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Our Arcadia Sequence Series, desig

by David Hammer, was created
stylish adaptability. When desig

small and large reception ar

layouts can be easily reconfigure:
meet your changing needs. Pl

contact Arcadia for a descrip

of the many possibili

Sequence of!

15610 South Main S
Gardena, California 9
(213) 532

Fax (213) 217-
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Now, Create a
Custom Look at a

| Standard Price with
| Redco’s New h
| Colorkase Program. \

M ColorEase™ is Redco’s new group of ten standard edge and base colors \‘
that expands your design choices without expanding your budget.

‘ Choose the ColorEase edge that best fits your application: M

| solid granite that stands up to the toughest treatments, or durable vinyl

} for a softer look. Then match or contrast your base for the right H

finishing touch.

ColorEase colors match popular laminates, so coordinating ’
\ your tables from top to bottom is easier than ever. Add pizzazz without

adding price.

} For ajﬁ//’()ol()rﬁasc brochure call 1-800-530-9825.

M Pick up your free box of ColorEase colors
at our NEOCON Showroom, #9154
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. from 5t. Timothy's
comprehensive line.

Offering increased vitality in
Transitional and 18th Century
exposed wood styles

Space 3100 * Chicago Merchandise Mart
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PRODUCT FOCUS

CONTRACT WINDOW TREATMENTS

A review of products designed to promote sun
control and privacy in today’s glass environment.

THE LAYERING OF FABRIC OVER STEEL
Did sparks fly when designers Otto Zapl and Deepa
Thomas teamed up at Allsteel Lo create Aurora?

BUILD A HOUSE OF THREAD

Did DesignTex know what would happen when it
invited Richard Meier, Aldo Rossi, Robert Venturi
and Denise Scoll Brown Lo create textiles?

GET THE BIG PICTURE?

If spatial disorientation, lack of privacy and
excessive noise become oo much for white-collar
workers, they might bolt for Haworth's New Views.

A RALLY FOR TEAM STEELCASE

Steelcase responds Lo rising expectations for office
chair design in price-sensitive market segments in a
most uncharacteristic way.

PARTWAY OUT OF THE WOODS?

FOC's new Options program dramatically alters
our perception of what its high-end wood furniture
systems can do—and for whom.

A HARD ACT TO FOLLOW
ACT at NEOCON 23 has your number—if you're
under 40 dollars a yard, that is.

DESIGN

A STUDIO PLAZA IS BORN

Keeping the competitive units of an entertainment
empire happily together yet safely apart sounds
impossible, until you see Columbia Pictures’ Studio
Plaza in Burbank, by Gensler & Associates.

TWELVE MIRACULOUS MONTHS

Designed, built, occupied and abandoned in record
time—Del Monte headquarters in Coral Gables,
designed by Swanke Hayden Connell, is breathtaking
proof of what powerful wills can accomplish.

FELLING THE WALLS AROUND NCR

More than a few velerans of NCR feared the worst
when Cannon persuaded it Lo open up its New York
Regional Sales Headquarters like never before.

BANK ON IT
Quantrell Mullins & Associales creates the “Most
Beautiful Space in Charlotte” for First Union Corp.
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TRAILBLAZING WITH L.A. LAW
Ridgway Associates lakes Goudert Brothers where
no downtown Los Angeles law firm has gone before.

HOW GOOD ARE YOUR THREE Rs?
Remodeling, retrofitting and rehabilitation can be
rewarding in ways other projects can't duplicate.

SECRET LIVES

Behind historic townhouse facades in New York's
fabled Greenwich Village, Helpern Architects has
hidden two thriving academic villages of
Mediterranean culture for New York University.

DEJA VU?

If Joseph E. Seagram & Sons just completed a major
overhaul of its New York offices, why does the new
Pasanella & Klein design look like nothing’s changed?

LIKE A FINE SUIT

What you can do with a New York loft—equipped
with maple floors, Doric columns and little
else—was the question confronting Jack L. Gordon
Architects in its new office space.

BUSINESS

WHAT DOES YOUR CONTRACTOR THINK OF YOU?
Ask contractors everything the designer wants 1o
know but is afraid to ask about interior construction
and you may have reason Lo be afraid.

TECHNOLOGY
OPEN UP!
Today's door hardware is more than just a pretty face.

PUT IT ON PAPER BEFORE IT'S TOO LATE

The next building rehabilitation project to come
crashing down may be yours—unless you conduct an
on-site survey of your older building.

DEPARTMENTS

EDITORIAL

TRENDS

MARKETPLACE: NEOCON PREVIEW
DESIGN DETAIL

BOOKSHELF

AD INDEX

CLASSIFIED

PERSONALITIES

Cover Photo: Ceiling in employee dining area of Columbia Pictures’
Studio Plaza, Burbank, Calif. Photography: Marco Lorenzetti.
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Barile'™
Contour Barrel
Casters

Premium

Casters

for Office Products

Product selection
* Barile"™or traditional designs.
* Hooded or unhooded models.
 Nylon or soft polyurethane wheels.
* Variety of finishes and colors.
* Nylon and zinc die cast body materials.
o Variety of mounting types.
® 50mm, 55mm, and 60mm wheel diameters.
* Meets BIFMA o ANSI standards.

Service Specialists

Contact the Leggett & Platt distribution facility
nearest you. Allow us to serve you through our
generous inventory, customized stocking programs
and product innovations.
EST Company, 1629 Wisconsin St., Grafton, Wi
53024, 414/377-3270, FAX 414/377-0042

EST-West, 12251 Florence, Santa Fe Springs, CA
90670, 213/946-4321, FAX 213/944-1990

Gordon Mfg. Co. 5250 52nd St., S.E, Grand
Rapids, MI 49512, 616/698-6060,
FAX 616/698-0231

Northfield Metal Products, 195 Bathurst,
Waterloo, Ontario, Canada N2J 379, 519/884-1860,
FAX 519/844-5476

Collier-Keyworth, 330 N. Greensboro, Liberty, NC
27298, 919/622-0120, FAX 919/622-0150
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When it comes to preserving a 125-year-old

legacy of craftsmanship #d commitment to
e,
t

tradition, Kittinger stands alone.
3.
<IN g w :
Now, Kittinger is once a’gﬁn‘an independent
company, with a rcnt'wc?dcdicn(iun to
: ;)
creating distinctive residéntial and contract

furniture whose quality is ageless.

KITTINGER

History in the maRing.

T'he Kittinger Company, 1893 Elmwood Avenue, Buffalo, NY 14207, 716-876-1000, Fax 716-876-8521

Major showroom locations: New York, Chicago. Boston, Washington



Helikon has built a strong foundation on
high-end, custom casegoods and scating for

the contract industry

Now, Helikon's survival as an independent
company is assured. And so is our firm
dedication to excellence in product quality

and service that more than meets

vour specifications

HELIKON

Creating tomorrow togetber.

Helikon Furniture Co._ Inc., 607 Norwich Avenue, Taftville, CT 06380, 203-886-2301, Fax 203-8 ’3-1108

Visit orrshowroom at NEFOCON 23, SPACE O /158
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EDITORIAL

A World of Disappearing Young People

Doomsday—a planet overwhelmed by unchecked
population growth—was a bad dream of 19th-centu-
ry political economist Thomas Robert Malthus that
may still come to pass. However, Dr. Malthus might
have second thoughts today. Were he to visit Michigan
Avenue's “Miracle Mile” in Chicago, the Marienplatz
shopping district in Munich, or the Ginza shopping
district in Tokyo, he would notice soon enough: the
population of technological society is getting old.
Designers in Europe, the United States and Japan are
creating environments for the year 2000 in which 15
to 24-year-olds will become
increasingly scarce.

Population forecasts by
the Bureau of the Census
and the Central Intelli-
gence Agency suggest that
the percentage of the pop-
ulation ages 15-24 in the
United States is sliding
from 16.5% in 1985 to
13.5% in 1995, whereupon
it will linger at or close to
14% in the year 2000 and
beyond. In Germany, the
percentage of 15- to 24-
year-olds is plummeting
from 16.5% in 1985 to
10.75% in 1995, after
which it should begin a
gradual ascent sometime
after the year 2000. In
Japan, the 15- Lo 24-year-
olds rose from some
14.5% in 1985 to just
under 15.5% in 1990, but
are expected to fall to 13% by the year 2000 and to
continue declining steadily thereafter—to perhaps as
low as 10.5% in 2010. While the total youth popula-

tion may increase in some nations, the proportion of

youth to overall population will fall throughout tech-
nological society.

The disappearance of the young is not immediate
cause for alarm. After all, improving medical care, ris-
ing prosperity, contraception and changing social pref-
erences have all played a part in influencing couples to
have fewer children later in life, and in extending the
lifespan of the elderly. But bringing fewer young people
into the jop market each year has definite conse-
quences beyond newspaper headlines about soaring

wages for McDonald's clerks. Architects and interior
designers will probably find that fewer youth hitting the
streets will mean more older people to satisfy in the
commercial and institutional world

To recruit a shrinking population of young people,
employers will probably offer enhanced compensation
packages, working conditions and fringe benefits that
could result in better pay, medical coverage, continuing
education and work places. What might tomorrow's
“new and improved” office, hotel, retail store, school or
hospital look like? Aside from gazing into a crystal ball,
we could see more per-
sonalized and less anony-
mous “team” oriented
work stations, on-site day
care, on-site fitness, and
perhaps even provisions
for food service and con-
tinuing education on
premises.

At the same time,
older workers may be
retained longer by their
employers than the typical
retirement age of 65. Con-
sequently, such ergonomic
concerns as lighting,
acoustics, HVAC, equal
access and man-machine
interaction could be
upgraded to compensate
for a possible decline in
productivity among these
highly experienced and
still valuable men and
women. A senior work
force might also prefer Lo trade mobility for conve-
nience on the job, and designers could invent new set-
tings to help them do their best.

The result of all these social upheavels may be a
transformed work place for young and old alike. As
the open landscape office, the energy crises of 1973
and 1979, and the computer made clear in years past,
there is nothing Lo stop architects and interior
designers from rethinking today's commercial and
institutional interiors. It all comes down to what “the
client”—our society—needs. Odd though they may
feel about this, Baby Boomers in the design profes-
sion could find a silver lining in the graying of Ameri-
ca, Europe and Japan. 2
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Introducing the Lilliano Group by Falcon.
Three distinguished wood stacking chairs, available in your choice of
six standard wood finishes or custom colars to your specifications.
A new addition to the Flight Collection by Falcon.

For complete information contact Kelley Green at 1-800-873-3252. 9387 Dielman Industrial Drive, St. Louis, MO 63132
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*TI. R R E AL BEAUTY 0O F T HI1S B ALLE

“The idea of designing a simple table to
address a multitude of situations had always
intrigued me. My challenge here was to

create a folding table which looks nothing like
a folding table. The result is a versatile

piece of furniture which conveys a sense of
industrial elegance. The fact that it folds

is actually something of a bonus.”

“As the concept for this table began to take
shape, the design of its legs suggested a
dancer in flight. After noting the graceful way
the legs turned, I knew Ballet was the

perfect name for these tables.”

“With the option of an X or a K base in the
Ballet Series, we have achieved a table
design that will most certainly thrive in any
number of office, institutional, or even
residential environments.”

Circle 18 on reader service card
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Robert Venturi, FAIA

TRENDS

Robert Venturi Is Named
1991 Pritzker Architecture
Prize Laureate

Los Angeles—The 1991 Pritzker Architecture
Prize has been awarded to Philadelphia archi-
tect Robert Venturi, FAIA, according to Bill Lacy,
secrelary to the international panel of jurors
that elects the Laureate. Quoting from the jury
citation lauding Venturi, Lacy said, “He has
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expanded and redefined the limits of the art of
architecture in this century, as perhaps no
other has, through his theories and built
works.” The prize, consisting of a $100,000
grant, a medallion and formal certificate, will
be presented by Jay A. Pritzker, president of the
Hyatt Foundation, on May 16, 1991, at the Pala-
cio de Iturbide in Mexico City.

Venturi, the seventh American to be named
a Laureate since the prize was established in
1979 by the Foundation, is known both for his
carefully considered architectural commis-
sions, many given by institutions of higher
learning such as his alma mater, Princeton,
and Oberlin College, University of Pennsylva-
nia and Dartmouth College. In addition, his
first book, Complexity and Contraction, wril-
ten in 1966, reaffirmed the inherent honesty
and beauty of ordinary buildings.

His collaborator in the evolution of archi-
tectural theory and design for the past 30
years has been Denise Scott Brown. Venturi
and Scotl Brown have been married for 24
years. With Steven Izenour, they wrote the
highly influential Learning from Las Vegas. The
two recently compiled an anthology of writ-
ings as A View from the Campidoglio: Selected
Fssays, 1953-1984.

The purpose of the Prize is Lo honor annu-
ally a living architect whose built work demon-
strates a combination of those qualities of tal-
ent, vision and commitment which has
produced consistent and significant contribu-
tions to humanity and the built environment
through architecture. For the 1991 Prize, the
distinguished members of the jury included J.
Carter Brown, director of the National Gallery
of Art, Washington, D.C.; Giovanni Agnelli,
chairman of Fiat; Ada Louise Huxtable, author
and architectural critic; architect Ricardo
Legorella, Mexico City; Toshio Nakamura, edi-
tor-in-chief of A+U publications; architect
Kevin Roche, Hamden, Conn.; and Lord Roth-
schild, chairman of the board of trustees o
the National Gallery of Art, London.

Future Design:
A Practical Man’s View

Minneapolis—Armed with stalistics, compar
isons and projects, futurist David Pearce Sny
der of Bethesda, Md., presented “A Forecas
for America in the Nineties” Lo facility man
agers, interior designers and architects at the
latest convening of ICON, the annual contrac
and residential design conference and furnish
ings exposition sponsored by IFMA anc
Haworth at International Market Square
While predictions about the future are gener:
ally worth the paper they re printed on, Sny
der’s visons were more interesting than mos!

MAY 199
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We took a futuristic angle
in technology integration.

The rest is history.

Nova Office Furniture has
improved function in today's
workplace by integrating the
computer and its peripherals
right into its line of casegoods
furniture.

Nova's patented ergonomic
design positions the CRT
20 to 40 degrees below

the horizontal line of sight.
This downward angle helps
to alleviate chronic neck pain
and reduce the risk of
cumulative trauma disorder.

A new angle in technology.

The highest standard in quality
construction. A vast array

of colors to complement any
office decor.

Visit our Merchandise Mart
showroom #1038 this
Neocon. You'll never look at a
computer the same way again.

85 Series

Nova Office Furniture, Inc.

421 W. Industrial Avenue i‘
Effingham, IL 62401 !- i N DVA
Phone: (217) 342-7070 ‘!

Fax: (217) 342-7006

Covered by one or more of the following patents: U.S. Patents
#4,580,866, #4,755,009, #4 868,564. Canadian Patent #1,236872
Patents Pending U.S. And Foreign

© Nova Office Furniture, Inc. 1991
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because of the way he contrasted the rapid
pace of technological change with the persis-
tance of social habit. Thus, Snyder’s world ol
tomorrow, though not without its gee-whiz
aspects, sounds refreshingly plausible.

A reality he believes will dramatically
affect the work place is the role and conslitu-
tion of the business meeting. As Americans
increase their use of information processing
technology. they will require additional train-
ing and data distribution—raising the fre-
quency and importance ol conventions and
seminars. Telecommunications will help dis-

TRENDS

perse information Lo ever grealer audiences,
but Snyder maintains that the traditional
meeting isn't threatened.

“The conference and meelings industry
does not need Lo worry that electronics will
wipe them oul,” he says. “On the contrary,

new technology will increase the number of

people working at home. They, in turn, will
need Lo meel with each other and the ones
back al headquarters.”

Another scenario for Snyder is the flex-
place or home working arrangement. As an
expanding labor pool confronts the hurdles

"1 HAVE

HUMAN BEING,

OFFICE

BE SOFTLY ROUNDED

HUMAN FORM."”

H AR

NEVER SEEN SHARP

TO CORRESPOND TO

CORNERS ON A

FURNITURE SHOULD

THE

DWOOD MO 1 S T

inherent in dual-career households, more
workers will perform their jobs off-site.
There's more than one benefit to this. Aside
from giving some parents a chance to work
and care for young children simultaneously
(difficult but not impossible, as young parents
will attest), home offices will help alleviate the
surge in commuting traffic—which already
threatens to double in density and length.

Other predictions from Snyder dispense
further food for thought. Cashless shopping,
paperless offices, workerless factories will
proliferate. (Will most of the population col-
lect unemployment benefits?) Voice mail and
electronic conferences will replace internal
written communications and many clerical
workers. (Who will keep written score?)
Women and minorities will assume bigger
shares of the labor market versus the tradi-
tional work horse, white males. (Does this
mean better decision making?) Experience-
based learning or internships will become a
means of recruitment and personnel develop-
ment. (Will somebody please tell the schools?)
Hand-held computers will be the facsimile
machines of the 1990s. (Al every corporate
level a decision maker?) And industrial opera-
tions and corporate headquarters will contin-
ue Lo leave downtown business hubs for more
rural environments. (Can’t we fix our cities
instead of starting them over from scratch?)

Sounds like paradise? Regardless of which
scenarios come Lo pass, the 1990s envisioned
by Snyder will create problems and opportuni-
lies anew, Tomorrow’s design projects will
still be defined by problems—in the best
sense of the word.

Japan Hits the Road —
with 60 New Hotels

New York—Is there an antidote Lo the serious
overbuilding of hotels in the United States?
Try Japan: The New York office of the Japan
National Tourist Organization indicates that
some 60 new hotels containing 11,809 rooms
are scheduled to open in Japan between 1991
and 1996. Hotel growth is continuing in the
Land of the Rising Sun well into the 1990s,
buoved by sustained high demand from
record numbers of domestic Japanese travel-
ers and foreigners.

The 60 new establishments are Western-
style facilities representing a variety of prop-
erties, ranging from airport hotels, resort
hotels and convention hotels to first-class
business holels. Yokohama, Japan's second
largest city, will be the site of the largest, the
1,002-room New Yokohama Prince, and the
smallest, the 60-room Kaiyoutei.

Many of the new properties are managed

MAY 199
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Zeftron™ is a trademark owned by BASF Corporation At BASF Fibers, we Spent the Iast 20 years he
ing the world’s leading producer of precolo
nylons — for carpet. And now we're applyi
the technological advantages of Zeftron™
— the fiber of design — to the challenge of cr

We spent 20 years on the floor

high performance upholstery fibers. Mills across
the country are already beginning to experiment
with the dazzling array of heathered, air jet tex-
tured yarns now available in our fibers. They're
selecting from pure Zeftron 200 solution dyed
nylons and a fabulous new wool/nylon blend —

to earn the right to take a seat. featuring BASF solution
nylon. And they're producin
astonishing results. But

exactly what we expected from
our Zeftron products
A breakthrough that would ea
us a seat of power in tf
| g & B I

BASF Corporation

Textile Fibers BASF




by well-known global players in the hospitality
market: Inter-Continental, Holiday Inn, Hyatt,
Westin, Nikko. Sheraton, Ramada and Four
Seasons. Large Japanese chains are also
among those adding rooms. including Okura,
Imperial, Prince, Rihga Royal, New Otani,
Miyako and Tokyu.

Is there a surplus of rooms on its way?
According to the Ministry of Transport, Japan
had 4,563 hotels or 342,695 rooms in 1988,
and added another 4,970 rooms in 1989. In
1990, 23 new hotels increased the inventory by
4.021 rooms to a total of 351,686 rooms to

TRENDS

date. With half the population of the United
States, Japan seems far from the American
hotel dilemma. Every night, U.S. hotels must fill
over 2,800,000 rooms.

1 . .
Commissions and Awards
The commission to design the new William H. Lin-
coln Elementary School in Brookline, Mass., has

been awarded 1o Graham Gund Architects, Cambridee.

The Rowland Associates, Inc. announces that it has

"NEW SURFACE

SONALITY OF THI OFF

PASSIONATE,

SERENE,

THE

H A R

TEXTILES

EARTHY,

PEOPLE WHO WORK AROUND THEM.”

D W

T
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THEY IMPACT

O O D O S K

been selected Lo provide various design ser-
vices for Six Flags over Texas, Arlington.

The Sunderland Elementary School, Sunder-
land, Mass., designed by Boston's Earl R. Flans-
burgh + Assaciates, Inc., has won a Design Citation
from the American of School Administrators.

Symmes, Maini & McKee Associates, Inc. SMMA), archi-
lects and engineers with offices in Cambridge
and Minneapolis, is completing a six-story
olfice and computer center for Siemens, Nix-
dorf Information Systems in Burlington, Mass.

VOA Associates, Inc., Orlando, Fla.. announces the
fulfillment of its commission to provide full
interior design services for Deloitte &
Touche's new office quarters in Sunbank
Tower. downtown Orlando.

Lester Philip Glass Associates, PC., will provide space
planning, rehabilitation and construction ser-
vices for the through-block property at 97
Chambers Street, New York.

A1-FIVE, Inc., Philadelphia, has been selected by
Delaware Management Company, headquar-
tered at Commerce Square, Philadelphia, to
design its new Center City Operation Center.

The new law office of Gray & Ritter, P.C.,
designed by Gray Design Group, Inc., SL. Louis, at
Gateway One in downtown St. Louis, has
received the Award of Excellence from the
Architectural Woodwork Institute (AWI) in
Arlington, Va.

Raygal, Inc., Irvine, Ca., is providing the interior
and Kitchen design for Cale Nicolle, in the
Sahara Pavilion Shopping Center in Las Vegas.

People in the News

The architectural firm of James Stewart Pol-
shek and Partners, New York and Paris, has
appointed associate Richard Olcott Lo staff the
new San Francisco office; other principals will
be resident at regular intervals.

Jim Moske, has been named senior vice presi-
dent at Architectural Interiors, Inc. the Chica-
go-based commercial interior design firm.

SCR Design Organization, Inc.. New York, has
added two additional project directors to its
stafl: Thomas Wade, RA. andl Steven J. Bitterman, AIA.

The Institute of Business Designers, Chicago,
has appointed David D. Tice Lo the position of
execulive director,

George J. “Pete” Wimberly, founder of Wimberly

Allison Tong & Goo, Architects and Plan-
ners, Honolulu, has been named to the

1 8 CONTRACT DESIGN



riting Wall is a system of modular dry-erase writing panels
atfit together to create a large, custom-sized, writing sur-
ce. Even the panel-to-panel joiners can be writtenon. The
sult is an expanse of continuous writing area which is con-
mporary in design and function.

he writing surface is porcelain enamel on steel and pro-
ides the ultimate writing and erasing surface. It is steel
acked for magnetic accessories and also serves as a
rojection screen. The frame is finished in tones comple-
entary to the soft grey writing surface.

ransforms your walls into productive work space

Installation is easy. Writing Wall panels are 4 W x 7' H and
can be assembled into atwo-panel, three-panel, four-panel,
or even larger system. With its unique method for level and
plumb alignment, the Writing Wall panels mount securely
and quickly to the wall. Since the system compensates for
any irregularities in the mounting wall surface, the resuit
is a perfect installation. Quartet's Writing Wall. A great new
concept for a productive work environment.

WRITING
will.

™

QU/ \RTET LEADERS IN THE WORLD OF VISUAL COMMUNICATION PRODUCTS.

QUARTET MANUFACTURING COMPANY 5700 OLD ORCHARD ROAD SKOKIE, IL 60077 (708) 965-0600 / 14101 PARK PLACE CERRITOS, CA 80701 (213) 926-3722

Circle 13 on reader service card



Dean’s Advisory Board for the School of
Architecture, University of Southern Cali-
fornia at Los Angeles.

Studios Architecture, San Francisco, New
York, Washington, D.C., Paris and London, has
named as principals and shareholders James R.
Barrett, AlA, Bruce Skiles Danzer, Jr., AlA, Todd Cameron
DeGarmo, AIA, Scott August Gentilucci, David G. Sabalvaro,
AIA, and Thomas K. Yee, AIA. Studio directors
named as shareholders include Sara Anderson
Greer, Patrick L. Marinaro and Gail Napell, AIA, Newly
designated as studio directors are Terri Barnhart,

TRENDS

IBD, Robert D. Fox, Laurie B. Kohn, Alistair Shearer, AlA,
RIBA, Peter Van Dine, AIA, and John L. Warasila, AIA.

0Osgood & Associales, Atlanta, has merged
with OA+D/Office for Architecture + Design,
an architectural firm in Houston. OA+D Part-
ners Robert L. Civitello and L. Philip Schawe will join
the firm as associate vice presidents.

Andrea Benassi, [rom Lhe University of Minnesota,
is the 1991 recipient of the Lee Boyack Memo-
rial Scholarship, a lighting scholarship given
annually to a graduating senior in an accredit-

WE'RE ANSWERING THI

OFFICE ENVIRONMENTS

PRODUCTS,

QUALITY, ¥
AND A COMMITMENT I

SATISFACTION.

A R

D W

NEW CRITERIA FOR

WITH INNOVATIVE

INANCIAL STRENGTH

O TOTAL CUSTOMER

O O D MOowWusS®

ed interior design program for a creative edu-
cational use for the scholarship monies.

Christine Clements Albertini has been named director,
markel management, for the Steelcase Design
“artnership.

Jung/Brannen Associates, an architecture,
engineering and interior design firm based in
Boston, has appointed Kathleen Rogers as direc-
tor of interior design.

Interspace Incorporated, a Philadelphia-
based interior design, interior architectural
and facilities management firm has
announced thal Frances T. Learmouth has joined
the firm as administrative manager.

Allan Smith has joined DesignTex Fabrics, Wood-
side, N.Y., as manager of corporate communi-
cations.

Pamela L Caubarreaux and Roger P. Stewart have been
promoled to vice presidents of Henningson,
Durham & Richardson, Inc., in the Dallas office
of the Omaha-based firm.

RTKL Associates Inc., Baltimore, Md., has
announced the appointment of Rose M. Dela Vega
Lo director of federal contracts and marketing
for its Washington, D.C. office and Thomas 0.
Brightman, PE, as director of marketing in Fort
Lauderdale, Fla.

Unika Vaev USA, Orangeburg, N.Y., has
announced the appointment of Suzanne Tick as
director of textile design and development.

Image Design, Inc. Marietta, Ga., has
announced Linda P. Blair's promotion to senior
vice president.

Mathew E. Kroin and Kenneth D. Narva, prin-
cipals of White Plains, N. Y.-based Planned
Expansion Group, Architects and Planners,
PC. announce that Wendy J. Hall has joined the
firm as associate and director of marketing.

David Suttle has been named director of interior
design for the St. Louis office of Hellmuth,
Obata & Kassabaum (HOK), Inc.

Hardy Holzman Pfeiffer Associates, the New
York/Los Angeles architectural, interior
design and planning firm, has announced the
following appointments: Stephen Johnson, AlA, as
associate partner, a new position in the firm,
Kala Somvanshi as senior associate, and Robert T.
Almodovar and Robin Kunz as associates.

The International Society of Interior Designers:
College of Fellows is awarding its first Interior
Design Educational Grant to Shirlee Singer, IDEC,
chairman of the interior design department at
Louisiana State University.

MAY 1991
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Carnegie. A Statement of Style.

Classic or avant-garde. Bold or subdued. Energetic or serene.

Carnegie creates distinctive fabrics for inspired interiors.

Merchandise Mart Space 8s1.
Circle 12 on reader service card




Coming Events

June 1: San Diego Design Center, The Sun,
the Moon, and Stars/A Grand Opening:
(619) 452-7332.

June 2-8: First International Symposium
Building Systems Automation-Integration,
June 2 and 8 at the Wisconsin Center,
Madison; June 3-7 at the Historical Build-
ing, Madison; (608) 262-1299 or (800)
462-0876.

TRENDS

June 11-14: NEOCON 23, The National Exposi-
tion of Contract Furnishings, Merchandise
Mart, Chicago; (312) 527-7552.

June 11-14: International Federation of Interior
Architects and Designers, IF1, 1991 World
Congress, Merchandise Mart, Chicago: (312)
027-7550.

June 12-14: WorldStore "91, retail store plan-
ning and design, ExpoCenter, Chicago;
(212) 391-9111.

NEW SYSTEMS, NEWwW

FERENCE FURNITUREF

LOOK OF ALLSTEEL.

Aurora

A RDWOOD

Pirele 1R nn reader service card

FILING AND NEW CON
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SHAPE THE NEW

MO RY. S0

June 14-17: Western Association of Visual Mer-
chandising (WAVM) Market & Conference, San
Diego Convention Center; (415) 431-1234.

June 16-21: International Design Conference in
Aspen, Colo.; (303) 925-2257.

June 20-21: Executive Forum: Using Design to
Enhance Productivity & Therapeutic Out-
comes Within the Healthcare Environment,
produced by the National Symposium on
Health Care Design, Inc., La Costa Hotel,
Carlsbad, Calif.; (415) 370-0345.

June 21-23: Boston Cralt Market, Bayside Expo-
sition Center, Boston; (800) 432-7238.

June 28-30: 35th Construction Specifications
Institute Convention and Exhibit, San Diego
Convention Center, San Diego; (703) 684-
0300.

July 9-11: The International Design Exposition,
Anaheim, Calif.; (212) 391-9111.

July 17-20: American Society of Interior Design-
ers (ASID) National Conference and Exposi-
tion, Colorado Convention Center, Denver:
(202) 546-3480.

September 4-6: The Society for Marketing Profes-
sionals (SMPS) National Convention, J.W. Mar-
riott Hotel in Washington, D.C.; (800) 292-7677.

September 19-23: EIMU '91 - International Bienni-
al Office Furniture Exhibition, Milan Fair-
grounds, Milan, Italy; (02) 48008716

September 21-24: 15th International Chair Exhibi-
tion, Salone Internazionale della Sedia, Udine,
Italy; (0432) 520720.

October 17-19: Designer's Saturday, A&D Build-
ing, IDCNY, D&D Building and other designat-
ed locations, New York; (212) 826-3155.

October 28-31: IDI Europa 91-The International
Contract Interiors Exhibition, RAI Gebouw,
Amsterdam; 31 (0) 20 54912 12.

November 8-13: Tecnhotel, International Exhibi-
tion of Hotel and Hospitality Equipment,
Genoa, Italy: (010) 53911,

November 10-13: International Facility Manage-
ment Association IFMA 91, San Diego Con-
vention Center; (713) 623-4362.

