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Florist's \||H|1 floor: Kentile's new textured Ce

base shown above: white KenCove

lonial Brick Solid Vinvl Tile—9"x 9" x 14
Vinyl

Use it anvwhere indoors. Wall
Interior by David Barre A.LD. Samples? Call vour Kentile

Representative

Looks just like brick—=but it’s solid vinyl tile!
Emmnnm And a Kentile Colonial Brick floor costs far less than ordi-
VINYL Emmmg to maintain. Greaseproof. Takes heaviest trafhe in stride.

nary brick. (‘)llit'lt‘l‘. too. More comfortable underfoot. Easier




NADISOHL

| Madison collection FURNITURE INBUSTHIES

| of fine furniture ,
Canton, Masissppe 39048

l for business and

| residential interiors.

| May we send

6949 Swivel Lounge Chair | you a catalog?

6958 Swivel Conference Chair 39403 Table

Showrooms: Dallas, Chicago, Los Angeles, San Francisco, Seattle, Minneapolis and Miami
Circle No. 1 on product information card
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Slashes and splashes of color evoke the hunt, the heather

and the heath. Houndstooth is tweed gone Terson, in a new, distinctively
contemporary upholstery viny! fabric from Athol. For both commercial
and consumer furniture. Exciting? You'd bonnie well better believe it.

Hou ndstoothl\fﬂ(

plement any design. FOR INFORMATION: Write or call Athol Manufacturing Company, Div. of
Plymouth Cordage Industries, Inc. General Sales Office: Butner, N. C. Sales Offices; New York,
Boston, Chicago, Detroit, St. Louis.

TAILORABILITY Sllpelb CUtS. tacks, s apes, sews eas Iy ever sp ts. MAIN ENA NCE: W pe wit

damp sponge. COLORS: Wide range of handsome stock or custom. PATTERNS: Dozens, to com-
VINYL FABRICS

Circle No. 2 on product information card
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Architecture, exterior
and interior of new
CBS headquarters
share the limelight
on this month’s cover.
See articles beginning
on page 59. Cover de-
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APRIL—First National Contract Exposition Preview—pro-
gram, products, and exhibitor’s guide to the furnishings show,
scheduled April 19-22 at the Americana Hotel, New York City.

MAay—Educational Seating: an analysis of requirements and
specifications. Review of new hotel-motel installations plus a
round-up of new products for their application. Guide to Gov-
ernment specifying by Ash Gerecht.

CONTRACT is published monthly by H.M.S. Publications, Inc., division of Gralla Publi-
cations, 7 East 43 St., New York 17, N.Y. Phone MUrray Hill 7-3344. Lawrence Gralla,
president. Milton Gralla, vice president. B. H. Hellman, secretary. Subscription price:
one year, $5.00; two years, $9.00; three years, $12.00 for firms and individuals who specifiy,
design, buy, or replace contract furnishings in the U.S. All other U.S. subscriptions,
$9.00 per year. All Canadian and foreign subscriptions, $15.00 per year. Bln&lre
copy of this issue $1.00. Contents fully regtricted. Copyright 1066 by CO! 8
The publisher assumes no responsibility for opinions expressed by editorial contributions
to CONTRAOT. The publisher reserves the right to reject any advertising not in
keeping with the publication’'s standards, SUBSCRIBER ADDRESS CHANGES: Please
send old and new address to our N.Y. office at least four weeks in advance, Con=
trolled circulation postage paid at Orange, Conn. Other Gralla Publications: BANK
EQUIgMTEg;I‘ NEWS, BUILDER'S KITCHEN GUIDE, KITCHEN BUSINESS, PLASTIC
LAMINA G.
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ew Marlite Textured Paneling

Completely different! Wormy Chestnut! Exclusively Marlite!

Textured Wormy Chestnut

MARLITE BRANCH OFFICES AND WAREHOUSES: 1721 Marietta Bivd,, N.W.,, Atlanta,
Parkway, Grand Pralrie (Oallas), Texas 75060 + 777-120th Ave., San Leandro, Cal, 04578 « 1622

Touch it...you can feel the texture. Wash it
...you can't harm its beauty. New Textured
Wormy Chestnut Marlite adds exciting depth
and dimension to the walls in any room.
Textured Wormy Chestnut reproduces every
surface detail of this rare wood. You can actu-
ally see and feel the woodgrain textured sur-
face. And Marlite's exclusive soilproof plastic
finish resists heat, moisture, stains and dents.

It wipes clean with a damp cloth.

To add a new dimension to your Marlite sales
and interior design opportunities, get complete
information on Textured Wormy Chestnut —
the exciting innovation in Marlite's 1966 line of
smart Decorator Paneling. Check with your
building materials dealer, consult Sweet's File,
or write Marlite Division of Masonite Corpora-
tion, Dept. 325, Dover, Ohio.

Marlite
X. lte plastic-finished paneling

ANOTHER QUALITY PRODUCT OF MASONITE® RESEARCH

Georgla 30318 + 57 Smith Place, Cambridge, Mass, 02138 + 4545 James Place, Melrose Park (Chicago), lllinois 60160 + 1199 Great Southwest
Phoebe St., LaMirada (Los Angeles), Cal, 90638 + 39 Windsor Ave,, Mineola, L.l. (New York) 11501 * 2440 Sixth Ave. So., Seattle, Wash. 90134

Circle No. 3 on product information card
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Until today there were only
two ways to cover a floor.

SUPERMARKETS

Now here’s the right way-
Densylon

And with complete assurance. You can
carpet every square inch of every floor in
any building. Office and apartment build-
ings. Hospitals. Schools. Banks. Restau-
rants. Public buildings. Hotels and motels.

You can do all this with Densylon®—
and only Densylon. Densylon is the only
carpet that keeps every promise other car-
pets can’t because it’s different from any
other carpet. Densylon is carpet turned
upside down: tough on top, soft on bot-
tom. Allied Chemical’s tightly-twisted,
high-density ACET{ nylon pile is bonded
to a %" backing of B.F. Goodrich sponge-
rubber. You don’t get that with any other
flooring.

Densylon’s unique pile is so dense that
dirt can't sink in. So tight that the pile

Manufactured hv E202€2 « Commercial Carnet Cornoration. New York Citv Chicago. Los Aneeles: Can

can’t be pulled up. So tough that furniture
legs and spike heels can’t mar it. No
Densylon installation has ever worn out.
Not even the Densylon in the General
Electric Pavilion at the New York World’s
Fair, walked on by more than 15 million
persons.

And the biggest pay-off: De

tually pays for itself with savings in main-
tenance alone. Costs a minimum of eighty
cents a square yard less to maintain in
showcase condition than any other floor-
ing—hard or sofr. Vacuums clean in half
the strokes ordinary carpets need. Spots
and stains—even grease, sponge-mop
right off the high-density ACE nylon pile.
No scrubbing, waxing, stripping ever.

Densylon's wide spectrum of colors and

patterns makes it easy to add prestige.

beauty, quiet, warmth and comfort to
every floor—with confidence and econ-
omy. There are endless applications for
Densylon. Send for complete information.

CCC

10 West 33rd St., Dept. C.3
New York, N. Y. 10001

Attention: Mr. Oliver A. Wyman
Please send complete information
about Densylon.

P}ca:c send your representative 1o
give us cost estimates on
approximately .......... square yards,

Name
Address
City State

—————————— —— - —
* CCC's trademark for its sponge-bonded, high-density nylon carpet
{ Trademark: Allied Chamical Corporation

Densylon ... AGE

NYLON BY

an AfMMliate: ©C C Carnet Co. 11d Ontaries
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ATIONAL AGENTS:

AIR CREST PRODUCTS
2301 S. Paullna Street
Chicago 8, lllinols

ROWN PRODUCTS CORP.
2121 E. Wheatsheaf Lane
Philadelphia, Pennsylvania

GENERAL

TIRE

L)

THE DIVERSIFIED MAJOR

MARCH 1966

General Tire Sponge
Rubber Carpet Cushion
enriches Miami’s
Treasure House South

There's a wealth of luxury underfoot at Treasure
House South on Treasure Island, Miami, Florida.
Over 20,000 square yards of resilient General
Tire Sponge Rubber Carpet Cushion assures
comfort and quiet for residents of this new, su-
perb apartment building. At Treasure House
South, every soft, square inch silently serves to
prolong carpet life; to keep tenants and manage-
ment relaxed and happy. General Tire underlay is
created for satisfaction like this. It easily tailors to
any installation ... a complete line of quality grades
simplifies its specification. If you require consis-
tent quality, trouble-free service, long and luxuri-
ous carpet life, choose General Tire Sponge
Rubber Carpet Cushion. It pays off in the long run!

@Zma%anu@wm/Q&bum%maﬁﬁ%muwé%;

All qualities of Sponge Rubber Carpet Cushion manufactured by The
General Tire & Rubber Company are guaranteed to provide satisfactory
performance. This guarantee applies to installations on grade and
above grade, to include use over radiant-heated floors and cement floors.
Any General Tire Sponge Rubber Carpet Cushion which does not render
satisfactory service will be replaced and reinstalled without charge to
the customer,

THE GENERAL TIRE & RUBBER COMPANY

CHEMICAL/PLASTICS DIVISION » JEANNETTE, PENNSYLVANIA

Circle No. 5 on product information card




Now you can
subdue radiant
heat at window

areas with

PPG Feneshield
fabrics

The sunny side of any building on a
clear day presents the problem of con-
trolling the amount of heat entering
through vision areas. Building occupants
working closest to window areas can be
uncomfortably warm. If the air condi-
tioning is increased to make them com-
fortable, people further back from the
windows may be too chilly.

One way to handle this problem is to
contain the heat at the window by means
of Feneshield-fabric window treatment
and heat-absorbing vision glass before
heat can affect the interior climate.

Mechanical shading devices do limit
transmittance of the sun's radiation by

reflecting much of it back to the outdoors.
But they also tend to absorb the heat they
intercept and reradiate it inward.

A practical and economical solution
to radiant heat control is the use of Fene-
shield fabrics, made of PPG Feneshield®
fiber glass yarns. Tests conducted by PPG
show that Feneshield fabrics produce an
astounding reduction in solar heat.

A large percentage of radiant heat
from the sun is reflected back to the out-
doors by the Feneshield treatment. Heat]
absorbed by the fabric is removed largely)|
by contact with conditioned air. Very)
little heat is reradiated inward. Uniform
interior comfort is maintained right up)

CONTRACT




window. And, of course, air condition-
loads are reduced.

et technical facts. Results of PPG
s on Feneshield fabrics and other
ding devices are yours for the asking.
s research has produced a new sys-
b, based on fabric characteristics,
ch provides a scientific method for
cting fiber glass draperies to meet any
en environmental control need.
[hrough the Feneshield rating sys-
, you can also choose Feneshield

nance over other types of shading devices.
Personal help for you. Participating
Feneshield fabric drapery converters
have authorized drapery fabric presenta-
tions which show the wide range of fabric
weaves and colors available. They can
help you select fabrics for specific instal-
lations through the use of PPG technical
data. Write PPG for names of converter
representatives near you and for tech-
nical information. Use the coupon.

Pittsburgh Plate Glass Company
Fiber Glass Division, Dept. 703
One Gateway Center

Pittsburgh, Pennsylvania 15222

] Please send me
Feneshield fabrics,

technical information on

] Please send me names of authorized Fene-
shield converters.

Name
Title

Company

9 f e
Fics to control glare, improve acous- /)()/ ? ( /(/ S‘ Sd Address :
L enhance a good view or modify a ee s i
Moreover, Feneshield fabrics G ; Wy ; ‘
one. Moreover, reneshie at ...thefiber glass for finer fabrics State _Zip Code
r you substantial savings in mainte- TSN ls r s Vnimicindy. aktebi Rk !
- - - - 2 EEt ] §
——
e =g
£
T
T
b e
> Even in intense sunlight, occupants of a room can work in com-
— > fort near a window treated with the proper type of light-
o ————> colored Feneshield fabric. Most radiant heat is reflected back to
—> outdoors by the Feneshield drapery. Heat absorbed by the fabric
L s —> (as indicated by upward arrows, far right) is removed largely by
e — > contact with conditioned air; there is very little reradiation inward.
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now

Shelby Williams

American/ Duo-Bed

OF CHICAGO

three great names forged into one great
source for contract furnishings!

Shelhy
Williams

recognized as the
leading source of fine
seating for restaurants,
hotels, motels, offices,
dormitories and public
areas of all types.

S—

Duo-Bed

newest member of the Shelby
Williams family and recognized
as the leading source of func-
tional furniture for smartly styled
studio-type rooms. The most
comfortable beds are uniquely
designed to provide perfect day-
time sofa comfort.

American
OF CHICAGO

another member of the Shelby
Williams family, recognized as the
leading source of beautifully
styled, beautifully finished accent
pieces for public spaces and fine
homes. A remarkable collection
of exceptional quality and out-
standing design.

IWilligmd

INDUSTRIES, INC.

Merchandise Mart, Chicago, lllinois 60654

Manufacturing facilities from coast-to-coast
® Morristown, Tenn. ® Chicago, |ll. ® Wichita, Kans. ® Los Angeles, Calif.

Circle No. 6 on product information card
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Adanlock-Jamestown Corp.

0. Ames Company

Kenneth R. Baker & Associates
B. Brody Seating Company
Browne-Morse Company

The Buckstaff Company
Carolina Seating Company
Charlotte Chair Company
Chicago Hardware Foundry Co.
Commercial Carpet Corp.

Condi Division,
Pacific Furn. Mfg. Co.

De Luxe Metal Products

Paul L. Dodds Company
Drexel Enterprises, Inc.
Duo-Bed Corporation

Empire State Chair Company
R. J. Fuller Associates

The Globe Wernicke Company
Harter Corporation

The Howell Company
Imperial Desk Co., Inc.

The Johnson Chair Company
Johnson Plastic Tops, Inc.
Knoll Associates,Inc.
Krueger Metal Products

Madison Furniture Ind.
Milwaukee Chair Company
Moselle Meals, Inc.

Myrtle Desk Co., Inc.
Peerless Steel Equipment Co.
Peter Pepper Products
R-Way Furniture Co.

Robert John Company
Royalmetal Corporation
Schlage Lock Company
Shelby Williams Industries, Inc.

Specialized Contract
Interiors, Ltd.

Steelcgse Inc.

Stow & Davis Furniture Company
Superior Sleeprite Corp.

Taylor Chair Company

Tri-Par Manufacturing Co.

Troy Sunshade Company

Vicrtex Sales Corp. of lllinois

Victory Upholstered
Seating Company

Virtue Bros. Manufacturing Co.
Watson Manufacturing Co.
The Weinberg Corporation
Richard Winter Associates

CONTRACT MANUFACTURERS ASSOCIATION

TTTH FLOOR @ THE MERCHANDISE

MART e CHICAGO
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+ N paul kaiser

Let's talk turkey. Our bright-eyed, would be traveler understands what the
) 5 \

man in the fez sez because they both know the international language of aSSOCIateS, inc.

> 3 FRERCER . o —
Paul Kaiser fabrics. Your own conversation can sparkle with intriguing accent WHOLESALERS » CONVERTERS  HAND PRINTERS AND
P ked up in our showrooms across the country. Come speak your piece IMPORTERS OF DECORATIVE AND CONTRACT TEXTILES

INTERNATIONAL SALES OFFICE AND SHOWROOM, 4100 N. MIAMI AVENUE, MIAMI FLORIDA, AREA CODE 305 / 754-8667

Showrooms: Dan Barr Inc., 1271 Spring St. N.W., Atlanta, Georgia  Decorators Showroom Ltd., 3934 Broadway, Kansas City, Missour: = Decorators Showroom, 10420 W. McNichols, Detroit,
Michigan = Whitecraft of Puerto Rico Inc., Ponce de Leon 1907 stop 26%, Santurce, Puerto Rico « George & Frances Davison Inc 420 Boyliston St., Boston, Massachusetts « Steve Sellinger,
3713 Strandhill Rd,, Shaker Heights, Ohio = Ed. Pellissier Jr,, 4834 Charlene Dr., New Orleans, Louisiana » Adornments Inc., 226 W. Kinzie, Chicago, |!linois « Decorators Showroom,
1909 "M’ St. N.W., Washington, D.C. « Albert Larsen, 369); No Robertson Blvd., Los Angeles, California 90048 « Mortimer M Wolff, 406 N. Lancaster Avenue, Margate, New Jersey

Circle No. 8 on product information card
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In buildings all across America...Flintkote' Floor Tile brings
modern beauty and comfort to heavy traffic areas
e IN ENTRY AREAS e IN HALLWAYS e IN ACTIVITY ROOMS

Entry areas take a lot of Here are five important reasons,
punishment. Here's where
Flintkote Floor Tile shines —
like the popular new
Flex-Slaté Tile that is d .
unusually decorative, yet so places use Flintkote Vinyl Asbestos

practical.

plus one, why more and more busy

Floor Tile: (1) Easy, economical
maintenance, (2) Wide selection of

Rk i T i
Wi sty distinctive styles, (3) Versatility

attractive in their floor
design simply by putting
Flintkote Tile to good

use, as in this Designer
Solids* arrangement combined
with Classic Tile.

can be used anywhere, (4) Better
sanitation, (5) Fire resistant...

(PLUS) Low initial cost.

Contact your dealer today for the
full details on Flintkote Floor Tiles

for heavy traffic areas. Or write

For sanitary
requirements, as well as
for resistance to all kinds of
spilled liquids, grease, etc.,
the easy maintenance of
Flintkote Tile floor pays

off for years.

7\
FLINTKOTE
\

THE FLINTKOTE COMPANY
30 Rockefeller Plaza, New York, N.Y.

*A trademark of The Flintkote Company

Circle No. 9 on product information card
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LETTERS

December comments

Dear Sir: I want you to know how
much I enjoyed “Top of the Table,”
in your December issue. We handle

top of the table appointments as well
as the entire kitchen equipment and
furnishings of dining and

and I

many of our designers and decorators

rooms

lounges, must agree that too

do not give enough thought to table
appointments. Rather, they spend the
greater part of their efforts and im-
agination on the walls, floors, ceilings,
and upholstery materials. The result is
a beautifully coordinated concept, but
when they get to the table top, they
have no other choice but to specify
plain white service, so as not to upset

their color scheme or decor.

We agree with Alan Kridel and
Paul MecCobb that the table top ap-
pointments are very important and

should be given precedence or act as

a starting point to go “from” instead

of ending up “at” in a complete pic-

ture.

14

1 enjoy coNTRACT and hope you will
publish that
the
faced by dealers and suppliers.

W. S. MiLano, Vice President
Carson’s, Inc.
Denver, Colo.

more articles give de-

signers some idea of problems

Kudos . . .

Dear Sir: Beyond any doubt, your
publication is absolutely the very finest
in the industry. Hats off to a job
supremely done! And keep up the

good work.
Doran May, President
Southwestern Hotels Corp.
Bakersfield, Calif.

Dear Six

your fine contract news coverage und

May we compliment you on

add that we have found and used much

pertinent source material since sub-

scribing to CONTRACT.
M. A. FELDMAN
Furnishers Div.

Contract & Motel

Amcor, Inc.
Lemon Grove, Calif.
Dear Sir: I am amazed at the tre-

mendous change in coNTrAcT! The last

time I saw a copy was around 1963,

and there is absolutely no comparison.

You have truly updated just about

everything, including the quality of

your reproductions. You are to be con-
gratulated.

Brian PaavuL, President

Facade Papers, Inc.

New York City

. « «» and Criticism

Dear Sir: I've often heard it said that
you can’t judge a book by its cover—
a saying that was brought home to me
sharply by your January directory is-
sue. I have rarely seen such a master-
piece of bad graphics and garish color
as your cover. Though you are doing
a real service in publishing a compre-
that will be

months

hensive directory issue

seen and used 12 out of the
year, why couldn’t you top it off with
cover “to live with” for those long
12 months? It has never failed to amaze
me that for a book directed to design-
ers and architects, you should so com-
pletely ignore esthetics on the face of
your magazine. I really like CONTRACT
—but I can’t take that January cover.
Eva PraTT

New York City

l\)w,
... as impressive as they are restful, with seats
and backs firmly but comfortably cushioned.

Seating position slightly angled, with pitched
head rest, for comfortable lounging, reading or

studying. Strong 78" square tubular steel frame
in numerous finishes and many colors in the
genuine Naugahyde upholstery. See the Hi-Back
and other trend-setting Howell furniture in

new Catalog No. 34, available upon request.

Q HOWELL

Modern Metal Furniture

436 South First St., St. Charles, lll.

Circle No. 10 on product information card

CONTRACT




Important to everyone who decorates with,
specifies, purchases or handles contract carpets!

‘ Power-stretch

this carpet

tight as a drum,
Mr. Installer...

it's double-backed
with

If you specify, purchase or handle
contract carpets, this is important to
you. When both primary and second-
ary backings are Jute in the same
carpet, there’s enough strength to
take maximum tension in any direc-
tion—and hold it permanently with-
out slackening up and requiring

restretching later. When

& ' = -' ' 3
you’re in good shape—

and so are your carpets.
When they’re not both Jute, any-
thing can happen! So make it Jute-
on-Jute backing in your carpets, and
insist on it.

(Published by the Jute Carpet Backing Council, Inc.)

Circle No. 11 on product information card

RCH 1966

15




16

ARE YOU A DESIGNER OR
ARCHITECT OR SPACE PLANNER OR

CONTRACT FURNISHINGS SPECIALIST OR

ARE YOU ON THE MANAGEMENT
STAFF OF AN INSTITUTION OR

ARE YOU A GOVERNMENT
PROCUREMENT OFFICER OR A
CORPORATE BUYING EXECUTIVE

YOU ARE INVITED

to take care of all your
contract needs at the

FIRST
NATIONAL
CONTRACT
FURNISHINGS
EXPOSITION

the one show devoted to contract
and only contract

AMERICANA HOTEL,
NEW YORK CITY
APRIL 19, 20, 21, 22 - 1966

For advance registration, return coupon today.
No admission charge.

MARKETPLACE ASSOCIATES INC.
331 Madison Avenue, New York, N.Y. 10017
Telephone (212) 661-3388

Company

Stroot ADress ..cc.ceocseerscscsssssssssssssssassssessses

Circle No. 12 on product information card

R S R
D. C. Currently by Ash Gerecht

OUR
WASHINGTON
REPORT:

B GSA to standardize seating and library lines
B Great Society program spurs govt. buying

B Construction, design, style focus of new agency
specs

R R T

Tm-; nation’s largest buyer of contract furniture is
working on a uniform line of public seating pieces,
and a library line, too. It hasn’t had standardized re-
quirements for these, up until now.

The buyer is the United Sates Government. Its
agent is the General Sevices Administration. And the
designated official directly in charge of its procure-
ment is Robert E. Hughes, chief of the furniture and
furnishings branch of the procurement operations di-
vision of GSA’s Federal Supply Service.

Mr. Hughes has been at his post for slightly mor
than a year now. Looking ahead, he sees these tw
developments in your future—the seating pieces, and
the library line. GSA is developing the specifications
now for the add-on, multiple seating pieces, whic
could fit into waiting and reception rooms. It hopes
to have invitations to bid on the street before thi
fiscal year is up—that’s June 30.

It has not vet developed, but is working on, thg
government’s first coordinated library line of furni
ture—shelving, tables, seating pieces, and the like
Other than that, it considers its office furniture, ang
its household furniture line, too, in well rounded shape]

Toughest area for improvement, it appears, con
tinues to be lamps, where the demands of engineer
ing, esthetics, and a qualified products list have to b
reconciled. But Mr. Hughes hopes to be able to in|
terest industry in some new pieces, by and by, eve
if they have to be on a QPL.

Achievement in standardization

Looking back at his first year in this $100 millio
spot, Mr. Hughes singles out as a significant acco
plishment the growing acceptance by agencies of th
standardization in Federal furniture and furnishing
that GSA has been aiming for. There is less individ
ual purchasing on the market by Federal agencies, a
though now and then a procurement—say, to satis
some new appointee’s idea of proper decor—slip
through the net. The success of the GSA progray
helps the economy program in this area, and cuf
down, of course, on the different styles and types d
(Continued on page 18

Circle No. 13 on product information c3



Here’s a glass
that’s softly translucent,
uniformly white,
and cuts glare
better than sunglasses!

It comes from ASG,
the innovator.

It’s called Huewhite.

The Huewhite® mood is alabaster cool. The Huewhite way with light is
subtle and soft. Huewhite mutes the zing of vibrant colors, dissipates
the sting of burning glare. It delivers a gentle and luminous
diffusion of abundant light. Architects ring entire buildings with
handsome sunscreens of Huewhite. Interior designers use it in
elegant partitions that separate space without isolating people. For full
information about Huewhite and its broad range of applications,
write Dept. X, American Saint Gobain Corp., Box 929, Kingsport,
Tennessee 37662. Better yet, see Huewhite at your ASG distributor.
He's listed in the Yellow Pages. ©american saint Gobain 1966

AA

Huewhite by




HAND
CRAFTED
BEAUTY
FOR AN
UNDYING
NATURAL

-

The dewy freshness of Barrier Royal Garden foliage lets
you bring natural warmth and color to every room you
create. Each individual leaf is an original with natural
coloration cf veining and shape.

Skillfully crafted of non-fading vinyl, Barrier architecturai
foliage may be used in outdoor arrangements as well as
interior settings of unbelievable realism. All are fire-safe

meeting every fire code for non-inflammability.

Write today for your Barrier foliage catalogue. Over half

a hundred plants and arrangements in natural color.

