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Restaurant floor: Kentile’s newest solid vinyl tile—Moda Moresca. Individual 12” x 12” x 15" tiles permit quick,
easy installation and exceptional design flexibility. Comes in five classic colors. Easy to maintain. Greaseproof.

EEE New Spanish elegance—Moda Moresca Solid Vinyl Tile

VINYL TILE Looks like hand-crafted tile—costs far less! Moda Moresca is more
mm BE comfortable, quieter underfoot. Lasts and lasts beautifully in both
commercial and residential use. Call your Kentile” Representative.




“New!
Unlimited Golor & “Design,

Capabilities in “Fusecra
Seamless “Flooring

4

Send for the package

Forget the limitations of all conventional resilient floor-
ing you've ever used. The sky's the limit—literally—
when you design with Fusecraft! Color can be toned or
intensified to the exact value desired for your color
plan—as easily as you tint or shade paint. But the
color is embedded—for the life of the floor: can’t wash
off, wear off, walk off! Graduate the coloring if desired.
Use it to direct traffic, define areas, or for pure design.
It installs wall to wall, over any size area, without a

Tsecralt

SEAMLESS FLOORING SYSTEM

seam or joint. Fusecraft is resilient, lightweight, in-
credibly durable. Nothing else that costs so little can
compare for wear! And no other flooring at ANY price
can compare with Fusecraft for maintenance econ-
omy. It never needs waxing—retains its original high
gloss indefinitely with mere damp mopping. WRITE
TODAY, on your business letterhead, for the kit. It
includes colors, specs, installation data—everything
you need to submit it for your client's consideration.

A Division of Fusecolor Corporation
270 Lincoln Blvd., Middlesex, N. J. 08846 « (201) 356-9500
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Summertime . . .. and the living is casval.

Quality outdoor furniture by Tropitone is fast be-
coming preferred choice of hotels, clubs and resorts
from Hawaii to the Virgin Islands. We have grown
so rapidly, that this month we are moving into a new
manufacturing facility that will be three times our
present size.

All winter long, we have worked hard to build
up our inventory of unpainted frames. So this season
we will be able to ship faster (& to 10 working days),
than any other manufacturer of outdoor furniture in
our price class. In other words we won't have to
make frames to fill orders. They’re painted and
laced and shipped. It's that simple.

The materials we use are the finest

obtainable. The type of aluminum we
buy, the acrylic baking enamels and
the extruded vinyl we use, are all

Furniture Co

made to our exact specifications. And

ifone

ncorporated P O Box 3197
6030 General Tinker Ave e Sarasota. Flonda 33578

q‘ probably the finest

# na
& .

year alone we made 29 changes in specifications and
design to give you a better product to sell.

You might say that Tropitone has become a
“specialist” in tubular aluminum and laced vinyl
furniture. That's all we make. No cast aluminum.
No wrought iron. No stainless steel. No upholstered
pieces. We just do what we know how to do best.
That's why we can stand behind our product .
unconditionally.

We have some wonderful competitors in this busi-
ness, we love it, and are proud to be in the same
league with them. We also have a few imitators
too. We feel sorry for them, because
we don’t think anyone can make our
furniture better than we do.

Write us. We'll send a 1967 cata-
logue and price schedule by return

T
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Five years ago you
thought this McCordi
vinyl wallcovering
was a bargain.

It’s as fresh and clean today.
= o s
Tl |

That’s a bargain!

The bargain just begins when you buy McCordi—it grows on and on from there. McCordi gives you washability, fire-retard-
ance, a depth of texture and a wide range of color and pattern beyond its price level. In fact, as good or better than the most
expensive vinyl wallcoverings. And, for your McCordi money, you buy easier maintenance and longer-lived good looks than
paint, paper or other types of wallcoverings. For a little more, you can have the super-stain resistance of Tedlar by Du Pont.
Tedlar gives you the resistance of ceramic tile against lipstick, nail polish, iodine, ball point pens and more. There’s enough beauty,
strength and stay-power to every McCordi vinyl wallcovering to fill a book of bargains.

For your copy of the McCordi Master Swatch Book, write on your professional or busi- M@@@I

ness letterhead. The McCordi Corporation, 707 Fenimore Road, Mamaroneck, N.Y. 10544.
Circlz2 No. 33 on product card facing P. 107




“More FLINTKOTE
CLASSIC Tileis

sold for commercial use
throughout America
than any other single

resilient flooring style
made by any
manufacturer”

For some very good reasons

Because CLASSIC FLEXACHROME® homogenous vinyl ashestos tile
is the finest all-purpose flooring ever developed. Because its durability
is outstanding under heaviest traffic conditions. Because maintenance
is easy and economical. Because CLASSIC FLEXACHROME tile can
be used everywhere, even in difficult areas where grease and oil spills
are a problem. Because of its surprisingly low cost.

And because CLASSIC FLEXACHROME just happens to be one of

the most handsome floorings you can buy.

For still more good reasons, write: The Flintkote Company

® 201 E. 42nd St., New York, N.Y. 10017

® P.0. Box 2218, T.A. Los Angeles, Calif. 90054 ﬂ
FLINTKOT

N\t
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IN AN EXECUTIVE'S OFFICE

AS A ROOM DIVIDER

IN AN OFFICE CORRIDOR

BEHIND A SECRETARY'S DESK

Oxford Lateral Cabinets
fit beautifully where other
file cabinets won't

Because the shallow side opens out, Oxford Laterals take up
less than three feet in depth, even with the drawers fully
extended.

Yet they provide up to 21% more filing capacity per drawer
than the typical front-opening cabinet. Every drawer accom-
modates a wide variety of filing arrangements. And every
drawer takes Pendaflex® Speed Filing, with sliding folders
that can cut filing time in half.

All Oxford Laterals have rigid drawer fronts (rather than
“slide-up” fronts.) The drawers are smooth-operating, won't
jam or squeak. Construction throughout is exceptionally solid.

Oxford Lateral Cabinets come in a wide range of models,
plus stack-on units for storage and shelf filing. They are avail-
able in 11 standard colors, plus two-tone combinations, and in
oiled walnut—or, on special order, any color you specify. And
you can dress them up with wood-grained tops.

For full information write Oxford Filing Supply Co., Inc., 71-03 Clinton Road, Garden City, New York 11530

( xtord




YOUR STAND'UP PRODUCTS STAND DUTWITH

WALLINGFORD STAINLESS TUBING

R ECTANGULAR

|= EXEad

s s e 005000 ..inachoice of %{M”finishes

’
With Wallingford stainless tubing your product will say "quality"
— —for Wallingford stainless steel tubing is quality—and beauty—
S - ( combined with unmatched durability.

25 4 : :
e Remember, in the designing of modern furniture, nothing can
‘C,7' + match the intrinsic and functional value offered by tubular
stainless steel. And Wallingford makes the best. Send for your
Progress in Metals Since 1922 tubing samples and illustrative literature today. Naturally, there

W is no obligation.

e —

THE WALLINGFORD STEEL COMPANY - WALLINGFORD, CONNECTICUT
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Westinghouse partitions—
movable, salvable, completely flexible

For floor plans that change with the situation.

You're never tied down to a rigid
floor plan with Westinghouse parti-
tioning. It may look as permanent as
any other wall in the building, but it
isn't. It's movable. To wherever it’s
needed and with almost 10077 salva-
bility. Best of all, semi-skilled labor
can disassemble and re-erect West-
inghouse partitioning with just a
minimum of training from a local
Westinghouse partitions represen-
tative.

The same goes for initial installa-
tion. Either you can contract it out,
or Westinghouse will take over full
responsibility for the complete job.
Whichever way the owner wants it.

That's the beauty of Westinghouse
partitioning. You can have almost
anything you want. Anything from
modular dividers just 42 inches high
all the way up to 12-ft. floor to ceil-
ing flush panels. A wide choice of
surfaces too: starting with West-

SEE SWEET'S 13a
ARCHITECTURAL
FILE es

inghouse Micarta®, the original
high-pressure plastic laminate.
Withstands digs, seratches and
mars. Is highly resistant to acids
and alkalis. Wipes clean with a damp
cloth. Available in a wide selection
of Eliot Noyes decorator colors and
authentically reproduced wood-
grains, colors conforming to the
Ostwald Color-Coordinated System.
Natural wood veneers and low-cost
vinyl facings also available.

So whatever your job specifica-
tions call for, Westinghouse can sup-
ply it. And guarantee it. Four basic
partition systems provide almost
unlimited variations in wall treat-
ment while creating the appearance
of planned permanence and still re-
taining the element of movability
for future expansion.

For more information, write our
Grand Rapids office, see our catalogs
in Sweet’s Architectural or Indus-
trial File, or phone the Westing-
house sales office in your area.

Westinghouse Electric Corporation

RAISED FLOORING SYSTEMS

Tough Micarta clad floor panels. Com-
pletely non-ferrous sub-structure. Short
girders for service trench accessibility.
Levelness guaranteed + 4" in ten feet.

PACKAGED COMPUTER ROOMS

One source, one warranty covers every-
thing but the computer. Westinghouse
will handle the complete job or you can
order components and assemble them.

Architectural Systems Division, 4300 36th St., S.E., Grand Rapids, Michigan 49508

Crcle No. 6 on product card facing P. 107
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Rene on Arden
A gay profusion of flowers bloom on Rene on Arden. The versatility of
1009, polished cotton makes Rene ideal for drapery, upholstery and
bedspreads. Spread the gaiety of bright hued flora in a variety of decorating areas
with this perfect contract fabric.
Rene on Arden is a primitive bouquet from David & Dash.

DAVID...DAS -

International Headquarters: 2445 North Miami Avenue, Miami, Florida 33137
Atlanta, Washington, D.C., Philadelphia, Cleveland, Chicago, Dallas, Los Angeles, San Francisco,
New York, Denver, Montreal, London, Boston, Minneapolis, St. Louis, Toronto, Seattle, Portland

All upholstery and drapery fabrics available with . . .

STAIN BERPELLER

Circle No. 7 on product card facing P. 107
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chairs built for give-and-take

Give a lot of beauty—take a lot of punishment. That's a Thonet
chair for you . . . and that's because each rugged piece is
specifically engineered for strength under constant stress of
public use. Thonet matches every decorating mood from a huge
selection of chairs with lines as clean—beauty as lasting—as

those shown here. Thonet is the name to remember for leader- T T
ship solidly built on 136 years of quality. See what'’s in store for HON E

6742

3 : THONET INDUSTRIES, INC.
you at Thgnet showroom‘s nn. New York, Chicago, Los Angeles, One Park Avenue, New York, N.Y. 10016
San Francisco, Dallas, Miami and Atlanta. (212) MU 3-1230

Introducing
awall...

that rolls
into a wardrobe

PAT. PENDING

... holding 4 hats, 6 topcoats, 3 pair of
rubbers, a set of galoshes, an attaché
case and a few strange executive-type
items (to name a few). This office space
saver is designed for architectural beauty,
reliability and simple installation. For
product excellence in executive office
equipment and accessories, with the
architect/designer in mind, specify . . .

NDUKITT

McDonald Products Corp.
213 DUK-IT BLDG., BUFFALO, NEW YORK 14210

Circle No. 8 on product card facing P. 107

10 CONTRACT

ok el



11



“SUITE”
SOLUTION FOR
HOTEL/MOTEL

CARPETS
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une” Extra weight and “hand” to impress clients.
Stom, other bUSY Places- Busy homes, too. No Seaming virtually invisible, because Jute can take
other backing brings you and your clients all the bene- smaller seams.
fits on the right. Which makes Jute-on-Jute backing the Tailorability—for better shaping on stairs.
one to specify for every commercial, institutional and Body that keeps area rugs lying flat, not rippled.
residential carpet installation. Check both backings. _
s All-directional strength for power-stretching with

Turn the carpet over to see the secondary backing. full tension (makes re-stretching unnecessary).
Then fold back the carpet to see the primary backing RS AP :

} : : ; Dimensional stability that retains original cover-
through the pile. If both are Jute, have no reservations. age and shape.

JUTE CARPET BACKING COUNCIL, INC.

American Industries, Inc. « Bemis Co., Inc, » C. G. Trading Corp. » Hugh A. Chaplin Co., Inc. « City Trade
& Industries, Ltd. = Delca-international Corp. » A. De Swaan, Inc,  Robert F. Fitzpatrick & Co. « Gillespie
& Co. of New York, Inc, = Hanson & Orth, Inc. « 0. G. Innes Corp, Iselin-Jefferson Co., Inc. < Jute
Industries, Ltd. » Lou Meltzer Co. « Pak-Am Inc. = William E. Peck & Co. of N.Y. Inc. « R. L. Pritchard &

e A .- . Mikita | anh Finl ~ o Willenx Enterorises, Inc.
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Who put easy maintenance
into institutional carpeting?

LOBBY CARPETING

VELCRO

TAPE FASTENER

(and Schumacher has it!)

W (red) Hook Tape M (black) Pile Tape

Discover the unique advantages carpeting installed with VELCRO" tape fasteners offer:

* Ultra convenient for floor cleaning * Instant removal and reinstallation
* Eliminates carpet soilage * An aid to safety
* No rot or mildew on carpet edges * Easy installation

* Neat, smooth appearance

Note: For minimum maintenance and quality ap-
pearance, there is no better carpet installation
method than those utilizing VELCRO® tape fasten-

ers. Find out for yourself. Write for VELCRO's® W
fully illustrated Guide to Quality Carpet Installation.
F. Schumacher & Co., Special Products Division, FABRICS | CARPETS | WALLPAPERS| VELCRO®

58 West 40th Street, New York, N.Y., Showrooms:
939 Third Avenue, New York, N.Y. (Cor. 56th St.).

Circle No. 11 on product card facing P. 107
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D C Currently by Ash Gerecht

OUR
WASHINGTON
REPORT:

®m Federal contract furniture happenings

THE millions of dollars in Federal procurement po-
tential are spurring a new drive in the contract
furniture industry. If the effort succeeds, competi-
tion in this field will become greater than ever.
Here is the story.

Wood office furniture producers have been bat-
tered by several recent developments in Federal pro-
curement—symbolically more of an impact than in
actual volume. General Services Administration de-
leted the wood general office desk from its system.
Economy, and the President’s drive to cut adminis-
trative costs, are responsible. The figures are these
—while the Federal government can procure metal
60 by 34 clerical desks for $71-72, a comparable
wood desk comes in for $125-140. You don’t need
a computer to figure out what makes sense to any-
one watching his pennies and billions.

On top of that came the temporary Federal prop-
erty management regulation E-6, setting limitations
on the officials entitled to executive-type furniture.
This had been restricted, but some agencies had not
been paying the attention to it that was desired.
Executive furniture is mow to go initially only to
executives in grade 18 or the equivalent—the very
top of the heap. And the government’s unitized line
was restricted to grades 15-17, the middle-to- high
executive level.