November 20-24: International Furniture Fair|
Tokyo "91, Harumi, Tokyo; (44) 602 212523

January 6-9, 1992: Domotlex Hannover '92
(World Trade Fair for Carpets & Floor Cov-
erings), Hannover Fairgrounds, Germany;
(609) 987-1202.
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THE CLARTY OF A
— SIATEMENTS
REFLECTED INTHE
BRILLANCE OF
ITS EXECUTION.

i Wi Irnagine a glass so incredibly clear that,
. e when comparccl to onl'mary clear glass,
it's almost like loolzing t}u'ough nothj.ng
atall. A glass SO bright and brilliant it’s a
statement of e]egance in itself. That's
new Starphire”glass by PPG Industries.
And you've never seen anything like it before.
Furniture made with Starp}zire glass
brings an unprecedentcd liveliness and
sparlzle to its surroundings.

Its exceptional light transmittance
makes mirrors wsxl)ly l)riglxter, adding
jewel-lilae brilliance to a room.

Used in interior wa.ns, doors, and panels,
the outstand.ing clari’cy of Starpl:ire
g]ass lets {Ehe true colors of everythmg aroun&
it shine through. And its appealing light
blue edges provi(le a touch of richness that
orclinar_v clear glass just can't match.

. New premium Starplzire glass })y
' PPG Industries. A clear statement.
Brilliantly made. For more information,
contact your glass supp].iet, or call
1-800-2-GET-PPG to receive a free brochure.
Recleﬁmng Elcgancv. Bri“iantly.

=
= Starphire

Glass By PPG Industries
B e P e T LT T ST
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The Test of Time

o A i :

smooth-running envirc
hang-ups, hitches, fals
and overload

That's what the
ment is all about

It all begins with our legenda
relentless and uncompromising pur-
suit of perfection in bearing
drawer slides. Precision, long-lasting
slides that glide with a fluid motion so
silky smooth and whisper quiet, they

) virtually re-define the concept of
Accunlni s drawer suspensions. Superior slides
that substantially enhance the quality
RE I I N TI and value of fine furniture like no
lower-cost substitute can. Extra-
ordinary slides used by more manu-
MEANS A facturers than any other brand in the
world

SMOUTHEH Rwulm For fine office furniture and resi-
. dential use, A ride’s smooth open-
iIng makes the close effortless. That's

0PERAT|m the bottom line

So next time, make a motion to
specify Accuride

—Accuride

Because the c'°se 12371 Shoemaker Avenue, Santa Fe Springs, CA 90670
Should be Effortless (213) 903-0200 - FAX: (213) 903-0208

Experience the incomparable Accuride movement for yourself with our frae “executive pacifier” Just send a request on your company letterhead describing your interest in skides, and you'll receive a miniature (3%" long) velvet-touch Accuride slide in a biue velvet bag.
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Welcome to NEOCON 25

Calling designers to NEOCON 23, the World Congress on
Environmental Planning and Design, June 11-14, 1991

Chicago—An army that carries no weapons—interior designers, architects,
contract furnishings dealers, facility managers, industrial designers and
corporate decision makers from all 50 states and 43 countries—is descend-
ing on the Windy City for NEOCON 23, the nation’s largest contract furnish-
ings exposition, 1o be held at the Merchandise Mart from June 11-14, 1991.

These movers and shakers of the man-made environment will come principally to see new products. Nearly 90%
of the Mart's contract showrooms have already indicated they will have products to introduce.

In addition, NEOCON 23 participants will choose from a wide array of symposiums, exhibitions and spe-
cial events—including the International Federation of Interior Architects/Designers World Congress (see
below). The latter event will run concurrently with NEOCON 23, marking only the second time in the Federa-
tion's 15-year history that it has taken place in the United States. Another dividend: the first annual Interna-
tional Facilities Planning & Design Conference for senior-level facility managers, also open to qualified

NEOCON 23 attendees (see below).

For more information, call 800/677-6278 or fax 312/527-7782.

SCHEDULE OF EVENTS

MONDAY JUNE 10

8:00 am

Council of Federal Interior Designers Sixth
Annual National Conference

Interior Environments: Building
Today for Tomorrow. Keynote:
Scott Strasser, CRSS. Registration,
write CFID, PO. Box 27565, Wash-
ington, DC 20038. 18th Floor
Showroom.

9:00 am

NOPA Contract Furnishings Forum
Pre-NEOCON Seminar. $50 regis-
tration, call 1-800/542-6672, 1-
800/642-6672 in Va. Mart Plaza
Hotel 14th Floor Ballroom.

9:00 am

ASID/Mllinois Chapter and Allied Fibers
Health, Safety and Welfare for
Humans and Animals in Buill Envi-
ronments. Fred Malven, lowa State
Univ.; Dirk Lohan, Lohan Assoc.;
Paul Bluestone, Shedd Aquarium.
$45 lee, call 312/467-5080. 13th
Floor Showroom.

9:00 am

International Society of Interior Designers
Positioning the Interior Designer for
the Economic Times of the "90s.
Mary Knackstedt, Mary K Interiors.
$75 for credit, call 312/644-4743.
18th Floor Showroom.

4:00 pm
Institute of Business Designers Annual Meeting
Accomplishments of 1990, plans

for 1991. Merchandise Mart Con-
ference Center 841.

TUESDAY JUNE 11

8:00 am

Maharam/Vertical Surfaces

What on Earth Are We Doing?: 3-mile
walk to benefit Natural Resources
Defense Council. Call 516/582-3434.
Wolf Point across from the Mart.

10:00 am

1BD Foundation

The Color Payoff. Speaker: Dr. Nancy
Kwallek, Univ. of Texas, Austin. Mart
Plaza Hotel, 14th Floor Ballroom.

10:30 am
Exploring Ergonomic Flooring Surfaces
Effect of Flooring Surfaces on

CONTRACT DESIGN 77
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Walking and Standing. Speakers:
Steven Quint, Pillsbury Co.; Dr.
Mark Redfern, Univ. of Pittsburgh.
Moderator: G. Wentworth Smith.
18th Floor Showroom.

2:30 pm

New Building Products Databases

Over-abundant building products
information versus new information
tools and designers. Speaker:
Michael Chusid. 13th Floor Show-
room.

4:00 pm

IBD/NEOCON

Keynote: Global Interdependence,
The Challenge of a New World Mar-
ketplace. Speakers: Henry Grun-
wald, former editor-in-chief, Time
Inc.; David Gergen, U.S. News and
World Report. Expocenter.

8:00 pm

IBD

Midnight Affair: Evening of Mam-
moth Proportions, annual black-tie
gala honoring IBD/Interior
Design's Contract Design Competi-
tion. $65 lickets ($75 alter May 28)
benefit IBD Interior Design Intern
Development Program. Call
312/467-1950. Field Museum of
Natural History.

WEDNESDAY JUNE 12

8:30 am

Designs of the World: The Power of Innovation
Keynote: Designs of the World.
Speakers: Emilio Ambasz; Dakota
Jackson; Dianne Pilgrim, director,
Cooper-Hewitt Museum. Chicago
Theatre.

10:00 am

ABA Journal 7th Annual Law Office Design
Awards

Merchandise Mart Conference
Center 841.

10:30 am

Addressing the Nation's Housing Problem
Speaker: Charles Buki, AIA. Modera-
tor: Thomas Fisher, Progressive
Architecture. 13th Floor Showroom.

10:45 am

Design Editors Conference: Current Trends in
U.S. Commercial Interior Design

Editors of Contract Design, Interior
Design, Interiors, Progressive Archi-
tecture. For participants in the World
Congress of the International Feder-
ation of Interior Architects/Design-
ers (see below). State of lllinois Cen-
ter Auditorium.

1:00 pm

ASID/Interior Design/Joel Polsky Prize
Presentation to best new and reno-
vated NEOCON 23 showrooms.

Merchandise Mart Conference
Center 841.

2:30 pm

Indoor Air Quality in Carpeted Areas
Speakers: Dr. Marilyn Black, Air
Quality Sciences; Steven Chase,
Para-Chem: Dr. Bruce Tichenor,
Environmental Protection Admin-
istration. Moderator: Frank O'Neill,
Carpel & Rug Industry. 18th Floor
Showroom.

4:00 pm
Environment Under Glass: Biosphere Il
Speakers: Margret Augustine and
Mark Nelson, Space Biospheres.
Mart Plaza Hotel 14th Floor Ball-
room.

6:00 pm

ASID/lllinois Chapter and Allied Fibers

A Whale of a Good Time. $50 buffet
and aquatic performance. Call
312/467-5080. Shedd Aquarium’s
new Oceanarium.

THURSDAY JUNE 13

8:30 am
A New Joint Venture: Technology, Design and

Keynote: A New Joint Venture.
Speakers: Jerry J. Sims, Unisys;
Duncan Sutherland, Fitch Richard-
sonSmith; Paul Cornell, Steelcase.
Moderator: Jon Ryburg, Facility
Performance Group. Preceded by
best of new furniture and furnish-
ings al NEOCON 23 by Internation-
al Facility Management Associa-
tion and Facilities Design & Man-
agement. Mart Plaza Hotel 14th
Floor Ballroom.

9:30 am

Chicago Chapter AlA Interior Architecture
Committee and Interiors

Product display awards. Merchan-
dise Mart Conference Center 841.

10:30 am

ASID/lllinois Chapter and Allied Fibers
Environmental Responsiveness for
the '90s: Real World Concerns for
the Specifying Community. Call:
312/467-5080. Merchandise Mart
Conference Center 841.

3:00 pm

Business and Institutional Furniture Manufac-
turers Association

New Upholstered Furniture Flam-
mability Requirements in Public
Live-in Environments. Merchandise
Mart Conference Center 841.

4:00 pm

Design Leadership in Corporate America
Gorporations discuss their design
philosophies. John Kapioltas, ITT
Sheraton: John Loring, Tiffany;

Gordon Thompson 111, Nike. Spon-
sored by The Knoll Group. Mart
Plaza Hotel 14th Floor Ballroom.

FRIDAY JUNE 14

7:30 am

BIFMA Breakfast

Annual gathering of BIFMA mem-
bers. By invitation. Mart Plaza
Hotel 14th Floor Ballroom.

8:30 am

International Symposium on

Modem Architecture

Keynote: On Modern Architecture.,
Speakers: Daniel Urban Kiley, USA;
Raili Pietila, Finland; Ricardo Legor-
reta, Mexico; all recipients of Chica-
2o Architecture Award 1991. Chica-
go Theatre.

10:30 am

Unified Voice

Update on Design of the Organiza-
lion. Speakers: Ray Kennedy, ASID;
Lois Bennett, CFID; Betty McKee 'I're-
anor, FIDER; Michael Kroelinger, IBD;
Carol Jones, IDC; Shirlee Singer,
IDEC; Carol Price-Shanis, ISID; Ruth
Mellergaard, ISP; Nancy Barsotti,
NCIDQ; Jan Johnson, Governing
Board. Merchandise Mart Confer-
ence Cenler 841.

12:00 noon

Chicago Day at NEOCON 23

Open House for Chicago design
communilty with special show-
room events, presentations, lec-
tures and luncheon from noon Lo
4:00 pm. Merchandise Mart Floors
3,8,9,10 and 11.

JUNE 11-14

15th Biennial World Congress of the Interna-
tional Federation of Interior Architects/
Designers

Programs and meetings with lead-
ing designers from over 40 countries
spanning Europe and the Pacific
Rim. Events scheduled across
Chicago. Hosted by ASID and IBD.
$350 full registration, advance reg-
istration required. Call 312/527-
7553 or fax 312/527-7782.

JUNE 13-14

1st Annual International Facilities Planning &
Design Conference

For top-level facilities management
executives and corporate execu-
lives. $195 conference fee received
by June 7; $225 on-sile registration
fee. Sponsored by Merchandise
Mart; International Society of Facili-
ties Execulives; Massachusetts
Institute of Technology, Office of
Facilities Management Systems.
Call 312/527-7553.
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WesGroup & Equatior This office
system has the
Westinghouse
name on it,
which means
that it has the
engineering
excellence of
Westinghouse
in it, which is
why it has

the only lifetime
warranty in the
industry behind
it. For more
information call
1-800-253-4255.



A Designed and engineered for healthcare
and hospitality, Firetech V is Ametex's lat-
estintroduction. With five printed styles,
Firetech V is inherently flame resistant,
washable to 160 degrees Fahrenheit and
passed or exceeded all industry standards
for maintenance, fire safety and wear.

Patrician Furniture Company ofiers the
Palladium Series side chair. Perfect for
many applications, the solid cherry
exposed wood base is available with
three different architectural elements,
diamonds, squares or circles, for
added design interest.

Circle No. 265; Showroom No. 383

A A CANTRART RESIEN

Circle No. 262; Showroom No. 367-369

£
$y

Vecta's Ballet Table Series has
expanded to include versions with
modesty panels, connecting tops and
ganging for versatility in seminar
applications using the K-base. X-
based conference tables are avail-
able in wood veneer or laminate.
Designed by Douglas Ball, both the X
and K bases can fold.

>

Circle No. 255; Showroom No. 303

Cuns 0N 3?‘“

-§

New for NEOCON 23, EckAdams intro-
duces a line of executive seafing. The
Wood Spacer Collection is ergonomi-
tion to detail, the chairs deliver comfort
coupled with classic design.

Circle No. 259; Showroom No. 371

Offering classically simple design lines, durable functional
materials, and Gunlocke craftsmanship, Medley can fill near-
ly any application and aesthetic requirement. Options include
three edge details, cherry or oak wood and six finishes.

Circle No. 264; Showroom No. 318

MAY 1991



II)I'H\(‘

1 o
ing

itions

Reff System 6

If everyone installed
Reff System 6 then
everyone would be

surrounded with
rich wood surfaces,
everyone would enjoy

a startling attention

to craftsmanship
including details like
dovetail joinery,

and everyone would
have edges and
corners that were
softly radiused to
provide an overall
aesthetic simplicity
and drama. Sadly,
compliance is still
voluntary. For more
information call
1-800-253-4255.
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Condi's Brighton Series is a compre-
hensive collection of wood case-
goods including executive and sec-
retarial desks, returns, credenzas,
files, bookcases and tables. They
can be finished in mahogany, cherry,
oak and wainut. Complementary
seating is also available.

Circle No. 272; Showroom No. 389

S
Romeo, an original design from
Loewenstein, is perfect for corporate
or hospitality specifications. The
chair features a comfort contoured
back with sturdy, hidden construc-
tion and is available in 26 standard
finishes.

Circle No. 266; Showroom No. 353

MARKETPLAGE

A Imagine one furniture system that
supports healthcare facility needs,
laboratory requirements, traditiona
offices and the factory. This NEO-
CON, American Seating will
demonstrate how its system can
cross the traditional boundaries
associated with systems furniture.
The compatibility results in continu-
ity, inventory condensation and
reconfiguration flexibility.

Circle No. 268; Showroom No. 39¢

To increase productivity, reduce absenteeism and promote higher
spirits in the workplace, CenterCore introduces Airflow 2000. A
revolutionary air filtration system designed to combat “Sick Build-
ing Syndrome,” Airflow 2000 is designed to complement Center-
Core's Spacemaker 2000 office furiture system. Using cleanroom
technology, Airflow 2000 removes all types of airborne particulates.

Circle No. 263;
Showroom
No.314

-

Created by Susan Lyons for DesignTex, Topkapi
and Intarsia are completely reversible fabrics.
Intarsia, 547 silk and 46’ polyester, is reminis-
cent of wood inlaying and is available in 18 color-
ways. Topkapi, 70 cotton and 30 rayon, is a clas-
sical floral damask available in 24 colorways.

Circle No. 250; Showroom Ne. 3-121

_—

-

Customer response to St. Timothy's uphol-
stered back chair introduced at NEOCON 22
served as our inspiration to create a new adap-
tation of this frame. A more transitional, open
back version of the revived banker’s chair cre-
ates a look suitable for universal application.

Circle No. 267; Showroom No. 3-100

A A CANTRACT RFRIEN
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Triuna Collection is a

omprenen

he collection includes desks,
redenzas, U-desks and upper
torage units. The Triuna table line
cludes table desks, conference
ind occassional tables.
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MARKETPLAGE

The Continental Table and Workwall are finished in “Granite” and
Lucent, two new surfaces offered by Nienkamper. The surfaces were
developed to apply over medium density fiberboard, eliminating the
need to exploit tropical woods like mahogany, while appearing luxuri-
ous and natural. “Granite” is available in three colors while Lucent is

offered in three mahogany tones.

Circle No. 254; Showroom No. 349

——

Galaxy, a table top and base program perfect for cafe-
teria and dining areas, is offered by Howe Fumiture
Corporation. Virtually endless variation in color, mate-
rials and style make Galaxy an appropriate table for any
corporate dining setting. Tops are available in QN
four materials, three shapes and a number of
colors. Three different materials, and a variety
of details add edging options. Bases are
offered in nine style and a variety of finishes.

Circle No. 257; Showroom No. 340

-

Harden has added decorative veneer
tops to its Custom Conference Table
program. The tables, which are offered
by the inch, now have flexibility in the
top shape, configuration, edge style,
veneer type, patterning and inlays. All
tables will be specified with one of the
four standard Harden base styles.

Circle No. 271; Showroom No. 3-124

>

The Ess chair, AGI's newest addition to executive seating,
was inspired by and named after The Esses, the curviest
part of a speedway track that resembles the letter s. Ess
mimicks The Esses with its sieek, free-flowing design. The
chair features a knee-tilt mechanism and forward pivot/tilt
adjustment. Fingertip height adjustment is available. The
Ess is offered in fabric or leather.

Circle No. 256; Showroom No. 339

Designed for the hospitality and institutional markets, the 7400 Series
is High Point Furniture Company's latest reception introduction. Con-
sisting of seven components pieces, the 7400 Series offers many
design options and is available in hundreds of Wilsonart laminates.

Circle No. 269; Showroom No. 333

Designer Frederick Poisson has created Bristol, an elegant transitional
line for the corporate office for Halcon Corporation. With gracefully flared

edge details, accented with inlaid marquetry, Bristol includes flexible
componentry to adapt to any functional and aesthetic requirements.

Circle No. 273; Showroom No. 336
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Herman Miller, Inc. introduces Relay™
Furniture, a group of freestanding
pieces designed for use in areas that
require moment-to-moment flexibility.
Designed by Geoff Hollington, the ver-
satile, coordinated group allows the
user to adapt the pieces to individual
needs. The basic line includes free-
standing desks, tables, credenzas, bookcases and “ter-
ritory” pieces that establish boundaries.

Circle No. 253; Showroom No. 310, 321-328

—1
-

Harbinger introduces Woodlands, a new
dimension in cut and loop technology. Its
organic styling and colorations are reminis-
cent of natural themes. Constructed of 100%
DuPont Legacy, Woodlands will be available
in a broad range of colors with no minimum
yardage requirements.

Circle No. 252; Showroom No. 377

-
_—

A TheJamestown Collection from

To simplify the designer's job, Lackawanna Leather zi;a;l;ﬁr;m:; '“'?“"";:;y‘“'

has introduced the Colorbox. Over 350 standard : tnsllals,

colors have been collected in 12 color groups. Ifa construction and meticulous hend
g craftsmanship. Available in wainut

different quality is desired, a custom strike-off can
be sent within 72 hours. The Colorbox also con-
tains pricing, specifications, facts booklet, sample
request order forms and box registration card.

or cherry veneers, the Jamestown
Collection is standard in laminate
tops for high work intensive envi-
ronments. Six wood veneer tops are
also available.

Circle No. 260; Showroom No. 337

Circle No. 307; Showroom No. 383

4__
The HON Company adds
93000 Series furniture to
its collection. The new .
veneer series includes Panel Concepts/PCl Tandem
single and double has introduced a new work
pedestal desks, creden- surface option called Silhou-
zas, peninsula worksur- ettes for the System 2Plus.
faces and right and left The extended line now fea-
returns. The 9300 Series tures a radiused, curvilinear
also offers a bridge unit that widens design options to work surface. The laminated
include a “U” arrangement. Complementary acces- surface may be specified in
sories are available. The 9300 Series is available in six inch increments and a
walnut, mahogany, medium and dark oak finishes. choice of 8 colors. Delivery time is 4 to 6 weeks
Circle No. 251; Showroom No. 3-111 Circle No. 261; Showroom No. 330

36 CONTRACT DESIEN MAY 1991




Introducing OPTIONS and some innovative rethinking
of the panel systems business. OPTIONS flexibility
permits you to address a variety of corporate levels
with interchangeable product and a universal design
theme. The scope of the offering is almost limitless,
including stackable panels, free standing modular
furniture and a wide collection of coordinated fabrics
and finishes. For more information on the exciting
new OPTIONS System, contact your local EOC
Showroom Service Center, representative, or:

EX
~ EXECUTIVE OFFICE CONCEPTS

1705 ANDERSON AVENUE, COMPTON, CALIFORNIA 90220 800-421-5927 (CALIF. 213-537-1657) FAX 213-603-9100

BOSTON / CHICAGO / COMPTON / DALLAS / DENVER / LOS ANGELES / NEW YORK / PHILADELPHIA / SAN FRANCISCO / WASHINGTON DC

Circle 25 on reader service card



MARKETPLAGE

The richly colored Canterbury Tapestry is part of

Brunschwig & Fils spring contract offerings.

The contemporary French design of lush

grapes, berries and leaves are available in
three colorways.

Circle No. 279; Showroom No. 6-121

-
-

-
L

Designed by John Hutton for Donghia Furniture, The
Apparition is a leaner, trimmer version of the Chesterfield
Sofa. Its graceful lines, pinwheel tufting, solid wood legs
and tightly upholstered seat create the perfect balance
between formality and comfort.

Circle No. 274; Showroom No. 600

-
L

Scalamandre introduces New Age carpet, a member
of the Transformation Collection and 100”% DuPont
Antron. New Age’s pin dot pattern was created to

coordinate with Attitude carpet, another member of

the Transformation line. Both are offered in 12 colors

and have 10 year warranties.
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Circle No. 276; Showroom No. 627

PR P
rd s r ety

AL

The document for Met was a Matisse
inspired curtain, produced by
Schumacher for the Metropolitan
Opera in 1966. Schumacher now offers
the pattern on a much smaller scale in
worsted wool. The fabric meets

California flammability standards and is

perfect for all contract applications.

Circle No. 275; Showroom No. 6-133

3 8 CONTRACT DESIGN

Grey Watkins presents the three refreshing fabrics of the Monte Carlo
Collection. Les Fleurs Mysterieuses features enchanting floral
bouquets in six colorways. Iridescence offers 60 shimmering
colorways. Available in
four colorways, Granda's
willowy leaves trace a
graceful path.

Circle No. 278;
Showroom No. 6-113

Designed by Henrik Liisberg, Helikon's
Lyric Series seating collection will debut
at NEOCON 23. The simple lines,
graceful waterfall edges, walnut inlays
and solid construction create
sophisticated and comfortable seating.
Frames can be ordered in 10 standard
finishes of oak, mahogany, cherry,
walnut and maple. Available as a caster
base task chair or side chair, both are
offered with open or closed arms.

Circle No. 277; Showroom No. 6-158
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People work better

when they have proper support.

With support comes better
performance.

Suspa height, back and seat
adjustments — virtually the
standards of the industry —
support a number of posi-
ions on millions of chairs.
Suspa gas cylinders and tilt
ontrols provide a variety of
adjustment ranges. And they

are adaptable to a full range  ability and performance. We
of swivel seating products, know that whenever people
evolving from the familiar take a position, they need
cartridge-type construction. proper support.

Standpipe configurations are

For details contact:
nUMerous.

SUSPA, INCORPORATED
Are we in a position to sit 3970 Roger Chaffee Dr., S.E.
back? Not at all. We're Grand Rapids, MI 49508
improving and refining our Tel: 616/241-4200

designs for even greater reli-  Fax: 616/531-3310

Circle 26 on reader service card
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MARKETPLACE
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—
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One of nine new fabrics in
Camegie's latest upholstery
collection, “Lines and
Shapes,” this cotton/rayon/
wool fabric is called Connect
the Dots. Suitable for con-
tract upholstery and panel
applications, the fabric comes
in nine colorways.

Circle No. 280; Showroom No. 851

-

The new Zygo Thin Collec-
tion from Tuohy derives its
bulll-nose edge detail from
Tuohy's Zygo series and
reduces it to a smaller
scale: all tops are just 1
1/8 inches thick. A broad
range of modular casegoods are offered in only the finest hardwoods,
including cherry, maple, mahogany and oak, in a variety of finishes.

Circle No. 289; Showroom No. 880

—_
Lunstead, A Haworth Com-
- pany, features Olympia, a
Artemide presents two new Halogen floor contemporary series of
lamp designs for NEOCON. Monjuic, desks, credenzas, retums,
designed by Santiago Calatrava, has a bridges, bookcases and
body/base of molded rigid expanded superstructures, Book-
polyurethane; Utopia Floor, by Emesto Gis- matched veneers, in all
moni, has a metal-painted aluminum body Lunstead finishes, are oak and
and a silk-screen glass diffuser. walnut, with maple, cherry or mahogany options.

Circle No. 285; Showroom No. 808 Circle No. 281; Showroom No. 830

Girsberger Industries introduces Primar, a
completely ergonomic chair line, with such
features as pneumatically adjusted seat
height, independently adjustable/lockable
seat and backrest inclination and optional
adjustable lumbar support. Strong yet
lightweight polymers replace metal materials
to ensure toughness and maneuverabilty.

Circle No. 282; Showroom No. 845
-

The SPATZ Table collection, designed
by Lisa Smith and Laurence Choros, is
offered by Mueller, A Haworth Compa-
ny. Featuring four-legged occasional
and pedestal-based conference tables
in multiple shapes and sizes, the col-
lection layers a visual and spatial
approach to edge and base detail.

Circle No. 284; Showroom No. 830
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Presents Medley —
A composition of all the
altribules expected

Jfrom Gunlocke —
unexpectedly priced.

MEDLEY

f
Casegoods that respond Lo
the tempo of today’s market.

THE GUNLOCKE COMPANY
Wayland, New York 14572

1-800-828-6300




MARKETPLAGE

Comforto, A Haworth Company, introduces System 18, an eight
chair ergonomic seating series including executive, management
and task models. Designed by Comforto's Bernd Crabus, the series
incorporates a bio-synchronized seat, tilt-lock seat and responsive

Circle No. 290; Showroom No. 830

—_—

Prismatique Designs
Ltd. announces a
new addition to the
Prismatique 2000
Ventex program. The
L-shaped configura-
tion features a com-
puter corner, storage and filing, and is finished in
two-tone textured lacquer; the table desk is in
green granite with bronze-finished T-bases.

Circle No. 292; Showroom No. 893 3

2 2 CONTRACT DESIEN

back adjustments. Conference and visitors chairs are also available.

—_—
Inspired by the mosaic
tiles of the Far East, Arc-
Com'’s latest fabric,
Bargello, creates the illu-
sion of layers of colors,
mixing organic and geomet-
ric shapes. Bargello is avail-
able in nine colorways.

Circle No. 286; Showroom No. 888

-

CCN International’s Tocotta series is
offered in over 100 different finish com-
binations, in a choice of cherry or wal-
nut with contrasting or matching
detailing and tops in standard or exotic
veneers or leather.

Circle No. 288; Showroom No. 857

Collage, a new collection of guest con-
ference seating from Kimball Office Fur-
niture is offered in eight distinctive mod-
els, all designed by Earl Koepke. Avail-
able in any Kimball finish and fabric
(including COM), Collage completes con-
temporary, transitional or traditional
office environments.

Circle No. 283; Showroom No. 825

MAY 19291




PROBLEM

Tables arriving from so many different places they should have
passports. And you need a phone book to keep track of which
source is accountable for this base and that top.

SOLUTION Until Howe. We filled in the blank on our order blank to
provide you with cafeteria tables as durable, flexible and stylish GOO“

as the training and conference tables that made you think of

Howe in the first place. We call our new table offering “Galaxy” s
because it makes such elegant use of your space. Just one

source in the universe for all your tables. Howe smart.

WE HEAR YOU CALL: (203) 374-7833

Cirele 29 an reader servica card



MARKETPLAGE

Coral of Chicago's new collection,
Standard Wools, offers three patterns
of flame-retardant, heavy duty
abrasion-resistant 54-inch wool
blend upholstery fabrics. Wool
Admiral, of 90 wool and 10%
nylon, is available in 20 colors;
Wool Crepe, of 60% wool, 40%
nylon, is available in 18; Wool
Sovereign, of 75 wool and 25°
nylon, is available in 34.

Circle No. 287; Showroom No. 800
el

—
<

The Taylor Companies announce the newly-formed Tay-
lor Texdtiles, Inc., a comprehensive line of fabrics and
leathers. Shown here is a sophisticat-
ed 100% worsted wool available in
several rich colors, as part of the line
of over 15 fabric patterns also featur-
ing damask tapestry and jaquards in
both wool and nylon blends.

Circle No. 291; Showroom No. 855

-
L

Haskell of Pittsburgh offers the System One Cube
Desk, the components of which can be used as
freestanding units in an infinite variety of work
station configurations to create a totally integrated
work environment. Dramatic CONforma wood

veneer work surfaces are available in six finishes; there are 27 lami-

nate colors and 33 paint colors.

Circle No. 296; Showroom No. 810

-
_—

BASF and Arris Carpets introduce five collections, each with
four designs, all treated with Scotchguard Carpet Protector
and tufted with Zeftron 5000 solution-dyed filament nylon.
Pictured is a fabric from the Batik Collection, which consists
of four heathered graphic patterns designed for corporate,
hospitality and health care markets. All of the collections
come in 10 colorways, are rated for traffic classes Il or lll, and
include Zefwear 10-year itd. warranty, Zefstat Anti-Shock Car-
pet Itd. warranty and the BASF Colorfast warranty.

Circle No. 294; Showroom No. 850

-

>

Haworth, Inc. has expanded
its PLACES office furniture
with an extenisive new
series, New Views, designed
to improve work flow and
team interaction without
sacrificing indi-
vidual privacy.
Circle No. 295;

Showroom
No. 830

Executive Office Concepts unveils the new Options System, which
expands the scope of current panel system environments with new mate-
rials, textures and finishes; new mid-line panel raceways; and 11 edge
detail choices for counters and work surfaces. A new collection of
(specially textured polyurethane) finishes are now available in coordinat-
ed pastel colors with matching laminates. Eleven standard wood veneers
and a variety of decorative veneer inlays round out the collection.

