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Step Onto The Future. ..

Introducing Milano, another first
in commercial carpet technology by
Bentley Mills.

HBENTLEY

14641 E. Don Julian Road

City of Industry. CA 91746 MILANO 1986 © BE}QITLEY MILLS, INC.
818-333-4585
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CONTRACT's cover premieres the Flip floor
lamp by Koch & Lowy, photographed by
Peter Weidlein. Refer to pp. 58 and 60 for
details on both product and manufacturer.
Special Lighting Directory section on p. 98.
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September: Executive Buyer Edition/Banks has bonus
circulation to 5,000 presidents and board chairmen at
banks and other financial institutions. Several
outstanding installations will be featured, along with a
bank furniture and furnishings product review. Also in
this issue is our annual Designer’s Saturday Preview
which includes a special feature on the International
Design Center New York, extensive product coverage,
plus a map and guide for this annual prestige
showroom event in New York City, October 9-11.
Previewed are the NOPA Show, October 28-November
2, McCormick Place, Chicago; and CONEXION,
October 30-November 1, Atlanta Market Center. Look
for bonus circulation of this issue at Designer’s Saturday
and CONEXION.

October: Executive Buyer Edition/Lodging Industry
offers bonus circulation to 5,000 lodging/hotel
managers and operators. Coverage includes hotel
installations along with lodging furnishings product
review. Look for directory of A & D firms specializing
in this market, plus profile of a leading hospitality
design firm. In addition, issue features “Who's Who in
Contract Design/Northeast with breakdown of region’s
design firms by total square footage designed annually.
Also included is show preview of the International
Hotel/Motel & Restaurant Show, November 2-5, Jacob
Javits Convention Center, New York City.

Advertising Representatives
New York:

Frank A. Rizzo, Co-publisher & Adv. Sales Dir.,
Gary S. Puro, Associate Publisher & Adv. Sales Mgr.,
William R. Baker, Regional Manager,

Michael Silber, Adv. Sales Rep.

Gralla Publications

1515 Broadway, 24th Floor,

New York, N.Y. 10036.

Phone: (212) 869-1300.

Chicago:

Marie Kowalchuk, Midwest Manager,

Gralla Publications

6160 N. Cicero Ave., Suite 122, Chicago, IL 60646
Phone: (312) 545-0700

West Coast:

Neil Silverstein, Western Manager, Gralla Publications,
16200 Ventura Blvd., Suite 328
Encino, Calif. 91436. Phone: (818) 788-0271.

Overseas:

Rita Ratto, Studio Ratto
Via le Premuda, 23-20129 Milan, Italy

Gralla Publications

President: Lawrence Gralla.

Executive Vice President: Milton Gralla.

Vice Presidents: Howard Rauch, Frank A. Rizzo,
Rosalind Schacknow, Peggy |. Sholtz, Marshall D.
Siegel, Morton Silverman.

Other Gralla Publications:

Advisory Enterprises Division: Contact Lens Forum,
Insight, Ophthalmology Management, Optometric
Management; Bank Systems & Equipment; Contract Direct
Reply Cards; Corporate Travel; Facilities Design &
Management; Giftware Business; Health Care Systems;
Impressions; Kitchen & Bath Business; Meeting News;
Multi-Housing News; National Jeweler; Premium/Incentive
Business; Sew Business; Sporting Goods Business; Travel
Agents MarketPlace.

CONTRACT ISSN 0010-7831 is published monthly by Gralla

Publications, 1515 Broadway, 24th Floor, New York, N.Y. 10036, Phone
(212) 869-1300. Subscription price one year $20, two years $33 for firms

and individuals who specify design, buy, or replace contract furnishings. All
other U.S. subscriptions $55 per year, All Canadian and Mexican subscriptions
$32 per year for qualified subscribers and $63 per year for non-trade. All other
foreign subscriptions $85 per year. Single copy $6. Directory and special
issues $10. The publisher assumes no responsibility for opinions expressed by
editorial contributions to CONTRACT. The publisher reserves the right to reject
any advertising not in keeping with the publisher standards. SUBSCRIBER
INFORMATION & ADDRESS CHANGES: Write to Circulation Dept., Rm, 930,
1501 Broadway, NY, NY 10036. POSTMASTER: Send address changes to
CONTRACT Circulation Dept., Rm. 930, 1501 Broadway, NY, NY 10036
Second Class postage paid at New York, NY and additional mailing offices

VBPA

CONTRACT/August 1986




THE RIDGEWOQOD
SERIES

Sophisticated styling in wood is

the Ridgewood Series benchmark.
Perfectly balanced in ergonomic
design and construction. Ergonom'’s
highest quality contract seating.

CORPORATE HEADQUARTERS
10848 Cantara Street, Sun Valley, California 91352 O 818-504-00;

SHOWROOMS Los Angeles/213-652-8208 O San Francisco/415-626-0190
Seattle/206-682-2904 0O New York/212-481-3264 0 Tampa/813-886-9295
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ACOUSTICAL SCREENS CORPORATION
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ATLANTA ¢ BOSTON * CHICAGO * DALLAS * HOUSTON * LOS ANGELES * MINNEAPOLIS * NEW YORK * EAST LONGMEADOW, MA 01028
: 1-800-628-3140 Circle 120 on reader service card




CONTRACT

COMMENTARY

DESIGNER ASKS ABOUT
EXECUTIVE BUYER EDITION

CONTRACT's editors are frequently asked to address industry
association groups about how to get published. Whenever pos-
sible, editors respond to those requests as an educational obli-
gation to the design community.

Recently, | addressed the Maryland Chapter, American
Society of Interior Designers (ASID) in Baltimore, where | re-
ferred to the Executive Buyer symbol that appears on eight of
CONTRACT's covers. One attendee commented that she was a
regular reader of the publication, “but what,” she asked, “is an
Executive Buyer Edition?”’

It dawned on me that not every reader knew about these
special issues—eight in all—that have an additional 5,000
end-users in a given discipline added to circulation. In a
healthcare issue, for example, 5,000 hospital administrators and
end-user executives in charge of architecture and design are
added to the readership for that one issue. What that means for
design firms published in such issues is that they are being ex-
posed to potential clients, as well as peers.

If you are interested in that type of exposure, send for
an editorial schedule and a list of publishing guidelines that will
help you in understanding our editorial requirements. Mail your
request to CONTRACT Magazine, 1515 Broadway, New York,
NY 10036. As advertisements for the New York State lottery
proclaim: “You can’t win it, if you're not in it!”’

=5

Co-publisher/Editor
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EXECUTIVE FURNITURE, INC.

PRESENTS

THE FORMTECH SERIES

LIMITLESS CONFIGURATIONS
IN CONTEMPORARY
WOQOD OFFICE DESIGN

From a basic desk-credenza combination to the all-encom-
passing conference suite of the CEO, the modular compo-
nentry of Formeech offers the complete design solution for

Iy UH\[(‘H]P()F;II‘_\ \\'()()(I ()“l(t‘.

Formtech 1s Modular. The perfect configuration for any sized
oftice arca can be arrived at. Desks, credenzas, hutches,
wardrobes, computer support units, corner units, etc., are
totally integrated and work together in meeting the needs of
cach individual office. Add-on potential is infinite.

Formtech is Functional. Overhead storage, “hidden” computer
keyboard drawers, wire management, mobile and space-
saving pedestals, filing that includes legal, leter, EDP and
data. These are just some of the features that make any
Formtech office an incredibly efficient work station. Need-
less to say, Formeech confidently adapts ieself to virtually
any computer system.

Formtech is Beantiful. Finished in stunning light oak,
medium oak, walnut or mahogany on walnut veneers, the
sculprured radius lines of Formtech represent an aesthetic
platcau unequalled in wood system design.

For more information on Formtech, contact: Executive
Furniture, Incorporated, County Road 400 W., Huntingburg,
Indiana 47542, 1-800-221-7469.

EXECUTIVE
FURNITURE

Circle 6 on reader service card
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LETTERS
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Sorry he missed the boat

Dear Editor: When | saw the April issue of
CONTRACT, | kicked myself for not having
submitted our most recent restaurant, An-
cora, for consideration.

I would like to thank you for including my
firm in your list as a leader in the design of
restaurant facilities, It's encouraging to find
that even a generalist like myself can work

successfully in such a specialized market.
CHARLES BOXENBAUM
Charles Boxenbaum Architect
New York, N.Y.

Terrific April issue

Dear Editor: Thank you for the terrific April
issue and the listing in the specialists direc-

tory. We are currently working on a dozen or

The Elements of Success.

Innovative design.

configurations. Atlantic—the new standard in beautifully successful office environments.
For complete information, call 1-800-237-4783.

Atlantic Data Furniture Products, Inc. Tampa, Florida 33614 /

Style with substance. Precision engineering built into custom

In Florida, call collect 813-879-3504.

atlantic

DATA FURNITURE SYSTEMS
MADE IN AMERICA

Circle 7 on reader service card

S0 exciting projects. Please don’t hesitate to
call us if we can be of any help to you.

GEORGE LANG

The George Lang Corporation

New York, N.Y.

Directory listing appreciated

Dear Editor: Thank you for listing Peter Wolf

Concepts in the directory featuring design

firms specializing in restaurant facilities. We

appreciate your consideration and kindness

in making certain we were included in this
prestigious directory.

ELIZABETH WAHLQUIST

Peter Wolf Concepts

Dallas, Tex.

Happy to appear

Dear Editor: Thank you so much for featur-

ing our company in your restaurant design is-

sue. | am sure that a magazine of your pre-

stige and quality is deluged with requests for
coverage, so we feel especially honored.

LARRY W. WINN

The Winn Corporation

Seattle, Wash.

Picture worth a thousand words

Dear Editor: It is often said that “one picture

is worth a thousand words,” and you proved
it with your April cover on NaugaStat.

We appreciate your interest and sincerely
thank you for such a wonderful story.

FREDERICK N. BELYEA

Uniroyal Plastics Co. Inc.

Mishawaka, Ind.

Thanks for editorial coverage

Dear Editor: | want to thank you for the

editorial coverage Haller Systems has re-

ceived from CONTRACT and let you know

that we appreciate this support from your
publication.

KATHLEEN ISENBERG

Haller Systems, Inc.

Irvine, Calif.

Errata

The following companies were inadvertently
omitted from the seating directory which ap-
peared in the June issue of CONTRACT: John
Boos & Co., Cole/LBF, Bright Chair, and
Vitra.

In the May calendar of events, Design Hous-
ton was listed as being held November 7-8 at
INNOVA. It will not be held at INNOVA but
at the Interior Resource Center,

The article on the history of the Merchandise
Mart in Chicago, May issue, incorrectly refer-
red to the Great Northern Chair Company as
the Grey Northern Chair Company.

CONTRACT/August 1986




AyARiany)
\

LY 1y
g””a"n R ph-1H

R

b T

WATSON: woven texture.

75 Virginia Road, North White Plains, New York 10603 Through architects and interior designers.
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ULTRA

U LTR ASTYLE It's an undeniable fact: Ultrasuede is one of the most beautiful, luxurious

«» fabrics in the world It is also undeniable that few fabrics can make a
conference room, reception area or free office space system as inviting as Ultrasuede can Ultrasuede,
a lasting testimony fo a valued tradition: style.

<__Al 7: o

Springs

104 West 40th Street, New York. NY. 10018

.\




U LTR APERF ORM AN C Ultrasuede has a strength and durability that belies

« its beauty. I's not just something we say; i's something
we've proven. In some of the most rigorous tests in the industry, Ultrasuede has demonstrated its remark-
able ability to withstand years of wear. Ultrasuede, a look and feel that passes the ultimate test: time.

PERFORMANCE REQUIREMENTS MEETS FOLLOWING
POINT TEST METHODS
DURABILITY » ABRASION PASSES 200,000 DOUBLE
RESISTANCE RUBS. NAFM REQUIREMENT
15,000 DOUBLE RUBS.
WYZENBEEK TEST
ASTM D-3597
* TEAR STRENGTH TONGUE TEST
ASTM D-3597
» PILL RESISTANCE ASTM D-3787
* TENSILE STRENGTH ASTM D-1682
FLAMMABILITY » FLAME RESISTANT MEETS CLASS A FLAME
SPREAD RATING-ASTM
E84. PASSES CALIFORNIA
BULLETIN #117.
PASSES UFAC TEST CLASS 1.
AIR PERMEABILITY « COMFORT FACTOR ASTM D-737
(MORE PERMEABLE
THAN LEATHER)
CLEANABILITY » WASHABLE/
DRY CLEANABLE
COLORFASTNESS * WILL NOT CROCK AATCC 8-1977
DIMENSIONAL STABILITY + MINIMAL SHRINKAGE  ASTM D-3597-77
& STRETCHING
To receive a 16-page, full-color brochure send a $2.00 check to Dept. MM. Springs Industries Inc. 104 W 40th St, New York, N.Y. 10018. 1-800-526-8893
Circle 9 on reader service card




“We'll start ¢ ¥
at The Mart” ,,

THE MERCHANDISE MART

Design (,Lmu to the World

Long before ground is broken, you'll be putting your interior design plans together.

And that's the perfect time to visit The Merchandise Mart in Chicago. m Under our one enormous
roof, you'll find the world’s largest selection of contract furniture and furnishings, millions of square feet of
display —and countless constructive design solutions. m On any business day, for any kind of project,
The Mart can help furnish your best ideas. No matter how tall the order. m For more information
on The Mart and its showrooms, please call (312) 527-4141 and ask for Buyer’s Service.
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DRAMATIC EFFECTS

S EPTEMBER 1 8 & 1 9

Contract and Residential Exposition
and Design Conference

Unique combinations of innovation and practicality produce bold new drama.
Come learn how it’s done, from the creative minds of theater, art, the corporate
world and more.

Thursday, September

Showrooms Open/Product Displays. 9am -7 pm

Setting The Stage: A Furnishings Retrospective. Combining period
furnishings and theatrical illusion in a presentation by the renowned Guthrie
Theater and IMS.

Color Power: An Exploration of the Genetic and Learned Response
to Color. Keynote speaker Carlton Wagner, Director of Wagner Institute For
Color Research, Santa Barbara. 4-5 pm

Dramatic Effects Guest Night Gala

® Pre-Gala Showroom Open House, 5-7 pm

@® Social Hour and Cabaret Seating, 7-8 pm

® Cotton Club Revue Performance, created especially for IMS, 8-9:30 pm
@ Music and Dancing, 9:30 pm-midnight

Tables available for advance reservation. Call IMS for invitations that
you can send to your clients.

Friday, September

Showrooms Open/Product Displays. 9 am-5 pm

Illuminating Emotional Response: Modifying Behavior Through
Lighting. With James L. Nuckolls, President, LuxCo Limited & LumenCo Limited,
New York. 8:30-9:45 am

Behavioral Impact of the 'Churn Rate', with environmental psychologist
Ron Goodrich and FACILITIES DESIGN & MANAGEMENT editor John Salustri.
10-11:15 am

Holograms: Applications for Architecture and Interior Design. Scoft
Lloyd, Director of Education, Museum of Holography, New York. 10-11:15 am
Special Effects: Designing Magic. Bran Ferren, creator of effects for New York's
Palladium and Studio 54 nightclubs, films, Evita and Cats on Broadway, architectural
renovations, rock concerts and more. Advance reservations required.

Luncheon. 12-1:30pm

Developing A Comprehensive Facilities Management Plan. Panel
discussion with experts in the field, moderated by Rick McNeilly, CORPORATE
DESIGN & REALTY editor. 1:45-3 pm

The Liability Crisis, addressing the impact of architectural responsibility vs.
costly insurance; moderated by Len Corlin, CONTRACT editor. 1:45-3 pm

Exhibitions
Sculptures of Light & Energy, by neon artist Cork Marcheschi and fiber artist

Candy Kuehn. In Scholes At IMS, Suite 167.

Miniature Environments, Whimsical Peepholes from Minneapolis College of
Art and Design students.” In Haworth, Suite 561.

The Architecture of Frank Gehry, opening at Walker Art Center, Sept. 21.

Call IMS Special Events, (612) 338-6250.
International Market Square, 275 Market St., Minneapolis, Minnesota 55405
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Presenting two days
of ideas and inspiration
that will stimulate,
inform, and entertain
you. And most certainly
expand your view of
the world.
form. The elements of
life and living are on
stage. Interacting in new
and exciting ways.
From innovations in
lighting, special effects,
holography and neon.
To color research, the
liability crisis, facilities
manogement planning
and more. With a dient
gala to top it all off.
Dramatic Effedts, the
International Market
Square contract and
residential exposition
and design conference.
Product displays,
seminars, social events
for architects, interior
designers and facilities
managers.

For details and
registration information,
call or write:

International
Market Square
275 Market Street

Minneapolis, MN 55405
(612) 338-6250




There is hardware. And then there is Baldwin. Classic designs without peer for style, detail and
finish. Only Baldwin masters metal with such assurance. Creating functional design elements
of knobs, levers, hinges, bath accessories and more. A distinctive finish to the
homes begun with your imagination. To review your many design options, visit a
Baldwin Hardware Distributor Showroom in your area.

Crafted to appreciate.

Circle 11 on reader service card Circle 12 on Reader Service Card for Int'l. Market Square regional insert»




Cologne, West Germany—
Substantial growth in foreign
participation has pushed the
number of exhibitors to almost
1,600 at Orgatechnik ‘86, the
6th International Office Trade
Fair, October 16-21 in Col-
ogne. Held every other year,
the fair has become one of the
largest international shows for
all product segments in the
office and data processing
business. Exhibitors from about
28 countries are expected to
attract more than 140,000
trade visitors from home and
abroad.

“Compared to Orgatechnik
‘84, the number of foreign
exhibitors will increase by
about 20 percent to over 550
firms,””  says Heinz-Josef
Donnermeyer, director, Mar-
keting Department, Cologne
International Trade Fair

“Thanks to numerous new registra-
tions from well-known manufac-
turers from abroad, the interna-
tional reputation of office furniture
exhibits at Orgatechnik ‘86 will be
further strengthened,” says Heinz-
Josef Donnermeyer, director, Mar-
keting Department, Cologne Inter-
national Trade Fair Corp.

CONTRACT/August 1986
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6th International Orgatechnik 86, Oct. 16-21,
boasts 20% rise in foreign participation

Corporation. “‘This increase
will make it necessary to ex-
tend the exhibition space by
about 50 percent to over 2 mil-
lion sq. ft. Thus, Orgatechnik
Cologne will be the most
comprehensive event for the
office and communications
business to be held anywhere
in the world in 1986.”

Ten countries will be rep-
resented by 13 official groups,
including new ones from Bel-
gium, Italy, and the Nether-
lands. The United States has
the largest participation of
foreign exhibitors with more
than 120 firms, followed by
Great Britain (about 85), and
Italy (80). Some of the U.S.
firms will again exhibit in an
official U.S. group pavilion or-
ganized by the German
American Chamber of Com-
merce.

Growth spurs expansion

According to fair officials,
expansion is due to an in-
crease in growth at home and
abroad in the banking, office
systems, data and text proces-
sing, and software sectors. For
the first time, Orgatechnik will
consolidate products for banks
and financial institutions into a
single area, called the
Banking-Mix. Located in Halls
6-8, the Banking-Mix will
have an exhibition area of
around 162,000 sq. ft. Approx-
imately 150 companies will be
included offering a com-
prehensive display of bank
furnishings and fittings, se-
curity systems, counters and
automatic systems, data pro-
cessing, and transmission sys-
tems for the banking sector.

The Cologne trade fair center faces the cathedral and main railway sta-

tion on the opposite bank of the Rhine. Orgatechnik will take up over 2
million sq. ft. in the center’s 14 exhibition halls.

A special 21,530-sq.ft. dis-
play on “Buildings for Banks
and Financial Institutions” will
present future-oriented solu-
tions for the construction,
equipment, organization, and
automation of banks. An ac-
companying international
Banking Symposium will be
concerned with this theme
from a scientific viewpoint
with practical applications.

In addition, the display of of-
fice furniture is expected to be
more comprehensive this year.
“Thanks to numerous new reg-
istrations from well-known
manufacturers from abroad,
the international reputation of
the office furniture exhibits at
Orgatechnik 86 will be further
strengthened,” says Donner-
meyer. Of the total number of
firms exhibiting, some 500 are
suppliers of office furniture
and fittings.

““Safeguard profits by using
new office technologies: in-
crease output, reduce costs”

is the slogan of the 1986 Or-
gatechnik Congress held dur-
ing the show.

Organized jointly with five
German office equipment as-
sociations under the direction
of the Federal Minister of
Economic Affairs, Dr. Martin
Baemann, the Congress will
offer numerous lectures and
symposia. Among the topics
are problem-solving solutions
for optical information storage,
ergonomics, office communi-
cations, text processing,
wide-band communications,
telecommunications, Inte-
grated Services Digital Net-
work, data processing, soft-
ware engineering, data protec-
tion, and security. A complete
program of events will be
available at the show.

For more information on
Orgatechnik, contact Hans
Teetz, German American
Chamber of Commerce, 666
Fifth Avenue, New York, NY
10103; 212/974-8836.
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Steelcase announces the
Sensor™ chair.

It senses the body’s need for
comfort and responds intuitively,
as though it were alive.

Sensor. An unobtrusive
application of high technology for
today’s office environment.

For information about the new
Sensor chair, visit one of our
Regional Offices or contact
your Steelcase representative.
Steelcase Inc., Grand Rapids,
Michigan 49501.

Circle 13 on reader service card
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CONTRACT NEWS

International Market Square announces 2nd annual design conference

Minneapolis, Minn.—Interna-
tional Market Square, the
Upper Midwest's premier de-
sign center, is sponsoring a
two-day design conference
and furnishings exposition,
September 18-19 in Min-
neapolis. Called “Dramatic Ef-
fects,”” the second annual
event will examine design and
architectural innovations in
color, light, space, and form.

1st Nat’l exhibit
for IBD winners
at CONEXION

Chicago—An exhibition of
winning products from the
1986 IBD/CONTRACT maga-
zine Product Design competi-
tion will be introduced at
Conexion ‘86 at the Atlanta
Merchandise Mart, October
29-31. For the past 17 years,
IBD Product Design Award
winners have been announced
in New York in conjunction
with Designer’s Saturday, but
the products have never been
exhibited.

Award winners will be
announced at a special
invitation-only breakfast at the
Plaza Hotel, New York City,
Friday, October 10, during
Designer’s Saturday. Two
weeks later, the awards exhibi-
tion will open in Atlanta with
an exclusive reception on
Tuesday evening, October 28.
The exhibit will remain on
display in the Atlanta Apparel
Mart atrium throughout CON-
EXION. In addition, CON-
TRACT magazine will feature
the “‘Best of Competition’’
winner on its November cover,
plus provide exclusive cover-
age of winners across 28 cate-
gories in a special feature sec-
tion.

For more information on the
exhibit or breakfast, contact
Rena Berke, IBD, 1155 Mer-
chandise Mart, Chicago, IL
60654; 312/467-1950.

18

The latest products from over
1,000 contract, residential fur-
nishings, and accessories
manufacturers will be dis-
played in the center’s 200
showrooms.

Carlton Wagner, a na-
tionally-known expert on the
influences of color and en-
vironmental design (see CON-
TRACT Color Line, July 1986),
is the keynote speaker on
Thursday, September 18 at
4:00 p.m. Head of the Wagner
Institute for Color Research in
Santa Barbara, Wagner will
present his research on the ge-
netic, physiological, socio-
economic, and geographic dif-
ferences in color response. An
opening night Cotton Club
Cabaret gala is also scheduled
for Thursday at 8 p.m. More
than 200 singers, dancers, and
musicians will present a theat-
rical evening of music, drama,
movement and magic.

Friday’s program includes
six educational seminars led
by nationally-known experts.
At 8:30 a.m., James L. Nuck-
olls, IALD, president, LuxCo
Limited and LumenCo Limited,
New York, presents “llluminat-
ing Emotional Response: Mod-
ifying Behavior Through Light-

ing.”” Ron Goodrich, R&G Af-
filiates, New York, and John
Salustri, executive editor, Fa-
cilities Design and Manage-
ment, participate in a seminar
at 10 a.m. which examines the
““Behavioral Impact of the
‘Churn Rate.” Also at 10 a.m. is
a program on ‘““Holograms:
Applications for Architecture
and Interior Design,”” with
Scott Lloyd, director of educa-
tion, Museum of Holography,
New York.

A luncheon presentation by
Bran Ferren, president, The
Bran Ferren Company, whose
projects have included night-
clubs, The Palladium and
Studio 54 in New York, major
films, and Broadway shows,
focuses on ““Special Effects;
Designing Magic.” Rich Mc-
Neilly, editor, Corporate De-
sign and Realty, moderates a
panel that includes Gary L.
Grufman, facilities manager,
Hennepin County, Min-
neapolis, and Paul Thone, di-
rector of Real Estate, Ramsey
County, St. Paul, in a seminar
on ‘“‘Developing a Com-
prehensive Facilities Manage-
ment Plan;’’ at 1:45 p.m.
CONTRACT editor and co-
publisher, Len Corlin, moder-

The International Market Square,
site of a two-day design confer-
ence and exposition, September
18-19, is a renovated factory.

ates a seminar on ‘‘The Liabil-
ity Crisis” also at 1:45.

Throughout the conference,
a special exhibit, called
“Sculptures of Light and En-
ergy,” illustrating the collab-
oration of renowned neon ar-
tist Cork Marsheschi and fiber
artist Candy Kuehn, will be on
display. For more information
on “Dramatic Effects,” contact
Gail Feichtinger, International
Market Square, 275 Market
Street, Minneapolis, MN
55405; 612/338-6250.

by Michael Saphier——__

FOR CONTRACT MAGAZINE

designed for laughter”

“He’s telling them that because he is responsible for buying so much furniture,
they are planning to hold a special Designer’s Friday just for him.”
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FIXTURES

discovery in office seating systems, the ultimate
sitting machine, is ergonomically designed for
comfort for any body shape or movement. It
features easy to reach controls to quickly adjust
seat and back height and both seat and back tilt
for various static-posture settings or free flowing
dynamic-motion.

FURNITUREH

1642 Crystal, P.O. Box 6346, Kansas City, MO 64126-2825
800/821-3500 « 816/241-4500, Telex: 434218 Fixtures KSC

Circle 14 on reader service card




BIFMA sponsors
trade delegations

Grand Rapids, Mich.—The
Business and Institutional
Furniture Manufacturer’s As-
sociation (BIFMA) is sponsor-
ing a trade delegation to Or-
gatechnik ‘86, October 16-25
in Cologne, West Germany;
and a trip to Asia, November
22 through December 6th this
year.

While in West Germany, the
delegation will spend at least
three days at the fair, then
travel south along the Rhine to
stop in Heidelberg, visit one or
two furniture factories along
the way, and take the Roman-
tic Road to Munich, the site of
the 1986 BIFMA Management
Information Conference. Sev-
eral excursions to neighboring
Alpine countries will also be
included.

As co-sponsor with the

CONTRACT NEWS

United States Department of
Commerce for the trip to Asia,
BIFMA's mission is to evaluate
the American office furniture
industry’s trade relations in the
Far East. The focus of the visit
will be Japan Office ‘86, an in-
ternational trade exposition in
Tokyo for office furniture, in-
terior environment systems,
lighting, furnishings, and de-
sign. The exposition will in-
clude 60 Japanese manufac-
turers in over 70,000 sq. ft. in
the city’s modern Ryutsu
Center. Other destinations in-
clude Osaka, Japan; Seoul,
South Korea; and maybe
Taipei, Taiwan.

BIFMA members interested
in becoming a representative
on the trade missions to West
Germany and the Far East
should contact the BIFMA of-
fice, 2335 Burton S.E., Grand
Rapids, Mich. 49506; 616/
243-1681.

Smith Metal Arts
& McDonald
Products merge

Buffalo, N.Y.—Smith Metal
Arts and McDonald Products
Corporation, two office acces-
sory manufacturers located in
Buffalo, recently merged opera-
tions. The two companies will
remain as separate divisions for
now, but combined sales are
projected to surpass $20 mil-
lion in 1986.

“This is a logical marriage of
two important and successful
local firms,” says Daniel R.
Donaldson, former head of
Smith Metal Arts and now
president and C.E.O. of the
merged firms. “We both have
extensive traditions of produc-
ing high quality products.”

Both divisions plan to retain
existing work forces and basic
management systems. The new
merged firm’s officers are as
follows: William K. Donald-
son, chairman (formerly with
Smith Metal Arts); Daniel R.
Donaldson, (formerly with
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Smith Metal Arts) president
and C.E.O.; Frank V. Herr
(former president, McDonald
products), executive vice pres-
ident; and John S. Alevras,
executive vice president and
C.0.0 (formerly with Smith
Metal Arts).

Wilsonart has joined the search for
missing children by putting posters
on the backs of its trucking fleet,
creating 10 million impressions
per year.

Wilsonart trucks
display faces of
missing children

Temple, Tex.—All 99 trucks
owned and operated by Ralph
Wilson Plastics Company,
manufacturers of Wilsonart
brand decorative laminates,
are now carrying posters show-
ing a missing child’s photo and
name, with a toll-free phone
number.

The program was developed
in conjunction with the Na-
tional Center for Missing & Ex-
ploited Children, Washington,
D.C. The posters, which are

IDCNY to establish Architectural
Products Resource Center

New York—The International
Design Center New York
(IDCNY), has announced plans
for an Architectural Products
Resource Center in Center
One of its complex. Designed
by Stephen Lepp Associates,
New York, the 15,000-sq.-ft.
Resource Center will offer
modules of varying sizes for the
exhibition of architectural pro-
ducts.

By leasing a section at
IDCNY, producers of architec-
tural products can share the
expense of a common space
and also benefit from being

part of a design center. Knowl-
edgeable personnel will staff
the Resource Center to dem-
onstrate and discuss products
on display and to forward in-
quiries or orders on a daily
basis to manufacturers.

“The Architectural Products
Resource Center at IDCNY will
provide a much needed home
for this industry,” says Emmett
L. Dineen, president, IDCNY.
“The designer who comes to
the Center to shop for interior
furnishings will certainly check
out the latest in architectural
products.”

mounted on the truck’s back
panel, will be changed peri-
odically. The first poster is of
12-year-old Angelica Gandara
of Temple, Tex., which also is
the headquarters of the com-
pany.

David Hundley, marketing
manager, Decorative Lami-
nates, says that signs on av-
erage over-the-road trucks
create about 10 million im-
pressions per year and on an
in-city truck, about 16 million
impressions. The Wilsonart
fleet is on the road 24 hours a
day, seven days a week, deliv-
ering the company’s products
from its four plants to its 14 re-
gional warehouses and more
than 150 independent distribu-
tors across the country.

50% of Orleans
Plaza, Chicago,
is leased

Chicago—Almost 50 percent
of Orleans Plaza, a renovated
200,000-sq.-ft. office/show-
room and retail building
just down the street from
The Merchandise Mart here,
is leased. According to Gary
Goodman, president, Good-
man Realty Group, project de-
velopers, contract tenants with
showroom or office space in-
clude: SunarHauserman, Har-
ter, Halcon, Centercore Sys-
tems, Patrick Carpet Mills,
Bradley Lamps, Ernst & As-
sociates, and Creative Dimen-
sions.

“A lot of momentum is
building for Orleans Plaza,”
says Goodman. ““We just
signed Business Interiors, one
of the largest Steelcase dealers
in Illinois and have four more
contract manufacturers ready
to sign leases also.”

In addition, several design
firms have space in the build-
ing. “We have become a full
contract furniture facility with
manufacturers, dealers, de-
signers, and architects,”” he
adds.
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TRADITIONAL
FURNITURE

WITH THE
ACCENT ON
QUICK!

INTRODUCING THE 9200 SERIES
FROM KIMBALL
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For anyone frustrated by constantly waiting for a cutting,
here's traditional furniture available in a rather untraditional way. Fast.
Introducing the 9200 Series from Kimball Office Furniture Co.,
the newest addition to Kimball's extensive in-stock quick-ship program.
The new 9200 Series offers a full line of competitively priced products that live up
beautifully to the Kimball tradition of quality, value, and attention to detail. Because even though
the 9200 Series is in stock for quick delivery, we take our time when it comes to making it.
You see it in the workmanship. High-gloss lacquer top coat. Hand rubbed finish.
Decorative moldings. Drawer interiors of selected hardwood solids. And, of course, HPL top availability.
The 9200 Series. The upscale line that can keep you within budget. And the newest reason to look to
Kimball for all your casegoods needs. Kimball Office Furniture Co.

A Division of Kimball International 1600 Royal Street, Jasper, IN 47546 812.482.1600
SHOWROOMS: Atlanta — Boston — Chicago — Dallas — Denver — Houston — Los Angeles — New York — San Francisco — Seattle

< KIMBALL

THE INTELLIGENT PROGRESSION
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WES-GROUP™ SHAPES THE
EXECUTIVE WORKSPACE.

Long before executives make decisions which
shape a company'’s future, designers make de-
cisions that shape the executive's environment.

In designing the executive workspace, your
attention turns to detail, and naturally, you turn
to Westinghouse. Where Executive Wood Trim in
fine lines of Dark Oak and Mahogany provide
strength, character, depth and integrity. The
soft, radiused edges of top caps, post caps and
post covers coordinate with fabric and wood
ven'@@r panels and components for continuity

f design. Leading to a workspace that's a
reJOCT.“:‘i of the executive, and the designer

Which leads us to the subtle shapes of
Conference I Serving as a workstation for
one or a conferencing area for as many as six,
Conference |l worksurface designs allow asso-
ciates to perform more jobs In less space,
exchange ideas instantly and expedite the
flow of information.

Executive Wood Trim and Conference |l are
the latest additions to Wes-Group...the com-
prehensive range of integrated, yet interdepen-
dent subsystem the total quality leader.

Westinghouse. More than 100 years of
delivering qualit v you can be sure of. See how

> your next office system

design. Write Wm tinghouse Furniture Systems,

4300 36th Street, S.E., Grand Rapids, Michigan
49508 or call 1-800-445-5045.

Westinghouse
Furniture Systems

You can be sure . . . if it's Westinghouse
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Expansions:

Planned Expansion
designs addition to
March of Dimes hq

Planned Expansion Group, White
Plains, N.Y., has been retained by the
March of Dimes Birth Defects Founda-
tion to design a 35,000-sq.-ft. addition

CONTRACT UPDATE

to its 70,000-sq.-ft. national headquar-
ters located in White Plains, N.Y. ...
Garcy Corp. is adding 24,000 sq. ft. to
its manufacturing facility in Piedmont,
Ala. for the production of Garcy’s Image
Plus modular wall system . . . Con-
struction has begun on Steelcase’s
470,000-sq.-ft. corporate development
center in Gaines Township, Mich. De-
signed by WBDC Inc., Grand Rapids,
the facility will house marketing, prod-

iy

We're About To Change The Way
You View Video Equipment

Bretford Manufacturing

Circle 17 on reader service card
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uct development, and commercializa-
tion process divisions . . . Atelier In-
ternational has added a 40,000-sq.-ft.
facility in Huntington Station, N.Y., de-
voted to the manufacture and stocking
of Al’s line of interior designer lighting
from Italy, and to its Bellini System of
desks and workstations . . . Davis Furni-
ture Industries, High Point, N.C., has
completed the third addition to its Con-
ference Table division.

