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special installation technique. 
(Spilled water can’t seep in.) 
Further Information. For a set of 
samples and more technical infor­
mation, write: Armstrong, 302 
Naylor Street, Lancaster, Penn­
sylvania 17604. For personal 
assistance on any flooring need, 
contact your nearest Armstrong 
District Office. In New York City, 
visit the Armstrong Product Cen­
ter in Rockefeller Center at 60 W. 
49th Street.
Cambrian, Corlon9, and Cuehioncord arc trade­
mark* of Annstrons Cork. Cwnpany.

Yet for all its beauty, quiet and 
light-footed comfort, Cambrian’s 
vinyl surface is so tough, even 
spike heels won't leave a dent in 
it. It gives underfoot, then comes 
right back.
New installation technique seals 
seams. To ensure complete satis­
faction, Armstrong has scliooled 
over 5,000 flooring contractors 
and mechanics in a new seam­
sealing process developed exclu- 
sivelyforCushioned Vinyl Corlon. 
To begin with, this material is 
installed in 6-foot-widc rolls, so 
seams are minimized. And where 
there is a seam, it's sealed by this

Cambrian Cushioned Vinyl Corlon
is its name. By Armstrong. A dra­
matically different type of vinyl 
floor for commercial or residen­
tial interiors.

On top, thousands of stone-like 
vinyl chips set in a bed of pure, 
translucent vinyl. Richly textured 
and in ten different decorator 
colorings.

Beneath, a thick vinyl foam 
back called Cushioncord. So it 
feels surprisingly soft and com­
fortable underfoot. And Cam­
brian’s Cushioncord absorbs 
impact noise, so it’s quiet as well 
as comfortable.

(X)rnstrong

Meet the floor 
that’s tough on the top, 
soft on the bottom, 
great on the feet:
CAMBRIAN
CUSHIONED VINYL CORLON

PirrlA No. I on oroduct information card



The Attache Collection
Drexel has been makin 

home furniture for years and years.

Now weVe in business!

(J

Drexel lakes to the office- with seven hand­
some colleclious of executive, office furni­
ture; furniture that’s highly-styled in both 
modern and traditional designs. Each col­
lection, of course, is constructed and 
finished in the famous Drexel 
And each is in the medium price range.

For literature and the name of

The Judicial Collection
manner. The Officers Collection

your
nearest Drexel office furniture dealer, 
write Dept. L. Contract & Development 
Department, Drexel Enterprises, Inc., 
Drexel. North Carolina.

The Triune Collection Then go see what Drexel has to offer the 
business world.

The American Banker Collection

DREXEL
ENTERPRISES. INC 
Drexel, North CarolinaThe Legislative Collection The ConjETessional ColWtion



ANYONE FOR A LUAU?
fit every type of outdoor situation. Lounge choirs, dmTake six Tropi-Koi sand chairs and one low dining

chairs, loveseots, ottomans, contour chaises, suntable. Add a few flowers, fruit, and a five year old mg
bathers, bar stools, sand chairs and 23 different tablesNow your Hawaiian party has everythingnative.
Of course, having a complete line is only one reasorl

but the roast pig.
handled over 300 contract jobs lasThis unique set is only a sampling of we

There are others. Just ask thJ
year.what Tropitone has to offer this year in
llikai, the Cloisters, Buck Hill Falls or thJall-weather furniture for hotels, clubs
Aruba Carribean Hotel. Ask us for ouand resorts. We now have 77 different
latest catalogue and contract price lisll6030 Cetwral Tmiif t Ave • Ssfasota. Flonda 33578

Circle No. 3 on product information card
pieces of welded aluminum furniture to



The CovertoNTRAOT

CONTRACTA set of international 
directional symbols, 
British in orijfin, is 
used to symbolize our 
feature article on the 
subject of graphics, 
beicinning on page 53. 
Cover desifjn by Bert 
Lester.
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0 The Boris Kroll Designer's Collection is woven for structural durability
Designer's Collection protected with
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Four award-winning fabrics from the Boris Kroll Jacquard Designer’s Collection, 
recipients of the A.I.D. International Design Award 1967 for contemporary fabrics

BORIS KROLL FABRICS



Elegant contract carpet
that stays well-groomed under heavy demands.

Why should an executive office, reception 
or secretarial section sacrifice flair for wear? 
Distingv\ished Diplomat broadloom lays down 
on the job beautifully — to stand up to rugged 
usage handsomely. It is a rich, dense, nubhy-

loop resilient weave of lush. 100^ ^ 
four-ply wool yarns. l>iplomat will la\ i.sh its 
warmth on ain- high traffic area with taste 
and aplomb. In 12 contemporary solids and 
multi-colors.

area
0 pure.

The wool mark 
is awarded to 
quality-tested 

carpets made of 
pure wool pile.

In contract carpets 
the choice is

SEND FOR SWATCH AND ADDITIONAL INFORMATION

PHIL.ADELPHIA Carpt't Company, CotUract Division 
Allegheny Avemie and C Street. Philadelphia, Pa. 19134
Yes, I'd like to see tliis elegant, long-wearing wool carpet. 
Please forward Diplomat swatch anti information.

1111I.S1)EU'1IL\ NAME.

Qmtract Division: Allegheny Ave. and C St. 
Philadelphia. Pa. 19134 (Phone 215 GA 5-58.30) 

General Offices: Carterst'ille, Ga. 30120 
SIiowTOoms: Chicago, New York, Los Angeles, 

San Francisco, Dallas, Craw'ford & Thompson in 
Atlanta, High Point, Miami, No, St. Petersburg

FIRM

ADDRESS.

CITY. .STATE. _____ZIP_

L J

Circle No. !i on product information card

I’le No. 4 on product information card





functional

All upholstery and drapery fabrics available with . . .

Circle No. 7 on product infornution card

Kle No. 6 on product information card



can comfort underfoot. In the bargain they 
yOU reaped the benefits of

tury of carpet making experience. 
Next time you’re faced with a con­

tract carpet decision, face these facts: 
Hardwick gives you the widest choice 

of fibers, colors and patterns 
available, on-time delivery and 

the best edge on price thanks to mod­
ern. streamlined operations.

Try the floor. It’s covered with 600 yards 
of best selling HARDWICK Nylon carpet. 
Two frame Wilton for double duty.
Two shades of brown to camouflage 
spots and stains. Background for this 
sturdy Hardwick carpet is the heavily 
trafficked Glassboro Jr. High 
School library.
Glassboro selected HARDWICK 100% 
nylon carpet for wear, beauty and

more than a cen-

spot the 
latest 

best seller
in this 

library?

information on the complete HARDWICK CARPET LINE WRITE:

HARDWICK & MAGEE COMPANY
Lehigh Avenue at Seventh Street, Philadelphia, Penna. 19133

SAN FRANCISCO LOS ANGELESDETROIT NEW YORKDALLAS LOUISVILLECHICAGO DENVER

(”lrcU- No. K on prod-ct information card

Circle No. 9 on product information cJ
S



there is ^ only one

netcLe CReek
the name that makes all the difference.

the new
DECORATING 
PORTFOLIO A

Puts the Complete Nettle Creek at your fingertips.

I'initive guide to the Nettle Creek decorating world can make life so 
.mt for both you and your client! More than 120 pages of magnificent 
)om interiors, coordinating swatches and complete pricing 
“d in Nettle Creek's new Decorating Portfolio A. 
page Is filled with handsome decorating ideas, truly inspired colors 

abrics that could only be Nettle Creek. You order all custom-made 
: elements together, too—so there's no chance of error. For bed- 
ds, draperies, window shades, headboards, boudoir chairs and acces- 
i for the bedroom beautiful, Nettle Creek's Decorating Portfolio A Is 
orating guide you—and your clients—can count on, You may order 
copy direct from Nettie Creek by returning the attached 
? Creek Industries. Pp^mrlc

r Cul ofi and inail

NETTLE CREEK INDUSTRIES
PEACOCK ROAD • RICHMOND, INDIANA 47374

are in-
Ploasc send me 

S30.00 each,
Netrle Creek Decorating Portfolio A(s)

total $.

□ Check enclosed □ Please bill me

Name. .Title.

Firm Name__

Address.
coupon.

rt A‘7-y^A



0/», / beg your pardon. / was fold to take a look at the new harpet 
of cerculon. I mean the new corpef of Herculon,//

colors ond pofterns. And a pile so densely packed, they'll find 
it hard to believe this Is contract carpet. Of course oil carpet 
of Herculon is practically static-free.
Is carpet of Herculon the most brilliant odvonce /n contract 

rpet today? Yes. And it's available at the best carpet mills In 
the country.
Who is the young lady in the picture? Choirman of the Board. 
And for anything else you want to know about commercial 
carpets of Herculon or for o free copy of the new Architect/ 
Designer's Guide to Carpets of Herculon, simply coll, write or 
visit Fibers & Film Department, Hercules Incorporated, 380 
Madison Avenue, New York, N.Y. 10017. OX 7-0010.
Is there a carpet that has all the answers? Yes.
Since when? Since Herculon.*
The No. 1 polypropylene fibor for contract carpets.
■Raglticrad irsdcmorltol H.fcul.s IncorDoratsd.WIIminglon. Dclowore For Irtolvlln liber

Does carpet of Hercu/on* o/efin fiber stond up under coffee 
breaks, conferences, high heels and traveling salesmen? Yes. 
Carpet of Herculon Is exceptionally long wearing even under 
the heaviest traffic. Lob and “in use" tests show that Herculon 
matches nylon in long wear and abrasion resistance. And Is far 

more
Does corpet of Hercu/on need pampering /Ike secretaries? 
No. Herculon is the easlest-to-coro-for, easiest-to-clean of all 
carpet fibers. It's so chemically Inert, so moisture resistant, stains 
and soil tend to stay on the surface until they are wiped clean. 
Reduces maintenonce cos^ to a minimum.
Do clients have to be rich to Insto// carpet of Herculon? No. 
Herculon con save them as much as $3 per square yard below 
competitive carpet fibers of comparable bulk and construction.
Does carpet of Herculon look like your clients are rich? Yes. 
It looks like o million dollars. In beoutiful colorfast solids, multi­

caabrasion resistant than acrylics or wool.

HERCULES
FT66-24

Circle No. 10 on product information card

CONTRACl
10
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Reasons to insist on contract carpets and rugs double-backed with
irst, look under the carpet to be 
ure the "secondary" backing is Jute, 
hen bend the carpet so you 
he upper (primary) backing through 
he pile. both are Jute, 
ie carpet has—

I All-directional strength that permits 
wer-stretching with maximum 

u>ion (protects against need for 
•-stretching later).

Almost invisible seaming (because 
nailer stitches can be used with Jute).

D Tailorability for neater, trimmer 
carpet shaping on stairs—best fit 
to any contour.
□ txlra weight and "hand" that 
impress customers, add luxury 
and resilience.
□ "Body" that keeps area rugs lying 
flat, not rippled or curled.
□ Dimensional stability (hat retains 
original coverage, keeps edges 
straight and corners square.
Even in cleaning.

can see

The perfect compatibility of Jute with 
jute in the same carpet helps assure 
the finest all-around performance 
and appearance. It will pay you 
to ask for, insist on Jute primary and 
secondary backings in the tufted 
carpets foryour next job.

*7'

fUTE
primary
backing JUTE secondary backing

JUTE CARPET BACKING COUNCIL, IUK.American Induatrias. Inc. • Bern** Co., Inc. • C. O. Tradinij Carp. • HuQh A. Chaplin Cn . 
Inc. ■ City Trade & Induatries. Ltd. • Delea International Corp. • A. De Swaan, Inc. • Robert r. 

ritzpatrick S- Co. • Gillespie & Co. of New York. Inc. • Hanson &, Orth. Inc. • O. G. Innes 
Corp. • Iselin-Jefferson Go.. Inc. • Jwte Industries, U'd. • Lou Meltier C«. • Pak-Am Inc. • 

Wm. E- Peck & Co. of New York, Ine. • B. L. Pritchard & Co. » Rail! Trading Co.. 
Inc. • Revonah Spinning Mill* • Stein, Hall &. Co., Inc. • Whit* Lamb Finley Inc. •

Willcox Enterprise*! '"C.
Circle \o. 11 on product information card
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Give me a room
with some zing. Give me a room

that's comfortable.

Give me a
functional room.

Give me a room that's
warm and peaceful.



Give them Simmons rooms

The coed, the convalescent, the nurse 
and the traveling salesman have very 
specific ideas about their rooms— 
ideas that dictate very different types 
and styles of furniture.

Anticipating all their needs Is the 
business of our Contract Division— 
the major supplier of furnishings for 
dormitories, nursing homes, hospitals, 
hotels and motels.

Simmons makes it easy for you to 
specify the latest in styles and func­
tions for the rooms you’re designing 
or furnishing.

Take the exciting new PACE Col­

lection, for example. PACE dormitory 
furniture lets you design interiors pre­
cisely the way you want without the 
expense and uncertainty of ordinary 
millwork cabinetry. It gives you 
tensive selection of wardrobes, desks, 
chairs, built-in beds and accessories 
in the style, coior and finish you prefer.

PACE hospital and nursing home 
furniture excels in durability, construc­
tion simplicity for easy cleaning and 
maintenance, style and long-term 
value. The line of Simmons patient- 
care beds and bedding, including 
famous Fabrisan-covered Beautyrest

mattresses, gives you the widest selec­
tion in the health-care field.

For hotels and motels ask for
Simmons Britannia—a popular new 
line of English colonial wood furniture, 
or Castillo—quality wood furniture with 
an exciting Spanish flair,

Call your local Simmons represent­
ative for advice on any contract furni­
ture buying. And be sure to ask him 
about Simmons liberal financing plans. 
If you prefer, write directly to us.

an ex-

$1 SIMMONS

COIin*CT DWtSJON • WffiHANDISC MIT • CWCACO, ILL MtU



This is John Stuart Inc.

The John Stuart Contract DivisionThe John Stuart International DivisionThe Great Traditions Galleries

2

9

under license by Hille of London. For residential or industrial 
in lecture halls, schools, colleges, churches, hospitals,

The Great Traditions Galleries. 1/The Oriole Room. After the 
famous Oriole Room at the Metropolitan Museum of Art. Photo­
graphed in the New York showroom. 2 'A glimpse of the main 
floor. New York showroom. 3 / A section of the second floor,

use,
restaurants, airports, government, public, and office buildings. 
The John Stuart Contract Division. 7/Chase Manhattan Bank 
New York Main Office. John Stuart desks designed by Skidmore, 
Owings & Merrill. 8/Solid mahogany hand carved chair State 
Department Dining Room, Washington, D.C., Mary Dunn, F.A.I.D. 
9 'The Senate Chamber, North Carolina State House. Desks de 
signed by Edward Ourel) Stone, custom built and installed bj 
John Stuart Inc. for HaMoway-Reeves A.I.D.

south wing, New York showroom.
The John Stuart (nternatrona) Division. 4'The Modern Crafts- 

Group. Award winning designs by celebrated Danish archi-men
tects. 5. A view of the Modern Gallery. Residential, hotel, indus­
trial, and institutional furniture. 6/The new polypropylene chair 
designed by Robin Day. Produced in U.S.A. by John Stuart Inc.

far from telling the whole story.We like these photos but they are 
To keep fully informed visit the John Stuart showrooms regularly.

JOHN STUART INC.
PRINCIPAL OFFICE 205 EAST 58TH STREET. NEW YORK, N.Y. 10022 
CHESTNUT STREET, PHILADELPHIA • MERCHANDISE MART, CHICAGO

v,^ 19 on Dfoduct information card for Simmon.s



Xow IVe\ aniar Tends Bair!
Per X^ramar Leather Bar fronts ... wall panels ... table 

tops.. .furniture for the living room, 
bedroom, dining room. New Neva- 
mar Leather finish belongs any place 
that calls for the rich look and tex­
ture of leather, coupled with the 
ruggedness of high pressure lami­
nated plastic. Leather finish gives 
you the most deeply textured lami­
nated plastic surface on the market 
... the faithful configuration of top

Products Company, Inc., Odenton, Maryland-

grain leather. Perfect for concealing 
scratches. It'll take all the spills, 
bumps and hard knocks customers 
can dish out... and keep on taking 
them almost forever! So put it to 
work . . . highlighting your installa­
tions with the look and feel of real 
leather... at a fraction of leather’s 
cost. Nevamar Leather finish in 
Black, White or Palomino avail­
able from stock. 3! solid colors

An Affiliate of Enjay Chemical Company.

available on custom order. Sound 
good? Let your Nevamar represent­
ative show you how good! Or write 
for samples to Nevamar, Dept. L-1, 
Odenton, Maryland.

mmitth ioohn iike

ather... ieet»

wee leather^..
learw iike the high 
Yenuare laminated

dMtie it ini

amar Manufactured by National Plastic NEVAMAR
KHIurEO n«sriC=TOPS EVEUrTHWC FO* lisnitG shuty



Leather finish
...new toast of the town from Xevamar.

Vme ii anyirhere that ratlm ior th^ rirkm^sm oi leather 

and the durability of high preanure laminated plastic^

-r-vn

ffli
4-

n'
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J
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I

Ar' /NEVAMAR
LAUIunD fUSTWlTOR EVOrTHIIK RW LASTHM KMITY |

Manufactured by National Plastic Products Company, Inc., Odenton, Maryland—An Affiliate of Enjay Chemical Company.Nevamar



eral Housinjr Adminiatration has finally accepted 
wall-to-wall carpeting in its valuation for single-family 
homes, both proposed and existing construction. It 
has for some years accepted it in multifamily con­
struction. Along with this, it issued standards for the 
carpeting, in Use of Materials Bulletin 44. which can 
be obtained from your nearest FHA office. The action 
came as a result of a 1965 legislative amendment, 
which directed FHA to accept technically .suitable 
materials. FHA. in effect, has now ruled that carpet­
ing is technically suitable.

Use of carpeting is not required. But FHA intends 
that the option will be with the builder—if carpet­
ing is of value in the locality, the FHA offices must 
find a value for it.

FHA is preparing guides and instructional ma­
terials for its staff, and offices are meeting with car­
peting experts to familiarize themselves with the prod­
uct. Until producers include identification with their 
carpeting that it meets the FHA standard, they will 
have to certify that the item meets the FHA stand­
ard for either heavy or moderate traffic.

FHA approves five yarns—acrylic, mndacrylic. wool, 
staple and filament nylon, polypropylene olefin. Blends 
cannot have more than two fibers, with a minimum 
of 20 percent of the lesser. Acceptable carpeting may 
be installed over finished flooring or directly over 
concrete slabs, plywood, hardbimrd, or other smooth 
subflooring.

D. C. Currently by Ash Gerecht

WASHINGTON
REPORT:
■ FHA rules on single family carpeting
■ Executive-type furniture use restricted

The contract indu.stry is into a year whn.se cour.se is 
probably the most difficult to chart of any so far this 
decade. This reflects the conflict in the overall econ­
omy, the skepticism about official goals and declara­
tions. and the uncertainty of trends in a situation 
that has no recent parallel—and may, if we’re fortu­
nate, have no duplicate in later years. A number of 
influences that seem bearish at this writing may very 
well be too pessimistic, at least partly because of the 
over-reaction of forecasters seeking to compensate for 
the lack of reliable directions from Washington.

The Commerce Department’s owm outlook of con­
struction for the year—drawn before there were in­
dications of the new Federal budget and the latest 
approximation for Vietnam expenditures—puts the 
total at the 1966 level, instead of increasing as it has 
in recent years.

This include.s a drop in multifamily housing con­
struction. which ha.s been a source of contract volume, 
because of 1966 tight money and the temporary 
pension of the two fastest methods of depreciation 
on new construction and of the investment tax credit. 
This suspension will al.so affect other categories.

Here is how the Department forecast projects the 
change for various categorie.s of expenditure.s for 
cnn.struction important in the contract field: Non- 
nfmsekeeping construction—hotels, motels, dormitories 
—no change. Private industrial buildings, up 5 per­
cent. Commercial buildings, up 4 percent. Religious 
dructures, down 8 percent. Private educational, down 
I percent. Private hospital and institutional, up 2 
percent. Public residential, up 11 percent. Public in- 
lustrial, down 7 percent. Public educational, down 
I percent. Public hospital, down 5 percent.

An industry forecast—by John.s-Manville Corp.— 
j.stimat^ the expenditures will change this way: Pri­
vate nonhousekeeping, down 7 percent. Private in- 
iustrial, down 2 percent. Private commercial, down 
1 percent. Private religious, off 5 percent. Private 
■ducational, off 11.5 percent. Private hospital, off 4 
»crcent. Public residential, no change. Public indus- 
rial, up 8 percent. Public educational, down 3 
ent. Public hospital, off 7 percent.

‘HA accepts single family carpeting
discreetly waiting until after the elections, the Fed-

Federal economy moves

General Services Administration estimates that its 
recent directive which restricts the use of executive- 
t>*pe furniture to personnel in GS Grade 18 and above 
Cthe very highest levels), and unitized (modular) 
wood furniture to personnel in Grade 15 and above, 
may avoid annual expenditures of .$3 million.

As part of its “economy” move, it promotes the 
extended use of present furniture and office equip­
ment by emphasizing maintenance, repair, and re­
habilitation of items.

In the 22-month period following the 1965 restric­
tion on the purchase of new filing cabinets. 71.000 
cabinets valued at ?3.6 million had been bought. This 
was 132,000 cabinets and $6.6 million lea.s than had 
been purchased in the preceding comparable period. 
It is achieving this by using available equipment 
and by moving inactive record.s into low-cost storage 
space.

su.s-

Federal roundup

Federal Trade Commission plans to impose a Trade 
Regulation Rule which will consider, as an unfair 
method of competition and a deception, the failure 
by manufacturers and other marketers to clearly dis­
close the hazards resulting from washing or handling 
glass fiber fabrics and finished glas.s fiber textile 
products. The practice which f'TC would prohibit is 
widespread in the industry, it says.

General Services Administration has revi.sed vari­
ous standard forms to permit their use in negotiated 
as well as advertised supply and nonpersonal 
contracts, and to make them more suitable for use with 
automatic business machines. The forms affected in­
clude: 18, request for quotations; 26. award/contract;

(Conthmed on page 18)

per- servjce

rcle No. 13 on product information card 17



OUR WASHINGTON REPOR1iwen CONTINUED FROM P. :

33, solicitation, offer and award; 33a, solicitation ii 
structions and conditions; 36. continuation shee 
New standard form 30 is for amendment of solicitj 
tion/modification of contract.

Securitie.s and Exchange Commission authorize 
Terra Cotta Corp., Chicago, and affiliates to acquit 
stock of Sponge-Cushion, Inc., manufacturer of pac 
ding for the carpet industry. The latter’s stock w’a 
held by four persons.

You’ll be dealing with fewer and fewer school dij 
tricts, if you’re interested in that source of volum- 
Ten years ago there were 55,000 local school dij 
tricts in the United states. Now, there are threi 
fifths less—23,461, reports the Office of Educatioi

Invitations itemized
The Federal government publicizes in the gener; 
press its plans and intentions to economize. The 
look good. But placed up against the volume of i1 
procurement, the savings are small indeed, in overa 
effect. What is important for the contract field i 
not the savings but the procurement, and this coi 
tinues to run large, month after month and yea 
after year. Here is our latest .sampling of typicj 
invitations, open to all who are qualified to suppi 
the items—manufacturers or firms in the di.stribi 
tion end w’ho can assure deliveries. These invitatior 
are closed, by now, but they may show you an arc 
or several where you might profitably participate:

General Services Administration, Washington - 
Chest of drawers, 300 each. Danish walnut moder 
household furniture, 1,030 each. Ranch style livin 
room and bedroom furniture, 757 each. Composil 
metal and wood furniture. 1.357 each. Mahogany trj 
ditional style dining room and occasional furnitur
I, 080 each. Aluminum rotary and straight offic 
chairs, indefinite quantity. Hou.sehold lajnps, l.K 
each. Laminated plastic top baked varnish finish be< 
room furniture, 800 each. Composite metal and woe 
furniture. 282 each. Upholstered household furnitur 
987 each. Ranch oak bedroom furniture, 615 eacl 
Modern Danish wood furniture. 1.406 each. Doub 
writing tables with .stationary rack, metal legs, 61 
each. Velvet rugs, 1,438 each.

Directorate of Procurement and Production, D 
fense General Supply Center, Richmond. Va.—Riibb« 
floor mats, 976 each. Dining tables, 160 each. Vin; 
resin floor covering. 263 rolls. Folding stool. 1.2( 
each. Folding-legs field table. 27,000 each.

General Services Administration,
Fluorescent lighting fixtures, 135 each.

Defense Personnel Supply Center, Philadelphia- 
Wool bed blankets, 71.505 each. Feather bed pilloM
II, 620 each.

Veterans Administration Hospital. Downey. 111. 
Outdoor-indoor polypropylene nonwoven carpet, 
feet wide, 1,630 lineal feet.

General Services Administration, Seattle — Wo 
household furniture—bunk beds, 200 each; rou 
dining table. 200 each; side chairs, 1,200 eac 
breakfront china cabinet, 150 each; double pede.s 
desk, 300 each; occasional tables, 900 each. Inn' 
spring mattresses, 4.718 each.