BARIRIERS
froducts diuiscon

P. O. Box 430
Mineral Wells, Texas 76067 FAirtax 5-2536

Representatives in principal cities of the
United States, Showrooms in most markets,
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furniture going into Federal offices.

New regulations require that agencies come to GSA
for their requirements. Any exceptions require a
waiver, based on the agencies justifying their need
for a difference. Mr. Hughes himself rides herd in
cases where an agency may go out for bids without
clearing through GSA. When they do get approval for
an exception, an agency then goes out on a competi-
tive bid basis where the contract is for more than
$2,500.

While this practice has been on the books, GSA has
recently made this requirement for an exception more
explicit. The result is, then, that there had been an
increase in the use of GSA supply schedules—and ex-
panded lines of GSA household and office furniture
to accommodate varied Federal needs.

In household furniture, for instance, there has been
almost complete acceptance by the Defense Depart-
ment of GSA lines. That department, perhaps more
than any other, also calls on Mr. Hughes’ staff of 5
interior designers, to plan new projects, furnish dor-
mitories, bachelor officer quarters, Very Important
Person suites—the entire range of its needs.

The designers are under orders to follow this strict
principle—they work with the goods that GSA has
available. The same holds true, as far as it can, with
outside designers—they receive information on the
GSA lines, and are supposed to use them to the maxi-
mum.

In the huge Federal establishment, there is room
for many tastes, and these do vary. Mr. Hughes notes
an increase in acceptance of traditional furniture for
households, although regional favorites continue—as|
ranch style in the Southwest, for instance. In office
furniture, the relatively recent modern executive line
is about equal with traditional. Where a new choice
has to be made, modern seems to have the edge, be
cause of its larger number of items available, partic
ularly seating pieces. Where offices have been tradi
tional tradition continues.

$100 million a year

The President’s Executive Order on procuremen
economy last year caused quite a stir. This becam
a permanent part of the regulations, after that, tc
the effect agencies can't buy new furniture unless
they can show a dire need for it. However, the tota
sales volume handled through GSA has remained abou
the same.

This total is about $100 million. Helping to accoun
for the volume remaining up was the necessity o
outfitting the new Great Society program offices, sue
as the anti-poverty installations. Their initial require
ments may have absorbed what otherwise would hav
been a cutback. There's no way for GSA to pinpoin
this exactly, but its officials believe there would hav
been a substantial decrease, otherwise.

In household furniture, the effect of the McNamars
deferral of new family housing construction can no
be estimated. Work in the pipeline was not pulle
back. And, since there has been a policy of not fur

(Continuwed on page 22
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urniture from Stmmons

Exotic Far Eastern opulence —
very Ho!

In Cantonese, “Ho" means excellent! and “Ho”
say your guests when they’re ushered into
one of your rooms furnished in Oshima.

It's 100%0 Simmons! Simmons Value you get
through competitive pricing without material and
production shortcuts, Simmons Reputation
backed by 40 years of honesty, quality and
experience in institutional furnishings. Simmons
Design Concepts that show how inherent good taste
and practicality are compatible and desirable.

Simmons Delivery policies that insure expedited
shipment to meet your schedule.

When you’re doing business with Simmons, you're
being helped by the only people in this industry
capable of supplying a complete package of hotel-
motel furniture including bedding, bed frames, chairs,
sofas and dual-purpose equipment. Add to this
the fact that you now have a wide variety of
outstanding lines of guest room furniture
to choose from.

Frankly, if you have any reason for not buying
Simmons, we'd like to hear about it. And
remember, if financing is important to you, we offer
the CFA Plan, and our own American Acceptance
Program and our extended Terms Plan and
Leasing Programs.

One more thing, we’ve got an incredibly handsome
brochure we’d like to send you. Just send in this
coupon today! We'll rush one to you by return mail.

R s T R T T 1
| Simmons Company ABCD |
| Contract Division |
| Merchandise Mart |
: Chicago, Illinois 60654 {
| Gentlemen: Please send me your new catalog of guest room |
| furniture. |
: Name: Title: }
| Name of hotel, motel or company:._ |
: Address: e i e :
{ City: State: Zip Code: I
| Please have a representative call |
e e e e I ——— 1

CONTRACT DIVISION » MERCHANDISE MART « CHICAGO, ILL. 60654
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LOOK WHAT GREEFF CAN DO!

"ANTIGUA” (2240-43)
Hand printed wallpaper

..’.....I...'........I'...........".....".'.""

“"HUMBOLDT” (94640-47)
100% Nylon Texture

“TERRYVILLE” (122360-61)
Rovanai Rayon. Verel casement
Fire-resistant

IR eEesPerrseNsesesreseeeIrFessssTREcEEOREITOIOEIRRRRESY

(3B7-RM2020)
All Wool Avea Rug

CONTRACT DIVISION

FABRICS/ WALLPAPERS/CARPETS

For further details contact

Robert H. Hamilton, Vice-President, Contract Division, Greeff Fabrics, Inc

155 E. 56th St., New York, N. Y. 10022
Tel.: (212) PL. 1-0200
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nishing new units on mainland posts, little impact on
this program may result. There is replacement vol-
ume: and the military needs, for the Vietnam build-
up, are also believed to have been felt in the office
furniture side, as training bases expanded and tables,
desks and the like were suddenly demanded.

As it stands, volume last year in scheduled house-
hold furniture, bought by an agency from schedules
GSA has awarded to suppliers, amounted to $14 mil-
lion. Non-store, definite quantity procurement totaled
$12 million. These are cases where individual require-
ments may exceed the limitation, in number, placed
in GSA term contracts. GSA feels, and has the ex-
perience to prove it, that where the quantity is large,
for a one-time shipment, it can get a better price—
which amounts to 5 to 20 percent below its “standard”
prices.

In office furniture, in the scheduled program, vol-
ume ran about $18 million. The rest of the $100 mil-
lion was accounted for by its store programs, its depot
operations, where it buys for shipment into depots,
and then reships.

Looking ahead, though, it seems likely there will
be an easing from this $100 million level to some ex-
tent. The Great Society new program offices appear
to be staffed; reactivation of military bases is a ques-
tion mark: and while GSA is asking for a sizable in-
crease in Federal construction funds for the year
starting July 1, the effect of this on its furniture and
furnishing needs is quite distant.

Progress on standardization

Mr. Hughes and colleagues have an extensive program
on to update construction, style, and design in the
agency specs. Most in the furniture area are current.
Recent work has emphasized incorporating modern
production techniques.

But the agency cannot bend its specs to suit each
and every manufacturer. It tries to draw up a spec
that will give the U.S. government the quality it
wants, while meeting as many production preferences
of commercial industry as it can.

The prosperous condition of the furniture industry
the past few years has held down the number of pro-
ducers who might angle for the Federal business,
large volume as it is. Mr. Hughes is aware that GSA
could get more bids if it could modify its requirements
to meet commercial standards. But he is also aware
that GSA has to establish its own adequate standard.

He encourages suggestions. His advice, he says, “to
people who are interested, is to discuss and work with
our standardization people, who establish a specifica-
tion, on how it can be written to include their type
of production.” Slight deviations might be written in,
where this can be done without sacrificing quality.

“We're always interested in contractors who are
interested in doing business with the government,”
he says. “We invite everybody to participate. Com-
petition is the word. There is room for more suppliers.
Participation is what we're looking for.” He suggests,
if you're interested, that you contact the GSA Busi-
ness Center nearest you, for starter information. (C)

Circle No. 18 on product information ca




R

& glglions

" P v 3
“Wo A . -
v — anay "

Take the functional simplicity of Danish design. Add an American love of comfort. Execute it in

walnut and cane. This is...

American of Martinsville know-how trans-
lates the best of Scandinavia for American
innkeepers. See it in our showrooms. Visit

the one nearest you: New York, Chicago, San

Daniall

Francisco, Dallas, Atlanta or Martinsville. Or
send 25¢ to Dept. C-2, American of Martins-
ville, Martinsville, Virginia for details and
brochure.

~— AMERICAN oF MaRTINSVILLE
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Perm-A-Lator Wire Insulators
Prevent Customer Complaints.
They’re Stronger, Longer-lasting
—Never Let Cushioning Cup
Down Into Springs.

Coil Seal" in furniture and mattresses car
cause come-backs—customer dissatisfactio
—can hurt your reputation. There is
NO COIL FEEL with Perma-A-lator Wire
Insulators never, ever! Padding can't cuj
nto spring openings. Why take chance:
Specify nationally advertised Perm-A-lator
\r"\/"'_’ 1'73@"}"]!’. the ones with the M

USE-TESTED Tag...for NO COIl FEE

THESE Perm-A-l ator Flex-o-lators, Inc.
WIRE INSULATORS HAVE BEEN Carthage, Mo.

- Plants in Carthage, Mo., High Point, N. C.
W ® A Q
LE__J L] L]
USE-TESTED
b/ McCalls

ﬁwhﬂ&%ﬁ»
wire insulators

“we used it and we like it!”

b XD R RN T e R DR
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No. These Walls Are Not Real Marble.
(But nobody will believe it.)

Michelangelo would approve of these Syroco-
craft simulated marble walls. So will any Arch-
itect, Designer and Furniture Manufacturer—
who has all his marbles. Because Syrococraft
looks, feels and acts like marble, has all the
elegance and durability of marble—yet weighs
and costs substantially less. Syrococraft is

e

available in authentic marble colors and
grains. Fabricated in any thickness from % to
2" for room dividers, panelling, doors, table
tops, vanity tops, partitions, insulated wall
panels, column covers, altars, and furniture
tops. And so on, and so on, and so on—with
Syrococraft! WRITE FOR FULL INFORMATION.

~ YROCOCRAFT"

Dept. C36, Carvings and Contract
Division of Syroco
Syracuse, New York 13201
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Sell another mattress over Texfoam?

A Texfoam mattress core is genuine latex foam. That means

B 1 e t' comfort for the sleeper, less trouble for your customers and
etter S eep on l e @ better reputation for you.

A mattress with a Texfoam core won't sag, lump or break

down, won't lose its shape. The quality is guaranteed—in

writing—and the compression is always exactly as ordered
(medium, firm and extra firm).

Texfoam mattresses are odorless, non-allergenic and bac-
teria can't live in them. What's more they are easy to make
up, never need turning and are a snap to move from room
to room, even bending around corners.

Sleep on these facts and a Texfoam mattress and you'll
sell Texfoam every time. For specifications or more infor-

. mation write: The B.F.Goodrich Company, CPMD, 277 Park
\ BEGoodrich / Avenue, New York, N.Y. 10017, Or call New York—922-5100.

Consumer Products Marketing Division Your reputation rests better on Texfoam

Circle No. 21 on product information card
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slapdashio?

Not on your life. and architectured chrome.
It's Robert John’s calculated Wood tables, cubed, inlaid,
answer to the far-fetches: densedged.

pared-down nowness. Not Our catalog lists all variations
an ounce of fat or foolery. and sizes. We'll send it

All comfort and form on runners and/or the furniture with all
of steel. All wrapped up in deliberate speed.

Robert John fabrics. Very dry How'’s that for Robert John
cocktail table poured into glass room service?

F ROBERT JOHN

ROBERT JOHN COMPANY = 821 NORTH SECOND ST., PHILADELPHIA, PA.

POV A « 890 eenttd sssuty

ICMANRDICE MADT 1190 AUICACA N o RCCIN/N ACNTED 0000 RECVEDIV DIVUN I1NAC ANACICC AANLITC o 99 MEAADATIVE AENTED NRALL A®
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TOTAL CONCEPT

any room the luxury look at the right price

TOTAL GONGEPT

...it’s Mediterranean — or early American —or French provincial —or any
wanted style period . ..
with all the effect and none of the price of authentic antiques

...guves

_..it's one source for coordinated lighting, accessories, wall decor that make
2 and 2 equal 6 in decorator results

...it'’s comprehensive service of cooperation, know-how ...in-stock or custom
pieces . . . eliminating problems and ensuring satisfaction.

R T I T E Creative Corp.
I 1 [ s 236 Fifth Avenue, New York, N. Y. 10001
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Specify All-Steel.

Here is beauty you can see,
comfort you can feel and quality
you can rely on. See and compare.
Write for your copy of Design
Decision, presenting new ideas

in office planning. All-Steel

Equipment Inc., Aurora, lllinois.

All-Steel

"4
e % -3
3 4
'
> e
o o ‘ﬁi -
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4 }\“ & »
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y £
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Showrooms: Chicago, New York, Pittsburgh, Los Angeles



L

Here’s a bouquet for your toué‘hest account

Get everything you need to satisfy the office furniture de- |___'—__ _'l
mands of your toughest client. Get style, quality, selection, THE H-O-N CO. ) X
color — all without paying premium furniture prices! This is | OFH”C'Eg;m :ﬁ:r":’; "S:M

the VS line of office furniture and equipment by the H-O-N your FREE H-O-N
Co. It is available nationally through franchised dealers. You'll l T .
find VS offers many fresh ideas that are worth recommending

§ OFFICE
N FUANTURE
LBy O

THE H-0-N CO., MUSCATINE, 10WA

personnally. For specifiers there are valuable assists, includ- l‘c{[c])l:;:::ﬁ

ing a knowledgeable H-O-N salesman nearby to personally AORERS

help you. Whether you're selling or specifying, write us today - STATE 2P ey __l
for VS details: The H-O-N Co., Muscatine, lowa. — So—— — ————— ——
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~ and quality
in a class apart.

When you outfit

from the bare walls,
and uniformity

is not only desirable
but mandatory,

the uniformly high
quality

of Cramer furnishings
makes your job

easier.

And satisfactory.

For Cramer

matches the chairs

to desks, credenzas,
tables, machine stands,
modular units

and step stands.
Together

they are

an inspiration.

May we tell

you why?

The quality line— Seating, Desks, Files, Safely
Ladders, Stands— for office, industry, institutions.

CRAMER

CRAMER INDUSTRIES INC. « KANSAS CITY, KANSAS
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plumetis

plumtr’s

n. A technique for weaving a lightweight fabric which shows
a raised motif on a plain background to give a feathered effect.

maypole

\ — o’
n. A delightfully distinctive casement using a strong sheer

Linen as background and a spun rayon in a horizontal float.

Stripes remain pronounced even with strong incoming light.

Author: Alexander Girard

\‘\

I
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Sample portfolios by return mail

\ 4

HERMAN MILLER TEXTILES
a division of HERMAN MILLER INC.
ZEELAND, MICHIGAN 49464
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HARDWICK & MAGEE CO.

Lehigh Avenue at 7th Street, Philadelphia, Pa. 19133
Chicago « Dallas « Detroit « New York  San Francisco « Los Angeles

shed colorful light on the drab subject of hallways

Your clients want all wool carpeting that's plenty
tough. It has to be wearable. Footstep resistant.
Easy to clean. And good looking, too. It has to
be top all wool quality. And when it comes to
contract carpeting . . . it has to be Hardwick.
Corridors get plenty of heavy footstep action.
That's why Sylvan Carpet Company installed
Hardwick's Persian type all wool quality in the
Lafayette Hotel, Buffalo.

PURE WOOL PILE

Send $1.00 for Hardwick's new “Carpet Selector” . . .
In Hardwick’s “Selector'” are ACTUAL CARPET SWATCHES
showing today's newest and most popular contract
qualities to help you demonstrate carpeting
dramatically, professionally and effectively.

And what about convenience for you? Lots of it
from Hardwick the compact carpet mill. You get
a better edge on price through streamlined opera-
tions. Fast delivery. Individual attention. And
because we're so flexible, you get custom carpet-
ing designed expressly for your specific needs.
All this and plenty of profit, too, from Hardwick
the compact carpet mill.

|

Name

HARDWICK & MAGEE CO.
Lehigh Ave. at 7th St., Phila., Pa. 19133

brofessional service. Find $1.00 enclosed.

L L T T T P RN RN

Gentlemen: Please send me your new “‘Carpet Selector'
. . the contract carpet guide prepared as a Hardwick

Firm Name

Address

City Zone State.
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OuUT OF THE MANY MOODS OF MOLLA

MARINA .. .the inviting group for pool, patio, or any outdoor

location. It offers an ideal blending of beautiful design with comfort,

low maintenance, and exceptionally long wear. Heavy vinyl straps give

an almost airborne enjoyment to sitting...amazing new Alumaloy gives <m>.

a luxury look of wrought iron to the frames...with only %3 the weight.

Alumaloy is more durable, too, and it won't rust ever! Write for illus-

trated catalogue. Molla Contract Company, Inc., 425 East 53 Street, FURNITU
New York 10022. (212) PL 1-3788.

Circle No. 29 on product information card
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as and Beta are Owens-Corning’s trademarks. Owens-Corning Fiberglas makes the Beta yarn, not the fabrics.

Fiberglas® Beta® solves problems
ost drapery fabrics cant’

Fiberglas allows for versatility
d dimension of design...does away
ith that typical hospital look;

an Ferziger, leading hospital inte-
esign consultant, responsible for
tire design of the new St. Barnabas
ital in Livingston, New Jersey.

Ferziger specified 15,000 yards of
las Beta draperies in this hospital
lation:
rglas is the most outstanding hos-
rapery fabric on the market today
's the answer to hospital interiors
iberglas makes ‘foolproof’ draper-
. is flame-resistant, nonabrasive,
plosive, wrinkle-resistant, and san-
It washes, drip-dries and can be
g in a matter of minutes. This
ering reduces maintenance costs.”

00-bed St. Barnabas Hospital was
ed by architects, Ferrenz & Tay-
ew York, and furnished by Fisher-
Co., Newark, N. J. Dan Ferziger
yas responsible for total design co-
tion. Fiberglas gave him a freedom

of design that allowed beautiful color, glas answers the problems of cost, en-
screen printing, and exciting texture. vironmental control, along with creative
You'll be sold on Fiberglas drapery fab- interior design, as no other fabric in the
rics too, when you consider how Fiber- world can.

For information about Fiberglas architectural fabrics write: OWENS-COR

Owens-Corning Fiberglas Corporation, Decorative and Home Furnishings Division, l:] BERGLAS

il

) 717 Fifth Avenue, New York, New York 10022,

4
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Brody takes a stack and innovates! Our ability to custom design can
provide an interesting and appealing change of pace. Let us work with

Y your next contract seating problem. We have a knack for coming
up with the right answers. And delivering!

Or, you may find that one of our standard stacks suits your needs.

g

&
Stack Chair Installations: Holiday Inns / Fred Harvey / Parliment House Motor Hotels
Statler Hilton, Cleveland Grace Cathedral, San Francisco Northwestern 4Jniversity
Pheasant Run, St. Charles / Motorola Corp. / Southwestern Bell Telephone

B. BRODY SEATING COMPANY

5921 W. Dickens, Chicago, Illinois 60639
Area Code 312 889-6000
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TESTING
TESTING
TESTING
TESTING
TESTING

TESTING
400 pounds
per sq. inch
of fabric!!!!

ORIrnorKa ImieckLrLs

fabrics have a tested burst strength in excess of 400 pounds per square inch. After
\ testing, they show almost complete recovery of the stretched area. Orinoka is weaving
fabrics supernaturally*. . . Fabrics that are specially designed for executive office furniture. \Write
Director of Special Fabrics Division, ANTON MAIX, 330 East 539th Street, New York,
New York 10022. *The fabric shown is not affected in the burst test because it is woven of only

the finest blend of super nylon staple and, of course, natural wool. Samples are available on request.
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elivery

Whenever you need folding
tables fast, order from
MIDWEST'S largest stock. If
you require a special laminite
to match the decor, MIDWEST
can fabricate tables fast to
your special order. If you
need an unusual size or
shape, MIDWEST can create
custom folding tables using
economical components. For
one complete
folding table
source,

call MIDWEST.

Write for
FREE Catalog

Dept. 35

FOLDING PRODUCTS

1414 S. Western Avenue
Chicago, lllinois 60608
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Pratt To Offer Business Interiors
Seminar
Pratt Institute’s division of Continuing

Professional Studies in Brooklyn, N.Y.
will offer a special one week seminar on
space planning and business interiors from
June 20-25, 1966. Through lectures, studio
sessions, and field trips, the newest con-
cepts and techniques of planning business
interiors
furnishings, lighting, rendering, architec-

will be discussed—including
tural woodwork, designing, and detailing.
is John F. Pile, an
independent design consultant and former
designer with George Nelson & Co., Paul
McCobb, and Donald Deskey Associates.
Prof. Harold Leeds, chairman of Pratt’s In-
terior Design department, and Prof. Arnold
Friedman will assist in the

Course coordinator

program.

Designs for Dining 1966

Jinx Dobbins, N.S.LD., has been selected
to design the eighth annual Designs for
Business exhibit to be held concurrently
with the 1966 National Hotel & Motel
Exhibition, November 7th-10th, in the
New York Coliseum. Miss Dobbins, who
heads her own firm, Interiors Unlimited,
Houston, has done hotel and restaurant
work throughout Southwest
Florida.

the and in

Shift to fine arts?

It may be an isolated case. Or it may
be the early sign of a national trend.
But if the Rhode Island School of De-
Report 1964-1965 is
typical, practical designer education is
losing out to the fine arts. Here's what
the president’s message reported:

sign President’s

our students today tend to
spurn the applied arts in favor of fine
arts and those professional arts that
require long periods for maturation.

The last decade

shifts in

has brought drastic
the elections students make
of instruc-

tion. Enrollment in Art Education has

among our five divisions
remained constant at a small number,
and Freshman Foundation been
250 the
maximum our buildings and staff can

serve. The significant shift has been

has

levelled at about students,

away from Design and manufactured
Meanwhile, Architecture
and Fine Arts,
division twenty

products.

has risen steadily,

which was a small
ago,
Such imbalanced elections cause sev-
eral kinds of difficulty. A faculty of
three or four men adequate for treat-
ing a subject wholly slowly finds that
fewer and fewer students arrive; a de-
partment rich in equipment and space

years has climbed sharply.

slowly finds that its rooms are un-
teachers and
strained.

occupied. Meanwhile,

other areas are

are further

space in

And there
such as the almost exclusively male
of and the 64
women in

imbalances,
election Architecture

per cent registration of

Painting.”

Sprightlier offices are worth

cost, says Business Week

The January 1, 1966 issue of Business
Week advises the executive to remodel
his “tired, outmoded office” and give
both his vanity and efficiency a leg up
for the new year. In a page and a
half of comment, BW not only has a
good many things to say about current
executive office fashions, but also
quotes some very specific prices on
what it costs to style up.

“You can rest assured,”’ BW.
“that a top-to-bottom renovation of a
tired, outmoded office will result in a
great deal more than a boost for per-
sonal vanity. Working in thoroughly
help ease

says

efficient surroundings can
the tensions that an executive is forced
to live with.

“Planning for privacy is the great
trend today in executive offices laid
out by the leading professional de-
for in-

stance, are put into entirely separate

signers. Personal secretaries,

out of sight and sound.

is given special atten-

quarters,
control
tion. Most
of privacy, decor and personal furnish-

Sound

important as an element

ings that reflect the executive's inter-
ests and tastes are emphasized.
“There’s

specialists

than whim to this.
health of

middle-age businessmen estimate that

more
on problems
a top executive will operate far be-
low peak efficiency if he forces him-
self to work in outmoded, unattractive,
impersonal surroundings.

“There’s a modest trend away from
stark contemporary. Some executives
find it lacking in warmth, says top
consultant George Reinoehl. ‘They
would like traditional,’ he says, ‘but
they've shied away from it—for fear of
not being modern.’

“In any case, any top-flight decora-
tor can help you with plans, There is

a limited number of design groups
operating nationally and special-
izing in offices: Designs for Busi-

ness; Griswold, Heckel & Kelly, Sa-
phier, Lerner, Schindler, among others.

(Continued on page 40)
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lutching your Gelusil to calm your stomach through a photo-finish deadline? Your
bsyche rattled by client pressure? Take a healthy dose of Kiesling-Hess today. And see
what a real pro finisher can do to put a decorator back on his feet. What with our newly
cquired Perma-Dry Division, and our West Coast plant now equipped to handle flame-
proofing, Kiesling-Hess 1s a bigger time-saver than ever. Goods delivered as late as 2:00 P. M.
re expertly finished and on their way to you the same afternoon! That’s true for everything

ou have finished...from Ze Pel® and Scotchgard* Brand

ptain Repeller to flameproofing (California Approved).
iesling-Hess is both the fastest and the fastest
rowing finisher in the country.
here must be a reason.

ind out now...and relax!

""""

TIED
UPIN

KNOTS

PERMA-DRY DIVISION of
7, KIESLING-HESS FINISHING COMPANY, INC.

Custom Finishers to the decorative trade: Flameproofing, Scotchgard, Ze Pel®, FAB- BAC Fabric Backing, Sylmer
519 West 38th Street, New York, N.Y.« 1011 Wood Street, Philadelphia, Pa. « 1714 Euclid gtreet Santa Monica, Calif.
PERMA-DRY Division: Phoane (212 WA 4.0077 3




CONTRACT BUSINESS: NOTES & COMMENTS

“Generally, these designers charge
15% of wholesale cost of all materials
used, plus labor. Their services parallel
those of an architect.

“Style aside, these are some things
you can get in three price ranges:

“From $2,500 to $5,000: You can get
good quality wall-to-wall carpeting,
lighting, and furniture, plus wood
paneling on one wall. You'll need at
least 300 to 400 sq. ft. of floor space
for office designs in this range.

“From $5,000 to $10,000. You get all
the above in top quality, plus paneling
on all four walls. Also, a custom desk
($800 to $1,200), and some special
electronics such as dimmer controls
and special inter-office communica-
tions. You'll need 400 to 500 sq. ft.
of space for this kind of work.