Who Reps What:
Loewenstein/Oggo
names 3 rep groups

Loewenstein/Oggo, a Pompano Beach,
Fla.-based seating manufacturer, has
named three new groups to represent
the company’s lines in various areas:
Commercial Design Products, Florida;
New England Design Products, Maine,
Connecticut, Rhode Island, New Hamp-
shire, Vermont, and Massachusetts; and
Design & Architectural Products,
Washington, Oregon, Idaho, and Alaska
. . . George and Frances Davison Inc.,
located in the new Boston Design
Center, will represent fabric manufac-
turer Carolyn Ray Inc. in upper New
York State, Canada, and the greater Bos-
ton area . . . Kahrs, a Swedish man-
ufacturer of hardwood flooring, plans to
establish a new U.S. headquarters office
in San Francisco and its first regional
sales office in Kimberton, Penn. . . .
Wamsutta Doblin Jacquard Fabrics,
Morganton, N.C., has appointed Mike
Shelton as sales representative, joining
Bud Frosh in covering the Southeastern
region from Virginia to Florida . . . Na-
tional Ceramics West Inc. has ap-
pointed six new reps: Tony Sterino,
Northern Illinois and Chicago; Jeff
Klawitter, Southern Illinois; lrwin Or-
leck, New England; Bud Henderson,
Arizona and New Mexico, Ron Hol-
man, Washington and Oregon; and Tim
Ryan, Missouri, Kansas, lowa, and Ne-
braska . . . Specmark Inc., Farming-
dale, N.Y., has been named a dealer for
Intrex Furniture, div. of Habitat Inter-
national . . . Gregson Furniture Indus-
tries is now represented in Illinois and
Wisconsin by S&S Associates, Rockford,
lll., and in the metropolitan New York
area and northern New Jersey by Dick
Cantwell Inc., Midland Park, N.J.
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Ceramic Granite”
Perhaps only FIANDRE could
unleash the dramatic effects
of glossy and matte finishes
combined on the same tile.
The distinctive elegance of
the Designer Line Ceramic
Granite™ is evident in each
of the square, lined and cross
motifs.

Interchangeable styles of
grey or black form intricate,
geometrical designs unlike
anything

with ceramic tile. And Ce-
ramic Granite™ is absolutely
unequalled in resisting water
absorption, staining, cor-
rosive substances, even fire.
Unsurpassed beauty, unparal-
leled strength, unique design
opportunities.

The Designer Line.

Only from FIANDRE.

e
7

CASTELLARANO

HANDRE
CERAMIC HE SpA

CASTELLARANOQ -ITALY
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Competitions:
Design a work space
for young people

® The first annual Work Space com-
petition, ““Design a Work Space for
Young People,”” asks designers and
architects to create a work space for a
young person at home, school, a library

or a parent’s workplace. Co-sponsored
by Work Space, Limn Company and the
Institute of Business Designers, Northern
California chapter, the contest has a
June 1987 deadline. Contact Limn, 821
Sansome, San Francisco, CA 94133:
415/397-7471.

® The first Los Angeles Prize compe-
tition sponsored by the L.A. chapter of
the American Institute of Architects

26

And above all, taste.

Any way you figure it, Viking worksystems make a lot of sense. Yes, they're
modular, ergonomic, and even practical. And yes, with our furniture and Silencers
you'll create your own quiet and comfortable work environment.

But for all this common sense, Viking worksystems also have a unique sense of
good taste. Your good taste: every piece of our furniture features stylish, European
designs and rich wood grains. So no matter how you ultimately mix and match

these interchangeable components, the

result is always impressive. See what taste

looks like for youmdf‘ Just call or Airlake Industrial Park, Lakeville, MN 55044
write for our new color catalog. (612)469-3405 Telex 290693 Toll Free 1-800-328-8385

Desk with optional

Viking credenza attached drawerfiles Silencer with storage cube  Executive chair
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(AIA) will award $10,000 for a design
which addresses certain architectural
topics of world-wide importance. Judges
include two Gold Medal and two Pritz-
ker Prize winners, plus author Ray
Bradbury. The competition’s theme is
“Visions of Architecture in the Year
2010."” Judging will take place in Oc-
tober. Contact Los Angeles Chapter/AlA,
8687 Melrose Ave., Suite M-72, L.A.,
CA 90069; 213/659-2282.

® Resources Council Inc. is accept-
ing entries for its 1986 Roscoe Awards
honoring product design in 27 catego-
ries. Roscoe winners will receive a
Tiffany-designed crystal prism at an
awards presentation/dinner dance in
December in New York. Any interior
furnishings product in the categories
which was made available for sale be-
tween June 1, 1985 and July 31, 1986 is
eligible for entry. Contact Resources
Council Inc., New York Design Center,
200 Lexington Ave., New York, NY;
212/679-9500.

® The Building Owners’ and Man-
agers’ Association of Greater New York
(BOMA New York) is seeking recom-
mendations for its 1986 Awards for Ex-
cellence program. Categories are new
construction, modernization/restoration,
and civic betterment. Winners may be
buildings or organizations. Nominations
should be sent by August 31 to Ms. Julie
Gibouleau, executive director, BOMA
New York, Suite 4008, The Woolworth
Building, 233 Broadway, New York, NY
10279; 212/267-8640.

Designer’s Saturday
founder wins award

New York—Fred Seeman, president of Heli-
kon Furniture, has been given the Roland
Gallimore Award by the Interior Design
Council (IDC) of Philadelphia for his role in
founding Designer’s Saturday 19 years ago.
In its 16 years of existence, the IDC has given
the award only four times.
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veryone's world looks

brighter when it's colored

with Interweave™, the
exciting new contract grade
decorative panel and uphol-
stery fabric. Now you can
surround your clients' Earth
stations with timeless Sand (1),
tempting Cranberry (2), classic
Taupe (3), delicious Olive (4),
breathtaking Sky (5), stunning
Opal (6), marvelous Mauve (7),
delicate Grey (8) lively Mead-
ow (9), rugged Walnut (10),

COLORYOURWORLD
WITH INTERWEAVE.

DECORAT

the blue of Sapphire (1), and
19 other in-stock solids and
subtle heathers that will send
you into orbitl And because
Interweave is woven of
solution-dyed Marquesa®
Lana yarmn, you can count on
its superior colorfastness and
color consistency for many

light years to come. But you
won't get really charged up

Call -800-554-7424 for information

FABR

about Interweave until you
discover that it doesn't
generate static, which makes it
pertect where computers are
charting the course. So launch
your most creative ideas with
Interweave from West Point
Pepperell, the name behind

" the quality of
o
. Crafts® and

Martex®, Lady
Pepperell®, Cabin
WestPoint
Pepperell 3 }“T Grifftex®.

Vg

' Lama is a registered trademark for BCF Olefin yam produced by Amoco

Fabrics and Fibers Company.
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Acquisitions:
Howe Furniture
acquires Waring
Industries Inc.

Howe Furrniture Corp., Trumbull,
Conn., has acquired Waring Industries,
a Stamford-based manufacturer of cabi-
nets for the healthcare field. The new
organization will be known as “Lamco
Inc., a Howe company” . . . Litelab
Corp., Buffalo, N.Y., has completed the
purchase of the Silverline Lighting Divi-
sion of Silverline Building Products Inc.,
Middlesex, N.J. . . . American Con-
tract Designers Inc. (ACD) has acquired
the interior design firm Integrated De-
sign Associates (IDA), Los Angeles . . .
Coloroll, based in England, has ac-
quired Wallmates Vinyls, now a Col-
oroll Group Company . . . Burlington
Industries has signed a merger agree-
ment with C.H. Masland & Sons . . .
Hunter Douglas Inc., Miami, has pur-
chased Dixie Vertical Industries, Mi-

ble mention; Samuel Aarons

ami. Both are window covering man-

ufacturers.

~You'll find us

in the best circles.

Lefsface it firstimpres-  one-half or one-quarter
sions are lasting i i round. They're also available

Thatswhy itreallypays  in diameters of 96 inches and
fo specify elegantty cuved  heights of 42 or 30 inches.
reception stations from You can order them with
Credtive Dimensions. a secretfarial retum and in

Theyretheonesfound  arainbow of delicious colors
in all the best circles. o complement any

For example, we offer office decor.
them totally round, three- Choose from plain or
quarters round, as well as fextured high-gloss laminates

with chrome or brass frim fo
fastefully accent even the
most subtie curve.

Credtive Dimensions
can also custom make
curved reception stations to
meet your most exacting
specifications.

To find out how you can
fitin all the best circles, just
call orwrite us today.
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New York—Winners of the AFD Scholarship for Excellence in Interior Design display their
awards. Shown (I. to r.) are: Richard Aarons, AFD president; Andi McBridge, winner, honora
AFD C.E.O. and scholarship sponsor; Deborah Wecselman,
scholarship winner; Patricia Phillips, Parsons assistant chairman, environmental design; Brent
Leonard, winner, honorable mention; and Ted Cohen, AFD exec. vice president. Not shown is
scholarship winner Robert Welborn who was absent from the presentation. AFD Contract
Furniture is a New York-based commercial office furniture dealer.

Creative Dimensions
1255 E. Lincoln St.
P.O. Box 336
Nappanee, IN 46550
219) 773-2411
219) 773-7771

Showrooms: JP. McCue & Co.
Worid Trade Center, Dallas.
The Decorative Center

of Houston.
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THE IMAGINATIVE SOLUTION

Concept: President’s office designed to
express quality and tradition but
in a distinctive manner which
would befit a progressive
company of young professionals.

Designer:  Carl Mitchell of Wilds and
Mitchell Design, Inc., Houston, Tx.

Comment: The Wunda Weve Carpet has
very dense pile which provides
the luxurious look needed. Inset
carved borders give the offices
custom detailing not generally
found in broadloom carpet.

The color palette used was fairly
intense and somewhat uncon-
ventional in its combinations.

| was drawn to Wunda Weve
because they are consistently
fashion current with their colors
and also offer custom coloring.

Carpet: Wunda Weve

ANION  Soik-hiding fiber; permanent static control. ©1986 Dan River, Inc.
FROM THE s
wggt%AgzyE Circle 22 on reader service card :‘

e spepm——erews SE S S Ss — - — e

DAN R'VER—:; i “ : Natior‘ﬁf&raﬂe Fnrr;\ Member IBD Member bl.lnd;a;t;y Found;nm ASID




CONTRACT UPDATE

New Assignments:
Greenwell Goetz
designs Northrop

Northrop Services Inc., a division of
Northrop Corp., has retained Greenwell
Goetz Architects to provide space plan-
ning and interior design services for
15,000 sq. ft. of office space in its new
facility in Sterling, Va. Greenwell Goetz
has opened a 2,000-sq.-ft. office in Ty-
sons Corner, Va. . Robison & As-
sociates, Coral Gables, Fla., has been
commissioned by the Financial Federal
Savings and Loan Association to provide
interior architecture services for a new
branch in Pembroke Pines, and renova-
tions to offices at Miami Lakes and Lin-
coln Road Mall ... Construction has
begun on the 180,000-sq.-ft. Emporium
Capwell Department Store, Newark,
Calif., designed by Architects Pacifica
Ltd., Newport Beach, Calif. . . . Marshall
Clegg Inc., a San Antonio-based com-
mercial and office furnishings company,
recently completed furniture selection,
acquisition, and installation services for

the remodeling of Mission Road De-
velopmental Center’s offices, San Anton-
. Beyer Blinder Belle, N.Y.-based
architects, will renovate Bard Hall, a
125,000-sq.-ft. dormitory at Columbia
University . . . Curtis Cox Kennerly has
been selected by the Pennsylvania State
University to design its new Continuing
Education/Development Center
Nichols Design Services, a Ft.-Lauder-
dale-based planning and design firm,
been selected by the Florida Business
Centers as planners and designers for
commercial projects, including The Ex-

change, a 167,000-sq.-ft. office building
in Ft. Lauderdale ... Ryder Systems,
headquartered in Miami, has commis-
sioned Susan Lachance Interior Design,
Ft. Lauderdale, for interior design and
space planning of its executive offices
. Williams Trebilcock Whitehead,
Pittsburgh, is redesigning and renovat-
ing 50,000 sq. ft. for Blue Cross of
Western Pa. in Pittsburgh ... The
Greenway/Ramada Renaissance Hotel
in Richardson, Tex., will be designed by
Richard Pedroza Associates, a full-
service firm located in Los Angeles.

Design New York 1986 is set for Oct. 8-11

New York—Design New York 1986, the
third annual international design market
sponsored by Resources Council Inc.,
will be held October 8-11 in New York.

More than 100 designer sources are
expected to participate. Early registrants
include Brueton Inds., China Seas, Cy
Mann Designs, Lee Jofa, Karl Mann As-
sociates, John Stuart/John Widdicomb,

Plexability, and Scalamandre. Each par-
ticipant will introduce at least one new
product.

Activities include behind-the-scenes
visits to factories and showroom semi-
nars.

For more information, contact Re-
sources Council, 979 Third Ave., New
York, NY 10022; 212/752-9040.
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For information and specifications call
800 358-9122 (in California 707 584-7360).

GATES ©

OFFICE ENVIRONMENTS
PO Box PP, Santa Rosa, California 95402
GATES ships from Eastern and Western plants

INFINITE

GATES Workstations. A comprehensive modular
component system. Designed, developed,
and evaluated for maximum responsiveness
to your individual needs. The high-quality
cost-effective solution to the changing needs
of todays and tomorrows office environment.
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Boltaflex hz'df'm redefines the state
~of the art-in vinyl upholstery protection.
- PreFixx finish is designed to be cleaned
sasily, over and over, without showing
signs of wear. With PreFixx protection, it's
‘possible to remove many stains that could

“never be removed before. So, it protects

- you from high maintenance costs and
from frequent reupholstery costs.

Boltaflex with PreFixx goes beyond
previous protection. Now, with test-

" proven stain resistance and cleanability,
plus superior abrasion resistance. To a
level of protection never before possible.

Clip the coupon and we'll send you
the details about Prefixx protection,

W ——— W ———————
rD Please send me your brochure explaining y
T PreFixx protective performance. 1
[T] Please have a sales representative contact
me immediately for a demonstration;
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¢ 1986, DiversiTech General Coated Fabrics Division, 4GenCorp Company.  Boltaflex® and PreFixx™ are trademarks of DiversiTech General, a GenCorp Company




DataBord 920 is designed to adapt to any
office environment, both functionally

and aesthetically. We've created this
harmonious blend of form and function,
considering operator comfort as the primary
objective. No more aching backs, strained
eyes, fatigued arms or wrists. Movable
work surfaces adjust both vertically and
horizontally to meet all hardware, space
and physical requirements. Available in
hardwood veneers and laminates, DataBord's
integrity of design lends itself to any office
and applications to open plan, panel and fixed

v
h)

syrvival and gxtinction
is the ability to adapt
to an environment

Circle 25 on reader service card

wall arrangements provide a system totally
responsive to your working environment.

PO. Box 8100
Green Bay, Wisconsin 54308
Telephone (414) 468-8100




CONTRACT BUSINESS

‘Golden Triangle’ opportunity for N.J. dealer
in Washington, D.C. branch operation

Restorati()n of an historic
row-house project was an
ambitious undertaking for
Arbee  Associates, New
Jersey-based dealer, in carving
out its first branch operation in
the heart of Washington,
D.C.’s “Golden Triangle.”

The Washington downtown
showroom, located at 1818 N
St., N.W., is actually one of
two recently opened area fa-
cilities, the other being a
22,000-sq.-ft. warehouse off
route 270 in Gaithersburg, Md.
Together, the two sites will en-
able Arbee (with annual sales
in excess of $23 million) to in-
crease revenues while carving
out a strong niche market in
the capital and surrounding
counties.

Extensive research preceded
Arbee’s commitment to ex-
panded operations and con-
tributed in particular to design
of the new showroom which
typifies local architectural
character while also appealing
to tastes and targeted require-
ments of the city’s design
community.

Arbee’s charting of the
Washington area market dis-
closed that the fastest growing
segment of local business was
comprised of companies em-
ploying fewer than 100 em-
ployees, and having strong in-
terest in conventional furniture
product. A major portion of
the customer base consists of
firms in the research, consult-
ing, and legal services fields.

Maximum office growth is
currently occurring along two
corridors in suburban Wash-
ington, Arbee studies revealed.
The Northwest (Route 270)
area in Maryland’s Mont-
gomery County and the
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Southwest (Route 66) area in
Virginia’s Fairfax County are
both experiencing rapid de-
velopment in office complexes
and related service facilities.

Arbee’s location in
Gaithersburg (Northwest quad-
rant) and in the downtown
area will capitalize on this
spiraling growth.

Fast-growing market

Notes Arbee president,
Howard Berkowitz, “‘The
Washington area was chosen
by us because it is one of the
fastest growing markets in the
country. After five years, it is
conceivable that we may be
doing between 25 and 33 per-
cent of our annual volume out
of the Washington office.”

Appealing to the local de-
sign trade, Arbee contracted
Architectural Interiors, Wash-
ington design firm, to plan its
3,000-sq.-ft. showroom. When
planning began, designers
were confronted with some in-
teresting challenges in execu-
tion of the interior plan. In
addition to two floor lines
present in the facility’s existing
row of townhouses, a third
was created by a new brick

A 3,000-5q.-ft. showroom (top)
gives Arbee Associates’ president
Howard Berkowitz a foothold in
the Washington, D.C. market.

and glass high-rise built be-
hind the historic facade. The
level change was approxi-
mately 3 ft. from the lowest
level to the highest.

“In addition,”” notes Rod
Mitchell, director of design,
Architectural Interiors, “There
are three different fenestra-
tions. Wall elevations have
three different kinds of win-
dow penetrations.”

An overall white/gray neu-
tral color palette, zolotone
wallcovering, stainless steel
railings, semi-opaque scrim
dividers, and fabric-covered
wainscot panels act as a back-

drop to this dealer’s line of
Steelcase, Stow & Davis, Kit-
tinger, Helikon, Brayton, and
Cumberland product, among
other manufacturers.

Interestingly, Architectural
Interiors designed the space
from the perspective of a de-
sign firm/client using the facil-
ity. Natural light permeates an
area devoted to review of
plans; three conference rooms
are available for one-on-one
client sessions. One is
equipped with black-out
shades that transform the
space into an audio-visual fa-
cility for presentations.
Fourth-floor quarters for Arbee
are currently busy servicing
the needs of client Prudential
Home Mortgage for a project
of over 50,000 sq. ft.

How will the Washington
area operation differ from Ar-
bee’s New Jersey headquar-
ters? Says Berkowitz, ““We
plan to sponsor a lot of ‘lunch
and learns’—receptions held
during non-billable hours. In
addition, our intent in Wash-
ington is not to compete with
designers, but rather to offer a
support service for them.”

Part of that role will consist
of providing computerized
services that interface with the
equipment and software of A
& D clients. Berkowitz notes
that he is currently working
with Steelcase’s electronic
price list, thereby generating a
lot of interest in computer in-
terface.

Arbee’s Washington com-
puter will have access to the
one in Union, N.)., which
handles everything but payroll.
Union’s headquarters will
move to a new 50,000-sq.-ft.
site in December—R.W.
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Panel Concepts’
Quick-ship

We'll ship your TURNAROUND FIVE order—  and integrated furniture components.
single panel to complete office system—in five And you're not limited to what's in inventory.
working days. No ifs, ands or “We re sorry, You can personalize with SYSTEM 2PLUS
but"s. We make no promise that can't be kept. panels that are made-to-order—in combinations
With TURNAROUND FIVE, you gain a lot of of our most popular sizes, finishes and fabric
flexibility in planning. You can plan with our colors you select. You won't hear “out-of-stock”
finest—SYSTEM 2PLUS™—using our most from us.
popular panels, 3-circuit/6-wire power options We've also made specifying, ordering and




TURNAROUND FIVE."
that’s not a lot of fast talk.

installation so quick and easy that—using
TURNAROUND FIVE—your office system can
be fully operational in less time than some
quick-ship programs need to move it out of the
warehouse.

TURNAROUND FIVE: the name is our com-
mitment. Five working days from your order’s
arrival to your complete order’s shipment. For a

complete TURNAROUND FIVE information
package, call toll-free: 1-800-854-6919.

(In Callifornia: 1-800-422-2101.) Or write Panel
Concepts, Inc., PO. Box C-25100, Santa Ana,
CA 92799-5100. Circle 26 on reader service card

f=s Panel concepts

TURNAROUND

N 5 DAY SHIPMENT
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The warmth of hand-rubbed wood.
Inside, the strength of cold steel.

Windsor. Outside, the finest of wood cabinetry meticulously crafted in a
variety of contemporary styles and finishes. Inside, the strongest most
intelligently designed steel lateral filing cabinet available today.

Windsor lateral files offer you greater design flexibility with standard heights
of 28 40” and 52" plus 3 6;" 9; 12” and 15" drawers which can be specified
to meet your exacting needs. All drawers ride on ultra-smooth Accuride®
ball bearing suspensions with full drawer extension and all cabinets come
with positive interlock. The 16 gauge welded steel framework insures you of
years of trouble-free use and the full weight is carried by the steel structure.
Leveling glides guarantee precision alignment of each cabinet. And only
Windsor, because of it’s unique design, can be ganged together in starter/
adder fashion for the look of a totally custom installation.

The Windsor Collection from Russ Bassett. For the most discerning designer,
a classic line with virtually infinite options.

For more information, write us at 8189 Byron Road, Whittier, CA 90608.

D RUSS
-.' BASSETT Dealer inquiries invited.

Circle 27 on reader service card




COLORLINE
By Sara O. Marberry

‘Best of NEOCON’ introductions

go beyond just a

ncreasing interest in color
Iovcr the past several years
has spawned a proliferation of
new color applications on con-
tract furniture, fabrics, and
finishes. At NEOCON this
year, attendees were dazzled
by color in almost every show-
room they visited. Indeed, it
has reached a point where in-
troductions of new or updated
color palettes are not really
news in this industry anymore.
What is news are those new
products which challenge or
inspire designers and specifiers
to use color in innovative ways
in contract interiors.

This column is devoted
to products introduced at
NEOCON which fall into this
category. The choices are to-
tally subjective, based on
CONTRACT editors’ best
judgement of interesting color
application. Since there is so
much to see at NEOCON, it is
conceivable that some out-
standing products could have
been missed. On the other
hand, a few of the products re-
viewed here reflect general
trends in the industry which
may be offered by more than

new palette

Spinneybeck’s baseball promotion (above) was used to show a wide
range of color options in leather. Taupe colored folders were specially
designed by Wright Line (below) for its new color-coded filing system.

one manufacturer. These
trends include: coordinating
fabric and finish programs;
colored woodgrains and met-
als on systems furniture and
chairs; custom color design;
multicolored fabrics and car-
pets that give the illusion of

texture. As far as color itself
goes, some primaries are still
lingering from last year, but
cleaner, brighter mid-tones
and pastels are emerging to
contrast with darker neutrals.
Combinations of black and
red, black and white, and

Q

black and ivory were most
prominent in showroom dis-
plays.

Durkan Patterned Carpets
stole the show with its new
Electri-Dye fluorescent carpet
pattern. A patented process al-
lows the company to dye any
combination of colors for an
interesting “blacklight” effect
in hospitality interiors. Leather

(Continued on p. 40)
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“BFGOOD
WALLCOVE

COULD SAVE YOUR
LIFE?




You've always known how
the exciting Koroseal line of
wallcoverings from
BFGoodrich could enhance
a room'’s beauty. But did you
know that the 2000 plus
selections of decorative
patterns and designs could
make a room safer, too?

That’s because every
ocolorful choice in the Koroseal
line is specially formulated
to provide an Early Warning
Effect. A warning that could
actually save a life.

The Early Warning Effect
activates when the wall-
covering’s surface 1s heated
to about 300 °F. It comes in
the form of a smokeless,
odorless, harmless vapor that
sets off an ionization type
smoke detector long before
harmful smoke and flames
enter a room.

e

And because the Early
Warning Effect is a result of
the same BFGoodrich process
that we use to manufacture
all of our vinyl wallcoverings,
this extra measure of safety
iS yours at no extra cost.

Just think of what specify-
ing BFGoodrich Koroseal
wallcovering with the Early
Warning Effect could mean
in hospitals, schools, and
commercial buildings. And
then write the BRGoodrich
Company, Wallcovering
Products, 500 South Main
Street, Akron, Ohio 44318.

Circle 28 on reader service card

BFGoodric

® BFGoodrich 1986 BFGoodrich




Making your
color count

(Continued from p. 37)

manufacturer Spinneybeck tos-
sed out 7,000 colored base-
balls as part of an aggressive
marketing campaign to pro-
mote its extensive product offer-
ing and exciting palettes. Of
most interest are eight new
mid-tonal colors introduced in
the Ducale Velour suede-like
leather line, plus a yellow that
has been added to the La
Prima line of top grade pure
aniline leather. Besides intro-
ducing 20 new shades for its
Color Trends collection, For-
mica Corporation also came
out with a new laminate called
Lacque Metallique. Imported
from France, the product is a
special one-of-a kind sheet
that is produced by crystal-
lizing metallic flakes in the
laminate before pressing.
When a color is applied in the
process, the result is a spark-
ling, rich-looking surface
material.

Kimball Office Furniture
Co. introduced the Avenue

COLOR LINE

Kimball

chair in 11 different models,
each with unique back stitch-
ing details. Thirty-one colored
finishes are offered for the
chair's wood frame, including
natural finishes, translucent

Interesting color introductions included All-Steel’s range of six finishes
for its new Buhk seating (above); Festival, part of Steelcase’s new fabric
and finishes collection (top); an exciting palette for Avenue, a new chair
line from Kimball (top); and color options for Kinetics Eccentric Table

(above).

40

Steelcase

Kinetics

color stains, and stain sheen
opaque shades. Just for fun,
Artec, a division of Kimball,
put a patterned, tinted lami-
nate desk top on one of its sys-
tems displays—what a great al-
ternative to traditional solids!
J&) Industries was test-
marketing a new printed
polyester panel fabric de-
veloped by Michigan-based
CommercialMates. An innova-
tive concept for the industry,
custom colored or printed
carpet can be matched to
panel fabric. Hundreds of pos-
sible color combinations are
available on the new Eccentric
Table series from Kinetics. De-
signed by Paolo Favaretto, the
legs feature a crescent-shaped
outer support wrapped around
an inner band of color. De-
signers can specify both inner

bands and outer crescents in
24 different colors.

Buhk 100 Seating intro-
duced by All-Steel has a wide
range of metallic finishes for
chair frames that were de-
veloped to blend with the
company’s Core Four colors.
Four neutrals and two soft
hues add a special sheen to
the chair's comfortable aura. A
new finish was being test-
marketed which, unlike the
metallic epoxy paint used for
the other colors, is a trans-
parent paint applied over
polished aluminum that gives
off a special glow. At Steel-
case, a new integrated collec-
tion of fabrics and finishes for
the Sensor chair was intro-
duced. include five
deep shell and base colors,
plus five new patterns com-
prising over 40 upholstery
choices. With names like Vin-
tage, Reflections, Fanucci, Fes-
tival, and Broadway, each pat-
tern is a striking medley of
color and texture. Wright Line
introduced a new color-coded
filing system as part of its
DataFile line. Based on re-
search to determine colors that
can be distinguished even by
those who are color-blind, the
system features an alignment
of color labels to create color-
bands in readily recognizable
patterns. A unique taupe col-
ored folder developed by
Wright Line does not compete
for attention with the color-
coded bands and allows great-
er accuracy and visual com-
fort. Finally, Textura from
Westinghouse, is a new panel
fabric designed by Jack Lenor
Larsen. Four different surface
treatments made by a pat-
tented “‘stamp’’ process are
available in 16 colors and
styles. Because of its unusual
ridges, Textura’s color and sur-
face looks different in varying
degrees of light. It appears to
change color and shape at dif-
ferent times of the day.

These
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MOVEABLE FEAST.

“I needed a comfortable,
luxuriously appointed interior that
wouldn't feel confining despite the
space limitations (of an 85" x 10’
car), while meeting the unusual
functional requirements of out-
fitting 2 moving, smoke-spewing
train. WILSONART gave me the
solution.”

’rhv assignment: Redesign a
decades-old Pullman sleeper into a
rolling hotel for business travel.

The media: WILSONART Color
Quest™ decorative laminates and
Decorative Metals.

The designer: Thomas J. Bolin,
ASID, Planning & Design, Inc.,
Minneapolis

Bolin comments: “WILSONART
surfacing products offered me
both the color and surfacing finish
choices and the easy-care, hard-
wearing characteristics [ had to
have to pull off this assignment.

\

\& AA— | hi\i\\———'
|
Thomas . Bolin, ASID
Planning & Design, Inc., Minneapolis

Photo: Craig Anderson (&

1986, Ralph Wilson Plastics Co., Temple, TX

The dining/conference area
(photo below) set the Art Deco
design referent used throughout
the car. The visual expansion is
created with a color progression of
Mauve Mist to Wildrose to
Amethyst gloss decorative
laminates on the inset ceiling.

The same palette forms table
tops and decorative inlays on
Northsea-clad cabinets, with gloss
Black accents.

WILSONART Satin Brushed
Natural Aluminum clads pocket
dividers which open to pass-
through service from the kitchen.

The results: A delighted client,
whose goals have been fully realized
through fine design partnered with
WILSONART materials.

WILSONART Color Quest
color that keeps pace with your
ideas.

HOTLINE:
If you have a project you think
belongs in this space, please call on us
For product samples, literature
and technical information, call toll-
free (within the continental USA):
1-800-433-3222
In Texas: 1-800-792-6000

Circle 29 on reader service card

WILSONART.

BRAND DECORATIVE LAMINATE

Bringing new solutions to the surface'




They will recognize your "Footsteps" anywhere.




LIGHTING LINE
By John S. Marshall

Lighting World 4 is largest ever; ,
show makes West Coast debut

strong future for metal

halide lamps in contract
use, continued dominance of
compact fluorescent fixtures,
and the strengthening of inter-
national ties among lighting
professionals distinguished
Lighting World 4, held re
cently in Los Angeles.

The largest show to date at-
tracted more than 11,000
specifiers and 3,000 manufac-
turers’ representatives, a total
attendance increase of 20 per-
cent over last year's show in
New York. Exhibit space also
expanded by 5,000 sq. ft. to
60,000 sq. ft., accommodating
400 display booths.

Sponsored by the Interna-
tional Association of Lighting
Designers (IALD) and the II-
luminating Engineering Society
of North America (IES), the
show was aimed at architects,
lighting designers, engineers,
interior designers, consultants,
distributors, contractors, facil-
ity managers, and educators.
Interior designers comprised
the largest segment.

David Van Buren, an in-
terior architect who is a part-
ner with CHS Planning, New
York, attended the show for
the first time and found a fix-
ture he needed for a project. “'I
wasn’t looking for lighting for
a specific application,”” he
says, "‘but | was impressed by
an ambient light fixture
which uses compact fluores-
cents, and | specified it for the
lobby of my office building
upon returning home.”

When Van Buren attends
next year’s show at the Jacob
K. Javits Center in New York,
he would like to see more
manufacturers’ reps speak the
language of design. “Some of
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them concentrated on lumens
and other technical informa-
tion, while my questions were
of a more general nature,”” he
says.

Questions on a variety of
lighting topics were fielded by
more than 30 professionals
who participated in 14 semi-
nars, attended by hundreds of

for PL fluorescent lamps; new
halogen lamps of lower wat-
tages to replace inc andescents;
and the unveiling of a high-
pressure sodium lamp that re-
portedly provides better color
rendition than low-pressure
sodium.

Fixtures both new and estab-
lished competed for attention

York: the Sintheto collection of
incandescent, halogen, and
fluorescent light fixtures, de-
signed by Ferdinand Porsche;
and the Nessen Picture Light, a
halogen fixture that attaches to
a picture frame.

Peter Wolf, Nessen vice
president, notes that Lighting
World provides lighting man-

Howard Hughes’ Spruce Goose, the world’s largest airplane in the world’s largest dome, was lighted by Imero
Fiorentino. He described his design at a Lighting World 4 evening event,

listeners. More than 700 at-
tended ““What's New in Light
Sources,” a panel discussion
featuring John Briody, North
American Phillips Corp.;
David Krailo, GTE Products
Corp.; Terry McGowan, Gen-
eral Electric; and John Hof-
mann, Osram Corp.

Hot topics included metal
halide improvements that will
lead to a greater number of
halide fixtures in the coming
year; new super-compact sizes

on the showroom floor, where
booths formed 13 jam-packed
aisles. There was more decora-
tive lighting than in previous
years, much of it Italian-
influenced, if not actually im-
ported from ltaly. New prod-
ucts being shown for the first
time were frequently billed as
“NEOCON previews,”” in
deference to the Chicago show
which ran one month later.
Two such previews were
shown by Nessen Lamps, New

ufacturers with a greater
cross-section of specifiers than
NEOCON, where the focus is
primarily on furniture. ““One
big difference between furni-
ture and lighting manufactur-
ers is that the latter sell a little
of their products to many dif-
ferent kinds of customers. We
don’t see as many engineers or
lighting designers at
NEOCON."”

Figures were not available

Continued on p. 46)
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Reach for Summit Designs™...

It's a sure way of keeping your wallcovering profits ahead of tomorrow.

Choosing Seabrook’s Summit Designs™ line means assurance that
you have the most up-to-date selection in wallcoverings at the
best prices available.

Call Seabrook today for the distributor in your areq.

Circle 31 on reader service card

SUMMIT
DESIGNS




International
partiCipation up
(Continued from p. 43)

at press time, but there were
more attendees from around
the world than ever before, in-
cluding professionals from
France, West Germany, ltaly,
Denmark, Japan, Belgium,
England, Austria, the Nether-
lands, and Canada. The consu-
lates of Germany and France
sent representatives for obser-
vation, as they are considering
sponsoring government booths
at future shows to gain expo-
sure for their lines.

Yin and yang of design

The show kicked off with an
opening breakfast at which a
representative of Mayor Tom
Bradley’s office proclaimed the
week of May 11 Lighting
Week. Charles Moore, FAIA,
noted architect and leading
proponent of the California
school of design, spoke on

LIGHTING LINE

The exhibit floor at Lighting World 4 accommodated 400

exhibitors in

60,000 sq. ft. of space. “Many Lighting manufacturers don’t have show
rooms,” notes Jeff Milham, IALD, program chairman. “’Lighting World is
the only place to see certain fixtures and sources in use.”

daylighting. Narrating a slide
show of projects from around
the country, he stressed the
need for designs that pay
greater attention to users’ com-
fort as a “yang” to the “yin"" of
less hospitable designs of
decades past.