FROM YOUR OLD FRIENDS AT

RESORT OAK American Provincial Ranch Style

BONDED BARREL Masculine and Novel

HAPPY HICKORY In the Pioneer Motif

F'or .something different in a decorating theme 
Old Hickory offers living room, dining, and 
ijedroom furniture in these leisure living styles. 
Rugged construction, durable fini.she.s for re­
sorts, motels, dormitories, and clubs as W’ell a.s 
private homes.

Fort Worth-

OLD HICKORY FURNITURE COMPANY
Department C Martinsville, Indiana

(C)
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On the eleventh floor of The Merchandise Mart Chicago, you will find qualified profes­
sional consultation...competent dependable sea'ice, up-to-the-minute styles...and an 
outstanding selection of the leading contract suppliers. This is the exceptional combi­
nation established by the Contract Manufacturers Association especially for the use of 
contract designers, architects, dealers and their clients. There is nothing else like it.

Krueger Metal P''oductsAll-Steel Equipment. Inc.

B. Brody Seating Company 

Browne-Morse Company 

The Buckstaff Company 

Carolina Seating Company 

Charlotte Chair Company 

Chicago Hardware Foundry Co. 

J. R. Clark Company 

Commercial Carpet Corp. 

Creative Engineering 

De Luxe Metal Products

Madison Furniture Ind.

Myrtle Desk Co., Inc.

Peerless Steel Equipment Co. 

R-Way Furniture Co.

Robert John Company 

Ben Rose. Inc.

Royalmetal Corporation 

Schlage Lock-Company 

Shelby Williams Ind.. Inc. 

Steelcase Inc.Paul L. Dodds Company 

Orexel Enterprises. Inc. 

Duo-Bed Corporation 

Empire State Chair Company

Stow & Davis Furniture Co.

Superior Sleeprite Corp. 

Tri-Par Manufacturing Co.

Troy Sunshade CompanyThe Globe Wernicke Company

Vicrtex Sales Corp, of IllinoisHarter Corporation

Victory Upholstered SeatingThe Howell Company

Virtue Bros. Manufacturing Co.The Johnson Chair Company

The Weinberg Corporation

Richard Winter Associates

CMA
CONTRACT MANUFACTURERS ASSOCIATION
11TM FLOOA ■ TH« MinCHANOISC MAMT » CHICAOO



CONTRACT BUSINESS: NOTES & COMMENTS

proper decor. The products feature 
by the designers are from leadin 
American manufacturing companies

walls, which would meet esthetic and 
technical requirements. Provided with 
a swatch of fabric the wood was to 
match, the staff of William L. Marshall 
determined that Kevazingo. an African 
wood was the best choice in terms of 
acoustical qualities and similarity to 
the sample. The logs, all the product of 
a single tree, were found in London 
at John Wright & Sons (Veneers) Ltd.. 
and when manufactured into veneers, 
presented the appearance of moire silk. 
W'lliam Somerville & Sons fabricated 
and installed all the interior woodwork.

Met Opera walls of Kevazingo

George T. Kinley, president of William 
L. Marshall. Ltd., veneer cutter and 
merchant of rare and exotic hard­
woods. offered the architects for the 
Lincoln Center Complex the seiwices 
and facilities of his company and its 
London and Paris affiliates for the pur­

Decor '67 in London

Carpeting that sticks to the floor an 
a curtain rod that bends arc just tw 
of the now products displayed at th 
second annual National Contract Fur 
nishing & Interior Decor Exhibition i 
London, January 10-13. Now modula 
furniture systems aimed at variet 
through interchangeability for con 
tract and residential use were .showi 
and more than 30 firms displayed fab 

new colors and textures fo
Cudlipp to create Designs for Dining

Chandler Cudlipp Associates. Inc., in­
terior design firm, has been selected 
to design ihe ninth annual edition of 
Designs for Dining. It will premiere 
at the 1967 National Hotel & Motel 
Exposition, which will take place at 
the New York City Coliseum cn No­
vember 6-9, 1%7, and will have a re­
peal performance in May, 1968, at the 
National Restaurant Show, in Chi­
cago. The overall theme of Designs 
for Dining stresses the importance of

ncs in
1967. Wallcoverings in metallic-fin 
isned vinyl and two-texture effect 
were particularly popular.

Plans for printed fabric designs

A creative design division has bee 
formed by American Printed Fabru 
Council to develop new design cor 
cepts in printed fabrics and cncourag 

(Ciinthiiivcl OH 23

pose of finding the precis? wood that 
would fulfill the design concept of the 
new- Metropolitan Opera House. Har­
rison & Abramovitz, architect for Lin­
coln Center, was looking for a wood of 
a particular red hue for the Opera’s

for every 
good seating 

reason
Top row: Model 6314 CB metal 
stack chair, Warwick Hotel, Hous­
ton; Bottom row: Model 2600. the 
Fox Hills Country Club of Mishicot. 
Wisconsin.

Send for Current Catalog on 
Complete Metal and Wood 
Line of Chairs and Stools

TRI-PAR Manufacturing Co. 
1740 N. Pulaski ■ Chicago 60639

Circle No. 17 on product information card
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DEPARTURE is the transition from the
extremes of rigid or chaotic office space
planning to the refreshing environment
of individual expression.

DEPARTURE’S essential elements con­
sist of platform tables, mobile ped­
estals and multi-purpose riding units.

These components allow the freedom
to create work areas perfectly suited
for highest efficiency in particular tasks
while recognizing the individual's per­
sonal requisites.

In its philosophy, DEPARTURE seeks to
liberate the office from the deterrents
of inflexibility to the composure of
organized variety. Catalog on request.

dc
Designcraft Metal Manufacturing Corporation • Kero Road Carlstadt, New Jersey 07072





CONTRACT BUSINESS
artistic talent to work in the printed 
fabrics field. Harvey Seltzer, interna­
tionally known textile design consult­
ant, was named to direct the division. 
The division will attempt to discover 
original print designs and put them on 
fabrics in limited yardage. These 
samples will then be placed with fash­
ion and design magazines, manufac­
turers. and retailers. Original print 
designs produced by the division will 
be offered to members of American 
Printed Fabrics Council for adaptation 
in commercial production.

Vhere
lere

I

i^ple
round,

< -V

fast
delivery
folding
tables

re New materials center opened
A one-stop source for purchasing wall 
panelling, flooring, doors, grillwork, 
screens, shutters, mouldings and other 
decorative building materials is offered 
at the new Decorative Building Ma­
terials Co. showroom, 425 E. 53 St., 
New York City. Both imported and

ns don't need carpeting, 
crs do, More calm, more 
ice. More of the aesthetic 
•here that comes with 100%
(tm) nylon—Allied Chemical 
cfcd. This continuous filament 
s specially engineered 
rmercial conditions. Weor- 
fo take constant traffic 
ride. Because it shuns spots and 
doily vacuuming keeps it 
t. Maintenance costs ore lower! 
^ booklet, call (212) HA 2-7300, 

or write: Allied Chemical 
ollon, Fibers Division, Allied 
:ol Tower, No. 1 Times 
, N.Y., N.Y. 10036.

Whenever you need folding 
tables fast, order from 
MIDWEST'S largest stock. If 
you require a special laminite 
to match the decor, MIDWEST 
can fabricate tables fast to 
your special order. If you 
need an unusual size or 
shape, MIDWEST can create 
custom folding tables using 
economical components. For 
one complete 
folding table 
source,
call MIDWEST.
Write for 
FREE Catalog
Dept. 35

domestic, familiar and unusual prod­
ucts are exhibited, from such firms 
as U.S. Plywood. Ruberiod. Country 
Floors, Masonite. Barclay. Formica, 
Duralite. and Parkwood all of whom 
exhibit at the nearby National Design 
Center. The immediate objective of the 
showroom is to encourage use by de­
signers for client consultation and for 
getting ideas about products they want 
to use. Showroom manager is Patrick 
J, McMuUan, shown in photo with 
Frances Oestricher. exhibit coordinator 
at the National Design Center.

bt New assignments . . .

Saphier, Lerner, Schindler, New York, 
has been retained to plan and design 
the new headquarters of the nalional 
space planning and design organization 
in Washington, D.C. The headquarters 
which will house the firm’s executive 
administrative, operational and techni­
cal personnel, as well as an Opera- 

(Conthiucd on imge 2U)

FOLDING PRODUCTS

ylon
bwn.

1414 S. Western Avenue 
Chicago, Illinois 60608

Circle No. 2(1 on information card
>. ly on product information, card
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CONTRACT BUSINESS: NOTES & COMMENTS
tions Cenier. will occupy the major 
portion of a new building in the L’En- 
fant Plaza complex. . . . Interior de­
sign projects assigned to Capitol Busi­
ness Interiors, Charleston. W. Va.. in­
clude campus development of West 
Virginia Wesleyan College, Buckhan- 
non, W. Va.. encompassing new dorm­
itories, classroom buildings, chapel, 
lounges, offices, and cafeteria as well 
as the Student Union building of West 
Virginia Institute of Technology. Mont­
gomery. W. Va. . . . Albert Parvin &

Co., Los Angeles, has completed work 
on the Fairfax branch office of City 
National Bank including all basic furn­
iture. counters, specially designed 
check stands, carpets, draperies, and 
accessories. The basic color scheme is 
blue, with accent colors of olive green 
and brown, . . . Tom Lee Ltd. has 
contracted for the interior design of 
the 24-story President Ho*eI in Jo­
hannesburg, South Africa. Scheduled 
for completion in July 1967. the hotel 
will feature ballrooms, banquet rooms.

hospitality suites and meeting rooms, 
penthouse nightclub and restaurants. 
All major furnishings will be pur­
chased locally. Special consultant is 
David T. Williams, with Wheel-Garon 
Inc., acting as lighting de.signers. . . . 
The public areas, offices and private 
rooms of the Dade County Classroom 
Teachers' Association retirement 
apartment building, Miami, will be de­
signed by Shelton. Ullmann. Smith & 
Streich, Inc., Ft. Lauderdale. The 17- 
story $3,250,000 building is scheduled 
for completion by late summer 1967.
. . . A multi-million dollar contract to 
install all electrical, electronic, com­
munication, and related systems in the 
42-story Crocker Citizens Plaza, Los 
Angeles, has been awarded to FLsch- 
bach & Moore. The building, the tallest 
on the West Coast, will contain ap­
proximately 13.600 electrical fixtures 
and more than 375 miles of wiring. 
The $30 million structure is scheduled 
for completion in 1968. . . . Corco, Inc.. 
Chicago, has assumed responsibility 
for design of a $500,000 women’s dorm­
itory at Lincoln College. Lincoln. 111. 
Built-in beds, combination dresser- 
desks, and special wardrobes will be 
featured in the 100-student dorm. 
Rosewood laminates will be used on 
all furnishings. . . . American Seating 
Co., Grand Rapids, Mich., is installing 
376 improved seats for the Pageant 
of the Ma.stcrs production to be held 
in Irvine Bowl, Laguna Beach, Cal. 
The seating plan, which gives the 
feeling of boxes, replaces portable can­
vas chairs. ... A multitude of new 
projects have been announced by the 
New York and Chicago based firm 
of I.S.D. Inc. The firm will design 
branch bank interiors of the Wacho­
via Bank and Trust Co, in Kinston 
and Asheboro, N.C. Heidrick & Strug­
gles Inc., management consultant re­
tained the firm to redesign its 6.000- 
square foot headquarters office. De­
sign for all public areas, offices, 
lounges, lobbies, dining rooms of the 
262-bed Highland Park Hospital, 
Highland Park, 111. is also on the com­
pany’s agenda. . . . Approval for de­
velopment of a unique $10 million 
rental apartment-recreation complex 
in the Fox Hills. Cal., area has been 
granted by the Culver City Planning 
Department to Ring Bros., West Los 
Angeles. There will be 570 apartments 
in three story buildings on 13 acres 
of landscaped grounds, surrounding a 
recreation-social center club house. 
(C)

HAVE A SALT WATER TUFFY!
Its just as sweet at Atlantic City Beach as at a Kansas 
motel poolside. Weather conditions have no ill effect on 
the 22SS Astro® stack chair. "SS” means stainless 
steel frame. Together with its thermoplastic seat, this 
chair is virtually indestructible. The flexible seat 
assures Individual comfort... and comes in four de­
lectable flavors ... charcoal, tangerine, white and tur­
quoise. Treat yourself to the only stainless steel chair 
that’s attractive, durable, comfortable and safely stacks 
20 high.

Write for Information onthe new 22SS chair.
COMMfUOAl nmNiTulft ‘N ADVJMCeO OfSiGN

Ml

'xtUrPH Mf«. Corp.

6«U*H 1.
t M

1642-C Crystal ■ Kansas City, Missouri 64126
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designs by john yellen

i. V. chair corporation
66-30 103rd ave ozone park, new york

new york 22, n. y.

Virginia 8-0700

showroom: 969 3rd avenue pi 2-6045

son francisco 430 pacIfica ave. Chicago 325 north wells st. losangeles 8900 meirose ave.



INTRODUCING 
THE WORST 

COMMERCIAL CARPET 
YOU SHOULD 

EVER BUY.

%4iUijVa/fn^
TIITEB

UBCBATBIY ABflSVED

COMMERGIkl
GRADE CARPET

m/*on wi**
MS'ini! •W""

CnM HClr*e»>yWi nerekev
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tlcaJ the headline again.
|£nka commis-sioncd the Nationwide Con- 
r Testing Institute to create a nylon com* 
al carpet on paper.
It's in the form of minimum construction 
crformancc standards, High ones.
(\nd they’re colIecti\*cly called The Worst. 
Bc anything less shtiul Jn't be m your schotj, 
or office building.
')thcr fiber makers have standards tew. Gm* 
ion .specifications, mainly. Set up according 
ir own house rules.
lut Nationwide makes our tests and our 
And impartially makes them stick.
\ny carpet of Enka nylon that diwsn’t meet 
andards doesn’t get the Enka Commercial 
: label. And that’s that.
V'king the Standard Standard.
Vhen you a carpet standard you
o start otf with a real carpet.
■he me that Nationwide picked is the one 
called The Workhorse of The Industry by 
■pctpe«>pWwl«»krww (wl«\atvo happen to 
iple with no particular ax to grind either

■onkally. for Enka, it turned out tobc w(k>1 
loiiking, g(X)d wearing, eight dollar 

nadc by one of the most famous names m 
ing.
ind, we’ve been told, it happens to be the 
ing used in the elevators of the Empire 
luilJing. Which could bc the supreme trial 

'Carpet.

Nati< inwide Tests The Workhorse. than 7 pounds of puU it isn’t acceptable.
?. AbrasKin Resistance—(The Rubout), The 
carpet must be able to withstand at least 10,000 
revolutions on the abrasion wheel before 
through to the backing.
6. Pattern—The carpet must bc a continuous

were tried. Wixil proved to filament lcx»p type and they must bclixipsof even 
be readily dcanable with water and detergents. height. (Unc%cn Kxips don't give maximum sup' 

In the Gment Mixer—a tumbling drum om- port to one another »uid don't wear evenly as a
taming carpet samples and abrasive materials— result.)
TTic Workhor.se w*as tested for pilling and fuza 
resistance. Its performance was fair.

Then came the crucial tests:
The Workhorse met The Crusher. For 48 

hfuir.s the wixil carpet w,^s subjected to 
stant compression of 50 pounJ.s per square inch,
And the carpet pile made a 75'’ height 
in 96 hours.

The eight dollar wool was subjected to five 
basic performance tests;

In the Tug Test, itttxik 13 pounds of pull to 
yank a tuft of the wool out of its backing.

And in the Washout, a variety of common 
and hou.schold stains

wearing

7. Minimum Tults—The abstilutc 
tufts is 56 per square inch. That means they're 
packed together well f< ir maximum wear and mu­
tual supr*^i- Tou can see the difference in carpet 
samples when you bend the facing and can see the 
backing. This is called grinning.

And the more a carpet grins at you the un- 
happier you're going tobc.

Finished Pile Height—Nationwide Testing 
says that 3/16" is the best height for 
wear and minimum stress. Any more and the 
loops w\>uld tend to bend over and destroy the 
new hx iking .ippcarance. Any less would give less 
wear and take away from the cushiiming and in­
sulating qualities of the carpet.
9. Primary Backing—This is the hacking that 
the pile is tufted into. It's got to be strong enough 
to minimize distortion and support the pile. 
Nationwide says it should bc 9

minimum

a con-

recovery

Finally it went to the Ruhout, where it tixik 
14.000 rcx'olutions of an aloxitc coated abrasion 
wheel, u.singa torque of 60 inch pounds, to 
through to the backing.

CiKid? No. Excellent lor 
the 8-9 dollar range.

But Nationwide wa.sn't finished with The 
Workhorse yet.

Their engineers tore it apart, just to .see how 
well It was put together.

They examined tuft height, uniformity, I<H>p 
density, primary backing and secondary backing. 
And Vk'hcn they were finally through they knew 
exactly h< iw g( x xj they wanted The Worst to be.

The Absolute Worst.
The following arc Nationwide's absolute 

minimum standards for performance und 
construction.

8.
maximum

wear

a wcHil carpet in

ounces per
square yard, jute. Or a substantial polypropylene 
hacking.
10. Second hacking—The final step, When 
l(x)k at the back of an Enka approved carpet 
you'll see Ji mblc jute or high density foam welded 
to the carpet. The foam must weigh at least 
32 ounces per square yard.

That’s hi iw the manufactutcr gets the label. 
And to keep it he has to submit samples for peri- 
exile retesting.

The Worst vs. The Workhorse,
Naturally we’re gratcl ul toThe Workhorse. 

It provided the ba&ts for The Worst. But if it 
were a nylon c.arpct it wouldn't get the label. Be- 
cau.se It flunks just one test—the resiliency test— 
by a mere 5'-'. But that’s enough to make a big 
difference. (And The Workhorse C(»ts eight tti 
nine dollars a yard, while an Enka-Nationwide 
appn ived carpet can cost as little as half as much.) 

Enka'sClaim;

you

Cleunahility — (The 
Washout), Gimmon stains, 
both oily and non-oily, in­
cluding fixidstuffs, co.smetics 
and grime, must bc readily 
cleanabic.
2. Resiliency — (The 
Crusher). On the standard

I.

testing apparatus the carpet 
is compressed for 48 hours. 
It must recover .at least 80'’'^' 
of its pile height within 96 
hours. (Note; The Work­
horse only scored 75'« 
covery on this test.)

Resistance to Pilling— 
(The Gment Mixer). .Sam­
ples of the carpeting arc 
tumbled m

Dollar tor dollar, you’re better off with ny­

lon than with wikiI.
re-

3. And you’re better olf buyinganylon carpet 
with the Enka Gimmcrcial Grade l.-ibcl.

Because Enka's the only fiber maker that in- 
the drum with dcjx'iidently tests against impartial 

abrasive agents for 8 to 10 diui performance standards—standanj.s 
hours and must show only a understand, 
minimal fiber distortion. On 
the r.iting scale 1 equals none 
and 5 equals very Kad. A rat­
ing of 2.5 or higher is un.ic- 
ccpwhlc.
4. Tuft Bind—(The Tug 
Test). If tufts can bc pulled 
from the backing, with less

construction 
you can

(You can w rite to American Enka Cxtrp., 
350 Fifth Avc.. N.Y.C.—and we’ll send y<Hi the 
actual certified test reports of any Nationwide 
approved carj!»ets you're con-sidering. And you ^ 
can compare the results and prices yourself.)

.So when you buy a commercial carpet with 
the Enka kibcl yoxi'H know what you’re buying. 
Not just who you’re buying.

Before you buy the front of a carpet, read what’s on the back.

Enka
Circle No. 23 on product information card
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McCORMICK PLACE FIRE CAUSES POSTPONEMENT OF INTERCON I

housed the exhibits and products of approximately 200 
domestic and foreign manufacturers.

“We share the keen disappointment of all concerned 
in this effort—the distinguished board of advisors who 
gave unstintingly of their time and counsel—the manu­
facturers who had evidenced their complete endorse­
ment and enthusiastic support—and the thousands of 
architects, designers, educators, purchasing agents and 
other buyers of institutional merchandise who had an­
nounced their plans to attend.

“The task of locating a facility adequate to serve 
both the exhibition and the complicated program re­
quirements has been insurmountable. Every avenue 
has been explored including such drastic moves as the 
use of 'inflatables' for temporary structures and the 
utilization of the University of Illinois circle campus 
buildings. We regret that a satisfactory solution has I 
not been found.

“However, the concept of Intercon I has definitely 
not betm abandoned. It is obvious, from the industry’s! 
unprecedented support of this effort, that there is a 
vital and compelling need for a truly national—and in­
ternational—contract convocation. The overwhelming 
response from within the trade is convincing evidence 
that the time has arrived for the contract industry to 
have its own powerful exposition and congress. Al- 
thojigh the March dates cannot now be fulfilled, the 
.scheduled event ha.s proven the soundness of the con­
cept beyond any question.

“In the interest of serving the industry, the Merchan­
dise Mart accepts a responsibility to provide this con­
vocation. We ask of those with a sincere and deter­
mined interest to await our further announcement con­
cerning new dates for Intercon I. A segmented or par­
tial showing at any level or in any location cannot 
benefit the contract industry, any presentation must 
be total, and its devotion to the interests of the in­
dustry must be complete. Toward these ends, the Mer- 
cliandise Mart reaffirms its dedication.”

W. O. Ollman. General Manager 
The Merchandise Mart

We had originally planned to devote a major part of 
this issue to Intercon I, the International Contract Ex­
position and Congress which was to take place in Chi- 

March 20-22. The exhibits were to be held atcago
McCormick Place and the Merchandise Mart, and hun­
dreds of firms in the Mart, plus a long list of temporary 
exhibitors scheduled to go into McCormick Place had 
been making plans for the international event. Thou­
sands of designers, architects, space planners and con­
tract furnishers in this country as well as abroad had 
been planning to go to Chicago to see the exhibits and 
to attend Interoon’s sixty or more discus.sion panels, 
workshops and forums, covering the many-facetvd 
commercial institutional market. Experts in the various 

of interest had been enlisted from all over the 
world to speak at these sessions and to head up the 
panels.

Tragically for Intercon and for the city of Chicago, 
the sudden conflagration that swept McCormick Place 
and completely destroyed it on the early morning of 
January 16th brought all these plans to an abrupt halt. 
Faced with the impossibility of transferring the exhibit-s 
to another location, the Merchandise Mart, sponsors 
of Intercon I. decided to postpone the show. W, O. Oil­
man. general manager of the Mart, promises however 
that a further announcement concerning new dates for 
Intercon I will be made. Mr. Oilman’s telegram, an­
nouncing the postponement, was received here shorMy 
after the disasti’ous fire. We quote the telegram in full:

areas

'*The catastrophic fire which ravaged McCormick Place 
Monday morning has necessitated the p>ostponement 
of all plans for the staging of the first International 
Contract Exposition and Congress, which was to have 
been held on March 20, 21. and 22. 1967, in that facility 
and the Merchandise Mart. This event, which was con­
ceived and publicized as a truly international effort, 
bringing together for the first time all concerned in 
the vitally expanding contract and institutional field, 
cannot achieve its stated objectives without the facili­
ties afforded by McCormick Place which was to have

CONTRACll28



Except maybe an antique collector 
looking for a bargain. Want a seat that 
won't require early retirement? One 
that's strong enough to take the hard 
daily traffic of offices, theaters, buses 
and airplanes. Then you ought to 
specify Goodall Woven Upholstery 
Fabrics.
Goodall Fabrics are protected against

soiling by Scotchgard® Brand Stain 
Repeller. And lab-tested for extra 
strength and durability by the fabric 
experts of Burlington Industries.

Goodall Fabrics
1430 Broadway, New York, N. Y. 10018 
(212) 554-6228 A Department of 
Burlington Industries
*V*IL«eLC TO DESIONtRS AND AACKITCCTS THKOUOH 6EN 
ROSE, INC., 11-123 MERCHANDISE MART, CHICAOO. 
ILLINOIS (3121 467-6253.

One word of caution. Look over all our 
high-style colors and patterns before 
you decide. After all you'll have to live 
with it a long, long time.

"SCOTCHaARO" IS A RCQISTERED TRADEMARK 

or The 3m company.

I

whenyoure
« r

XT..



CONTRACT NEWS
new glides won't snag fabrics

screw-on bumpers 
can't be dislodged

extra strength frame

modern design

Segura Studios Inc. has relocated its jfeneral officej 
showroom, and factory to 610 W. 18 Street, Hialeal 
Fla. The firm still maintains branch showrooms i 
Loa Angeles, Chicago, and Dallas.

Stanley Furniture Co., Inc., has acquired Tren 
Line, Inc. and Fashion Furniture Co., Inc., NorL 
Carolina upholstery concerns, and Sigmon Entef 
PRISES, Inc., and Fashion Investment Co., whic: 
produce and supply frames to the upholstery con 
cerns. Mr. Wilfred L. Sigmon, who will be an office 
and director of Stanley Co. will continue to direc 
the four companies.

and, it
Art Foundry has appointed Dunrar furnitur 
showroom in the Chicago Merchandise Mart as dis 
tributor in the middle western states. Dunbar wi' 
.service Minne.sota, Mi.ssouri, Michigan, Iowa. Illinois 
and Wisconsin.

The new Royalmetal Corp. plant in Los Angeles i 
scheduled for completion in the spring of 1967. ] 
will house factory, warehouse, offica. and showronr 
facilities.