Narrowing the executive furniture entree to grade
18 was a further freeze-out for the wood furniture
interests. The National Forest Products Association,
representing wood producers, asked for an appeal
to this regulation—for the record, really, as much
as anything.

NFPA, along with hardwood industry associations
and wood office furniture manufacturers, was told
the Federal fact of life—wood furniture was not
competitive with metal in the general office line. But
if they could come up with specifications that would
make wood competitive with steel, they would be back
in the ball mark.

The wood groups then set to work on changes
in specifications to make wood office furniture more
competitive for GSA needs, and to establish a line
of unitized wood office furniture for the lower
grades.

The unitized field is the first line of attack. How-
ever, it is not the bulk of GSA procurement—it
accounts for perhaps 10 percent of GSA purchasing.
The wood groups are, at this writing, working up
prototypes and specifications on this. The big need

14

remains—a competitive, general-use desk.

GSA, at this time, is attempting to soften one
restriction, which would ease the wood blackout and
also lift a burden on its customer-agency require-
ments. It proposes to remove work-station unitized
furniture from the coverage of the E-6 order. These,
along with seating pieces in its two executive classes,
part 12 modern and part 6 traditional, and in uni-
tized, might be put into a separate category, and
thus made eligible for the lesser grades.

The tightening interfered with various agency
plans. Internal Revenue Service, for instance, had
drawn up a work design for all its offices, using
wood unitized furniture. E-6 disrupted this. IRS
asked for special permission to use wood. An alterna-
tive proposal for metal, it was found, would require
an additional bookcase, where the wood unit has
built-in space. The result? Wood would be more eco-
nomical in the desired arrangement than metal.

Contract comments

Specifications for a new line of Federal library fur-
niture have been sent to industry for comment.

Defense Department has lifted its Vietnam-caused
lid on the construction of more family housing in
the United States—=8,250 units that had been in the
freeze, and is asking for 12,500 more for the year
starting July 1. But any effect on furniture pro-
curement may be months away.

There’s been a recent fall-off in Federal agency
procurement of mnew furniture, which is believed
traceable to the Administration program for economy,
and making present pieces do. Warehouse sales of
office furniture by General Services Administration
fell off at the beginning of the year—but then,
January and February have always been slow months.
(The end of the fiscal year, in June, is another
story.) Officials are carefully watching the build-up
in inventory. But they don’t expect any drastic
change, overall, in the level of procurement—barring,
of course, a sudden end to hostilities in Vietnam.

The first report, in the annual survey of manu-
factures for 1965, shows the value of wood office
furniture shipments as $121 million, up 11 percent
from the $109 million of 1964. Metal office furni-
ture shipments were $505 million, up 15 percent
from $437 million in the previous year. Shipments
of public building furniture were $313 million, 10
percent higher than the $284 million in 1964. (C)

CONTRACT




FOR WALLS, FURNITURE, PRODUCT SURFACES

WCtropolis SR aming with t

of city lights at night . . . is a bright new idea, sparkling
o o o

re

with inspiration, with possil 5. What it is: a
glossy patent-look printed vinyl material, soon to be
found in our Designers Reference File. What it can be:
the most dramatic fabric you've ever used—t ]
hly inventive id
COMARK PLASTICS DIVISION, United Merchants and Manufacturers, Inc., Contract Dept., 1407 Broadway, New York, N.Y. 10018
Circle No. 12 on product card facing P. 107
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There is 0 only one

nettLe CrReek

the name makes
all the difference
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Custom Made Windows — coordinated draperies, valances,

Portfolio A — over 120 pages of color photos and swatches.
shades and sheer curtains to your exact dimensions.

All you need to decorate bedrooms. Order today . . . $30.00

““W i

Pillows.. . Pillows .. . the largest
selection of fine pillows in the world.

Complete Bedroom Decorating — bedspreads, headboards,
boudoir chairs designed to go together.

use the source your customers know best n€tt|.€ CR€€k

Decorative Showrooms

Dallas: 1054 Trade Mart * Chicago: 1366 Merchandise Mart * New York: 95 Madison Avenue * Los Angeles: 405 North Robertson Blvd.

GCircle No. 21 on product card facing P. 107
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A new family of prismatie lens luminaires offering
fresh esthetie. performance. and economie values

Indigo is a unique blend of shallowness, clean lines,
fresh new styling touches and highly eflicient, comfortable
lighting performance. It is offered in three widths: for
surface or pendant mounting. All Indigo unils are
competilively priced to meet budget limitations.

Black finish on end caps, and on sides of channel
provide distinctive options for decor planning. ..
accentuate the look of shallowness.

The two and four lamp versions are ideal for lighting
stores, offices, classrooms, hospitals, laboratories, hotels,
and public building areas. Indigo-1, the companion
single lamp unit, is particularly well-suited for corridors,

THE miller COMPANY « MERIDEN, CONN. » UTICA, OHIO ¢ MARTIN, TENN.

-

stock rooms, and utility areas.

Plastic closures employ the exclusive, Miller M-1 Lens
Pattern on bottom exterior and linear, interior prisms
along sides. Utilization is high with most of the light
directed downward to the work plane or merchandise.
Lamp concealment is good and sidewall brightness is
low. Result is a uniform, pleasing lighted appearance.
Indigo units also available with closure that satisfies
1.E.S. Seissors Curve Requirements.

For complete information on this outstanding new
fixture family — write Dept. 1166, or contact your
Miller Representative.

N

mi"er

LIGHTING

SINCE 1844
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New Showrooms

DUO-BED CENTER AT MERCHANDISE MART

The 2,500 square foot Duo-Bed Con-
tract Planning Center, on the 11th
floor of Chicago's Merchandise Mart,
exhibits a variety of furnishings in-
cluding dual-purpose bedding units,
case pieces, Hi-Lo tables, and a
selection c¢f extended minimal care
furnishings for nursing homes. Back-
ground fabrics, textures, accessories
and lighting complement the furnish-
ings to show the ultimate in hotel and
motel room settings. The showroom,
which opened last November, was de-
signed by William Taylor, IDI, who
created a warm, spacious effect
through the use of recessed lighting,
woods and burlap wall treatments and
wood entrance floor. It is located di-
rectly across the hall from the show-
room of Shelby Williams Industries,
Inc., the parent company. (€)

i8
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ow carpet plays a soft counterpoint
in a granite contemporary classie.






UNITY AND DIVERSITY:

Clad in black granite, the CBS
Building, designed by the late Eero
aarinen, soars straight up for 38
stories. Its reinforced concrete piers
pre five feet wide; its windows are
ive feet wide; and these create the
odule on which the interior spaces
are based—spaces like the 10’ x 10,
0 x 18, 15" x 15 and 207 x 207
pffices. The odds and ends of the
pbuilding—washrooms, elevators, fire
ptairs—are placed in a central serv-
ce core, opening up a 35-foot band
bf space from core to exterior walls.
ithin this space are to be found
eception areas, clerical areas and
bffices.

What strikes the visitor about the
terior design of CBS/51W52 is the
ialectical interplay between its
normous variety and its remarkable
nity. Each is held within the force
eld of the other. One feels a con-
istent hand at work, while at the
ame time one is continually sur-
rised and delighted by the nuances,
y the variations on boldly stated
emes.

When Florence Knoss Bassett was
plled in to handle the building's in-
eriors, one of her most immediate
pnsiderations was the design of the

Yo e e

R AR

wool carpeting. Off-white partitions
and walls, and a black base molding
had already been established by the
firm of Carson, Lundin & Shaw. Work-
ing within the existing black-and-
white format, she developed a series
of carpet colors that “went beauti-
fully with the base molding.” The
colors also coordinated with the
charcoal gray oxford fabric she had
chosen for the walls of the central
core, which in turnwas a restatement
of the Canadian black granite of the
exterior.

Searching for a fairly hard tex-
tured carpeting, which would stand
up well in heavily-trafficked areas,
she went through an enormous num-
ber of samples until she found what
she wanted in the pure wool pile
Duracord carpeting by James Lees
& Sons. “| was intrigued by this dif-
ferent kind of weave,” she says. “It
was unlike anything | had ever
used.” And why wool? “l used all-
wool throughout the building be-
cause | happen to prefer wool. I've
tried all sorts of synthetics and have
found wool's performance more
reliable.”

To create a design with an archi-
tecturalsense, Mrs. Bassett designed
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One of the first things we purchased
as the wool carpet...”

agrid pattern of ¥%8” squares because
it was balanced, non-directional,
linear, precise. It fitted in with a de-
sire for orderliness. Neutral, it could
harmonize with the textures of fab-
rics. Her feeling about the carpeting
was that it was “softening, yet it re-
tained some of the strictness of the
building.”

Even the widths of the carpeting
were determined bythe architectural
concept — specifically, from the
building’s five foot module (five feet
concrete piers alternating with five
foot windows). Since the office
spaces are based on multiples of the
module—10’ x 10, 10’ x 15/, and so
forth—the carpeting was woven on
a Wilton loom in 10 foot and 15 foot
widths.

After exhaustive consideration of
the esthetic and technical require-
ments, the carpet for use throughout
the building was woven to the follow-
ing specification:

2Y%> Frame Wilton

3-Ply Pure Wool Pile

180 Pitch

8 Wire

.255 Pile Height

59 oz. per sq. yd. Face Weight
95 oz. per sq. yd. Total Weight

In all, some 17,000 square yards
of the Duracord were provided by
James Lees & Sons.



UNITY AND DIVERSITY :

The uses of carpeting in a classical esthetie.

The key to Mrs. Bassett's think-
ing, and especially to her color
thinking, may be found in the indi-
vidual reception area on each floor.
Here one immediately perceives a
style which is classical in its purity;
nothing violent intrudes. Objects
are clearly articulated in space,
space between objects is empha-
sized, and everything is what it is.
Colors are precise. Everything is
handled with a tremendous sensi-
tivity to relationship, order, propor-
tion, shape.

The color for the reception area
wall sounds the general theme for
the floor. Five different colors were
used for these walls: olive green,
rust red, blue, yellow, and rosewood.

Around each of these individual
colors, a color scheme is mobilized.
Thus, a floor with a yellow reception
wall will employ harmonizing colors
of olive green, rust, gold.

To provide color in the carpeting
for some offices, the grid pattern
was preserved, but colors were
added to the neutrals. Now the basic
was black—with either olive green,
blue, white or red. There was twice
as much black as colar, the color
being held back so as to make a
subtle statement, while the black
was accented by the wall partitions,
window frames, and base molds.

In certain areas, the grid pattern
was replaced by solid colors. And
here the carpeting was used as a
color key, becoming the basis of co-
ordination from room to room. Thus,
the gold color on the floor in one
room is picked up in the next room
with a yellow wall. And, precisely be-
cause of this room-to-room coordina-
tion, there is no sense of abrupt
change or jarring as we pass from
one area to another.

Carpeting here was also used to
create a space architecturally — to
change a room's proportions by use
of color and texture. In a viewing
room on the 34th floor, for instance,
a length of charcoal carpet is used
with a pale beige; the dark carpet

Printed in U.S.A. CBS 7

has a linear texture which stretches
the width of the room. Delineating
space, the dark carpet also serves as
awarning to step down from a higher
to a lower level.

Carpeting was also used to help
differentiate certain executive of-
fices located in the building. Four of
these offices, identical in layout, are
highly individual in their effects. The
carpeting changes color from one
office to another, carrying along with
it changes in the color of walls,
draperies, upholstery fabrics, table
tops. These color statements are not
isolated, but are coordinated from
room to room as noted above and
flow back to the first color statement
in the floor's reception area.

In bringing order out of the im-
mense variety with which she had to

PURE WOOL PILE

The wool mark is awarded to
quality-tested carpets made of Pure Wool Pile.

deal—over 850 offices, plus recep
tion areas, secretarial areas, projec
tion rooms, libraries, conferenc
rooms — Mrs. Bassett achieved th
triumph of the serene vision
Throughout the building, a classica
sense of harmony prevails.

Speaking of her choice of wog
for the carpeting, Mrs. Bassett says
“| have great confidence in wool an
have continued to use it for man
years because of its superior qual
ties. It is durable, maintains we
and is the most beautiful basic fiber,

This feeling is widespread amon|
interior designers. They come bad
to wool's practical features: The wa
it keeps its good looks; the way if
beauty is retained as it wears. |
durability, soil resistance, resilienc
Its low static electricity, high bun
resistance, permanent mothproo
ing. And its ability to clean easily.

The qualities that made wool tf
choice for CBS/51W52 make it th
choice for a wide variety of install
tions—civic buildings, schools, ho
pitals, hotels, banks.

If you require information, tec
nical aid, or assistance, conta
Wool Carpets of America, 36
Lexington Avenue, New York, N.
10017. They will be pleased to hel




CONTRACT BUSINESS: NOTES & COMMENTS

Greenblat opens D&D showroom

At first glance into the new Dan
Greenblat Showroom, which recently
opened at the D&D Building, 979
Third Ave., New York City, the visitor
is immediately drawn to a superb and
colorful  collection of exquisitely
framed prints (see cut below). A clos-
er look reveals a showroom that was
carefully controlled to visually play
down all structural and design ele-
ments, letting the products on display
take the spotlight. Designer Behring-
er Secon selected a neutral yet sophis-
ticated charcoal gray as the backdrop
for the colorful prints. The color is
used on the woodwork that frames the
display areas and for the carpeting.
Because wall hangings in their final
habitat are rarely viewed by natural
light, Secon blocked out the window
wall of the showroom and faced its
covering panel with black felt, which
currently serves as the setting for a
large and colorful Lurcat silk screen
print. Walls are lined with box-like re-
cesses, illuminated top and bottom by
fluorescent lighting that is softly fil-
tered through diffused plastic panels.
Prints are hook-mounted on fabric-
covered panels, the fabric simply se-
cured with hidden staples and easily
changeable. Additional display space is
provided by columns, made up of four
vertical panels radiating from the cen-
ter to the corners. These areas are il-
luminated by fluorescents within the

structure from above. For catalog

Circle No. 15 on product card facing P. 107

browsing, Secon devised marble-
topped islands, set upon wood pedes-
tals that are actually storage compart-
ments.

Wicklum forms contract firm

L. Earle Wicklum, one of the leaders
of the contract furnishings industry in
Canada and for many years head of
the contract sales department of the
Robert Simpson Co., Ltd., has resigned
that post and is planning to put his
20 years’ experience to use 2s a con-
tract consultant. In his capacity as
manager of Simpson’s contract divi-
sion, Wicklum headed up one of the
largest contract departments on the
North American continent, since
Simpson’s has branches throughout the
dominion of Canada and handles scores
of major commercial/institutional as-
signments annually. Wicklum, in ad-
dition, maintained close contact with
the U.S. market and made use of its
manufacturing facilities frequently. He
will be available as a consultant on
interior contract work through his
newly formed firm, Daly Enterprises
Ltd., and will also specialize in busi-
ness counsel to firms which are con-
sidering entry into the contract field.
He can be reached at 415 Rosemary
Rd., Toronto 10, Ontario, Canada.

