery built for us so we
could make a carpet this dense and
12 feet wide.

Why did we go to all that trouble
to make it 12 feet wide? Because
when we put it on your floor, you
get half the seams you get with 54-
inch carpet. And the fewer the
seams a carpet has, the better it
wears. And looks.

Circle No. 10 on product information card

As for installation, the Superhu-
man Carpet is cemented down. So it
won't wrinkle. Or need restretching.

There's one thing that we didn't
give the Superhuman Carpet. A
superhuman price. It costs a little
more than $1 a square foot, com-
pletely installed.

But we did give it all the care and
all the rugged inspection every
carpet gets before we give it the Lees
name.

We also gave it a name of its own.
Bold Venture.

> by LEES

Write to us. We'll tell you more
about it. Write Commercial Carpet
Department, James Lees and Sons
Company, Bridgeport, Pennsyl-
vania.

11




“Don’tglvemeanystatlc"’

That's what dealers, distributors, architects, interior designers .
even our own salesmen kept telling us for years.

Now we've taken the static out of Barwick nylon carpet with
“No-Shock."”*

WHAT'S “NO-SHOCK"? It's an exclusive treatment we apply
to the backing of our nylo , static electricity 90%
It never touches the pile, so that it can't dim those radiant colors
or affect the superior soil-resistant durability.

WILL IT LAST? “No-Shock” endures during the life of the car-
pet, and is not affected by conventional cleamng.

PROOF? Tests have r:“‘pr it virtually eliminates static and
also indicate it g eJII\ reduces soiling.

“No-Shock’ is now on all Barwick nylon carpet, inctuding Color-
set and Veltron s ik anuther good reason why Barwick is a wise and
durable choice for any type carpet installation.

For more information, .,rxtD our Contract Division.

1y Inn at West Covina, California

| Ld

arwick “No-Sh

; 7 arwick

mills, inc.

CHAMBLEE, GEORGIA

World's largest maker of tufted carpets and rugs

Circle No. 11 on product information card
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Serendipity unlimited!

Serendipity is like having something in mind and
unexpectedly finding something a lot better, This
is what you can expect to experience when you
use The Merchandise Mart's Contract Center. As
an architect, contract designer or contract fur-
nisher, you'll find all the things you need—and
many you don’t expect—for hotels, motels, of-
fices, hospitals, restaurants, dormitories or any

oy

i
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There’s no place 0
Q

a®
MANUFACTUge

other furnishings contracts you may have in mind.
Your catalogs get out of date, but The Merchan-
dise Mart's Contract Furnishings Center is always
up to the minute. That's why you'll save time by
starting here. We'll be happy to send you a copy
of The Merchandise Mart Directory and more in-
formation on our Contract Center. Why not write
for it today!

NDISE MART

» like this Showplace!

THE MERCHANDISE MART
CHICAGO

HEADQUARTERS FOR FURNITURE « BEDDING » DRAPERIES « FABRICS » TEXTILES « LIGHTING AND FIXTURES
FLOOR COVERINGS « ACCESSORIES « INSTITUTIONAL MERCHANDISE « KITCHEN MACHINES AND EQUIPMENT
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D. C. Currently by Ash Gerecht

OUR
WASHINGTON
REPORT:

B Exhibit promotes good office design
B Public housing leads new construction
W Locks out at GAO as economy measure

CARPETING and other contract interests can be
served by an alert designer interest in exposure to
the general public, this headquarters city of the
contract industry (in terms of single-purchaser vol-
ume) has been illustrating in the season just past.
What’s been done here can help you get your own
services and product across to an unfathomed depth
in audience and possible new business.

The tie-in with the contract industry has been
an exhibit, on display here for over three months,

titled “Art in Offices . . . A Study of the Space
that Surrounds Us,” at the Corcoran Gallery, a pri-
vately run public art institution second only to the
National Gallery in this city. The Gallery’s interest
was in promoting the use of art in offices. In the
doing, it illustrated a designer’s versatility, and
ways of decorating an office that many a potential
client of yours might never think of. The same sort
of exhibition could be done in any city with turnover
museum space and a gallery looking for new ways
of attracting an audience.

The argument for it is persuasively simple: Since
more and more Americans spend more than a third
of their adult lives in an office, it becomes more
important to make the environment visually stimu-
lating. This can be done with art; this can be done
with a designer’s unique contribution to a unique
office—his client’s.

Here is the challenge, as defined by interior de-
signer Barbara R. Weiner: “The typical office en-
vironment is impersonal and anonymous. It is often
without color, design, or form. It is bland, stereo-
typed, and neutral. It lacks interest. Into this im-
personal and anonymous environment we plot a2 hu-
man being. He often reacts with profound indif-
ference.” By adding art, color, and design, the office
can be made a personal and individual environment.

To illustrate this contention, her displays included
offices with new, sculptured form furniture; Scan-
dinavian furniture; a Chinese motif; a Spanish
theme; existing, dumpy desks and files.

(Continued on page 16)

Circle No. 13 on product informatien card
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beauty

of fine
/igbgng

The variety of superb functional
and decorative lighting fixtures we
can custom-style to your specific
needs or individual designs is limit-
less! At left is a striking example
of Champion’s flair for originality!

Champion Manufacturing Co., Inc.
450 West 28th St., Hialeah, Florida




Important to everyone who decorates with,

specifies, purchases or handles contract carpets!

- Power-stretch
this carpet

‘tight as a drum,

~ Mr. Installer...
it's double-backed
| with

If you specify, purchase or handle
contract carpets, this is important to
you. When both primary and second-
ary backings are Jute in the same
carpet, there’s enough strength to
take maximum tension in any direc-
tion—and hold it permanently with-
out slackening up and requiring

restretching later. When

% ' = -. I 2
) you're in good shape—

and so are your carpets.
When they’re not both Jute, any-
thing can happen! So make it Jute-
on-Jute backing in your carpets, and
insist on it.

(Published by the Jute Carpet Backing Council, Inc.)

Circle No. 14 on product information card
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right here

Is the comprehensive,
all new catalogue
of fine contract
furniture by Molla!

Molla Contract Co., Inc.
425 East 53rd Street
New York, N.Y. 10022

Yes! I'd like you to send me your new Contract
Catalogue!

Company Name

Street Address

City

Telephone Number.

Type of Business

16

r
|
|
|
|
|
I nName Title
I
|
|
|
I
|
|

write here

for your
personal

copy!

State Zip Code #

molla

FURMITURE

Circle No. 15 on product information card
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OUR WASHINGTON REPORT

CONTINUED FROM P. 14

The most modern office included Herman Miller
furniture, Armstrong Cork-covered walls, stand-up
desk, stools, and American Indian accessories. The
Scandinavian office also had an Afghan Bokhara
rug, a teak file cabinet with 14 shallow-tray drawers,
a leather and rosewood sofa, rosewood wall shelves
and cabinets, and a bright color wall.

The Chinese office centered around a low table
rather than a formal desk, with Chinese-design wall-
paper, and a Chinese Oriental rug. The Spanish
office had a table desk with storage units behind,
and a Spanish rug and accessories.

Past and current prospects

New construction this year should furnish a good
market for the contract industry. This is the opinion
of Federal analysts who have been making projec-
tions of construction for 1966. It does not take into
consideration either the possible restrictive effects
of a Viet Nam-colored war economy or the possible
inflationary effects of a heated-up boom.

Top advance is seen for public housing construc-
tion, where art and good design have gained more
attention in recent years—up 30 percent to $1.2 hil-
lion. A large backlog in commercial construction un-
derlies the expectations for an 11 percent increase
in that category for this year. An estimated $725
million increase will be due mainly to a $525 mil-
lion boost in office buildings and warehouses, to
$3.9 billion. Store construction, however, will slide
off from a 27 percent increase in 1965—the best
in a decade—to a 6 percent growth, in line with
the easing in housing construction the past two
years.

Private hospital construction, which alone declined
in 1965 from 1964, will come back this year with
a 9 percent growth to $1,450 million. Religious build-
ing construction, at a projected $1,025 million, will
be 3 percent above last year, continuing below its
1962 record. Private social and recreational building
construction may advance 13 percent to $650 million.

Among public structures, educational building
spending is seen rising by 20 percent this year,
to $4,450 million, after an 11 percent growth last
year. Hospital and institutional growth may be up
6 percent to $625 million, from a 16 percent spurt
last year.

Manufacturers’ shipments of metal and wood of-
fice furniture and safes and chests in 1964 were
$504 million, up 7 percent from $472 million in
1963, the Census Bureau reports. Metal office fur-
niture shipments were $385 million, 8 percent above
$358 million in 1963. Wood office furniture ship-
ments were $109 million, up almost 9 percent from
$100.4 million in the earlier year.

A key to savings in locks

A matter of a $2 savings in buying a desk without
a lock has led the General Accounting Office to
recommend a value engineering program to the Gen-

(Continued on page 18)
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a new concept of color and pattern harmony in
Consoweld laminated plastic

The Total Look brings decorative appeal to the heavy service areas of kitchens
and classrooms. In addition to coordinated decor, the Total Look extends the
functional use of Consoweld laminated plastic to easily-soiled areas—soffit and
backsplash — and eliminates the need for frequent redecorating. Ideal for
homes, apartments, and domestic science classrooms where smart decor and
maintenance-free surfaces are required. Specify Consoweld laminated plastic
in any of five Total Look designs. For more information call your distributor,
refer to your AIA File folder under Plastics or write direct to Consoweld
Corporation, Wisconsin Rapids, Wisconsin.

Gold Rondo, above, is available in blue. Counter top is Consoweld Of-White Wh isper. Other
Total Look designs are shown at the riaht.

I-V.“ “V"
LS vor

CONSOWELD




OUR WASHINGTON REPCRT

CONTINUED FROM P, 16

eral Services Administration, the Federal housekeep-
ing agency.

The GAO review contended that eliminating a re-
quirement that general office desks bought by Fed-
eral agencies be equipped with locks would, on an
average purchase of 170,000 desks vearly, save about
$350,000. GSA agreed, planned not to make the
change until this spring, but then hurried up the
switch to its current procurement. Its new standard
limits procurement of general office desks to those
without locks except where it is shown that locks
serve a valid need. GAO had pointed out that most
agencies did not require their employees to lock
their desks.

In addition, GAO recommended not fixing locks
in desks being rehabilitated. It suggested the value
engineering program to take a “second hard look”
at certain features or components in specifications
and standards now in use.

Procurement: invitations and emergencies
Invitations for the “military build-up” have been
appearing in recent weeks, for contract furniture
and furnishings. Another feature of recent activity
has been the number of carpet and rug contracts.
Some sample invitations of past weeks include:
General Services Administration, Denver: Uncut

looped pile cotton rugs, 48 by 36 inches, 2,100 each.

GSA, Washington: Velvet carpet, Type II, Class
3, 1,120 each. Velvet carpet, Type II, 5,907 each.

GSA, Kansas City: Utility runners and rugs.

GSA, Washington: Composite metal and wood
dressers, 310 each. Bituminous type floor covering,
12,420 sq. yds. Steel rotary chairs, filing stools,
general purpose stools, indefinite quantity, April 1
through March 31, 1967. Modern bedroom furniture,
367 each. Hospital and quarters metal furniture.
Modern wardrobes. Living room ranch style furni-
ture, 2,332 each. Traditional style wood furniture,
1,110 each.