! Modular Systems, Inc., manufacturer of librar;
newly formed firm in Muskegorshelf cases, is a 

Mich. The principles are: Craig Welch, president 
Lawrence Keur. vice president-sales; Hay H. Witi 
secretary-treasurer; Edward Ostling, plant managei

OziTE CoRP. has opened a new showroom in th 
Cleveland Merchandise Mart, bringing the mimbe 
of showrooms to four. Larry Bond, regional managei 
will headquarter in the Cleveland office.

The Art Foundry has appointed Contemporar 
Business Services, Inc. of Atlanta, Cta. as its rei: 
resentative in Alabama, Florida, Georgia, North Ca* 
olina. South Carolina, and Tennessee. j

No. 400
Scalamandre Silks Inc. announces the opening ( 
a new showroom in the Atlanta Decorative Arts Cei 
ter. Charles Stevens will continue to service tl 
southeastern states.

Stacking Chair.
Tubular frame
in chrome and
enameled
finishes.

Duo-Bed Corp., a division of Shelby Williams I: 
dustries, Inc., has opened a new Duo-Bed Contra 
Center at 1127-28 Merchandise Mart in Chicago, 
features floor displays of the Duo-Bed line for inst 
tutional use, including the firm’.s new nur.sing hon 
line.

The E. F. Hauserman Co. recently completed oi 
of its largest single movable interior wall contrac 
at the laboratory complex of the II.S. Department 
Commerce’s National Bureau of Standards, Gaither 
burg, Md. Over 22 miles of movable interior wai 
and 7.000 doors were installed.

B. Brody Sealing Company
5921 West Dickens • Chicago, lliinois 60639
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TIME ©
Clocks for todays modern interiors . . . Institutional clocks 
designed by architect-designer George Nelson. Four dial 
styles available in 14 and 18 inch diameters. Choice of 
satin finished black, white or olive in single or double face. 
For mounting directly to wall or suspended with bracket 
from ceiling or wall. Write us for our illustrated catalog. 
Howard Miller Clock Company. Zeeland. Michigan 4i



THINK PEOPLE

AL Mirick II has been appointed New England repre­
sentative for Athol Manufacturing, Division of Em- 
hart Corp. He will cover New* York State, Connecti­
cut, Rhode Island, Massachusetts, Vermont, New 
Hampshire, and Maine.

Charles Lazaroff, newly appointed sales manager 
of Midwest Folding Products, will coordinate sales 
through the Midwest group of dealers.

William Norman Manhoff has been 
named director of design for the firm 
of Saphier, Lerner, Schindler, Inc. 
He will assume charge of interior, 
product and exhibit de.sign, packag­
ing. and graphics.

In an administrative re-organization of Myrtle Desk 
Co., High Point, N.C., Harry B. Adams, formerly 
vice president in charge of merchandising, has become 
vice president in charge of marketing, and Mrs. 
Nancy Perkins, AID, formerly director of the in­
terior design division, is now merchandising co­
ordinator. Mr. Adams will be responsible for sales 
promotion, closer relationships with dealer organiza­
tions, and product development. Mrs. Perkins will be 
in charge of advertising, public relations, photocopy, 
and literature.

Peter Chapelle has joined Authentic Furniture 
Products as mid-we.stern saJe.s manager. He will head­
quarter in Chicago.

FOR THE UNUSUAL 
IN UPHOLSTERY 
FABRICS

Bernard Shaffer has been appointed to the newly 
created post of national contract sales manager for 
The Englander Co., Inc. Shaffer will be in charge of 
contract sales for bedding and dual sleep products, 
previously handled separately through two product 
divisions.The Special qualities inherent in all La France 

fabrics were not come by lightly. They were bom 
of much creative thought and many years of 
thorough experience... a constant study of 
design, color and texture to harmonize 
with the newest fashion trends. Thinking of the 
really unique in fabrics? Think La France!

Franco Scalamandre, president of Scalamandre Silks. 
1 Inc., was awarded an honorary Life Membership by 

the National Trust for Historic Preservation for his 
contribution to restorations throughout thegenerou.s

country.

Jim Patrick has oeen appointed district sales di­
rector of the Southeast for Cramer Industries, Inc 
He will headquarter in Nashville, Tenn.^1? LA FRANCE
Alfred J. Merritt
Alfred J. Merritt, an executive of Stein, Hall & Co. 
and president of the Jute Carpet Backing Council 
died on Dec. 16. 1966. following an illness of sev 
eral months.

FABRICS

145 E. 32nd St, New York 10016 
Plus New Showroom:
969 Third Ave., New York 10022
division of ^Rlegel textile corp.

Irving Storch
Irving Storch, vice president of marketing of thi 
Syroco Division of Rexall Drug & Chemical Co, 
died on Dec. 17, 1966. Mr. Storch was 52.

SALES SERVICE CENTERS IN 23 PRINCIPAL CITIES

Circle No. 27 on product information card
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Woodard In Contract
How long will it last? Would 20 years be too long?

We wanted it to have a lengthy, useful life so the frame is steel, all parts welded in. 
wanted it to look well all of that time, but fabric wears out so we planned easily replaced covers and cushions. 

We wanted it to be beautiful so a wide range of colorful fabrics are available, or send your own.
All of these features are in Woodard’s Embassy and Consular contract furniture groups.

1



Is there a spe­
cial wayto view 
Arne Jacob­
sen's “Swan” 
chair? Not real­
ly. The “Swan” 
is exciting and 

different from every point of 
view. One of the most versatile 
chairs ever designed in Den­
mark. In fabric, leather or vin- 
etle. With Aluminum or teak 
base. See more of the FH fur­
niture in our catalog.

M

CALENDAR

1967
February 26-March 3, Fifth Annual Floor Covering 

Show. Sheraton Hotel. Philadelphia, Pa.

March 2-3. National Association of Store Fixture 
Manufacturers, 12th Annual Convention. Hilton 
Hotel, New York City.

March 2-5. NSOEA Dallas Convention & Exhibit. 
Marriott Motor Hotel, Dallas, Tex.

March 19-22. Furniture Show. War Memorial Audi­
torium. Boston. Mass.

.April 2-6, Spring Furniture Market.
N.Y.

April 14-21. Spring Southern Furniture Jlarket. 
High Point. N.C.

.April 20-23. Semi-Annual National AID Conference. 
Galen Hotel, Key Bi.scayne, Fla.

April 25-27. CONTRACT '67—The National Contract 
Show & Convention, sponsored by Contract Maga­
zine. New York Coliseum, New York City. For de­
tails contact; Mr. Jerome Brown, National Expo­
sition Co., 14 W. 40 St., New York, N.Y. 10018. 
212 564-8714.

April 2S-Oclober 27. Expo 67—Universal Interna­
tional Exhibition of 1067. Montreal, Canada.

April 30-May 3. Sixth National Lighting Exposition, 
New York Coliseum, New York Cty.

May 3-6. Natonal Association of Educational Buyers 
Hotel Fontainebleau, Miami Beach, Fla.

.May 14-17. Tufted Textile Manufacturers Associatior 
22nd Annual Convention. Diplomat Hotel. Holly­
wood. Fla.

-May 22-25. National Restaurant Association Conven­
tion & Educational Exposition, including Midwest 
International Hotel-Motel Show. Navy Pier, Chi 

cago.
June 18-24. Summer Furnishings Market. MerchanI 

dise Mart, American Furniture Mart, Chicago.

June 25-29. New York Lamp & Home Furnishingi 
Show. New York City.

July 9-13. Furniture Market. Seattle, Wash.

July 10-14. Furniture Market. High Point, N.C.

July 10-11, Furniture Market. Dallas, Tex.

July 16-21. Furniture Market. Atlanta, Ga.

September 15-20. American Institute of Interior Dt 
signers, 36th Annual Conference. Shoreham Hole 
Washington, D.C.

September 27-29. Furniture Market. Dallas, Tex.

October 19-21. .AH&MA Annual Convention. Stath 
Hilton, Boston. Maa.s.

October 20-27. Southern Furniture Market. Hie 
Point, N.C.

FRITZ HANSEN
305 EaO 63rd SirMl. 
N«w York. N.V. 10021

Jamestown,

Circle No. 29 on product information card



This could change your thinking
from the ground up!

Ozite^ Town ’N’ Terrace Carpet made with Vectra'' fiber proved attractive and 
durable on walkways, balconies, patios, porches, in kitchens, hospitals, offices, 
restaurants... with over 20 million yards in use! Where would you use it?
Use your imagination! Ozite Town ’N' Terrace Carpet Use Ozite Town ’N’ Terrace Carpet in kitchens and 
has passed the test of time, with over 3 years of use in restaurants to add comfort, reduce noise, cut dish 
thousands of installations across the country. Snow, breakage. Put it in recreation rooms and bathrooms 
rain and hail won’t hurt it. Resists mildew and fading, to give warmth, end floor polishing and waxing. Use 
Won't rot...ever. Amazing Vectra fiber resists staining it in new dramatic ways outdoors...on patios, walk- 
from food and drink (like mustard, ketchup, tea, milk 
:offee) and even household chemicals (like bleach, 
ammonia, peroxide).

ways, balconies. Starting to get ideas? Read about 
the technical advantages of Town ’N’ Terrace on the 
back, then mail coupon for full details.

- - *■ i>
y-4 OMIIKII

LIFEIAs advertised in 9magazine

UrsfVai/e in IB dtcorntor colors TOWN ’N’ TERRACE CARPET made with
p' Ozite is the exclusive trademark of the Ozite Corporation, OLEFIN FIBER
I" Vectra is the registered trademark of the Vectra Company, a division of National Plastic Products Company, Inc,, for its olefin fiber. Vectra makes fiber 
I only, not carpets.



Tests prove the superiority of Ozite Town ’N’ Terrace Carpet made 
with Vectra® fiber over fioor covering costing twice as much!

Most manufacturers of piece-dyed 
carpets try for 40 to 60 hours fade 
resistance. Even stock-dyed carpets 
strain to reach 200 hours. The 
special stabilizing chemicals used in 
the solution-dyed Vectra fiber en­
ables it to resist ultra-violet rays 
—and permits Ozite to guarantee 
its carpet to withstand 500 hours 
of Fadeometer test without 
discoloration!

Easy to install. Cuts with scissors oi 
knife. Lies flat. Doesn't curl. Nc 
binding of exposed edges neces 
sary. Does not need carpet cushion 
tacking, or professional installation 
However, if desired, it may be in 
stalled the same as conventiona 
carpet. It Is recommended that ir 
most instances Ozite carpet be in 
stalled without permanent or semi 
permanent adherence. Where it ij 
desirable to adhere the carpet. th< 
foliowing methods of installation an 
recommended. Double faced tap{ 
or Ozite AP400 waterproof adhesivi 
may be used both indoors ant 
outdoors.
And it’s a breeze to maintain! Car 
actually be hosed clean. Simple t< 
patch. Because Vectra fiber is im 
pervious to moisture it can either bf 
scrubbed clean or vacuumed. I 
dries fast. And patchingforcigarettt 
burns (can happen to any carpet 
you know) is easily done in minuter 
with a razor blade and leftove 
pieces—and it won’t show!

Installation and maintenance man 
ual available on request.
Every claim guaranteed by the Ozite Corporation 
Write today for full information.

3,000 revolutions of abrasion test 
have $11.95 retail acrylic carpet 
down to the backing!

Stain Resistance

But. the abrasion wheel (Standard 
Taber Abraser), which can quickly 
spin off years of hard wear, barely 
makes a dent in new Ozite Town 'N' 
Terrace Carpet made with remark­
able new Vectra polypropylene 
olefin fiber, Ozite’s unique manu­
facturing method permits the use 
of staple fiber of higher tensile 
strength than normally used in reg­
ular carpeting.

PolypfDByitnt

Vectra polypropylene fiber is resis­
tant to most harmful chemicals that 
tend to bleach and stain competitive 
products, including most acids, al­
kalies, salts, solvents, and oxidizing 
agents. Ozite Town ’N’ Terrace Car­
pet resists spotting and bleaching 
from ammonia, chlorine, coffee, tea, 
soft drinks, shoe polish, merthiolate. 
mustard, catsup—practically every­
thing, including the accidents of 
dogs and children. Insects and mil­
dew do not attack polypropylene. 
Fungus growth is not supported by 
the fiber itself, won't shrink, rot, or 
mildew. And it’s virtually non-static. 
Non-allergenic, too.

Fadeometer Test

Competitive carpet fibers absorb 
moisture to varying degrees, up to 
27%.

OZITE CORPORATION
Department C

7-120 Merchandise Mart
Chicago, Illinois 60654

160 hours100 hours

V Please send me your 4-page color 
brochure with complete details on 
new Ozite "Town N’ Terrace" 
Carpet, plus sample swatches of 
the carpet.

A filament of 
Vectra reacts to 
water much 
like a solid 
glass rod.
The water rolls 
right off. Vectra 
olefin fiber 
has zero (0%) 
moisture regain.

1

Name
Firm

Address
City

I ZipcodeStatePoly propylene 
wiin stibilizers 

Over 2.000 hours

Polypropylene 
wllhoul slabllirers 

216 hours
Nylon

100 hours
OINr riUe>



MULTI-PURPOSE TABLES AND SWIVEL CHAIR BY TROY

Designed by Herbert C. Seiger, A.I.D.

landsome enough for the president’s office. Versatile and durable enough for library, student lounge or dining room.
lere are tables as rugged as the Rock of 
ibraltar. All feature brushed aluminum 
ases, satin chrome columns and extra 
eavy gauge spider supports. Tops in a vari- 
ty of long-wearing high-pressure laminated 
nishes are available in rectangular, angle 
oat, curved boat and other shapes in dimen­

sions to your specific requirements.
Memory swivel chair with natural pitch 

seat has cast aluminum pedestal.
Casters are optional. Features formed 

plywood back, foam rubber seat cushion. 
Vinyl or other type upholstery available in 
wide range of colors.

Multi-purpose tables and swivel chair are 
designed and built by people v^o care—in 
the long tradition of Troy contract furniture 
craftsmanship. For details, contact nearest 
showroom or The Troy Sunshade Company. 
Division of The Hobart Manufacturing Com­
pany, Troy. Ohio.

U rooms. One Park Avenue, New York/Merchandise Mart. Chicago/612 Grant Street, Troy, Ohio/ Oalias Trade Mart, Dallas, Texas/Houston
Homefurnishings Mart, Houston, Texas

Circle No. 31 on product information card

lin-Je No. 30 on product information card
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Endbare'waU
blight

like burlap, split cork bark, silk, linen, 
grass cloth, handwoven straw, tapestry, 
or others, plain or fancy.

It comes in 26 patterns, in 480 colors.
For more information on Koroseal wall 

covering, write B.F.Goodrich Consumer 
Products, Akron, Ohio 44308.

And begin the end of bare wall blight.

Painting won’t do it, but Koroseal vinyl ^ 
wall covering will. B

You can put new paint on a wall, but 
the blight always returns. Smudges. 
Scratches. Stains. Ruination. K

Koroseal resists smudges, scratches, S 
stains and all that. It's easy to wash. It 5J! 
doesn’t chip, flake, yellow, fade, crumble. ® 

Koroseal ends bare walls, too. Painted ^ 
walls are bare walls. Dull walls. Koroseal 
dresses them up with textures that look te

Koroseal—T.M. Reg. U-S. 
Pat. Off.

Circle No. 32 on product information card
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Newest idea in 
fiimiture that cares 
for itself.” Marina f a nautical touch
1 IIby mollaW FURNITURE

Write for further information:
Molla Contract Co., 425 East
53rd St., New York. N Y. 10022

Molla s Marina at poolside. Frames are made of strong, lightweight Alumaloy; a Molla exclusive, it won t 
rust — ever. Seats and backs are 100% vinyl strapping. Chaises and chairs shown. 14 other pieces available.



at ntei;consee the details 
that make the furniture
that makesTHONET
the best known name 
in the contract field
Craftsmen have built Thonet. Detail by detail, piece by piece, line by line, 
they put together the most diversified collection of furniture in the contract 
field. Year after year (over 137), they’ve been making Thonet a leader in 
commercial and institutional furniture here and abroad. What did it take? 
Design engineering for the strength that stands up to public use. Styles 
that endure. Service, too. But first and foremost, leadership takes people 
who care. Come meet them in Chicago during Intercon I. 
and see our new 1967 chairs, lounges and room groups at the 
Thonet Showrooms, 11-100 Merchandise Mart, Chicago.

THONET INDUSTRIES, INC., NEW YORK • CHICAGO • LOS ANGELES • SAN FRANCISCO • DALLAS • MIAMI • ATLANTA

Circle No. .14 on product information card
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7 FROM THAT PROVE PRESTIGE OFFICES NEED NOT BE EXPENSIVEI
THERE ARE 74 MORE!

SEE THEM IN COLOR! ^ WRITE FOR FULL LINE FOLDER!
FfTt,

MASO^ OFFICE MACHINE -3
CREOENZAS, CABINETS 
7 popularly priced models from roll- 
arounds to spacious storage units for every 
type of business machine.

WALL STREET 
OFFICE CHAIRS 
Three series and 20 
models of executive, 
secretarial and side 
chairs of exceptional 
quality, comfort and 
economy.

MASO TYPEWRITER, 
BUSINESS MACHINE 
STANDS
10 wide ranging models 
from new “stick shift" 
roiling stands to eco­
nomical utility stands 
for all-around office use.

Before you make your next purchase . . . 
see INTERSTATE’S “FULL LINE" FOLDER!
----------FREE! WRITE TODAY!---------------

Mr. Maso"

W

'S
“Mr. Wall Street’

PLEASE RUSH

I I "Full Line” Folder, I am particularly interested in 
(circle number/s): 1 2 3 4 5 6 7 ALL

Name__
Company.
AddressMASO CABINETS 

9 designs from decora­
tor beauty to lowest cost 
utility in wardrobe, stor­
age and combination 
cabinets.

City State Zip Code.

-ni INTERSTATE INDUSTRIES, INC.
Dept. C-2« Merchandise Mart • Chicago, Illinois 60654

Circle No. 3.» on product information card
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choose from Cramer’s complete line of office 
furnishings—compatible with any client personality. CRAMfl INDUSTRIiS IPK. • KANSAS CITY, KANSAS 

A Subsidiary of U 5 M OH Co.

Cramer—The leader in style and quality.



Tskjsk, 
is it nice 

to walk all over 
the one you 

love?
(Very nice. When GuUstan Carpet is the one.)

►oft, deep, luxurious Gulistan carpet of Acrilan'^ is very nice to walk on. To look at. And it also saves 
tremendous amount of time and money on care and maintenance. Perhaps that is why Maryland 

!up Corp., makers of Sweetheart Cups, have carpeted important areas of their ultra modern plant in 
'owson, Maryland, with these beautiful carpets. In the offices: Gulistan Charter Oak, with a smart crush- 
esistant pile. In the Conference Rooms: Gulistan Appointment, glamorous 
ut and loop texture. Both are Performance Rated* for Heaviest Traffic. eras™CARPET

Carpet offers many benefits at the new facilities of the Maryland Cup 
orp. Designer is Alan Shaivitz; contractors, Lucas Bros, of Balti more •TM of JPS t CO., Inc.

1
Gulistan Carpet Division, J. P. Stevens fit Co., Inc.
295 Fifth Avenue, New York. N. Y. 10016

Please send me the whole story on how Gulistan Carpet 
contributes quiet, warmth, comfort and beauty at less cost. 
Include free samples of Gulistan Carpet.

Name.

Address.

City. State Zip
L C-2-67 J

Circle No. 37 on product information card

^le No. 36 on product information card
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Color
meanythingAs a Decorator, Designer or Architect 

you are cognizant of how the exact carpet 
color can add or subtract from your total concept. 
Similarly the texture or design or fiber can be 
of equal import. So can quality. Or price.
The recognition of these factors is why the public 
area segment of our business has grown and grown 
... as more and more of your contemporaries (earn 
how they can find any or all of these precise 
requirements in our existing wilton or tufted lines.
Or in our facility at matching patterns, or working 
with them in creating new ones. We suggest that 
you put us to the most rigorous test of all.
Pleasing your most exacting critic. You.

WRITE US TODAY REGARDING ANY INFORMATIDN 
ABOUT PUBLIC AREA CARPETING. OUR REPLY 
WILL BE PULL AND PROMPT!

I'm a Downs 
carpetDOWNS CARPET COMPANY. INC., Dept. C267, Philadelphia, Pa. 19134 • Quality Carpets Sitice 1865

Circle No. 38 on product information card

Circle No. 39 on product informatioj
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EXHIBITOaS
Acco
Acmt Natlonol 
Alll«d Chemicol 
Amsricon Mot 
Borwick
Bigatow Sonford Corpat 
Birmmghan Ornamantol 
Brita Lite lompt 
B, Brody Saotlng 
Brunfwick 
Buxoood Product*
Collowoy Milli 
1. C. Carpantar 
Central Irval Orooary 
Oiemstrand
Chicogo Hordwore Foundry 
Clark Coiuol Furniture 
Columbus Coated Fabrics 
Commarcio* Corpat 
Conirect Mogazina 
Coronet Industries 
Crown Froducls 
Crown Rubber 
Crown Walicovaring 
DoJong
Daluzo Fobricotors
Oaiign-ToM
Downs Carpal
duCor
duPonl
Ourowoll
Etchings. Inc.
Excel
Fine Hardwoods Assoc. 
Finesse Originals 
Fixtures Mtg.
Frenkel Associates 
Coiser Choir 
General Oreoary 
Conerol Tiro A Rubbor 
Goodyoor Tiro & Rubber 
Hercules 
Highlslown Rug 
Hitchcock Chair 
Holland Skoda 
H-O-N
Hunt Country Furniture 
I. V. Choir 
Institutions Mogozine 
Internotioftol Crating 
Jackson Chine 
Jansko 
Kirsch
Leminelad Veneers 
James Lees 
Luxe Lamp 
Mohoram Fabrics 
McCord i
Metropolitan Furniture 
Menell Aisocloles 
Mahesce Ittduilrlos 
Monarch Corpott 
Molla
Murphy Bed A Kitchen 
Norquist Products 
Ne-^g Spring 
Owons Corning Flborglps 
Oxford Mills 
Polntor Carpet Mills 
Permaglois 
Pictures for Business 
Porter Carpel 
RCA Service 
Roddofld Mills 
Royalmetal 
Rugcrefters 
James Seempn 
Seguro Studies 
Spoeth Displays 
Stonderd Coated 
Stonley Furniture 
Stole of Newburgh 
Stauffer Chemical 
Stephen Leedom 
Stylume Products 
Surffine DIv. Wall Tube A 

Motel Prods.
Swoolwalor Rug 
Syrocuso Chino 
TochFab 
Timber tone 
Tree Time 
Trend Mills 
Tri-Mark Designs 
Tropllene Furniture 
United Chair 
U S. Vinyl 
Virco Mfg.
Virtue Bros.
Albert Voigt 
Well Trends 
M. G. Wheeler 
Wllmer Lomp 
Ralph Wilson Plastics 
Winn Anderson Fabric* 
Weedall litdutlrles 
Lee L. Woodard 
Wundo Wove 
York raft

1
*

J

YOU ARE INVITED TO ATTEND THIS NEW SHOW 
& CONVENTION FOR CONTRACT PROFESSIONALS
More than 125 important product exhibits 
and a seminar program led by leading 
tract authorities will be presented free of 
charge at the New York Coliseum, April 25, 
26, 27, 1967.

your design and procurement problems.
con- If you are a contract designer, specifier, 

architect, space planner, furnishings pur­
chaser, or in any way interested in com­
mercial/institutional Interiors, CONTRACTYour visit to CONTRACT ’67 will enable 

you to see and discuss with manufacturers '67 has been created expressly for 
the newest ideas, materials and products 
and the application of these innovations to

you.
You will not want to miss this vital once-a*
year contract event. Plan now to attend.

Profiram

TUESDAY, APRIL 25
9:30a.m.-10;30a.ni. Lawrence Lerner, President, Saphier, Lerner, Sch/nd/er;

Fees— The best methods of charging for contract desiffn/planning f ' _
Father WHIiam F. Burke, Ph.D., Director, fnstitutionai Services, Inc., Catholic 
Diocese of Brooklyn;
Contract furnishings requirements of religious institutions 
Forrest Wilson. Feature Editor. Progress/Ve Architecture:
Where is the personnel for the booming contract design industry coming from?

WEDNESDAY, APRIL 26 
Marvin Aflrime, Director. The Space Group;
Maintaining standards of quality in contract design while simultaneously fulfilling 
corporate client requirements
Robert Hughes, Chief of Furniture & Furnishings Branch, GSA. U.S. Government: 
How the government goes about specifying and procuring contract furniture

servtces10:30 a.m.-l 1:30 a.m.

11:30 a.m.-12:30 p.m.

9:30a.m.-10:00 a.m.

10:00 a.m.-n :00 a.m.

THURSDAY, APRIL 27
Lee Epstein, noted New York Attorney and counsel for the design industry: 
What the space planner/designer should know about the 
with clients
Tom Lee, president, Tom Lee Ltd.:
New problems and logistics that confront the hotel designer 
Free for all Lerner. Affrime, Wilson, Burke, Hughes, Epstein. Lee

9:30a.m.-10:00 a.m.

law and contract
10:00 a.m.-l 1:00 a.m.

11:00 a.m.-noon

PROGRAM —9:30 a.m. to noon, daily EXHIBIT HOURS —11:00 a.m. to 6:00 p.m., daily

CONTRACT w NEW YORK COLISEUM 
APRIL 25, 26, 27, 1967

MANUFACTURERS 
RESERVE YOUR SPACE TODAY. 

