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RAZE THE ROOF

When Roosevelt Field Mall in Garden City, N.Y., saw
opportunity hovering overhead, it went right through
the roof with a renovation by RTKL Associates.

WE ARE ONE

The design/build option for facility development
may be gaining favor among clients because il
turns adversaries into leammales.

TECHNOLOGY

TRADING UP

The trading floor is a unique environment of
people and machines that challenges designers
and clients to win big—or lose everything.
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43 SCENES FROM OUR MALLS 10 TRENDS
From the rats to the Gaps, the mall is the 16 MARKETPLACE
quintessential American experience. Is our society 93  CLASSIFIEDS
really melding into one big shopping center? 95  ADINDEX

96 PERSONALITIES

46  OLYMPIC EVENT
The North Point Mall in the Atlanta suburb of
Alpharetta, Ga., is ready for 1996—and well
beyond—with a forward-thinking design by
ELS/Elbasani & Logan Architects.

52 COME ONE, COME MALL
Give me your tired, your credit approved.... The
huddled masses yearning to shop get more than they
bargained for at Mall of America In Bloomington, Cover Phom:)'l?vlfnl [mm 1‘.’1[2:-1('11.1‘“!' :I'Inuuwn Fillli‘lll(‘iill :\‘-('r\‘ictfs::

Boston. Painting: “The Night After the Meteor Shower.” by Lisa
Minn., designed by The Jerde Partnership and others. Houck. Photograph by Peter Vanderwarker.
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EDITORIAL

Technology Not Spoken Here

There is no escaping it as long as we dwell in man-
made communities—and we [requently cannot avoid it

elsewhere. Technology has always defined the limits of

what architects and interior designers could achieve,
whether the goal was an Egyptian pyramid, Roman
palace, Gothic cathedral or Victorian railroad terminal.
Nothing should seem more logical today than a partner-
ship between modern technology and modern architec-
ture. Yet such may not be the case—and a growing
estrangement between tech-
nology and architecture could
have profound consequences
for the design community.
The possibility was recently
discussed in “Technology in
Architecture,” held at the
1994 convention of the
American Institute of Arch-
itects by the DuPont Com-
pany, sponsor of the Ben-
edictus Awards for innovative
use of laminating glass.

Distinguished architects
James Freed, FAIA, of Pei
Cobb Freed & Partners,
Thomas Beeby., FAIA, of
Hammond Beeby & Babka,
and Cesar Pelli, FAIA, of
Cesar Pelli and Associates,
pointed oul that whereas
early 20th-century architects
were closely involved in the
development of building tech-
nology, today's practitioners
prefer to use off-the-shelf
technology in direct response
to economic, technological
and legal pressures. In effect, building technology is devel-
oping in too many directions to master. “Architects have
little control over the technical environment they live in,”
noted Beeby. “The major concerns that architects should
have are for the built environment.” He predicted that the
impact of information technology on the environment will
be stageering—and challenged architects to be more
responsible about technology's after-effects.

While not ignoring the social problems brought
about by technology. Pelli argued that architects had no
special expertise for solving them. *Why are architects
better prepared than others to project what's going Lo
happen Lo the structure of our cities. or how people
work?" he asked. “They are not.”

On the other hand, Freed maintained that technol-
ogy should always be subordinated to societal needs,
and that “making spaces and buildings that are use-
ful™ has never hinged on a particular technology.
Ironically, he also warned architects to actively pro-
tect themselves from the uncertainties of technology.
“Write performance specifications.” he urged. “Say
what a building product should do and leave it to the
people who sell it to us to do it.”

Can architects help close
the loop between Lechnologi-
cal concepts and field-tested
reality, and thereby improve
their mastery? Although
building industry fragmenta-
tion has cast each member
of the building team in an
adversarial role, Pelli saw
signs of hope. “In the last
five years or so.” he noted,

attitude within large con-
struction firms and construc-
tion managers. Today, they
come and talk with us, and
are quite anxious to work on
our side of the table. There's
a lot of exaggeration aboul
partnering, but some of the
sharper firms see that estab-
lishing long-term relation-
ships with architects is to
their great benefit.”

Yet clouds loom on the
horizon for the typical prac-
titioner who finds his or her
firm hard-pressed Lo pro-

vide or investigate relevant technological details of

materials or construction for the client's design.
Maybe time is short or money lacking, but the outcome
is that too many designers are [unctioning like design
consultants to other members of the building team
who are better paid or more qualified to lead it. Taken
to the extreme, architects and interior designers could
eventually become so dependent on others for techni-
cal support that design may turn into a marginal
aspect of facility development.

\rchitecture and interior design are physical entities,
after all. How useful is any idea developed independently
of the means to make it work? Think about this the next
time your doctor, lawyer or accountant bills you. ==

Roger Yee

Editor-in-Chiefl
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Performance That Soars

Our new BeautyGard™

protective finish takes vinyl coated
fabric to new performance heights.
It’s as supple as fine leather.
Extremely durable for high traffic
areas. Easily tailored for fashionable
interiors. Comes in an array of colors
and design
options. And is
specially formu-
lated with anti-
microbial agents

and a top coat

capable of deliv-
ering the high-level disinfection
required in health care environments.
Give us a test flight. We
think vou will agree, we're the most

accomplished performer around.

mf\':luguh_vdw”' Brand Fabric
One Sarasota Tower, Suite 900

2 North Tamiami Trail

Sarasota, Florida 34236 %E/\U]V
FAX: B00-741-2237 JARD

PROTECTIVE FINIEH

For a BeautyGard brochure and a Naugahyde Design Coordinates sample display, call your Naugahyde
distributor, or write/fax us for information

When higher

standards in upholstery
fabrics are essential,
choose the leader:

Naugahyde is red trademark and BeautyGard is o tr sducts, Ine 1993 Uniroyal Engine




Last Call for Entries:
\NSHD

San Francisco - Il vou don't enter, you can't
win. Contract Design, as a sponsor of the
National Symposium on Healthcare
Design Annual Healthcare Environment
Awards, welcomes entries from the
design community for this honored
awards program.

Architecture and interior design firms
with health care design projects buill and
in use by June 1, 1994, are eligible to
compete in the NSHD's Annual Health-
care Environment Awards. The deadline
for submittal is noon August 1, 1994.
Judging will be conducted in August, and
the Awards presentation will be held
November 18, 1994 in New York during
the Seventh Symposium.

Further information is available from
Debra J. Levin, National Symposium on
Healthcare Design, 4550 Alhambra Way,
Martinez, CA 94553-4406, telephone
(510) 370-0345.

AIA Going On-Line—Free

Los Angeles - The American Institute of
Architects has introduced a new benefit
10 its 55,000 members, all of whom can
now enjoy free access Lo AIAOnline
software, the only electronic communi-
cations network developed specially to
meel the information needs of archi-
Lects and the building industry, As
announced at the AIA 1994 National
Convention and AIA Expo 94 in Los
Angeles, AIA members may receive
AIAOnline free in Macintosh, DOS and
Windows versions. Users will pay only
15¢ per minute for line time for local
calls, without having to pay monthly
fees or long distance charges.

“This user-friendly, cost-effective net-
work can help our members keep
abreast of the ever-increasing pace ol
information needed to compele elfec-
tively,” said AIA president William L.
Chapin II, FAIA. "Offering the greatest
value at the least expense, this unique
member benefit is designed to save time
and money, foster professional competence
and make the daily practice of architecture
much easier for our members.” Added
Terrence M. McDermott, AIA executive vice
president and CEO, “AlAOnline provides
instant access to relevant news, business
leads, professional networking, publications
and on-line conferences.”

\IAOnline is equipped with large search-
able data bases for employment referral ser-
vices: the automated AIA Library and Archives
calalogue; indexing and abstracting services

TRENDS

The three first place winners in the annual Best of
WestWeek showroom design competition at the Pacific
Design Center this past March were Randolph & Hein
(top), designed by Orlando Diaz-Azcuy, for Best New,
Expanded or Renovated Showroom; HBF (above, middle),
designed by Michael Vanderbyl, for Best Temporary
Space; and Janus et Cie (above), designed by Janice
Feldman and Joel Bernstein for Best Window Display.
Photography by Tom Bonner.

] O CONTRACT DESIGN

ol architectural and construction period-
icals; directories of individuals, firms
and consultants:; technical data such as
ASTM standards, MASTERSPEC®© evalu-
ations and Index of Construction
Standards; the AIA Bookstore and other
information sources.

“PCs equipped with modems will
allow AIA members to communicate
with other AIA members and product
manufacturers as well as local and state
AIA components and AIA national staff,”
according to Steven ElKkin, AIA group
vice president for business development.
Needed equipment for AlAOnline
includes a MacPlus. IBM or IBM-compat-
ible computer, mouse, hard disk drive,
EGA or VGA monitor, Hayes-compatible
modem and the software. Ongoing
development of the service is being con-
ducted by AIA in collaboration with
Telebuild 1..C., an affiliate of Houston,
Texas-based Telescan Inc.

Best of Westweek

Los Angeles - Shaking up the A & D com-
munity this past March at WestWeek
were some continuing aftershocks from
the January 17 earthquake. Inside the
Pacific Design Center, however, design
was on firm ground, as the annual Best
ol WestWeek competition plainly reveal-
ed. The jury, consisting of Jennifer Thiele
Busch, managing editor of Contract
Design; ASID natlional president BJ
Peterson, FASID; ASID national presi-
dent-elect Gary Wheeler, FASID, IBD;
ASID Los Angeles chapter president
James Blakeley 11, ASID; and ASID Los
Angeles chapter president-elect Sandra
Felando, ASID, surveyed more than 25
showrooms at the PDC to recognize
ingenuity and design excellence. First
and second place prizes were awarded
in three categories: Best New, Expanded
or Renovated Showroom, Best Tempo-
rary Space and Best Window Display.

First place in the Best New, Ex-
panded or Renovated Showroom cate-
gory went to residential showroom
Randolph & Hein, designed by Orlando
Diaz-Azcuy of San Francisco. A second
place prize was awarded o the Gas-
parucci Italo section ol California Pacific,
designed by Telemaco, a designer with
Gasparucci ltalo from Pesaro, Italy.

In the Best Temporary Space category,
HBF took a first place prize for its temporary
showroom designed by Michael Vanderbyl of
San Francisco. Second place went to the
Steelcase Wood showroom, designed by the
Facilities Design Team ol Steelcase Inc. in
Grand Rapids, Mich.

The first place prize in the Best Window
Display category was won by Janus et Cie, for

JULY 1994
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are made to be sat on.

Improv CLairs

are made to be sat on,
stacked, carried,
moved, married,
admired and unstacked.
They can hide in closets
or show off in a corner office.
Call us at 1-800-344-2600
to find out
about seating so versatile,
it makes other chairs

wish they'd never been born.
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ORGATEC.
World of Office Integration

ORGATEC

International Office Trade Show
Cologne, October 20-25, 1994

Everything for the financial industry
and it’s customers.

Everything which the finance industry needs to
better prepare for tomorrow's growing compe-
tion will be presented at this trade fair for the
integrated office.

Experience improved innovations and progress
in linked networks for all-encompassing custo
mized financial services made possible by utili-
zing further developments especially in commu-
nications and information technology.

The main focal points are: trend-setting systems
for user-friendly self service, home banking,
telephone banking and multimedia banking.
Also displayed are furnishings for customer ser-
vice- and self service areas, teller areas, security
systems and everything needed for the financial
trade.

For exhibitors and trade buyers of the financial
trade alike, coming to ORGATEC "94 pays!

Coupon Please send me following informatior
brachure for ORGATEC
s Information Package with List of exhibitors
Name: e ———————————————————————
ompany
Add —
y — -
tate e e —— — =
he KainMe repr ) f
anrs, |
o1, A k, N.Y. 10019 - 4
) 974 3 38
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windows designed by owner
Janice Feldman and Los Angeles-
based interior designer Joel
Bernstein. Second place went to
Jazz Furniture & Lighting's exhib-
il of Gladding McBean poltery,
designed by Los Angeles-based
designers Jim Kwan of Mondor/
Kwan and Dhana Solish of Dhana
Solish Designs.

GE Lighting
Promotes Energy
Education

Cleveland, Ohio - GE Lighting has
developed an education program
for distributors to use with cus-
lomers Lo explain the changes in
lighting mandated by new Federal
energy legislation. The multi-
media program features a video-
tape, guide sheet, brochure,
direct mailer and laminated ref-
erence card for counter display.
The Federal legislation was
developed to conserve the na-
tion's energy resources, focusing
on new efficiency standards for
lighting and package efficiency
labeling standards.

Labeling requirements were
published this spring and will
take effect in April, 1995. Ac-
cording to the U.S. Department of
Energy, the legislation will reduce
the nation’s electricity bill by
$250 billion over the next 15
vears. By the year 2010, total
energy consumption will be cut by
6%, which equals a savings of
about 3 1/2 million barrels of oil
a day. A major benefit will be the
acceleration of new product
development to meet the stan-
dards of new replacement lamps.

For information and assis-
Lance in bringing client lighting up
Lo Federal standards, designers
may contact their local GE light-
ing distributor or call 1/800-GE
LAMPS for a free copy of GE's
Federal Energy Legislation Guide.

Commissions and
Awards

The Honolulu firm of Wimberty Allison
Tong & Goo has been commis-

sioned 1o design the Plaza Hotel
Kempinski Jakarta, a combina-

1 2 CONTRACT DESIGN

tion hotel/condominium tower on
3.5 acres in the central business
district of Jakarta, Indonesia.

Loebl Schlossman and Hackl, Chicago,
is developing a master plan for a
major mixed-use project in
Changchun, China.

Oakland Community College
selected BEI Associates, Inc., Detroit,
to provide architectural and
engineering services for the ren-
ovation and expansion of
Building K. at the Auburn Hills
Campus, Auburn Hills, Mich.

The Sherman Design Group, Inc. has
completed a 55,000-sq. fL.
remodel of the Mulliken Medical
Centers Corporate Offices in
Long Beach, Calif.

The Alexandria, Va., office ol
HNTB Corporation, based in Kansas
City, Mo., has been selected for
a major consolidation and relo-
calion project for the U.S
Department ol Defense.

Ewing Cherry Brott, Philadelphia, has
designed the new headquarters
for the American Red Cross Blood
Services, Penn-Jersey Region,
Philadelphia.

The Hillier Group, Architects, will be the
Ul.S. architect/designer on the
$700 million Sydney Harbor
Casino Project, Svdney, Australia.

The new Recreation and Events
Center at California Polytechnic
University, San Luis Obispo,
designed by ELS/Elbasani & Logan
Architects, won an honor award
from the American Institute of
\rchitects, California Council.

The American Institute ol
Architects awarded Princeton
Architectural Press, New York, two
International Book Awards at
the AIA Annual Convention in
Los Angeles in May: Walter
Pichler: Drawings Sculpture
Buildings for architecture and
related arts, and The Next
\merican Metropolis: Ecology,
Community and the American
Dream. by Peter Calthorpe, for
architecture and urbanism.

Hatch Design Group of Costa Mesa,
Calif., has been awarded Lhe
contract 1o design the first in a

JULY 1994
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chain of music-themed supper
clubs called Country Star.

I'he New York firm ol Hardy,
Holtzman, Pfeiffer has been retained
by Joseph Baum and Michael
Whiteman to revamp Windows
on the World Restaurant in the
World Trade Center, New York.

Engstrom Design Group, Corte Madera,
CGalil., has won a bronze Interior
Design Excellence award from
the California North Chapter ol
the American Society of Interior
Designers.,

Audubon House, New York, was
honored with the 1994 Gotham
Interior Design Award by the
Institute of Business Designers.

Odell Associates, Charlotie, N.C., has
entered into a contract with the
lemple University Hospital ol
Philadelphia and the Shriners
Hospitals for Crippled Children to
design and engineer a new pedi-
atric hospital in Philadelphia.

The International Contemporary
Furniture Fair, New York, an-
nounced the second annual ICKFF
kditors Awards for outstanding
innovative design in the following
calegories: Body of Work, Herman
Miller for the Home; New Designer,
Gaston Marticorena; Craftsmanship,
Altura Studios; Furniture, Triangolo Sr;
Lighting, Abode for the Cactus Collec-
tion; Floor Coverings, The Waldo
Collection: Wallcoverings, Innovations in
Wallcoverings for Lhe Encausto Series;
lextiles, Jack Lenor Larsen for Lhe
Rhythm and Line Collection; Decorative
\ccessories, Vitra Design Museum for
the Miniature Series: Multiple Pro-
duction, Palazzetti Inc.: Student
Design, Parsons School of Design.

People in the News

I'he May issue should have cred-
ited the interior design of the
three new Fish's Eddy stores in
Manhattan to owners Julie Gaines
and David Lenovitz, Kenneth H,
Walker, FAIA of Retail Options
Inc., continues to be a retail
consultant to Fish's Eddy.

Christopher Ingrassia has been
named an associate of the archi-
tectural firm Lucien Lagrange
and Associates in Chicago.

The Joel Polsky/Fixtures Furn-
iture/IBD Foundation Endow-
ment Committee has announced
Lwo recipients ol its 1994 Grant:
Bonnie Cauthom. IBD for work on the
IBD Contract Forms and Docu-
ments Manual, and Cheryl P. Duvall,
FIBD for a study of the value of
interior design,

Pompeii, Miami, has announced
new appointments to the execu-
Live stall including Perry Martin as
president: Jim Fraser, vice presi-
dent of retail sales: Allen Jester,
vice president ol contract and
international sales; and J.L. Emery,
vice president of production,

The Carpet and Rug Institule,
Dalton, Ga., has engaged interior
designer Kitty Bartholemew Lo pro-
mote the advantages of carpet
and rugs.

Jain Malkin, president of La Jolla,
Calil.-based Jain Malkin Inc., will
lead a workshop for designers at
Harvard University Graduate
School of Design July 27-29, 1994
in Cambridge. Mass.

Kevin R. McDonald. AIA has been
appointed a vice president with
HNTB Corporation. Alexandria. Va.

George Wilmot, vice president of
advanced research at The Knoll
Group. has accepted an invitation
Lo serve on the board of direc-
tors of the Woodworkers Alliance
for Rainforest Protection, East
Hampton, Mass.

Robin Volz Lehman was named direc-
tor ol sales and marketing of Mc-
Guire Furniture, San Francisco.

Classic Weavers Lid.. Dalton,
Ga., announces the appointment
ol Michelle Wildenhaus as regional
sales director,

The Omaha, Neb., olfice of Hen-
ningson, Durham & Richardson
welcomes Robert A, Novak, AIA as
project manager for science and
industry, and Angelo Privetera as
vice president, director of infor-
mation and technologies.

LADD Furniture Inc., High Point,
\.C., chairman and CEO Richard
R. Allen announced that Michael P.
Haley has been named president
and CEO of the American of
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Affordable Corporate Prestige
It all makes sense in Leather from ERG International!

With several options to choose from you can design a look
that is just right for you! Soft, supple, huxurious Leather!

In Wine, Black or Dark Grey with wood or leather accents
and all guaranteed to ship in 72 hours!

Call for a color brochure today! 1-800-446-1186

&ERG [

INTERNATIONAL
(805) 981-9978 * Fax: (805) 981-9878

We manufacture  full line of Task, Conference, Lounge & STACK seating
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Martinsville furniture unit,

Martinsville, Va.

contract

Rothe-Johnson Associates, Edison, N.J.,
announces: Dennis A. Posen, AIA and William L Thole,
\IA are named partners, and Jack A. King King,
Jr., AIA and Charles W. Conderman, PE. are associ-
ate partners.

Butler Rogers Baskett, New York, announces
that Greg Miller, AIA has been appointed as
management studio head, and Keith Rosen, AIA
has joined the firm as design studio head.

TRENDS

Taylor & Associates Architects, Newporl
Beach, Calil., has promoled Brad Smith, senior
interior designer, Lo associale.

Maharam’s Mary Murphy. director of design, has
been promoted to the position of vice presi-
dent of the Hauppauge, N.Y.-based company

In a major expansion of product design and
development, Mac Bridger. president of Collins
& Aikman Floorcoverings, Dalton, Ga.,
announces that Nathan R. Harrison has joined as
director of product design and development,
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Laura Compton will serve as manager of style and
design. and Paul Haves is advanced to manag-
er of product development operations.

Dar/Ran Furniture Industries, High Point,
N.C., has appointed the following individu-
als: Christopher Byrd as director of marketing
collaterals; Sherri Higgens. co-director of mar-
keting collaterals, and Douglas Prickett, director
ol product design and development.

The Architectural Woodwork Institute,
Genterville, Va., has named Judith B. Durham
executive vice president.,

Gail S. Gompers, CID has been named as head of
the interior design department of DJG, an
architecture firm in Williamsburg, Va.

Susan Packard has been promoted to principal
ol the architecture firm of Dean Tucker
Shaw, Boston.

Suzan Kaufman has joined ADD as a partner Lo
serve as vice president of sales and market-
ing ol the Los Angeles manufacturer of
health care seating.

Western Office Interiors, Commerce, Calif.,
has appointed Sandra M. Wilson as vice presi-
dent and general manager.

Stephen E. Kulinski has been promoted to part-
ner of Gresham, Smith and Partners, a
Nashville, Tenn.-based architecture firm.

Business Briefings

EckAdams Company, a SL. Louis-based division of
EAC Corp., is signing a lease for 13,000 sq.
fl. of office and manufacturing space in
Ewing Township, N.J.

Wieland Furniture Co., Grabhill, Ind.. and Milcare
Inc.. @ Herman Miller company in Zeeland,
Mich., announced that Milcare will offer
Wieland's “renewable”™ lounge seating Lo
health-care facilities through its network of
authorized dealers and customer centers.

Detroit-based Smith Hinchman & Grylls Associates,
Inc. is celebrating 20 vears of service in
Washington, DC.

MMI. St. Louis, has new partners Steve Lowy,
Patricia Korman and Ron Olshwanger who
plan to remodel and expand the showroom
in West County.

\ master planning/assel management certifi-
cate program is available from Houston's
International Facility Management Association in self-
study format as an “at-home” course. To
learn more or place an order, call (713) 623-
1362 or (800) 359-4362.
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TRENDS

Dauphin, Fairfield, N.J.. has re-
ceived the 1SO-90012 Quality
System certificate, the most com-
prehensive of the 9000-series
protocols.

GenCorp Wallcoverings Design Center,
will donate its art collection, val-
ued as more than $1.1 million,
to the Miami University School
of Fine Arts, Oxford, Ohio.

BASF Corporation, based in
Parsippany, N.J., recently dedicat-
ed a multi-million dollar Carpet
Center in Dalton, Ga., designed by
FWA Associates, Charlotle, N.C.

Coming Events

August 7-11: IKSNA 1994 Annual
Conference on Lighting, Doral
Resort & Country Club, Miami;
contact Valerie Landers (212)
248-5000, ext. 117.

August 15-19: GE Lighting Institute:
Fundamentals of Commercial and
Industrial Lighting, Nela Park,
Cleveland, OH; (800) 255-1200

August 16-18: Yarn Fair Internation-
al/CAD Expo '94. Sheraton New
York Hotel & Tower, New York:
(212) 683-7520.

August 24-27: The Sociely for Mar-
keting Professional Services
National Marketing Conference,
keynote speaker Tom Peters,
Fairmont Hotel, Chicago; call
Nicole Rodgers (800) 292-7677

August 24-28: The 1994 American
Society of Interior Designers
National Conference, San Antonio
Convention Hall, San Antonio, TX;
contact Jayne Kalz (202) 546-
3480 or write ASID, 608 Massa-
chusetts Avenue, NE, Washington,
DC 20002-6006.

August 25-28: International Wood-
working Machinery and Furniture
Supply Fair USA, Georgia World
Congress Center, Atlanta; (404)
246-0608.

September 12-16: GE Lighting Insti-
tute: Fundamentals of Commer-
cial and Industrial Lighting, Nela
Jark, Cleveland; (800) 255-1200.

September 26: Institute of Business
Designers, 26th Annual Producl

JULY 1994

Design Competition Awards,
\ew York Hilton, New York: con-
tact Dawn Marie Galtieri (312)
167-1950.

September 27-29: InterPlan, The New
Designer’s Saturday, Jacob K.
Javits Convention Center, New
York: (212) 626-2224, -2537 or
(516) 725-2745.

September 27-October 2: CERSAIE
1994, Bologna Fairgrounds.
3ologna. Italy:; contact Italian Tile
Center. Italian Trade Commission
(212) 980-1500.

September 28-October 2: Western
Floor Covering Association's 34th
Annual All Industry Convention,
Success by Association, Sheraton
Harbour Island Resort, San
Diego, CA; (800) 624-688().

September 30-October 3: Artexpo Las
Vegas, Sands Convention Center,
Las Vegas; (800) 331-5706 o1
(218) 723-9130.

October 5-6: Design New York,
Decoration and Design Building,
New York: (212) 759-8814.

October 11-13: Inlernational
Irimmings Expo, Sheraton New
York Hotel & Towers, New York:
(212) 683-7520.

October 20-25: Orgalec 94,
International Office Trade Fair,
Cologne, Germany; contacl
German Chamber ol Commerce
(212) 974-8835. -36, -37

October 28-30: 47th Annual
Decorating Products Show,
McCormick Place, Chicago: con-
tact NDPA Show Management
(800) 737-0107.

November 14-18: GE Lighting
Institute: Fundamentals of
Gommercial and Industrial
Lighting, Nela Park, Cleveland,
OH: (800) 255-1200),

November 17-20: Seventh
Symposium on Healthcare De-
sign, “The Healthcare Design
Curriculum for the Next Century,”
New York Marriott Hotel, New
York: (510) 370-0345.

February 26-28, 1995: Resloration

95. Hynes Convention Center,
Boston: (617) 933-9699.
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With the ability to stack and gang,
these beautiful wood arm chairs can go anywhere.

Also available: An interlocking lounge system witables (not shown)
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KnollTextiles adds to its award-winning Jhane
Barnes Collection with a new contract uphol-
stery fabric, Wavelength. The fabric is offered
in five neutral colorways with varying sizes of
a diamond pattern. Wavelength was created
with space dyed yams which “move” across
the fabric's surface, creating a
dramatic optical effect. o

Circle No. 213
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MARKETPLAGE

DuraMed Design by Blockhouse is pleased
to introduce Trident Series Bench Seating.
The series of one-, two- or three-seat, wood
construction benches is available in seven
finishes. The seat cushions
are made of high-density
foam and are offered in a
wide variety of fabrics.

Circle No. 219

Columbus Coated Fabrics,
a division of Borden Inc.
provides wallcovering
options for every commer-
cial environment.
Renovations, the newest
addition to their Guard”
line of commercial con-
tract vinyl wallcoverings is
named for its primary tar-
get—the burgeoning mar-
ket in existing commercial
rehab, retrofit or renova-
tion work.

Circle No. 221
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A Ribbons, a new fabric introduced
by Donghia Textiles, shines as part
of the three-fabric Rajah
Collection. Inspired by the mystery
of the Orient, the Rajah Collection
adds a whole new dimension to
the most sensual of fibers—silk.

) Ribbons, a solid substitute with

movement, features stripped down
graphics that recall an open-ended
basket-weave and is available in
seven colorways.

Circle No. 214

\ La-Z-Boy Contract
Furniture Group intro-
duces the largest product
introduction in its history with a new seating
line that includes The Elegant Series. This bold
architectural look is a striking addition to the
La-Z-Boy line and is available in full or half-
back styles, with open or closed arms. The
Elegant Series complements a multitude of
casegood designs, while its sinuous wire
springs and Flex-o-lator maximize comfort.

Circle No. 220
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Metalum is now offering an ADA-conforming Deco sconce in a
multitude of colors. Diffusers can cast hues against the wall that
differ from the outside color. Metalum offers virtually any plated or
painted surface and lamping is either by maximum 100W halogen
or high performance miniature incandescent.

Circle No. 222

Hickory Business Furniture introduces
10 furniture groups from Los Angeles-
based designer Barbara Barry. The
Santa Barbara is one of the seven
chairs in the collection named for
favorite Southern California towns
which evoke a feeling of style, enduring
architecture and tradition. Barry's
designs reflect her credo “Simplicity is
the ultimate luxury."

Circle No. 225 {

Y

\ Garcy/SLP offers the IHP Indirect High

Performance Task Light, a state-of-
the-art luminaire. This innovative fix-
ture provides task-level illumination
without direct or reflected glare,
resulting in higher task contrast and
high visual performance.

Circle No. 228

_————
Boyd Lighting celebrates
the unveiling of the
Streamers Pendant.
Subtly-etched, white
European glass provides
a smooth even surface for
optimum light distribution
and minimal glare or
lamp imaging. Multiple
height options and warm,
soft incandescent lamping
are standard. |

Circle No. 223

-
Southern California-
based furniture manu-
facturer Arcadia now
offers Arden, a subtle,
curvaceous line of
upholstered seating.
Designer James Kelly
incorporates the soft
arch in the chair's top
back and the front edge
of the seat cushion, cre-
® ating a shadow effect.

Circle No. 226

-
Transit, from Teknion
Office Systems, is three
systems in one. It com-
bines a flexible, inte-
grated panel system, a
wall-mounted system
and a freestanding sys-
tem. Individually, all
three offer special ben-
efits, and together, they
provide new opportuni-
ties for planning and
organizing workspaces.

Circle No. 224
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ICFF Marketplace

Once again, the International Contem-
porary Furniture Fair descended upon
New York and the Jacob Javits
Convention Center this past May,
bringing with it some of the most inter-
esting, fresh and exciting contempo-
rary furniture designs of the day. A
wonderful range of styles and materi-
als was represented there, from clas-
sics such as Herman Miller's revival of
its molded plywood Eames designs for
the home, to the new classics, like
Abraxas with its aluminum furniture
designs, one of which was recently
placed in the permanent collection of
decorative arts in the Cooper-Hewitt
National Museum of Design. In its
sixth year, the ICFF also continued to
grow and reflect the changes taking
place in the American furniture market.
The quest for practicality, comfort and
affordability does not have to hamper
originality and unique self-expression,
as the talented exhibitors at the ICFF
s0 elegantly revealed.

The elegant Secretaire from Brazilian
designer Claudia Moreira Salles of Claudia
Moreira Salles Design is constructed of
stained freijo and zebrano wood with
brass wheels and handles. Doors open to
reveal a fold-down leather writing surface,
extra drawers and storage slots.

Circle No. 202 Y
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David Burry from Design Emphasis designed
The Bruno Chair. Two-seat and three-seat sofa
models, as well as a club chair version, are
available. Construction consists of a birch and
ply frame with rubber webbed suspension.

Circle No. 201

The Design Link
International
Collection offers
specifiers and
buyers fresh,
exciting chair designs from Europe at prices that fit the
budgets of the '90s. The Gazelle chair was created by
Ruud Ekstrand of Sweden.

Circle No. 204

The Artisan Table Series from Huston & Company is an occa-
sional table group with strong, simple lines in fine hardwoods,
including cherry,
mahogany and bird's
eye maple. The open-
ness of the design
allows the tables to be
used for displaying
arts objects and sculp-
ture. An optional halo-
gen lighting system is
available for display or
| ambient lighting.

Circle No. 203
-

The Poseidon Screen,
designed by Glendon Good
for Abraxas, is constructed

of aluminum, nylon and rub-
ber. This sculptural room
divider became an instant
classic in January 1994,
when the Cooper-Hewitt
Museum of Design acquired
it for the permanent collec-
tion of decorative arts.

Circle No. 205
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La. Showcase of New Orleans provides a
forum for the custom-designed furniture
pieces of 13 local artists. Allison Stewart,
a nationally recognized participating
artist, has created the Lascaux Lamps as
a continuation of her investigation into
the symbols and imagery of other cul-
tures. The lampshade becomes a cave
wall painting in the round, while the base
suggests an ancient artifact.