An evening Lighting World
highlight featured Howard
Hughes’s Spruce Goose, the
world’s largest airplane in the
world’s largest dome. Lighting
designer Imero Fiorentino,
Imero Fiorentino Associates,
New York, discussed his light-

ing design for the plane, which
has a wingspan of 320 ft. and
stands about eight stories tall.
Static white light illuminates
graphic exhibits on one side,
while on the other, a palette of
blue, amber, red, and white
lights is manipulated in a re-
peating five-minute cycle. The
project uses 450 fixtures and
runs at least 10 hrs. a day,
year-round. (The plane flew
once in 1947.)

Lighting World 5 will take
place May 11-13, 1987, at the
Jacob K. Javits Center in New
York (the show will alternate
between east and west coast
from now on). As of this writ-
ing, 300 companies have
bought 56,000 sq. ft. of space,
about 75 percent of the space
originally allotted.

Information on next year’s
show can be obtained from
National Expositions Co. Inc.,
49 W. 38th St., Suite 12A,
New York, NY 10018; 212/
391-9111.

a new kind for mankind...
POWERISE'

ONE OF A KIND CONTROL SYSTEM
FOR OFFICE AND TASK SEATING.

of work

Jox

Developed specifically to meet ergonometric demands,
Powerise offers maximum functional reliability.

Compare these features to your current designs:
« Structural support independent of the pneumatic column.

Controlled sink rates for maximum adjustability.
Maximum stroke/extended length ratio.
Redundant sealing available.

Rapid one step assembly to allow the lowest

manufacturing costs.
« Reduced system costs.

For the professional designer who wants design versatility, g
Powerise enables freedom to create within the requirement of = 5
pneumatic adjustment. Call or write for a complete color
brochure on this one of a kind chair control system.

GAS SPRING COMPANY

92 County Line Road

Colmar, Pennsylvania 18915

Tel.: Colmar: 215/822-1982 s Chicago: 312/439-7910 m Los Angeles: 213/
Division of Fichiel 8 Sach GUSINg

Circle 32 on reader service card
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Look for the
7 Komord
signature
of excellence

adrick Ramond. Inc

EDRICK

DESIGNERS & MANUFACTURERS OF ORIGINAL LIGHTING FIXTURES

US, manufactured with attention to quality. . .. . this
unique product design will enhance your creative effort.

Please write on your professional letterhead
for the complete folio on our Nu Romantic™ collection.

- FREDRICK RAMOND, INC.
1)) g RVl 001:1' Carmenita Road - Cerritos, California 90701
S (213) 926-1361 - outside Caif (800) 421-3517
WROOM: 10085 World Trade Center - Dallas, Texas 74258
Circle 33 on reader service card




T'he Fastest Way Io Get You
Sitting Down On The Job.
Comfortably.

Girsberger’s Quick Ship program
offers your office furniture cus-
tomers a total of over 600 different
customized choices. And your order
is shipped within just 10 working
days!

Choose from three stylish chair
designs—the eurochair 5800,
consens 1-ci 6600, or the consens
2-¢i 6500.

Then, mix and match with any of
over fifty stunning fabrics, patterns
and leathers. Bases, shells and
optional arm rests come in your
choice of grey or brown.

A choice of over 600 chairs. Shipped
within 10 working days or less.
That'’s quick. That's Girsberger.

GIRSBERGER INDUSTRIES, INC.
Office Seating

PO Box 1990

Smithfield, North Carolina 27577
(919) 934-0545

Chicago Showroom
Merchandise Mart

8th Floor, Suite 845
Chicago, lllinois 60654
(312) 822-0678




CEO OFFICE

Quality materials
give sophistication
to Texas office

n Texas, they do things big,

but in the case of H.C. Car-

ter's office, they also do it

with style. This Austin busi-
nessman has an office that
makes TV’s J.R. Ewing’s (of
“Dallas” fame) look plain. The
president and owner of Para-
gon Properties and Carter In-
vestments (a real estate brok-
erage firm and development
company, respectively), re-
jected two different design
schemes before hiring Jim
Wallace of the Bommarito
Group in Austin, Tex., to work

on his personal office in the
firm’s headquarters building.
“Jim and | talked for many
hours about what | wanted,”
recalls Carter. “He was able to
correctly analyze my desires
and create an office that
bridges my business and per-
sonal lifestyle.”” Carter, who is
a cattle rancher in his spare
time, also is an enthusiastic
Texas history buff and avid
Western art collector. I
wanted an office that would be
sophisticated, but not look like
an art gallery,” he says. And,

Antique Belgian doors, leather floor tiles, and oak parquet panels are a
few of the quality materials used in Carter’s office that attract visitors’
attention.
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Cattle rancher H.C. Carter, president and owner of Paragon Properties in
Austin, Tex., thinks his office provides a bridge between his personal and
private life.

as Carter puts it, he wanted to
avoid the “traditional look of a
Texan with the Longhorn on
the hood of a Cadillac.”

Wallace was able to achieve
this by integrating quality ma-
terials with Carter’s personal
collection of Western artifacts.
Two antique Belgian doors
provide an overscale entry into
the office. Quarter-sawn oak
parquet panels featured in the
doors are also in the wainscot.
Wallace used wool fabric to
upholster walls above the
chair rail and in coffered ceil-
ing sections.

Suede leather provides
wainscot material in the entry
foyer where a Western saddle
once owned by Dale Evans is
displayed. Leather floor tiles
with an oak border surround a
tight loop wool carpet. The
table desk is bordered in
cherry, inlaid with leather that
matches the floor, and sup-
ported by two cast-iron bulls
that were originally supports

for a French country butcher
shop cutting block. Carter’s
own Western paintings and
sculptures, plus a rifle previ-
ously owned by Butch Cassidy
complete the look of this
Texas-style office.

"] have gained quite a repu-
tation around town for the
uniqueness of this office,”
states Carter. ““Most people
who come in here are in-
trigued by some aspect of it,
whether it be the leather
floors, checker-board-pat-
terned wood, or the custom
desk. It provides a good conver-
sation opener in a business
situation.”’—S.M.

SOURCES

Chairs—Hiebert, Edward Axel Roffman.
Sofa—Brayton. Fabric—Arc-Com,
London Marquis. Leather wallcovering
and floor tiles—Spinneybeck. Car-
pet—Bigelow. Desk top—|.C. De-
sign. Pedestal and coffee table—).C.
Design. Cast iron steers and doors—
Whit Hanks at Treaty Qak.
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& Summitville

More design options
and all the benefits.

Summitville’s extensive surface that's fireproof, dentproof,
choice of colors, shapes and fadeproof and highly resistant
styles has a solution for the to stains. It's easy to maintain and
most demanding architectural keeps its good looks for years
requirements Even in heavy traffic areas like
It'sthe ceramic tile that can lobbies, restaurants and shop-
make your projects something ping malls
extra special See Sweet's File 9.18/Sum A SR
Summitville has a natural for our complete line of ceramic KR YEEeNET"
beauty that other floors cant tile, including custom colors, wall ,
match. A durability carpeting, murals and decorative insets Summitville's Quarry Tile is
vinyl or wood won't provide. Specify Summitville. available in six color ranges, with
And quality that's hard to find in The ceramic tile that adds more smooth or abrasive surfaces
other floor products beauty and value to any Choose from seven shapes plus
Summitville’s Quarry Tile, installation trim units

shown above, is extruded to

provide a tough, durable ‘ mg Ho®
& Summitville

Summitville « Summ dhio 43962
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Brown Jordan Rattan is contract-worthy.

Brown Jordan Rattan proves that beautifully designed rattan dining and room chairs can be practical in
any contract environment. Heavy-duty rattan frames feature leather-wrapped joints for extra strength
and beauty. Choose from 18 rattan finishes and a multitude of harmonizing fabrics selected for durability
and low maintenance. Seat cushion fillers are flame retardant. The Brown Jordan Rattan collections also
include dining, lounging, bedroom and accessory pieces — meticulously crafted to last for years.

And like our furniture, our service is always dependable. Brown Jordan Rattan — reliable people with
more than 60 years' experience in the contract marketplace. Plants in California and Virginia.

)=

For free full-color, 76-page rattan catalog, write on your letterhead or phone Brown Jordan Rattan, Dept. YY672, P Q. Box 5688,
El Monte, CA 91734 (818) 443-8971, ext.217. Showrooms: Atlanta « Chicago « Costa Mesa » Dallas « High Point » Los Angeles « Miami
New York City » San Francisco « Seattle + Washington D.C.




Coming In

October CONTRACT...

EXECUMNVE BUYER EDITION

Lodging Industry “Executive Buyer Edition”

October CONTRACT's Lodging Industry “Executive
Buyer Edition” delivers interesting, fact-filled
reading to you and 34,000 other specifier/buyers.
Issue features focus on the latest products for use

in state-of-the-art hotel/motel installations as well
as other subjects of interest to all-contract decision-
makers!

Hotel/Motel Installations—The latest projects
designed for this market are explored both
pictorally and via feature articles.

Hotel/Motel Furniture/Furnishings Review—
Product introductions geared to this industry,
including cut, bevelled and sculptured glass
products.

International Hotel/Motel & Restaurant Show—An
early look at the event, to be held in New York
City, November 2-5.

Who's Who In Contract Design/Northeast—11th
annual census of contract specifiers/architects/
designers—who they are, the work they’re doing.

CONTRACT

A Gralla Publication
1515 Broadway, New York, N.Y. 10036 ® 212-869-1300

Ad Value for Suppliers—Your ad in this special
issue reaches 29,000 all-contract specifier/buyers

... plus 5,000 lodging/hotel managers and
operators! Call Gary Puro, associate publisher for
details at 212/869-1300.Ad space closes September 11.




ERGONOMIG
DESIGNS FOR
PRODUGTIVITY..

BIOTEC'S STEPBY-STEPAPPROAGH! -~ *=. ™

BIOTEC's Ergonomic Design Guide simplifies your office automation s

planning...whether a single VDT workstation, a cluster or an entire o

floor. It explains how an investment in BIOTEC workstations A

improves productivity by addressing the human variable. " 5 gend me a free
The “building block” approach presents modular L BIOTEC Design Guide.

: : 4 g

components and a vgr}ety of ergonomic acces " OSend me complete

sories to enhance efficiency at each workstatnpn. 1 color literature on BIOTEC.

At each step throughout the guide, specifications \

are provided to assist you in “tailoring” the work-

station to suit the individual using it. The “fold out”

\
work sheet and floor plan grid allow you to develop the \\ B'DTEC SQS'I'EII'IS
workstation layout systematically and efficiently. \ .
3158 Production Drive, P.O. Box 8 Dept. C-886

The BIOTEC Ergonomic Design Guide provides ergo-  \ Fairfield. Ohio 45014
nomically correct solutions to the design of today's and \ :
tomorrow’s electronic office. Send today for your free copy \ ame
of the BIOTEC Design Guide or call toll-free 800-543-1921.

\

COMPANY
\

?D’EC ™ \ ADDRESS
YSTEM

SEEUSATTHE  \ . : S

\ ] My requirement is immediate, please have
a representative contact me today!

TITLE =

e e NATIONAL POSTAL | )
3158 Production Drive, P.O. Box 8 FORUM7S1%F:TNEMBER X e 7o T

Fairfield, Ohio 45014 o Attention Go t A jes: Most BIOTEC
Tel. 513-874.8498 Telex 703018 WASHINGTON, D.C. e e I s
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Presenting carpet of Antron Precedent=>
carpet thatlooks newer, longer than any other.

Acknowledged Industry Leader Antron Precedent
New New

400,000 traffics 400,000 traffics

| edged industry leader.

Finally, there’s a carpet fiber system that'’s a
step above all others: Du Pont ANTRON PRECEDENT.
Because carpet of ANTRON PRECEDENT looks newer
up to two times longer than any other carpet.

We've proven it. In a side-by-side test held in
a busy New York City university, more than a

~million people walked across two contract carpets:

one made of Du Pont certified ANTRON PRECEDENT.
the'other an equal construction of the acknowl- ~




specifications, is what sets ANTRON -
PRECEDENT apart.

So, for a carpet that will stand up better,

specify one backed with Du Pont’ s signature
of quality; the quality Q" i

ANTRON PRECEDENT, state-of-the art hollow - ‘ Find out how your next carpet..

filament fibers are combined with DuraTech®: _project can outlive more soles; wnh

an advanced commercial treatment based on the ANTRON PRECEDENT. Call us today at:

-latest in Teflon® carpet protector technology. e

"“This, along with stringent Du Pont construction AT 800 '4-48‘983 >

Take a close look. Not only did the carpet
of ANTRON PRECEDENT excel in soil and stain
resistance; it also succeeded in retaining
its original look and texture longer.

In the revolutienary system behind
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REPORT FROM LONDON

At IDI Show, London,

contemporary
styling is still
a ‘new breed’

By TOBY E. RODES

Vitra, Circle No. 268.

Collins & Hayes, Circle No. 270.

Englender Contracts, Circle No. 266.
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Antocks Lairn, Circle No. 269.

n recent years, a general

trend toward contemporary

furniture design has been

evident in England. How-
ever, this year, it seemed clear1
from what was seen at Interior
Design International (IDI),
London, May 11-15, that this
trend has reversed itself. Said
one upholstery manufacturer,
“We sell traditional lines to
make up for the slow accept-
ance of our contemporary-
design lines. But, contempo-
rary is what we'd like to con-
centrate on more, if we
could.”

Interior Design International,
the largest and most important

Toby Rodes is a frequent con-
tributor to CONTRACT and covers
the foreign and domestic contract
scene for the magazine.

English contract furnishing-
event, is organized by Britain’s
Interior Design Magazine. It
occupied 165,000 sq. ft. this
year and was visited by ap-
proximately 32,000 designers,
architects, and dealers. The
products and services offered
by some 425 manufacturers,
wholesalers, importers, and
design firms ran the gamut
from office and general con-
tract furniture to lighting fix-
tures, textiles, carpeting, wall-
covering, ceramic tiles, and
accessories.

While the traditional
bread-and-butter lines of Brit-
ish manufacturers were preva-
lently exhibited, those booths
occupied by manufacturer-
members of the Contract De-
sign Association (CDA) dem-
onstrated the most innovation

Kimball, Circle No. 273.

in commercial design.
Membership in CDA is by
invitation only and is restricted
to design-oriented manufac-
turers of quality furniture
(mainly for offices), textiles,
carpeting, and lighting. CDA
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Steiner, Circle No. 271.

members are producing in
Great Britain, selling there di-
rectly, or distributing through
an established agency.

The CDA represents most of
the cream of the crop of con-
temporary British office furni-
ture suppliers. It is this group
which gives design impulse to
the market. Of the 34 CDA
members participating at 1DI,
many are actively engaged in
selling to the States.

Notable introductions from
CDA firms, among others, in-
clude those made by Gordon
Russell in a new series of ta-
bles designed by Geoffrey
Harcourt and in an office line
made of solid mahogany de-
signed by Ray Leigh. The lat-
ter, shown in the Buckstaff
showroom during NEOCON,
is entirely of solid wood ex-
cept for veneered doors and
kneehole panels.

Antocks Lairn, which li-
censes some of its products to
JG Furniture in the U.S. mar-
ket, and which cooperates
with Amseco in the UK., pre-
miered Charisma, an ergo-
nomic office seating line, and

CONTRACT/August 1986

Boss Design, Circle No. 267.

Tara, a multi-purpose seating
system. Both lines are de-
signed in-house.

Steiner, the French uphol-
stery manufacturer, created a
small sensation with Yam, the
prototype of a bentwood rock-
ing chair by the Japanese de-
signer H. Yamakado and also
introduced the unique recliner
Athena by Yves Christin.

Two new designs by Ronald
Carter, the Harlem sideboard
and the Bloomsbury chair,
produced by Miles-Carter
(previously known as Peter

Gordon Russell, through Buckstaff, Circle No. 274.

Hille, Circle No. 272.

Miles Furniture) were shown.
Miles-Carter is represented by
Interna, Chicago, and was re-
cently cited with a Spec Il
award for its products during
NEOCON by the Chicago De-
sign Sources group.

Also exhibited was Shape, a
new contract seating group de-
signed by Peter Murdoch for
Hille. The chair becomes in-
novative when two models are
combined to form a bench.

Upholstery lines, Chorus
and Piccolo, designed by
Graham Stewart for Collins &
Hayes; a cantilevered version
of Mario Bellini’s Figura chair
by Vitra; an addition by En-
glender Contracts of barstools
and stools to their Isola line by
Paul Atkinson; and the avant
garde Walz and Sidestep
chairs produced by Boss De-

sign were among other notable
introductions.

American manufacturers
participating at the show in-
cluded Kimball, All-Steel, and
McGuire. Only Kimball had its
own exhibit space, concentrat-
ing on such traditional lines as
the Radiante and Stellans seat-
ing collections and period-
style desks.

The show’s numerous in-
troductions proved there is a
good market for office furni-
ture in Great Britain. New
buildings and larger, re-
furbished offices are generally
being furnished with contem-
porary designs. IDI, the best
place to find out what is going
on in this sector in England,
may eventually become an
important show for American
buyers.
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Other work centers would be hard pressed

Foralong time, offices with personal computers found themselves squeezed between a
rock and a hard place. The problem was that work centers for personal computers fell
into two distinct categories.

There were the units with a number of features that sprawled all over the office. And
then there were the more compact work centers with few features to recommend them.
Neither option wasa particularly efficient use of office space.

Enter Wright Line’s PC WorkCenter” It’s one of the most compact products on the
market. And it didn’t sacrifice a thing to get that way.




Steel construction

throughout offers dura-
ility and tion.
bility and protection i
An adjustable bour door slides down
shelf stores manuals and locks with the
and accessories lower steel door.
conveniently.
oo
Cable ports are pro-
vided throughout fpr Mase I uills
safe;_v . market fit easily on this
NS cantilevered shelf.

The work surfaces with
an optional copy holder
swing up for storage.

A tray to store diskettes
ts built into the ergo-
nomic keyboard shelf.

el

A master switch on the

6-plug outlet power
_ strip lets you activate
The printer rollout the whole system at
shelf includes a rack for once. An optional
forms input. Surge Sentry Suppres-

soris available.

Access to forms is
simple with the shding
collection tray.

Hard rubber wheels roll
smoothly on both car-
pets and hard surfaces.

to get as many features m as small a space.

[t fits in a mere 4 4 square feet. But don’t let its small size fool you. By P
using vertical space instead of floor space, we were able to pack a lot of
features into its ergonomic design. Everything from security to mobility.
One look at the captions above will tell you that.

But we’d like to tell you even more about our PC WorkCenter and
how it can get you out of a crunch. For more information, contact Wright
Line, 160 Gold Star Blvd., Worcester, MA 01606. Or call Wi T
1-800-225-7348 In Massachusetts call 1-800-922-8349,  UJright tine
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Most customers say their offices are as busy as e AR  last up to twice as long as
Grand Central Station.If you think this puts people .t B MES "Rl comparable carpets.
undeglgfgssure,thmkwhat itdoes to carpet. o O T -4 They helped prove

ts why we developed Spectralife/PR,a ‘& YT Y that it ofters (I())?lb e the
new levelloop carpet forcommon areas,made of PRSI SIS  appearance retention
fiber tested in two of America’s toughest test labs: Py Ee =, of comparable carpets.

Grand Central Station. a ‘ And furthertests of

And a public school in a large, metropolitan city, {5 : over one million

These tests helped us prove Spectralife/PRwill P oA traffics proved it can help

CRAFTED WITH
* PRIDE IN AMERICA @.m PRECEDENT




#
L

CONDITIONSIN
YOUR OFFICE

you save 25%in maintenance costs,comparedto carpet Precedent."We made it goodHooking We made it tough.
that’s similar in weight and style. Andwe made it easy to maintainWhich is why, to put it
That however, is not only amazing. simply; it walks all over the competition.
It’s also revolutionary. All over the country.
Also,Spectralife/PRis designed with a pattern To get the story, call your Stevens representative.

dsome cut-pile solids. Cathedral Station,Boston,MA

which camouflages tougher stains.This pattern even Oryou can do this: Write us at
ermits flexible coordination with three ormore of our Stevens Carpet,PO.Box2023, ST EV E N S
SpectraLife/PR created with DuPont Antron 02118 And we'll tell you more. Guhstai(fa;tpet
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PRODUCT SHOWCASE

Flip floor
lamp features
Venetian glass |

Koch & Lowy corporate
profile appears on page 60
following this showcase.

esigned by the De Majo

glassworks in Venice and

manufactured by Koch &

Lowy, the Flip floor lamp
(shown on cover) features seven ldyt'rs
of hand-blown glass. Glass is available
in white with clear reveal or burgundy
with red reveal. The two stems are
black.

Flip stands 72-in. high and uses a
250-watt halogen bulb (included). Color
of the glass changes when the light is
dimmed.

Lamp is also available as a pin-up or
permanent wall sconce.

Circle No. 373.
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COVER PROFILE

Koch & Lowy
designs U.S.
Euro-styles

onvincing Americans that

European-style lighting fixtures need
not carry European price tags has been
the toughest challenge faced by Koch &
Lowy, N.Y., according to Tom Lowy,
president. “We've had to fight the per-
ception that if a fixture is less expensive,
it’s not as good,” he says.

Koch & Lowy is known for its original
designs that reflect a European sensibil-
ity, and for its factory which allows the
company to make all the parts of every
fixture, except for metal bases,
aluminum extrusions, and glass shades
which are made elsewhere and shipped
to the factory for assembly.

Among the projects that have helped
Koch & Lowy earn its reputation as a
leading lighting manufacturer are the
United Nations; American Express
headquarters, N.Y.; R.J. Reynolds head-
quarters, N.C.; the Intercontinental
Hotel in Abu Dhabi, E. Arabia; and

other offices, hotels, banks, healthcare
facilities, schools and residences.
Founded in 1945 by Ernest Lowy, a

Czechoslovakian lawyer who worked as
a machinist for defense industries in
World War Il, Koch & Lowy began
making ““classic contemporary’’ fixtures.
The Koch who was Lowy’s partner quit
after several months; Lowy left the
company name intact rather than
change the signs and stationery. Tom
Lowy joined as a salesman in 1969.
Succeeding his father as president,
Lowy took the company in its current
direction in 1980, in response to the
tremendous popularity of Italian lighting

60

AtKoch & Lowy’s Long Island City factory, a spinner fashions a cup for a base or shade out of metal.
Tom Lowy (1), president, confers with Piotr Sierakowski (r.), design director (below left)

designs in the late 70s.

The transition was
complished at the factory in Long Island
City, N.Y., where 200 employees
handle every phase of production from
design to packaging. ““We don’t just as-
semble, we make everything,” notes
Lowy, “and this allows us to set our
own standards.

“For example, our
machined from solid brass, free of sand
holes and cracks that are found in
cheaper cast products. They are at-
tached by means of a square hole,
which ensures that it will never come
off.”

Each fixture is assembled from top to
bottom by one person, who must sign
his or her name to it when finished.
Bonuses are awarded to those who spot
defects. “It takes a little longer, but the
entire process cannot be mechanized,”

easily ac-

swivels are

says Lowy.

Designs are created by both the com-
pany design team and outside sources.
“It doesn’t matter where it comes from,
as long as it's good,” says Piotr Siera-
kowski, design director. In-house de-

signs are generated by one or more
members of the team, which includes
Antony Howard, assistant design direc-
tor, Aurel Popescu, and Avi Ravid.

There is no set design procedure.
Sierakowski and Howard each designed
the Delta halogen series and the Notting-
ham compact fluorescent table lamp,
respectively, while the Radius compact
fluorescent table lamp was designed by
the entire team. (See p. 58 for Product
Showcase on Flip floor lamp).

One year ago Koch & Lowy branched
out into the table business, introducing
the Mirage line designed by Sierakow-
ski. Featuring combinations of slate,
aluminum, and glass, the tables reflect
as much of a European influence as the
lighting fixtures.

Lowy stresses that his company’s fix-
tures are designed for both residential
and contract use. ‘““We don’t see that big
a dividing line, and the Europeans don't
see it, either,” he says. I don’t blame
architects for being afraid to use resi-
dential fixtures in a hotel, but they
shouldn’t be afraid to use ours.”

—J.S M.
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YOUR
DESIGN...

CREATED
OURS.

Most office chairs are designed to fit
your office, not your body. At HAG, we
design each chair to relieve pressure
through unique adjustments and firm
support for your back and hips. The
result is an office chair that nearly ey o

matches the human body for beauty, 1-312-222-1166

comfort, and flexibility. HAG-A NEW GENERATION OF OFFICE CHAIRS.

Circle 42 on reader service card

HAG USA, Inc.

National Showroom

1052 Merchandise Mart Plaza
Chicago, lll. 60654




PRODUCT SHOWCASE
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European-styled
fabrics feature
range of prints

ontus fabrics, designed by

Zimmer & Rhode for Jack Lenor

Larsen, feature European styl-

ing. The collection includes
500 prints and chintzes, dobby weaves,
and jacquard tapestries as well as
shimmering silks and pearlized wall fab-
ric. The Pontus line encompasses a
wide color range.

Prints and weaves are ‘approximately
51-in. wide, and casements range from
63- to 118-in. wide.

Fabrics can be made flame-retardant
at client’s request. Circle No. 595.
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Choose from 20 separate lines, and
over 250 models. All realistically
priced and guaranteed.

Wrrite or call for a brochure or visit a show-
room in Atlanta 404/262-1166, Chicago
312/670-2397, Dallas 214/760-8467, Denver
303/399-4763, Kansas City 913/236-7487,

Minneapolis 612/633-7761, San Francisco
415/552-1585, Seattle 206/762-1200.
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PRODUCT SHOWCASE

Sistema Misura offers freestanding flexibility

64

esigned to provide

maximum flexibility in fur-

nishing new work environ-

ments, Unifor’s Sistema
Misura is furnished with full side-panels
or with desks that can be linked to-
gether. When linked, there is continuity
in work-tops as a result of connecting
elements that create additional func-
tional or service surfaces.

Screens, fittings, multi-purpose work
tops, cupboards, and cabinets all work
together to shape functional workplaces.
Metal parts are stove-enamelled in
shadow gray or graphite.

Table tops come in natural oak or
platinum gray laminate. In addition,
screen panels are sound-absorbent and
covered with flame-retardant fabrics.
Circle No. 288.

CONTRACT/August 1986




EUROPEAN GLASS

AND AMERICAN CRAFTSMANSHIP
From Visa Lighting

The Hand Blown Opal Glass Diffuser
18 4%" x 32" high on the CB2000
and 132" dia. on all other fixtures

Available Finishes

Polished Solid Brass, Polished
Chrome, or any painted finish you
desire

Available Lamping \
Incandescent, Fluorescent, or Quartz \“.\ !
Halogen .

Circle 45 on reader service card
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PRODUCT SHOWCASE

Healthcare
fabric line
brightens
cubicles

ospital cubicles are enlivened

by Arc-Com Fabrics’ new

product line, Medarc 3. The

collection of fabrics for hospi-
tals is comprised of four patterns titled
“Falling Rain’(shown),’High Country,”
“Echo,”” and “Adobe,” all of which fea-
ture a free-form design.

Each pattern is offered in three-to-five
color schemes, along with 13 coordinat-
ing solids. All designs are reversible,
with both sides of the fabric possessing
the same color intensity. Patterned fab-
rics are 63-in. wide, and solids are
72-in. wide.

Development of the Medarc 3 collec-
tion was in the works for two years due
to the high technical standards set by
Arc-Com for its healthcare textile collec-
tions. The fabric is made of flame-
resistant polyester and has passed na-
tional major codes even after 100 wash-
ings at 160 degrees.

Created by the Arc-Com design
studio, all patterns were copyrighted in
1986. Fabrics can be used for draperies
or bedspreads. Circle No. 275.
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ince 1979, Computer Furniture

& Accessories has strived to
answer space and function problems
on a virtually customer-to-customer

basis.
Available
in a host
of colors,
desktop
finishes,
. sizes and
| \ heights,
CF&As Classic and Styline Series
can be designed around your needs.
So standardized are the options
that they truly appear custom in
design.
Space-efficient options like multi-
ple height full
or partial
risers, cable
cutout place-
ment, adjust-
able recessed
keyboard
panels, rotat-
ing CRT

platforms, micro shelf enclosures

and connecting top sections serve

to maximize limited space situations.
And two or three-drawer rolla-

round pedestals, left or right returns,

CF&A goes one step further by
offering connecting top sections
matched in curvature to many

data shelf enclosures and pencil
drawers satisfy clerical needs.

A CF&A utility stand with double Available
[eg steel ggzln request
construction
provides popular lines
ample leg of modular office partitions.
movement, The CF&A printer
not to men- stand might be aptly characterized
tion sturdy as a “design your own” stand. Simply
support in specify printer size, paper feed direc-
use. tion and sound cover use for a
Joining desktops at right angles customized configuration.
increases work- So, despite the stringent require-
space in ments of today’s business interiors,
numerous call upon CF&A to
ways. Upon simplify the
special complex...
request, and standardize
the options.

CFéA

Computer Furniture and Accessories, Inc.
515 West 132nd Street

Gardena, CA 90248-1594

(213) 3277710

© 1986 Computer Furniture and Accessories, Inc. All rights reserved.
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theral file cabinets
and Aisle-Saver are a natural
combination. For every three
cabinets you take from systems \

modules and place on Aisle-Saver, you
get enough space for one more module.

New or existing cabinets can be used and

finished end panels provided to meet any
design criteria.

From the stock room to the front office, White has

a design alternative to help you save space and
add people. Send today for our free brochure
“Integrating Office Resources.” It's designed for you.

WHITE OFFICE SYSTEMS, INC.
50 Boright Ave., Kenilworth, N.J. 07033
Phone 201-272-8888, Telex: 844172

White is an equal opportunity employer
Circle 47 on reader service card




PEOPLE/NEWS

Judith Loe (shown) has joined
the Viscusi Rosan Group, Inc.,
an executive s h firm
specializing in the interiors in-
dustry, as architectural, design,
and facilities management
specialist.

lan A. Makay (shown) has
been named president and
chief operating officer
Storwal International Inc. Also,
Kathleen Milne has been
named vice president of sales
for the Toronto, Canada-based
filing & storage manufacturer.

for

Jessica Lauber has been ap-
pointed creative director for In-
trex Furniture and Architec-
tural Supplements. Also, Gre-
tel Courtney has joined these
divisions of Habitat Interna-
tional Ltd. as New York show-
room manager.

CONTRACT/August 1986

Lisa H. Holekamp has been
promoted to advertising man-
ager at Falcon Products, Inc., a
manufacturer of furniture and
interiors for the hospitality in-
dustry in St. Louis. Also, Lillian
D. Barker has been promoted
to federal contract coordina-
tor/sales administrator for Fal-
con and Hodges, a division of
the firm.

Sidney Char, AIA (shown) has
been named manager of the
Honolulu office of Wimberly,
Whisenand, Allison, Tong and
Goo Architects Ltd.

Cheryl L. Kaufman (shown)
has been named marketing
coordinator at Michael Lynn &

Associates.
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PEOPLE/NEWS

Edmund F. Gerhardt (shown)
has been promoted to vice
president of company relations
at DilLeonardo International,
Inc., an architectural interior
design firm that specializes in
the hospitality industry.

Emily Malino, ASID, has
joined the HOK Interiors
Group as senior vice president
and director of healthcare in-
terior design.

Michael B. Gordon, executive
vice president of Environetics
International, Inc., has been
elected to the company’s
board of directors.

Bodurow
Maso-

Constance C.
(shown) has joined the
nite Corporation Commercial
Division as senior product

manager.

Charles ). Saylor (shown) has
been named vice president of
marketing of GF Furniture Sys-
tems.

Martha G. Rayle, an interior
designer and associate with
Stetson-Harza, Architects and
Engineers, has been elected
national director of the New
York Upstate/Canada East
chapter of the American Soci-
ety of Interior Designers.

Jo Heinz, FIBD, has been
elected president of the Na-
tional Council for Interior De-
sign Qualification (NCIDQ)
for 1986.

a Seattle-
architectural textile de-
has named Debra

Bannerworks, Inc.,
based
sign firm,
Prinzing (shown) marketing/
public relations director.

With PMC Plastiglide’s Wire and
Management Grommets.

Use our round or rectangular wire man-

agement grommets to keep your telephone,
business machine and computer wires &

Paper

cables under control! They come in textured
finishes, smooth finishes, in standard colors
and custom colors. We have them in metallic
finishes too. The variety will impress you.

The rectangular design fits a 17" x 3'%"
cutout with %" radiused corners; our round
design is available in either a 2" or 3” diam-
eter to fit a 2” or 2%" diameter cutout.

e 8
— &

PLASTIGLIDE
MANUFACTURING
CORPORATION

convenience in the feeding of comput-
er paper and to prevent paper jams and tears.
With 2 designs, you can choose between the
new low profile grommet either with or with-
out a divider bar, and the standard impact
resistant grommet. Both are easy to install!

For furthor information, free catalog and

’hstlglldo at 2701 W.
: ), CA 90250

Circle 49 on reader service card
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Remote control quietly converts this
dignified credenza to a very private work-
station. Computer and accessories are
discretely concealed within a stately, classic
= — ; exterior. Subtle camouflage reveals nothing
= i =i - but impeccable styling. Distinctive, hand-
“ss e [ eep e made furnishings for the versatile executive
S R 8. e lifestyle.
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Connoisseur Galleries - 200 Lexington Ave., New York, New York 10016 - 212/683-0380
Richard Racana, Jr. & Assoc. * 1218 Merchandise Mart Plaza, Chicago, Illinois 60654 « 312/222-1100
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David Meyers has been ap-
pointed first vice president/
construction management of
Tishman Realty & Construction -
Co., Inc. and Tishman Con-

struction Corp. of New York.

John D. Marsden (shown) has
been named national sales
manager for Guilford Mills’
Furniture Fabrics division.

PEOPLE/NEWS

Stuart D. Gerstein (shown) has
been appointed vice president
and showroom director of
Lighting Associates, Inc.

Patrick G. Dupuis has been
appointed managing director
of Comforto, a Vickers Divi-
sion.

Ronald ). Goad has been
named director of business de-
velopment at HDG Architects,

Wes Byrd, newly appointed
vice president of design/mar-
keting at Gilbert International,
Inc. of Fort Worth, Texas, has
been elected president of the
Texas chapter ASID for the
next term.

Linda ). Wyatt (shown) has
been appointed vice president
of marketing of GF Furniture
Systems.

Stan Pastore (shown) has been
promoted to the level of asso-
ciate at H.M. Keiser As-
sociates.

F. Thomas Keegan has joined
Collins & Aikman’s floorcover-
ing division as national sales
manager for Colonnade carpet.
Also, James T. Gilligan has
been named executive vice
president of operations for the
firm’s floor covering division.

TechOffice

The engineering and design office furniture line
. .. the look of the future today.

NeStler .. . the design office innovators

Circle 51 on reader service card

~
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Call or Write
for our Catalog

GLENDALE HEIGHTS
Phone (312) 529-4441

Nestler

170 North Brandon Drive

Chicago. IL 60139

Telex: 510601 2567 ICA
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Send For FREE
Color Specifier and Reference Guide
CRESCENT CARDBOARD COMPANY

| 100 W. Willow Road—P.O. Box XD l
| Wheeling, lllinois 60090 |
| |
E |

Please send my FREE (C-10) Color Specifier and
Reference Guide to:

Name e
Company —

Address E——— —

: ollograph and relie
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PROTECT YOUR INVESTMENT...