Pratt offers design workshops

Pratt Institute’s Division of Continu-
ing Professional Studies will offer
three special evening design work-

g

shops on professional and technical
problems of space planning, design
and planning of business interiors,
and advanced graphics and freehand
drawing. The courses will begin on
March 1, 1967, and are given in coop-
eration with the Institute’s Depart-
ment of Interior Design and the Divi-
sion of Building Science.

Design-decor floor at hotel show

Ninety thousand square feet of exhibit
space, featuring 204 exhibits, will be
d-voted to “design and decor” at the
1967 edition of the National Hotel &
Motel Exposition in November. Ac-
cording to Edward A. Leach, Chair-
man, the entire fourth floor of the New
York Coliseum, now the building’s
largest floor, will be devoted to furni-
ture, furnishings and decorative ac-
The 204 exhibits represent
an increase of 67 more exhibits of this
type than were carried at the 1966
Exposition.

The fourth floor of the

cessories,

Coliseum

was enlarged last summer and fall,

e e =g
Reviewing floor plan: W. K. Seeley (left),
NH&ME general manager and Edmond A.
Leach, chairman of this year's show and
general manager of Belmont Plaza Hotel.

permitting location of feature exhibits
at the far western end as well as the
north and south ends. The feature ex-
hibits are being planned to draw traf-
fic throughout the fourth floor, Mr.
Leach said, with wide main aisles
crossing from east to west and north
to south connecting the feature exhib-
its, Another new feature of this Nov-
ember’s show will be free-form booth
design. Exhibitors may design any
type of booth they wish, instead of
having to conform to the standard
trade show sizes for shape and height.

AID grant to IDEC

The American Institute of Interior De-

signers has presented a $10,000 grant

to the Interior Design Educators
(Continued on page 24)
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CONTRACT BUSINESS: NOTES & COMMENTS

Council for a proposed critical study
of interior design education. The study
will evaluate current curricula in uni-
versities and professional schools of-
fering courses in interior design. The
AID will assist in raising the balance
of required funds for the $50,000 study
through its contacts with the interior
furnishings industry and other allied
groups which will benefit from the re-
sults of the proposed study.

New assignments . . .

Brand-Worth & Associates, Los An-
geles-based design/planning firm, has
been retained by Tishman Realty &
Construction to plan and design addi-
tional food service facilities for the
Sheraton-Wilshire Motor Inn, Los An-
geles. The new coffee shop will be
called the Minute Chef. Saphier,
Lerner, Schindler, Inc., New York-
based design/planning firm, has been
commissioned by Florida Power Corp.
to plan and program its projected new
office building in downtown St. Pe-
tersburg. SLS will, in effect, control
the nature and size of the new build-
ing by first determining its interior

requirements, such as number of

floors, location of the building core,
and size of the building module. The
“inside-out” approach is being done
in coordination with Vlastimil Koubek
of Washington, D.C., architect for Bay-
front Plaza, of which the Florida Pow-
er building will be a key factor. SLS,
for the Commonwealth of Pennsylva-
nia, is also developing a space utili-
zation study involving more than 800,-
000 square feet of office space for
three of the state's department build-
ings—Health, Welfare, and Labor &
Industry in Harrisburg. . . . Wal-
ter H. Sobel, AIA, is designing a
new C. D. Peacock Jewelry store in
a new shopping center in River Oaks,
Indiana. The contemporary exterior of
the 4,800 square-foot, one-story build-
ing will utilize marble, glass, and
bronze. Focal point of the 4,000 square

verado golf course clubhouse, a new
pro shop, locker rooms, men’s bar,
card room, and kitchen. Golf cottages,
a 300-room hotel, and 1,400 single
family units will be part of the com-
plex. John Carl Warnecke is architect
for the clubhouse addition. . . . H.
Chambers Co., Baltimore interior/in-
dustrial design firm, is now executing
the interior design of guestrooms, lob-
bies, restaurant, coffee house, cocktail
lounge, and meeting rooms of the new
Baltimore Statler Hilton Hotel. The
firm has also been engaged by Head
Ski Co. to design interiors of its new
administration office building in Timo-
nium, Maryland. . . . Ring Bros.,, West
Los Angeles, has just received approv-
al from the Culver City Planning De-
partment for development of a $10
million rental apartment recreation
complex in the Fox Hills area. The

foot sales display
open, oval salon. .

terior design contract for the Silverado site, the buildings will surround
Valley. quarter-million-dollar recreation-social
for remodeling center clubhouse. Pool, tennis courts

resort complex
The assignment

. . Western Contract

be an

three-story buildings on a

of and extension to the existing Sil- and parking are included.
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This handsome hustler will carry books, make
the largest typewriter portable, coddle the
most expensive calculator, serve coffee, do

- a thousand and one jobs. Even let you push

it into a busy little cubicle. But Don't Step
On Its Toes! Or it won't move an inch . . .
(Two of its casters lock).

This everything table is stylish and contem-
porary, with square chromed legs, ebony
enameled steel modesty panels, textured wal-
nut grained laminated plastic top (18" X
31%”, 26" high). Moves smooth and easy
on 2” ball bearing casters—two lock. If you
haven't seen one write us—we'll reply. Im-
mediately! We call it the BMT 1832, Cramer
Industries, Inc. 625 Adams St., Kansas City,
Kansas 66105.

CRAMER

CRAMER INDUSTRIES INC. » KANSAS CITY, KANSAS
A Subsidiary of US M 0Oil Co

Cramer- The leader in style and quality

Circle No.r‘16 on product card facing P. 107
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adult community, said to be the larg-
est of its kind in the Los Angeles
Furnishers, Oakland, Calif., has been area, will house 570 apartments
awarded a $500,000 furnishings and in-
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The place:

The carpets:

Bigelows.

Whydo peoplelike Neil McGarry specify Bigelow?
Because they know that for every hospital, hotel,
motel, bank or other commercial building, Bigelow
has or can custom-create the perfect carpet. We've
done it since 1825. Our carpet counselors will give
you all the help you need in solving any kind of

Bigelow sales offices are located in Atlanta, Boston, Chicago, Cleveland, Dallas, Denver, Detroit, Los Angeles, Minneapolis, New York, Philadeiphia, Pittsburgh, St. Louis, San Francisco, Seattle,

Circle No. 18 on product card facing P. 107
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' The prominent
Fitzgerald-Mercy Hospital,
Darby, Pennsylvania

Installed throughout the
hospital, beautiful Cordridge® carpet makes
a quiet and almost incomparable decor.

Mr. Neil McGarry,
Drexel Hill Furniture Company
Springfield, Pennsylvania

carpet problem—at no charge. Simply call your
nearest Bigelow sales office. Or for a colorful, free
brochure on commercial carpets, write Dept. A,
140 Madison Avenue, New York, N.Y. 10016.
Find out for yourself why

people who know buy Bigelow *

Circle No. 19 on product card facing P, 107 —;
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YOU ARE INVITED TO ATTEND THIS NEW SHOW
& CONVENTION FOR CONTRACT PROFESSIONALS

More than 125 important product exhibits
and a seminar program led by leading con-
tract authorities will be presented free of
charge at the New York Coliseum, April 25,

26, 27, 1967.

Your visit to CONTRACT '67 will enable
you to see and discuss with manufacturers
the newest ideas, materials and products
and the application of these innovations to

your design and procurement problems.

If you are a contract designer, specifier,
architect, space planner, furnishings pur-
chaser, or in any way interested in com-
mercial/institutional interiors, CONTRACT
'67 has been created expressly for you.
You will not want to miss this vital once-a-
year contract event. Plan now to attend.

9:30 a.m.-10:30 a.m.

10:30 a.m.-11:30 a.m.

11:30 a.m.-12:30 p.m.

9:30 a.m.-10:00 a.m.

10:00 a.m.-11:00 a.m.

3:30 a.m.-10:00 a.m.

10:00 a.m.-11:00 a.m.

|1:00 a.m.-noon

’ROGRAM — 9:30 a.m. to noon, daily .

Program

TUESDAY, APRIL 25

Lawrence Lerner, President, Saphier, Lerner, Schindler:
Fees — The best methods of charging for contract design/planning services

Father William F. Burke, Ph.D., Director, Institutional Services, Inc., Catholic
Diocese of Brooklyn:

Contract furnishings requirements of religious institutions

Forrest Wilson, Feature Editor, Progressive Architecture:

Where is the personnel for the booming contract design industry coming from?

WEDNESDAY, APRIL 26
Marvin Affrime, Director, The Space Group:

Maintaining standards of quality in contract design while simultaneously fulfilling
corporate client requirements

Robert Hughes, Chief of Furniture & F urnishings Branch, GSA, U.S. Government:
How the government goes about specifying and procuring contract furniture

THURSDAY, APRIL 27
Lee Epstein, noted New York Attorney and counsel for the design industry:

What the space planner/designer should know about the law and contract
with clients

Tom Lee, president, Tom Lee Ltd.:
New problems and logistics that confront the hotel designer

Free for all Lerner, Affrime, Wilson, Burke, Hughes, Epstein, Lee

EXHIBIT HOURS — 11:00 a.m. to 6:00 p.m., LET

NEW YORK COLISEUM
APRIL 25, 26, 27, 1967

CONTRACT '67

c/o National Expositions Company, Inc.
14 West 40 Street address,
New York, N.Y. 10018

city._ s —
| plan to attend CONTRACT '67.
Please mail my free admission badge to my

nffina

Type of business

EXHIBITORS

Acco

Acme National

Allied Chemical
American Mat

Barwick

Bigelow Sanford Carpet
Birmingham Ornamental
Brite Lite Lamps

B. Brody Seating
Brunswick

Burwood Products
Callaway Mills

L. E. Carpenter

Central Irvel Drapery
Chairman of the Board
Chemstrand

Chicago Hardware Findry.

Clark Casual Furniture
J. R. Clark .

Columbus Coated Fabrics
Commercial Carpet
Contract Magazine
Coronet Industries
Craft Associates
Crown Products
Crown Rubber

Crown Wallcovering
Cypress Furniture
DelJong

Deluxe Fabricators
Design-Tex

Downs Carpet

duCor

duPont

Durawall

Etchings, Inc.

Etchings Int']

Excel Mfg.

Fine Hardwoods Assoc.
Finesse Originals
Fixtures Mfg.

Frankel Associates
Gasser Chair

General Drapery
General Tire & Rubber
Gladwin Plastics
Goodyear Tire & Rubber
Hercules

Hightstown Rug
Hitchcock Chair
Holland Shade

Hunt Country Furniture
. V. Chair

Institutions Magazine
International Crating
Jackson China

Jansko

Kirsch -

Laminated Veneers

Levelor Lorentzen

Luxo Lamp

3M Co.

Maharam Fabrics

Karl Mann Assoc.

McCordi

McDoweli-Craig

Menell Associates

Mohasco Industries

Monarch Carpets

Molla

Murphy Bed & Kitchen

N. A. Taylor

Norquist Products

No-Sag Spring

Owens Corning Fibergla:

Oxford Mills

Painter Carpet Mills

Parkwood Laminates

Permaglass

Piazza Originals

Pictures for Business

Porter Carpet

RCA Service

Rockland Mills

Ben Rose Inc.

Royalmetal

Rugcrofters

James Seeman

Segura Studios

Spaeth Displays

Standard Coated

Stanley Furniture

State of Newburgh

Stauffer Chemical

Stephen Leedom

Stylume Products

Surfline Div. Wall Tube
& Metal Prods.

Sweetwater Rug

Syracuse China

TechFab

Timbertone

Tree Time

Trend Mills

Tri-Mark Designs

Tropitone Furniture

United Chair

U.S. Vinyl

Valtronic

Virco. Mfg.

Virtue Bros.

Albert Voigt

Wall Tube & Metal

M. G. Wheeler

Wilmar Lamp

Ralph Wilson Plastics

Winn Anderson Fabrics

Lee L. Woodard

Larand Corp. Wunda Weve
James Lees Yorkraft
MANUFACTURERS

FOR EXHIBIT SPACE CALL
JERRY BROWN AT 212,564-8714



28

Inspired by the enchantment of Medilerranean lands . . .

ane of eighteen styles in the dramatic new Mediterranean

collection. Catalog available on request (SP-1157)

PERMANENT SHOWROOMS:
CLEVELAND » CHICAGO » NEW YORK ¢ HIGH POINY
LOS ANGELES » DALLAS » SEATTLE » JAMESTOWN

PHIL-MAR CORP. « 1100 E. 222nd ST. » CLEVELAND, OHIO 44117

Circle No. 20 on product card facing P. 170

DIRECTORY ADDENDA

A number of inaccuracies and omissions occurred
in our January Directory Issue and we wish to make
amends by publishing the following Addenda regard-
ing firm names, showrooms, and classified product
listings. We suggest that readers who plan to use
these firms as sources add this page as a supple-
ment to their copies of the January Directory.
[

Downs Carper Co., Philadelphia, Pa., has showroom
facilities at 1853 Merchandise Mart, Chicago; 295 Fifth
Ave., 12th Floor, New York City; 309 Home Furnish-
ings Mart, Los Angeles; 3610 Dallas Trade Mart, Dal-
las: and 388 Western Merchandise Mart, San Francisco.

The correct telephone number of E-Lite Co., New York
City, is 677-5070.

The contract showrooms of DiIrecTIONAL CONTRACT
FurntTure Corp. are located at 979 Third Ave., New
York City, and 6-121 Merchandise Mart, Chicago.

Burco Propucrs Inc., 716 Canal St., Stamford, Conn.,
manufactures plastic wall tile, metal wall and mirror
tile, and ceramic and mosaic floor and wall tiles. Tele-
phone: 325-3567.

ConTrACT CARPET ENGINEERING Div. Arpon Ruc MiLLs,
INc., maintains showrooms at 295 Fifth Ave., 5th Floor,
New York City; 13-148 Merchandise Mart, Chicago;
3622 Dallas Trade Mart Bldg, 2100 Stemmons Freeway,
Dallas; and 2939 East Washington Blvd., Los An-
geles.

An incorrect address was given for the national head-
quarters of the AMERICAN INSTITUTE OF InTERIOR DE-
sIGNERS. The correct location is 673 Fifth Ave., New
York City.

The correct address for Jack Lenor Larsen INc.,
Winy ANDErsoN Faerics, and Ja-Ev Fasrics, is 41 E.
11 St.. New York City. Telephone: OR 4-3993.