CALL
JERRY BROWN AT 212/564^714

THE NATIONAL SHOW AND CONVENTION SPONSORED BY CONTRACT MAGAZINE

SEND TODAY FOR YOUR FREE AOMtSSION BADGE

name. .titleCONTRACT '67
c/o National Expositions Company, Inc.
U West 40 Street 
New York, H.Y. 10018
I plan to attend CONTRACT '67.
Pjease mail my free admission badge to my

firm.

address.

i city. Stiilft, .Zip.---.U J V J
Type of business.



This is LfHiisviUv^s Tri^ Color Cool
“Hopsack” illustrated, predominant! 
of Rayon, is from our new Tri-Colc 
collection and is offered in 18 coloi 
ways. Tri-Color, a unique Louisvill 
development, is achieved by stocl< 
dyeing the fibres before spinning int 
yams. Limitless variations and unusui 
color brilliance are the result. Tr. 
Colors are available for both upholster 
and bedspreads.

(s is Louisrille*s Linen Lool
;

: ; j STS •M• t, i i Louisville is offering twenty-five pi 
terns featuring linen yarns artistical 
combined with rayon and cotton, Cas 
ments range in styling from gossam 
weaves to semi-sheers to bolder, bulk! 
textures. Illustrated is “Galway", ava 
able in 8 colors. Fabrics featuring lim 
are also available for use as slipcove 
and bedspreads.

(Pattern is shown half size)

SSir ^ 111]
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fs is Lonisrille*s Looi
A completely integrated fabric soui 
which offers distinct advantages to t 
contract trade. Louisville's mills enco 
pass 250,000 sq. ft. of floor spa 
house every step of manufacturing fr( 
raw fibre to final inspection and sh 
ping. You are assured of consisten 
quality control and prompt deliveri

Upholstery fabrics
available with

j^cDtchgari
'tH' STAIR ttFUi.lK I

f^oofb* to LouisM'iUo for your Conirai^t Fabric ^reds

DECORATIVE FABRICS FOR DRAPERIES, SLIPCOVERS. BEDSPREADS, UPHOLSTERING AND WALL COVERING9WOVEN
New ZealandPuerto RicoP*^0*^ox'654 I 3624 Waldor-f Dr. San Juan, P. O. Box A. H. Giles & Co.,

1243, Hato Rey 139 Albert Stre 
' Auckland

Boston
38 Chauncy St. 

Room 608

Los Angeles 
S(iace L-62 

Los Angeles Home 
Furnishings Mart

New YorkChicago 
Space 1911 I 

American Furniturel 
Mart '

1804 Empire 
State 
Bldg.
AVAILABLE THROUGH ESTABLISHED JOBBERS OF WOVEN DECORATIVE FABRICS

Circle No. 41 on product information card
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F;hey knew how little the carpet cost, 
uld they still think it’s such a fancy place?

:y know is the carpet is lush and plush. It certainly looks ex- 
c. So people just assume the owner of the restaurant paid a 
penny for the carpeting.
truth is, it's a patterned carpet printed by Trend Contract, 
means it's only about half as expensive as it looks, 

ause Trend Contract's new auto-dyeing technique makes it 
le to print quality tufted broadloom in patterns and styles that 
itsiy had to be woven. And our fully-automated carpet mill 
mt the exact carpet you want, when you want it. at a price 
,its anybody clse’s.
■»u'd like to know more about carpeting that looks and acts 

but isn't, send for your free copy of “The Contract Car- 
ecification Guide.”
if it makes you feel guilty to spend so little on your carpet- 
can’t help it. That's the price you have to pay.

C-2-67

IVcnd Contract 295 Fifth Ave. New York 10016 
Please send a free copy of 

"The Contract Carpet Specification Guide” to:

OIV. or TREND ILLS, INC,

Name. .Title.

Company,

Address,

City. -.Stale. •Zip,



The carpets:

■f-'' ■

■___
Bigelows For the Board of Directors' Room, Mr. Toomey specified Dean 

■ wa)/-to-wal/. Special Beige, Temple Gold and Avocado were the carpet 
colors used throughout this beautifully decorated 50-story bank.

Why do people like Joe W. Toomey specify problem—at no charge. Simply call your near 
Bigelow? Because they know that for every hotel, Bigelow sales office. Or for a colorful free b 
motel or commercial building, Bigelow has or can chure on commercial carpets, write Dept. A, 1

Madison Avenue, New York, N.Y. 10016. Fcustom-create the perfect carpet. We’ve done it 
since 1825. Our carpet counselors will give you out for yourself why 
all the help you need in solving any kind of carpet people WtlO kOOW buy BlgelOW
Biseiow trt locittd in 8«ton, Chicigo, Cleveland, Dallas, Denver, Detro>l, Les Angeles. Minneaooiis. New rork. Philadelphia. Pilishutgh. Si. Louis. San Franosco, Si

Circle No. 43 on product information card
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Another Original Development By Orcco
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Berwick and Beattie and 
Berven and Chatham Carpet 
and Columbus and Cabin 
Crafts and Commercial and 
Gulistan and Hightstown 
and Hollytexand Lees and 
Mand and Masland and 
Magee and Monarch and 
Moigan and Painterand 
Patcraftand Philadelphia 
and Thomas Pride and Dan 
River and Sweetwater and 
World and Wiinda Wove and 
others.
Every time we look around it seems there’s another major mill behind us.

0ver40,todate.Using PolyBac in 
well over 250 carpet lines.

What’s behind it all?
A simple formula: you give great 

backing, you get great backing.
Poly Bac, woven of monofilament 

polypropylene yarn, is great primary 
backing.

For one thing, it is impervious to 
humidity, the major cause of carpet 
shrink and buckle. Carpel stability is 
maximized, restreiching is minimized.

In addition, insects and bacteria

cannot subsist on Poly Bac. It’s also 
mildew and odor free. Will not rot 
even in below grade installations.

And since Poly Bac does not contain 
oils or lignins that can slain through 
to the surface, carpeting can be sham­
pooed as often as needed without fear 
of “browning.”

Just one more reason for putting 
Poly Bac in your carpet production, 
your carpet specs, or your carpet store.

Poly Bac. The back that’s way out 
in front.

<'ircle No. 45 on product information card

Polu
Pae

Patchogue Plymouth Co.
295 Fifth Ave.,N.Y, N.Y 10016
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I WhenVidvar 
Hermanovski
I * 1 1 *

tables for
General

Baking...
ie can’t afford 
;o be wrong

I "Every detail must l:>e architecturally perfect, 
sists Vidvar Hermam)vski, vice president and one of

lie creative heads of Designs for Business. New York
ity. "And that includes folding tables".

In the newly designed, flexible board room for
eneral Baking Company, he specified Howe tables — 
tr their contemporary lines and non-folding appearance, 

Opened, you wouldn't l->elieve the tables fold. Folded,
ey store compactly. (In less than 4"),

With Howe folding tables in the hands of talented
'ofessionals. a multi-purpose area, be it used for 
aining or conferences, becomes a thing of beauty, 
s well as function.

Ask for our catalog. Or call us. Your next multi-
Lrpose room installation could make us both happy.

KoweDING FURNITURE. INC.. ViOLEXINGTaN A\ t.. MW Yf)RK. .N.V. KKII7

Lrchased by
bople paid to know
e difference



Guaranteed Young
Junior is just getting the feel of grandad's desk now. Good thing! He'll be flying it one day.
And when he does take over, the Lamidall paneling that pleased his grandfather can still be enhancing 
the decor of this office. We make it to last. Matter of fact, we guarantee Lamidall to last the life of 
the building in which it is installed. In writing. And it even could be there when Junior's grandson 
uses the same office.
Junior isn't thinking in terms of his grandchildren yet. But we are. Every time we turn out a piece 
of Lamidall.

LAMIDALL is available in 23 wood- 
grains and colors, in 16" planks 
or 4' panels each 8' or 10' in 
length. Every plank and panel is 
guaranteed.
For more details.,.

425 maple avenue 
carpentersville, 

iliinois 60110
LAMIDALi:

conolite buildine product* division 
woodall irtdustrias, inc.

1C6
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In our extremely mobile society, efficiency in discovering: 
where we need to be and how to get there makes the use of

GOOD GRAPHICS
an urgent necessity rather than the luxury it used to be

By Robert Malone In dealing with the question of office 
signage, or with business graphics in 
general, there is a temptation to show 
good signs and discuss why they 
good, or bad signs and discuss why 
they are bad. There are some sterling 
examples of both, under all our noses, 
and it might make a diverting and 
even useful study. But it would be 
more or less beside the point. Therfe 
are some much more fundamental 
considerations affecting business sig­
nage, and many of them we tend to 
bypass or ignore until circumstances 
catch up with us and force the issue.

One of these fundamental consider­
ations is the question of corporate 
identity. It seems as if this question 
is enough in the public eye to keep it 
from ever being ignored, but that is, 
unfortunately, not the case. Many 
firms that have bought themselves 
relatively good graphics package from 
a good designer have vitiated it by 
trying to superimpose it on an earlier 
bad mistake that they insist on keep­
ing, This is not the designer’s fault, 
of course, but the fault of corporate 
management. Bad deci-sions inside the 
company can spoil a good set of 
graphic designs at the beginning 
at the end. I have 
sad cases recently.

For example. I have been delight­
fully taken care of, in my travels, at

numerous Holiday Inns. But in spite 
of their architectural excellence and 
their perfections of inn-keeping, their 
corporate Holiday Inn sign makes my 
gorge rise very time I see it. It’s a 
pity that this chain’s architects and 
designers have been required to 
commodate themselves to an existing 
blunder, rather than being given a 
chance to correct it 

A similar case, though on a differ­
ent level of seriousness, is the kind of 
thing that happens at the Union Car­
bide building in New York City. The 
building itself and its architectural 
graphics have been noted for superla­
tive detailing and clean, modern styl­
ing. But when Union Carbide recently 
sponsored a fashion show in their pub­
lic exhibit area, the most atrocious 
cornball graphics were used to define 
the show. Whoever was responsible for 
the use of that area had clearly not 
thought it worth while 
through the Union Carbide insistence 
on excellence. What price corporate 
identity in this case? The point here 
is that all graphics decisions are cor­
porate-identity decisions, whether 
intend it or not, and whether 
the results or not. And even the be.st 
designer can only do so much. Corpo­
rate management itself needs a sound 
understanding of graphics problems, a 
clear eye. and a firm hand on the
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i \.Good Graphics »

I i
trols. Otherwise even an excellent cor­
porate identity program will begin to 
dissolve, from sheer lack of compre­
hension.

Fortunately, there are some fine ex­
amples of the right way to deal with 
graphics. The people who are direct­
ing the graphics programs at IBM. 
CBS, and Xerox have taken a keen 
look at the general environmental 
picture today, and concluded that it is 
totally confusing. In order to cope with 
it, they have decided that what is re­
quired is extreme understatement 
coupled to a highly refined control. 
Their good judgment has never been 
so well pointed up for me as when I 
saw a Xerox demonstration truck 
parked in a complex of service stations 
—Gulf, Shell, etc. Against the orgy of 
clutter, the Xerox truck was the only 
readable object: the simple word.
Xerox,” on the plain white field of 

the truck. The service stations were 
shouting their message, but they suc­
ceeded only in canceling each other 
out, as well as most of the other mes­
sage.? being communicated in that 
block. God help the pedestrian or 
driver trying to find the traffic light 
in all that clutter.

Perhaps the most outstanding ex­
ample of directed graphics on a large 
scale during the past decade has been 
the airline terminal. (To get an idea of 
just how outstanding, contrast any air­
line terminal you use with the rail­
road stations most familiar to you.) 
The airlines have made certain basic 
graphic decisions, and have tried very 
hard to keep to them. It is particularly 
noticeable that standard heights, type 
faces, and type sizes have been adopted 
for the entire terminal complex. When 
wc come to consider why this has been 
achieved by the airlines before it has 
been achieved by most other forms of 
public utilities, we are faced squarely 
with the second basic factor in busi­
ness graphics that is frequently over­
looked until it is almost (or alto­
gether) too late. This might be called 
the urgency factor. The airlines are 
dealing with the movement of large 
numbers of persons at higher speeds 
than most other forms of transporta­
tion. The complexity of the equipment, 
the close timing necessary for sched­
uling high-speed arrival and depar­
ture, the relatively large distances in­
volved, both in the air and in the 
terminal, the level of passenger-turn­
over—all these put the communications

I
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“Wide World of Visual Commu7iicotion" idea u’J 
measuring seven-feet by 15-feet, was created by Ja 
ten’s Designer Letters ustny all auaitable letter stiyl 

and sizes. Effective texture was possible because I 
varying sizes, heights, and depths employed. Sample 
of letters was seen in dress window display at Bcrydl 
Goodman. Display words act as "think” words to J 

courage customers to buy. I

1
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Ojie picture is u^orth a thou­
sand words—and this highly 
efficient graphic sign directs 
the building operator engi­
neer '.n his manipulation of 
all building control func­
tions. It diagramatieally pin­
points all emergency condi­
tions such as fire or smoke 
and indicates all tempera­
tures of IjuTntditiy at the 
trolled zones. Incorporating 
all esential dial readings and 
circuit patterns as integral 
parts of the total design 
scheme, this unit was created 
by Devco Workshops.
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Good Graphics

generally been to wait until a situa­
tion was so desperate that the fire un­
derwriters or the municipal codes took 
action to enforce some long overdue 
improvement, such as highly visible 
exit signs in public buildings. Too 
much of this laissez-faire attitude is 
still with us, as demonstrated by the 
recent recommendations for changes in 
the regulations governing parking-lot 
rate signs. Letter-height minimums 
were not enough to ensure legibility, 
it seems, when the parking-lot oper­
ators condensed their copy past a cer­
tain point.

Some of the urgency felt by the 
airlines has apparently begun to be 
felt in other responsible places, for 
which we can be very grateful. We 
are just now beginning to see the 
extension of airline-style standardiza­
tion to highway graphics, where it 
has been long overdue. At the rate 
of travel on superhighways it has been 
far too possible to miss an exit and 
find oneself forced into a thirty-mile 
detour. When this happens, the high­
way has saved the driver no time 
at all, of course, and might as well 
not have existed for all the good it 
did him.

problem on a different order of mag­
nitude. Efficiency in the handling of 
both information and traffic flow is 
no longer an optional refinement; it is 
an absolute requirement.

What we realize too seldom is that 
the problems faced by the airlines to­
day will be faced by everyone tomor­
row. And everyone is not prepared to 
deal with them. Already the increas­
ing numbers of human beings and the 
increasing use of automobiles have 
combined to choke our cities nearly to
death on their own traffic. We are 
facing the same jump in the order of 
magnitude as the airlines, on every 
city block, every parking lot, every bus 
and subway line; every restaurant and 
store that has had to change its loca­
tion because it was too hard to get to 
has already felt the pressure. Because 
the population and its rate of travel 
have crept up slowly in the past, we 
have little practice in perceiving how 
dangerously fast they are rising now. 
For airlines and public alike, effi­
ciency in discovering where we need 
to be and how to get there is no 
longer a luxury: it is an urgent neces­
sity.

What we have done in the past has

HOW UNIVERSAL SHOULD YOU GET?

merits. One in particular has tried to 
express related messages in visually 
related symbols, which seems to have 
a certain logic. But the problem here 
is the arbitrariness of symbols in gen­
eral. Even the symbols abstracted 
from recognizable objects have been 

highly simplified and stylized that 
they would have to be learned almost 
as totally as the entirely arbitrary 
alphabet-type symbols of another sys­
tem.

Another evidence of growing respon­
sibility is the recent founding of 
icoGRADA (International Council of 
Graphic Design Associations). This 
may have a useful impact on both 
municipal and corporate graphics, two 
fields which interact continuously. At 
present, their interaction is too often 
a head-on collision: the lack of co­
ordination makes it seem like a toss- 
up whether the municipal authorities 
or the corporate authorities are more 
unenlightened, especially in situations 
like the traflfic light lost among service 
station signs mentioned earlier.

One of the objectives icograda has 
set for itself is the development of 
an international system of symbols for 
public signs. If this can be worked 
out, it should be very helpful to that 
growing mass of people who have to 
find their way around in a country 
whose language they do not speak. 
Travelers, emigrants, and foreign per­
sonnel on temporary assignment all 
have the problem of coping with nor­
mal emergencies, as well as possibly 
unusual ones, in a foreign language. 
Several proposed systems are being 
considered, and each has certain

so

This effort has pinpointed one of 
the major problems of graphic sign­
age: Are symbols as readable as
words? Can they be made to be? And 
what kind of symbols are most com­
municative? How shall we tell anyone 
who needs the information that here 
is a telephone, a rest room, an exit: 
or that here he may not smoke? The 
fact that signage symbols are neces­
sarily somewhat abstract can make 
them almost as unintelligible as lan­
guage to a person not yet educated 
to read them. The success of such an 
international signage project depends, 
like the success of a trademark sym­
bol, on its degree of penetration. That 
is. it will mean what it is supposed

CONTRACl
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DO YOU OWN A DEER CROSSING? Signs of confusion by Tom Typo

Place Not Worth Going To

Freeway Hostile Zone Warning
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Good Graphics

someone should give some thought to 
what a grocery facade is for. If it 
is intended to provide light and view 
to the interior, some other display sur­
face will have to be provided for the 
announcement of daily specials. On the 
other hand, if it is intended for the 
display of signs, then it should be 
made easier for the storekeeper to 
get at, and handsomer for the passer­
by to look at, as well as easier to 
read. The signs .should not have to 
cancel out the architecture. There 
must be some way to announce that 
hamburger is cheap today without 
making an absurdity out of our 
vironment.

It would seem that anyone respon­
sible for any sort of graphic signage 
problem could help himself and his 
client by systematizing the problem 
as much as possible. This is particu­
larly valuable in the effort to avoid 
obvious mistakes—called obvious only 
because they are obvious after they 

made; factors that are right un- 
often overlooked 

are so used to them

to mean only if most people know 
what it is supposed to mean, and this 
is not easy to make sure of. Many 
large U.S, corporations have adopted 
a trade mark and found that despite 
years of patient repetition, people still 
do not associate their trade mark with 
their name.

A third basJc factor in business sign- 
too often overlooked is the rela-age

tionship between graphics and archi­
tecture. I suspect that this Ls over­
looked only because it is so old that 

it has been solved. It iswe assume 
true that responsible graphic design­
ers are accustomed to taking the given 
architecture into accoimt; one small 
but quality-minded firm in Wilton. 
Connecticut (Architectural Graphics 
Associates), has developed an entire 
business based on this relationship,

en-

dealing with letter forms at an archi­
tectural scale—no simple matter at 
best, and full of pitfalls for the un­
wary. But the fact that the relation­
ship between graphics and architec­
ture is not universally understood can 
be demonstrated at any supermarket. 
Architects and designers have gone 
on putting large plate-glass windows 
at the front of grocery stores for 
many, many years. And for the same 
number of years, storekeepers have 
been using the glass facade to display 
signs reading “Hamburger 49c/lb,” or 
“Double Stamps Today.” Some day

are
der our noses are 
just because we

longer see them verythat we no 
clearly. We live with the problems of 
corporate identity, traffic urgency, and 
unresolved architecture every day: 
but it may lake a string around the 

check list, to make usfinger, or a
with them effectively in a spe-cope 

ciflc situation.

GLQBUSi 
^ FDNDs^

CHECKLIST OF MATERIALS AND TECHNIQUES

about certain signage problems 
than the designers with whom they .

Such a check list can help not only 
by summarizing the nature of the 
problems to be dealt with, but by 
summarizing the techniques and ma­
terials available to deal with them. 
It is something to be grateful for that 
these materials and techniques arc so 
many and varied that there is con­
siderable richness of resource in meet­
ing most graphic problems. The graph­
ics industry, as distinguished from the 
graphic design profession, has not 
been noted for creative innovation in 
letter design; but it has kept up 
notably well with the designers who 
set the pace for ii, and has made 
available a useful range of supplies 
at many different price levels. The 
level of skill and information in lhe 
graphics industry has come a long way 
from the days of the local sign- 
painter; it is both reassuring and 
humbling to observe that some rep­
resentatives of the industry may know

more

,me
THE FUTURE IS NOW

'\are dealing.
Nearly all the possible places and 

positions for graphic signage seem to 
have been discovered, and used, at 
one time or another, and the graphic.^ 
industry has developed hardware to 
fit all of them. Some of these pasi- 
tions, like the sign over the entrance 
doorway, have been handed down 
through long-standing custom and 
tradition. Others, like the directory 
listing in the entrance hallway and 

doors, are simply a

A"*
Displaycra/t. specialiring in creoting 
corporate images and compatiy identi- 

cTRoted thw eye-cateking sign forties.
Globiis Fund Inc.

the signs on 
matter-of-fact solution to a matler-of- 

‘Where’s Mr. Blow ?”fact problem:
Still others are imposed by code re­
quirements, such as the warnings on 
shaftways and open stairwells, ele­
vator and seating capacities, fire exits
and so forth.

Some sign locations are relatively 
having developed along with thenew.
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‘folded to the outside of Temple Judea 
below) is a hand-sculptured flame 12- 
I'ct high in the center of which is a 
■ uriiing hush made from uielded bronze. 

nn<i brass. Plaque (right) at Walter 
Mitchell Elementary School. La Plata. 

id., incorporates plan of the school prop- 
ily in its design. Both are from United 
'.fnteit Bronze Sign Co.

f

WALTER J. MITCHELL 
ELEMENTARY SCHOOL
LA PLATA MARYLAN D

THE BOARD OF EDUCATION 
CHARLES CPUNTT. MABTUND
FRANCES H. SLAVIN. PRESIDENT
GEORGEC.DYSON. VICE PRESIDENT
CTHELYN SLIFKO
MILTDN SOMERS
JAMES D. MATERS
BRUCE 6.JENKINS.SUPERINTENDENT

EARLE S. HARDER & AS5DC. 
«>c«iTttn
VAN RENSSELAER P. SAU 
mitTDiAi Futirtit 
JAMES POSEY ASSOCIATES. INC. 
n(eii*«icki CKiitcn 

M.H.WARD CONTRS. INC. 
triiiikt cDmkc^n

I’l A\ Airlines office. New York City 
]^above), with rotsed map of stop-over 
'ities. Each city is represented by large 
^lack circle with company’s insignia in 
[• nfer. Zim Lines office (right) with long 
I ’ll plaque denoting ports and countries 

•d by the ships. Displaycraft did 
work for both companies.

f,
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glass and plastic panels, can be quite 
tasteful, but much of the acrylic sign­
age intended for illumination is piure 
borax. In general, it can be said that 
non-illuminated systems are quite 
enough for most purposes, and a great 
many excellent ones have been de­
veloped in recent years. I have been 
particularly pleased with the thor­
oughness and tastefulness of the Vo- 
mar Products line. Although much of 
what it offers is also offered by other 
suppliers, its selection, shaping and 
proportioning of materials, and letter 
styles is of a very high order through­
out its line. Vomar’s range of type 
faces and colors, although not ex­
tremely wide, has a great deal of dis« 
tinction. Good sense has been used 
in supplying contrasting type faces 
and number styles to suit a wide 
variety of needs, and the colors are 
really contemporary architectural col­
ors.

increasing decentralization of business 
and the increased use of cars for 
transportation. The whole field of out­
door signage entered a new phase 
with the advent of the industrial park. 
Anyone dealing with graphics for 
business nowadays may have to cope 
with the corporation logo and/or 
trademark on a large, or landscape, 
scale; with outdoor divisional, section, 
or department signs; with directional 
and parking signs: with controlled 
areas, visitors, delivery, and special 
institutional signs on an outdoor scale; 
with laboratory, security, public tele­
phone signs: and with all the forms 
these may take, from wall plaques to 
free-standing to kiosks; from overhead 
to underfoot.

Moving indoors, one can see every 
available surface used, in one form 
or another, for signs. The industry 
can provide placards and counters 
(diagonally mounted placards) that 
rise from the floor, either free-stand­
ing or fixed, that hang from the ceil­
ing, that stand out from the wall, that 
adhere to screens or columns or stor­
age cabinets, or that rest on desks. 
Some of the signs on walls or doors 
are not plate-type at all, but consist 
of individually mounted letters.

The placards and plates of the in­
dustry are offered in a wide variety 
of opaque and transparent materials. 
Among the transparent materials, both 
plastic and glass have been used, 
either illuminated or non-illuminated. 
The most familiar illuminated signs 
are the cantilevered-off-the-wall style 
and the large acrylic panels that are 
now usually vacuum molded. Since 
exit signs are required by law to be 
lighted, there has been a natural 
tendency for both the designer and 
the graphics industry to develop il­
luminated signage in competition. 
Some of it, such as the edge-lighted

<1^In addition to the forms of signage 
offered, the industry has found a 
multitude of ways to make finished 
letters. Among the latest are imprint­
ing by means of pressure-formed im­
pressions in plastic, silk-screening on 
any one of a hundred materials, cast 
plastic letters, and letters engraved in 
glass and plastic. There are also in­
dividually cast metal letters, and an 
interesting innovation in these is of­
fered by Signs for Business, whose 
president, Noel Walter, insisted on de­
veloping a cast letter with squared 
corners, which gives the same effect 

individually cut letters, but at a 
reduced price. Of course, many of the 
more traditional sign forms are also 
available, such as hand-painted let­
tered signs, brass, bronze or alumi­
num cast placards where the letter 
is integral to the plaque, and steel 
or aluminum stamped letters for di­
rectory displays.