, \ with the insurance of

TnGu%”nds coverage

) In a very real sense, TRI-GUARDS® corner pro-
) tectors, wallguards and drapeguards are insur-
) ance against the expense of re-decorating,
& damage, repairs and injuries to guests, pa-
trons or customers.

A TRI-GUARDS,"” the original and foremost
) manufacturer of clear corner, wall, and
19 . drape protectors means GUARANTEED
) quality ... IF ANY GENUINE TRI-
x GUARDS PRODUCT FAILS TO PER-
«&8 FORM AS ADVERTISED, SIMPLY
- RETURN IT TO TRI-GUARDS® FOR
) REPLACEMENT AT NO CHARGE.

TRI-GUARDS® are practically inde-
) structible. Made from LEXAN,® a
W& high-impact material developed bx
a8 General Electric, TRI-GUARDS
% ) won't crack, break, yellow or dent,
& cven in high traffic areas.

TRI-GUARDS® are easy to install,
available in a variety of widths and
Iengths to fit any corner, wall or
) drape. They can be installed
perfectly in minutes, can be re-
moved and re-installed just as
easily when a room or
corridor is ready for
redecorating.

WHEN YOU BUY A
TRI-GUARDS PRODUCT, YOU BUY
THE BEST ... I GUARANTEE IT!

, g =T~ /s  —George Triunfol
m "":',' o A e
THE TRI-GUARDS N
GUARANTEE

il P ‘ ;THEORIGI AL|
953 Seton Court, Wheeling, IL 60090 6
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’.rhe Textile Wallcovering' Collectlo A
' (that's water repellent) &

The Command Textile Wallcc )\'(‘rinp; Collection by ColOrArt. '

Boucles. Wovens. Muted Stripes. Vertical Silks. Chenilles. Shantungé™
. A sophisticated collection of fabric wallcoverings
: in an exquisite pastel and earth-tone color pallette.

M Liquid repellent—washable —soil and stain resistané

1%

Fabric Protector.

Distributed Exclusively by

D.L Couch & Assoc.

Midwest

LapBin Wallcoverings i
New England, Mid-Atlantic Sta
Wallico

The Southeast

Wallpapers Inc.

The West

Yale Decor
Canada

A
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EXECUTIVE BUYER EDITION
BONUS CIRCULATION:
5,000 COMMERCIAL BUILDING
OWNERS & STAFF EXECUTIVES

Contract August 1986

REMODELING MARKET BOOM

T e — e T
Remodeling—fully 50 percent of the contract
market—takes center stage in this issue with a
number of installations, including an historic
landmark restoration for adaptive re-use. On the
wings, however, are two important
directories—Lighting and Computer Support
Furniture—both of which offer a mass of important
source information to the specifier, as well. After
all, the designer’s stock in trade is the ability to
quickly put a finger on a desired product. These
source guides are designed to save a lot of
tiresome research by focusing as much useful
information as possible about a product line into

one easy reference.

We hope the issue is both informative and useful
in aiding the specification process.
THE EDITORS
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Photo by Timothy Hursley

LAKEVIEW SCHOOL:
A LESSON IN REHABILITATION

Local bond financing is an incentive for historic preservation

Photo by Joseph Veras

s he waits for the elevator in the Martin Advertis-

ing Building in Birmingham, Ala., a visitor ob-

serves a colorful mural depicting Christopher Co-

lumbus’s voyage to the New World. Passing by
the copyediting department, he notices a man in a pin-striped
suit writing on a chalkboard, and for a moment feels as if he
is back in school. This is not all that surprising when one
considers that the advertising agency is located inside the
newly rehabilitated Lakeview School.

The schoolhouse encompasses a two-story red-brick struc-
ture built in 1901 in the Renaissance Revival style along with
a 1909 enlargement, a 1952 gymnasium, and a 1958 one-
story classroom wing. The Lakeview School functioned in its
original capacity until 1980 when it closed its doors due to a
decrease in urban enrollment.

But, the Economic Recovery Act of 1981, which launched
a historical preservation trend, helped change the building’s
future. So did the Birmingham Historical Preservation Author-
ity which set up bond financing throughout the city as incen-
tive to work on historical rehabilitation projects. Any building
listed on the National Register is eligible for this financing.

Moody & Associates, an interior design and architectural
firm well-known for its restorations in the Birmingham area,
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successfully bid on the project. Bob Moody, president Moody
& Associates, along with Bill Martin, president, Martin
Advertising (anchor tenant in the building), and Ralph Cook,
president of National Bank of Commerce, were collectively
named as Lakeview’s owners.

Besides Martin Advertising, current tenants in the restored
structure are Leo Ticheli Productions and St. Vincent's Hospi-
tal Good Health School which offers public health education.

Studio occupies gym

Martin Advertising occupies the original school cafeteria,
library, and classrooms. Leo Ticheli Productions houses its
video studio in the former gymnasium, and the Good Health
School is located in the classroom wing.

The 40,000-sq.-ft. project centered around rehabilitation of
the schoolhouse with the intent of preserving its facade. Re-
taining the historic structure of the building was foremost in
the developers’ minds, explains Bob Moody who was on the

Martin Advertising is the anchor tenant in the newly renovated
Lakeview School (above). Custom-designed brass lighting and parquet
floor highlight the main entrance (opposite.)
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LAKEVIEW SCHOOL

Schoolhouse memorabilia adds interest

design team along with architect Jim Pfaffman and production
coordinator Stan Corson. A total of 14 people were involved
in the project.

In order for any building to receive a 25 percent investment
tax credit, guidelines for rehabilitation specified by the De-
partment of Interior must be met.

One specification ruled on by the Alabama Historic Com-
mission, was that four large stairwells, typically found in
schoolhouses constructed in the early 1900s, remain. The
owners, however, asserted that these staircases absorbed
leasable space and affected the economics of the project.

Ultimately a compromise was reached between the owners
and the Alabama Historic Commission. Two of the staircases
would remain, while two would be taken out, resulting in 850
sq. ft. of open space. This newly-created space was im-
mediately transformed into a 31-ft., three-story-high lightwell.
Its backdrop was formed by a series of 7- by 14-ft., or in some
cases 7- by 11-ft., arched windows. The first floor lightwell
area became a site for Martin Advertising’s conference room.

Maintaining original 12-ft. ceilings to create direct lighting
in workspaces was also of importance to Moody. This was
accomplished by rerouting interior ductwork and installing
strip heating and cooling elements beneath windows.

In other work areas, custom-designed workstations were
created with built-in task lighting. Indirect or ambient lighting
was placed overhead.

Schoolhouse memorabilia preserved

Moody & Associates restored and duplicated original wood
wainscotting in public areas. Other architectural details
were preserved as well, among these were beaded board ceil-
ings, and doors/doorframes with transoms over them.

Photo by Bob Moody

This stairwell above was removed, creating a 31-ft., three-story high
lightwell. Detailed view (right) shows custom-designed brass lamp.

The firm also designed original rugs, brass lamps, and a
teak and walnut parquet floor.

Perhaps the most effective means of preserving the original
essence of the schoolhouse involved utilizing actual school-
house memorabilia. Authentic chalkboards were covered and
reused as tackboards in the copywriting and art departments
of Martin Advertising.

New elevator lobbies house eight murals done under the
auspices of the federal W.P.A. project in 1934-'35. These
murals, on loan from the Birmingham Board of Education,
depict scenes of early explorers to the New World. The artists
were Frank Hartley Anderson and Martha Fort Anderson, a
husband and wife team.

The color scheme of the restored building focuses on camel
and gray. These natural, un-trendy colors complement the
structure’s historic flavor.

Kittinger desks, ] & ) carpet, and Larsen draperies were
among the furnishings selected for executive offices of Martin
Advertising. Some antique pieces from schoolhouse offices
were reused is the president’s office and the conference area.

The entire restoration of the Lakeview School took approx-
imately nine months to complete. “The project was a very
straightforward rehabilitation,” commented Moody.

On December 1, 1985, the building opened as an office
facility, and currently houses more than 50 employees.—P.B.
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Workstations, custom-designed by Moody &
Associates (above) feature built-in task
lighting. Leo Ticheli Productions’ video
studio (right) is located in Lakeview School’s
former gymnasium,

SOURCES

Seating—Carolina Seating, David
Edwards/Spinneybeck, Knoll, Mt. Airy,
Tables—Brueton, Majestic Fixtures
Desks—Kittinger. Chests—Mt. Airy
Workstations—Majestic Fixtures
Millwork—Majestic Fixtures. Wallcov-
ering—Maharam. Carpeting—| & | In
dustries. Action Carpet Service
Custom-designed parquet flooring

Bill Ricks Flooring. Lighting—Canter
bury Electric Company, Artwork-

Marilyn Wilson Galleries

Contractor—Moody & Associates
General Superintendent—Finlay John
son. Design team—Bob Moody, ASID
Jim Pfaffman, AIA, Stan Corson
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TURN-OF-CENTURY MANSION
RECLAIMED AS OFFICE BUILDING

Photography by Chris Leone

Montebello Park, a Stanford White-designed estate adapted for

re-use, clothes modern amenities in Old World Elegance

ven the name—Montebello Park—evokes a feeling of

serenity, rolling green acres, and the outer limits of

suburbia. Montebello Park is the magnificent former

country estate of Thomas Fortune Ryan, located in Suf-
fern, N.Y. It retains its elegant original look on the outside,
but now houses speculative offices on the inside.

Designed by architect Stanford White, the turn-of-the-
century building has been named a county historical land-
mark and currently is being approved for national landmark
status.

The estate was purchased by Gary Goldberg of Gary Gold-
berg & Co. Inc., a financial planning firm based in Rockland
County, N.Y., both as a site for his own new offices and as a
speculative office building for lease to other tenants. At the
time of this writing, 15 companies occupy 43 of the 44 rooms
in the mansion.

Tenants value prestige location

Goldberg sought a new headquarters building for himself
that would reflect a note of excellence and success. He rea-
soned that other businesses in the community would be as
interested as he in the prestigious location.

The building boasts 13 working fireplaces; unusually large
rooms, many with restored oak/mahogany paneling; 12-t.

84

Fourteen rooms in the mansion (top) have operating fireplaces, an
amenity included in the rehabilitation scheme. The project involved
re-construction of an illuminated arch (before and after, above) which
provides ambient light in that area.

ceilings; central air-conditioning and heating systems;
barrier-free design; parquet/oak floors; and other amenities.

Like many fine buildings of the era, Montebello Park was
the epitome of construction quality. That intrinsic quality—
12- to 14-in. thick walls and ceilings—posed a number of
problems for interior designers Irwin Kahn and Shari Roberts,
both of Irwin Kahn Associates Inc., New City, N.Y.

To Kahn, thick plaster walls and other quality features
posed a challenge: how to prepare the early 1900s building
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interior for entering the 21st century without destroying the
fine architectural detailing of the past.

As an example of the solutions Kahn employed, dumb-
waiter shafts were converted into HVAC ducts, providing
central air conditioning to the building without destroying
ceilings and walls to accommodate ducts.

Old design features retained

Kahn worked with architect Karl Hess, AIA, of West Nyack,
N.Y., to retain the best of the old design of the building.

Salvaged details included Corinthian columns on exterior,
oak fluted columns on interior, and moldings on ceilings
and walls that had to be resurrected in order to retain authen-
tic detailing originally incorporated into the edifice.

Ceilings were a solid 12- to 14-in. thick and posed wiring
problems for lighting. An alternative worked out by Kahn was
the use of custom-designed wall sconces, using high-intensity
metal halide lamps and cove lighting along ceiling perime-
ters. Furniture-mounted lighting also was used to provide both
task lighting and enhanced ambient lighting. The metal halide
lamps are so economical to operate that they are used for
night lighting, as well as for general corridor illumination.

Since the mansion was to be converted to an office build-
ing, it needed an elevator to serve all four floors. The contrac-
tor had to drill to bedrock under the building in order to facili-
tate installation.

“There were all manner of problems involved with interior
renovation,” says Kahn. ““For example, the building had to be
sprinklered to conform to county fire regulations. Exposed,
heavy pipes were installed for sprinklers, but were covered
with panels and walls without sacrificing space. High, 12-t.
ceilings and commodious rooms were forgiving in the use of
space for needed services.”

A master plasterer was employed to duplicate detailed plas-
ter work on ceilings. There were only two such artisans in the
entire county, according to Kahn, who says that ordinary
sheetrock workers are incapable of such intricate reproduc-
tion work.

Barrier-free design included

Goldberg, conscious of the needs of the handicapped,
specified that barrier-free features be incorporated into the
remodel. A ramp leading into the building was installed, ele-
vators were specified to be large enough to accommodate
wheelchairs, and bathrooms were redesigned with sufficient
space for a wheelchair to turn around.

Radiators that carry steam heat throughout the building are
still in place and working well, as are 14 fireplaces in the
building. Originally, every bedroom and sitting room in the
mansion had a fireplace; these are now a feature of many of
the existing offices.

Other amenities incorporated into the building include a
complete electronic security signal system, a center-hall sky-
light, 24-hour centrally air-conditioned and humidity-
controlled environment, and landscaped grounds throughout
the 26-acre estate.

Goldberg used some of his own period art pieces in the
building, as well as World War | posters. Artwork is framed in
brass to complement wood partitioning and floors.

Landscaped back areas of the estate are used for concerts
by the Rockland Orchestra, as well as for other local charities.
The building is opened for many civic occasions.—L.C.
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Interior designer Irwin Kahn (above, left) solved lighting problems posed
by thick ceilings by using custom wall sconces, cove lighting, and
furniture-mounted fixtures. Exterior shot (top) shows rehabilitated
turn-of-the-century mansion, the former country estate of Thomas
Fortune Ryan in Suffern, N.Y. New entranceway and reception area
features a custom desk and attractive four-seater arrangement (above, r.)

SOURCES
Custom designed reception desk, console—Irving Abrahmson Woodworking,.
Sofas, executive chair—Brayton Intl, Four-seater arrangement—Carolina Seat-

ing. Cocktail tables—Intrex. Executive desk, sofa, club chair—Pace. Cocktail
table—Brueton. Guest chairs—Charlotte Chair. Credenza/hutch—Kittinger
Guest chairs—Girsberger. Partitions, modular desks, files—Concord Products
Manager’s chairs—Cramer. Fabrics—Boris Kroll, Maharam. Architectural
woodworking—Aark Const. Carpet—Patcraft, Sol Levine Assoc. Window
treatments—Verosol. Custom chandeliers—Lighting Associates. Brass wall
sconces—Brookhouse. Lighting soffit—Colonial Moulding. Framing—Baob's
Art & Framing,




Photography by Sheldon Lettich

ILLUSION & REALITY
CROSS LINES IN ‘LA-LA LAND’

Stepped elements create sculptural dimension

ut West, in the make-believe land of Los Angeles,

illusion transcends reality at corporate head-

quarters of office furniture manufacturer Ben-

edetti Corp. Here, stepped architectural ele-
ments create a sculptural dimension; partial “walls” with
pass-throughs give a sense of openness to a windowless
space.

Painted pink in defiance of its grim, industrial surroundings,
the 200,000-sq.-ft. vintage warehouse-turned-headquarters
contains 17,000 sq. ft. of office space. This portion of the
building (remaining space is occupied by the Benedetti fac-
tory) was designed by Beverly Hills-based Linda Atkins, presi-
dent, Linda Atkins ISID Ltd. Interior Design Studio. “Part of
the advantage of consolidating offices and factory,”” she says,
“is that potential end-users, architects, and designers can visit
the offices plus tour the manufacturing plant. It's a great sell-
ing tool.”

Confronted with transforming a cavernous, forgotten ware-
house into a functional space “in the most cost-efficient way
possible” and with creating a working office to showcase the
company’s products, Atkins set about evaluating existing
space. Many structural elements attached to walls and ceiling
were deemed useless, and budget required that these features
be hidden rather than removed. To do this, secondary perime-
ter walls were built, and the 16-ft. ceiling height was dropped
to 12 ft. To shelter product development and minimize
vandalism, exterior windows and skylights were covered.

“We were left with a big space with no natural light, and it
was this factor which directed interior design of the rest of the
project,” notes Atkins.

For example, recessed, stepped “skylights” carved into the
dropped ceiling give an added spatial dimension; stepped de-
tailing on other forms enhances sculptural quality. Partial
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“walls” with entries and “windows” create “an illusion of
going through one space and into another,” says Atkins.
Those features also help minimize the feeling of being in a
totally enclosed structure.

Office illumination is provided by warm-white fluorescent
lamps; incandescent accents are used in private offices and
conference rooms. Wall sconces offer additional incandes-
cent accenting, while relating to the interior's Deco theme.

This Deco theme, says Atkins, was picked up from exterior
detailing, including a stepped-back entry and pilasters. “Those
details were so interesting,” she notes, “‘that it made great sense
to relate them to the interior.”

Materials used, including ceramic tile flooring and lots of
drywall, were chosen for their ability to contrast with, and thus
highlight, the company’s furniture lines. *“I didn’t want to use
wood because | wanted to emphasize Benedetti’s wood
product,” explains Atkins.

“The offices have worked extremely well,”” says John
Coleman, president, Benedetti Corp. “We have a showcase
for our products which we’ve never had before. Company of-
ficers have been taken out of open areas and put into private
offices, and this has resulted in increased efficiency.”—D.D.

SOURCES

Furniture—Benedetti. Metal filing—Harbor, Fabric—Maharam, Design Tex,
Guilford. Carpet—Halcyon. Ceramic floor tile—International Tile. Wall
finish—Ameritone Paint. Lighting—Lightolier, Omega. Hardware—Forms and
Surfaces, lronmonger. Accessories—McCadden’s Import Co. Artwork—Ruth
Bachofner Gallery. Signage—ABC Letter Art, Plants—Expert Plant Care.

Planters—Gainery Ceramics
Interior and exterior design—Linda Atkins ISID Ltd. Interior Design Studio,

Beverly Hills, Calif.; Linda Atkins, president. General contractor—Russell Con-
struction
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In reception area (above), banded walls and
stepped “skylight” painted in gradations of
similar colors give added dimensions.
Partial “wall” provides entry into open
landscaped furniture area (left).
Architectural elements create spatial illusion
when looking into the Benedetti Corp.
showroom (opp. page).



By JACQUELINE CLAIRE VISCHER Ph.D.

POST-OCCUPANCY EVALUATION:
TOOL FOR DESIGNERS & USERS

Programs exist for every need
to assure optimum bldg. usage

mphasis on understanding the ways building envi-

ronments affect workers has spurred a growing in-

terest in post-occupancy evaluation (POE) studies.

Whether precipitated by concerns of dollar expendi-
ture, building image, or inventory management, POEs strive
to address workers’ own attitudes, judgments, and experi-
ences regarding building interiors. Ultimately, the POE is a
way of improving buildings for the end-user.

There are many ways of doing a POE study, but most
means incorporate three basic stages: methodology of data
collection, design of data analysis, and synthesis/presentation
of findings. The way the “problem’ of a particular building or
organization is defined tells the study team what they want to
know from the POE. This ““problem statement”’ determines in
large part how each of the three stages is defined and im-
plemented. The more precise the problem statement, the bet-
ter the study will be, and the more useful will be its findings.

POE studies can include simple “quick and dirty” methods
that yield fairly coarse-grained impressions or anecdotal in-
formation useful for generating immediate solutions. How-
ever, POE studies also encompass lengthy, detailed social sci-
ence research that requires sophisticated statistical analysis in
order to yield useful findings. The POE study does not have to
be costly, especially if it is targeted at relatively specific build-
ing problems.

Preferably, a POE program should be designed and executed
in-house because of the importance of tailoring study findings to
the needs of the organization. With some consultant expertise to
help set up the program, in-house POEs may range in cost from
$5,000 to $10,000 for a small building without serious prob-
lems to $30,000 to $40,000 for a medium-to-large size office
building (in the 100,000-sq.-and-over-ft. category).

An organization that wishes to create a POE data base for
one or a number of buildings may make a significant invest-
ment initially, but will eventually have a building evaluation
system that is relatively inexpensive to operate. If a case study
approach is used, then the cost will be largely determined by
the degree of detail of the data collected. In some cases it is
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desirable for strategic or political reasons to bring in outside
consultants to conduct a complete case study POE. A good POE
involves applied research, and employs well-trained staff to
assure its later usefulness.

Four typical reasons for building evaluation

What are some of the reasons why organizations decide to
initiate a POE, or a program of POEs? These vary with the
point of view, the requirements, and the resources of the
group initiating the study. All POEs have in common the ac-
quisition of information leading to greater understanding of a
situation. Detailed here are four prototypical reasons for in-
itiating a POE.

First, the people working in a building or part of a building
may be dissatisfied. They complain about environmental
conditions, such as stuffy air in the afternoons and glare from
fluorescent lighting that is giving them headaches. Organized
groups representing employees’ interests (such as a union)
claim that workers’ health is suffering from adverse environ-
mental conditions in the building.

In another instance, owners or tenants of an office building
may find operating costs excessively high, especially in the
area of energy use and fuel consumption. They may attribute
this, in part, to their own workers’ misuse and carelessness in
the building. Owners may initiate a POE to understand more
precisely how and why end-users are mistreating the environ-
ment. They want systematic measurement of energy loss and
inefficient building operation, and an assessment of the causes
of inefficiency. Recommendations for rectifying the situation
might be part of the POE.

Another popular reason for POEs arises in connection with
government and large corporation groups which build, own,
and manage several buildings. These operators may desire
feedback on technical performance and general level of en-
vironmental quality in one or more buildings. They may de-
sign a POE as a case study and analyze in depth the perfor-
mance of one building. Or, they may try to implement some
systematic data collection across all, or a sample of, their
buildings to acquire standardized information in inventory.

lacqueline Claire Vischer earned her doctorate degree in architecture
from the University of California, Berkeley. Vischer, a psychologist,
has worked as a consultant on various office and healthcare projects and
is currently writing a book on post-occupancy evaluation.
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This information may eventually be
used as a data base and accessed for vari-
ous planning and maintenance uses. It
may also serve as a comparative
framework for continuing POE studies of
individual buildings. A property owner of
this scale has pressing property manage-
ment decisions to make and can make
good use of knowledge about whether
buildings are of good or poor quality.

Similarly, developers, architects, and
interior designers require information on
how well or badly the buildings they have
designed actually work. This information
can be applied to designing new projects.
They may benefit from feedback on their
own or others’ decisions about a building that has special uses
or requirements, and for which there was very little precedent.
Even if the building is not extraordinary, feedback on design
decisions can be used cumulatively to inform decisions about
future buildings, and to provide designers with a knowledge
base to improve future decisions.

Illustration by David Ridley

Multidisciplinary research involved in recent POEs

Post-occupancy evaluation draws on skills from building sci-
ence disciplines, architecture, engineering, environmental
psychology, ergonomics, and interior design to analyze and
understand buildings and how people use them.

POE studies are fast becoming an accepted and attractive
way of assessing quality of environments, including those for
housing, parks, healthcare, jails, and schools, among others.
Many corporations moving into more aggressive management
of their property holdings have implemented their own ver-
sions of POE.

Not many office POE studies are published for general con-
sumption. Probably one of the earliest office POEs was incor-
porated into a survey of job satisfaction of white-collar work-
ers published in 1980 by Louis Harris & Associates in cooper-
ation with Steelcase. The Steelcase “National Study of Office
Environments,” (CONTRACT, December 1982), asked workers
to assess the quality of their environment and to indicate how
important an impact the workplace had on job satisfaction.

In another study, Marans and Spreckelmeyer report findings
from a POE of a Federal government office building, in
"“Evaluating the Built Environment,” University of Michigan,
1981. They invoke considerable detail about specific physical
features of the environment and how it is being used by oc-
cupants.

More recently published POEs of office environments in-
cluding a study developed with Westinghouse by the Buffalo
Organization for Social and Technological Innovation
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(BOSTI). “Using Office Design To Increase Productivity,”
published in 1985, examined workers’ measures of job satis-
faction, productivity, and satisfaction with the environment.
The study tabulated worker responses to questions about
work environment quality.

Using a relatively simple economic formula, BOSTI authors
say they can predict dollar increases in productivity from dol-
lars invested in specific environmental improvements. The
“proof of the pudding,” however, has not yet emerged.

Other studies published by Public Works Canada report
findings from POEs of Federal government office buildings in
Canada. These studies ““Total Building Performance Evalua-
tion, Vol. 1 Harry Hays Building, Vol. 2 Winnipeg Taxation
Data Centre,” Public Works Canada, 1985, are remarkably
detailed. The findings address the technical details of building
performance, including acoustics, ventilation, thermal com-
fort, lighting, energy use, air quality, architectural detailing,
and structural systems. Like the Marans study, Public Works
Canada found that office building occupants were more likely
to be concerned about air quality and ventilation than about
any other aspect of the building’s environment, except
perhaps for spatial planning and furniture.

Whether or not occupants were physically comfortable in
their individual workstations made a significant difference in
their general satisfaction, and in how well they felt they
would do their work. And, as with the BOSTI project, these
studies report that office occupants complain more about in-
adequate smoking control, eyestrain, and fatigue associated
with improper illumination of VDT equipment.

In organizing POEs such as those described here, care
should be taken in designing a POE study to recognize or-
ganizational priorities and constraints on information use; to
use expert advice at the right time and in the correct amounts;
and to define clearly the goals and objectives of the exercise.
The result is likely to be a better office environment. O
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GRAND OLD

THEATRE
SAVED FROM
DEMOLITION

Restoration by Business Space
Design revives ornate
interiors of 1920s building

hen architect Robert Lamb designed and built

the Palace Theatre in Columbus, Ohio in 1927,

he probably never dreamed that it would be

scheduled for demolition after only 57 years of
existence. Yet, years of neglect and deterioration had taken its
toll on this grand old playhouse and it was slated to be re-
placed by a parking garage. Owner Katherine LeVeque, a
Columbus businesswoman, had second thoughts about the
theater's demise. In 1984, she decided to save the Palace and
hired Business Space Design, a Columbus design firm, to do
the restoration of the theatre’s auditorium.

LeVeque visited Versailles, the inspiration for Lamb’s origi-
nal design, to collect data and historical information in prep-
aration for the renovation. Original drawings were available
to project designer Martha Allison of Business Space Design,
who also conducted research on the period theatres, 1920s
colors, and original colors of the building.

Peeling paint, extensive water damage, and poor lighting
were only a few of the problems encountered by Allison. Dif-
ferent light levels, variations of height, and the juxtaposition
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of detailing made it difficult to match colors on walls and
ceilings. Allison and LeVeque actually climbed up on the
scaffolding with paint chips to compare and select colors. “It
was so dirty up there that it was hard to see what the original
colors were,” Allison recalls. “The whole theatre eventually
had to be hand-washed before we could begin painting.”

Prior to painting, the owner also installed new carpet and
theatre seats. The building was then divided into areas of
similar lighting and volume levels. As each area was painted,
tints, tones, and overglazes were mixed on site to create col-
ors that appeared consistent throughout the interior. Gold leaf
and Dutch Metal were restored where possible.

Plaster molds of deteriorated areas were made on site and
each detail was recreated to match what existed. Original
lighting fixtures were cleaned and re-lamped. Work was not
done in the lobby areas because of budget constraints and
also due to the possibility that it might become part of a new
adjacent building. Saved from the wrecking ball, the Palace
Theatre now hosts plays, operas, national theatrical produc-
tions, concerts, and special events.—S.M.
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Photography by Quicksilver

View from rear of theatre (left) shows restored
procenium and dome. A refurbished wall
(below) uses architect Robert

Lamb’s original color scheme. Arches in the
upper balcony (opp. page, lower left) are
decorated with grille work that covers air
returns hidden high above.

SOURCES

Paint—Pratt & Lambert. Carpet—| & | Industries.
Theatre seating—American Seating,

Architecture/interior design—Business Space De-
sign; Martha Allison, project designer. Plaster
molding reconstruction—Pymer Plaster, Painting &
cleaning—Bohl Painting. Orchestra pit con-
struction—Turner Construction,
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BUILDING
DOCTORS
CURE
RENOVATION
LS

Ohio-based clinics reach

out to property owners

and design professionals
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he growth of the renovation market has created a

whole new area of specialization for architects and

interior designers. But, sometimes finding solutions for

the problems of old buildings isnt easy, especially for
those new to the field. That's why the Ohio Historical Society
created the Building Doctor Clinic program, a highly successful
not-for-profit venture that has gained quite a reputation in Ohio,
the only state in the U.S. where it is offered.

A Building Doctor is another name for a trained professional
who offers advice on how to “cure the ills” of older buildings.
The clinics were started in 1979 by Judith Kitchen, who is now
department head, Technical Preservation Services for the Ohio
Historic Preservation Office, an arm of the Ohio Historical
Society. A trained architect and author of “The Old Building
Owner’s Manual,”” Kitchen conducts many of the clinics her-
self, which are primarily for building owners, tenants, and
people whom she calls ““Joe Public.” But the clinics have also
attracted the attention of architects, interior designers, and
contractors as well.

“One of the main reasons the Preservation Office started the
clinics is that we spend much of our time reviewing buildings for
big developers who are seeking Federal tax benefits,” says
Kitchen. ““We found out that we weren't reaching the ordinary
person who may only have one small commercial or residential
building. We wanted to balance our efforts and not only work
with big investors, but smaller property owners in local com-
munities as well.”

How the program works

The clinics are usually sponsored by local not-for-profit or-
ganizations, such as city governments, community groups, or
local historical societies. Sponsors pay a $100 fee to host a
two-hour evening lecture given by two *“Building Doctors’’ from
the Ohio Historic Preservation Office. The discussion includes a
slide show and covers such topics as the Secretary of the In-
terior’s “‘Standards for Rehabilitation,”” common problems
faced when renovating older buildings, unique or unusual
building materials or construction methods as appropriate to
locale, and a brief overview of the Economic Recovery Tax Act
of 1981,

As part of the program, Building Doctors also make ““house
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calls,” or site visits the day following the lecture. To eliminate
questions that might have already been answered, it is required
that site visit recipients attend the lecture. Sometimes there may
be an additional $10 charge per visit to the sponsoring organiza-
tion. Only the Building Doctor, sponsor escort, and building
representative go on site visits. According to Kitchen, visits are
most effective if recipients do some preparation, such as making
a list of questions, gathering any available architectural draw-
ings, or providing old photographs.

""We only visit those buildings that have problems beyond the
standard sorts of things covered in the lecture,” explains
Kitchen. “The site visits are for ‘sick” buildings only. After all,
people don’t go to the doctor when they feel well.” Some
examples of situations that may require a site visit are: persistent
peeling interior or exterior paint, flaking plaster, wet basements,
deteriorating masonry, proposals for additions or demolitions,
and energy conservation questions. “If necessary, we can do
follow-up research to find possible solutions for difficult prob-
lems,” she says. “We also have a recommendation form which
is sent back to site visit recipients.”

“We work with all types of buildings,” she continues. “It's
about half commercial and half residential.” If requested, the
Building Doctors also provide to building owners lists of local
architects, interior designers, engineers, or contractors who are
experienced in handling specific types of renovation design
problems.

At the present time, the Building Doctor Clinic program only
exists in Ohio. According to Kitchen, they have had requests for
information from other state historical societies, but none have
started their own clinic programs. ““‘Because of the popularity of
restoration and renovation right now, there has been no let-up in
the program interest’” she says. ““We have clinics booked a
year in advance.” For more information, contact Judith
Kitchen, Ohio Historic Preservation Office, 1985 Velma Av-
enue, Columbus, OH 43211; 614/466-1500.—S.M.

Making site visits is one of the services of the Building Doctor
Program (opp. page). Consultants from the Ohio Historic Preservation
Office assess property according to guidelines printed in their
Building Inspection Guide (top).
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WHO IS

RESPONSIBLE

FOR
LIGHTING
DESIGN?

Lighting designers,

interior designers,

& manufacturers

debate the issues

“Clients don’t
understand what a
bargain the lighting
designer really is.
Don’t fall into the trap
of saying, ‘I can do it
myself, what do I need
a lighting designer
for?’ ”

STEPHEN KIVIAT,
ATELIER
INTERNATIONAL

in CONTRACT's first

Lighting Round Table

Discussion

By JOHN S. MARSHALL
Assistant Editor

Participating in the event held recently
at the N.Y. Marriott Marquis were (top,
I, to r.) Gene Stival, Nina Hughes, Tom
Lowy; (below, I. to r.), lohn S, Marshall,
Richard Renfro, Fran Wilson.
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f all the facets of contract design, perhaps none is

as misunderstood as lighting design. The field has

only recently come into its own as a profession;

lighting technology changes rapidly, experts
disagree on the “proper”’ way to light a space, and standards
are constantly being rcassessed. If a lighting designer is used
on a project (whether one should be used at all is an issue for
many interior designers), the final lighting design is the result
of interplay among the lighting designer, interior designer,
and manufacturer., The quality of their communication can
determine the quality of a design. To promote better com-
munication among the three groups, CONTRACT recently in-
vited two representatives from each to participate in a round-
table discussion in New York.

Participants were: Stephen Kiviat, president, Atelier Interna-
tional; Tom Lowy, president, Koch & Lowy; Gene Stival,
IALD, Howard Brandston Lighting Design, N.Y. and president
of the International Association of Lighting Designers; Richard
Renfro, IALD, Jules Fisher & Paul Marantz Inc., N.Y.; Jeff
Milham, IALD, Design Decisions, N.Y.; Fran Wilson, FASID,
interior designer, Hartford, Conn.; and Nina Hughes, ASID,
Nina Hughes Associates, N.Y. Representing CONTRACT were
Len Corlin, co-publisher and editor, and John S. Marshall,
Lighting Line editor, who served as moderator.

CONTRACT: When interior designers design a contract
space, whom do they consult first for the lighting, the man-
ufacturer or the lighting designer?

Milham: A lighting designer should be brought into a project
early, when interior designers are developing ideas. Good
lighting design starts with the design concept. Unfortunately,
many interior designers will not use a lighting designer be-
cause they are more familiar with manufacturers’ representa-
tives. Reps are very knowledgeable, but they should not call
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“If a project can afford "“Manufacturers’ reps
a lighting designer, .+ should not call
maost architects and themselves lighting

interior designers consultants. Only
welcome one. But not lighting designers offer
all projects require (a up-to-date information
high level of lighting) on the whole spectrum
expertise,” of equipment.”’

e e T AV

NINA HUGHES, JEFF MILHAM,
NINA HUGHES DESIGN DECISIONS
ASSOCIATES

themselves lighting consultants. If a rep recommends a solu-
tion to a particular problem, it's going to come out of the
manufacturer’s stable of fixtures. Only the lighting designer
offers the most up-to-date information on the whole spectrum
of equipment and supplies.

Hughes: It depends on the project. If the project can afford it,
interior designers and architects will gladly seek professional
advice, particularly if the space is one where lighting can
make a dramatic difference in how the space is perceived,
even an ordinary space. But just laying out acres of fluores-
cents doesn’t require expertise.