“From $15,000 to $20,000. This is the
range for the professionally designed
top-class office that spares not a
penny. Youll fill 900 to 1,200 sq. ft.
with private office, small bathroom,
secretarial area, and a small private
reception area. On top of this you can

have a bar-pantry.

“Original art is, of course, an added
cost in any of these ranges. One rule
of thumb: A painting by an estab-
lished contemporary artist will cost
$500 to $5,000, and you'll pay more for
a ‘name.’

“Rugged, good quality carpeting—
which will help to deaden noise—runs
about $15 to $25 a sq. yd., or $840 to
$1,400 a 21-ft. by 24-ft. office.

“Phone sounds: A telephone loud-
speaker may be handy ($40 to $50).

“A small-size refrigerator with wood
finish costs about $200, and a small
refrigerator-bar outfit, $500 to $700.

“For relaxing, a small ‘gym’ (for a
partitioned corner) takes only 32 sq.
ft. of floor space, and consists of two
vertical poles plus crosspiece. And an
adjustable, de luxe executive's chair,
in fabric or leather, costs $200 to $400.”

New assignments . . .

Howell Design Associates, New York
industrial and interior designer, has
been retained to design furniture by
Tri-Mark Designs, Philadelphia man-

Circle No. 34 on product information card

ufacturer. . . . Burke, Kober & Nicolais,
Los Angeles architectural/engineering
firm, has been commissioned by the
Harris Co. to enlarge and remodel] its
San Bernardino, Calif., departmen
store. The new facility, anchor store
of the new Central City mall being
built under the government’s urban
renewal program, will contain abou
292 square feet of space in four floors
and basement, . Alice Cremea
Karpinski, interior designer of Hig
Point, N.C., has been retained by Sa
Moore Furniture Industries to coordin-
ate showroom decor with the com-
pany's furniture designs. . . . Robert R
Bleemer Associates, interior design and
architectural firm of Miami, is current
ly working on the architectural addi
tion to the State Fire & Casualty In
surance Building in conjunction wi
Richard Levine, AIA, and is completing
the interiors of the new 92-room addi
tion and all public areas at the Waikiki
Motel in Miami Beach. The Bleemej
design firm recently to 64
Northeast 40 Street in Miami. (C)

moved

completely plastic-surfaced chair

lami-lok




With a credenza like this around, who minds filing?

The days when you felt it necessary to hide the files in
the hall are gone. For not only does our new Adaptafile
filing cabinet make filing a breeze—it looks like it be-
longs in the office. And it does.

That’s the way it was designed. And what led to our
credenza idea in the first place. It works like this. Take
a wall. Add a Borroughs Adaptafile filing cabinet and
a Borroughs bookcase. Top it off with either our six- or
eight-foot long, walnut-finished, laminated top. And
you've got a rich looking credenza. With the accent
on function. At a budget price.

Adaptafile takes letter size or legal size folders. free-

standing or hanging. Or they’re available with card
tray drawers if you prefer. Adaptafile comes with 2, 3
or 5 drawers. Or more with the addition of our versa-
tile stack-on units. In any of 8 beautiful colors.

Naturally, all sorts of modular arrangements are
possible. Side by side and back to back, Borroughs
Adaptafile filing cabinets form excellent room dividers.

See our credenzas and Adaptafile filing cabinets at
your Borroughs dealer. Or drop us a note at 3000 N.
Burdick St., Kalamazoo, Michigan 49003.

Borroughs ,

Division, American Metal Products ompany

Circle No. 35 on product information card

MARCH 1966

41




Southern California is.

1II

.and so is our new Showroom of Contract
Furniture, now ready for your use. Just phone when
to expect you, or ask your Los Angeles Period Fur-

niture representative to arrange an appointment.

6000 SQUARE FEET OF THE
WEST’S MOST ACCEPTED BEDROOM
AND DINING ROOM FURNITURE
Contemporary — Colonial
French Provincial — Rural English
Mediterranean
BEDROOM — DINING ROOM
OCCASIONAL TABLES

Before starting your next Apartment or Hotel job,
let us show you how a visit to Southern California’s
newest Contract Showroom can be a profitable —
as well as pleasurable — experience. OQur Contract
Showroom is open only to recognized furniture
dealers and contract buyers.

LOS ANGELES PERIOD FURNITURE
MANUFACTURING CO., 1755 EAST SANTA BARBARA AVE.
LOS ANGELES, CALIFORNIA 90058 « TELEPHONE 231-2111

[—-—————IF UNABLE TO VISIT US, MAIL COUPON~=———— a
| Los Angeles Period Furniture Mfg. Co. |
| 1755 East Santa Barbara Avenue, Los Angeles, Califarnia 90058 |
| | can't make it, but would like to have your representative call |
| with photos and catalogue. |
I |
| NAME |
| I
I STORE NAME |
I ADDRESS l
| |
| CITY AND STATE |
| |
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CONTRACT NEWS

Fiberesin is solid plastic

An article in the December issue of CONTRACT errone-
ously listed Fiberesin among a group of prefinished
panels of lesser hardness and durability. Actually,
Fiberesin is not a surfaced panel; it is a solid plastic,
with surface characteristics which meet or exceed
those of high pressure plastic laminates. A product
of Fiberesin Plastics Co. of Oconomowoc, Wisconsin,
Fiberesin has been used by furniture manufacturers
for tops and component panels, for 15 years. Fiberesin
Grade 62-P is an engineered material consisting of
wood fibers and thermosetting plastic resins—
melamine and phenol formaldehyde, combined chemi-
cally and physically to form a reinforced, dimensional-
ly stable, solid plastic panel. Fiberesin Grade 62-P
meets or exceeds all pertinent commercial standards
for melamine high pressure decorative laminates.
Fiberesin meets all specifications and requirements of
Federal Specification L-T-0041c(GSA-FSS) Type III.

[MPERIAL WALLPAPER MILL, INC. of Cleveland, Ohio
has announced the purchase of a mew four-color en-
graving machine to supplement its present surface
printing equipment. The new styling concepts achiev-
ed by combining surface and engraved printing, result
in a new technique named by Imperial as Glengravure
Prints.

VIKING CARPETS, INC., has appointed three distribu-
tors to merchandise its high density nylon flooring:
Advance Floor Covering Distributors, Inc., Detroit;
Fargo Glass and Paint Co., Fargo, N.D.; and Shuler
Distributing Co., Memphis, Tenn.

CONG2ESS INNS, INC. is the new corporate name for
the Congress Inn hotel and motel franchise opera-
tions, formerly known as Congress International, Inc.

BeEAUNIT FIBERS Division of Beaunit Corp. sales and
merchandising offices are now located at 261 Madison
Avenue, New York City.

TIMBERTONE DECORATIVE Co., INC. will be located at
the design center presently under development at the
Nassau Crossways Industrial Park in Syosset. Timber-
tone, manufacturer of hand-made wall coverings, will
be joining Kravet Fabrics, manufacturers and dis-
tributors of upholstery, which occupies a large plant
facility in the 137-acre park. Timbertone will continue
to maintain its New York City showroom.

LEE 1. WOODWARD SoNs, Owosso, Michigan is cele-
brating its centennial in 1966. Founded one hundred
years ago, the Woodard industry has grown from a
emall furniture and casket manufacturing company to
one of the nation’s leading manufacturers of wrought
iron furniture.

ATHOL MFG. Co. has appointed American Foam Rub-
ber Corp. of Dallas, Texas, as the southwest repre-
sentative for its Terson line of vinyl fabrics.
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Wonderful Washable

FLOCKS

by BRirge

Creslan®Acrylic
Flock Wallcoverings

IRGCE COMPANY. ING.. RUFFALD NEW Y0 K 1

of

Loveliness




Pacific Drapery Walls screen oul distractions from the car
leasing area at La Guardia International .~{ir‘]nn/. New York.

Drape with Wire

Capture the intimate, private atmosphere you
want by using smart-looking Pacific Drapery
Walls. Designed and manufactured of steel or
aluminum wire to fill specific design and decora-
tive requirements, these metal mesh drapes give
you a (‘Loi("e of seventeen modern anodized and
sprayed-on colors.

Mesh sizes are l4-inch, 14-inch and l4-inch.
Overhead drapery track provides easy installa-
tion and maintenance-free operation.

PACIFIC DRAR

manufactu

Pacific Fence and Wire Company

2235 S.E. 11th Avenue . Portland, Oregon 97214
REPRESENTATIVES

Chicago 54, Illinois—Russ Stonier, 1375 Merchandise Mart
Dallas 7, Texas—Yanigan Associates, Suite 2202, Dallas Trade Mart
Los Angeles 69, Calif.—C. J. Welch & Associates, 8900 Melrose Ave.

New York City—Karen Corporation, 5 W. 22nd, New York 10
Lozano-Fisher Studios, Inc., 64 E. 55th St., New York 22
New York Flameproofing Co., 135 W. 17th St., New York 10

Salt Lake City 15, Utah—William C. Card Company, 1760 S. State St.,
Suite 31 and 32

San Francisco, Calif.—Glenn Newton, 1355 Market Street

Teronto, Ontario, Canada—Metalsmiths Company, Ltd., 110 Laird Drive

WALLS

[ S s S S S B S S D D S o e e —— =
| PACIFIC FENCE & WIRE COMPANY |
| 2235 S.E. 11th Avenue, Portland, Oregon 97214 |
|  Please send me your color brochure and price information |
|  on Pacific Drapery Walls. |
: Name :
| Address I
| City -
| State Zipcode, — 1
—_————— —_————————— — —— i — —— — — -
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CONTRACT NEWS

METROPOLITAN LIGHTING FIXTURE Co. has purchased
ARCO LIGHTING, on the retirement of Paul Samberg,
president of Arco, and will move into the Arco quar-
ters at 1010 Third Avenue in New York City. The
expanded facilities will display the combined lines
of both companies and be staffed and serviced by
Metropolitan’s sales staff. Phil Salerno has been
named manager of the showroom.

THE MASLAND DURALEATHER Co., Philadelphia, has
established a West Coast mill stock in Los Angeles at
Paul Vogel and Company, 3900 South Broadway Place.
The new facility will service Masland Duran vinyl
upholstery for furniture manufacturers and dealers in
the 13-state western region, including Hawaii and
Alaska.

Ozrte Corp. has acquired the West Virginia Sponge
Rubber Products & Plastics Co., marking its entry
into the sponge rubber undercushion field. Ozite sup-
plies natural fiber carpet cushion and indoor/outdoor
carpeting.

Tue KiTTINGER Co. has been acquired by General Inte-
riors, New York City. While the addition of the 100-
vear-old Buffalo, N.Y., manufacturing concern will
provide General Interiors with an important position
in the ultra-fine furniture market, the corporation’s
major effort will still be aimed at providing commer-
cial furniture dealers with all the tools they need to
service their customers, a spokesman said.

SYROCO, INC., Syracuse, New York, will market Marble-
craft, the simulated marble product, under the name
of Syroeraft. Sales will be directed by Jack Markowitz,
Sales Manager of Syroco’s Contract and Carving Divi-
ison, and production will continue at Mapleville, R.I.

NL Corp., manufacturer of commercial, church and
custom lighting, Cleveland, Ohio, will open a general
branch office and showroom at 527 Madison Ave., New
York City. 1ts newly acquired divisions, General Light-
ing, and Emerlite will be administered through the
New York office.

LIGHTING ASSOCIATES INC. will represent Syroco in the
greater metropolitan New York area, displaying a
full selection of the Syroco accessory line.

ROBERT YOUNG ASSOCIATES, retail planning and design
consultants, have opened new offices at 2537 Carlisle
Street, Dallas, Texas.

THE ARCHITECTS AND BUILDERS CENTER has opened at
19th and John F. Kennedy Blvd. in the Penn Towers
Building of Penn Center, Philadelphia. It will main
tain permanent exhibits by manufacturers and sup
pliers of home builders’ products plus a reference an
information service on product sources throughout the
nation. This service will ke available immediately t«
all vigitors, free of charge. An exhibition sponsore
by the Italian Institute for Foreign Trade is planned
as a special opening attraction.

CONTRAC




OF COURSE you can get
BURKAIRE cushioning

in contract furniture!

It’s a wise decision to insist on Burkaire.

Furniture stays new, luxurious and comfortable much longer,

especially those upholstered pieces that get greater than normal use.

Burkaire is permanently resilient, yields gently under body weight, recovers quickly
to original thickness. It keeps upholstery taut and tailored looking;

won't allow cushioned parts to become loose and get out of shape;

prevents coverings from getting shabby and excessively worn.

Sharply competitive Burkaire adds nothing to original cost.

BURKAIRE Specify it for all upholstered furniture.

is made by an exclusive Burkart
process from new cotton impregnated

with plastic. It will not take a per-
manent set; won't break down or extTOHI
otherwise deteriorate; is both dust-free COM'ANV

and vermin-proof, 4900 N. SECOND ST. » ST. LOUIS, MO. 63147
Circle No. 39 on product information card




Studio Efficiency Apartments
Model 872 (photo above).
This complete kitchen is
easily designed into any
apartment decor and space
requirement.
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Executive Offices

Crane Chef Executive T en-
hances beauty and efficiency
of any office. Luxurious real
wood cabinet in popular fin-
ishes. Hinged top for console

convenicnce,

Sy

Crane Chef Model 872

A complete compact kitche
Includes gas or electric rang
with oven and broiler; sink
8 cu. ft. self-defrosting r
frigerator with 40 Ib. freezer
storage compartment. Dis
poser optional.

Married Students’ Housing
Model 554, Complete con
pact kitchen for tight spa
requirements of colle
dorms. Needs only 9 sq.

of floor space.

N

T B




Crane Chef“announ.ces
the most complete line o
compact kitchens—ever!

40 all-new models

to solve your
space problems.

With a choice of 40 models, the all-new
Crane Chef line gives you a flexibility of de-
sign and choice never before available in
compact kitchens.

Look at design. New, clean, straight
edge profiles are keyed to complement con-
temporary taste for attractive simplicity in
decor. Choice of colors, white, wood grains,
copper tones—or even luxurious real wood.

Look at space. Largest, complete kitch-
en needs only 15 sq. ft. of floor space. And
Crane Chef gives it to you ecight different
ways—complete to refrigerator, freezer,
range, oven/broiler, storage, sink and drain-
board. Disposer available in most models—
plus all kinds of other options.

Look at flexibility. If you're thinking
smaller, choose from compact refrigerators

without worktops or sinks. Ranges and
ovens: either gas or electric.

Here's even more flexibility. If the vari-
ous Crane Chef ideas shown here don’t match
yours—we’'ll help you with custom-designing.

The new Crane Chef line is the biggest
innovation to hit compact kitchening in many
and many a year. Get all the details now.
Contact Crane Showrooms in New York,
Chicago, or Los Angeles; distributors in most
cities; or write Crane Co., 4100 South Kedzie
Avenue, Chicago, Illinois 60632,

THE NAME IS

CRANE

VALVES » PUMPS « FITTINGS « WATER TREATMENT
PIPING « PLUMBING « HEATING » AIR CONDITIONING

Second Homes

sink and built-in refrigerator
with full-width freezer.

Model 529-GS has gas or
electric counter-top range,

or ranges—singly or in combination—with or

Game Rooms

Model 529 is an under-
counter or free-standing re-
frigerator with full width

freezer compartment.

I I

e

g

!

L

11

Motels & Hotels

Model 548, This complete

Kitchen provides full utility
where space is at a premium.
Takes only 8 sq. ft. of floor
space —total

_____________ .
Crane Co. |
Crane Chef—Dept 006 |
4100 South Kedzie Avenue |
Chicago, Ilinois 60632 :
Rush me a copy of your brochure on the |
all-new line of Crane Chef compact kitchens, |
Name =
Company =
Address l
City State Zip |
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Meet the New
INTERIOR
DECORATOR!

¥ No. 3200-U

9 colors — Rayon fabric; 6 colors — U. S. Naugahyde Chromata,

Krueger's New 3200 Series ‘

UPHOLSTERED ARM CHAIR

The center of attraction wherever it goes
— in the office, home or institution —
Krueger's New 3200 Upholstered Arm
Chair delights the decorative with its
smart styling, pleases the practical with
its durability, and welcomes the weary to
all the comforts of foam. Shell is contour-
molded fiberglass with foam-cushioned
seat, arm and backrest support areas.
Upholstery is colorful, deep-textured fab-
ric or U.S. Naugahyde Chromata smartly
tailored and sealed to the shell. Whether
with chrome or black satin tubular steel
legs — or brushed aluminum swivel/ped-
estal base, the New Krueger 3200-U Arm
Chair is the standout in any seating crowd.
See it live, and in color, at your dealer or
nearest Krueger Showroom.

No. 3205-U
PEDESTAL BASE

TRIRUIBGCIRIR

METAL PRODUCTS COMPANY « GREEN BAY, WIS « 54306
SHOWROOMS: Chicago — 1184 Merchandise Mart; Los Angeles 8815 Beverly Blvd.
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A. J. MerrITT of Stein, Hall & Co., Inc. has been
elected president of the Jute Carpet Backing Council.

A. D. AULICINO was recently appointed to the newly
created post of vice president and director of sales for
Designs For Business, Inc.

SIDNEY SCHWARTZ, formerly the vice president of
marketing for the Host of America Motels, has been
appointed national accounts manager for the Contract
Division of Trend Mills, Inc. Three men have been
transferred from the Georgia division to the contract
division: ALVIN BAKER, manager of the Dallas dis-
trict;: Hy HELMAN, contract representative of the
Washington, D.C. district; and WILLIAM CARROLL, to
contract representative for the Atlanta district. Trend
contract division plans to add other specialists for
New York, Cleveland, Chicago, and San Francisco in
the near future.

RAY H. BRETTMAN has been named sales manager of
the contract division of the B. Brody Seating Co.,
Chicago, manufacturer of residential and commercial
dining furniture.

WILLIAM COPLEY has been appointed to the new post
of sales director for the mid-western United States,
of Viking Carpets, Inc.

ROBERT COLLINS has been appointed V'Soske represen-
tative in Alabama, Florida, Georgia, North Carolina
South Carolina and Tennessee.

CAPLETON BATES VARNEY, JR. has been elected presis
dent of Dorothy Draper & Co., Inc.

MADELINE KARL has been appointed an associate of
Howell Design Associates, industrial and interior de
signers, New York City.

DAvVID B. SCHWAB has been promoted to vice president
of the Irving Tier Co., Inc. of Berkeley, Calif.

CLYDE F. WAGNER has been appointed plant manages
of the Ozite Corp., Santa Ana, California plant.

JOHN W. BROERE has been appointed district sale
manager of Cramer Industries, Inc., Kansas City.

DoNALD 1. FUHR has been appointed vice president i
charge of sales at Syroco, Inc.

MARY Lou LAUTIER was recently named contract sale
representative in Southern California and souther
Nevada for Duo-Bed Corp., a division of Shelby Wi
liams Industries, Inc. Her office will be in the ney
Duo-Bed showroom at the International Design Cen
ter in Los Angeles.

CHARLES L. WALTERS has been appointed executiy]
vice president of Pioneer Plastics Corporation, Au
burn, Maine.
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When vou're in
he market for carpet,
00k for this label.

It's the first
identification by a
iber manufacturer

that 1ts yarn is specially
>ngineered

for commercial gm

conditions.

B  CHEMICAL
LI

i ENGINEERED
o

Engineered for ¢
conditions !

INFORMATION CALL(212) HA 2.7300, EXT. 444, OR WRITE ALLIED CHEMICAL CORPORATION, FIBERS DIVISION, ALLIED CHEMICAL TOWER, NO, 1 TIMES SQUARE, NEW YORK, N, Y. 10036,




Can-do Chair

Company...

Moo . The three C's have stood for Charlotte
g Chair Company for over fifty years. During
those fifty years Charlotte has built a reputation
for ‘‘CAN-DO". Interior people throughout the
country have learned to turn to Charlotte for those
special seating touches. They know that Charlotte
‘“‘can-do’’ the exact chair they're looking for.
Charlotte experience, and know-how, both in
design and in manufacturing can be used by you
to give the exact effect and mood you desire.
While Charlotte quality is always the finest, you'll
find the costs to be pleasantly attractive, too.
Give us a call. Perhaps we ‘‘CAN-DO' just the
chair you need for that next seating job.

charlotte chair company

CHARLOTTE, MICHIGAN
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1966

March 21-24. Boston Furniture Show. War Me-
morial, Boston, Mass.

March 30-April 1. Home Furnishings Market
Days. Dallas Market Center, Dallas.

April 5-7. Midwest International Hotel-Motel
Show. Conrad Hilton Hotel, Chicago.

April 19-22. First annual National Contract
Furnishings Exposition. Americana Hotel, New
York City. Management: Marketplace Associ-
ates, 331 Madison Ave., New York City.

April 22-29. Southern Furniture Market. High
Point and Hickory, N.C.

April 30-May 8. Hanover Fair. Hanover, Germany.

May 7-11. National Association of Plastic Fabri-
cators Annual Convention. Americana Hotel,
Miami Beach, Fla.

Fair.

May 10-22, International Handicrafts

Munich, Germany.

May 14-19. 3rd National Conference, National So-
ciety of Interior Designers. Fairmont Hotel
San Francisco.

May 23-26. American Motor Hotel Association
and National Restaurant Association combined
conventions, featuring Motelrama Idea Room.
McCormick Place, Chicago.

May 24-27. Interstoff International Spring Tex-
tiles Fair. Frankfurt, Germany.

June 19-25. Furnishings Market. American Furni-
ture Mart, Merchandise Mart, Chicago.

June 27-July 1. Furniture Market, N.Y. Furniture
Exchange, National Furniture Mart, National
Home Furnishings Mart, Furniture Mart, One
Park Avenue, New York City.

July 11-15. Summer Furnishings Market. Dallas
Market Center, Dallas, Tex.

August 29-September 1. American Hospital As-
sociation. McCormick Place, Chicago,

September 10-15. 35th Annual Conference, Ameri-

can Institute of Interior Designers. Fairmont
Hotel, San Francisco.

CONTRACT




1T™ of JPS & Co., Inc.

Who
Insures

the floors of
Occidental Life?

(Gulistan does—with Performance Rated carpet)

Occidental Center—Headquarters Building of Occidental Life of Cal-
ifornia is an impressive addition to the Los Angeles skyline. Inside:
the choice of carpet is just what you'd expect. It's luxurious. Colorful.
Incredibly long-wearing and easy to care for. It’s Gulistan all wool car-
pet, especially woven to eliminate static electricity. Find out how eco-
nomical Gulistan Commercial Carpet

g e F_ 3 can be for your offices, for your entire
i B building. Write for full facts and free
- samples of Performance Rated’ and ®

proven Gulistan Commercial Carpet. CARPET

Gulistan Carpet
Division of J. P. Stevens & Co.
295 Fifth Avenue, New York, N.Y. 10016

Please send me the whole story on how Gulistan Carpet contributes quiet, warmth,
comfort and beauty at less cost.

NAME
- ; ADDRESS
CITY STATE ZIP
L C-3-66 \
Architect: William L. Perewa and A ates, AIA « Project Interiors: Alex Vilumsons « Partner in Charge: Gin D. Wong, AIA Carpets Executed by: Carl Marias Car
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ADDENDA TO THE JANUARY 1966 DIRECTORY

e ——— e —— i e e

A number of inaccuracies and omissions occurred
in our January Directory Issue and we wish to make
amends by publishing the following Addenda regard-
ing firm names, showrooms, and classified product
listings. We suggest that readers who plan to use
these firms as sources add this page as a supple-
ment to their copies of the January Directory.

ARCHITECTURAL POTTERY/ARCHITECTURAL FIBERGLASS
CHICAGO SHOWROOM was incorrectly listed. The cor-
rect location is 1166 Merchandise Mart, Chicago.

An incorrect address was given for ROBERT BEN-
JAMIN, INC., whose new showroom is at 306 East
61st Street, New York, N.Y.

Boussac OF FRANCE, New York manufacturer of
drapery and upholstery fabrics, has acquired repre-
sentation in six additional cities: Joseph B. Croce,
Philadelphia; Robert A. Schoen Associates, Miami;
Adornment’s Inc., Chicago; Castlebury-Held, Dallas;
Zuckerman Fabrics Inc., San Francisco; Bob Mitchell
Associates, Los Angeles.

B-C MANUFACTURING Co. should have appeared under
the following product categories: panels and panel
materials, partitions and dividers.

CoLuMBUS CARPET MiILLS INcC., River Road, Columbus,
Ga., was omitted from the carpet and rug category
of the product listings.

Your job isn’t finished until you have specified
letters that reflect the overall quality of the project.
Nothing does this so well as letters meticulously
cast and finished by Knight. Catalog to prove it
on request,

knight & son inc.
METAL LETTERS & FIGURES

HW.

©

70 Lane 5t., Seneca Falls, N.Y.
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DAN RIVER CARPETS was incorrectly listed under th
letter “R” rather than under “D” in the manufaj
turers’ alphabetical list and in the carpet and ry
product categories.

The contract showroom of DREXEL FURNITURE Co. 4
11-116 Merchandise Mart, Chicago was not liste
The company also should have been included in tH
tables and sofas categories.

DUKANE TEXTILES, Inc., 444 Broadway, New York 1
N.Y. should have been listed under the carpets an
rugs category. The firm’s advertisement appeared d
pages 49 and 50 of the January issue.

The address of GRIFFIN DESIGN was listed incorrectl
The correct address is 751 Third Avenue, New Yo
17, N.X.