Circle No. 209

The Hide & Seek Cabinet is
available from Altura Studios,
winner of the ICFF's 1994
Editors Award for best crafts-
manship. The cabinet’s playful
design solves the problem of
space and intrusiveness for
video/entertainment centers,
featuring a graceful bow front
with doors that slide sideways.
Eight compartments flanking
the video center provide either
storage or display space, and
the sides sweep back to a
shallow 15 inches.

Circle No. 208

—

-

Ligne Roset, a leading European manufacturer of
contemporary furnishings, presents Pascal Morgue
94, a collection of the first mass-produced pieces
created by the noted French designer. The collec-
tion, including tables, seating, lighting and shelves,
features precise, minimalist designs that are time-
less. This chair is constructed of a one-piece back
and seat of molded resin with legs in metallic or
dark grey lacquered metal.

Circle No. 206

e

A The Sikri Collection of fine flatweaves from
David Shaw Nicholls features shapes based on
current motifs that are not derivatives of tradi-
tional floorcovering motifs. The colors are earth-
toned and intended to provide soft comfort as
either floorcovering or a wall hanging. Hiran is
one of 24 patterns in the collection of handwo-
ven designs.

Circle No. 210

?\“\‘URE FLAIR
\

Designer/craftsman Larry Godfried of Terrazzo by
Lorenzo uses the ancient art form of marble mosaic to
create original contemporary furniture designs. Mixing
terrazzo with a variety of other materials, he creates
textural, chromatic and sculptural counterpoints to the
polished smoothness of his design motifs in marble
mosaic. The Deco Console (shown) combines polished
marble aggregates with a red oak base.

Circle No. 207
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PRODUCT FOCUS

Outdoor
Furniture

Being outdoors in good weather is a pleasure
few of us can resist, but outdoor furniture is fre-
quently obliged to endure this state of being in
bad weather as well. Consequently, outdoor fur-
niture must be rugged, passing all the tests of
structural integrity that indoor furniture must sur-
vive-plus demonstrating the ability to withstand
water and weathering, ultraviolet light, dirt and
other abrasives. How comfortable is it? At least
as comfortable as a meal at an outdoor café or a

nap by the swimming pool requires.

2() CONTRACT DESIGN

MCGUIRE

The Solid Teak Collection is hand turned
to resemble giant bamboo. Its endurance
comes from Yectona Grandis, a durable,
solid-grained teak, waterproof glue, zinc
plated bolts and brass hinges.

Circle No. 234

KNOLLSTUDIO

KnollStudio expands its Vignelli Collection
with PaperClip. PaperClip owes ils name 10
the bent metal configuration of its legs,
which gives the table a lean profile. The
hase can be specilied in polished chrome
or in four indoor paint colors: light, medi-
um or dark metallic grey and malachite,

Circle No. 236

TROPITONE

The Provence Collection, designed by
John Cladwell, marries Old World styling
with modern materials. All Provence
frames are built from solid aluminum
extrusions for a long, rust-free life. Full
circumference welds enhance durability.
The dining chairs and bar stools feature a
cast aluminum seat, while a plush, pre-
cisely tailored cushion affords a more
formal look.

Circle No. 235

LFI/LANDSCAPE FORMS

Landscape Forms introduces the Gretchen
Picnic Table. Because of ils table supports,
the Gretchen Pienic Table conforms to ADA
cuidelines for wheelchair accessibility,
Gretchen is available in a choice of
PolySite™ recycled plastic, jarrah, red oak
or redwood table tops and seats,

Circle No. 237
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BARLOW TYRIE

Perfectly proportioned to a smaller scale,
Barlow Tyrie offers children's garden fur-
niture crafted from plantation-grown
teakwood. The series includes an arm-
chair, seat and dining table.

Circle No. 238

LOEWENSTEIN

Marissa is a sturdy indoor/outdoor stack-
er available in a multitude of colors for
10-day shipment. Its PVC coated steel
frame ensures durability.

Circle No. 241
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Promenade Modular Seating by KI pro-
vides an innovative indoor/outdoor seat-
ing solution for transportation, mall and
school markets. Beam-mounted seats are
available with or without upholstery
while fiberglass kiosks, tables, planters
and receptacles round oul the offering.

Circle No. 239

VECTA

Skate is a series of indoor-outdoor furni-
ture constructed of tubular metal, wood
and plastic set on roller skate wheels.
The grouping consists of dining tables
and chairs and a lounge chair, table and
chaise. Chairs have a synthetic rattan or
nylon mesh seat and back. Tables have
olass ceramic tops.

Circle No. 242

LA LUNE COLLECTION

The club chair and ottoman, designed by
Mario Costantini. is available in natural
sandbar willow or 22 premium finishes.
Upholstered seating is made of 100%
indoor/outdoor acrylic canvas.

Circle No. 240

FALCON PRODUCTS

The award-winning Rebench by Falcon
Products is made entirely from recycled
materials. The slats are constructed from
recycled soda bottles and milk cartons
while the base is made from cast iron
engine blocks. The Rebench can be per-
manently secured, making it perfect for
all outdoor environments.

Circle No. 243
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SHELBY WILLIAMS

The arm chair, bar stool and side chair
from the All Season Collection seating
group are constructed of aluminum and
are available in a variety of Tufcote finish
selections. Removable velcro attached
cushions permit indoor or outdoor use.
Side chairs and bar stools are available in
stacking or non-stacking versions.

Circle No. 244

LLOYD FLANDERS

The Vintage series features Old World
styling with the look of wrought iron. All-
weather wicker joins with styled alu-
minum in Lloyd/Flanders’ most extensive
line to date which includes: a desk, bar,
barstools, secretary and side chair.

Circle No. 247

MOLLA-DIVISION OF LINEAL GROUP

Molla’'s Star and Dolphin all-cast alu-
minum chair is a classic design that has
endured since 1932. Molla, after 64
vears, still handcrafts timeless. cast alu-
minum designs, popular with restaurants
and hotels everywhere.

Circle No. 245

WEATHEREND ESTATE FURNITURE
The Southern Harbor Double Chaise
Lounge is constructed from jarrah wood.
using mortise and tenon joinery. It is cus-
tom-built and hand-finished to withstand
years of use and exposure.

Circle No. 248

POMPEII

Pompeii Bistro Collection provides classic
seating for any setting, indoors or out.
The Bistro Collection is reminiscent of
the casual French design that is so
prominent at European sidewalk cafes.
Pompeii offers an extensive selection of
finishes including rusted iron, pickled
pine and travertine.

Circle No. 246

WINDSOR DESIGNS

Windsor offers Oasi, a five-position chair in
solid cast aluminum from the newly intro-
duced Fast collection from Italy. Available
in white, dark grey or green, this beautiful-
ly crafted collection features a variety of
chairs. dining sets and accessories.

Circle No. 249
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GILBERT INTERNATIONAL

I'he Sabine Collection includes side
chairs, lounge chairs, chaises and lables
for indoor and outdoor use. The outdoor
version has frames made of steel which
are powder coated for permanent weath-
er protection. Chair arms and table tops
are made of weatherproof wood. Sabine
is available with fixed or removable pads.

Circle No. 250

WOODARD

Woodard's Aegean Collection is crafted
with cast and extruded aluminum. Perfect
for resorts and hotels, outdoor dining and
balcony applications, the product line is
weather-resistant and comes with a five-
year structural warranty. Attached or loose
cushions are offered.

Circle No. 253
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GIATI DESIGNS

The Hepplechip Dining Chair is part of a
collection of solid. plantation-grown,
indoor/outdoor teak furniture designed by
Mark Singer for Giati Designs. The
Hepplechip chair features cushions made
from Giati 100% acrylic fabric, guaranteed
for five years against fading. Outdoor
jacquard fabrics are also available.

Circle No. 251

TROPIC CRAFT ALUMINUM FURNITURE
The Premier Il Collection is manufactured
from only the finest raw materials avail-
able. This collection features fluted alu-
minum tubing, 2-in.-wide virgin vinyl strap-
ping and powder coated frame finish. The
Premier I collection includes chairs, chaise
lounges, bar stools, dining and cocktail
tables and accessories and is available in
over 1000 color combinations.

Circle No. 254

BROWN JORDAN

Brown Jordan offers the Orion Collection
of poolside furnishings to complement a
variety of exterior landscapes. Orion is
one of Brown Jordan's many design solu-
tions to complete both interior and exte-
rior installations.

Circle No. 252

TERRA FURNITURE

Terra Furniture introduces a 40 x 82, oval
dining table to its already popular
Renaissance line. The table, shown with
six Renaissance armchairs, has a fiber-
glass top that is completely weather
resistant, will not stain and can easily be
cleaned with soap and water yet resem-
bles real stone.

Circle No. 256
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PRODUCT FOCUS

No
Panels!

Kimball finds
unexpected freedom
to change office
environments—in its
new, panel-free
Strategy casegoods

By Roger Yee

Kimball's Strategy is a flexible
casegoods collection (top) that
works like a panel-free furniture
system with understated furniture
detailing (above).

2 A CONTRACT DESIGN

1's no secret in the furniture
industry: The office furniture
system can no longer dis-
guise its age in the 1990s.
Elaborately equipped for a battle
waged and won two decades
ago—wielding tools and skills
that often seem too cumber-
some, outmoded and expensive
to engage in today’s unprece-
dented challenges—the domi-
nant, panel-based system born of
the 1970s is now a product in
late maturity. Having invested bil-
lions of dollars in acquiring
inventories of various systems
and training personnel to use and
re-use them, businesses, institu-
tions and design firms know their
strengths and weaknesses all too
well. To recapture the freedom to
act swiftly and decisively that the
panel-based system once embod-
ied, Kimball Office Furniture Co.
has taken the unusual
step of creating Stra-
tegy, a collection of
casegoods designed
to supplement the
panel-based furniture
system without need-
ing the panel for ver-
tical support.
“Bringing case-
goods and systems
together is what our
customers have been
telling us to to do.”
explains John Ditt-
mer, group product
manager, Kimball office furni-
ture, casegoods and systems.
“When we looked at our systems
products, Cetra and Footprint, in
the spring of 1993, we realized
there was an opportunity to
address systems-like applica-
tions that did not use panels to
support work surfaces, pedestals
or overhead cabinets.”
At the heart of Kimball's solu-
tion are sturdy yet simple, knock-

down type fasteners with which
Strategy attaches its casegoods 1o
each other. The hardware allows a
customer to construct a wide
range of individual work stations
and multiple working environ-
ments from a relatively small
number of basic casegoods set on
modules of 36 in. and 48 in.—not
unlike a child playing with building
blocks. But the concept has been
easier 10 visualize than execute.

Limiting the product line to
what are currently 22 major
parts and assemblies has not
been easy. Dittmer and his inter-
disciplinary product development
team have had to resist accom-
modating highly specialized
needs and atypical conditions
since they began questioning
architects, interior designers and
facility managers about their
needs in the spring of 1993.

Is Strategy a casegoods col-
lection or a system? Kimball says
the response from the field has
overwhelmingly favored case-
goods. “"Customers and designers
told us in no uncertain terms that
the world didn't need another
system,” recalls Jay Henriot,
manager, design services for
Kimball. “They asked us instead
to respond to the shortcomings
of the panel-based system with
easy-lo-use, freestanding furni-
ture that needed no panels.”

Kimball's kit of parts does
seem daringly simple: base mod-
ules, storage, work surfaces, over-
heads. electrical modules and
accessories all made of medium-
density fiberboard and steel join-
ery. Base modules, storage and
overheads are familiar to us as
casegoods, which are shipped KD
for snap/twist-lock assembly
when they don’t involve storage
(large storage chassis are shipped
partially KD), and gang together
using simple plates and screws.

Orthogonal, angled and curved
work surfaces of polymer-based
film bonded to MDF are supported
atop casegoods or fitted for free-
standing and mobile use. Electri-
cal modules can be installed in the
field and wired to electrical and
data ports at baseboard and work
surface heights, while accessories
include paper management and
other basic needs.

Perhaps Strategyv's most radi-
cal departure from panel-based
construction is the cabinet sup-
port or stanchion that rises from
the floor to support the overhead
cabinet. Two of these precisely
tooled steel channels per over-
head cabinet are all that's needed
to do the work of standard furni-
ture system vertical panels, and
they provide room for vertical
cable management, data service
ports and electrical convenience
outlets, plus support for work
surfaces as well. If there is no call
for a privacy and utility panel
called a “tile” between the over-
head cabinet and the work sur-
face, the gap can remain open.

That's essentially all there is
to Strategy. No cast of hundreds
or thousands of stock keeping
units. Oh yes—crossover compo-
nents are on their way so that
users of Cetra and Footprint can
interchange components with
Strategy and integrate its fea-
tures into their installed systems.
“Interchangeability is a logical
next step.” admits Kenneth Kern,
product manager, systems and
casegoods for Kimball. “However.
we are still committed to keeping
Strategy as lean as possible.”

Like shoppers in an express
check-out line, customers will
surely be watching carefully,
counting closely—and cheering
Kimball on. "-&
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KHIBITORS AS OF JUNE 1994

BBREVIATED LISTINGS)

Construction Mkts

I Industries, Inc.
me Office Group
seating Corporation

a
A/NY Chapter
ID/NY Chapter
netex/R. Allen Fabrics
ntico Design Flooring
chitectural Lighting
CHIBUS, Inc.
chitectural Record
ich. Supplements
temide Inc.
las Carpet Mills, Inc.
yenue
ASF Corporation
e Ridge Mills
pdybilt Seating
e Boling Company
N International
N, Inc
bot Wrenn
jrolina Business Furniture
jarvoz Dauphin
lemetal Corporation
pmer, Inc,

Institutional Products
Interface Flooring Syst.
Interior Design

IDLNY

Interiors

Interiors & Sources
IFMA/NY Chapter
Invision Carpet Systems
ISP

JG Furniture Systems
J.M. Lynne Co. Inc.
Jackson of Danville
Jofco Inc.

Johnson Industries
Johnsonite

K. O. H. Design, Inc.
Koroseal Wallcoverings
Krug Furniture Inc.
Kwik-File, Inc.
Loewenstein Furniture
Luxo Corporation
Maharam Fabric Corp.
Masland Carpets, Inc.
Meridian, Inc.
Metropolis

Miller Desk, Inc.
Momentum Textiles
National Office Furn.

ative Di ions
lins & Aikman Floors
Intract Design

mberland Furniture

B Sales Inc.

ies Office Refurbishing
vis Furniture Ind.
sign America
signer Sign Systems
FA
pont
rkan Carpet
bin Visual
-GEE Int’|
jonomic Ease
jo Systems Inc.
p. Contract

ilities Design/Mgmt.
pe-Y-Plan Industries
mica Corporation
ler Contract Access.
Inish A Future

Office Furniture, Ltd.
heral Services Admin.
peral Wallcoverings
heral Woods/Veneers
ford Wallcoverings
sberger Office Seat'g
bhl Industries
hmmer Inc.
G Inc.
rden Contract
Fpers

Harter Group
Wworth, Inc.
tman Miller Inc.

h Point Furniture

an Fabrics

e Furniture Corp.
Hson Bay Environments
Nienkamper
Magazine

NY Chapter

NEO Design, Inc.
Neutral Posture
OFS

ktom Editions Upholstery The October Co., Inc.

Off. Spec.-Storwal & Curtis
Packard Industries, Inc.
Paralax

Patcraft Carpet

Pionite Laminates

Plus Office Systems
Proformix, Inc.
Sainberg & Co. Inc.
Scott Sign Systems, Inc.
Shaw Industries, Inc.
Sligh Furniture Co.
Smith Metal Arts

Smith & Watson

Source Int’l Corp.
Spinneybeck
Springer-Penguin, Inc.
Standard Business Furn.
Stellar Concepts

Surface Protection Coatings
System 2/90, Inc.

Tate Access Floors
Tayco Panelink Limited
Moser Cabinetmakers
Tiffany Office Furniture
Today’s Facility Mgr
Toli International
United Chair

United Marketing, Inc.
Versteel

Waldner’s Environments
Weatherend Furniture
Westweave Carpet Mills
Wilkhahn, Inc.
Wilsonart

Wolf-Gordon Inc.

Wood Design

Wunda Weve Carpets
Wylie Systems

Yates Furiture Systems
Zelco Industries, Inc.

ERPLAN IS ENDORSED BY:
A - NY CHAPTER; ASID - NY
RO CHAPTER; AND IBD - NY

INTER

THE NEW DESIGNER’S SATURDAY

SEPTEMBER 27 - 29, 1994, NEW YORK, NEW YORK
JACOB JAVITS CONVENTION CENTER

IT’S THE PLACE TO BE

INTERPLAN — FOR PROFESSIONALS IN CONTRACT DESIGN & FACILITY MANAGEMENT
The entire contract buying and specifying team is attending the industry’s premier interdisciplinary market
event on the east coast, including: Architects, Contract Interior Designers, Facility Planners & Managers,
Corporate Real Estate Executives, Building Owners & Operating Managers, Contract Furnishings Dealers
and other industry sales professionals.

IT’S THE PLACE TO SEE

INTERPLAN — IT'S WHERE THE NEW PRODUCT LINES ARE BEING INTRODUCED
InferPlan is where the new product lines are being infroduced. Everything you need to furnish and finish an
office on one exhibition floor: Contract Furnishings & Textiles, Carpets/Fibers, Wallcoverings/Solid-Surfacing
Materials, Ceiling/Flooring/Wall Systems, High-Density Filing & Storage Systems, Interior Architectural /Task
Lighting Systems, Facility Planning/Design/Management Software, Interior Signage,
Desk/Workstation/Ergonomic Accessories, and Architectural Elements...together with service providers like
architectural & interior design firms, facility management services firms and contract furnishings dealerships.

IT'S THE PLACE TO MEET

INTERPLAN — WELCOMING ATTENDEES TO THE DESIGN CAPITAL OF THE WORLD
New York City also opens its doors to the world's commercial design community during InterPlan Week with
major networking events at the Javits Center and The Metropolitan Museum of Art. The famed Designer’s Sat
urday Inc.~sponsored Gala will again be held at The Metropolitan Museum of Art on Wednesday evening,
September 28...in conjunction with their major planned exhibit, entitled The Origins of Impressionism.
And.. following the Javits Exhibifion on Tuesday, Wednesday and Thursday (September 27-29)...exhibitor
showrooms in Manhattan and Long Island City will be opened on Friday, September 30 to celebrate the event.

IT'S THE PLACE TO LEARN

INTERPLAN — THE INDUSTRY’S PREMIER INTERDISCIPLINARY EDUCATION CONFERENCE
Today's professionals need a wide range of interdisciplinary information. That's why InferPlan’s C.E.U. confer-
ence programs (pending accreditation) will be developed in four tracks to address trends in Interior Planning &
Design, Interior Products, Facilities Development and Facilities/Space Management. Twenty-four sessions will
be organized, covering the following topic areas: Alternative Offices, HealthCare Inferiors, ADA Impact on
Inferiors, Retail Store Interior Trends, Hotel & Conference Center Development Trends, Ergonomics &
ANSI/HFES Standards, Office/HealthCare Furnishings Trends, Contract Lighting Trends, Designing for the Envi-
ronment, Furnishings Distribution Trends, International Facilities Development, POE, CAD/CAFM Software
Trends, Strategic FM Planning, FM Outsourcing Trends, Telecommunications Trends...and much more.

MAKE YOUR INTERPLANS NOWV

COMPLIMENTARY REGISTRATION BEFORE SEPT. 12, ‘94. USE THE ATTACHED VIP
PREREGISTRATION CARD. OR CALL OR WRITE TO: INTERPLAN, C/0O
MILLER FREEMAN, INC. PO BOX 939, NEW YORK, NY 10108; 1-800-950-1314




Don't let the clean, sim-
plistic design of KI's Alpha
fool you (right). There are
110 volts and data com-
munication lines housed in
the same beam directly
undemeath the surface of
this durable table.
Modular face plates
(below) allow users to
easily plug and unplug
various printers, modems
and telephone cables.

Student
Proof?

KI's new Alpha table
looks to the emerging

PRODUCT FOCUS

needs of today’s
students by being
user-friendly,
computer literate—
and tough as nails

By Holly L. Richmond
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never realized how hard

students are on their edu-

cational surroundings.”
exclaims Tom Barchacky, edu-
cational market manager al
Krueger International (KI).
Having conducted an in-depth
survey of educational institu-
tions, Kl discovered a pressing
need for a new breed of educa-
tional tables. Professionals
working in libraries, university
compuler laboratories, junior
high-school classrooms and
other educational environments
clearly expressed their desire
for a user-friendly, computer
adaptable and highly durable
work surface.

Armed with its market re-
search findings, the Kl design
team got to work on what has
become known as the Alpha
table. Terry Bosch, KI's vice pres-
ident of marketing, says, “The
intent of this new product is to
offer a system that makes learn-
ing as easy as possible and also
takes into account the rigors of
the classroom. The Alpha will be
as student-prool as possible.”

KI also determined other key
requirements based on the sur-
vey. For example, Alpha had Lo
be a learning facilitator, making
privacy as important a criteria in
the design strategy as ample
working space. Flexibility to
adapt to a variety of educational
environments was another
objective, as was ease ol main-
tenance and the ability to stand-
up to the everyday wear and
tear that students impose on
their surroundings.

Two Alpha protolypes were
designed and shown to universi-
Lty personnel in Boston and
Chicago before the design team

decided on the final product
“Alpha is a table geared toward
the future in the learning envi-
ronment,” explains Bosch. "It
incorporates power, communica-
tion and endless other learning
possibilities for all ages.”

The benefils Lo users are
extensive, beginning with the
three types of power, data and
voice connections possible for
the computers and other elec-
tronic equipment that students
and professionals are increas-
ingly bringing to work. Alpha can
channel wiring through the base
of its leg. the end of its longitu-
dinal beam and a power pole
The advantages of having three
different means ol access are
convenience and flexibility, so
that whatever existing form ol
power distribution is being
employed in the facility can
include Alpha without making
custom changes.

Another unique de-
sign element of the
Alpha is its non-handed,
removable legs. Since
the legs are not specifi-
cally oriented for the left,
right or middle of the
table, they can change
position when it is
moved or work areas are
added or taken away.
This design also gives a
cleaner appearance Lo
Alpha than il two legs
were used Lo support
every surface. In addi-
tion, when an entire row
of tables is installed, the

final task of leveling them is
simplified because the non-
handed legs have built-in glides
that can be adjusted with an
Allen-head wrench, alleviating
the task of lifting and adjusting
each table individually.

Of course, no piece ol furni-
ture could ever be 100% stu-
dent-proof, but the entire Alpha
table is assembled with tamper-
resistant fasteners. No grom-
mels, doors or covers can be
removed without a tool. and all
caps and covers are mechanical-
Iv fastened. Each privacy screen
and divider is anchored to a
steel beam, making it extremely
rigid, and the plinth at the base
of each leg is sculff resistant.

Even before Alpha officially
came on the market in mid-June,
KI had already received several
pre-orders from colleges and
universities based on the Alpha
prototype displayed at the
National Association of Edu-
cational Buvers show in Dallas.
“University facility managers
came up to me at the show and
said, ‘I need this table now!™
reports Barchacky. No problem
for KI. It appears that Alpha,
available in three depths and
nine widths with four distinct
surface finishes. three edge
options and numerous privacy
screens, end panels and dividers,
intends to stay on the fast track
for the long haul—no matter
what students carry with them
bhesides their computers, =&
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A Moving Experience.

The world's expert in space utilization and work
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DESIGN

Tea for 27

On the site of the Boston Tea Party sits Thomson Financial Services, whose 27 meandering floors add up

to a quiet revolution—aided and abetted by ADD Inc.

oston, a town where the Lowells speak

only to the Cabots and the Cabols

speak only to God, has been thrown for
a loop. No, the Red Sox haven't clinched a
World Series or a Republican been voted
mayor. Instead, Thomson Financial Services
has built a sprawling corporate headquar-
ters on 27 floors of seven different buildings
in the city's historic Fort Point Channel dis-
trict. But most unusual for buttoned up.
Brahmin Boston is the office’s strong, egali-
tarian design created by ADD Inc.

True, the Fort Point Channel district of
walerfront warehouses sits away from the
powerful office towers of downtown. And
true, Thomson Financial Services, a progres-
sive software/publishing company, proudly
boasts a history of youthful entrepreneurial-
ism. But the offices, with
their bold forms, vivid
hues and meandering cir-
culations stand so far out
that The Boston Globe
proclaims ADD lInc.'s
work, “The only really in-
teresting office interior in
the Boston area within
memory.”

Many factors came
together, allowing Add
Inc. to accomplish this
feat. Firstly, one must
consider Thomson Finan-
cial Services. A 14-year-
old firm, Thomson is a
leading provider of quality
financial information,
research, analysis and
software product to the
worldwide investment and
corporate communities.
The 2,700 worldwide
employees serve 45,000
client firms. Thomson's
employees put out such
things as: AutEx, a bul-
letin board of electronic
order indication and trad-
ing data, The Bond Buyer,
a leading daily newspaper
and database and First
Call Corporate Release, a

28 CONTRACT DESIGN

By Amy Milshtein

two-way communications system between
corporations and Wall Streel.

If this weren't diverse enough, Thom-
son’s disparate corporate culture adds to
the mix. “One business unit works in three-
piece suits while another operates in
jeans,” says Bob Rooney, Thomson's
Boston facility manager. “We needed an
environment that fits everyone.”

The neighborhood lends itself Lo diversi-
ty. Fort Point Channel, a one-lime shipping
mecca and Revolutionary tea party host,
contains millions of square feet of empty
warehouse space. During the 1980s real
estate boom, the area housed back office
operations of downtown Boston's big finan-
cial players. For the most part these corpo-
rations tried to shoehorn a Brooks Brothers

It's a sculpture, it's a staircase...it's
both. Floating with the greatest of ease
in Thomson Financial Services' main
lobby (opposite), the staircase serves
as a starting point for a walk through
the company’s multi-level, multiple-
building, 225,000-sq. ft. facility. The
cafeteria, located in Thomson's only
new structure (below), benefits from
revolving artwork provided by the Fort
Point Arts Community, a local group.
The 1991 screen painting by Lisa
Houck is called The Night After the
Meteor Shower.
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image into the funky, exposed brick and
beam buildings. “There were a lot of hunter
green window panes and dropped acousti-
cal ceilings,” says John Uzee, project archi-
tect/designer for Add Inc.

Thomson itself occupied such a space
until it decided to consolidate several
regional offices into a bold new corporate
headquarters. It explored many options from
the glittering downtown high rises to sprawl-
ing suburban campuses, but eventually came
back to Fort Point. “Thomson liked the
equality and atmosphere that the warehous-
es afforded,” remembers ADD Inc. project
designer Steven Basque. “Of course the
space posed more than a few challenges.”

For starters, how does one organize an
850-person group with some 30 highly indi-
vidual business units on 27 non-contiguous
floors in seven buildings? Furthermore, how
does one create a cohesive corporate identi-
ty as an umbrella for the group? Obviously
ADD Inc. was not facing just another busi-
ness-as-usual challenge.

Part of the answer comes with a strong
lobby that greets visitors and sets the tone
for interior spaces to come. Basically a roof
spanning a two-story space between existing
buildings, the lobby features a sculptural
staircase that leads to a balcony, which
holds two small conference rooms and the
lunch room. From this second floor perch
one can walk through the entire company.

A meande

And what a scenic and surprising walk il
is. “The circulation works more like a wind-
ing New England highway than a rigid
Autobahn,” says Uzee. “There’s nothing for-
mal or grid-like about it.”

However, bread crumbs are not neces-
sary to navigate Thomson. ADD Inc. devel-
oped a design menu of architectural compo-
nents that landmark the space. Dressed in a
variety of accent colors, the first component,
called the pavilion, houses copy, fax, kitchen
and recycling. “Each business unit has a
custom colored pavilion and there's always
one in sight,” says Basque. “So by following
the colors, employees and guests will head
in the right direction.”

Coal and equipmenl storage rooms are
another item on the menu. Set within
maple-clad towers, these internal struc-
tures fight clutter and orient the space.
Open plan cubicles flow around these
structures, an arrangement that offers
invaluable flexibility to a company like
Thomson. “New business units pop up
almost every day.” says Rooney, “either
formed from various people within the firm
or outside.” ADD Inc.'s wayfinding system
works so well because it allows business
units to grow or shrink around the struc-
tures instead of fencing them in.

The private offices also appear Lo be inter-
nal structures placed within the warehouses.
To combat the “upended shoebox™ effect that
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Structures within the structure
abound throughout Thomson's
Boston-based headquarters.
ADD Inc. thoughtfully housed dif-
ferent services in different forms
to plant landmarks within the
huge space. A lofty, maple-clad
tower (opposite, top) houses
coats and other incidentals.

Follow the yellow brick road, or
in this case the purple carpet
road. To further enhance circu-
lation ADD Inc. laid rich carpet
on the floor and highlighted it
with pendants. The crossroads
(or cross carpets) shown here
lead to conference spaces
(opposite, bottom).

Another structure within a struc-
ture at Thomson is called a
pavilion (above). Each business
unit has one in its own custom
color. Housing copy, fax, kitchen
and recycling functions, a pavil-
ion is always in sight, guiding
employees to the right group.

To avoid that upended shoebox
feeling that a small room with
a high ceiling would create, the
designers sloped the ceilings,
thereby turning a row of offices
(right) into a row of townhous-
es. Skylights cut into the roof
further the analogy.
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small offices with high ceilings would create,
the designers angled their ceilings. As a result,
the sloped, skylit roofs humanize the spaces
inside the offices and expand sightlines from
the core to the edge of the floor plan.

The finely crafted structures-within-a-
structure resemble jewels sel within the
rough-hewn fabric of the warehouses.

“Because they are so crisp and well made
they're a good fit for every business unit,”
says Uzee. Multifunctional as they are, the
structures never cover the historic shell
that so endeared itselfl to the people at
Thomson. That shell, however, had to han-
dled on its own terms.

Take dust, for instance. With so much
brick and black blasted wood beams, dust
was a daily part of life. More than just a
nuisance, dust is a real problem for the
many computers in the company. Lighting
proved challenging for the same reason. In
their previous facilities, employees worked
under pendants that looked good but
caused glare on the computer screens. ADD
Inc. decided to keep the pendants as sec-
ondary accents that light the circulation.
For work spaces, it chose fluorescent
troughs and painted the ceiling white to act
as a reflector. The white paint also seals
the ceiling, cutling down on dust.

\L first, employees foughl painting the
ceiling. “They didn't want to lose any of the
warehouses’ character,” tells Basque, In
acknowledgment, the designers left support
beams unpainted so the skeleton of the
building remains obvious. This anecdote is
just one example ol the passion employees
exhibited about their space, as Thomson's
large design committee of employees rang-
ing from administrators Lo senior managers
worked with ADD Inc.

One thing the committee valued was
each business unit's fierce individuality. The
solution went beyond custom colors for the
service pavilion. “The technical data group,
which works with traders, is set up like a
trading room with a linoleum lined pit to
bounce sound and keep its noise levels up,”
tells Rooney. “The software group, on the
iInk tank coexist?

other hand. needs quiet so it has high pan-
els and unobtrusive circulation.” As one
might guess. these two groups aren’t locat-
ed next to each other.

Despite their obvious individuality, each
unit must follow a set of corporate guide-
lines that makes the facility managers job a




The company's corporate culture is diverse, with
one business unit working in three-piece suits while
another operates in jeans. ADD Inc.'s jewel-like
internal structures (below, left and right) are funky
enough for the Gap crowd and well made enough
for the suits, suggesting one size can fit all.

At first, Thomson employees fought covering the
warehouses’ historic ceilings with the white paint
needed to property reflect light. In response, the
designers left beams and columns bare (opposite) to
enhance the building's skeleton, while the white
surfaces distribute ambient light.
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little easier. A standard vocabulary of office
and cubical sizes help nail down the amoeba
that is Thomson if only for a moment. Yel
the company continues to live up to its lega-
¢y of constant growth. “The program was
forever changing throughout the two-and-a-
half-year life of the project.” says Basque.