LV. CuHAR showrooms are located at 969 Third Ave.,
New York City; 325 N. Wells St., Chicago; 8900 Mel-
rose Ave., Los Angeles; 430 Pacific Ave., San Francis-
co: and 1658 E. Olive Way, Seattle.

ReminGgroN Ranp Lisrary Bureau, 801 Park Ave., Her-
kimer, N.Y. 13350, was omitted from alphabetical list-
ing. The firm specializes in library furniture and
equipment, including bookstacks, carrels, card catalog
cases, and seating. Telephone: 866-1330.

The Philadelphia showroom of Boris Krorn FaBrics
Inc. is located at 1611 Walnut Street. National show-
rooms and general offices of the firm are at 979 Third
Ave., New York City.

Product information rushed to you via computer. See
page 106 for details on services offered by CONTRACT.

Circle No. 181 on product card facing P. 10



A LIMITED EDITION IN THIS RARE CABINET WOOD WITH
UNIQUE GRAIN AND COLOR. DESK AND CABINET HAVE
COUNTER-SUNK-FILES* WITH TAMBOUR SLIDES; FACILITIES
FOR DICTATION EQUIPMENT; LEATHER WRITING BED AND
OTHER NICETIES OF APPOINTMENT. A CLASSIC DESIGN

BY KIPP STEWART. TUFTED CHAIRS DESIGNED BY JONATHAN
GINAT. DIRECTIONAL CATALOGS ON FOUR DESK GROUPS &
SEATING AVAILABLE ON REQUEST.

ENGLISH BROWN OAK

DIRFCTIONAL CONTRACT FURNITURE CORP. | NEW YORK SHOWROOM: 979 THIRD AVENUE 10022 | CHICAGO SHOWROOM: MERCHANDISE MART 10054
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the elegance of |

COHYDE

‘F‘ _,y

s 3
-~

vinyl wall covering

costs so little...
so easy to maintain

When specifying interior vertical
wall surfaces, consider the many
advantages of COHYDE. The initial
cost is but a fraction of most deco-
rative wall surfacings, yet requires a
very minimum of maintenance. U /L
rated, COHYDE's physical proper-

ties equal or exceed Federal Speci- |

fications.

With all that, COHYDE is beautiful.

Choose from the wide variety of J
textures, patterns and colors styled p

to coordinate with any decor or
motif. Write for our color brochure.
(Most Cohyde patterns available
with Tedlar finish.)

‘ Coated Fabrics

Interchemical Corporation, Coated Fabrics Division,
Toledo, Ohio 43601
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CONTRACT NEWS

e

MOHASCO INDUSTRIES has opened a 6,000 square-foot
contract furniture showroom in space 1191 at the Chi-
cago Merchandise Mart. Merchandise manufactured
by Basic Witz Furniture Industries, Futorian Mfg.
Corp. of New York, Barcalo Mfg. Corp., and Chrom-
craft Inc., all Mohasco subsidiaries, will be merchan-
dised through the Mohasco contract furniture division.

3JERVEN OF CALIFORNIA, carpet manufacturer, is re-
locating its New York offices and showrooms to 155
East 56 Street.

DowNs CARPET Co. announced the appointment of
CAMELOT CARPET CoORP., Miami, Fla., as distributor
for the state of Florida, excluding ten northwestern
counties, and including several counties in southern
Georgia. Camelot maintains showrooms at 71 N.E.
40 St., Miami.

Numaplast laminate, manufactured by Numa REs-
NICK, is no longer distributed or represented by L&B
PropucTs. The sales and promotion are under the di-
rection of Numa Resnick.

SCALAMANDRE announces the relocation of its
Angeles showroom to 122 S. Robertson Boulevard.
R. Donald Skinner, district manager, Gene Ashly and
Conrad Sanchez will continue to service the southern
California and Rocky Mountain area.

l,l)\‘

NEWELL MFrG. Co. is the new corporate name for
five operating firms, formerly known under the mar-
keting entity of The Newell Companies and doing
business under the individual company names of
Newell Mfg. Co., Western Newell Mfg. Co., Drapery
Hardware Mfg. Co., Angevine Co., and Silent Gliss.
All executive offices are now headquartered in Free-
port, Ill., with New York 261 Fifth
Avenue, manufacturing in Ogdensburg,
N.Y., and Freeport, Ill.

showrooms at
operations

A machine designed to produce very dense contract
grades of carpeting—>5/64 gauge—has been built for
BEAUTYTUFT INC., and will be in operation shortly.
The new machine was built by LeEwis Carp & Co.,
Chattanooga.

GENERAL TIRE & RUBBER Co. has leased exhibit space
in the Decoration & Design Building, New York City,
to facilitate sales of the new contract merchandising
group of woodgrain and unusual textured effect.

CHARLES S. MILES & ASSOCIATES, management con-
sultant has opened new offices at 155 E. 50 St.,
New York City.

Be informed and up-to-date—use our convenient

service in each issue

of CONTRACT. See page 106 for complete details.

free air mail information
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Four Seasons carpeting
could lay the groundwork for
some of your wildest ideas.

At times, every designer has to abandon a
marvelous idea because it isn’t practical.

But Four Seasons® indoor-outdoor carpeting
made with 100% Marvess* olefin face fiber
lets you go creative, all the way, without
sacrificing practicality.

Now you can recommend carpet for all
those places you’ve thought of, but never dared
carpet before. Lobbies, terraces, busy corridors,
washrooms, below grade areas, even around
swimming pools.

Whether you do design work on commer-
cial buildings, apartment complexes, hotels,
motels, schools or hospitals, Four Seasons
carpeting in rich colors makes any area look
warmer and more luxurious.

But don’t let that fool you. Four Seasons
is made with Marvess so it wears better longer.
It resists all kinds of abuse, inside and outside:
Heavy traffic, spilled ink, even sun, rain and
Snow.

Four Seasons is stain resistant and wipes
or washes clean. It dries quickly and is mildew-
resistant. It resists fading, stretching and
shrinking. It’s safe underfoot. Easy to install, it
can be cut to any size or shape. Needs no binding.

So next time you come up with a wild idea,
don.t‘ ]et the carpe"- THE FIBER THAT MAKES THE DIFFERENCE
ing floor you. Specify 0
Four Seasons, the
practical carpeting. OLEFIN FIBER

SREQISTERED TRADEMARK

FOUR SEANOXN INDOOR-
" OUTDOOR CARPETING

A PRODL}QT OF GENERAL FELT INDUSTRIES INC.

PAULINA £
{ AVENUE,NE

GE




PEOPLE

RicHARD ELDER and THOMAS WHITTINGTON have
joined the contract division sales force of Kroehler
Mfg. Co. Mr. Elder will cover the west coast; Cali-
fornia, Washington, Oregon, Idaho, Utah, Montana,
Nevada, Arizona, and Alaska, and will supervise the
contract displays in Kroehler Los Angeles and San
Francisco showrooms. Mr. Whittington will be sales
representative in New York, New Jersey, Connecticut,
Rhode Island, Massachusetts, Maine, Vermont, and
New Hampshire. He will headquarter in the contract
division’s new showrocom at 200 Lexington Ave., New
York City.

WiLLiaM H. MARTIN has been appointed sales and
service representative for the Dalton, Ga., area by
Dawbarn Div., W. R. Grace & Co.

WILLIAM RUDD has been promoted to national sales
manager of Boris Kroll Fabrics. He will headquarter
in New York beginning June 1, and will be succeeded
as middle western sales manager by WiLLiIAM G.
BUTLER.

L. PATRICK SCOTT, AID, has been named head of the
interior design division of Myrtle Desk Co., where
he has been interior design consultant for the past
four years. MARGARET REID HUNTER, a graduate of
High Point College, has joined the interior design
staff.

THoMAS R. FISCHEL has been named manager of
fiber sales of Dow Badische Co. He was formerly di-
rector of marketing at Firestone Synthetic Fibers Co.

JAMES M. M-GEOUGH has been appointed New England
representative of Samuel L. Dinkelspiel, Inc. of Chi-
cago.

LAWRENCE M. LEVINE was named national sales man-
ager of Selig Manufacturing Co. He was formerly
sales representative for the Ohio area.

Davip T. REYNoOLDS has joined the Home Fabrics
Division of Berkshire Hathaway Inc., as sales rep-
resentative in the New York City area. He will op-
erate from the 261 Fifth Ave, offices.

JAMES A. HURD has been named general sales manager
of Krueger Metal Products Co., Inc. Hurd will be re-
sponsible for planning and coordinating sales, adver-
tising, and marketing programs for Krueger. He suc-
ceeds FRANK A. DAUGHN who became district sales
representative in the metropolitan New York and
New Jersey area.

CARMEN LARISON GRAHAM, interior designer and wall-
paper/fabric stylist, has joined Stockwell Wallpapers,
Los Angeles. Mrs. Graham will represent the firm’s
contract design division, coordinating contract serv-
ices for commercial and institutional projects.

CHARLES A. LEHR has been appointed sales manager

for Don Rumsey Associates and will headquarter at
the firm’s San Franeisco showroom.

CONTRACT



GLASS
textured like
FABRIG? . ..

BURLAP by Mississippi. This striking pattern
combining the dramatic texture of fabric
with the gleam of glass brings an entirely
new light filtering beauty into your plans
for settings of lasting freshness—different

. . unusual . . . exciting.

Plan now to capitalize on the many
exclusive advantages of Mississippi patterns
—the translucent light diffusing glass that
adds imagination, utility and variety
unmatched by any other glazing medium. \

See your nearby Mississippi glass distributor.

Photo by Wesley Balz

Courtesy of House Beaunful Magazine

BURLAP patterned glass in reception room, Pan American Building, New York City. Architect: Space Design Group, Inc

MISSISSIPPI GLASS COMPANY

88 Angelica Street « St. Louis, Missouri 63147
NEW YORK CHICAGO =« FULLERTON, CALIF.

LARGEST DOMESTIC MANUFACTURER OF ROLLED, FIGURED AND WIRED GLASS
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some
chairs
just

fill
space...

chairs
do it
beautifully!

Catalog on Co
Metal and Wood
Chairs and Stools

Model 5395WS CH

TRI'PAR Manufacturing Co. » 1740 N. Pulaski » Chicago 60639

Circle No. 25 on product card facing P. 107
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CALENDAR

1967

March 19-22. Furniture Show. War Memorial Audi-
torium, Boston, Mass.

April 2-6. Spring Furniture Market. Jamestown,
N.Y.

April 14-21. Spring Southern Furniture Market.
High Point, N.C.

April 20-23. Semi-Annual National AID Conference.
Galen Hotel, Key Biscayne, Fla.

April 25-27. CONTRACT ’67—The National Contract
Show & Convention, sponsored by CoNTRACT Maga-
zine. New York Coliseum, New York City. For de-
tails contact: Mr. Jerome Brown, National Expo-
sition Co., 14 W. 40 St., New York, N.Y. 10018.
212/564-8714.

April 28-30. Spring Furniture Market. Dallas Market
Center, Dallas, Tex.

April 28-October 27. Expo 67—Universal Interna-

tional Exhibition of 1967. Montreal, Canada.

April 30-May 3. Sixth National Lighting Exposition,
New York Coliseum, New York City.

May 3-6. Natonal Association of Educational Buyers.
Hotel Fontainebleau, Miami Beach, Fla.

May 14-17. Tufted Textile Manufacturers Association
22nd Annual Convention. Diplomat Hotel, Holly-
wood, Fla.

May 22-25. National Restaurant Association Conven
tion & Educational Exposition, including Midwest
International Hotel-Motel Show. Navy Pier, Chi-
cago.

June 18-24. Summer Furnishings Market. Merchan-
dise Mart, American Furniture Mart, Chicago.

June 25-29. New York Lamp & Home Furnishings
Show. New York City.

July 9-13. Furniture Market, Seattle, Wash.
July 10-14. Furniture Market. High Point, N.C.
July 10-14. Furniture Market. Dallas, Tex.
July 16-21. Furniture Market. Atlanta, Ga.

September 14-18. National Association of Furniture
Manufacturers’ International Woodworking Ma-
chinery & Furniture Supply Fair. Kentucky Fair
& Exposition Center, Louisville, Ky.

September 15-20. American Institute of Interior De-
signers, 36th Annual Conference. Shoreham Hotel,
Washington, D.C.

September 27-29. Furniture Market. Dallas, Tex.

October 19-21. AH&MA Annual Convention. Statler
Hilton, Boston, Mass.

October 20-27. Southern Furniture Market. High
Point, N.C.

CONTRACT




an improvement
on nature

DAWBAC

superior carpet backing—straighter tufting rows
more even pile height...because it's engineered!!
]

Primary carpet backing is the basic structural unit of tufted rugs and
carpets. Doesn't it make sense to engineer a backing rather than depend
on capricious nature?

Engineered by Grace Fibers of polypropylene, DAWBAC" is a laboratory
conceived product that eliminates many of the problems in tufted car-
peting . . . makes it perform as consumers expect.

Uniform production is easier: there's less needle deflection, less bow-
ing; face yarns are more uniform in height, and DAWBAC*® is stronger!
Carpeting looks better: DAWBAC* is non-absorbent, so yarns dye better;
colors are not affected by jute oils and coverage of face yarn is more
uniform.

Carpeting behaves better: restretching is almost eliminated because
DAWBAC™ is stable. It does not absorb moisture and can be used in
many places not previously suitable for carpeting.

Carpeting sells better: backed with superior DAWBAC*. Who'd have
thought you could improve on nature? Grace Fibers. .. naturally.

DAWBARN DIVISION

CRACE FIBERS, DAWBARN DIVISION, WAYNESBORO, VA./ P, O. BOX 1023, DALTON, GEORGIA
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General Tire underiay installed by Fashion Carpets & Interiors, Houston, Texas.
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|
|

NATIONAL AGENTS:

AIR CREST PRODUCTS
2301 S. Paulina Street
Chicago 8, lllinocis

CROWN PRODUCTS CORP,

2121 E. Wheatsheaf Lane
Philadeliphia, Pennsyivania

GENERAL

CHEMICAL /PLASTICS DIVISION
Jeannette, Pa.

MARCH 1967

General Tire Sponge
Rubber Carpet Gushion
rates ovation at Houston’s
Hall of Performing Arts

The Jesse H. Jones concert hall is the 3001-seat
showplace of Houston’'s new cultural complex. Its
advanced architecture is complemented by superb
interior design. Such as the 7000 square yards
of luxurious General Tire Sponge Rubber Carpet
Cushion underlying its elegant carpeting for ideal
comfort and long service life. General Tire under-
lay is unmatched for applications like this. You
can specify from nine quality grades to custom-fit
any and all of your needs. Forinstallations sure to
give star performance in a supporting role, choose
General Tire Sponge Rubber Carpet Cushion.