I. D. FaBrics INC., manufacturers of fabrics, wa
paper and wallcoverings, is located at 979 Thi
Avenue, New York 22, N. Y.

Showroom listings for the I. V. CHAIR CORP. shou
not have included the Boston showroom since t
firm no longer maintains representation in Bosto)

0. N. JoNas INc., Dalton, Ga., was omitted from t
carpet mill listing.

EpwaArp D. LAcCEY INc., Atlanta Merchandise Ma
Atlanta, should have been included in the car
and rug product listing.

ALBERT LARSEN Co., representing a complete line
contract furnishings is located at 369% N. Roberts
Blvd., Los Angeles, Calif.

LIGHTOLIER INC. is located at 11 East 36th Stre
New York, N.Y. Telephone is: LE 2-2900.

MississipPl GLAss, St. Louis, Mo., was omitted fr
the glass product, partitions and dividers produ
categories.

MoLLA, long known for its outdoor furniture lin
also manufacturers furniture for indoor use, and f
such contract installations as shoe and millinery s
lons, restaurants, waiting rooms, and lounges.

NATIONAL Lock, Rockford, Ill. should have been list
under casters and hardware.

P1azzA ORIGINALS manufactures a large line
chairs, shelf systems, stools for bar and dinin
tables, including pedestals and tops, magazine rac
and stands, and will specially custom chests, dresse
dressing tables and benches to order for its clien
Piazza has showroom facilities at Will McCune,
Hotaling Place, San Francisco; Max Burton, 130
Robertson Blvd.,, Los Angeles; Kells-Arnold, 21
Stemmons Way, Dallas; The Annex Inc., 351 Pea
tree Hills Ave., Atlanta; Paul Siegel Inc., 1707 Oli
Way, Seattle: and R. M. Benjamin, 306 E. 61
New York City.

SHELBY WILLIAMS has moved its New York showro

to 600 Madison Avenue. In Los Angeles, they are
cated at 8899 Beverly Blvd.

Circle No. 46 on product information ¢
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'New permanent-looking

walls glide on L
ceiling tracks, lock rigidly,

seal out sound

Divide large areas into several high-income rooms

in just minutes with Kwik-Wall movable walls. Panels
glide on ceiling tracks (no unsightly floor tracks),

lock solidly into place with a simple one-hand operation.
Kwik-Wall has the look and feel of permanent
construction. It has a flat, solid appearance and can

be adapted to any decor with virtually unlimited choice
of decorator panel facings. Laminates, vinyls, hardwood,
print grains or unfinished ready-to-paint. Kwik-Wall
construction is sound retardant. You can order
Kwik-Wall panels with walk-thru doors if you wish,
Kwik-Wall is also available in trackless panels that
install anywhere. Send in the coupon today for

the full exciting story of Kwik-Wall.

KWIK-WALL CO., Box 319, Dept. CT
Springfield, Illinois 62705

Please tell me more about KWIK-WALL

Name

Title Sl
Company
Address

City

New construction
Room(s) dimensions:

Construction date:

State

Remodeling

movable walls,

[J Send literature [] Have representative call
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The quality of being Metropolitan

Elegantly clothed in a rich leather, a princely velvet, or
another fine fabric from our reserves, a Metropolitan sofa
or chair gently accents those qualities that invest it with
enduring value. Reflected in styles of timeless grace are
the concurrent flows of modern creative expression and a
reverence for the classics. Revealed in details of tailoring,
construction, and welting are those distinctive signs of
craftsmanship and care that insure years of smart-appearing,
mint-condition service.

The quality of being Metropolitan is articulated in ex-
cellent design, firm construction, and the use of superior]
materials. These themes are woven consistently through
the myriads of handsome sofas, chairs, sectionals, and
tables shown in the new Metropolitan Furniture catalog
for 1966, available now on receipt of your
letterhead request.

METROPOLITAN

IMPORTED FROM SAN FRANCISCO

Metropolitan Furniture, 950 Linden Ave., So. San Francisco, California 94080, U.S. A.
SHOWROOMS: NEW YORK, 232 E. 59th St. CHICAGO, 621 Merchandise Mart DALLAS, 450 Decorative Center. LOS ANGELES, 724 Home Furnishings
Mart. SAN FRANCISCO, 838 Western Merchandise Mart & S. Christian of Copenhagen, 700 Sansome. CANADA, Cyril G. Burch, Ltd., Vancouver, B.C.
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Walls of elegance with COHYDE" vinyl fabrics

The luxurious Crest Hotel across from Disneyland,
Calif. features walls of COHYDE MALAGA. As one of
the nation’s fastest growing hotel chains, they com-
bine luxury with practicality throughout their entire
network of Hotels and Motor Inns.This is why they use
Cohyde Vinyl wallcovering . . .and with good reason.
Cohyde wallcoverings come in hundreds of colors
and dozens of exquisite patterns, plus custom
colors and textures which are readily available.

Architects: Maxwell Starkman, AIA &
ASSOCIATES, Architects, Planners, Engineers
Beverly Hills, California

Designers: Hotel Designs, Inc., La Jolla, Calif

Under the direction of James Parsons Hartig,
president NSID
General Contractors: C. H. Leavell Company
El Paso, Texas

Decorators know no bounds with Cohyde. Whatever
the color scheme or decor, Cohyde belongs.

Walls of Cohyde eliminate repeated and costly main-
tenance. Cohyde resists scuff and fade. Wipes clean
with a damp cloth. The beauty and new look lasts.
For walls of elegance, the kind favored by
the nation’'s most luxurious hotels,
offices, and institutions, specify Cohyde.
Write Dept. C for sample catalog.

nterchem

Coated Fabrics

INTERCHEMICAL CORPORATION, COATED FABRICS DIVISION, TOLEDO, OHIO 43601
Circle No. 47 on product information card
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Sometimes it takes a real challenge
to prove how versatile Kirsch rods are.

And that's when we really make our point: that you
can't stump Kirsch drapery rods or accessories in any
situation. Our seemingly endless number of styles will
accent any period you choose. Use them with the most
way-out rococo, then again with the most restrained

modern, then with all the other in-betweens.

Bring us your challenges and we'll come up with
all kinds of solutions (including our commercial line
of extruded aluminum, Architrac® drapery hardware)
Why not put us to the test soon?

Kirsch

DRAPERY HARDWARE
Circle No. 48 on product information card

Circle No. 49 on product information ca
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The day the elevator operator stopped... detached look. Characteristic Risom seati
and stared... that's comfortable, but supports.

Here's a reception room no one can resist. Series 60" includes low chairs, two-seat
A Risom Series “60" sofa made the difference. and three-seater sofas with upholstered ar
Seating that reflects a progressive attitude. wood arms, single arm and armless. 30 vari
Informal, but distinct. Bold, but dignified. tions in all.

Notice the functional beauty of the clean-cut Be prepared to impress VIP’s, clients a
lines. Backs that are as handsome as the fronts. salesmen...even elevator operators. S¢
Never need a wall to cling to. Can be grouped the imaginative Series 60"
to suit any taste, any space. at Risom showrooms nationally.

“Tight seating'’. .. cushions that belie their The answer is Risom.

)
Kiédom

49 E. 53rd St., N.Y. Also: Atlanta, Chicago, Los Angeles, San Francisco Jens Risom Design Inc.

Circle No. 50 on product information card
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CONTRACT DESIGNER'S NEW RESPONSIBILITIES IN INTERIOR
ARCHITECTURE CREATE NEED FOR NEW TYPES OF INFORMATION

IN a new, surging industry, the range and scope of the professional’s activities
is likely, more often than not, to grow swiftly and unpredictably. A welcome
sign of growth, this condition, in which responsibilities proliferate and relation-
ships with other crafts and professionals become more complex moment by moment,
is one that is inevitably accompanied by growing pains. In the contract industry,
the latter have expressed themselves in at least two important ways: as crises of
personnel, such as those we discussed in our Study on Education last April, and
as lags in communications.

The latter condition is what we are concerned with here—the contract
designer/specifier has for the past few years been groping for information essential
to the new responsibilities he has been acquiring.
Today he not only specifies interior furnishings

but a wide range of structural materials as well. I N T E R I O R

He has, in short, evolved from the role of con-

tract specialist into that of interior architect. This ARCHITEBTU RE

is especially apparent whenever a well-planned
single occupancy building goes on the boards. In
an efficiently coordinated job, the contract planner/
designer works from the outset with the architect
and builder on every phase of the structure, and
since it is the use to which the building is going
to be put that basically determines the structure,
his part in the dialectic with architects, builder,
and client has become decisive. His essential re-
sponsibilities in these matters are even more B PROBLEMS
clearly evident in remodeling and renovation work [l PROCEDURES
where, frequently, the contract designer will pro- B PRODUCTS
vide all interior architectural services. S ——
In recognition of these new needs and respon-
sibilities, conTrRaCcT Magazine is inaugurating, with the current issue, expanded
coverage of the field of interior architecture. This will consist of substantial
product coverage of semi-structural materials—wall paneling, doors and controls,
ventilating/air conditioning systems, hardware, paints and finishes, woodwork,
marble, masonry, acoustical materials, lighting fixtures, communications systems,
glass, ceramic tile (see page 70)—in fact, everything in the huge spectrum of
products and materials needed to fill the interior shell. Just as imporant as
product coverage are the applications of these materials, and we plan to publish
a continuing series of technical reports on the architectural elements mentioned
above, with detailed renderings, line drawings, and photographs to explicate their
utilization. The raison d’etre for their use in specific jobs will be discussed and
evaluated in studies of specific jobs, such as CBS/51W52 in this issue or the Rohm
& Haas building in Philadelphia, which will be the subject of a special case study
in a Spring 1966 issue. In addition, this expanded coverage will be reflected in our
coverage of news, industry trends, our Washington reports, and our treatment of
trade shows, forum and other special events. The problems that professionals
face in working together—the architect, space planner, builder, furniture producer,
et al—will be discussed in this coverage too, as will the professional problems
of fee structure, business operating methods, client relationships, and the de~-
velopment of new business in the interior architecture market. In other words,
our aim will be to pervade the magazine with these important new preoccupa-
tions, rather than to develop a special architectural section. By doing so, we hope to
keep pace with the developments in this swiftly moving field, as well as to help
the contract designer and specifier do a better and more informed job.—BHH




THE CONTRACT SPECIFIER'S GROWING

BY LAWRENCE LERNER

Lawrence Lerner is president of Saphier, Lerner, Schindler,
Inc., leading contract planning and design firm, with head-
quarters in New York City.
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ROLE IN INTERIOR ARCHITECTURE

SINCE World War II, more than seven million square
feet of office space has been built in New York City
alone. The next three years will witness the comple-
tion of about fifteen million square feet in New York
and approximately twice that amount in Chicago, Bos-
ton, Los Angeles, San Francisco, Dallas, and Atlanta,
collectively. In view of this enormous expansion, con-
sultants who design this mass of space will require
up-to-the-minute knowledge about products currently
in research and development or already in manufac-
ture, and what the capacities, capabilities, costs, and
availability of these products will be.

WHO SPECIFIES ARCHITECTURAL PRODUCTS?

Historically, the manufacturer of building materials
aimed his sales efforts solely at the architectural, en-
gineering, and construction office. This approach stems
from the time when the cost of completing the average
office interior was equal to about two dollars or less a
square foot, measured by today’s values. A prospective
tenant leased space after a simple conversation with
the owner about the rate of rent and the length of
lease. A few informal notes in the specifications is-
sued to the contractor insured the installation of a
hanging light fixture in each room. The rest of the
improvements were built on the basis of a conversa-
tional chalk-line on the floor for the location of walls
or partitions and a casual “give me an outlet on that
wall for the bottled water cooler.”

Obviously, the side effects of this arrangement—
degenerating eyesight from improper light, hot
weather absenteeism, fatigue induced by poor acous-
tics—underlined the need for more efficient working
conditions. That need has been answered in the post-
war period by the “contract” professional who com-
bines the functions of interior architect, decorator, in-
dustrial designer, and furniture specifier—functions
that were brought into play on a hit-or-miss basis be-
fore World War II.

If we ask the question today—Just who is specify-
ing all of the ceilings, lighting fixtures, partitions,
hardware, paints, ceramic tile, and other semi-struc-
tural and finishing products to go into today's in-
teriors ?—the answer is that for the past decade the
contract professional has been playing an increasingly
important role in this area of architectural products
and that as his functions in relation to his client ex-

CONTRACT




pand, that role promises to be even more central in
the future. Today, the contract professional’s work,
because of his unique ability to coordinate all of his
client’s requirements for efficient, functional work
areas, has become more and more responsible for in-
terior building products—areas that can no longer be
left to the haphazard attentions of the general con-
tractor or builder.

CHANGING THE BUILDING STANDARD

To complete the average office interior now costs at
least four times what it did in 1945. This is in part
due to the fact that clients are more conscious of their
environmental and operational needs. If the contract
market for interior building products were dissected,
two major categories would emerge as the largest vol-
ume consumers: single-purpose institutionally occu-
pied buildings and multiple-tenant speculative office
buildings.

Multiple-tenant office buildings in New York are
leased under agreements concerning a quantity pack-
age of interior improvements which have to be inter-
preted into plans at the expense of the tenant. The
tenant customarily retains a contract specialist who
develops a finished space made up of a combination of
landlord-supplied improvements supplemented by so
called “non-standard” additions. The basic improve-
ments that a New York City landlord supplies are
worth in the vicinity of five dollars per square foot. The
tenant’s actual requirements, as interpreted by his
space planner-designer, usually add an average of three
to five dollars to that amount. The landlord’s standard
interior improvements are made as the result of con-
sultations with the builder, his architect, and a con-
tract consultant. But the specification of the addition-
al three to five dollars a foot is made solely by the
tenant’s own designer. Thus, a total of $450 to 600
million worth of interior building products will be
specified in the next three years by firms engaged in
the practice of contract design, in office buildings
alone. The contract professional will play a similar
role in the planning, designing, and furnishing of
hotels, hospitals, schools, and other public installations.

In the creation of multiple-tenancy buildings in
other parts of the country prior to the mid-1950's, the
owner usually retained an architect who prepared and
coordinated detailed drawings for the basic building,
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including those of his consultants for structural, me-
chanical, and electrical engineering. The interiors of
the buildings were usually covered by an outline spe-
cification referring to a basic type of fixture to be
used for each of the improvements. In addition, a
“typical” lighting and mechanical plan was usually
submitted.

Sophisticated builders who were thoroughly aware
of the rental and construction problems incurred in
the course of completing high-rise multiple occupancy
buildings soon recognized the emergence of new re-
quirements. The most glaring inadequacy with the
old outline specs was the typical plan, prepared as a
panacea for all tenants by the building’s architect.
Since very little is typical among tenants, this plan
was useless as a tool for efficient, rapid planning and
occupancy of the building’s interior. After all, a build-
ing is built to house the tenants, and the tenant could
not be forced to compromise his requirements for the
economic advantage of the landlord.

THE REMODELING MARKET

There is one other segment of the building market
in which specification by the contract designer ac-
counts for an increasing share of total dollar volume
in semi-structural materials of the types mentioned
earlier. This is the modernization and remodeling
market, involving buildings which no longer justify
their existence economically and which therefore must
either be demolished or rejuvenated. In Dallas, Texas,
the huge Merchandise Mart and Davis buildings are
two significant examples of structures that had
reached the moribund stage and that have now been
successfully revitalized and reoccupied.

The modernizing and remodeling of buildings of this
type throughout the country will come to approximate-
ly five million square feet of space in each of the
next five years. The cost of rejuvenating a run-down
forty-year-old building in order to make it competi-
tive with newer structures is about six to eight dollars
a square foot. This amounts to thirty or forty million
dollars a year—big but nevertheless only a small part
of the contract design field. Contract design and the
contract specialist therefore must be taken heavily
into account as a major influence in the purchase of
hundreds of millions of dollars worth of architectural
materials every year. (C)
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CBS/51W52

EVALUATION OF A BUILDING IN USE: HOW DESIGN, PLANNING,
SPECIFYING, FURNISHING AFFECT WORKING ENVIRONMENT IN

NEW HEADQUARTERS OF COLUMBIA BROADCASTING SYSTEM

THE Columbia Broadcasting System’s new headquarters in New York
City, or CBS/51W52 (to use the stylish handle fashioned by its manage-
ment) is a top-flight building. As Vivien Raynor points out in her review INT ERI O R
of its interiors (page 66), it is the late Eero Saarinen’s masterpiece, his
memorial. Saarinen was itching to build his first skyscraper in concrete, ARCHITEGTURE
to demonstrate to the skeptics that not only could it be done, but done
superbly. He proved his point by creating “a romantic presence” on New
York’s Sixth Avenue, which is characterized up and down its length by -
the anonymous, depersonalized architecture of the last ten years. In con-
trast, CBS/51W52 has Saarinen’s very personal stamp; it is a black
granite pile that consists, simply and elegantly enough, of floors stacked
one on the other like square frames. There is no interruption of the
20,000 square feet of interior space on each floor, except for the service
core at the center. Steel .\'trnvtnnn;{ ()L‘Clll'.\.‘ only in vth-e ‘sul)-l)usemen% B PROBLEMS
where beams are used to span the tracks of the subway line that runs
under the building. B PROCEDURES
In spite of its impressive design, however, there have been many bad B PRODUCTS
days at Black Rock, a less stylish name for the premises invented fcor i e o]
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CBS FACTS AND FIGURES

Location: Eastside block front, Avenue of the
Americas between 52 and 53 Streets. Address, 51
West 52 Street (10019). Entrances and lobbies are
located on 52 and 53 Streets.

Height: 38 stories (491 feet).

Siting: The rectangular free-standing sheer tower
and the adjacent four-story service building occupy
49 percent of the plot, with the remainder devoted
to an open plaza slightly below street level. The
total plot is approximately 48,000 square feet.

Materials: The basic structure is reinforced poured-
on-site concrete. Exterior surfaces are clad in
Canadian black granite. Structural steel was used
only in the sub-basement foundation bridge which
spans the Independent subway traverse of the site.
Fenestration is gray heat-absorbing glass, which
represents 30 percent of the exterior.

Interior: 800,000 square feet of floor space. In
plan, each floor is a rectangular doughnut, with the
central core housing all elevators and service facili-
ties, Each floor of approximately 20,000 square feet
has no basic building obstructions of any kind
between the core and the window wall.

Architect: Eero Saarinen & Associates
General Contractor: George A. Fuller Co.
Design of Interiors: Florence Knoll Bassett
Interior Architect: Carson, Lundin & Shaw
Mechanical Engineers: Cosentini Associates

Structural Engineer: Paul Weidlinger
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TYRICAL FLOOR

CBS/51W52

by a CBS executive on a particularly bad day. The
difficulties concern the building in wuse, and in our
opinion are directly traceable to the fact that, for all
its outward impressiveness and the sophistication of
its interiors, CBS/51W52 suffers from an essentially
disorganized approach to the respective roles of ar-
chitect, interior designer and client or end-user.
Basically, what the building needed to live up to
Saarinen’s design was a casting director, and in
spite of all the talent available at CBS, they don’t
seem to have been able to find one. Because of the
lack of well-defined responsibilities and a strong guid-
ing hand—or several strong hands—decisions about
many elements of interior architecture, physical
equipment and working amenities were made by
CBS management, which has been fussing with the
building ever since it opened last summer. Here
are some examples of the trouble-spots that have
developed because of poor planning and ill-defined
lines of authority:

W Executives, for some strange reason, were asked
if they wanted matter-of-course items like wall out-
lets in their offices. Even stranger, many answered
no. This has brought on a rash of long extension
cords that run sloppily from secretarial stations to
executive offices. In the basement, on the other hand,
outlets are spaced three feet apart on one wall where,
as it happens, none are required.

W There is no simple way to turn off the lights in
most areas. When a film or tape is to be projected,
someone has to get on a ladder and unscrew the right
ceiling fixture, which knocks out the lights in four
related fixtures. The other way to turn off the lights
involves getting to the master switch panel in the
basement and finding the right switch.

W Instead of providing phone jacks on a modular
grid pattern, customary in most large buildings, they
occur only sporadically in several departments. On
one floor 19 professional employees shared one phone
for eight months.

B Walls are metal, making it difficult to hang cloth-
ing (for which closets are often lacking), pictures,
charts, etc. The staff has retaliated by smuggling in
suction hooks and magnets. Frequently, these are
overloaded and fall down in the midst of a conference.
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These are some of the physical deficiencies, all
easily avoidable had the interior architecture and
space planning been properly coordinated with the
actual requirements of the corporate client. In its
zeal for good taste, quality, and prestige design,
CBS management has injected another type of irri-
tant, psychological and probably much more important
in the emotional lives of its staff. That is to say, it
has provided few or no vents for personal tastes and
preferences, barring the puzzling instances of the
wall outlets and other conveniences, which don’t
really involve questions of taste. Pictures belonging
to staff members, for example, can’t be hung without
prior approval from the building’s Art Committee.
Plants are another example: there is a prescribed
list of flora, all housed in identical pots. If your
taste runs to geraniums, philodendron or some other
botanical cliché, you are out of luck. Moreover, you
don’t rate a plant at all unless there is a door on your
office; the doorless are plantless, and the denizens
of general office areas are out in the desert alto-
gether, without so much as a cactus.

Furniture must sit in rigidly prescribed positions.
There is one story about a vice president who has
been sneakily inching his desk toward the window
every day, but it invariably gets moved back by the
design police. Walls throughout the building are
white, white, white, and one of the most serious
complaints on the part of the employees has been
the glare. (What is OK for a modern apartment—
white walls hung with vividly colored modern paint-
ings—just doesn’t work in the enormous wall spaces
of a building like CBS/51W52.) Exceptions are ex-
ecutive offices and conference rooms, where other
materials were permitted. (The grey-flanneled wall
of the upper-echelon conference rooms are worth a
special footnote.)

Then there is the sunken plaza that surrounds the
building. Some of the architectural magazines hailed
it as a pleasant relief in a crowded city where al-
most everyone builds right up to the limits of the
plot. Unfortunately, no provisions were made in the
original plans for making it pleasant, and its bare,
dusty look has disconcerted Dr. Frank Stanton, CBS
president, to such an extent that he has been worry-

INTERIOR

ing about it for months. He has brought in huge
troughs of flowers (they died in short order), live
trees (they blew over on the first night in a high
wind), cut Xmas trees decorated with paper orna-
ments that became tacky and dirty almost immedi-
ately, and, as of this writing, emptiness again, but
pregnant with second thoughts.

Deviations from the “ideal” to which CBS aspired
could be cited endlessly. The foregoing has been pre-
sented not to pillory the communications corporation
for its failures but to point out that there are better
and less costly ways to achieve what CBS has been
reaching (or overreaching) for. The complex circum-
stances in which the planning, designing and furnish-
ing of today’s major buildings operate make certain
conditions and attitudes imperative from the very
outset. The varied but essential abilities of a large
number of individuals — architects, engineers, space
planners, craftsmen, furniture sources, et al. — must
be organized so as to obtain their best efforts for the
particular job, not for some abstract ideal of taste,
“class,” or prestige image. Actually, as Alexander
Girard pointed out a few years ago, there can be
no preconceived “ideal” framework. The a prior: ideal
is false; excellences of design must develop from the
programmatic requirements of the end-user, as they
are conceived, developed and acted upon by all the
participants, exercising their unique gifts in con-
cert. Together, they can develop a solution that is
esthetically and functionally satisfying, but the solu-
tion or ideal does not exist before hand. The illusion
that it does is likely, as in CBS/51W52, to breed
severe disturbances in rational design patterns, plus
a persistent neurosis of bureaucracy. In a single-
occupancy building like CBS/51W52 which started
out with a distinguished architectural design, a great
opportunity has failed to be fully realized. It is in-
teresting to compare it with a structure like the new
Rohm & Haas building in Philadelphia, where the
close-knit collaboration of another great architect
(Belluschi) and interior planner-designers (Saphier,
Lerner, Schindler) produced a thoroughly efficient
working environment that is easy, even gracious, to
be in. We plan to review Rohm & Haas in April as part
of our continuing Interior Architecture series. (C)
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CBS/51W5BE2:

BY VIVIEN RAYNOR

All buildings are great architecture while they are
going up. The magic lasts until the top floor is on,
then lo, another Son of Lever (or whatever else is
current) is revealed. CBS/New York City is different.
Eero Saarinen’s first and last skyscraper has not only
retained much of the drama of its construction, it
has turned out to be New York’s noblest postwar pile.
It was one of a number of works in progress at the
time of his death, in 1961, and none of them surely
could serve better as his requiem mass.

As saturnine as Heathcliff, it is essentially a ro-
mantic presence on Sixth Avenue, hanging back from
the building line, magnificent in its unfriendliness.
The structure consists of a rectangular, free-standing
tower composed of piers that are triangular in section.
These were cast in reinforced concrete and faced with
Canadian black granite, specially treated to preserve
its natural dark tone. Windows are made of gray-
tinted glass (at ground level this appears more ma-
deira colored) and the ratio of glass to wall is 30:70.

The piers swoop up so swiftly and their forms are
so strong that the horizontals made by the thirty-
eight floors are all but invisible, especially when the
sun casts knife-edged shadows. Indeed, the optical
tricks are an important part of the building’s impact:
the piers look like pleats, twelve pleats by fifteen,
and, when viewed from certain angles, they destroy
perspective by eliminating an oblique view of the side
windows, making the shaft appear two-dimensional.

II-THE INTERIORS

Fortunately, most people will know the building
from the outside only. Some may wonder about the
inside and may even think the outside a tough act to
follow. It is known that Saarinen wanted to do it,
because according to Eric Larabee (Harper’s, Decem-
ber, 1964) “it bothered him about modern architects
that they had given up too many responsibilities.”