Circle No. 293; Showroom No. 874
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ANTRON LUMENA

Solution Dyed Fiber

Circle 15 on reader service card
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MARKETPLAGE

-
Enzo Berti has designed
the Portofino for Atelier
International, Ltd. The
collection of small scale
restaurant/institutional
seating is available as an
arm or armless side chair
or pull-up chair, and can
be specified with a con-
toured hardwood or
upholstered seat.

Circle No. 304;
Showroom No. 9-100

if—

Geiger International's
Ward Bennett Collection
includes the Arc Table. Its
elegant use of curved and
straight edges make the
Arc Table perfect for many
contract applications. The arced center panel and top can be speci-
fied in a broad range of Geiger veneers with contrasting finishes.

Circle No. 311; Showroom No. 934

Robert A. M. Stern has created fabric for HBF Textiles that
are romantic and evocative, sinuous yet ordered, and play-

ful but sophisticated. Ferronnerrie, a cotton blend

jacquard, displays formal rhythm. Dionysia, also a
cotton biend jacquard, has a more whimsical
pattern. Volute strikes a balance between
formal and playful with its swirl of lonic
columns. Itis a blend of cotton and wool.

Circle No. 297; Showroom No. 909

-

-

The Elite offers original design featuring an
updated traditional look for today's execu-
tive. Made by Gregson Furniture Indus-
tries, Elite boasts beautiful arm detail and
hand button tufting.

Circle No. 308; Showroom No. 923

GF Office Furniture has added a twist to
its award winning 40/4 chair: arms. The
new design can still stack 40 chairs four
feet high and is offered in fabric, painted
steel and wood.

Circle No. 306; Showroom No. 916

MAY 1991



e reviews are in....

tho end to end rack. . . . fabletnduser

eat selection of finishes.... .mueDies
...enlightening...beautifully designed. . . e woi
..well engineered..... . .ropulr s
acks without marring. ... «offceand Table Mogazine

e selection of laminates is, well,
thing short of amazing. . .kiing bl weeky

ur stars...tables were delivered
fore the deadline. . . .ToblesMagozine

ke a test drive today -
high Performance Folding Table.

g\ersteel

PO.Box 850

Jasper, IN 47547-0850
800.876.2120

FAX 812.482.9318
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MARKETPLAGE

deSede of Switzerland introduces the DS-4000 series,
designed by Paolo Piva. Constructed around a light aluminum
frame, clad in high quality leather, the 4000 is available as a
high or low back, with or without arms, in all leather or
leather/fabric mix and with many different pillow treatments.
The broad repertoire offers flexible style and comfort.

Circle No. 300; Showroom No. 993

—

Bernhardt presents Trilo-
gy, a comprehensive col-
lection of modular case-
goods designed to pro-
vide the ultimate flexibili-
ty in form and function.
Trilogy is available in a wide selection
of fine woods that feature veneer
inlays and marquetry.

Circle No. 309; Showroom No. 976

Designed by award wining designer
William Sklaroff, Roffman introduces
Profiles. This modular wood desk sys-
tem has nine distinctive
top and reveal details that
take the piece from tradi-
tional to contemporary.
Profiles is offered in
maple, cherry, mahogany
and walnut.

Circle No. 314;
Showroom No. 960-961

— "=

Based on the classic Grid
Frame Bench, Intrex intro-
duces the Grid Frame Col-
lection. Shown is the
Cross Grid table with a
sleek metal base that can
be topped in clear, tinted
or sandblasted glass.
== The entire Grid Frame
Collection is offered in a variety of fin-
ishes, colors and accents.

Circle No. 301; Showroom No. 993

The Straightwall System of modular planter/dividers
will be introduced by Architectural Supplements. The
sleek system features a unique pivot which allows the
modules to rotate in any direction. Complementary
accessories are available and there is a five year guar-
antee against leakage and corrosion.
The Straightwall System is offered ina
variety of finishes and colors.

Circle No. 302; Showroom No. 993

Now designers have the opportunity
to mix, match and contrast table
edge and base colors with ColorEase
program from Redco Mfg. Company.
Ten colors, in vinyl or Granite Edge,
correspond to laminate selections
while powdercoat paints for the base
are also available.

Circle No. 313; Showroom No. 915A
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A Eldon Office Products has added six new

| products to its Eldonwal system, which cre-
ates workspace out of empty wall space, and
has introduced Graphite Gray and Sand as
color options for its Image 500 collection,
including over 25 desk accessories.

Circle No. 328; Showroom No. 10-152

Comtech, Durkan’s new contract divi-
sion, has focused on pattern with its
new offering, Profile/Image. Available
in 11 colorways, Profile and Image are
composed of a uniquely textured loop,
to fully express graphics and color.

-¢

Bonaventure's Kensington series features Neoclassic designs by
¢ Stanley Jay Friedman in both pull-up and lounge versions. The
Circle No. 335; Showroom No. 10-146 transitional design is well suited to both Bonaventure leathers and

fabrics, and is offered in a variety of Bonaventure wood finishes.
Peter Pepper Products introduces an extensive collection of cylinder, cube and curvilinear drum

tables, available in 28 sizes. Rich veneers in cherry, maple, walnut, mahogany and oak; a spectrum Circle No. 323; Showroom No. 1033A
of durable laminates; 10 polished marbles or granites; 4 Avonite surfaces; thick clear glass; and
square, radius or beveled edges give the designer a range of design solutions.

Circle No. 336; Showroom No. 1094 >

Nova Office Furniture has upgraded the
functionality and adjustability of its line of
computer casegoods furniture by work-
ing with ergonomic specialists and gath-
ering feedback from current users. Spe-
cific improvements in the keyboard draw-
erand the CRT support reflect Nova's
commitment to fine ergonomic design.

Circle No. 332; Showroom No. 1038

Fixtures Furniture offers the discovery passive plus collection of elegantly-
styled chairs with state-of-the-art passive ergonomics. With easy-to-use
controls, comfort and ease of operation, discovery passive plus is featured
in operational and sled base visitor chair models in three frame finishes.

Circle No. 327; Showroom No. 10-160

MAY 199




Invisible Seams™

modular art that makes
creativity... Magic.

Now
llusion can parallel Art
introducing Invisible Seams
Milliken modular carpet
all the Beauty.
all the Performance,
all the Advantages.

not a Trace of evidence

in cut pile. in loop pile
the Possibilities

grow every day.
changing the face

of modular carpet—

now and Forever,

Milliken creates the Vision
at Neocon 23, Space 1825,
June 11-14, 1991

FEATURED:

Dalesman P/3612

Color 22: Jeweled Ash/Plum
For further information, call
1-800-241-2327.

Circle No. 45

DUPONT

ANTRON'LEGACY

TTWDN

Constructed of DuPont ANTRON"LEGACY
Type 6,6 Nylon for-a new standard of
appearance retention

MILLIKEN

CONTRACT




A From LUI's Studio Collection, this pri-
vate office solution includes a free-
standing desk and back unit with flip-
per door overstorage and credenza.
The entire Studio Collection is available
in any standard laminate from Neve-
mar, Wilsonart, Formica and Pionite.

Circle No. 338; Showroom No. 10-102

—_—
Martin Design Inter-
national presents
Spazio, a new collec-
tion of systems furni-
ture offering fiexibility
and maximum cluster
versatility. Electronic
service channels con-
ceal wiring, radius edges soften work surfaces and columns, and
the collection features nine base stands, angle connectors and
executive radius support modules and cabinetry.

Circle No. 320; Showroom No. 10-112

MARKETPLAGE

Steelcase introduces Commuter, a
mobile computer stand ideal for occa-
sional computer users. Commuter effi-
ciently accommodates computer equip-
ment with its wires, cables and acces-
sories in a portable, easy-to-stow unit.

Circle No. 337;
Showroom No.
1032,1118

-

Grahl Office Ergo-
nomics has devel-
oped the new
“Hugger” Duo-Back to relieve back strain by supporting the
back while encouraging constant shifts in posture. The chair
helps prevent injuries and back strain by allowing the back
muscles to move freely, allowing for a healthier posture.

Circle No. 330; Showroom No. 10-154

-

Human Factor Tech-
nologies infroduces a
new line of ergonomic
accessories called
Body Guards.While the
majority of the Body
Guards product line are
proactive devices or designed to prevent injury, these new wrist, fore-
arm and foot rests, along with counterbalanced sling supports, are
intended to assist employees with a trauma injury returning to work.

Circle 324; Showroom No. 1098

>

Kymera, a new division of Mannington
Carpets, Inc., introduces Parthenon
commercial carpet. Featuring a kalei-
doscope of color in a multi-textured
loop pile, Parthenon uses Man-
nington's Intertuft technology to
combine yarn-dyed with space-

dyed DuPont Antron continu-
ous filament nylon.

Circle No. 339;
Showroom No. 10-166
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WE HAVE A LONG-TERM
CONTRACT WITH NATURE

For more than a century, Harden's foresters have carefully cultivated
THE FINEST CHERRY TREES FROM OUR VAST TIMBER LANDS
in New York State to make furniture that stands apart in its
SOLID WOOD CONSTRUCTION, NATURAL BEAUTY AND CRAFTSMANSHIP.
Harden. Where concern for the environment is in our nature.

VISIT OUR SHOWROOM AT NEOCON 23—SPACE 3-124.

contract HARDEN

HARDEN FURNITURE CONTRACT/DIVISION = PO BOX 2 MILL PONDWAY «iMECONNELLSVILLE, N¥/13401-1844  315/675-3600 » FAX315/246:2884

Nienlc 9 an saadar carvianas ~ard




MARKETPLAGE

—_—

Teknion Furniture Sys-
tems introduces its
newest line, Top Drawer
Filing Solutions. The lat-
eral storage system can
stand alone, or be used
with Teknion's systems
of freestanding products, and boasts
numerous options, colors and sizes.

Backed by Allied Fibers full ten-year com-
mercial warranty, Lowe's Carpet Corp.'s
new introduction is a collection of coordi-
nated texture patterns in Anso IV HP nylon.
Tassel Braid, Velvet Square and Silhouette

Circle No. 334; Showroom No. 1048

(leftto right) all achieve a woven pat-
terned look through Lowe's exclu-
sive Varaweave machine, and
are offered in 24 colors.

Circle No. 315;
Showroom No. 10-130
-
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Trendway Corporation debuts its new
group of ergonomic seating, Prelude.
Offering pneumatic height adjustment,
lock-back articulation and knee tilt, the
moderately-priced chair is available in
avariety of configurations and 64 col-
orways.

Circle No. 331; Showroom No. 1086

Quartet's Unimate Easel works as a
drawing board, projection screen and
flip chart. Unimate combines a white
dry erase hoard and a flip chart hold-
er with a unique holding mechanism.
Modern and stylish, the easle can
adjust height and angles.

Circle No. 366; Showroom No. 1035
:

The playful pattern of City Streets by
Monterey of 100 DuPont
Antron Legacy Nylon is creat-
ed with space-dyed yams
and black accents. Car-
pets of Antron Legacy
feature improved soil
resistance, and hence,
better appearance
retention.

Circle No. 340;
Showroom No. 10-111
-
System 2/90 Thin Modular Facility Sig-
nage offers all the quality and flexibility
of System 2/90, yet is 507 thinner, with
a more refined profile. Like its forerun-
ner, System 2/90 Thin is offered in ABS,
wood veneer and brushed aluminum,
with copy applied to removable inserts.

Circle No. 318; Showroom No. 1043

—I3
-
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Charlotte will introduce a side chair, designed by Bruce G A LO R £
Sienkowski at NEOCON 23. The chair's combination of molded % S

plywood seat and back with a formed steel base creates an excit- Q,

ing juxtaposition of aesthetics. Available in arm or armless ver- Q
sions, the chiar may be upholstered with a removable slipcover. Q

Circle No. 350; Showroom No. 1167-8 4

a H \\ ; | Y —
E Whimsical Traditions, Knoll-
Textiles’ NEOCON introduction,
was designed by Jhane Barnes.
Made up of 11 patterns and 52 color-
ways, the line includes seven upholstery and
four panel fabrics. Ranging from the conservative to the modern, Whimsical Traditions
addresses the rising demand for mid-priced contract textiles in bright, rich colors.

Circle No 368; Showroom No. 1111

Ideal for any setting
that requires quick,
easy to assemble
tables, Davis Furni-
Reff, The Knoll Group, offers System 6 panel supported ture Industries
as well as freestanding casegoods available on Quick- introduces a modu-
Ship ina complete palette of standard veneers. lar table series. The
tables can be
Circle No. 369; Showroom No. 1111 latched on to other
tables giving the designer configurational versatility. Legs are offerd in wood or powder
coated metals. The reversible tops can be specified in veneers or plastic laminate.

Circle No. 349; Showroom No. 11-116A

The Trio is the lates variation of a series of tables by Johnson
Industries, Inc. for conference and dining.
The base comes in two versions: where the
three columns radiate directly out from each
other or where they twist as shown. The two
base elements are available in a variety of fin-
ish and color combinations, as is the top.

Metro introduces the Albion Lounge
series by Robert Arko for NEOCON 23.
Albion is a design that is contemporary
in form and traditional in detail and exe-
cution. The series is available as a
lounge, loveseat and three-seat sofa, all
with reversible seat cushions.

Circle No. 352; Showroom No. 1149 Circle No. 345:
Showroom No. 11-100

\J
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Visit us during NEOCON in our showroom at the Merchandise Mart, Space 916

Since its introdu
in 1987, the Stre
System by GF

has been filling

office furnishing
between freest:
desks and pang
From the sturdy
of a desk, Stratt
vertically with st
display compor
dividers that mc
of available floc
and provide use

/g ﬁ?
workstations tail
their individual \
Stratum cluster
units can also b
reconfigured or

without disturbir
adjacent statior

With maximum-
storage pedest:
drawer pull opti
stacking storage
privacy screens
integrated Syste
electrical, Strat,
standing or clus
desks are what
are coming to

GF OFFICE

FURNITUR!
PO Box 1108
Youngstown, O
216.533.7799
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KI's Piretti Collection, which
includes exectuive, manageri-
al, visitor and stack chiars, has
been expanded to include the
Operational Chair in arm or
armless versions. All Piretti
seating incorporates passive
ergonomics. With the introduc-
tion of the Operational Chair,
the Piretti Collection can now
provide design continuity
throughout an installation.

Circle No. 347;
Showroom No. 1181
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Brayton International's new
BCN Beam seating features a
contoured frame that makes
a statement. The steel body
can be finished in chrome,
lacquered epoxy or double
coat metallic. Seat and back
can be upholstered in leather
or fabric. BCN Beam is avail-
able in three, four and five
seat capacities, with optional
arms and table tops.

Circle No. 354;

= Showroom No. 11-114
Vincent, the latest addition to the Ben Rose

Masterworks collection, is a bold scaled
landscape of sunflowers in season-related
colors. A jacquard uphostery fabric, Vincent
is a blend of 65 cotton and 35; polyester
and comes in eight colorways.
—_—

Circle No. 348;

Showroom No. 11-123 Afresh look in contem-

porary design is cap-
tured in the gracefully
arched arms and
exposed form of this
new dining chair from
Shelby Williams. Added
comfort is assured by
the Pyroguard Il foam
padded seat and back.

Circle No. 356;
Showroom No. 11-111

Cleator has design and engineered the
Optimum series to be one of the most aes-
thetically versatile casegoods ever offered.
The range of details and finishes allows for
over 90,000 design possibilities.

\ Circle No. 342; Showroom No. 1174
A Tasca, Faicon's new all metal stack chair, com- =
bines elegant lines with an extraordinary range of
finishes to produce a versatile chair. The Tasca
frame is available in chrome and in more than 30
colors with matte or gloss finish. The seat and back
are avaialble in 10 textured powdercoat finishes.

Circle No. 344;
Showroom No. 1191




Mill: Suncraft Fabric: Citiworks Fiber: Anso IV® HP

The Anso® Promise: V
performance without a doubt.

< If color is important to you, this is important to know:
high-performance Anso IV® HP, Anso IV® and Anso® brand nylon are more receptive to
color than other nylon commercial carpet fibers.
They dye a little deeper, and a little richer. Capturing those subtle nuances that can

make a dramatic difference in any interior you are planning.

What's just as important, Anso® brand nylon fibers have proven they help

carpets retain their new appearance. And to help make sure, we put each new construction
through grueling certification tests before we award it an Anso brand label.
So now you know:
for superior performance and style in commercial carpet, specify the

3 i Anso brand. Without a doubt.
\llied Fibers

s See us at Space 10-130
Allied Fibers

1411 Broadway Atlanta, GA Columbia, SC Los Angeles, CA New York, NY
New York, NY 10018 Nancy Warner Jon T. May John B. Johnson Robert Van Horn
(R1R) 391-5000 (404) 395-1415 (803) 77R-R700 (714) 983-9703 (R1R) 391-5188
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The rich and varied grain of exotic woods is K & B Galleries displays WaterFacets’ com-
captured in Pollack & Associates’ Woodwork. plete product line, including the Contempra
This all cotton Jacquard pattern is 54 inches line of Automatic Faucets. Using infrared
wide and is available in four sensing technology, Contempra Automatic
colorways. Faucets are ideal for any environment where
hygiene, water
Circle No. 357; conservation,
Showroom No. 1270 ease of use and
e e cost savings are
aconcern,
Circle No. 358;
Showroom
No. 1368
-

_

The Crescent Executive
Chair Series, new from
Councill, was designed by

Dakota Jackson’s ‘CuB.a High Cabinet (seen
here in proper perspective), is characterized

William Raftery to encom- by la_yered surfaces and geo-
pass s full range of execu- metric components and
tive, conference and guest appears to float on four cher-

ry wood legs capped in
bronze. Fronted with a sliver
of polished and brushed
parchment, the doors open to
reveal cubed and rectangular
components.

seating. Choose high or
medium backs, channel or
button upholstery, open or
closed arms, base styles in
wood or cast aluminum,
and a tilt swivel mechanism with pneumatic
or mechanical height adjustment.

Circle No. 367;
Showroom No. 1728

-

Circle No. 360; Showroom No. 1650

o (9
Milliken's Comfort
Plus™ backing
adds underfoot comfort to modular carpet. The
result of six years of development, Comfort Plus .
allows a 28 oz. modular carpet the comfort level Lees Commercial Car-
equivilant to a 250" heavier face weight, with pets introduces Sub-
higher performance and lower cost. Comfort Plus tleties, featuring con-
uses an open cell configuration, unlike the PVC temporary piece-dyed
foams used in cushioning. graphics with a subtle
tone-on-tone pattern. Con-
Circle No. 363; Showroom No. 1825 structed of Monsanto Ultron

Nylon, the 40 oz. textured cut
pile comes in 25 colors.

Circle No. 364; Showroom No. 1814
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New Ste r]Zﬁps to enhance
our National identity

We've taken Stepps another step away from the ordinary.
With medium cherry and medium oak wood grain laminates.

And with new options including free-standing CRT units,
cnbr-coa“d hardware kits and closed back hutches,

\\

A Nvlslon of mmbdl International Mcthg*m; (e

1600 Royal Street, Jasper, IN47549 \

1-800-482-1616 Cmdauoo-sassm b WL
Circle 37 on reader service card



Versatility + Flexibility = Arnold

CASEGOOQODS / TABLES / LIBRARY FURNITURE / VISUAL AIDS = WOODS / LACQUERS / MARBLES / GRANITES / LAMIN;

400 Coit Street, Irvington, New Jersey 07111 Tel 201 399-0505 Fax 201 399-7638
Now in the New York Design Center, 200 Lexington Avenue, Suite 610 / Tel 212 532-0075
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THIRD FLOOR
AGI Industries 339
Allsteel, Inc. 300
American Sealing 399
Ametex Contract Fabrics 36769
Atlanta Architectural

Textiles 324A
Bright Chair 3-123
CenterCore 314
Condi 389

Councill Business Furniture/
Southwood Reproductions 331

Decorative Firsts 312
Design'lex Fabrics 3-121
Douglass Industries 394
Eck Adams Corp. 37
Gunlocke Company 318
Halcon Corp. 336
Harbinger/div. of

Horizon Inds. 377
Harden Furniture 3-124
Hardwood House 300

Herman Miller 3-10, 21-28
High Point Furniture Inds. 333

Hon Company, The 3-111
Howe Furniture Corp. 340
IBD 341

Invincible Metal Furniture Co. 371
Kaleidoscope International Lid. 367
Keilhauer Contract Seating 360

Kinetics 366
Krug Furniture 306

Lackawanna Leather, The 337
L. & B Contract Industries 361
Lowenstein, Inc. 353
Lundia Systems for Business 107

Meridian 3-1156
Modulex 310A
Nienkamper 349
Novikoff 345

Ya0li 380
Patrician/DarRan 383

PCI-landem & Panel Concepts 330
Prince St. Technologies 3-125
Quaker Furniture 385
Rosemount Office Systems 365

Sligh Furniture Co. 3-101
Smith Metal Arts 318A

Smith Systems Mfg. Co. 313
Southwood Reproductions/
Councill Business Furniture 331

St. Timothy Chair 3-100
Vecla 303
Wolf-Gordon 355
SIXTH FLOOR

B. Berger 610
Baker Knapp & Tubbs 6-187
Betterman's 611
MAY 1991

Boris Kroll Fabrics 626
Brunschwig & Fils 6-121
Carpets by Desian 629A
Chicago Fabric Co., Inc. 6-120

Decorators Walk Showroom 622
Designer’s Choice 6-116 & 6-119

Donghia Showrooms 600
Edward Fields, Inc. 635
F Schumacher & Co. 6-133
Gretchen Bellinger, Inc.  6-118A
Grey Watkins 6-113
Helikon 6-158
Hinson & Co. 6-117
Interior Crafts 614
Isabel Scott Fabrics 624
Jack Lenor Larsen 638
Kittinger Company 6-158

Kirk Brummel Associates 629
Kravet Fabrics 6-128
Nicholas P Karas & Assoc. 6-113
Oriental Rugs International 6-140

Remien & Kuhnert Co. 6-107
Richard Norton, Inc. 612
Robert Allen Fabrics 633
Scalamandré 627
Seabrook Wallcovering 6-131
Stark Carpet 6-102
Stroheim & Romann 6-148

6-166
6-136

Thybony Wallcoverings
Warner Co.. The

Watson Smith 6-127
EIGHTH FLOOR
Arc-Com Fabrics 888
Artemide 808
BASK 850
Carnegie Fabrics 851
CCN International 857
Comlorto, A Haworth Co. 830
Coral ol Chicago 800
Cumberland Furniture Corp. 862
DecArt 846
DIFFA (Design Industries
Foundation lor AIDS) 8851
Dunbar 837
Eurosit S.A. 875
Executive Office Concepts 874
Frankel Associates 878
Girsberger Industries 845
Glassform Industries 819A
Haskell of Pittsburgh 810
Haworth 830
Interface Flooring Systems 848
Jack Cartwright 852
Jofco 843
Karmin 819
Kimball Office Furniture 825
The Knoll Group 868
Leathercraft 815

Lunstead, A Haworth Co. 830

Maharam 883
Metcor Manufacturing 834A
Mueller, A Haworth Co. 830
0.ES. 885
ace Colleclion 860
Prismatique 893
Scope Furniture Ltd. 879
Styline/OFS 885
The Taylor Companies 855
Tuohy Furniture 880

NINTH FLOOR

Adam James Textiles 9-120
\gati, Inc. 979

American Leather Mlg. 9-102
Amotek/Lusa 9-112

Architectural Supplements 993

Atelier International Lid. — 9-100
Baker Knapp & Tubbs 917
Bernhardt Contract 976
BIFMA 922A
Biltrite Nightingale 970
Boling Co., The 930
Brickel Associates 958
Brueton Industries 946
Gonwed Designscape 9-104
Deborah Ehlert, Inc. 918A
Deepa Textiles 959
de Sede 993
Estel 957
Executive Furniture 964
Geiger International 934
GF Furniture Systems 916
Gregson Furniture Industries 923
Harrington Textiles 915A
Hickory Business

Furniture/HBF 909
ICF/UnikaVaev 945
Intrex 993
Jasper Seating 900
JM. Lynne Co. 9-120
Lux Co., Inc. 9-104
Madison Furniture 929
N.D.L 962
Nevers Industries 9-104
Palazetti 996
Redco 915A
Roffman 960-61
Rudd International 9-113
Shelby Williams Office

I'urniture Group 929
Storwal International 901
Thonet/Madison 929
Unifor, Inc. 925
Virco Manufacturing Co. Corp. 932
Vitra 967
Weslinghouse
Furniture Corp. 901/906

Sfowroom
Directory
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TENTH FLOOR

Allied Fibers 10-130
Allyn Bank Equipment Co. 1067A
Al Trieber & Associates 1052
A-l Visuals 1092
Architectural Wall Systems 1040
Architex 1046
Armstrong World Industries 1059
Arnold Group 10-161
Artopex (U.S.) 1085
Ball Group, The 10-166
Bonaventure 1033A
B.PC. Industries 1040A
Buckstafl Co., The 10-134
Cabol Wrenn 10-116
Charvoz Corp. 10-105
Collins & Aikman Corp.  10-135
Creative Dimensions 10-168
Durkan Patterned Carpet  10-146

jgan Visual 1082

F.I. du Pont de Nemours 1097
E.L du Pont de

Nemours & Co. 10-111
Eldon Office Products 10-152
Fixtures Furniture 10-160
Flex-y-Plan Industries 10-144
Forms + Surfaces 1029
Gianni 10-124
Gilbert International 10-153
Grahl 10-154
Hayes Mig. Co. 1092
HLF Furniture 10-110
Human Factor

Technologies 1098
Inwood 1092
Jack Smith & Associates 1035
Jasper Desk Company 1039
Kinney Contract

Wallcoverings 10-141
The Knoll Group 1000
Kron U.S.A. 10-128
Kymera/Mannington Carpets 1066
La-Z-Boy Chair Co. 1050
LUI Corp. 10-102
Magnuson Group 1054
Martin Design International 10-112
MDC Wallcoverings 10-155
Metamorphosis 10-100
Nova Office Furniture 1038
Open Plan Accessories  1043-A
Packard Industries 10-108
Peter Pepper Products 1094
Precision Mfg. 10-118
Quartet Manufacturing Co. 1035
Rose Johnson 10-167

Samsonite Furniture Co. 10-44133
Steelcase, Stow & Davis 1032
Storwal International 10-148
Stratford Hall 10-147

System 2/90 1043A
Teknion 1048
Toli-Matico 1079
Trendway 1086
United Chair 1042
Versteel 1092
Vogel Peterson 1035
Witl, Robert L. Assoc. 1067A
Wright Line 10-115
ELEVENTH FLOOR
Alex Stuart Design 1162
Alma Desk Co. 1140
Ben Rose Lid. 11-123
Brayton International 11-114
Carolina Seating Co. 11-124
Charles McMurray Designs  1123A
Charlotte 1167-8
Chromceraft-Monarch Furn. 1146
Cleator Corp. 1174
Contract Furnishings Council 1190
CorryHiebert 1120
Davis Furniture

Industries 11-116A
Domore 1194
Furotex 11-121
Falcon Products 1191
Harter Contract 1129
JG Furniture Systems 11-118
Johnson Industries 1149
Kasparians 1175
KI-Krueger Int’l 1181
The Knoll Group 1111
Lunstead, A Haworth Co. 11-112
McDonald Products 1119
Metropolitan Furn, Corp. 11-100
Myrtle Desk Co. 1162
Nemschofl 1193
Nucraft Furniture Co. 1166

Richard Winter Associates 1169
Shelby Williams

Industries 11-111
Sina Pearson Textiles 1123A
Spinneybeck 1155
Standard Desk 1135

Steelcase, Stow & Davis 1118
Thayer, Coggin Institutional 1173
Vicrtex 1189
Wool Bureau 11-113A&11-114B

TWELFTH FLOOR
Hastings Tile & 11

Bagno Collection 1296
Koch + Lowy 1245
Lee Jofa 1270
Nessen Lamps 1224A

Patterson Flynn & Martin -~ 1226

Pollack & Associates 1270
Trouvailles 1221
Westgate Fabrics 12-120
THIRTEENTH FLOOR

Amaru Tile International 1306
American Floorcovering 13-154

American Standard 13-146
Dillon Carpet Corp. 1359
Dimensional Stone 13-167
Elon Tile 1374
Furotec Tiles 1308
Formica 13-150
Kohler Co. 1300
Shelby Williams Incustries 1348
Water Facets 1368
Wilsonart 13-150
SIXTEENTH FLOOR

Brown Jordan 1664
Casa Bique 1684
Chaircraft 1620
Councill Companies 1650
Crane Wallcovering 1632
Gold Metal 1696
Harden 16-100
Hickory Mfg. Co. 1620

Highland House of Hickory 1616
Southwood Reproductions
& Councill Craftsmen 1650

SEVENTEENTH FLOOR

Directional 1720
Dakota Jackson 1728
Grosfillex 1754
Halycon 1756
Hickory Chair Co. 1718
Samsonite Furniture Co. 1794
Tropitone Furniture Co. 1780
EIGHTEENTH FLOOR

Bernhardt Furniture 1871
Brian Andrew, Lid. 1820
Brintons Carpets, USA 1831
Carousel Carpet Mills 1832
Clemson Fabrics 1825
Couristan 1880
Jackson of Danville 1858
Karastan Bigelow 1873
Lees Carpel 1814
Masland, C.H. & Sons 1878
Milliken & Co. 1825
Patcraft Mills 1870
Ray-Shel Enterprises 1822A

Robert Allen Fabrics, Inc. 1866
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Aesthetic Excellence
In Rattan &Wicker Seating Design

SHOWROOMS IN PRINCIPAL CITIES WORLDWIDE

SHELBY WILLIAMS INDUSTRIES, INC.

Executive Offices: P.O. Box 1028 ® Morristown, Tennessee 37816-1028 ® Phone: (615) 586-7000 ® Telex: 46-11876 ® Fax: (615) 586-2260

Circle 34 on reader service card ©1990 by Shelby Williams Industries, Inc
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easure of your company

 Brunschwic g Fils

75 Virginia Road, North White Plains, New York 10603 Through architects and interior designers.
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PRODUCT FOCUS

GONTRACT
WINDOW
TREATMENTS

The evolution of Western architecture has been
marked by a steady progression towards more glass.
Yet the milestones of each new era, from Gothic
cathedrals to Modemn skyscrapers, have created new
problems with sun control and privacy. To this end,
blinds, shades and draperies serve a crucial purpose:
To tame the sun for indoor use.

BRUNSCHWIG & FILS

Maitland Woven Stripe is part of Brun-
schwig & Fils’ Spring 1991 contract col-
lection. Its sophisticated stripe design is
a woven blend of linen and cotton and it
is available in 11 colorways.