Announcements of awards
Among awards made by Federal agencies to con-
tract suppliers are the following:

General Services Administration, Washington—
Military wardrobes for military build-up, $1,126,750,
Standard Pressed Steel Corp., Jenkintown, Pa. $2.-
008,825, also Standard. Steel unitized furniture,
$327.360, Hillside Metal Products, Newark, N.J.
Wood and metal office furniture, indefinite quantity
for 1966, estimated $107,500, Crislip Oak Products
Co., Oak Hill, W. Va.; Auto-Skate Co., New York
City Business Services Corp., Washington; Chrom-
craft Corp., St. Louis; Emeco, Hanover, Pa.; Royal
Corp., Jamestown, N.Y. Executive wood and metal
office furniture, through Nov. 30, 1966, estimated
$744,676, Dallas, Inc.. High Point, N.C.: Patrician
Furniture Co., High Point; Standard Furniture Co.,
Herkimer, N.Y, (C)

This executive posture desk chair, designed
by Arthur Umanoff, is an excellent
example of the extensive collection of
office and related seating shown in our
new full color catalog. Send for

yours today.

MIADUISOIN

FERNITURDSE INBDESTRIES

/
Canton A esnssfipe TH I

Showrooms: Dallas, Chicago, Los Angeles, San Francisco, Seattle, Minneapalis & Miami
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NOTHING LIKE 'IT. ON THE MARKET!

New ... distinctively. different
carpeting for heavily-trafficked
aredas...

Downs @ORWARD goox

Acrilan face, Quality Wilton




Grenadier Red Gilded Gold

Greengage

Downs new
“Forward Look”
... long-awaited

Fan Tan

flooring artistry. A

soft, striated classic
wilton weaving pattern
of Acrilan face.

Here is richness, quality
and hand ... superbly
crafted. “Forward Look”
will cover the largest ==&
public flooring expanses

down to the smallest A

conference room i

Copper Blaze

areas ... magnificently.

The play of different pile heights against DOWNS

two colors classifies "FORWARD LOOK" as a stylish a
Quality Carpets Since 1865 FREE!

Swatch Folder
and Contract
Brochure. Write
Contract
Department
FL265

new wilton interpretation . . . an interpretation
which immediately suggests countless contract
applications. The carpet pile made with Acrilan®
acrylic fiber, plus its value-laden price, are

two additional reasons that also suggest your

looking into "FORWARD LOOK" at once.

THE MARK OF CARE

DOWNS CARPET COMPANY, INC., Philadelphia, Pa. 19134




LETTERS

Leeds commended

Dear Sir: The December issue report

European International Federation of
Interior Designers/Interior Architects,
the questions he asks, and the thoughts
he offers clearly enunciate the funda-
mental problems that exist here, which
should be factually considered and
acted upon.

All components of the industry and
the profession are directly involved
and are responsible, in various ways,
for the conditions. This includes not
only the designers themselves and the
schools that train them, but also—and
to a major degree —it includes the
manufacturers and the suppliers of the
products that are required by the de-
signers in the course of their profes-
sional services.

These facts, too, must be clearly
brought out before corrective measures
can be taken in behalf of truly profes-
sional design in the United States. ‘

HerBerT B. TREFZGER, President

Products for Professionals ‘
Cincinnati, Ohio

Growth admired

Dear Sir: We would like to tell you

how much all of us at Titche’s Com-

mercial Sales enjoy your magazine. We ‘
keep an extra copy in our reception

room. \

We have watched the growth of |

CONTRACT with great admiration, for ‘

we realize what a competitive field you

have chosen in which to express your-

self.

TAyLOR ROBINSON, AID

General Manager

Titche's Commercial Sales Div.

Dallas, Tex.

Correction noted

Dear Sir: We were pleased at the at-
tention you gave to the “Projections” ‘
exhibition at the National Decoration
& Design Show in your December is-
sue, page 14.

We would like to call to your at-
tention the fact that the exhibit was
designed by Michael Lax and not Al-
bert Herbert as stated in your article.
We appreciate your interest in this
effort.

SERGIO DELLO STROLOGO
Michael Lax Associates
New York City

&~ Circle No. 18 on product information card
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Partitions i bt
Steel or Textured Walnut laminate on
steel to regulate traffic flow, organ-
ize departments, reduce office noise.
Functional, beautiful, for executive,

?'.,'\ \ s 1508 privacy or general office use. Easy to
N ¥, install. 3§

¥YE€....Planning Guide & Kit
WALL STREET’ Model €5-1874

Office Furniture

A perfect blend of unique design and
superb functional efficiency. Features
matched fine woods and high pres-
sure plastic patterns, with the struc-
tural strength of steel. Desks, modular
return units, credenzas and tables
for executive to general office use.

Model DP-3674

“INTERSTATE INDUSTRIES, INC.

364 MERCHANDISE MART, CHICAGO, ILL. 60654

““Mr, Wall Street"'— show me how inexpensive prestige offices can be.
RUSH Planning Guide & Kit. | am interested in D Partitions D Furniture

NAME
COMPANY.
ADDRESS
CITY & STATE ZIP. Der
B v C-1-6
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PEOPLE

Changes in the sales staff of Lee L. Woodard Sons,
Inc. include the appointment of HowArRD KOSIER, di-
rector of marketing for metropolitan New York;
GEORGE S. BECK, manager of sales administration;
and DOUGLAS RENCH, representative for northeastern
Ohio and western Pennsylvania.

HERB S. LEVINE has joined Quartite Creative Corp.
as the firm's national contract manager.

Epwarp G. WorMHoOUDT, former
vice president and manager of
Bank of America’'s Beverly Hills
main office, has been appointed sen-
ior vice president of Parvin/Dohr-
mann Co., contract furnishing and
design firm of Los Angeles.

LeErr BLODEE has joined the department of product
planning and development for General Fireproofing
Co. Mr. Blodee had been associated with Herman Mil-
ler Inc.

JORGEN JENK was named vice president and member
of the board of directors of Georg Jensen Inc.

Recent changes in the sales staff of Greeff Fabrics
Inc. include JosepH A. MAJESKI, ROBERT PARKER,
new assistant to Greeff’s carpet division, and Lester
Swenson, who will represent Greeff in the Baltimore-
Washington area.

JoSEPH R. HAGGERTY has joined Ariston Interior De-
signers, Inc. of New York and Dallas.

Ross V. FIORRELLI has joined the sales staff of Edward
Axel Roffman Associates, Inc

CARL W. STATLER has joined Englander Co., Inc. as
vice president, marketing, as DANIEL C. FIELD, his
predecessor, moves to the post of vice president-sales.

WiLLiAM F. REID has been appointed sales manager of
the contract division of Yawman & Erbe, Rochester,
N.X.

HiLpA M. STRAUS was recently appointed to the new
post of manager of fabric styling services for the
textile division of U.S. Rubber Co.

EpwArD F. DEACON, JR. recently appointed vice presi-
dent of the newly organized contract carpet engineer-
ing division of Aldon Rug Mills, announced the fol-
lowing appointments to that division: GALEY CHAND-
LER, eastern sales manager; DON JUNE, heading the
Philadelphia sales operation; DoN MILLER, territorial
sales manager for Washington D.C. and Baltimore;

WiILLIAM F. ERNST is the new Chicago sales manager
for Troy Sunshade Co., division of Hobart Mfg. Co.

ROBERT L. CLAY has been named to the new post of
director of styling for Commercial Carpet Corp.




of yards old

BRUARY 1966

Poly Bac:
millions

(and revolutionary as ever)

Remember when Poly Bac was introduced five
markets ago? We called it a revolutionary tufting
back.

Millions of proven yards later, we still call it a
revolution. And for good reason.

Poly Bac is still unique in the advantages it offers.

For example, it is impervious to humidity. The
major cause of carpet shrink and buckle.

Result: restretching is minimized.

It will not cause surface browning after
shampooing or accidental wetting.

The reason? Poly Bac is woven of polypropylene
yarn; does not contain oils or lignin.

And Poly Bac is mildew and odor free. Will
not rot, even in below grade installations.
Non-allergenic, too.

As for insects and bacteria, they won’t have
anything to do with Poly Bac.

But everyone else will! So much so, Poly Bac is
[ = - | DOw being used by most major
carpet mills in more than
MI 50 carpet lines.
R Soif you're in the market for
® | backing—think about Poly Bac.
dﬁ You'll be getting the backing
of a millionaire.

l;atchogue Plymouth Co.

295 Fifth Avenue, New York 16, N.Y.
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VSOS:

RUGS and CARPETS

First choice
again and again
for
important
contract
installations.

REPRESENTATIVES IN: ATLANTA « BOSTON » CHICAGO » CINGINNATI + CLEVE-
LAND « DALLAS = GRAND RAPIDS » LOS ANGELES « MIAMI « NEW YORK
PHILADELPHIA « SAN FRANCISCO » SEATTLE  TORONTO « LONDON « SYDNEY

| FEEER G SN —— e -l S
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MIDDLETOWN MFG. Co. plans to consolidate its en-
tire manufacturing facilities at Simpsonville, Ky.,
as part of a $350,000 expansion program.

WiLLiAM W. WIRTZ has been elected president of the
American Furniture Mart Corp., succeeding FRANK
S. WHITING, who moves on to vice chairman of the
Board.

DRr. ELIAHU WURMAN has been named director of
Synthetics Engineering, a newly formed division of
Syntheties Finishing Corp. The division will promote
and develop new techniques in fabric finishes, which
include Scotchgard stain repeller, Synproof flame re-
tardant, Sylmer water repellent, Pyroset Do fire re-
tardant, Du Pont fabric fluoridizer, and Synbac fabric
backing.

ROBERT B. LIPPY was appointed new manager of
contract carpet sales for Region I, the eastern third
of the United States, for C. H. Masland & Sons. Mr.
Lippy replaces WALTER ADEE who will join Palmerest
Interiors of W. Palm Beach, Fla. Two assistant man-
agers for the region have also been named by Masland,
JOHN P. BROPHY who will assist Mr. Lippy, and
JOSEPH SAMPSON, transferring to the firm’s Detroit
of fice.

HARRY EMOLD has been named national retail sales
manager for Duo-Bed Corp., a division of Shelby
Williams Industries. KURT KELLER will continue as
national sales manager for contract sales.

Commercial Carpet Corp. has appointed CARL
ELSINGER and SAM LEFURGY as new regional sales man-
agers and four new salesmen RUSS ZECHMAN, JAMES
FAHY, Roy BUCHANAN and DICK WHITING, in the
first step of an expansion program that will triple
its sales force on the eastern seaboard of the U.S.

DAviD J. BRUNN was elected president of Drexel
Furniture Co. and will continue as marketing chief
for the corporation. R. L. CONNELLY was also pro-
moted to the newly created position of administrative
vice president.

CoNrRAD P. PINEAULT was appointed executive vice
president of Harvey Probber Inc. and will continue
general management at the Probber factory in Fall
River, Mass. In another appointment by the firm,
JOHN TAPNER will fill the new post of vice president
and director of marketing.

J. A. PEDISICH, general manager of Ronkonkoma Wall-
paper Corp., has been elected president of the Wall-
paper Council at the association’s annual meeting.

WESLEY E. Sims will coordinate and manage contract
sales for the furniture subsidiaries of Mohasco In-
dustries, Ine., as the firm’s contract sales manager.
The subsidiaries include Mohasco’s Barcalo, Basic-
Witz, Chromeraft, and Futorian furniture operations.
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Unmistakably Lightolier. that special ook that tells
you at a glance why Lightolier's Portfolio group leads the field in decorative and functional
lighting—for both contract and prestige residential installations. See them. Take a good look
at their diversity and scope. Notice their custom look—and see how they make your final
decision so much easier and precisely right. Whether your next assignment reflects the past
or present, you'll find our fixtures and lamps skillfully styled and crafted for today’s public
and private areas. That's why Lightolier—for over 60 years—has been the most logical source
for all your lighting needs, both fixed and portable. Write on your professional letterhead
for our newest catalog. And visit your Lightolier distributor or Lightolier showroom soon.