On the whole, one must admit, the CBS staff comes
off pretty well; nobody is far from natural light
coming in through large windows that are shaded by
vertical venetian blinds (curtains have been added to
cut the glare in some of the white-walled offices);
the minimum size of an office is 10 feet by 10 feet,
maximum 20 feet by 20 feet, the proportions varying
within 5 feet module possibilities according to func-
tion. Files, for example are installed in long narrow
rooms, as is the library on the law floor. In addition
to the large general reception areas, there are other
open areas for personal secretaries—no more than
four together, as far as I could tell, and sometimes
fewer, depending on their status.

The corporate structure of CBS is intricate, and
it is wiser not to attempt unravelling it in this ar-
ticle. Enough to say that more than 2,500 people work
for the six divisions in this building, and that a few
floors will be rented (two are currently available).
However, leases will be short, since the company ex-
pects to have expanded enough in ten vears to need
most of the space. Right now there is one tenant, The
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Typical vice president’s office, top, at CBS is furnished with pedestal
desk with marble top, Knoll seating pieces, and wool carpeting.
Natural light from large windows is modulated by vertical blinds
and casements. Minimum size of private office is 10 feet by 10 feet,
maximum is twice that size. Infinitely meticulous about graphics,
left, CBS had typefaces specially designed for the building; one is
known as CBS-Didot (see fire alarm following page), another as
CBS-Sans. Presidential office, below, is iximum size (20 by 20),
and arranged in living room fashion for high-ranking executives.




CBS/51W52: THE INTERIORS

Bank of New York, occupying a third of the ground
floor and basement. The second third of the main
floor is filled by CBS’ travertined elevator lobby, and
a restaurant, The Ground Floor, designed by the
Saarinen office, has moved into the remaining third.

Colored walls, in open areas as well as top offices,
are most often veneered in decorative wood or up-
holstered. The president in charge of all CBS tele-
vision stations, Merle S. Jones, has a walnut wall em-
bedded with television screens—all playing when I was
there—and audio equipment, which are coverable by
sliding panels. Mr. Paley’s present office has one wall
covered with slub-textured cotton striped in black and
dark purple, the others painted white. One vice-presi-
dent’s office has a faded peacock green wall in tussore-
tyvpe fabric. A general reception area features a dark
gray flannel wall. In the staff washrooms, ceilings
are painted bright colors—I saw a blue and pink one
—contrasting with white terrazzo walls. The chief
decoration in the cafeteria, which is still off-limits
to visitors, will be a relief-mural, 38 feet by 8 feet,
composed of food words in white wood letters of many
different faces, alternating with found objects, such
as the food itself—fish preserved in epoxy—and an-
tique cooking utensils. This, together with a Moorish-
type white screen in one of the executive reception
areas, are two rare examples of visual relief that don’t
depend on color for their interest.

Except for corridors leading to the run-of-the mill
offices, the interiors just about everywhere are wool-
carpeted, even the elevators. Most often the carpet
comes in gray and white, patterned either with small
squares or stripes. Executive carpets, on the other
hand, come in all colors and designs—I remember one
in pale, speckled oatmeal, another in solid, electrifying
vellow, and Mr. Paley’s white one with black grid
design. Furniture (by Florence Knoll Bassett to both
Saarinen’s designs and her own) is covered in a sim-
ilarly wide range of textures and patterns. The rec-
tangular heavy sofas of reception or of executive
suites can be in anything from Naugahyde in any
color, to tan tweed to dark-green velvet; the same
with easy chairs. Ordinary office and conference table
chairs with steel legs, are done either in wool or
bright Naugahydes. Each executive suite, comprising
office, reception, with two entrance ways, conference
room, dining room, and kitchen, has in its carpeted
and marble bathroom a Saarinen ‘womb chair with

nesting footstool, mounted on slim stainless steel legs.

Naturally there is the usual complement of art, both
the prestige kind and Brand X, but it consists chiefly
of paintings that are medium-sized and fairly un-
obtrusive. A de Kooning oil on newspaper was work-
ing temporarily in Mr. Paley’s office; a Ben Nicholson
was being inoffensive in one of the executive confer-
ence rooms; and a Soulages hangs in a general re-
ception area. I don’t recall seeing anything but ab-
stract art—expressionist to optical—except for the de
Kooning and the Spy cartoons on the legal floor plus
many paintings done to order by Karl Mann Associ-
ates, which is a quality source for wall decorations.

It was from Louis Dorfsman, director in charge of
corporate design, that I learned most about the spirit
of perfectionist dedication that has fueled the whole
CBS project. In his own nutshell, it is his job to see
that nothing shoddy gets by. Mainly, he is concerned
with graphic design—Iletterheads, nameplates, signs,
etc.—and even tenants must conform to his standards.
He is charged with a zeal I have only seen once before
—in a priory of Benedictine monks—and for him and
his associates getting this building off the pad has
meant day, night, and weekend work. Their constant
inspiration has been Dr. Stanton; it would seem there
is no detail too trivial for his interest and attention,
or for that matter, Mr. Paley’s. Now that Saarinen is
dead, both men have redoubled their efforts to make
this monument a total tribute to the master.

After listening to Mr. Dorfsman I began to pay
more attention to the finesse of CBS/51W52. I had
already noted the elevators padded in dark cowhide;
not however, your ordinary cowhide—this has Him-
alayan Goat Finish. The hide panels are separated by
narrow bronze rods, lighting fixtures are also bronze,
and, what with the carpet, the tone is very liberal.
Another charming detail is the steel fingerplate on the
staff bathroom doors, engraved with the appropriate
initial in Roman face. All doors are, by the way, hung
on handsome hinges worthy of note; cast in stainless
steel, they comprise two identical elements shaped
like flattened femurs; where they join to pivot on each
other, the forms change into small cylinders.

Every detail, down to the telephone number, 765-
4321, has been exhaustively crafted. Mr. Dorfsman
grieves that much of the perfection will go unnoticed
by the majority, but feels, if I interpret his discourse
correctly, that such corporate efforts are a commun-
ity contribution, a form of education, which must ul-
timately pay off. His major contribution is the afore-
mentioned cafeteria relief. Among the minor ones is
a special typeface for the rubber stamp that addresses
letters to their respective floors. At the time of the
interview, he was grappling with municipal inspec-
tors over their “maximum occupancy” sign. He has,
much to their chagrin, lined up a special face for this
sign, and I have no doubt he has by now overcome. (C)
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51/20 Club, epitomizes style

CBS' caletena,
Basically simple and un-

of the building

cluttered, it fosters an atmosphere of so-
Room 18 dominated by
lief mural 38 feet long by 8 feet high, in
which white letters mn high relief spell out
food names, both exotic and everyday,
interspersed with foodstuffs (in epoxy)
culinary objects. Deep shad-
light on projecting graph-
elements n

I histication a re=

and antique
ows and play of

reliefs is typical of visual
on color

building that avoid dependence

for interest.
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CERAMIC TILE: SPeCIFYING AND INSTALLING A MATERIAL WHOSE HUGE RANGE OF

STYLES, COLORS AND SIZES NOW PERMITS MANY NEW AREAS OF APPLICATION IN CONTRACT WORK

It wasn’'t too long ago that ceramic
tile was limited to such areas as rest-
rooms, hospital operating rooms, and
laboratories because of its outstanding
service as a durable, easily maintained,
hygienic (in that its surface can be
thoroughly sanitized) surfacing ma-
terial. Not so today. The advantages
remain the same, but improvements in
quality, colors, sizes, and shapes have
permitted ceramic tile to break the
traditional “bathroom barrier,” and it
can now be found in just about every
other area of almost every type of
building, both inside and out.

Nor was it too long ago that cer-
amic tile was found almost exclusively
on the spec sheets of building archi-
tects and contractors. But that too has
changed, as the scope and responsibil-
ities of the contract interior specifier
have expanded to include more and
more of the structural and semi-
structural areas of commercial and in-
stitutional buildings (see Lawrence
Lerner’s article, page 60).

Although the ceramic tile picture is
changing, with new specifiers finding
more diverse applications for both dec-
orative and functiona] reasons, ceramic
tile itself is far from a new material.
For 70 or so centuries, say historians,
baked-clay surfacing products (that's
what it basically is) have been used
by mankind. Indeed, tile made 4,700
years before Christ was used in the
Egyptian Pyramid of Sakkara,

Yet modern American know-how
and ingenuity have brought more im-
provements to tile in the past 20 years
than in the preceding 70-odd centuries.
The Tile Council of America, trade as-
sociation of domestic manufacturers,
reports that there are more than 250
colors, sizes, and shapes of tile avail-
able to today’s contract designer and
architect. An individual manufacturer

Lamar H. Brown, AIA, is the architec-
tural director of the Tile Council of
America, Inc.
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may carry 140,000 items in inventory
(counting all trim units). Since the
Tile Council’s membership numbers 31
companies, which
percent of domestic tile, it is obvious

produce about 90

there is a superabundance of tile avail-
able on the market. Tile's use, then,
is limited only by the designer’s im-
agination—supplemented, of course, by
a broad working knowledge of this
highly versatile surfacing material.

Types of tile

There are three general types of cer-

amic tile—glazed wall tile,

mosaic tile, and quarry tile.
Glazed wall tile is made from various

large

ceramic

ceramic materials to which a
variety of ceramic color glazes are ap-
plied and fired in ovens with tem-
peratures of more than 2,000 F. Under
high temperatures, the
are fused onto the tile bodies.
Glazes are either bright and reflect an
image, or matte and do not clearly re-
Glazes also may have

these color

glazes

flect an image.
a mottled or textured appearance.

Ceramic mosaic tiles, both glazed
and unglazed, are manufactured in
small, colorful shapes. They come from
the factory mounted on sheets about
one foot by two feet
modernization development in the tile
Ceramic
tremely durable and are popular for
floors and countertops. They are being
used increasingly on the exterior fa-
cades of buildings because of their
durability, color, and practically un-
limited design possibilities. Unglazed
ceramic mosaics come in a wide range
of warm earthy colors. Glazed cer-
amic mosaics add many additional
colors of tile to the palatte of today's
designer.

Quarry tile, a heavy duty baked clay
product, comes in several colors in
addition to the familiar red. Quarry
tile is often found on lobby floors and
on terraces. In industry

in size, a new

industry. mosaics are ex-

and commerce,
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Stylish colors and designs of ceramic tiles,
such as the ones shown above and at left,
have greatly increased tile’s versatility.
Kashmir, upper left, for instance, has
color coordinated stripes, including high
fashion blues and greens, running in verti-
cal stripes. (Circle No. 100.) Beneath it
is a recently introduced quarry, La Vinchy,
tile with an antique floor glaze on its
rippled surface—one of many new shapes
that add dimension and color to heavy
duty floors. (Circle No. 101.) Above, a
composite of four tiles in various colors
but of the same design are shown in one
of several patterns that can be achieved
with the new “sculptured” tiles. Circle No.
102.
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Quarry tile, which was seen mostly in
reds and six-inch squares, has become
increasingly high-styled. This is an au-
thentic Mayan motif with a hand sculp-
tured quality found in ancient Indian
civilizations. Quarry tiles are available
now in more than two dozen special de-
signs, sizes, shapes, and colors. Circle
No. 103.

Patterns and color variations on the sur-
face of glazed tile can lend great variety
to interior walls. This tile, basically white
with blue pattern overlay, could be in-
terspersed among white or blue tiles or,
for dramatic impact, an entire wall area
could be surfaced with the pattern. Circle
No. 104.

Exterior use of ceramic tile provides last-
ing texture and color. Ceramic mosaic
tiles of random color are used on this
bank facade in Seattle. Circle No. 105.




CERAMIC TILE

quarry tile is ideal for hard-use factory
areas and is very economical to main-
tain. Both ceramic mosaics and quarry
tile can withstand freezing tempera-
tures and are used outdoors as well as
indoors.

Standard sizes of tile manufactured
by the domestic industry are shown
in Chart I. There are, in addition, many
special sizes and shapes, including oc-
tagonal, hexagonal, triangular, pointed,
and Moorish curved tiles, as well as
many glazed tiles with fired-in de-
signs of flowers, birds, geometric and
abstract designs, plus other motifs. Al-
so, manufacturers supply a wide range
of matching “trim” units that round oft
edges and turn corners.

Style variations

As a flooring material, ceramic mo-
saic or quarry tile (and, in light-duty
applications, extra-duty glazed tile)
give long life, reduce maintenance
costs, and provide practically limitless
design possibilities. Manufacturers pro-
vide standard patterns of ceramic mo-
saic designs and mixtures and will
make up special patterns on order. Be-
sides the standard square and rectang-
ular mosaics some manufacturers pro-
vide them in triangular shapes, or
with rough, broken edges to give a
hand-crafted effect.

Quarry tile, too,

comes in meore

colors and shapes than ever before. A
single manufacturer may provide more
than a dozen colors or shapes, with
ranging from

colors near white to

bluegrass green. Pavers (tiles that re-
semble quarry tile but made by the
dust-pressed method instead of being
extruded) widen the color range of
heavy-duty floor tiles. Additional col-
ors also are obtained by new hard-
glazed quarries, which may come in
geometric shapes to give design tex-
ture to the floor. Geometric and de-
sign pattern surfaces also are available
on standard shape quarry tile.

Glazed well tile 2s well comes in a
wide variety of sizes and shapes other
than the standards, and the availability
of extra-duty glazes provided by many
manufacturers today extends the use
of glazed tile’s many colors to light-
duty floors. Hexagonal tiles and tiles
with lopped off corners (where square
inserts are placed) are among the
more popular of the odd-shaped wall
tile now being used. Large-size glazed
wall tile, up to about 12 inches square,
glazed quarries of a like size, and
even architectural terra cotta surfac-
ing materials in larger sizes are being
manufactured by ceramic tile com-
panies today.

New facial textures also increase
further the variations in tile. Sculp-
tured ceramics that provide new de-
sign and add the play of light and
shadow to tile’s natural beauty are
another modern innovation. The sculp-
tured tiles come in conventional square
sizes with pleasing geometric patterns
in relief on the surface. These concave-
convex tiles are ideal for decorative
walls, planters, room dividers, fire-
places, garden walls, facades, and rest-
room walls.

The use of ceramic tile and other
permanent types of decorations in
multi-family housing has been offici-
ally “encouraged” by the Federal
government. Commissioner P. N.
Brownstein of the Federal Housing
Administration announced (on March
12, 1964) that the FHA had adopted
a new policy of encouraging works
of art to complement the buildings or
grounds of multi-family housing proj-
ects developed with FHA insurance.
The announcement singled out mo-
saics, murals, and sculpture as ex-
amples of types of artwork FHA en-
courages.

“By increasing the pleasure of ten-
ants and reinforcing their pride in
and desire to live in the project, works
of art may justify their presence
through esthetic contribution without
necessarily having a utilitarian or
practical function,” FHA said. It was
felt that tile murals could be used on
building exteriors, on lobby walls, or
even on floors, under the government
program.

New move for quality

In a move to upgrade the quality of
ceramic tile, the Tile Counci] last year
began certifying the quality of certain
ceramic tile, based on a testing pro-
gram conducted by an independent
laboratory.

Testing of til= made by companies
participating with the Tile Council had
been under way for more than a year
when the new quality program was
announced, effactive April 1, 1965. The
Tile Council certifies that tile bearing

Plain and patterned tiles set on the diagonal
lend an extremely cool effect to a patio/porch
setting. Circle No. 106. A decorative fish,
formed by four large-size tiles would he
worked into a field of tiles of coordinated
color. Circle No. 107.
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its triangular Certification Mark is
made in the U.S.A. and that it equals
or exceeds the highest quality require-
ments for Standard Grade tile, as set
up in Federal Specification SS-T-308b
and Commerce Department Simplified
Practice Recommendation r 61-61.
Therefore, when an architect or de-
signer wants to be certain of quality
in ceramic tile, all he need do is to
specify Certified Tile.

Tile’s economy shown

According to a study by the New
York cost-estimating firm of McKee-
Berger-Mansueto, Inc., ceramic tile—
because of its long life and little need
for maintenance—costs from 1 to 20
cents per square foot a year less than
other surfacing materials.

The penny-here and penny-there
maintenance expense of some “econ-
omical” finishes actually makes them
cost more than ceramic tile, over the
life of a building as the study showed,
while need for frequent replacement
also rapidly runs up the cost of some
low-priced materials.

The study showed that ceramic tile
costs as little as 4.5 cents per square
foot a year on light-duty walls, and
only 33 cents per square foot a year
on floors. Savings with ceramic tile
ranged from 8 to 20 cents per square
foot a year on floors, and from 1 to
10 cents per square foot on walls.
Starting as pennies, the savings can
amount to $12.53 per square foot over
a 60-year building life.

Chart II provides the detailed figures
compiled in the study. As indicated,

A woven effect on the face of this glazed tile
hffords interesting surface texture to the wall.
hen installed very close together, the
pasket-weave pattern is continuous, while the
on-directional pattern eliminates installation
problems. Circle No. 108.
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CHART I: STANDARD TILE SIZES
1
CERAMIC
GLAZED WALL TILE MOSAIC TILE QUARRY TILE
41/4" x 4 1/4" x 5/16" | 1" x 1" x 1/4" | 1/2” THICK 3/4” THICK
41/4" x 6" x 5/16" 27 x 1" % V4" | o g 52 3/4" | 8 x 2 1/4"
|
6" x 6" x 5/16” 2" x 2 x 1/4" | gv x 2 3/4n g b
4" x 4" 6" x 6"
8" x 4" 9" x 6"
611 x 61/ 9[ X 91!
CHART 1l: COMPARATIVE FLOOR COSTS
, |
Installed | Usable |Maintenance|Replacement 60-year | Cost
cost per life in cost per yr. | cost per coyst per
sq. ft. years per sq. ft. | square foot year
CLASS 1 — ALL SERVICE
| |
Ceramic } $1.60 30 27¢ $1.90 $19.70 | 33¢
tile '
|
Quarry 1.36 30 28¢ 1.66 19.82 | 33¢
tile
Terrazzo ‘ 190 | 30 ‘ 34¢ 220 | 2450 | 41¢
|
CLASS Il — LIMITED SERVICE
Carpets $2.01 9 23¢ ' $1.93 $27.39 | 45.5¢
Vinyl 69 15 43¢ .65 28.44 | 47.5¢
Vinyl 53 7 3¢ | a9 30.25 | 50.5¢
ashestos 1/16” ’
| |
Asphalt tile 32 6 49¢ | 28 32.24 | 53.5¢

’

\/;“’/

~
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Old World designs and colors are incoipo-
rated in a modern American tile, formed by
four individual units. Here the tile could be
used in a field of solid color or in a repeat,
border, or random patterning—with very
decorative results. Circle No. 109.

The design possibilities of the recently intro-
duced “dramatile” series are almost endless.
The two designs shown form contemporary
pattern—or, when used with other dramatile
designs, a range of geometric effects. Circle
No. 110.
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Abstract sunburst pattern is one of a series
of new glazed tiles featuring crisp styling.
All are available in a wide range of con-
temporary colors. Circle No. 113.
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Stripe design is issued in vivid colors that
complement the bold design. The color is
varied in intensity at the middle of the tile
and fades toward the ends. Circle No. 114.

A new booklet published by the Tile Council
explains its quality certification program for
ceramic tile and points out the standards re-
quired for the triangular certification mark.
Booklet is available free from the Tile Council
Inc. Circle 111. Candy striped wall tiles in
solid pastel shades enhance a shoe salon set-
ting. The floor, too, is set in tiles, vinyl
backed and vinyl pre-grouted for ease of in-
stallation Circle No. 112.

Faded roman coins form the motif of this new
wall tile with a recessed texture and soft
colorways, designed primarily for “en masse”
use. Circle No. 115.
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CERAMIC TILE

ceramic tile is used both in heavy-
duty and light-duty applications, mak-
ing it a most versatile surfacing ma-
terial.

Installation materials

Portland cement, mixed with six parts
of sand, has long been the conven-
tional mortar for installing
tile on floors, (This mix is 1 part ce-
ment, 5 parts sand, and % part hy-
drated lime for walls.) Other tile in-
stallation materials, in general,
(1) dry-set mortars, (2) organic ad-
hesives, and (3) epoxy resins.
Conventional cement mortar is the
only “thick bed” method, while all
others fall into the “thin bed” method.
However, all of the thin-bed materials
can be used to bond ceramic tile to
of the
customary neat cement bond coat. The
neat cement bond coat can be used
only while the cement mortar is fresh
and plastic, with previously soaked
wall tile, while the thin-bed materials
are applied after the mortar bed has

ceramic

are

a cement mortar bed in lieu

cured and dried out. However, dry-
set mortar may be used to set dry
wall tile in the still plastic conven-
tional bed.

Portland cement is suitable for in-
stalling tile on most types of surfaces
and ordinary types of installation.
The thick bed, 3” to 1” on walls,
%" to 1%” on floors, facilitates ac-
curate planes in the finished tile work
over rough, uneven masonry.

The neat cement bond coat, used
between tile and mortar bed, provides
a bond strength averaging 100 to 200
(psi). The
method requires a waterproof backing,
multiple layers, and soaking of wall
tile.

pounds per square inch

Dry-set mortar is a new water-
retentive portland cement that has
brought lower construction costs,

higher bond strengths, and better tile
installations.

Dry-set mortar is water-retentive by
virtue of the addition of small amounts

less than 3 percent — of polymeric
materials to portland cement.

These additives greatly increase the
viscosity of the mixing water, so that
the damaging effects of
movement are eliminated. (Water can-

capillary

not be absorbed as rapidly from this
mortar and wall tile need not be
soaked before they installed.)
Water-retention makes it possible to
install ceramic tile in a layer of dry-
set mortar as thin as 3/32” over ma-

are

sonry, concrete, or cement plaster
backings. Dry-set also can be used in
thicker layers to level irregularities,
a feature not possible with solvent-
based organic adhesive.

Bond strengths of dry-set mortar
are high when compared with either
conventional mortar or organic adhe-
Requirements of ‘“American
Standard Specification for dry-set
Portland Cement Mortar, A118.1-1959"
are for sheer bond strengths of 100

psi with quarry tile, 170 psi with cer-

sives.

amic mosaic, and 250 psi with glazed

wall tile. (In actuality, bond strength
often reaches 500 psi.) These strenzths
insure a great safety factor on the
job. Dry-set mortar has grown from
an experimental material in 1957 to
actual use on hundreds of millions o1
square feet of ceramic tile,

Dry-set mortar is a discovery of the
Tile Council's research center at
Princeton, N.J., and is manufactured
under licenses granted by the Tile
Council. It js available in two very
carefully engineered forms: Formula
759 for ceramic mosaic tile, quarry
tile, and pavers (all impervious and
vitreous tile) and Formula 763 for
wall tile (non-vitreous tile). Highest
quality in these licensed mortars is
assured to architects by the random
sampling and regular policing pro-
grams which the Tile Council of
America Products that
are policed are permitted to show a
triangular seal of approval.

Organic adhesives, also known as
mastics, are solvent-base rubber ma-
terials used to install tile over a wide
variety of surfaces for floors, walls, and
counters, including gypsum wallboard,
gypsum plaster, wood, tec.

They are applied in one thin layer
with a notched trowel. Priming the
backing is recommended for many
surfaces to prevent essential oils and
plasticizers from escaping into the
backing. Bond strength varies greatly
among numerous brands available. Tile
Council tests have shown the rubber
solvent types develop an average bond
strength of 120 psi, Conformance with

administers.

Art, design, and durability are combined in a
Mondrian-inspired mural at a school in Salis-
bury, Md. Circle No. 116. A very popular
sculptured star tile has peaked pyramids
and valleys of mottled color. Circle No. 117.
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Flat tiles of antique gold are interspersed
by custom textured accent tiles to decorate
shower rooms at a California spa. Circle
No. 118.

A motif of stylized knives, forks, and spoons
on a 4% inch square tile make it especially
appropriate for cookeries, coffee shops and
snack bar use. Circle No. 119.
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Decorative tiles such as this one with colorful
butterflies, in a variety of hues, add a touch
of gaiety to powder rooms, children’s wards
or nurseries. Circle No. 120.

CERAMIC TILE

Department of Commerce Commercial
Standard 181-52 is the minimum cri-
teria for selecting an organic adhesive.
This standard was sponsored by the
Tile Council of America in 1952 when
it received wide industry acceptance.

Epoxy resins grouts and mortars are
another recent research development.
As in the case of dry-set mortars, the
Tile Council has been granted U. S.
Patents covering these inventions, and
licenses the epoxies for manufacture.
Here again high quality is assured
architects by the triangular seal per-
mitted where random sampling and
laboratory tests show conformance to
the Tile Council’s rigid specifications.

The epoxies can be used for a va-
riety of purposes, but today are spe-
cifically available commercially under
Tile Council license in two forms—
AAR-II and UG-II. AAR-II is the Tile
Council’'s abbreviation for Acid and
Alkali Resistant grout and mortar, two
part system, while UG-II stands for
Universal Grout, two part system. The
latter is used mainly to grout glazed
tile, and to grout countertops, although
it is useful wherever a strong, dense,
stain-resistant grout is needed.

Prior to introduction of AAR-II in
the past few years, furan, phenolic,
and other resins were the most satis-
factory materials for making tile floors
chemically resistant. AAR-II has over-

come many of the drawbacks of these
other materials.