Circle No. 214

&8 CONTRACT DESIGN

MILLIKEN & CO.

Emerald City is a new mix of fabrics from
Milliken & Co. The color motif is enhanced
by cross-dyes and special patterning
through dobby and plain weaves. Scallops
and a satin solid are complemented by the
colton-rich looks of handwoven linen in
Roughtex. Milliken patterning technology,
along with some 40 color options (not
including custom-color matches) offers
unlimited design capabilities.

Circle No. 215

DOUGLASS INDUSTRIES

The In Vogue collection of woven uphol-
stery fabric from Douglass Industries
includes nine patterns, each of which
takes its name from a screen star. The
merchandising is appropriate since the
new Douglass color palette seen here
offers much in dramatic intensity. Pat-
terns include florals, flamestitch, ribbed,
trellis, cross hatch and an exaggerated
moire in 50 in-stock colorways.

Circle No. 211

ARCHITEX

Liz Jordan-Hill, the decorative division of
Architex International, introduces its first
print program. The Archiprintz Collection
consists of 50 colorways split between 13
patterns, hand-screened using discharge
dyes that become a part of the fiber. The
designs, produced in bright, vivid colors as
well as muted pastels, are floral and
abstracts with a loose, painterly style.

Circle No. 216

GUILFORD OF MAINE
Manufactured by Guilford of Maine for
LouverDrape, the Executive Series verti-
cal blind collection is available in 12 color-
ways designed to coordinale with a vari-
ety of open plan systems.

Circle No. 212
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LAZARUS CONTRACT

Lazarus Contract offers Pattern 7852
for contract window treatments. Avail-
able in 16 colorways, from pastel to the
deeper tones, this textural-looking fab-
ric is both attractive and tough enough
for any installation.

Circle No. 210

BEN ROSE LTD.

Ben Rose Lid. introduces Vector, a col-
lection of two mid-weight drapery fab-
rics, woven with fine wool spun Trevira
varns for soft draping, excellent sun
control and inherent flame resistance.
Surface interest is created through the
play of adjacent lustrous and matte
woven areas.

Circle No. 213

MAY 1991

PHIFER WIRE PRODUCTS
SheerWeave Style 2000 vertical blind
fabric is the most recent addition to
Phifer’s interior shading line. The vinyl-
coated fiberglass basketweave mesh
allows for good outward visibility while
maintaining privacy, and allows natural
light to pass through while reducing
heat, glare and fading.

Circle No. 220

DESIGNTEX

DesienTex introduces a collection of neutral
textiles with a natural color palette, devel-
oped for upholstery, drapery and wallcov-
ering applications. Designed by Susan
Lyons for DesignTex, this group of four fab-
rics, Dublin, Donegal, Killarney and Jaipur,
come in a variety of colorways.

Circle No. 219

AMETEX

The Firetech V collection by Amelex, woven
of 100% Trevira, consists of five designs
that can be mixed or matched. Firetech Vis
inherently flame resistant, washable to 160
degrees and passes all industry standards
for flame resistance, wash and wear.

Circle No. 217

SILENT GLISS USA

Silent Gliss USA features the Motorized
Vertical Blind System 2750, which can be
tightly curved for applications such as
bay, bow and corner windows. Systems
can be supplied with a full range of soft
designer labrics louvers in a variety of
thicknesses and colors.

Circle No. 218
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PRODUCT FOCUS

Layering of
Falinic
Ovep Steel

Did sparks fly when
two very strong
designers—0tto Zapf
and Deepa Thomas—-
teamed up at Allsteel
to create a single
new product, Aurora?

By Jean Godfrey-June

7 (O CONTRACT DESIGN

4 ndertaking the Aurora furni-
l‘ Lure system began as any-
thing bul business as usual

for Allsteel. For one, all facets of

the Aurora, lll.-based company
were employed in creating the new
system: engineering, manufactur-

ing, industrial design, customer

service, qualily assurance and cer-
Lified Allsteel installers. With
approximately $20 million al
stake, Allsteel encouraged a new
kind of thinking among its employ-
ees, the kind of thinking that gets
engineering staff talking to mar-
keting managers, and designers
talking to customer service reps.
Perhaps most notably, it has got-
ten a world-famous industrial
designer talking to one of today's
most Lalented textile designers.
The result: an office system that
purports to respond uncommonly
well to its users as it distinctly
shapes their environments. Indus-
trial designer Otto Zapf's source of
inspiration was in fact his end-
users, rather than esoteric design
theory. “I have never seen sharp
corners on a human being,” says
Zapf. “Furniture should correspond
to human beings. My credo is to
make offices as comfortable as
possible for people,” he maintains.
Textile designer Deepa Thomas
says that both she and Zapf share
a commitment and a passion for
the Kind of design that evolves

from human gut instinct rather

than endless market surveys. “If

you throw your heart and soul into
a design,” she maintains, “an
intangible magnetism resulls.”

Allsteel’s decision to combine
the two design talents has proved
an astule one. I have always felt
that the exchange of talents from
varied disciplines enhances the
success of a given project,”
observes Thomas. “Richard Heri-
ford (vice president, markeling
communications and design, of
Allsteel) has a great ability to facili-
Late the meeting of very diverse
Lalents for a common purpose.”

“Everything was rethought,
questioned and given a new
answer,” says Zapl. "Aurora is not
a design of a design of a design.” Al
first glance, the system is thicker
and more substantial than prevail-
ing office system designs; it seems
almost solt. According to Zapl, he
concentrated on crealing an envi-
ronment where workers can feel
comfortable and secure.

Humanity may have been the
focus of the design, but it took
proper engineering Lo bring it to
life. Multiple radii constitute the
foundations of Aurora, creating the
round, smooth, soft surfaces. All-
steel mounted a worldwide search
for a technology to create multiple
radii on laminated work surfaces.
While laminate can be rounded on

Otto Zapf (far left) designed the new
Aurora system for Allsteel (below);
Deepa Thomas' (left) textiles and
color palette were all a part of the
team effort.

linear edges, it cannot be on
curved pieces such as interior cor-
ners; multiple radii solved this
problem.

Convenience comes naturally
to Aurora's user-friendly design.
Allsteel’s studies indicated that
people like to move the technology
itself—such as computers—
rather than the entire work sta-
tion. Aurora boasts a new patent-
ed power base that allows users to
put outlets wherever they like. The
system's wire management is also
said to be one of the most adapt-
able designs today, converting any
panel into an energy panel even
after installation.

The system’s visual options
include a variety of panel inserts,
from fabric to wood, glass and
acouslical panels. Full mono-chro-
matic panel assembly is available
under one catalogue number, sim-
plifying ordering. One number
gives you a full panel, accent strip
in one of 12 colors, end caps and
base plate.

Aurora's surface materials
reflect an ongoing dialogue with
Deepa Thomas' extraordinary tex-
Lile designs. Thus, paint, laminate,
wood and accent colors were
developed in conjunction with the
fabrics themselves. “What | appre-
ciated most about the project was
that Allsteel gave us the opportuni-
Ly to make significant contribu-
tions to all aspects of the system’s
finishes,” Thomas states, “as well
as ils general styling.” She admits
that the Aurora project was chal-
lenging for Deepa Textiles, particu-
larly in finding Italian wood
veneers Lo complement her com-
pany’s lextiles designs.

For skeptics who may wonder if
this is the right time for yel anoth-
er system design, Allsteel is bank-
ing on the fact that Aurora should
not be perceived as just another
commodity product. Its unusual
pedigree hopefully sets it apart—
al least as much as two lalented
and highly independent individuals
named Otto Zapfl and Deepa
Thomas would allow, =&

Circle No. 201
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PO. Box 646
Jasper, Indiana
47546
812-482-6121
Fax #
812-482-9732
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9200

Motorized
Drapery Track

« Quiet, reliable and maintenance-free < Ideal for pinch pleat, S-Fold and

« Internal belt-drive operation Z-Fold draperies
permits the system to be curved and  « Available with optional remote control

reverse-curved « Covered by a five-year warranty ;
« Four installation versions for wall, Silgon\t' ﬂ'ﬁs

ceiling and recess mounting %ﬁ

SILENT GLISS USA, INC. » LOGANVILLE, GA / UNION CITY, CA « 1-800-241-2217
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PRODUCT FOCUS

Build A
House of
Thread

Did DesignTex
know what would
happen when it
invited

Richard Meier,
Aldo Rossi,

Robert Venturi and
Denise Scott Brown
to create textiles?

By Roger Yee

Richard Meier's textiles for DesignTex (above,
top) recall the intricate orthogonal geometry of
the High Museum of Art in Atlanta.

In Aldo Rossi's DesignTex patterns (above,
middle) are references to 18th and 19th centu-
ry gardens and cityscapes of France and Italy.

A fascination with things Japanese can be
glimpsed in Robert Venturi and Denise Scott
Brown's work (above, bottom) for DesignTex.
For DesignTex's Portfolio (below, left to right)

are Aldo Rossi, Denise Scott Brown, Robert
Venturi and Richard Meier.

hich would be more memo-
m rable—sending four famous

architects to the beach with
shovels and buckets—or inviting
the four to design contract tex-
Liles? See what DesignTex has
done with Richard Meier, Aldo
Rossi, Robert Venturi and Denise
Scott Brown before you answer. If
the new Portfolio collection of tex-
tiles designed by these talented
individuals can be believed, the
exercise gave each artist the
opportunity to try out some new,
unfettered and even playful steps.

Richard Meier's "Atlante,” a
finely rendered and detailed mer-
cerized cotton jacquard, “Analog,”
a variant, and “Abacus,” a satin
construction, could represent
abstractions of the dense, archi-
tectonic grids within his elegant
buildings. On the other hand,
Meier is quick to defend the value
of random playing with forms.
“Architects think they can make
something out of almost any-
thing,"” he believes. “It’s partly a
desire simply Lo make things."

Intrigued by textile design,
Meier wants to do more than
DesignTex is asking of him. If the
20th century artist is culture's
gadfly, the role seems Lo suil the
designer of such masterpieces as
the Hartford Seminary and the
High Museum of Art just fine. The
limits of textile making are whal
tempt him.

Picking up and examining the
mill test run of his pattern known
as the color blanket, Meier says,
“I'm intrigued by the color blanket
as a pattern in its own right. Look
al the variations in pattern, scale
and color that are here. Why not
use all 50 at once?”

For Aldo Rossi, “Italian Gar-
den,” a floral jacquard in cotton
that contrasts flowers and
balustrades, and “Marco Polo,” a
tribute to Venice's weathering
facades, are a welcome relief from
archilecture’s everyday con-
straints. “Fabric is an escape for
me,” he maintains. “I like fabric to
contrast with buildings, to be a fan-
lasia, a souvenir of 18th and 19th-
century tapestries from France and

 dine

Italy.” Appropriately, his DesignTex
fabrics are extravagantly expres-
sionistic—and so unlike such build-
ings as Gallaratese Housing Block
and Teatro del Mondo.

Interior design has not always
held a high priority in Rossi's
career. As he states, “It does not
make a big difference to me if [ do
not create the interiors of my
buildings. Architecture stands.
Stone is strong.”

Nevertheless, he looks forward
Lo projects such as a museum in
the Netherlands in which he will
design virtually everything in sight.
“I do not think it is easy to create
everything in an environment,” he
reflects. One possible indication of
what Rossi may try, aside from his
textiles for DesignTex, could be the
Hotel 1l Palazzo, in which noted
colleagues joined Rossi to create
lush, complex interiors.

Three textiles from Robert Ven-
turi and Denise Scott Brown
reflect the diversity of their inter-
ests. "Yukata” is inspired by
Japanese kimono fabric; “Raku”
recalls the unique surfaces of
Japanese pottery; and “Staccato”
harks to the traditional satin stripe
but restates with polka dots.

Is there a hierarchy to the visu-
al arts that ranks their textile
designs below their architecture?
“There have often been categories
established Lo define cultures as
high, middle and low,” Venturi
observes. “In this sense, the deco-
ralive arts could be typed as low. |
don’l agree.”

Venturi and Scott Brown do find
that architects’ interest in interior
design waxes and wanes, however.
“We seem Lo be in a time of intense
interest now,” says Scott Brown.
“Architects aren’t experts in interi-
ors because they don’t know the
rules. This enables them to invigo-
rate it.” For their own part, the
authors of Learning from Las
Vegas and Urban Concepts are
happy to explore textile design.
“Through trial and error, we've
learned a lot from DesignTex,” Ven-
turi offers. Agrees Scott Brown,
“It’s like a new trade for us.”

Where do the four go from
here? None has indicated to
their principal collaborator at
DesignTex, director of design
Susan Lyons, that the exercises
are over yel. Richard Meier could
be speaking for them all when he
confesses, “I just want Lo design
everything.” 2
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et The
Big
Picture?

If spatial
disorientation,
lack of privacy
and excessive
noise become too
much for today’s
white-collar
workers, they
just might bolt
for Haworth’s
New Views

By Amy Milshtein

7 /4 CONTRACT DESIGN

ing an expense report Lo Mil-

lie in accounting. The doors
open Lo a floor awash in a sea of
identical cubicles. Which one is
hers”? You make two rights and a
left. No, that's Beth from cus-
tomer service. You double back
and try a different path....

This irritating scenario is one of
the problems that Haworth is set-
ling out to solve with New Views,
eight products introduced Lo
enhance its Places system office
furniture. “We stepped back from
individual work stlations,” states
Ned Pleiffer, product line manager
for Haworth, “and looked at the
floor as a whole.” By seeing the big
picture, Haworth realized that sys-
tems furniture could be enhanced
Lo aid spatial orientation, privacy
and noise control.

New Views' cornerstone is a
cabinel. While a cabinel in itself
is nothing new, Haworth's ver-
sion gives work sLalions more

‘7 ou're in the elevator deliver-

flexibility and fresh aesthetics by
creating three-dimensional land-
marks that are easy Lo spol
above the vertical panels. Since
the cabinet replaces overhead
storage, panel heights can be
lowered, facilitating verbal and
visual communication. And by
replacing lateral and pedestal
files, the cabinet frees up space.
Despite the overall simplicity
of this unit, Haworth put consider-
able thought into its design. Two
patents are pending for it: one for
the flexibility of the upper and
lower units (they open in different
directions), and one for the con-
necting options (panels or desks
that mount on any corner ol the
cabinet or in the middle as a'l).
Privacy and noise control are
other formidable shortcomings

of systems fur-
niture that New
Views counters
with a corner can-
opy. This triangle
coupled with a
fluorescent light
fixture is sel six
inches above join-
ing panels, creat-
ing a telephone
booth-like enclosure. The big
question is, does il reduce com-
puter clatter and other noise?
“We are conducting scientific
testing now,” reveals Pfleiffer.
“But there is noticeable noise
reduction with the canopy.”

For pure aesthetics, New
Views includes an option panel
which allows designers to create
views into and out of work sta-
tions. The panel is a frame that
accommodates nearly anything:
vertical blinds, glass etched with
company logos or wood with cut
outs. One designer went so far as

Lo wrap the optional panel with
fishing wire, a far cry from cloth
covered walls.

Free standing support ele-
ments, contoured work surfaces,
mini-shelves and two different
light fixtures, one for the corner
canopy and a freestanding task
light, round out the New Views
product line. As more companies
choose the team approach to
doing business the demand for
system furniture promises Lo
evolve. With New Views, Haworth
sugeests that designers and
clients can achieve efficient,
functional systems that aren’l
boring, look-alike cubes.

Meel you by the New Views
corner canopy, Millie. &
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Haworth's New Views works even
when standard vertical panels would
not be appropriate. Such freestanding
elements as modesty panels and
support legs coupled with the new
cabinet (efd, allow furniture to be
configured in a variety of ways.

When used with the New Views line,
Haworth's Places work station gives
furniture new functional and visual
appeal. The lighted cormer canopy
(above) alleviates three of the
biggest complaints of systems
furniture: disorientation, lack of
privacy and excessive noise.
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More than just beautiful—this fabric*
is made of 100% Trevira® FR
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A Rally
for Team
Steelcase

The price-sensitive
middle market segment
of the office furniture
world has rising
expectations for chair
design, opening a
market niche that
Steelcase has
responded to in a most
uncharacteristic way

By Jennifer Thiele

7 & GONTRACT DESIEN

the product designer? When

he’s part of a design leam, in
which he plays just one of a number
of significant desien roles Lo bring a
project to fruition. Such is the case
with Steelcase’s Rally, an ergonom-
ic office chair that not only claims
innovative technology. but an inno-
vative, team-oriented development
process as well.

Rally began—as most products
do—as a marketing concepl,
intended to meet the need for
advanced, general purpose, multi-
task olfice seating in the mid-price
range. Steelcase marketing spe-
cialist Cheryl Baumgartner, who
was heavily involved in the project,
explains that market research
determined that the price-sensi-
tive middle market segment has
also come 1o have higher expecla-
tions in terms of chair design,
opening a market niche for a rea-
sonably-priced office chair with
good, sound, basic ergonomic sup-
port. “Rally features improved aes-
thetics and better technology. done
S0 in a simple, affordable way,”
says Baumgartner.

\esthetically, Rally satisfies the
oeneral need for a “newer looking”™
chair in its class, with its softly-
rounded, sculptured form and
crisp detailing that allow it to be
compatible with a variety of interi-
or design schemes. The bigger
story, however, is in performance.
By altering the Lilt mechanism,

\‘ hen is a product designer nol
‘ /

Steelcase designers have moved
the pivol point of the chair for-
ward, so the swivel-Lilt design has
a no-front-rise feature that pro-
moles proper posture and circula-
tion. When the user leans back, his
feet never leave the floor, prevent-
ing a cut-off of circulation to legs
and feet. Rally's advanced tech-
nology is evidenced in the fact that
it is one of the few chairs in its
class to meel the ergonomic stan-
dards of the American National
Standards Institute (ANSI).

To Steelcase, however, an even
bigeer success than the final prod-
uct itself is the method by which
Rally came into existence.
An eight-person team,
consisting of two experts
each from the company’s
marketing, manufactur-
ing, engineering and
design departments (with
additional input from
quality control and plant
specialists in iron, trim
and upholstery), collabo-
raled on the chair design
from inception to completion, first
establishing a list of criteria for
the final product and then merging
the know-how from each depart-
ment into a cooperative design
effort. The result is a product that
salisfies the requirements of
every department.

“We've ended up with a prod-
ucl that we can produce in large
quantities with high quality at a

good price,"” says Rally's senior
designer Bruce Smith. “It satisfies
our needs as manufacturers.
Hopefully it satisfies the user's
needs as well.”

Just now in its pilot production
run, Rally, being introduced in
June at NEOCON, has already
begun to profit from the team
effort. “Our goal here is to hit
introduction with a chair where all
the bugs have been worked out.”
says Smith. He indicates that the
leam design philosophy has facili-
Lated this process tremendously,
because il has given him an oppor-
Lunity to consider all aspects of
chair design, take advantage of a
tremendous amount of expertise
and garner instant feedback.

As for compromise, Baum-
garten admits that where require-
ments conflicted, Smith and the
team “worked smarl” by search-
ing for alternative solutions that
would satisfy everyone. As for his
part, Smith takes an unusually
enthusiastic view of teamwork for
a designer. "1 don’t define it as
compromise at all.” he insists.
“We looked at how we might prior-
itize the design requirements.
Then we satisfied those priorities
in the proper order, so we don’t
have any compromise.”

Smith does admit, “It required
lots of philosophizing.” Yet he
adds, "It was fun.” With individuals
like him on staff, Steelcase clearly
intends Lo deliver yet another bet-
Ler mousetrap—or ergonomic
chair—to the design world. =&
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Steelcase Rally (top) was created by a team
of marketers, designers, manufacturing and
quality control specialists and product and
tooling engineers. Team members (above)
are: Left to right; front row, Bruce Smith,
Dale Groendal, Cheryl Baumgartner; middie
row, Duane Nagel, Jim Massey, Jim
Abraham, Chuck Roossien, Dan Zokoe; back
row, Gordy Peterson, Brian Scholten, Dave
Pugh, Doug Smith, Jerry Yntema.
Photograph: Todd Halterman, Fotoworks.
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Partway
Out of th
Woods?

EOC’s new
Options program
dramatically
alters our
perception of
what its high-end
wood furniture
systems can do—
and for whom

By Roger Yee

~ Q CANTRACT DESIGN
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ave you ever noticed the
m often low-key but inescapable

presence of wood or simulat-
ed wood on automobile dash-
boards, household appliances and
interior surfaces that often don’t
appear to need it, especially those
made in America? Are we simply
unable to do without wood’s phys-
ical properties? Or could we be
reaching out for something trust-
ed and familiar in the ever
stranger world we are building for
ourselves? Whatever the reason-
ing, America has a love affair with
wood furniture that companies
such as Executive Office Concepls
(EOC) have exploited successfully.
EOC’s wood office furniture and
furniture systems in fine hard-
wood with traditional wood join-
ery have established the California
manufacturer’s distinct character
over the course of many years. IU's
a high-end image for fine tuning at
best—until now.

In introducing the new Options
program for its furniture systems
EOC is painting—literally—a dif-
ferent self-image in color, broad-
ening the economic range of its
product while incorporating many
of the same components present
in its furniture and furniture sys-
tems for corporate executives.
Color is not Options’ only variation
on its theme, of course. But its
appearance on what would other-
wise have been uninterrupted
expanses of wood has a startling
effect, associating this painted fur-
niture with a more technological,
pragmatic yet informal world than
EOC products normally inhabit.

Spelled out in stark quantita-
tive terms, Options offers a wealth
of choices: 16 finishes, including
six colors developed with San
Francisco designer Judith Green,
61 panel sizes, 11 surface edge
details, 20 drawer pedestals, 22
hanging cabinets, over 100 work
surface sizes and shapes, and

such technological features as
mid-level power raceway, task
lamp, air purifier, miniature track
lamp, slotted metal shell organiz-
er and sound masking. Bul the
heart of this program is the tex-
tured polyurethane or Polytex fin-
ish—available in soft gray, soft
blue, taupe, “Stellar” pale laven-
dar, “Featherstone” blue-gray and
black—that EOC can apply over
medium density fiberboard (MDF)
in lieu of fine wood veneers.
Polytex is one of numerous
responses by California’s furni-
ture industry to tough new air
quality standards put forth by the
Air (Quality Management District
(AQMD) of seven Los Angeles
Basin counties. “We worked hard
with a supplier to produce a solid

coating for application on porous
materials to meet AQMD stan-
dards for reduced emissions,”
reports Charles Hess, director of
the Systems Division of EOC. The
new polyurethane coaling does
the job well, but it imposes new
requirements of its own. As Hess
notes, “A clean room and special
heal lamps are needed to cure
Polytex to the desired hardness.”
Unlike a laminate, Polytex

soaks into the upper layers of MDF
to form a surface that adheres like
skin. “It can be finished to a satin
luster or gloss on our systems
components,” Hess says. “On
seating, we give il a lacquered
look.” Interestingly enough, only
the visible panels of work stations
configured with Options differ
from other EOC furniture; drawer
construction and other structural
elements are identical with EOC's
all-wood products.

No matter what designers and
clients do with Options, they
should have no difficulty integrat-
ing the new work stations with
other EOC pieces. The company
consistently pursues a thoughtful
strategy of making its modular fur-
niture and furniture systems inter-
changeable. “"An EOC component
can be a desk Loday, a credenza
tomorrow and an open plan sup-
porl area in the near future,” Hess
suggests. “Designers and facility
managers should find Options
easy 1o order, live with and adapt.”

In other words. while EOC con-
tinues to surround America’s cor-
porate executives in all-wood
work stations, the balance of the
work force can now ponder their
Options in colorful EOC furniture
of their own, >&°
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Color added to EOC's office furniture
systems through textured polyurethane
finishes changes its image in significant
ways from the more traditional executive
world that EOC products normally inhabit.
It's also an intriguing effort to capture a
share of the ancillary work stations that
surround those normally supplied by the
California furniture maker. Shown here
are work stations with Polytex on file
doors (top), and doors, pedestals and
vertical panels (above).
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A Hard
ACT to
Follow

ACT at NEOCON 23
has your
number-if you're
under 40 dollars

a yard, that is

By Jean Godfrey-June

8 () CONTRACT DESIGN

he Association of Contract
I Textiles (ACT) is following up
its wildly successful timeline
exhibit of 1990's NEOCON with a
dose of reality in NEOCON 23.
Titled “Under 40 in the '90’s,” this
year's exhibil, sponsored by BASF
Corporation’s Fibers Division,
focuses on contract fabrics under
$40 a yard, illustrating the con-
cept with cubes covered in its
members’ fabrics. “We wanted Lo
allay the bleak attitudes about the
economy with something upbeat
and whimsical while still address-
ing serious issues,” says Kristie
Strasen, an independent textile
consultant and chairman of ACT's
Industry Events Committee. “We
came up with the concept, ‘Good
design doesn’t have Lo be expen-
sive.” It's a theme that speaks to
all of us right now, in every aspect
of the contract design industry.”

“We couldn’t think of an
intriguing way to put the exhibit
together without emphasizing
price,” adds Michael Paul, former
director of marketing and product
development at Maharam and co-
chairman of ACT's NEOCON Event
Committee. “Budgets have dra-
matically increased in importance.
This exhibit strikes that common
chord in the industry. It's some-
thing designers can grab onto.”

Peter Layne, president of ACT
and vice president at Arc-Com
Fabrics, thinks the exhibit will stir
an awakening among designers:
“As an industry, we're all still
growing and developing. That
high-tech, low-priced fibers are
finally at a quality to produce
truly beautiful fabrics is a new
development.”

Layne points oul that the
exhibit heralds more than a
response 1o the new economic cli-
mate. “There is a new resurgence
of product development within
this country,” he asserts, “as
opposed Lo the many imports of
the past.” U.S. mills are now offer-
ing much smaller runs and the
capacity to produce more high
quality goods than in previous
years, he observes.

Paul Benotti, who oversees
Upholstery & Merchandising at
BASE sponsor of this year's show,
says, “The theme makes so much
sense for the marketplace. Il is the
perfect match: price and perfor-
mance are what BASF's conlract
fibers are all about. Nylon is one of
the chief fibers designers use o get
into the more affordable price
points.” For BASE Benotti explains,

the exhibit is a way o help educate
designers and manufacturers and
to gain market exposure for its con-
tract upholstery fibers division.

In Benolti's opinion, designers
need to become better educated
about fiber durability and usage.
“There’s the issue of responsibility
that’s finally coming into play,” he
believes. “Designers must work on

You'll have to visit their NEOCON
showroom if you want to actually see
what fabrics ACT's members are
featuring under $40 per yard. Here, a
rendering by Cecil, Pierce and
Associates, Architects of the
showroom, which will feature cubes
covered in the members’ fabrics.

more than simply an aesthetic
level. It's more important than
ever to specify the correct fiber for
the end user.”

Having to set up the correct
environment to display the new
fabrics inspired ACT organizers Lo
create the concept of blocks of
fabric. “Just hanging the fabric
seemed monotonous,” says Lee
Olson, co-chairman of ACT's NEO-
CON Event Committee and a part-
ner at Yoma Textiles. “Several of
us on the committee have Kids,
and I think the concept of the

blocks evolved from that.”

“It was also important Lo
remember that the show had to
travel,” adds Paul. “The problems
of how to display it were compli-
cated by the need to have it be eas-
ily set up and dismantled—by dif-
ferent people each time—and Lo
keep shipping costs down.” For
Paul, the show’s traveling aspect is
what makes it most intriguing: “It
will never be the same,” he says.
“Like a Rubik's Cube, the cubes will
be rearranged each time the exhib-
it’s set up. I'm interested to see
how each location perceives the
show and puts it together.”

While the traveling show will
2o a long way to increase ACT 's
visibility, the organization is
involved in far more than promo-
tion. Its lobbying power is
formidable. Already ACT has right-
ed miscalculations in fabric
importing laws that were costing
jobbers and manufacturers thou-
sands of unnecessary dollars.

ACT also continues to push for
industry-wide Lesting standardiza-
tion. “The confusion surrounding
the different kinds of tests and
whal they mean is what really
throws designers into a frenzy,”
says Strasen. “IU’s what causes
the wrong fabric to be specified for
a particular job.”

Is it difficult getting ACT's
nearly 40 members, many of
whom are direct competitors, to
sil down and agree on S0 many
pressing issues? “Not at all. It's
wonderful to see the coopera-
tion,” observes Layne. "ACT is not
a compelitive organization: indi-
vidual members always realize
we're here for promotion and
education as a group.”

Strasen concurs: “What | love
about ACT is the fact that many
members are competitors. Yet
everyone manages Lo sel aside
that competitive spirit and create
a good exchange and have lots o
fun doing it.”

They certainly enjoyed th
challenges presented by the cur
rent exhibit. “Seeing how all the,
designers, many of whom ar
used to designing generally for
high end, meel the challenges o
the price restriction has bee
incredibly interesting,” say
Olson. You don't have to be unde
40 to find this interesting—or t
visit the ACT space at NEOCO!
23, space MM912, donated by th
Merchandise Mart. &
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ASTUDIO PLAZA IS BORN

Keeping the fiercely competitive units of an entertainment empire happily together yet safely apart sounds impossible—
until you walk the corridors of Columbia Pictures’ Studio Plaza in Burbank, Calif., by Gensler & Associates/Architects
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Design goes to Hollywood: Gensler
helped Columbia make a grand yet
understated contribution to the Burbank
skyline with its multi-faceted facade
(above) clad in variegated limestone all
quarried from the same location in
France. A dramatic stair (opposite)
imbues the space with suspense.

872 CONTRACT DESIGN

By Jean Godfrey-June

l\\\\\\\

1's hard Lo think of movies like Avalon, Post-

cards rom the Edge, Total Recall and Awak-

enings: pop music stars like Michael Jack-
son; and television syndications like The Wheel
ol Fortune as “software.” Yel, as of January this
year, Columbia Pictures has become just that,
along with Tri-Star Pictures, Sony Music Enter-
Lainment and Sony Electronic Publishing—pro-
gramming for Sony Corp.’s impressive stable of
consumer electronic “hardware.” The entertain-
ment industry has changed dramatically in the
past few years, and the story of Columbia Pic-
tures, now a $5 billion entertainment conglom-
erate that represents one fifth of Sony's rev-
enues worldwide, has become a powerful sym-
bol of that change. Gensler & Associates/Archi-
tects has witnessed Columbia’s changes first-
hand, with its work for the company’s Studio
Plaza headquarters in Burbank, Calif.