Stival: That may seem like a straightforward solution, but it is
not always the best. For many years people thought there was
only one way to light an office, using fluorescents in a 2-
by-4-ft. configuration that went on for miles, It didn’t matter
who did the job. But now we know there is no single solution
to any problem, whether it's lighting an office, hotel atrium,
or school room. A lighting designer can offer alternatives best
suited to a client’s needs.

Kiviat: The biggest problem is that clients don’t understand
what a bargain the lighting designer really is, what a small
percentage of the overall project cost the lighting designer's
fees are. For example, for Atelier International’s new show-
room at the International Design Center, New York,
(IDCNY), we used a design consultant, consulting architect,
lighting consultant and a battery of mechanical engineering
consultants. The lighting consultant’s fees were the smallest in
terms of gross dollars. Architects and interior designers should
not fall into the trap of thinking, I can do it myself, what do |
need a lighting designer for?"

Lowy: Reps should be instructed to recommend that clients
use lighting designers. But most don’t know who to call. Also,
not every project is a major project. A client may only need,
say, three hours of a lighting designer’s time.

Stival: The International Association of Lighting Designers
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(IALD) can provide a list of experts throughout the country,
including those from smaller offices who may be able to work
on a project for shorter periods of time.

CONTRACT: Who works with the manufacturer on a project,
the interior or lighting designer?

Wilson: If the lighting designer is part of the design team,
that's his responsibility. If the lighting designer is a consultant,
the interior designer has to make sure the lighting designer’s
recommendations are properly transmitted to the manufac-
turer.

Renfro: When developing fixtures for a specific project, light-
ing designers should not send only the final specifications and
drawings to the manufacturer. If manufacturers are contacted
early in the project, they can provide workable solutions. In
addition, designers should send new fixture plans to several
manufacturers and ask for ballpark figures. The result is a
better design at a lower cost.

Kiviat: Manufacturers take those drawings as gospel. If they
have some understanding of what the budget considerations
are, if a fixture can’t be made within the budget, they can
propose alternatives.

Lowy: Miscommunication between manufacturers and in-
terior designers, lighting designers, or architects occurs almost
daily. Suppose that a lighting designer wants to customize a
company’s ABC fixtures. He makes drawings and sends them
to the company. Three years later the compaiiy gets an order
from a distributor in Waco, Texas for 17 ABC’s, which are
shipped. Two weeks later the designer calls and says, “How
could you ship those fixtures without the modifications? They
were supposed to be specials!”” But all the manufacturer ever
saw was an order. Furthermore, designers sometimes send
drawings for fixtures which the manufacturer knows he could
make for half the price, but by the time the distributer calls,
there is no time to talk to the designer. Better communication
is definitely needed. (Continued)




“For many years
people thought there
was only one way to
light an office, using

fluorescents in-a

2-by-4-it. configuration
that went on for mifes.
Now we know: there is

no single solution to
any lighting problem.”

GENE STIVAL,
HOWARD
BRANDSTON
LIGHTING DESIGN

obvious errors, but not
whether fixtures are the

“Lighting designers
must see that
everything that was
specified has been
installed. Interior
designers may detect

exact ones that were
specified.”

FRAN WILSON

LIGHTING ROUNDTABLE

Designers, manufacturers
stress follow-up studies

CONTRACT: When task lighting is specified for an office,
which is designed first—task or ambient lighting?

Wilson: It depends on the project. For a recent office project
the architect and lighting engineer had already decided on
the ambient lighting when | was brought in to do the interiors.
The client wanted to reduce the amount of ceiling light and
strengthen the task lighting. Before calling a systems manufac-
turer, | called back the architect and lighting engineer and
resolved the problem with them. Furniture systems which did
not feature task or ambient lighting were not considered, be-
cause we felt the manufacturer should have done enough re-
search to provide lighting to go with it.

Milham: In the past, much of the task and ambient lighting
that was built into furniture was designed by a furniture de-
signer who knew nothing about lighting. Most of that lighting
did not work well. Now some of the systems manufacturers
have gone out of that business, realizing that they can’t do it
well, while others have gone to professional lighting people
and improved their products greatly.

CONTRACT: Some manufacturers are stressing halogen for
task lighting. Is it a good source for that?

Milham: Halogen is not good for task lighting because it
creates a great deal of light in a small area which is hard to
balance with ambient light. There is too much contrast. The
PL compact fluorescent lamp is more successful because it
puts out cool light, meaning that the lamp is cool to the
touch.

CONTRACT: Is there any resistance in the workplace to using
European-styled fixtures?
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Kiviat: As a result of the energy crisis there has been a tre-
mendous change in the attitude of not only professionals, but
also consumers concerning energy use and its effect on light-
ing. This has opened the door to Italian, contemporary, or
Eurostyle decorative lighting—whatever label one chooses—
and it is being used extensively in contract applications by
corporate America. Companies such as Coca Cola or Merrill
Lynch are buying 500,000 units of a particular Eurostyle fix-
ture that a designer has recommended. While there may not
be as broad an acceptance as there is for more traditional
lighting, there has been an increase in that acceptance.
Milham: How can we support American manufacturers in
terms of improving their ability to give lighting designers the
fixtures they want?

Lowy: One way would be for the lighting designer who likes
a new light source from, say, General Electric, but hasn’t
found the right luminaire for it, to work with General Electric
and then go to a domestic manufacturer to get the fixture de-
signed. That kind of synergy is what develops innovative
products.

Kiviat: Unfortunately, most companies in this country are too
big to take lots of chances. It is much easier for a small Euro-
pean manufacturer to try new product ideas. The risks are
smaller. Design development in this country is more reac-
tive than proactive because industrial designers aren’t given
the budgets to develop new products. In Europe a new fixture
starts with a designer. In this country, all too often, it starts
with a marketing plan.

Milham: The lighting industry in the U.S. is becoming a fam-
ily of conglomerates which may become too big to respond to
the needs of lighting designers. There is a need for growth of
the small-to-medium-sized manufacturer which can supply
fixtures in smaller quantities on a more specialized basis.
CONTRACT: How do interior designers learn about new light
sources?
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“Lighting designers
sometimes send plans
for customized fixtures
which the
manufacturer knows
he could make for half
the price, but by the
time the order is
placed there is no time
to talk to the designer.”

TOM LOWY,
KOCH & LOWY

If maintenance people
they are shown the
difference between

incarrect and correct
lighting, they will
become very
possessive of the
installation and want it

to look right.”
i T ——

RICHARD RENFRO,
JULES FISHER AND
PAUL MARANTZ INC.

Wilson: Contract dealer/distributors are becoming an impor-
tant factor in getting manufacturers involved with showing in-
terior designers and architects what is available. For example,
in Connecticut, Grand Light in New Haven and Fairfield Light
in Fairfield have sponsored seminars where new fixtures are
shown along with slide presentations.

Hughes: The only way to evaluate a new light source is to see
it in action. Lighting World offers the opportunity to see all of
the new sources that are available. (See p. 43 in this issue).
CONTRACT: Metal halide was discussed at Lighting World as
a source growing in importance for contract use. How should
it be used?

Stival: One of the problems with using metal halide for office
ambient lighting is that it creates a great shift in colors on the
ceiling. Rather than having a nice, white ceiling, there might
be some areas with a pink or yellowish tone.

Milham: Metal halide lamps were originally done in a rela-
tively high wattage that required a great deal of output, mak-
ing it difficult to use indoors. Now there are smaller lamps of
lower wattages, such as the 70-watt HQI lamp, which can be
used indoors, has better colors, and can be put into smaller
fixtures.

Lowy: The real problem with metal halide is the pricing.
Theoretically, it's a wonderful energy saver, but an awful lot
of energy has to be saved before any money is saved. It is
more expensive than it need be. Light bulbs in general are
priced artificially high even though they are made almost en-
tirely by machine. Suppose a company invests $10 million to
produce a certain bulb in a factory. Somebody presses the
button in the morning and 24 hours a day, for the rest of the
year, the machine is turning out light bulbs. There could be
no people around at all. That bulb could be priced anywhere
from 35 cents to a dollar. No matter what the price is, a profit
will be made. Somehow, somebody decides what the price
will be. This makes it difficult for people who want to use
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new sources.

CONTRACT: After a project is finished, are follow-up studies
done?

Wilson: Interior designers have a responsibility to clients to
see that everything that has been specified has been installed.
Lighting designers or consultants have the same responsibility.
Interior designers may be able to detect an ohvious change in
lamping but not whether fixtures have been installed exactly
as they were specified.

Stival: It's important to make sure that clients understand
what has been specified. One of our clients on a recent office
project ignored the specifications for cool white and used
warm white, which they had always used. The space looked
completely muddy. When they changed back to what was
specified, the grays and greens they wanted were suddenly
there.

Renfro: Lighting designers should also consider the facilities
management staff and try to minimize any problems they
might have in maintaining the lighting. If a maintenance per-
son is shown the difference between incorrect and correct
lamping, he will become very possessive of the installation
and want it to look right.

Milham: It's important to meet with the facilities people and
answer their questions. One of our clients was concerned
about the availability of replacements for a certain lamp,
which was proposed to light two million sq. ft. of space. The
facilities people needed to be assured that the lamp would be
around for a long time.

Hughes: Good design requires a certain commitment from
clients. They have to care about how they handle their in-
vestment and if they don’t take proper care of their space, it
reflects badly on the company. When clients becomes pos-
sessive and protective of the design, that's when designers
know the design fit like a glove—the lighting, the furniture,
the whole space.
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Halophane/Manville, Circle No..291.

his updated lighting specification guide is designed
to provide specifiers with .a quick reference to
needed lighting products. It furnishes designers with an
alphabetical directory of manufacturers, addresses,
and telephone numbers, as well as lighting products
handled by manufacturers and distributors in the fol-
lowing categories: ceiling fixtures/chandeliers, desk
and table lamps, emergency lighting, floor lamps,
indirect lighting, integrated ceiling products, task,
ambient, spotlights/wallwashers, track lighting,
and wall lighting, as well as other equipment.
Products shown represent some of the latest in-
troductions, including new cantilevered fix-
tures, wall sconces, and energy efficient intro-
ductions. More information on these products
can be conveniently secured by circling ap-
propriate numbers on the Reader Service

Card in the back of this issue.

Dazor, Circle No. 307,
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Company V] B8 |[Z= |S|E |- |€<|&F[=]3 Other
A.L.P. Lighting & Ceiling ® ® Parabolic lighting louvers
Prod. Inc. Lighting fixture retrofit components
Abolite - [ [ ]
Adjustable Fixture Co. ® 3 ®
Ainsley Lamps L N ® ®
Alanod USA Inc. Lighting and decorative shelf strip coil
Alkco £ [ K BN ] ® | Linear incandescent
Allibert, Inc. ] Outdoor
Ambi-Lite e o [ N ® (& o o o
American Glass Light Co. ® Decorative sconces and ceiling fixtures
American Louver Louvers for overhead fluorescent fixtures
Architectural Lighting [ ] L N ®
Systems, Inc.
Architectural Stoneware [
Armstrong World Inds. L J
Art Directions, Inc. [ I ] ® | Custom lighting fixtures
Artemide Inc. e o e | o ® o (o ®
Atelier Intl. Lighting L I L N ® (o o L]
Louis Baldinger & Sons e | o 3 Custom decorative lighting, antique reproductions,
Italian lighting
Baldwin Hardware Corp. @
Bergen Art Metal & Lighting e o L N ® | All phases of custom & contract lighting,
Inc. refurbishing
Bl-Comm Systems Lighting controls, dimmable & non-dimmable
Bibi Continental ®
Mort L. Bloom Design [ I ® Crystal, brass, ceramic
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iPI, Circle No. 298. American Glass Light, Circle No. 296. Knoll, Circle No. 303.

Neo-Ray, Circle No. 300.

Spotlights'Wallwashers

Emergency
Indirect
Track Lighting

Company Other

®| Ceiling Fixtures/Chandeliers
®| Integrated Ceiling

Task
@® | Ambient

Boyd Lighting

Bradley Contract Lamps
Wm. Brenner Furniture Co.
C.L.S. Contract Lighting System | @
CSL Lighting, Inc. &
Cannon Products, Inc.
Capri Lighting L N ®»
Casella Lighting [ ]
Challenger Lighting Co. Inc.

® o) wall

Sconces-custom contract

® @ @ @] Floor Lamps/Torchieres
Bl
®

® 0 @ @] Desk & Table

Music lamps/the only rack lamp on the market
Lyra Lite bed lamps

Chapman Mfg. Co. Inc.

Classic Illumination Inc.
Colortran, Inc. ®
Columbia Lighting, Inc.
L] Wall brackets

[ ] ® | ® | ® | Indoor/outdoor, commercial & industrial, energy
efficient, and roadway & area

Dansk Lights L ] [ ] [ ] ® | Halogen lighting fixtures

Day Brite Lighting L BN BN ® | Recessed fluorescent, surface, exits, HID industrial
& commercial, flexible wiring

Crescent Lighting
Crouse-Hind Lighting

Dazor Manufacturing Corp. @ ,
Deena Products Co. ® ® \
Derek Marshall [ ] L] @
Devine Lighting @ ® e
D’Lights [ B ® L BN ® | Custom
EMR Lighting k] = ®

Earthgender/Architectural @
Pottery

Electra Displays Sell-a-vision
Electri-Lite |0 >

Electrix, nc. ol e ° oloele|ole Plan-Hold, Circle No. 316. \
Electro Controls Architectural lighting control/dimming
Elliptipar ¥ ® (o o
Entol Ind. Inc. ®

Envel Design Corp. = o
Expo Competence/Bang & [ [ J [ ] ®
Olufsen

Fan Co. of America ® Ceiling fixtures with ceiling fans
Murray Feiss Import Corp. e @ @ L ] £
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Visa, Circle No. 306.

Koch & Lowy, Circle No. 289.

e
2
9
4 2
3 k: -
5 - ) ﬁ
Z 5 = 2
£l o = T S|P
2| 3 2 - g =
HEHHBEREHE
wl o S| %|E S| |-
£ i = == |x|=
AEIHEHEHEHHE
Company v|leg|la|=|E|E]|=|< = Other
Feldman Lighting ® [ N e ®
Sam Flax [ ® L]
Forecast Lighting Co. & &
Fostoria Inds. ® [ ] [ ] Display & exhibit lighting
GTE Electrical Products Lamps
Gargoyles Ltd. ®| o ® ® | ® | Antique chandeliers
General Electric Lighting Light sources (incandescent, halogen, fluorescent,
Business Group H.L.D.)
Georgian Art Lighting [ B L J ® 3 ®
Harry Gitlin Inc. Lighting [ N L BN ®@|® |® | ® | ® | Custom fabrication of one of a kind specials and
“mirrow’” lights strips in a variety of sizes and types
made to any length and finish
Glasique Lighting ®
Glass Crafters e o
Glowtex Lighting [ BN ] | BN L
Morris Greenspan Lamps { N ® ®
Gross Chandelier 8 (] ® | Custom decorative lighting for commercial
applications
Gullans International [ N ®
Guth Lighting k3 [ BN Ed
Halo Lighting ® ® ® | ® | ®| ®| ® | Recessed downlighting
Paul Hanson Co. Inc. L & [ BN BN ®
Hawaorth, Inc. L ] [ N ] Freestanding H.I.D.
Holophane Div. Manville - & ]
House-O-Lite Corp. | BN BN
Harvey Hubbell Lighting Div. @ ® ® ® | Architectural fixtures.
Harvey Hubbell Wiring Div. Motion sensing systems for lighting control
IPI Inc.—Lighting Div. | BN | [ BN J L BN ® | Recessed.
Illumalights Mfg. 'Y [ ] L B ® | ® | Low voltage tube lighting
Illuminating Experiences | o [ J L BN ®
Imperial Bronzelite Architectural lighting, underwater lighting, fountains
Indalux, Sub. J.H. Spaulding ® L BN L]
Lighting, Inc.
Intalite Louvers & Ceilings, Inc. Aluminum louvers, open cell ceiling/lighting,
lighting system ““aspect”
Integralite/JW Lighting [ ] ] e 0
Integrated Ceilings, Inc. @
Interna Designs [ B L N L BN BN
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Staff, Circle No. 324.

Boyd, Circle No. 321.

Steelcase, Circle No. 297.

Westinghouse, Circle No. 320.

Deena, Circle No. 305.

Low voltage incandescent linear light system with

Venetian glass chandelie s, replicas of 18th century

Lighting controls, dimmers & fan speed controls

Interior & exterior area and flood lighting fixtures

° w

3 IR 3!,

‘E‘ _-.‘-Z > E ° é =

c|l=|R]E T 2B

o0 | o asc 3 E .'E g @ e

:_E - H § o ?f - == 7o =

Company 8 g \E = E E|= g Jw‘ E = Other
Juno Lighting, Inc. ® o o o o o o
Kent Ltd. ® o L BN ® o |0 [
Knoll International L J Task/Ambient
Koch & Lowy, Inc. L I L N ® | ®| @) ®| @ Halogen, fluorescent
George Kovacs Lighting, Inc. ® | ©® ® | o [ ] @ Halogen
LPI/Lighting Products Inc. ® ® ® e 0 o
Lam Lighting Systems [ ] [ BN BN L3 Sconces, linear directable
Lazin Lighting [ N L N BN BN BN
Ledu Lamp ® @
Lektra Lighting, Inc. ® ® Picture lights, shelf lights
Les Prismatiques L I ® ® 8
Levolor Lorentzen ® o o ®
Light/Inc. [ I [ N ] ® (O ® | @& & Specialty
Lighting Associates, Inc. [ N [ N ] LN BN BN NN
Lighting Products, Inc. L] ® ® o o o 0 |0
Lighting Services, Inc. ® @ @ L BN
Lightning Bug L ® | ® o e o o o o
Lightolier @ L N BN BN BN NN NN
Lightron of Cornwall @« ® o o | o o Liner lighting systems
Lightworks ® @ ® ® | Low & line voltage
decorative lighting systems
Lite Makers ® ® | Specialty wall bracket
Litecontrol w ® LN BN ®
Litelab Corp. 8 [ ] ® | ® | ®| @ @ Ctlectronic controls
Christopher Lloyd L I L £ e o0
Robert Long Lighting ® o | N ] [ BN BN @ Candlelights, kerosene lamps
Charles Loomis Design [ I @ ®
Louvertec & £ Open cell ceiling/lighting systems
Lucifer Lighting Co. L]
tube and halogen application

Lumen Design Inc. L N ® ®
Lutron Electronics
Luxo Lamps ® ®
Magni-Flood, Inc.
R.A. Manning kg & ®
Martin’s Herend Imports ®
Marvel Lighting Corp. L3 Light bulbs
Mary Street Studio =
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Baldwin Hardware, Circle No. 295.
TSAQ, Circle No. 312,
4
2
]
g £
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S < ¥ 3
g z % = | =
5 %‘ S 9 2 =
= = - B 7 i
oo | o o E = e % |~
c e “ - x | = ¢
=lgle|8|ls5|2|%|E 2IEIE
Company 3 g RS E|E E < |&|-|S Other
Masonite Commercial Div. [ ]
Master-Dim Div. of Diskey Electronic dimming equipment
Mclnnis & Co. [ ) [ ] ® | Custom
McPhilben Lighting @& ® ® | Outdoor lighting - exits
Metropolitan Lighting [} ® | Custom
Fixture Co.
Meyda Stained Glass Studio o @ w
Mid Channel Design & Mfg. [ ] [ & Theme related: Nautical, western, rr
Herman Miller Inc. L J ® | o o
Modulightor ( BN |0 [ BN BN N
National Ceramics, Inc. ®
Neo-Ray Lighting ® | o t ] Fluorescent
Nessen Lamps o [ BN e o |0 @ Picture light, office system panel lamps
Omega Lighting ® ® ® | e o o o
Orgatech Inc. [ ] L L
Originals 22 o0 L B k) ® | Custom fixtures
Peerless Lighting o L J [ BN ®
Norman Perry Lamps & Acc. [ I &
Peterson Design L ] @® L]
Pieri Creations e ® ®
Plan Hold Corp. 2 L J
Plexability e e ® L
Prestige Contract Lighting ® L BN ® ®
Progress Lighting [ ] | o o o
QOR Technology k] = Lighting controls
Rainbow Lamp Corp. @ k3 [ BN ®
Rambusch & L BN Candle holders
Ram Products [ @
Revere Lamp Co. ®
Ron Rezek Lighting & Furniture | @ | @ L B ® | o @
Roxter Mfg. Corp. L BN @ ® & o o 0
Royal Haeger Lamps L ] L ] Swags
SPI Lighting ® o e
Louis J. Schwartz Co., Inc. ® N
Sentinel Lighting Decorative lighting, specialty & custom
Shelton Lighting, Inc. |0 [ BN ® | ® o o 0
Shogun Intl. Wooden ‘eggcrate” louvers & wood grid red oak
luminous ceilings
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Columbia Lighting, Circle No, 292,

Lighting Associates, Circle No. 315.

£
% 4 £
|- |E|E k = |2 |®
w | |8 |- |T B g |® [=
S [% |88 £lels |25 ]2]=
A SI&|E|2|2|2|R|E|8|E|3
Spectrums of Light [ J L] ® o
Speer Collectables [ BN J [ ] L]
Karl Springer Ltd. ® o L] ® | Wall sconces
Starfire Lighting [ ] [ N ) E ] ® Low voltage tube lighting and fiber optics
Steelcase Inc. ® [ BN J Freestanding H.I.D.
Sterner Lighting Systems ® L IN
Strand Lighting Dimming and control
Summit Lamp Co. ®
SunarHauserman ® e ©
Superior Electric Co. Dimmers—Iluxtrol light control
Swivelier L] ® (o (® (@ |® |® | ® | Docklights; low voltage; recessed HQI energy
saving fixtures
Tech Lighting [ BN J [ ] ® L NN
Teledyne Big Beam ®
Thomas & Betts Automatic lighting control system
Thomas Inds. ® (0|0 0|0 |0 @ @@ | @ | @ | @ Commercialarchitectural outdoor
Thunder & Light e | ° | BN @ [ N BN
Tivoli Inds. ® Light tubing, light curtains and other low voltage
products such as Starlight Panels and Guidelights for
the theater industry
Trakliting, Inc. ®
Transtek International Ll { BN N Lighting, sound & video systems
Trim Trac Lighting Stereo Trac
TSAO Designs e o [ ] @® &®
United Lighting & Ceiling [ ]
Universal Manufacturing Corp. 3 Ballasts
Universal Merchandise & [ ] [ BN
Victorian Lighting Works Inc. ® ® | Restoration antique fixtures
Virginia Metalcrafters L N [
Visa Lighting ® ® L B ® | Outdoor lighting
Vista Lighting L BN ® | Hospital patient rooin and linear fluorescent
Waldmann Lighting Co. @ Drafting board lights
Westinghouse Furniture [ ]
Systems
Westwood Lighting Group ® ® LY
Weymers Associates Lighting consultant
Wide-lite Corp. [ ] H.LD. lighting control systems (dimming/switching)
Winona Studio of Lighting L ] L BN ® | Custom capabilities
Woolums Mfg. [ I ® [
Yorkraft k] [ ] Decorative lighting panels
Zumtobel [ N [ BN e ° L]
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A.L.P. Lighting & Ceiling
Prod. Inc.
5458 N. Mason Ave.
Chicago, IL 60630
(312) 774-9550
Circle No. 385.

Abolite
Center & Wood Sts,
W. Lafayette, OH 43845
(614) 545-6374
Circle No. 386.

Adjustable Fixture Co.
3726 N. Booth St.
Milwaukee, WI 53212
(B00) 558-2628
Circle No. 387.

Ainsley Lamps Inc.
1099 Flushing Ave.
Brooklyn, NY 11237
(718)366-5400
Circle No. 388.

Alanod USA Inc.
5339 Spring Valley Road
Dallas, TX 75240
(214) 233-0424
Circle No. 389.

Alkco
11500 Melrose Ave.
P.O. Box 1389
Franklin Park, I 60131
(312) 451-0700
Circle No. 390.

Allibert, Inc.
119 W, 57th St.
New York, NY 10019
(212) 247-7780
Circle No. 391.

Ambi-Lite, Inc.
P.O. Box 34981
San Antonio, TX 78265
(512) 650-3196
Circle No. 392.

The American Glass Light Co.
49 West 27th St.
New Yark, NY 10001
(212) 213-1200
Circle No. 393.

American Louver Co.
7700 Austin
Skokie, IL 60077
(312) 470-3300
Circle No. 394.

Architectural Lighting
Systems, Inc.
30 Sherwood Dr.
Taunton, Ma 02780
(617)823-8277
Circle No. 395.

Architectural Stoneware, Inc.
3970-H Sorrento Valley Blvd.
San Diego, CA 92121
(619) 455-9690
Circle No. 396.

Armstrong World
Industries, Inc.
P.O. Box 3001
Lancaster, PA 17604
(717) 397-0611
Circle No. 397.

Art Directions
6120 Delmar Blvd.
St. Louis, MO 63112
(314) 863-1895
Circle No. 398,
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Artemide Inc.
150 E. 58th St.
New York, NY 10155
(212) 980-0710
Circle No. 399.

Atelier Intl. Lighting
595 Madison Ave.
New York, NY 10022
(212) 644-0400
Circle No. 400.

Louis Baldinger & Sons, Inc.

19-02 Steinway St.
Astoria, NY 11105
(718) 204-5700
Circle No. 401.

Baldwin Hardware Corp.
841 Wyomissing Blvd,
Reading, PA 19603
(315) 777-7811
Circle No. 402,

Bergen Art Metal &
Lighting, Inc.
36 Gilbert St
Tinton Falls, NJ 07701
(201) 842-8900
Circle No. 403.

Bl-Comm Systems, Inc.
1779 Hwy. 8
St. Paul, MN 55112
(612) 636-1643
Circle No. 404,

George Kovacs, Circle No. 318.

Wm. Brenner Furniture Co.
1850 N.E. 144th St.
N. Miami, FL 33181
(305) 949-7247
Circle No. 409.

C.L.S. Contract Lighting System
31 Grove St
New Canaan, CT 06840
(203) 966-9559
Circle No. 410.

CSL Lighting, Inc.
11150 Olympic Blvd.
Los Angeles, CA 90064
(213) 479-8581
Circle No. 411.

Cannon Products, Inc.
230 N. 13th St.
Elwood, IN 46036
(317) 552-2112
Circle No, 412,

Capri Lighting

Div. of Thomas Inds.
6430 E. Slauson Ave.
Los Angeles, CA 90040
(213) 726-1800
Circle No. 413.

Casella Lighting
111 Rhode Island St.
San Francisco, CA 94103
(415) 626-9600
Circle No. 414.

A N

Bibi Continental Corp.
845 65th St
Brooklyn, NY 11220
(718) 833-1400
Circle No. 405.

Mort L. Bloom Design, Inc.
1170 Broadway
New York, NY 10001
(212) 889-9122
Circle No. 406.

Boyd Lighting Co.
56 12th St
San Francisco, CA 94103
(415) 431-4300
Circle No. 407.

Bradley Contract Lamps
707 South Sheridan Rd
Waukegan, Il 60085
(312) 249-5267
Circle No. 408.

Challenger Lighting Co. Inc.
11222 Green Valley Dr.
Olive Branch, MS 38654
(601) 895-3333
Circle No. 415.

Chapman Mfg, Co., Inc.
481 W. Main St.
Avon, MA 02322
(617) 588-3200
Circle No. 416.

Classic Hlumination, Inc.
2743 9th St
Berkeley, CA 94710
(415) 849-1842
Circle No. 417,

Colortran, Inc.
1015 Chestnut St
Burbank, CA 91506
(818) 843-1200
Circle No. 418.

Columbia Lighting, Inc.
P.O. Box 2787
Spokane, WA 99220
(509) 924-7000
Circle No. 419,

Crescent Lighting

A Benlyte Company
120 East Gloucester Pike
Barrington, NJ 08007
(609) 546-5500
Circle No. 420.

Crouse-Hinds Lighting
Hwy. 61 5.
Vicksburg, MS 39180
(601) 638-1522
Circle No. 421.

Dansk Lights
4385 N.E. 12th Terr.
Ft. Lauderdale, FL 33334
(305) 565-0003
Circle No. 422.

Day Brite Lighting
P.O. Box 1687
Tupelo, MS 38802
(601) 841-7212
Circle No. 423.

Dazor Mfg.
4455-99 Duncan Ave.
St. Louis, MO 63110
(314) 652-2400
Circle No. 424,

Deena Products Co.
P.O. Box 770399
Houston, TX 77215
(713) 789-5177
Circle No. 425.

Derek Marshall Lamps
& Accessories
Upper Road
Center Sandwich, NH 03227
(603) 284-7000
Circle No. 426.

Devine Lighting
4645 E. 11 St
Kansas City, MO 64127
(B816) 241-9440
Circle No. 427,

D’Lights
533 W. Windsor Road
Glendale, CA 91204
(818) 956-5656
Circle No. 428.

EMR Lighting Corp.
325 Rabro Dr.
Hauppauge, NY 11788
(516) 348-0444
Circle No. 437.

Earthgender/Architectural Pottery
3056 Bandini Blvd.
Vernon, CA 90023
(213) 263-7401
Circle No. 429,

Electra Displays
90 Remington Blvd.
Ronkonkoma, NY 11779
(516) 585-5659
Circle No. 430.

Electri-Cable Assemblies, Inc.
549 Howe Ave.
Shelton, CT 06484
(203) 735-4414
Circle No. 431.

Electrix Inc.
45 Spring St
New Haven, CT 06519
(203) 776-5577
Circle No. 432.

Electro Controls
2975 S. 300 W,
Salt Lake City, UT 84115
(B01) 487-9861
Circle No. 433.

Elliptipar Inc.
145 Orange Ave,
West Haven, CT 06516
(203) 932-2266
Circle No. 434.

Entol Industries, Inc.
8180 N.W. 36th Ave,
Miami, FL 33147
(305) 696-0900
Circle No. 135,

Envel Design Corp.
1940 Cotner Ave,
Los Angeles, CA 90025
(213) 478-2524
Circle No. 436.

Expo Competence, Bang
& Olufsen
1150 Feehanville Dr
Mt. Prospect, IL 60056
(312) 299-6972

Circle No. 438.

Fan Co. of America
2801 East 11th
Los Angeles, CA 90023
(213) 269-9495
Circle No. 439.

Murray Feiss Import Corp.
125 Walnut Ave
Bronx, NY 10454
(212) 292-2024
Circle No. 440.

Feldman Lighting Co.
600-612 S. Wall St
Los Angeles, CA 90014
(213) 627-6731
Circle No. 441.

Sam Flax
55 East 55th St
New York, NY 10022
(212) 620-3060
Circle No. 442.
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Forecast Lighting Co.
500 N. Qak St
Inglewood, CA 90302
(213) 678-5151
Circle No. 443.

Fostoria Industries Inc.
1200 N. Main St.
Fostoria, OH 44830
(419) 4359201
Circle No, 444,

GTE Electrical Products
Sylvania Lighting Center
Danvers, MA 01923
(617) 777-1900
Circle No. 445.

Gargoyles, Ltd.
512 S. Third St,
Philadelphia, PA 19147
(215) 629-1700
Circle No. 446.

General Electric Lighting Business
Group

Nela Park

Cleveland, OH 44112

(216) 266-3200

Circle No. 447.

Georgian Art Lighting
P.O. Box 325
Lawrenceville, GA 30246
(404) 963-6221
Circle No. 448.

Harry Gitlin, Inc. Lighting
121 West 19th St.
New York, NY 10011
(212) 243-1080
Circle No. 449.

Glasique Lighting, Ltd.
POB 20338
Greeley 5q. Sta.
New York, NY 10001
(212) 5314520
Circle No. 450.

GlassCrafters, Ltd.
P.O. Box 2174
Flemington, NJ 08822
(201) 782-0212
Circle No. 451.

Glowtex Lighting Products, Inc.
P.O. Box 6261
Erie, PA 16512
(814) 453-7184
Circle No. 452.

Morris Greenspan Lamps
1307 Hill Ave.
West Palm Beach, FL 33407
(305) 848-9746
Circle No. 453,

Gross Chandelier Co.
106 Gratiot St.
St. Louis, MO 63102
(314) 231-1060
Circle No, 454,

Gullans International
227 W. 17th St
New York, NY 10011
(212) 741-3384
Circle No. 455.

Guth Lighting
2615 Washington
St. Louis, MO 63103
(314) 533-3200
Circle No. 456.
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Halo Lighting Div.
Cooper Ind.
400 Busse Rd.
Elk Grove Village, IL 60007
(312) 956-8400
Circle No. 457.

Paul Hanson Co,, Inc.
610 Commercial Ave.
Carlstadt, NJ 07072
(201) 933-4873
Circle No. 458.

Haworth, Inc.
One Haworth Center
Holland, Ml 49423
(616) 392-5961
Circle No. 459,

Holophane Div., Manville
P.O. Box 5108
Denver, CO 80217
(614) 345-0631
Circle No. 460.

House-O-Lite Corp., Inc.
4041 S, Emerald Ave.
Chicago, IL 60609
(312) 376-9780
Circle No. 461.

Harvey Hubbell Lighting Div.
2000 Electtic Way
Christiansbury, VA 24073
(703) 382-6111
Circle No. 462,

Harvey Hubbell, Inc.,

Wiring Device Div.
P.O. Box 3999
Bridgeport, CT 06605
(203) 333-118)
Circle No. 463,

Pl Inc.-Lighting Division
315 East 62nd St.
New York, NY 10021
(212) 838-2900
Circle No. 464,

Wlumalights Mft., Inc.
4250 Veterans Hwy.
Holbrook; NY 11741
(516) 588-9000
Circle No. 465.

Hiuminating Experiences, Inc.
233 Cleveland Ave.
Highland Park, NJ 08904
(201) 745-5858
Circle No. 466.

Imperial Bronzelite
P:O. Box 606
San Marcos, TX 78666
(512) 392-8957
Circle No. 467.

INDALUX, J.H. Spaulding
Lighting Inc.
1736 Dreman Ave.
Cincinnati, OH 45223
(513) 541-3486
Circle No. 468,

Intalite Louvers & Ceilings Inc.
3611 Commercial Ave.
Northbrook, IL 60062
(312) 5641570
Circle No. 469,

Integralite

JW Lighting, Inc.
750 Almeda Genoa Road
Mouston, TX 77047
(713) 433-4511
Circle No. 470,

Integrated Ceilings, Inc.
11500 Tennessee Ave.
Los Angeles, CA 90064
(213) 478.0781
Circle No. 471.

Interna Designs
6-168 Merchandise Mart
Chicago, IL 60654
(312) 467-6076
Circle No. 472.

juno Lighting, Inc.
2001 S. M. Prospect Rd.
Des Plaines, I 60017
(312) 827-9880
Circle No. 473.

Kent Ltd.
P.0). Box 342
Waoodbury, CT 06798
(203) 354-7268
Circle No. 474.