A fishnet effect is the theme of this tile formec
by alternating lines and x's in varying coloy
tones. When turned, the tile resembles
barbed wire motif. Circle No. 121.
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The pot life is approximately 2
hours—twice as long as other materials
—allowing larger batches to be mixed
and more time to apply the material.
Further, AAR-II is water-cleanable
while still plastic. Thus the tile setter
cleans AAR-II in the same way he
traditionally cleans cement grout from
the tile. Since only large units are
practical for waxing, chemically resis-
tant floors were previously limited to
quarry tile and pavers; ceramic mosaic
tile may now be used for these floors
because waxing is unnecessary with
chemically resistant AAR-II.

AAR-II will bond to damp as well
as dry concrete or mortar, and neu-
tralizing is not necessary. Repairs in
existing floors, therefore, can easily be
made without interrupting operations.
Successful repairs have been made in
dairy buildings where there was stand-
ing water.

AAR-II is also a superior thin-bed
material for setting tile. The versatile
qualities of this material have, in fact,
just begun to be exploited. The Tile
Council in 1961 made a test installa-
tion in an Army kitchen in which
quarry tile was set and grouted with
AAR-II over plywood subfloors., The
floor has continued to give good serv-
ice, opening the highway to epoxy
setting of ceramic tile over plywood
floors.

Tile popularity grows

A major resurgence in the use of cer-
amic tile since World War II has come
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about through the new types
and colors available, and through new
installation

many

techniques and materials
that have greatly reduced costs.

The year 1964 saw record produc-
tion in the domestic ceramic tile in-
dustry, with lower-priced imports tak-
ing up more than 25 percent of the
market. The 1964 production reached
295,351,000 square feet, an 8 percent
increase over the 273,472,000 square
feet produced in 1963, according to De-
partment of Commerce figures. Im-
ports totaled 134,410,000 square
making the total apparent consumption
429,761,000 square feet (U.S. exports
of ceramic tile are negligible and were
not subtracted from total production
in figuring the apparent consumption).

feet,

The Tile Council

Much of the growth of tile’'s use un-
doubtedly is because of the work of
the Tile Council of America, a trade
association formed at the end of the
second war to popularize the use of
ceramic tile. Conceived originally as a
public relations effort, the Tile Coun-
cil, at 800 Second Avenue, New York
City, steadily to cover
programs of services for
architects and designers, research in
tile installation materials and methods,
advertising, promotion, and many other
activities including standardized spec-
ifications, the latest of which is the
new “quality certified” standard the
Tile Council has established for tile
made in the U.S.A. by

has grown

technical

its members.

Most readily available to all spec-
ifiers of ceramic tile is the Tile Coun-
cil’'s Handbook for
stallation

Ceramic Tile In-
which is updated annually
and inserted in the Sweet’s Catalog
Architectural File, book 13d/Til. The
handbook is widely used throughout
the ceramic tile industry, and also by
designers, architects, and builders, who
often specify only that the “tile shall
be installed in accordance with detail
number of the Tile
Installation Handbook.”
Supplementing
wide array of technical literature pro-
vided by the Tile Council. Included are
American Standard Association speci-
fications for the installation of tile with

Council’s

the handbook is a

Portland Cement Mortars and with
Dry-Set Mortars. Also included are
standard specifications for installing

tile with organic adhesives, and a spec-
ification for installing electrically con-
ductive ceramic tile floors with con-
ductive dry-set mortar. Technical lit-
erature also is available on using the
epoxy grouts and mortars, AAR-II and
UG-II; on cleaning procedures for
tile; on tile's economy (the McKee-
Berger-Mansueto study); and on var-
ious tile uses, such as building an all-
tile sunken tub or tiling a swimming
pool. In addition, the Tile Council

maintains a Technical Services Divi-
sion at its Research Center at Prince-
ton to aid architects, designers, and
specification and

contractors in tile

(]

use.

quarry tile with a shadow

Circle No. 123.
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A farmyard scene of bright glazed mosaic tile
decorates the meat department of a food mar-
ket. Circle No. 122. Valencia (above) is a
effect surface,
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THE SASSOON SALON

Styling section of the Vidal Sassoon salon unites with
the street floor by an open space where a Venetian
glass chandelier contrasts with the strong architectur-
al lines. Chairs are aligned to give the area an ex-
pansiveness despite the narrow width of the building.

CONTRACT




LEADING COIFFURE HOUSE PREFERS
STRUCTURAL MODERN TO PALE PINK

“WE were dead set against the pale pink ‘beauty
salon’ style,” commented Vidal Sassoon at the open-
ing of the new Sassoon-Charles of the Ritz Salon on
New York's Madison Avenue. Instead, architect’s
Gordoa and Ursula Bowyer, assisted by Irving Kessler
& Associates, gave the salon structural lines that
funetion artfully both in design and efficiency.

The British architects made ingenious use of the
limited space of the reconverted brownstone which
is no more than 20 feet at the widest measure. The
windows were rounded at the corners and the ceiling
swoops down to join the mirrors in an uninterrupted
visual flow. By aligning the chairs without pillars
or panels, the narrow area reveals a deceptive spa-
ciousness.

A two-story curtainless window on the facade, floods
the interior with natural light and exposes to view
the activities of Sassoon’s cutters and stylists. Since
Sassoon feels they work better with an audience, there
iz a functional as well as promotional value in the
exposure.

Sassoon and architects Bowyer adhered to the open
area concept on all floors, avoiding partitions and
cubicles. The first and second floors are architecturally
“joined” by an open vertical area parallel to the
windows which houses an illuminated glass chandelier
custom-designed in Venice.

Decorative materials were avoided throughout. In-
stead, wood paneling, terrazzo floors, burlap walls
and vinyl upholstery fabrics provide natural color
and textural contrasts. Black crinkle vinyls from Ford
Motor Co. on the chairs in the cutting and styling
areas accent the sharp lines of wood balustrades and
the steel and glass fixtures. Recessed lighting spots
each operation in the open area. Color notes of black,
white, brown, grey, and orange are reiterated on each
of the three floors, not as decorative themes but as
statements of the materials used.

Both the New York house and the London estab-
lishment were designed by the Bowyers for Charles
of the Ritz, who maintains a make-up bar, beauty
service, and massage section in the tasteful salon.

MARCH 1966
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Shampoo area is practical and stylish. Terraz-
zo floors and sturdy vinyl upholstery from
Ford Fabrics lend to easy maintenance—a
built-in feature of the entire salon.

Charles of the Ritz beality bar on the street
level avoids clutter by concentrating on sharp
parallel lines of the counter, stools, and pro-
Jecting ceiling lights. Beauty parlor pink is
out—and a color scheme of brown, grey, and

white are the dominant tones.




At the front of NCR’s spacious board
room, console panel enables board mem-
bers to control visuals projected on three-
part screen wall.




COMMUNICATIONS CONTROL INTERIORS AT NCR

Communication tools, rather than decor, determined
e character of National Cash Register's new execu-
ve offices in New York City. Created by Designs For
usiness, Inc., the executive quarters and adjoining
oard of director’s room incorporate the last word in
utomation, reflecting the client’s image as a leading
usiness machine company. Designed to function with
aximum efficiency, the special facilities combine a
ich but unelaborate interior with the most up-to-date
ommunications technology. Separate from NCR’s main
ffices, the new suite is used for regular board meetings
s well as to accommodate top management executives
isiting New York.
The board room has an integrated three-part screen
all and a special console from which slides, films, and
ther visuals may be programmed and operated. Behind
e screen wall is a control room fully equipped with
dvanced communication tools. Utilizing the speed of
e computer, board members may, at the touch of a
utton, see the latest statistics and data of vital interest
NCR's top executives projected on the screens.
eetings are automatically tape-recorded and board

oard room’s comfortable swivel chairs
y be arranged for theater seating (left).
hree-part screen wall projects current
gures and graphics for board members’
ediate use. The board room with its
onference table set up (right) illustrates
e versatility of the arrangement.

RCH 1966

proceedings are instantly available for replay.

The efficient operating features form an integral part
of the DFB design, in which functional furniture was
custom designed and selected to meet NCR's needs. The
board room, used principally as a meeting place, may
be converted for theater viewing by removing the Eng-
lish oak conference table and rearranging the Cumber-
land chairs. The decor is restrained, utilizing fine ma-
terials in subdued beige to bronze tones, highlighted by
an oak motif in paneling and furniture.

DFB created many custom pieces for the NCR facil-
ity. The conference table, office desks and cabinets, an
off-lobby telephone panel, oak and glass coffee table,
and oak paneling and doors are by DFB designer Ezra
Blank. Sofas upholstered in velvet by Thorp were exe-
cuted by Edward Axel Roffman. The board room’s
versatile chairs are covered in bronze chamois from
Jack Lenor Larsen. There are Hans Wegner chairs in
oak and leather from Lunning, and Mies van der Rohe
chairs from Knoll in the reception room. Other custom
DFB designs are the rough-textured glass doors and
oak fixtures. Lighting is by Lighting & Electronics. (€)
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Crisply appointed executive office (above)
with oak paneling, desk, and cabinet. Vel-
vet sofa provides lush contrast to oak
and leather chairs. Lighting is installed
in recessed units. Fine oak graining in
DFB’s desk and cabinet designs is shown
in detail (left) of exeocutive office.

Natural grain is chief design element of
board room doors. Paneling and doors
are fireproofed English oak.

82
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DFB-designed wall telephone (below) has
dial mounted in a panel, phone that pulls
out on a concealed cord. Compartment
wide enough to double as writing surface
for quick notes holds telephone directory.
Second visiting executive office (right)
continues the oak motif.

Behind reception room desk, wall of oal:
panel closets emphasizes practicality of
the DFB design. Overhead lighting is
housed in specially designed oak fixture.
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CONTRACT PRODUCTS AND SERVICES

Lightolier’s hi-intensity lamps

Lightolier is now marketing Baton,
another version of the popular hi-in-
tensity lamps, as its first model, the
Lytegem Michael Lax,
moves into the permanent design col-
lection of New York's Museum of
Modern Art. Baton, the new model,
has a wide-spread light beam with
pivoting arm and rotating shade that

designed by

can be reversed to extend in different

directions. The unit can be used free-

standing or wall mounted. Baton is
issued in four color combinations,
black or white with chrome, beige,

espresso or two tones of green against

polished brass.

Circle 131 on product information card

New designs at Harvey Probber

Among the new designs from Harvey
Probber, Inc. are a quilt tufted sofa
which has been added to the contract
line, and an occasional chair combin-
forms with
comfortable proportions. The sofa has

ing classical geometric

a semi-attached seat and back cush-

iong with poly-dacron underlays. It

is available on either stainless steel
or walnut legs and comes in standard
33, 60, 87, and 114 inches
to form a chair and two, three, and
units. The
mounted on a cylinder base crafted

equipped with a
swivel mechanism.
The tuxedo arm square seating unit
has a deep diamond-tufted seat and
separate down back pillow with knife-

lengths of

four-seat sofa chair is

of rosewood and

memory return

edge welting.

Circle 132 on product information card

Designs by Arne Jacobsen

A new series of chairs and confer-
ence/dining tables are among the new
designs by Arne Jacobsen for Fritz
Hansen. The rectangular and circular
tables are made of teak, oak, or rose-
wood, suspended on gleaming alumi-
pedestals. The sculptured-back
swivel chairs, available in two
heights, may be upholstered in fab-
ric, vinelle, or leather. The aluminum
base of the chairs forms a star-like
design repeating that of the round
table.

num

Circle 133 on product information card

Pedestal seating

An upholstered tablet arm chair max
Chicago Hardwar
Foundry Co., proclaims a new dired
auditorium lecture ha
The provides
comfort during long periods of note
large
seminars. It rests on a satin chrom

ufactured by

tion in and

seating. chair grea

taking in lecture classes ang

base and column pedestal that i
permanently mounted to the angle o
the floor, providing each row of seat
proper visibility and hearing withou
the use of steps.

Circle 134 on product information car

Knock-down cocktail table
Habi

tat, Inc., has recently been accepte
for the permanent collection of th
Museum of Modern Art, New Yor
City. The table, designed by Pai
Mayen, is shipped in three separat
sections, It stands 12% inches hig

_—

A new cocktail table, made by

on a Trexiloy (metal) mirror polished
base composed of two separate fla
pieces which join at right angles b
means of two simple slits. A 36-inc
square glass top forms the third piec
of this practical knock-down unit.

Circle 135 on product information car

Circle No. 53 on product information ca



e try our best to meet your needs for bold, contemporary
esign . .. clean, crisp lines . . . a true feeling of prestige. And
o, this is Myrtle Desk’s totally fresh design concept for the
0 Series. And it's all defined so beautifully by the artful
lending of mirror chrome and genuine Walnut. Executive
esks, secretarial groupings, imagination-arranged service

We work at it.

}}}}}}}

units and correlated seating pieces comprise this contem-
porary collection of furniture for today’s offices. So let the 900
Series end up as a truly exciting answer to your office plan-
ning needs. For complete information on this impressive
series—or for any of the many other Myrtle Desk designs
—write Myrtle Desk, Dept. C36, High Point, North Carolina.

Why does Myrtle Desk always
nd up giving you their best ?

Showrooms: CHICAGO, 1162-1163 Merchandise Mart, Telephone 527-2540 e« HIGH POINT, NORTH CAROLINA, Taylor Street,
Telephone 883-4136 * Representatives: NEW YORK, Harry Nechamen, WAtkins 9-8383; LOS ANGELES, Wholesale Office Equip-
ment Company, ANgelus 8-6104; SAN FRANCISCO, Wholesale Office Equipment Company, YUkon 6-6972; SEATTLE, Wholesale
Office Equipment Company, MAine 2-7143; DENVER, Wholesale Office Equipment Company, TAbor 5-6174.




QUESTION???

Why was Buckstaff's Contract Oak Collection re-
cently selected for use in these fine installations?

Union League Club Chicago, lllinois

Greenridge Turkey Farm Nashua, New Hampshire
S. W. Missouri State College Springfield, Missouri
College of the Holy Cross Worchester, Mass.

U.S. Military Academy West Point, New York
Haven Hubbard Memorial Home New Carlisle, Indiana
Toledo, Ohio

Goodyear Tire & Rubber Akron, Ohio

ANSWER!!!

Probably because this collection is so extensive --

Owens lllinois, Inc.

including Captain’s, Bosun’s, and Mate’s chairs, bar
stools, pedestal bases, oak banded table tops, plus
a brand new correlated group of lounge furniture.

. « . . Or maybe it was because they could effect an
English, Colonial, Mediterranean, Western, Viking,
or Nautical oak motif’.

. . .. 0r perhaps it was bhecause this rugged oak
furniture was specifically designed and engincered
for use in not only the most beautiful but also the
toughest - use type installations.

. « « . Still unconvinced?? Then write for our free
full color brochure plus a listing of time-and-use
tested installations - and then see for yourself!

THE BUCKSTAFF CO.

OSHKOSH, WISCONSIN 54901

“From the sawmill to the finished product - Since 1850”

PRODUCTS & SERVICES

CONTINVE]

‘Sunglasses on rollers’

A new transparent window shade from Plastic Vie

solves the problem of shutting out glare, transmittin
light, without cutting off a pleasant view. The shade
might be called “sunglasses on rollers” since the
filter out sun rays (and protect fabrics from fade
thus reducing eyestrain and discomfort. The tw

basic materials used are Celanese cellulose acetat

“Lumarith” and DuPont's polyester mylar. They ma
be custom ordered in various sizes, a choice of s
types of rollers, in 24 jewel and earth tones. Th
Plastic View shades 1 > been installed in offices
hospitals, restaurants, ski lodges, and other publi
installations where a pleasant view enhances the d¢
cor,

Circle No. 136 on product information card

New boarded leather vinyl

A new vinyl upholstery pattern with the deep grain
ing of boarded leather called Canyon, from Maslang
Duraleather Co., has a sharply defined grain patter
and a suppleness like that imparted to leather b;

g " Y
i ‘ \
‘.\( 3 |

\

means of a graining board. It comes in elastic-backec
expanded Vinylaire and Zephyr, and unsupporte(
qualities, in a standard 54-inch width. Ten colors ar
available: black, gold, olive, persimmon, turqoise, rus
set, rawhide, brown, oxblood, and antique.

Circle No. 137 on product information card

<€ Circle No. 52 on product information card



eanwhile, back at the Architectural League
ow’s the carpeting of Creslan faring after 14 months?

y i AR PN G it om0 e
o AT —— ‘ . - gt T g

*Performance has been outstanding!*® That'’s
bow Mrs. Eleanor Allwork, interior designer,

. . . : Over a year ago, Mrs. Allwork, A.I.D., completely redeco-
escribes the carpeting of Creslan at the Archi- A I(tl' y B 7 the Architect lll . 'I‘L
r > s ratec 1€ dinin room o 1€e Architectura eague. 10
ectural League, New York. **The carpet re- oy s g
: 4 replace a tile floor,she chose wall-to-wall carpeting of Creslan
ponds excellently to spot cleaning, particularly S 2 f S ;
: : acrylic fiber. She prefers carpeting in public rooms because
bold water cleaning. In one year it has needed . z : : A
\ . it looks luxurious, cuts down noise and is easy and inexpen-
nly one major over-all scrubbing. The colors are 5 . - : ;
. . ; sive to maintain. From past experience Mrs.Allwork finds
right and clear as ever after 14 months ... : o 5
2 : ! acrvlics to have the greatest resilience. Now, over a year
espite major alterations, the League members g ) 3 v : .
2 : later, this carpeting of Creslan looks as bright and bouncy as
ave rated the carpet as the most important ) ! .
] . o the day it arrived,
mprovement in the room. :

The Architectural League is one of many successes that
carpeting of Creslan can claim. In the fiber family of acry-
lics, fastest growing in contract carpet, Creslan is a stand-
out. For your next carpeting installation, take a long, hard
look at all acrylics. Check their traffic records. And you’ll
agree the choice is obvious. Creslan acrylic fiber is a product
of AMERICAN CYANAMID CO., N.Y. ——CvAnNamID —

Creslany

LU 2> O =Ry S R e N S 1B E R

Circle No. 51 on product information card
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Design for “’Dramatic’’ Beauty...

for a Distinctive interior!

£F245 *AFIBRE-METAL TRADEMARK

((/(;//111117' Fouridiins PRESENT a new concept in the de-
lightful Sight and Sound of liquid beauty. .. the perfect
answer in providing a point of dynamic, yet quiet and
pleasing interest for Business Offices, Lobbies, Restau-
rants, Homes. . . wherever decor requires an unusual,
enhancing and complementary focal point!

Select automatically changing combinations of
color lighting and sparkling water patterns, or choose
favorite water and light combinations...and change to
others at will.

Write for our new color brochure. Design for Beauty
with the new Elegance Fountain .. .a distinctive prod-
uct of FIBRE-METAL.

Elegance Fountains Division

X — 3 N - —
THE fﬁ]ﬂﬂifj‘h\'\[ﬁ I probuCcTs coMPANY
E— )

CHESTER, PA,

Foun_lain is self-contained (10 gallons) and operates on 110-v.a.c. Fiberglas bow! is
36” in diameter. WATER PATTERNS up to 4 teet. RED, BLUE and AMBER LIGHTS and
water pattern combinations may be adjusted to individual preference.

Circle No. 54 on product information card

PRODUCTS & SERVICES

CONTINUVE

Wall panel units

The System Cado wall consists of floor-to-ceiling wa
panels with modular shelves and cabinets that sli
into the panels by means of an arrangement o
angled dowels and similarly angled holes. Designe
by Poul Cadovius, the wall unit is imported fro
Denmark by Royal System, Inc., and comes in rose
wood, teak, light oak, and oil walnut. Among th
components of the unit are a sliding door cabine

a drop-lid cabinet, a divided sectional shelf uni
stereo speaker cabinets complete with baffle clot
and a variety of shelves. Shown with System Cad
is the Egetaepper 9 by 12 rya rug in an abstra
gwirl pattern called “Flora.” Also imported fro
Denmark, the shaggy-textured rya rug is made ¢
1009% lambswool, and comes in red, orange, blue
green, and olive.

Circle No. 138 on product information card

New Naugahyde wallcovering patterns

Three new patterns—Slubweave, Sandura, and Pel
have been added to U.S. Rubber’s line «
Naugahyde vinyl wallcoverings. They were speciall
selected and designed by the company's furnishing
board to coordinate with contemporar|
trends. The advantages of practicality and wearabilit]

blestone

advisory

available in all Naugahyde vinyls have been incoy
porated in the new patterns. Naugahyde wallcoverin
feature 13 different designs in medium and heav
weights, and many are available in a range of
dozen colors. Slubweave ig a finely textured, hor
zontal with intersperse
slubbing, giving the pattern an Oriental feel. Sandur]

linear design occasionally
is rough-textured with a sandy, stucco-like finis
Pebblestone has an overall design of embossed pehblin
that looks as if it were woven. The new patterng am
available in a wide range of colors, including a sele
tion of shades in yellow, orange, gold, white, gree
blue and brown.

Circle No. 139 on product information card
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The dynamics of modern art has not yet been fully realized in the design of modern furniture. Nor has mod-
ern furniture attained the brilliance and virtuosity of today’s architecture at its best. Yet some of today's
great architects think John Stuart Architective Furniture good enough to install in their great buildings.

Ask on your business stationery for the new hard cover loose-leaf catalog. JOHN STUART |NC

122 pages including fabric swatches. Distribution limited to architects, interior 205 EAST 58TH STREET
designers and franchised dealers. $10, refundable when orders exceed $500 NEW YORK, N.Y. 10022

Circle No. 55 on product information card
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No. 1750 A new richness in traditional elegance featuring
beautifully antiqued Gold Leaf accented with subtle touches
of Silver Leaf. Topped by a gracefully proportioned shade
of lovely textured silk shantung. Overall height is 46
inches. One of many new Phil-Mar styles inspired by the
Arts and Architectures of Italy, France and Spain and
achieved with rare understanding in high-fired ceramics.
Complete new catalog (SP-1147) available on request.

T

~ N

2\

) PHII-MAR.

\

\1 HILMAR,
-

CONTRACT DIVISION

Permanent Showrooms
CHICAGO ¢ NEW YORK ¢ HIGH POINT LOS ANGELES
DALLAS . ATLANTA . SEATTLE . JAMESTOWN

PHIL-MAR CORPORATION - 1100 E. 222nd STREET - CLEVELAND, OHIO

Circle No. 56 on product information card
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Office clock in traditional style
The Westminster pendulum chime clock peals for
every fifteen minutes, with special tones on the h
hour and hour. It measures 35 by 13 by 7 inches dee

and has a nine-inch dial designed with Roman nu
erals. Available in three finishes: fruitwood, mahg
any and walnut, with brass trim, the clock is a p:
of the new accessory line of Myrtle Desk Co.
Circle No. 140 on product information card

New set-up desk line

The Status Series is a desk line from the Willia
Mod-U-Plan Office Furniture Corp. consisting of f]
top double pedestal desks, modular desks, tables :
credenzas. The exteriors are all walnut with textu
plastic tops; drawer interiors are made of finis

oak. All containing a file drawer

pedestals
equipped with a lock that locks the complete pedes
and center drawers with lock and key are availa
All drawers operate on ball bearing rollers, and
top box drawers are equipped with removable wri
arm slides. The desk shown measures 60 by 30 inc

Cirecle No. 141 on product information card

Correction

In the Hooker Chemical Corp. installation that
peared on page 81 of the January issue, the carpe
should have been credited as manufactured by

crofters Inc. and installed by William Gold Ine,

CONT



Circle No. 57 on product information card
For the Contract Designer . ..the Space Planner...
the Contract Furnisher. ..the Architect...

It’s Elegance by the Inch
from Rhinecold-Alaska.

Just 30 inches of wall space provides the room for the brilliant
Model AES/5GR compact kitchen, its elegant wood-grain and
stainless steel exterior blending harmoniously with almost any
decor. Its presence encourages imagination and gives unlimited
flexibility for fresh, stimulating room settings.

Benefits: compactness, convenience, suitability to a variety of
uses (motels, hospitals, schools, institutions...); and both esthetic
and dimensional compatibility with a variety of building elements.

Available with and without sink or burners; electric or gas burner
options; white or wood-grain finish; with standard capacious
5 c.i. refrigerator with true-width freezer.

Complete information on our kitchen combinations, as well as
compact refrigerators and freezers is yours for the asking.
Please ask.

)

S RHINECOLD-ALASKA INC.

East: 45 South Broadway, Yonkers, N. Y. /M Southeast: 521 N.E. 32 Street, Ft. Lauderdale, Fla. W Mid-West: P. O. Box 366, Elkhart, Ind. '@ Southwest:
p1 East Main Street, Grand Prairie, Texas M West: 2021 Central Avenue, S. EI Monte, California ‘W Chicago: 2525 Peterson Ave., Tel: (312) 334-3430

1

Some people find our furniture irresistible . . .

They just can’t get over how our special method of
using extruded vinyl lacing closely-spaced, makes our
chairs so comfortable. They marvel at our unbreak-
able Titon tops that wipe clean with a damp cloth.
They just flip over the fact that we ship in just 10
days after we get the order

welded with electronic equipment. And styling that
compliments the most discriminating taste.

If you're fed up with specifying casual furniture
that can’t face up to its responsibilities, write us.
We've got news for you!

Best of all, it’s the Tropitone quality they rave
about. The world’s finest enamels, baked on at 400°
in our own ovens. Aluminum from Alcoa flawlessly

6034 General Tinker Avenue
Sarasota, Florida

payilene

Circle No. 58 on product information card
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Furniture Company, Incorporated,

91



Circle No. 59 on product information card

AMERICAN
CHAIR
COMPANY

Wide assortment of
chairs and tables. See
your dealer or write for
our distributor’'s name.