LI;
as

TYPE FACES AND CHANGING STYLES

and perhaps that is just as well. It’s 
extraordinarily difficult to design a 
really good new alphabet, and a bad 
one is disastrous. At any rate the 
business world is full of white en­
graved gothic letters on blue, green, 
or red laminated plastic stock. This 
simple, dear sanserif style is consid­
ered functional, like the architecture 
it usually serves; but the “function­
alism” of the one may be as illusory 
as the “functionalism” of the other.

The variety of type faces offered in 
the various forms of signage is wide 
enough to serve almost any conceiv­
able purpase. The industry has kept 
pace with the changing styles in 
graphic design, which is both a good 
thing and a bad thing. It enables the 
designer to commit any cliche he has 
a mind to, without a second thought: 
everything is right there ready to 
hand. No designer is really forced, 
nowadays, to design his own letters;

Specialized graphics (top to bottom): 
lopo for Organization for Economic Ex­
pansion, hy Jacques Nathan-Garamond 
(France); logo for Liaison Newsletter 
Inc., by Herb LubaZin, Inc.; symbol for 
film, projector manufacturer Richmorid 
Research Corp., by Appelbavm & 
Curtis.
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The standard gothic and square gothic 
alike are excellent type faces, but they 
have been badly over-used. It is in­
teresting to note that recent studies 
in graphic legibility have demon­
strated little or no difference in read­
ability between the sanserif, or gothic, 
types and the serif styles such as 
Clarendon and Bodoni. Simplifying 
the letter form does not make it more 
legible, in other words; it just makes 
it more simple, and more easily en­
graved on laminated plastic.

In the cast letters, on the other 
hand, the serif styles have been very 
popular because they somehow evoke 
a feeling of richness in our normally 
impoverished architectural interiors; 
these styles have a very natural con­
notation of the kind of monumentality 
people associate with the stone-cut­
ter’s letter. The popularity of both 
the gothic and the old-style faces is 
understandable; what is less so is the 
continuing use. here and there, of 
script alphabets and other fancy let­
tering for signs. Of course, many logos 
are derived from a time of elaborate 
scripts, or more recent somewhat 
abortive modem faces. Product and 
automotive graphics are typical of the 
latter, and generally illegible. But cute 
letters in a logo are one thing; usually 
they are contained. Cute lettering or 
script in a directional sign is another 
thing entirely, and normally leads to 
several kinds of irritation and con­
fusion. none of which is necessary.

If there has been

21AU

WARES
Selected letter and number types 
from Vomar Products. Inc. are: 
Clarendon rownd face (top); special 
order cutout letters which can be 
fobricated separately or mounted on 
background plaques (right); and 
variety of multiple use plaques and 
signs (below).
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u one governing 
principle in the graphics industry dur­
ing the last few years, it has been 
to provide a wide variety of choice 
in systems which are extremely avail­
able to change. This has meant more 
comprehensive systems planning and. 
if not a reduced cost per sign, at 
least the availability of simpler means 
for installation, maintenance, and re­
moval. Among the more interesting 
developments in this line have been 
the adhesive backs for plaques and 
the use of foam mounting tapes for 
installation. These are double-sided 
sticky surfaces with a cushion be­
tween, to allow for proper contact and 
any irregularities of surface. Another 
valuable addition to the graphics

128 8540

CONFERENCKSYSTEM PLANNING

h

rep­
ertory has been the use of directional
maps to enhance the usefulness of the 
standard directory listings. These 
maps can be color-keyed by floor or 
area plans to coordinate with verbal 
or symbolic signage. The Best Man-
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ufacturing Company has developed 
quite a handsome series of solutions 
to the map problem, including the 
mounting of maps on clear plexiglass. 
These can be edge-lighted if increased 
readability is needed.

Most supplier companies relate their 
graphic hardware in some systematic 
way, and can gear the hardware to 
the size of the job. Directories, for 
exampli
available in a wide variety of sizes, 
from one-man-one-office listings to

Good Graphics

entire building such as the Sea­
gram’s building. These larger direc­
tories can be followed up by sub- 

and directionals further

an

directories 
down the hall, listing office numbers 
in terms of their location to left or 
right, up or down. In very complex 
situations there may be a whole sys- 

of subsidiary directories and di-tem
rectional instructions for each floor.

section, to help the visitor or new* 
personnel find out where he is, 
where he should be.

with or without maps—are or

Oor

OPTIMUM ROUTES AND TRAFFIC FLOW
conditions, when it was assumed that 

would have a clear Ov^It is at this point, well into the in­
nards of a building, that traffic and 
location problems become noticeable. 
Many designers concentrate so heavily 
on traffic control in the reception and 
public areas that they tend to over­
look the more private or humble parts 
of the building. Back toward the mail 
room, things get hard to find. Con­
sidering that a good bit of thought 
has been put into these problems at 
one time and another, it is surpris­
ing that more of the thinking hasn’t 
been pooled into a common fund of 
information about how best to deal 
with such things as optimum routes 
and traffic flow. The practice in these 
areas is much more primitive than 
the available information. Some 
hotels, motels, and office buildings 
haven’t even figured out how to 
logically sequence their room num­
bers yet.

It’s encouraging to note that one 
highly successful solution to the prob­
lem of routing has been tried in a 
New York hospital whose ponderous 
size should be enough to humble any 
designer. They have set out on the 
floor a series of colored lines which, 
if followed, lead you to specified sec­
tions of the hospital which are, in 
turn, broken up at a manageable 
scale. This is somewhat reminiscent 
of the yellow and the red light system 
in the New York subways, although 
these have to be overhead for visi­
bility, since subway floors are fre­
quently invisible because of the 
crowds and the dirt involved. It’s 
curious that the subway system should 
have been able to think up a guidance 
device long before the hospital did, 
but has not to this day been able 
to inform its passengers adequately 
about what station they have arrived 
at. The station signs were obviously 
designed in an era of less crowded

most passengers 
view out the window in more than 

direction. Under today’s condi-one
tions, of course, this assumption is
both absurd and frustrating.

Perhaps this is the next major di­
rection that graphic signage for busi- 

will grow and develop in: infor­
mation and guidance, optimum rout­
ing and traffic flow. Perhaps the in­
dustry can look forward to coordi­
nating signage with an electronic in­
formation system, so that the visitor.

personnel, can be

ness

or even company 
aided by light or other forms of visual 
emphasis in finding his way to a per- 

a thing. Internalson, a section, or 
traffic signage and systems, geared to 
both individual and group traffic flow, 
and displaying a variety of verbal, 
numerical and symbolic signals, could 
be controlled by the receptionist 
office manager at the console of a 
computer. This would mean that the 
guidance of traffic in a corporation 
or office could be as useful and un- 

the traffic-control

lOLT
or

bunderstandable 
system in a busy airport. Visual flow 
charts at the reception desk could in­
dicate the current status of traffic

as

flow, room occupancy, conference 
duration, and so forth, thus allowing 
the corporation to provide directional 
signals, information and other help 
wherever it is needed. This kind of 
thinking is already beginning to be 
evident in our more complex elevator 
systems: it may not be long before 

realize that our horizontal traffic 
problems are just as urgent as our 
vertical ones, and start to invent ef­
ficient conveyor systems to cope with 
it. Total signage and directional sys­
tems, available right now. would be 
a step in the right direction. Efficient 
information is the beginning of effi­
cient movement. (C)

bupi
Development oj a logo for Eif’^^nraTil 
printer Burie & Cie, hy Kurt Wirthm 
of Switzerland. I

we
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yjfice indentification plaque for Horn- 
lower & Weeks-Hemphill, Noyes typifies 
ronomy and beauty of Waltaniurii metal 
-otters, which have the beauty of stain- 
PI.S steel and sharp appearance of a hand- 
i<t letter, yet cost less than half. Letters 
ere mounted on a Brazilian rosewood 

■inel framed by ou oluminum angle mold- 
'■g. Logo mounted to left of the copy is 
Ik screened in four colors on sotin /in- 

'•hrd Plexiglas. Sign is from Noel Walter
'If.

remonstrating the wide range of metal 
tters and numbers available are these

signs from H. W. Knight & Son Inc.'I'O
serif style is represented by Tioga■fTIS

iuilding sign. Alphabetical letters are cast 
j so/id bronze or aluminum with polished 
r satin finish.

A n

□
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R. Buckminster Fuller, whose geo-- 
deaic dome. Dymaxion hottse. and 
Dymaxion car have earned Him 
international fame and prestige. Mr. 
Fuller is currently engaged in de­
veloping an Inventory of the World’s 
Resources. Human Trends and Needs 
at Southern Rlinois University.

V •

\ Last November, Ben Heilman, publisher of COK 

TRACT Magazine, was invited by the governmen 
of Quebec to preview Expo 67, the World's Fai 
which is scheduled to open in Montreal in Apr 
and run through October. In going through th 
exhibit pavilions, many of which had been com 
pleted ahead of schedule, Heilman was partin 
larly struck by the huge geodesic dome de-sigue 
for the United States po.vilion by R. Buckmwstc 
Fuller, world renowned architect, engineer an 
philosopher. The dome is a ^'controlled environ 
merit," responding by means of new and sophist 
cated mechanisms to light, heat, humidity, an 
so forth. In its setting on the bank of the S 
Lawrence, facing an equally imposing Ru.'<sia 
pavilion on the opposite bank, it is a di.^fingvishc 
contribution to the well-planned Canadian e.i 
position.

At the same time, however, in examining th 
details of Fuller's design. Heilman observe 
that the exhibits inside were to be housed in 
conventional three-story beam-and-girder huih 
ing that was being constructed inside the dom 
He learned also that this conventional sfructur 
was the work of tivo other architects. DisUirbe 
by the incompatibility between the dome and th 
inner building, Heilman wrote a letter to Burl 
minster Fuller, excerpts from which we quot
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The inside and the outsUle

A DIALOGUE WITH BUCKMINSTER FULLER

)ear Mr. Fuller:
I found your newest geodesic dome, with its 

irovisions for changing light and climatic condi- 
ions, extremely exciting. But I could not estab- 
ish for myself the relationship between its .splen- 
lid spherical shape and its advanced method of 
onstruction and that of the interior structure, 
'he latter, I felt, is not merely conventional but 
n actual negation of the wonderful space that 
he dome creates.

Further, it occurred to me, as I looked at the 
uo in juxtaposition, that in this revolutionary 
eriod, we shall be building all sorts of new struc- 
iral species — domes, new forms in concrete, 
luminum, plastic, space stations —
, and I am certain that you can name it better 
lan I can.
How much longer, in such a period of change 

nd ferment, can the architect, the innovator be 
mtent to create a shell and leave the job of fill- 
ig it to someone else—someone who.se brain 
aves may be altogether out of pha.se with those 

■ the creator of the over-all design? .. . 
Respectfully,
Ben Hellman 
Contract Magazine

Kckminster Fuller's reply u^as no less impres­

sive than one would expect from a man of his 
stature and accomplishments. His letter reveals 
that a fascinating project of his was abandoned 
in the course of a difficult Government commis­
sion that
ties, plus severe depaidmental and Cojigression- 
al budget pruning. With characteristic generos­
ity, Fuller credits everyone involved with hav­
ing done *'a magnificent job” under the ciram- 
stances imposed upon them. We quote his letter 
in full:

involved divided design responsibili-

Dear Mr. Heilman:
The decision to have the closing structure and 

the interior exhibition of the United States Pa­
vilion separately contracted was made by the 
United States Information Agency, They in­
herited that decision from the State Department. 
It has apparently been a long-time policy to 
give out two completely separate contracts; 
for the United States building and the other for 
the Unites States exhibit at w’orld and other trade 
fairs. The designers of the exhibit

you name

one

are very com­
petent young men, and their exhibits have done 
well at a number of trade fairs around the world. 
Because of their previous success, U.S.I.S. 
them the contract. gave

Irrespective of the que.stion which you rai.se
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A DIALOGUE WITH BUCKMINSTER FULLER

miniature Earth, at the centerI proposed that the exhibit consist of a64
of the structure, with remote balconies surrounding it. In the 
balconies, individuals would be able to participate in a computerized

Make the M orld U ork SticcessfitUy'' for all of humanity,'^game of ‘‘How to

1967 World’s Fair. I felt that the United State; 
might be at its lowest point in respect to work 
esteem, and that for visitors to be able to plaj 
an open game independent of political ideologies 

national ambitions might turn the tide bj 
favor for world-man as

regarding incompatibility of the interior exhibit 
to the enclosing dome, it is to be noted that the 
designers were very greatly limited by the pow­
erful mandates which are generated in Washing­
ton, and by the pressures operating on govern­
ment and within government. They were also ex­
tremely limited by the size of their budget.

At the last authentic World’s Fair before Mon­
treal — the one held in Brussels in 1958, at a 
time when costs were much lower than now — 
the United States Building cost nine million dol­
lars; the exhibits and their operation brought 
the total up to sixteen million dollars. The com­
bined United States Building and its exhibits in 
the 1964-65 New York World’s Fair cost nine­
teen millicn dollars.

and
bringing about a new 
he is now developing on the North Americai 
continent. The U.S.A. is not a nation. It is cross 
breeding world-man at his most advanced state 

Together with the exhibitors and my architec 
tural associates, we turned in our budget to th' 
United States Information Service. Our figure 

automatically reduced by the governmei^wereagency as is standard practice. The Congresl 
sional committee halved those amounts. The total
amount given for the fair was nine ____
lars for building, exhibits, and the running o 
the exhibit during the Fair. The amount allowe 
for my building was $1.75 million dollars; ye 
I was expected to out-do the Eiffel Tower.

I am certain that no other structure than th 
geodesic could have made as much of a showin 
for that amount of money. One thing is certair 
my dome is not a plaything or just a fair-tin: 
device. It’s an advanced environment control, ai 
complished with much less material and effoi 
than can be accomplished by any alternative ei

million dol

**How to Make the World Work Successfully”

I was invited to do the Montreal building. To the 
best of my knowdedge, there w'as no competition. 
I did not go after the job. They came to me and 
asked that I design a building which would be 

notable for its structural and architectural 
breakthrough qualities in its day as were the 
Eiffel Tower and the Crystal Palace in their 
days. I made a proposal, not only for the build­
ing, but for the exhibit. I proposed that the ex­
hibit consist of a miniature Earth, at the center 
of the structure, with remote balconies .surround­
ing it. In the balconies individuals would be able 
to participate in a computerized game of '‘How 
To Make The World Work Successfully” for all

as

gineering strategy. ■
I say all this to you becau.se it is necessary tha 

I respond to your excellent criticism in a 
that will make clear the extraordinary set < 
conditions which impinged upon all those respo 
.sible for the United States showing at Montrei 
All in all I think the human beings involved < 
all sides of the effort have done a magnifice 
job.

wa

of humanity.
The game was to be played with the data from 

Southern Illinois University fundamental In-
Humanour

ventory of the World’s Resources.
Trends and Needs. I said that by the time of the

Faithfully yours,
R. Buckminster Fuller
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rays and heat by a complex series of 
motorized window shades in. kex- 
agonal arrangements. Triangular 
shades designed to conform to the 
hexagonal construction theme have 
been electrically programmed to 
open end close in rhythm with the 
sun's path around the Pavilion. Each 
shade will be fully unrolled when 
the tTiaTigular segments meet at the 
midpoint of each hexagon. From the 
interior view, the shades will be an 
aluminized gray to conform to the 
total interior look and to create a 
heat and light deflection for com­
fort toithin the dome. The exterior 
view, seen from between the frame­
work of hexagons forming tlic dome. 
will be a plain gray. As a spectacu­
lar, and for VIP performances only, 
the shades will be programmed to 
open and close all together as a 
once-a-day event. The 4,638 indi­
vidual toindow shades, operated by 
261 motors, are of Diana shade cloth 
and Hartshorn constant tension rol­
lers from Breneman Inc.

The United States Pavilion at Expo 
67, th.e CaTKidian International and 
Universal Exhibition in Montreal, 
April 28-October 27, is a ^4 geodesic 
dome or “skybreak bubble,' 
uring 20 stories high and 250 feet 
in spherical diameter. It was de­
signed by R. Buckminster Fuller, 
Shoji Sadao. and Peter Floyd of 
Geometries, Inc., Boston. The light­
weight space frame structure is a 
lacy filigree of metel supporting a 
transparent skin. The dome is flilcd 
with natural light by day and glows 
from internal light by night. The 
Pavilion houses a multi-leoel com­
position of platforms supporting ex­
hibits on lunar exploration, the fine 
arts, the einemo, folk art, and the 
“American Spirit.” Exhibit architects 
and coordinating designers are Cam­
bridge Seven Associate.^. Inc., of 
Cambridge, Mass. The biggest of the 
famed Fuller geodesic domes, the 
Pavilion features a unique climate 
control system. Its acrylic skin will 
be insulated from the glare of sun

meas-
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NEW HERMAN MILLER SHOWROOM
A WELL-DEFINED GROUP OF INTERIOR ENVIRONMENTS

Interior environments of educational 
institutions, private business and gov­
ernment working spaces, general offices, 
lounges, lobbies, airports, and meeting 
halls are clearly defined in the new 
Herman Miller showroom at 600 Madi­
son Ave., New York City. Together, 
designers Charles Eames, George Nel­
son and Alexander Girard, each of 
whom designed a section of the show­
room, introduce a fresh presentation of 
the Herman Miller product Large-scale 
black and white hung photographs, 
highly reflective surfaces including

sheet vinyls, mirrors and chrome, pop 
sparkle and glitter contrasted with 
classic modem pieces, and displays of 
outstanding work by contemporary ar­
tists create the “broader horizons” im­
age the company seeks. Two sections of 
the showroom will attract special at­
tention. A space containing movable 
flats, sandbags covered in Girard fab­
rics, electrical outlets, spot lights, 
and a tripod-mounted Polaroid cam­
era has been set up to accommo­
date media and advertising representa­
tives do.siring photographs of rooms

with Herman Miller furniture. The 
second area, a small conference room- 
theatre. complete with screen, motion 
picture and slide sound projector for 
viewing the Herman Miller library of 
Eames and Nelson films and slide pro­
jections, is also used as the Elames 
Contract Storage demonstration area 
and for conferences around a seg­
mented oval table. The showroom 
lighting consists of custom-made fix­
tures mounted to overhead light tracks 
which also serve as supports from 
which to hang space dividers. (C)



[uTicticmal and spacious sections oj the
'erman Miller showroom inciude; Edu-

iiai seating ('opposite page) featur-
Q chairs with and without arms: over-
I view with block photo mural in the
.cfcgron?id, assorted tables and chairs
P). In the grouping nt the right are

•'i/crence room>t7tea(re irith perma-
•it projection screen and dorniitorp set-
on lejt wall (top, near photo): display

■a directly inside sJioioroom entrance
iar photo). Fames grouping (lower,■■I'.

■ir photo) and closeup of Fames chairs
far photo).
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NEEDS OF THE AGING
YEARS THAT HAS 

BY IRVING LEGS
A SCIENCE OF GERIATRIC FURNISHINGS HAS BEEN EVOLVING IN THE PAST FEW 

LONG WAY TOWARD HUMANIZING THE ENVIRONMENT FOR THE ELDERLY.GONE A

is more a matter of emphasis than o 
philosophy. Agreement on design goals 
is largely the rule.

Indeed, details cited as hallmark; 
of good design for the aging hold tru» 
equally for babes, boys and buslncs.; 
people. Rugged construction, roundec 

minimum maintenance re-

the inverse status of a major trans­The portrait of the senior citizen has 
least two sides. Geriairics and the 

welfare state combine to make a man 
of sixty more spry, able—yes, youth­
ful, than the forty-year-old of a few 
generations ago. When it comes to 
the pursuit of productivity, he is a 
true believer and resents being 
stashed on retirement’s shelf—nor can 
society afford to dispense with his po­
tentials summarily.

But for many if not most of those 
past the three-score mark, the pros­
pect is a waning one: reduced finan­
cial resources, shrinking social hori­
zons, diminishing bodily capabilities. 
Perhaps worse than any of these, our 
cult of youthfulness would make ma­
turity a misdemeanor, lacking even

gression.
A parallel dichotomy seems appar­

ent in the thinking of those concerned 
ith planning the facilities—the inte­

riors, furnishings, and furniture — 
which the aging are to use. Some 
take what might be called an athletic 
approach, advocating the minimum of 
design concessions to the advancing 
years in the interest of the senior citi- 

self-csteem, and to postpone

at

w

comers,
quirements — one need not be on So-j 
cial Security to benefit from such fea­
tures. Still, though standard furniiur< 
and furnishings may serve well, modi­
fications usually are necessary. '

Two criteria dominated discusfsion: 
held with architects, interior design- 

furniture manufacturers and so

zen s
physical atrophy as long as possible. 
Others, guided by what might be 
called the preventive principle, favor 
a design approach calculated to mini­
mize the possibility of physically tax­
ing, hence potentially hazardous

The apparent contradiction

ers,
cial workers; A. Minimizing the pus 
sibility of accidents: B. Avoiding thiex-
institutional aura.pcriences,

Attractiue lounge at Abbey Convalescent and Nur^ng Home, Warr 
Mich., jeatures comfortable, easy-to-care-for choirs from Tho
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there is a multitude of choices, just 
as long as one doesn’t need a hydraulic 
jack to get out of a chair or sofa.”

Any chair which tends to slope a 
person backwards is to be avoided. A 
chair should not impede circulation 
and should be easy to sit in and rise 
from. Couches may be soft without 
being too deep. They should be in­
viting to nap on. They can be firm 
and still be very comfortable.

Proper selection of fabrics is crucial 
in this respect. A high-pile fabric can 
give a feeling of softness, even though 
the seat basically is firm. High-pile 
fabrics plus foam rubber can be com­
bined for maximum comfort with firm­
ness.

As for beds, we have been sleeping 
on essentially the same beds for 1,000 
years. The mechanized bed has to

An inventory of what elderly people in pood health need 

and want involves evaluation of a multitude of factors 

—safety^ convenience, esthetic appeal, visibilityI
‘They get hooked onto things“An inventory of what elderly people 

in good health can really utilize is 
badly needed,” says Sidney Leon Katz. 
FAIA, founder of the architectural 
and engineering firm of Katz Wais- 
man Weber Strauss. Joseph Blumen- 
kranz. Consultant, New York City.

Since an increase approaching 40 
percent—9^^ million more persons in 
the 60-plus age bracket, for a total 
of 35*/i million by 1985—is predicted, 
a stock-taking does seem in order. 
What about these people and their 
needs?

Architect Katz offers a substantial 
framework for an inventory through 
his comments:

Storage. In the kitchen, cabinet 
manufacturers have made no contri­
bution, The aging should not be 
climbing ladders and stepstools to 
reach their cups and dishes. Eitlior 
provide storage areas at the right 
height or develop counter-height units 
designed on the filing cabinet princi­
ple. “Is there anything more primitive 
than moving into brand new quarters 
and starting to screw in cup hooks?”

Storage never is adequate in the 
bathroom. The medicine cabinet is “a 
misconception of a misplaced hope 
chest.” It is too high, and it is over 
the sink so that it’s doubly hard to 
reach. As a result most of its storage 
capacity is unavailable to the elderly, 
to say nothing of those in wheelchairs.

In the bedroom the situation is 
largely the same as in the kitchen, the 
influx of good closet accessories not­
withstanding. The old-fashioned chiff- 
robe has to come back from the 
Twenties, to get that bottom drawer 
off the floor. “When you open the 
doors of the closet there should be an 
interior liner, with hooks, shelves, 
drawers — so the closet is usable.”

In general, storage of unused arti­
cles is one of the biggest problems of 
the elderly in adjusting to new quar­

ters.
they can’t part with. They need a 
place where they can keep their me­
mentos and enjoy them.”

Appliances. There is a great need 
for more of automatic features, such
as timers, cutoffs on burners, even 
shutoffs on faucets. “We're catching 
up to the Twenties in oven design at 
least—eye-level ovens are practically 
100 percent accepted now.” The cor­
ners of most kitchens are very im­
practical. A stove designed to fit into 
a kitchen corner could be a big step 
forward.

“Manufacturers have yet to come 
out with an eye-level refrigerator at 
a reasonable price. The idea of an 
elderly person bending to the floor to 
look at the contents of a refrigerator 
is appalling. Why can’t we apply the 
filing cabinet principle here as well, 
with pull-out refrigerator drawers?”

In the hospital field, as well as 
among institutions, the entire cooking 
operation is due to change, as high­
speed cooking and frozen prepared 
meals begin to approach their poten­
tials. The time is close when frozen 
food processors will prepare tasteful, 
nutritious servings — even for spe­
cial diets — for less than it costs the 
hospital or home to do so on its own. 
This will result in a dramatic simplifi­
cation in hospital kitchen design, like­
ly to mean less equipment, smaller 
staffs, and in all probability better 
meals.

For the batliroom, a properly de­
signed water closet needs research. 
The Cornell study may have over­
done it a bit, but it is a beginning, 
anyway. Considering that falls are the 
biggest causes of accidents among the 
elderly, progress in solving the prob­
lem of a non-slip surface for bath­
tubs and shower stalls seems long 
overdue.