It isn't over yet. By the end of this year,
Thomson will add another 50,000 sq. [t
Luckily, as it is surrounded by some 3 mil-
lion sq. ft. of empty warchouse space, the
company has seemingly unlimited options.

Or does it? Since Thomson arrived, a
new Federal Courthouse started construc-
tion in the area and Fidelity Investments just
signed on for 150,000 sq. ft. Predictably, all
kinds of restaurants and other services have
sprung up, while rumors abound that Fort
Point Channel will become Boston's next
financial district. Time will tell what will

become of the historic location but one truth
remains. Thomson, with its fantastic, flexi-
ble. interior will keep the pace of expansion
lively by mapping new paths that run any-
thing but parallel. >

Project Summary: Thomson Financial Services

Location: Boston, MA. Total floor area: 225.000
8q. ft. No. of floors: 27 floor plates in seven
buildings. Average floor size: 8,000 sq. ft. Total
staff size: 800. Wallcoverings: Maharam. Paint:
Duron, Polomyx. Laminate: Nevamar, Wil-
sonart. Drywall: U.S. Gypsum. VCT flooring:
Tarkett. Stone flooring: Burlington Natston.
Carpet: Bentley, Shaw. Carpet tile: Milliken.
Carpet fiber manufacturer: DuPont. Lighting:
Neoray, Halophane, Lightolier, Prescolite,
Lite-control. Accent glass: Saint Gobain.
Window/door frames: Altura. Work station: Knoll,
Work station seating: Girsberger. Lounge seating:
Fixtures Furniture. Lobby seating: Metro.
Upholstery: DesignTex. Knoll. Conference tables:
Davis. Files: Kknoll. Arch woodworking: Monarch
Industries. Signage: Design Communications
Ltd. Client: Thomson Financial Services.
Interior design: ADD Inc. Architects. General con-
tractor: Turner Construction Company,
Special Projects Division. Signage/graphics:
Jon Roll & Associates. Furniture dealer: Office
Environments of New England. Photographer:
Peter Vanderwarker.
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Rocky Mountain High

DESIGN

Stein Eriksen Lodge commands the mountaintops of Deer Valley, Utah, with an interior design from
half a world away, designed by Simon Martin-Vegue Winkelstein Moris

Simon Martin-Vegue Winkelstein Moris con-
verted a children’s grill at Stein Eriksen Lodge
into the intimate Forest Room (opposite). To
create an elaborate interior on a limited bud-
get, SMWM used rich, colorful fabrics in a vari-
ety of enticing ways, including slipcovers over
existing furniture, lavish table dressings and
elegant window treatments. A custom-painted
wall scattered with silver and gold stars
(above) intensifies the ambiance.
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v Jenniler Thiele Busch

he year is 1952. The place is Oslo
T Norway. where a voung Norwegian

named Stein Eriksen skis his way o
victory and a treasured gold medal in the
Olympic Men’s Giant Slalom in front ol an
adoring home crowd. Stein Eriksen has
remained something of a Norwegian national
hero ever since his days as an international
ski champion—an athlete so honored by his
native country that he was recently chosen
to carry both the Olympic flame and the
Norwegian flag at the opening ceremonies
when the winter games returned to Norway
in 1994. These days. however, Stein Eriksen
hangs his ski hat nearly halfway around the

world—in Deer Valley, Utah, where he is
also something of a local hero. There, the
12-year-old ski lodge that bears his name
was recently refurbished by Simon Martin-
Vegue Winkelstein Moris (SMWM) 1o reflect
the authentic warmth and graciousness ol
Scandinavian hospitality that has twice wel-
comed the entire world to Norway

I'he history of Stein Eriksen Lodge begins
in 1982 with a simple, honorable handshake
When Eriksen shared his dream ol building a
Norwegian-style lodge at mid-mountain in
this upscale skiing resort two miles from
bustling and historic Park City with Edgar
Stern. owner of Roval Street Corporation
the developer of Deer Valley, the two friends
agreed Lo create the facility together
Because Deer Valley considers the likes ol
\spen, Vail and Beaver Creek its competi
Lion—attracting the most affluent il not the
most skilled of skiers in the nation and as
far away as Europe and Japan—Iluxury
would be the expected design standard

However, prices that currently range from
$265 per night for a deluxe bedroom to as
much as $2.000 per night for a multiple-bed-
room grand suite (which may boast such
amenities as a custom European Kitchen, liv
ing/dining room. fireplace, whirlpool bath,
individual dressing room and wrap-around
balcony). put Stein Eriksen Lodge at the top of
the accommodations list even for Deer Valley
\n in-house sportswear shop, the Bjorn Stova
Boutique, operated by Stein Eriksen's wile, is
renowned in the area for its high quality mer-
chandise. The Lodge also includes two top-
notch restaurants that are open to the general
public. and a full-service conference center
Buelah Mowrey, assistant to the Lodge's gen-
eral manager, indicates that Stein Eriksen's
dream-come-true was intended to be “by flar
the superior lodge in the area.”

Within Deer Valley. primarily a second-
home resort development of 2,100 planned
units and few permanent residents, the Lodge
represents an unusual concept in condomini-
um-style ownership. Each of the Lodge’s 122
units is individually owned, with the owners
constituting the lacility’s board ol directors
‘Once a unit is placed in the rental pool,’
explains Mowrey, “it must conform to some
kind of design consistency that measures up
Lo the high standards of the Lodge
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In 1991, the Lodge’s board of directors
hired Simon Martin-Vegue Winkelstein
Moris to update the original interiors with
an authentically Norwegian environment
that would pay homage to the reputation of
its namesake and his contributions to the
community. “Mr. Eriksen is like the unoffi-
cial ambassador of Deer Valley." says
SMWM principal Phyllis Martin-Vegue.
Eriksen acts as director of skiing for the
Deer Valley resort, and frequently hob-
knobs with visitors of note,

Bob Wells, vice president of real estate
administration for Royal Street Corp.. sings
Eriksen's praises as well. "At 62, he’s proba-
bly the best public relations guy in the indus-
try,” notes Wells. “His presence and willing-
ness Lo meet and mingle with people is really
what makes the Deer Valley Resort work.”
Naturally, Eriksen maintains a great personal
interest in the Lodge. And as the area’s resi-
dent connoisseur on authentic Norwegian
design, he would play an important consult-
ing role for the SMWM design team.

\ redesign—in less than 10 yea “The
existing rooms in the Lodge were fairly gener-
ic,” explains Martin-Vegue. “The client wanted
them to be much more specific, embellishing
the original Norwegian themes and enhancing
their beauty and comfort.” Nevertheless, in
deference to the Lodge’s legendary reputation
for luxury, SMWM was obliged to maintain a
careful balance between what already existed
and what was being created anew. “One ol
the more interesting aspects of the project
was that the Lodge was already perceived as
the best—it had that cache.” explains Martin-
Vegue, “We had to work within the parame-
ters of what was there, improving on it with-
out giving up anything.”

Besides refurbishing the guest suites,
SMWM was also charged with upgrading the
110-seat main dining room and converting a
children’s grill into an intimate, upscale
restaurant with a decidedly Scandinavian
ambiance. Since the relatively low budgel
project dictated that furniture in both guest
rooms and public areas was to be reused, the
designers concentrated on embellishing such
details such as upholstery, window coverings,
wallcoverings, floorcoverings. lighting and
decorative objects to transform the interiors.

Eriksen took his duties seriously. making
a trip to Norway to collect books and infor-
mation. Martin-Vegue and the SMWM design
team supplemented his findings with exten-
sive research on what constitutes Nor-
wegian design in terms of fabrics, colors,
styles, motifs and even folkloric costumes
for the Lodge’s staff. Skilled Norwegian-
American craftspeople from the upper
Midwest region’s heavily Scandinavian-
American population were then enlisted Lo
accentuate the authenticity of the design
with charming works of art and accessory
pieces. Also key to balancing the space,
however, was the requirement that the
Scandinavian design themes enhance the
atmosphere rather than detract from either
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Guest suites were updated to reflect a more
authentic expression of Scandinavian design.
Doorways and armoires, for example, were
treated with simple, traditional Norwegian sten-
cil borders (opposite, bottom). Also of primary
importance was enhancing the comfort and
coziness of the rooms, as a refurbished suite liv-
ing room (opposite, middle) and bedroom
(opposite, top) reveal.

The main dining room, or Glitretind Restaurant, at
Stein Eriksen Lodge already enjoyed a fine reputa-
tion before being refurbished. The designers
added details inspired by traditional Scandinavian
techniques, such as handpainted plates (below)
and a custom carpet pattern derived from a fioral
motif found in Scandinavian churches. Lavish fab-
ric window treatments (above, right) further the
impression of an intimate enclosure from the cold.
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its formal elegance or coziness. “We wanted
Lhe interiors Lo be based on Norwegian
design concepts without being slavish,”
notes Martin-Vegue.

Most solt goods throughout the facility
have been executed in intense jewel-lones
and the typically saturated Scandinavian
colors ol vellow ochre, cobalt blue and mel-
low green. Guesl suites emphasize the
expression ol Scandinavian handicrafls
with such details as traditional Norwegian
stencil borders that outline doorways and
decorate the armoire in each room. The
main dining room has been upgraded with
a custom carpet that captures the essence
and simplicity of Scandinavian design,
using a pattern derived from geometric
shapes combined with a floral motif found
in traditional Scandinavian churches. Walls
are graced with handcrafted wooden plates
displayed along wooden panels and com-
plemented by elegant fabric inlays inspired
by traditional Scandinavian embroidery.

Though Park City has been cautious about
allowing much retail or restaurant develop-
ment in Deer Valley for fear of creating more
competition for the establishments in its own
historic downtown, the main dining room, or
Glitretind Restaurant at Stein Eriksen Lodge
is considered among the finest and most
desirable in the area. The transformation of
the children’s grill into the successful Forest
Room has likewise provided visitors to Park
City/Deer Valley with an exceptional dining
experience. The 48-seal restaurant with a
game grill theme features an exhibition
Kitchen that required complete reconfigura-
tion of the space. A custom-painted, deep
blue wall with silver and gold stars. lavishly
dressed tables and slipcovered original seat-
ing helped SMWM to create a remarkably rich
and intimate ambiance on a limited budget.

According to Fodor's travel guide assess-
ment of Deer Valley Resort, “It is a ski area
for those who want to believe they can ski
with the grace of Stein Eriksen.” Admittedly,
it is not a place for those seeking expert ter-
rain. Nor was it ever intended to be, boasting
some the best slope grooming in the industry
and a series of luxuries for the affluent recre-
ational skier who wants to be pampered
rather than pummeled. Perhaps more accu-
rately, Deer Valley is a ski resort for those
who want to ski with Stein Eriksen—or just

relax like him at the Lodge. *w&

Project Summary: Stein Eriksen Lodge

Location: Deer Valley, UT. No of floors: Two levels in
lodge portion. Total floor area: 30,000 sq. ft. of
public space, 42 units at 1,800 sq. ft./unit.
Wallcoverings: Wall Fashion. Carpet/carpet tile: Prince
St. Technologies (public areas), Lee's Carpet
guestrooms). Carpet fiber: Monsanto. Lighting:
Pamela Pollack (wall sconce). Window treatments:
[abricated by Amberco Inc. Guest room lighting:
Hallmark. Upholstery: DesignTex (guestrooms),
Jack Lenor Larsen (restaurant). Client: Stein
Eriksen Lodge. Interior designer: Simon Martin-
Vegue Winkelstein Moris. Furniture dealer:
Rosemont. Photographer: Charles McGrath.
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bases Loaded

With offices fully occupied, Major League Baseball Properties, New York, found a tenant vacating below—
and belted out a winning design by Butler Rogers Baskett

Batter up! The sights and sounds
of baseball are close at hand in the
New York headquarters of Major
League Baseball Properties, sole
licensor for the trademarks and
logos of the 28 Major League
Baseball Clubs. At the landing of
the staircase linking the new 28th
floor to the existing 29th (oppo-
site), a giant baseball bat marks
home plate on the baseball dia-
mond that covers the entire floor.
The adjoining elevator lobby
(below) carries on with bleachers
from Ebbet's Field, the home of the
former Brooklyn Dodgers, a ticket
window for messengers and a
giant postcard from an old-fash-
ioned ballpark.

By Roger Yee

ou can almost smell the whiff of ham-
Y burgers, hot dogs and pretzels, and

hear shouts of “Kill the ump!™ when you
step out of the elevator into the new offices
of Major League Baseball Properties. In fact,
a billboard-sized posteard bearing greetings
from an old-fashioned ballpark, a ticket win-
dow and even bleacher seals seem real
enough to make you want to check that pro-
gram folded up in your back pocket. Except
that yvou're on the 28th Moor of 350 Park
\venue in midtown Manhattan, surrounded
by a new facility thalt has been sparely yel
lovingly designed by Butler Rogers Baskell
as a tribute to the sport—and a better way
Lo work in the 1990s.

Major League Baseball Properties doesn’t
look like big business when seen Lhis way.
But as the sole licensor Lo companies seek-
ing to use the trademarks and logos of the
28 Major League Baseball Clubs, functioning
within Major League Baseball's Office of the
GCommissioner, MLBP is an obvious benefi-
ciary ol America’s passion for The Game—
one that clearly means as much now as in
1903, when the Boston Red Sox beal the
Pittsburgh Pirates 5 games 1o 3 1o take the
lirst World Series. Promoters of soccer in

the United States should reflect that 90% of
pre-teens and 80% of adults say they enjoy
baseball, 60% of adults watch at least one
baseball game a week, almost 50% of base-
ball fans are between the ages of 18 and 34,
and there are a lot of women in the audi-
ence, including 40% of attendees at ballpark
games and 45% of TV viewers of games.

Interest in the national pastime has stim-
ulated an astounding appetite for baseball-
related merchandise in recenl years.
Working with more than 400 licensed manu-
facturers producing over 3,000 products,
MLBP has actively helped to raise annual
sales of MLB licensed merchandise by a
minimum of 20% a vear since 1987, so that
retail receipts that reached no more than
$125 million in 1983 climbed to some $2.4
billion in 1992, Baseball fans vote with their
wallets by buying more licensed merchan-
dise than their counterparts in any other
major league team sport.

Much of this would probably not have
happened had MLBP not become a savvy,
ageressive marketer in the mid-1980s. The
organization currently monitors licensees to
see that they maintain the highest standards
of quality possible in the design and manu-
facture of licensed baseball products, and
works with them to respond to changing
consumer trends with innovative new prod-
ucts and collections. It also provides ongoing
support at various points in distribution and
communications channels with merchandis-
ing strategies, in-store display materials,
promotions, sell-in support, plaver appear-
ances, product placement in TV programs,
movies and videos, publicity and advertising.

Such a flurry of activity—nol to mention
promoting The Game with corporate spon-
sors, seeking new products in less tradition-
al categories, and publishing such printed
media as Rookie League Magazine, All-Star
Game and World Series programs and hard-
cover books—has caused MLBP to grow
from a stall of 35 as recently as 1991 to 65
today. One consequence is that the steps
leading to the opening of the 28th floor
reflected the familiar cyeles of expansion and
overcrowding so characteristic of young,
growing concerns. However, the design con-
cepl for the new space has gone one step fur-
ther than most start-up facilities by being as
attractive as it is economical and utilitarian.
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\esthetics was never the main issue, of
course. By the time MLBP had chosen Butler
Rogers Baskett from a number of contending
architects to design its new offices, the organi-
zation had moved from Major League
Baseball's Office of the Commissioner on the
17th floor of 350 Park Avenue to its own
space on the 29th floor—and filled it to capac-
itv. Then opportunity struck in the form of a
tenant vacating the 28th floor. Like a runner
stealing base, MLBP swiftly secured the space
and began searching for an architect.

James G. Rogers, lII, partner in charge
for Butler Rogers Baskett, recalls how
Richard E. White, then president of MLBP,
immediately sought assurance that his orga-
nization's 7,500-sq. ft. project would receive
proper attention. “White made no effort to
hide his concern,” Rogers reports. ““This is a
small job,” he told me. ‘How involved will
you be?’ 1 replied, ‘As much as you are!™

Three basic concerns surfaced early in the
Thursday morning meetings of MLBP's offi-
cers and the project team from Butler Rogers
Baskett: splitting up personnel between two

A() CONTRACT DESIEN

floors, encouraging more open communica-  private offices lining the periphery and sec-
tions in the office, and expressing the unique retarial desks filling the interior. People
identity of Major League Baseball in a visible were not as easily visible or accessible Lo
way. Surprisingly, none of these issues each other in this arrangement.”

proved difficult to resolve, thanks to a firm What Butler Rogers Baskett proposed was
commitment by MLBP's senior officers to  a hybrid configuration in which private offices
team spirit. Once MLBP determined which  sized 10 ft. x 15 ft. or 15 ft. x 15 ft. would line
groups would function best on the new floor, the north wall and occupy the adjoining interi-
including design services, accounting, legal, or space along with certain office services,
publishing, retail marketing and administra-  while open plan work stations sized 8 ft. x 10
tion, subsequent changes to the stacking plan  ft. or 10 ft. x 12 ft. would line the south and
were minimal. White's willingness to pass up  east walls and occupy the adjoining interior

)

the new facilities was not lost on the staff.  space, leaving the west wall blank as the off-
“The decision by senior officers to stay center core wall. The number of private
upstairs was carefully considered,” Rogers offices would greatly decline, so that only
observes. “Everyone appreciated the lack of those managers whose work absolutely
special favors for the brass.” required visual or acoustical isolation would
A conscious effort was also made by receive them. Framed windows or French
MLBP to examine new models of office doors would be set into their walls to main-
design in hopes of fostering better commu-  tain a feeling of openness.
nications among the staff. “We really want- On the whole, everyone was pleased with
ed to find a new way of working,” explains  the new design concepts. Even the relatively
Anne L. Paskoff, office manager of MLBP, dense placement of open plan work stations
who had day-by-day responsibility for the  would not interrupt the flow of space because
project. “Our existing space consisted of  partitions would be set at a height of 5 ft. or
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A spirit of team play intentionally permeates
the new offices of Major League Baseball
Properties as its welcomes a mixture of open
plan and private offices. Butler Rogers Baskett
has designed private offices to be private and
transparent using French doors (opposite) in
the interior space and scoreboard-type fenes-
tration (above, left) in the north wall window
offices, past which a mid-height partition arcs,
defining a symbolic outfield barrier.
Unfortunately, a popular conference area
(above, right) within the partitioned enclosure,
describing a baseball motif on its conference
table top with plastic laminate inlay, has been
recently reconfigured to accommodate three
more work stations.

less—and their implied sense of teamwork
seemed natural for MLBP. The cost ol making
minor adjustments to individual work stations
was minimized by constructing them of stan-
dard files, drawers and other off-the-shelf
office furniture components set into dry wall
or millwork enclosures.

Ironically, using overt references Lo base-
ball in the interior design may have been the
most difficult hurdle to overcome. Butler
Rogers Baskett strongly resisted the idea at
first. “We made an effort to tie our design to
Lhe corporate goals ol Major League
Baseball,” Rogers admits, “but we made no
comparable efforl Lo tie it to the game itself.
We didn't want to create a one-liner.”

Encouraged by MLBP to bring the playful
energy of the sport Lo class A office space,
the architects rose grandly to the occasion.
The giant baseball diamond on the floor is
probably more easily felt than seen as it
lraces its way along the floor, skewing
work stations and cir-

&

culation paths in its
wake, but it makes its
presence known. Less
understated are the
stadium light fixtures,
open plan partitions

painted to look like
outfield barriers. and
the north wall of pri-
vate offices, painted
and fenestrated to

! |

resemble a score-
board. Of course, the
giant baseball bat al
the foot of the stair-
case linking the two
MLBP floors, which
also happens to be
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home plate, is not meant to be subtle at all.

Like so many other acceleraled moments
in New York life, MLBP took just six
months—{rom May to November of 1991—to
design and construct. While it has reached its
projected occupancy sooner than anyone
could have imagined, it continues Lo draw
favorable comments from the vendors who
typically come to visit, as well as from the
“home team” itself. The only puzzle is the low
noise level. “We've all learned to be a little
quieter.” Paskoff confides. “Our voices may
carry a bit, but this is not a noisy office.”

Just wait 'til they sing The Star Spangled

Banner. o

Project Summary: Major League Baseball Properties

Location: New York, NY. Total floor area: 7,500 sq.
ft. No. of floors: One. Total staff size: 32. Paint:
Benjamin Moore. Laminate: Formica. Dry wall:
U.S. Gypsum. Vinyl tile flooring: Allstate Vinyl.
Carpet/carpet tile: Bentley. Carpet fiber: DuPont.
Ceiling: Armstrong. Lighting: Lightolier. Doors:
\cme. Door hardware: Schlage. Window treatment:
Levolor. Work stations: Select Woodworking.
Work station seating: Herman Miller. Other seating:
Tuohy, Jasper. Files: Meridian. Architectural wood-
working and cabinetmaking: Select Woodworking.
Signage: Evergreen Studios. Client: Major
League Baseball Properties. Architect: Butler
Rogers Basketl; James G. Rogers, III. part-
ner in charge; Andon George, project manag-
er: Joan Blumenfeld, senior designer; Daisy
Marks, interior designer. Structural engineer:
Lovett & Rozman. Mechanical and electrical engi-
neer: Syska & Hennessy. General contractor:
Humphreys & Harding. Lighting designer: Cline
Bettridge Bernslein. Furniture dealer: Business
Furniture Inc. Photographer: Robert Miller,
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"I)l'(‘)(»lﬁ Brothers wanted c: arpet that
retlected their long tradition in elegance.

Durkan he ||u d us create a classic
desien of enduring (|||(l|ll\

Elizabeth Montgomery, Elizabeth Montgomery Inc. Brooks Brothers, New York, N}
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Scenes from Our Malls

DESIGN

From the rats to the Gaps, the mall is the quintessential American experience. Is our society

really melding into one big shopping center?

“« i hat do vou want to do?”
\" “I dunno, what do you want to do?”
“I dunno, let's go hang out at the mall.”
—~Overheard conversation between [wo
teenage girls in Peekskill, N.Y., spring 1994.

From insolent teens acting bored to sweat-
suited grandparents raising their heart rates,
today’s suburban mall has become more than
a place to spend money. With a combination
of entertainment and non-retail amenities
added to the classic mix of stores, the shop-
ping center has evolved into a place to be as
well as a place to shop. Do today's malls
embody the soul of suburbia or are they, as
Joan Didion once wrote, “...toy garden cities in
which no one lives but everyone consumes.”

No matter the answer, one truth remains;
malls are ubiquitous. According to the Nation-
al Research Bureau, the nation claimed a total
of 39,633 shopping centers in 1993, a 1.7%
increase from 1992, The total leasable retail
area of our shopping centers was 4.77 billion
8q. . in 1993, an increase of 2% from 1992.

To the developers’ delight, the numbers
prove that “if you build it, they will come.” The
International Council of Shopping Centers
(ICSC) estimates that in a typical
month, 181.2 million adults shop in
shopping centers. This represents
94% of the population over 18.
However, the importance of the
under-18 mall-goer should not be
underestimated. In fact, teenagers
visit the mall more frequently than
any other age group, more than four
times a month, as reported by the
1994 National Benchmark Survey.

With malls so popular, the inev-
itable has befallen the traditional
downtown. According to Bernard
Frieden and Lynne Sagalyn in Down-
town, Inc.: How America Rebuilds
Cities (1989), the decline was experi-
enced as early as 1948 1o 1954. In
the midst of a nationwide economic
boom, downtown’s share of retailing
fell by 25% in 13 of the largest metro-
politan areas. At the same time the
profit. margins of downtown depart-
ment stores sank lower than even
Depression-era levels. Other studies
concur, including a Rutgers University
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By Amy Milshtein

report that documents the triumph of the sub-
urbs in the regional retail wars.

You can't trace the development of Amer-
ica’s suburbs without recording the history of
the mall. In an essay, "The New Downtowns,”
in the May 1993 issue of The Atlantic Monthly,
Witold Rybezynski, professor of architecture
at McGill University, traces the origin of the
shopping center to the early 1900s in the sub-
urbs that circled American cities. Suburbs
tended to be chiefly residential at the time,
and still depended on the urban downtown for
shopping. The first suburban commercial cen-
ters had three identifiable features: they com-
prised a number of stores buill and leased by
a single developer; they were situated at an
important intersection: and they provided
plenty of free, off-street parking.

The year 1950 marked the opening of

Northgate in Seattle, the first shopping center
anchored by a full-line branch of a downtown
department store. Victor Gruen's Southdale
Center in Edina, Minn.. the first fully enclosed.
two-level mall, followed six years later. By
1964, there were 7,600 shopping centers in the
U.S. By 1972, the number had doubled to
13.174. The 1980s saw unparalleled growth
with more than 16.000 centers built during the

Bette Midler and Woody
Allan fall in and out of love
in Scenes from a Mall
(below). Photo courtesy of
CTouchstone Pictures.

All rights reserved.
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There's no place like the mall.
Perimeter Mall near Atlanta
invites shoppers to make them-
selves at home in their living
room-like lounges (righ). Photo
by Steve Pospisil.

decade that witnessed the rise of the superre-
gional center (malls larger than 800,000 sq. ft.).

Though the S&L crisis put further mall
starts on hold, the mall phenomena had
already been firmly rooted in suburbia’s col-
lective consciousness. “The malls are our cul-
tural mirror,” says Dr. Peter Muller, chair of
geography at the University of Miami. “Despite
anti-suburban, anti-mall bias from the media
and scholars, the cities have turned inside out.
The malls are now the center of life.”

Harvey Bernstein, president of New York-
based Bernstein Design, agrees. “Churches
were the large, great buildings of the past,” he
comments. “Now malls claim the most square
footage. They are suburbia's only option.”

Sometimes malls spring up out of
nowhere to beckon suburbanites. “I still have
this image in my head of looking outl at a
bean field in the middle of nowhere and
being told by a developer that it's going to be
a shopping center,” recalls Douglas Meyer,
senior vice president at retail design [irm
SDI/HTI. “Today, Costa Mesa's South Coast
Plaza is one of the biggest and most success-
ful in southern California.”

The 1CSC defines a mall as “an enclosed
entity with climate-controlled walkways
between two strips of stores.” and goes on 1o
describe a regional or superregional mall as
one providing general merchandise and ser-
vices while devoting 50-70% of its floor area
to anchors. Why does the public embrace this
blatant shrine to material con-
sumption? “It's convenient and
weather-protected,” says Lance
Josal, vice president, RTKL, an
architecture firm with an exten-
sive retail practice. “People feel
safer and more secure in a mall
than in a downtown that is per-
ceived as urban and dangerous.”

Americans so love the mall
that Josal insists, “They have
taken ownership, and see the real
owners as merely caretakers of
their property.” Stan Laegreid,
architect and senior designer at
the Callison Partnership, another
seasoned retail architecture firm,
tells how one Portland, Ore., com-
munity fought to protect its mall
from remodeling. “"When the
developers wanted to turn the ice
rink into a food court, they faced a
huge public outery,” he says.
“Portlanders even pointed o an
Olympic hopeful who practiced at
the rink.” They saved the rink and,
as we all know, Tonya Harding
made it to the Olympics.
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Tabloid tales aside, savvy developers have
jumped on this trend and purposely position
their properties as town centers. “People need
a place to come together, to watch and be
watched,” believes Kathy Lickteig, vice presi-
dent and director of corporate public affairs
for The Rouse Company, a major shopping
center developer. “For many the mall is that
place, because there never was a traditional
downtown to start.” Other developers agree.
“We describe our malls as suburban town cen-
ters, and welcome the responsibilities that
come with it,” says John Bucksbaum, vice
president, General Growth Properties Inc.

Security appears Lo be the number one
responsibility. “A shopping center is much
safer than walking down a city street, going to
a football game or arriving at an airport,”
according to David Levenberg, corporate
director of security at General Growth

Management. Even so, barring the real world
at the gates remains a challenge. The 1993
National Survey of Shopping Center Security,
conducted by the Burns Security Institute,
reports that the average mall experienced
104.7 criminal incidents annually, compared
to 20.2 incidents in 1978. Many crimes occur
in the parking lot. “They are often more dan-
gerous than a city street,” claims Mitchell
Moss, director of urban research at New York
University's Urban Research Center.

However, statistical realities may fall on
deaf ears. “People perceive the malls as safe,
so they keep coming,” says Josal. Whether
safety is reality or fantasy, malls always pre-
sent a clean face. “The owners have a stake in
maintenance and property values, so every-
thing looks scrubbed,” Moss explains.

Eventually even mall owners mustl deal
with sticky social and environmental ques-
tions. “All of our malls will be
smoke-free by the end of 1994,"
reports Lickteig. On the other hand,
by creating clean, safe and con-

trolled havens, mall developers and
owners have attracted people inter-
ested in doing more than shopping.

“America is turning to the mall

for non-retail functions like walking
for exercise,” reports Michael Mc-
Carty, senior vice president, Melvin
Simon & Associales, one of the

nation's largest mall developers.
“Walkers show up when the doors
open at 8:00 a.m., and management
welcomes them.” Realizing that com-

munity outreach builds mall loyalty
and traffic, developers are adding
amenities to attract people who
don't necessarily want to shop.

“In the 1970s everyone included
an ice skating rink,” says David
Nelson, president, The Nelson
Companies, a mall developer. “Then

Source: International Council of Shopping Centers

food courts, movie theaters and
arcades found a place.” The Urban
Land Institute’s (ULl) 1994 study,
Remaking the Shopping Center,
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Source: International Council of Shopping Centers.

observes that more malls are
incorporating entertainment-ori-
ented features such as cinemas
and food courts, amusing retail-
ers like The Disney Store, and
museum stores, special events,
programs and family entertain-
ment centers.

The ULI study identifies art
and sculpture exhibits. educa-
tional programs and public
meeting facilities among the cul-
tural, educational and service
components often featured in
malls. “These functions aren’t
big money makers,” says Dean
Schwanke, ULI director of infor-
mation services. “But they gen-
erate traffic and feed the highly
profitable food courts.”

Malls now house civic func-
tions as well. “It's almost a mini
city hall with permit issuing,
motor vehicle division, police
substations and post offices,”
says McCarty. Libraries, video
rental shops, dry cleaners, dentists, lawyers
and car dealerships may add to the mix.

Not all malls are trying Lo attracl people
with such pedestrian offerings, however. One
need only look to the Bloomington, Minn., Mall
of America and its golf course, amusement
rides and wedding chapel, or Canada’'s Wesl
Edmonton Mall and its artificial beach, dolphin
pool and aviary to see another trend—the
mega mall and its “shop-u-tainment” appeal.
According to the owners of Mall of America,
the 4.2 million-sq. ft. center is expected to
draw more visitors than Walt Disney World or
the Grand Canyon. “The megamall concept of
wedding everything under one roof will
spread,” theorizes Muller. “Future family vaca-
tions may mean taking the kids to the mall.”

For the kids, however, vacations may look
similar to regular life. Today’s teens alrcady
spend Lime combing shopping center corridors
and food courts as a mall rat. This phenomena
presents both challenges and opportunities to
mall owners. Clashes between teen groups are
not unheard of, and some malls, such as
McKinley Mall in Hamburg, N.Y., bar unchaper-
oned teens on Friday and Saturday nights.
Sunrise Mall in Corpus Christi, Texas, bans
wearing baseball caps backwards because it is
seen as a sign of gang membership.

For the most part, mall rats are just
engaging in the rites of teenhood in a con-
trolled and relatively safe environment.
“Parents are comfortable dropping their kids
off there,” says Moss. “The mall almost
becomes a day-care center.”