LIGHTOLIER

11 EAST 36TH ST., NEW YORK CITY
1267 MERCHANDISE MART, CHICAGO
1718 HI-LINE DRIVE, DALLAS
2515 SOUTH BROADWAY, LOS ANGELES

Fin de siécle design meticulously executed in sturdy, solid brass with Burnished silver, a tastefully rich new finish. Original rhythmic flowing
melon-ribbed castings and reeded tubing finished in Old World Brass. design. White candles as shown, red if desired. 10 or &6-light chandeliers
6, 8 and 12-light clusters with matching single and double brackets, with coordinated 2-light sconce.




CONTRACT BUSINESS: NOTES & COMMENTS

SLS office lecture program

Keeping up with the avalanche of new
products, new equipment, and new
techniques is not an uncommon prob-
lem facing designers. Taking steps to
make sure its technical staff is kept
informed of major developments, the
New York-based design firm of
Saphier, Lerner, Schindler, Inc., regu-
larly schedules lectures during office
hours for its draftsmen, designers, and
project directors. Lecturers are
cruited from key manufacturers, tech-
nicians, and specialists who review all
recent introductions of materials or
methods relevant to the fields in which
SLS specializes, such as commercial
interiors. The talks are informal, but

re-

highly technical, and culminate with
questions from the floor, an important
and usually lively part of the program.
The latest series of SLS lectures fea-

tured in-depth talks on electricity and
lighting, In one session, fine points
of new lighting installations were ex-
pertly reviewed by lighting consultant
Seymour Evans (see cut). Other lec-
tures scheduled for near- future
months will range in subject matter
from air-conditioning systems to plas-
tics applications.

Rent a renovation program

Today, it is possible to rent or lease
just about everything from cars to
carpets—and Memphis Motel Furnish-
ings Co., of Memphis, Tenn., has come
up with a new twist: renovate your
hotel, motel, or nursing home on a
rental basis. The program is not as far
out as it may seem, especially to inn-
keepers who are faced with a
renovate-or-retire situation because
no capital is available to upgrade their
installations. For as little as 60 cents
per room per day, according to Bill
Blankenship, president of the furnish-
ing organization, the plan includes

rental of everything from draperies to
desks and floor coverings to bed
frames—all without a cash down pay-
ment or the burden resulting from a
loan. As an added service, a staff of
interior designers aids in developing
a proper decor, in five styles that in-
clude contemporary, traditional, or
Mediterranean. All furniture lines are
from Kroehler Mfg. Co.’s contract col-
lection.

Contract show exhibitors

A number of leading manufacturers
will be represented in the first Na-
tional Contract Furnishings Exposi-
tion, scheduled for April 19-22 at the
Americana Hotel in New York City.
The show, which will be devoted ex-
clusively to the contract market, is
approaching near sell-out proportions,
according to S. B. Surrey, president of
Marketplace Associates, Inc., exposi-
tion management. Checking over the
details during a contract signing ses-
sion (see cut) are Sy Stewart (seated
left), chairman of the board of Quar-
tite Creative Corp.,, and Mr. Surrey
(seated right), with Herb Levine

(standing), contract manager of Quar-
tite, looking on. A wide scope of con-
tract products and equipment will be
represented at the show, as indicated
by this partial list of exhibitors who

) Vi
up for display

have already signed

space: Grosfeld House, Molla, Selig
Mfg., Parkwood Laminates, Quartite,
Gulistan Carpet, Aldon Mills, Trend
Carpets, Videne Div. of Goodyear,
Herman Miller, Stylume, Lloyd Div. of
Heywood Wakefield, Jack Lenor Lar-
sen, Chicago Hardware, Nevamar,
Broyhill, Howe, Hupp, Metropolitan,
Hamilton, Gasser, Middletown, Jack-
son China, Marden, F. Schumacher,
Kirsch, Sico. Other firms interested
in additional details should contact

Marketplace Associates, 331 Madison
Avenue, New York City.

Shelby Williams New York
showroom

It was a dark day when Shelby Wild
liams Industries opened its New Yor
Showroom on November 9—the da
the power failure blacked out th

northeastern area of the country an

sent millions groping for a glimmer o
light. As a result, the official show
room opening was celebrated in th
glow of candlelight, and a spirit o
camaraderie pervaded the atmospher
for the faithful who braved the 1
flights of darkened stairs. Those wh
were kept away and the few who go
only a dim look are hereby enlightene
with this properly illuminated vie
(see cut) of a corner of the new 2,00
square foot showroom at 600 Madiso
Avenue. The new facility was designe
by Dorothy Draper & Co. as a show
case for Shelby Williams' complet
line of furniture for hotels, motels
restaurants, as well as the lines o
Duo-Bed Corp.,, a recent acquisition
In charge of the showroom is Ber
Baillie, regional sales manager fo
Shelby Williams.

Program for better architecture

American Institute of Architects i
taking steps to develop methods of in-
formed architectural criticism as

stimulus to the creation of bette
architecture. With an aim to educat
the general public to distinguish goo
environmental design from inferio
design, the program will investigate
the possibility of granting fellowships
in architectural journalism to talented
writers who may be potential archi-
tectural critics. Specific recommenda-
tions for annual awards to architec-
tural critics are also to be developed.
These are expected to encourage better

(Continued on page 28)
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ace it. If a carpet can handle
tons or so of Detroit iron, it can
P most anything.
ariah, Painter's fabulous continu
filament nylon tweed, can and does
he Howe Motor Company, Middle
n, Ohio. 622 square yards of it.
it gets daily wheeling-in-and
punishment, daily dousings in brake
kcase oil, and tire dressings,

a

a daily flood of tire-kickers who
e in to see and buy automobiles
blayed in a luxurious setting not too

ago considered impossible.
ariah's sixteen tweedy colors (or
om-dyeing for large yardage) puts

heralded new car hues to shame.

Wheel Horse.

Painter Carpet Mills « Dept. C
Smith Industrial Boulevard, Dalton, Ga.

d free sample porifolio of Mariah swatc

for two or three times its price h'r; ors, and name of my nearest Painter cont
f 2 ee S S price, as

gone threadbare and bald.

Little \
ly specifi commercial nylon carpet
going. Comes on Painter's exclusive
JuteWeld e backing or high den-
sity, bouncy foam backing.

If you will now carefully cut out the
coupon, a free sample port o of actual
ches w > sent winging to

When you get your samples, take
your car and run over them a few times.
They won’t mind

A SUBSIDIARY OF COLLINS & AIKMAN
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architecture and
more knowledgeable comment on to-
day’s new buildings. The program is

understanding of

in response to a report prepared by
the AIA esthetics committee, which
“Good architecture cannot
be created in a vacuum; the reaction
to an architect’'s work by his fellow
practitioners
public may
tegral part of the function of a build-

declared:

as well as the general

be considered an in-

ing as a work of art.”

Rooms of Tomorrow

The 1967 Rooms of Tomorrow will be
this
designer/architect team for
the annual presentation at the Na-
tional Hotel & Motel Exposition this
November. Appointed were designer
Ellen Lehman McCluskey, FAID, and
the architectural firm of Charles Luck-
with John McClain
as lighting consultant. The team will
collaborate on the project, represent-
ing the ninth in the series of ideas
and products for the hotel »nd motel
construction and furnishings industries.

created year by another out-

standing

man Associates,

The practical application of the
Rooms of Tomorrow presentations can
be gauged by the results of last year’s
exhibit, created by designer Henry
End and architect Morris Lapidus. It
has just been announced that the de-
sign and concept of the 1966 Rooms of
Tomorrow will be the nucleus of a new
250-room deluxe motor inn to be built
near the Atlanta Airport and which
will be managed under the direction
of Hotel Management Co. Both Morris
Lapidus and Henry End will be con-
cerned with the actual construction of
the new inn.

Construction forecast for '66

The industry
tinue its upward trend in 1966 and will
reach an estimated $30 billion mark
in commercial building contracts, ac-
cording to a forecast in the October
1965 Market Lotter prepared by Engi-
News-Record Magazine, Ex-
pected pacesetters with their esti-
mated gains, based on reported pro-
jects in 48 states, were listed as: dor-

construction \Vi” con-

neering

mitories, up 25 percent over last year;

buildings 20
and shopping centers, 20 percent; e

office percent; sto
cation buildings, 12 percent; hospi
and medical buildings, 10 perce
hotels and motels, 10 percent; termi
buildings, 10 percent; airports 9 p
cent.

Contract carpet production

U.S. carpet mills produced 260 milli
square yards of carpet in 1964,
cording to the American Carpet Ins
tute. An estimated 25 percent of
output was for contract applicatio
The institute added that 85 percent
total production for the year was
tufted carpeting.

AID design awards

and
have contributed to the advancemg
of the interior furnishings field w¢
honored by AID at its 2lst
international design awards progr
for 1966, during the Chicago mar
week in January. The Business Fur
ture Category presentcd its first aw

Designers manufacturers w

ann

all.

PATENTED

PNEUMATIC
PARTITIONS

provide unlimited
design flexibility for
meeting and dining rooms

or educational and assembly areas
Look what

can be
done with

PNEUMATIC
PARTITIONS ¥

HUPP

the first truly portable wall

ATRWALLS offer an entirely new and extremely flex-
ible method of'dividing large areas to meet everchanging
space requirements. AIRWALLS are completely port-
able . . . may be moved at will, in a matter of minutes
. no floor or ceiling tracks are required. Just set each
48" wide, heights to 12
the patented AIRWALL telescoping cap is raised firmly
against the ceiling. AIRWALL’s tight seal at the floor

panel in place, add air and

and ceiling levels and unique construction features offer
a sound control quality never before possible in a port-
able wall. Available in a wide range of facing finishes to
provide fresh and dramatic interior decorations.
AIRWALLS are

or erection costs.

economical —require no installation
Ideal for Hotels, Restaurants, Of-
fices, Funeral Parlors, Schools, Churches, Commercial

Buildings, etc.