Furniture. “The furniture exists—
Dayroom at Hebrew Home & Hospital of NJ., 
by Katz Waisman Weber Straus, Blumenkranz.
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come. That’s why a lot of people are 
buying hospital beds for home use. 
An articulated bed that permits 
changing the height of head and feet, 
that incorporates massage and heating 
features, has a large market awaiting 
it. Development of this market could 
lower the price of such a bed greatly. 
In hospitals as well as in the home, 
there is a crying need for a good- 
looking bed.

Tables should be easily cleanable 
and impervious to cigaret burns and 
alcohol. Dull-surface plastic laminates 
are indicated here. Coffee tables are 
useful, but should be higher than 
ordinarily—about 18 inches.

Lighting. Adequate lighting is par­
ticularly important in kitchens and in 
closets. Bulbs should be easy to re­
place. Lamps should be sturdy in 
construction and in materials, and 
they should not tip, rock, or fall. Table 
lamps lend warmth to the interior. 
Built-in lamps are desirable, “but you 
can’t build-in everything, because it 
gets to look like a bar-and-grill,”

Floors. Wall-to-wall carpeting is 
favored because it is non-slip, it 
cushions falls, and can be maintained 
with lighter-weight equipment than 
hard surface flooring. The move to 
get carpet into the kitchen is com­
mendable.

Colors. Working with a soft back­
ground in a pastel shade such as sand 
or buff is advisable. Then specific 
items can receive strong accents. A 
door, for example, can be made to 
stand out in a vivid contrasting color. 
This is done in apartment houses and 
on hospital doors. It is an aid to identi­
fication. Further, in the case of doors 
opening onto staircases or fire escapes, 
it helps lessen the worst threat to the 
elderly, the indoor accident.

Amenities. Some kind of hobby 
corner or provision for a pet is es­
sential. This should be provided in 
the living area rather than the sleep­
ing zone. Where a pet must be 
aired, a balcony or terrace is valua­
ble. and it is good for the person as 
well. Better finishes are needed for 
terrace furniture 
durable as the frames — for warmth 
of color and ruggedness to with­
stand weathering.

Provision for home entertainment 
is extremely important — television, 
radio, records, etc. In this connec­
tion, the development of the tape 
cartridge is most promising.

Accident prevention: preventive measures are 

necessary^ but should not be too obvious—the elderly 

do not tcant to be considered as incompetents

Chairs should have high backs, 
with side members as on a wing 
chair, against which the head can 
lean if the sitter falk asleep. “In 
Scandinavian countries they would 
never think of lusing a chair without 
side supports.” Aside from the support 
to the head, this type of design is 
valuable in sheltering the elderly 
from drafts, he points out. Weiss con­
siders footstools important, though 
practically no institutions use them 
because of the hazard of stumbling 
over them.

For w'heelchair patients, bureaus 
should have at least a six-inch top 
extension, so the user can get close. 
This kind of design is not yet avail­
able commercially. A dresser with a 
kneehole is a practical alternative.

Most washbasins also put wheel­
chair users at a handicap, because of 
the persistence of Nineteenth Century 
design in this fixture. In the Nine­
teenth Century people filled the 
basin, with its faucets at the rear, 
and washed in it. Today most peo­
ple tiuTi the water on and let it run 
during their ablutions. Therefore a 
new contour is needed to reduce 
splashing and to permit the wheel­
chair to come closer. The drain trap 
should be at the rear where it will 
not strike the leg of the wheelchair 
patient.

A bifold door at toilets is easier 
for the wheelchair patient to open 
and close. Chamfering the meeting 
edges of such doors is a safeguard 
against getting hands caught in them.

For the able-bodied, a regular bed 
is satisfactory. If a person is ill. then 
an adjustable bed. moving up and 
down and in three sections, is pre­
ferred. In the hospital field, beds are

“A major consideration is accident 
prevention,” says Joseph Douglas 
Weiss, AIA, Joseph Douglas Weiss 
Associates, New York City. But he 
takes a dim view of resorting con­
spicuously to protective measures, 
such as padded comers on furniture:

“These are resented by older peo­
ple. What they treasure most is their 
individual willpower and dignity.

“Old people do not need any real­
ly special furniture. They have al­
ready lived their lives with regular 
furniture, and they continue to adjust 
to it. Besides, it simply isn't practical 
to make everything in special ver­
sions for the aging. Bureau draw­
ers close to the floor, for example, 
are criticized because they make it 
necessary for the user to bend low. 
But when people have been bending 
all their lives to use these drawers, 
it’s not necessary to develop special 
casegoods for them.”

Weiss advocates non-slip floors, fa­
vors carpet strongly in this regard, 
but cites these limitations of carpet­
ing as factors to be checked: 1. Cer­
tain walking aids which depend on 
sliding are hard to use with carpet­
ing. 2. Extra work may be involved 
in connection with changes of tenants, 
as in disinfecting if the previous oc­
cupant had a communicable disease. 
3. Carpet makes it harder for wheel­
chair users to move around.

Another safety provision endorsed 
by Weiss is installation of handrails 
on both sides of any corridor. He 
considers one - and - three - quarter 
inches the optimum thickness for 
handrails, emphasizes they should be 
shaped so that the user’s fingers can go 
under them, and notes that they 
can be interesting visually.

£

webbings as

fSwiveher hospital light has double shields, 
reducing da7iger of burn from heat.

Two-seater by Baumritter leaves no one 
in the middle without an armrest to lean on.
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far ahead of most other equipment 
in design, and it is easy to obtain a 
good one. It is important to avoid the 
institutional look, and to obtain a bed 
with the look of wood if possible.

Any doorknob that must be turned 
is not suited to the older person, 
whose hands often are weakened by 
arthritis. Lever handles which per­
mit the hand to reach under and pull 
are indicated.

As for the looks of the furniture, 
what is most important is that the peo­
ple who move in should feel at home 
with it. Therefore, extreme designs 
are out. The emotional needs of these 
people dictate a compromise between 
esthetic and functional purity on the 
one hand, and reassuring familiarity 
on the other. The furniture must 
seem akin to what they have been 
living with.

For wallcoverings, nothing shiny 
should be used. Walls should be 
painted or plastic-covered, as with 
the vinyls. The latter are much in 
vogue, coming in an abundance of tex­
tures. patterns and colors, and being 
completely washable. Before specifying 
a vinyl or other plastic wallcovering, 
it should be tested with various 
cleaning agents. Some of these attack 
certain plastics, leaving them sticky 
to the touch.

With regard to lighting in an insti­
tution, every lamp a patient can reach 
must have a double shield. The air 
space between the reflector and the 
outer shield reduces the danger of | 
a bum from the lamp’s heat. The 
of floor lamps should be avoided if 
possible. Their wires are a trip haz­
ard, and attempts to move the lamps 
can cause falls. A lamp should swivel 
in practically any direction, the w-ay 
draftsmen’s lamps do,

In general there should be no glare 
—the vision defects of older people 
are particularly susceptible to glare. 
This is to be considered in specifying 
furniture finishes, wallcoverings, 
Color-coding floors of institutions, 
sections of a floor, is recommended 
as an aid to those with impaired vi­
sion.

Long room at Madonna Home of Mercy 
for the Aged. Buffalo, N.Y. (above) furnished 
by Thonet, is divided into chapel and lounge 
area. Chapel keeps patients tii tonc/i with 
what they had tn their ou‘n neighborhoods.

Furnishings by Bnuniritter at Park Vieui 
IVursing Home (below) are comfortable yet 
durable. Rminded edges and easy to clean 
vinyl tops are used on the tables.

use

etc.
or

A window which incorporates a 
Venetian blind within double glaz­
ing affords effective sun control, plus 
acoustical and thermal values as well. 
Maintenance is at a minimum since 
the blinds need cleaning only about 

year, and the window pivotsonce a 
for washing.
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Good planninfi and corif(enial deniy:n encourafSe 

Hociahility and heighten the daily enjoyments of 

happy examplethe aged: here's a

completion early thisSlated for 
spring, the Friedman Pavilion of the 
New York Jewish Home and Hospi­
tal for the Aged is the architectural 

of the Weiss organization.
chief designer for

creation
John Maurer was 
Barbara Dorn Associates on this job.

“Geriatric professionals don't want 
to re-create the past, they want the 
aged to look to the future," 
Maurer. Accordingly, the goal in fur-

says

niture design is for a contemporary 
effect with a traditional flavor. Maurer 
used colors and fabrics to individual­
ize each patient's room. Some of the 

deliberately designed for 
others for male.

rooms were 
female occupancy,
“Men like stripes,'
“women like flowers.' 
familiar look is preferred by all.

To encourage patients to stay out 
of their rooms, to mingle with others

Maurer reports, 
A somehow

and to take their meals in company, 
the day-dining rooms are designed 

the spirit of living rooms and resi­
dential dining rooms. Wallcoverings, 
almost exclusively vinyls, are begin­
ning to show up in Tedlar. which 
Maurer describes as immune to ball­
point pen markings.

Since the growing of plants is a fa­
vored activity among the patients, 
Maurer developed a low bookshelf- 
credenza piece in metal and wood- 
grained laminate, for plants, books 
and nicknacks. This fils in front of 
the air conditioning convector. An­
other Maurer creation for this job is 
an illuminated bulletin board using 
color-coordinated cork by Gotham 
Materials. ThLs provides space for me­
mentos and for a mirror as well.

A special chair developed with 
David Weinstock of Crucible Prod­
ucts features the elimination of up­
holstery welting, a high back and an 
adjustable pillow for the back of the 
neck.

in

Renderings for t/ie Friedman Pavilion of 
tke New York Jewish Home & Hospital 
for the Aged. John Maurer was chief 
designer for Barbara Dorn Associates for 
this assignment.
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not just hanging pictures bought in 
a shop — but specially commissionedIV

Avoulinfi the institutionul look u expensive btil 

brings immev/mfe rewords, uceorditifi to s/>eri«{i}tt 
Eleanor Pepper, designer of a new winfi at St. Luke's

pieces.
“In the occupational therapy area, 

where patients are trained to function 
with their disabilities, the dining cen­
ter has been given a dinette look, to

atmosphere
“There is increasing realization that 
live institutional look must be avoided, 
whether Uie structure is publicly or 
privately sponsored.” says interior de­
signer Eleanor Pepper.

“In the more luxurious retirement 
homes, the trend is toward apartment 
plans, rather than rooms, The aim is 
to fill the need for individual homes 
within an establishment offering com­
munity facilities. This is a most im­
portant trend in the philosophy of 
housing for the aging, affecting the 
basic design of a structure.

“Color plays an important part in 
creating an individual-centered at­
mosphere. Our work at the Allen- 
Calder Wing for Extended Care, St. 
Luke’s Memorial Hospital Center. Uti­
ca, N..Y, is a good illustration. In 
bedrooms, for instance, we try to use 
warm, light pastels which are flatter­
ing to the complexions of the elderly. 
Though furnishings may be standard, 
colors of draperies, wall paints and 
upholstery will be varied from room 
to room, according to an overall 
scheme.

"We strove to make the vinyl as­
bestos floors light and clean-looking, 
varying the color between each cor­
ridor and the bedrooms, and also from 
Hour to floor, with each floor keyed to 
Its respective coordinating color.

“We tried to avoid repetitive use 
of the same furniture throughout all 
oublic rooms, giving each an identity

according to its function. In dining 
rooms, we aimed for a completely dif­
ferent character from other 
the same floor by making them very 
light and airy in key colors and drap­
eries. We used heavy rattan furni­
ture in a deep teak finish bound with 
leather (McGuire), and light-color 
wood slat blinds with drapery pan­
els on each side for a homey look 
plus sun control.

“Despite the current vogue of glass, 
there are times when one wants to 
shut the outdoors out—dreary days 
and dark nights—when it is better to 
feel cozy and warm. Similarly in the 
bedrooms, where we have Venetian 
blinds and draw curtains.

“To counteract the anxieties aroused 
when entering an institution, we 
worked for a living room atmos­
phere in the lobby and waiting room. 
We used carpet, installed to indicate 
the direction of traffic flow and used 
live plants in planters. We like to put 
live plants throughout a building. The 
admitting area is calculatedly casual, 
with wood used heavily. The waiting 
room has an accent wall with a mosaic 
depicting the sun rising over moun­
tains.

home-likeconvey
where patients can feel at ease dur­
ing their re-leaming activities.

a
rooms on

“Even in the hospitality and gift 
shop, there is a conscious effort to 
create a cheerful and inviting environ­
ment, to encourage patients to shop 
and have snacks on their own initia­
tive, instead of just following the rou­
tine of the organized services and 
staying in their rooms, We used a lot 
of yellows, and white iron Bertoia 
chairs and tables, the chairs with col­
orful plastic cushions.

"In our fabrics we favor design 
motifs from nature forms, even if 
they are geometricized. We try to se­
lect products of accomplished design­
ers, and to avoid the minimal as far 
as possible.

“Chairs are a stock design with a 
Danish look—warm teak upholstered 
in plastic. Arm height was lowered 
to slide easily under the table. The 
crown of the seat was raised for 
easier sitting down and rising, and for 
ease of sitting up at the table. We also 
changed the pitch of the back slightly, 
for better support. We prefer shirdy 
wood arms on chairs so people can 
pull themselves up and support them­
selves. The sturdiness reassures the 
user it is safe to lean on, and the 
wood is easy to keep clean, fresh and 
new-looking.

“Dining
shapes were used to facilitate differ­
ent types of groupings. Circular tables 

for larger groups, squares for 
more intimate ones. Two-place tables 
were avoided, so that people wouldn’t 
eat alone.

“Along all corridor waUs, mould­
ings are installed to facilitate hanging 
pictures, displaying visiting exhibits 
or even the artwork of the residents. 
We always try to enrich the 
ment by introducing works of art—

environ-
tables of variedroom

are

“On each floor, a single accent color 
is used for elevator doors, for the wall 
opposite (behind the information 
desk) and also the walls at the ends 
of the long corridors — to make the 
corridor seem less long, and to bright­
en the atmosphere.

"These refinements involve addition­
al expenditures, but their benefits 
recognized. As private involvement 
with facilities for the aging continues 
to increase, greater flexibility about 
spending additional amounts for better 
values may be expected.”

are

Simmons room setting demonstralea the "new look” in 
geriatric furnishings. Bed is efcctricalli/ controlled.
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Traditionnt design, 

greater flexibility, 

richer styling notedVIThe mock-up or model rooms and. public 

a means of merchandising a neu' facility, can be a 

significant factor in the final success of the project

areas, as

V
the manufacturer’s per- 

Guido Baumgartner, sales 
trend to-

What of 
spective?
manager of Thonet, sees a 
ward more traditional design in items 
for the aging. “I’m looking for more 
gingerbread,” a designer told him 
cently. “
creased comfort and richer stylind 
with a more traditional flavor,” he re-l

“Even though the interior designer 
recommended that no apartments be 
furnished beyond carpets and drap­
eries {again, so as not to cut new resi­
dents off from their pasts and familiar 
surroundings) it was of inestimable 
value for a pro.spective resident to see 
how attractively the apartments 
might be decorated, and even more 
impoi-tant, to visualize how their own 
possessions might be incorporated in 
entirely new surroundings.

. . An interesting observation — 
whereas original plans had compara­
tively few apartments in excess of liv­
ing room, bedroom, bath and kitch­
enette, a substantial demand has de­
veloped for apartments of two bed­
rooms and two baths plus living 
room, kitchenette, etc.

“Much has been said and written 
about specially designed furniture for 
the aging,” Baird observes. “Exclud­
ing certain hospital-type furniture 
(not specially designed but selected 
from a very practical viewpoint), 
furnishings throughout all public areas 
are quite standard but for the fact that 
we were careful to specify seat 
heights and depths of upholstered 
pieces. In the dining room we used all 
armchairs, and find many advantages 
not only in comfort but in ease of sit­
ting down and rising.”

The experience of interior designer 
Andrew M. Baird, PAID, Philadelphia, 
with Meadow Lakes Village, Hights- 
town. New Jersey, is a definitive dem­
onstration of the contribution of the 
designer toward merchandising a 
ior citizen’s facility aside from his de­

responsibilities. Meadow Lakes

rc-
sen- We’re working toward in-

sign
Village is a luxurious retirement com­
munity sponsored by the Presbyterian 
Synod of New Jersey, and reviewed 
in the January 1966 contract (page 
77). This $16 million project grew out 
of exhaustive advance brainstorming 
—and barnstorming the country—by 
Baird, architect Richard J. Chorlton 
and landscape architect Richard Cripps, 
over a four-year period.

“. . . A most significant develop-

New manufacturing processeaports.
for furniture are eliminating sharp 

utilizing more serviceable 
easily maintained materials.” 

He believes the movement towarc 
traditional design grows out oi

corners,
more

more
the “home away from home” concep 
of facilities for the aging, as agains 
the earlier, more functional, austere 
and institutional look. He sees in­
creased emphasis being placed or 
community facilities rather than oi 
the residents’ rooms.

ment contributing to the final success 
of this project was the building of a 
mock-up on the premises.” Baird re­
ports. This was one-half of a perma­
nent building (later converted) with 
office and public areas, and “a most 
accurately executed hospital 
showing a prospect exactly what 
might be expected in the (90-bed) 
Health Center. In addition there was 

completely furnished and decor­
ated studio apartment as well as an­
other popular model, a bedroom and 
living room combination.

“With our background in the con­
tract field, we are very mindful of the 
difference between the use given one': 
private possessions and the abuse 
dealth out to public furnishings. Resi 
dential furnishings simply won’t stanc 
up to the gaff. “In addition, the im­
portance of low-maintenance require 
ments cannot be overemphasized. Th 
shortage of help in senior citizens’ fa 
cilities is at least as acute as any 
where else.”

Baumgartner points out that som 
state authorities are not clearin; 
swivel chairs for use on premises de 
voted to the aging. Another crucia 
consideration is the fireproof qualitie 
of materials used for draperies, up 
holstery, etc., Massachusetts being 
particularly exacting state in this re 
gard.

He stresses the virtues of the two 
seater as against the sofa: “Nobod 
wants to be in the middle.” In addi 
tion, the person in the middle is un 
able to lean on a chair arm for sup

room

a

port. I
While Eleanor Pepper discerns I 

trend toward increased use of builtt 
ins, Baumgartner believes that greata 
flexibility
from single use to double, for exami 
pie — is being gained through the uJ 
of furniture such as wardrobe uniJ 
rather than built-ins. I

ease of converting a rooJ

Lou7ige/dining pieces from Thonet have sturdy backs 
for support. Fireplace, flowers brighten room, 
has set-in chess hoard for recreation.

Table
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Life of new materials like fiber plass, adaptation of 

sehool furniture- lighter and brighter colors. 

recommended for community facilities and day centers
vn
Gertrude Landau is the director of 
the first senior citizens’ community 
center in the United States. Hodson 
Center, in The Bronx, N.Y. Now lo­
cated in a low-income housing proj­
ect, Hodson Center is an activity fa­
cility, not a residential institution. It 
is a Department of Welfare agency op­
erated in conjunction with a voluntary 
board of directors.

Miss Landau emphatically seconds 
Guido Baumgartner on a preference 
for two-seater seating rather than 
larger-size sofas. “Things should be 
easily cleanable, with open spaces for 
easy cleaning, rather than being fully 
unholstered.” she adds.

She is enthusiastic about fiber glass 
stacking chairs, but with two reserva­
tions: 1. The protruding legs present 
a trip hazard. 8. The fiber glass tends 
to become worn-looking even though 
it is guaranteed for ten years. She sug­
gests there may be an information 
gap on maintenance of these chairs.

With 200-300 people using the cen­
ter daily. Miss Landau prefers vinyl 
upholstery to fabrics — easy upkeep 
is of paramount importance at low- 
budget. high-utilization Hodson Cen- 

‘Day centers are poor.'
Landau reminds. “Curtains should be 
in small enough units so that they 
be put in the washing machine, and 
they should be fireproof. We can’t pay 
S40 to clean our curtains. (They are a

contribution from the voluntary board 
—the city doesn't provide these.)

“Old people need things lighter and 
brighter,” she continues, citing the 
frequency of cataracts. She recom­
mends that colors be subdued and 
easily matched.

Because of the varied activities at 
Hodson, flexibility is a key considera­
tion. Thus the classrooms have tablet 
armchairs with removable 
making them stackable. Trapezoid 
tables lend themselves to varied 
groupings, for demonstrations, panel 
discussions, etc. Room dividers used 
in the craft area provide storage 
space while organizing the room into 
interest areas.

School equipment is put to good 
use at Hodson. Paper cabinets 
stock school items. A toy cart' 
bility and insulative properties, make 
it ideal for storing a weighty mass of 
modeling clay. Wedging boards 
kept on the shell covering the cart. 
Closets with separate trays, also a 
school item, are useful. Gun lockers, 
small enough to prevent clutter, yet 
roomy enough for adequate storage, 
stow arts and crafts projects in work.

Older people need things lighter 
and brighter, so the 16,000 sq. ft. 
ter has a light-colored vinyl asbestos 
tile floor, but Miss Landau prays for a 
means of keeping it clean-looking 
dm-ing bad weather. (C)

arms,

are
s mo-

are

ter. Miss

cen-
can

Main lounge at the Geriatric Center of 
Mansfield Memorial Homes, Inc., Mans­
field. Ohio, by Herbert S. Jones and 
f?ofaeTi W. Soulen, has furniture arranged 
into private conversational areas. Foldoor 
opens, permitting room to accommodate 
more than 100 persons. Draperies on 
window wall are on hospital-type ira- 
verse rods for easy opening and olosiny. 
Fabrics were woven with Dow's Rovana 
saran flat monofilament. Typical bedroom 
setting at the Center with two electrically 
controlled beds, floral draperies from Ben 
Rose, giving gay, outdoor feeling.
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SOUTHERN MANUFACTURERS AT HIGH POINT 
EXPLORE ENTRY INTO CONTRACT FIELD

ers; 10 percent to purchasing depart- er is evolving which will squeeze out 
ments of institutional buyers and smaller decorators and casual practi­

tioners of the contract function. This 
breed offers the client profes-

OuTSTANDiNC growth profit potential, 
accompanied by a moderate dose of 
^‘growing pains,
and design firms who seek a greater 
share of the contract business.

This was one of the conclusions 
reached by 50 southern furniture 
manufacturers who attended a semi­
nar on "The Furniture Manufacturer 
and the Contract Market”
Point. N.C.. last month.

They heard about current and fu­
ture sales growth of furnishings and 
architectural products for contract in­
teriors; they heard of competitive and 
distribution questions normally aris­
ing from rapid business growth and 
change; they heard the views of a 
publisher,
sional, and a fellow furniture manu­
facturer.

And when it was over, they en­
gaged in a spirited question-answer or 
session that left no doubt about the 
intense furniture manufacturer inter­
est in serving and supplying the con­
tract field.

Sponsor of the January 16 seminar
CONTRACT Magazine, who.se pub- gave a 

Usher, Ben Heilman, outlined recent rooms, 
contract industry developments. Fea- put contract
tured speakers were Roland Wil- advertising), sales compensation, cop- 
liam Jutras. Boston, a leading designer ing with the comparatively small contract publisher Heilman cited

"kickback" element, and capitalizing the stability of manufacturers who
make worthwhile efforts to market 
both residential and contract prod­
ucts. While the present home building 
slump has affected residential furni­
ture sales, he pointed out, there has 
been a continued rise in furniture use

chains; 10 percent to office furniture 
dealers and individual buyers. new
■ Because of competitive practices, sional training, access to merchandise
jealousies, manufacturer variation in at truly competitive price, complete
standards and poUcy, and rapid responsibility for the contract interior
growth, the contract furniture busi- including purchasing and installation,
ness must strive for "more mature interior architectural as well as fur-

in High policies” to match its products which nishing specification, and in some
are usually of exceptional value. cases guidance toward supplementary
■ Although most types of contract financing.
interiors offer excellent sales and ■ He (Jutras) selects and specifies
growth potential, nursing homes and merchandise based on these factors:
college dormitories are especially previous experience with the supplier:
worth attention—but beware the dan- exceptionally informative salesman or
gers of built-in furniture! catalog; information received after re-
■ A prestige job will sell ten others ply to ads in trade magazines; com-
—both for the furniture furnishings petitive price (excluding highest and

lowest extremes which usually are un­
suitable) : manufacturer flexibility in 
adhering to modified specifications; 

-time shipment and delivery.
J utras, whose current assignments 

include major hostelries on three con- 
remain tinents, agreed that there were a large 

number and variety of business and 
professional firms engaged in contract 
work. But major control of the market

await manufacturers

leading contract profes-
suppliers and for the designer.
■ Contract manufacturers and sup­
pliers should avoid financing the job,

warehousing merchandise which is on 
finished on time for a client who states 
he is not ready to accept delivery,
These responsibilities should 
the function of the client.

The Shelby Williams president also 
series of practical tips on show-
trade shows, magazines (he and worthwhile jobs are in the hands

of “specialized contract business pro­
fessionals," he added.

was
at the top of his list for

of restaurants and hotels, and Man­
fred Steinfeld, president of Shelby profitably 
Williams Industries. Chicago, promi-

the exceptional saleson
growth offered by contract busin ss. 