Knoll International
655 Madison Ave,
New York, NY 10021
(212) 207-2241
Circle No, 475,

Koch & Lowy Inc.
21-24 39th Ave.
Long Island City, NY 11101
(718)786-3520
Circle No. 476,

George Kovacs Lighting, Inc.
230 Fifth Ave.
New York, NY 10001
(212) 683-5744
Circle No. 477,

LPI-Lighting Products Inc.
P.O. Box 608
Gurnee, Il 60031
(312) 360-0010
Circle No. 478.

Lam Lighting Systems
94 New Salem St
Wakefield, MA 01880
(617) 245-5115
Circle No. 479.

Lazin Lighting
53 Green St.
New York, NY 10013
(212) 219-3888
Circle No. 480.

Ledu Lamp
25 Lindeman Dr.
Trumbull, CT 06611
Circle No. 481.

Lektra Lighting, Inc.
1200 Fifth St.
Berkeley, CA 94710
(415) 526-5066
Circle No. 482.

Les Prismatiques
232 E. 5%th St
New York, NY 10022
(212) 832-8107
Circle No. 4383.

Levolor Lorentzen, Inc.
1280 Wall St. W,
Lyndhurst, NJ. 07071
(201) 460-8400
Circle No. 484,

Light/Inc.
979 3rd Ave.-402
New York, NY 10022
(212) 838-1130
Circle No. 485,

Lighting Assaciates, Inc.
305 E. 63rd St
New York, NY 10021
(212) 751-0575
Circle No. 486.

Lighting Products, Inc.
2155 N. Delany Rd.
PO, Box 608
Gurnee, Il 60031
(312) 360-0010
Circle No. 487.

Lighting Services, Inc.
150 €. 58th St.
New York, NY 10155
(212) 838-8633
Circle No. 488,

Lighting Bug, Ltd.
1721 W. 170th St.
Hazel Crest, IL 60429
(312) 335-1063
Circle No. 489.

Lightolier, Inc.
346 Claremont Ave,
Jersey City, NJ 07305
(201) 333-5120
Circle No. 490.

Lightron of Cornwall, Inc.
65 River Rd.
New Windsar, NY 12550
(914) 562-5500
Circle No. 491.

Lightworks

3345 W. Hunting Park Ave.

Philadelphia, PA 19132
(215) 223-9200
Circle No. 492.

Lite Makers, Inc.
43-49 10th St.
Long Island City, NY 11101
(718) 729-7700
Circle No. 493.

Litecontrol
Hawks Ave.
P.O: Box 100
Hanson, MA 02341
1617) 294-0100
Circle No. 494,

Litelab Corp.
257 Elon St
Buffalo, NY 14203
(716) 856-4300
Circle No. 495.

Christopher Lloyd
965 Dixwell Ave.
Hamden, CT 06514
(203) 624-2433
Circle No. 496.

Robert Long Lighting
P.O. Box 770
Healdsburg, CA 95448
(707) 431-1050
Circle No. 497.

Charles Loomis Design
11815 124th Ave., N.E,
Kirkland, WA 98034
206) 823-4560
Circle No. 498.

Louvertec Ltd.
9855 Meilleur St.
Montreal, Que. H3L 316
Canada
(514) 382.2044
Circle No. 499.

Lucifer Lighting Co.
P.O. Box 370375
Miami, FL 33137
(305) 531-7978
Circle No..500.

Lumen Design, Inc.
P.O. Box 5172
Beverly Hills, CA 90210
(213) 855-1185
Circle No. 501,

Lutron Electronics Co., Inc.
Suter Rd., Box 205
Coopersburg, PA 18036
(215) 282-3800
Circle No. 502.

Luxo Lamp
P.O. B. 951
Portchester, NY 10573
(914) 937-4433
Circle No. 503.

Magni-Floed, Inc.
1085 Prospect Ave.
W. Islip, NY. 11795
(516) 669-4500
Circle No. 504.

R.A. Manning Co., Inc.
1810 North Ave,
Shebaygan, WI 53081
(414) 458.2184
Circle No. 505.

Martin’s Herend Imports, Inc.
P.O. Box 9226
1524 Spring Hill Road
Mclean, VA 22102
(703) 821-8515
Circle No. 506.

Marvel Lighting Corp.
222 Bridge Plaza S,
Fort Lee, NJ 07024
(201) 944-2313
Circle No. 507.

Mary Street Studio
346 Mary St.
Saugatuck, Ml 49453
(616) 857-4722
Circle No. 508.

Masonite Commercial Division
P.O. Box 250
Dover, OH. 44622
(216) 343-6621
Circle No. 509.

Master-Dim Div. of Diskey
2220 Shorecrest Dr.
Dallas, TX 75235
(214) 358-4527
Circle No. 510.

Matsushita Appliance Co.
(Panasonic)
One Panasonic Way
Secaucus, NJ 07094
(201) 348-7824
Circle No. 511,

Mclnnis & Co.
431 N. Western Ave.
Chicago, IL. 60612
(312) 243-5254
Circle No. 512,

McPhilben Lighting

Div. of Emerson Elec. Co.
270 Long Island Expressway
Melville, NY 11747
(516) 293-8500
Circle No. 513.
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Metropolitan Lighting Fixture
Co. Inc.
1010 Third Ave.
New York, NY 10021
(212) 838-2425
Circle No. 514,

Meyda Stained Glass Studio
239 Bleeker St.
Utica, NY 13501
(315) 724-7266
Circle No. 515.

Mid Channel Design & Mig.
P.O. Box 668
Elkhart, IN 46515
(219) 264-5929
Circle No. 516.

Herman Miller Inc.
8500 Bryon Rd.
Zeeland, M1 49464
(616) 530-4062
Circle No. 517.

Modulightor Inc.
54 W. 57th St
New York, NY 10019
(212) 765-1480
Circle No, 518,

National Ceramics, Inc.
Showroom #1205
230 Fifth Ave.

New York, NY 10001
(212) 532-5174
Circle No, 519.

Neo-Ray Lighting
537 Johnson Ave,
Brooklyn, NY 11237
(718) 456-7400
Circle No. 520.

Nessen Lamps, Inc.
21 E. 216th St.

Bronx, NY 10467
(212) 231-0221
Circle No. 521,

Omega Lighting Co.
270 Long Island Expwy.
Melville, NY 11747
1516) 293-8500
Circle No. 522,

Orgatech Inc.
150 E. 58th St.
New York, NY 10155
(212) 371-4888
Circle No. 523.

Originals 22
931 Via Alondra
Camarillo, CA 93010
(805) 987-7122
Circle No. 524.

Peerless Lighting
P.O. Box 2556
747 Bancroft Way
Berkeley, CA 94701
(415) 845-2760
Circle No. 525.

Norman Perry
501 W. Green Dr.
High Paint, NC 27260
(919) 841-5222
Circle No. 526.

Peterson Design
430 S. 19th
Murphysharo, IL 62966
(618) 684-5614

Circle No. 527,
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Pieri Creations, Inc.
100 W. Oxford St
Philadelphia, PA 19122
(215) 634-0700
Circle No. 528.

Plan Hold Corp.
17421 Von Karman Ave,
Irvine, CA 92714
(714) 660-0400
Circle No. 529.

Plexability
Suite 506
200 Lexington Ave,
New Yark, NY 10016
(212) 679-7826
Circle No. 530.

Prestige Contract Lighting Div.
1004 Fairway Dr.
Bensenville, IL 60106
(312) 595-8000
Circle No, 531.

Progress Lighting Co.
Box 12701
Philadelphia, PA 19134
(215) 289-1200
Circle No. 532.

QOR Technology Inc.
31 Green St
New York, NY 10013
(212) 219-8294
Circle No. 533.

Rainbow Lamp Corp.
4524 Brazil St.
Los Angeles, CA 90039
(213) 245-3033
Circle No. 534.

The Rambush Co.
40 W. 13th St.
New York, NY 10011
Circle No. 535.

Ram Products
1001 Oakwood Dr
Sturgis, Ml 49091
(616) 651-9351
Circle No. 536.

Revere Lamp Co.
47 Wellington Place
Amityville, NY 11701
(800) 645-4942
Circle No. 537.

Ron Rezek Lighting & Furniture
5522 Venice Bivd.
Los Angeles, CA 90019
(213) 931-2488
Circle No. 538.

Roxter Mig. Corp.
10-11 40th Ave.
Long Island City, NY 11101
(718) 392-5060
Circle No. 539.

Roval Haeger Lamps
Contract Division
Room 211 230 Fifth Ave.
New York, NY 10001
(212) 532-6992
Circle No. 540.

SP!1 Lighting, Halo Lighting Div.
Cooper Ind.

7601 Durand Ave,

Ragine, WI 53405

414) 554-8001

Circle No. 541.

Louis }. Schwartz Co. Inc.
47 Wellington Place
Amityville, NY 11701
(800) 645-4942
Circle No, 542,

Sentinel Lighting

Div. of Airey-Thompson Co.
3653 Sierra Pine Ave.
Los Angeles, CA 90023
(213) 264-1533
Circle No, 543.

Shelton Lighting, Inc.
134-40 W. 26th St
New York, NY 10001
(212) 255-8555
Circle No. 544,

Shogun International
22 W. Ontario
Chicago, Il 60610
(312) 828-0090
Circle No. 545.

Spectrums of Light
2628 Washington Blvd.
St. Louis, MO 63103
(314) 533-0002
Circle No. 546.

Speer Collectables
6423 Warren Dr.
Norcross, GA 30093
(404) 448-7000
Circle No. 547.

Karl Springer Lid.
306 E. 61 St
New York, NY 10021
(212) 752-1695
Circle No. 548.

Starfire Lighting
317 St. Paulis Ave.
Jersey City, NJ 07306
(201) 656-7888
Circle No. 549,

Steelcase Inc.
901 44th St,, S.E.
Grand Rapids, Ml 49508
616) 247-2710
Circle No. 550.

Sterner Lighting Systems, Inc.
351 Lewis Ave.
Winsted, MN 55395
(612) 473-1251
Circle No. 551.

Strand Lighting
18111 So. Santa Fe Ave.
Rancho Dominguez, CA 90221
(213) 637-7500
Circle No. 552.

Summit Lamp Co.
47 Wellington Place
Amityville, NY 11701
800) 645-4942
Circle No. 553.

SunarHauserman
5711 Grant Ave.
Cleveland, OH 44105
1216) 883-1400
Circle No. 554.

Superior Electric Co.
383 Middle St,
Bristol, CT 06010
(203) 582-9561
Circle No. 555.

Swivelier Co., Inc,
33 Rte. 304
Nauet, NY 10954
(914) 623-3471
Circle No. 556.

Tech Lighting
300 W. Superior
Chicago, IL 60610
(312) 337-0759
Circle No, 557.

Teledyne Big Beam
290 E. Prairie St.
Crystal Lake, IL 60014
(815) 459-6100
Circle No. 558.

Thomas & Betts
920 Route 202
Raritan, NJ 08869
(201) 685-1600
Circle No. 559.

Thomas Industries Inc.
207 E. Broadway
Louisville, KY 40232
(502) 582-3771
Circle No. 560.

Thunder & Light
230 Fifth Ave,
Suite 400
New York, NY 10001
(212) 696-0262
Circle No. 561.

Tivoli Industries, Inc,
1513 E. St. Gertrude Pl
Santa Ana, CA 92711
(714) 957-6101
Circle No. 562.

Trakliting, Inc.
14701 E. Clark Ave.
City of Industry, CA 91745
(818) 330-3106
Circle No. 563.

Transtek International
31 Greene St,
New York, NY 10013
(212) 219-8294
Circle No. 564,

Trim Trac Lighting Corp.
800 N.W, 159th Dr.
Miami, FL 33169
(305) 621-4416
Circle No. 565.

TSAO Designs, Inc.
31 Grove St
New Canaan, CT 06840
(203) 966-9550
Circle No. 566,

United Lighting-Ceiling
513 Independent Rd.
Oakland, CA 94621
(415) 569-6700
Circle No. 567.

Universal Mfg. Corp.
200 Robin Road
Paramus, NJ 07652
(201) 967-7600
Circle No. 568.

Universal Merchandise Corp.

44 Gerrish Ave.
Chelsea, MA 02150
617) 889-1184
Circle No. 569.

Victorian Lighting Works, Inc.
P.O. Box 469
251 S. Pennsylvania Ave.
Centre Hall, PA 16828
(814) 364-9577
Circle No. 570.

Virginia Metalcrafters
1070 E. Main St,
Wayneshoro, VA 22980
(703) 949-8205
Circle No. 571.

Visa Lighting
8600 W, Bradley Rd.
Milwaukee, WI 53224
(414) 354-6600
Circle No. 572,

Vista Lighting

A subsidiary of Jac Jacobsen Ind., Inc.

2200 So. Anne St.
Santa Ana, CA 92704
(7 14) 549-9765
Circle No. 573.

Waldman Lighting Co.
1714 5. Wolf Rd.
Wheeling, IL 60090
(312).520-1060
Circle No. 574,

Westinghouse Furniture
Systems
4300-36th St, S.E.
Grand Rapids, Ml 49508
(616) 494-1050
Circle No. 575.

Westwood Lighting Group Inc.
177 Genesee Ave.
Paterson, Nj 07503
(201) 684-54064
Circle No. 576.

Weymers Associates
P.O. Box 5172
Bev. Hills, CA 90210
(213) 855-1187
Circle No, 577,

Wide-lite Corp.
2300 LH. 35 South
San Marcos, TX 78666
(51.2) 392-5821
Circle No, 578.

Winona Studio of Lighting
3760 W. Fouth St.
Winona, MN 55987
(507) 454-5113
Circle No. 579.

Woolums Mig., Inc.
1540 19th-St. N.
St. Petersburg, FL 33713
(813) 822-4685
Circle No. 580.

Yorkraft Inc.
550 S. Pine St.
York, PA 17403
(717) 845-3666
Circle No, 581.

Zumtobel Lighting Inc.
311 Rte. 46 W,
Fairfield, N} 07006
(201) 882-9600
Circle No, 582,
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KNOWLEDGE OF CARPET
DYEING BENEFITS DESIGNERS

Industry expert explores variety of dyeing
methods, advantages, & pitfalls to educate designer/specifier

By GEORGE LEVINE

or the specifier, it is an error to
automatically assume that any
particular carpet dyeing method
has advantages over other
means. Therefore, a brief exploration of
the various dye methods used in the
manufacture of commercial carpets will
prove beneficial to the carpet specifier.
Two broad categories of dye methods
are used in carpet production: yarns
either are colored before or after they
are tufted or woven.

Yarn Dyeing

Originally, the term “‘yarn-dyed”
meant dyed in singles and plied, as op-
posed to pile yarns of different dye ac-
ceptances that were later piece-dyed
after tufting. Although the term is still
used in that context, its meaning has
become vague and imprecise in recent
years, especially with the increased use
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of air-entangled and commingled yarns.
Dyeing techniques have become a lot
more complex and sophisticated since
the days of three-colored tweeds.

Even yarns that are dyed in singles
and plied may themselves be composed
of singles that have been space-dyed or
are commingled, or even both. The sys-
tems of dyeing singles yarns include
skein, package, knit-de-knit, and space.

Space Dyeing

Space dyeing is a system of dyeing
different colors along a length of
yarn—usually continuous filament sin-
gles. For a long time it had somewhat
derogatory connotations, as it was as-
sociated with low-end, promotional
carpets that had an easily recognizable
chevron type of tweed appearance.
Space dyeing is usually achieved by
knitting the yarn into large socks, which
are printed in various colors and then
unraveled—hence the term knit-de-knit.
That method is also used for dyeing

yarns that are solid or heathered.

Solution Dyeing

Solution dyeing may be compared
with “stock dyeing’’ of staple yarns. Just
as the staple is dyed before it is spun,
solution-dyed yarn is colored before it
enters the spinnerette and is extruded.
But the similarity ends there. Color is an
integral part of the structure of a
solution-dyed yarn, resulting in greater
colorfastness and resistance to fading.
All olefin yarns are solution-dyed, and
the method is gaining in popularity with
nylon. Solution-dyed nylon is expected
to be the next area of growth and de-

George Levine is publisher of the Cross Index
of Commercial Carpet and president of
Contract Carpet Research, Setauket, N.Y. He
is a noted expert on carpet manufacturing,
marketing, and technology. In addition to his
compendium of commercial carpets, fibers,
and other important specification data, he
also publishes Crosstalk, a newsletter focused
on the carpet industry and its products
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velopment in the nylon fiber category.

Disadvantages of solution dyeing
mainly have been those of styling. There
are limits to the number of colors a fiber
producer can economically stock. In the
past, there was a tendency for carpets
made of solution-dyed fibers to lose dis-
tinctiveness, but with the widening use
of commingling techniques, and with
fiber producers maintaining larger color
banks, this disadvantage has dimin-
ished. Although solution dyeing is a
long way from being able to achieve the
unique characteristics of Karastan
colorations, a greater measure of indi-
viduality can now be attained. At pres-
ent there are only two suppliers of
solution-dyed nylon. The Camac Corpo-
ration, under the brand name Camalon,
and BASF (formerly Badische), under
the brand names of Zeftron 500 and
Zeftron 500 ZX.

Staple Yarns

Staple yarns are dyed either before
they are spun or after. There are two
methods of dyeing staple yarns before
spinning. One is solution dyeing, cov-
ered above, with the difference that the
original filament is now cut into staple
lengths before spinning. The other two
methods are stock dyeing and skein
dyeing.

Stock Dyeing

In stock dyeing, the staple is dyed in
large batches before spinning. The ad-
vantage is dependable uniformity of
color when large dye lots are required.
Its chief application is for solid-colored
saxonies and velvets.

Most staple nylon today, when not
stock-dyed, is usually dyed after the
carpet is tufted. However, a few mills,
most notably Karastan, will skein-dye
the yarn after spinning.

Skein Dyeing

Yarns are wound on large skeins and
dipped into dye baths in skein dyeing.
Excellent uniformity of color is obtained
without the necessity of maintaining
large dye lots involved with stock dye-
ing. Also, interesting multi-color effects
can be obtained if desired.

Three terms are usually used to de-
scribe the dyeing of carpets after they
are tufted: piece, beck, and continuous.
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They all mean the same thing, but an
explanation of why different names are
used is helpful.

Piece Dyeing

Piece dyeing is the overall term used
to describe the process of dyeing a
“piece” of carpet. If the piece is fairly
short (anywhere between 800 and
1,200 sqg. yds.), it is dyed in a large
beck—hence the term “beck dyed.” If
the piece is very long (usually well in
excess of a thousand yards) it is dyed on
a continuous dye range—hence the
term “continuous dyed,” although more
exact terminology would be “continu-

“Solution-dyed nylon
is expected to be

the next area

of growth in fibers.”

ous piece-dyed.” There is no discern-
ible difference between the two
methods. The use of three different
terms for two methods of the one proc-
ess tends to confuse. Current custom is
to refer to beck dyeing as “piece” and
to continuous piece dyeing as ‘‘con-
tinuous.”

The chief disadvantage of continuous
piece dyeing is in controlling uniform-
ity of color. This leads to problems of
side and end matching. If the job does
not involve side matching, then there is
no reason why continuous piece dyeing
should not serve the purpose as well as
either stock or yarn dyeing. Beck dyeing
also poses potential side matching prob-
lems, but only if the yardage involved is
more than the capacity of a single beck
(800 to 1,200 sq. yds). Piece dyeing—
both continuous and beck—also is less
expensive. However, from a manufac-
turing and style point of view, it is felt
by many that stock-dyed yarns and
yarns that are dyed in singles and plied
also offer greater clarity and sharpness

of color in addition to their uniformity.

Cross Dyeing

Cross dyeing, (either Cationic, Differ-
ential, or both) is a method of obtaining
different shades or colors with a single
dye bath. Yarns are chemically treated
to accept different shades or colors,
usually three, so that a single dye opera-
tion produces three or four colors, either
commingled or plied. Virtually all loop
pile piece-dyed carpets are cross-dyed.

The most popular use of cross dyeing
involves the use of commingled yarns.
Here, three yarn bundles of different dye
acceptances are commingled or air-en-
tangled, resulting, when either yarn- or
piece-dyed, in heathered and berber
styling.

Cross dyeing has an interesting and
widespread application for carpets with
patterns tufted into their construction,
rather than printed. They are commonly
referred to as Graphics—the brand
name of one of the tufters commonly
used. Instead of setting different colored
yarns for tufting, yarns of different dye
acceptances are used. This makes it
possible to keep a pattern in greige
goods that can be available in a variety
of color combinations by simply being
piece-dyed or going through a continu-
ous dye range. About 40 percent of all
nylon Graphics carpets listed in the
Cross Index Of Commercial Carpet® are
dyed in this manner.

Kuster

Kuster is the brand name of a particu-
lar continuous dye range. The name has
no special significance. Tak and Gum
Tak are forms of continuous dyeing for
special effects and—to our knowl-
edge—are not currently being used for
commercial applications.

Printing

Printing in a sense is a form of con-
tinuous piece dyeing. There are three
basic methods: screen, rotary, and injec-
tion. Each varies in terms of ability to
penetrate the dye to the bottom of the
pile. Milliken’s Millitron (injection dye-
ing) and Bigelow’s Tuft-Dye (a form of
screen dyeing) are two proprietary
processes in the market that achieve
near perfect penetration. [J
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Trendway, Circle No. 258

Artec, Circle No. 207

Atlantic Data, Circle No.

202

Wright Line, Circle No. 263

ALPHABETICAL LIST OF FIRMS

Danwood Design Co.
21616 87th Ave., SE
Woodinville, WA 98072
(206) 485-8524

Dar/Ran Furniture Ind.
2402 Shore St.

High Point, NC 27264
(919) 431-7153

Executive Office Concepts
1705 Anderson Ave.
Compton, CA 90220
(213) 537:1657

Filing Equipment Inc.

Box 457
Ringgold, GA 30736
(404) 935-4024

Data-MATE Frank Eastern Co.
P.O. Box 408 599 Broadway
46 Bridge St. New York, NY 10012

Nashua, NH 03061
(603) 882-5142

Data Systems Ltd.
P.O. Box 38
Plainview, NY 11803
(516) 454-9011

Datum Filing Systems, Inc.
270 Adams Bivd,

Frontline Products Inc.
1915'W., Glen Qaks Bivd,
Glendale, CA'91202
(818) 843-1806

Functional Office Furniture
1281 Anderson Dr,

San Rafael, CA 94901
(415) 457-4143

Farmingdale, NY 11735 Garret Inds.

(516) 293-34650 802 E. King St.
Datus Inds., Inc, Carrett, IN' 46738

340 Grant St. (800) 628-1945

Hartford, W1 53027 GF Furniture Systems

4944 Belmont Ave.
Youngstown, OH 44502
(216) 759-8888

Naomi Gale Cabinets
305 E.-63rd St.

(414) 673-2887
Davis Furniture Industries, Inc.
602 W, Linden St.
High Point, NC 27260
(919) 889-2009

Decar Corp. New York, NY. 10021
7615 University Ave. (212)421-2118
P.0. Box 188 The Gunlocke Co,
Middle, Wl 53562 One Gunlocke Dr;
(608) 836-1911 Wayland; NY 14572

(716) 728-5111

Karl Gutmann Inc:
P.O. Box 1569
605 Education Rd.
Cornwall, Ontario K6H 506

Delco Associates, Inc.
55 Old Field Point Red.
Box #4273
Greenwich, CT 06830
(203) 661-5101

Dennison Canada
1 'Water St. (613) 931-0108
Holyoke, MA 01040
(413) 539-9811

Desience Corp. H

29350 Pacific Coast Hwy.
P.O. Box 6650
Malibu, CA 90264
(213)457-1091

Domore Corp.
2400 Sterling Ave,
Elkhart, IN 46515
(219) 293-0621

Drier Open Office Furniture
1244 W, Dean Rd.
Temperance, Ml 48182
(313) 847-3875

Dynamic Custom Equipment Ltd,
246 Advance Blvd.
Brampton, Ontario L6T 4T3
Canada
(414) 454-2233

EFG

Eagle Computer Furniture Systems
1808 Molste Road
Northbrook, IL 60062
(800) 223-3962

Eck-Adams
10121 Paget Drive
St. Louis, MO 63132
(800) 325-4884

Electronic Systems Furniture
17129 Kingsview Ave.
Carson, CA 90746
(213) 538-9601

Executive Furniture
P.O. Box 167

Haller Systems Inc.
17741 Cowan Ave.
Irvine, CA 92714
(714) 660-1555

Hamilton Industries
13160 18th S¢t,

Two Rivers, WI 54241
414) 793-1121

Hamilton Sorter Co., Inc.

Biotec Systems Div.,

3158 Production Dr.
Fairfield, OH 45014
(513) 874-9498

Harden Furniture Contract Division
1 Mill Pond Way
McConnellsville, NY. 13402
{315) 675-3600

Hardwood House, Inc.
569 Lyell Ave:
Rochester, NY 14606
{716) 254-0600

Hari & Associates, Inc.
3915 Howard St.
Skokie, IL 60076
(312)677-3777

Harman Div. Coastcraft
1933 Dock St.

P.O. Box 1464
Tacoma, WA 98401
(206) 383-5367

Harter Corp.

400 Prairie Ave.
Sturgis, MI 49091
(616) 651-3201

Haskell of Pittsburgh Inc.

Cty. Rd. 400 W. Box 273
Hungtingburg, IN 47542 Oakmont, PA 15139
(800) 221-7469 (412) 828-6000
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Haworth Inc.
Qne Haworth Center
Holland, MI 49423
(616) 392-5961
Helko Systems Furniture (1983) Inc.
3314 Secand St, East
P.O, Box 712
Cornwall, Ont. Canada K6H 5T5
(613) 938-0492
High Point Furniture Industries, Inc.
P.O. Box 2063
High Point, NC 27261
(919) 431-7101
Holly Modular Concepts
360 Crider
Moarestown, NJ 08057
(609) 234-1450
The HON Co.
200 Oak St.
Muscatine, 1A 52761
(319) 264-7100
Howe Furniture Corp.
155 €. 56th.St,
New York, NY 10022
{212) 826-0280
HSP Computer Furniture
2429 26th St. Narth
Birmingham, AL 35234
(205) 251-0500
Human Factor Technologies Inc.
P.O. Box 235
55 Harvey Rd.
Londonderry, NH 03053
(603) 432-4495
Hunt Mig. Co.
230 S. Broad St.
Philadelphia, PA 19102
(215)732-7700

1)

IEM Marketing, Inc.
251.W, Garfield Rd.
Aurora, OH 44202
(800)'633-7653

Indal Furniture Systems,

Div, of Indal Ltd.

350 Clayson Road
Weston, Ontario Canada M9M 2015
(800) 387-5813
Inner Concepts, Inc.
712 Broadway.
Kansas City, MO 64105
(816) 842-0717

Inoted
P.O..Box 330
Oakraont, PA 15139
(412) 828-9270

Insul-Art Acoustics Corp.
107 Allen Bivd.
Farmingdale, NY 11735
(516) 694.0125

Invincible Metal Furniture
P.O: Box 607
842 S. 26th St.
Manitowaoc, W15422
(414) 682:4601

Inwood Office Furniture
P.O. Box 646
Jasper, IN' 47546
(812) 4826121

Rexdale, Ontario MOW 5R 1
Canada
(416) 675-4300

JG Furniture Systems
121 Park Ave.
Quakertown, PA 18951
(275) 536-7343

James Systems
2929 N: Qakley Ave.
Chicago; IL 60618
(312) 472-2611
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Jansko, Inc.
1800 °S. W. 34th St.
Ft. Lauderdale, FL 33315
(800) 327-2725
Jasper Desk Company
415 E. 6th St.
jasper, IN 47546
812) 482-4132
JOFCO
402 E. 13th St
P.O. Box 71
Jasper, IN 47546
(812)482-5154

KL

Kent Ltd.
P.O. Box 342
Woodbury, CT 06798
(203) 354-7268

Kimball Office Fumiture Co.
1600 Royal St.
lasper, IN 47546
(812) 482-1600

Kinetics Furniture
110 Carrier Dr
Rexdale, Ontario M9W 5R1
Canada
(416) 675-4300

Knoll Intl,
655 Madison Ave.,
New York, NY 10021
(212) 207-2241

Krueger Inc.
1330 Bellevue St.
P.O. Box 8100
Green Bay, WI 54308
(414) 468-8100
Kwik-File Inc.
700 Colorado Ave, S,
Golden Valley, MN 55416
(612) 546-1980
LBF Office Systems Collection
640 White Ford Road
Yark, PA 17405
(717) 854-1545
LUI-Laminates Unlimited, Inc.
5500 E, Lumbard St
Baltimore, MD 21224
(301) 522-4135
La-Z-Boy
1275 Greenfield
Monroe, Ml 48161
1312) 2421444
Laminate Concepts By Design, Inc.
52'Sindle Ave
Little Falls, NJ 07424
(201) 785-8250
Lehigh-Leopold
One Joyce Dr.
Burlington, IA 52601
(319) 753-2271
Lista International Corp.
2520 Mira Mar Ave.
Long Beach, CA 90815,51
(21.3) 498-0097
Litton Business Furniture
640 Whiteford Rd.
P.O. Box M-26
York, PA. 17405-7026
(717) 854-1559
Harry Lunstead Designs, Inc,
8655 5. 208 St.
Kent, WA 98031
(206) 872-8835
Luxor Corp.
2245 Delany Rd.
Waukegan, IL 60048
(3712) 244-1800

Westinghouse, Circle No. 262

Knoll, Circle No. 233

R-Way, Circle No. 251

Gunlocke, Circle No. 220




Steelcase, Circle No. 256

Tuohy, Circle No. 257 Bretford, Circle No. 210

Nestler, Circle No. 245

ALPHABETICAL LIST OF FIRMS

M N

M&| Desk Mig. Co.
14440 Don Julian Rd.
City of Industry, CA 91746
(818) 333-7079

Madison Furniture Industries
929 Merchandise Mart
Chicago, IL 60654
(312) 644-3318

Magnuson Group
161 Tower Dr.

Burr Ridge, IL 60521
(312) 850-9088

Marvel Metal
3843 W. 43 St
Chicago, IL 60632
(312) 523-4804

Meridian Inc.

18558 171st. Ave,
P.O. Box 768

Spring Lake, Ml 49456
(616) B46-0280

Metal Stand Co.

11200 Roosevelt Blvd,
Philadelphia, PA 19115
(215) 673-5300

Herman Miller Inc,

8500 Byron Rd.
Zeeland, MI 49464
(616) 772-3300

Modern Mode Inc,

111 San Leandro Blvd.
P.O. Box 5555

San Leandro, CA 94577
(1415) 568-6650

Montisa Office Furniture
702 Ranney Dr., Box 400
Creenville, MI 48838
(616) 754-5601

Mueller Furniture Corp.
P.O. Box 2624
Grand Rapids, MI 49501
(616) 451-2738

National Office Furniture Co.
1600 Royal St.

Jasper, IN 47546
(812) 482-1600

OP

Office Specialty
440 North Wells St,
Chicago, IL 60610
(312) 661-0067
Omni Pacific
1168 North Johnson Ave,
El Cajon, CA 92020
(619) 579-6664
Optima
Div. Scientific Atlanta
2166 Mountain Blvd.
Tucker, GA 30084
(404) 939-6340
Optimum Ergonomics Ltd,
1510 Wall St
Winnipeg, Manitoba R3E 0G8
Canada
(204) 772-0333
Packard Inds. Inc.
1515'U.S. 31 N,
Niles, Ml 46360
(800) 253-0866
Panel Concepts Inc.
3001 S. Yale St.
Santa Ana, CA 92799
(714) 979-3680

Paoli
524 N.E. 3rd St
Paoli, IN 47454
(800) 457-7415
Paull/Contract
11020 Santa Fe Ave.
Lynwood, CA 90262
(213) 636-1838
Pleion Corp.
1402 E. Chestnut Ave,
Santa Ana, CA 92701
(714) 835-9101
PolyChromic Designs
P.O. Box 354
Bellmore, NY 11710
(516) 643-4227
Precision Mig. Inc.
2200 52nd Ave. (Lachine)
Montreal, Quebec H8T 2Y6
Canada
(514) 631-2120
Harvey Probber Inc.
315 E. 62nd St.
New York, NY 10021
(212) 838-8040
Procaccino I, Inc,
32 Strawberry St.
Philadelphia, PA 19106
(215) 925-9114
Prudential Business Furniture
Div. of Adirondack Direct
31-01 Vernon Blvd
Long Island City, NY 11106
(718) 204-4555

R

R-Way
740 S. Commerce St.
Sheboygan, W1 53081
(414) 457.4833
Ram Partitions
Div. Indal Ltd.
125 Oakdale Rd,
Downsville, Ontario M3N 1TW2
Canada
(416) 745-2244
Rangine Corp.
114 Union St.
P.O. Box 128
Millis, MA 02054
(617) 376-4545
Ring King Visibles, Inc.
2210 Second Ave,
Muscatine, IA 52761
(319) 263-8144
Risom/Marble Corp.
P.O. Box 473
47 Clapboard Hill Rd,
Guilford, CT 06437
1203) 453-3833
Rose Johnson
1111 Godfrey Ave., SW
Grand Rapids, Ml 49503
1616) 246-0246
Rosemont Office Systems, Inc.
21785 Hamburg Ave.,
Lakeville, MN 55044
(800) 328-6446
Royal Seating Corp.
1110 Industrial Blvd.
Cameron, TX 76520
(817) 697-6805

S

Samsonite Furniture
Samsonite Blvd.
Murfreeshoro, TN 37130
(800) 527-6278
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Scandiline Industries, Inc.
1217 W. Artesia Blvd.
Compson, CA 90220
(213) 537-6411

Shaw-Walker
P.O. Box 209
92 W. Western
Muskegon, Ml 49443
(616) 725-4200

Spe’Built Corp.

105 Armor Ave.
Carlstadt, N) 07072
(201) 438-186

Steelcase Inc.

901 44th St., SE
Grand Rapids, Mi 49508
(616) 247-2710

Storwal Intl. Inc.

One Yonge St., Ste. 1501
Toronto, Ontario M5E 1E5
Canada

(416) 862-1322

Stow & Davis Furniture Co.
25 Summer N.W.

Grand Rapids, Ml 49504
(616) 456-9681

Structural Concepts Corp.
17237 Van Wagoner Rd.
Spring Lake, Ml 49456
(616) 846-3300

Sunar Hauserman
18 Marshall St.

Norwalk, CT 06854
(203) 866-3100

Systems Manufacturing Corp.
13 Broad St.

P.O. Box 343
Binghamton, NY 13902
(607) 723-6344

TUV

TAB
1400 Page Mill Rd.
Palo Alto, CA 94304
(415) 852-2400
Tafco Industries
1281 Anderson; Dr.
San Rafael, CA 94901
(415) 457-9933
Thonet Inds., Inc.
491 E. Princess St.
York, PA 17403
(717) B45-6666
Tiffany Stand & Furniture Co.
9666 Olive Blvd.
St. Louis, MO 63132
(314) 991-1700
Trendler Metal Products
1750 S. Kilbourn
Chicago, IL 60623
(312) 762-3300
Trendway Corp.
13467 Quincy St.
Holland, MI 49423
(616) 399-3900
Tuohy Furniture Corp.
42 St. Albans Place
Chatfield, MN 55923
(407) 867-4280
Uchida Of America
1100 Stewart Ave.
Garden City, NY 11530
(516) 832-9600
Versa Tec Corp.
Compucart Div.
P.O. Box 2095
Tampa, FL 33601
(800) 237-9024
Versteel

Viking Coustical Corp.
Airlake Industrial Pk.
Lakeville, MN 55044
(800) 328-8385

Virco Mig. Corp.