Originally commissioned by Coca-Cola. then
Columbia’s parent company., as a way 1o consol-
idate Columbia’s many divisions sprinkled all
over Burbank and Century City. the project also
created a way to make the large triangular lot

owned by Coca-Cola profitable. During the
course of the project, Columbia first merged
with Tri-Star Pictures, then was bought by Sony.
Over a three-year period, Gensler worked with
three separate heads of operations. Recalls T.
Michael Darner, project manager on the job,
“That presented a challenge in terms of being
able Lo keep the project on schedule, but we
managed Lo remain on time and within budgel.”

The job was unique in that Coca-Cola want-
ed Lhe design Lo be “less a corporale statement
and more an office building that was going to be
adaptlable Lo whatever changes the future
might bring,” explains Ed Friedrichs. principal
of Gensler’s Los Angeles office. In other words,
the corporate headquarters had to perform like
a compelitive speculative office building. “The
combination forced a certain discipline on us as
designers,” remarks Friedrichs.

Aside from many changes, timing for the job
was extremely tight, only 25 months. “It was five
months from the time we were retained to when
we first broke ground,” explains Friedrichs. “As
filmmakers, they (Columbia) are used to accom-
plishing a great deal in a very short time. The
management of the design—considering the
lime and budgetl constraints, the approval pro-
cess with the city, the management changes al
Columbia—was remarkable.”

The footprint of the building—Ilarge, trian-
gular and multi-faceted—was yet another com-
plication, thanks to its oddly-shaped site. “The
site is really a triangle, and we put the building
along the hypotenuse of the triangle,” says
Darner. “That created space for a plaza, which
increased interaction with the outdoors.”

Making a virtue of necessity, Gensler's
design for the south plaza, landscaped in large
palms that make the scale more intimate, has
created an informal public meeting place that
employees crisscross all day. If it is true that
people in film dislike like big buildings as well as
ones Lthat scream, “hey, look at me!”, Gensler
has served its client faithfully.

Nol that the “hey. look at me!” attitude is lost
on film executives. Columbia required as many
corner offices as possible, because of the large
number of executive-level employees within
Columbia’s creative divisions, hence the multi-
faceted facade. “Instead of four corners per
floor. we have 12 or 14.” notes Darner. The firm
also established secretarial bays on the return
of certain [acets, so that each bay has a window,
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Walking down the corridors of
Columbia's headquarters (eft; top,
middle and bottom) is anything but
business as usual. Along with
architectural elements like columns,
Gensler created interest with niches
for displaying everything from
movie costumes to trophies to old
scripts from the '30s. Some
artwork was integrated into the
design (opposite), though much of it
is in some way industry-related.

letting in more light, and allowing spectacular
views of the Santa Clara mountains.

“We were presented with a unique prob-
lem.,” explains Robert Green, project design
director. “The end users themselves are very
creative types. If they had their way, I'm sure
their offices would be these very un-corporate
bungalows. On the other hand, we were serving
an efficient corporate structure.” Green points
out that the many corner offices would also
serve the building well in a speculative office
building with multi-tenanted floors. In fact,
Burbank's office building tenants tend to be
either very large or very small. |

Future tenants were not the only reason
behind the large floorplates, however.
“Columbia wanted to get as many people from
a particular division on a single floor, to
increase their interaction as a team,” says
Darner. To increase team communication,
Columbia sought an open-planning approach
that Gensler has satisfied with pods of office
space that can easily be reconfigured from a
suite to several offices.

Historically, the movie business has housed
itself in smaller buildings with suite configura-
tions that create long corridors. Open planning
improves on this pattern by increasing visibili-
Ly, exploiting space with greater efficiency and
economy. and more rapidly accommodating
the industry’s frequent personnel changes
through flexible structure. Compromises muslt
be struck, however. As Green says, “Film exec-
utives do seem to miss the sense of privacy of
the traditional office structure.”

Fach division housed within the building has
a distinct character, which Gensler has worked
into the design. "We tailored our work to each
division,” says Green. “Each division was mov-

Dancing—or at least dining—on the ceiling

ing from a smaller building with its own identity
into this large corporate space, and they all
wanted to maintain their individuality,” Thus
Columbia TV's floors could be described as
more Southern California in feeling, with lime-
stone, bleached anigre and light sand-toned
walls and carpet; while Tri-Star’s floors are
more sleek and contemporary, with mahogany,
stainless steel, and green rusted slate.

How has Gensler balanced the facility's
need for individual areas of pronounced diver-
sity with an equally compelling desire for a
framework of unity? Cohesive core elements
and public areas help Columbia establish over-
all continuity. “We wrapped the inner core with
an internal architectural arcade to unify the
core elements and support functions,” says
Darner. “It provided a way for us Lo have sys-
lematic openings in the core without disrupting
the areas around it.”

Gensler expanded the central fire corri-
dor into a boulevard of sorts with “won-
doors,” accordion-like fire doors that remain
folded into the wall until they are needed.
This way. the reception areas are open Lo the
corridor, yel still pass fire codes which
require walls or doors Lo block off areas.

The first-floor lobby, overlooking the
plaza, is anchored by the employee cafeteria
at one end. and the company store, now
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You'll never want to eat lunch
anywhere else in this town again:
At Columbia, even “the little
people” dine in glamorous
surroundings (below); the top
brass get more privacy and space
between their tables in the
executive dining room (right).

8 & CONTRACT BESIGN

expanded since the Sony Lakeover (employ-
ees gel a deep discount on Sony products)
The second floor lobby is anchored by the
administrative area and the execulive dining
room. Prism-shaped display cases lie the
first and second floor lobbies together.

While most of Gensler's corporate clients
have art programs, Columbia’s proved a bil
different. “In the motion picture industry, they
like Lo show off the product,” says Green.
Movie posters—known as one-sheets—are
framed and put in niches in the corridors;
everything from movie memorabilia to script
collections dating from the '30s finds its way
into the display cases. The first-floor cases al
the entrance to the cafeteria display costume
designs from current Columbia films.

Three ornamental connecting stairs rein-
force the sense ol continuity. One connecls
the two Tri-Star floors, the second connects
the two Columbia TV division floors, and the




third leads to the penthouse floor. As industry — bosks in the executive dining area, where
personalities go, few are more colorful than  privacy is more important. “We made the
Columbia’s penthouse floor occupants: the  spacing more generous between tables,
team of Guber and Peters, whom Sony grouped the tables in threes and fours, and
installed as co-chairmen of Columbia in  set each group off with the bosks,” Darner
1989. Gensler worked with the chairmen’s  explains. “When you're standing up. you can
personal designers Lo make sure the suiles  see everyone else, but when you're sitting
would be sympathetic to the rest of the down, the bosks give you more privacy.” The
design; Guber’s is more Oriental in character,  execulive caleteria opens onto a private out-

while Peters’ has a very residential feeling. door terrace and a privale screening room
Bul custom-designed suites for the top  for entertaining clients.
brass are not the only perks: Sel in a semicircu- The building's four screening rooms pre-

lar pavilion on the first floor, the corporate cale-  sented a formidable challenge. Darner reports,
teria rises lwo dramatic stories to atromp l'oile  “The screening rooms are workshops for the
mural on the ceiling, playing upon the idea of  industry. They view dailies with them, review
dining as theater. Gensler designed the space  new releases, and entertain their clients. Thus,
s0 that employees exiting the servery on a level — the rooms had to be on the technical cutting
overlooking the dining area. “It's a powerlul  edge, look great, and most of all, we had to do
feeling, being able to look oul over the dining  something about the incredible noise they pro-
area and see everyone,” says Darner. duce.” In order to keep noise from the screen-

Gensler also used box-trimmed ficus  ing rooms [rom disturbing everyone around

i

C
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them, Gensler developed a box-within-a-box
system with an acoustic consultant.

Despite the ostensible glitz and glamour,
Friedrichs feels that one of his [irm’s major
accomplishments was meeting the budgel.
“We stretched our money a long way.” he
says. For example, the exterior limestone
taken from a quarry in France is normally
discarded because ol color variations.
Gensler saved money by using the different
hues of stone as accents in different parts of
the building to produce a striped facade. The
stone was also used indoors, finding its way
into the restroom vanities and the elevators,
marrying the interior with the exterior and
keeping costs down.

(Gensler had originally searched for an
appropriately priced stone. Not finding it, the
[irm was able to enlist the Coca Cola Trading
Company Lo purchase the stone with credits
instead of cash. Gensler also developed case-

Status-conscious film executives
know they've made it when they
finally get a corner office; at
Columbia, there's a shorter waiting
list for one, thanks to Gensler's multi-
faceted building design (eft). A
winding staircase (above) is
distinguished through material, shape,
scale and proportion.
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good designs for the job which were manufac-
tured in Korea with Italian wood veneer, using
the same barter system.)

While many a designer might feel frustrated
Lo see a client have to move out of a space so
quickly and have to design something com-

Another opening, another show-and another home for Columbia

88 CONTRACT DESIGN

pletely new for them, Gensler sees Columbia’s
recently begun relocation from Studio Plaza as
an opportunity. Green notes that “Most design-
ers would be thrilled to see several designs for
an individual client realized,” he says. “You can
see a progression, take lessons you learned
from the first job and apply them to the second.
IU's a rare experience.”

In Columbia’s new Culver City facility, the
Tri-Star building is at one end of the lot and
Columbia Pictures Entertainment is at the
other, complete with ceremonial gate entrances
to each. How ever different the two designs may
end up, Friedrichs stresses a common goal:
“The design has to make people feel good about
working, above all,” he says. Hollywood couldn’t
say it better: If Columbia employees feel good
about Studio Plaza, just wait until they see Cul-
ver City. That's show business. e

Project Summary: Studio Plaza

Location: Burbank, CA. Total floor area: 435,000 sq.
[1. No. of floors: 13. Average floor size: 35,000 sq. It.
Total staff size: 950. Wallcoverings: Carnegie,
Maharam, Donghia, Janus et Cie. Paint: Frazee,
Zolatone. Laminate: Pionite, Formica, Laminart,
Wilsonart. Dry wall: USG. Flooring: Karastan,

A hard day's work: Many Columbia
employees spend a great deal of
time in one of the building's four
screening rooms (eft), watching
dailies, reviewing new work and
entertaining clients.

The last of three spectacular
staircases (opposite).

Prince Street, Bentley, Decorative Carpets,
Rode Brothers. Carpet/carpet tile: Lon Seal, Arm-
strong. Ceiling: Armstrong, Donn. Lighting:
Lightolier. Doors: Weyerhauser, Herculite. Door
hardware: Schlage, Forms and Surfaces. Window
treatments: Mecho Shade, Maharam. Railings:
Cochran Isant. Work stations and seating: Herman
Miller. Lounge seating: Martin/Brattrud, Bern-
hardt, Metro. Cafeteria, dining, auditorium seating:
Maguire, Kasparians, Shelby-Williams. Other
seating: Atelier International, Knoll, HBF, Kas-
parians, ICF, Driade. Upholstery: Brickel,
Donghia, Unika Vaev. Conference tables: Knoll,
Architectural Woodworking. Cafeteria, dining, train-
ing tables: L&B, Emu, Howe. Other tables: Scope,
New Harmony, Fink & Harmony, Ken Hansen.
Files: Storwall. Shelving: Aurora. Architectural wood-
working/cabinetmaking: Architectural Woodwork-
ing, Roger B. Phillips. Planters, accessories: Inter-
national Terra Cotta, Glassform. Signage: Wind-
sor Displays. Elevators: Westinghouse. HVAC:
Pace, Trane. Fire safety: Mirdone. Security:
Schlage. Building management system: Johnson Con-
trols. Access flooring: Donn. Plumbing fixtures: Ameri-
can Standard, Kroin, Kohler, Hewi. Client:
Columbia Pictures Entertainment. Architect and
interior designer: Gensler and Associates/Archi-
Ltects; principals: Ed Friedrichs, Bruce Camp-
bell; project managers: T. Michael Darner,
Theodra Huddleston: project designers: Bob
Harris, Robert Green, Jim McNetl. Structural engi-
neer: John A. Martin. Mechanical/electrical engineer:
Levine/Seegal Assoc. General contractor: Peck/
Jones. Construction manager: Stegeman and Kast-
ner (project management). Lighting designer:
Yatrick Quigley Assoc./Jules Horton. Acoustician:
’aul S. Veneklasen Assoc. Furniture dealer: CRI.
Photographer: Jon Miller, Marco Lorenzetti.
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Twelve Miraculous Months

DESIEN

Designed, built, occupied and abandoned in record time—Del Monte corporate headquarters in Coral Gables,
designed by Swanke Hayden Connell, is breathtaking proof of what powerful wills can accomplish

hen Swanke Hayden Connell was con-
W Lracted by corporate giant RJIR Nabisco
Lo design a new corporale headquarters

for its subsidiary Del Monte Foods in Coral
Gables, Fla., RIR representatives gave senior
designer Alvaro Velez only a very general
impression of what the facility should look like
upon completion—and only six months to cre-
ate il. We want something very Mediterranean,
they instructed Velez, who admits that he
wasn't quite sure at first what that statement
meant. Bul after a trip to Atlanta to meet with
RJR, a visit to the facility site in the Alhambra
building complex just outside of Miami, and a
consideration of Del Monte's strong ties to
Latin America through its tropical fruit busi-
ness, Velez was sure that the flavor of the new
headquarters had to be Spanish.

The working relationship between RJR
Nabisco and Velez could be lairly described as
remarkably minimal, though very controlled.
Paradoxical as it may seem, this unusually
open-ended arrangement proved acceptable Lo
both client and designer alike. According to
Velez, the client pretty much stayed out of the
details, entrusting much of the design of the
space Lo a very knowledgeable project manager
employed by RJR and the Swanke team.

That was just line with Velez, who had a
complete and definite vision for the space from
early on—and never looked back. He credits
the welcome combination of organization on
the part of the RJR project manager. coopera-
tion by contractors and suppliers, and his own
genuine personal enthusiasm. Indeed, Del
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By Jennifer Thiele

Swanke Hayden Connell senior
designer Alvaro Velez created such an
inviting atmosphere for the Del Monte
offices with antiques from Latin
American countries around the world
and rich reproduction pieces in the
Spanish Colonial style (opposite) that
he feared at one point the space
would look more like a hotel.

The light marble floor and sweeping
wrought iron banister in the main
reception area (above) reflect the
elegant Latin Amenican atmosphere
Velez was inspired to create for the
Del Monte offices.
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Monte has been “one of the most exciling pro-
jects” in his 20-year career. Swanke Hayden
Connell’s swift completion of the design, as
required by its contract, only enhanced the
experience for him.

Perhaps Velez was inspired by his own Latin
heritage, or perhaps it was truly the Southern
Florida view from the two penthouse floors Del
Monte would occupy in the Alhambra complex.
Whatever the roots of the final design, Velez has
succeeded in infusing the interiors with a state-
ly Latin elegance. “The view is very Spanish,
with all the tile roofs,” he maintains. “It gave me
an idea for an interior scheme, bringing in col-
ors from outside, like the light marbles and light
woods with darker wood accents.”

A genuine enthusiasm for Latin culture is
evidenced at Del Monte in all the detailing,
from the Spanish tiled floors of the employee
lounge and sweeping wrought iron railings of
the reception area to the art collection repre-
senting some 60 years of work by artists
from nearly every Latin American country. In
fact, at the time of the project’s completion,
Del Monte possessed the largest corporate-
owned Latin American art collection in the
United States. Nor were the furniture and
accessories Lo be outdone, including choice
antiques selected from countries as far flung
as Spain, Mexico and Bolivia.

Adding still more to the appeal of the
space are the fine, everyday furnishings, pris-
tine, white architectural envelope, soaring
ceiling heights and four balcony terraces on
the top penthouse floor, reached by French
doors and enhanced with tropical greenery
and flowers. So appealing was Lhis design
that Velez even feared that it might look too

Q7 CONTRACT BESIGN

much like a hotel. The decidedly hospitable
atmosphere is unusual for a corporate space.

“The detailing is definitely Mediterranean,
but it does have a flair for the corporate image,”
says Velez. In particular, the bird's-eye maple
systems furniture not only adds to the spatial
quality of the design, which accommodates 80 to
90 employees, but plays up the corporate image,

The initial reaction of Del Monte employees
to their new headquarters was understandably
enthusiastic, according Lo Jack McCarthy, vice
president of real estate for RJR Nabisco at the
time the Del Monte project was undertaken.
“Everyone was very pleased with the end prod-
uct,” he says. Unfortunately the staff’s happi-
ness was short-lived. After less than six
months’ occupancy, Del Monte vacated the
space when parent company RIR Nabisco was
purchased by Kohlberg Kravis Roberts (KKR) in
a $24 billion leveraged buy-out.

KKR sold off Del Monte in pieces. Losl in
the corporate shuffle was the marvelous Del
Monte facility in Coral Gables. Today, RJIR
Nabisco still holds the property, and has sub-
let the penthouse floors, fully furnished, to
The Private Bank & Trust. Half of the 12th
floor, which was also occupied by Del Monte,
has been leased Lo Fred Astaire Dance Inter-
national. As for the Latin American art col-
lection, McCarthy indicates that individual
works are still being sold by Nabisco.

Beyond the loss to the employees, McCarthy
feels that any further condolences should go to
the designers. "Swanke Hayden Connell really
put their heart into it,” McCarthy says. Del
Monlte certainly had a heart with a classic Latin
beal. However, if Alvaro Velez has any say in the
matter, that heart will surely beat again. =

Soaring ceiling heights add to the
visual and spatial appeal of the Del
Monte offices. The pristine white
architectural envelope, combination
of light and dark woods and muted
accent tones (left) were inspired by
the tropical Latin flavor of the
Souther Florida landscape. Floor-to-
ceiling French doors throughout the
top penthouse floor gave employees
access to balcony terraces enhanced
with tropical foliage (below).

Despite its elegance, the Del Monte
space was also given a corporate
image, as evidenced in the 12th floor
reception area (opposite, top) and
work stations (opposite, bottom). The
employee lounge, with its tile floor,
casual funiture and tropical plants, is
suggestive of a Latin American
courtyard (opposite, far right).
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Project Summary: Del Monte Foods Inc.

Location: Coral Gables, FL. No. offloors: 2.5. Total staff
size: 80. Wall finishes: Encaustic, Duraplex. Paint:
Sand Paint. Laminate: WilsonArt, Formica. Dry wall:
U.S. Gypsum. Flooring: Artwood (wood); T.H.
Winson Co. (marble). Carpet: Edward Fields. Ceil-
ing: U.S. Gypsum. Lighting: Lightolier, Edison,
Lithonia, Rambusch (custom chandeliers and
sconces). Doors: Custom by Wigand. Door hard-
ware: Baldwin. Glass: Jacobs. Window treatments:
American Draperies. Railings: Custom by Ram-
busch. Work stations and seating: Geiger Internation-
al. Lounge seating: L.CS. Cafeteria, dining, auditorium seat-
ing: LLCS. Other seating: Smith & Watson,
Zographos, Scope, Mirak. Upholstery: Lee Jofa,
Scalamandré, Manuel Canovas, Brickel. Deepa
Thomas, Schumacher, Jack Lenor Larsen,
Carnegie. Conference tables: Custom by Smith &
Watson, LCS, Mirak. Cafeteria, training tables: Mirak.
Other tables: Smith & Watson. Files: Custom by
Wigand. Shelving: Adjustable Steel. Architectural
woodworking/cabinetmaking: Wigand. Planters, acces-
sories: Custom by Bruce Dix, Talavera Collec-
tion, Richard Worther Galleries, Fuller., Tiffany,
Minners. Signage: Letlerama. Art dealer: CDS
Gallery. Client: Del Monte Foods Inc. Architect/interi-
or designer: Swanke Hayden Connell Architects;
Alvaro Velez, senior designer; William Holt,
Douglas Coombs, project managers. Structural
engineer: Riva, Klein & Associates. Mechanical engi-
neer: Lagomasino, Vital & Associates. Electrical
engineer: Aneco Company. General contractor: Holder
Construction. Lighting consultant: Wheel Gersztoff
Friedman. Acoustical consultant: Robert Hansen
\ssociates. Audio/visual consultant: Smith Meeker.
Furniture dealer: Corporate Office Interiors. Graph-
ics: Don Keil. Photographer: Dan Forer.
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In 1988,

a study revealed

the greatest hazard
inthe American office.

It wasn't radiation, asbestos,
toxic fumes or AIDS.

It was eyestrain. This came
from 44% of office workers
and 64% of computer workers
surveyed in the Steelcase”
Office Environment Index,
conducted by the Louis
Harris Organization.

In 1990,
another study
revealed an answer.

Under normal office lighting,
20% of workers surveyed
by Cornell University lost
significant work time because
of eye focusing problems.
Under glare-free lighting,
the problem all but
disappeared.

Now it's 1991.

See the lighting nobody
thought was possible —new,
from Peerless, at NEOCON.
In the Steelcase  showroom.

P e ge— g— — p— —

FrMEENLED.

Peerless Lighting Corporation

Box 2556, Berkeley, CA 94702-0556
(415) 845-2760

Fax (415) 845-2776







Felling the Walls
Around NCR

More than a few veterans of NCR feared the worst when Cannon persuaded

DESIEN

it to open up its New York Regional Sales Headquarters like never before

By Amy Milshtein

new tricks or make a leopard change its

spots. Or can you? If the New York office of
architectural firm Cannon could get $6.4-billion
(sales) computer and office equipment giant
NCR to stray from its thick book of architectural
and design guidelines in the creation of the New
York Regional Sales Headquarters, who knows?

Of course, convincing NCR was not easy. A
110-year-old, Fortune 79 company based in
Dayton, Ohio can get set in its ways and
become a little difficult to budge. But when the
company's Rockefeller Center renl was dou-
bled, NCR decided to make more than a
change of address. Thanks to Cannon, NCR
has moved from sales offices that resembled
closed, little kingdoms and a product show-
room that was a maze of segmented rooms to
a new, Lwo-story space Lhat is open, active,
high-tech yet conservative. All in all it’s the
perfect image for NCR's New York flagship.

“It was definitely a struggle,” remembers
Robin Cibrano, project manager for Cannon.
“The hardest part was getting NCR to agree to
an open plan for the product demonstration
showroom.” The showroom, which contains
one of each NCR product, is visited by buyers
from the Northeast.

In the old location, each product was set in
its own room. Customers were ushered inside
to see one item and then get the hard sell. The
new approach feels more like a car showroom
or a museum exhibit; displays are grouped
together within glass enclosed pods that can
be easily reconfigured.

How is it working? Bo Bauer, NCR'S project
manager, states, “The sales staff loves il so
much that we're adopting the plan for all of our
showrooms.” Care must be taken that compel-
ing clients are not scheduled to tour the show-
room at the same time, but as Bauer says, “The
staffl is having better luck at making sales.”

Located adjacent to the showroom are four
executive offices and the boardroom. These

“ ou can’t fight city hall, teach an old dog
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spaces have Lo be elegant but not too showy,
particularly the boardroom, used only four
times a year. Because of the floor’s high profile,
approvals for new ideas were difficult to win.
“Luckily, we had a big player on our side,” said
Bauer. “Paul Lappetito, a senior vice president,
really championed our designs.” NCR was no
pushover, all the same: Four plans were reject-
ed, two models built and a full-scale mock-up
created before the design was accepted.

The showroom and the boardroom are the
face that NCR shows the world, so it makes
sense o create an attractive environment. But
what about the 220 employees directly upstairs
that constitute the New York sales force? Do
they warrant an attractive environment?

Cannon said yes and sold NCR on an open
design that shook up quite a few corporate
veterans. “The old space had separate offices
wilh windows doled oul to upper manage-
ment,” relates Cibrano. “*We created a central
core surrounded by ‘streetls’ thal maximize
work spaces with windows.”

Using systems furniture, Cannon defines
hierarchies with panel heights that range

NCR's open showroom (opposite),
designed by Cannon, was a difficult
idea to push through. But now that
the glass-enclosed pods are in place,
management and the sales
department are pleased with the
results. So pleased, in fact, that the
open design has been adopted for all
sales headquarters.

“The low ceilings were one of the
biggest design challenges,” reveals
Robin Cibrano of Cannon. To add
height visually, Cannon employed
vaults, soffits, coffers and uplighting
as seen in this stairwell (above).
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from 42 in. for support stalf and 60 in. for
sales Lo 66 in. for management. The varying
heights also create a skyline that adds visual
interest. Sales people are clustered in
groups of four to facilitate teamwork. This
layout is as new to long-time employees as
the glaring lack of “NCR red.”

“The book of standards and guidelines
call for huge blocks of bright red as part ol
the corporate image,” states Cibrano. “Old
facilities even had entire desks painted the
color.” Cannon convinced NCR to use ils sig-
nature color in accents instead. The effect is
modern, elegant and easy on the eye.

Q8 CONTRACT BESIGN

Once all of the radical design ideas were
approved, Cannon wrestled with the physi-
cal constraints of the chosen location. The
biggesl challenge was Light restrictions on

Ceilings from Hell

space, particularly low ceilings. “No ceiling
exceeded eight feel,” remembers Cibrano.
“So we employed vaults, soffits, arches and
uplighting to visually lift it.”

In spite of the effort needed Lo redraw the
ceilings and the fact that there were ongoing
program changes, the job was completed in the

Cannon also opened up the sales
office upstairs from the showroom
(eft). The old space was comprised of
little kingdoms, with windows doled
out to the managers. In these offices,
everyone has access to the windows.

Along with the physical constraints of
the building, Cannon was plagued by
constant program changes. They
started the project designing for two
executive offices, then had to
accommodate two more. After some
quick juggling, the spaces turned out
fine (below, left).

Throughout NCR's open showroom,
displays are grouped together within
reconfigurable pods (below, right). A
definite path winds along the pods,
which are accented in “NCR red.”

relatively short span of eight months for design
and documentation and eight months for con-
struction. Bauer is pleased with the pace. “The
hardest part for me was being a Midwesl boy in
charge of a New York city project.” he admits.
“It’s a wholly different environment with
expediters and unions and problems at every
turn. Luckily Cannon knew how to handle it.”
Cannon enjoys a good relationship with NCR
and is presently working on another project for
it in San Francisco. But will this cozy relation-
ship last? The answer lies not with Cannon or
NCR but with AT&T. Looking to bolster its flag-
ging compuler division, the telecommunica-
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Cannon designed NCR's boardroom
(right) to be simple and elegant. One
way they did this is by limiting the use
of “NCR red." The corporation's hook
of design guidelines called for huge
blocks of the color, but Cannon
stretched the rules by employing
graceful red accents.

tions company is aggressively moving in on
NCR. As of this writing, the vote is still out on
whether or not AT&T's takeover succeeds. For
the NCR stafl at New York Regional Sales Head-
quarters, the future—at least its first
slage—has already arrived, =2

Project Summary: NCR, New York Regional Headquarters

Location: New York, NY. Total floor area: 55.000 sq.
ft. No. of floors: 2. Average floor size: 39.000 and
16,000 sq. f1. Total staff size: 220. Cost/sq. ft: S63.
Wallcoverings: J.M. Lynne, Maharam. Paint: Ben-
jamin Moore. Laminate: Nevamar Corporation.

Dry wall: Gold Bond, U.S. Gypsum. Flooring: Cae-
sarstone. Carpet/carpet tile: Bentley Mills. Ceiling:
Cirrus Travertone, Second Look I, Armstrong
World Industries. Doors: Painted wood. Door hard-
ware: Sargent, Schlage. Glass: Clear and sand-
blasted. Interior window frames: Wilson Partition
System. Work stations: Herman Miller, Work station
seating: Flerman Miller. Lounge seating: Cartwright.
Cafeteria, dining, auditorium seating: Krueger, Davis.
Other seating: Herman Miller, Davis, Vecla, Brue-
ton, Hardwood House. Upholstery: Unika Vaev,
Spinneybeck, Maharam, DesignTex, Architex,
Jack Lenor Larsen. Conference tables: Brueton,
Howe. Cafeteria, dining, training tables: Howe. Kinet-

ics. Other tables: Brueton, Hardwood House.
Shelving: Tennesco. Files: Meridian. Freestanding fur-
niture: Billrite. Executive desk lamps: Cedric Hart-
man. Accessories: Visual Boards. HVAC: Com-
mandaire. Lighting: Litecontrol, Zumtobel,
American Glass Light Co. Security: Mosler Card
Access. Access Flooring: Donn Floor Systems.
Plumbing fixtures: American Standard. Client: NCR
Corporation. Architect: Cannon. Structural engineer:
Yehuda Meire. Mechanical and electrical engineer:
Casenlini Assoc. General contractor: McHogh,
Divincent and Alessi. Lighting designer: Designer
Decisions Inc. Furniture dealer: Alexander, Patter-
son, Groneck. Photographer: Elliott Kaufman.

CONTRACT DESIEN QO



ol !; i

o

i

Bank On It

Quantrell Mullins & Associates creates the “Most Beautiful Space in Charlotte” for First Union Corporation

By Amy Milshtein

maijor North Carolina bank wants to create

an executive facility that is “the most beau-

tiful space in Charlotte™ with art and custom

furniture freely employed. Could a project like

this actually happen in today's environment of

“conservative creativity?” It can and it did—as

evidenced in First Union’s new executive

offices, designed by Atlanta-based Quantrell
Mullins & Associates.

That's not to say that the designers threw

" s this a designer’s dream? The CEO of a

caution and the budget to the winds. First
Union had to combine the imagery of an inno-
vative linancial institution with a portrait of
trust and stability, staying within firm budget
guidelines all the time. “"We did detailed cost
analysis and constant cost tracking for this
job,” remembers Bianca Quantrell, principal of
Quantrell Mullins. “The resull is a creative
facility that was right on the money.”

A once-in-a-lifetime opportunity? No,
Quantrell maintains. “Today, many clients

To achieve the desired effects, Quantrell
Mullins used marble, cream colored lac-
quer and light wood throughout the three-
story facility (below). The outcome is light,
airy and contemporary; perfect for aninno-
vative financial institution like First Union.

In First Union’s grand atrium (opposite),
“The custom rug was a risk,” admits Brian
Newilin, project manager. “It was either
going to flop or fly." Consensus opinion
from the CEO down says it flies.

1O (Q CONTRACT DESIEN
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think that ereativity costs oo much money,”
she notes. “That attitude penalizes design
firms and promotes mediocrity.”