Jutras. who heads Roland Jutras As-contract furniture producer.
whose rapidly expanding sociate^ with an international hotel

design reputation, de-

nent
Steinfeld,
and publicly owned company is now restaurant
grossing $18 million annually, gave his scribed the growth, needs, and policies 
fellow manufacturers a particularly of the contract practitioner of the in offices, hotels, motels, educational
practical view of contract market present and future. Among his more institutions, and other commercial in- 
practices, emphasizing these points: emphatic comments: stitutional structures.
■ The industry must recognize and ■ Contract design must be consid- Heilman also named more than a 
accept the various business and pro- ered “a business — not a profession.” dozen large corporations which have
fessional firms which now buy and or Though a graduate architect. Jutras recently begun marketing contract
specify contract products. Shelby Wil- regards his fimction as that of a busi- furniture lines or component mate-
liams’ sales, for example, are traceable nessman with professional training, rials. Their activity lends the whole
20 percent to contract furnishers and with the responsibility of helping the indtistry a new degree of strength in
supply firms such as Parvin or Inn- client derive maximum value and research, promotion and market de­
keepers Supply; 20 percent to food profit from each dollar spent. Clients velopment, he declared. He predicted
service firms such as Dohrmann Hotel employ contract designers for finan- no letup in contract industry accelera-
Supply; 20 percent to architects who cial rather than artistic motives, he tion for the next ten years, and said ii
have become involved in interior declared. would loom largc?r and larger in pro­
work; 20 percent to interior design- ■ A "new breed" of contract design- portion to total furniture output. (C)
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Exploitation of contract industry salt?.-? groiutlt depends 
individual manufacturer’s market understanding and resnlt- 

artimtiejr. 50 stmthern furniture manufacturers were 
told at seminar i?i- High Point, N.C.. iast month. Here (above), 
CONTRACT publisher Ben Heilman addresses the group.

ing

Contract industry veteran Eugene B. Halioard (far right), 
Tkonet Industries, Inc.. New York, got warm welcome from 
fl. to r.): Mr. and Mrs. Harry Hahn. Stanley Furniture 
Co.. Stanleytown. Va.: Manfred Steinfetd. Shelby Williams 
Industries. Chicago: Mrs. Kay Lambeth. Erunn-Lnmbeth, 
Inc., Thomasville, N.C. Steinfeld gave fellow furniture manu~ 
facturers practieol uieu'S of contract busines.'s.

Informal discussion of contract lines, during reception pre­
ceding program, included (1. to r.): John Davis and L. 
Paul Brayton, Davis Furniture Industries, Inc., High Point: 
Harold Gutterman, Monarch Furniture Co. Inc., High Point: 
Art Gross. Patrician Furniture Co.. High Point: ad exeeii- 
tive Braa: Dodson of Lavidge. Davis & Newman, High Point.

Preliminary informal chat about contract industry involved 
(1. to r.): George C. Wiebel. Carolina Mirror Corp., North 
WilkesboTO, N.C.: Willis C. Rogers, Birmingharn Ornamental 
Iron Co.. Birmingham; Ralph Conner. Carolina Mirror: JeQ 
E. Jackson. Birmingham Ornamental; Ben Heilman.

And noil' the commercial! contract Magazine southern rep­
resentative Arnold Hoffman (far right) enjoys record-break­
ing January Directory Issue UJith Cl. to r.): Fred G. Wieland. 
Thonet Industries, Inc., Statesville, N.C.: Edwin C. Schell, 
Kent-Coffey Mfg. Co.. Lenoir. N.C.: John Wells, Cillia7n 
Furniture. Statesville. N.C.: William M. Blanton Jr., Globe 
FuTmiture Co.. High Point.

Surrounded by prospective suppliers, guest speaker ond 
contract buyer-designer-specifier RoUnid Jutras (center), of 
Boston, discussed factors affecting his buying decisions, 
riankitig him are (1. to r.): Leo J. Heer, managing director. 
Southern Furniture Exposition Building, High Point: Robert 
A. Spelman. executive VP. Southern Furniture Manufac­
turers Association, High Point: J.K. Boling. Boling Chair 
Co., Silver City, N.C.: Carroll H. Henkel. Henkel-Harris. 
Winchester. Va.



Custom steel sculpture
Brazed steel wall and free-standinp: 
sculpture is created at Sculpture Stu­
dio Inc., by William Bowie, the own­
er. Althouprh the work shown here 
was commissioned, other sculptures 
may also be purchased from Mr. Bo­
wie’s collection. Skyline is a silver 
and gold leafed steel wall sculpture 
w’ith red and black accents. It was 
commissioned by the New York Bank 
for Savings, and now hangs in the 
president’s office. Among Bowie's 
works are Golf, a gold leafed steel 
sculpture depicting a field of sports, 
and Penn-sylvania Railroad, comprised 
of gold leafed steel, miniature rail­
road tracks, railroad cars, and other 
symbols.
('irrie HO on prtiduct information card

British-influence vinyl upholstery

Five new British-derived patterns 
are part of General Tire’s expanded 
vinyl upholstery line, designed to 
permit deep-button tufting, biscuit- 
tufting, and a wide range of uphol­
stering effects. Balboa Floral < 11 i.s a 
distinctive British Colonial pattern 
on Vinelle, designed to be mated 
with General Tire’s Monterey Linen. 
Hampton Court, (2). a brocade effect 
on Vinelle, boasts three-dimensional 
qualities and unusual color con­
trasts. Beefeater is heavy-grained 
leather-like expanded vinyl material 
which offers light - into - dark tonal 
contrasts, particularly effective on 
large pieces of upholstered furniture. 
Country gardens ML a gros point 
effect floral pattern on ivory Vinelle 
has a British needlepoint look.
Circle HI on product information card

Sculptured chairs from Fritz Hansen

Arne Jacobsen has further developed 
the sculptured chair for Fritz Han­
sen. Inc., with his huge new* black ox­
hide lounge chair (far left). The 
aluminum swivel base adds a sen.se 
of motion, and down-filled .seat cush­
ion lends luxury and comfort. The 
chair is also upholstered in fabric 
and vinelle, and a similarly uphol­
stered ottoman is available. At near 
left is a comfortable high-back chair, 
with adjustable seat and back. The 
ashwood frame can be stained teak 

Upholstered in fabric.or walnut, 
vinelle. or leather, the chair may be 
ordered with matching ottoman.
Circle H2 on product information card

Circle No. tH on product information card
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Indoor-outdoor chair from Piazza Originats

Patio 67, a new indoor-outdoor style from Piazza Orig­
inals, looks deceptively fragile, but is sturdily con­
structed of rustproof, solid iron with a baked finish.

PRODUCTS & SERVICES
■ CONTINUED

AID Design Award fabrics
Fi'om the Brois Kroll Jacouard Designer’s Collection of 
contemporary woven fabrics are Peru, Oberon. Prism, 
and Maya. Peru, available in 12 colorways, has a strik­
ing design reminiscent of Peruvian weavings, and is 
70 percent rayon, 30 percent nylon. Oberon, top right, 
IS a three colored argyle pattern, available in 10 color- 
ways. Prism, bottom left, a multicolored interplay of

The seat is a weave in off-white, to contrast with the 
black frame. It can be .specially ordered with either 
the frame or seat in color. The over-all .size is 3214 
inches, with a loV^-inch square seat.

Circle No. 85 on product information card>

Leather-look vinyl
Topeka, a new line of vinyl upholstery fabric, has. 
been announced by Athol Mfg., Div. Emhart Ccrp. 
The new fabric has the look of natural grain leather

ifeSsipi^vi- jk.
1

octagons on squares, is available in 11 colorways. The 
fabric, is 63 percent rayon and 37 percent nylon. At 
bottom right Maya, a multicolored design inspired 
by the intricate stonework of ancient Mayan temple.s, 
is available in 7 colorways. All fabrics come in 54-inch 
widths, are stain-proofed with ZePel, and are acrylic 
backed.

('ircle No. 83 on product information card
and is available in eleven colors: walnut, ivory, gold, 
russet, avocado, rawhide, bittersweet, oxblood, tur­
quoise, black, and olive.

Circle No. 86 on product information card

Corner sectional by Metropolitan
A Vantage series sectional from Metropolitan Furni­
ture Corp. establishes the contemporary atmosphere 
of this corner grouping. Shown in v'elvet, with heavv 
exposed base of solid walnut, the Vantage styling i.^ 
available in 48 variations, with a large selection oi

Comfort chair from Awandi
Awaiidi International presents a collection of seat­
ing designs with emphasis on extremely soft cush- 

and upholstery of unusual and washable
(shown! has

loning
European hides. The high back chair 
loose .seat, back, and sidearm cushions, all with re-

movable zippered covers. The base is walnut, and 
the cushions are down-filled. The chair is available 
in a variety of fabrics as well as a collection of 
hides, and is available in two-seat, three-seat, and 
foiu’-seat models.

Circle No. 84 on product information card

materials and colors. Tuxedo arm, seat, and back ai’’ 
tufted over foam. Forty-inch diameter etched bras 
table on walnut hexagon base, and end table of 
inch glass with solid walnut base are also available.

Circle No. 87 on product information card

Circle No. 50 on product information cal
82



slapdashio?
Not on your life.
It's Robert John's calculated 
answer to the far-fetches: 
pared-down newness. Not 
an ounce of fat or foolery.
AH comfort and form on runners 
of steel. Ail wrapped up in 
Robert John fabrics. Very dry 
cocktail table poured into glass

and architectured chrome. 
Wood tables, cubed, inlaid, 
densedged.
Our catalog lists all variations 
and sizes. We’ll send it 
and/or the furniture with all 
deliberate speed.
How's that for Robert John 
room service?

JOHIM
ROBERT JOHN COMPANY > 821 NORIK SECOND ST.. PHiUDELPHIA. PA.



PRODUCTS & SERVICESHOW
CONTINUED

un
Hjorth design armchair

The new Hjorth Danish-contemporary styled arm­
chair from Bianco Mfg. Co, features sling-type foam 
padded seat and foam-fitted upholstered backrest.

OUTSWAM I;

A HURRICANB!

De.signed as an all-purpose seating unit, the chair can 
be used as a stack chair, stacking in less than four 
square feet of .space, or ganged together for multiple 
seating arrangements.

Circle No, BK on product information card
When a recent hurricane threatened one 
Florida motel, they threw their entire 
poolside sets of SurfLine casual furniture 
INTO THE SWIMMING POOL! Even 
though the oceanside pool received a 
good dose of salt water . . . and it was 
several days before they could fish out 
the SurfLine, there was 
ABSOLUTELY NO 
DAMAGE detectable.
The sun dried it out 
nicely, thank you, and 
it’ll be in daily use for 
many years to come.
SurfLine, built of 
NICKEL STAINLESS 
STEEL .. . pure virgin 
vinyl cordwrap . , .
BACKED BY A FULL 
TEN YEAR 
WRITTEN 
WARRANTY.

Variety of filing sorters
A new line of sorting equipment which fits on desk 
or table top and permits accurate sorting while 
seated, has been introduced by Oxford Filing Supply 
Co. The Oxford 110 division rotary sorter (shown), 
designed to handle large volume paper sorting, takes a 
wide range of paper sizes with the easily remov- 

I able dividers providing maximum sorting flexibility, 
j Desk and table tops are protected by felt padding, 

and durable plastic tabs avoid cuts and .scratches. 
The sorter comes with 110 double-tilted standard 
heading.s and bank inserts. The model weighs less 
than 30 pounds.

SEND FOR YOim
COPY OF THE
COLORFUL NEW
1966 SURFLINE
BROCHURE!

The vertical sorter.s, such as the 50 division size, 
eliminate the need for “make-room” motions and 

Clear plastic tabs provide full index-

SiLrflim
compressors.

vi.sibility. The fi-inch by 4-inch divider leaves 
which have contoured sides. allo‘w instant accessibility
mg

to small size papers. Headings can be inserted on 
both sides of the divider leaves, providing double tab­
bing capability. Also available is the flat sorter with 
10-inch w’ear-resistant vinyl divider leaves for sorting 
letter and legal size papers. Dividers are mounted on 
pla.stic axles which rotate smoothly and are easily 
removed or added.

NICKEL STAINLESS STEEL CASUAL FURNITURE 

WALL TUBE AND METAL PRODUCTS CO. 
NEWPORT, TENNESSEE 37821

Circle No. S9 on product information cardCircle No. ."1 on product information card
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IF THIS ISN’T THE CHAIR 
YOU HAD IN MIND,

Vinyl-clad wastebasket

A new wood-ffrained fabric covered metal wastebasket 
is being produced by Smokador Products Co., Bloom­
field, N.J. This circular basket is made of heavy 
gauge steel and covered with a grained American 
walnut vinyl sewn sleeve that will not peel. It is

inches in diameter and 15 inches high 
bumper to protect the top rim. This model is also 
available in solid color fabrics in palm green, canyon 
tan, white, and Arizona tan, or covered with rosewood, 
black walnut, teak, or driftwood grained fabric.

Circle No. 90 on product information card

, with a rubber

Leather lounge chair

The newest addition to the Schafer Bros, line of 
leather seating is the 6037 leather lounge chair. De­
signed by James Whitney and hand tailored, the chair

You’re looking at one of our newest models-(-1566'FSP-UB) 
rugged, sturdy, and above all, stylish.
As you can see. this one is made to match a specific decor. But 
if you have something else in mind, remember this...we have 
more than 400 different styles in our standard line. And even 
then, if you don’t find what you want, we’ll custom design a 
chair to your exact specifications.
So go ahead, be fussy. Insist on competitive prices and reliable 
delivery, too. Because that’s just what you'll get. After all 
been the specialist in public seating for over 40 years.
What more could you want, except maybe a copy of our new 
104 page catalog or the name of the representative in your area? 
It's available on request, to the contract trade only.

Ifeatures a double bustle, down-filled back and maple 
■ rame. A matching high back chair with ottoman ia 
lilso available, and all pieces come in a wide range of 
Inlors.

Circle No. 91 on product information card

(lew seat spring

'erma-Eze seat .spring by Flex-o-Laters, Inc., simpli- 
ies upholstering techniques and lowers the cost of 
naterial and labor. Flat .spring give.s uniform support 
nd acts as an insulator. Spring is easily installed by 
wer stapling to almost all model chairs, sofas and 

ectionals.

we ve

■>»

Circle No. 92 on product information card
EMPIRE STATE CHAIR COMPANY, INC.
Showrooms and Offices; Tine Arts Building 
232 East 59th Street. New York, N.Y. 10022 
Chicago: 11-122 Merchandise Mart

Circle No. 52 on product information card-^



Pedestal ka:c tables
A built-to-last collection of commercial pedestal bas« 
tables has been introduced by Krueger Metal Products 
Co.. Inc. The new tables feature distinctive base anc 
column designs in a variety of highly adaptable fin' 
ishes and colors. Plastic laminated table tops offer i

PRODUCTS & SERVICES
CONTINUCO

Surface mounted, flush wardrobes

The latest additions to the Duk-It line of office equip­
ment and accessories from McDonald Products Corp. 

surface mounted wardrobe for existing construc-are a
tion and a flush mounted wardrobe for new construc­
tion. The Duk-It model 8C8 concealed wardrobe (left) 
has a folding shelf at top and bottom and a rod de­
signed to hold eight or more coats. The unit, which 
fits flush with the wall when not in use, extends a

dde selection of shapes and finishes, ranging fror 
24-inch square or round to 86-inch by 96-inch rectan 
gular. There are more than 160 base-top combination^ 

Circle No. 94 on product information card

w

New primary backing for tufted carpets
A new primary backing for tufted carpets, availabl 
from the Dawbarn Division, W. R. Grace & Co., i 

of polypropylene, ribbon and multi^ilamen 
. and is available in 12-foot widths. The nei

full 12 inches trem the wall on caster-type mountings. 
A complete hardware a.s.sembly is available separately, 
permitting the architect or designer to select the 
front panel as part of the wall planning or covering. 
The Duk-It model 807 wardrobe (right), extends only 
ZVz inchevS from the wall ■when not in use.

Circle No. 93 on product information card

woven
yarns
construction allows better dimensional stabilitj 
greater tuft anchorage, and increased bond strengt 
between the primary and secondary backing.

('ircle No. 95 on product information card

lCj)|

Decorators...Designers...Architects...all look to FINESSE 
for their Custom Collection of over 200 Sculptured Designs.*

SCULPTURED DESIGNS that have that beautiful 
thentic look of wood, stone, or steel—but are 

constructed of strong, durable fibre-glass resins. 
All hand-cast, hand-finished in minute detail. Un­
breakable.light in weight...custom-colored at 
no extra charge!

au■i)
(?)

PERSONAL SPECIALIZED SERVICE: Our sculptors 
__ and designers are at your service to carry out your 

ideas fora complete facing of a building..,a lobby 
• ... beams for a ceiling—to capture that "old feel­

ing" when creating a particular atmosphere in a 
restaurant or special room,A

'• Next time you discuss plans for wall decor...call 
FINESSE. Send for our illustrated catalog, now! 
It's free! Write: (on business letterhead)

Width; S3” * Heigh* 65’' « Depth; 7"

o■ "IITESSE
CONTRACT SALES CORP.. DEPT. C-2 
35-11 9th Street, Long Island City, N.Y. 

or Call: (212) YE 2-4466
ESTIMATES OR CONSULTATIONS ON REQUEST

•Custom Collection includes: giant columns, 
fountains, coats-of-arms, beer-barrel heads, 
logos, sculptured wall plaques, etc.

CONTRA
8S



rurnisn ana aesien 
with Hardwood House 
Component Wall Systems

Textured tapestry paneling

Marlite's new textured tapestry paneling with 
raised surface design of high quality woven fabric 
is ideal for designing background wall areas. Avail­
able in green, gold, and red, it is highly resistant 
to wear, heat, moisture, and stains, and can be

a
Start with this popular storage wail-and-desk 
unit by Hardwood House and your designing 
is well underway! What a beautiful way to 
solve space and storage problems in offices, 
reception rooms—anywhere.
You can work wonders with cramped quar­
ters and otherwise dull wails using Hardwood 
House Component Wall Systems. Over 100 
different cabinets to choose from, in four 
hand-rubbed finishes and seven color 
cents. Best of all, you're not forever working 
with your back to the wall. This storage wall- 
and-desk unit, for example, lets you come 
out into the room, make the scene. No need 
to fasten to wall or ceiling with our unique 
free-standing concept.
For more ideas on how you can take advan­
tage of valuable space with wall-to-ceiling 
storage and beauty, send for free catalog 
and price list today.
HARDWOOD HOUSE INC.
10 St. James St., Rochester, N.Y. 14606. 
Showrooms in Chicago and New York, 
dealers in principal cities.

ac-

damp-wiped clean. The textured tapestry cornea in 
tongue-and-grooved 16-inch by 8-foot planks. The 
’4-inch prefinished hardboard cun be applied with 
wallboard adhesive over existing walls or new fram­
ing, and color-matched moldings are also available, i 

Circle No. 96 on product information card I

New line of library shelving I
An new line of library shelf cases is being offered 
by Modular Systems. Inc. Units are offered in both 
wall-attached models and free standing book islands, i 
Sizes are in steps from 36 to 108 inches in width. 1

H

s
42 to 83 inches in height, and in 8, 10, and 12-inch 
depths. Metal shelf supports are completely adjust­
able. as are bottom shelves, and a rigid-lock system 
combines extruded aluminum framing with lami­
nated plastic finished hardboards.

Circle No. 97 on product information card

Contemporary and traditional office desks

A full line of contemporary and traditional office ' 
desks is now available from Lyon Metal Products, Inc. 
The modular construction permits the selection of I 
basic components to suit individual requirements.
Double wall side panels provide silence and strength. 
The desks are available in nine colors, all blended 
from 100 percent acrylic enamel. The contemporary 
group features straight, flu.sh lines, squared corners,
and contrasting spacers. The traditional desks __
characterized by tapered edges and softly rounded 
I orners.

are

Circle No. 98 on product information card

Circle No, .'>3 on product information card



Qrasscloth’like vinyl wallcovering
A revolutionary wall treatment for schools, hospitals, 
hijfh-risera, institutions, hotels and residences, known 
as Fabricraft, is available from Crown Wallcovering 
Corp. The wallcovering, which looks and feels like 
grasscloth, has the long wearing qualities of durable 
vinyl and can be custom designed to match any pat­
terned fabric. Fabricraft, which is fade and flame re­
sistant, sound absorbent and non-allergenic. is coated

PRODUCTS & SERVICES
„ CONTINUED

Hotel-motel color TV

The commercial-institutional products group of West- 
inghouse Electric Corp. is now offering its new Host 
19-inch color TV for hotel-motel use. Engineered ex­
clusively for institutional use, the Host color TV fea­
tures easy-to-use controls—a color control and a tint 
control, VHP. UHF all-on-one dial channel tuner, and

with a glossless, transparent polyvinyl acetate and 
cured at high temperature to insure abrasion, soil and 
stain resistance. The texture is an authentic w’oven 
fabric of kraft fibre laminated with a waterproof ad­
hesive to a standard #2 hanging paper. Sound waves 
are diffused because of the heavy two-ply construction 
and random texture on heavy backing sheet. The wall­
covering is recommended for covering old walls having 
cracks, pin holes and minor defects.

Circle No. 104 on product information card

front high fidelity sound system. Of particular inter­
est in the 72-ohm imput tuner, a must for good fringe 
area reception, a volume limiter, a burn resistant, wal­
nut wood grain finish on metal cabinet, and a heavy- 
duty power cord. Cabinet dimensions are; 18^4 inches 
high, 26 inches wide, and 19-3/16 inches deep.

Circle No. 103 on product information card

a

Beautiful War To Set The Scene

Here are just four of more than 200 handsome Meadowcraft See these and other great Meadowcraft designs at 979
pieces! All styled with the consideration for scale and com- Third Avenue, NEW YORK, or write for the complete catalog
fort that has helped make Meadowcraft the most sought* of Meadowcraft designs to Birmingham Ornamental Ironafter wrought iron furniture in America! Company, 4636 First Avenue North. Birmin^am, Alabama.

Jf/eadowcraftCircle No. 54 on product information card
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Comfortable stack

The Econ-o-stak from Fixtures m<r r 
within the ranee of « u • Priced
able. an. H.htwei,., but d„"e: n“’ifetaX'

Chairs

the ertenor impoaaible, while from the interior oT 
jecta are visible in their true colors, '

(’irr)e No. 106

runners

up to
on

on product information card
Vinyl floor

New commercjal-jfauge vinyl floor 
Tenex Corp. for contract 
from soil and

runners from 
use protect floor coverings 

wear. The transparent runners have 
- surface and feathered edges, andcrosH-ribbed center a

are guaranteed for ten 'ears

handle, and 
W’ithin ea-sv reach' "?he'''5l
plastic seat and i' ^ ^ flexible, thermo­

seat and IS guaranteed for five years.

card
<’*rcle \o. lo.> on pr^Kluct information

New *""'*creen by McCordi
McCordi Corp. has developed 
control of sunhght and heat 
windows. The screen is 
film in varying pattern 
lesser control of 
plied directly to 
tivated adhesi

a sun-screen for the 
transmitted through 

a space metalized Mylar 
s. which effect 

light transmission, 
windows.

with molded-in vinvl runner,
signed to stav in i ^ PP^rs on the underside, de- 
igned to sta> in place without fastening

are offered m 36-inch and 48-inch
leet long, in transparent colors.

Circle No. 107

greater 
It can be

utili2ing its water ac- 
ve. or can be used to make light-con-

or
All runners 

widths, up to 60
ap-

t>n product information card
Circle No. 35 on product information card

Sorter

mstulUiom for Albritton)

WHO

THIS • ••

-. the customer..carpet inspires som«hin|'pC'echve®i'n hSf 

— rrnff’ Supreme ,s made of I004t A rV"

■fgiisssis4 fo6w|e?s. costs. Delivery

about
em*
and

Inquiries receive immediate attention

another

(^arrets

installation
P. O. Box 333. Cartersville, Georgia



PRODUCTS & SERVICES
CONTINUED

New chandeliers from E>Lite

A new group of imported chandeliers and fixtures 
has been announced by E-Lite Co.. Inc. Called the 
Contessa grouping, the series of six chandeliers 

' and one bracket fixture is diverse enough to allow 
selection for informal and formal settings. Show’na

is Contessa 5PF-2445. for living and dining areas. 
Extensive use of crystal prisms and chains is made, 
and the metal is finished in antique gold. The 
crystal pendants are deeply etched to pick up and 
reflect light.

('ircle No. 108 on product information card

Profit collection

Scandiline’s ProfiJ collection is one of the newe.st con­
cepts in wall storage furniture, fabricated in teak, 
walnut and rosew’ood. Items in the collection combine 
beauty, precise craftmanship. functional design and 
great flexibility of use, and offer a limitles.s variety 
of possibilities fcr application by the interior designer.

I

decorator, or architect. Included are components with 
cabinets, paneling and shelves in both the wall hung 
and free standing varieties. The combination T3 Ipic* 
tured) has a width of 96’^i inches, height of 81 inches, 
with depth-base units measuring 18 inches and top 
units of 9 inches.

Circle No. 109 on product information cardCircle No. 56 on product information card



King'Size drspery holdbacks

New king-size holdbacks introduced by Kirsch Co. 
are designed to provide a firm hold for extra-wide 
or extra bulky draperies. Measuring 8 inches from 
tip to tip, with 11-inch arms, the plumes hav

though it is a complex coriaceous heteroplastic, 
generally described as a poly-vysilic material. 
Breathability is accomplished by tiny pore cells 
inter-related and inter-locked in such manner as 
to allow the free passage of air and moisture 
through the material.