1331 W, Torrance Blvd.
Torrance, CA 90501
(213) 532-3570

Vogel-Peterson
Samonsite Blvd.
Murfreesboro, TN, 37130
615) 893-0300

WXYZ

Watson Furniture Systems
12715 Miller Rd., NE
Bainsbridge Island, WA 98110
(206) 842-6601

Westinghouse Furniture Systems
4300 36th Street SE
Grand Rapids, Ml 49508
(616) 949-1050

Williams Office Furniture Co.
47 W. 34th St.

New York, NY 10001
(212) 695-6766

Wright Line Inc.
160 Gold Star Blvd.
Worcester, MA 01606
617) 852-4300

Xception Design Ltée.
2875 Boul. Industriel
Laval, P. Q. H7L 3VB Canada
414) 668-0710

American Seating, Circle No. 206

In the “Y", Jet. of Hwy: 231 and 56

Jasper, IN 47546
812).634-2120
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Articulated Platform, CRT/VDT Stand  |Keyboard Product Workstations
. 1 986 £ |Platform &| Workstation Surface Material
2 | Keyboard
COMPUTER |:|: 2
w -
SUPPORT | : |- IS RS 7 S S ;
N U S8 R -8 metal=w/m g 3 ]
:E €| | 5| verical a & g |5= laminate= & % =2
D I RECTOR I §[T|E[£ [ 5] adiustment Z| = S |5 | Farward f metal=m 2 XaN Y
2l |88 | &] range 4 5 L |a 5 backward | plastic=p g T Tt T
g g J - "T‘ (inches) = § p g % adjustment | wood= w & -E'c 3 -
Company Name = |le(Elo | 2] m=motorized | 2 | 7 = |& 2] unches) other=o Z = 2 g
ACCO International Inc. ] E 26 to 33" 360° 5¢ i I,m [ ] 90° 26" | @
Acme Office Group ee 26 to 28" [ ] | [ ] 90° 29 | @
120°
Acoustical Screens o oo 24 to 30" ® 350" | 15° 3" w,|,w/m 3 15° 30" | @
Corp./INTERACT +360° 90r
Adden Furniture, Inc. ® e w ® 45° 26"
€0
Advance Office Concepts L) 23" to 30" 359 | 30° 3 | L ] 90- 30" | @
135
All-Steel Inc. el o0 25% to 32" £ 355 15° 4|5 I,m ° 90° 26" | ®
180¢° 29
Alma Desk Co. e o0 ® 30018 w @ 26.5°
29"
American Seating Co. | oo 28% to 33 360° ¢ I 2633 | @
Amstore Corp. | o0 28% to 33" E) 6" I 30
Anderson, Inc. E) ® 26 to 29 ® 360 17 9 w 45° 26"
90°
Anderson Hickey E) ° 25 to 27%" ® 25° w/m [ ] 29 |e
Anthro Corp. ] @ 7" to 50" 360 25 6" w/m e upto | @
35"
Artec e o0 0-4", m L ] 90 4 14 wim, p L ] 1209, 26& |@
25 29’
Artopex Inc. o o0 25 to 34" [ ] 355° 15 6" [11 |,m [ ] 45 26" (@
360° 29
Aspects Inc. e o0 24 to 30" L ] 360° I L] 29
Atelier International ® ] 20% to ® 360° 10 11%" w,| () 90° 28.7"
27.5" wood or 120°
laminate
options
Atlantic Data Furniture k] @ ®| 261029, m [ ] 180° | 15° wim [ ] 29
Products
Benedetti Corp. e o L ] 261032, m [ ) 15° w L ] 26%"
Borroughs LSI ® ® 26% to 30%" ® 3607 | =9 m [ ] 90° [26%"t0 | @
1200 30%"
Bretford Mfg. e o0 23 to 29" ® 10° wim 26%" @
Bush Ind. ® ° w 2
CAC o k] w/m,| 267"
Cl Designs [ ] LI m ° 10° 4 |4 w [ ] 90 27
Cab-Tek
California Computer ] e 26 to 32" a @ 2" |®
Furniture Inc. 29
CANA Int’l. o Oto 5" ® w [ ] 7y " gt
Cardinal Corp. » ® e 360° 1 ° 29 (e
Castelli Furniture o (o0 26% to 28%” @ 270¢ 15 r w [ ] Elog 29
Ceka International ® e e 2%" @ 355° 7- o e w/m,| ) a5° 2 |@
15° 60’ 29%"
990
Clarin Corp. @ [ ] ® 360° | 15° l,m [ ] 27
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Power Worksurfaces Printout | Security T"xpe/Floppy Footrest Drawer, Task C Base
Management (inches) Cabinets |Disc Storage Storage Lighting  |Holders| Legs
alz |8 E
N B 3 2 A 3
2l o {2 3 SrinE 5
2 pl 2 2 (readout,| = c |i=integral £ —.3 ; = -‘E 5
S e\ = side return total modular| £ | = to system = f=fixed o A E\LE
&13]= 2 | extension capability dimension basket) | 2| € |f=freestanding | 2 m=mobile < = = g e
k2 17 to 24" 33% to 31%" & L ] f m L J
® [ J ®| 20to 30" 20 to 60" 30x72" L ] L ] f ® k)
{ BN NN 12 to 96" 12 to 96" 18x18" to ® L ] f [} f,m ® [ ] L R J
36x96"
30x48" to L f f
30x60"
L B ] 10-24" 24-30r 24x30" to L ] L i L ] m ® L] L] ®
30x72"
i ] a & ®| 25% to 32" 36x18" to 10x22" to - & i 13 f,m @ L L
42x30" 36x72"
] L] ® f;m L] ®
e 0| 0 @ 24 to 96" 2 f,m [ ] [ ] L R J
[ I 24x48" to f,m L ] ®
30x60"
42 to 50" 21x42" to 2 f.m [ ]
26x50
6to 18" 30x36" to & [ ]
30x54"
L I 1-12" 19x25" to [} i ® m L ] [ J
25x36%"
® L ®| 4210 74" 40 to 76" 20x30" to L ] f,m )
32x120"
a [ ] k] ®| 241072 36 to 60" 24x20" to L ] i k) f,m @ L R
72x30"
|00 ® 18 to 72" 24x18" to L] ® ® i f,m L ] e
72x30"
L ] 19" to 48" 49x31" to L ] f.m @ [ ]
60x31"
L ] [ ] 24x24" o & f,m L ] L]
72x30"
® 18 to 48" 24x48" to e ® f,m [ ] L L
30x72"
e | o 12 30x30" to ® [ ] f [ ] f,m ® [ ] e
70x30"
® 24x24" to L J L J a z
60x30"
48x29" ® i f g L
16x14" to ®
24x14"
® (o | 0 31.5t063" [315t063" |[21x31%"to ® ® i ® f,m [ ]
40x72"
|
36 to 48" 26x26" to ® f f,m
30x72"
58" 24x18" to ® » L] if [ ] f L]
76x30"
L ] 24 to 96" 24x30" to L ] [ ] f ® e f » [ ]
36x96"
L ] L ] 39 to 48" 41 to 48" 50x24" to L ] L ] f f,m L -]
73x39"
® (0|0 ®| 014 31%-63" 26x31%" to * L] i L] f,m L ] & L ]
39%x79"
3 30x24° f ®
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Articulated Platform, CRT/VDT Stand  |Keyboard Product Workstations
. 1 986 < |Platform &| Workstation Surface Material
COMPUTER |:|: | |
b - ¥
SUPPORT :: /. 3.0 B :
? w8 ) & ¢ Z'E metal=w/m 2 7 Z
‘-E 5 c o & Vertical o % i EE laminate=| E‘ —f B
DIRECTORY [:/2 | /| ¢ wiwen (2] £ | £ 25 conad | masiom oS
VBT g1z 21| range & < .’3” 3 S | backward | plastic=p z X = B
5:-' S f ¥ 5 tinches) g 2 = | 2| adjustment] wood=w g % ® -
Company Name & T T AL F Bl omalodsss z = & 2] (inches) othei=0 3 B 2 g
Cole Business Furniture e oo o 297/ to ® 358° [=10° 4 wim | ® 45° 2" | @
394", m 60° 29
9a°
Compatible Computer ® & 5 2 I ® 90 26%",
Furniture 29
CompuAGE Furniture e o0 26% to 27%" ® w/m ® 90r 26%"
Corp. 120°
Compucart Div. ° ® * I 27 to
Versa Tec Corp. 36%"
Corry Jamestown Corp. | @@ 23 t0 29" @® 3 w/m,|,m 8 90° 30"
Cramer Inc. ® '} * 10" w/m ® 29
Croydon Furniture Systems e oo W 180° | 15° 6" I ° 45° 29
60°
90°
Dacobus & ® infinite ® l,m § 28%"
Danwood Design Co. eole =3" @ 270° 10|12 w/m,w, | L3
Dar/Ran Furniture Ind. ® ® ® 360° 8-10" W ® 90F 26"
120¢ 29
Data-MATE ® £ ® 3 w/m [ 60° 30"
90¢
Data Systems Ltd. [ ] [ ] ® 360° | cus- |cus- | custom ° cus- 26%"
tom tom tom
Datum Filing Systems ol [ ] 359° 6" w/m ® | 7290 | 2730
Datus Inds., Inc. E ° ® 35¢ | 15° wim,| ° 2
45° 30
Davis Furniture Inds. ° *® 9 w [ 45° 26"
29%"
Decar Corp. L ] [ ] 27 to 29" ® 360" |50° to ® 30° 27
=10° 60° 29’
90
Delco Associates o oo Oto 3" [ ) l,m ® | various 26"
Dennison National [ ) [ 26% to 35%”" ® 5-10° 6" w/m (] 120r 26" to
29
Desience Corp. L] L] w/m,l,m ] 45° to 28"
90°
Domore Corp. e | oo cantilevered ] 3607 ve 16 ® 45 varies
work surface 90°
adjust on 1%"
¥ increments
Drier Open L[] [ ] 360° 1 & 180°
Office Furniture
Dynamic Custom L] [ ] 23 to 36" EY 360° |+15° [3w" [3w” w/m [ ) 26%",
Equipment -1 29%"
Eagle Computer [ ] ] 26 to 30" ® 15° 4 |4 m @ 90° 26%"
urniture Systems 120° 29
Eck-Adams ] 24 to 27" ® | ® 45° 29’
60°
90y
Electronic Systems ° ® 26 to 36" ® w/m ® 27
Furniture
Executive Furniture ] " E] 7 w 30"
Executive Office L B AN 26% to 29" [ ] 14" w,l ® 30, 457, 29"
Concepts 60°, 90° 29%"
Filing Equipment Inc. o oo 25 to 30" € 359° 12" w/m ® 360 29%"
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Power Worksurfaces Printout | Security |Tape/Floppy | Footrest Drawer, Task Copy | Base

Management (inches) Cabinets |Disc Storage Storage Lighting  |Holders| Legs

g 5
112 g ¥t ;:
elels |3 £ |- 2 5|2 :

g T B A (o (readout| 5 | & [i=ntegral =1g oy A, P &1

iy § = side return total modular| & ':5,_ to system = .;:; f=fixed :D._,E ¥ _:_’; - g

@ 2| = | & | extension capability dimension basketl | & | & |f=freestanding| 2 & I'm=mobite | E°} & | 548

{ B B 15 to 30" 24 10 36" 24x24" to L ] Ea f fm - L ]
30x60"
28x30" to [ ] ® i f,m k-]
27x60"

L ] 24 to 30" 30x24" to L ] ® i ® f,m L J L ]
60x30"

k) 15" L [ ] i m ®

L ] [ L ] ®| 2510 87W" 31% to 46%" | 25x30%" to f,m L ] L ]
87%x30%"

[ ] 20 to 40" 30x24" to [ ] f,m ® k) [ ]
66x30"
L ] [ ]

L I 7 to 68" 27 to 68" 27x35" to @ f @ f,m % T L
68%x35"

L ] -3 30to 72" 30t0 72" 20x30" to ® k] L ] L ] f,m [ ] L ] L]
36x72

[ ] 36 to 60" 36 to 60" 36x24" to ® [ ] f 8 f,m e L I ]
66x63"

L] 30x40" to [ ] L ] f m L] e L]
60x30"

[ ] 4 24x48" to [ ] L ] i fm k)
30x72"

L ] 24 to 36" 24 to 36" L ] L ] [ ] f,m L ] L ] ®
24x30" to [ ] f f [ ] @
30x60"

® 3410 72" 37x20" to L ] [ ] f ®
78x36"

[ ] 30x30 to L] m [ ] L R
30x60"

e | o o @ various f.m [ ]

® 24 to 60" 24x30" to ® ® ® if [ ] f,m L ] [ ] [ ]
60x30"

L N BN 23x48" to [ ] f [ ] L
60x48"

L ] ® ® ®| 30 to 6l 30 to 60" 24x30" to [ ] 1 f,m L ] L ] e o
30x72"

[ ] [ ] 24x24" to L ] i f,m [ ] [ ]
36x72"

2 30 to 60" 30 to 60" 24x30" to [ ] ’: f f,m L ] [ ]
30x60"

o 16x24" to L] f [
72x30"
® 20x24" [ ] L ] f f k-]

e (o | o 42"1072" 21x42 to ® L} f f.m @ w L ]
36x72"
18x24" to
36x72"

@ L 24 to 72" 18 to 30" L3 L} f,m k] ® *®
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Articulated Platform, CRT/VDT Stand = |Keyboard Product Workstations
. 1 986 2 [Platform &| Workstation Surface Material
COMPUTER|:|: /| T
s % § T"" of .Ej 2 wood/ =
|9 > s = = A 8 -
UPPORT ;5. |. il | B A A S S BAT SRS
:§ g = =| Vertical e & (O laminate=i iz E ot S
Dl R ECTO RY SITIS1E | 5| adjustment & 1.3 g |5 2| Forward metal=m = S B
2lg | 2lL | &l range g ) ko i g backward. | plastio<p §' ¥ 5 g
§ gl w 21 (inches) ® 2 e, 2 2| adjustment | wood=w & = % g
Company Name e &l ez | al memolorized | = .| -3 = | < (inches) other =0 B A = C
Frank Eastern
Frontline Products & 9 to 40" 360° | 7 |e
40"
Functional Office L] e o |24w30 L 8 w/m o g 24" | @
Furniture 30"
GF Furniture Systems o o0 26% to 33%" o 352° | 10° 7" w/m [ ] 30° 29%" | @
9%0°
Garrett Inds. £ ° 22 to 30 & w/m 29
Naomi Gale Cabinets ® o ® 180° wim,w 45° 29+
26"
The Gunlocke Co. el o e * 300 | 15° |85 |1 w &
Karl Gutmann Inc. ° ®| © ®|251032, m © 360° | -5° 4| w/m @ 27 | e
+10° 29%"
HSP Computer Furniture [ ] ] 107 | 107 lLw [ ] 26%"
Haller Systems Inc. ® L3 27 to 31" [ ] 360° 30° 25" m,l k3 2731 | @
Hamilton Inds. & @ 2510 29" ® 360° | +10° w/m ® 26"
2y
Hamilton Sorter/Biotec o o0 25 to 32" [ ) 360° | =15° 9|3 w,| Kl 29%"
Harden Furniture ® [ ] 81" w 30m"
Hardwood House, Inc. ] ® ] 14" w ® 29
Hari & Assoc., Inc. [ ® ® 45° o |1 w 27 |e@
Harmon Div. Coastcraft o o0 [ 360° 18" p.w ® adi. |®
Harter Corp. o o0 26 to 32" ® 300 15 5 X o | L ] 2 |e
Haskell of Pittsburgh,
Inc. ® [ ] L ] & w/m 13 26%",
29
Haworth Inc. e o0 24 to 32 ® 355° 16" w/m ] 90- 032 | @
180°
Helko Systems Furniture 3 e @@ 2%t ® 360° |=15° 3r l,m ° 30- | 26/28"
33", m 90°
High Point Furniture ] ° ® I ® 29
Holly Modular Concepts ® [ ] | @ 30
The HON Co. [ [ 23 to 28" () 355 kx15% | o o l,m @ 135° 29%" | @
Howe Furniture Corp. [ ] L3 27% to 36%" ® 15° |4%" [4%" I & 90° 26%"
120° 28%"
Human Factor ® ® ® |23 to 32" L ] 360° |x15° 6" |6” I,m ® 45° 23 e
90 2
Hunt Mfg. Co. ® ® 26% to 29’ ® I 2y
IEM Marketing, Inc. ] 360° | 10° wim,| L]
Indal Furniture Systems 26 to 30" 180° |
Inner Concepts A L ] [ ] I 28"
Inotec ® ® L ] 26t0 32", m @ +5° 5%" m/l 8 9(r 26%"
- 15° 29"
Insul-Art Acoustics Corp. s Lw
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Power Worksurfaces Printout | Security | Tape/Floppy | Footrest Drawer, Task Copy | Base
Management (inches) Cabinets |Disc Storage Storage Lighting  [Holders| Legs
4 T
530
'g - 3 %’ & T
cl&l2 ]z =3 - RERE g
el ®ls freadout| 5 | & |i=integral S i - 0 (0N - LN e
g 1 &= side return total modular| = | = to system 4-5‘ = | f=fixed o ¢ 2 £ 4_;“_’
EEN = &1 extension capability dimension basket) 2 | © |f=freestanding| = & | m=mobile B & = Sl N
Y 30x26" to ® f f =
72x30"
[ ] 16 to 32" 24x32" to [ ] ] f,m L]
50x32"
@ ® 16%" to 30" | 33% to 69%" | 19x33%" to & L ] f f,m ® &
30x69%"
® 30 to 36" [ J f L I
[ ] 24 10 48" 24x24" 1o f,m e e
45x24"
20x46" to L ] ] L ]
29x46"
[ N ] 18 to 30 24x30" to L ] L f f,m ®
60x30"
® 25%x15" ® £l f [ ] o
L ] 30 to 60" 30 to 45" 30x30" to L ] ® i ® f,m L]
40x80"
® o0 30 to 72" 24 to 36" 20x30" to ® if f . e o [ ]
36x30" 30x72"
® | e @ 10 to 34" 30 to 72" 32x30" to [ ] [ ] if L ] f,m [ ] ® [ ]
72x34"
36x30" to L] ® f
47%ax24"
30 to 60" 36x24" to f.m
72x24"
@ 36x72" f [ ]
® 24 to 48" 24 to 48" 24x36" to ] L ] f ® f,m L ] ®
36x72"
|0 (@ 24 10 72" 20x24" to [ ] [ ] i [ ] f.m o L] L I
30x72"
36 to 48" 24x30" to L ] f,m ®
60x30"
[ ] ® | ®| 24t036" 24x48" to ® [ ] i f,m @ L ]
36x72"
L J [ J 18 to 30" 18x36" 24x30" to ® e i L ] f,m L ]
72x36"
» 24x24" to [ ] f,m [ ]
30x60"
L ] 24x38" to L ] i f L J ®
30x74"
[ B to 10 42 to 66" 30x36 to [ ] L] f L ] m [ ] e o
30x72"
& 26x28%" to [ ] f,m £3 &
30x72"
[ ] 15 to 32" to 40" 19.6x30" to k- T f,m [ ] & L ]
32x71"
26% to 29" 26%2 to 29" 36x30" to ® if f L J ®
60x30"
[ ] ® [ ] f,m L]
£ L]
30 to 43" 30 to 43" 36x30" to m e
60x30"
26x30" to ® ] m L]
60x30"
@* ®
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. |Adticulated|  Platform, CRT/VDT Stand  |Keyboard |  Product Workstations
- 1 986 = Platform &| Workstation Surface Material
COMPUTER ||:/ | |
& 5 LY = 13 ~—E; £ wood/ —
25T g § zZ metal=w/m e 7 g
c 4% = = - 2 - = 5 d ¥ <
S| S|{E]. ®| Vertical = & » p- Nxy laminate=| ) = 3
DIRECTORY |2/2]2]2 ¢ i |3] 2 | [5lomus | omme
g = | &2 g range 4 = L ] £ | backward | plastic=p 4] T = 3
Ly = s 7| tinches) B Z e é % adjustment | wood =w z o =2 =
Company Name e | Efw | al memotorized | 2 | F = & 2| linches) other=o & % £ S
Invincible Metal o oo ® | 3600 |10 ¥ I,m L] 30° 2" |®
Furniture 45° 29
Inwood Office Furniture ® L] 26% to 29’ @ w 26%"
to 29"
ip20 of America ® [ J 4% to 37" ® 180° 18" | 18" | @ 45° 28" | @
JG Furniture Systems e oo 26 to 30" [ 360° 10° o |8 w/m,m,p & 90° 24-36" | @
1200
James Systems L ] ® 2510 27" & 3° 3 L m w 60" 29"
90"
1200
Jansko, Inc. e @ © 360 I,m [ ) 45 27
29"
Jasper Desk Co. ] [ 0-14" w [ 60° 29
90°
120°
Joico, Inc. ) ° 26% t0 29" ® 2" w ® 29"-30"
Kent Ltd, e o ° L
Kimball Office @ el @ 4"m ] 90° 4" | 8" w ® 60° 27- | @
Furniture Co. 29
Kinetics Furniture ® & [ ] 180° m @ 28"
2
Knoll Intl. o ole ®| 2610 31" [} 360° 15 4" w/m ® 28"
Krueger Inc. [ ] ® 23 to 30" 8|6 wim,| ® 45° 2310 | @
307
Kwik-File Inc. ® 22 to 36" m 2't0 | @
36"
LBF Business Furniture o oo o 29% to ® =10° 11%" w/m e 45° 26"
39%", m 60° 29"
90°¢
LUI-Laminates » B 26 to 29" L3 350 7 q | ] 29 | @
Unlimited, Inc.
La-Z-Boy ® w 26"
Laminate Concepts By [ ] [ ] ] 180° wim,|,w ® 45 26 to
Design, Inc. 29
Lehigh-Leopold ol oo oo @ 3607 wim,w ® 26-
29
Lista International ® ®| O @ 2510 30"m [ 360° 30 16" w/m,|,m,w k2 30° 0 | e
Corp. 90
Litton Business o o0 o 29% to ] 358° | =107 l,m ® 10° 26" | @
Furniture 39%", m 29"
Harry Lunstead o o0 4" to 80" 30° 15 1% | 1% w ® 30, 45, adjust | @
Designs, Inc. 60, 90°
Luxor Corp. [ ] [ ] 1to3" L] 20° 3" w/m 7 le
29
M&]) Desk Mfg. Co. ® E o 15 10 w 15° 26"
29’
Madison Furniture Ind. ® e ® | 360 4 m ) 30° 27
60° 29
907
Magnuson Group, Inc. @ L ] 25 to 32 360° 15 o |4 w/m @ 90° 29%" | @
135°
Marvel Metal ] 5%" » 360° | 122 |[5%"|2w" l,m ® 90 27" 10
120° 29
Meridian Inc. [ ] ® '] - m E) 9° 29
120°
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S I urt a Fooﬁ! Urawer, ; |as_l( \.\xey Dasc
Management (inches) Cabinets |Disc Storage Storage Lighting  [Holders| Legs
30 RN
12 £ EVG T
- R - L ) 2 1 ®13 @
Slel 2 | (readout| = | £ |i=integral LN g N g
2 - [ bt = a0 (=] s ) = o
% Bk B IR side return total modular| & | = 1o system E ) g | fsfixed gl ¢ 2 ol B
] = o] T 4 < ~ o 3 - = mobil z 4 = Ll =
. ) A ] = o | extension capability dimension basket) c | & |f=freestanding| £ ¢ | m=mobile = = = o -}
] 24x30" to [ ] L] f [ ] fm L L L
30x60"
[ ] 36x24" to ® =
42x36"
16 to 37" 19x23" to L] & L ] if o @ fm L ]
33x80"
) @ 36 to 96" 36 to 96" 36x18" to ® ® L ] ® f,m @ L] e @
108x36"
30 to 36" 30 to 36" 24x30 to [ ] o L ]
24x36"
@ 0t 42" 20 to 24" 20x42 to & f,m ® e @
60x30"
L ] 26 to 60" 23%x26 to L ] L ] i [ ] m [ ]
57%ax26"
& 19x30" to L J i m
19x120"
L] @ f L] m L] L
L N 36 to 60" 24x36" to ® L ] i f k3 ® L]
30x60"
-] 2410 72" 2410 72" 24x36" to ® f,m L] L] L]
72x36"
L B BN 18x30 to [ ] [ ] i f,m @ ® L I
36x90"
[ ] 14x17%" to Ll i f,m ® &
21 Yax45"
30x30" f [ ] L]
o (e | @ 15 to 30" 36x24 to 24x24" to ® i [ ] f,m R [ ]
42x24" 72x30"
30 to 60 42 to 60" 24x30" to ® m L J ®
30x60"
® 24x42" to [ ] =
30x42"
e 24 to 48" 24x24" to ® f,m L IR J
48x24"
[ ] ] 36x30° L] L] i f,m L] - LR
® L ] ® ®| 31078 31 to 63" 23x31" to 8 L J if L ] f,m @ 1 & L]
39x78
e | o o L ] 24 to 120" 18x24" to [ ] @ f L] L] L ] e e
30x72"
® L @ 24to 9" 24 to 96" 21x30" to L] ° i f,m L ] & L3
36x96"
1 ] 12 to 18" 30 to 60" L ] i f L ]
24x48 to f,m
36x72"
L ] 30 to 40" 30x30 to [ ] L fm [ ] [ ] &
72x30"
12%" 36x30 to [ ] f m [ ]
72x30"
[ ] 40 to 24" 30x24" to L] L ] if
72x30"
24 10 45" 30x20 to L ] “© f f,m L J
73x36
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FTTICOTIe .
. 1 986 < |Platform &| Waorkstation Surface Material
§ | Keyboard
COMPUTER g : AR
SUPP HE A1 T ; u
u RT ;:b = |0 = g é Z S metal=w/m @ z g
=§ g = . ®| Vertical . &% % B = laminate=| 2 < 8
DIRECTORY | 5|z|(: | 5] wwwmen  [2] 2 | & IS Ffomad fmetan | f 020 2013
§ o g _; g range 4 < B (e % bdf;kward plastic=p a 3 z =
15T ] W tinches B g = | £ & adiustment| - wood=w B % = &
Company Name w e | Efe | 2| memotorized | 2| & = | 2| inches) || other=o 2 & 2 3
Metal Stand Co. e | oo 24 to 40" ® 359° 6|8 |,w/m & 45° 29
Herman Miller Inc. e el o 24 to 30", m » 349 | 200 w/m 90° ®
Modern Mode Inc. o oo ® 360° 7%" wim,w ) 27,
g
Montisa [ ) 3 to 60" L3 1" (] variable | @
Mueller Furniture Corp. ® L] ® o (0 |14 ® (0 29%"
National Office k) [ ] ® 360 o3 lw @ 90° 27%",
Furniture 30
Office Specialty » 1] ] 360° < g m ® 90 29
Omni Pacific ® 23 to 27 ® 360° |w El 90- 26"
135° 29"
Optima, Div. @ ® 2 e I,m @ 26" to
Scientific Atlanta 28"
Optimum Ergonomics Ltd. 3 L BN 2310 32", m B 360° 15° 7|6 w,m & 29- | @
32"
Packard Inds. Inc. o0 1to 5" ® 10 I,m ° 24- | @
32
Panel Concepts Inc. e e ®| 25% to 31%" 355° 21 I,m e 3" | @
Paoli ® ® [ 13%" w,p 26%"
Paull/Contract (-3 £ (] ar 30° w 26-
29
Pleion Corp. e e 27-29" ® 359° 96" | @ 7w | e
PolyChromic Designs e oo 2 to 36" ] 180° 15° 18 w/m,| [ ] 90° 26"
120°
Precision Mfg. Inc. ° ] ®|241033, m @ 3600 | 19 8 |5 wim,| £ 0- 24 | @
360° 29
Harvey Probber Inc. ®» [ 26 to 29’ ® 340° % m,p,w ) 90° 29 | @
Procaccino 11, Inc. ® % ® 360° | cus- 21 lLw £ cus- cus-
tom tom tom
Prudential Business ® ® 3 to 412" ° 360° | 10¢ 6" |6 w/m,l,w 261" | @
Furniture (7 s
R-Way ® . ® 18- 4 o Sl 30
15° | 100
Ram Partitions o o0 [ ] 3608 11" | 26" to
29
Rangine Corp. el oo o 8to 42", m ° b 15° w/m ® upto | @
42
Ring King Visibles, Inc. k] ™ | ® 120° 26"
29"
Rose Johnson e 231029 ® 12 5 o |0 lLw [ ] 90° 29 | @
1200
135°
180°
Rosemount Office e o0 24% to 32%" ® 11%" w/m,| @ 45 29%" |@
Systems
Royal Seating Corp. L3 ® w/m,| 27
Samsonite Furniture [ ] k2 26 to 29" [ ] 360° I & 90° 26" or
120° 29
Scandiline Inds. ® @ 26 10 29" ® 3 w fabric ® 29 | @
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ower Worksurfaces rintout | Security | Tape/Floppy | Footrest Drawer, Task Coﬂ Base
Management (inches) Cabinets |Disc Storage Storage Lighting  [Holders| Legs
g 5
TR Al & o 2
R Rt g S g
AR k% - T |3 <
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R IA R o | extension capabrbity démension basket) | & | T |f=feeestanding | 2 & - | m=mobile = & = 018
L J 15 to 307 30 to 60" 30x30" to L ] L ] f e f,m ® L L
30x72
L B A ® 24x24" to [ ] ® i f,m @ » ]
30x72"
L A 30to0 72" 30x60" to L3 [ ] f - f,m @ (3
36x78"
® 12x16%" ® ® i f [ ]
42 to 66" 20x32" to f ]
36x83"
® 36 to 60" 36 to 60" 36x36" to [ ] m L ] L ]
30x60"
L I 30 to 60" 30x24" to L ] f,m ® o
60x30"
L 30 to 57" 24x30" to L] » f,m ® L J
30x72"
L ] 28x34" o e L ] L ]
72x34"
® 6-18 24 to 547 24x24" 1o L ] ® f L ] f,m ® L ] [ J
36x72
® | 0| @ | @ 206 20 to 60" 20x30" to L] i f,m & L ] L]
30x72"
L ] L N ®| 36072 36 to 72" 30x36" to k] f,m L ] [ ]
30x72"
[ ] 42x24" L ] ® f & L ]
20 to 26" 24x30 to k- f
30x48"
o (o |0 20 to 80" 36 to 60" L ] [ ] f K ]
= 18 to 30 18 to 30" 18x36" to f e L ]
36x60"
e (o0 ®| 141028 30t 70" 26x28" to L ] L i m L ] ® L L g
36x70"
k) 44 to 60" 23x32" to ® m ® ® ®
32x72"
® custom L ] L ] i [ ] f & L ]
® 14 to 18" 20x24" to - [ 2 if L ] f,m & e (o
30x72"
f L
[ ] L] ® 24x20" ® f,m [ ]
® L ] 12x33" to ® f L] m ® [ ] ®
30x33"
33x60" 30x24" to [ ] if m L L ]
60x30"
L] L ] 36 to 60" 36x18" to L ] L ] if f,m ® L ]
96x30"
E3 24x48 to & m ®
36x72"
20x20 to L
22% to 30"
L J 26 to 29" 30x30" to - m &
29x72"
® (o0 ® 42 to 54" 20x30" to ® i f,m @ L J [ ]
30x96"
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Articulated Platform, CRT/VDT Stand Reyboard Product Workstations
. 1 986 £ |Platform &| Workstation Surface Material
é Keyboard
COMPUTER |: 3
& Ol = < - 3 -‘: wood/ - S
SUPPORT : :: ¥ 218 ZE ) el g DR B
:E E[(&|o | g Veical & g g 2 laminate= | o -é 2
DI RECTO RY ER| 3 = o % adjustment & bl Y & ’g Forward metal=m b k-1 o
7= g \: g range L - £ E 1 ba.ckwmd plastic=p i T = ‘s
g -3 QT &t | (inches) g Z = % adjustment | .\wood=w %‘ E ® -
Company Name & Ele | al memotarized | = A = & < | (inches) other= o ch o = 8
Shaw-Walker e oo 355° o o |6 m 28%" | @
Spec’Built Corp. o oo | o to spec ] to to to | to spec w/m,w,lp, [} to to | @
spec |[spec |spec custom spec spec
Steelcase Inc. L BN IR J 23 to 32" [ ] 15 %" m,|,w,w/m [ ] 90 26%ato | @
120° 29%"
Storwal Intl. Inc. & ° 355° 0-9" I,m a 90° 26"
120° 29"
Stow & Davis e/ o0 @ 261032, m £ +5° w,w/m ® 26'to | @
29
Structural Concepts e o0 24% to 32" ® 350° 12 w/m ® 270r | @
Corp. 29
SunarHauserman ® L BN ) 24 to ° 270° p15° 8 w/m B 22%° 240 | @
31", m 30° 31"
45°
9%
Systems Mfg. Corp. L ® 10%" m 29%"
TAB L e AR J 26 to 39" “ 360° p10° 4|6 w/m k3 60 or 27or | @
90° 30
Tafco Inds. & 4 3600 | 10° m
Thonet Inds. T & @ 4 wim,| ) 26"
29%"
Tiffany Stand & ® e ® 0° I,m 26%"
Furniture Co. 29%"
30
Trendler Metal Products ® ® 0to 3%" 70° m :
Trendway Corp. o0 26 to 34" ® 350° [10° 3 |18 I <5° 29 |@
+10°
Tuohy Furniture Corp. £ ° 18 to 30" ® 3 w E 29
Uchida of America L) ® | 261029 ® 15 18 m e 135° 29 |®@
Versa Tec/Compucart ® ® to 32" » I 26" |@
Versteel [ w/m ® 26%"
Viking Acoustical e ] 26 to 29" ® 360° | 15° | [ 90° 26" to
1200 29"
Virco Mfg. Corp. ® 23 to 33" ® 355 30
VogeI-Pelemn [ ] L ] 28 to 32" L] 6" m,l 9O 26'to | @
120° 29"
Watson Furniture Systems ® @ 25% to 411" # 15 5" |5 w/m ® 0- 29 |@
15°
Westinghouse Furniture e o0 2510 32" o 3600 | 45° | 36" 36" m @ 90- 25- |@
Systems 120° 32
Williams Office ® @ wim )
Furniture
Wright Line Inc. 2 ° 25 to 34" @ P 8 £ wim,| ® 45- 25t |@
90 29
Xception Design Ltée. e | o0 25 to 30" £ 355 w/m,| e 90 29 | @
120°
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Power Worksurfaces Printout | Security | Tape/Floppy | Footrest Drawer, Task Base
Management (inches) Cabinets |Disc Storage Storage Lighting  [Holders| Legs
TR
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S’ 4 ke 3 7 - o g
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L B 26 to 33" 30x72" 30x24" 1o L] * if f.m L] [ ] L L
72x30"

® (O ® | @ tospec to spec to spec [ ] L ] if e (o f,m L} [ ] ® L

L B @ | 30to 60" 24 to 60" 30x20" to L ] L] if 2 f,m = L] L] L I
30x60"

24 to 60" 20x30" to [ ] f,m L ]
36x65"

L B 25x30" to L ] [ ] f L ] L] ®
30x90"

[ ] » 6to72" 12t0 72" 24x24" to ® ® if f,m L ] e @
71x59"

[ ] 18 1o 28" 23x48" 36x28" to L ] [ ] if f,m & L ] L J L] E
72x28"

L ] 0to 10" 25x21" to L ] i L]
30x22"
25 to 30" ® [ ] f L ] f,m ® k3 L]
L ] 36 to 72" 30x60" to [ ] i f L ]
36x78"
® 1510 18" 30x24" to ° fym @ ®
72x30"
20 to 60" L ®

® e 0 21x42" to L ] f L ] 2
24x60"

L ] 36 to 48" 31%x31%" to 3 if f,m @ @
63x31%"

L ] to 15" 15x15" [ ]
24x30" to °
30x60"

*® 29% to 120" | 29% to 59%" | 29%x23" to L ] L ] [ ] f.m £l [ ] [ ]
71x29%,"

L ] 30x48" L ] e f,m L]
30x60"
30x72"
36x30" to ® m ®
60x30"

® 25% to 41%" |30 to 42" 24x30" to @ L ] m L ] -
30x60"

® L 3 13 to 28%" 26x36" to [ ] [ ® f L ] ® e e
29x72"
24x40" 1o @ e |0
30x60"

[ ] 15.75 to 19 to 36" 24x30" to [ ] [ ] L ] f.m ®

30.18" 60x30"

L ] L ] L] ®| 20to 60" 20 to 60" 24x30" to o [ ] f,m ® [ ]
30x72"
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TheRoad To Excellence In InteriorDesign

BeginsWith
Education

For further information please contact

Foundation for Interior Design Education Research
322 Eighth Avenue
: NewYork, NY 10001

(212)929-8366




wait
till
you
see
what’s

inside:

\

Adden Furniture Inc
Ambiant
American Institule of Architects

American Society of Interior Designers

Anton Maix Fabrics

Arc Com Fabrics

Arcadia Chair Co.