Mediocre this facility is not. Encompassing
three top floors, the offices are connectled by a
grand staircase within a large atrium. The
overall effect is light and airy. not dark and
staid like a traditional banking facility. “We
toured many corporate headquarters in the
Northeast,” states Brian Newlin, project man-
ager for First Union Corporation, “and saw the
spectrum of design. We decided that if conser-
vative was a one and contemporary was a Len,

A $38,000, cost-effective table?

our facility would be a seven and a hall.” Also,
First Union wanted offices that would wear
well into the future.

To accomplish this Quantrell Mullins used
design elements like light woods, cream col-
ored lacquered panels, rich fabrics and mar-

i

¥ ;j__

e

ble floors. Another integral component of the “Custom furniture is not always
design is the art. “The space would not be more expensive than store bought,”
complete,” admits Newlin, “until the art was insists Bianca Quantrell, of Quantrell
in place.” CEO Edward Crutchfield was per- Mullins (opposite and top). Case in
sonally involved in choosing the eclectic point, First Union's magnificent
range of works, obtained mostly from local board room table (above); a catalog
artists. To everyone's pleasure and surprise, piece would have cost much more
they came in under budget. Another way and still would not meet the exact
Quantrell Mullins stayed within the budgel specifications.

was by creating custom furniture, While it's
hard to believe that custom can cosl less

CONTRACT DESIEN 10 3
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than catalogue pieces, Quantrell insists, “It is
a misconception that custom is always more
expensive. Depending on the size and func-
lion, a store-bought item may actually cost
more and still not be exactly right for the
job.” As a result, much of the furnishings
were designed by Quantrell Mullins, includ-
ing the impressive boardroom table.

But what's most impressive about this
three-story facility is that it only houses 20
full-time employees. The 40th floor contains
executive offices and support space while
the boardroom and an anteroom constitute
the 42nd floor. A small portion of the 41sl
floor is reserved for a director’s dining
room. The rest is regularly donated to vari-
ous civic groups so they can have space for
their functions. With this in mind, the floor
was designed with voice enhancement and
audio/visual capabilities.

Why did First Union create a space that's fre-
quently used for charitable events? Joe Tronco,

senior vice president of First Union’'s corporate
real estate division, replies, “We have a strong
responsibility and commitment to Charlotte and
the Carolinas. Being a nearly 100-year-old bank,
positioned within the top 20 in the United
States, we feel a social obligation to provide a
quality environment to civic groups.” Some of
the organizations that have benefited from the
bank’s generosity are The United Way, the local
symphony and Board of Education for distin-
guished leacher awards ceremonies.

Of course, the facility was not entirely built
for charity. First Union moved from its old
offices because they were small, dated and
simply inappropriate for the company’s new-
found position and clients after five years of
steady growth. Also, corporations like First
Union are no longer just banks; they are finan-
cial institutions offering services like insur-
ance, stocks and investment opportunities.

Obviously, there is a symbiotic relation-
ship between First Union and the communi-
ties it serves that is symbolized in the execu-
tive offices. When designing a facility of this
caliber, you get your approvals from the top.
What was it like working with CEO Crutch-
field? “Though he is not a designer,” remem-
bers Quantrell, “Mr. Crutchfield had astute
and descriptive gut reactions. He never just
said °I hate it’ and left you guessing why.
There was always a lot of feedback, which is
a greal way Lo work.”

Newlin calls the project “a learning expe-
rience.” Inevitably there is pressure working
for a chief executive. “When you have to
answer Lo the CEO," he says, “you want
everything to be perfect.”

One anxiety had been the custom rug on
the 40th floor. “At first, I thought it was either
going to flop or fly,” remembers Newlin. “Now
it’s my favorite part of the design.” Another
major difficulty was working within the con-
fines of the given space. The three floors
became smaller as they went up, causing
some difficulties. “Next time,” states Newlin,
“We should design the building and the interi-
orat the same time."

But the way these offices are designed,
“next time” should not occur until sometime in
the 21st Century. First Union and the people of
Charlotte and the Carolinas have Quantrell
Mullins to thank for a classic design that you
can truly bank on. >

Project Summary: First Union Corporation

Location: Charlotte, NC. Total floor area: 41,240
rentable, 35,700 usable sq. [t. No. of floors: 3.
Total staff size: 20). Wallcoverings: Manuel Canovas, J.
Robert Scott, Lee Jofa, Jack Lenor Larsen. Lam-
inate: WilsonArt, Laminart. Fleoring: Botticino
Fiorito, Paradiso Marbles, Associated
Imports. Carpet/carpet tile: Mair Astley, Regency.
Ceiling: USG. Doors: Custom, Wigand Corpora-
tion. Railings, millwork: Wigand Corporation. Work
stations: Brochsteins. Work station seating: Steel-
case. Lounge seating: Scope, Brayton, Bernhardt.
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Cafeteria, dining, auditorium seating: Brickel, Smith &
Watson, Wood & Hogan. Other seating: Zographos,
Atelier International, HBF, Helikon, Knoll.
Upholstery: Spinneybeck, Larsen, Gretchen
Bellinger, Jim Thompson. Conference tables:
Brochsteins. Cafeteria, dining, training tables: John-
son, Brochsteins. Other tables: Dunbar, Charles
McMurray, Brochsteins, Knoll. Files: Meridian.
Architectural woodworking: Wigand Corporation.
Planters, accessories: Architectural Supplements.
Custom cabinetmaking: Brochsteins. Custom chande-
liers: Bergen Art Metal. Custom rugs: Lacey Cham-
pion. Client: First Union Corporation. Interior archi-
tect: Quantrell Mullins & Associates. Structural
engineer: Ten Eyck, Merritt, Barnett, Pitt. Mechani-
cal/electrical engineer: Blum Consulling Engineers.
General contractor: Metric Construction. Lighting
designer: Lighting Design Collaboralive. Acousti-
cian: John Ballentine & Assoc. Furniture dealer:
Office Interiors. Kitchen consultant: Club Whole-
salers of America. Photographer: Timothy Hurs-
ley/The Arkansas Office.

MAY 1991

Bianca Quantrell admits that First
Union was a “plum job," with custom
furniture and art used freely. CEQ Ed
Crutchfield played an important role in
choosing the pieces such as the
paintings found in the executive
meeting room (opposite), the anteroom
outside the boardroom (top lefd and
the hallways outside of the director’s
dining room (top right). Even a
closeted refreshment stand (bottom
left) opens to reveal a work of art.

Much of First Union's elegant space is
donated to charitable functions but it
is also used as a sales tool. Places
like the director's dining room (bottom
right) provide the perfect spot to woo
potential customers.
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Trailblazing With L.A. Law

Ridgway Associates’ custom design takes Coudert Brothers
where no other downtown Los Angeles law firm has gone before

By Jennifer Thiele

n Los Angeles, a world defined by

traffic, it’s a bold move to cross the

freeway—especially if you're a
well-established law firm. But with that
same pioneering Western spirit that
helped make this country great, the Los
Angeles office of New York-based law
firm Coudert Brothers did just that,
relocating its offices west of the Harbor
Freeway—a place no other downtown
L.A. law firm has ever gone belore.

Samuel Highleyman, the Coudert
Brothers managing partner who head-
ed the design committee for the law
firm when it moved Lo its new offices
on two floors in the Arco Center building in
1989 (Highleyman has since moved “down
under,” as managing partner of the Sydney,
\ustralia, office), says the “bold™ move was
really more psychological than anything.
“We're right on the other side of the freeway,
not very far away from our previous oflices at
all.” he chuckles. Nevertheless, the move
sparked some initial concern among partners
who leared that being “on the other side of the
tracks” would isolate the firm.

If Coudert Brothers broke new ground by
moving a few blocks west, its adventurous
spirit is even more obvious in its striking interi-
or design by Los Angeles design firm Ridgway
Associates. Under founder and principal Patri-
cia Ridgway, the designers were given creative
license to develop a truly bold signature design
for Coudert Brothers. The typically conserva-

MAY 1991

tive law firm look has been abandoned in favor
of unconventional contemporary flair.

“Unlike most professional offices steeped in
tradition and relying on grand gestures ol
crown molding and traditional furnishings to
announce their presence,” explains Ridgway,
“we chose to retire standard pretense and
acquire distinction through proportions, lines,
quality materials and contemporary artwork
and furnishings.” From the moment the eleva-
tor doors open into a lobby featuring black
granite and white marble patierned floor and
door casings, light and dark anigre veneer
woodwork and etched glass panels, the differ-
ences are obvious.

Designing the 19th and 20th floors for
Coudert Brothers in Arco Center provided
Ridgway a prime opportunity to showcase her
young firm’s ascending talents—in the form of

DESIGN

The descending staircase at Coudert
Brothers (opposite) is the focal point
for Ridgway Associates' design.
Recessed lighting concealed in
sculpted soffits bring light into the
space, which visually dances on the
combination of light and dark anigre
wood veneer.

Visitors to Coudert Brothers are
greeted by a striking mixture of black
granite and white marble on floor and
door casings, and a combination of
light and dark anigre wood paneling
(above). Looking over the top of the
descending staircase, the view
through the floor to ceiling glass
walls of the conference room
stretches to the Pacific Ocean.

CONTRACT DESIEN 1) 7



From the flooring and fumishings in
the reception area (below) to the
custom-designed millwork and
conference table in the main
conference room (hottom), the
mixture of light and dark materials is
repeated throughout the Coudert
Brothers offices. According to
Ridgway, the design acquires
distinction through “proportions, lines,
quality materials, contemporary
artwork and furnishings.”

108 CONTRACT BESIGN

a custom-buill wooden staircase that is Lthe
focal point for the design. “We lel the stair sel
the tone,” says Ridgway, who firmly believes
that proper stair design should be a top priority
in any interior space. “I'm going Lo write the
book on stairs.” she insists, believing that many
of them are incorrect.

She makes her point aboul stair design
quite dramatically at Coudert Brothers. By
placing the main reception area on the 20th
[loor, Ridgway has been able Lo design a

receplion area, visitors 1o Coudert Brothers
immediately look over the top of the staircase
and through the floor-to-ceiling glass walls of
the main conference room to a spectacular
view Lhat stretches to the Pacific Ocean. The
staircase and its underside, visible on the 19th
floor. use recessed lighting concealed in sculpt-
ed soffits to bring light, which visually dances
on the wood veneer, into the space.
Interestingly enough, Highleyman insists
that the law firm did not intend to make a state-

What kind of statement do you make by coming in under budget?

descending stair with an intermediate landing
that breaks into two separate flights leading to
the 19th floor. The purpose: Instead of having
an ascending stair block the view from the main

ment with this striking design; and it especially
was nol attempting to convey an atmosphere of
opulence despite the obvious quality of crafts-
manship and materials. In fact, the firm
applauds Ridgway's cost-conscious practicali-
ty, which allowed the job to come in $480,000
under budget. According to Ridgway, the sav-
ings were achieved primarily by having all
woodwork—including paneling, millwork,
stairwork, work stations, conference and
library tables, library carrels, desks, creden-
zas, bookcases and doors—custom-made by a
Canadian manufacturer.

The most important requirement for the
new design, says Highleyman, was “efficient
functionality.” As an international law practice
with 18 offices in 12 countries representing
multinational companies, banks, insurance
organizations and institutions in all types of
cross-border transactions worldwide, Coudert
Brothers offices are frequently open around the
clock, accentuating the need for a comfortable
and functional work environment. Space plan-
ning for the L.A. office is developed around the
all-important support functions: central filing,
duplicating machines, facsimile.

All office services are conveniently located
for easy access al the core of the space. A larg-
er-than-usual law library holds the many vol-
umes of international law books, and a large
number of litigation work rooms, or “war
rooms,” are spread throughout both floors.
“We do large litigations, sometimes with hun-
dreds of boxes of materials that we need to
store,” explains Highleyman. “We need lots of
conference rooms for these big transactions,
for meetings with lots of people that come from
other places.”

Secrelarial work stations are located
between the central core and the perimeter,
where all private offices for partners and asso-
ciates are located. Coudert Brothers, makes no
distinction between partners and associates in
terms of office size or location (though offices
were chosen by seniority). “We like to think of
ourselves as an egalitarian firm,” says Highley-
man. “In a transaction, you don't differentiate
between who's a partner and who's an associ-
ate. It's a cooperaltive effort.”

Just how egalitarian and democratic this
firm really is became very apparent during
the design process. An internal committee
comprising Highlevman and six other part-
ners mel regularly with Ridgway representa-
tives Lo determine the overall design ele-
ments, but every level of employee was [ree
to comment, from partners right down to
office services, Secretaries, for instance,
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helped to choose their own seating, and
were encouraged Lo evaluale the designs for
their work stations and lighting.

Throughout the process, the partners
themselves had differing opinions about what
design direction Ridgway should take. It was
generally agreed that the extensive use of
wood should evoke a sense of the tradition of
this well-established law firm (Coudert Broth-
ers was founded in Paris in 1890), but some
partners partial to the conservative look pre-
ferred dark woods while others having more
contemporary tastes preferred light woods.
What resulted is a striking compromise
between light and dark materials that reflects
tradition, but is expressed in distinctive con-
temporary style.

“The design problem existed primarily in
educating the client to realize that a more tra-
ditional image could be maintained,” states
Ridgway. “Yet contemporary elements could be
incorporated to reveal both their established
reputation and ability Lo go forward with the
changing times.” For an old law firm, Coudert
Brothers has surely gone more than a few
blocks West for its new image. >

Project Summary: Coudert Brothers

Location: L.os Angeles, CA. Total floor area: 36,630
8q. It. No. of floors: 2. Average floor size: 18,315 sq. 1.
Total staff size: 93. Cost/sq. ft.: $54. Wallcoverings: Wil-
low Tex, Carnegie. Paint: Frazee, Zolatone. Lami-
nate: Wilsonart, Formica. Dry wall: Marcowall.
Stonework: J.B. Ganjian, Marbles Unlimited. Floor-
ing: American Marazzi Tile. Carpet: Prince St.
Technologies. Ceiling tiles: Armstrong. Lighting:
Lithonia, Prudential, Halo, Capri. Doors: Custom
by Ridgway Associates, [abricated by Patella/
Purchase Planners Group (PPG). Door hardware:
Schlage. Glass: Custom etched by Jane Skeeter
Studios. Window frames: Model Glass, Custom,
Solar Bronze. Window treatments: L.evolor. Stairwork,
conference tables, library tables, library carrels, desks, cre-
denzas, bookcases, work stations: Custom by Ridgway
Associales, fabricated by Patella/PPG. Work sta-
tion seating: Harter. Reception room seating: HHBE Confer-
ence room seating: Bernhardt. Lunch room seating: Fix-
tures. Lunch room table: Johnson. Upholstery: HBI
leather, Brickel, Unika Vaev. Files: Office Special-
Ly. Shelving: Acme Visible, Patella/PPG. Architectural
woodworking, wood cabinetmaking: PPG/Patella.
Planters, accessories: Arrangements by Keith
Laverty; Ceramics by Ron Pier, Randolph &
Hein. Signage: Architectural Signage, ABC Let-
terart. Library, movable aisle shelving: Acme Visible.
Audio visual equipment: Day Lite Screen. Client: Coud-
ert Brothers. Architect: Gin Wong Architects. Interi-
or designer: Ridgway Associates; Patricia Ridg-
way, Thomas Pyle, principals: Patricia Ridg-
way, Felicia Hyde, project designers; Marc
Mowery, AlA, project management; John Rauh,
technical management. Structural engineer: John A.
Martin & Associates. Mechanical/electrical engineer:
Donald E Dickerson Associates. General contractor:
Innerspace Constructors. Construction manager:
Ridgway Associates, Relocation Management
Resources. Lighting designer: Ridgway Associates.
Fumiture dealer: PPG. Art Curator: Artsource L.A. Plant-
ings: XOTX-Tropico. Atwork: Artsource L.A., Fein-
garten Galleries. Photngrapher: Robert Pisano.

MAY 1991

Ridgway's extensive use of wood at
Coudert Brothers still suggests the
traditional law firm atmosphere, but
does so with distinctive contemporary
flair (above). All woodwork
throughout the space, including the
work stations, was custom-built to
match the dramatic staircase, which
sets the tone for the design.
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INTERNATIONAL

6035 Executive Drive
Westland, MI 48185
Tel: (313) 729-7700
Fax: (313) 729-7841

Circle 43 on reader service card

Martin Design's mO Modular System offers the

user; design freedom, articulating keyboard trays and

concealed power distribution channels.
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ow Good Are Your Three Rs?

Can a designer make use of a large,
unbroken floor area with high
ceilings, interesting views on two of
four exterior walls, a sturdy maple
floor and Doric columns? As shown
in a corridor detail (above) the office
of Jack L. Gordon Architects in New
York has taken these basic cues to
create an elegantly spartan design
solution for housing itself.
Photograph by Steve Williams.

Remodeling, retrofitting and
rehabilitating can be rewarding in ways
more common design projects can't
easily duplicate

hy must we keep losing choice examples of our design heritage

before we realize how dear they are to us? New Yorkers only

grieved for Pennsylvania Station when the wrecking cranes
brought McKim Mead & White's masterpiece to its knees. Chicago
turned its back on the charms of Louis Sullivan’s Stock Exchange
Building when demolition crews blasted it away. Los Angeles waited
until the proverbial eleventh hour to come Lo its senses about its
greal Public Library by Bertram Goodhue and Carleton
Winslow—when firemen and a real estate developer rescued it from
near oblivion.

Landmarks are fortunate to have friends in high places today.
Thanks to the Supreme Court’s refusal in March of this year to
review a federal appeals court decision upholding the application
of New York City's landmarking laws to St. Bartholomew's
Episcopal Church, work by such gifted designers as Goodhue will
continue to be landmarked—as long as they do not deny their
owners “all reasonable economic use” of their properties. A nation
so impatient to get on with its future will have the luxury of
reflecting on its past.

What about the rest of the urban landscape, dotted with
construction of more modest pedigree? The value of older
structures has become a lot clearer in economic, legal and cultural
terms since the tumultuous 1960s. When designers, historians,
social scientists, community activists and grass-roots citizens
launched their crusade to preserve pieces of the built environment
some three decades ago, theirs seemed a lost cause. But they
prevailed because existing buildings represent stable, reusable and occasionally
irreplacable assets, with or without aesthelic value.

The three design projects selected for this month’s look at renovation work include a
new office space in a relatively anonymous, turn-of-the-century warehouse, an historic
rehabilitation and adaptive re-use of two 19th-century townhouses, and a reconstruction
of an icon of Modern architecture, the interior of the Seagram Building, originally
designed by Mies van der Rohe with Philip Johnson. What is evident in these varied
designs is the respect they have for their context. We're not necessarily talking about
reverence here. You simply cannot make the most of an existing, older building without
knowing exactly what it will allow you to do.

Yet bringing old forms and new purposes together can be very stimulating. Not only do
the dimensions, materials and workmanship of older buildings seem refreshingly alien by
late 20th century standards. They are a tangible reminder that no one, not even the designer
of the hour, has the last word on our man-made environment. >&°
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SECRET LIVES

DESIGN

Behind historic townhouse facades in New York’s fabled Greenwich Village, Helpern Architects has hidden
two thriving academic villages of Mediterranean culture for New York University

By Jean Godfrey-June

historic brownstones, a visitor may easily

wonder what lies beyond the charming
facades of New York City's fabled bohemian
community, home to such artists as poet Edna
St. Vincent Millay and painter Edward Hopper.
Who lives there? How long have they resided
there? What do their residences look like
inside? Such questions would certainly come to
mind outside the two very proper townhouses
Helpern Architects recently renovated for New
York University, one an 1830s Greek Revival Vie-
torian, the other an 1850s Italianate.

Beyond the lacades is an academic world in
microcosm that would genuinely intrigue most
passersby. Neatly tucked within each town-
house are offices, public areas and even audito-

" n walking past Greenwich Village's rows of
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riums for a major language and culture depart-
ment at NYU, Appropriately, the Onassis Center
for Hellenic Studies is housed in the Greek
Revival while the Casa Italiana Zerilli-Marimo
occupies the Italianate.

While the two townhouses sit just two tree-
lined Village blocks away from one another. their
stories are quite different. The smaller, older
Onassis Center presented Helpern with a series
of small problems, while the Casa consisted of a
few large challenges. Although the Casa had
been completely gutted by a now-bankrupt
developer in the 1980s, Onassis’ exquisite detail
was still intact for the most part, if a bit tar-
nished. Each project had a separate budget with
its own bidding process and benefactor—the
Alexander S. Onassis Foundation in the case of

Just another charming townhouse?
Behind an historic residential facade
(efd) lies the interior of NYU's
Onassis Center for Hellenic Study
(opposite), which Helpern Architects
managed to pack full of offices,
meeting areas and even a lecture
hall, while still retaining the 19th-
century detail, such as this stained-
glass skylight (above) that
distinguished the original residence.
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the Onassis Center and the Contessa Mariuccia
Zerilli-Marimo for the Casa.

But both jobs also had a common client
(NYU), not to mention similar end-users.
“Onassis was in some sense a model for
CGasa,” says David Paul Helpern, principal-in-
charge of Helpern Architects. “We worked on
il first, and the major challenge for both jobs
was developing a program to fit everything in.
It was imperative Lo maintain the residential
scale ol the Greenwich Village Historic Dis-
trict, so we had to learn to make every bit of
space, inside or out, usable.” The two jobs
have parallel basement auditoriums and [irst-
floor receplion/gallery areas.

As Helpern explains, both the Casa and
the Onassis Center are too small for regular
classes and are intended for faculty meel-
ings. private study and consultation, as well
as the public functions within the galleries
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and auditoriums. "It was important to bal-
ance privacy and the need to make it as col-
legial as possible,” he recalls. “"We had Lo get
that collegial atmosphere within a vertical
space, which made it more difficult,”

John De Santis, director of technical ser-
vices for Faculty Arts and Science at NYU, was
particularly pleased with first-floor lobby and
gallery spaces, which speak to the need for col-

Improving on Stanford White?

legiality, as do Gasa’s reception areas on each
floor. “Casa’s two-story lobby draws you up into
the space,” he says. "It gives you a strong sense
of space and community just as you enterit.”
I'he Onassis Center actually combines two
buildings on a single narrow lot, one from the
1850s and one from the 1830s. Its provenance
is distinguished. When artist Maitland Arm-

Where the needs of a late-20th-
century academic department
intruded, Helpern worked to maintain
the integrity of the Center’s original
design. The bookcases (lefd) are
actually brand-new, but look as if
they've always been there. The
conference room (eft, below), where
the Tile Club of artists and writers
met during the late 19th century,
retains much of its original woodwork

Rall

strong bought the property in 1880, he asked
his friend Stanford White to tie the two build-
ings together. Subsequently, the Tile Club, Arm-
strong’s circle of artists who helped establish
Long Island’s East Fnd (“The Hamptons”) as a
vacation spot, met in the first floor.

Helpern's challenge was primarily a
restorative one. “It was less creating appropri-
ate architecture and more restoring what exist-
ed and getting it to work,” he says. “Maintaining
the intimate scale of the original house while
accommodating the program to large groups of
people required a space-by-space approach to
problem-solving.”

Onassis’ exquisite details, from stained
glass windows Lo elaborate plaster work on
the walls, were all painstakingly restored or
faithfully reproduced. For example, a fire
during the restoration had destroyed much
of the building's top two floors, including
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ki The stained and leaded glass

~ { windows at street level in the

| R Onassis Center (eft) reveal the

& craftsmanship of another age.

- i Helper's first-floor floor plan and
o section for the Onassis Center

‘ 4 s (below) reveal the agility needed

=3 oy to tuck a 20th century

o o educational institution into the

former townhouse.

&

one of the stained glass windows. Painful as l-ﬁj—m-—‘

the loss was, it was not irreparable. Helpern
had its own measured drawings as well as a
comprehensive photographic file to drawn
upon; in addition, urban centers as old as

u -
New York often have the resources Lo recon- g
struct the most priceless relics. —

De Santis explains, “We were able Lo repli-
cate the garland in the front window. I found a
guy in Brooklyn who could reproduce it exactly.
Some of the fun in this project was in finding
these crafts people themselves.” A single
craftsman restored all the Center's plaster.
“He came in, took plaster casts and came back
nine months later with all the forms ready to
20,” De Santis recalls.

Much of the construction effort was devot-
ed to facilities on or below grade. An auditori-
um small enough at 50-seat capacity Lo permit
a zero gradient floor was installed without
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excavation, but digging was required for addi-
lional basement storage space. A wheelchair
lift on the lower level that enables the handi-
capped to ride an elevator to all loors provided
atidy solution to a major design dilemma. “Bar-
rier access laws conllicted with Landmark
Commission codes for the building’s facade,”
explains Helpern. “Putting the lift on the lower
level solved the problem.”

Al the top of the rear house (where Land-
marks Commission restrictions don't apply), a
room retains the spirit of its original use as an
artists’ studio. Now a study area/library area
dedicated to graduate students, the room
boasts an open pitched roof with a soaring
north skylight. Maitland Armstrong would
probably be delighted to see it today.

No urban archaeology

Named for the late husband of the Italian
baroness whose gift funded the project, the
1853-vintage townhouse which became Casa
Italiana had gone emply since 1980, after hav-
ing been gutted and extended in preparation for
a never-realized condominium conversion. "It
would have been a much easier job if we hadn't
had to deal with the developer’s changes,”
remarks Helpern. “He had changed all the lev-
els of the floors and other elements in ways that
made no sense for a public building.”

Thus, the Casa project focused on adap-
tation, as opposed Lo preservation. “We
started from scratch—no water, no electrici-
ly, all different levels—and we had to exca-
vate a 100-seal auditorium underneath the
building,” adds De Santis. "Helpern did a
magnificent job of establishing and then
meeting the program, which was incredibly
ambitious in light of the amount of space
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available and the budgetary restrictions.”
“NYU needed both a proper home for the Ital-
ian Studies Department and a place for public
outreach, in the form of lectures and events
relating to ltalian history, language and culture,”
Helpern continues. “The Baroness was very con-
cerned that the space be appropriate to the ltal-
ian Studies Department. We have sought to
reach those objectives on a number of levels,
from the use ol materials to the concept of per-
spective and the traditional alian court, which
we Lried Lo express in the two-story lobby."
Though the building needed to reflect an
[talian sensibility, Helpern emphasizes that it
was equally important that the project not
emerge looking like “a piece ol archaeolo-
ay"—or working like one. “There was definitely
a functional side Lo the challenge,” he says. “We
had to organize the building to create proper
reception, Lo house the department, integrate a
relatively large auditorium into the plan and
develop space for public entertainment.”
The team carved out part of the second floor
Lo create the dramatic Italian court entrance,
then excavated extensively in the basement to
provide room for the 100-person auditorium.
De Santis notes that one end of the building had
Lo be physically jacked up on temporary
columns during the auditorium excavation until
new reinforced concrete beams could transfer
the load. “The auditorium could have been
Lreated simply as a large classroom,” points
out Helpern. “But we designed it visually and
acoustically as a first-class auditorium.”
Apparently, word travels fast in NYU's faculty
grapevine: Requests Lo use the auditorium for
faculty meetings have already come from groups
unrelated to Italian Studies. Even the space
above the new auditorium has been put 1o use as
a garden terrace and adjoining art gallery where

receptions are now frequently held. “It's an
example of inspired planning,” says De Santis.

Is designing for academia different from
other clients? “It's extremely stimulating,”
maintains Helpern. “I believe the best architec-
tural solutions come when the client is thor-
oughly involved in the design process. With aca-
demic clients, you tend Lo gel many meelings,
where everyone is very involved, supportive
and excited about the solution.”

“In my experience,” he summarizes,” pro-
grams for the academic world tend to be com-
plex, and very much involved in dialogue. After
all, that's how you learn.” With these two town-
houses, Helpern Architects has given NYU and
Greenwich Village yel another story or two
behind the facades to think about. e

Project Summary:
The Onassis Center for Hellenic Studies, New York University

Location: New York, NY. Total floor area: 7,735 sq. IL.
No. of floors: 5. Average floor size: 1,547 sq. [1. Total staff
size: 12. Cost/sg. ft.: $279. Paint: Pittsburg. Laminate:
Wilsonart. Drywall: USG. Flooring: American Olean,
Armstrong. Carpet/carpet tile: Couristan, Stratton.
Ceiling: Armstrong. Lighting: Lightolier, Rejuvena-
tion. Doors: September. Door hardware: Baldwin,
Russwin, Stanley. LCN, Ives. Window frames: Mar-
vin. Window treatments: American Abalene. Work sta-
tions: Stow & Davis. Work station seating: Steelcase,
Krueger. Cafeteria, dining, auditorium seating: Krueger.
Upholstery: Boris Kroll, Spinneybeck, DesignTex,
Steelcase. Conference tables: Steelcase. Cafeteria, din-
ing, training tables: SLow & Davis, Files: Steelcase.
Shelving: Hale. Elevators: Williams. Handicapped lift:
Gillespie. HVAC: Carrier. Plumbing fixtures: American
Standard. Client: The Alexander Onassis Public
Benelit Foundation, New York Universily, long
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Global Village: NYU established a
second Mediterranean outpost at the
Casa Italiana (opposite, lefd). Helpern
drew on the concept of an interior
Italian court for the Casa's two-story
entry hall (opposite, right), which
opens to a faculty/student lounge and
the terrace, where receptions are
often held.

One story below, the 100-seat
auditorium (right) features state-of-
the-art acoustics. Helpern custom
designed the wall sconces.

The first-floor fioor plan and section
(below) bear little resemblance to the
condominium rehab once planned by
a developer.

term lessee. Architect: Helpern Architects. Struc-
tural engineer: Paul P. Valerio Associales. Mechani-
cal/electrical engineer: Cosentini Associates. General
contractor: Herbert Construction. Furmiture dealer:
Rialto, Educational & Institutional Cooperative
Buying Service. Photographer: Paul Warchol.