Mall management employs various strate-
gies to respond to the influx of teens. Cumber-
land Mall outside of Atlanta runs the Cumber-
land Kids program, in which teens participate
in such mall activities as fashion and giftware
shows, and perform at amusement parks,
children’s hospitals, schools and civic meet-
ings. The youths also grant media interviews
on teen issues and are featured in advertise-

MILLIONS
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NUMBER OF ADULTS SHOPPING IN CENTERS MONTHLY

“However, reasonable time,
place and manner restrictions

apply.” This means that a mall
cannol pick and choose issues
to be demonstrated, but il can

114

181.2 g

control how and when.

The court cases, legal fees
and brouhaha may be for
naught. A 1990 Gallup poll indi-
cated that 73% of the respon-

175

dents fell shopping centers
shouldn't be obliged to allow
political gatherings. Lickteig

1744

supports the data. “No leafleting
is permitted on any of our prop-
erties,” she says, “and so far no

one has really challenged us.”
As these issues work them-
selves out, malls continue to re-

invent themselves. Many are
approaching their 30th birth-

1890 1891 1992 |

ments for the center. Some malls, including
Sawgrass Mills in Sunrise, Fla., have taken on
parental roles by rewarding teens with dis-
count coupons when their grades go up.

Are malls becoming true downtowns even
with community outreach, civic services and
babysitting? “I don't think so.” ventures
Sanjay Jeer, senior research associate, Amer-
ican Planning Association. “In 1992, malls
gave 95-99% of their space to retail functions.
A classic downtown embodies only 10-25% of
commercial activity.”

More than hard numbers are backing the
ase for downtown. “Malls will never capture
the energy of the urban street,” says Moss.
“They are more responsive to their tenants
than their citizens, and possess a limited
capacity to draw on local resources.” How-
ever, a more important question arises. What
happens to constitutional rights when society
creates Llown cenlers on private property?

When people with a political or social
agenda want to be heard, they grab a soap
box and head for the crowds. Traditionally,
mall owners didn’t want the headaches, and
defended their rights by claiming that malls
were private property. During the 1970s, the
U.S. Supreme Court ruled that people in malls
do not have the same Constitutional free-
speech guarantees that apply in public places.

Bul as malls are increasingly recognized as
town squares, states grapple anew with their
constitutions, sometimes affording more
rights than the Federal government. As a
state-to-state issue, at least eight now claim
there are no free-speech rights in malls.
Others, such as California, Massachusetts,
Oregon, Washington and Colorado, have
opened their malls to some political activities,
and more are on the way. “The New Jersey
supreme court just ruled that speech in New
Jersey malls cannot be restricted based upon
content,” reports Seth Malkin, an attorney at
law in the law firm of Ferdinand & Klayman.

1993

days in dire need of an over-
haul. The transformation of sev-
eral privately held, family-run
development companies into
publicly traded, real estate in-
vestment trusts (REITs) in 1993 provided a
much welcomed financial jolt.

Developers are working with the A&D com-
munity to change malls that were boring
brown boxes sitting in a sea of parking into
more sensitive, appealing destinations. “Ex-
teriors are becoming more important, and
entrances are splashier,” says Schwanke. “Sky
lights are creating a real ‘street’ feeling.”

Since malls usually sit in choice highway
intersections, other services have sprung up
around them, filling empty spaces. “Malls do
altract other land uses,” says Jeer. “Gas sta-
tions and banks naturally come first.” Laegreid
agrees. “Some of the older centers are filling
out in such a way that they look like cities,” he
says, pointing to Gountry Club Plaza in Kansas
CGity, Mo. “Can housing be far behind?”

Retail will deliver what the public demands.
But will a mall-based culture chip further away
al America’s regional individuality? “It's okay
for malls Lo be the same, because 99% of
shoppers won't know they're having the same
experience as people 3,000 miles away,” as-
serts McCarty. “However, every mall is differ-
ent, since 25% of the stores in a superregional
are one- or two-of-a-kind establishments.”
Others see large projects as a spring board for
diversity. “This is the opportunity to break
away from homogenization,” says Laegreid.
“Mixed use projects give us the opportunity to
celebrate the uniqueness of an area.”

In the end, it comes down to what people
want. “The mall must reflect the public.
Otherwise the public won't embrace the mall,”
theorizes Bucksbaum. And that's just what the
people of Spartenburg, S.C., are doing now.
With a new BMW plant revitalizing this once-
dying community, The Rouse Company is
building a mall. “The whole town is interested
in the project, from the mix of stores to the
color of the floors,” reports Lickteig, “They've
taken ownership before the doors even open.”
See you at the mall. Z=*
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Olympic Event

The North Point Mall in the Atlanta suburb of Alpharetta, Ga., is ready for 1996-and well beyond-
with a forward-thinking design by ELS/Elbasani & Logan Architects

ELS/Elbasani & Logan's design for North
Point Mall successfully integrates high-tech
with high touch. The exterior (below) reflects
the forward-thinking, contemporary design
that is transforming Atlanta on the eve of the
Olympics, and transforming the burgeoning
suburb of Alpharetta as it evolves from a
rural Georgia community to a hotbed for cor-
porate relocation. Inside (opposite), the
romance, tradition and graciousness of the
Old South in the 19th century is revisited.
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By Jennifer Thiele Busch

n a little more than two years from now,

the eyes of the world will be on Atlanta,

when thousands of athletes and specta-
tors descend upon the city for the XXIII
Summer Olympics. For the most part, they
will remain oblivious to Alpharetta, a small
Lown just 20 miles north of the city that has
no direct connection to the games.
Nevertheless, when mall developer Homart
chose this burgeoning Atlanta suburb as a
prime location for a new regional shopping
center, architect ELS/Elbasani & Logan of
Berkeley, Calif., viewed the upcoming
Olympics and the flurry of new construction
it has generated as a particular challenge.

The drive Lo design a building that could
compete with the best Atlanta has to offer
has paid off. North Point Mall is a winner for
artistic impression and technical merit.

“We thought the mall should reflect the
kind of high-tech, 21st century, stand-out

architecture that a building designed for the
Olympics might possess,” says ELS principal
Barry Elbasani. Outstanding architecture was
also appropriate for the increasingly affluent
suburbs of northern Fulton County and neigh-
boring Cobb and Gwinnett Counties, which
were accurately targeted by Homart in the
early 1980s as a high-growth area that could
potentially support a large regional shopping
mall, according to Jack Oliaro, first vice pres-
ident of the Atlanta office of Homart.

“It became clear from rising income pro-
jections and the quality of other things being
built there that Alpharetta was changing from
a rural Georgia area into a white collar bed-
room community,” notes
Oliaro. Confirming Homart's
expectations, the population
within a 10-mile radius of
Alpharetta more than doubled
in a decade, from 156,500 in
1980 to 335,200 in 1990, with
a projected population of
413,400 by 1995. The average
household income rose from
$32,200 in 1980 to $57.400 in
1990, with a projected in-
crease to S67,600 by 1995.

Homart's strategic deci-
sion to locate a new center in
Alpharetta also depended on
a careful consideration of the
competition, namely Perime-
ler Mall to the south, Gwinnett
Mall to the east and Town
Center to the west. The partic-
ular site chosen for the 1.36
million-sq. ft. North Point Mall
at the intersection of Georgia
Highway 400 and Haynes
Bridge Road was deemed
ideal, being a sufficient dis-
tance from each of the three
main competitors, according
to Oliaro. The site plan also
included the development of a
one million-sq. fl. peripheral
power center—including res-
laurants, movie theaters, ser-
vice merchants and additional retail stores—
by Atlanta-based developer Cousins Inc. (In a
cooperative effort to develop the site, Cousins,
which had owned all the property, sold
Homart the necessary land for North Point
Mall and developed the peripheral land itself’.)
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Individual shops at North Point
Mall are encouraged to
express individuality but are
required to remain consistent
with the upscale atmosphere
(right) through use of high-
quality storefront materials,
signage and design concepts.

Despite the obvious advan-
tages of the site, a seasoned, 40-
vear-old developer like Homart
was astute enough to know that
any competition would require
an extra effort to make the new
mall the destination of choice for
the area’s shoppers. “If this were
the only regional mall in the
area, the architecture would not
bhe as big a concern,” admils
Oliaro. In this case, however,
design could and would be an
important distinguishing lactor
for North Point Mall.

“The classic question we hear
is, ‘Does design really sell more
shirts?™™ says Elbasani. “Today in
America you can find a phenome-
non called the shopping mall
every five or six miles. For the
most part, they all have the same
stores, the same merchandise and
the same prices. When customers
have a choice of shopping centers,
they choose the one thal feels bet-
ter. They don’t actually analyze
their surroundings too closely. They just per-
ceive that one place feels better than anoth-
er. That's called design.”

While demographics are the mosl impor-
tant factor to a shopping mall owner and
tenants when considering a project as ambi-
tious as the six-anchor, 180-store North
Point Mall, Elbasani insists that the solid
cconomic base in Alpharetta and its envi-
rons was not the most instrumental factor

in defining the upscale design. “We always
try to design these buildings Lo be as nice as
possible, in terms of finishes and materials,
within the budget we are given Lo work
with.” he says. “Everybody who has some
money Lo spend enjoys spending it in a
pleasant environment.”

Ken Jacobs, vice president of planning
and design at Homart's Chicago headquar-
ters, recalls that the company used words
like forward-looking, clean, spacious, bright
and high-quality when describing the design
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it sought for North Point. Homart was like-
wise concerned with providing an environ-
ment that would be familiar, and therefore
comfortable, to the people who would
patronize the mall. “Part of our design phi-
losophy is to fit in with the architectural and
cultural surroundings.” notes Oliaro.
“Alpharetta has recently hosted a number of
corporale relocations that have brought a
lot of high-tech design and development into
the area. On the other hand, the housing
remains very traditional.”

Merging the two disparate styles became
the driving desien concept behind North Point
Mall, and ELS chose Lo satisfy both require-
ments by juxtaposing a high-tech. contempo-
rarv exterior against an interior that recalls
the graciousness and tradition of the Old
South. “The point/counterpoint references
give the building a special feel for the dichoto-
my of the community,” notes Elbasani.

“The high-tech, 21st century look was the
big idea around which we designed the
architectural shell.,” he continues. “It gives
the impression of leaving this century and



Homart, the developer of the mall, is
not gaing in circles. Rather, it's right
on target with design features such as
this carousel (right), which may help
draw shoppers with children to North
Point, rather than one of three other
competing malls in the area.

Lace filigree metal work incorporated
into the elevator housings (below)
recalls the romanticism that was char-
acteristic of the Old South.

going to another place.” The futuristic motif
was expressed by ELS through the extensive
use of glass walls and roof sections, soaring
masts, a network of cabling and dramatically
detailed entrances. It is no accident that the
caplivaling architectural features of the
North Point Mall literally beckon passersby
by shining naturally in daylight or glowing
spectacularly against a darkened sky at
night through a buffer of trees.

“T'he interior is much more traditional,
and intended to feel like going back into the
19th century, to the romantic days of the
Old South,” observes Elbasani. The sense ol
days gone by is accomplished with detailing
such as lace filigree metal handrails, palm
lrees and other greenery in decorative
planters, ceramic tiled floor patterns recre-
ated from turn-of-the-century tile motifs
and old-fashioned street lights. The bright-
ness ol the Southern climate embraces the
interior environment through the multitude
of glass skylights above.

One of the more eleganl—and clever—
features at North Point Mall is a colorful,
old-fashioned carousel, adjacent to the
ever-important food court. More than a
mere fancy, the addition of the carousel
speaks to Homart's awareness about the
growing influence ol children in the retail
market. “This is a high income, family-ori-
enled market,” explains Oliaro. “These peo-
ple have choices. All else being equal, we
want them to come to North Point because
the Kids are attracted to the carousel.”

ELS's efforts to create a uniquely custom-
designed space was not wasted on Homart.
“The design worked so well because our joint
meetings plaved upon ELS's ability to under-
stand what Homart wanted from the start,”
observes Jacobs. Echoing a design philosophy
that the developer tries to apply to all its
properties he adds. “The use of better materi-
als and ideas results in a quality look that
attracts quality shoppers.”

North Point Mall's strict standards
apply to its retailers as well. To maintain a
sense of continuity in appearance and
quality, the owner requires the use of such
features as show windows, higher-quality
storefront materials like glass and wood,
and signage that gives each shop an indi-
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Shoppers are treated to lots of
natural light through a network of
skylights, with the solid portions
of the roof apparently floating
overhead like canvas sails (oppo-
site). Abundant greenery adds to
the brightness and openness.

The juxtaposition of interior and
exterior converges in the food
court (right), where hungry
shoppers can eat beneath soar-
ing masts, a network of cabling
and undulating metal structures
that mimic latticework amidst a
garden in bloom. For true
Southemers, the food court also
offers an outdoor patio.

Homart eschews long, monoto-
nous views down through the
mall wherever possible. North

Point is broken up into a series

of straight sections that meet at

courts at varying angles, giving
the space more reasonable scale
and interest (below).
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vidual, upscale identity. Adhering to the
well-established retail principle that the
backdrop should showcase the merchan-
dise, not overpower it, ELS chose a neutral
color palette for walls, floors and ceilings
Lo help storefronts stand oul againsl a
stark architectural envelope.

The experienced retailers at North Poinl
Mall—currently spearheaded by five of six
eventual anchors, including Rich's, a domi-
nant player in the Southern market,
\tlanta’s second Lord & Taylor, Sears, the
parent company of Homart, J.C. Penney and
Mervyn's—obviously know a thing or two
about retail design themselves. “Most of our
national tenants already have their own
standards that meet or exceed Homart's
requirements,” notes Oliaro. “One of the
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advantages of a brand new center is that all
the retailers install their newest prototypes.
The very latest thinking is evident.”

Aside from ils obvious aesthetic success,
the North Point Mall is off to a grand finan-
cial start, opening in late 1993 with a whop-
ping 88% occupancy. “It was definitely the
strongest grand opening in our company his-
tory, and perhaps the strongest ever in the
industry,” boasts Oliaro—undoubtedly only
the first of many records that will soon be
set in Atlanta. »&

Project Summary: North Point Mall

Location: Alpharetta, GA. Total floor area: 640,000
$(. ft. No. of floors: Two. Average floor size: 320,000
8q. ft. Cost/sq. ft.: $60. Paint: Perfection. Flooring:
Crossville Ceramics, Landis Stone. Ceiling:
Armstrong. Lighting fixtures: L.SI, Sterner. Doors:
Fetzers. Door hardware: Arrow. Glass: Viracon.
Window frames: Lin-el. Doors: Vistawall. Door hard-
ware: Schlage. Railings: Standard Iron. Lounge seat-
ing: Wesnic. Dining tables and seating: Wesnic. Signage:
Concepts Unlimited. Elevators/escalators: Mont-
gomery. HVAC: Trane. Fire and life safety: Simplex.
Security: Simplex. Building management system: Trane.
Plumbing fixtures: Kohler. Client: Homart Devel-
opment Co. Architect/interior designer: 1.S/Elbasani
& Logan Architects; Barry Elbasani, FAIA,
principal in charge; Ed Noland, project design-
er; David Petta, project manager; Raul
Anziani, David Fawcett, project architects; Jeff
Zieba, Amy Guiang, Alan Burkett, project
team. Structural engineer: L.A. Fuess Partners.
Mechanical/electrical engineer: James Standard &
Associates. General contractor: Hardin Construc-
tion Group Inc. Landscape designer: Fred Kellums.
Lighting designer: Luminae Souter Lighting Design.
Photographer: Timothy Hursley.
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DESIGN

Come One, Come

Stars and stripes forever: In
its first 20 months of opera-
tion, Mall of America (efd
has entertained 60 million
visitors, with tourists
accounting for more than
30%-some coming from
Europe and Japan. If shop-
ping is not in store, don't
despair. Eat, dance and ride
your way to an abundance of
entertaining activities, like
the LEGO Imagination Center
(opposite). In its interactive
play area, you can build
whatever your heart desires.

Mall

Give me your tired, your credit approved.... The huddled masses yearning to shop get more than they
bargained for at Mall of America in Bloomington, Minn., designed by The Jerde Partnership and others

@ wrote “The New Colossus™ in 1883. she
certainly did not have Mall of America
in mind. Ironically, what were appropriate
words for the Statue ol Liberty in the late
1880s are strangely suilable to describe
America’s affection for shopping centers in
the 1990s. Shopping has become a compo-
nent, rather than the focus, of many a 1990s
trip to the mall. One of the most conspicuous
examples is Mall of America, in Bloomington.
Minn., which is ageressively challenging the
traditional shopping center experience, IU's a
whirlwind of entertainment, so hold onto your
hat as well as your wallet.

The story behind the initial concept for Mall
of America began paradoxically in 1982, when
the Minnesota Twins and Vikings moved from
Metropolitan Stadium in Bloomington to the
Metrodome in downtown Minneapolis. Alter
the City of Bloomington purchased the 100-
acre stadium site, it completed a Metropolitan
Significance Review to determine what type of

“7 hen American poet Emma Lazarus
f
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By Holly L. Richmond

facility would best suit the space and meet the
needs of the Twin Cities area. The Review dis-
closed that the Twin Cities arca was “under-
retailed” per capita compared to other U.S.
cities its size, leaving room for a new mall,
Three years later, the Bloomington Port
Authority selected Canada’s Triple Five
Corporation to develop that mall, based in
part on its ingenuity and imagination in pro-
ducing the world’s largest mall in West
Edmonton. Canada. Indianapolis-based Melvin
Simon & Associates, one of the nation’s top
developers and operators of shopping centers,
joined the team in 1987, By 1989, a plan was
approved for a 4.2 million-sq. ft. shopping and
entertainment center unlike any America had
seen. Groundbreaking took place on Flag Day.
June 14, 1989, and Mall of America opened Lo
a crowd of over 200,000 on August 11, 1992,
Since Mall of America would be the first
integrated U.S. entertainment and shopping
center, Melvin Simon fielded a task force of
over 30 people to study every aspect of the

community. including environment, demo-
graphic composition and economic viability, to
learn exactly what shoppers wanted. Much of
the research was based on focus groups from
malls developed by Melvin Simon. Late in
1988, the developer was ready Lo select an
architect, The Jerde Partnership, for the over-
all project design. There would be many more
firms, to be sure. Bob Cloud, principal archi-
teel at Jerde, credits all contributors in bring-
ing this undertaking to life. *We all welded
together 1o make a huge project happen in a
short time.,” he states. “Il was quite amazing.”

And amazing it is. Thanks to Mall of
America, Bloomington has become a mecca of
economic and social activity overnight. Where
else can you find Nordstrom, Bloomingdale’s,
Macy's and Sears, plus over 400 smaller
stores, 45 restaurants, nine nightclubs, a 14-
screen theater, an amusement park, an imagi-
nation center, a hotel, classrooms. a golf
course, a wedding pavilion—you can get mar-
ried here too—all under one roof? No wonder

JULY 1994







critics still question the economic conse-
quences of the mall on Bloomington.

Yel statistics show that the mall is making
a positive impact on the local and state econ-
omy. City and state reports show it has creat-
ed 12,000 new jobs and expanded entertain-
ment and liquor tax receipts by 50% more
than in the year before the mall's opening. By
all accounts, Bloomington is thriving.

Susan Austin, public relations manager at

Mall of America, says, “So far, the mall has
had very positive effects for the city. It has
brought in so much tourist traffic—over 60
million visitors to date—that spending has
increased throughout the entire city. “When
tourists come to Bloomington, they don’t stay
at the mall the entire time,” adds Austin.
“We've provided easy transportation to and
from downtown Lo accom-
modate visitors and busi-
ness owners alike.”
Demographic studies
have isolated four target
groups for the mall: the
small family, the tourist, the
entertainment user (child-
less, double-income patrons
of the nightclubs and restau-
rants only) and lastly, the
“all-empowering” shopper.
(The rapidly increasing sen-
ior population is likely be
added as a targel group in
the near future.) Of course,
as important as who the
shoppers are at Mall of
America is the identity of the
tourists. Mall of America
claims a primary tourism
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market extending from 50 miles beyond the
Twin Cities region to a 400-mile radius repre-
senting a population close to 28 million in por-
tions of the neighboring 11 states and two
Canadian provinces. Shoppers remain king
and queen of the mall, nonetheless. Of 60 mil-
lion visits to Mall of America tallied thus far,
tourism accounted for 30%. while the remain-
ing 70% constituted repeat shopping visits
within a 150-mile trade area.

Owing to the mall's colossal scale, its envi-
ronmental impact was as much a concern as
its economic consequences. Fortunately, none
of the potential problems proved intractable.
For example, the majority of visitors would
travel by car to the intersection of Interstate
494 and Highway 77, but the city was already
constructing new roads at the time, and the

The four story mega-mall in
Bloomington, Minn., caters to over
400 retailers, 45 restaurants and
nine nightclubs within a 4.2 million
sq. ft. area. To keep visitors on the
right track, each corridor of the
mall (ef) has its own identity, easi-
ly recognizable through creative
icons and graphic detail.

In the center of it all, Snoopy, the
world's most famous beagle, wel-
comes guests to a seven-acre
entertainment park (below), the
largest indoor family theme park in
the nation. Food, entertainment and
the simulated thrill of the great out-
doors are not hard to find at
Knott's Camp Snoopy.

new development readily complied with local
zoning conditions and noise level regulations
In addition, parking space, a variable of gross
leasable area, was needed for 12,750 vehicles,
a total within environmental guidelines for air
and noise pollution. The mall also developed a
unique program with Browning-Ferris
Industries so that 80% of the nearly 125 tons
of garbage generated each week is recycled.
What it it like to visit this one-of-a-kind

place? You could embark on an early morning
trek of the 3.5 miles of corridors and hallways
at 7 a.m. by joining the mall walker’s club—or
rest up for a full day of shopping from 10 a.m.
until 9:30 p.m. Actually, you would need al
least 12 hours to see and do it all, and studies
show the average visitor only stays for three
hours. Charles Pigg, principal architect in
charge of project design
for Jerde, declares, “IU's
almost like a whole world
under one roof.” Adds Jim
Goggan, the in-house
architect who worked
closely with Pige and oth-
ers 1o make the project a
success, “Our main goal
was 1o setl a stage for the
retailers. They are the real
performers, and we want
them to be as profitable
as possible.”

So that the nearly 2.5
million sq. ft. dedicated to
retail space as well as the
remaining area dedicated
to attractions, restrooms,
food courts, courtyards
and gardens would be
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Level |

The open design of the mall's four
floors and 3.5 miles of corridors and
hallways sets an inviting stage
where you can readily locate your
favorite store. Four anchor stores,
Bloomingdale's, Macy's, Nordstrom
and Sears, occupy the comers with
hundreds of smaller shops complet-
ing a vast rectangle. Everything is
held together with 13,300 tons of
structural steel, 140,000 cubic yards
of concrete, 20 acres of roofing and
6 acres of skylighting (above).

comprehensible and
shopper-friendly, the
rectangular structure of
Mall of America is con-
ceived as an urban
resort. Interiors follow
north, south, east and
wesl design plans, with
the four corners housing
anchor stores that con-
nect the shopping corri-
dors. Kach corridor is
given an avenue name
with an identity to match
using appropriate design
icons and graphics.

\venues are aptly
named Kast Broadway,
North Garden, South
A\venue, and West Mar-
kel, so that shoppers can
see the Lop-hat icon and
neon and chrome color
scheme along the “av-
cnue” between Bloom-
ingdale’s and Sears,
and know they're on
East Broadway. An-
other user-friendly ele-
ment of the design is
the visibility of stores
and attractions on all
levels, a convenience
that helps regular shop-
pers find their favorite
stores. ("First Llime visi-
tors are usually not so
business-minded,”
observes Austin. “They
enjoy strolling through-
out the mall, taking in
as much as they can.”)

If you think of the
mall as an immense,
rectangular donut with
shopping on its perime-
ter, what's in the center
of this uniquely Amer-
ican treat? Knott's Camp
Snoopy—the “largesl
indoor family theme park™ in the nation. This
seven-acre lacility includes 16 rides, nine
restaurants and plenty of shopping featuring
Charles Shultz's Peanuts characters. Designing
the woodsy looking space proved 1o be more
difficult than its creators, including Jerde and
Robin Hall of Knott's Berry Farm, first per-
ceived. Hall, vice president of design and archi-
tecture of Knotl's, points out, “Because this
theme park is indoors, we had to reinvent
building and fire codes in order to make evacu-
ation easy. Al the same time, we didn’'t want to
make these systems too noticeable.”

Finished enjoying yoursell at Knott's Camp
Snoopy? Just walk through the park towards
South Boulevard to find a fantasy land of
dinosaurs, spaceships, circus performers and
airplanes that are only as real as the LEGO
blocks rom which they're made—in the
LEGO Imagination Center. The 7.000-sq. ft.

area designed by Jeter, Cook & Jepson
\rchitects is the first permanent showcase in
America for LEGO. It uses a “kit of parts” to
assemble beams, columns and arches that
are instantly recognizable as LEGO building
pieces, and serve as a backdrop to the host of
LEGO models that populate its four-story
high courtyard. Thomas Dowling, senior vice
president and principal architect for Jeter,
Cook & Jepson, reports, “The biggest gratifi-
cation on this project is seeing kids' eyes pop
open and the excitement on their faces. They
can’l wail Lo get here.”

In the past two years, Mall of America has
become the third most popular tourist desti-
nation in the United States, and some 40 mil-
lion annual visits are expected by 1996. Mall
of America insists success will continue and is
therefore proceeding with Phase Il of develop-
ment. Plans call for Underwater World, a 1.2-
million gallon walk-through aquarium, an on-
site hotel, an environmentally conscious Rain
Forest Calé and expansion of an on-site
school, Metropolitan Learning Alliance.

Interestingly, Mall of America and Melvin
Simon & Associates have no plans to dupli-
cate the mall. "However, that doesn’'t mean
it won't be done again,” states Billie Scott,
director of public relations at Melvin Simon.
“We have proven that the synergism of retail
and entertainment does work.”

Scoll notes that few places in the nation
combine the essential elements to let a
venture like this succeed. The fact that Mall
of America is located in the heartland,
away from a congested population and
retail market, makes its location ideal. To
date, Mall of America reports that its retail
space is 84% leased, and that traffic and
sales surpass all estimates.

S0 America, get set to shop ‘il you drop.
This mega-mall seems destined 1o keep excit-
ing the mall-enthralled from sea to shining
sea. Oris it avenue to shiny avenue? &

Project Summary: Mall of America

Location: Bloomington, MN. Total floor area: 4.2
million sq. fL. No. of fioors: 4 plus basement.
Paint: Sherwin Williams. Ceramic tile: Crossville
Ceramics, Dal-Tile. Carpet/carpet tile: J &
Industries. Windows: Harmon Contract. Seating:
Wesnic. Tables: Wesnic. Signage: Andco
Industries, Cornelius Architectural Products,
Nordquist Signs. Planters, accessories: Wesnic.
Elevators: Olis. HVAC: Mammoth. Fire safety/
Security/Building management system: Andover. Client:
Mall of America Corp. Design architects: The
Jerde Partnership: Robin Hall, Knotl's Berry
I"arm. Project architects: HGA/KKE, Jeter. Cook &
Jepson. Structural engineer: Shenberger & Assoc.
Mechanical/electrical engineer: Cosentini Assoc.
Anchor general contractors: Adolfson & Peterson
Construction, Robert E. Bayley Construction.
Construction manager: PCI, Construction Services.
Lighting designer: Francis Krahe & Associates,
Light Source Inc, Acoustician: Bahl Insulation.
Photographer: Howard N. Kaplan Architectural
Photography, Mall of America Corp.
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Raze the Roof

When Roosevelt Field Mall in Garden City, N.Y., saw opportunity hovering overhead,

Dirigible descends on
delighted shoppers: The
Zeppelin food court
(opposite) at the newly
renovated Roosevelt
Field Mall in Garden
City, LI, which recalls
the site’s role as the
airfield from which
Lindbergh piloted The
Spirit of St. Louis to
Paris in 1927, draws
eager customers to its
food services atop a
wing of stores. Outside,
a new formal entrance
(right) welcomes shop-
pers inside.

5¢ GONTRACT DESIGN

By Roger Yee

ain was pouring steadily over Roosevelt

Field in Garden City, Long Island, as

dawn broke. A 25-year-old American
avialor named Charles Lindbergh climbed
into the cabin of his silver Ryan monoplane,
The Spirit of St. Louis, started the engine
and signaled for the crew to yank oul the
wheel chocks. Strain as the engine might,
the 5,250-Ib. aircraft, weighed down by 400
eallons of gasoline, sat motionless on the
muddy clay runway until assistants took
hold of the wing struts and started pushing.
At 100 yards, the last helping hands dropped
away and Lindbergh was on his own, lifting
off the ground only to alight again, splash
through a puddle, skim over another and
suddenly become airborne, clearing the tele-

it went right through the roof with a renovation by RTKL Associates

phone wires al the end ol the runway by just
20 ft. The “Lone Eagle” had embarked on a
33 1/2-hour journey that would win him the
$25.000 Orteig Prize for a non-stop flight
between New York and Paris. starting at
7:54 a.m., May 20, 1927, from what would
be the future site of the dominant regional
shopping center on Long Island.

Historians can still trace the path of
Lindbergh's takeoff on Roosevelt Field today,
bul the shoppers who regularly descend on
the site may have other thoughts in mind.
Noontime pedestrian traffic is so heavy at
Roosevell Field Mall that many Long Islanders
could not imagine life without the 2.1 million-
sq. 1. shopping center. Yet the stunning new
renovation by RTKL Associates for New York-
based Corporate Properly Investors (CPI) is
only the latest rebirth for this cradle of avia-
tion. Established in 1916 as Hazelhurst, a
military aviation training center, the property
was renamed Roosevelt Field in 1918 to
honor Quentin Roosevelt, the youngest son of
President Theodore Roosevelt and a casualty
of World War 1. Six years after the nation’s
first regional shopping center, Northgate,
established itself in suburban Seattle in 1950,
the airfield re-emerged as Roosevelt Field
Mall in time to serve the postwar population
boom that left New York City in search of
detached, single-family homes on Long
Island’s potato fields.

A sense of urgency has gripped Roosevelt
Field ever since. Under legendary builder
William Zeckendorf, Sr.. developer Webb &
Knapp created the original 1.2 million-sq. ft.
regional shopping center that opened for busi-
ness on August 18, 1956, anchored by Macy's
as the sole department store. Its open-air
structures of steel, brick and glass comprised
two parallel wings of retail shops, a cinema. a
showroom and an ice skating rink as well as
Macy's, all designed by the young architect
.M. Pei in the austerely elegant International
Style that was then sweeping the nation.

Of course, malls are workplaces rather
than work of arts, so Roosevelt Field kept re-
inventing itsell in the ensuing years: Gimbel's
(now replaced by Abraham & Strauss) arrived
to challenge its traditional rival in 1962, the
mall was enclosed and temperature controlled
in 1968, and Alexander's (now replaced by
Stern's) set up shop in 1971, followed by J.C.
Penney and parking decks in 1972. A corpo-
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rate predecessor of CPI purchased the build-
ings in 1973 from a real estate investment
trust formed by Lazard Freres after the
demise of Webb & Knapp, and added the land
in a leasehold buyout in 1979.

By the mid-1980s, CPI found itself in the
unusual situation of owning and operating a
mall that was fully leased, highly prof-
itable—and long overdue for a major reno-
vation. “We started thinking about what to
do with Roosevelt Field in 1986," recalls G.
Martin Fell, senior vice president of GPI.
“Sales volumes were excellent, so nobody
was complaining. But everything about its
physical orientation was wrong."