SINCE 1887

MANUFACTURERS OF CONTRACT FURNITURE, SHEBOYGAN, WISCONSIN
PERMANENT DISPLAYS: Atlanta - Chicago - Dallas - Miami - New York - San Francisco - Sheboygan

commercial interior wall displays
for reception rooms, office lobbies
projecting corporate identities
dimensionally in all materials.

design / construction / installation

DISPLAYCRAFT

56 West 45th Street/New York, N. Y. 10036/YU 6-4955

Circle No. 61 on product information card
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Decorative ceiling tiles
Jubilee is a new decorative ceiling tile recently intrg
duced by Simpson Timber Co. It has a white-on-whif]
floral pattern flecked with gold and silver that give

an iridescent effect when installed. The washable an
flame resistant tiles are issued in a 12 by 12 ing
size with flanged joints for easy, level applicatio

Circle No. 142 on product information card

Country Spanish for hotel motels
The newest contract group from Kent Coffey’s co
tract division is Tierra, a collection termed County
Spanish in design. The finish is a coffee-colored di
tressed surface that is not only designed to stand
to age and heavy use but also to mellow and impro
with it. The Tierra group includes a dresser des
luggage benches, chairs, mirrors, nightstands, tablg

and headboards, with construction features such
extra strong steel L bars, adjustable plastic glid
hardwood interiors, and reinforced construction. Tj
telescope wall unit expands from a minimum of
inches to a maximum of 108. Luggage and TV bench
can be added to either side. Slate plastic-laminate tq
and heavy antiqued hardware further distinguish t}
new innkeeper group.

Circle No. 143 on product information card
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HE ARCHITECTURAL SERIES

he Architectural Series of John Savoy
urniture is a high style group of archi-
ectural seating which includes Lounge,
xecutive, Jr. Executive, Modular and
ofa units designed by Sheldon Keidan
f Designers Fore Ltd.

teriors are superbly constructed of
hoice hardwoods, with the exposed por-
ons in walnut. Bar-stock steel bases
re fully welded, in satin or polished
hrome finishes.

an be specified with a combination
alnut and steel base with matching
alnut arms. Available in a new line of
corator fabrics or material furnished.

john savoy
furniture co.

Montoursville, Pa. (717) 368-2424

Inquiries also invited from
qualified dealers and representatives.
Chicago representation wanted.

Circle No. 62 on product information card



some
chairs
just
fill

space...

chairs
do it
beautifully!

Model 9075

Send for Current

Catalog on Complete

Metal and Wood Line of
= Chairs and Stools

TRI'PAR Manufacturing Co. » 1740 N. Pulaski » Chicago 60639

Circle No. 63 on product information card

PRODUCTS & SERVICES
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Portrait sculpture

The individuality of portrait sculpture, cast to orde
in bronze, aluminum, pewter or lead, is offered t
contract clients by Devco Engineering Inc. The con

pany also creates, constructs, and installs unique dis

plays, fountains, decorative ironmongery, corpora
identity logos, architectural clocks, custom ename
ing, antique reproductions in all materials includir
aged bronze, hardwoods, and marble.

Circle No. 144 on product information card

Desk-high rolled drawing file

A boon to drafting, engineering, and art departmen
is a cabinet for filing rolled drawings, maps, char
and other large sheet material, designed for u
alongside or between desks. Made by Plan Hold Cory
the steel cabinet is available with tops in wood gra
patterns on vinyl, laminated to steel in any of elev

4

colors. The plated legs have leveling glides, and t
spring latched door has a lock and is interchangeal
right to left. A master index card inside the dc
identifies the contents of each tube. The cabir
comes in two desk-high models: 4% inch squa
twenty tube; and 2% inch square, eighty tube.

Circle No. 145 on product information card
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Circle No. 64 on product information card

THE BEST FOR ALL WEATHER...

Brown-Jordan’s Lido stacking chairs, built for hard wear and minimum
care...welded heavy gauge tubular aluminum with durable vinyl lacing,
baked enamel finishes. The choice of finest hotels, motels, country clubs and
other large installations. Postured for poolside lounging or dining comfort.
Priced for contract quantity buying. Write for illustrated brochure 85S-h:

Box 272, El Monte, California.

== ==]

Dallas, San Francisco, Atlanta, Scottsdale, Arizona
Factories in Newport, Arkansas and El Monte, California

BROWN-JORDAN Showrooms in Los Angeles, Chicago, Miami,

2816 Side Chair 2817 Arm Chair

THONET

YESTERDAY
TODAY
TOMORROW

Circle No. 65 on product information card
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A timeless favorite takes on

a new twist with Thonet.
Here, you see a scrolled
variation on the classic
theme of Thonet's famous
bentwood Vienna chair.
More than that, you see ver-
satility, craftsmanship, and
integrity of design that re-
flect 130 years of Thonet
leadership. The beauty of it,
as in all bentwood furniture,
is unexcelled durability, light
weight, and strength specif-
ically engineered to with-
stand the stress of public
use. For institutional furni-
ture with a fine distinction,
you'll want to see the com-
prehensive selection at
Thonet showrooms: New
York, Chicago, Los Angeles,
San Francisco, Dallas, Miami
and Atlanta.

THONET INDUSTRIES, INC.
1ParkAve., NewYork, N.Y.10016
Tel: (212) MU 3-1230




We can turn your design ideas in office fur-
niture from conception into a reality. Desks,
Inc. will custom craft your designs or you
may select from a vast array of fine office
furniture from America’s leading manufac-
turers. If you've an “idea on the wing,” let
us capture it.

METAMORPHOSIS

.l DESKS inc.

NEW YORK—71 FIFTH AVE. (at 15th St.) N. Y. C. 212 255-5454
NEWARK—At The Prudential Mall « 201 642-3360

Circle No. 66 on product information card
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New Concept Stage Il by Milo Baughman

A thoroughly upholstered look can be seen in t
selection of new Milo Baughman designs for Thaysé
Coggin. In one group, square, sturdy lines are co
bined with plump upholstery—the wood grain, ros
wood finish on ash, emphasizing the design. Loos
black wedge-chaped vinyl cushions rise above t
solid rectangular background of the frame. T}
tables, with legs cut straight to the floor, resem
the fully upholstered high-backed chair in the gro

called New Concept Stage II. Here the designer us
black Naugahyde to upholster a large sofa, and
furry Acrilan fabric the color of real beaver on
serpentine chaise lounge and a pair of saddle sé
ottomans. These have curved back rests upholste
in black vinyl and supported by metal brackets paint
lime green. Shown along the rear wall is a rosew
table 106 inches long, and supported on brack
finished in a brick tone.

Circle No. 146 on product information card

Light-weight surfacing material

W. H. S. Lloyd is the source for new surfacing
terials. Anaglypta and Superglypta, that resem
decorative plaster carvings and mouldings. The or
mentations are made from liquefied rag stock wh
is poured into a form and molded under pressur
resulting in a light-weight surface that will not crd
or chip. After the material is applied (with a stiff
hesive or rubber cement), the surface is ready
finishing with paint or gilt. Anaglypta is suppl
in arcs, medallions, and panels of period motif w
Superglypta, especially suited for commercial ins
lations, is issued in extra-high relief panels of ¢
temporary design or patterns that simulate natu
stone formations.

Circle No. 147 on product information card
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EMINENCE IN WOQOD

A continuous effort by Stem to main-
tain bold inventories of hardwood
lumber and sliced wood ranging from
domestic Ash to exotic Zebrawood
assure you a reliable source for over
100 species.

CHESTER B. STEM, INC.

1600 GRANT LINE ROAD +* NEW ALBANY, INDIANA, U.S.A.

|Office Valet
ﬁoncealed
wardrobe

OCnuvr.ca A new and exciting wardrobe, designed by
Vogel-Peterson to harmonize with today's
beautiful interiors. Wardrobe accommoda-
tions for from 4 to 6 people are screened by
. ~ @ 30" x 72" walnut panel. Mounts on the wall
w—f (off the floor). Brushed cast aluminum brack-
® ats hold the walnut shelf rods and support

weight of panel, Furnished with brushed

chrome hat holder and four solid walnut

hangers mounted in sliding nylon receptacles.

]

Same in appearance
as above, but floor
For more information on this and other racks supported

In our designer series, write for Catalog

OV-855 Pat. Pend

“The Coat Rack People”
ELMHURST o ILLINOIS

Circle No. 67 on product information card
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IMAGINATIVE
CONTRACT FABRICS

These jacquard velvets have
been styled and colored to
correlate with our wide line
of Venezia Plain Velvets., All
are available in cuts and
pieces. . .and stocked in all
principal cities. Our repu-
tation as a distinguished mull
source for imaginative con-
tract fabrics is well known.
Get to know us! Samples?
Of course, just write.

LA FRAN CE s

145 E. 32 ST., NEW YORK, 10016
CHICAGO: American Furniture Mart
LOS ANGELES: Los Angeles Fumiture Mart

Sales Service Centers in 23 Principal Cities

P

product information card
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Alabaster lamps and accessories

Simple geometric shapes form the bases of a new
collection of alabaster lamps and matching desk ac-
cessories from Safran & Glucksman Inc. The con-
temporary columns are original designs of grey

R

cenerino contrasted with white alabaster, topped with
Belgian linen shades on vinyl. Pencil cups, bookends,
and ashtrays coordinate with the lamps. Safran &
Glucksman also carries a line of classically sculptured
column and urn lamps in many sizes and variations.

Circle No. 148 on product information card

CARROLL

CHAIRS

Custom Designed

Sofas with the ‘‘soft look”

Dux, importers of Scandinavian furniture, have
a selection of 1966 designs that give the architectural
cube a “soft. luxury look.” Cane or wood is optional
for the side and back panels of sofas and lounge
chairs covered in the latest Dux fabrics, a crushed
velvet and suede print in many colorings. The new
group comprises a lounge chair, ottoman, three-seat
sofa, complemented by the end table, a large coffee

table, and corner table. The tables, too, have a new
look—tops of etched brass that are heat and stain
resistant. The acid etching process is hand appiied,
so each table is an original design.

Circle No. 149 on product information card

QU Woodbent Chains Styled to Provide

9056
SIDE CHAIR
Upholstered back
and apron

6536
SIDE CHAIR
Upholstered,
cane back

&MFORT and GOOD loo&

CHOOSE FROM OUR LARGE SELECTIONS

STYLES AND SIZES TAILORED TO MEET THE EVER-
CHANGING NEEDS

COMBINING BEAUTY AND QUALITY CONSTRUCTION
AND PRICES TO PLEASE, TOO.

CARROLLS' NAME HAS CUSTOMER CONFIDENCE!
If you're planning contract work or small installa
tions, look to Carroll for the best for the biggest
variety. Even made to your specifications. Write or
call for our new catalog

7032 SIDE CHAIR

6532 SIDE CHAIR
Upholstered panel and seat

mahogany

CARROLL

FMW Walnut, natural, ebony m]

Inc.

4500 SIDE CHAIR 8001 SIDE CHAIR

) Rectangular and
h added
Oval shape, paddec padded

Upholstered panel

and seat

1504-14 WEST CARROLL AVENUE

CHAIR COMPANY,

CHICAGO, ILLINOIS 60607 e PHONE TAylor 9-3396

Circle No. 69 on product information card
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Large collection of silks

A new collection of silk fabrics at Stroheim & Romann
is noteworthy for its comprehensive selection of
qualities, textures, and weights. As a result of two
years of research and experimentation, no less than
129 new silks are involved, from gossamer drapery
sheers to heavy satins for upholstery. Tones range
from ivory through vibrant hues in a full color palette.

Circle No. 150 on product information card

New innkeeper series

Concerto 75, a new contract collection from Basic-
Witz, offers 22 integrated pieces with easy-care fea-
tures. For studio rooms there are convertible beds
with bolsters in either single or double sizes, along

with standard beds on heavy duty frames, luggage
chests, desks, benches with or without legs, or in trip-
lex units. The wood series is crafted of prima vera
veneers with myrtle burl trim—the use of antiqued
brass ring pulls the only other ornamentation. Caned
back chairs and edge tables round out the collection.

Circle No. 151 on product information card

Siding display wing

A new sliding display wing from Georgia-Pacific fits
standard G-Plex display units already in use by dealers
and customers to show 4 by 8 foot hardwocd plywood

wall panels. Each new wing holds eight siding samples
back to back, allowing customers to leaf through the
series effortlessly.

Circle No. 152 on product information card
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send for your
complimentary
catalog

and see why
these great chains
specify Stylume

HOWARD JOHNSON'S
MOTOR LODGES

HOLIDAY INNS

JACK TAR
MOTELS & HOTELS

SHERATON HOTELS
QUALITY COURTS
HILTON INNS

SEATS AMERICA FIRST CLASS

Stylume

MANUFACTURERS OF COMMERCIAL SEATING
OUTDOOR AND INDOOR FURNITURE

DEPT. C 14475 N.W. 26th AVENUE, OPA-LOCKA, FLORIDA
PHONE (305) 681-8507

Circle No. 70 on product information card
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Tapiflex adds patterns

Tapiflex, a vinyl-fibre floor covering marketed
through Felters Co., is now available in 30 decorative
colors and patterns—all the essential shades in uni-
form, speckled or marbled surfaces. Manufactured in
France, Tapiflex is well known to European designers.

5
» Casters
with the

Its consists of a live-fibre base with a heavy layer
of vinyl melded to it. The result of this combina-
tion of plastic and textile is a dimensionally stabile
floor product that is springy, and cushion-like under
foot. Some of the factors that have added to Tapiflex’s
popularity are wearability and heat and sound ab-
sorption. In tests conducted by the U. S. Texting Co.,
Tapiflex was found to be extremely effective in mu-
fling noise. Shown are four of the newest designs,
stocked in six-foot, six-inch width.

Coronet

®

Circle No. 153 r *t informati t
Quietly sophisticated casters for the corner i T 1558 o e R i

office, tailored casters for multi-desk areas,
engineered casters with gilent-rolling, easy-
swiveling action . . . this is the Faultless flair.
It’s evident in these four casters. Your local
Faultless Representative is as near as the ‘
telephone book. Or write to Faultless direct. \

we love heavyweights

The bigger they are, the harder they fall
for Fibermold chairs .. . they're dura-
ble, solid—comfortable, too. Good styl-
ing makes them equally “at home” in
the factory, cafeteria or the most fash-
jonable shop. Good construction makes
them practically indestructible. To see
them, write, wire or phone:

Faultless

Faultless Caster Co.

A Division of @ BLISS AND LAUGHLIN INDUSTRIES FIBERMOLD CORPORATION
Evansville, Indiana 47717 2321 ABALONE AVE. « TORRANCE, CALIFORNIA « (213) 775-6288
Conad:xri:z':ll::??;sifnc:riL?:x::ﬂ,c2::;!?:>rg:s.0n!orio. An Afﬁ"ate Of Borg-Warner mmxm-
Circle No. 71 on product information card Circle No. 72 on product information card
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HMOLA, FLANMDERS ||

WIRED—38" TALL, 28" WIDE, 18” DEEP |

o

w5

Sl IYER

COMPLETE CATALOG
OF 300 DESIGNS
$1.00

Circle No. 99 on product information card

DISTRIBUTORS
OF THE

FINEST
WALLCOVERINGS
IN THE
MIDWEST!

Seville

GALLIGAN’S Portmanteau and Documentary Heritage #2
GEORGE K. BIRGE Murals (2 to 5 Panels) » TEKKO (New Swiss
Scrubbable Import) = PAVILION Contemporary Handprints
from California + POLI CASTRO (18th Century French
Collection) = Oriental Wallcoverings = STACEY Panel Collection
Flock in Fashion by STACEY * Foils & Hand Printed Vinyls

Cuttings availoble on request

Cullivan’s

Distinctive Walls and Fabrics

5428-30 Devon Ave.
Chicago, lllincis 60646
ROdney 3-0373, ROdney 3-1127

Z 4106-96 EX list $180.00

Z 4101-50 EX list $220.00

THAT EXTRA TOUCH . . .

, Good taste and fine craftsmanship give Jansko furniture that

b

F————
.

jansk

comething extra that mokes it more appealing. Surprisingly
inexpensive, too,

Settee available in 58" & 72" widths, 29" depth, 33"
height

Covered with U.S. Naugahyde and 4" Foam Rubber Seat
Sturdily constructed wth Plated Base

Matching bench in 18" width. Available in 727 & 96"
lengths

See our line ot the National Contract Exposition—
Americana Hotel New York, April 19, 20, 21 & 22

0 P.O. BOX 1751 / FT. LAUDERDALE, FLORIDA

Dealerships available

Circle No. 74 on product information card
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The Petitt Chair, a design in wood

PRODUCTS & SERVICES A new technique of “folding” wood had to be devised

to execute Don Petitt’s chair design by Knoll Associ-
ates, Inc., in which three basic wood components are
joined in the finishing. In simplified terms, the pro-

CONTINUED

New nylon tweed protective matting

Crown Rubber’s new “66” Blue/Green nylon tweed has
been added to the company’s line of Carpet-Cover,
all purpose commercial mats and matting. The deep-
toned color enhances as well as protects entryways,
when used as a dirt-trapping carpet cover, or can
be butted together to give an over-all carpet look that
is easy to maintain. The new Blue/Green mat and
runner additions are recommended for buildings

where original floors are exposed to heavy foot traf-
fic. They come in a variety of sizes and have a

wearing surface of a 1009 cut-pile nylon that is dur- cess involves the glueing together of large, thin sheets
able and able to trap dirt and moisture from boots of moisture-free veneers with the grain all runnin

and shoes. in one direction: the multilayered sheets are ther

Circle No. 154 on product information card heat-formed on a specially-designed press whic

THE SITT]’\IG in the “Alcazar,” a new chair by Gasser,
SPANISH the critical guest will remember his dining hour as sixty
minutes of SOLID COMFORT. If your dcslgnmg happens

to be in the mood of the Moors, consider ‘“Alcazar”

INFLUENCE a chair that will take its place comfortably, at the//l

finest table or lounging area.

P See our contract line at y //yl"j/y/

FIRST CONTRACT FURNISHING SHOW, APRIL 19-22,
EXHIBITION HALL, AMERICANA HOTEL, NEW YORK CITY, BOOTH 172. CHA|R CO
.

-~ 4136 LOGANWAY
YOUNGSTOWN, OHIO

44504

”
»

Shown in photo, “Alcazar”
#8100. An armless ver-
sion, “Companero” #8101,
is also available. Both of
these chairs can be modi-
fied to English or Mediter-
ranean styling. Dimensions:
23 in. wide, 24 in. deep,
42 in. high.

Cirele No. 75 on product information card
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shapes them with pressures exerted from several di-
rections; this formed sheet is then cross-cut to produce
a component of the chair. Then, hand operations are
performed to join components, and finish details. The
Petitt chair is designed for residential and commer-
cial interiors, and is available in a variety of Knoll
fabrics and leather, with walnut frame.

Circle No. 155 on product information card

Upholstery fabrics in a wide color spectrum

Chroma I is the name of a new upholstery fabric
series developed by Jens Risom Inec. that offers a
color spectrum rivaling the rainbow. Risom tested
many fabrics before deciding upon a subtly textured
100% virgin staple nylon as the base fabric to be
dyed into 65 interrelated color tones. The nylon fab-
ric has the softness of wool but with the durability
needed for furniture upholstery. The tones of Chroma
I were developed through extensive color research to
enable the designer to choose monochromatic, related,
or contrasting color schemes with the help of the
Chroma I color wheel and numbering system. Each
fabric is identified with a letter and number which
relates the hue to other harmonious tones. At a
glanee, the designer can create complementing color
schemes for the upholstered pieces—since practically
all of the tones of the Chroma I series are compatible
with one another.

Cirele No. 156 on product information card

RADITIONALLY

i
e
44
TR
i“y
% g
]
B
8411 |
¢ tge . : el
* ! k] E 1 ‘
.4 i i
.t 'y
‘6:‘” '.<1Ai'
L".'i',f.-ql', ¢
2 ol X
AL Tl o
hig A%l
S LF
Y4
hJ
20
{624 y’

Prefinished inlaid paneling

Prefinished paneling with inlaid strips of a different
wood in a contrasting color is manufactured by the
Juilding Materials Division of Evans Products Co.
The panels are composed of 1414 inch wide planks
separated by 1%4 inch wide inlaid strips, outlined by
hand-toned v-grooves. The line offers a choice of five
combinations: rosewood with teak, walnut with teak,

teak with rosewood, cherry birch with walnut, and
elm with walnut, The panels are given a four-coat
finishing treatment using a resin-based synthetic
plastic material. All are 14 inch thick, four feet wide,
and are available in both eight and ten foot lengths.

Circle No. 157 on product information card
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48"h. 48"w. 6"d.

REFLECTIONS Werite for Literature

owe
THE SCULPTURE STUDIO INC.

202 E. 77th ST., NEW YORK 10021 UN 1-8480

WILLIAM

seat ing QN

Choose from the vast collection of won-
derful new Bianco styles—each of care- “H[P)
fully balanced, field-proven design. Chairs, J
thoughtfully engineered to make seating AN
an integral part of your important decor

EAED\EL requirement. Lé[é_\\m

Write for New Catalog
MODERN Srenust ITALIAN
Circle No. 78 on product information card

bar stools, booths and wall lounges
T@&’. BIANCO MANUFACTURING CDUIANV\J @A@W

104

PRODUCTS & SERVICES

CONTINUVED

Specialized work station

For laboratories, hospitals, libraries, and research
departments, Hallowell Research & Engineering Sta-
tions offer a specialized storage and work area. Besides
adapting to various space requirements with a variety
of storage components and top sizes, the cabinet com-

18 deAedt i e i i

ponents themselves can be specified in drawer sizes
to hold card files, slide files, correspondence, and
instruments. Tops include laminated maple, laminated
plastic, and Hallowell's exclusive Shoptops, a tough
and resistant surface that is impervious to acids,
alkalis, oil, grease, and abrasion.

Cirele No. 158 on product information card

Base bucket chair

A sumptuous conference chair from the contract fur
niture division of Albano, Co. Inc., is the new CH-64
“B” base bucket chair. Its simple comfortable form

is covered with top grain leather, and the stainless
steel mirror polish base comes in a choice of two
styles. It measures 26% inches wide, 26 inches deep,
by 32 inches high.

Circle No. 159 on product information card
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100 billion tramping, scuffing, scraping feet
have taught us a lesson about carpeting

The lesson is simply this: you can’t sell can find anywhere . . . including some
and install carpeting for high-traffic exclusive Alexander Smith carpet made
locations unless you know what you're to our own specifications.

doing. What's more, we have the equipment
National Theatre Supply has been in the and know-how to install carpeting over
contract carpet business since 1927. big floor areas. And if you think this isn’t
We've installed many, many miles of a tricky job, watch out.

carpet for thousands of theatres, schools, National has branches throughout the
office buildings, stores, banks and other country. For more facts or an estimate,
places where carpet must look good call the National branch in your area
and act tough. or write to:

A few more facts. We offer you a greater
selection of patterns, colors, fibres and
weaves of contract carpet than you

SH.

£z National

THEATRE BUPPLY COMPANY
Subsidiary of General Precision Equipment Corporation @

BRANCHES COAST TO COAST » HOME OFFICE, 50 PROSPECT AVENUE, TARRYTOWN, NEW YORK « PHONE MEDFORD 1-6200

... AMERICA’S OUTSTANDING LINE OF CASUAL AND POOLSIDE FURNITURE

Five complete lines of the finest in casual furniture, every one designed
for comfort, style and durability.

The ideal indoor/outdoor casual furniture for motels, hotels, resorts
and clubs. Quality built to cut maintenance and replacement costs,
corrosion resistant, easy to clean. All lines available in a variety of
decorator colors, styled to blend magnificently into any decor for years
of enjoyment.

Catalog available on request.

L
‘ mm%atg MﬂmeCO.,INC. 2335 EAST 27TH STREET, LOS ANGELES, CALIFORNIA 90058

LGRS Ship i Qi (L ST OPB Niardi Giras

WROUGHT IRON

Circle No. 80 on product information card
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An elegant combination of oiled
mirror finished chrome give the Hugh Acton
wall wardrobe all of the smartness of a fine
piece of furniture. And its patented structure
makes it possible to be suspended off the
floor on any type of wall. Write for our free
catalog. Hugh Acton Co., 588 Brookside,
Birmingham, Michigan. HUGH ACTON

Circle No. 81 on product information card
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1966 paneling line

Blackthorn, one of two new paneling patterns from
U. S. Plywood Corp., is a warm, tawny wood species
with bold graining and a burnished finish. This pat-
tern along with another 1966 addition, Briarnut, ex-

pands the U.S. Plywood line to 70 prefinished wall
panelings. Briarnut, (not shown), is a deep umber
fruitwood with a subtle graining and
small knots and burls.

occasional

Circle No. 160 on product information card

New stacking chair design.

Fixtures Manufacturing Corp. introduces the Saturn
chair. a new stacking chair featuring simplicity of
design and smart appearance. It is suitable for use

as a banquet, meeting or dining chair and can be
ordered to fit most decors with a variety of color
combinations of frame and upholstery. Its functional
design provides durability, comfort and ease of
handling.

Circle No. 170 on product information card
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Space-saver unit with many extras

Howard Miller’s bathroom cabinet unit combines a
variety of extras in a compact unit for motels, dor-
mitories, and public buildings. There is a clock, bar-
ometer, radio, electrical outlet, mirror, clothes drier,
hamper, and towel rack in one modular unit. George
Nelson & Co. designed the series of related cabinets
for what might otherwise be wasted space. Twenty
four wvariations of six basic models install hori-

zoatally or verticaliy. The basic modules include three

mirror cabinet units, three floor cabinet units, and a
communications panel and storage system. The com-
munications panel holds clock, barometer and radio;
the storage section houses a control system that oper-
ates the lights, and radio.