Write today for complete information and name of your local AIR WALL Sales-Engineer.

corPORATION AIRWALL DIVISION 8140 EAST ROSECRANS AVE. PARAMOUNT, CALIFORNIA 90724
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Knoll Associates’ stacking chair (right).

o designers George Nelson, of George
elson, Inc., and Robert Propst, of
erman Miller Inc., for the Action
Dffice Furniture (see cut), a group
bf coordinated designs with metal
bases and grained woods, manu-
actured by Herman Miller. The con-
ept provides a new working climate
ith its variety of sitting and standing
ork postures, and encourages the
eaningful clutter of information.
onorable mention in the business
urniture class went to Don Albinson,
lirector of design development, Knoll
Associates, for an executive stacking
hair (see cut). Metal base of the arm-
ess chair is light in scale and deli-
ate in detail, yet durable. Manu-
actured by Knoll, it has molded plas-
ic textured seat and back.

ew assignments . . .

owell Design Associates, New York
ndustrial-interior designer, has been
etained by architectural firm of Kuhn
Drake for the Glenside Nursing
ome, New Providence, N.J. In
inother project for Westerly Public
Library, Westerly, R.I, Howell will
bollaborate with Johnson & Haynes
n remodeling the library facilities.
. . Saphier, Lerner, Schindler, Inc.,
New York - based contract design-
planning firm, received its most recent
tfommission from the Mexican insur-
hince corporation Seguros La Comer-
pial, for its new headquarters building
o be built on a six-acre site in sub-
irban Mexico City. SLS will execute
pace analyses, projections for future
prowth, and make such key decisions
hs the size and shape of the building,
bore placement, and materials to be
ised throughout the building interiors.
BLS will work closely with architect
Mestre y de la Colina. . . . Albert
Parvin & Co., Los Angeles interior

FEBRUARY 1966

Herman Miller's Action Office (above) and

designer-contract furnisher, will create
the interiors and furnish a new addi-
tion that will double the existing floor
space of Mr. Blackwell’'s Dress Shop
on the ground floor of the Dunes Hotel
in Las Vegas. Parvin has also been
awarded the interior design and furn-
ishing contract for the new 1l-story,
200-room addition to the Riviera Hotel,
also in Las Vegas. Kitchens and under-
bars of the major addition will be
planned, equipped, and installed by
Dohrmann Co., a subsidiary, along
with Albert Parvin & Co., of the Par-
vin/Dohrmann Co. The Seattle office
of Dohrmann is currently undertaking
two Alaskan facilities: supply and in-
stallation of all equipment for the new
Valdez State Hospital; kitchen, cock-
tail lounge, and lobby of the NCO
Airmen’s Club, Eielson Air Force
Base at Fairbanks. The program for
the club calls for complete interior
design, furnishing, planning, layout,
and installation of furniture, equip-
ment, and table service. . . . Chaix
& Johnson, Los Angeles architect, is
working in association with Bakers-
field architect Eddy & Paynter in
preparation of the design of Brock’s, a
60,000 square foot department store
now in beginning construction stages
at the multi-million dollar Valley
Plaza Shopping Center in Bakersfield.
The store will have a steel-frame struc-
ture of white split-face brick, with
entrance niches accented by large
panels of glazed Spanish Tile . . . Tom
Lee, Ltd., New York designer, has
been retained by Amalgamated Hotels,
Ltd., of the Union of South Africa,
to redesign the public areas and res-
taurants of the Edward Hotel in Dur-
ban, part of Phase I in an over-all plan
to create hotel facilities for an in-
creasing tourist trade . . . San Fran-
cisco architectural firm of Stone, Mar-

raccini & Patterson, in association with
the Chicago firm of Perkins & Will,
has been commissioned to master-plan
and design the third campus for the
Peralta Junior College District, at
Alameda in northern California. The
master plan is intended eventually to
serve 5,000 junior college students,
with initial construction to provide
facilities for 3,000. In another commis-
sion, Stone, Marraccini & Patterson
is designing a new 25-story, $10,000,000
residential center for retired persons
for northern California Presbyterian
Homes, Inc. Called The Sequoias-San
Francisco, the complex will include
300 apartments and a 49-bed health
care center. A glass-roof enclosed
central courtyard will be climatically
controlled. . . . Maxwell Co. of Chicago
will execute the furnishing and instal-
lation for the new Pine Acres Retire-
ment Center, now under construction
in De Kalb, Ind. The Center will serve
as a prototype of other retirement
centers to be built on a mnational
scale. . . . Wells M. Squier, industrial-
interior designer of Lauderdale-by-
the-Sea, Fla., has been retained by
the Red Barn System, Inc., Fort
Lauderdale, to create a new interior
design image for the chain, while re-
taining the symbolizing exterior of
glazed red brick in an old barn shape.
. . . Finger Contract Supply, Houston,
Tex., is putting finishing touches on
the interior design and furnishing ' of
the elegant new 300-room Bourbon
Orleans Hotel in the famous French
Quarter of New Orleans. The famous
Quadroon Ballroom will be rebuilt
and authentically reproduced as the
main dining facility of the huge
hotel. . . . Walter M. Ballard Corp.,
New York contract designer-furnisher,
has just had its plans approved for the
main dining room at the Hilton Hotel
now under construction in Kuwait in
the Near East. Green, white, and gold
will set the color scheme for the room,
which will focus on a gazebo-type
specialty cooking grill. Ballard is also
starting its design program for a new
motor lodge at Hershey, Pa. Along
with guestrooms, there will be con-
vention facilities, dining rooms, and
restaurants. Burke, Kober &
Nicolais, Los Angeles, has been re-
tained by Popular Dry Goods Co. to
plan and design the interior of a new
department store in the Northgate
Shopping Center, El Paso. Wolff’s
Clothiers Inc., has also retained the
firm to design the two latest additions
to its chains in the greater St. Louis
area. (C)




For the past few years, Florida’s con-
tract manufacturing industry has been
growing with tropical vitality. Interest
in the national market is at a high
point, as evidenced by coNTrRACT’S din-
ner meeting in Miami last December.
Although we planned for an attendance
of about 50, more than 75 manufactur-
ers turned up for the dinner and the
discussion of the market that followed
it.

Speaker was Ben Hellman, publisher
of conTrACT, shown above center at
lectern, with an able assist from Irving
Last, president of the Florida Furniture

Manufacturers Association, and head
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of Irving B, Last Associates. Among
others attending were: William Bren-
ner, Brenner Furniture; Leo Axelrod,
Empire Furniture; Sara Kaiserman,
Paul Kaiser Associates; M. Martin,
Florentine Forge; John Crandall, Con-
tinental Lamp Co.; Forest Wilson,
Forest Wilson Design; J. H. Romine,
Florida Headboard Co.; I. L. Samet,
Sunray Chairs; A. J. Becker, Shock-
proof Corp.; Lloyd Roberts, Miami Fur-
niture Industries; Nathan Konigsberg,
Kane’'s Furniture; Wiener,
Kodawood Furniture; Frank Collins,
E. B. Malone Co.; S. W. Shafran, Kent
Furniture; I. Kane, York

James

Furniture;

FLORIDA MANUFACTURERS ATTEND CONTRACT DINNER

Martin Shankman, Turn-A-Bed; Har-
old Beck, Dixie Bedding Co.
The contract furnishings field,
Hellman told the Florida group,
broad today that it offers unparalleled
opportunities for regional as well as
broad-based national
that they study the
specialized

Mr.

is so

producers, pro-
viding market
and its requirements. A
question and discussion period follow-
talk
the present
were already geared for contract busi-
ness and that the remainder are seri-

ing his indicated that a good

many of manufacturers

ously contemplating setting up
tract

con-

divisions within the next year.
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QUIET
HOSPITAL

LONE

You can ask people
to be quiet.

Or you can make them be quiet.

Gulistan Carpet graces St. Joseph's Hospital, Chicago, Ill.

Hospitals should be quiet inside and out. Gulistan
Carpet beautifully reduces noise, far more than special-
ized acoustical materials. Carpet is warm, comfortable,
and easier to care for. And you'll save up to 50% in
maintenance costs, too! Send this coupon for the story.
See our catalogue in Sweet's Architectural File, #13L,
A-l-A, File 28.

Gulistan Carpet Division,
J. P. Stevens & Co., Inc.
295 Fifth Avenue, New York, N.Y. 10016

Please send me the whole story on how Gulistan Carpet con-
tributes quiet, warmth, comfort and beauty at less cost to
hospitals. Include free sample of Gulistan Carpet.

NAME.

HOSPITAL

POSITION

ADDRESS

CITY. STATE ZIP

C-66-2

Circle No. 26 on product information card
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chairs
do it
beautifully!

Model 2584

Matching Side Chair
Available, Model 2580

Metal and Wood Line of
Chairs and Stools

TR"PAR Manufacturing Co. « 1740 N. Pulaski « Chicago 60639

Circle No. 27 on product information card
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CONTRACT NEWS

WHOLESALE LEASING COrRP. and MACY'S department
store have joined to offer a wholesale contract and
leasing service to the business consumer. All types
of interior furnishings for lease, sale, or conditional
sale, will be provided along with interior design, and
financing. Macy’s will retain its own retail furnish-
ings department as a separate operation, not in com-
petition with the new wholesale service.

U. S. RuBBeR Co. has acquired a 240,000 sq. ft. build-
ing on a 65-acre site, formerly part of the Erie Army
Ordnance Depot, Port Clinton, Ohio, to be converted
into a manufacturing plant for vinyl fabrics. At a cost
of more than $6 million, half of the existing space
will be put into operation initially, with the remainder
available for future expansion. This is the fourth
major expansion made by U. S. Rubber to its vinyl
producing facilities since 1952.

MAXWELL Co., contract furnishers and planning spe-
cialists, have acquired complete control of the CON-
GRESS INN franchise operations from Gulf American
Land Corp. Projected changes for the motel chain
include a system of direct-distance dialing for reserva-
tions, an aggressive promotional program, and an up-
grading of facilities by Congress management.

Orcco INDUSTRIES INc. is debuting a completely new
line of indoor/outdoor carpeting made of Herculon
olefin fibers, as a result of arrangements between
Orcco and Hercules Powder Co. Initial shipments
of the new carpet line are on their way to Orcco
distributors across the country.

MURALS & WALLCOVERINGS INC. has established a new
fabrics division to coordinate with its existing line of
wallpapers, vinyls, and scenics. The fabrics division
will cover a range of drapery and casements, specially
fire- and water-proofed for contract needs, satins,
silks, taffetas, sheers, linens, and fiberglas fabrics in
a diversified color range.

JACK LENOR LARSEN, INC. and WIN ANDERSON FABRICS
will relocate its showroom to 232 East 59th Street
in New York City in the spring of 1966. Entrance
and frontage of the street level showroom will be
shared with Karl Mann Associates, though the latter

showroom will be on a different level.

PERKINS & WILL, architects, has formed a division
for the practice of professional and structural engi-
neering. P & W Engineers, Inc., name of the new
wholly-owned subsidiary, will be headed by Edward
C. Colin, president, and Hem C. Gupta, vice president,
located at 309 W. Jackson Boulevard, Chicago.

CoLLINS & ATKMAN CORP. has completed the purchase
of PAINTER CARPET MiLLs, Dalton, Ga., for 230,000
shares of common stock. The Painter firm, to be
operated as a subsidiary, adds broadloom carpets to
the product lines of this diversified textile manufac-
turer.

CONTRACT



from the compact carpet mill that

HARDWICK & MAGEE CO. :
Lehigh Avenue at 7th Street, Philadelphia, Pa. 19133 % . Address

or you

="

produces king simze~ profits f

Elegant dining is a tradition at the Beverly
House. Chicago. And Hardwick tastefully
upholds that tradition with the distinctive
contract carpeting installed by William Gray
and Sons.

An interesting mottled leaf pattern stirs lots
of admiring glances. And Hardwick's all
wool quality stands up to dirt and footsteps
like a champ. So easy to clean. Resilient,
too. Ready to spring back for another win-
ning bout with heavy traffic.

When you deal with Hardwick—the compact
carpet mill—you get king size benefits. Ben-
efits like a better edge on price thanks to
streamlined operations. Flexibility to give
you the carpeting you want when you need
it. You don’t hope for fast delivery from
Hardwick—you get it.

When it comes to the bare essentials for
making the biggest selling contract carpets
around . . . Hardwick is well covered.

HARDWICK & MAGEE CO.

Lehigh Ave. at 7th St., Phila., Pa. 19133

Gentlemen: Please send me your new “Carpet Selector”
. . . the contract carpet guide prepared as a Hardwick
professional service. Find $1.00 enclosed.