Gras S b

Grecvierrileed O?/ﬂ(‘()ﬁ(/i/tbﬁll//l/

All qualities of Sponge Rubber Carpet Cushion manufactured by The
General Tire & Rubber Company are guaranteed to provide satisfactory
performance. This guarantee applies to installations on grade and
above grade, to include use over radiant-heated floors and cement floors.
Any General Tire Sponge Rubber Carpet Cushion which does not render
satisfactory service will be replaced and reinstalled without charge to
the customer.

THE GENERAL TIRE & RUBBER COMPANY

CHEMICAL/PLASTICS DIVISION ¢« JEANNETTE, PENNSYLVANIA
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SC#OLI.WEVE AN OUTSTANOING COMMERCIAL CARPET QUALITY

! wmwmm_m o 0 THPROOE — NON-AUERGENIC.
P : o § LONG WEAR - BASY CARE
CRATTED WITH THE SELL AND
DENSITY RUSHER 85 AND CRATTED «w‘
AN THAT HAS MADE PATCRAFT
AVALAKE ON-A MINIML 0 Tt 15 % AT
3. AYAILABE IN § COLORS. 12 1. W™
ONLY

£ JUTE BACKING — ¥ "
2 v YARDAGE BA3IS

t O
THE CARPET INDUSTRY

12 FT. WIDTH ONLY. AVARABLE OMLY N DYE
LOTS. MIrOMUM ORDER 400 SQUARE YARDS

YARDS

APPEOVED TO CARRY “301° CERTIFICATION LABEL

PRIMARY BACK OF POLYPROPYLENE

e

WIDTH ONLY. AVALASIE OMLY IN DYE
ORDER 400 SQUARE

s A s S A
MINIAMLM

12
oIS

WY PROPYLENE

€

SCROLLWEVE

AVANRASLE
WIDTH

g Fr
PRIMARY BALK

An Outstanding Commercial Carpet

To make a commercial carpet suitable for most commercial installations,

Patcraft developed “SCROLLWEVE" with a very compact, level loop, dense
pile—100% DuPont differential dye continuous filament nylon. Double
backing. Distinctively styled in eight two-tone colors including greens, golds,
blues, red and beige, “SCROLLWEVE" offers many years of handsome

appearance . .. low cost, profitable service. Moth-proof, non-allergenic.

Folder containing actual carpet samples in all colors sent free upon request.

Write PATCRAFT MILLS, INC., Dalton, Ga.
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CARPETS OF DISTINCTION
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075 Traditional
Railing Systems

For the design which invites a revival of the tradi-
tional style, see the distinguished JB collection of
handrail mouldings, spindles, ornaments, and finials.
The many JB Traditional components are reproduc-
tions of Old World designs. They originated from the

> JULIUS BLUM & CO., INC. CARLSTA

THE MOST COMPLETE SOURCE FOR ARCHITE

archives of European craftsmen and are manufac-
tured in bronze, steel, malleable iron, and aluminum.
These components are available from stock through
local fabricators. Ask for literature or see Sweet's
Architectural File 3e/BL or Industrial File 3b/BL.

DT, NEW JERSEY

AAE
AL WL

PHONES: CARLSTADT, (201) GE 8-4800; Phila., (215) MA 7-7598; New York, (212) OX 5-2236; TELEX 1-25961; TWX 710-485-7673



Distinctively Different

DOWNS
forward look

ACRILAN“*¢{% QUALITY WILTON

Unusual Styling . . .
Woven for Maximum Performance . ..
Perfect for All Public Areas!

9 Intriguing Color Combinations !

~ - .

9 basic tones, widely wanted advantages of Acrilan® acrylic fiber, and our own renown
for quality are but a few reasons to request complete details and our colorful Contract &¥ __:%
Carpet Brochure at once, Monsanto

Only wilton weaving by a wilton specialist could create such an unusually unique, dis-
tinctively different broadloom. Its boldly stated design, choice of 2 colorings in each of

DOWNS CARPET COMPANY, Inc., Philadelphia, Pa. 19134 Dept. C367 « Quality Carpets Since 1894
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40 Circle No. 31 on product card facing P. 107 =




INNOVATORS IN THE DESIGN OF LIGHTING

LIGHTOLIER o

Showrooms: 11 East 36th St N. Y.; 1267 Merchandise Mart Chicago; 2515 So,
Bway., Los Angeles; 1718 Hi

-Line Dr., Dallas; 4935 Bourg &

St., St Laurent,Canada

When low ceilings in your de- [
sign projects require an orna-
mental touch, consider these
designs from Lightolier's Port-
folio Collection, These are
two from a group of commer-
cially scaled fixtures in cur-
rent design themes which
relieve you of the expense and
uncertainty of custom work.

Luminous cylinders on a flat,
bone-white disc, Depth 8%,".
In 24", 33" and 49" diameters.

Starbursts of light in settings
of sparkling glass, on a con-
vex polished brass dome,
Depth 61", Available in 31"
and 39" diameters,

Write for our brochures of
custom-fashioned chandeliers:

Lightolier, Jersey City, New
Jersey 07305,




“What do I think she’s saying? She’s saying it’s cold in here,
the echo gives her the creeps,they spend $10,000 a year in floor wax
and she wishes they’d carpet with Herculon
like she used to have in the castle”

There's nothing colder than a cold
museum. Or an icy bank. Or a chilly
church. And they needn’t be. Not
when you can carpet them (and every
other institution or office building
too) with warm, practical, enduring
carpet of Herculon* olefin fiber.

Is Herculon another ordinary dull-
looking institutional carpet? No. It's
beautiful. And it stays that way too.
Because it's the easiest to clean of all
carpet fibers. It's chemically inert and
moisture resistant, so stains and soil
stay right on the surface until they
are wiped clean. Which keeps main-
tenance costs down to a minimum.

Further, Herculon stands up to a
constant parade of crowds. Its dura-
bility is almost unbelievable. Lab and
“inuse' tests prove Herculon matches
nylon in long wear and abrasion re-
sistance. And is far more abrasion
resistant than acrylics or wool.

Installation—even in the largest in-
stitutions—is no problem, either.
Herculon can save as much as $3
per square yard below competitive
carpet fibers of comparable bulk and
construction.

Esthetically, it's everything you
want. Magnificent color-fast solids,
multicolors and patterns. Densely

packed pile. Superb construction by
the country’s best carpet mills.

So. If you've been thinking about
commercial carpet for your next mu-
seum, think about Herculon, the com-
forting carpet. And give Mona Lisa
something to really smile about.

For further information, or for a
free copy of the new Architect/
Designer's Guide to Carpets of
Herculon, simply call, write or visit
Fibers & Film Department, Hercules
Incorporated, 380 Madison Avenue,
New York, N.Y. 10017. OX 7-0010.
Since when is there a carpet that has
all the answers?

Since when? Since Herculon.

The No. 1 polypropylene fiber for contract carpets,

HERCULES

*Reg. trademark of Hercules Inc., Wilmington, Del. for its olefin fiber.

42
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Faultless
Furniture

Faultless’ Furniture Caster Line
encompasses thousands of types,
sizes, and varieties. This vast
range of casters gives you pin-
point selectivity to order and
obtain the precise casters you
require, whether for office
chairs, couches, tables, T.V.
stands, tea carts, or pianos.
Your local Faultless
Representative is near
as the telephone book.
Or write to Faultless
direct.

Branch offices in principal cities of the U. §
Canada: Faultless Casters Limited,  Stratford, Ontario.

Circle No. 35 on product card facing P. 107
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A noise-less, scrub-less, mop-less, wax-less floor.

You are looking at 30 different samples of Mohawk
“Originals.” There are 44 more. This may sound boastful, but
they are absolutely the most exciting, imaginative commercial
carpets you can buy.

Ingenious color effects (with a choice of more than half a
million different shades) . Multiple pile heights achieve never-
before-achieved textures. Our inspired designers are inspired
by just about everything.

We'd like to give you another good reason for considering
Mohawk carpeting. It’s practical.

No sweeping. No mopping. No waxing. Just vacuuming.
That takes a lot less time, a lot less people and, obviously, a
lot less money.

Carpeting will also make your office or restaurant or store
quiet as a proverbial mouse.

And since Mohawk “Originals” are woven from Acrilan®
acrylic fiber they're stain-resistant, soil-resistant, moth-proof,
mildew-proof, you get the idea.

Remember, no job is too difficult for us to tackle. In-stock or
custom-made. No job is too big.

Get in touch with our commercial carpet department at
295 Fifth Avenue, N.Y. C. and ask for one of our specialists. We
“specialize” in hotels, motels, schools, churches, offices, super-
markets, lobbies, restaurants, banks, stores, theatres, night-
clubs, country clubs, libraries, bowling alleys, dormitories,
etcetera, etcetera.

MOHAWK
CARPET

Mﬁnsinto




To fill virtually every need in the total concept planning and
coordination of today’s business-institutional-commercial interiors,
Shelby Williams now brings to the designer, specifier, architect and
contract dealer a comprehensive selection of outstanding
furnishings. The single-source buying convenience offered by
Shelby Williams brings together the finest collection of contract
furniture ever offered. .. truly one great contract source. Address
inquiries to: Shelby Williams Industries, Inc., Merchandise Mart,
Chicago, lllinois 60654

=

MERCHANDISE MART, CHICAGO, ILLINOIS 60654

Wichila, Kansas

SUBSIDIARIES OF SHELBY WILLIAMS INDUSTRIES, INC.

SHOWROOMS  ATLANTA, CHICAGO. DALLAS, LOS ANGELES. NEW YORK, SAN FRANCISCO, SEATTLE
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WHAT HAPPENS TOA COMMERCIAL
CARPET THATS NOT GOOD ENOUGH TO
BE CALLED THE WORST?

Very simply, it doesn't get
the Enka Nylon Commercial
Grade label.

And the manufacturer gets
Enka's regrets, along with the
lab report from Nationwide Con-
sumer Testing Institute.

We mean it when we call our
construction and performance
standards The Worst Commer-
cial Carpet You Should Ever
Buy. And we back them up.

But almost invariably the
manufacturer comes back with
all the necessary improvements.
(Let’s face it, the Enka label can
help him sell carpets.)

Because the Enka label is the only one
that really helps you to buy a carpet.

Here's Why :

Other fiber makers may be long on
labeling programs. But they're kind of
short on standards. (Theyve got construc-
tion specifications, mainly. Set up accord-
ing to their own house rules.)

Enka's standards however, are per-
formance standards as well as construc-
tion requirements. They're independently
set up and administered by the Nation-
wide Consumer Testing Institute. And
they're based on the testing of the good-
looking, good-wearing eight dollar wool
loop made by one of the most famous
names in carpeting.

(Incidentally, it's called The Work-
horse of The Industry by carpet experts
with no particular ax to grind.)

So if you start off with The Worst
you automatically end up with something
good.

The Nationwide Standards:

1. Cleanability—Common stains, both
oily and non-oily, must be readily clean-

Before you buy the front of a carpet, read what’s on the back.

Enka nylon s a product of American EjRA Corp , Enka, N.C

MARCH 1967

able with water and detergents.
2. Resiliency— Thecarpetis
compressed 48 hours. It must recover

80% of its pile height  within 96 hours.
3. Resistance to Pilling—Samples of
the carpeting are tumbled in a drum with
abrasives and must show only a minimal
fiber distortion
4. Tuft Bind—Tufting that can be
torn out, with less than 7 pounds of pull
is unacceptable.
5.  Abrasion Resistance — The carpet
must withstand at least 10,000 revolutions
of an abrasion wheel before wearing down
to the backing.
6.  Pattern—The carpet must be a con-
tinuous filament loop type with loops of
even height for maximum wear.
7. Minimum Tufts—The absolute min-
imum is 56 per square inch. You can see
the effect of too few tufts
when you bend back the fac-
ing of a carpet and see the
backing. It’s called grinning.
And the more a carpet
grins at you the unhappier
you're going to be.

MJ%LH: e

= 8. Finished Pile Height—
Nationwide Testing says that
3/16" is the best height for max-
imum wear and minimum stress
9.  Primary Backing—Nation-
wide says it must be 9 ounces per
square yard, jute. Or a poly-
propylene backing.

10. Secondary Backing—It has
to be double jute or high density
foam welded to the carpet. The
foam must weigh at least 32
ounces per square yard.

Enka’s Claim:

Dollar for dollar you're bet-
ter off with nylon carpeting than
with wool. (If you buy a good nylon.)
And that's what the Enka label assures
you of.

Because Enka's the only fiber maker
that has independent tests run against im-
partial construction and performance
standards—standards we're proud enough
to talk about.

Write to us: American Enka Corp.,
350 Fifth Ave., N.Y.C.—WZ¢'ll send you
copies of the certified test reports of any
Enka-Nationwide approved carpetsyou're
interested in buying. And you can make
your own comparisons.

So if Enka says “Worst is Best,” it's
not some carpeting doubletalk.

In fact, we're reversing that trend.

PERFORMANCE TesTeo
LABORATORY appRov:s

COMMERCIAL
GRADE CARPET

S L (gns ot T

‘ ﬁ"—'-;': FESEESTIRIE e
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(80% Acrilan Acrylic 20% modacrylic pile)

acrylic fiber by

Monsanto

Rugged Beauties...of Acrilan.

Here are just a few of the many strikingly
beautiful rugs in Schumacher's new Acrilan®
collection. They're all so soft and spring-y
and so serviceable because you know the
many virtues of Acrilan. Add to this the art-
istry of Schumacher's touch and you have

48

§e T MUL A

FABRICS | CARPETS | WALLPAPERS | VELCRO™
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something really exceptional. For a home

. or your next contract assignment, be
sure to see this outstanding collection.
There's a design and size for every need.
F. Schumacher & Co., 58 W. 40th St., N. Y.
Showrooms: 939 Third Ave., N.Y. (at 56th St.)
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Do wood
...and you must
do well!

The rather cold, bare architecture

of today almost cries out for

the welcoming warmth of wood...

with its own wall furniture to match!
System Cado wall panels

are the handsome answer.

With a generous selection

of furniture components, the combinations
you can arrange are varied

almost beyond computation.

At once, you've conquered space twice.
Instead of bareness. ..the beauty of rare rosewood,
walnut, teak, or light oak.

Instead of clutter and confusion...

the most elegant storage imaginable...
and the full use of floor space as well.

Do, by all means, do wood.

You simply can’t do better.

’
-
>
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DESIGN POUL CADOVIUS

System Cado

Royal System, 1130 Third Ave., New York, N. Y. (212) 478-5400
325 N. Wells Street, Chicago. Other showrooms: Denver, Dallas,
San Francisco. In Canada: R. S. Associates Ltd.