Project Summary:
Casa Htaliana Zerilli-Marimo, New York University

Location: New York, NY. Total floor area: 12,331 sq.
ft. No. of floors: 6. Average fioor size: 2,055 sq. (1. Total
staff size: 24, Cost/sq. ft.: $243. Paint: Pittsburg. Lami-
nate: Formica, Dry wall: Gold Bond. Flooring: Verde
Aver Issorie (marble), Beige Bollicino (mar-
ble); red oak, American Olean (quarry and
ceramic tiles). Carpet/carpet tile: Shaw, Stratton.
Ceiling: Gold Bond, USG. Lighting: Kurt Versen,
Lightolier, Halo, Linear Lighting, Paralux,
Glaschutte Limburg, McPhilben. Doors: S & G
Woodworking. Door hardware: Russwin, Baldwin,
Stanley, Rixon, Ives. Window frames: Marvin. Win-
dow treatments: G & G Concepts. Railings: Koenig
Iron Works. Work stations: Steelcase. Work station
seating: Steelcase, Kreuger. Auditorium seating:
Irwin. Upholstery: J. Thorpe, Steelcase, Krueger.
Conference and other tables: Howe. Files: Steelcase.
Shelving: Springer Penguin. Architectural woodwork-
ing/cabinetmaking: S & G Woodworking. Signage:
Apco. Elevators: Esco. Handicapped lift: Garaventa.
HVAC: McQuay. Fire safety: Pyrotronics. Security:
Case/Acme. Plumbing fixtures: American Stan-
dard. Client: New York Universily. Architect:
Helpern Architects. Structural engineer: Robertl
Rosenwasser Assoc. Mechanical/electrical engineer:
Cosentini Assoc. General contractor: The Stegla
Group. Lighting designer: Cosentini Lighting. Acous-
tician: Klepper Marshall King. Furniture dealer: Edu-
cational & Institutional Cooperative Buying
Service. Photographer: Norman McGrath.
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DESIGN

Deja Vu?

If Joseph E. Seagram & Sons has just completed a major overhaul of its New York offices,

Though 800 Third Avenue is a few
blocks removed from the Seagram
Building in Manhattan, employees
of Joseph E. Seagram & Sons
enjoy a working environment that
is consistent in design no matter
where they report. Examples from
800 Third Avenue are an executive
floor elevator lobby (above), where
the vitrines for Seagram product
packaging repeat a headquarters
motif, and an executive conference
room (opposite) incorporating
English brown oak paneling similar
to the Seagram Building.

12 CONTRACT DESIGN

By Roger Yee

udwig Mies van der Rohe was not
amused. Gazing at the majestic urban
plaza on Park Avenue in midtown Man-
hattan he had erected as a pedestal for his
elegant Seagram Building, a 38-story, glass
and bronze office tower, the legendary
Bauhaus architect had noticed a disturbing
spectacle—men and women dangling their
feet over the parapet walls beside the reflect-
ing pools on the plaza's north and south
edges. “What are those people doing there?”
he is said Lo have growled. To which associ-
ate architect Philip Johnson matter-of-factly
replied, “They’re sitting there having lunch.”
Whether or not this choice sample of Miesian
apocrypha is indeed true, it underscores a point
about Modern architecture: industrial buildings
seldom age gracefully. Either their man-made
materials are carefully maintained or the struc-
ture begins what can become a precipitous
decline. Steel's patina is rust.
Thanks to the stewardship of Joseph E.
Seagram & Sons, the original corporate

why does the new design by Pasanella & Klein look as if nothing’s changed?

owner, and 20 years of service to Seagram by
the architecture firm of Pasanella & Klein,
the spirit of the Seagram Building has been
respectfully maintained since its completion
in 1956-1958. In fact, the building was
declared a landmark by the New York City
Landmarks Preservation Commission on
October 3, 1989. Simultaneously, Pasanella
& Klein has housed Seagram employees in
new offices that recall the original Interna-
tional Style interior design, updated in criti-
cal ways for the information age.

The interiors of Joseph E. Seagram &
Sons today show surprisingly little variation
after 33 years of occupancy. Seagram, a
Montreal-based beverage conglomerate
($3.4 billion U.S. sales in 1990) controlled by
the descendants of founder Samuel Bronf-
man, has undergone numerous restructur-
ings while maintaining New York and the
Seagram Building as the center of its global
operations. Yet its facility in 375 Park Avenue
looks much as Philip Johnson conceived it.

It’s no secret that New York City has
remained as vital to Seagram as Mies' archi-
lectural masterpiece. “Our plan has always
been to maintain a presence in New York,”
says Harold M. Garrett, vice president, man-
agement services and corporate logistics for
Seagram. “New York acls more as Seagram's
headquarters than its Canadian home.”

However, loyalty has not stopped the bev-
erage giant from carrying out a long-term
strategy of decentralization. At the same
time the company renewed its lease in 375
Park Avenue a couple of years ago (having
sold it to the Teachers Insurance and Annuity
Association-College Retirement Equities
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Fund or TIAA-CREF in 1979), it upgraded an
anonymous, existing back office at 800 Third
\venue in Manhattan and relocated the bulk
of its headquarters stalf to a new il unexcep-
tional building at 3 Gannett Drive in White
Plains, a city in Westchester Countly, just
north of New York. So that all three New York
facilities would be visually unified, Pasanella
& Klein has freely reinterpreted Seagram's
original office design in the new and remod-
eled lacilities.

Of course, the original space had never
been spared from change, despite ils aura
ol reverence. True, J. Arvid Klein, a princi-
pal of Pasanella & Klein, admits, "We infor-
mally ‘landmarked’ Johnson's interior as
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given.” In 1970, the firm also produced an
office design standards manual for Sea-
gram based on Johnson's work, replete with
Bauhaus and other International Style fur-
nishings sel in a classic Miesian landscape
where partitions and curtain walls float
between endless, unbroken floors and lumi-
nous ceiling grids.

On the other hand, Seagram is not an arl
museum bul an international business
whose offices must come Lo lerms daily with
changing management philosophies and new
office technologies that have little Lolerance
for cultural icons. The original space’s com-
bination of fully enclosed, private window
offices and fully open, interior work stations

Movable walls and an installation of
open plan systems furniture are
carefully coordinated at 3 Gannett
Drive (left) to give Seagram
personnel a superior work place in
an otherwise standard office building.
Glazing uses both transparent and
opaque panes for privacy and light.

was ready to yield to a new order by the late
1980s. Push came to shove in 1989.

The first order of the day was o see that
the remaining space in the Seagram Building
would bear as close a resemblance as possi-
ble to Johnson's interior design. Having care-
fully documented and maintained the space,
Pasanella & Klein was able to restore or recre-
ate the luminous ceiling grid, English brown
oak paneling and ensemble of International
Style furnishings on the 6th floor without
much difficulty. (Most of the Knoll furniture
originally specified for Seagram had been dili-
gently maintained, and was reused along with
new pieces from Knoll.)

Elsewhere, a key change in Seagram's
office planning and design standards was the
adoption of open landscape planning for gen-

Plaster dust in your coffee

eral offices. To exploit the benefits of stan-
dardized office design, Seagram and its archi-
tect created a family of office planning mod-
ules that look permanent while functioning as
a kit of parts. The pragmatic solution allows
secretarial, clerical and supervisory work sta-
tions to be installed, reconfigured, removed
and reused with minimum loss of time, little
disruption of ongoing operations and [ew
complications due to incompatible materials
and components.

Two highly flexible office components have
been critical to the new, standardized offices.
One is an off-the-shelf “stick” wall system of
glass and aluminum extrusions, aimed to the
interiors of 800 Third Avenue and 3 Gannett
Drive to make office layout alterations quick and
neat. The other is an open landscape furniture
system that can easily generate the entire range
of work stations Seagram needed—oplus
accommodate a growing maze of wiring.

Flexibility is never cheap, but the benefits
are clear enough to Seagram. “Our studies
show that just one additional move with our
movable wall system pays back its high initial
investment cost,” Garrett explains. “So we
prefer to trade cost for time lost in drywall
construction by our staff due to disorienta-
tion, dust and noise.” Benefits like this can
add up quickly for a company that alters one-
eighth of its space each year.
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Seagram literally rolled up its sleeves Lo
test Pasanella & Klein's proposals. While its
office workers evaluated completed various
office ensembles of seating and furniture sys-
tems, Garrett's staff clocked maintenance
teams as they reconfigured work stations
made from competing products. This hands-
on attitude has its justification. As Garrell
points out, “We want our staff to be able to
make all changes themselves, so we train
them to do it. Some 5 to 10% of parts are even
kepl as “attic stock’ to avoid our being tied up
by delayed deliveries.”

It all looks so new—and yet so timeless.

Philip Johnson's original interior
design for the Seagram Building
has been respectfully maintained

Pasanella & Klein can be lauded for preserving  Or reconstructed by Pasanella &
the spirit of the Seagram Building, successfully ~ Klein, as seen in views of an
relocating many of its employees to Westchester  executive office top right,
County, and creating new offices that could pass ~ featuring fumiture by Mies and
for landmarks—even in two recent buildings ~ Jens Risom, and the executive
that most people simply passby. =& floor lobby (above right, where
Seagram's glass collection
occupies etageres newly designed
Project Summary: Joseph E. Seagram & Sons by Pasanella & Klein in the spirit of
the originals. An executive office
Location: New York and White Plains, NY. Total  (right and interior stair (bottom
floor area: 250,000 sq. ft. No. of floors: 14. Average  11GhD at 800 Third Avenue show
floor size: 16,000 sq. L. Wallcovering: Carnegie.  how faithful new work has been to
Paint: Benjamin Moore. Laminate: Nevamar. Dry ~ Johnson's design.
wall: USG. Flooring: American Olean, Armstrong.
Carpet/carpet tile: Kramer, Bentley. Ceiling: USG.
Lighting: Zumtobel, Edison Price, Lightolier.
Doors and wall system: Knollwall, Acme. Door hard-
ware: Yale. Windows: Coordinated Metals. Window
treatment: Mecho Shade, G&G. Work stations and
seating: Knoll. Lounge seating: Atelier Internation-
al. Cafeteria, dining, auditorium seating: Veterans, Den-
ber. Other seating: Steelcase, Geiger, Atelier
International, Herman Miller, Vitra. Upholstery:
Unika Vaev, Stratford Hall, Dualoy, Adam i
James, Knoll, Sina Pearson. Conference tables: L
A.T. Foote. Cafeteria, dining, auditorium tables: Howe. N — R
Other tables: Intrex. Files: Steelcase. Shelving: Iron- ifmii i
bound, Worden. Architectural woodworking and cabi- T .
netmaking: Premier. Signage: Pasanella & Klein. Al R

Planters, accessories: Peter Pepper. Client: Joseph E. - A
Seagram & Sons. Architect: Pasanella & Klein ‘
(renovation). Structural engineer: Lovett & Ross-
man. Mechanical/electrical engineer: Jack Green. Gen-
eral contractor: Herbert, AJ. Lighting designer: Jerry
Kugler. Furniture dealer: IBF Group. Photographer:
Paul Warchol (800 Third Avenue), John Mark
Hall (3 Gannett Drive).
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A FLEXIBLE ARRANGEMENT




United Chair presents seating
built for incredible flexibility. Flexis.
Weve positioned our knee-tilt con-
trol and back pivort in an arrange-
ment that supports the widest range
of movement and body sizes in the
industry. The result is a chair as flexi-
ble as the human body for unprece-
dented seating performance.

Our chairs aren't the only thing
that’s flexible. We have an arrange-
ment with our customers that bends
to meet their needs. It's .slmplc. All of
our chairs are fairly priced. All are
backed by a 12-year guarantee. And
all are delivered in no more than
4-5 weeks.

United Chair and Flexis. An

unusually flexible arrangement.

united char

Value and Delivery

That’s Our Seating Arrangement.

Flexis Circle 47 on reader service card

)14) 760-8467  Boston (617) 338-8844  New York (718) 361-5488  Phil ia (215




DESIGN

Like a Fine Suit

What you can do with a New York loft—equipped with maple floors, Doric columns and
little else—was the question confronting Jack L. Gordon Architects in its new office space

our friends and family will
“ Lry to talk you out of it:

Don't even think of starting
your own business in New York
City. When architect Jack Gor-
don and his wilfe Rosanne, an
interior designer, established
Jack L. Gordon Architects in
1969, they had far more aspira-
tions than clients. What little
office space they leased was just
enough Lo contain a few drafting
Lables and equipment—a far cry
from the new office they have
recently completed for their
firm of 35 employees. To make
presentations Lo clients, they
traveled to clients’ offices.

One by one, clients have
come Lo them during the past
two decades from a wide range of fields: cor-
porate offices, retail banking. education,
health care, condominium apartments, retail-
ing and sports. Whal is particularly surprising
is the diversity of Gordon's portfolio. Clients
with specialized needs tend to seek design
firms with specialized practices. Then again,
they may call on Jack L. Gordon Architects for
architecture, master planning, programming
and the like.

Of course, the New York design community
ol today has changed drastically since the
1960s. “When we started our practice,” Gor-
don recalls, “New York had few good design
firms. There was a real need for good design-
ers, a genuine opportunity.” Needless Lo say,
the Gordons have made the most of the situa-
tion, serving such diverse and prestigious
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By Roger Yee

clients as book publisher Doubleday & Compa-
ny, Shea Stadium (home of the New York
Mets), securities firm S.G. Warburg (through
its U.S. trading arm, then known as A.G. Beck-
er/Warburg Paribas Becker), the New York
Psychiatric Institute at Columbia Presbyterian
Medical Center, Nightingale Bamford (a pri-
vate school) and clothier Paul Stuart.

Entrepreneurs know what eventually hap-
pens to a business like this: More clients are
followed by more staff and then a move Lo
larger quarters. The search for a new home
began a couple of years ago. Moving was a
momentous decision for the entire staff; Gor-
don had occupied its last space on East 47th
Streel near the United Nations for 14 years,
doubling its floor area in the interval.

There were the inevitable false starts and

Drywall, laminate, paint, glass block
and etched glass—atiractive,
inexpensive and capable of infinite
variation—create the reception area
(above) of Jack L. Gordon Architects
out of industrial storage space in
Manhattan.

Light and views are brought indoors in
this perspective of the corridor outside
the main conference room (opposite).
Visitors can look from here both
outside to West 23rd Street and inside
to the office interiors.
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disappointments along the way. “We looked
for suitable premises in a number of Manhat-
tan districts,” Gordon says, “including the
Wesl Side, SoHo and Chelsea.” Among the cri-
teria for the ideal location were a safe yel live-
ly neighborhood, good public transportation,

still maintains a showroom on the ground floor.
it had been left an undivided, 11,000-sq. ft.
expanse with high ceilings, maple strip flooring,
Doric columns and large windows at the north
and south ends of the one-block-deep building.
“The raw space was in decent condition,” Gor-

Versatile space, superb light, fine detailing—for $32/sq. ft.?

reasonable renl, and surroundings with a
sense of scale and character. The Gordons
found the space they wanted on the fifth floor
of a Chelsea structure with open floors, good
proportions and Neo-Gothic architecture
called the Castro Building, facing south on
Wesl 23rd Street, a wide thoroughfare lined
with dignified, turn-of-the-century buildings.
Because the floor had been used for storage
by Castro Convertible, a maker of sofa beds that
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don reports. “The floor needed refinishing and
some of the column capitals had been damaged.,
but otherwise it was fine."

Although most of the service connections
were already available, the Gordons added air
conditioning, lighting, partitions and wiring for
office machines and CADD. An open and highly
efficient floor plan with a particularly graceful
flow of circulation was created to promote the
informal, collegial interaction among its pro-

Fine detailing gives the finishing
touch to Jack L. Gordon Architects,
with etched glass filtering light from
the conference room (efd), glass
block defining a conference area
(eft, below) and walls creating
geometric patterns in the
lunchroom (below).

fessionals that has served clients so well. Two
drafting rooms of project teams run in tandem
straddle the main circulation spine that takes
visitors from the reception area, conference
rooms, library and principals’ offices at West
23rd Street north to the kitchen/lunchroom,
print/photocopy, private offices and model-
making room at West 24th Street.

Interestingly enough, the design that has
resulted is a simple, straightforward and eco-
nomical (try $32/sq. ft. in New York) facility
that seems much more expensive than it is.
Perhaps the careful way the design uses
light—taking it directly from the two street
exposures and two light wells notched into its
sides and sending it deep into the interior space
via floor-to-ceiling glass, clerestories, glass
block, precisely aligned openings and white
walls (with a splash of color at the ends)
—explains why. Or maybe the consistent use of
built-in furniture to maximize space and mini-
mize cost lends a custom look. Or fine, cabinet-
like detailing has elevated the use of even the
most economical materials and methods.

In any event, the relocation is over, freeing
Jack and Rosanne Gordon and their col-
leagues to concentrate on the other clients in
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ir care. Paying uncommonly close atten- Circulation is handled gracefully

n to clients’ needs has enabled them to and intelligibly to take visitors
lerstand and resolve facility problems for from the reception area past the
hny organizations in seemingly unrelated two drafting rooms (above) at
Ids. It has even enabled them to create a Jack L Gordon Architects.
dsome, new office that fits like a tailored Drafting tables are enclosed from
t—for the tailors themselves, o8 traffic yet open to each other.

ect Summary: Jack L. Gordon Architects

ation: New York, NY. Total floor area: 11,000 sq.
No. of floors: 1. Total staff size: 35. Cost/sq. ft.: $32.
t: Benjamin Moore. Laminate: Formica. Car-
carpet tile: Mort West Mills. Lighting: Lightolier,
ison Price. Door hardware: Hewi. Wall system:
irdinated Metals. Window treatment: Mecho
hide. Work stations: Custom. Work station seating:
Cafeteria, dining, auditorium seating: GF Cafeteria, din-
auditorium tables: Howe. Files: Meridian. Planters,
ssories: Architectural Supplements. Client:
'k L. Gordon Architects. Architect: Jack L.
rdon Architects; Jack Gordon, Rosanne
don. John Ingram, Jell Sutton. Mechanical/
rical engineer: Jack Green Associates. Construc-
manager: Jack L. Gordon Architects. Photogra-
- Steve Williams.
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versely, do you respecl your contrac-

tor? Many architects and interior
designers enjoy excellent relations with
their contractors for the right reasons: They
know what they're doing in building out a
project, and respect their colleagues in con-
struction who must help them do the job.
However, there is always room for better
understanding. Towards that end, the New
York Chapter of the American Institute of
Architects Interiors Committee recently
invited three accomplished New York con-
tractors to speak out on the subject of “Inte-
rior Construction: Everything You Wanted to
Know from the Contractor (But Were Afraid
Lo Ask)” to a standing-room audience,

Acting as moderator for the program was
Jonathan P. Butler, chairman of the AIA com-
mittee and a partner at Butler Rogers Bas-
kett Architects. The three contractors
included Christopher Clark, of Clark Con-
struction in New York. Patrick J. Donaghy, of
Structure Tone, also in New York, and
Christina Wilson-Grinnell, of Clayton Wilson
Construction in Brooklyn. Clark is a mid-size
firm that typically handles residential and
contract projects of up to 100,000 sq. It.,
including recent work for the Century
Paramount Hotel, the Flatiron Building and
Electra Records. Structure Tone, one of the
nation’s largest general contractors/con-
struction managers, lakes on projects of the
size and scope of 1.3 million sq. L. for Mor-
gan Guaranty and 450,000 sq. ft. for Teach-
ers Insurance. Clayton Wilson specializes in
residential and contract interiors that
require fine restoration, renovation and fin-
ishing work. which has recently included
extensive construction for the New York His-
Ltorical Society.

Surprise! The three contractors had
much to say in praise of how architects and
interior designers perform. However, a
number of cautionary themes [or building in
hard times emerged from the discussion
that designers would be wise Lo bear in
mind—even if your lasl project was com-
pleted on time and al budget. Chiel among
their concerns: the pros and cons of taking
lowesl bid, evaluating contractor qualilica-

m oes your contractor respect you? Con-
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What Does Your

Contractor Think of You?

Ask contractors to tell everything the designer wants to know—but is afraid to ask—about interior
construction and you may have reason to be afraid

By Roger Yee

“I need a full battle
plan irom the
designer. This means
proper mechanical
and finish instructions
that will produce real
quantities for
meaningiul take-ofis,
Do you want vanilla
or high end? Tell us.”

Christopher Clark,
Clark Construction

tions, matching the contractor to the job by
size and scope, and the value of truste
relationships.

Handle the lowest bid with greatest care

Increasing competition for interior con
struction work is forcing down cosls, ye
designers may not be wise to automatically
take the lowest bid. Obviously, some genera
contractors (GCs) will bid the job at cost as ar
investment in a new and hopeflully long-ter:
relationship—or simply to keep the organiza
tion working. And less experienced player:
typically underestimate the true cost of a pro
ject out of ignorance.

The current recession does offer outstand
ing opportunities Lo buy a project at lowe
costs than those that prevailed through muc
of the 1980s, as could be expected. Structu
Tone’s Patrick Donaghy said, “The curren
slowdown in construction means that wher
you once had three to four subcontractors bid
ding for a job you now have ten to twelve, an
the prices quoted range on a scale of one t
ten. You must know how to manage them
especially the low end bidder, who may b
doing the job for good will, at cost, or in hope:
of making up the difference in change orde
and like items.”

Recessionary economics clearly has mo
than one virtue. Besides keeping constructio
costs down, a weak market puts a lid on ren
which the current glut of office space onl
accentuates. In the words of Clark Construc
tion's Christopher Clark, “Rents in the Ne
York area have [allen by 30% or more, freein
up alot of dollars for construction.”

Who's that masked contractor?

Sell-evident as this may seem, designe
should always check that interior contracto
is licensed (in New York City, by the Depart|
ment of Consumer Affairs) and carries suffi
cient insurance to cover the scope of the pr
ject; the amount required by the building itsel
is not enough.

“In choosing a contractor,” noted Clayto
Wilson's Christina Wilson-Grinnell. “you war
more than a licensed, bonded profession
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who will be approved by the landlord.
He should be informed on the latest
codes and other regulations. He should
also be experienced in the project type
under consideration. And he should
led by responsible individuals.”

There are less tangible factors as
well. As Wilson-Grinnell urged, “Find
out the composition and skill of his
staff, how he interprets his role as a
eeneral contractor, construction man-
ager or subcontractor, and how he
handles communications, documenta-
tion, and site supervision. Look at his
drawings and those of his subcontrac-
tors. Do they show the ability to do the
job? Think about holding a pre-award
onference. Look at his old jobs too.
ee if they hold up—touch them.”

Knowing who's genuinely in charge
n a construction project has become
ncreasingly murky in recent years as
1ew players with new titles enter the
yame. “The construction consultant
an help a project, but whose interests
oes he represent?” Donaghy warned.,
A general contractor commits himself
0 a guaranteed price and firm sched-
le. Does the construction consultant?
would ask the same of the owner’s
epresentative. Who are you?”

Even the identity of the construc-
ion manager (CM) is not as clear as
t once was. “The CM is not the same
erson he was 10 years ago,” main-
ained Clark. “Then he was an architect.
ow, he often oversees budgeting, receipt
f bids and project management withoul
ny specific responsibility or liability for
nything. If you want a genuine CM, ask for
uaranteed price and time.”

5

match made in heaven—or maybe on the 34th floor

Would you ask a single GC to construct
oth the base building and tenant interiors?
0 way, the three New Yorkers replied. Is
echnical competence al stake here? The
ueslion hinges more on commitment than
kill. Donaghy said, “The base building con-
ractor feels that his building is built the day
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A dramatic staircase to nowhere
(helow) is one of many distinctive
and demanding forms created for
Philippe Starck's design of the
Century Paramount Hotel in New
York by Clark Construction
Corporation. Clark participated in the
recent panel discussion on interior
construction at the New York
Chapter of the American Institute of
Architects that is highlighted in this
article. Photograph courtesy of the
Century Paramount Hotel.

the flag goes up (the topping out of the struc-
tural members is commemorated with a flag
raising), while the interior contractor is there
through move-in."

“A single contractor is rarely experienced
in all project types,” added Clark. “It’s crucial
Lo match the contractor to both the size and
scope of the project.” It is highly improbable,
the contractors feel, that a GC who routinely
handles 1 million-sq. L. projects could be
equally prepared Lo give special allention Lo
small to mid-sized contract clients.

Similarly, a project that involves such con-
struction specialties as historic rehabilitation
might be best awarded Lo a firm that wields

those specialties. Saving some il not all parts of

an existing installation is simply not
the same as putling up all-new interi-
ors. If anything, rehab work is a lot
more demanding.

Those famous last words: trust me

Traditional colleagues and adver-
saries, designers and contractors have
more Lo gain than lose by conferring
right from the schematic phase of a
project. Budgels and timetables are
only as good as the assumptions on
which they're founded. And good
assumptions are based on comprehen-
sive knowledge of the nature of the
program, scope of the project, level of
finish work required and special condi-
tions. Wilson-Grinnell put it bluntly,
“T'he architect must develop a relation-
ship of trust with the contractor or the
job goes astray.”

“I need a full battle plan from the
designer,” Clark explained. “This
means proper mechanical and finish
instructions that will produce real
quantities for meaningful take-offs. Do
vou want vanilla or high end? Tell us.”

Donaghy emphasized that many
of the common sources of conflict
between designer and contractor
arise from misunderstandings. “Take
change orders, for example,” he said.
“Are they out of the scope of the
work? If so, the client has added
them and should pay accordingly. IU's an
extra, not a change. If they were over-
looked—il's a change.”

Christina Wilson-Grinnell summed up her
colleagues’ sentiments in calling for the full
cooperation of architects and interior design-
ers with interior contractors. “When your bids
come in just 3-5% apart,” she pointed out,
“you can see that the contractors are all inter-
preting your drawings the same way. Your doc-
uments are good, so the job is tight: There's
not much room for change orders. You're our
ideal architect.”

Architects and interior designers whose
work fits this description may Kindly take
your bows. o
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TECHNOLOGY

Today's complicated door hardware is more than just a pretty face

push an exit bar or tug at a pull it

happens. A complicated, integrated
system goes to work, letting you pass into
and out of buildings or from room to room
seemingly effortlessly. You hardly think about
it except maybe to notice a good looking
fixture. But there is more to entering and
exiting than good looking lixtures. Welcome
to the complex world of door hardware.

There are several different fixtures that fall
under the category of architectural door hard-
ware. They are the knob, lever. door pull, door
closer and exit device also known as the panic
bar. What are the differences? Which one
should be used where? What kind of lock and
hinges are appropriate? And is this door, with
all its hardware, up to code? These are the
questions designers and architects have to ask
at every opening.

First the basics. A knob is the standard ball
that fits in your hand. You grab it, twist it and
open the door. A lever, on the other hand, only
requires downward pressure Lo activate it and
open the door. A door pull has no moving parts.
You simply pull it to gain entry. The large,
weighted device found atop some doors is a
door closer, which shuts a door firmly behind
vou. Lastly, an exit device or panic bar is a rail
that when pushed, simultaneously works the
mechanism and opens the door.

When choosing this hardware, designers
and architects must put function over form.
“The first things they need to look at,” insists
Larry O"Toole, marketing manager for Corbin &
Russwin, “is usage, quality and codes.” Traffic
flow will determine what hardware is required.
The amount of security desired will dictate the
grade lock used. And most importantly will the
door have to meet fire and handicapped codes”?

If a doorway is used in high volume, an
exit device might be appropriate. Since it
allows mass exits in a hurry it is also known
as a panic bar. Movie theaters and auditori-
ums commonly employ them.

All door hardware may or may not be mar-
ried to a lock, depending on how much securi-
ly is required. The American National Stan-
dards Institute grades locks on durability and
performance. Grade 1 is the strongest and
will satisfy most security needs. The lowesl is
grade 3. This lock would not be appropriate

Iq‘ very lime you twist a knob, turn a lever,

13 4 CONTRACT DESIEN

Open Up!

By Amy Milshtein

Forms & Surfaces puts out a complete line of
decorative door pulls @above). The newest
additions incorporate a mix of finishes, creating
an elegant and precise look.

for much, maybe a rarely usea wasnrooi.
Fire codes demand that some doors with-
stand heat, flame and fire fighting equipment
without opening and letting fire spread. A class
A door will stay closed and latched for three
hours in heavy fire. Class B will work for 90 min-
utes. Class C for 45 minutes and class D for 20.
But the mosl sweeping changes in door
hardware’s [uture are the handicapped access
codes now coming into effect. If an entryway is

to be deemed handicapped accessible the hard
ware musl be easy to grasp, not need a tigh
hold or pinching or require twisting the wrisL. Ir
other words, knobs are out and levers are in.

Kiss your knobs goodbye?

Does this mean that the door knob wil
eventually be phased out entirely? “No,
assures Ken Boate, director of sales for Yale
Security, “door knobs are much more durable
and offer more security than levers. They wil
be around for a long time.”

Aside from the new handicapped codes
other trends are sweeping the door hardware
world. Boate notes a trend Lo hide panic bars
and door closers. While designers love thei
clean lines, janitors hate their maintenance
problems. Since all the mechanisms are hidder
inside the door, most servicing requires remov
ing them from the hinges.

Rodney Lincoln, vice president ol market
ing for Sargent, sees a movement towards
electronic card locks and digital keypads. “Th
advantage of such a system is complele aceess
information,” he says. “You know who entere:
and how long they stayed.” The downside L¢
this high security is the cost. Retrofitting wit
electronic locks can be prohibitive.

Some see a move to high style instead o
high technology. Mike Jennings, director o
design for Forms & Surfaces, sees more com
plex visuals in door hardware. “We are doing
mix of finishes on the same pull that looks ele
gant and precise.” he says. Chris Schenoné
product manager for Forms & Surfaces, note
that compressed construction time will fore
quicker shipping of hardware. He says, “In th
future, companies will have to move fast t
keep an installation on schedule.”

All of this is pretty confusing but not t
worry. Someone has spent years studying doo
hardware and all of its nuances and is ready
assist the design and architecture community
That person is the Architecture Hardware Cor
sultant or the AHC. The AHC is an expert in th
field, certified by the Door and Hardware Insti
tute. Makers of door hardware agree that a loc:
AHC should be consulted early in the plannin
stage Lo keep specified openings up to code
With the help of an AHC, specifying door har
ware could be as easy as twisting a knob. >&
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TECHNOLOGY

The next building reh
unless you condu

f working on old buildings is in your future,

your most important resources are the past

and the present. Whether your aim is his-
toric preservation, adaptive re-use, rehabilita-
tion or renovation, documenting the existing
conditions of a structure or building is first and
foremost on your agenda. The best way 1o begin
is by delving into the past, uncovering problems
quickly to save your client time and money.
The base drawings you generate at the out~
set of the project will become the basis for
your design and for the construction docu-
ments that will follow. They will only be as
valuable as they are accurate.

Accuracy counts, of course. However,
you can always assume that the completed
documents will not reflect the true condition
of an older building. Since things will always
go wrong with an older building, the degree
of accuracy your project needs is relative.

«If your final goal is 1o “gul” renovate
a structure, required documentation is
relatively minimal. Assuming the struc-
tural frame and foundation will remain
intact with minor alterations, these are
the building components that must be
most accurately recorded.

«When rehabilitation is anticipated,
the building skin, including fenestration
patterns and roof penetrations, must
also be accurately surveyed.