Circle No. 162 on product information card

Decorative panels

Galway produces a series of molded decorative
panels in 2-foot square modules for indoor and out-
door use. The panels, which come in a wrought
iron scrollwork pattern, woven reed, sculptured
concrete, circle and square geometrics, and other
designs, are suitable for a wide variety of com-

LA AR RNS
Yy PP 179 9% %

mercial and institutional uses as

they
weight and economical. Five are open work and one
has a solid background. Assembly can be done in many
ways, by chaneled wood or metal mullions, with ad-
hesives, screws, spring clips or other fastening dev-
ices.

are light

Circle No. 163 on product information card
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Folded

...this tabie stores
-
in just 5%,
That’s nothing, most people are surprised to learn
it folds at all!

Decorator-styled, this Howe “500” table comes in
24 different sizes.

Features include: Self-edged top surfaced with
Parkwood marproof plastic laminate. Black en-
amel or lustrous chrome legs; all four are con-
trolled by a single operating lever.
Solid-as-a-rock, too.

Ideal for multi-purpose rooms and training areas.
For literature, write today.

Howe Folding Furniture, Inc.
360 Lexington Avenue, New York, N.Y. 10017

If it folds, ask HOWE
REGIONAL SALES OFFICES AND SHOWROOMS
IN MAJOR CITIES

Circle No. 83 on product information card
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il

deliver custom design,
quality and service
on your contract
orders for draperies,
bedspreads and
decorative fabrics?

NG I&

McCanless has the fabrics, facilities
and know-how to serve the custom needs of
hotel, motel, commercial and institutional
buyers. From a huge inventory of colors, pat-
terns and weaves, McCanless delivers flaw-
lessly-tailored draperies, bedspreads and
fabric accessories to the job on time, ready
to hang, at reasonable prices.

/Mc@less

CUSTOM FABRICS

P. O. BOX 1447 = SALISBURY,

NORTH CAROLINA

CONTRACT / DIVISION

Circle No. 84 on product information card
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Executive office grouping

Montage is a new executive office from Hiebert, Inc.
that combines polished aluminum and American wal-
nut in a range of double-pedestal desks, L units, and

credenzas. A high pedestal houses either a one drawer
file or two drawers. The credenza unit has two swing-
out end units that can house a variety of items, from
stationery to a bar.

Circle No. 164 on product information card

Steel and leather chair

John D. Williams Co. has introduced a new chair
designed by Stuart John Gilbert. The construction is

an all-welded frame of solid stainless steel with lea-
ther straps forming a sling support for the attached
cushions. It measures 28% inches wide by 28 inches
deep by 31% inches high.

Circle No. 165 on product information card
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Decorators, all over America, are delighted with the Gregson
“SERIES 60”. So easy to fit into any size or shape space. Fully

functional, yet sparkling with beauty. A complete catalog is
ready for your use. Write for it today.

Gregson:..,

manvracTurinG co. | Of Fine

LIBERTY, NORTH CAROLINA

Largest in the Wesi

MANUFACTURERS OF COMMERCIAL, INSTITUTIONAL AND CONTRACT FURNITURE
4920 SO. SOTO ST., LOS ANGELES, CALIFORNIA 90058
Circle No. 86 on product information card
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Gnidd U e

Multi-mate e New Styling!
Lounge o New Construction!
Seating e New Flexibility!

Write for Details and Special Sample Offer
GRIGGS EQUIPMENT, INC.

Belton, Texas

Ry

“BUYERS’
GUIDE FOR
CHAIRS"

FREE

20 Fact-Filled lllustrated Pages Giv-
ing Valuable Information on Essential
Features to Consider When Buying
Chairs.

No Obligation! = Write Today!

COMMERCIAL FURNITURE IN ADVANCED DESIGN

@xtures Mfg. Corp.

110

Kansas City, Missouri 64126

Circle No. 88 on product information card

MANUFACTURERS’

LITERATURE

The Elegant World of Window Shades explores
just what the title suggests. This 34-page book focuses
on new window treatments created by the imagina-
tive use of shades. Each shade treatment is shown
in full color reproduction, along with a review of the
type of shade fabrics that will contribute a striking
effect, how to plan to better advantage the odd-shaped
window, the use of lively colors, and other very imag-
inative develop treatments with
shades.

ways to window

Circle No. 166 on product information card

The Linear/700 series of office furniture from Co-
lumbia-Hallowell is deseribed in a new four-color bro-
chure. The distinguishing feature of the new line is
the “reveal” (the seams between the con-
struction elements) a feature usually hidden in
desk construction. This new series offers a contrast-

accented

ing “reveal” in a wide range of enamel finishes that
add to the overall design of the office units. The
linear/700 group is a steel constructed group that
includes desks, modular units, credenzas, tables, and
accessories.

Circle No. 167 on product information card

INTERIOR DESIGNERS

AND ARCHITECTS

SEND TODAY FOR YOUR FREE
SAMPLE BOOKLET, SHOWING
THESE THRILLING NEW VINYL
SIMULATED ANIMAL HIDES

52 East 21st Street, New York 10010 « SP 7-4400

Circle No. 89 on product information card
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six-page color and black-and-white brochure on |

oujay Design’s versatile audio-storage furniture
tacking unit, the Multi-Cube, gives basic descriptive
nformation about the Jerry Joseph design, and a wide
ange of photos. Illustrated are examples of its use
n floor-standing, stacked, and wall-hung combinations
f from two to eight cubes. Optional interior fittings
re also described.
Circle No. 168 on product information card

Portfolio of Custom-Fashioned Chandeliers names
brochure from Lightolier that features a collection
f its exclusively styled hanging fixtures. Each of the

handeliers is reproduced in color, emphasizing the |

ubtle metals, smoked glass, crystal, and other ma-
erials used in its construction. An insert between
he pages gives exact dimensions, finishes, and varia-

ions on the design that are available from Lightolier.

Circle No. 169 on product information card

he Movable Component Classrooms system of the
. F. Hauserman Co. is described in an eight-page
rochure. The components include a demountable mov-
ble Double-Wall and sliding Operable Wall which can
e moved and reinstalled quickly to accommodate new
ducational space needs. The color brochure illustrates
umerous varied movable parts of the wall itself such
s floor-to-ceiling chalk panels and projection screen
anels, hooks, strips, and other classroom tools.

Circle No. 170 on product information card

he first complete brochure on Vileau vinyl wall-
coverings and upholstery fabrics from the fibers and
abrics division of Union Carbide Corp. gives special
ttention to the reproduction of the textured designs.
inen, grasscloth, travertine, and various other tex-
ures are shown in full color reproduction. Besides

ts line of solids, Union Carbide shows damask ef- |

ects, tone-on-metallic, metallic cloud, and color prints
in the 6-page folded flyer.
Circle No. 181 on product information card

he complete accessory line of Haasbrock-Sonderguard
s reviewed in flyers from the firm, showing the many
ccasional tables, chairs, brackets, pedestals and tops,
ar stools, urns and wrought iron accessories, in
lack and white photographs. All pertinent infor-
ation, including price, is included.
Circle No. 182 on product information card

merican Olean has completed a flyer as part of its
ntroduction of a new line of colors in luxurious
extured crystalline ceramic tile. The 19 new shades
re subtle tones, attuned to today’s color trends. The
lazed tiles are recommended for interior walls and
ranity tops.

Circle No. 183 on product information card

n its 1966 catalog The Bilco Co., manufacturers of
oors for special services, gives descriptive and tech-

ical material pertaining to Bilco roof scuttles, smoke |

atches, sidewalk doors, interior/exterior doors and
asement entrance doors. The sixteen-page catalog
hows plan and sectional views of all products as well
8 architectural specifications.

Circle No. 184 on product information card
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, recently installed in

g is typical of the contract possi-

This obj't d'art screen area divider,

Approximately 9" tall by 4’ wide, 20” deep.

Welded steel overlaid with bronze and nickel silver.
Address inquiries to “Dept. C” for prompt attention.

the Empire State Buildin
bilities of metal sculpture.

SILAS

METAL COMPOSITIONS FOR ARCHITECTURE / INTERIORS

SEANDEL

514 WEST 25TH STREET . NEW YORK, N. Y. 10001

Tel. 989-4120

{J
I

FOLDING TABLES
for every purpose

Rectangu!ar—square—trapezoudal—circular—half-round folding
tables for banquets, meetings, classrooms, offices or homes, are
built by Metwood/Hanover. Handsome in appearance, superior in
construction, and economical to use, M/d Folding Tables are
easy to store, quick to setup and lock automatically, providing a
table as rigid as a regular table.

Write for catalog.

FOLDING TABLES = BENCHES « STAGE UNITS
Spruce St., Hanover, Pa,
Circle No. 92 on product information card
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ARMCHAIR COMFORT
..IT FOLDS

The only folding arm-
chair for contract use.
Comfortable seating in
the warmth of northern
hardwood . . . with
deep foam padding
and luxurious vinyl
upholstery. Chairs
open and close easily
with a single motion
. designed for safe
compact stacking.

orquist

PF!DDUCTS INC JAMESTDWN N = ‘14701

E S ."-zm g T s e ¢

Sinclair

Refining
Company

chooses...

contempory cylinders
of modern alabaster
for their
Chicago offices

SAFRAN & GLUCKSMAN inc.

8 West 30th Street, New York 1, N. Y.
Dallas, Trade Mart * San Francisco, Western Merchandise Mart

Write for free catalog

Circle No. 94 on product information card
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MANUFACTURERS’

CONTINUVED

LITERATURE

Cylinderlites, a new group of lighting fixtures foa
interior and exterior use, are reviewed in depth ij
an 8-page booklet from Gotham Lighting Corp. Tw
basic types of the cylindrical fixtures are available
one with a black Alzak specular reflector, the othel
with a new baked matte black coating. Both are de
signed for low surface brightness use. The grouy
includes ceiling-hung and wall-mounted designs.

Circle No. 171 on product information card

The 1966 catalog from Nessen Lamps, Inec. gives ai
attractive survey of its line of floor, table, hanging
outdoor, and special contract lamps, with a sectiol
devoted to new designs. Ordering information and i
price list are included.

Circle No. 172 on product information card

LaBarge Mirrors Inc. is off the press with a 2-colo
brochure illustrating a special selection of importe(
Twenty-three numbers, including electrifieq
candle types, popular items from the Andalusia o
Spanish group, such as a high torch lamp and wir
basket candle sconces are features of the new publica
tion.

sconces,

Circle No. 173 on product information card

Pionite Lifetime Laminates is publishing a new cats
log of its 1966 product lines. This full-color, 8-pag
brochure includes information on Pionite propertie
grades, finishes, sizes and other facts on high-pres
sure plastic laminates as well as photo reproductior
of the new patterns and colors.

Circle No. 174 on product information card

Goodman-Dean-Scott describes a complete line of wa
decor in its newest brochure. There are decoratio
of matching panels and pictures in a large variety

motifs, To cite a few names, Montmartre, Music
Still Life, Palermo, Chinoiserie, Oriental Garde
gives an idea of the range of themes. Frame sele
tions and color mat swatches are indicated in t
closing pages of the comprehensive brochure.

Circle No. 175 on product information card

has prepared a folder on i
new fire retardant fabrics, developed after extensiv
research at the Hooker laboratories. Fabrics treat
with a resin system remain fire retardant throughot
normal life even after laundering. A report of tes
conducted by the U.S. Testing Co. are enclosed alon
with a launderability report by the American Inst
tute of Laundering, and a list of institutions th
have already installed the Roxel fabrics.

Hooker Chemical Corp.

Circle No. 176 on product information card
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16-page, full color brochure from Steelcase Inc.
illustrates its latest designs in office furniture in
complete room settings. Called Color Tour, the book-
et describes how the furniture is coordinated in
olor, design and function to give a custom-made
look at production line prices. Captions supply di-
mensions, finishes, and other information.

Circle No. 177 on product information card

‘'omar Products has published a new catalog of its
raphic products and services to the design field. Vo-
ar offers a full range of architectural interior signs,
lirectories, door numbers, name plaques in sculptured
etters of acrylic and aluminum, in a wide range of
vpe faces plus custom fabrication and graphic de-
kign services.

Circle No. 178 on product information card

The 1966 edition of Azrock’s catalog of resilient
flooring products contains full-color illustrations of
ill colors and patterns in vinyl asbestos tile, asphalt
ile, feature strip, and cove base. General informaticn
m sizes, gauges, uses, installation, light reflectance
balues, and brief specifications.

Circle No. 179 on product information card

furniture
swivel chairs,

SBupplementary
tatalog illustrate side chairs, executive
ind sofas and matching lounge chairs.

pages to Domore office

Circle No. 180 on product information card
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From Maine to California
GOLDEN TRAVELLER LUGGAGE
RACKS are serving in the nation’s
finest hotels and motels. Gold
anodized aluminum in 5 handsome
rugged and economical models.

See our contract line at: first
CONTRACT FURNISHING SHOW, April

19 to 22, Exhibition Hall, Americana
Hotel, N. Y. C., BOOTH 172.

/ FREE sample rack to any
///-// 7 wl i m

accredited hotel and motel if
requested on your letterhead.
CHAIR CO.
B6 LOGAN WAY e ¢ ¢ YOUNGSTOWN, OHIO 44505

ay we make YOUR mark?
‘” | Small or massive, con-
i ‘—‘ ¥

temporary or traditional,
. CL—

interior or exterior...your
L ‘I/." ﬂ/w \V(U\(,

duced in all metals and
plastics.

Ask for specific quota-
tions and Designer Cata-
log of Door Numbers,
Letters, Nameplates and
Corporate Emblems,
3ronze and Aluminum
Plaques.

UNITED STATES BRONZE sign Co., Inc.

Dept. C, 101 W. 31st St., New York, N. Y. 10001
America's leading Decorators for 40 years

designs faithfully repro-
1

A k,g/&,
B,

rving

Circle No. 96 on product information card
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office DE_COR for the
Executive Level

In Solid Black Walnut
Bonded to Solid Aluminum
20 matching pieces are available in the 7000 line,
in floor stands, waste baskets, planters,

z Write for Color Catalog.

DUK-IT McDONALD PRODUCTS CORPORATION
274 Duk-1t Building = Buffalo, New York 14210

From

chairmasters

Ve destgned fur

- DINING
GOMHIRT

#1852-A. A luxurious version of the famous
Captain’s Chair, featuring an attractively
carved wood frame. Comfort is stressed in This is only
the uphoistered spring seat, arms and back one of 200
rest, Stylishly finished with brass nail heads styles featured
on arms and back. Seat is removable for in our catalog.
easy cleaning or recovering. Chair is avail- Write for your
able in a variety of wood finishes and uphol- copy.

stery coverings.

I
I
|
I
I
|
|
|
|
|
|
|
I
|
|
|
I

chairmasters

200 E. 146th Street, New York 51, N. Y. + CYpress 2-0600

CHAIRS ® STOOLS ® TABLES  BASES ® BANQUETTES ® BARS

Circle No. 98 on product information card
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Circle No. 124 on product information card

Eact e bears this signature our registered

trade mark

L.HITCHCOCK. HITCHCOCK S VILLE.COUZ. WARRAXTED.

~ AUTHENTIC
<, ]NEW ENGLAND

M. . WRITE FOR BROCHURE
ON CHAIRS. CHESTS.
BEDS. TABLES,

MIRRORS.

“ ”
& A?W//Aﬂ//
CONTRACT DIVISION:

THE HITCHCOCK CHAIR COMPANY

Riverton (Hitchcocks-ville) Connecticut

SHOWROOMS: Merchandise
N.Y.C.;

Mart, Chicago; Home Furnish-
Hickory Home Furnishings Mart, N. C.

ings Mart,

The only COMPLETE LINE of. ..
LEGS, BRACKETS, FERRULES, GLIDES ...
CUSTOM FRAMES, WHITE METAL CASTINGS

Plating

Swaging

Welding

Internal Tapping.

WILKENSO

Circle No. 125 on product information card

for catalog
or send blueprints
for free estimate.

MANUFACTURING CO.
2833 W. LAKE ST., CHICAGO, ILL. 60612
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CLASSIFIED ADVERTISEMENTS

Rates: $12.00 per column-inch payable with order. No
extra charge for box numbers. This section closes on the
5th of preceding month. Classified ads are limited to situa-
tions or help wanted or available. Merchandise offerings
not aceepted.

SALESMAN WANTED: Have high quality furniture cover-
ing line available for salesman calling on architects and
designers in the New York metropolitan area. Write: Box
A-299, CONTRACT.

EXPERIENCED REPRESENTATIVES WANTED: for fine line of
executive office accessories from Scandinavia. Following]
essential in better office furniture, contract and decorating
fields. Several choice territories open. Write: Box A-298,
CONTRACT.

LINES WANTED: Contemporary furniture showroom, New|
York City, with strong following among architects and
decorators, seeking representation of furniture lines with|
commercial and/or residential applications. Write: Box
A-296, CONTRACT.

LiNEs WANTED: Quality accessory lines wanted for repre-
sentation by New York contemporary furniture showroom
selling to Decorators, Designers, Architects, Specifiers and|
Office Furniture dealers. Write: Box A-295, CONTRACT.

MANUFACTURERS REPRESENTATIVES AVAILABLE: Immediate
acceptance by leading contract dealers in Michigan, Ohio
Indiana, Kentucky, and West Virginia assured by ouri
successful years representing leading manufacturers)
Have room for quality chair and table lines. Write: Box
A-294, CONTRACT.

SALES REPRESENTATIVE AVAILABLE: Travel Ohio, Indiana
Kentucky. Desire Contract line. Well known in the area ta
Architects and Institutions. Twenty years experience in
commercial interiors. Can handle complete layout and
specification work. Write: Box A-293, CONTRACT.

CONTRACT MANAGER WANTED!!

LEADING MILL
WITH
NATIONAL DISTRIBUTION
OF DECORATIVE FABRICS!!

WRITE:

CONTRACT MAGALINE

7 East 43 Street
NEW YORK, N.Y. 10017

BOX A-300

REPRESENTATIVES WANTED
CoMPLETE COMMERCIAL FURNITURE LINE

Leading Manufacturer of commercial furniture seeks
experienced representatives to call on architects and speci
fiers, as well as dealers in the office, school, church, hospi
tal and design fields. All replies strictly confidential.

Write: Box A-292, CONTRACT
7 East 43 Street New York, N.Y. 1001

CONTRAC



MEN WANTED: Contemporary Furniture manufacturer
wants road men currently calling on architects, designers
and specifiers with non-competing products. Strong ad-
ditional quality line. All territories available including
Metropolitan New York area. Write, stating experience
and present lines carried. Commission only. Box A-297,
CONTRACT.

RETAIL OFFICE FURNITURE SALESMAN WANTED: Can write
his own future. Old established South Jersey firm with
modern. showroom, interior design department. All key
exclusive franchises. Replies strictly confidential. Write:
Box A-291, CONTRACT.

WANTED: Architectural representative for major “hard-
wood veneer producer. Knowledge of drafting or woodwork
“Take-Off” essential. Any age. Write giving experience
and full résumé. Wood-Mosaic Corp. Write: Box A-301,
CONTRACT.

OFFICE FURNITURE SALES: Leading Washington, D.C.
dealer representing Art Metal, Harter, Knoll, Leopold,
Marble, Risom and others, has outstanding career oppor-
tunity for design-oriented sales representative. Compensa-
tion commensurate with experience. All usual benefits.
Complete design staff. Send resume or contract Mr.
Charles W. Benjamin for interview appointment. Chas. G.
Stott & Co., Inc., 1310 New York Ave., N.W., Washington,
D.C. 20005.

Are you looking for a professional interior designer to
handle work on individual projects? Complete design serv-
ices are available on a job or contract basis. Wide experi-
ence in decor—from embassies to offices. Your request will
pring a brochure on my professional background by return
mail. Miss Jeannine Carver, N.S.I.D., 24350 Lake Shore
Blvd., Cleveland, Ohio, 44123. '

G-3108-38" Diameter
Hand-Forged Iron

MEDITERRANEAN COUNTRY STYLE
Wall Treatments and Light Fixtures
Verdi-gris Finish
ask for FULL COLOR BROCHURE on your own letterhead

Light Guild

a division of LONDON LAMPS

2651 Manhattan Beach Boulevard
Redondo Beach, California, 90278

Show Rooms: Los Angeles, San Francisco, Seattle, Chicago,
Dallas, Atlanta, New York

Circle No. 126 on product information card
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MORRISON MPORTS L.

523 PRCIFIC - JACKSON SOUARE - SRN FRANCISCO - CALIFORNIA 94133

saer,/Stops dirt
%L /at the door!

=

RUNNERS—20-yd. runners
3,4, 6" widths

VINYL-BACKED NYLON
Mats and Runners

Carpet-Cover at building en-
tryways traps tracked-in dirt,
mud, slush, water, and snow.
Rugged nylon pile dislodges
dirt off boots and shoes . . .
reduces floor maintenance cost
toanall timelow. Permanently
fused to a durable, anti-slip
vinyl backing. Holds a gallon
of water per square yard!

MATS—3' x 4. 3 x & 3 x 6 Easily cleaned by vacuum or

Yxb g 4 ' water hose!

MATTIN(: A PROBLEM? Ask your maintenance supplier about

('rown'n. sponge and solid vinyl, nylon/vinyl, and
rayon/vinyl mats, matting and carpeting. ‘

i niiv ] RUBBER COMPANY
FREMONT, OHIO 43420
Phone: 419-332-5631

The Originator of New Ideas in Floor Coverings

Circle No. 128 on product information card
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ADVERTISERS’ DIRECTORY

Hugh Acton

American Chair Co.
American Cyanamid
American of Martinsville
American Saint Gobain
Allied Chemical Co.
All-Steel Equipment, Inc.
Alma Desk Co.

Athol Mfg. Co.

The Barrier Corp.
Bianco Mfg. Co.

The Birge Co., Inc.
Borroughs Mfg. Co.

B. Brody Seating Co.
Brown-Jordan Co.
Buckstaff Co.

Burkart Mfg. Co.

Carroll Chair Co.
Chairmasters, Inc.
Charlotte Chair Co.
ChroModern Chair Co.
Commercial Carpet Corp.
Contract Manufacturers’ Association
Cramer Industries

The Crane Co.

Crown Rubber Co.
Desks, Inc.

Displaycraft

Faultless Caster Corp.

mooth, silent, dependable
escribes drapery hardware
om MARSHALL McMURRAY,
uality-designed with every-
ne in mind from architect
o installer. Need com-
ercial, institutional or resi-
jential? This complete line of
WY 1238 WEST FIRST STREET

MARSHALL McMURRAY

Write for Free Brochures and Samples |

drapery hardware is manu-
factured to give lasting
service and quiet, easy
operation. You'll notice
the difference and you'll
find yourself looking up

to MARSHALL McMURRAY for all
your drapery hardware needs.
LOS ANGELES, CALIFORNIA 90026

Cirele No. 129 on product information card
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Fibermold Corp.
Fibre-Metal Products
Fixtures Mfg. Corp.
Flex-0-Lators, Inc.
Flintkote

Gasser Chair Co.
General Tire & Rubber Co.
B. F. Goedrich
Greeff Fabrics, Inc.
Gregson Mfg. Co.
Griggs Equipment Co.

Gulistan Carpet Co., Div. ). P. Stevens Corp.

Hardwick & Magee
Hitchcock Chair Co.

H-0-N Co.

Howe Folding Furniture Co.
Howell Co.

Interchemical Corp.
Jansko, Inc.

Jute Carpet Backing Council
Paul Kaiser Associates
Kentile Floors, Inc.
Kiesling-Hess Finishing Co.
Kirsch Co., Inc.

H. W. Knight & Son
Krueger Metal Products
Kwik-Wall Co.

La France Industries
Laminated Veneers Co.
Leatherguild, Inc.

London Lamps

Los Angeles Period Furniture Mfg. Co.
Madison Furniture Industries
Mallin Co.
Marshall-McMurray Drapery Hardware
Marsh Wall Products
McCanless Custom Fabrics
McDonald Products Corp.
Jo Mead Designs

Metwood Mfg. Co.
Metropolitan Furniture Mfg.
Midwest Folding Products
Herman Miller, Inc.

Molla, Inc.

Morrison Imports, Inc.
Myrtle Desk Co.

National Contract Furnishers’ Exposition
National Theatre Supply
Norquist Products, Inc.
North American Van Lines
Orinoka Mills

Owens Corning

Pacific Drapery Walls
Phil-Mar Corp.

Pittsburgh Plate Glass Co.
Quartite Creative Corp.
Rhinecold-Alaska Co.

Jens Risom Design, Inc.
Robert John Co.

Safran & Glucksman, Inc.
John Savoy Furniture
Scalamandre Silks

Frank Scerbo & Sons, Inc.
Sculpture Studio, Inc.
Shelby Williams Industries, Inc.
Silas Seandel

Simmons Co.

Chester B. Stem, Inc.
John Stuart, Inc.

Stylume Products, Inc.
Sullivan's

Synthetics Finishing Co.
Syrocco, Inc.

Thonet Industries

Tri-Par Mfg. Co.

Tropitone Furniture Co.
U.S. Bronze Sign Co., Inc.
Vogel-Peterson Co.
Wilkenson Mfg. Ce.
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part of the advertiser's contract and we cannot assume respo
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