Send $1.00 for Hardwick's new “Carpet Selector” . .
In Hardwick's ““Selector” are ACTUAL CARPET SWATCHES
showing today’'s newest and most popular contract
qualities to help you demonstrate carpeting
dramatically, professionally and effectively.

Name

Firm Name.

Chicago « Dallas * Detroit « New York * San Francisco * Los Angeles ¢ City Zone State c

Circle No. 28 on product information card
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COMING . ..

THE ONE SHOW
DEVOTED TO
CONTRACT AND
ONLY CONTRACT

THE

NATIONAL
CONTRACT
FURNISHINGS
EXPOSITION

April 19, 20, 21, 22, 1966
Americana Hotel, New York City

Among Our Exhibitors Are Such Firms As:

Herman Miller, Goodyear, Chicago Hard-
ware Foundry, Selig, Broyhill, Howe,
Hupp, Metropolitan, Hamilton, Quartite,
Gasser, Middletown, Gulistan, Molla,
Parkwood, Jackson China, Jack Lenor
Larsen, Marden, F. Schumacher, Kirsch,
Stylume, Nevamar, Lloyd, Sico, Aldon
and many others.

YOU ARE CORDIALLY INVITED TO JOIN THEM.

MARKETPLACE
ASSOCIATES INC.

331 Madison Avenue, New York, N.Y. 10017
Telephone (212) 661-3388

AR AR AR RN AR AR AR R RN AR ANNANNNANAAAY

Circle No. 29 on product information card
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CALENDAR

1966

| March 21-24. Boston Furniture Show. War Me

morial, Boston, Mass.

| March 27-31. Furniture Market. Jamestown, N.Y

March 30-April 1. Home Furnishings Market
Days. Dallas Market Center, Dallas

| April 5-7. Midwest International Hotel-Motel

Show. Conrad Hilton Hotel, Chicago.

April 19-22, First annual National Contract
Furnishings Exposition. Americana Hotel, New
York City. Management: Marketplace Associ
ates, 331 Madison Ave., New York City.

April 22-29. Southern Furniture Market. Higl
Point and Hickory, N.C.

April 30-May 8. Hanover Fair. Hanover, Germany

May 7-11. National Association of Plastic Fabri-
cators Annual Convention. Americana Hotel
Miami Beach, Fla.

May 10-22, International Handicrafts Fair
Munich, Germany.

May 23-26. American Motor Hotel Associatior
and National Restaurant Association combine
conventions, featuring Motelrama Idea Room
McCormick Place, Chicago.

May 24-27. Interstoff International Spring Tex{
tiles Fair. Frankfurt, Germany.

June 6-10, 13-17. New York Curtain and Drapery
Market Weeks. Showrooms, New York City.

June 19-23. China & Glass Show. New Yorker
Hotel, New York City.

June 19-25. Furnishings Market. American Furni
ture Mart, Merchandise Mart, Chicago.

June 27-July 1. Furniture Market, N.Y. Furniturg
Exchange, National Furniture Mart, Nationa
Home Furnishings Mart, Furniture Mart, Ong
Park Avenue, New York City.

July 11-15. Summer Furnishings Market. Dalla
Market Center, Dallas, Tex.

August 29-September 1. American Hospital As
sociation. McCormick Place, Chicago.

CONTRAC
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. « The progressive
Hospital of the Good Samaritan Medical Center,

The place:

The man: B4

The carpets:

Bigelows.

(Why do people like Eugene Allen specify Bigelow?
Because they know that for every hospital, hotel,

otel or commercial building, Bigelow has or can
custom-create the perfect carpet. We've done it
since 1825. Our carpet counselors will give you all
the help you need in solving any kind of carpet

Bigelow sales offices

s are located in Atlanta, Boston, Chicago, Cleveland, Dallas, Denver, Detroit

Los Angeles, California

Eugene Allen,
Allen Brothers,
Los Angeles, California

For the admissions office area, Mr. Allen installed specially engineered
Gropoint® Cushionlok wall-to-wall. 100% snag-proof wool, woven with copper wires to ground
static electricity, it also carpets the hospital's public corridors, ramps and offices.

problem—at no charge. Simply call your nearest
Bigelow sales office. Or for a colorful, free bro-
chure on commercial carpets, write Dept. A, 140
Madison Avenue, New York, N.Y. 10016. Find
out for yourself why

people who know buy Bigelow J

, Los Angeles, Minneapolis, New York, Philadelphia, Pittsburgh, St. Louis, San Francisco, Seattle

Circle No. 30 on pruoduct information card
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eer day, you can see...

a great new sheer collection
by Hathaway

See for yourself. The most spectacular

view of beautiful sheers that you're likely to
notice any place in town. It's Hathaway's

Sheer Collection—timed for what promises to be
the biggest sheer season yet—promotable all through the housé,
all the year through. See exclusive prints and solids

in varied constructions for bedspreads, curtains,

draperies. Then see how substantially you profit once

you let these versatile Hathaway Sheers go to work

for you. The complete line of Hathaway Sheers

are on view at 261 Fifth Avenue, in New York, Phone OR 9-8626
or at a Hathaway distributor near you.

HATHAWAY ksrics

BERKSHIRE /HATHAWAY INC., HOME FABRICS DIVISION

BEDFORD, MASS.

HATHAWAY FABRICS AND BOURNE LININGS @ NEW YORK/co-nCAc;o/Léé

vircle No. 31 on product information card

CONTRACT)



Fopanse of carpeting,
in a medallion design
of the restaurant’s
krest by C. H. Masland,
adds visual excitement
to the view from

the third floor balcony
of the Town House
restaurant on

Long Island, N. Y.
Circle No. 82.

FIVE years ago a carpeted bowling center was some-
thing of a novelty. Today it is the standard. Today
the carpeted supermarket is an innovation. Tomorrow
the supermarket with hard surface floors may well
be substandard. No longer is carpet reserved for the
floor of the man with his name on the door. Carpet
s taking over the floors of office buildings, schools,
nd hospitals, to name just three.

This is happening because in little more than a
ecade, accelerating changes in carpet manufacture
ave changed carpet itself from the rich man’s indul-
ence to the practical property manager’s necessity.
As a result, while annual shipments of broadloom
zarpet burgeoned from 148.5 million square yards in
960 to an estimated 295 million square yards last
rear, contract carpet yardage practically quadrupled.
ost carpet executives, with both feet on the broad-

rving Leos, a trade authority on carpeting, was editor of
floorcovering publication for several years.

EBRUARY 1966

February 1966 CONTRACT

CARPETING

VOLUME IN THE INDUSTRY HAS INCREASED TEN-FOLD IN 15 YEARS AS A RESULT OF
NEW TECHNIQUES, FIBERS, PROMOTIONS AND MARKETING METHODS

BY IRVING LEOS

loom, expect this trend to continue strongly.

Here is how contract carpet yardage has been
trending: 1950, less than 10 million square yards;
1960, 22 to 26.5 million square yards; 1965, between
88.5 and 103.25 million square yards. (Figures are
approximate because it is impossible to pinpoint how
much so-called residential carpet goes into contract
applications.)

The reason for such dynamic expansion? In part
the answer is in the massive marketing thrust of the
synthetic fiber manufacturers, carrying carpet mills
along with them into new contract carpet markets,
and spurring wool interests to step up their promo-
tion efforts in self-defense.

But this lavish missionary drive could not begin
if not for the fact that there were more technological
breakthroughs in carpet manufacture during the past
dozen years than there had been in the previous
century and a half. Among the most significant:

1. The advent of the tufting machine, obsoleting
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CARPETING

many looms, speeding production, and lowering costs.
According to industry sources, tufting now accounts
for more than 85 percent of all carpet manufactured,
though the loom remains significant in the manu-
facture of contract carpet.

2. The entry of man-made fibers, stabilizing prices,
expanding supplies, lowering costs and offering dura-
bility and cleanability at a price.

3. Extensive research and development programs,
aimed at increasing the versatility of the new
machines and fibers.

Automating the little old rug maker

The folklore of tufting goes back to 1895, when
Catherine Evans, of Whitfield County, Georgia, made
her first hand-tufted bedspread. There were crude
tufting machines operating before 1930, and by 1940
there were machines 40 to 50 inches wide, used for
bedspreads and terry cloth. By 1950 cotton pile carpet
was being turned out on machines 9 and 12 feet wide.

The tufting machine, in effect a multi-needled
sewing machine, stitches pile yarn to a backing sheet.
This differs from the loom, which weaves backing and
yvarn together, in a much slower operation. (It’s al-
ready a few years since a tufting machine needled
out a mile of carpet in a single eight-hour shift.)

A sustained effort to refine this highly automated
equipment has resulted in such developments as the
electronic pattern attachment, wherein a pattern on a
cylinder no larger than a nail keg is reproduced by
the needles of the tufting machine; the sliding needle
bar, permitting greater definition of pattern and
texture; and most recently the Honesty machine,
using hollow needles through which the yarn travels
by compressed air to create pile density and,
sculptured effects formerly thought possible only
with weaving equipment.

For commercial use particularly, many specifiers

More than 44,000 square feet of Roman
Tile, 1009 Herculon olefin from E. T.
Barwick Mills, was selected in a special
two-color block design for an automobile
showroom. Intaglio (above) is another of
Barwick’s new qualities, a Colorset pat-
tern of two-ply twist, continuous fila-

ment nylon, Cirele No. 56.

remain loyal to densely woven carpet, rather than
tufted goods. Their feeling is that the density of the
pile, plus its being woven into the backing, make for
a tougher carpet. In addition, the Jacguard system
permits practically infinite design variations and sub-
tleties, which tufting is only beginning to approach.
But as tufters continue to improve their equipment
and techniques, they are obtaining dense pile, dimen-
sional stability of design sophistication which enables
them to compete effectively with woven carpet on a
quality basis, aside from price.

Nor do innovations end with the tufting machine.
Several mills now offer carpet with patterns printed
in—not on—the color going right down to the backing.
® Printing offers the economy of keeping stock “in
the gray” and applying pattern as ordered. In addi-
tion, when combined with another of the newer
techniques, flocking, it affords revolutionary speed of
production.
® Flocking carpet is made by embedding pre-cui pile
fibers in a bonding agent on a backing sheet. In solid
colors, flocked carpet has a velvety appearance.

‘“Paste-down’’ carpet

Another development which has beeri: gaining m men-
tum rapidly is the sponge-bonded carpet. Severa' mu. s
are marketing carpet with a low, dense loop pile of
continuous filament nylon bonded to a sponge rubber
cushion. The rubber’s resilience and the nylon’s resis-
tance to soiling and abrasion are finding favor with
many contract carpet users. The prevailing width
is 54 inches, because it is woven on 5H4-inch upholstery
looms. These offer the production speed and the com-
pact pile construction desired.

Variations—wool pile, tufted pile, foam rubber or
vinyl sponge backing—are cropping up in increasing
number. One of the latest of these is a foam-backed
nylon carpet made in the 12-foot width. While the
combination of carpet and cushion in an integral unit
makes for a heavy piece of goods for installation
mechanics to handle, the high-density foam used in

CONTRACT
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A Heavy duty contract carpeting from
Verti-Pile is a flocked velvet. The fibers
are pre-cut and distributed evenly in all
direction, eliminating “‘rows” that break
up pile uniformity. The all-direction pile
18 very suitable for dye cut tiles, stair
pads, or other specially shaped carpet
installations. Cirele No. 57.