«For adaptive re-use of an historic
structure, much of the existing building
must be documented so that modern inter-
ventions can be accurately inserted within the
existing shell.

«When the program calls for a strict
preservation effort, the level of documenta-
tion escalates exponentially. Not only are the
structure’s substantial physical attributes
subject to intense scrutiny, but the finishes
and decorative applications must be accu-
rately researched and identified as well.

Architects dream of finding a full set of
original construction documents that would
accurately reflect the condition of the older
building as built and as existing today.
Dream on. A building’s age and historic sig-
nificance have nothing to do with the exis-
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Put It on Paper
Before It’s Too Late

abilitation project to come crashing down may be yours—

By Peter G. Bachmann

T

To rehabilitate the historic Goodwin

House for U.S. Trust (above) in

mﬁmnWM
of the facade, part of the original
mwmm&m.

ct an on-site survey of your older building

tence of these drawings. If they do indeed
exist. the logical place Lo start looking for
them is at the local municipal uulhm'ili(-s.‘
Some documents were probably filed with
the building officials or planning agency.

Your success could depend on whether
the agency has relocated or reorganized
since your building was constructed, if the
original drawings have been “archived,”
or if the clerk says “I'm sure they're here
somewhere.” However, il your building is
of architectural significance, especially a
government st ructure, the local munici-
pal arls commission may have a record of
the original documents.

If your building was designed by an archi-
tect. il is possible thal a successor firm is
still in existence. Local libraries maintain
records that could help you lrace the firm’s
name. If the firm was of note, its archives
may even have been donated to a local
museum or civice organization upon the
firm’s dissolution. Quick calls to local his-
torical organizations w ill help establish like-
ly repositories for this information.

Assuming you have found the original
construction documents, whal then? Even
if you have drawings describing the whole
structare, it is highly unlikely that: 1) the
building remains as it was originally erecl-|
ed or 2) the building was erecled exactly as
shown on the drawings. More likely, you
will find an owner or superintendent who
has this information; ask him a lot of ques:
tions. keep his phone number handy and con
firm everything with v isual inspection.

Above all else, there is no substitute fo
your own eyes. AS current architect-of-recor
you become responsible for the conditions ay
the building unless your contract with the
owner explicitly allows you 1o rely on the accu
racy of the documentation that he prov ides
you. It is good practice even under those cir
cumstances Lo make a thorough visual inspec
tion of the premises L0 confirm the documents
you will use for your w ork.

Hunywmalyklmwhal'sooi\gonhside

Once you have the drawings 1o be used as
base documents for your work, the next ste
is to confirm the condition of your building as
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compared Lo the documents in
hand. There are various approach-
es Lo this process: photography,
measurement, and visual inspec-
tion. Photographing the interior
and exterior in their present con-
dition is most important when a
building is Lo be restored. Even if
you are doing a “gul” renovation,
a permanent visual record ol the
building will help greatly when you
return Lo the office Lo integrate all
your field information. Helpful
hint: Key your photographs Lo the
plans and/or elevations so thal
you know what is depicted.

A second major step in con-
firming your base documents is
measurement. Assume that any
dimensions on your original con-
struction documents are wrong,
—and you'll probably have Lo redimension
them. Habitable spaces lor high-tech uses such
as computer equipment or trading floors will
need particularly accurate measurements.

Last but not least, you must conduct an in-
depth visual inspection. Keep in mind during this
inspection that you will be obliged o identify sig-
nificant architectural spaces and those areas
which may be appropriate for future mechanical,
electrical and plumbing systems. Your inspection
will help you Lo establish priorities within the his-
torical context of your building.

About those exterior conditions

Having completed the survey ol the interior
of your building, many architects will then pro-
ceed Lo document the exterior of the building. If
you have original construction elevations or
renderings, you are almost home. The proecss
would be similar Lo documenting the inlerior
spaces: photography followed by measurement

the exterior not be specilic enough to describe
the detailed restoration work that may be
required, you can base your documents on a
photographic record of the facades.

Historic photographs can be used as a
basis for restoration work; they can help you
establish the original condition and materials
of the structure. However, when communicat-

AY 1991

and visual inspection. Should the drawings of

ing with the contractor, you'll want to refer Lo
the building’s present condition. A large-scale
composite photograph can be made of the
facade of the your building, empleying a per-
speclive-corrected lens Lo produce an image
that is Iree of parallax and similar to an eleva-
tional drawing. These photographs can then
be assembled into a comprehensive montage
that can then be reproduced on mylar with a
dot screen or scanned into a computer.
Although we have remarkable technology
al our fingertips, there is no substitute for
simple visual inspection: this is as valid for the
facade as for the interior space. You must

identify the specific materials and methods of
construction—the original construction of

windows, doors, rooling. walls, foundations
and decorative treatments—how il was
made, what alterations have occured and how
much can be saved. Identifying loreign and
often harmful materials and interventions is
critical if their effects are to be reversed.

Catch those significant finishes!

The foregoing has largely concentrated
on the larger, more overt components ol
vour building. Il your building also has valu-
able interior finishes, yvou will want to identi-
fy them too so they can be restored. Often,
the only evidence ol a special finish will be in

Interior details of the Goodwin House
were reconstructed by Haines
Lundberg Waehler, partly through the
assistance of a member of the
Goodwin family, who recalled rooms
like this handsomely appointed
parlor (lef) from childhood.
Photography by George Cserna.

a historical photograph or origi-
nal construction document.

Finishes that have survived
should be recorded in your set of
existing conditions drawings. Types
of treatments to look for include:
hardware, wood work, stone work,
window dressing, wallcoverings,
decorative painting, decorative ceil-
ings. walls. decorative flooring, pan-
eled doors, grand stairs, special win-
dows, moldings and mantelpieces.

And don’t forget to identify the
location of damage to decorative
finishes for remedial work.

More good news and bad

In the case of a building where
there has been significant struc-
tural damage, an engineer should
be retained 1o survey the subsoil conditions
supporting the building. A full structural
analysis should be conducted to determine
the source of the damage. Old maps can help
Lo identily rock outcroppings and the pres-
ence ol ground water.,

Although the existing mechanical, plumb-
ing and electrical systems in most old, his-
toric structures must be considered worth-
less, this is not always true. A walk-through
with an engineer experienced in older struc-
tures will help you determine if there are any
reusable components. Typically, the entire
system must be replaced. In your favor is the
fact that the new mechanical systems tend
1o be smaller that their predecessors and
can often fit easily within the confines of
existing mechanical space.

\s you can see, documenting the existing
conditions ol an old structure requires subtan-
tial effort. Consider, on the other hand, how
much time and money can be saved in the long
run. In addition, a well planned restoration
effort will produce a product that both you and
vour client will be proud of well into the second,
third or as many lives of the building. S

Peter G. Bachmann is a project manager and
preservation director of Haines Lundberg
Waehler, a century-old architecture firm
based in New York.
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DESIGN DETAIL

High Up on the
Down Staircase

atricia Ridgway, founder and

principal of Los Angeles-based

design lirm Ridgway Associ-
ales, believes that a good interior
design should always start with its
staircase. To illustrate her point,
Ridgway Associates sel the tone for
the Coudert Brothers law offices by
creating a descending staircase for
the space thal is both aesthetically
dramatic and technically interest-
ing. Coudert Brothers has quite a
show-stopper on its hands.

How has Ridgway done it? The
stair tread and riser are constructed
ol 12-gauge steel pan. The tread is|
filled with lightweight concrete that
forms the steps, which are finished
with a custom, glue-down carpet Lo}
reduce noise reverberation.

‘ Stair stringers are designed in a
g Stair tread forced perspective to form an hour:
" | B glass shape. Metal track and studs
o are welded to the stringer to form ¢
\ r— skeleton framework. To this are
‘ ;‘ . pe added three lavers of materials: 2p
1 “ = g . sum board. a cleat system and fig
| : j g 3 5/8" x 25-gauge stud runners ured anigre wood veneer.
; 1/ i nested together to provide a solid I'he figured anigre is hand
‘ | i mounting curb selected and finished in contrastin,
1 ! values: a combination of waterfal
p— 1 %u . Composite wood paneling and reverse diamond wood grainin
; ‘ I | detailing was used on the stairway
} f \ as well as throughout the space. Te
/ } . Steel channel stringer add to the visual interest of the com
- (— — 35/8" x 25-gauge track and studs bined wood graining, recessed light
‘ ing concealed in sculpted soffits

brings light into the space whicl
visually dances on the wood veneel
Just looking at what Ridgway has
done makes you want to reach fo
new heights. “e

7/8" hat channel

VERTICAL SECTION Plosogmapt) by
THRU STAIR STRINGER Robert Pisano Photography
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HE NATIONAL SYMPOSIUM ON

HEALTHCARE DESIGN & CONTRACT
DESIGN MAGAZINE ANNOUNCE THE
THIRD ANNUAL HEALTHCARE
ENVIRONMENT AWARD COMPETITION

PURPOSE

To recognize innovative, life-enhancing
design that supports healing and pro-
motes well being in healthcare environ-
ments

CATEGORIES

Awards will be given in the categories

of Remodel and New Construction
Eligible projects in these categories
include any environment in which the
primary purpose is to provide healthcare
services

JUDGING CRITERIA

Submittals will be evaluated on level of
innovation; aesthetic value; and compli-
ance with competition requirements

RECOGNITION

e Winners will be announced at a banquet
during the Fourth Symposium on Health-
care Design, Thursday, November 14,
1991, at the Boston Marriott Copley Place
Hotel, Boston

* A specially-designed award will be pre
sented to each winner

eExpenses to attend the Symposium will
be paid for one representative per award,
including the $695 registration and up to
$1,500 for travel and lodging

e Winners will be published in CONTRACT
DESIGN Magazine's issue focusing on
healthcare design

e Winners will be notified by September 1

g

"
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Circle 50 on reader service card

RULES FOR ENTRY

* Must not have been previously pub-
lished in a national design magazine,

or be published prior to publication in
CONTRACT DESIGN magazine

e Submittals must be built and in use by
June 1, 1991

* Submittals must be contained on a
maximum of two horizontally oriented
20" x 30" boards with foamcore backing.
* Must include professional-quality pho-
tographs, drawings, and/or renderings
that do not extend more that 1/4" from the
face of the board

* Submittais must have the following
minimum information; project name and
location, floorplan description, design
firm name and address, and submittal
category

* No entry form required

* $50 registration fee. Checks made out
to National Symposium on Healthcare
Design, Inc.

¢ Deadline for entry is August 1, 1991
(postmarked no later than midnight). All
submittals must be received by noon on
August 15, 1991

* Mail all submittals to: National
Symposium on Healthcare Design, Inc.,
4550 Alhambra Way, Martinez, CA
94553-4406. Sponsors are not responsi
ble for shipping and receipt of material
Submittals will be returned only at the
entrant’s request, and if return postage is
provided

JUDGES

Kathryn E. Johnson, President & CEO,
The Healthcare Forum

Kerwin Kettler, IDEC, former dean, NY
School of Interior Design

Roger Leib, AlA, president, Add Interior
Systems, Inc

Jain Malkin, principal, Jain Malkin, Inc
Derek Parker, FAIA, RIBA, principal,
Anshen + Allen Architects

James Ray, FACHE, Executive Vice
President, Saddleback Memorial Medical
Center

Wayne Ruga, AlA, ISID, president &
CEQ, National Symposium on Healthcare
Design, Inc.

Roger Yee, Editor-in-Chief, CONTRACT
DESIGN Magazine.

The decision of the judges is final



Locked Upina
Toy Store at Night

International Design Yearbook 5 (1990), Edited by
Oscar Tusquets Blanca, 1990, New York: Abbeville
Press, 256 pp., $59.95

Suppose you give a talented designer, in
this case architect Oscar Tusquets Blanca of
Barcelona, the opportunity to select 400 of
the besl new designs
in interior furnish-
ings and consumer
products from over
4,000 possibilities.
What will you get? Try
a compendium that is
the architect's and
interior designer's
equivalent of a child
being locked up in a toy
store at night, Interna-
tional Design Yearbook 5.,
Abbeville Press’s contin-
uing documentary of the

14 () CONTRACT DESIGN

BOOKSHELF

interior design world in crisp color photog-
raphy with thoughtful notations. Its global
scope should appeal even Lo the inveterate
attendee of design expositions.

Don’t expect to see all of the Yearbook's
objects presented in a showroom near you
soon, nevertheless. As designers turn its
pages, they will inevitably see some chairs,
tables and other furnishings whose season
in the sun will be brilliant—but briel. Tus-
quelts Blanca is unsparing in his judgments

ol design foibles past and pre-
sent. Of the memorable Mem-
phis lurniture style that
blazed forth from Italy in the
mid-1980s, he writes, “The
cuthanasia inflicted on the
Memphis collection by its
founder Ellore Sollsass in
the summer of 1988 has
passed unmourned.”
A book like this is best
consumed in morsels,
which editor and publish-
er clearly understand.
Browsing is made easy
through five sections

that logically proceed from furniture to light-
ing, tableware, textiles and consumer prod-
ucts. Highlights from Yearbook 5 include
such vividly portrayed products as Ron
A\wad’s Crust armchair ol fat rubber arm-
rests and curving plywood structure for
Sawaya & Moroni in Italy, King & Miranda's
RAI spotlight with butterfly-like aluminum
wings in a steel tubular mount for Arteluce
Flos in Italy. and Hiroshi Awatsuji's Sou, a
silk-screen printed cotton fabric that resem-
bles a leal under a microscope for his own
firmin Japan.

Yearbook 5 even reveals some surprising
facels of the designers in addition Lo their
work. Philippe Starck, lor example, appar-
ently dreams aboul design when he is not
actively creating il, as a recentl poem in
these pages suggests: “I dream weird
dreams/I dream of chairs/Rather than
weep/l have made them my trade...” He goes
on to say that the chair born of this dream,
christened Dr. Glob. is made ol polypropy-
lene and steel Lo save trees, Starck fans will
be delighted to find they can buy the mas-

ler's vision from Kartell of Italy and...what
else?.. sitonit! ==
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Factory, 1127 S. Main St.,

Merchandise Mart, Space 10-134, Chicago IL 60654, (312) 944-6958

IJI%I

(\\hk« r.\h, Wl 54901.

(414) 235-5890

WAS YOUR
COMPANY
FEATURED IN
A RECENT ISSUE?

After all these years we still hold lofty
ideals about the quality of our furniture.

buckstaff

craftemen of contract furniture since 1850

Is there an editorial feature you would like to
share with your colleagues, clients or prospects?
If so, why not take advantage of an excellent
opportunity to pass the message along.

Order economical reprints today.

Available in original full-color, or black & white,
reprints can be obtained for any issue of

CONTRACT DESIGN.

For a free price quote, contact Vicki Brewster, Reprints Manager
ot 516-424-3878. Or for further information, contact Jody Neblett,
Production Manager at 212-869-1300.

Dallas, 4220 Beltwood Parkway, Dallas, Texas 75244, (214) 960-6228
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AD INDEX

Reader Reader Reader

Advertiser Service No. Page | Advertiser Service No. Page | Advertiser Service No. Page
Accuride 17 26 | Geiger International 22 33 | Paoli Inc. 57 Gover 4
Allied Fibers 24 29 | Gunlocke Co. 28 11 | Peerless Lighting Corp. 49 94, 95
Allsteel Inc. 16 14, 16, | Harbinger 15 15 | Peter Pepper Products 33 77

18. 20, 22 Harden Furniture Contract Div. 27 53 | Quartet Manufacturing Co. 13 19
Amtab Manufacturing Co. 20 141 | Hoechst 35 75 | Redco Manufacturing 58 1-3
Arc-Com Fabrics 11 15 Howe Furniture Corp. 29) 13 | F. Schumacher & Co. 31 55
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GF Furniture 32 37 | PPG Industries 6O 24,25 | liable for errors or omissions
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Set Your Fancy Free!

with the new VPI Floor Products
Selection Guide. Includes colors and
pattems for all VPI floor product lines
in one easy-to-use format. Custom
colors are available too. ®
Send for your copy today

and use your imagination! -
414-458-4664
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SMART BUYERS
TURN TO

AMAE

CONFERENCE
TABLES

FOLDING
TABLES

QUALITY
SERVICE
DESIGN
SELECTION
¢
A M | A B manufacturing c%r:pcaEn;s

1747 W GRAND AVE., CHICAGO. ILL. 60622 (312) 421-3444

DEALER AND REPRESENTATIVES
AREAS OPEN
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CONTRACT CLASSIFIEDS

Major established manufacturer of quality
office contract casegoods and seating plus
complete line of healthcare casegoods and
seating is seeking aggressive and experi-
enced sales representation in several territo-
ries. Send complete resume to P.O. Box 380,
Paoli, IN 47454 or call 800-457-4511.

REPS WANTED

Who take their line seriously and who call on
their clients regularly.

Territories: Los Angeles, 11 Western states, and

elsewhere in U.S. We are searching for 2 cate-

gories of reps.

A. To sell a line of medium-end contract chairs
(wood) that is competitively priced.

B. To sell a line of high-end residential chairs
(wood).

Juhasz Inc., 4515 W. Adams Blvd., Los Angeles,
CA 90016. 213-734-1556 or 213-734-1567.

SYSTEMS FURNITURE/PARTITIONS
FIVE GOOD REASONS
TO INVESTIGATE FURTHER
* Prime Territories” for exclusive Representation
*FL, M.West, N.West, Mtn.State, S.West,
N.England, CA
* Three Distinct Panel Systems for Broad Market
Appeal
* Floor to Ceiling Panels
* Strong, Service Oriented Factory Support
¢ Excellent Commission Structure
Call Mr. George at 800-733-6633

JOIN THE LEGEND

An established manufacturer of high-end
18th Century Georgian reproductions of ex-
ecutive and residential furniture is seeking
sales representatives. Some prime territories
are still available. Please send resume to:
Donald S. Lee, Legend Furniture, 5901-H
Goshen Springs Rd., Norcross, GA 30071.

SALES REPS WANTED
FAMWOOD CONTRACT SEATING, an interna-
tional manufacturer of ergonomic general office
seating, has prime territories open for estab-
lished, aggressive contract sales representatives
in the US and Canada. Reps must have a mini-
mum of 10 years experience in the contract fur-
nishing industry and a strong working
relationship with dealers, A & D and end-users.
For consideration please forward resume and
lines carried to:

Ms. Charlotte-Anne Briggs

Vice President Sales and Marketing
FAMWOOD Contract Seating

706 Corporations Park

Scotia, New York 12302

INDEPENDENT SALES PROFESSIONALS
THE ENVIRONMENT is the issue for the 90's and
will be a Trillion Dollar industry by the end of the
decade. You can create a significant profit center
by providing Environmental Products to the
Corporate, Residential, and Design communities.
Our products fill a universal need and save your
clients money. For full details, fax: 203/972-3124.

SALES REP/ IMMEDIATE HIRE

Aggressive Lehigh Valley distributor of high
quality office furniture lines seeks self moti-
vated sales person striving to expand compa-
ny/personal financial goals. Draw versus
commission plus benefits. Call D. Scott at
215/395-7767.

SERVICES TO TRADE

TRAVEL ARRANGEMENTS
NEOCON Jun’91 special airfares nation-
wide,special hotel rates! Call today! 800-535-
1020 213-823-4744. Coordinated Travel
Management 4052 Del Rey Ave Ste. 105,
Marina Del Rey, Del Rey CA 90292-5602
Howard Ganulin, Mark Matusow, Jess
Kalinowsky.

BUYING OF USED FURNITURE

Often the inability to dispose of old furniture
will delay a projected move or change.

CIS will purchase your
casegoods and panel/systems furniture
and free you up for the planning
and execution of your new space.

®
L
Tel Fax

212-683-3233 212-689-0196
Certified Industrial Services, Inc.

USED OFFICE FURNITURE
AND SYSTEMS

We buy anywhere in the U.S,
Please call or fax any inventories

216-253-6349
Fax 216-253-5713

WANTED TO BUY

All types of used panel systems and office
furniture. For more information call our toll-
free number.

1-800-325-2195
OFFICE FURNITURE CORP.

CONTRACT CLASSIFIED ADVERTISING

RATES: A standard classified ad costs $85 per column inch. Estimate a column inch as
40 characters per line, 7 lines per inch, including headline and address. Please specify
whether it is a signed ad or a blind box number. Add $5.00 to the cost if a box number is
used. Payment with order is required for insertion of classified. Send ad and check,Visa,
MasterCard or American Express number to: CONTRACT, Classified Ad Dept., 15400
Knoll Trail Drive, Suite 112, Dallas, TX 75248 or call 800/688-7318.

DEADLINE: 1st of month preceding issue date.

REGULATIONS: Classified ads may be used for help or situations wanted, sales reps,
or lines wanted, business for sale, wanted to buy, and space for lease. Classified ads may
not be used for extensive product descriptions; customer solicitations; or for the offer of
merchandise or services continuously available to our readers, which is the function of
display advertising. Publication reserves the right to reject, delete, or re-word copy that
is contrary to regulations.

CONTRACT DESIGN, 15400 Knoll Trail Dr., #112, Dallas, TX 75248 800/688-7318.

CONTRACT REPS WANTED - Many important and new manufacturers ask CON-
TRACT DESIGN Magazine for the names of qualified independent representatives who
currently sell commercial/institutional furnishings and might be interested in an addi-
tional line. If you want us to include your name in a confidential list of reps, which we
supply to manufacturers who have become new advertisers, write to the publishers of
CONTRACT DESIGN Magazine. State your name, address, type of lines you carry, num-
ber of associates or salespeople if you have any, and indicate product categories in which
you have a particular interest. Also include area covered. This is a free service. CON-
TRACT DESIGN advertisers who are interested in expanding sales coverage and finding
additional reps are invited to inquire about this advertiser service. Write: Carrie Enfield,
Publishing Director, CONTRACT DESIGN, 1515 Broadway, New York, NY 10036.




LINES WANTED

Aggressive, well established Rep/Dealer in
N.Y.C. looking for contract lines to repre-
sent. Heavy A & D contacts, sales staff and
showroom. Reply to Box 332, Contract,
15400 Knoll Trail Dr., #112, Dallas, TX
75248.

HELP WANTED

Sales
Recruiters

FOR OVER 10 YEARS WE HAVE
REPRESENTED HARD-WORKING,
TALENTED SALES/MANAGEMENT
AND MARKETING INDIVIDUALS
AND THE QUALITY COMPANIES
WHERE THEY ARE RECOCNIZED,
DEVELOPED AND REWARDED.

IF YOU FEEL THAT YOU OR YOUR
COMPANY MAY QUALIFY, PLEASE
CALL OR WRITE TO

Sales Recruiters®
International, Ltd.
RICHARD J. HARRIS, C.P.C.

NEAL BRUCE, C.P.C.
371 South Broadway
Tarrytown, New York 10591
914-631-0090 O 212-319-6255

OPEN PLAN PLACEMENTS NATIONWIDE
Sales, Sales Managers, District Managers
and Designers. I place professionals in the
OPEN OFFICE SYSTEM industry. All fees
paid by employer. All information handled
in the strictest confidence. Contact Linda

Green at 800-777-2349.

YOUR AD
SHOULD BE
HERE

800/688-7318

K/

Serving The Contract Furnishings
Industry In Executive Search

NEOCON is traditionally the busiest time of the year for all of us in
the industry. Several of our key clients are maintaining their aggres-
sive hiring postures while preparing for the event, and have retained
us for the following positions:

* VICE PRESIDENT - SALES - SEATING MFG.
* DIRECTOR - NATIONAL ACCOUNTS—Midwest
* SALES MANAGER - SYSTEMS DEALER—New

York City

* PRODUCT MARKETING MANAGER—Northeast
Mfg.

e REGIONAL SALES MANAGER—Southern
California

* DISTRICT SALES MANAGER - SYSTEMS—
Atlanta, Boston, Manhattan, Los Angeles, Philadelphia,
Honolulu

* ARCHITECTURAL/DESIGN SALES REPS—

Chicago, Detroit, Manhattan, Phoenix, San Francisco, Tampa

* TERRITORY MANAGERS - CARPETING,
FLOORING, TEXTILES—Columbus, Denver, Houston,
Miami, Seattle

* SALES REPRESENTATIVES—+1-3 years sales expe-

rience required for major manufacturer’s training program—
Jacksonville, Kansas City, Las Vegas, Washington D.C.

¢ INTERNATIONAL SALES—London, Mexico, Hong
Kong

We are the industry leader in providing executive search/recruitment
services, confidential advertising and candidate screening, references
verification and compensation surveys nationwide. As part of our per-
sonalized executive search services, we also conduct on-site interviews
with our clients at their corporate headquarters or wherever needed at
any of their district offices. If you will be at NEOCON and would like
to learn more about our services or about the positions listed above,
please contact us in advance of the event so that we can arrange an
appointment. During the week of NEOCON, we may be reached at the
Hotel Nikko at 312/744-1900.

Kristan Associates

12 Greenway Plaza 5485 Belt Line
Suite 1100 Suite 125
Houston, TX 77046 Dallas, TX 75240
713/961-3040 214/960-7010

Fax 713/961-3626 Fax 214/239-7010




Kristie Strasen

Her All-Contract ACT

Kristie Strasen

A driving force behind this
year's Association of Contract
Textiles” NEOCON show, Kristie
Strasen has her own perspective
on the contract market. A gradu-
ate of Fiberworks and the de-
Young Museum ol Art, this inde-
pendent fabric designer has
devoled her career Lo contract
labric. Examples ol her work are
everywhere.

Strasen has helped create col-
lections for the Harter
Group, Hendrick Textiles, §
Keilhauer Contract Seal-
ing, Brentano, MDC Wall-
covering and Bright Chair,
won an IBD award wilth
Orlando Diaz Azcuy for HBF
in 1988, and implemented a
new fabri ¢ collection by
architect Robert A.M. Stern
for HBE. In addition, she has
introduced a collection for
Schumacher. “Their archives
are truly inspiring,” she reports.

Whatever her sources of
inspiration, she is unlikely to
forget trips taken to Italy and Bel-
gium this year. “Traveling has
reminded me to always be an
observer,” she says. “When 1 gol
back, I found myself admiring the
architectural details at the poslt
office. You forget Lo see your own
environment.”

When not flying around the
globe, Strasen lives in Manhattan
with her two daughters. one a year
old and the other 4 1/2. Have they
inherited their mother's passion for
fabrics? “The older one really loves

= Arata 1s0Z

PERSONALITIES

to argue about what goes together,
what doesn’t,” says Strasen. 1
never thought I'd find myself debal -
ing color theory with a “4-year-old.”
Another client for Kristie Strasen.

A Museum Grows
in Brooklyn

Arata Isozaki

How does one ol Japan's
mosl influential architects end
up in an unfinished Beaux-Arts
maslterpiece by McKim, Mead &
White? Arata Isozaki, hailed in
America lor his 1986 Muscum of
Contemporary Art in Los Ange-
les, now has the chance Lo do it
again for the Brooklyn Museum
inthe new Iris and B. Gerald
Cantor Auditorium, which he
designed with longlime friend
James Stuart Polshek. Isozaki
and Polshek lirst mel in Japan
over 20 years ago, when Polshek
was the flirst postwar U.S. archi-
tect Lo work in Japan.

The 460-seal Audilorium,
part of Isozaki and Polshek’s
master plan for the Museum,
came together quickly: “With the
fax machine, you can work 24
hours a day.”

observes
aki Isozaki. "Al Lthe end
of our day, we'd fax
Polshek's olfice the draw-
ings, they'd work all day on
them, then fax them back.”
Americans aren’t the only for-
eigners Lo appreciate Isozaki's Lal-
ent. He designed the Sports Hall for
the 1992 Olympics in Barcelona and
the National Museum of Egyptian
Civilization in Cairo; has been guest
lecturer or visiting professor at such
U.S. universities as Harvard. Yale,
Columbia and Pratl; and received a
Gold Medal from the Royal Institute
ol British Architects.
How does il feel to build with

MeKim, Mead & White? *We'reina
position today to look back and
draw upon all the styles that have
come belore.™ Isozaki observes.

Indeed, the way he and Jim Pol-

shek see it, this could be the
House that FFax Built.

Personality Plus

Bill Schacht

Bill Schacht is a designer
with an attitude. LuckKily for his
future, it's a good one. Fresh [rom
a lwo-year stint designing for
Adam Tihany. Schacht and partner
Lynda Chesser formed an alliance
with Mueller, which survived the
purchase by Haworth, and led to
the fastest-breaking product intro-
duction in Haworth history. The
Dendhur Group of lounge sealing,
ouest chairs and occasional tables,
introduced by Haworth/Mueller
last Designer's Saturday, has
already established him as a hot
yvoung lalent.,

Nevertheless, Schacht isn't
resting on his laurels: “You always
have Lo convince them that you're
avalid talent. That keeps it inter-
esting.” What might keep the
design world interested in his tal-
ents is his keen understanding of
the business of desien. “I'm here
Lo serve the manufacturer,” he
says. “I want Lo give them a
product they can sell.”

But will designing within a

practical framework preclude
high style in the 90s? “It is very
possible to design interesting,
agaressive [urniture with per-
sonalily for the contract mar-
ket,” he states. Are 90s per-
sonalities like Stormin’
Norman Schwarzkopl and
Madonna ageressive enough, Bill?

Don’t Touch That Dial}

Myriam Castillo

“Cut! Sorry Myri-
am, could we try that
again?” That's what
Myriam Castillo
heard all day long
when she filmed her
upcoming segment
for the ABC news
program Good Morn-
ing America. The
show contacted Castillo,
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founder
and president of the New York-
based furniture managemendl
company, Facilities Resources,
Inc., wanting to know how her
four-year-old business has fared
in the current economy and how
her ideas could benelit other
small business owners.

“The novelty wore off quick
ly,” says Gastillo about the film
ing. “The crew spent two hour
each in my office, in my home
and on a job site, constantly
stopping and making me d
Lthings again. At the end of the
day, I was exhausted!™ All this for
three minutes on the air.

Of course, Castillo is not looking
gilt publicity in the mouth. Many
savvy business people would Kill for
national TV exposure like this
Gastillo, whose company works
with design Leams Lo find the besl
suited and best priced furniture for
an installation, is no exception.

Guban-born Castillo is n
stranger to the television camera
She has appeared on both NBC'S
and local cable channel 41°s busi
ness news. Next up: a live interviey
with Joan Lunden. Could this be the
start of something big? “I don’t envi
sion a'TV career for me,” she insists
Just repeat that one more time
Myriam, beforg
we “do

lunch!