Circle No. Ill on product information card

e a

Chippendale design in cast aiuminum

A Chippendale bamboo chair design is now given the 
strength and durability of cast aluminum and the 
vei'satility of baked enamel colors. Shown is Calcutta,

4^4-inch clearance between rod and arm. This ex­
tra capacity allows them to hold multipaneled dra­
peries without pinching or bunching. Of molded 
heavy gauge plastic, the large size is available in 
brass, white, and gold finishes.

Circle No. 110 on product information card

Breathable man-made materials

SirPel, the new’est product from Georgia-Bonded Fi­
bers. Inc., is claimed to be the first man-made 
material with truly controlled physical properties 
coupled with directed, non-mechanically enduced 
breathability. The inherent character of SirPel is 
particularly related to that of natural leather, al­

Brown-Jordan’s most recent addition to its fine 
furniture line. Side and arm chairs, club chairs and 
ottomans, chaises, sectionals, occasional tables, and 
six sizes of dining tables comprise the Calcutta group.

Circle No. 112 on product Information card

A dramatic new
seating collection

from Howell
New in forward-looking design, the APOLLO 

'70 series by Howell brings fresh elegance, 
greater flexibility to interior furnishing, The 
handsome lounge chair, which comes with or 
without arm rests, is of modern modular con­
struction for easy grouping. Distinctive, button 
tufted upholstery (also available untufted) is of 

extra heavy Naugahyde for luxury that is easy 
to care for. With a variety of matching occa­

sional tables, davenports and settees in a 
wide range of decorator colors, APOLLO 

, '70 makes it easy to select a grouping
^ perfect for your surroundings.

Send for new Howell Catalog #34

O HOUJ6LL Modern Metal Furniture
436 South First St.. St. Charles. Illinois

I

Circle No. 57 on prodact information card
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NEWl PRODUCTS & SERVICES
CONTINUED

Two-legged chair from Emeco
A new multi-purpose chair from the Emeco Divi­
sion of Standard Furniture Co. features an unusual 
two-leg design. Balance is achieved by joining the 
two legs to a base of two parallel, horizontal steel 
bars running from front to back, which rest on 
glide.s. The chair is available in multiple upholstery

i

A

EXCLUSIVE FEATURES
W

Patterns — textures unlim­
ited for window interiors 
and color continuity for the 
exterior look. All in one 
acrylic back, self lined 
fabric.

■ Room darkening—superior 
drapability.

■ Insulates (keeps rooms 
cooler in the summer — 
warmer in the winter). 
Acoustical control.

■ Machine washable—dry 
cleanable. Will not p>eel. 
crack or discolor.

■ For every room. For every 
budget.

1H

t

combination.^, in mirror or satin chrome finish oi 
painted frame. The metal back panel is finished in 

harmonizing, complementary, or contrasting color 
upholstered to match seat fabric. The seat j,‘ 

ventilated and contains an internal bumper 
protect its upholstery.

Circle No. 99 on product information card
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I
THERMO-SHIELD 

CONTRACT DRAPERY FABRICS
FOR

MOTELS—HOTELS—APARTMENTS 
HOSPITALS —NURSING HOMES 

DORMITORIES —OTHER 
INSTITUTIONAL BUILDINGS

I
Multi-shaped ceramic planters
Clay Design introduces a collection of high-fire- 
ceramic planters in a wide variety of sizes, shape* 
and glazes, offering a total of 1800 items. The high 
fired glaze finish is available in chrome red, orange 
and yellow, cobalt blue, light blue, green, purpb- 
beige, black, white, and earth tone. The designei

We are the world's largest manufac­
turers of Contract Draperies—11 
Plants to serve you coast to coast. 
From selection of fabrics to complete 
installation of the draperies through 
our dealers in all principal cities.

i

MAIL THIS COUPON
Send for Samples and Details on 
THERMO-SHIELD CONTRACT DRAPERY FABRICS

FIRM NAMI
ADDRESS.

IIP CODE.STATE__CITY.

TITLE

Robert Alan Martin, has created shapes with canli 
levered forms from a material that is usually lim 
ited. The collection is suitable for outdoor as wel 
as indoor use since the planters W’ill withstand sub 
freezing temperatures, and the glaze colors hav 
proven stable against the most adverse climate.

Circle No. 100 on product information card

1301 Merchandise Mart* Chicago, Illinois 60654

Circle No. 58 on product information card
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MATCHING MATES
for sophisticated seating

Customized wood flooring
Bangkok Industries. Inc., has combined seven basic 
wood flooring patterns with various combinations 
of standard sized pickets and dividers to provide 
over a hundred customized floor designs at stock 
prices. The three w'oods available, imported from 
Thailand, are: Thai-teak, genuine Thailand teak; 
Kerriwood. considered fireproof without treatment, 
and known in Thailand as iron wood because of its

#3376

great hardnes.s; and Karpawood, also extremely hard, 
which has a low coefficient of expansion and is 
practically inert. Show’n at left is Straitline Diva, 
a combination of the straitline pattern with either 
Teak. Kerriwood, or Karpawood dividers. At right 
is Diamond Martinique, a teak diamond pattern 
with Teak. Kerriwood, or Karpawood pickets and 
dividers.

#9140

Circle No. 101 on product information card

Tapestry reproductions
Tapestry reproductions, in both drapery and pillow 
form, are being distributed by Fred Baumgarten Ex­
clusive Imports. Medieval art motifs are reproduced

on pure linen, which is then padded, quilted, and 
embroidered in gold for decorative pillows. For dra­
peries, the linen is bound in velvet, brocade ribbon, 
and metallic braid.

Circle No. 102 on product information card

Twenty-three ply laminate table tops
The 23-ply laminate table tops from American 
Chair Co. are stronger and more durable than con­
ventional tops. The exposed multi-layers of the 
edge cause a texture that is attractive and practical. 
The edge is sanded and given a rugged conversion 
finish that Is highly resistant to abrasion, and 
withstands alcohol, heat, water, and even nail pol­
ish remover. Twenty-three ply edges may be spe­
cified at no additional cost for any contract table in 
the American Chair Co. line.

Circle No. 115 on product information card

write for latest illustrated catalog

carroll chair co., inc.
1508 west carroll street

Circle No. .59 on product information card'



PRODUCTS & SERVICES
CONTINUED

Vinyl upholstery febric

Raphael, a recent addition to the Federan line of 
vinyl fabrics manufactured by Airto Plastics Prod­
ucts. is an expanded elastic vinyl fcr furniture 
upholstery. Available in 1- colors, Raphael ij being

used by many furniture manufacturers in a wide 
variety of sofas, chairs, ottomans, and recliners. Spe­
cial embossing techniques are employed to produce a 
range of graining from fine to coarse, unusual mot­
tling. and color shadings.

Circle No. 116 on product information card

Embossed outdoor-indoor carpet
CarvTone, a distinctive embossed pattern in outdoor- 
indoor carpet, introduced recently by Orcco, is made 
with pile of 100 percent Herculon polypropylene olefin 
fiber. The pattern is available in 12 versatile color 
combinations, all of which were selected to intensify 
the striking three-dimensional effect. The embossing 
add.s a look of depth to this version of Sun & Shade. 
The carpet is designed for use in such heavy duty 
areas as reception rooms and sundecks.

Circle No. 117 on product information card

Conference table/desk
Latest addition to the Ultra 5 executive office furni­
ture line from Robert John is a contemporary desk 
that serves as a conference tables. The new design 
employs a modified half-circle top that provides el­
bow room and knee apace for colleagues to pull up

1For complete information, write:

CORPORATIONHARTER

230Prairie, Sturgis, Michigan 49091.
Harter Metal Furniture. Lid.. 139 Cardigan. Guelph, Ontario 
Briones-Harter. S.A., Lago lseo96, Mexico 17, D.F.

chairs and take notes. Drawer fronts and case sec­
tions may be specified in any of 16 rich lacquer 
colors, as well as teak or walnut. Top is a broad ex- 

of matched walnut, teak, or ro.sewood veneers.panse
or extra-durable plastic.

rircie No. 118 nn product information cardCircle No. 60 <m product infortnatlon carl
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Circle No. 61 on product information cardMANUFACTURERS'
TC1/TYCOON111LITERATURE <?

DESIGNED BY MILO BAUGHMAN
SHOWROOMS: High Point, Dallas, Chicago, San 
Francisco, Los Angeles, and our new showroom in 
New York, 145 East 57th Street.

For literature write to Thayer Coggin Institutional, 
South Road, High Point, North Carolina 27262.

Application ideas in treillage, screens 
and columns, and in railings are fea- 
Hired in the new Julius Blum Or- 
namental Metalwork Bulletin 071-A. 

afl which also includes latest additions to 
^ the line. The 28-page book presents 

many new applications for the Blum 
Old World collection of traditional 

treillage patterns and railing components. Blum has 
also released a 1967 condensed catalog presenting the 
latest contemporary-styled screening and railing sys- 
tem.s, with many full-color ap'plications, sectional 
drawings, and in.stallation details, 
aluminum expansion joints are also shown.

Circle No. 12.5 on product information card

American Lantern has prepared a large and attrac­
tive 4-color catalog on its line of distinctively styled 
outdoor lights. All of the fixtures reflect a lantern 
styling in glass enclosed bulbs standing on pedestals 
or hung by chains. Materials used are comprehen­
sive in range. To name a few: weathered brass, black 
aluminum, antique copper, and rust-resistant steel. 
Glass choices include pyrex and frosted chimney, 
textured colors in blue, green, amber, and beveled 
clear jewel cuts, for an exceedingly well-rounded out­
door lighting collection.

Circle No. 126 on product information card

An 8-page booklet with photos of carved wood grilles, 
doors, and panels has been put out by Customwood 
Mfg. Co. Also featured are handmade doors. A com­
plete catalog is also available.

Circle No. 127 on product information card

Draw-Matic explains its automatic-operation tr 
drapery systems in a recently published folder. The 
Draw-Matic line adapts to a variety of electrically 
operated installation needs, such as stage curtains, 
maps and charts, door openings, store window sun 
shades, and draperies in inaccessible areas that 
quire operation by remote control.

Circle No. 128 on product information card

To present to the trade its extensive lighting collec­
tion since the recent acquisition of Arco Lighting, 
Metropolitan Lighting Fixture Co. has published 
15-page brochure illustrating 170 of its most exclusive 
designs and imports. Designed “pocket size" to fit 
into briefcase or purse, the new catalog features pe­
riod fixtures, chandeliers, and sconces that will not 
De sold through distributors. For its custom contract 
work, Metropolitan also issues the Custom Catalog 
"eviewing the large scale chandeliers previously de- 
ugned and fabricated for special installations.

Circle No. 129 on product information card

[n a fully illustrated new brochure. The Art Foundry 
ihows examples of its bas relief wall sculptures, many 
replicas of original Egyptian, Oriental, or classic 
jreek and Roman works.

Circle No. 130 on product information card

THAYER COGGIN 
INSTITUTIONAL

The new Blum

TCl/TYCOON 111, W29'/j, D34, H45’/j in. 
sen depth 19 in., seat height 19 in., arm 24 in. 

base is walnut capped steel

averse

re-

a

OWilliam Bowie, T966. "RAKE", silver & gold leafed steel wall sculpture 
with red & block accents, approx 39" h. x 33" 
literatu re. w. X 4" deep. Write for

THE SCULPTURE STUDIO INC.
202 E. 77th ST.. NEW YORK 10021 UN 1-8480

Circle No. 62 on product information card



Circle No. 63 on product information card
MANUFACTURERS'

CONTINUED

LITERATURE

1966-67 sculpture catalog from AlvaThe 56-page
Museum Replicas, Inc., is now available with an ad­
dition of about a 100 more pieces of authentic museum 
reproductions. The publication illustrates 400 sculp­
tures from museums and private collections through­
out the world and includes all major civilizations from 
3000 B.c. to our present day. The company states 
that this catalog has developed into an educational 
publication as well as a source of enjoyment.

Circle No. 131 on product information card

DECORATE WITH FAMOUS MOVIE PHOTOS Loumac Supply Corp. has been is.sued its 1967 catalog, 
covering its complete line of office and institutional 
accessories, including ash trays, urns, coat racks, um­
brella stands, waste baskets, desk accessories, calen­
dars. and waste receptacles. Tearsheets are available 
for each page of the catalog.

Circle No. 132 on product information card

The 1967 brochure from Bigelow Custom Carpets, 
Div. of Bigelow-Sanford. Inc. contains color plates of 
the Dorothy Liebes designs, as well as creations by 
the Bigelow design staff. Introduced in the book are 
Plaisance. Pop Art. Astral, Baroque Rouge, and the 
Tapa Group, all custom-'made rugs and carpets.

Circle No. 13.3 on product information card

A new 9-page brochure by Hoosier Desk Co., illus­
trates the Decor Series of office furniture, a 
modern line in walnut veneer.

Circle No. 134 on product information card

Thomas Strahan Co., specialists in document hand 
print wallpaper, has issued 
newest handprint group reproducing antique hand 
blocked designs. Strahan’s Handprint Series 100 cov 

English and French designs from the 17th an< 
18th centuries, along with a distinctive group o 
scenic panels on Early American themes.

Circle No. 135 on product information-card

Sentimental? Fondly remember the famed 
stars of yesteryear? So do others! Nostalgic 
collection of 50 glossy 8" x 10" movie photos 
brings life, interest, excitement to any wall, 
lobby, office, den, store, club, anywhere 
people gather! Interestingly covers wall area 
4' X 8'. Collection includes famous stars and 
scenes from movies made in 1900's through 
1930’s. Every photo a real collector's gem— 
no two alike!

$19.50 postpaid
ALL POINTS

13218 Community St. Sun Valley, Calif. 91352

so comfortable...so luxurious... new

flyer on the firm’s

ers

I Eldon Industries Inc. presents a 4-page flyer on it 
■ coordinated desk accessory groups for executive am

pencil holders, desk padigeneral offices. Included are 
calendar stands, and related accessories, all in con 
temporary stylings of brushed solid matte ebony o 
bone shades, accented by brushed aluminum, brass

Style IH ISO

or walnut veneer.
Circle No. 136 on product information cardA new Hjorth design—; ideal multi-use 

arm chair for dining, meeting or recep­
tion rooms. Perfect for cocktail lounge, 
hotel or motel use. Combines natural 
hardwood beauty, foam padded comfort, 
and choice of color decor. Gang them 
neatly — stack to save space — or use 
individually for real relaxing comfort!

of three brochures outlines the executivA series
wood office groups by Directional Contract Furnitur 
Corp. in a comprehensive contract reference catalog 
Editions Dl/2 and D4 feature designs by Kip 
Stewart for Directional, while D3 reviews Mil 
Baughman executive furniture designs. Each giv€ 
full information, dimensions, and specification need 

the desks, cabinets, tables, and chairs, illustrate 
in black and white and in color.

STACKS . . . srcaiqht up, no tih. no +ip 
10 chair* in le** than 4 *q. tt. floor space!

on
104SIANCO MAMUFACTURIMG COMPANY 2734 victor st . 4T louis. mo

Circle No. 64 on product information card Circle No. 137 on product information card
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Lightolier has completed a 38-page catalog highlight­
ing its portable light collection. In the comprehensive 
coverage are contemporary floor and table lamps, 
high intensity lamps, lighted bookshelves and picture 
lights, as well as many other accessories and fixtures 
in the broad Lightolier range of finishes and spark­
ling colors.

A 4*page velvet-bound brochure by Velvetex illus­
trates the uses, application, and maintenance of Ar­
mored V’elvet, a new wallcovering which is extremely 
durable and can be applied to all surfaces.

Circle No. 141 on product information card

A new brochure from Formica Corp. incorporates ac­
tual sample pieces of their new laminated plastic 
with a suede finish. The samples are from the Native 
American collection of reproductions of natural ma­
terials including wood and leather.

('ircle No. 142 on product information card

Circle No. 138 on product information card

A four-page brochure on the recently introduced 
■•Velours,” Volume 1. Medici Collection is now available 
from James Seeman Studios. The illustrated brochure 
contains each of the varied 18 flocked patterns in the 
Medici collection that are designed to demonstrate the 
effectiveness and beauty of textural detail in almost 
all ages and periods of design. Some three-dimensional 
patterns, shown, and available in special coloring.^, are 
Stratford, with an English orientation; Dauphine, of 
French inspiration; and Toledo, with a Spanish in­
fluence.

A 6-page pamphlet is available from Aurora Steel 
Products. Division of Hupp Corp., desicribing the new 
line of Quik-Lok office wall partitioning. Included are 
suggested layouts for simple working stations as well 
as cubicles utilizing the office-wall building block tech­
nique.

Circle No. 143 on product information card

An illustrated booklet from Stacor Corp. describes the 
firm's new posture chair. All major features of the 
chair are listed, and upholstery materials and avail­
able colors are described.

Circle No. 144 on product information card

Circle No. 139 on product information card

A new edition of Armstrong Cork Co.’.s Commercial 
Maintenance System Guide outlines a system of regu­
lar floor maintenance prcxedures and recommends 
various types of floor cleaners and polishes. The 24- 
page booklet contains special sections 
floors suitable for commercial and institutional 
as well as a glossary of maintenance terms.

Circle No. 140 on product information card

Jack.son China has a 20-page, full-color brochure of 
standard and custom china. Service plates, distinc­
tively shaped cups, saucers, and serving pieces are 
featured in the book, which also contains a color chart.

Circle No. 145 on product information card

on resilient
use,

designed
for

dining
comfortIn 4 )!;3685. Something new i ' 

Captain's Chairs. An eye-ar­
resting designed wood frame 
with upholstered spring seat, 
upholstered arms and back 
rest — nail finished.

in

2rlS401.C. Classically carved ^ 
wood frame chair with luxuri­
ous foam rubber seat and up­
holstered back. Back frame is 
capped with finfals.

These chairs are svailabie in a variety of wood fmi 
and uphoistery coverings. For iilustrations of 200 s 
in our line —write for a copy of our new cat

c200 E. 146th St., Bronx, N.Y. 10451 * CY
Manufacturcre of Hotel and Restaurant
CHAIRS STOOLS TABLES BASES SETTEES

Circle No. 66 on product information card
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Circle No. 67 on product informal tun card
CLASSIFIED ADVERTISEMENTS

Unusual Window Coverings
Doors, and Partitioning

Rntef!: IflS.OO jM’r cohnnn-ivch payable with order. No 
extra charge for box niimberfi. Thix section c/o3f« on the 
5th of preceding month. Classified ads are Ihnited to situa­
tions or help iranted or oraiinhie. .\ferrhnndise offerings 
not accepted.

WOOD TURNINGSBEADS
DECORATIVE SCREENS • WOVEN 
WOODS • PANEL DIVIDERS • 
SHELF UNITS • DOOR CARVINGS

EXPERIENCED CONTRACT SALESMAN WANTED: To represent 
nationallj’ known medium-priced quality lounge and seat­
ing line. Send resume, lines presently carried to Mr. A. 
Rubin. 38 Merker Drive, Fords, NJ 08863

SHOWROOM KOR SALE: D & D Bldg., NYC. Beautifully de­
signed and fully equipped for fabrics or related lines.

Box .4-385. CONTRACT, 7 E. 43 St..1.1500 sq f:. Write: 
.NYC 10J17

EQUIPMENT SALESMAN WANTED: Manufac-STORE FIXTURE & 
turer of quality line of specialized illuminated signs offers 
salesman calling on store planners, architects, and SF&E 
buyers this exceptional sideline. Substantial commi-ssion. 
Protected territories. Write: Bo.y .4-384, CO.ntsact. 7 E. 
43 St.. NYC 10017

Experienced representatives wanted for very high quality 
artificial plants, containers and associated items. Follow- 

with architects, better office furniture and contractmgbuyers, and interior design firms essential. Several terri­
tories open. Geller Originals, 157.37 Hesby Street. Encino. 
Calif.

WRITE FOR CATALOG

DESIGNS INC. DEPT. C-2
1375 Merchandise Mart * Chtcaeo. Illinois 60654

For complete line of bedrepresentatives wanted : 
frames, sit and sleep corner groups, aluminum ro'l-a-ways 
for hotel-motel field. Knickerbocker Bed Company, Cari- 
stadt, K.J. Call collect: 201-933-3100

sales representative wa.nted: Calling on architects, ho­
tels, institutions and contract trade for well-styled compe­
titive line of upholstery fabrics with proven excellent de­
liveries. Submit references to: Box A-383. contract, 7 E 
43 St.. NYC 10017

Immediate acceptance by leading contract dealers in Michi­
gan, Ohio, Indiana, Kentucky, and West Virginia assurec 
by our 15 successful years representing leading manufac­
turers. Have room for quality chair and table lines. Write: 
Box A-382, contract, 7 E. 4.3 St., NYC 10017

Want your name remembered? 
Set your client’s in metal!

Architects and Decorators: Now that 
you've made "beautiful music"... 
building and interior, client and 
you, alt in harmony... how about 
the words?

They might be mundane words:
Purchasing, Personnel, Production, 
even Please Enter. They might be 
the most important words in the 
world. Like: The Widget Company,
And: Office of the President But 
how they took is up to you.

Knight will cast your tetters in 
solid bronze, brass or aluminum.
With anodized, polished or satin 
finish. To your design, or from our 
huge variety of styles. Cost, about the 
same as painted letters. But these 
will last!

And you'll be remembered, with 
appreciation. First step: Get 
Knight's FREF CATALOG, now.

SALES executives WANTED; Leadcontract salesmen and 
ing contract product manufacturers from time to time as! 
the assistance of contract Magazine in providing thi 
names of qualified .salesmen and sales executives in Nevi 
York and other areas. If you have a background in thij 
field and feel you qualify, send me your resume in com 
plete confidence. You will be consulted before we wil 
show it to anyone, B. H. Heilman. Publisher, co.ntract 

7 E. 43 St., NYC 10017.

Attention: Reps—Register With Usl 
•Many important and new manufacturers ask Contrac 
Magazine for the names of qualified independent repre 
sentatives, who currently sell commercial/institutiona 
furnishings, and might be interested in an additional line 
If you want us to include your name in a confidential lis 
of reps, which wc supply to manufacturers who have be 
come new advertisers, W’rite to the publisher of contrac' 
Magazine. State your name, address, and area covered 
Th’s is a free service. W'rite to; Publisher, contract 
7 East 43rd St., New York, N.Y. 10017.

iknight & son inc.
. METAL LCTTEItS 1 HSUHES

H.W.
c

70 Lana St., Sanaca FflIU. N.Y. 13148 

Circle No. 68 cn product information card
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Circle No. 70 on product information cardmxttttttmnttnm

•t
St

Decorative Glass Balls on 
Chains, all Bead Curtains in 
Colors and Crystal, Glass, Plas­
tic, Wood, Cork, Custom Made. 

Write on your letterhead 
for brochure.

BEAD ART BY KENBURY
205 WEST 19th STREET • NEW YORK 11. N. Y.

Beauty 
that lasts . .. 
thanks to

DENSIWOOD

HUS
An outstanding institutional 

chair offering the warmth of 

wood and the luxury of 
supported vinyl upholstery 

. . . the most comfortable 

contract chair sold. This 
versatile chair folds and 

stacks for compact storage.

Dek by Imperial
DENSIWOOD gives rich, warm woods the mar-proof 
durability of a diamond.
Fine woiid desks—with legs, center posts, moldings and 
other wear-points densified by the exclusive Densiwood 
procevs—retain their beauty longer . . . scoff at scratches, 
scuff-marks, dents and nylon-snagging splinters.
Whether you build, buy or specify fine office furniture. 
Densiwood dc'crves your close consideration. Write f^'r 
complete details-
These Manufacturers feature Oenslwaod on their Quality Lines 
of Office Dl'sks Cole St«*l Ec|uipm«nt Co. * imperiol 0«$k Co. *
Tha Jatpar Datk Co. * Hoosier Desk Co- ■ Jofeo * Indiam Desk 
Co. • The Leopold Co. • B. L. Morble Furn. Co. • Ml. Airy Furn. Co.

A P'OtIuct of- LUNOSTRCM LABORATORIES, INC.
500 Sm'th Street. Herkimer, New York

Circle No. 71 on product information card
JSjorquist

PRODUCTS. INC.. JAMESTOWN, N. Y. lATOI

Circle No. 69 on product information card

FEBRUARY 1967 99



Circle No. 72 on product information card
ADVERTISERS’ DIRECTORY

3 Page
22, 231 Allied Chemical Corp.
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American Enka Corp.
Armstrong Cork Co.
Bianco Mfg. Co.
Bigelow-Sanford Inc 
Birmingham Ornamental Iron Co.
B. Brody Seating Co.
Carroll Chair Co.
Choirmasters, Inc 
Clay Design
Commercial Carpet Corp.
Contract ’67 
Cramer Industries 
Customwood Mg. Co.
David & Da^
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Downs Carpet Co.,Inc 

j Drexel Enterprises, Inc.
' Empire State Chair Co.
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Vomar Products, Inc

2807 Empire Avenue, Burbank, Calif. 91504 
Phone 842-2022—Area Code 213
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From Moine to Californio 
GOLDEN TRAVELLER LUGGAGE 
RACKS ore serving in the nation's 
finest hotels ond motels. Gold 
anodized oluminum in 5 handsome 
rugged and economical models.
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FREE sample rarb to any 
accredited hotel and motel if 
requested on your letterhead.
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