B One of a large group of 1966 qualities
from Magee Carpet Co. is Plaza Del Rey,
. Aerilan, random-sheared in a scal-
lopped design. It is stocked in fifteen
colors, in 12 and 15 foot widths. Circle
No. 58.

C Burlington’s new line of moderately-
priced area rugs feature geometric pat-
terns of Mediterrancan influence. The
cut and loop pile is a blend of Kodel
polyester, a mew fiber from FEastman
Kodale, and nylon. Cirele No. 59.

D Brampton by Gulistan Carpet Co. is a
loop pile of 1009 Herculon olefin fiber,
a growing name in contract carpet con-
tent. The fiber offers exeellent resistance
to heavy foot traffic, is moisture and dirt
resistant, and wvirtually static free.
Cirele No. 60,

E Forward Look, one of four new 1966
lines from Downs, is a Wilton pattern
of 100% Acrilan. The two-tone design
has a soft striated effect, the result of
working rows of eut pile against rows
of loop of different heights. Forward
Look comes in mnine colorations. Cirele
No. 61.
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this product is said to keep it from being unwieldy.
Speed of installation is another benefit offered by
these types of carpet, since they simply are cemented
to the subfloor.

The cost of care

A key subject, and one over which carpet and fiber
interests have locked horns with hard surface floor
makers, is that of maintenance cost. The American
Carpet Institute’s figures, based on a study summed
up in its report, “Cutting Costs With Carpet,” have
been a powerful lever for moving carpet into areas
formerly sacred to vinyl asbestos tile, terrazzo, and
sheet vinyl. Hard surface groups have come up with
their own studies aimed at refuting ACI's figures.

Without getting bogged down in such details as the
life expectancy of a dust mop, one development
quietly expanding in major market areas around the
country has impressive implications. An increasing
number of companies throughout the land are offer-
ing carpet to contract users on a lease-maintenance
basis.

Typically, they offer to install carpet and maintain
it for five years at a cost equal to what the user
would pay just for maintaining hard surface floors.
Working with a minimum installation of 500 yards,

o Bl ——
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they can pay for the carpet, maintain it for five
yvears, and earn a profit, due to the savings on main-
tenance resulting from the use of carpet. Some of
these programs are based on the use of a sponge-bonded
nylon, but a West Coast firm is cultivating the school
market, using carpet made of acrylic fiber.

Tonnage from test tubes

The explosive growth of the carpet industry is due in
large part to the nearly simultaneous appearance of
the broad tufting machine and of synthetic fibers.
The growth of these fibers is even more dramatic.
Consider these figures from the American Carpet
Institute, comparing fiber usage for broadloom in
1960 and 1965:
Nylon—1960, 43 million 1bs.; 1965, 208 million Ibs.
Acrylics and Modacrylics—1960, 15 million lbs.;
1965, 120 million lbs.
Rayon—1960, 25 million Ibs.
Polypropylene and Rayon—1965, 25 million Ibs.
(Practically all polypropylene)
Polyester yarns have just begun to make their
way onto the market in broad carpet.
In the meanwhile, wool dropped from 163 million
pounds in 1960 to 115 million pounds in 1965.
All the above data are over-all figures: it is im-

A. Before 1965, a carpeted supermarket
was unheard of. At Lofino’s, in a Dayton
suburb, store is completely carpeted in
Pastorale, a Densylon carpet from Com-~
mercial Carpet Corp. Circle No. 62.

B. Even spikes of golf shoes won’'t harm
this sturdy carpet from Ozite—Town 'n’
Terrace of Vectra polypropylene olefin
fibers. The indoor/outdoor quality can
be cleaned by broom or vacuum. Circle
No. 63.
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C. Eight 1966 lines from Ceallaway in-
clude unusual sculptured designs, five in
nylon and three in Acrilan. Samoa, a
profusion of tropical flowers im three
levels, has lively surface interest, as do
Bayshore and Windsong, two of the other
recently introduced qualities. Circle No.
64.

D. A screen print linen fabric was the
design source of the border pattern on
a new Color Pageant area rug from
Greeff Fabric's carpet division. The rug,
which coordinates with the fabric, has a
tight loop wool pile with an embossed
cut and loop border. Cirele No. 65.

E. A new contract carpet from Bigelow-
Sanford is a tightly tufted acrylic fabric.
Brookdale has a level loop pile that offers
excellent erush resistance, has good bulk
and wears well—in a choice of eleven
tweed colorations. Circle No. 66.

F. James Lees & Sons executed the rug
for the executive dining room of the
Fulton National Bank, designed by Sub-
urban Living of Atlanta. The field is
blue, the border, ship’s wheel and anchors
in a green rope effect. Surface yarns are
100% wool. Circle No. 67.

FEBRUARY 1966

41



A. Monareh’s research department has
developed a mew texture for Colorset
carpets, as seen in Chateaw, one of the
new qualities. The surface appearance is
wimilar to needlework stitching found in
0ld World damask rugs. The low, dense-
ly packed, two-ply twists of continuwons
filament nylon offers the firm support
and wearability needed for contract in-
stallation. The pattern, a contemporary
adaptation of a damask, can be selected
in six colorings. Circle No. 68.

B. Wall-to-wall carpeting doesn’t meces-
sarily mean on floors. Luxury Turf from
Crown Tufted lines the walls of the New
York office of the NSID—a pleasing
background for pictures exhibited on the
corridor walls. The quality is a plush
velvet pile of Herculon's olefin fiber.
Cirele No. 69.

C. Triode, @ mew quality from Loomtex
Mills has a random loop pattern in three
pile heights of 1009, Caprolan. The high
pile is sheared to a plush. Triode quali-
fies as a certified Caprolan gold label
product. Cirele No. 70.
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possible to break down fiber use in contract carpet.
Nor should conclusions be drawn as to the merits of
a given fiber for contract carpet use, solely on the
basis of the foregoing poundage estimates. There
isn't a fiber in existence which couldn’t be made into
a piece of shoddy. Further, there are excellent carpets
of every fiber that would be completely wrong in
specific contract applications.

What then can be said definitively about the re-
spective fibers? Why the proliferation of such eso-
teric terms as acrylic, polyester, polypropylene?

The fact is that every fiber now being used has
specific benefits to offer, along with its limitations.
Knowing these can help in judicious selection of con-
tract carpet. Following is a summary of key charac-
teristics of fibers used in contract carpet. It is
important to bear in mind that the fiber is one of
three crucial factors in determining a carpet’s per-
formance. The construction of the carpet and the
quality of its installation are no less fundamental.

Aerylie—The most wool-like of the synthetics in
appearance and hand; superior resilience and clean-
ability; hydrophobic; non-allergenic; resistant to
moths, mildew and static buildup. Major brand
names: Acrilan, Creslan, Orlon, Zefkrome. Note:
Modacrylic fiber, akin to acrylic, though less than
859 acrylonitrile, often is blended with acrylic. Major
brand name: Verel.

Nylon—the toughest all-around fiber; superior
abrasion resistance and resilience; excellent water
resistance; some types cross-dyeable for multi-color
effect in single dye bath; tendency to static buildup,
though some types have managed to reduce or elimi-
nate this. Brand names: Antron, Caprolan, Cumuloft,
DuPont Enkaloft, Qulon.

Polypropylene—Highly water-resistant and static-
free; superior bulk and coverage because of low
specific gravity; easy cleanability and low soilability;
resilient; mostly solution-dyed; low melting point.

CONTRACT




D. The first carpet made of Antron nylon,
Du Pont's heavy-duty ecarpet fiber, is a
densely packed contract grade from
Cabin Crafts. The yarns are boldly
ireated in a three-color loop construction.

Circle No. 71.

E. Philadelphia Carpet Co. is showing
four mew carpet lines that reflect its re-
search into the influence of texture onm
color tones. Of the four, there are shag
carpets of 100% Aerilan pile, frieze
shags of heat-set nylon pile, random-
sheared mosaic patterns of continuous-
filument Cumuloft nylon, and an all wool,
Classica (shown) with swirls of tip-
sheared and loop-pile in two pile heights.
Cirele No. 72.

F. A new Deltox quality is at-home out
of doors as well as in. Acapuleo is «
textured, multi-colored woven rug that
is fade, soil, and stain resistant. It
sweeps, vacuums, or hoses down for
cleaning, is reversible for double wear,
and standard in five colors. Circle No. 73.

G. A sturdy carpet by DuKane Textiles
is denmse, 3-ply nylon tweed yarns engi-
neered for easy installation with no
seams. Ends butt firmly together and a
foam backing cements to the floor. When
replacement is meeded, the carpet may
be cut and a new piece inserted—the in-
cision 1s invisible. Cirele No. 74.

H. Coronet introduces sim mew qualitics
for 1966. Kinsdale, a ripple textured
contract grade (shown) and five of
Acrilan, Herculon, and other popular
fibers. Cirele No. 75.
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A. To complement the French traditional
Jurnishings of its lobby, Sherry Nether-
lands Hotel in Manhattan wanted a lux-
uriant carpet of period design. Simon
Manges specially designed a thick, cut
100% wool pile in tones of regal red.
Cirele No. 76.

B. Along with high pile Rya rugs, Scan-
dinavian Marketing Associates imports
a flat weave, reversible design, Kinna, of
55% wirgin wool, 15% goat’s hair and
30% rayon. Circle No. 77.
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Brand names: Herculon, Marvess, Polycrest, Vectra.

Polyester—High resilience; hydrophobic; excellent
resistance to soiling and abrasion: excellent texture
retention. Major brands: Dacron, Fortrel, Kodel,
Vyeron.

Wool—Strong and versatile fiber with excellent
cleanability and texture retention. Though it absorbs
water, this reduces its attraction for oily stains. Prac-
tically all wool carpet is permanently mothproofed in
manufacture.

Where there’s a floor, there's a market

Fiber sources and carpet mills have marshalled man-
power and marketing strategies to open new applica-
tions for the products of their research. Aiding their
efforts are such persuasive publications of the Ameri-
can Carpet Institute as:

Sound Conditioning With Carpet. A report based
on work by the Acoustical Laboratory of Columbia
University and the Bureau of Standards laboratory.
This shows that typical contract carpet is an
acoustical material, with a noise reduction coeffi-
cient of .55. It also reports that carpet absorbs ten
times the air-borne noise that any other floor covering
does, and that carpet is the best absorber of impact
noises.

Ezcellence and economy. Spelling out the benefits
of carpeting as demonstrated by installations made in

€. Roxbury 1is offering a selection of
handsome contract qualities in a number
of fibers, among them wool, Aecrilan,
Herculon olefin, and nylon. Colour Point,
one of the mew lines, is a multicolor
tweed in a homespun weave of 1009
wool. Cirecle No. 78.

D. Tumbleweed from Thomas Pride Car-
pet Mills is one of the first qualities to
be made with Allied Chemical's new
twist-set Caprolan nylon yarns. A deep
cut pile in a two-tone texture, it comes
in 15 multicolor tones, 12 and 15 foot
widths. Cirele No. 79.

E. Ruggedly designed for pro rooms and
locker rooms is a special line, Country
Club, from Hardwick & Magee. A blend
of 70/30 wool and nylon, the series fea-
tures a grid-like pattern in two tones of
red. Cirele No. 80.

F. Carpeting in a bold custom-designed
pattern swirls through the corridors of
the Los Angeles Club. V’Soske prepared
the carpet to specifications of Heins-
bergen Decorating Co., who planned the
club’s decor. Circle No. 81.
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three public schools. These and other materials are
used with telling effect at conventions and confer-
ences of educators, hospital administrators, libra-
rians, hotel owners and so on.