Many real estate investors would gladly
exchange their properties for Roosevelt Field,
whose market area demographics reflect the
singular economic strength of the 1.3 million
residents of Nassau County. Average house-
hold income in the region is $69,000, 32% of
adults have attended four or more years of
college, 71% of the work force is white collar
and 75% of dwelling units are owner occu-
pied. As Fell observes, “Long Island’s Nassau
and Suffolk Counties rank second only to
metropolitan Stanford, Conn. in household

A shopper’s paradise with serious flaws—and healthy profits

affluence—a fact highlighted by the high per-
centages of Long Island women who don't
work.” Roosevell Field itsell remains surpris-
ingly free of direct competition from local
retail centers, which generally target more
budget-conscious consumers with such
retailers as Price Club, K-mart and Sears.

Yet many of the flaws in the physical
environment of Roosevell Field were appar-
ent as early as opening day, beginning with
the basic layout. For example, the two origi-
nal, parallel wings of retail shops that form
the core of the floor plan dispersed traffic
rather than concentrated it, breaking a basic
shopping center rule that store frontage
should be exposed to the highest possible
volume of traffic. Entrances Lo the mall and
the department stores did nothing to help by
failing to focus on major interior spaces,
disorienting anyone trying to find the way in
or out. Equally confusing was the absence of
large gathering places such as a food court
or a fountain court, depriving customers of
convenient opportunities 1o meet, relax and
dine before shopping once more.

“Shortcomings in layouls can bring down
less fortunate centers,” notes Lance K.
Josal, AIA, vice president in the Dallas office
of RTKL. "The high volume of traffic at
Roosevell Field kept problems from getting
serious.” In fact, prosperity proved to be a
generous buffer in more ways than one.

The lack of a master plan for ongoing
development, for instance, resulted in piece-
meal additions such as an awkward spur
called the Petite Mall and half-hearted
attempts to convert the shallow, 10-ft. high
basement on either side of the truck tunnel
heneath the center to retail space or stor-
age. Largely cosmetic redesigns of the inte-
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Roosevelt Field's previously
dark, nondescript, one-story
wings have been transformed
by the addition of a second
level and the restrained use
of an early aviation theme,
which can be seen in this
approach to Macy's (below).
Note the use of ornamental
metal in the beams, skylights
and railings, a mechanical
motif echoed in a handsome
elevator housing (lef).

A proper front door for Macy's
is this two-story entry court
(opposite), one of many
realigned entrances to the
department stores of
Roosevelt Field from the com-
mon areas and other tenant
spaces. The new design by
RTKL helps complete the tran-
sition from the original, one-
story open-air mall of the
1950s to the renovated, two-
story enclosed mall of today.
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riors introduced new dropped ceilings, sky-
lights, architectural lighting, sprinklers and
column covers without integrating the cen-
ter's sprawling spaces or exploiting the
drama of their floor area and potential cubic
volume. “None of the renovations went far
enough.” Josal believes. “Shoppers faced a
patchwork of styles, colors and materials.”

In retaining RTKL to renovate Roosevell
Field, CPl was also aware of a political
obstacle that could not be overcome by
design, at least in the immediate future. The
Town of Hempstead, which exercises juris-
diction over Garden City, had imposed a
moratorium on new development in the
aftermath of a scandal over the future of
nearby Roosevelt Raceway. For Roosevell
Field, this meant that any improvements in
planning and design could not result in a net
gain of gross leasable area, a triumph of
quality over quantity.

What goals could be achieved at Roosevelt
Field under these circumstances? Plenty,
according to CP1 and RTKL, by removing mar-
ginal additions and replacing them with
upgraded facilities elsewhere. “Adding a sec-
ond level appealed to us as a way of concen-
trating the flow of traffic.” Fell points out.
“We had added a second level to Burlington
Mall, which is located just outside Boston,
and the operation was very successful. The
big question at Roosevell Field was: How do
you insert new steel columns and beams Lo
span across distances as large as 160-180 ft.
without shutting down the place?”

6() CONTRACT DESIGN

Vertical expansion dovetailed neatly with
the other strategies RTKL had devised with
CPL In one powerlul gesture, a new second
level would thrust elevations high above the
low, dark ceilings that skylights and
clerestory windows had failed to brighten.
The new sense of depth would enable RTKL
to introduce major entrances for the mall,
reorient the department store entrances Lo
face spacious courts, insert staircases and
elevator banks that would function as visual
landmarks and even rescue a basement-
level concourse that had never enjoyed
strong sales by transforming it into the first
of three tiered floors.

If there is any element of surprise within
the carefully wrought plans, it is probably the
food court, which plays a crucial role both as
a needed amenity and a gravitational center
that pulls the whole scheme together.
“Everyone argued over the food court,”
admits Fell. “RTKL and Sussman/Prejza (the

Leasing agents predicte

project’s graphic designer) proposed a race-
track configuration instead of the usual box.
Our leasing agents predicted it would be a
dud. But the designers were right—and the
food services are doing a huge business at
$1,500/sq. L. in sales.”

Box versus racetrack: A tempest in a
designer teapot? Not quite. A box format
places food services on the periphery and
seating in the center, so shoppers can read

.
u

Sweeping and dramatic as
they are, stairways joining the
two levels at Roosevelt Field
are kept to a half circle with
open risers (above, left) to
permit shoppers to see
through them to the retail
areas beyond. However,
details such as the soffits, rail-
ings and newel posts (above,
right) are carefully honed to
add visual interest.
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the entire menu in a single, sweeping glance.,
By contrast, food services form the core of a
racetrack format that is encircled by seating,
forcing shoppers to walk around the core to
view the menu—if they choose to.

Considerable care was Laken by the
designers 1o insure that shoppers would make
the effort by fashioning the food court into a
mysterious and charismatic object. From its
commanding position atop one of the parallel
wings, the facility lets patrons gaze on the
pedestrian scene below through a glass-and-
melal parapet, much like a sidewalk calé. Al
the same time, shoppers who glance up at the
space are immediately aware of the unmistak-
able ribs and fabric of a dirigible, clearly
marked “Zeppelin,” that appears to be hover-
ing overhead. Shoppers on the second level
will not miss the food court either, because it
is set 18 in. below the standard elevation.

In harking to the legendary aircrafl, Suss-
man/Prejza deftly brought the aviation theme
of the new Roosevelt Field 1o a satislving cli-
max. The interior design vocabulary of the
mall is based on broad references o the ori-
gin of Roosevelt Field that can be detected in
the punched webs of the arching beams that
support the colonnades and acrial bridees
and resemble aircraft wing sections, the
hangar-like, barrel vaulted ceilings of metal
ribs and fritted glass, the highly machined ele-
vator housings, stair railings and newel posts,
and the pale yellow and aquamarine hues
reminiscent of the early 20th century. “We felt
we could evoke Lindbergh's heritage.” Josal

JUuLy
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explains, “but it’s not
\ ’ something you overplay.”
! i Similar care was de-
‘ voled to the staging of

The spirit of the early 20th cen-
tury lives in Roosevelt Field-
particularly in the way structure
is visibly celebrated in spaces
such as this stairwell (below)
overlooking the food court. Even
the glass in the barrel vaulted
ceiling is fritted to add an other-
worldly dimension.
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T columns on the ground
! lloor to allow commerce
and construction to coexist. As shoppers and
merchants milled around outside, construc-
tion workers inside welded reinforcing plates
on the columns and pushed stub columns
through the roof to support the second level.
Then beams were raised to carry the new
floor some 30 in. above the old roof, second-
level columns and roof beams were bolted in
place, and mechanical and electrical equip-
ment was hoisted to the new roof.

“We did our best Lo slip in the new floor
as smoothly as possible,” Josal says. The
project was also aided by the absence of
major mishaps. "Though there was dust and
concrete everywhere,” Fell reporls, “nothing
came crashing through the ceiling.”

Ultimately, CPI would like to add up to
400,000 sq. ft. on the second level, once the
building moratorium is lifted. For now, ten-
ants and shoppers are content Lo bask in an
airy and inviting environment quite unlike
the one they last knew. “RTKIL has done a
splendid job.” Fell comments.

The sky is once again the limit at
Roosevell Field. e

Project Summary: Roosevelt Field Mall

Location: Garden City, N.Y. Total floor area:
2.100.000 sq. ft. (total), 1,135,000 sq. ft.
(GLA). No. of floors: 3. Paint: Sherwin Williams.
Dry wall: U.S. Gypsum. Ceramic tile: Dal-Tile.
Skylights: Architectural Skylight Co. Lighting:
Lightolier, Bega, Kim. Crouse-Hinds. Doors:
Bilt-Rite. Door hardware: Yale, McKinney. Glass:
Viracon. Glass block: Pittsburgh Corning.
Storefronts: Ellison, Kawneer. Exterior insulation fin-
ish system: Energex. Roofing: Trumbull, Celotex.,
Firestone. Lounge seating: Wesnic. Tables:
Wesnic. Restroom countertops: Corian. Restroom
accessories: Bobrick. Signage: custom by
Thomas Swan. HVAC: Trane. Greenhelk. Client:
Gorporate Property Investors. Architect: RTKL.
Structural engineer: Campbell Consulting
Engineers. Mechanical, electrical, plumbing engineer:
\rvo Engineers. Civil engineer: Henderson
Badwell. Construction manager: Charles Pankow
Builders. Lighting designer: Thomas Kondos
Assoc. Code consultant: Code Consultants Inc.
Landscape architect: Mesa Design Group. Tenant
criteria consultant: Martin Dorf Assoc. Graphic
designer: Sussman/Prejza & Co. Traffic consultant:
VMI-Maris. Photographer: Scott McDonald.
Hedrich-Blessing.
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We Are One

The design/build option for facility development may be gaining favor among clients because

S major corporations, private
\ companies, and public agen-
=l Cics have downsized their in-
house real estate and facilities
departments, they have sought
other oplions to execute on-going
moves and changes and construc-
tion of new facilities. One way Lo
do more with less is L0 hire an out-
side design/build entity that offers
a single point of contact for the
entire project, and simultaneously
allows direct and continuous inter-
action between the designer and
construction team. This one-stop
shopping is an appealing approach
to owners contemplating major fit-
outs, renovations or new construc-
tion, because they can get what
they want without adding staff to
manage the project.

Design/build may not be the an-
swer for all owners or lenants. It all
depends on their corporate culture
and level of exisling staffing. The
traditional procedures of hiring a
designer and a construction man-
ager or general contractor may be
perfectly suited to certain situa-
tions. However. proponents of the
design/build method say it offers
preconstruction services, manage-
ment of designers and contractors
and more reliable pricing. all
through one entity. Architects and
interior designers may at first feel
the process compromises their
position, but the team approach can be truly
heneficial Lo all involved.

In particular, the author’s organization has
found that the cooperative culture defined by
design/build enhanced the project manage-
ment, budgeling. scheduling and coordination
for the new Federal Office Building at Foley
Square, 290 Broadway, now nearing comple-
tion in New York City. Tishman is serving as
desien/builder for developer Linpro New York
Realty to construct this 32-story, 991,000-sq.
ft. structure for the General Services
\dministration, the ultimate owner.

In Cost Effective Design/Build Contracling
(1987) by Tony Branca. the design/build con-
cept is defined as that of a single design/build
firm being responsible for design and con-
struction in terms of both management and
liability. Essentially, the design/build firm

672 CONTRACT DESIGN

it turns adversaries into teammates

By Joseph L. Ross

Traditional Contracting Method

Contractor(s)

Contractor(s)

signs a contract with the owner, and then
signs its own separate contracts with the
designer as well as with the various trade con-
tractors. The significant design/build differ-
ence is in the architect or designer's direct
accountability to the design/build firm, who is
in turn responsible to the owner.

Design/build's added value: What clients don't know

There are many inherent benefits in this
team approach of single-point contact with
the client. A quick summary follows.

* The design/build firm assumes total
responsibility for construction, design
and project completion.

s Price testing of concepls is more cost-
effective, before design changes become
VEry expensive,

¢ Solutions can be tailored to
meel the owner’s needs by the
whole team, rather than the
architect/designer and con-
tractor working separately.

* Reliable pricing can be estab-
lished earlier in the process—
assuring that the owner will get
what he wants, as defined, at an
agreed, sel cost for the entire
project, from design through
construction.

* Design and construction firms
can jointly offer design/build
services, thereby adding value
to their standard services
packages.

* Use of the fast-track method is
possible, which allows the
design to proceed concurrently
with construction, and hence
allows the project 1o be com-
pleted more quickly.

* (Closer coordination is achieved
with all parties involved, there-
by avoiding the coordination
glitches that can occur with the
traditional contracting method.

« Although owner-initiated
changes are handled in the
traditional manner, errors and
omissions changes can be
discovered earlier in the pro-
cess and handled internally by
the design/build entity.

A change in culture:
Our team replaces us versus them

Although the author’'s organization very
often assumes the role of construction man-
ager or general contractor, it performs as
design/builder under certain circumstances. In
the case of the new Federal Office Building at
Foley Square, the GSA specified design/build
1o include overseeing base building and interi-
ors construction. Working with three separate
design firms. Tishman's interiors construction
specialists are finishing the build-out of the
interiors for three government tenanls—
Internal Revenue Service, U.S. Attorney’s
Office and Environmental Protection Agency.

What's the greatest benefit to the archi-
tect/designer in a situation like this? Access to
the construction company’s resources. The
architect/designer receives direct feedback
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from estimators, schedulers and other con-
struction resources, allowing for value engi-
neering and ongoing cost monitoring.

The architect/designer may initially have
qualms about who he or she is represent-
ine—the owner or the builder?—and may see
design/build as a significantly different “cul-
ture” from the traditional contracting method.
The designer may also fear a loss of indepen-
dence, because he must protect the interests
of the design/build entity rather than the
owner's. However, as the three designers
working on the Federal Office Building at
Foley Square can explain, the process is
potentially very beneficial. with ample access
to the owner and end users. The difference in
the owner/end user meetings was the pres-
ence of the design/builder.

“The design/build process makes you
confront early on that we must be a true
functioning team, making our personal goals
secondary to the team’s goals.” says Sam
Spata, principal of Hellmuth, Obata &
Kassabaum. designer of both the base build-
ing and the five-floor, 134.837-sq. ft. fit-oul
for the IRS. “It’s important to make the team
win, not just to hit the home run.”

Spata equates design/build with total
quality management. and believes il has
been on the rise for the past four years.
“Like TOM, you have to realize that il you
want to improve the quality of the product,
you must bring up the manufacturing stage
into the design stage,” he observes. “In con-

struction, you bring the construction profes-
sionals on board early in the design, and you
start to realize that the lines traditionally
drawn between the design and the construc-
tion process truly are artificial.”

Designing the U.S. Attorney’s offices that
will constitute 175,000 sq. ft. on seven
floors of the Foley Square project was chal-
lenging because it was accomplished in a
tight time frame, according to Paul Herrick,
senior associate al Gensler and Associates,
the designer of the facility. Herrick had found
that his portion of the project proceeded
with fewer coordination problems than the
traditional way, and foresees a broadening
trend toward one-stop shopping, encom-
passing program managers, design/build
entities and asset managers.

Richard Romm, principal of SCR Design
Organization, designer of 360,000 sq. ft. on
15 floors of the Foley Square project for the
FPA, sees design/build as a fast-track pro-
cess enhanced by the interplay between
architect and contractor. "The contractor
gave us the proper materials, availability
and price point information to Keep us
informed” he reports. “This helped the pro-
ject move forward quickly.”

What did the three designers cite as the
most beneficial aspect ol design/build? All
three pointed to fewer coordination delays.
Appropriately, they also experienced a lower
percentage ol re-designs. budget overruns,
and schedule adjustments.

The future of design/build: Who will bear responsibility?

Clients leasing and/or building new space
are generally seeking a more customized
approach to facility development, from the
level of service they receive Lo the Kind of
interiors that result, requiring an enhanced
role of the real estate broker, contractor,
and/or developer. As architects/ designers
and contractors become more sophisticated
and speculative real estate projects diminish,
the line between Lraditional developers and
design/ builders will blur. The result will be
professional development companies that can
execute an entire project for a client or user
including guaranteeing construction.

While the capital markets remain conser-
vative and the supply of leasable space stays
high, there will be more design/build oppor-
tunities. As clients realize that the value
added in development is in the design and
construction process, they will continue o
seek alternatives that offer one central point
of control and guarantee.

Design/build may be that central point. As
better mouse traps 2o, this one works, %

Joseph Ross, executive vice president ol
Tishman Construction Corporation, is pro-
ject executive for the Federal Office
Building at Foley Square, New York City,
and is responsible for preconstruction ser-
vices and field operations for Tishman
Construction Corporation.
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TECHNOLOGY

Trading Up

clients to win big—or lose everything

The trading floor is a unique environment of people and machines that challenges designers and

By James G. Phillips, AIA and Frederic M. Strauss, AlA

acked to the gills with equipment and

people, the trading floor—the facility

where a financial institution’s traders
buy and sell stocks, bonds and government
securities—supports activities that can mean
fortunes won or lost in the space of seconds,
and actions that can affect individuals,
companies and economies around the world.
The idea that the space and the people within
it might function at less than peak perfor-
mance or worse, fail to function at all, is a
manager's worst nightmare. Here is an envi-
ronment where the importance

As a rule of thumb, space per trader can
vary from 30-60 sq. ft. before circulation
factors are added. Ratios of trading area Lo
administrative support. equipment rooms
and ancillary space can reach 2:1.

Clearly, one primary essential ingredient
for a trading facility is a building that can sup-
port the infrastructure and accommodate the
planning characteristics of such a specialized
environment. A slab-lo-slab height of 12 ft. is
a minimum requirement for HVAC ductwork,
plumbing and lighting and a 6 to 12-in. raised

of the architect’s role in pro-
moting efficiency and comfort
for the user is bmu;,m dramati-
cally to the fore,

There are few design tasks
where Lthe importance of
ergonomics, wiring and cable
management, lighting, design
flexibility, cooling and power
have such a direct impact on
the ability to function. While
the potential for disaster is
always present, there are ways
in which the design team can
minimize the client’s exposure.
The key watchwords: back-up
and flexibility.

future expansion or reorganization. This
module becomes the basis for designing the
desk and locating data and power outlets,
HVAC and lighting. Installing a modular
power distribution grid can reduce wiring
expense. A module of 5 ft. x 5 ft. or 6 ft.x 6
ft. offers a convenient standard that general-
ly accommodates the functional require-
ments of an individual trading station.

With flexibility a key to a successful
design, the organization of support and other
“soft” spaces adjacent to the trading floor can
provide space for future expan-
sion. This can avoid the disrup-
tion and cost of rebuilding

° 0
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technical equipment rooms or
relocating departments with
high-end build-outs. A frequent
strategy is to provide the
infrastructure for future expan-
sions at the time of the initial
build-out. This initial expense
may be offset by future savings
in time and construction costs.

According Lo facility direc-

tors al major investment

banks, the most important

factor for a trading floor is

having the right infrastructure

to deliver the services that
traders need. In addition, the
facility must be equipped with

back-up capacily in case sys-

tems go down. Finally, since
change is a constant on trad-
ing floors, the design should
anticipate the movement of people and
equipment, and expansion—virtually
overnight, if necessary.

A strategy for bringing services to the
trading floor and providing the support and
amenities to this densely populated environ-
ment is critical in the early planning pro-
cess. For a trading facility of five positions
or 500, ancillary spaces such as private
offices, conference rooms, lechnical equip-
ment rooms and support spaces, and
amenities that cannot be accommodated on
the floor, such as personal storage space,
constitute a significant portion of the area.

& CONTRACT DESIGN

Information highway: Underfoot-yet
beyond easy traffic forecasts
A trading environment’'s
information highway is locat-
S8 B Bt i o ed, aptly enough, underfoot.
A'El { S - & 7
Todoooo O Raised floors provide an
’?,?Eﬁ"?n;;”ﬁ appropriately spacious con-
Cooo000 O R duit for the cabling that brings
2.8 ] traders’ electronic sources of
! 5 0 | - .
R R R R R R R information—such as market
L, = 41 data services Quotron and
o =X - 44 , 3 F
{0 dfi=to ofic Telerate, l(-lv('ummun"u'ullo.ns
Fito _;ough and “hoot and holler” equip-
o cicito critie ment—to their desks. Increas-
‘,f}— <] ingly, the telecommunications

floor for cabling. When the existing height
falls below that, one solution is to carve out
extra inches with a coffered ceiling. Ideally, a
slab-to-slab height of more than 12 ft. will
allow greater design flexibility for sightlines,
lighting and multiple floor levels.

Modularity: Can any floor plate cut a deal with traders?

Establishing a planning module that will
fit the trading desk’s functional require-
ments within the floor plate's immutable
dimensions, including core-to-window-wall
distance and column-bay size, will facilitate

systems are also being linked
via a data interconnect to the PC network.
This brings a client’s account data on the
screen when his or her telephone number is
dialed. Given the variety and complexity of
data/telecommunications systems available,
selecting a system should be high on the list
of the client’s early priorities. The choice of
system will ultimately affect space require-
ments and the space program.

The impossibility of predicting develop-
ments in technology. as well as the prolifera-
tion of market data sources requiring dedi-
cated equipment, have dictated a trend away
from the design of customized consoles at
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the trader’s desk. Instead, the desk is con-
ceived as a “garage (o park things in,” a neu-
tral receptacle thal offers easy access for
replacement and upgrade.

“How much information a trader needs
Lo see at one time determines the number
of monitors needed.” says Jerrold Eisen of
Goldstein, Golub & Kessler, a leading
accounting and information technology con-
sulting firm. "Derivatives traders depend
on more sources of information than, for
instance, municipal bond traders.” The lat-
ter might be satisfied with one large moni-
tor with windows.

“The trend is to high capacity wiring plans
that can carry higher loads (100 megabits per
second and higher) and equipment that can
accept it” Eisen adds. “Recent developments
suggest the viability of lower-cost copper
wiring over the more expensive fiber. We gen-
erally recommend installing both, terminating
the copper and leaving the fiber dark. Pulling
the extra fiber is a low-cost insurance policy
for unplanned future needs, because you can
never have enough wire capacity.”

Power up and cool down: Do all blackouts spell disaster?

Naturally this high-capacity wiring presup-
poses an electrical power supply beyond that
available in the typical commercial office
building. In addition to supplying current to
the computer and communications equip-
ment, it removes the heat generated by that
equipment and the dense human population
that uses it. “A rough rule of thumb for the
amount of energy needed is 10 to 15 walls
per square foot, compared to 4 to 5 for a typi-
cal office space,” says David Cooper of Flack
& Kurtz Consulting Engineers.

Besides supplementing the base building
electrical, a redundant power supply can pro-
vide power should the primary supply fail. An
uninterrupted power supply (UPS) is also
required to save data in the event of power
failure by providing the critical 15 to 30 min-
utes for what the industry calls “graceful
degradation,” to smooth out the peaks and
valleys in normal transmission, and to pro-
vide the clean energy required by sophisticat-
ed equipment. When there is no UPS system,
a power conditioner can be installed.

Once the UPS has met immediate power
requirements, diesel engine-driven emergen-
¢y generators can be brought on-line to pro-
vide power for 24 hours or more, depending
on fuel supply. The decision on how much of
a system Lo implement depends on the cost
of potential downtime versus the cost of the
standby syslems.

Much of the construction money spent on
a trading floor will go to providing heating,
ventilation and air conditioning. Operations
that trade in financial markets active outside
of local business hours have to function
when the building would normally power
down. This can be accomplished by expand-
ing the base HVAC system, adding a supple-
mental system for after-hours use or
installing package units. A full back-up HVAC

&8 CONTRACT DESIGN

system can compensate for downtime for
maintenance as well as keep operations
going in the event the main system fails.

Sound and light: How can anyone think here?

Trading rooms are noisy places, almost by
definition. The goal of a good design is to
diminish sound reflectance and mechanical
noises that interfere with spoken transactions.
This can be accomplished by providing sound-
absorptive surfaces on floors, walls and ceil-

Where else do
ergonomics, wiring
and cable
management, lighting,
design flexibility,
cooling and power
have the impact
they have on the

trading floor?

ings, and by specifying mechanical systems
that deliver air with the least amount of noise.

The feature most commonly discussed by
traders as absolutely critical to their ability to
function is lighting. While total light levels on
trading floors may be somewhat lower than in
typical work spaces, there must be no reflec-
tion or glare on monitors. Indirect lighting or
certain open-cell parabolic low brightness fix-
tures can prevenl reflectance and glare.
“Eighty percent of the total construction cost
is spent overhead and underfoot,” says Gerd
Althofer, a consultant in the planning of trad-
ing floors. “A considerable amount of this is
for ceilings that play an active role in control-
ling light, acoustics and air conditioning.”

In the end, is it possible or even desirable
to bring the order and precision of a well-

oiled machine to the workings of the chaotic
trading environment? The answer lies in the
culture of the institution. “There are differ-
ences in opinion about the design of a trad-
ing floor,” says Althofer. “In the past, dis-
comfort was taken for granted. Traders were
supposed to thrive on noise and uproar, lik-
ing it ‘"down and dirty." However some clients
are making an attempt to improve working
conditions.” He challenges businesses who
question possible added costs Lo compare
their total investment—easily $100,000 in
equipment per person, and $250/sq. ft. for
construction of the space—against the rev-
enues their traders generate.

Trader treatment: Designing as if people still matter

Lest it seem that the trader has taken a
back seat to the high-tech equipment sur-
rounding him, his employer should not forget
one other critical component in effective
trading, namely ergonomics. This means
designing for optimal human performance as
well as appearance: positioning desk top
equipment so as not to strain eyes or distort
posture; providing adequate desk top space
and accessible storage: and offering com-
fortable and adjustable seating. In addition,
generous off-floor amenities such as toilets,
coatrooms and storage, and a system for
delivering food efficiently should be factored
in. Dollar for dollar, the design time spent on
ergonomics can 2o a long way in compensat-
ing for trading’s taxing work day.

Of course, safety considerations are also
amplified in a space dense with people and
wiring. Voice communications systems, warn-
ing signals and smoke control systems all
play a part. Paths of egress should be wider
than normal because of high occupancy.

Trading floors are growing in complexity
as local markets become part of a global
marketplace and new technology explodes.
Managers often have to adapt overnight,
relocating single people or entire depart-
ments. The key to staying on top of these
changes is to provide a space that will
accept growth, designed on a modular grid
that allows easy reconfiguration, and sup-
plied with back-up power to prevent
unscheduled down-time, or at least mini-
mize its adverse effects.

Most important of all, a well-designed
trading floor must enhance the trader’s
operations and accommodate the equipment
that supports him. While computers may
take over an increasing part of the informa-
tion processing for trading, the heart of the
system is human judgment. As far as we
know, the trader with three telephones ring-
ing, data pouring in from distant exchanges,
and adrenaline racing through his veins as
he calls the shots on the trading floor will
remain in the center of that activity. >

James G. Phillips, AIA and Frederic M.
Strauss, AIA are principals of the New
York-based architecture firm The Phillips
Janson Group.
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Like Sea and Sand
Like Earth and Stone
Like Field and Forest

Perfect Harmony. . .

Introducing Naturals. . .
Kimball’s uniquely
coordinating color program
of laminates, paints and woods.
Created to bring the harmony
of Nature’s palette

into your office environment.

... Soothing solids
.. refreshing patterns

. all coordinating
with rich wood finishes.

Only from Kimball.

The Natural Choice.
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Kimball Office Furniture Co
A Division of Kimball International Marketing, Inc
1600 Royal Street Jasper, Indiana 47549
800.482.1818
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Contract Design is pleased to present 1o our readers the 1994 edition of its

comprehensive listing of the nation's tep contracl furnishings sources.

Rl

Information is organized in the l'oﬂoxﬁna sections,
An alphabetical listing by company naméfs: pm\}iclc‘s_ the a(klrésé'e:;.;ti.‘(;lep’h(mes and
regional offices of contract furnishings maml_fa‘ct.urg*r_s. import.{-.m un('l other suppliers.
A roster of associations includes the addrésses and telephones of the
design community's professional and trade associations.
A trade marts directory lists the addresses and telephones of the trade marts
whose showrooms display contract furnishings around the nation.
A list of interior photographers includes the addresses and telephones of
some of the nation's top professional architectural photographers.

And finally, a classified product listing, organized by contract sectors, identifies major contract
furnishings manufactures who supply products for Office, Health Care, Hospitality, Retail,
Education, Recreation, Cultural, Transportation and General interior design projects.

‘We hope the design community finds this Directory & Buyer's Guide to be useful throughout the
wmw for improving future editions are always welcome. Our thanks to all the

~ members of the design community who helped us prepare the 1994 edition.
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ALPHABETICAL LISTINGS

A

MANUFACTURERS

AC Graphics, PO. Box 151507, San Rafael

CA 94915, (415) 456-0363. FAX: 415-

1I57-8711

\DO Gardinenwerke Gmbh & Co
\schendorf

ADO Corp.. 851 Simuel Rd., Spartanburg

SC 29301. (800) 845-0918. (803) 574-

2731, FAX: 803-574-5835

AGI Industries, Inc., PO. Box 142, High
Point, NC 27261. (919) 434-5011
FAX: 919-861-5715

AIV Inc., 450 Ouak Tree Ave., S. Plainfield,

NJ 07080, (800) 524-2657, (908) 66G8-

1430, FAX: 908-668-14317

ALP Lighting & Ceiling Prods., Inc., 6333
Grosse Pointe Rd., Niles, IL 60714
(312) 774-9550, FAX: 312-774-9331
Pennsauken. NJ (609)-486-0700
City of Commerce, CA (213)-721-2800
\tlanta, GA (404)-629-1414
Denver, CO (303)-934-8866
Hayward, CA (510)-783-4205

APCO Graphics Inc., 388 Grant St. SE,
Atlanta, GA 30312, (404) 688-9000,
FAX: 404-577-3847
Boston, MA (508)-520-2034
Charlotte, SC (803)-789-3483
Chicago, IL (312)-665-1475.
Dallas, TX (817)-548-1048
Los Angeles, CA (818)-757-7163
(See advertisement below)

ASI Technology, 5848™N. 95th 1

Milwaukee, WI 33225, (B00) 558-7068

(414) 464-6200, FAX: 414-164-9863
Atlanta. GA (404)-248-9178
Houston, TX (713)-789-4145
Riverside, CA (909)-685-7212
\BET Laminati SPA Viale Industria 21 Bra
12042
Abet, Inc.. Abet Laminati, 100 Hollister
Rd.. Teterboro, NJ 07608, (800) 228-
2238, (201) 440-5440, FAX: 201-440-
6373
Concord, CA (510)-356-2238
\bolite Lighting, Inc., LSI Industries, Inc
10000 Alliance Rd., Cincinnati, OH
15242, (800) 436-7600, (513) 793-
8875, FAX: 513-793-0295
Above View Manufacturing by Tiles Inc
235 E. Pittsburgh Ave., Milwaukee, WI
53204, (414) 271-7118
\cegntsen. Stone, 3123 Lee Place,
Bellmore, NY 11744, (516) 781-2799
FAX: 516-781-0203
Access Industries, (American Stair-Glide),
4001 East 138th St., Grandview, MO
64030; (800) 925-3100, (816) 763-
3100, FAX: 816-763-4467
(See advertisement opposite page)
\ccessories ol Inc., Q820 sdale
Houston, TX 77044 (800) 669-7449
(743) 895-9292, FAX! 713-895-0189
\ecugraph, 5822 Cromo Dr Bl Paso, T\
79912, (800) 678-T061.4915) 581
1171, FAN30165-681°3437
Huntsvilfe; AT#205)-890-80 15
Glendale Heights, 11 (708)<351-6057
Los Angeles, CA (310)-915-0777
Glayton, NC (919)-992-85644
Yalo Alto, CA (415)-857-1629
Dallas, TX (214)-9343130
Richmond Hill, ON (416)-882-865 1

\llied Signal Fibers: POZBox 31, Pelérss
burg, VA23804. (804 520-3000
\listeal, e, Allsteel Dr., Aurora, IL
60507, (B00) 764-2535%EAX., 708~
844 MBT o
Aurora, R (800)-764-2535«
Chicago, K, (312)-321-92207 -
Dallas, TX (214)-871-3838 -
Los Angeles. CA (310)-659-2000
Long Istand-City, NY (718)-361-0707
San Franciséd, CA (415)-626-7008
Toronto ON (416)-203-03 14
Atlanta, GA (404)2458-3698

Issaquah, WA (206)-557-3671
Lawrenceville, GA (404)-822- 1882
Lakewood, WA (206)-652-2134

Acme Office Group, Inc., 540 Morgan Ave
Brooklyn, NY 11222, (718) 387-0995
FAX: 718-387-1162

\danlock Office Environments, Superiop
lamestown Corp.. 55 Jones & Giffoid
\we., Jamestown, NY 14701, (716)
183-1551, FAX: 716-483-2568

\dd Specialized Seating Techmology, 6500
S. Avalon Blvd., Santa Monica, CA
90405, (213) 752-0101, FAX;,213--,

152-0227 Boston. MA (617)-Z37-8#90 S
\dden Furniture, Inc., 26 Jacksouig., Denver, CO.(308)-292-3000 A

Lowell, MA 01852, (508) 454-7848, Livoniag M (313)-462-8420 ) 3

FAX: 508-453-1449 sugarfand, TX (713)-663-7500 y

Aflyn Bank Equipment Co., Date-Write,
3248 Lehigh Ave., Morton Grove, Il
60053, (800) 328-7483, (708) 965-
7788. FAX: 708-96371979,, , "

2 The Alma Group. 2460 Sterling®ve
Elkhart, IN 46330, (219) 298-0621
FAX: 219-2946176

“High Roint, NC
Marked Tree, AZ s
Chicago. Il {

Alwura Architectural Pragjucts, 1901

Capital Pkwy., Carrollton, TX 75006

(800) 288-3103, (214) 242-3103, FAX:

214-245-1322 \

Houston, TX (713)-692-4747

3 ~ Branford, CT (203)-488-3022

T % Fairless Hilld: PA7(215)-943-0965

SantaClara, CA (408)-988-1294
Tndianapolis. IN (317)-297-5553
Altara Studios. 525 W. 26 St., New York
*NY 10001, (212) 564-13358FA\X: 212-
268-1966

Advance Fixture Mart, 1960 SwahsoilCL.,
Gurnee, IL 60031, (800)62 1 - 2540
(708) 249-6000, FAXF708-249-6008 _

Advance Office Concepts, 507 Shoreview !
Park Rdl., St. Paul, MN 55126, (800)
6374227, (612) 484-0151, FAK: 612- <
1810816 .