AreaCon

Atelier Intermational, Lid
Augusl, Inc

Aurora Steel

Barritt Corporation

Ben Rose Inc

BPC Industries

Brayton Intemational Collection
Brickel Associates Inc

Brile International, Inc.
Brueton Industries
Business Accessories Inc
Cado

Casa Bella

Castelli Fumniture Inc
Cerdisa Tile

Cleator

Comlorto, Inc

Contract Seating International
Corry Jamestown

Cubicon

Cumberland Furniture Corp.
DSI

Danwood Business Interior Systems

 Creating Yhe workgiace of tomorrow ... today

David-Edward Lid

Desience Corporation

Domus International

Eliane Pepper, Ltd

Estel, Inc

Fixtures Furniture Co.

Florida Tile

Gardenia-Orchidea Tile

GF Furniture Systems Inc

Ghariany Execulive

Gilbert International

Glassform Industries

Gordon International/QOrighia U.S.A

The Gunlocke Company

The Harbinger Company, Inc

Hardwood House

Harmon

Haworth Inc

Helen Webber

Hendrick Textiles, Inc.

Hetherwick & Associates

Hickory Business Fumilure

Hiebert Inc

ICF/Unika-Vaev USA

Iil, International

Indalux

Innerspace International

Interceramic Tile

Interface Flooring Systems

International Fabrics, Inc

International Facility
Management Association

Institute of Business Designers

jmc Associates

John Harms & Company

Juppiter Travel Centre

Kasparians, Inc

Kinetics

Kowa Tile

Kron-USA

Kwik-File

Labofa/FOF

Lista

Magna Design, Inc

Maharam

Majorca

Marble Technics Ltd.

Marvel Metal

Master Tile

McDonald Products

Metaistand Co

Metropolitan Furniture Corporation

Mirrow Thomas

Modern Contract Furniture

Modem Mode Inc

See the INNOVA OFFICE EXHIBIT opening in September.

If you think our building is innovative,

Modular Designs

Monocibec

Moretti Harrah Marble

New Hermes, Inc

Padana Pavers

Parsons-Skerl Inc

Piemme Tile

Porcelanosa Tile

Pyro Media

Ram Partitions

D. Reeves & Associates

Reft, Inc.

R.JM. Enterprises

Robert Long Lighting

Ron Rezek/Lighting

Rudd International

Savoia Tile

Scandiline Industries, Inc.

Seneca Pavers

SK Products

Southwestern Bell 15!

Southwestern Bell
Telecommunicalions, Inc

Spec’built

Steelcase Inc

Storwal Intemational

Stow & Dawis Fumniture Company

Stratford Hall Textiles

SunarHauserman

Supreme Aluminum Products

Timeo Associates Inc.

Todagres Tile

Trendway

Tutwiler Associales, Inc

Ultom

United Technical Products

Vecta Contract

Voko (U.S.), Inc

Vogue

The Wells Group Inc.

Westinghouse Fumniture Systems

Westnofa

Woodrite Inc.

Wynn Estes Company

Innova is Houston's office showplace, where design and
technology come together. See showrooms featuring the

latest in office and executive furnishings, carpet, fabric, tile,

lighting, accessories—even computers and telecommu-
nication equipment. All in a single location at convenient

g Greenway Plaza.

%
\

N —- 20 Greenway Plaza
B Houston, TX 77046
-= 713 963 9955
INNOVA Outside Texas:

800 2310617

Circle 57 on reader service card
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Our new Beloit
base series has been

specially designed by

Earl Koepke to be con-

temporary, elegant, and
economical. EST offers this

S-leg, die cast aluminum design

in 22 inch and 25 inch spans to
perfectly tie-in with shapes and
sizes of most chairs.

Stylish colors available are Gray,
Brown, Putty and Black in the
tough, semi-soft ESTSHIELD finish.

Also available in polished or satin
top with painted underside. Please
write or call for information.

Circle 58 on reader service card

TEC Gray ESTSHIELD Brown ESTSHIELD
inish finish

EST COMPANY @ DIV.OF LEGGETT & PLATT,INC. ¢ P.0. BOX 258 ¢ GRAFTON, WI 53024 e(414) 377-3270
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Roxter

Manufacturers offer new lighting products

Challenger

Challenger—Lamps come in
choice of colors including gloss
black, midnight blue, dusty rose,
slate blue, spruce and transparent.
Shade is constructed from eggshell
soft pleat fabric.

Circle No. 379.

Lazin

Lazin Lighting’s Grip 36 series
holds the PAR 36 lamp by means of
wrapped aluminum rods. Adjusta-
ble arm allows lamp to slide up and
down. Grip 36 is available as track
and surface-mounted units which
serve to increase an already
broad range of options for the
designer.

Circle No. 381.
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Envel Design Corporation—

Enveltec is a new product combin-
ing highly reflective, mirror sur-
faces with soft matte white or
pastel backgrounds.

Circle No. 377.

Envel

Haworth, Inc.—TiiAmbient Light-
ing provides economical lighting
with fluorescent ambient and task
lights, and panel-supported and
freestanding High Intensity Dis-
charge (HID) fixtures.

Circle No. 378.

Lighting Services

Lighting Services Inc.— Multi-
Reflector die-cast series are minia-
tured specification grade low-
voltage units utilizing all of the
popular MR-16 dichroic low volt-
age lamps from 20- to 75-watts.
Circle No. 375.

Roxter—Briteyes ceiling mount
light fixture comes with two re-
cessed, 25-watt MR-16 lamps and
lightweight solid state transformer.
Circle No. 374.

Haworth

PRODUCTS & SERVICES/ LIGHTING PRODUCTS (Continued from p. 107)

Indalux

Indalux offers series of sconces de-
signed around PL fluorescent
lamps. Designs include bowls and
tiered configurations. Brass and
chrome are standard finishes. White
is standard painted finish.

Circle No. 383.

Hubbell

Hubbell Lighting Division—
Styleliter architectural series of
50-watt high-pressure sodium
downlight luminaires are available
in square or round shapes for wall
or pendant mounting,.

Circle No. 376.

Lutron

Lutron has expanded the capabil-
ity of its Aurora Lighting Scene
Control Center to handle up to 12
independent lighting zones. Four
different lighting scenes can be
preset. Circle No. 382.
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November 13-14, 1986
New York Marriott Marquis
New York, NY

Take a look at just some of the
highlights of our ‘86
conference program...

About the only thing that hasn't
changed is the name. So even if you've
been to CADFMC— or any other similar
conference— within the last seven
years, you'll want to join us again this
November. And, if you haven't ever at-
tended our event, this is the year to sign
up! Our new conference chairman Herb
Newmark has put together some of the
industry’s hardest hitters to deliver “the
goods” to you.

In a dynamic, two-pronged approach,
the top corporate people on the cutting
edge of this industry will first, sound off
on what you as users need to make
CAFM work for you—now and in the fu-
ture. Next, they'll help you become an
expert . . . teach you precisely what you
need to know to select the right system
for your needs.

In addition to the seminars, you'll also
want to take advantage of our demonst-
ration area. Exhibits will be open from
5:00-7:00 p.m., Thursday, November
13th, and from 10:30 a.m.-1:30 p.m.
on Friday, November 14th.

Here are just some of the
exhibitors you’ll meet this
November 13- 14th:

Aranjo Systems

Autodesk Inc.
Computer-Aided Design Group
Hellmuth, Obata & Kassabaum
McDonnell-Douglas ISG
MICAD Systems

Monitor Facilities Mgmt. Co.
NPS Automation Service
Planimetron

Prime Computer Inc.
Washington Computer Service

CONFERENCE OUTLINE

Thursday, November 13th
8:45-10:15 a.m.

100 A,B,C METHODOLOGIES FOR
FACILITY MANAGEMENT OPERATIONS

A. Master Planning

B. Action Plans for Real-Time Facility
Management

C. Control of the FM Process

Speakers: Kreon Cyros, Dir., Office of
Facility Mgmt. Systems, M.|.T., Cambridge,
MA; Anthony Zulkeski, Sec./Mgr. Facility
Mgmt. & Design, The Hartford Ins. Group,
Hartford, CT; Bruce Jahnsen, V.P. Facilities,
Nabisco Brands, East Hanover, NJ.
Moderator: Stephen Binder, V.P., Dir. of
Project Mgmt., Citibank, NA, New York, NY

10:30 a.m.-12:00 noon

200 A,B,C HOW TO HANDLE THE
FACILITY MANAGEMENT
RESPONSIBILITY

A. Dollars—Managing the Bottom Line

B. Space—How to Know What You Have
and Use It

C. Real Estate Management— Thinking
Like an Owner

Speakers: Robert L. Puckett, Sr. Mgr. of
Properties, Federal Express Corp.,
Memphis, TN; Wayne Redeker, Dir. of Real
Estate, Amoco Corp., Chicago, IL; and
Joyce Saunders, Mgr., Space Planning &
Design, Bidg. Mgmt./Construction, John
Hancock Mutual Life Ins. Co., Boston, MA.
Moderator: Franklin D. Becker, Assoc.
Prof., Dept. of Design and Environmental
Analysis, Cornell University, Ithaca, NY.

1:15-2:25 p.m.
401 DO YOU NEED A CAFM SYSTEM—
HOW TO DECIDE

Speaker: Dan Raker, Pres., Design &
Systems Research, Inc., Cambridge, MA.

601 MAKING COMPUTER SYSTEMS
WORK TOGETHER

Speaker: Jeffrey Harkness, V.P., Software
Development, The Ryan Group, Red Bank,
NJ.

701 PROJECT MANAGEMENT AND THE
COMPUTER

Speakers: Bruce Jahnsen, V.P., Facilities:
and Paul Jenkins, Staff Consultant, Facilities: -
both with Nabisco Brands, East Hanover, NJ.
901 HOW CAFM SYSTEMS AFFECT
FACILITIES MANAGEMENT

Circle 59 on reader service card

days’ time f

or ’ess

Implementation and Evaluation
FM Systems — A Case Study

Speakers: Franklin D. Becker, Assoc. Prof.,
Dept. of Design and Environmental Analysis,
Cornell University, Ithaca, NY; and Stephen
Binder, V.P., Dir. of Project Mgmt., Citibank, .
NA, New York, NY.

2:40-3:50 p.m.
402 CONSIDERING A CAFM SYSTEM—
SOME BASIC DECISIONS

Speaker: Robert Parfet, Pres., Planimetron,
Inc., Pelham, NY

503 USING DESIGNER-CREATED DATA
BASES

Speaker: Anthony Mirante, Dir., Computer
Sves., Gensler & Assoc., San Francisco, CA.
602 CADD AS A CAFM INFORMATION
TOOL

Speakers: Stanleigh Morris, Exec. V.P.; and

William H. Work, V.P., Computer Services;
both with MICAD Systems, Inc., New York,

902 METHOD IN FACILITY MADNESS
Speaker: Michaelene M. Doyle, Mgr., Office

Develop. & Eng., Atlantic Richfield Co., Los
Angeles, CA.

3:55-5:00 p.m.

403 APPROPRIATE CAFM PACKAGE
Speaker: Perry Stevens, Pres., CAD-AID
Consultants, Ltd., Scarborough, Ontario,
Canada.

501 THE EVOLVING ROLE OF CAFM
Speakers: Jeffrey M. Hamer, Pres., The
Computer-Aided Design Group, Marina del
Rey, CA; and Peter Kimmel, Realty
Specialist, General Services Administration,
Bethesda, MD

702 USING COMPUTERS TO OPERATE
BUILDINGS

Speaker: Grant Farquahar, V.P., Adv.,
Keith-Stevens Inc., Eden Prairie, MN.

Friday, November 14
8:45-10:30 a.m.

300 A,B,C, COMPUTERS: WHAT THEY
MEAN TO FM AND DESIGN—TODAY AND
TOMORROW

A. CADD— Current State of the Art/View
of the Future

B. CAFM— Current State of the Art/View
of the Future

C. Delivering CADD/CAFM Services to
Organizations — The Architect's/
Designer's Role

Speakers: Kreon Cyros, Dir., Office of
Facility Mgmt. Systems, M.I.T., Cambridge,




MA,; Bradley Meade, Dir. of Computer Oper.,
Swanke, Hayden, Connell Architects, New
York, NY; and Dan Raker, Pres., Design &
Systems Research, Inc., Cambridge, MA.

1:30-2:45 p.m.

502 USING CADD TO DEVELOP
FACILITY RESOURCE STRATEGIES
Speakers: Karl Gruen, Mgr., Site & Oper.
Ping., Gnl. Svcs., Union Carbide Corp.,
Danbury, CT; and Stuart Pertz, Ptnr., Haines
Lundberg Waehler, New York, NY.

603 DATA BASES: THE BACKBONE OF

703 INTEGRATING INFORMATION
TECHNOLOGY WITHIN BUILDINGS

Speaker: Michael Bell, Pres., Harbinger
Group, Inc., Norwalk, CT.

801 CADD PRODUCTS AND SERVICES:

A BUYERS' GUIDE

Speaker: Dan Raker, Pres., Design &
Systems Research, Inc., Cambridge, MA.
3:00-4:15 p.m.

404 CONTRACTING FOR COMPUTER

604 INTEGRATING COMPUTER
SYSTEMS FOR FACILITY MANAGEMENT

Speaker: Kraig Scheyer, Oper. & Support
Group, TRW Electronics & Defense,
Redondo Beach, CA.

704 HOW TO MAKE EXISTING
FACILITIES DO MORE

Speakers: Gary Silver, Sr. Prin., Hellmuth,
Obata & Kassabaum, New York, NY; Edward
Toran, Mgr. Space Admin., Company Prop. &
Sves., Metropolitan Life, New York, NY.

802 CAFM PRODUCTS AND SERVICES:

A BUYERS' GUIDE

Speaker: Robert Parfet, Pres., Planimetron,
Inc., Pelham, NY

SERVICES

Speaker: Richard Raysman, Esq., Brown,
Raysman, & Milstein, New York, NY

CAFM SYSTEMS
Speaker: Perry Stevens, Pres., CAD-AID
Consultants Ltd., Scarborough, Ontario

Match our program to your needs . ..

Several learning “tracks” explore all aspects of this subject. . .See what's available, when, then plan the agenda that meets your
specific needs! (For details on all seminars, see the hour-by-hour schedule.)

SUBJECT "TRACK" Session No. Session No. Session No. Session No.
Day/Time Day/Time Day/Time Day/Time
Effective Use of 503 501 502 -
CAFM Technology Using Designer- The Using CADD to De-
500 Series Created Bases Role of CAFM velop Facility
TH/2:40-3:50 TH/3:55-5:00
FR/1:30-2:45
Understanding Technologies 601 602 603 604
for CADD/CAFM Making Computer CADD as a Data Bases— Integrating
600 Series Systems Work CAFM Information Backbone of Computer Systems
Together Ti : CAFM for FM
TH/1:15-2:45 TH/2:40-3:50 FR/1:30-2:45 FR/3:00-4:15
Managing FM Operations 701 702 703 704 ,
by Computer Project Mgmt. Using Integrating Info. Tech- How to Make Existing
700 Series & the Computer to Operate Bldgs. nology within Bidgs. Facilities Do
TH/1:15-2:25 TH/3:55-5:00 FR/1:30-2:45 FR/3:00-4:15
Market Surveys 801 802 il R
800 Series CADD Products & Sves CAFM Products & Sves.
FR/1:30-2:45 FR/3:00-4:15 ¢
Impact of Computers on FM 901 902 = e
900 Series How CAFM Systems Method in Facility {
™ Madness
TH/1:15-2:25 TH/2:40-3:50

Our 1986 Agenda Gives You The Background You Need To Make All The Right CAFM
Decisions For Your Organization. . . See For Yourself . . . Join Us!

Two ways to register . . . | COMPUTER-AIDED DESIGN & FACILITIES MANAGEMENT CONFERENCE
To register, just fill out the coupon and mail it with your | c/o Gralla Conferences, 1515 Broadway, NY, NY 10036
check to: Gralla Conferences, 1515 Broadway, New York, . ) )
NY 10036, — or— call our Registration Supervisor, toll . Please register me for the conference on November 13-14, 1986 in New York City.
free at 800-223-6767 (New York State registrants call
212-869-1300) and charge your registration. [ | O Payment enclosed Chargetomy O AMEX OMC OVISA 0ODC Card.
Tuition; $495 for the first person from a company, $450 | Card # Exp. Date
for each additional person from the same company. l
Tuition includes admission to two-day Conference ] Name of Cardholder
(seminars and exhibits), Conference take-home materials, .
refreshment breaks and cocktail reception. Checks or Name Titl
money orders are payable to Gralla Conferences. . (Please type or print) .
Cancellations: Full refund of tuition if notified 48 working l Narm Titl
hours in advance of the Conference. No refunds after that [l ame e
- 1] Name Title
Accommodations: Rooms have been blocked at the New .
York Marriott Marquis. All registrants will receive hotel ' Company
housing forms by mail. The N.Y. Marriott Marquis is
located at Broadway and 45th St. [ | Address
Tax Deduction: Treasury Regulation 1-162-5 permits an . Cit .
income tax deduction for educational expenses. l y State le S

] Telephone ( )

-







Atelier Intl.

WALL LAMP IS OFFERED
IN NEW COLORS

Wall lamp from Atelier Interna-
tional Lighting division is now of-
fered in new colors. A rose
colored cast-glass diffusor can be
ordered in addition to the white,
amber, or dark blue elliptical glass
colors in the line. White and jet
black enamelled aluminum stems
and wall brackets join the gray
metallic previously available.

Circle No. 285.

TEAKWOOD ENHANCES
BATH SUITE

Mandalay teakwood bath suite
from Kohler Co. includes 6-ft. long
whirlpool bath, countertop, lava-
tory, toilet seat, cover.

Circle No. 327.

PRODUCTS & SERVICES

PROFILE TRIMS

COME IN 34 STYLES

The Outwater/Stillemans line from
Outwater Plastics Inc. features 34
decorative profile trims designed
furniture, cabi-
Each
extrusion is comprised of polished

for mirror frames
nets, and office equipment

aluminum metal wrapped over
pvc core. Circle No. 380.

Meridian

STACKABLE STORAGE SYSTEM
HANDLES ELECTRONIC FILING
Line of modular, stackable lateral
metal file cabinets from Meridian
Inc. accommodates both elec
tronic and conventional filing in a
single system. Modules are avail
able in a range of five standard
heights that can be stacked on top
of each other for as high as space
will permit. Units feature reversi-
ble drawer access.

Circle No. 281.

SOFA HAS CLASSIC,
MODERN DESIGN

Sofa from Lee Jofa Furniture fea-
tures Sheraton silhouette, a classic
design approach with a modern
look 7-ft.
lengths, sofa also has matching

Offered in 5-, 6-, and

armchair and ottoman available.

Circle No. 334.

Lee lota

NAMEPLATE SIGN IS
BRACKET MOUNTED
EGS 9000
nameplate sign from Communica-
tion Design Group Inc. enables
sign to be invisibly mounted to

bracket-mounted

open plan system partition. Brac-
kets black
aluminum.

Circle No. 278.

are of anodized

2000 Framed
Posters

We are the leading choice of Architects,
Designers and Space Planners for framed
fine art posters. Available in metal sectional,
natural ash hardwoods and popular laminate

frames.

Hotel, Hospital and Corporate specialists.
Offering trouble free drop shipping world wide.

Please send your request for THE POSTER
CATALOG and CUSTOM FRAMING DESIGNER
KIT on your company letterhead accompanied

by $25.

You will receive the complete set including a
credit certificate for $50 applicable toward your
first order.

i

L B.M.G. Framed Graphics, Inc.

200 Airport Executive Park
Spring Valley, New York 10977

914-356-1881

Division of BRUCE MCGAW GRAPHICS, INC.




Circle 60 on reader service card
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Acousticord with its unique corduroy-like ribbing softens sounds, reduces

disturbing noise levels. Also absorbs impact to protect walls, insulates to
save energy, and provides ideal display surface. Available on cut-order basis
with Eurotex stocking program.

Contact:
Street,

Philadelphia, PA
800-523-0731

165 W. Ontario
19140.
In PA 215-739-8844

==sEROTEX

Eurotex,

5
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PANEL SYSTEM PRICE COMPARISONS--DO YOUR OWN--
WITH ONE TAKE-OFF YOU CAN:
€41 PRICE VARIOUS MANUFACTURERS® SYSTEMS

$1% GENERATE QUOTATIONS IN 15 MINUTES
152 GENERATE DRDER ENTRY 70 THE MANUFACTURER
44 GENERATE INVOICE BACKUP FOR BILLING

PERFORATED TABLE IS
STAINLESS STEEL

Solid stainless steel perforated
metal table from Office Interiors

PRODUCTS & SERVICES

Inc. rests on three stainless steel
pneumatic casters with edge band-
ing. Tires are black rubber.

Circle No. 366.

CEILING PANELS OFFER
CHOICE OF FINISHES

DecorCeilings from Winona In-
dustries, Inc. are mosaic tambours
designed for ceiling applications.
2-ft.-sq. panels can be used with
any standard T grid system, and
are available in brushed aluminum
or brass; polished aluminum, brass
or copper; and red oak veneer,
Circle No. 369.

o numm

YOUR STAFF WILL SAVE HOURS/J0B WITH THIS TOOL

HEHEHOQEEOC

14

DEVELDPED BY A DEALER FOR DEALERS IN SYSTEMS

OUR SALES DOURLED THE FIRST YEAR WE USED IT

RUNS ON A P.C. WITH MULTIPLAN (T.M. OF MICROSOFT)

8T YEAR SUBSCRIPTION IS $1,000 INCLUDING TEN
MANUFACTURERS” SYSTEMS, YOUR CHOICE FROM OUR LIST

SUBSCRIPTION INCLUDES PRICE UPDATES AS THEY OCCUR

EACH ADDITIONAL MANUFACTURER IS $30/YEAR

CIRCLE READER CARD OR RESPOND T0:
D. W. NUSSER % COMPANY, INC.

2405 N.E. 11TH AVERUE
FORT LAUDERDALE, FLORIDA
305-564-1103

33303

IF BUSY, 305-564-1102
YOUR COMPETITION COULD HAVE IT FIRST
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Winona
OFFICE CARPETS ARE
100 PERCENT WOOL
Collins & Aikman offers

“Brocade” 100 percent wool car-
pet from its Eligere collection. This
style is available in 10 standard
colors and can be custom-colored
with the company’s 200 skein-
dyed program in quantities as
small as 50 linear ft., for the con-
venience of specifiers,

Circle No. 284.

Office Interiors

B.F. Coodrich

WALLCOVERINGS NOW
POSSESS SAFETY FEATURE

Koroseal wallcoverings from BF
Goodrich feature Early Warning
System which triggers a smoke de-
tector before smoke or open flame
appears. When heated to approx-
imately 300 degrees F, wallcover-
ing emits an odorless, colorless,
and harmless vapor which triggers
ionization-type smoke detectors,
the most common type available
on the market.

Circle No. 286.

Collins & Aikman

CONTRACT/August 1986




Gunlocke

OFFICE SEATING OFFERS
ERGONOMIC FEATURES

Contura Seating Collection from
Gunlocke is designed to follow
natural contours of the human
body when seated, and allows
user’s weight to be evenly distri-
buted in any sitting position. Ex-
terior shell is of thermoformed
plastic, and seat and back are con-
structed with plywood and molded
polyurethane foam.

Circle No. 282.

Architectural Supplements

PLANTER IS DESIGNED
FOR ECONOMY-MINDED

New from Architectural Supple-
ments is the Colormetals line of
budget planters.
Circle No. 328.

GRAY ASH IS ADDED TO
WOOD FLOORING LINE
PermaGrain Products, Inc. has
added Gray Ash PermaGrain to its
Designer Series of acrylic-impreg-
nated wood flooring. Other colors
include shades of ash and cherry.
Circle No. 368.

CONTRACT/August 1986

WALL SCONCE IS DECORATIVE
AND HIGH PERFORMANCE

Ensconce from Elliptipar Inc. con-
verts the decorative wall sconce
into a high-performance indirect
lighting tool. Sconce is comprised
of a reflective and ballast joined
by brackets which permit a wide
range of orientations.

Circle No. 287.

Elliptipar

INFORMATION DESK HAS
FILE STORAGE CAPACITY

Gaylord Bros. Inc. has introduced
the Informa Group line of furniture
designed for librarians and other
information professionals. Pictured
is the Information Desk which fea-
tures bi-level worksurface, and sur-
face-mounted file storage. Desk is
constructed from multi-ply baltic
plywood. Circle No. 276.

Columbus Coated

WALLCOVERINGS NOW

COME IN NEW COLORS

Five designs from the Guard Line
by Columbus Coated Fabrics have
been re-introduced in new colors.
Weight of fabric is 19.5 oz. and all
are available in 54-in. widths.
Circle No. 333.

Circle 62 on reader service card

Design possibilities
as endless as
the imagination

Attractive, durable Eagle Systems
= offer complete modularity—so you
] can modify, relocate or expand your
systems as needs change.

- | If quality and value are important
considerations, contact your Eagle
| Systems specialist today!

Fac-Man

...and we just drilled for
one Poke Thru too many.

Undercarpet means never
having to say
you're sorry.

R

CABLE CORPORATION
UNDERCARPET CABLE SYSTEMS

1-800-PCC-1919

Circle 65 on reader service card
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SALES REPS WANTED

MANUFACTURERS:

As a service to the commercial/institutional furnishings indus-
try, CONTRACT offers space on this page FREE to manufac-
turers of contract furnishings that sell through independent
representatives and have advertisements in this issue.

REPRESENTATIVES:

The contract furnishings manufacturers listed here need you
in the territories they specify. If you are interested, write or
call them direct. Manufacturers listed below have display ad-
vertisements in this issue. See these ads for product
background.

HAG USA INC., 108 Landmark Drive, Greensboro, NC
27409; 919/668-9544, Contact: Bob Wilson. Product: Office
chairs.

THE BREWSTER CORPORATION, 50 River Street, P.O. Box
B, Old Saybrook, CT 06475; 800/243-8198. Contact: Thomas
). O’Connor. Product: Office partitions, wall-mounted panels,
and ceiling-suspended baffles. Territories: Southeast, South-
west, and the central areas of the country.

EAGLE COMPUTER FURNITURE, 785 Bonnie Lane, Elk
Grove Village, IL 60007; 312/564-8460. Contact: Tom
Pranka. Product: Computer Support Furniture. Territories:
Selected territories available.

MADISON FURNITURE INDUSTRIES, P.O. Box 111, Can-
ton, MS 39046; 601/859-8000. Contact: Leo ). Yager. Pro-
duct: Wood office furniture. Territories: Eastern major metro
areas, West Coast, North Central and South Central regions.

GLASS & MIRROR CRAFT IND., INC., 2111 Haggerty Road,
P.O. Box 516, Walled Lake, MI 48088; 313/624-5050. Con-
tact: Aaron D. Rosen. Product: Heavy glass table tops, parti-
tions, etching.

JASON INDUSTRIAL, INC., 340 Kaplan Drive, Fairfield, N)
07006; 201/227-4904. Contact: Joseph A. Mazzarella. Prod-
uct: Studded Rubber Flooring.

RUSS BASSETT COMPANY, 8189 Byron, Whittier, CA
90608; 213/945-2445. Contact: Nate Babcock. Product:
WINDSOR wood lateral filing systems with starter/adder
capability.

NESTLER, 170 N. Brandon Drive, Glendale Heights, IL
60139; 312/529-4441. Contact: Henning Windel. Product:
Tech office furniture, drawing tables, drafting equipment. Ter-
ritories: Few selective territories.
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CLASSIC GEOMETRIC SHAPES
DEFINE NEW TABLE SERIES

Post and Ball line of conference,
work-tables, and reception-area ta-
bles are designed by Stanley Jay
Friedman for Brueton. The tables

Hamilton Sorter

SOFT MODULES PROVIDE
LARGE-CAPACITY STORAGE

Hamilton Sorter’s freestanding
mailroom sort modules provide
large-capacity document storage.
Modules are 72-in. high, and are
available in three- or four-section
widths. Units are of high-density
laminated wood and have
custom-designed aluminum extru-
sions.

Circle No. 325.

TEXTILE DESIGN FIRM
OFFERS CUSTOM SERVICES

Bannerworks utilizes textile sys-
tems to lower ceilings, mask
HVAC systems, and add atmo-
sphere to atrium and corporate
spaces. Circle No. 372.

are constructed from 3%-in. di-
ameter steel posts with equal-size
balls rising slightly above the
three, four, or five posts that sup-
port each table.
Circle No. 370.

Brueton

PULL-UP CHAIRS
ARE STACKABLE

The Staks Chair from Kasparians,
Inc. is a pull-up chair with struc-
tured hardwood frame which al-
lows for stacking. Circle No. 371.

BannerWorks

CONTRACT/August 1986




CATALOGS & BROCHURES

Four complete lines of quarry tiles
from American Olean are dis-
played in an eight-page color
catalog. Quarry tile is a durable,
semi-vitreous, natural clay product
suitable for both wall and floor
application. Circle No. 348. ¥

Meridian displays its Stackable
Storage System in a full-color bro-
chure. Each page points out a
specific feature of the system.
Circle No. 343.

A pocket-sized brochure/price list
detailing Storwal International
Inc.'s quick ship program for files
and pedestals is available from the
company. Circle No. 349. ¥

e —

» QuichShip

LB

The Hampton 9500 Collection
from Jofco is displayed in an 18-
page color brochure. The collec-
tion features desks, groupings,
hutches, credenzas, modular
cabinets, and tables—all crafted in
rich mahogany over walnut.
Circle No. 336.

CONTRACT/August 1986

Lumex has released a 15-minute
video presentation featuring the
Brentwood Healthcare Wood Seat-
ing Collection. The video exam-
ines requirements of healthcare
facilities regarding seating
and explains how Brentwood fur-
niture meets these standards.
Circle No. 365.

Grant Hardware has issued a new
catalog for its 500 Series Velvet
Touch Precision Ball Bearing

Drawer Slides. Fourteen models
are described in the catalog.
Circle No. 341. v

Catalog displays Vicoa contract
wallcoverings collection which
features over 500 selections of
fabric-backed vinyl textures,
prints, and washable textiles. All
products meet all federal specifica-
tions for fire retardancy.

Circle No. 339. ¥

WALLCOVERINGS

V0K

International Designs has avail-
able a brochure displaying both
European and American designs of
sofas, chairs, modular groups, and
executive chairs. Circle No. 338.

Case study details design process
and selection of a modular carpet
system from Lees for the Rocke-
feller Center headquarters of Bank
Brussels Lambert. Circle No. 346.

Fixtures Furniture offers a 24-
page booklet explaining er-
gonomics in office seating.

Circle No. 337.

The Asian Elegance line of Orien-
tal wallcoverings from Seabrook is
displayed in brochure from the
firm. Circle No. 345. ¥

Schafer Bros. Inc. has published a
new full-color modular catalog
which includes photos as well as
detailed descriptions of the prod-
ucts, price lists, and a color palette
of 105 fabric, leather, and lacquer
samples. Circle No. 347.

A stock selector guide to the
Permacolor line of products is
available from MACtac
contract designers and retailers.
Permacolor is a

to assist

series  of
optically-clear, pressure-sensitive,
adhesive films mounting
photographic, lithographic, and
screen-printed images.

Circle No. 344,

for

Architectural Supplements divi-
sion of Habitat International Ltd.
offers a color brochure displaying
its Colormetals line of aluminum
budget planters. Circle No. 362.

Brayton International has a bro-
chure displaying seating collec-
tions that may be ordered through
the firm’s new Fast Track quick-
ship program. Circle No. 353.

Panel Concepts, Inc. has produced
a full-color, eight-page brochure
containing products available
through Turnaround Five, a quick
ship program offered by the com-
pany. Circle No. 357. ¥

TURNAROUND FIVE

T
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The Carpet and Rug Institute has
updated its Commercial Carpet
Maintenance Manual. The manual
explains advantages and disadvan-
tages of five cleaning methods—
dry extraction, dry foam, hot water
extraction, rotary brush, and spin
bonnet. Circle No. 360. ¥




You are invited to Breakfast at the Plaza
in New York. There the winners of the
1986 IBD Product Design Competition
will receive their awards on October 10
at 8:00 a.m.
.

You may see these award-winning de-
signs on display in Atlanta during “Con-
exion 86" in IBD's first Product Design
Exhibit. IBD presents this exhibit to cele-
brate the Grand Opening of Atlanta’s New

Market Center. A gala evening reception

and buffer will be held on October 28.

L4

The Product Design Competition is an
annual event co-sponsored by The Insti-
tute of Business Designers and Contract
magazine. Attendance is limited at both
events, so reserve your place now by call-
ing the IBD National Office at (312)
467-1950.