Auguring well for such efforts are the growth of
school construction at the rate of 120,000,000 square
vards of floor space per year; the trend toward open
planning of schools, making noise control imperative;
and the growing recognition of tangible dividends
from the psychological benefits offered by carpet. To
wit, improved patient morale in a carpeted hospital
room can speed up recovery, enabling the hospital to
handle more cases in a given period. Noise reduction
in an office can boost productivity of personnel. The
atmosphere created by a carpeted classroom can
foster better student attitudes, and incidentally, lower
housekeeping costs.

Carpet now extends beyond wall-to-wall confines.
Today several prominent manufacturers offer carpet
designed for outdoor use. Some are turflike, others
grasslike, and still others are more like a thick and
springy felt. Made of polypropylene, saran and acry-
lic, these are being installed around swimming pools,
on putting greens, patios, marina docks, play areas
and other outdoor expanses.

Off-beat applications of carpet to walls and ceilings
are also to be found. But with all the acres of floors
available for carpet, the industry can be expected to
concentrate on this prime market, to continue its
spectacular growth. (C)
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FLORIDA POWER & LIGHT: A CASE STUDY

Three-year research program results in $100.000 outlay

for carpeting of new general office building in Miami. By Paul Einstein

ALTHOUGH many industry studies on
the relative merits of carpeting versus
hard surface flooring are available,
Florida Power & Light recently con-
ducted an exhaustive analysis of its
own in order to determine effective
methods of reducing maintenance costs.
The study was launched almost three
years before FP&L moved into its new
four-story general office building in
Miami, headquarters for the utility’s
top executive staff, as well as account-
ing and engineering sections.

Result of the study was an invest-
ment of more than $100,000 for 100 per-
cent wool carpeting, installed in just
about all offices and work areas in the
acre-square structure. In terms of
economy, FP&L estimates a sizable
$21,000 per year savings in mainte-
nance costs alone, and cites such ma-
jor advantages as attractive appear-
ance, economies permitted in construc-
tion, and reduction in noise.

Carpeted areas included 10,428 of
the 17,333 square yards of usable floor
space in the building. Left uncarpeted
were kitchen, restrooms, first and sec-
ond floor lobby and corridors, service
elevator, storage and file rooms, and
computer room.

While the study indicated the initial
cost of carpeting to be approximately
three times the cost of hard surface
flooring, it also stated that the annual
cost of maintenance on a hard surface
floor, such as vinyl asbestos tile, to
be about three and one-half times as
much as the upkeep on carpet, Taking
into account the life expectancy of car-
pet and the annual savings possible on
maintenance, FP&L calculated that the
cost of carpet would pay for itself in
about five years.
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In view of these factors, carpeting
proved the overwhelming choice of
the utility officials. The next question
was what type, or types, of carpeting
would be most suitable for the needs
of specific areas. After reviewing the
performance and appearance charac-
teristics of both natural and synthetic
fibers, officials decided on wool for
two reasons. Wool, they maintained,
would (1) retain its original appear-
ance longer and would (2) “spring
back™ after traffic.

Specifying appropriate grades

Recognizing that different traffic pat-
terns in the various areas would re-
quire different types of carpeting, sev-
eral grades and qualities were speci-
fied in terms of specific needs. For
offices, an 8-row velvet weave was
chosen, with a more durable 9-row
velvet weave for the third and fourth
floor corridors and elevators, and a
two-ply Wilton grade or equivalent
for cafeteria dining room.

Explaining the reasoning behind
these selections, FP&L executives said:
“We should normally expect approxi-
mately a 25 percent increase in wear-
ing quality from the 9-row over the
8-row carpet, with an 8 percent in-
crease in cost, but we could not jus-
tify either the use of 9-row through-
out, or 9-row in the office and 10-row
in the corridors.”

The two-ply Wilton for the cafeteria
was specified “because it adapts itself
to multi-color patterns and has the
higher wearing qualities needed in a
facility of this type.”

The specifications called for 8,422
square yards of 8-row “Grospoint or
equivalent” carpet for the offices and

1,162 square yards of 9-row “Gros-
point or equivalent” for the corridors,
both in 15-foot widths. They called fo
712 square yards of “Wilton grade
or equivalent” carpet with a 9-foot
width for the cafeteria.

Six dealers submitted proposals on
carpet from eight manufacturers. The
successful bidder was Miami Rug Co.,
with bids of $7.41 per square yard on
8-row; $8.10 per square yard on 9-
row; and $12.95 per square yard on
Wilton.

The bid called for Lees Bondset
quality carpet. It averaged out to
$9.87 per square yard, or a total of
$81,039.62. Cushion costs were $9,500,
or 95 cents per square yard. Jute
stuffer and jute filler were used. In
stallation costs totaled $7,960; the
percent state sales tax amounted to
$2.954.99; the performance bond cost
$197. Total contract price: $101,651.61
FP&L  executives included spard
carpet for future replacement and
maintenance in the bids. It amounted
to 10 percent of the 8-row and 9-ro
carpet and 15 percent of the Wilton
carpet. Cost of the spare carpef
amounted to $9,000.

Purchase of the carpet was han
dled directly with Miami Rug Co., in
stead of going through building con
tractor Wesley Construction Co.

A decision was required by the util
ity on Lees Bondsett quality carpef
as opposed to a lower bid submitted on
carpet by another mill. The compan
decided on the Lees carpet because i
had 9 percent more wool face ya
and 7l percent more total carpe
weight per square yard.

For maintenance purposes, FP§
officials decided on a green, blue, and
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Florida Power & Light's new four-story general office
building in Miami was designed by architect Robert Law
Weed, of Weed-Johnson Associates. Interior designer was
Vern Currie, AID, of Richard Plumer Business Interiors.
All-wool carpeting, at a cost of more than $100,000, was
installed after a three-year study convinced officials that
carpeting would be more economical than hard surface
flooring. The cafeteria-dining room (above) is covered
with 712 square yards of Lees Bondset two-ply Wilton grade
carpeting, selected by company officials because of its high-
wearing qualities and adaptability to multi-color patterns.
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Even the drafting room (left) was carpeted, much against
the advice of company architects, who feared the car-
peting would be ink-stained within a week. They were,
happily, proved wrong. The same Lees Bondsett in offices,
except in more durable 9-row velvet, is used in heavily
trafficked areas, such as corridors (above). Directors
board room (right) is enriched with Karastan's Barsa-
leau carpet, in Spanish sienna, to complement the fine
furnishings. Here and in executive and general offices,
prime sources of furniture include Thonet, Barnard,
Simons, Steelcase, and Dunbar. Where possible, locall

holly colored carpet for the offices
and corridors. In the 282-seat cafe-
teria dining room, the dark brown
carpet has a pattern of large squares
filled with small squares in shades of
blue and green.

Performance reports from
other firms
The long study by FP&L on carpet
versus vinyl asbestos tile embraced
an investigation of experiences of
some of its biggest customers, includ-
ing Burdine’'s Department Stores;
Lynch Properties, owner of hotels;
Wometco Enterprises, operator of a
chain of motion picture theaters; the
Dade and Brevard County Boards of
Public Instruction; University of
Miami; and the Polly Davis Cafeterias.
Cleaning contractors were contacted
for their opinions as well as represen-

suppliers were called on for special detail work.

tatives of the carpeting and vinyl tile
industries. Published articles on the
subject were scrutinized.

Reaction was varied. Burdine’s told
the power company that it preferred
carpet to vinyl asbestos tile in all
areas where it could be used, since if
will pay for itself in savings in clean4
ing over the expected 15-year life o
the carpeting. The department stord
chain recommended a synthetic carpe
in preference to wool.

Lynch Properties said it had stand
ardized on 100 percent wool carpet i
lieu of synthetic or composition car
pets because of wool's ability to re
tain its colors and its resilience. Syn
thetics do not spring back as well
the hotel operator said. It recommend
ed a short nap pile for FP&L. Lynch
uses Wilton carpet in public areas and
Axminster cut pile carpet in guest
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rooms “because it is softer when walk-
ing in bare feet.”

Wometco Enterprises reported it has
sed some synthetic carpet with a 32-
unce rubber underpad for more than
en years in some of its theaters. It
utilizes vinyl asbestos tile in some

offices, but “we have had a great
leal of trouble with deterioration of
his flooring from spike heels.”

Polly Davis Cafeterias, on the other
hand, recommended the use of vinyl
sbestos tile rather than carpet. The

firm, which uses tile and carpet in its
afeterias, said it can obtain only three
r four years of life from a wool car-
et in heavy traffic aisles but it gets
2 years or longer wear in other areas.
he company is constantly changing
able arrangements to relocate traffic
isles. Maintenance of carpet is higher
han vinyl tile, the company said, be-
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cause it must vacuum after each meal
and dry clean twice a year.

Ernest Gaw, president of Janitorial
Services Inc., told FP&L that it “will
save approximately $13,000 per year on
maintenance of 100,000 square feet in
comparison with viny] asbestos tile.
On this basis, carpet will pay for itself
in 8 to 9 years.”

The Dade County Board of Public
Instruction has ordered carpet for
classrooms and libraries in four new
elementary schools and the new Mi-
ami-Dade Junior College Learning Re-
sources Center.

The Brevard County Board of Pub-
lic Instruction, which teaches the chil-
dren of space-age scientists at Cape
Kennedy, has made extensive study
of various types of floor covering. A.
T. Olsen, director of maintenance and
construction, said the school system

has settled on U.S. Royal Vinal carpet,
which it is installing at $6.29 per
square yard, “We have also in use in
our county wool carpet at $12.50 per
square yard and nylon carpet at $10.85
per square yard.”

The University of Miami, which has
DuPont 501 nylon carpet installed in
its executive offices, said it was very
satisfactory from the standpoint of ap-
pearance and maintenance.

American Building Maintenance Co.,
recommended the installation of vinyl
asbestos tile by FP&L with a short
nap carpet for executive offices.

Appraisal of these reports and eval-
uation of comparison figures finally
led to the huge expenditure in carpet-
ing. For all practical purposes, officials
consider their new headquarters “a
carpeted office building” — and are
happy with the results. (C)
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THE GRID

IS STILL THE RULING ARCHITECTURAL FORM, AND IN THE VAST OPEN SPACES OF

TODAY'S BUILDINGS, PARTITIONS OF ALL TYPES HAVE A GREAT PRESENT AND FUTURE MARKET

AvLtHOUGH the international Bauhaus
style may be considered a cliche today,
it nonetheless remains the dominating
architectura] design idiom, its influence
made even more forceful as a result of
advances in construction techniques
and methodology, to say nothing of its
economic appeal to a realistic business
community.

While are
searching for new architectural forms
to enclose space, the grid is still the
ruling favorite. Gone are most of the
cumbersome, cluttering, and restrictive
loadbearing walls; instead, the interior
shell has been completely opened up,
providing the occupant with almost un-
limited flexibility in dividing the space
to suit not only his current needs, but
also his requirements for future expan-
sion. And in today’s market of high
construction and rental costs, efficient

theorists incessantly

use of maximum space is an economic
necessity.

As part of the planning program of
new commercial and institutional spac-
es, particularly in the modern office,
planners and designers rarely approach
the project with a rigid, one-time solu-
tion in mind, but rather with a long-
range enough
flexibility so that the working space

scheme incorporating
can be rearranged as personnel is in-
creased, or as operational procedures
change. It is at this point that movable
partitions and wall systems are con-
sidered and recommended.