Advanced Technology, Inc., 311 Regional -,
Rd. S.. Greensboro, NC 27409, (919) &
668-0488, FAX: 019-668-0713

\dvent Industries, Inc.. PO. Box 2066, 932
Market St., Paterson, NJ 07509, (201) w
345-3309, FAX: 201-279-6916

\gali. Inc., 2021 W. Carrroll Ave., Chicago,
IL 60612, (312) 829-1977, FAX: 312- -
829-8249 ;

All-Systems, Inc., 17871 Peru Rd.,
Dubuque, [A 52001, (319) 556-0456,
FAX: 319-556-0457

\llied Signal Europe SA Haasrode
Research PK., Grawmeer B-3001
Heverlee

-

#it

RESTROOMS

International
Consulting
Group

FIRE EXIT

785

T — - Se— B S—

APCO offers the broadest range of
product solutions to the sign
requirements of the Americans with
Disabilities Act. From custom
photo-etching in metals and plastic
to overlays for existing signs and
user-lettered systems, APCO leads
the way in product innovation

Call to receive our comprehensive
catalogue of Inferior and Exterior
Signing Systems.

Look for this symbol designating
ADA solutions. n

APCO - making signs accessible

to all.

APCO

388 Grant Street SE
Allanta, Georgio USA 30312.22
Phone (404) 688-9000, Fax (4

_— S
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Amenities, Partners & Thompson, 175A E.

2ng St..
11746.4516) 2
271-0817
American Louver Co., 7700 N. Austin
s Ave., Skokie, IL 60077, (80Q) 323-
1280, (708) 470-3300, FAX:708-
‘A70-0420
Cingaminson, NJ (800)-837-4199
Santh Fe Springs, CA (800)-982-5411
_ Norcross, GA (800)-342-6042
Fife (Seattle). WA (206)-838-5282
Mississauga ON (905)-568-0050

American-Marazzi Tile, Inc.. 359 Clav Rd.,

~Suhnyvale 5182-9710, (214)

“7 226-0110, FAX: 214-226-2263
Birmingham, AL (205)-251-4404
Fhoenix, AZ (602)-35240301 *

[drtle Rock, AR (501 Hmnm

Huntington Station, NY
71-0800. FAX: 516~

Miaheimy, CA (714)-778:8453 %

DenvegGo (303)-371- (mg
)-945-52
Clearwater In'\(‘h FL
Atlanta, GA (404)-237-9976., ~
~SHonolulu, HI (808)-845-646]¢  *
Boise, ID (268)-375-1362 - 9
CHlaggo. IL. 1842)-467-0450
Indianapolis, IN(;
American Qlean Tile Co., Armstrong;~
World fiustries, 1000 CannprAve.,
Lansdalé RA 19446, (215)393-2237,
FAX: 215-398-2784 . %
Landover, MB.(30 19=329%411
Des Plui|u's‘,‘H,-(7OH]-'_’1).‘J-()363
Troy, ML313)-G46-1
Bethgt "1 mnm 30-( am
Caicord, C \(»I 685;2741
=#=Orlando, FL (407)-5782279

F° Dallas, TX (214)-248-2793

City of Industry, C \m'm 330-4578

American Seating Co. \hlwwr Systems
Group. 901 Broad¥eay N.W., Grand
Rapids, MI 49504, (800) 748-0268,
(616) 732-6600.FAX: 616-732-6401
Barrington, Rl 2’
Orillia.ON (705)325-7052

. lLos Angeles. O\ (310Y652-6531

« \\aslmﬂln DC (202)-5i 4—24 50

Y. Daltas, TX (214)-741-9804

Barlington, CA (415)-342:65887 &
Chicago, IL (312)-828-067
Grand Rapids, M1 (616)-732-6774
New York, NY (212)-935-7690

(813)-796-6569 %

7)-875-T766

\|n( tex/Robert Allen Contract Fabrics, 7ﬁ

M
(214
Amotek/TAISA, Inc.. 1730 State"St
Bridggport, € I(M»h()rr 0, (R(K)»
242-4%77, (203) mﬁwﬂ. FAX: 203-
334-1684 ‘T"
Amsterdam G urp

son Ave.. New York, N1 0046,

&
150 E. 58th Stg9h
Fl,, Neéw York, NY 10155, (2125644~

696-0535, FAX: >1'n'u>o~|u‘

N

TG0, FAX: 212-935-6291 %
Angis-Stuart2Ine., 635 E. RamseyiSt.,
Y& Banning, CA 92220, (800) 2377260,

(909) 8498177, FAX: 909-848-71739

‘Wlll“ﬁ) Corp., 3221 NW Yeon St Portland,

OR 97210,1800) 325-3841 . (503)
22224 1-T113, FAX: 503<241-1619
Arged. 520 Greenleal St., Fort Warth, TX
" 76107 (B17)336-2310, FAX.817-

336-9548 4
Apoflo Woodworking & Metal (:orp.. I

Ford.Dr., Old \Ivbllluk CPR6475.

(203388~ 1237. FAX:-203-388-1966
Appleton Lamplighter, RO, Box 4457,

2664 Amaepican Dr., Appleton, Wi

54913, (414)'780-9084. FAX: 14

739-1656 "‘

\u -hml Fabrics. 33 Ramlagd's.

()I(mv:#hul" NY. 46096222689, (800)
-5466,4914) 365-1100, FAX; 914-
,_,.m

Gaithersburg, MD

Los Angeles, CA (310)-659-0376
Atlanta, GA (404)-233-0722
Chicago, 1L (312)-644-0680
Houston, TX (713)-961-1537
New York, NY (212)-751-1590

o

#
SaAutograph Foliages. 1501 Euclid Ave.,
<

San Francisco, CA (115)-861-8600
Washington, DC (202)-863-2900
Toronto, Canada (416)-923-4711
Baltimore, MD (410)-727-8810
Boston, MA (617)-338-5020
Charlotte, NC (704)-364-6170
Architectural Brass Co., Levent, Inc., 996
Hulf Rd. NW. Atlanta, GA 30318, (800)
752-6837, (404) 351-0594, FAX: 404- .,
351-5721
Architectural Specialty Produc I\ 9901 S.
T6Lh-Ave:, Bridgeview, IL 60455,
(800). 388-0111. (708) 233-0700,
FAX: 708-233-0799
ArchitecturalSupplements, 93 Triangle
St.. Danbury, CT 06810, (800) 548-
9610, (2[)15!’7!?2-7“!). FAX: 203-778-
3991 i
Arconas Corp.. 580 Grwell SI.,
Mississauga ON, €anada L5A 3V7,
(800) 387-9496, (906) 272-0727,
FAX: 905-897-7470 ~
Boston, MA (617)-527-6244
New York, NY (201)-445-0066
Philadelphia, PA (215)-260-1445

'\ A

:v Atlanta, GA (404)-641-7511

Miami. FL (305)-441-8668

Armento, Inc., 1011 Military Rd.. Bulfalo,
NY 14217, (716) 875-2423, FAX: 716-
875-8011

Armstrong World Inds., Inc., PO. Box
3001, 150 N. Queen St., Lancaster,
PA 17604, (717) 396-4032, FAX: 717-

396-4426
Art Advisory Sves.. Inc., 330 Park Ave.,
New York, 10021, (212) 935-1272,

FAX: 212-755-3924

Art People, Inc., 594 Broadway, 1 1th
Floor. New York, NY 10012, (800) 3
255-8788, (212?1;1 4828, FAX: 212«
219-2465

Art Sourge: 11548 W, Tm ker Way, .
Milwaukee, WI 53214, (800) 553-
0081, (414) 475-9040, FAX: 414-475,
0003

Artemide, Inc 4980 New Highway,
Farmir nle- NY 13735, (800) 389-
7040, (516) 694-9202, F/\.\ 516-( y(N»

9276

2 Culver City, CA,
Chicago. 11,

Inc

S5 Farmingdale, NY

Artisans“Guild Inc.. PO. Box 345, 311
Amhurst Ave., High Peint, NC 2726 |
w1 (930) 841-4140. FAX: 910-885-4742
AshemsCole, 20740 Marilla St., &<
Chatsworth, CA 9811-4189; (818)
998-1575. FAX: 818-098-3032
Aspects,Inc.. PO. Box 1799, 9477 N
Opal. Redlands. CA 92373.(909) 794-
7722, FAX: 909-794-6996
\ssel Systems, Ine., 700 . Dichl Rd.,
‘N'llu'r\ ille, Il,G{)S(‘yI%. (708) 935-0000,
FAN: 708-955-0445
Athol Corp., PO..Box 105, 106.22nd St.,
SButnery NG 27509, (919) 5756523,
FAXE019-575-9344
Atlas Carpet Mills, Inc.. 2200 Saybropk
" o AveoGity of Comumerge:Ga. 99040,
(800) 372-6271. (213) 724-9000.
¢ FAX: 208-724-4526
August, Ing,. PO. Box 43, 354 Congress
* Pak Pr. Centerville, Ol 45459, (513)
+A34-2520. FAX: 513-434-9087
Ste
4356, Cleveland, OH 44115, (800) 659~

6151, (216) 696-6151, FAX: 216-861-
3624
Avonite, Inc., 1945 Hwy. 304, Belen, NM

87002, (800) 286-6483, (505) 864-

3800, FAX: 505-864-7790

Los Angeles, CA (213)-299-9900
The Axcess MKtg. Group, Inc.. 1201 W

Peachtree St,, Ste, 3025, Atlanta, GA

30309, (B00) 260-2674. (104) 875~

2674, FAX: 404-876-0852

Calhoun, GA (706)-602-2678

v Y

< BASF Fiber Products, 475 Reed Rd. NW.,

Dalton, GA 30720, (800)652-9964,
(706) 259-1200, FAX: 706-259-1424
Williamshurg, VA (804)-887-6573
Dalton, GA (404)-226-5122

“Toronto ON (416)-862-7762 =

New York, NY (212)-408-9700
;~Chicago, 1L (312)-693-2000
[, Atiarta, GA (4041-816-0170
*:Drange, CA (714)°550-0151
, NC (704)-366-2273
(See advertisements pp. 4 & 5)

B Group Inc., 238 America PL.,
Jeffersonville, IN 47130, (812) 288-
9060, FAX: 812-288-9118

BMG Framed Graphics. Inc.. 200 Airport
Executive Park, Spring Valley, NY
10977-5237, (800) 283-1919, (914)
356-1881, FAX: 914-356G-6543

BOA Art & Design, C.P 263 Suce De
Lorimier, Montreal, PC, Canada H2H
2N6, (514) 522-8314, FAX: 514-528-
6077

BackSaver Products Co., Nepsco, 53
Jeffrey Ave., Holliston, MA 01746,
(800) 251~ ”’.i, (508) 429-5940,

Baldinger. 19-02 Steinway St.. Astoria, NY
11105, (T18) 204-5700, FAX: 718
721-4986

Baldwin Hardware Corp.. 841 §.
Wyomissing Blvd,, Reading, PA
19611, (800) 255-9786. (610) 777-
7811, FAN: 910-777-7256
Los Angeles, CA (800)-959-3568

Balt. PO. Box 743. 201 N. Croekett,
Cameron, TX 76520, (800) 749-2258.
(817) 697-4953. FAX: 817-697-6258

3-9609 e

Bangor Cork Co.,

Inc.. William & D St.,
Pen Argyl, PA 18072, (610) 863-9041,
FAX: 610-863-6275

Bar-Maid Refrigerators, ANTAR Inds., 362

Midland Ave., Garfield, NJ 07026,
(B00) 227-6243, (201) 478-7070. FAX:
201-478-2106

The Barrit Corp., Castor & Sedgley Aves.,

Béikt Sole Umbrellas, 4901 .

Philadelphia, PA 19124, (215) 533-
3900, FAX: 215-5633-0422

12th SL.,
OdKMnd, CA 94601, (510) 4136-6788,
FAX: 519-436-3075

Bates & Bates3699 Industry Ave.,

Gretchen Bellinger, Inc.,

Bendix Mouldifgs, Inc..

Lakewood. BA 90712, (800) 726-7680,
(310) 595-8824, FAX: Hi)-le}Hmi-l
PO. Box 64, !
Ontario St., Cohoes, NY 12047, (lIH)
235-2828, FAX: 518-235-4242
Chicago, IL (312)-644-2850

37 Ramiland Rd
5., Orangehurg, NY 10962, (800) 526
0240, (974) 365-1 111, FAX: 914-365-
12184

Berco Ipdustries, 1120 Montrose Ave..

Bergamo Fabrics, Inc

<

"Los Angeles, CA (31€

sdint Louis, MO 63104, (314) 772-
4700, FAX: 314-772-6241

, 37-20 34th St
Long Island City, NY 11101, (718)
392-5000, FAX: 718-784-1214
\tlanta, GA (404)-2 )79
Boston, MA (617)-574-9292
Chicago, IL (312)-661-1900
Dallas. TX (2 14)-698-0226

Dania, KL (306)5925-0606
Denver, GO (303)-783-6484
Heston, TX (713)-623-2344
-G67-7150
Minneapolis, MN (6125332-1900
New Orleans, LA (504%399-0482
New York. NY (212)-888-3333
Philadelphia, PA (215)-561-2270

Accessibility
with Design in Mind

design requirements.

JULY 1994

Meet ADA requirements and enhance the appearance of
your building at the same time with a wheelchair lift from
Access Industries. We offer the most complete selection of
wheelchair lifts which can be customized to meet your

For your accessibilty needs call:

1-800-925-3100

4001 East 138th Street
Grandview, MO 64030-2840

Circle 23 on reader service card
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Berger Interior A.S. Braatengaten 64
Moss N-1515
Berger Interior A.S.. 2031 J. Rte. 130,
Monmouth Junction, NJ 08852-3003,
(908) 821-0900, FAX: 908-821-3080
Bernhard Woodwork, Lid., 3670
Woodhead Dr., Northbrook, 11, 60062-
1883, (800) 342-7523, (708) 291-
1040, FAX: 708-291-1184
Shell Lake, WI (715)-468-2632
Bernhardt Furniture Co., PO. Box 740,
Lenoir, NC 28645-0740, (704) 758-
9811, FAX: 704-758-6259
Long Island City, NY (718)-392-5122
Dallas, TX (214)-352-8844
Chicago. 1L (312)-661-1146
West Hollywood, CA (310)-854-7204
Best Lock Corp., PO. Box 50444, 6161 E.
75th St.. Indianapolis, IN 46250,
(317) 849-2250, FAX: 317-845-7650
Best-Rite Manufacturing, 201 N. Crockett,
Cameron, TX 76520, (B00) 749-2258,
(817) 697-4953, FAX: 817-697-6268
Best Sign Systems Mfg., 1202 N, Park
Ave., Montrose, CO 81401, (800) 235-
2378. (303) 249-2378, FAX: 303-249-
0223
Beveo Precision MIg. Co., W227 N752
Westmound Dr., Waukeska, Wl 53186,
(414) 547-6990, FAX: 414-547-8225
BioFit Engineered Seating, Inc., PO, Box
109, Waterville, OH 43566-0109,
(800) 597-0246. (419) 823-1089, FAX:
419-823-1342
Milton A. Bleier Corp.. 125 Wilbur PI.,
Bohemia, NY 11716, (800) %”')-'H'W
(516) 563-3326, FAX: 516-508-3675
New York. NY (212)-533+730
Block House Co., Inc., PO, Box 370, 121
First Ave., Red Lion, PA 17356, (800)
346-1126. (717) 246-3031, FAX: 717-
246-1506
Bloomsburg (‘,ar[x'l.ﬂnds.. Inc., 919 Third
Ave., New York. NY 10022, (212) 688-
7447, FAX: 212-688-9218
Blumenthal Inc.. 42-20 12th St.. Long
Island City, NY 11101, (718) 361-
1254, FAX: 718-361-2257
New York City, NY (212)-752-2535
Chicago, I, (800)-322-7732
Los Angeles, CA (310)650-1910
San Francisco, CA (415)-481- 1465
Houston, TX (713)-623-2344
Bodybuilt Seating, 3900 Texas Ave. S«
College Station, TX 77845-5831,
(800) 364-5673, (409) 693-7000, FAX:
409-764-1935
Dallas, TX (214)-343-9456
Denver. CO (303)-298-0958
Canby, OR (503)-266-4664

&7

-
L
0 ¥

The

Phoenix, AR (602)-548-1219
Ypsilanti, MI (313)-665-7933
Bogesunds Vavieri AB Strand Gaten 42 -«
Box 307 Ulricehamn 52301 e 4
Bogesunds USA, Inc., Bogesunds Vaveri
AB. One Lebanon Rd., Scarsdale,
10583, (800) 762-4459, (914) 72§
4342, FAX: 914-725-3743
Denver, CA (303)-744-3200 .
San Francisco, CA (-HS)-%I--IQ!)
Reno, NV (702)-826-7445 >
Seattle, WA (206)-621-9290 A
Washington, DC (202)-646-1540 =
Cleveland. OH (216)-464-0898
Philadelphia, PA (215)-563-4200
Boling Co., 108 W. Third SL.. Siler City,
NC 27344, (800) 942-6546, (919)
663-2400. FAX: 919-663-3596
Borroughs Mfg. Corp., 3002 N. Burdick
St.. Kalamazoo, MI 49007, (800) 748-
0227, (616) 342-0161, FAX: 616-342-
4161
Boston Retail Products, Boston Metal
Products Corp., 400 Riverside Ave.,
Medford, MA 02155, (800) 225-1633,
(617) 395-7417, FAX: 617-395-7T417
Bovd Lighting Co.. 56 12th SL., San
Francisco, CA 94103, (415) 431~
4300, FAX: 415-431-8603
Seattle, WA (206)-682-6388

(.

Dallas, TX (214)-742-4801
Calgary, AB (403)-244-8220
Geneva, NY (315)-789-8185
Honolulu, HI (808)-533-0558
Vancouver, B.C (604)-874-2226
Boston, MA (617)-451-1412
Chicago., IL (312)-661-1900
Montreal, PC. (514)-087-9700
Dania, FL (305)-923-3330
Cleveland, OH (216)-464-2711
Minneaolis, MN (612)-332-1900
Brandrud Furniture, Inc., 1502 20th St.
N, Auburn, WA 98001, (206) 838-
6500, FAX: 206-735-2576
Brass Smith, Inc., 2625 Walnut St..
Denver, CO 80205, (800) 662-9595,
(303) 296-8520, FAX: 303-296-2320
Paul Brayton Designs, PO. Box 7486, 518
Old Thomasville Rd., High Point, NC
27264-7486, (910) 882-5200, FAX:
910-882-5300
Brejigs Business Environments, 3844 E.
University Pr, #2, RPhoenix, AZ
34-7221; 964-0190. (602)
#70-1112, FAX: 602-470-8588
Bremlﬂ. lnc.. 1451 Patldock Dr.,
o 1166062, (800) 338-
10, (708)115}«348! FAX: 708-657-

Lok
Brow: er bl

ml

Ster Co NLBm B. 50

& SaVHGBR. CT 08475 (300) 215
8198 (203) %fm‘ru 203-388-

WMMW W('r( ial

DI\‘ 67 Molph
~,»' ."‘ J (G 17)
8 YT‘AX 7-% ﬁ7’

“~“Bndnl&$n§liﬁre PO. Boxil ‘7 High

27261, (919)861-5393,
FM'BI‘H%I -5399 2,
Wh\ TX (214)-651+
mm-r CO (303)-74 lﬁ()()
nia, FL (305)-925-2661
Bright Chair Co., 51 Railroad Ave.,
Mkkll(-wwn NY 10940, (914) 343- -+
2196, FAX: 914-343-4958 .
Chicago, IL (312)-822-0177 =
New York, NY (718)-392-6660
British Carpet Mfrs, Assoc., Ltd., 72 Dean
St., Royalty House, London, England,
WIV GHB, (717) 349-853, FAX: 717-
349-856
Brodart Co., Llhwn Furniture Div., 1609
Memorial Ave., Williamsport, PA
17705, (800) 233-8467. (717) 323-
u 3976,FAX: 717-322-5372
Brookside Veneers, Lid., 215 Forrest St.,

M_eluch%)tmuq.’uﬂ, (908)

494-3730, FAX; P08-548-04194
Greensboro, NC (910§-852-7721

D S. Brown Co., 2107 W. MmgmuBhd

FAX: 818-846-4616

Brummitt Woodworking, 6 Elm St..
Manchester, MA 01944, (800) 273-
0037, (508) 526-47506. FAX: 508-526-
4188

Buckstaff Co.,
WI 54901, (800) 755+
5890, FAX: 414-235-2018

Burch Fabrics, -U)t.hemmr S. \\
Rapids,

1127 S. Main St., Oshkosh

%

Dallas, TX (800)-442=7194
Delran, NJ (800)-25701 12 .
« San Francise 0y A (i 0786
km-u.m KS.(800)-365-1988
Cincinnati, ()ﬂ'ﬂ()())-Sﬂ-()Hl

CAD Works, Inc., 222 Thﬁ'fl St., sm 3300,
Cambridge, MA 02142.(800) 545-
4223, (617) 868-6003, 14%: 617-354-
3057

CCN Intl., 200 Lehigh St., Geneva, NY
14456, (315) 789-4400, FAX: 315-
789-0376
Chicago, 1L (312)-321-1992

Burbank, CA 91506, (818) 846-16487 % _
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CDA, Creative Wire, Inc./Creative Ambient
Light.. Inc., 3150 Gateway Dr. Ste. 450,
Norcross. GA 30071, (800) 468-8379,
(404) 416-9881, FAX: 404-416-9096

C. L. Designs, PO. Box 590, 574 Boston
Ave., Medford, MA 02155, (617) 391-
7800, FAX: 617-391-4691

COSMIT, Corso Magenta 96, Milan, Italy I-

20123 g

GSI Control Systems Intl. Inc.. 1625 W. _-%
Crosby Rd., Ste. 100, Carroliton, FX ¥ .

75006, (214) 323-1111, FAX: ?.l‘~ P,

242-0026
CSL Lighting Mfg., Inc., ’761:)ﬁve
Hopkins, Valencia, CA 91855-3493,
(800) 642-2286. (805) 257-4135. Fyx
805-257-1554
Howell, NJ (906)-458-0753, e
Dallas. TX (214)-991-0334 **7"*T
CT. Soft Form, C.I. Executive, 10855

Church Li., Houston, Txn%a (11 3)  <2%Rte. 981 N, Latrobe, PA 15650, (800) L
781-3737; FAX: 713—465-%1} 234-2734, (412) 537-9000, FAX: 412-

CGAIEC, Inc., 3433 Lousma (.r'lﬁ(l so.  537-9003 e
delda‘ MI 49548-2299, (616) 243- -" ‘Chkdgo Metallic (Jurp 4N.)§. u; 1
2211, FAX: 616-243-2202 Y Ave., Chicago, I '3-

CALHOQK Sample Management Pinds.. < 7164, (708) 36194600 FAX: T08-563-
Emerling & Co.. 574 Weddell Br, Ste. & 4552 L,
.9, Sunnyvale, CA 94089, (80g) 422- "~ £ f’dlllq\ﬂﬂ“MD(«llQ 706-8220

2 & 5. (408) 734—46&5{}\)« T34-". ° “hg§Angeles. CA (23)-726-8600

3804 JSAtlanta, GA (404)-631-1611

California Country Trees, Mukﬁm Div. Ciwuon Mtg. Co.. Inc.. p.aq‘m 1418, TN E.
Inc., 74885 Jom Dr., Ste. 2, Palm . Eckerson Rd.. Spring Valley, NY :._J

_Dwen. CA 92260, (800) 872-1889,

© (619) 341-7884, FAX: 800-995-5533
(@mhndge Wire Cloth Co., PO. Box 309,
% Cambridge, MD 21613, (800) 638-

0660, (410) 228-3000, FAX: 410-228- "i
» 6752 4_,* o

,Bameo Lighting Inc., 3994 Grove Ave.,
= Gurnee, IL 60031, (708) 263-0025,

FAX: 708-263-6904 '?.;-

“:Cano Corp., 225 Industrial Rd., Fitchburg, .
' MA 01420, (508) 342-0953, FAX: 508~
s 342-5082 -
.CAP/Sweet's Electronic Publishing, 99
Monroe Ave. N.W,, Ste. 400, Grand
Rapids, M 19503 (800)277:0038,
(616) 454-0000, FAX: 516—4’ 140 2
Capaul Corp.. 1300 Divisi
Plainfield, 11, 60544, (800» 87&53&4 ,
(B15) 4368500, FAX; 815444 L
Caregie Fabricsy e, 110 N: Cenumj,

* Rockville Center, NY 11570, (800) 801 N. Clay'str IN 49970:4800) |
- 727@9770 mﬁ) 678-6770). FAX: 516- 068-66%5. (347) 473-6691, FAX: 317-
78-6848 1) 3 472-3548 -
nmg:o,lL " ¢ Cleator Corp., 8725%roduction Ave., San <"
Carolipa Bus »ss Furfiiture. US* Diego, C A 92121% 19) ;666850
Furniture Inds.. 1200 Surreull' High F‘\X MQ-M? =
Point, NC 27261, 8Q9) 763-0212, roleg A ( 4%90-07(3;,
(919) B84-7375. FAX:919-884-7080 20 (303)- 116
Chicago, IL, (312)-828-0508 e Chimg:o‘ilﬂﬂa— -9898 g
New York, NY (212)-683-1073 Atlanta, GA (404)-874-5172
Allanta, GA (104)-231-4347 % % = New York, NY (718)-482-8100 .
“Gold Spring Granite. 202 Thind Ave. S., .

Minneapdhs, MN (612)-339-3224
Dallas, TX (21 1)‘-(;'}4!—@)‘
Casella lu.humi\ll | Rhode Tskmid:-$an
Francisco, ./ 03, (415) 626~
9600, FAX: 41562
Los Angeles, CA )-749-1233
“ San Diego, CA (619 %7-)711 LA
. Denver, CO (303)-292-5353 .
.—,:‘bdmd F1, (305)-921-1992
%, '.;ml.mm GA (404)-266-2515
- &nnlulu HI (808)-521-8054 ¢ |

o A

o
Boston, MA (617)- e
o 2 Troy. M1 (313%699-3222
&\- Bernardsville, NJ (908)-204-9550
NewwYark, NY (212)-888-8388
. OR (503)-227-0541
AP (}mtﬂ't'(! miture Services, Inc./CFS,
200 Hudon St., New York, NY 10013,
(212) 343-2900, FAX: 212-343-2901
Cervitor Kitchens, Inc., 10775 Lower
\zusa Rd.. El Monte, CA 91731, (818)
443-0184, FAX: 818-443-0400
Chaircraft, Hickory White Furniture Co.,
Rte. 13 - 127 N., Hickory, NC 28601,
(800) 538-7177. (704) 495-8291, FAX:
704-495-866 1

10 Resear¢h glf
~,;v Stratford, CT 064977 (203) 375-5:

-mndm‘ Products & Lquipm*m./hn PO.

" Clagsloo Se.nmm{ag?» Inc.. PO Box. 487"
ol T,

-J\;, 5040, (612) 685-362! EAWW-BBQ-
9~ % et (‘mqmn Mig. Co.., lnc

ﬁelonr.ul,lm 10lf’r€hesuillbl
cago. Il (312)-943-0911 57

Challenger Lighting Co.. Inc., 2420-V E. =
Oakton St., Arlington Heights, o
60005, (708) 364-9100. wv&% ;
956-6113 g™

Chatham MIg., Iné. 312 ? & Mamion St

Ste, 302: High Point, NC 27260, (mm 4
4469, FAX: 919«»41‘;73 »
<7 TosAnggles. CA (213)-7
Chicago, I (312)-527-2600 . "'"u,
Westport,-CO (203)-&7-9&99 s
Dallas, TX (214)-741-4586 . "

High Point, XC (910)-882-3345
Grand Rapids. MI (616)-949-0110 e
a Decorative. Metal Co., 9603
foonlight Dr., Houston, TX 7]9)&'("
(713) 721-9200 « -.
%emuwl Corp..

FAX: "&hsw-azqe
Chestage Ridge Foam. Inc., PO, Box 781,

% 10077, (914) 425-6868, FAX: 914-
T 425-6868

< Box 910, 601 F
. Harrison, f\Rﬁ -()‘)ID,(I(H)N'%—
Z' 00, FAX: 501-743-1908;
maroneck, NY (914)-3¢
»,Paldllm' IL (708)-991-882%
San Leandro, CA (510)- hlﬁl&s
Dallas, TX (214)-247-8075 ¢
ClarikCorp.. 927 N. Shore Dr., La
1260044, (800) 323-9062, (7(
2280, FAX: 708-234-9001 -—
Classic @ollections Fine Art, One
St., Tevington, NY |05.¥.l (91
4‘300*3'\). QW -4828 !
Classic Hiuminations, 2743 Ninth St., 's -
< Be l‘k('kM 947[0 (1]0)84948”42
FAX: 54

=5330

Bluff,
')q',-

) )‘)I-

£ Cold Spring, MN 56320, (H00p 328~

8490 e Ay

a Iilsim-\s-
~Aegessgries Inc. Co.. M‘lwdkfm 2V
\u-ﬁ Tandaster. NY 14086, (800) 622- ..