Accordia-fold by Kirsch

is the new pleating system
that makes draperies

an architectural asset.
From inside or outside.

With this new snap-tape and dual-channel Compact Ar-
chitrac® rod, draperies can give your windows the trim,
tailored effect you desire.

HERE'S HOW:
Draperies made with Accordia-fold stack back into half

the space needed with conventional pinch-pleated draperies.
Sleek accordion folds and a unique new butt-type master
carrier give draperies a uniform appearance overall. No flat
fabric areas in the center, or on the ends.

Nylon tapes with snaps installed, hold pleats in single-
fold, front-and-back headings that stand erect, with no
bending or bunching. Draperies simply snap on carriers in
natural, graceful folds. No hooks, no pins (and no fuss).

Aluminum Compact Architrac is just a half-inch deep;
mounts flush to ceilings or inside cornices. Operating cords
and pulleys are concealed in the rear channel; self-lubricat-
ing snap carriers ride in the front channel for smooth,
trouble-free operation.

Never before have so many unique desirable features been
combined in one traverse system. Outstanding features
that make draperies an architectural asset.

Send for your Kirsch Accordia-fold catalog
today. (Accordia-fold is also available in Canada.)

.................................................................

Kirsch Company, Dept. T-367, Sturgis, Michigan 49091
Please send information on new Accordia-fold Pleating System.

Name.

Address

City.

State Zip*

*Mailing regulations require zip code.

.................................................................
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Perm-A-Lator Wire Insulators
Prevent Customer Complaints.

They’re Stronger, Longer-lasting =

—Never Let Cushioning Cup

Down Into Springs.

"Coil Feel” in furniture and mattresses

can cause come-backs—customer
dissatisfaction—can hurt your reputation
There is NO COIL FEEL with
Perma-A-Lator Wire Insulators . . .
never, ever! Padding can’t cup into
spring ‘openings. Why take chances
Specify nationally advertised Perm-A-Lator
Wire Insulators . . . for NO COIL FEEL

i
i

Flex-o-lators, Inc.
Carthage, Mo.
Plants in Carthage, Mo., High Point, N. C.

Circle No. 42 on product card facing P. 107
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If you want carpet that’s extremely durable,
easy to maintain, good-looking, and colorful,

JEA ]
A555,

P RING
\\ LONG WEA

.
SN

It’s very small.

Small initially—and extremely economical in the long run. Picot’s dense, level-
loop weave, with Jute secondary backing or hi-density rubber backing, tolerates
an unreasonable amount of abuse. Will not pill, fuzz or shed. Laughs at soil and
spillage. Perfect for large-scale, long-term installations in supermarkets, schools,
hospitals, apartment houses . . . wherever traffic i heavy and cost a factor.

“PICOT” IS ENGINEERED FROM ENKA CONTINUOUS FILAMENT NYLON FOR YEARS OF HEAVY DUTY USE

[ —————— e ———

1

| SEND FOR FREE SWATCH AND COMPLETE INFORMATION |

ln contract ca rpets I PHILADELPHIA Carpet Company, Contract Division |
I Allegheny Avenue and C Street, Philadelphia, Pa. 19134 I

the choice is I Yes, I'd like to see this economical, quality carpeting for :

: myself. Please send Picot swatch and information to: 1

: NaMme :

| Firm 1

General Offices: Cartersville, Ga. 30120 « Showrooms: I ADDRESS I
Chicago, New York, Los Angeles, San Francisco, I R I
Dallas « Also Crawford & Thompson in Atlanta, | Ciry STATE Zip |

: High Point, No. St. Petersburg L o e o s o st e e s s Yo el
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New registrants?
Not exactly new. They've been enrolling in large numbers at
many schools lately.

What's their specialization?
Student comfort with all the prerequisites ... versatility...
ruggedness . . . and beauty.

Quite a few of them, aren't there?

Right you are. Desks ... chests. .. study carrels ... chairs
... tables . .. headboards. In glowing wood grains and beauti-
ful solid colors.

. THE B.M.O.C.*

Any “drop-outs” in the group?
Not on your life. These ‘‘scholars'’ will be here a long time. In
fact you might say they'll be an institution at the institution.

What's B.M.0.C.?
*The Big Move On Campus—Troy's System 70 architectural
dormitory furniture.

Anything else | should know?

Yes indeed. For all the details, write to The Troy Sunshade
Company, Division of The Hobart Manufacturing Company,
Troy, Ohio 45373.

Shew rooms: One Park Avenue, New York/Merchandise Mart, Chicago/612 Grant Street, Troy, Ohio/ Houston Homefurnishings Mart, Houston, Texas wov q CMA
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STYLISTS
THINK
CONTRACT

It took many years of careful study and thorough
experience in the contract field to acquire the
enviable reputation La France stylists enjoy —
coordination of the right fabrics in the right colors and
the right designs — a constant, acute awareness of
contract market needs.

Thinking of La France for your next contract
assignment? Good thinking!

LA FRANCE raBrics diision of ‘Riegel TeXTILE CORP.

Uptown Showroom: 969 Third Avenue New York/Downtown Showroom: 145 East 32nd Street, New
York Sales Service Centers in 23 Principal Cities

Circle No. 45 on product card facing P. 107
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NOW
A Contract Carpet

You Can Use
Any W here, Looks & feels like wool with the resiliency of 16

clear sparkling colors generally found only in nylon.

A carpet for commercial use that looks and feels like carpet—not cold
hard linoleum.

A commercial carpet that has been on the market for over two years that
has met with favorable results in every catagory each time it has been sub-
mitted for analysis to the nations leading independent testing laboratory.

A commercial carpet on the market today (outside of the finer wools)

that has 21 oz. per square yard of face yarn.

One of the best values with true color and styling for commercial use that
proudly carries a DuPont 501 label of certification.

A commercial carpet with real color and design that truly meets the FHA
specifications as spelled out in Bulletin No. 44.

NEW VICTORY LANE

Contract Carpet

The following is all fact:

1. Colorfastness to light is far in ex-
cess of 40 hours.

2. Cleanability is rated as much better
than a “Grey Scale 4" where subjected
to various stains and wet cleaned.

3. Resilience is measured by its suc-
cessful results upon being tested under
50 pounds per square inch for 48 hours.
4. Resistance to pilling was measured
with an “Excellent” rating by the labs
of DuPont after being tested as follows:

(1) In corridors at different traffic
levels,

(2) Under a desk where -chair
wheels and foot shuffling
represent a severe pilling test.

(3) Tumbled with wooden blocks
and other materials represent-
ing conditions of rugged use.

5. Tuft bind was found to be 8 pounds
and therefore far in excess of the
normal strength required to pull out
tufting.

6. Abrasion resistance was tested on a
modification of the National Bureau of
Standards type leather abrasion ma-
chine where a #320 Aloxite Cloth was

used at a torque of 60 inch pounds. The
results was an excellent resistance to
abrasion in that over 28,000 revolutions
was needed to wear through to the
backing.

7. The pattern is a clean level loop of
a tightly twisted, extra long staple of
the finest quality DuPont nylon yarns.
The tight twist holds the pile together
and erect to resist pilling and give the
maximum in resilience.

8. The tufts per square inch is far
superior to most fabries on the market
—80 per square inch packed in for maxi-
mum wear and mutual support.

9. The pile height is the ultimate de-
sired for maximum wear and minimum
stress—3/16” or same as .185.

10. The primary backing is tufted on
the finest quality 10.5 oz. jute for maxi-
mum support, minimum distortion, and
for the greatest ease in handling and
installation,

11. The secondary backing is either a
double jute backing or our own high
density foam. The foam density aver-
ages 38 ounces per square yard.

Where else can you find so much to offer in one carpet?

PICK THE WINNER—GO VICTORY LANE

Mills, Ine., Dalton, Georgia

Los Angeles — Dallas — Chicago — New York

Circle No. 46 on product card facing P. 107
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GROUP NINE-EXECUTIVE: Risom’s special contribution to the executive environment. A collection of
furniture attuned to the modern concepts in architectural and interior planning—strikingly practical and
handsome furniture—sets a mood for the individual and an atmosphere for executive action, Desks, cabinets,
chairs, deftly designed in natural walnut; together with hundreds of Risom fabrics,
vinyls or leathers to choose from. Pieces that are indiv idually important—collectively

balanced. The Risom Group NINE-Executive planning brochure available on request, Jens Risom
Design

W fudutn i iga Inc.

Executive Offices:
444 Madison Ave., N.Y.C. 10022.
Showrooms:

Atlanta, Chicago, Los Angeles,
New York, San Francisco.

Sales Offices:

Dallas, Detroit, Minneapolis.
International:

Argentina, Australia, Canada,
Denmark, Great Britain, Singapore.




GAZEBOE

m Something Excitingly NEW under the Sun

B EXPANSIVE shelter from SUN and SHOWER for all outdoor areas—up to 270 square feet

m Freedom for furniture around single center column
m Simple installation—for you and your customer—easy UP and easy DOWN

®m Sturdy long lasting construction and materials

Taylor Made GAZEBOE/ adds festival fashion to pool areas, patios or
anywhere that a large area of shade is desired. It's a production product
that excels in protection and style and covers large areas with ease.

No other stock product can cover such areas—no custom made installation
can compete. GAZEBOE is styled in three sizes and tailored of

sun-tested fabric in five fashion colors—solid hues or bold stripes.

Full color brochures and details
are yours for the asking. Write
today or phone 518-455-0681 and
ask for Ron Banovic.

m ‘ MADE N. A. TAYLOR CO., INC. » GLOVERSVILLE, N. Y.

See the Taylor Made GAZEBOE in CONTRACT '67 — Booth 706



It’s the best thing they can do for a carpet.

So, when they recommend carpet to a client,
they goahead and recommend B.F.Goodrich sponge
rubber carpet cushion, too.

Our Plateau I, likely.

It's a flat and ripple cushion combined. Soft, but
not mushy. The flat’s on the top to support the
carpet. The ripple’s on the bottom to grip the floor
and add the bounce. And, combined, the flat and
ripple make the carpet last longer.

We make this cushion out of natural rubber. So
it doesn’t flatten out, never loses its bounce.

Unlike jute or hair cushion, you never see

4 Circle No. 48 on product card facing P. 107
|

are so many interior designers
throwing in the sponge?

Plateau II that’s mildewed or gone rotten. That’s
because millions of air cells keep it breathing.

No carpet cushion is this good, you say? To
prove our point, we guarantee Plateau II. Without
time limit.

Next time you need to soften up a client, throw
in the sponge. Our sponge. Plateau Il or any other
B.F.Goodrich carpet cushion. There's one for
every client. One in every price range.

Drop us a line on your company letterhead.
We'll see that you get some samples. B.F.Goodrich
Consumer Products, Dept.

CC-3, Akron, Ohio 44318. B‘FGOOdnCh
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BELGIAN
LINENS
MEAN
BUSINESS

Forget these glib adjectives. Let the facts speak for themselves. Modern machines a
production methods in Belgium convert the world's tallest flax into a vast range of li
weaves. No country makes such novelty weaves. The more traditional create sup:
backgrounds for prints.

These fine decorative fabric firms design and sell Belgian linens. They know they mean business.

F. Russell Anderson Erbun H. B. Lehman-Connor
Artlee Fabrics Facade by Paaul Gene McDonald
Brunschwig & Fils Falstaff Fabrics Herman Miller
Henry Calvin Fabrics Gian Fabrics Norbar Fabrics
Henry Cassen Greeff Fabrics Patterson Fabrics
Arundell Clarke Henrose Myron Paul Originals
Connaissance Fabrics Anita Henry Ben Rose

Dan Cooper Designs S. M. Hexter Rowen Fabrics
Creative Looms House of Verde Scalamandre Silks
David & Dash Howard & Schaffer F. Schumacher
Decorative Fabrics Jofa Isabel Scott
Decorators’ Walk Kent Bragaline Souveran Fabrics
Design Tex Kravet Fabrics Stroheim & Romann
Duralee Fabrics Laverne International Thaibok Fabrics
Eaglesham Prints Arthur H. Lee J. H. Thorp

Elko Fabrics Tressard Fabrics

THE BELGIAN LINEN ASSOCIATION
280 Madison Avenue, New York, N.Y. 10016



What

hospital operation

cuts out
noise?

(T he installation of Gulistan Carpet of course)

The Mercy Hospital of San Diego, California, chose Gulistan® Carpet with good reason. The more than
7000 yards of Charter Oak, a Gulistan commercial deep loop pile quality of Acrilan* acrylic pile, pro-
vides many benefits. Performance rated for Heaviest Traffic, it cushions steps and hushes sounds, provides
the peace and quiet and home-like comfort so welcome to patients and personnel. It provides non-slip
safety. All this plus easy care and low maintenance costs. Ask for the complete Gulistan story, and see
our catalogue in Sweet’s Architectural File #13L, A.I.A. File 28.

Stevens Gulist.ap_(C'a'rpe

es Division

At Mercy Hospital, Gulistan Carpet of Acrilan offers many advantages. Architect
Frank L. Hope & Associates, A.I.A., Contractor, Broadway Linoleum & Carpet.

v - . » ——————————————— ——— —— ——
&8 ! i 1 Gulistan Carpet Division, J. P, Stevens & Co., Inc.
& ’ . 4 295 Fifth Avenue, New York, N, Y, 10016

Please send me the whole story on how Gulistan Carpet contributes
quiet, warmth, comfort and beauty at less cost to hospitals. Include
free samples of Gulistan Carpet.

Hospital__

Position

Address

9
|
|
|
|
I

Name |
I
I
|
|
|
|
|
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ARDWICK

customized this beautiful, durable carpeting for

the consistently used ballroom of Milwaukee's

famous Phister Hotel. A combination of 709% wool

and 30% nylon, plus sturdy 3-frame 9-wire construction
ensure long lasting service and graceful mellowing
through many years of genial hospitality.

The Phister selected an exquisite gold and beige
design against a soft blue background to complement
the rich paneling of

Milwaukee's Phister Holel rolls oul 118 Darly BGOP i voor oo

(7038 square yards of ,t/) And they selected

Hardwick for their unequalled carpet crafting experience.

Contract

CARPET

from Hardwick comes in a limitless selection of
colors, fibers and patterns . . . and it always comes on-time with the

best edge on price thanks to modern streamlined operations.

ST ol X v S 0\ ]
= i o R (S

HARDWICK & MAGEE COMPANY

Lehigh Avenue at Seventh Street, Philadelphia, Pa. 19133 O Chicago Dallas Detroit New York San Francisco Los Angeles Denver Louisville
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A few minutes ago this wall was covered.
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If a carpet

wants to keepup

a good front

it betterstart

outwitha
darn good back

How well a carpet holds up, often
depends on what holds the whole carpet
together. In the casc of tufted carpeting,
the primary back holds the whole carpet
together.