During the

course of a space as-

signment, designers think seriously
about partitions at least twice—once
very early in the task, when they

must organize the space to make it
work efficiently, comfortably, and eco-
nomically, and then toward the end
of the job, when they select and spec-
ify furnishings. On initial price alone,
partitions cannot compete with plaster
and gypsum block walls, but with this

consideration aside, there is hardly a
comparison. Designer J. Gorden Carr
of the firm that bears his name feels
that partition
have been improving the queality and
assaulting the high prices at the
time.

system manufacturers

same

Designers whose job it is to review
the
partitions are impressed by the fact
that in a relatively short time partition

developments in manufacture of

systems have acquired characteristics
and dignity all their own. They are
no longer considered make-shift or
temporary solutions, but wall forms in
their own right, which do what the tra-
ditional wall does and very much more.
The
such that it can provide a sober and
stately background, or an environment
in which color and light prevail
Partition systems not offer
easier movability without dirt, grime,
and noise, but good looks and func-

partition system’s versatility is

only
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A Partitions create a crisp atmosphere in IBM build-
ing, Minneapolis, by means of American Saint Gobain's

Huewhite gla Circle No. 85.

B Durability is assured with Goodyear’s Videne
polyester film on systems by Modern Partitions. Many
solids and 16 woodgrains are available. Circle No. 85.
€ Rolscreen’s Pella wood folding partitions set off
display rooms of toy firm. Circle No.

D Modernfold Woodmaster 800, by New Castle, fea-
tures solid laminate 8-inch panels joined with extruded
vinyl hinge. Circle No. 88.

E National Gypsum's Contempo Wall demountable
system includes three wood patterns. Snap-on battens
and corners are demonstrated. Circle No. 89.

F Easily erected modular system by U.S. Plastics can
be waried by combining solids with Glasslites. All
facings are bonded to kraft honeycomb core, making

partitions structural and loadbearing. Circle No. 90.

tional benefits too. One can get a
clean straightforward look in a series
of floor-to-ceiling panels that not only
offer simplicity but also impose an
order and rhythm to the space. When
simplicity is not enough, the partition
panels may altered to suit any
taste or create any number of effects
—from sedate to decorative, from airy
to elegant. A company that specializes
in versatility is New Castle Products,
Inc., makers of Modernfold partitions.
New Castle boasts a long line of oper-
able and folding walls that will vir-
tually fit every application

Panels of a partition tem may be
alternated from gl to wood, or from
wood to fabric, adding not only variety
to the decor, but also light if glass and
other transparent or semi-opaque ma-
terials are used. Partition walls can
be filled with sound-absorbent mate-
rials for acoustic control; these walls
pretty nearly measure up to the sound
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control achieved with plaster walls,
and some manufacturers even claim to
outdo plaster walls acoustically. More-
over, electrical outlets can be set in
the posts of the partition system, mak-
ing it possible to carry these facilities
along with the wall when it is moved.

While the standard movable partition
systems on the market offer a wide
variety in appearance features, there is
no one partition system on the market
that could possibly fit all building
modules because modules are, of
course, set by any number of condi-
tions—from pre-cut lengths of building
components to lengths of fluorescent
lamps. No mass-produced partition
system under 15 dollars a linear foot
will overcome the many potential prob-
lems a partition system encounters—
noise, irregular ceiling heights, corri-
dor lengths, and the ubiquitous “un-
usual fit.” On top of this, one must
add the varying fire laws and building
codes. Some laws insist that partitions
prevent the spread of fire for various
periods of time; other laws are not
so much concerned with the spread
of fire as they are with the spread
of smoke.

In an effort to dea]l with these prob-

lems, most good partition systems that
hit the market today are not only
equipped with elaborate mechanisms
to adjust partitions to irregularities,

A AirWall 300 by Hupp Corp. with chalkboard facings
divides classrooms in Deerfield, Ill. Circle No. 91.

B Hard-surfaced partition for YMCA is Holecomb &
Hoke’s FolDoor Medalist. Circle No. 92.

C Free-standing steel partitions by Rockaway, have easily
assembled panels and posts. Circle No. 93.

D Kwik-Wall panels quickly lock in place against ceiling
by turning device to raise top. Circle No. 94.

E Flex-Wall by American Sanitary Partition Corp. comes
in 32 colors, predrilled for wiring. Circle No. 95.

F New data processing complex combines two of Adan-
lock’s 32 series of Thinwall partitions. Circle No. 96.
G Hauserman’s low-cost Co-ordinator Double Wall comes
in several standard widths and heights. Circle No. 97.
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but are also manufactured with mate-
rials that stand up to some of the
strictest fire codes. Of course, as the
old saw goes, you get what you pay
for.

Recently, however, E, F. Hauserman
Co., traditionally a high-quality sup-
plier, added to its line a practical
metal movable wall that sells at low
initial cost. By eliminating some costly
manufacturing and engineering ex-
penses and using simple versatile com-~
ponents, produced with a high degree
of standardization, the partitions can
be adjusted at the job site to the
heights and widths that meet very
many conditions.

Called the Co -ordinator Double
Wall, Hauserman's system is designed
so that each post receives two identical
steel panels with gypsum core lami-
nated to both sides. The panels arrive
at the job site with a baked-on prime
coat, ready for painting, which makes
it possible to delay color choice until
after installation. The decor may be
varied by using color, glass, vinyls, or
other wallcovering materials. Accesso-
ries such as shelves or pictures can
be hung from panels with standard
picture hooks. Wiring and other elec-
trical services are provided for with
openings in the posts and panels.

U.S. Plywood, by minimizing the
number of parts and designing them

| . /\
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so that they will fit a wide variety of
installations, has been able to offer its
Designer Wall/6 at a low price. The
name is derived from the fact that the
system consists of only six basic fram-
ing members—an H-shaped post; a
half-post used as a ceiling channel
starter or railing for a low-rail bank
screen; an insert for glass; a floor
channel; a panel support; a painted
steel base cover. Panels for the system
can be made of a large range of stock
products such as Hardply, Glasweld,
fiber glass, prefinished plywood, or Mi-
carta-faced panels. Designer Wall/6,
U.S. Plywood says, can be installed at
prices starting at 16 dollars per linear
foot, compared with 25 dollars and up
for many other movable wall systems.

Of course, the choice of a particular
system depends upon the job require-
ment as well as the client's budget. If
noise abatement is a prime concern,
the available system should be scrutin-
ized for the degree of sound control
it provides, and here special attention
should be paid to the tightness of the
seal at the floor, ceiling, and joints
(both vertical and horizontal). Furth-
ermore, there should be as few joints
in the partition as possible and those
that exist should be sealed. Glass will
not retard sound as effectively as gyp-
sum nor is steel as good as plaster,
but since scientists have not yet been

able to determine just how much sound
is noise, it is not easy to solve the
problem with a partition.

In schools, where flexibility and
sound control come before appearance,
the designer normally selects a parti-
tion system on how well it will isolate
sound; that is, does it limit the intel-
ligibility of speech from one room to
another? Before making his decision,
the designer must determine how much
acoustical privacy is needed.

In northern schools, for example,
more speech privacy is needed be-
tween rooms than in southern schools
where open doors and ventilation
louvers “mask” sound. This is some-
times referred to as “acoustical per-
fume” and it is important in any con-
sideration of speech privacy because
it tends to cover intruding noises and
reduce the intelligibility of speech from
adjacent rooms. Of course, require-
ments for aural privacy in music rooms
are substantially higher than if speech
privacy is the major concern.

Team teaching programs require
school space that can accommodate
student groups of various sizes (from
200 to 2) and this space must be
able to change many times over dur-
ing the school day to hold large and
small groups. Operable partition sys-
tems of many kinds have been manu-
factured that enable schools to divide
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and expand space at will, so that a
lecture given to 100 students can be
delivered in a room that minutes be-
fore held 10 students.

Movable walls constructed of any
number of materials — steel, wood,
aluminum, accordian vinyl—have been
employed by designers with team
teaching assignments. In the Lamphere
School District in Madison Heights,
Michigan, a suburb of Detroit, four
kinds of movable partitions have been
installed in the elementary and senior
high schools.

In the elementary school, movable
“air walls” between the central work-
room and the self-contained learning
areas have been installed. The air
walls, produced by Airwall Inc, a
subsidiary of Hupp Corp., are a series
of 3% feet by 8% feet lightweight wood
panels that fit tightly together and are
held in place by a rubber rim. The
rim is inflated and runs between the
ceiling and the top of the panel. When
the air is released in the rim, the
pneumatic partitions can be taken
down and put up again in another part
of the school. While the entire opera-
tion is a little too complex to be handled
during the school day, one custodian
can do the iob in about 35 minutes.
The air wall not only makes it possible
to connect a section of the work room
with the learning areas and open up
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A Brunswick’s new 700 Series acoustic/folding partitions
provide high sound control level. May be painted or
faced with many materials. Circle No. 98.

B All of Interstate Industry's Wall Street partitions oper-
ate from the same post system and are interchangeable,
whether plastic faced or plain steel. Circle No. 99.

€ Ticket office of American Airlines gains depth with
sculptured grill divider, designed by Edwin F. Hauer
for Arts for Architecture. Circle No. 100.

D Panelfab Products’ system combines modular sand-
wich construction and plastic laminates. Circle No. 101.
E U.S. Plywood’s new Design 777 movable wall system
features ceiling-high partitions and free-standing storage
cabinets that double as room dividers. Circle No. 102.
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interior space when desired, it also
offers acoustic privacy equal to a 3-
inch block wall.

The Lamphere High School makes
use of three different types of parti-
tions. Between two of the academic
spaces along each side of the building,
a sound-retardant, insulated-core fold-
ing wall permits two rooms to be
thrown together for large groups or
used separately for conventional class-
es. The partition system that separates
the middle classroom and the corridor
are also folding types, made of light-
weight aluminum frames, large Plexi-
glas vision panels, and prefinished col-
ored panels in the lower sections. They
suspend from the ceiling and are
guided by recessed floor guide tracks.
The third type is a folding curtain
that separates the central multipurpose
room from the corridor. The central
space, with its rostrum, can be cut off
from the rest of the building and used
for large groups or TV viewing, or it
can be opened up and connected with
the two middle classes to form an
even larger space.

In a recent study on the economic
advantages of using movable partitions
in the high school, David Austin of
Columbia Teachers College stated:
“The installation of operable walls can
clearly contribute to more efficient use
of pupil stations and rooms in existing
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secondary schools. . . . We fail to find
any existing school and schedule com-
bination in which the installation of
at least one operable wall will not in-
crease the efficiency of pupil station
utilization.”

But not only offices and schools are
employing movable partitions to an-
swer the cry for flexibility. Very much
to the manufacturers’ delight, design-
ers are also specifying them in banks,
hospitals, libraries, churches, dormi-
tories, motels, restaurants, and what
have you. In churches, for example,
installation of movable partition sys-
tems are making it possible to get
use out of sanctuaries, social
halls, classrooms, enabling two church
organizations to use one room for dif-
ferent purposes on the same night. In
hospitals, movable partitions are not
only being used to divide semi-private

more

rooms and wards into single rooms,
but they are also being used to section
off emergency treatment
needed.

But while systems
highly versatile and movable, it would
be wrong to imply that they have
reached a point of perfection that ex-
cludes the n-2ed for further refine-
ments and developments, the designers

rooms as

partition are

caution. There is, to bzgin with, no
good movablz floor-to-ceiling system
that is priced to meet the very tight

budget. Jack Freidin,