2771, (716Tﬁﬂ4-&w 55, FAX: 7|6-684
0963

GA 91506, (800) 576'5066
" (818) 843-1200
Tnuvvu\\J (201)256-7666 .
Missis . ON )-890-0935
fhlnlnm(;o Fabries, Borden
“Rackaging & Indl. Pmdh 1280.N.
(.mng@ve Columbus, OH 43218,
(800) )2‘1\)2»0 (614) 2‘)7-2‘KWFAX
614-297-6076 -

Ve
Brewster. MA (bl% o8
Columbus, OH (800)-521-5250" 2 » .
Thybony, IL (312)-463-3005
Dallas, TX (214)-631-4655

Commercial Business Systems, PO. Box
30, Paoli, IN 47454, (800) 457-
7415, (812) 723-2791. FAX: 812-
723-3880

7/ CONTRACT DESIGN
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Gomplete Installation Sves. of PGH/NYC,

+ + Ing, (CIS), PO. Box 463, 10 Ann St.,
‘Oakment, PA 15139-0463, (412) 826-
1800, MT 412-826-1899

Con-Tech Li Conservation
o) , LTD., 3885 Commerical
< Aver,; IL 60062, (788)-
i issrssoo (800)-728-0312, FAX: 768-
R 2 p. 64)
Comcept Fabrics, Inc., 335 Commerce PL.,

andleman, NC 27317, (919) 498-
7685, FAX: 919-498-2520
Long Beach, CA (310)-404-0427
-4, <Grand Rapids, MI (616)-940-2880
ncord Products Go. Inc., 1951 S
.Broadway, Camden, NJ 081 09)
. 865-5200, FAX: 609-363-02
s Cundé'Hou% 2 Henry / S SL)'Z’M
Sah Frangisco, CA 94108¢(415) 864‘1-,
, BAX! 415-864-5373 '+,
% Mm NY (242)-489-0085,
Condiv401 American Seating Centdis Grand
s, MI 40508, (800) 748-2
» )742«;0& FAX: 616-722964¢
© Log:Angeles3CA (310)-652-6531
Washington, DE (202)-554-2450
Burlington, CA (445)-342-6588 ,ﬁ*
Chicaga, IL (312)-828-0676 '?‘
Grand Wd‘\ MI (616)-732-6774
Dallas, TX4214)-741-9804x~
New York, N¥. (212)-035/1090
Orillia, Canada. (708)-325-7052
Congoleum (.m;p.,ﬂo Box 3127, 3705
Ouakc Vlﬂyrr\ille NJ
1 1609) 5 J,oo-m 609-
a’f 3518

CafiServation Technolo ﬁ 3865
54 Commercial Ave., brook, IL
60062, (800) 728-0812, (708) 559-
5500, FAX: 708-55 n()a
% 'The Construction S ties Group. PO.
. Box 380, Muncy,-PA 17756. (T17)
546-5941, FAX: l'l_-;'AG—SIGQ
Muncy, PA (717)-546-2255
ECnmemporan Hides. 4250 Morena Blvd.,

P
-
b

612-333-9066 o 0 '
Cooper Lighting, 400 Rd.. Elk Grove
Village 1L - (708) 956-8400,

FAX: 7 3980

cin 'NJ (201)-348-1201 3

Jne., PO. Box 1991,
field, OH 44901-1991. 480052
gzﬁa‘n (419) 522-0001, n\ 419-

>

w25
3TN 5
- 3% 5224319
(¥ &neliuﬁhhiu« ‘tur S.. rnc.. 30
Pine St..Pittsburh: PA 15223, (800)
533-7722&!‘!‘2) 78|W)3;M\ 412-
_781-7840
'ﬂ'irporalo A( nueuc S(stm\y ﬁO
Bo! 5. Poughkee; NY 12603
(800) 3-:{&44;- ) 473-7738. FAX:
914-473-7803
imiture, 2417 E. 24th SL., Los
= Angeles, CA 90048, (213) 587-3101.
FAX: 213-589-2769
Craftsman Office Furniture Co., 14113 S.
McKinley Ave., Los Angeles, CA
90059, (310) 638-6118, FAX: 310-
638-4403

' X

.,.

5
“*.Cumberland Furniture, LM. Rasen & Co..

-
2

Gramer, Inc., 625 Adams St., Kansas City,
KS 66105, (800) 366-6700, (913)
621-6700, FAX: 913-621-1133

Create-A-Bed, Inc., 1119 Rogers St.,
Louisville, KY 40204, (502) 584-6725,
FAX: 502-584-6725

Creative Dimensions Co., Holiday Rambler
Corp., PO. Box 336, 1205 E. Lincoln
St.. Nappanee, IN 46530, (219) 773-
2411, FAX: 219- 77'1—7026 v

Creative Seating, NunwEnterprises, Inc..
PO. Box'#130 120 W. Grayson, Galax,
M*l-lﬁ'n (800) 497-6164, (703) 236-
6888, FAX: 703-236-9568

Crestmark Intl.. IMS, 275 Market St.,

Ste. 166, Mianeapolis. MN 55405,
(800) 346-4852, (612) 339-7592, FAX:
612-339-2014%.

Atlanta, GA (409H:587-3090
Minneapolis, Mn ¢

Atlanta, GA (404)-688-0024

Chicago, IL (312)-329-1177

High point. NC (910)-889:4767

30-20 Thomson Ave., 4th Fl., Long
Island City, NY 11101, (718).937-
6300, FAX: 718-784-3860

.

"g Cumberland Woodcraft Co., Inc., PO.

Drawer 609, 10 stover Dr., (.arllee
PA 17013, (800) 367-1884, (717) 243-
0063, FAX: 717-243-6502
Curtis Products, Ltd., 67 Toll Rd., Holland
Landing, Canada LOC, (905) 836-
7676, FAX: 905-836-6000
New York, NY (718)-482-8100
Los Angeles, CA (310)-458-1028
Chicago, IL (312)-335-0894
Boston, MA (617)-268-6903 J
Atlanta, GA (404)-874-5280 )
Custom Laminatiorisdnc., PO. Box 2066,/
932 Market St.. Person, NJ 07: »()9‘
(201), -9I74 m 201-279-6916-+
Custom Metalworks, Hc.. 34691 Wilson. -
Rdr‘»ln;,lmi(lo 11,6004 1, (708) 546-
2206, FAX: 708-546-0238
(‘uswnrﬂev)um lnc"PO Box 1779,

.

et

A : Madisou84. Sta.. Few York, N, *3:
'« 202 R 615.273.5 b 1080 B00) 70 m.,mzmﬁ- 2
2025 8KX: 619-273 gl o &
.,lm geles, CA (310)-2 ‘%’) p 2 <4 -
...8an Francisco, CA (415) o8 y ‘T",m"- 535 Patrice P1.. Galdenay
“*Pallas, TX (214)- 698-17~H§3 '33‘"(.;\19.3!;;8 (340):323-2491, FAX: 3d0-
i (,nnt&enwl Greative Sales, Incag100 AP O w"o ¥
twater Ln., Garfield, NJ 97026, | <& o 2
(201) 546-9660, FAX: 201-346-9698 5 e 2
Conwed, 275 Market SL., Ste. 463, Ingle .,,:T 4 e, oy
Mai Sq.. Minneapolis, ¥ g~
(mmss-ssﬂ.(mz» ;. D&E 0., Lid.. 6399 Netheftiat

Rll Mississauga ON, Canada £5T
1B8%905) 670-6617, FAX: %\'?-(370—

Da-Eite/Oravisual, PO, Box 137, 3100N.~
Petroit St., Warsaw. IN 46581-0137,

-

A (404)-346-1600 & g ) 622-3737:(219) 2 763-’8191 FAX:
Crand P ie, TX (214)-647-9 184 .,-.- 19-267-7804.
#: La Palma, GA'(714)-522-7171 5 g Dal, I('(r‘_orp /1834 Haw ‘!9 Dalfa, %
otal of Chicagh, 2001 S. Calumes AV STX 75247, (800) 9338453, (B 4) 3
icago, 1L 60616-1499, (800) 621- S1ALLFAX214-309-4100 "o
‘312’122,)_ %‘“22) )\ I)Ibiel}-f're.mons Ing:, 24 East St.,
- * Eolurabus, OH:A322 mzr- :
'“ T._o : orponw&atlm, Inc.. Ceptercore ~;7‘ r (:qmo? ‘(:'W’a7 X:6 "‘”7”’,_.,

nds., 2402 Shore Dr.,
. (B00) 334~

Dar/Ranagni
,:Hléh Polnltpfle(‘

7891, FAX: 910-43%

& 3
& Data One, Inc.. 5420 Southera Ave., Ste.
“\ 106, Indianapolis, IN 46241, (800)

Beter Danke & Associates Inc.. 7492 F Old

< \lemldvr Ferry Rd., Clinton, MD

‘3 40‘7 5. (800) 882-5300, (301) 868-

R 5550, FAX: 301-868-9143

¥ Aulanta, GA (404)-841-9261
Portland, OR (503)-228-4040
Vancouver BC (604)-683-7696
Denver. CO (303)-744-3200
San Francisco, CA (415)-864-1700
Pontiac. MI (810)-334-4600
Kansas City, MO (816)-531-7661
Charlotte, NC (704)-365-1040
Westwood, NJ (201)-358-8333
Bronx, NY (718)-992-8914
Phoenixville, PA (610)-935-6957
Miami, F1. (305)-669-8995

Dansk Lights, Inc., 2000 N. Dixie Hwy.,
Fort Lauderdale, FL. 33305, (303)
565-0003, FAX: 305-565-0008

<
.

4

,;:P—Oﬁb-l (317) ’urzﬁm FAX: 317-
24

Datum Filing S\sl;cnm Inc.. 915 I’-nrum

R...York, PA 17404, (800) 828-8018.
Y447 764-6350, FAX: 717-7610856
Davis. Inds.. Inc.. 2401 S.

" College b, High'Point, NG 27261,

(‘)ll’)) 889-2000, 2& : 910-889-0031
)p..a Rubbermald Co., 1047 Ardmore
AV Trasen AL 60143, (800) 397-

. (708) 250-7200, FAX: 708-250-

D.l

7225

Dazor Mfg. Corp.. 4483 Duncan Ave.,
Saint Louis, MO 63110, (800) 349-
0103, (314) 652-2400, FAX: 314-652-
2069

Decorators Walk, 245 New Town Rd.,
Plainview, NY 11803, (516) 249-3100,
FAX: 516-249-9585
\tlanta. GA (404)-261-7769
Boston, MA (617)-451-2464
Chicago, IL (312)-329-1510
Dallas, TX (214)-742-5354
Denver, CO (303)-778-9255
Houston, TX (713)-629-6340
Los Angeles, CA (310)-659-2407
Miami, FL (305)-576-0234
New York. NY (212)-319-7100
Philadelphia, PA (215)-567- soed
San Diego. CA (619)-457-4736
San Francisco, CA (415)-626-9400

Deepa Textiles, 333 BryaatSt., Ste. 160,
San Franeisco, CA 94107, (800) 833-
3789, (415) 6214171, FAX: 415-621-
2740 .
New York,"NY (212)-343-0491
Chicago? IL (312)-527-4774
Washington D.C. (202)-223-3372
Atlanta, GA (404)-261-9180
Los Angeles. CA (310)-451-6231

Deleo Assocs., Inc.. PO Box 423, 55 Old
Field Point Rd., Greenwich, CT 06836~
0423, (800) 243-8528. (203) 661-
5101, FAX: 203-661-9829

Denstor Mobile Storage Sys., Inc., 24715
Crestview CL., Farmington Hills, M1
48335, (800) 521-9334, (810) 473~
9211, FAX: 810-473-2943

Design Lighting Prods, Co.. 737 W. Second
Ave., Mesa, AZ 85210, (800) 843-
1602, (602) 464-8366, FAX: 800-826-
2317

Design Options by Atlantic, 4507 W. Alva
Ave.. Tampa. FL 33614, (800) 877-
3274. (813) 874-6989, FAX: 813-875-
5868

Design Resource Group, Inc., 1144 Quaker
Sl., Dallas, TX 75207, (214) 634-
7350, FAX: 214-634-0548

Dasleex Fabrics, Inc., 56-08 37th Ave

oodside,.

»

e

11377, (800) 797-4949/"

Detex Corp., 302 Detex Dr., New
Braunfels, TX 78130, (800) 729-3839,
(210) 629-2900, FAX: 210-620-6711

Deutsch, Inc., 31 E. 32nd St., New York,
NY 10016, (800) -4550. (212)
683-8746, FAX: 212-545-9877

Dimensional Plastics Corp., 1065 E. 26th
St.. Hialeah, FL 33013, (800) 833-
2888, (305) 691-5961, FAX: 305-691-
0455

Co., 960 N, La Brea. Los Angeles,
K38, (800) 635-3523, (213)
882-6614, FAX: 213-882-6624

The Display & Q,\hllm Source, 11420
Ferrell Dr."Ste. 307, Dallas, TX
75234, (’H)-B(»'—)-(NMO FAX: 214-
432-9105

Dixie Mfg. Co., P®. Box 59, 110 Colley
Ave., \orfulk VA 23510, (800) 868-
H'H (804) 625-82561, FAX: 804-627-
4589

Domtar Decg ré;i\ e Panels, Inc., Domtar.
Inc.. 395'De Maisonneuve W..

Montpegal. PC, Canada H3C 3M1, (514)
8485100, FAX: 514-848-6740
Hudh\lll(' ON (705)-789-9683
Norcross, GA (404)-368-2330
Albany, OR (503)-928-1942

BDouglass Industries, Inc.. PO. Box 701,

7 412 Boston Ave., Egg Harbor, NJ

2 08215, (800) 642-9169. (609) 965-
6030, FAX: 609-965-7271

Dow USA-Floor Covering Industry Center,
2864 N. Dug Gap, Dalton, GA 30720,
(800) 847-421427 (706) 277-1133, FAX:
706-277-1094"

Clty of Industry, CA {818)-810-8050
o Atlanta, GA (404)-39de4 141
- Rolling Meadows, 1L, )-228-2700
M. Laurel, NJ (609)-2%3-3508

Saddiebrook, NJ (609)-273-3508
Dunbar Style, Design International

nmmm.aoo\ Frankfin, Chicago,
”IL()()M'O mmm
WOMI 6)-399-8800

Du ()lldill(' A‘m'ﬂ, fg. Corp., 303 Dodge
. St., Kewauned: \M 54216-0056, (414)
=388- mn FAX: 414-388-3790
Durable ( Jorpz PO. Box 290. 75 N.
MPleasapt'St., Norwalk, OH 44857,
(800} 537-1603, (419) 668-8138, FAX:
T B00-537-6287 4 0

'bw%%pmmm Carpet, P. o Box 339,

n, GA 30722, 3
(706) 226-4651, F 06-226-3823
CA (310)652-5500

Dalas. (214)-742-6080

New York, NY (212)-752-2520

Durkan is the total-carpet source for all

contract desg ‘tategories. Durkan
mar% rpets offer the latest

textures,and the finest tufting and

acking technology for offices, health

++=care facilities, education and recreation

(718) 335-8000, FAX: 718-538-2299 Carpets are the industry’s premier
Afianta, GA 5-3839 carpets for hospitality,
Boston, MA (800)-767-3839 and health care
\Chadmrm al . 42)
M 1L (800)-736- Daniel C, Duross, Lid., 5-7 N. Melcher St.,
Cinci ‘|. OH (800) 3839 _lnl'lllsltlwn }\"I’l)‘)) ({"100)}” 3- ”
“,_Dallas, TX (800)- ;3-_3_‘ (518) 762-1910, FAX: 518-762-
Dania, FL (800)-726-3839 D\\\';'.r‘lj'l:‘mhu'ls(’m V. C:
) s Corp.. 418 N. Calumet
w %&zggz)” Ave., Michigan City 360, (800)
348-8508, (219) 874-5236. FAX: 219~
Hartford, CT (800)-237-2362 u7.1.2;;23 - R

Honnlulu HI (800)-736-2006
Houston, TX (800)-736- 2009
(See advamm

Designer Moulding, 69 l(l l'n ~ilun Hwy..
Louisville, KY 40219, (800) 634-0032,
(502) 969-3980. FAX: 502-968-4269

Designplan Lighting Ltd. Wealdstone Rd.
Kimpton Ind. Estate Sutton Surrey
SM3 9RW

Designplan Lighting Inc., 1225 State Rte.
12, Ste. 2, Frenchtown, NJ 08825,
(908) 996-7710, FAX: 908-996-7042

Dynasound, Inc., 6439 Atlantic Blivd..
Noreross, GA 30071, (800) 989-6275,
(404) 242-8176, FAX: 404-242-8858

o

ERG Intl., 361 N. Bernoulli Cir., Oxnard, CA
93030, (800) 446-1186, (805) 981-
9978, FAX: 805-981-9878
Chicago, IL (312)-527-5320
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San Francisco, CA (415)-789-0070
Atlanta, GA (404)-458-8900
Herndon, VA (703)-478-0216
Boston, MA (617)-439-3095

(See advertisement p. 13 & 15)

ESSI Accoustical Prod. Co., 11740 Berea
Rd.. Cleveland, OH 44111, (216) 251~
7888, FAX: 216-251-9933

EST Co.. Leggelt & Platt, Inc., 1600 Tth
\ve.. Grafton, W1 53024-2333. (414)
377-3270, FAX: 414-375-7T740

Eagle Plywood & Door Mfrs., Inc., 450
Oak Tree Ave., South Plainfield, NJ
07080, (B00) 524-26G57, (908) 668~
1460, FAX: 908-668-4317

F)

FDL Inc./Flair Designs. Lud., PO. Box 606,

1216 Appletree Ln., kokomo, IN

46903, (317) 452-6000, FAX: 317-

452-5882

Southern Metal Industries, PO, Box

219, Ringgold, GA 30736, (B00) 241-

5246, (706) 935-4024, FAX: 706-935-

6854

ER. Systems Intl., 1060 Meyerside Dr.,
Unit 8 & 9, Missassauga ON, Canada
LT 154, (905) 670-7990, FAX: 905-
670-8004

FEL

Foutain Lakes, NJ (201)-263-1771
Cincinati, OH (513)-474-3030
Forbo International SA CH-8193 Eglison
Zurich
Forbo Industries, Inc..

Gem Industries, Inc., PO, Box 610, B
Toccoa, GA 30577, (T06) 886-84;31, o
FAX: 706-886-5119 - o

GenCorp Polymer Prods Fabricated 5

PO. Box 667, Plastics, 1722 Indian Wood Cir., Ste.

Auburn, NY (315)-252-2424
. Contract, I Schumacher & Co.. 79
Madison Ave.. New York. NY 10016,
(800) 523-1200, (212) 213-7732, FAX:
212-213-7734
Fabrica Intl., 2801 Pullman St.. Santa
A‘al!,(.,‘\ 92705, (800) 854-0357,
}l 14 2617181, FAX: 714-250-9035
dnolulu,’ Hlm 321-8955
F'll)l‘k:ul Contract, Fahricut, Inc.,
SL,. Tulsa, OKS74145-4895, (800)
9905583, (018)622-7700, FAX: 918-
SOb5-1177 %~

Teddy & Arthur Edelman, Ltd., PO. Box
110, 28 Hawleyville Rd.. Hawlewville,
CT 06440-0110, (203) 426-3611, FAX:
203-426-3840
New York. NY (212)-751-3339
Chicago, IL (312)-661-1900
San Francisco, CA (415)-431-1465
Los Angeles, CA (310)-657-6060
Dania. FL (305)-920-7077
Atlanta, GA (404)-842-0760
Beachwood, OH (216)-831-7797
Washington, DC (202)-479-2724
Dallas, TX (214)-742-6501
Houston, TX (713)-961-7886

E

1721

9303 E.

Falcon Products, ln: 9387 Dielman

AR Y

M983132

Humboldt Ind. Pk., Hazleton, PA A, Mauniee, OH 43537, (419) 891- 2
18201, (800) 842-7839, (717) 459- Lom FAX: 419-891-44 .
0771, FAX: 717-450-0263 L Atlanta, GA (404)-9 b-a“ Ll
Allanta, GA (800)-241-8508 ' Chicago."lL (708)-285-1155 ., "‘;‘.,,
Cerritos, CA (800)-526-1627 o> New York, NY (201 )—525—5(]38 e
Chicago, IL (800)-227-1937 oy Dallas, TX (214)-960-6618 °, -
New York, NY (800)-223-6223 - = 0 St. Louis, MO (314)-842-1990 )
Formglas Interiors, Inc., 250 elte Rd., Ml.nuLll'. (305)-592-3220 w1
Unit 4, Concord ON, Canada LAK 2G6, 7 __fampa, FL (818)-621-6021. e
(905) 669-5111, FAX: J(ﬁ-GSQ-SMB’% ' Los Angeles, CA (213)-583-¢ 3“"
Forum Contract Carpet, 3358 Carpet * Chicago, IL (708)-673-6435 9
Capital Dr.. Dalton; GA 30%22. (8001 *¢ GenCorp Polymer Products! \ﬂi;\

7)2-()‘)()’ (706) 277- W.Fy 706- Fp

277-3355 -

Frankel Assocs., Inc., 1948 TroutmasSt.,
Ridgewood; NY 11385, (800221~
4670, (718) 386-2455, Fw 718-086-
3186 - -
Chicage, 1L (700)- 744-,21 10

+Aeneral Electric, 1975 Noble Rd.,
= Cleveland, OH 441122216) 3
“Genon Wallcovering;GenCorp

Plaza, Ste. 2 ensdck, NJ

07601, (2 mm ‘g
()«tnw;l%?\ Services, 135 E. 144th %
8t., Bronx, NY 10451, (718) 665- a
9200, FAX: 718-665-9672 o

<

Los Angeles, CA HIO)-a':'?-lB;&B o
Ilm.gon TX (713)-463-4659 - £ Products, ThrecUniversity P!u.a
Washington, \‘\(7()'3)-9-14-4165 I" Hackensack, '\F()?ﬁ)l (201) 489-
I"mn(‘ll Reflection, Inc., 820.S. Robertson "~ <0100, KAK*201-489-1354
“ TBlvd.. Los Angeles, CAD003S, (800) - r.m gL, Inc., 459 SZCalhoun, Fort
421-4404, (310) 609—(&)0 : 310- orth, TX 7(1]04 (8,{7) 921-5331,

Westwood. NJ (201)-358-8333
Denver, CO (303)-744-1676

Edward Fields Inc., 232 E. 59th St., New
York. NY 10022, (212) 310-0400
Chicago. IL (312)-644-0401
Dallas. TX (214)-741-4215
Houston, TX (713)-877-8432.
Los Angeles, CA (310)-65246800

.-

Dania, FL (303)-923-1888 a5

Philadelphia, PA (215)-561-3646
San Francisco, CA«(415)-431-4373
Washington D.C£202)-484-7030
Boston. MA (617)-451-7787

EKitta, PO. Box 140172, Austin, TN 78714,
(512) 928-4700, FAX: 512-928-8004
Chicago, IL (312)-527-0557

ELA Company, 17891 Arenth Ave., City of
Industry. CA 91748, (800) 423-6561,
(818) 965-0821, FAX: 818-965-9494

Elkhart Door. Inc.. 1515 4eininger St.,
Elkhart, IN 49091, (866) 348-7559,
(219) 294-5428. FAX: 219:522-1881

Elliptipar. Inc., 114 Orange Ave.. Wesl
Haven. CT 06516, (203) 931 4156.
FAX: 203-931-4464

Emerling & Co.. CALHOOK, 574 \\«-(I(Ivll
Dr., Ste. 9, Sunnyvale, CA 94089,
(800) 422-4665, (108) 734-4665, FAX:
408-734-3804

W?s

-9200 FAX:

'3000 (513) 761
0043
Fantagy ndﬂnns in \lvl.ll, I’O Box 3283,

Riverside, CA 92519-3283, (909) 681-
7458, FAX: 909-681-724

Fauljl@ss Caster Div., Bahgolk Inds., Inc.,

421 N. Garvin St.. Bvansville, IN

47711-4687, (800) 322-7359, «8!"’)
425-1011, FAX: 800-322-93:

Fiberesin Industries Inc., PO Iiu\ 88,
Oconomowoe, WI 53066, (414) 567-
4427, FAX: 414-567-4814:»

Fiberglass Specialties, Inc., 4401 Eastern
Ave., Baltimore, \II)ZMZ! (110)
675-2121 .

Ficks Reed. 4900 Charlemar Dr.,
Cincinnati, QF 45227, (513) 561-
2100, FAX: 513-561-1135

550 Design, 1238 S. Ashland Ave.,,

<~ Chicago, 1L 60608, (312) 733-6777,
FAX: 312-733-3083

Fixtures Furniture, 1642 Grystal, Kansas

)13-161-

652-8494 FAX: 817-927-8655 1
Carl Freudenberg Postfach 136.') Weinheim :_ Golden Valley, MN (61 2)-546-9000 -
_D-69465 < Atlanta, GA (104)-256-3462 pae®
Freudenberg Building Systems, Inc., Nora .\ Bethesda, MD (301)-652-0084
* Rubber Flooring, 94 Glenn St., <%= Cincinnati, OH (513)-321-3340
Lawrence, MA 01843, (B00) 332- ¥ " Houston, TX (713)-324-9991
6672, (508) 689-0530, FAX: 508-688- ’f v ! Centerville, UE-1881)-299-1095
s 4087 #7 T Newtawn, CT (203)-270- 1686
7 Londonberry, NH (603)-437-5754 £ N York, NY (212)-353-1 0
Cincinati, OH (513)-232-9666 Pontiac, M1 (810)-334-46(
Marietta, GA (404)-973-6169 West Peabody. MA (508)-: )i‘.}l?‘)ﬁ
San Francisco, CA (415)-821-6672 - Honolulu, HI (808)-395-66651
’l-‘nu-llch Leather Craft Co., Inc., 63-20 Gancord, NG (704)-786- 1282 7
% Austin St., Rego Park, NY 11374, Gilford Wallcovering, Inc., 234 \plﬁu.ht

-

-

oMU G \PA Zon Aty City, MO 64 126:4800) 821-3500,
EMU Group SPA Zona Industriale 816) 241-4500, FAX. 816+; )“ 9941

Marsciano (P() 06055 P
EMU/Meeting Intl.. Inc.. PO. Box 6471, = Chicago. Il (312)-6¢ 5-0665" € .

Bridgeport, CT 06606, (203) 384~ v Los Angeles, C \(il(l)-h)‘)-&l()"

o New York, NY (718)-729-3399
8573, FAX: 203-384-8691
Envel Design Corp., 5740 Corsa Ave., lnll Flex-Y-Plan Inds.. Inc., PO. Box CC. 6960

estink W. Ridge Rd., Fairview, PA 16415,
stlake Village, CA 91362 e R | 5.
oo, i) 4 (800) 458-0552, (B14) 474-1565, FAX:

W' 225 S. mm M Mm.ﬂ- 814—474-2129 - L ’
60506, (800) 323-0801, (708) 859- e

Anchorage. AK (907)-258-3;
Phoenix, AZ (602)-437-900):

(8B00) 632-2228, (718) 897-7000, FAX: Jeflersonville, IN 47130, (800) 852- o
718-275-5057 )I'ﬁ (812) 288-7900, FAX: W
Fuller Contract AceesSaries.’ Cloie 64 &
Seaview BIvd.. Port Washingtdh, NY \mmu%mm»-a,z 3454
11050, (800) 847-411Z, (5161625 KY (800)-852-3454
+ 1350, F.‘\\Aﬁlﬁ-li'.’:')-l. >0 p b}mb’l'l‘"l'r lding Ltd. (‘H—4‘IJJ\ BT ¥
‘ bt TR ARy A Buelzbam
» powee ; b m}hﬂ‘gerom& 2, .inbﬁtcr
= > Holding, Ltk SWitzerland, PO. W
¥ 1476, T860 Hyy. 70 W.. Smithfield,
(.I"' [fice mmum\-" b().'i:')be\ ille Dr.. NC 27577, (808) 849-0545. (919)
|||I‘|L'ld, OH 44406, (B00) §24-9751, 934-05645, FAX:919-934-7765 "
(216) 588:7799, FAX: 216-533-8251 Glaro, Inc.. 735 Old Willets Path...
New York, NY Hauppauge, N 1 (Z88:4516) 234-
EIK Grove Viflage, M- l{ql‘\a\.ﬁ\!ﬁ-ﬂ(ﬁ’ﬁ)l() :
Gallifin, TN “7#°Q _om, & _gmlk ifwor Craft Inds.: nCROT Boke
Chicago. 1L ;o 516, 2114 Haggerty Rd., Walled Lake.-

s Naomi GateWall Systems, )Wam SL.

St 1916, New York NY 10044 (213 =
S Atlanta, GA (800)-999-1162

MI 48390, (800) 521-2200, (810) 624—
5050, FAX: 810-624-6988 , -

421-21 18, FAX: 212-486-7644
Gammapar£The Apg Radl nt Glasspec Assoc. Lid., 10344 S.W 18 a
Energy Cornps, PO, Box 289, Wi" ..\ - SL., Miami, FL 33157. 800):3

#.  Dr., Forest, VAR .nl 0888, W—HJK\ 30 32-

5667. (804) ,25».)2“7*($m Lig: e et

7437

8216
The Glidden Co., ICI PamLs,:!)_’- l-u('M

1000, FAX: 708-859-3255 = d 2 Garcy/SLP. 209 Kirby Roﬁa‘ mmand’m Ave Clevi \d OH 44115, (216)
les, CA.(310)-028- . -
(See advertisement p. 27) = :{";:&;.0 e e ).jllfﬂa" "y % 3T148, (800) 221-T918(615) 3255, 344-8216, PAX: 216-344-8883
Ergo Systems, Inc., 224 Pitkin St., Easl Denver, COL(303)-29 : Y 9'».! FAX: 615-325-772]- L Cleveland, UH.(-’MG)- h) 21 £ M 2
Hartford, CT 06108, (203) 282-0767, Washington. DV@[&UT)‘-SI&U"OO 215 "(.mmllk- MI (616)-754-8130 « Wyomissing, PA {215)-378-8500"

FAX: 203-289-2386 »
Essex Commercial Wallcovering, Gene nml-
Polymer Products. Three University
Plaza, Hackensack, NJ 07601, (201)

489-0100
Executive Furniture, Inc..

Atlanta. GA (404)-262-1 166
Chicago, 1L (312)-66.1; 1820
St. Paul. MN (612)
St. Lotts, MO, (814)-279-2160
Detroit, M1 (313)-874-1799

2.

B

PO. Box 167,

4611 S. 400 West, Huntingburg, IN H(_\il_‘\l\(:; :lw::m‘:’()l’% ¢ 89, Libert
47542, (800) 221-7469, (812) 683- "SC 20657-0089, (BOONBA3-5304,
e (803) B43-3104. FAX: 803-843-0318
“hicago. IL Fong Bros. Co., 5731 S. Alameda St.. Los

Executive Office Concepts, Inc., 1705
Anderson Ave., Compton, CA 90220,
(800) 421-5927, (310) 537-1657, FAX:
310-603-9100
San Francisco, CA (4115)-864-1115
Chicago, IL (312)-645-0042

Angeles, CA 90058, (213)58
FAX: 213-383-8650 - ¢

Forbo Industries, Inc., 385 Lalleur Ave.,,
LaSalle 1’0, Canada H8R 3H7, (800)
361-8712, (514) 366-2710, IF'AX: 514-
363-0903

583-6481.

-J0gea%d - 7

Nlelln\e Park, IL (708)-345-2500
ﬂardtn Grove, C \(7I4)~8‘M—1()9|§
(..:ry@n Lid., 512 8.4
hﬂadv!phld P 19147, (217 )] 629-
~~ 2 1700, FAX: 215-592-8441

2234, (216) 759-2234. FAX: 216-759-
0811
sparks, NV (702)-355-2234

Arnold Geisler Furn. Fabricators, 609
Chancellor Ave., lrvington, NJ 07111,
(201) 375-3344. FAX: 201-375-6024

h ~Global Speci
“4 Chaska, N m&

27 Camollten, TX (213)-416-1420 -,
* Oukbrook, 1°(708)-573-87 10‘ s
Atlanta, GA (404)-641-5940 7.
123 Gt)lumhln CL N
55318 (800) 964-6727.