Poly Bac is a primary tufting back
woven of polypropylene yarn. It keeps
tufted carpeting better looking, over a
longer period of time than ordinary pri-
mary backings.

To begin with, carpeting made with Poly
Bac can be shampooed as often as is
needed. Since Poly Bac doesn’t contain
oils or lignins, there’s no danger of un-
sightly stains (browning) coming through
to mar the face of the carpet,

In addition, bugs and bacteria will have

)

POLYPROPYLENE

Dae

Circle No. 54 on product card facing P. 107

nothing to do with Poly Bac. And that old
problem of mildew causing the backing to
rot, is no problem where Poly Bac is con-
cerned. Even in below grade installations.

Finally, carpets tufted on Poly Bac are
more stable. (Poly Bac is completely im-
pervious to humidity, the major cause of
carpet shrink or buckle.) Restretching is
minimized.

So remember, no matter how much (or
how little) tufted carpeting may cost, if it
wants to keep up a darn good front, it bet-
ter start out with a darn good back.

Patchogue Plymouth Co.

295 Fifth Avenue, New York 16, New York
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Give me a room
with some zing. Give me a room

that's comfortable.

Give me a
functional room.

Give me a room that's
warm and peaceful.




Give them Simmons rooms

The coed, the convalescent, the nurse
and the traveling salesman have very
specific ideas about their rooms—
ideas that dictate very different types
and styles of furniture.

Anticipating all their needs is the
business of our Contract Division—
the major supplier of furnishings for
dormitories, nursing homes, hospitals,
hotels and motels.

Simmons makes it easy for you to
specify the latest in styles and func-
tions for the rooms you're designing
or furnishing.

Take the exciting new PACE Col-

lection, for example. PACE dormitory
furniture lets you design interiors pre-
cisely the way you want without the
expense and uncertainty of ordinary
millwork cabinetry. It gives you an ex-
tensive selection of wardrobes, desks,
chairs, built-in beds and accessories
in the style, color and finish you prefer.

PACE hospital and nursing home
furniture excels in durability, construc-
tion simplicity for easy cleaning and
maintenance, style and long-term
value. The line of Simmons patient-
care beds and bedding, including
famous Fabrisan-covered Beautyrest

)
L

>l i

L
o

mattresses, gives you the widest selec-
tion in the health-care field.

For hotels and motels, ask for
Simmons Britannia—a popular new
line of English colonial wood furniture,
or Castillo—quality wood furniture with
an exciting Spanish flair.

Call your local Simmons represent-
ative for advice on any contract furni-
ture buying. And be sure to ask him
about Simmons liberal financing plans.
If you prefer, write directly to us.

§| simmons

CONTRACT DIVISION « MERCHANDISE MART  CHICAGO, ILL. 60654
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“When profit counts in an establishment,
this is the dance floor to specify.

SICO Dance Floors provide room versatility not possible with
expensive, permanent dance floors. Their top grade parquet oak
dancing surface reflects uncommonly good taste, enhancing the
decor of any establishment. Yet it’s built to stand up under years
of use. Once in position, an assembled SICO Dance Floor will not
creep, even on carpet.

Any large public dining or banquet room can earn an extra
$20,000 and more in just one year with a 9 x 12-ft. SICO Portable
Dance Floor. The arithmetic is simple. Take 10 couples spending
an average of $64.10 per evening of dancing. Multiply that figure
by six evenings a week. Multiply again by the 52 weeks in a year
and you have a figure in the neighborhood of $20,000. And that’s
a good neighborhood to be in at the end of the year.

What better way to build customer satisfaction, sales and profits

in hotels, motels, clubs and restaurants? SICO INCORPORATED
RTINSy s
Write for free demonstration sample and brochure. No obligation. 5215 EDEN AVENUE SOUTH

MINNEAPOLIS, MINN. 55436
DEPT. 2610

ALSO gT & T = g
FROM *\Wj ?\rn Ll H 23
f‘ﬁ‘-— - P . 4
SICO: ¢
Portable Stages Portable Folding Portable Portable
Banquet Tables Table Caddy Room Service Tables Conference Tables
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Now, a carpet tile!

Ozite introduces the soft, warm, quiet tile that never
needs waxing or polishing... because it's carpet!

Now get the benefits of a soft floor covering with the installation advan-

hges of tile. New Ozite Carpet Tiles are 12-inch squares of long-wearing
zite Carpet, with a soft rubber back for extra plushness. They're made
Vectra fiber — the amazing fiber that resists stains from food, drink, even
ousehold chemicals. m Ozite Carpet Tiles are colorfast. Won't rot or
ildew. (ldeal for below-grade installations.) They bring new comfort,
warmth, and quiet to offices,
stores, schools, motels, hotels,
restaurants. No costly waxing
or polishing. Dense, firm surface
resists soiling. Just vacuum
clean. In case of accident, indi-
vidual tiles can be easily re-
placed. m Ozite Carpet Tiles are
simple to install with Ozite adhesive. They cut easily with a sharp knife
or scissors. Can be installed in sections. No involved estimating. Minimum
of waste. m 16 colors give unlimited designs. All colors also available in
broadloom widths. m Where will you use Ozite Carpet Tiles made of Vectra
fiber? Use your imagination! m Read about the technical advantages on
back, then mail coupon for full details!

i o SESERSES

HAAING o

¥ * B
+ Good Housekeeping -

As ad\;e;ttl‘se.d in-m magazine
{1ziTe CARPET

“ 0zite is the registered trademark of the Ozite Corporation — 7-120 Merchandise Mart Chicago, Illinois
" Vectra is the registered trademark of the National Plastic Products Company, Inc., for its olefin fiber. Vectra makes fiber only, not carpet.

TILES rmade with \/cClly

OLEFIN FIBER



OZITE CARPET TILES MADE OF VECTRA FIBER
OFFER THESE OUTSTANDING FEATURES!

Greater durability than carpet
costing twice as much!

3,000 revolutions of abrasion
wheel have $11.95 retail acrylic
carpet down to the backing!

But the wheel, which quickly spins
off years of wear, barely makes a
dent in Ozite Carpet Tiles. Ozite's
unique manufacturing method per-
mits use of staple fiber of higher
tensile strength than normally used
in regular carpet.

Greater stain resistance!

Wool Polypropy'ene

Competitive carpet fibers absorb
moisture to varying degrees, up to
27%. But Vectra polypropylene
fiber has zero (0%) moisture re-
gain — making it amazingly stain
resistant. Vectra fiber is resistant
to most acids, alkalies, salts, sol-
vents and oxidizing agents that
tend to bleach and stain competi-
tive products. Ozite Carpet Tiles
resist spotting and bleaching from
ammonia, chlorine, coffee, tea,
soft drinks, shoe polish, merthio-
late, catsup. Vectra fiber won't rot
or mildew, won't support fungus
growth, is non-allergenic and vir-
tually non-static.

Greater fade resistance!

Wool Acrylic
100 hours 160 hours
Polypropylene Polypropylene
Nylon without stabilizers with stabilizers
100 hours 216 hours Qver 2.000 hours

Finest quality high-density
foam rubber back!

Impregnated into the back of the
carpet, not just laminated or bonded.
Absorbs impact, improves acoustics.
Porosity of inter-connecting air cells per-
mits effective vacuuming . . . allows evapora-
tion of condensation, making Ozite Tiles ideal
for below-grade use.

Most manufacturers of piece-dyed
carpets try for 40 to 60 hours fade-
resistance under Fadeometer test-
ing. Even stock-dyed carpets strain
to reach 200 hours. The special
stabilizing chemicals used in the
solution-dyed Vectra fiber enables
it to resist ultraviolet rays — and
permits Ozite to guarantee its
carpet tiles to withstand 500 hours
of Fadeometer test without dis-
coloration!

OZITE CORPORATION
Dept. C

7-120 Merchandise Mart
Chicago, lllinois

Please send me complete infor-
mation plus sample swatches of
new Ozite Carpet Tiles.

Name

Firm

Title

Address

City

State Zip Code

L e e e e S e e S S S S B




rtesy, American Seating

This is the first of a two-part series
on School Furnishings. The second in-
stallment will appear in the April issue.

MARCH 1967

ToraL educational construction costs in
the United States were in excess of
$6 billion in 1965. Since an additional
10 percent is the average for furnish-
ings and equipment, a gigantic new
market, amounting to approximately
$600 million has been added to the
furnishings industry. Owing to peculiar
economic conditions, most of this pur-
chasing of furniture, carpeting, fabrics,
and equipment goes to specialists in
the field. Once a seasonal industry,
with peak purchasing in April for de-
livery in August, the pattern of school
buying has broadened and is becoming
a year-around industry. In some
measure this change is due to the in-
ability of vendors to deliver all neces-
sary material within a limited period
of time. There is also the impact of
Federal government funds, through the
U.S. Department of Housing & Urban
Development, amounting to more than
$300 million in grants and subsidies
to level out peaks and valleys of buy-
ing and delivery.

It is largely the impact of huge
orders on an infrequent schedule that
creates difficulty for the average local
or regional factory to bid for and se-
cure business from educational insti-
tutions. As a result, a major portion
of this lucrative trade flows to a few
national giant companies with produc-
ing plants in various parts of the

CONTRACT

March 1967

SCHOOL FURNISHINGS —I

A $600 MILLION YEARLY FURNISHINGS MARKET, CURRENTLY

CONTROLLED BY LARGE SPECIALIZED MANUFACTURERS
f BECAUSE ORDERS ARE HUGE,
-4 BIGGEST BUYER IS THE FEDERAL GOVERNMENT, ACCOUNTING FOR
ONE-HALF OF ANNUAL EXPENDITURES.

SCHEDULES INFREQUENT.

BY LOUIS S. BING

United States. They are therefore able
to shift output as required to maintain
an orderly flow of production. In addi-
tion, many local and regional factories
participate in this market. This is es-
pecially noticeable in areas such as
the West Coast, Southeast, and South-
west, where markets are geo-
graphically protected, and also in the
classifications of bedding and seating
for lounges, libraries, and student
union buildings where local uphols-
tered furniture factories are keen com-
petitors. Metal and plastic chairs and
tables for dining are also purchased
locally throughout the country owing
to their availability.

In case goods for dormitory bed-
rooms, the heart of the education fur-
nishing trade, the principal competi-
tion of the large factory resources
comes from the local contractor on the
job, either using his own woodwork-
ing mill, or a millwork subcontractor
who can provide a built-in substitute
product of wardrobe, desk, storage
chest, and bed frame attached to the
bedroom wall. A peculiarity of the fur-
nishings for dormitories is the fact
that Federal dollars are available only
if the furnishings are actually attached
to the walls or floors; movable fur-
niture pieces become ineligible for Fed-
eral financial subsidy. As a result, fac-
tory manufactured furniture has also

71




SCHOOL FURNISHINGS

become, largely, prefabricated built-in
furniture. Special problems of design,
engineering, and production therefore
tend to eliminate the smaller and less
experienced factories and business us-
ually flows to national producers or
local woodworking mills.

The organization of the educational-
institutional industry is of special in-
terest, and quite different in its pat-
tern from the movement of furnishings
for offices, hotels, motels, or other con-
tract uses. Since the principal source
of funds is from various levels of gov-
ernment (Federal, State, county, or
city subdivisions), purchasing tends to
centralization. Private and parochial
colleges also often participate in public
grants, and their purchasing parallels
that of public schools and colleges.

At the fountainhead of the distribu-
tion of funds and the placing of orders
are the government educational of-
ficials. However, there is no uniform-
ity of pattern. In many states of this
country, purchasing flows from the
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various G.S.A. offices (General Serv-
ices Administration), or from state
Departments of Education, or state of-
fices of Purchase of Supply. At county
and city or township level, purchasing
can be from purchasing agents, or
school principals, or special school au-
thorities.

A successful operation and a model
of efficiency is the Dormitory Au-
thority of the State of New York, with
offices in Albany; it is one of the larg-
est purchasers of educational institu-
tions in the United States. Created in
1940 by an act of the New York State
Legislature, this agency has the privi-
lege of issuing its own tax-free bonds.
The Dormitory Authority of the State
of New York supervises, finances, de-
signs, constructs, furnishes, and equips
educational facilities for private col-
leges in the State of New York. For
the State University colleges, the
Dormitory Authority is empowered to
do only dormitories and dining halls.
Bids are requested and contracts

The new student center at Canisius

College, Buffalo, N.Y., designed by
Thomas Justin Imbs, AIA, boasts a
main lounge on the second floor cen-
tered around an wupholstered sunken
fireplace pit (left). Ottomans covered
in gray and persimmon Ford fabrics
replace end tables. Bucket seats from
Directional, set up
tables, provide accent furniture group-
ing for writing letters, etc. The main
foyer in the Center (above). features
100-ft. long Canadian granite wall, two
open stairways with teakwood rail-

around marble

ings, floor strips in white, lavender,
and olive, special chandeliers with Al-
timira glass.
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Dramatic view of Heywood-Wakefield installa-
tion of auditorium chairs in the Loretto-Hilton
Theatre for the Performing Arts at Webster
College, Webster Groves, Mo. (right). The riser-
mounted chairs have wood panel inserts, aisle
lights, wood arms, and row numbers. Audi-
torium wings form lecture rooms through the
use of partitions that open up from the main
floor semi-circle. Architect was Murphy &
Mackey. Circle No. 101

Mathematics/science desk from American Seat-

ing (below) is one-piece unit featuring sculp-
tured seat and air-cushioned back. Seat swivels
a full 100 degrees. Basic math tables appear on
desk top which can be marked by grease pencil.

Circle No. 102.

Scooped seat, upholstered contour back, and
wall-saving construction are distinguishing fea-
tures of American Chair Co.s student chair
(above). Circle No. 103.

Combination wardrobe, lavatory, and dresse
from Corco (near right), functions as room di-
vider separating rooms at the Quincy College
Friary, Quincy, Ill., into sleeping and study
quarters. Circle No. 104.

Herman Miller MBP-C pedestal base chairs (far

right) were installed on a sloping floor in lec-
ture room at the University of Illinois campus
in Chicago. Shells are black fiber glass, pedes-
tals are black with stainless steel floor caps.
Counter tops have Eames vinyl edge and plastic
laminate tops. Cirele No. 105.

MARCH 1967
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awarded for an eighteen-month period.
Orders are placed against these con-
tracts for the various projects, creating
enormous continuous factory cuttings.
One of the sources of funds in New
York State and other states is fre-
quently government grants or loans,
authorized and arranged in advance.
There is a minimum of credit risk in
the educational field. Firm orders are
normally rediscounted at commercial
banks and are for practical purposes
the equivalent of cash.

Working in cooperation with the
state, local government or private col-
lege, the architect is designated for the
design and construction supervision of
each job. It is he (personally or with
his associates or an employed profes-
sional designer) who designs or selects
the furnishings, writes specifications,
and usually offers the complete job for
competitive bidding on private college
projects. State University dormitory
and dining hall project furnishings are
selected and specified by the Dormitory
Authority of the State of New York.

A minimum competition of three
bidders on Government jobs is the us-
ual procedure, although private college
and school jobs may be with one pre-
ferred contractor. If furnishings of any
kind are included in the general con-
struction, the bidding contractors re-
quest estimates, and in due course,
one of the general contractor bidders
gets the award of the job. It is at this
point that there wusually occurs a
strenuous re-submission of bids and
offerings and prices are refigured to
“bed-rock.” Big national manufactur-
ing companies customarily use their
own highly trained sales representa-
tives to make contacts with architect
and G.C. (general contractor), and
find themselves re-bidding ‘“against
the field”: including other large man-
ufacturers, local factories and distri-
butors, sub-contracted lumber mills,
and in California, Illinois, Massachu-
setts, and several other states, prison-
made products of state institutions.

For servicing, these national pro-
ducers wusually share responsibility
with their dealer-on-the-spot, and pay
a percentage fee to them for the logis-
tics of delivery service on breakages
and damages. Dealerships are vested in
many types of organizations, including
»ffice supply dealers, school equipment
dealers, independent local furniture
stores, architects, designers, contract
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furnishers, and others qualified to
serve.

The completion of the furnishing
jobs is wusually by delivery, priced
f.o.b. under cover to the site of con-
struction. Actual placing of the furni-
ture is done by local labor, often col-
lege employees and students them-
selves.

A new trend in dormitory construc-
tion and operation is the entrance of
private capital for an income produc-
ing investment. Tishman Realty &
Construction Co. of New York and
other active enterpreneurs have built
dormitory facilities at the University
of Wisconsin, University of Illinois, and
other large colleges and have enjoyed
a good return on capital. These enter-
prises take advantage of the uniform-
ity of public dormitory facilities to
add more luxury and hominess and
to give more comfort to the group of
students of better than average afflu-
ence.

This huge segment of the interior
furnishing industry is not without its
problems, and there is much evidence
of self-criticism. Most often enunci-
ated objection to current practices is
that insufficient time is allowed for
planning and implementing jobs. Too
often, architects, interior decorators,
and vendors are rushed to apply their
best talents to a new school or college
building, and are under too much
pressure for immediate delivery of
service or merchandise. The very im-
mensity of the demand has spread the
buying pattern from a seasonal to an
all-year industry, but tensions for
speed of accomplishment still prevail

There is also criticism that all too
often financial pressures compel the
purchase of inadequate furnishings—
not sub-standard in quality, but often
lacking in good taste or individuality.
Most contracts for purchasing include
a condition that qualifies articles as
specified or “equivalent substitutes,”
which often results in undistinguished
and monotonous repetitions of decor.

Comment is frequent too that serv-
icing of merchandise is inadequate and
that too often there is not sufficient
financial margin to provide service fa-
cilities. Complications arise from the
relationships of manufacturers and
dealers, but misunderstandings do not
mend chair legs broken on delivery.

Most of the emphasis in school and
college furnishings is on equipment for
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A Bewvco posture chair features center
post seat height adjustment, assures
comfort with formed plywood or mela-
mine seat and back. Circle No. 106.
B General purpose chair from Jens
Risom, with solid white ash frame and
walnut back and seat, can be stacked,
used as side or lecture room chair.
Circle No. 107.

€ Dormitory lounge furnishings from
Armstrong Furniture feature frames of
solid oak. No screw-in legs are wused.
Circle No. 108.

D-E The Pace line of dormitory furnish.-
ings from Simmons includes dressing
units with chest, shelf and mirror,
wardrobes, desk, wall-a-bed which en-
ables the bed to fold up into the wall.
Furniture walls utilize ganged bases
with common sides, one side wall doing
the work of two. The open wall-a-bed
unit consists of bed frame with count-
er balancing mechanism, upholstered
headboard, and mattress. Circle No. 109.

F The Study/Mac 90 from McNeff In-
dustries can be wused individually or
in groups with common side and di-
vider panels which completely -close
in the sides of the unit. Circle No. 110.
G The I-frame solid steel structural
system is the basis for this line of
Hugh Acton school furnishings, which
includes study and test tables, carrels.
dictionary stands, and bookcases. Circle
No. 111.

H Thonet built-in student room furni-
ture at Sigma Alpha Mu fraternity
house, Syracuse, N.Y., features ward-
robe-storage wunits, desks, bookshelf
units, cork tackboards, and chests.
Circle No. 112.
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original installations. With an average
life of five to seven years for bedding,
eight to ten years for upholstered fur-
niture, and twenty to twenty-five years
on case goods, the replacement market
is often neglected. Often replacements
are ordered by school superintendents
or purchasing agents who follow a path
of least resistance and reorder equip-
ment as originally provided. Oppor-
tunities to improve school environment
and efficiency are thereby lost, as the
communications about new designs do
not percolate to this widespread level
of ordering and buying.

Many participants in the industry
would welcome the addition of new
factories producing and adding to avail-
able resources. Almost without excep-
tion, the biggest furniture manufactur-
ing producers are not active in pro-
viding material for this enormous and
growing market. The principal sources
now active have given excellent serv-
ice, but often are booked to capacity
and unable to deliver large orders
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within a period of many months. In
this industry, with its variable in-
cidence of purchasing, regional and
local factories will not be eager to take
risks with their usual production and
distribution. Local millworking plants
are mainly an expedient substitute for
more sophisticated furniture, which
should be engineered, designed, pro-
duced, and distributed for the pecu-
liarities of this new demand.

In California the 1960’s have brought
a new phenomenon in college develop-
ment; the ready-made complete col-
lege, from farm land to campus in one
leap. Californians have seen the ex-
pansion of state colleges, at new cam-
puses in Santa Maria, San Mateo, Palo
Alto, and a new university at Santa
Cruz; others are opening to accom-
modate thousands of students from
their inception. Other states will fol-
low this example, and equipment of
all kinds for education in the U.S.A.
will grow in volume and in speciali-
zation. (C)

A Room setting at Pratt Institute,
Brooklyn, N.Y., with furniture by
Royalmetal, contains an L of furni-
ture components including a bed,
three-drawer dresser, bookcase, and
desk. The worktop is especially
designed for art students, and can
be raised, lowered, and angled on a
pole hidden in one of the pedestals.
Storage for drawing boards is lo-
cated under the top. Circle No. 113.
Adjustable Luxo lamps located over
the desks, provide the basic lighting.
Circle No. 114.

B Stacking chair from John D. Wil-
liams is made of solid welnut or
oak/oiled finish. Six chairs stack
48 and one-quarter inches high
in an wupright position. Circle No.
115.

C Interior wview of the Academic
Center, University of Texas, Austin,
designed by 1.S.D. Ine. Architect
was Jessen, Jessen, Millhouse, Gree-
ven & Crume; George L. Dahl, asso-
ciate architect.
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D Lounge at Utah State is furnished
with modern chairs, tables, sofas,
end tables, and cushioned benches
from Metropolitan Furniture. Circle
No. 116.

E Unique study top combinations
from Virco Mfg. provide for left
or right side entry so that one of
each unit can be placed side by side
to eliminate conventional aisle
spaces. The trapezoidal shaped tops
can also be used to form curved
seating arrangements following the
shape of the room. Circle No. 117.
F A double pedestal, all-steel desk
for teachers or administration per-
sonnel from Stylex, features chrome-
steel legs, flush drawers, flush sides,
and a one-piece panel. The right-
hand pedestal includes a suspension
file drawer, and the bow drawers
have adjustable partitions and
double-wall fronts. Circle No. 118.
G Corry Jamestown is offering a
series of redesigned bookcases with
plastic track assembly assuring quiet
opening of doors. The Doric (left),
has legs and trim frame base. The
Doric II (right), has no trim frame.
All models have sturdy painted steel
tops. Circle No. 119.

H Student dining room at Univer-
sity of Illinois, Champaign, is fur-
nished with Howell rectangular and
round tables and side chairs with
satin chrome frames. Circle No. 120.
| General Fireproofing chairs with
tablet arms are used in a free-stand-
ing arrangement in photo. At the
Chicago Circle Camvous of the Uni-
versity of Illinois, they are also at-
tached to pedestals in classrooms or.
without tablet arms, theu are used
with stacking tables. Circle No. 121.
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As built in 1881 . . .

RENOVATION:

remodeled in 1900 . . .

M T

and again in 1927.

UPDATED LOOK IN DOWNTOWN AKRON

TWO ENTERPRISING BROTHERS—
ONE A REALTOR, ONE A DESIGNER—
JOIN FORCES AND TRANSFORM
MONEY-LOSING COMMERCIAL
BUILDING INTO A CIVIC GAIN
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LocateEp just one block from a major
urban renewal area in downtown Ak-
ron, Ohio, an old commercial build-
ing at 73 East Mill Street faced a
rather bleak financial future. Built in
1881, it suffered by comparison with
the newer structures rising in the re-
newal district, rental space remained
vacant, and the building, up for sale,
had no buyers.

Realtor/builder Russell Mazzola,
who had the listing, took stock of the
situation. Empty for four years, with
out-moded facilities and very little eye
appeal, the building still had the ad-
vantage of its downtown location. It
lent itself well to a professional of-
fice building, and updated rental space
of that sort was scarce in the area.

Gambling on the potential of the
property, Russell Mazzola with his
brother John Mazzola, NSID, who
heads his own interior design firm
in Akron, joined forces and purchased
the building. They set up a plan and
budget for a thorough renovation, with
John in charge of the design program,
both inside and out.

While work on the new exterior was
underway, realtor Russell approached
prospective tenants with renderings of
the proposed renovation and detailed
floor plans. The biggest selling point

was the rental rate of $2.50 per square
foot, including heat and air condition-
ing, as well as janitorial services—a
figure one-third less than comparable
office space. In short order, the en-
tire building was rented.

As part of the lease agreement, ten-
ants were able to incorporate their
space requirements, planned by John,
into basic construction work, at a cost
savings for themselves and the Maz-
zola owner/builder team as well. While
working with John on their space so-
lutions, the tenants realized the ad-
vantages of total integration of design
and ultimately commissioned John to
design their interiors. The result is a
handsome and harmonious entity, with
exterior facade, inner public lobby,
corridors, and elevators, plus tenant
floors complementing and fortify-
ing the basic over-all design concept.

Typical of the interior planning are
the offices of the Jewish Family Serv-
ice and Jewish Welfare Fund agency.
The size of the building was ideal for
their needs, using two floors to sep-
arate the Family Service, which does
counseling, from the administrative
Welfare Fund.

The space needs of Family Service
on the third floor included the agency
director’s office, ample counseling
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73 East Mill Street, as it
appears today (left and
above) after extensive re-
novation by Russell and
John Mazzola. For the pro-
ject, Akron’s Urban Design
and Fine Arts Committee
recently honored the Maz-
zola’s with a design award
in recognition of the build-
ing’s esthetic contribution
to the city.

Remodeled elevator area on
upper floor (below) is
sheathed with Videne wall
paneling.

Before and after views of the main floor lobby.
The original brick wall was retained and turned
into @ handsome sculpture by Harry Wheeler.
Photo below looks into first floor tenant’s re-
ception room, which is highlighted with a
mural by John Kitner.

First floor reception room.

79




RENOVATION.

rooms, plus reception room and office
for two secretaries who have easy ac-
cess to work areas and storage areas.
Color scheme for this floor centers on
nectarine carpeting, charcozl brown
upholstery, teak Videne paneling, nat-
ural woven wallcoverings, and off-
white painted walls.

On the fourth floor, the Welfare
Fund is equipped with a reception
room, general offices, secretarial area,
record room, storage and mimeograph
room. In addition, there is a kitchen
in which to prepare business lunch-
eons.

The largest space on this floor is
devoted to a special conference room,
which serves several types of groups—
a forty-member agency board, periodic
civic meetings, weekly meetings for
smaller groups. To accommodate both
large and small groups with equal ease
and comfort, John Mazzola furnished
the room with a large forty-foot-long
conference table of teak Formica. The
table was custom designed and fab-
ricated with five bases that are bolted
to the floor. Twenty chairs are al-
ways positioned around the table,
while twenty more are stacked con-
veniently behind folding doors at one
end of the room. The lighting system
consists of a series of charcoal black
light beams spanning the room, visual-
ly increasing its width and introduc-
ing a strong architectural element.
Completing the room are glazed gray
cork wallcovering, natural linen drap-
ery, black chair upholstery, and black
venetian blinds. Ceiling is composed
of a sprayed-on acoustic plaster,
stained charcoal.

Bleak interior of the third floo
(above) was transformed into a
handsome set of offices for the Jew-
ish Family Service Jewish
Welfare Fund agency, including
(left) third reception
asea.

and

new floor

The striking new facade has a high-
ly sculptured effect. Not surprising, for
the Mazzolas commissioned sculptor
Harry Wheeler for a major portion of
the work. Wheeler developed the un-
usual texture of the facade that blan-
kets the entire windowless street front.
Center areas are natural concrete col-
or, columns dark brown, and center
spacers charcoal brown.

Wheeler was 2lso commissioned to
carve a sculpture into the existing
structural brick wall of the lobby.
This was done with an air hammer.
Concrete was then applied in a sgraf-
fito effect, the texture applied by a
special wood tool developed by the
sculptor. Door handles are cast alum-
inum, designed by another sculptor,
Don Drumm. Exterior lights, over the
entrance, were custom made, using
Sylvania 250 watt quartz lamps for
uplights, and 50 watt floods for down-
lights.

The handsome building today bears
no resemblance to the original prop-
erty. The cost: $27,500 for the initial
purchase, plus another $175,000 for the
entire renovation. Regardless of the to-
tal expenditure, says John Mazzola,
“we still have a bargain.”

Thus, through the imaginative fore-
sight and combined professional skills
of both Russell and John Mazzola, the
building was shaped into a functional
facility and a sound investment, while
contributing esthetically to the down-
town area. For this amazing transfor-
mation, the building was recently hon-
ored with a design award by Akron’s
Urban Design and Fine Arts Commit-
tee. (C)
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Remodeled fourth floor for Jewish Wel-
fare Fund bears mo resemblance to the

original space (immediately above)
Largest facility on the floor is a multi-
purpose conference room, with its own

I

reception area (top). Folding doors
(right) at one end are opened to reveal
small kitchen. Closet on right stores
stacking chairs and venetian blinds cover
existing windows. Drapery (upper right)
conceals windows as well as a projection
sereen. The 40-foot long table was custom

designed, pedestal bases anchored to floor
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