*Garrett, Leather Corp., 1865 Kenmore 612) 418-6566, FAX: 612-448-2613
“ Ave., Kenmore, NY 14217, (800) 342- Grahl Industries Inc, 1 Grahl Dr,
& + T738:4716) 871-1892, FAX: 716-871- Coldwater, Mi49036. (517) 27‘)-%0! 1.
a 1899 FAX: 800-472-4307
Gasser Chair Co., Inc.. 4136 Logan Way, Gregson Furniture Inds=P6, N _lzﬁ.l).
Youngstown, OH 44505, (800) 323- 206 E. Frazier Ave., LibeteNCe -

27298, (910) 622-2201. FAX: 910-
622-5000

Grey Watkins, Ltd.. 979 Third Ave., New
York, NY 10021, (212) 371-2333, FAX:
212-371-2358
Atlanta, GA (404)-237-5079
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i
&Y . Iumn ON (416)-921-33¢ NY 13401, l&ln)ﬁT)-ZlHl) l*-\\ﬁl 5. &= T¥4
ey Waslfington, D.C. (202)-479-2724 e 245-2884 g o
Groslilex S.AR.L. 01107 Ovonnax Cedex Hardwood ood & Veneer Assn.. PO.
(yonnax BoX. . . Reston, VA 22i
Grosfiftx Contract, Old West Penn. Ave., 435-2900. FAX: 703-135-25!
Rebésonia, PA 19561, (800) 52 Harmony Intle Corp., 3337 Kraft Ave. SE,
e JIBh (610) 6935835, FAX: (11(! ()‘) 3- Grand Rapids. M1 49512, (616) 949-
82 54 6342, FAX: 616-949-1102
arkham, ON (416)-94 7()7’12":~ Harris-Tarketl, Inc5.2225 Eddie Williams
: Gros Stabil Corp., PO. Box'368, 333 Race Rd.. Johnson City, TN 37605, (800)
P Sti, Coldwater, M1 49036, (517) 279 842-7816, (615) QZB-H.!.’ FAX: 615-
S, #8040, FAX; 517-278-552° w 928-9445
(amnp Four Furnitgre, Inc., 2)35 Gonnell- | Haskell of Pittsburgh, ln(‘:.HI Haskell
*. Gl "Toronto O (‘dnddu M8Z 118, Ln., Verona, PA 15147, (800) 334-
AT6)251- nzgw( 416—2"1- % 8888
6. k. ‘Haworth, Inc., One Haworth Ctr., Holland,
, Giitdetg Gallery |[V£BU'II('H[ Rvpl;cas PO, M1 49423-9576, (616) 393-3000, FAX:
--,-‘?' Box.66, Legaey Lane, Aspers. PA 1 616-393-3420 L >
3 17300, (717) 6776146, FAX: 717- ¢
677-4314 R Atlanta, GA (404)-841-3550
The Gunlocke Co.. HON Imluslnes,@hc Boston, MA (617)-261-0440
(.unlmt&lﬂ Wayland. NY 14572, , IL (312)-644-3983
(716) 728- 111 FAX: noazmm MI (313)-352-7800
P New York, NY (212)-977-5350
e (See advertisement p. 11)
-l Haydock Caster Co.. 7500 N. Caldwell
A Ave., Niles, 1L, 60714-3896, (708)
HAG & ﬂ‘ldlmf Nansgns uf 12 PO. Box 647-0022, FAX: 708-647-0030
5055, Majorstua NW3a4 Osio3 Headway Trade Fairs, Lid., 907 Great
.;.-I‘H(. .. 108 Landmark DI, Greensboro, Eagle Centre, . 23 Harbour Rd.
o NG 27400, (800) 334-4839, (910) Wanchai, Hono®ong , (852) 827- .
3 668-9544, FAX: 9104668-7331 5121, FAX: saym-wm '
5 Chicago, IL (312)-321-0761 Hercules, Ine”, Hercules Plaza, .
% San Francisco. (4 (510)-829-4032 Wiltrington. DI 18894, (302) 594-
Boston, MA (617§8527-6244 5000
= Denver, CO (303)- 515 Norctoss, GA 404)-447-9120
% New York, NY (212)< 300 HermanMiller_lge_. 835°E. Main Ave.
&S Sales, Inc., %o\nlmune Way, Zewland. M1 19464 (616)-654- 3“*)'
"k Cerrito: #m 90701, (.H!) 404—4‘)4% 800-851-1196 ) e »
FAXBT0-104-5271  “eeis, Calgary. Alberta (403) zm-dwl :’
rboilml MA (508)-520-67 )-!0 B 72 Montreal, Quebeg (514) 262-T485
_ BDL, 46 Mill Plain Rd.. Danbugy. CT “Torofto. Ontario (416) 366-3300
06811, (800) 431-1904, (2052) 743- A7 Atlama, GAE04) 552-5600
B161, FAX: 203-797-1528 3 A7 BostowrMA (617)7427220
Marienville, PA % .-‘v‘ Chicago, 1L (312) 527-5730 %
HEWIGmbh Arolsen 34454 ‘w400 “Dallas, TX (817) 545-3122
HEWI, Iig., 2851 Old Tree Dr.. Lahcaster, Defroit. ME313) 540-6115 %
PA 17603, (717) 293- HHE\,FU-' Grandville; M1 (616)654-3300"
293-3270 Houston, TX (713) 627-7670
HLF Furniire. Inc.. 44&&‘% Born Rd., Indigmapolis, IN (317) 578- (gs’
Bellevilie, M1 1&”&‘1!4‘) (313) 697- Ivine. CA (714) 975-8700.
3000. FAX: 348-697-3008 Kansas City. KS @13) 4518223
. Hafele AmericaCo., 3901 Cheyenrg Dr., Long Island City,NY (718) 705-7570
. \ NC 27263, (800) 3381873, « [os Angeles, CA.(310) 6597600
% 88952322, FAX: 919-43 18831 #7  Kgiami FL, (305) 577- 3738 -
b 2, Arlington Heights, IL, (708)-36-£3038™ Minneapolis, MN (612) 820-44303
&, wLarson, CAR310)-604-8125 " & New York, N¥(212)951-3608.
ronto, ON:(416)-564-9830 ,-ﬂ.m-]',ma PA (215) 568-1103
3 ualwn ‘:;"d:mé"l“‘{'z;w L ! Phoenix, AZ (602) 955-3779
-y nd Ay et = Raleighy NC (934) 7747009,
f\&-mmwlk- MN BBYT6, (BOO] _ «%2San I‘g‘mn« jsto. €A (4157 433- 5000 4.
;-m ‘~ (PO7) 583-4235. H\ V7-033- 0" <2 Santa Clard CA (408) 727 9517 R
W o Seattle: WA (206) 386-8960
4 "'AW.*DM MN rmz»-n\mzw = f St Loiits. MO (314) 621-0565
[ “ EEHale Mig. Co., 630 W. Gerptém St., Washinglon, DC (202) 342-3840

e =

La PatmacCX (714)-522-7171
e, Mﬂﬁfm Adams Imports Ltd., 104 West
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Harbor Universal, Inc.. 1900 Marina Blvd,,
San Leandro, CA 94577, (510) 352-
2100, FAX: 510-357-8704
Los Angeles, CA (310)-246-3990

Boston, MA (617)-451-7787
Chicago, 11 (800)-747-6425
Dalfas, TX (214)-651-0510
Dania, F1. (305)-920-7077

Denver, CO (303)-298-7035 Harbour House Bar Crafting, 737 Canal
Houston, TX (713)-623-4670, St.. Bldg. 16, Stamford, CT 06902,
WIIg,'(‘IP‘i CA (310)-855-1222 (203) 348-6906. FAX: 203-348-6190
‘$an Francisco, CA (417 x)-864-?"5ﬂ Harden Furn.. Contract Div., PO. Box 2,

_ Seattle, WA (206)-661-9290 One Mill Pond Way, McConnellsville,

Herkimer, NY 13350, (800) 873-4253.
(315) 866-4250, EAX: 315-866-6417
Halo Lighting, l.popf'rugpmu, 200 Busse =

< Rd., EIK (.Muul.u,-q, Il 668007, (708)
= #956-8400, FAX: " 208-806-3980+
Secgucus, NJ (201)-348-4204
Atlanta, GA (404)-, é.pkmm
Grand Praivie, TX'(214)-647-9131

1es Leather Corp., 45 W. 34th St.,

New York, NY 10001, (212) 947-1153,

FAX: 212-967-2701

Hettich Intl. Kirchlengern

Hettich America L.P, 1607 Anaconda Rd.,
Harrisonville, MO 64701-0489, (800)
TT7-1772. (816) 887-3456, FAX: 816-
887-2228
Charlotte, NC

Hexacomb, 75 Tri-State International,

Lincolnshire, 1L 60069-4459, (800)

835-1357. (708) 317-1991, FAX: 708-

317-0007

North Haven. CT (203)-288-7722

Roswell, GA (404)-518-7540

Irving, TX (214)-580-3499

o

10th SL., New York, NY 10018, (212)
221-0800, FAX: 212-869-8971

Hamilton Sorter Co., Inc., 3158
Production Dr., Fairfield, OH 45014,
(800) 543-1603, (513) 870-4400, FAX:
800-543-3070

LI

. O

Innerface Architectural Signage, Inc.,
5320 Wehb Pkwy.. Lilburn. GA 30247,

(B00) 495-4796, (404) 921-5566, FAX:

404-279-1327

Thousand Oaks, CA (805)-492-3640

\anl@m pring, CA (310)-944-0052
, AMattesan, 11 (T08);747-8696
JHizh Point Furniture Ind$<4nc., PO. Box
2063, High Point., NC 27261-2063,
(800) 447-3462, (910) 43.! 7101, FAX:

L 910-434- I‘)(-I wait Innerpace Inc.. 4030 E. Main, Spokane,
numm 3+ Cedar | Rapids, I\ WA 99202, (800) 444-8402. (509)
Hill-Rom. 106Y Sim Rd. 46 E., Batesville, 534-8402, FAX: 509-534-8882

Institutional Products Corp., PO. Box
406. Muskego, W1 53150, (800) 543-
"W 729, (414) 679-1707, FAX: 414-
6704127
Integrity AV Designs, 1859 Old Mill Rd..
Bethleheny, PA 18017, (215) 974-
9838, FAX215-974- ‘Mnﬁ
Interceramic, USA., Intere
Croshy, Ste, -uo (¢
750006, I!M)(l)rllll)-ﬂ
0703, FAX: 214-2
Interface Flooring Sys s, Inc.,
Intertace, fe., PO. Box 1503,
Orchard HHl Rd., La Grange, GA
30241, B00) 336-0225, (706) 882-
1891, FAX: 706-882-0500
Newsfork, NY (212)-686-8284
Wadhington, DG (202)-863-0020
Houston, TX (713)-623-0717
Atlanta, GA (104)-956-8660
4 City of Industry, CA (310)-692-5151
Horton Automatics, Overhiead Door Corp.. < “Interfinish, 9901 S. 6th Ave.. Bridgeview,
4242 Baldwin Bivd.. Corpus Christi. =° 1L 60455, (800) 560-5758. FAX: 800-
TX 78405-3399. (800) 531-3111, 560-5759
(512) 888-5591, FAX: 512-888-( Intergraph Corp., CR2902, Huntsville, Al
Hospitality Art/Art Spectrum, 425 Fyﬂlh 35894-0001, (800) 345-4856. (205)
St Ste, 32C, New York, NY. 10022, 730-2000, FAX: 205-730-9550
(212) 593-1812, FAX: 212-980-4458 Interior Showplace, Lid,, 1020 Auahi St.,
Saugertiss, NY (914)-246-3669 Bldg: 6, Honolulu, I#96814, (808)
Clemmons; NC (910)-766-7311 524-5420, FAX: 808-538-8324

IN 47006, (800) 445-3730. (812) 934-
"TTO0, FAX: 812- 0318189 "N
Hitcheoek-Chair. Go. Lid.. Greenwoods
sIndustrialPk.. Rté.219, New Hartford,
{l CT 06057, 1203) TdH-UIAH. FAX: 203-
*3879-7596 ¥
HoboRen-Wood filoors, 70 Demarest D,
Wayne, NJ 07470, (B00) 222-1068,
(201) 694-2888, FAN: 201-694-6885
Watervliet, NY (518)-274-0274
Stoughton, MA (617)-341-2881
Oakville, CT (203)-274-5476
Hoechst Celanese Corp.. Three Park Ave..
New York, NY 10016, (212) 251-8091,
FAX: 212-251-8011
Holland Industries, Inc., 1401 Industrial
Park Dr.. Huntingburg, IN 47542,
(B12) 683-5011, FAX: 812-683-2606
Hoover Systems, Inc., 12118 Corporare
Dr., Dallas, TX 75228, (800) 2132
5848, I'AX: 214-279-5082

Hospitality Designs Garpets, Shaw - Itermetro Inds. Corp.. 634 N,
Industries Inc.. PO. Box 2128, Dalton, Washington St.. Wil arre, PA
GA 307222128, (800) 441-7429, 18705, (800) 433-2232, (717) 825-

2741, FAX: 717-823-0250
Dauas“’l\.t"l 1)-358-5362
Cypress, ¢ 37348131
OakBrook. 11, (708)-990-0336

The Interiid Colleetion, Lid.. 430 W. Erie,
- Ste. 110, Chieago, I 60610, (800)
£468-3762, (312) 280-4800, FAX: 312-
280-9:

Intl Fabric s—!m 1044 Porter St.. High
Poinl; NC 27263, (800).834-7399.

o 910} 841-4868. FAX: 919-841-

5202 ..
Mofristown, IN (615)586-7000

Intl. Marble, d.b.a GCIM, 3104 S, 52 St.,
Tempe, AZ 85282, (GO2) 138-1449,
FAX: 602-138-15504"

Intl. Terra Cotta Inc.. 690 N. Robertson

(706) 278-3812, FAX: 706-275-1719

Hubbell, Inc., Wiring Device Div.. 1613
State SL.. Bridgeport. CT 06605, (203)
337-3100, FAX: 203-579-2892

Hubbell Lighting, Inc.. 2000 Electric Way.
Christiansbhurg, VA 24073-2000, (703)
382-6111, FAX: 703-382-1526

Hufcor INC.. 2101 kennedy Rd., PO. Box
591, Janesville, WI 54545, (800) 356-
6968, (608) 756-1241. FAX: 608-756-
1246

PO. Box 768. 11-13
“aterson, NJ 07533,

IPF Intl.. Inc..
Maryland Ave.,

(BO0) »I-'l »8 (2011) 345-7440, FAX: Blvdl.. Los Angeles. CA 90069, (800)
201-345-7 331-5329, (: HU}G‘H 3752, FAX: 310-
Ideation, Inc., Deco I‘rn'vl\l Store 659-0865

I"i\lurin" 222 S, State St Ann Arbor,
MI 48104-2097, (800) 521-3088,
(318) 761-4360, FAX: 313-761-1457
IDECO Imperial Decoration NV )
Wakkensesteenweg 49 Tielt B-8700 <.~
Ideco, USA, 203% J, Rte. 130, Moamouth
Junction, NJO8852-3003, (908) 821~
0900, FAX: 90(}% -3080
Indiana Cash Drawe) 1315 S. Miller
St., Shetbywille, IN 36776, (800) 227-

lmﬂ\pl‘t I-nhl.;rs Interspec Div., PO. Box
172, Allenwood, NJ 08720, (800) 526-
_2800°(908) 938-14114. FAX: 908-938-
=083
Intrex Corp.. 93 Triangle St.. Danbury, CT
06810, (800) 548-9610, (203) 792-
7400, FAX: 203-778-3991
Inwood Office Furniture, PO. Box 646,
Jasper, IN A7547-0646, (800) 786-
G121, (812) 482-6121, FAX: 812-482-

4379; (317) 398-664; SJ‘\\ 317-392- 9732

0958 IPOCORK 120, Box 1.3 Paio De Oleiros
Indiana Furniture Inds.. [‘( ). Box 270, 1535

Jasper, IN 47546, (800) 422-53727, IPOCORK. 24671 Via Alvarado, Mission

(B12) 482-572T4FAX: 812-482-9035

IndustriabAcoustics Co.. Inc.. 1160
Commerce Ave., Bronx, NY 10462,
(718) 9¢ ¥l-8(l()|). FAX: 718-863-1138

Industrial Enterprise, 4700 Shepardsville
Rd., Louisville, KY 40218, (502) 458-
3271, FAX: 502-458-3290

Infinity Lighting Inc., 2333 8. Cicero Ave.,
Cicero, IL 60630, (708) 222-13333,
FAX: 708-222-0333

Inline Systems, Next Office Systems,
Inc.. 361 Applewood Crescent,
Concord ON, Canada LAK 4J3. (800)
461-5991, (905) 660-3516, FAX:
905-660-5734

Viajo, CA 92691, (800) 828-2675,
(714) 855-4642, FAX: 714-855-
1642
River Edge, NJ (201)-265-1407
Dallas, TX (214)-357-8999

The Ironmonger, Inc,. 1822 N. Sheffield
\ve., Ghicago, IL 60614, (800) 621-
1937, (312) 935-2784, FAX: 312-348-
3579

Istituto Conmmercio Estero Via Liszt, 21
Roma 00144

Italian Trade Commission-Tile Center, 499
Park Ave. 6th FI., New York, NY
10022, (212) 980-1500, FAX: 212-
758-1050
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o

JDM - Juhasz Design & Mfg., Juhasz. Inc..
4515 W. Adams Blvd.. Los Angeles,
CA 90016-3095, (213) 731-6789,
FAX: 213-731-1004

JG Furniture Systems, Inc., PO. Box 9002,
114 S. Front St,, Quakertown, PA
18951-9002, (215) 538-56800, FAX:
215-536-7365

Jac Jacobson A.S Enebakkveien 117 Ph.

60 Manglerud Oslo N-0612

Luxo Gorp., 36 Midland Ave., Port Chester,
NY 10573, (800) 222-5896, (914)
937-4433, FAX: 914-937-7016

Jacuzzi Whirlpool Bath, Jacuzzi, Inc., PO.
Drawer J, Walnut Creek, CA 94596,
(800) 678-6889, (510) 938-7070, FAX:
510-938-3025
Hoffman Estates, 1L (708)-882-8788
Decatur, GA (404)-981-8222
Wayne, NJ (201)-696-7704

Adam James Textiles, Inc., 20. Box 1010,

59 Gilpin Ave., Smithtown, NY 11787,
(800) 645-5044, (516) 582-4300, FAX:
516-582-4112

New York, NY (212)-751-3258
Chicago, IL (312)-644-6290

Mission Hills. CA (818)-895-7744
Dallas, TX (214)-720-9122

Jason Industrial, Inc., 310 Kaplan Dr.,
Fairfield. NJ 07004, (201) 227-4904,
FAX: 201-227-1651

Jasper Wood Products, Inc.. PO. Box 2Thes
Jasper. IN 47547, (812) 482-3454,

FAX: 812-482-9340 i 4

Jeter Systems Corp.. 1560 FireStone
Pkwy.. Akron, Ol 44304-1696, (800) &
321-8261, (216) 773-8971, FAX: 216~
T73-7402 -y

Joerns Healthcare, Iic., 5001 Joerns Dr.,
Stevens Point, W1 54481, (800) 826-
0270, (715) ’l{l 3600, FAX: 715-341-
3962

Jofco, Inc.. PO. But?l 13th & Vine Sts.,
Jasper. IN 47547-0071. (800) 235-
6326. (812) 482-5154. FAX: 812-634-
2392 .

Johnson Controls, Inc., BO. Box 423, 507
E. Michigan St., Milwaukee, W1
53201-0423, (414) 274-4000, l'\\
114-274-5135
Brookfield. W1 o

Johnsonite. 16910 Munn Rd., Chagrin =~ ™«
Falls. OH 44023, (800) 899-8916,
(216) 543-8916, FAX: 216-543-5774
Montrose, CA (818)-057-4885
La Canada. CA (800)-966-2775

Juno Lighting, Inc., 2001 S. ML, Prospect
Rd.. Des Plaines, IL 60017-5065.

(708) 827-9880, FAX: 708-827-2925
Los Angeles, CA (310)-631-5183
Atlanta, GA (404)-447-4016
Bridgeport, NJ (609)-467-4618
Dallas, TX (214)-484-1984 4
Toronto (905)-238-0192 T

Justice Design Group, 3457 S. La Ciefiega
Blvd., Los Angeles, CA 90016, (310)
836-9575. FAX: Zl10-83(‘;—0204,/7)L

K :

KCR Fabrics, Inc.. PO. Box 1436, Skokie, ™" ¥
IL 60076, (708) 733-0477. FAX: 708-
733-0479

KI, 1330 Bellevue St., PO. Box 8100,
Green Bay, W1 54302-8100, (414)
468-8100, FAX: 414-468-0280

KI Architectural Fiberglass Site Furnishings,
PO. Box 8100, 1330 Bellevae St..
Green Bay, WI 54308-8100, (414) 468~
8100, FAX: 414-468-0280

Kallista, Inc., 2 Henry Adams St.. Ste.
115, San Francisco, CA 94103, (510)
895-6400, FAX: 510-895-6990

Jodi Kanter, Custom Designs in Weaving,
5659 Cherokee Rd., Lyndhurst, OH
44124, (216) 449-7543

™

¥

4

4

-

&

"

Karastan Bigelow, 1755 The Exchange,
Atlanta, GA 30339, (800) 848-2020,
(404) 951-6479, FAX: 404-951-6485
Westchester. I, (708)-531-0581
Dallas, TX (214)-978-6363
City of Industry. CA (818)-369-2446
Philadelphia, PA (215)-925-8708

Kardex Systems, Inc., PO. Box 171, Rie. 7

Reno, Marietta, OH 45750, (800) 234-
3654, (614) 374-9300, FAX: 614-374-
9953

Karman, Ltd., 7931 Deering Ave., Canoga

Park. CA 91304, (818) 888-3818, FAX:  Kohler Co., 444 Highland Dr., K r Wl . New.York N¥ (212)-674-3993 ¥
818-888-3029 53044, (414) 457-4441, FL % Ni:(u.mm GA'1404)-261-6337. P

Kasparians, Inc., 1708 N. Tyler Ave., 459-1623 z yston, MA (617)-348-2870 o -"' -
South EI Monte, CA 91733, (818) Roswell, GA (404)-010-0201 *_ Chicago, IL (312)-644-0717 =«

444-0101, FAX: 818-444-5432 Andover, MA (508)-689-3 s ¥¢ 5 Cincinnati, OH (513 ?)-m'l?ﬂ k(

Keilhauer Contract Seating, 946 Warden Oak Brook, IL (708)-573-1860. . *g~ Dallas, TX (21 7-200
Ave., Toronto ON, Canada M1L 4C9. Dallas, TX (214)-484-5167 "% "% Dania, -923-3330
(800) 724-5665, (416) 759-5665, FAX: Englewood, CO (303)-790-0435 = enyer-CO (303)-297-1505 -;
416-759-5723 Troy. Ml (313)-649-4810 z “Petroit, Ml (313)-650-9896 4

keluq,tuunﬂ\ Inc.. 2937 Halifax, Westlake Village, CA (8()»;,'!7@ ' Honolulu, HI (808)-521-8054 ",
@esmwamhww (708) 562- Memphis, TN (901)-7482270 ., Houston, TX (713)-622-9624 s IV

0463, FAX: 7085620463 Minneapolis, MN (612)-546-6000 - "= Los Angeles, CA (310659 7;%:a~.‘

I\uu‘uckv Wood Floors, PO. Box 33276, Whitg Plains, NY (914)-694- I‘iga 4 " Latco Products, 294 slenederiosg.“Tos
Louisville, KY 402 13, (800) 235-5235, San Ramon, CA (510)-867-3241 ~ 2 Angeles, CA ¢ 0, (213) -1171.

<(302) 461-6024, BAX: 502-451-6027 Redmond, WA (206)-883-024( FAX: 213-6656071.

Kewaymee Scientifi¢ Gorp., PO. Box 1842, Koroseal Wallcoverings, Inu & “M\auw BGA (915—9@-7363
*Statesville, NG28677-1842, (T04)ez. 0 #3875 Embassy Pkwy.. OH "T- L: il Inc., | Lajcrete Park N,
873-7202. FAX800-932-3296 44333, (800) 828-455 thany, CT 06524-3423, (800) 243-

Kin ot p-lndb 16th St., 7627, FAX: 216—668-77(ﬁ> -wm (203) 393-001§, FAX: 203-393-
“Jasper, IN 47549, (B69) 451-8090, Kristan Assoc., 12 Greenway Plz., Ste. w1684
1812),482-8090, FAX: 812-482-8188 _1100, Houston, TX 77046, (713) 961-  haue, Inc., 42-20 12th St.. Long Island e

_Kimball- Office Funiture-Ca.; Kimball Intl., 3040, FAX: 713-961-3626 .3 City, NY 11101, (718;301 -7803, FAX:

,_lm 1 h%r Keoin, Inc.. 180 Fawcett St., Cambridge, - .'% 718-361-2257 5 o

1616, 12) 428- “. MA 02138, (800) 655-7646, (617) La\,t Industries, 27810 s Ave.,
_ FAX: 812 492-4000. FAX: 617-492-4001 “ % Valencia, CA $1555. (800} 624-6225,
A&. GA (404)‘231@50 Kron SA Camino Ancho s/n Daganzo _' 4 (80@)»257 -7800, FAX: 8033257-4938
.ﬂ. 312)-644- m“ -4 (Madrid) 28814 s Metal Products, Inc., 0 Box
m CO (303)_722_’235 _Kmn U.S.A, 1631 S. Dixie Hwy., Pompano,m \‘400 M, 260 Spur B S, re, NY
York. NY (212)- 161 Beach, FL 3306() (800) 566-5766, 11706, (800) 441-0019, (51 555.
m PA (21 -0669 3 (305) 941-0800. FAX: 305-942-7744 = , FAX: 5]5.555.0335 <.
- ‘Kusch & Co. Postfach 1151 5789 advertisement ™
Seattle, WA (206)-224-7474 Hallenberg !
Boston, MA (617)-345-0606 _ Kusch & G 'Parl &Tho % The l.eghcr Solution, 3311 Royal Ave., pr
Dallas. TX (214)-745-8877 -+ .Kusch & Co., Partners mpson. Ocegnside, NY 11572, (800) 468, on”
las, N 175A E. 2nd St., Huntinglon St.m.ion 5858, (516) 763-1500, FAX;, ;193“;%’.
Jasper, IN (812)-634-3220  ~ NY 11746, pwrm.qmo‘?u 5167 1530 g
West Hollywood, CA (310-659-1543 271-0817 . © BostisMA«O08)-339-5293 ,
San Francisco, CA (415)-626-6955 Centerport,. NY (516)- @l-ﬂlm MA{ 1 (312)-685-2162 j —
(See advertisement p. 63, 65, 67, 69)  Kwik-File. »(lzdm Ave. NE.. Ty C,(.\,t,m“ OH (216)-848-3813,°

KING (,ontr"l('l\muugﬂ()ﬁ(unml.\uon Minneapoiis, MN 55432;,(800) 368- “Fairfieft, MH’*O-‘K)!O" -
Park. Scotia, NY. 12302, (800) 432- 1057, (612) 5721980, PAX: 612-572=". uston, TX 7 13%776-2090 = P i
3280. (518) 370-7184. FAX: 518-370- Y (W : - 2 Atlantie He‘im NJ (908)—291-’”91

T8 . T . Déer Park, NY4516)-667-0600

Kirsch, Cooper Inds., Inc., 309 N. ',; X 1 % Statesville, NC¥(704)-871-8087
52‘5”.%"38‘7 S(l(";(ﬂ:s‘ \g)l 1‘1':)’(?)“F£3(“(’)" A v Willow Grove, PA, (215)-657-7811 “

316) 659-5H 010~ L8 bu ), =420 4
651-32 Ling, f:ﬁunnh%mu. Lud..-320 W. Pl,uull\-zsildreg.h(l.!\l\(é e 23'737
Irving, TX (214)-717-0227 z d St., Chicag ahts, le-tll SCNT510)- 59 < i,

-~ Addison, IL (708)-627-9473 (ux;},,gzs-'szzo.a ‘71.@ ,EM, g et . dér in the-
Renton, WA (206)-251-5060. ., 708-755-3443 Bio 0% & “oare and ¥ Our “Total - %
Clark, NJ (908)-396-1717 “S4rawy_ Chicage, IL (312)-523-3 g A
Tampa, FL, (813)-885-1698 LSI Corp, of America, Ina., 2100 Neifa e = w&m g,
Irvine, CA (714)-660-6311 Ln.. Mineapolis, MN §3441. 612) & repaired invisibly. We' et

Kleerdex Co., 100 Gaither Dr., Mount 559-4664, BAX:'612-§ 4"96’-- ~ “ it m' - il
Laurel, NJ 08054, (800) 541-7232, L.U1 Corp., 5508:E. Lomba W .4\ . " $
(609) 866-1700, FAX: 609-866-9728 4,  Baltimore, | 2ﬂ %?\{L: !
Muncy. PA " 4111, (410) ,22;4 10-523!»“ m

Knape & Vogt Mig.. Co.. 27(xwak wp™ S 2934 , Lcc nra 800 Central angifs(,an%
Industrial l)r K., 6r: s, Ml )-l;h Lune Collection, 9.!(‘?,%|rlelgh l) A FAX: 2
49505, ( am (616) JJQ-.V 2 e Milwaukee, W 53212.4314) 263- %, 38-7034 3
3311, r»x )9-';2 oS ~*’..,.53(m FAX: 414-263-55 “Us  San Francisco; wﬁb-GZMQES- o

The Knoll (uoup' IQB WQMT St N'en :’ p‘:ﬁ-Bu\ Chair Co., 1284 N, 'ﬂ!lcgmph . Chicago, 1h-(312)644-

York, NY 1001 (213 ,m-‘umo F&- i Rd.. Monroe, MI 48161, (313) 241- - 3 ’f"{ﬁ'ﬁ ples, CA (310)-65! 713
212- 344411}0 @ ~'4200. FAX: 313-241-3966 46 o Darfy 1 (\‘%ﬁ) 97;;.22‘;125; "g

", New York, NY 12)83;64000 Grand Rapids, MI (GA5l246e2" a ¥
* Phioeuin, AZ (602)-265-223 __daitinag, Inc.. 130 Mark St.. EIk Grove “~__ Houstat  (713)4629-5453
Los Angeles CA{310)-280-5800 =« 57"+ = Village, I, 60007, (800) 323-7624, At & Platbinc., #F1 Rd..

San Francisco, CA @1 w)-&xu'rqo * (708)860-4300, FAX: 708-860-9199 Mw\-lee MO 64836, :

Toronto ON (416)s860-9819,, +2 ] Powers, 1000 Deerfield (41 131 Y
Boston, MA (bl'l)w %47 == Pkwyi- Buffalo Grove, IL 60089, (708) Hodgfns: 1L 08)-579-8900 %,
Miami, FL (305)-4 i 8 . 215-1000, FAX: 708-215-1093 Columbia, PA(717)-684-2241 "7y
Philadelphia, PA (215)-088-1768" Birmingham, AL (205)-995-8468 Tiger, GA (706)- 7w;’ 2
St. Louis, Ml (314)-436-7969 Anchorage, AK (907)-563-2242 Linwood, NC (704)-352-Z480%5 . .y . o o]

Chicago, IL (312)-454-73p0

Knurr AG Postfach 820369 Schatebogen
29 0-8000 Munich

Knurr USA, Inc., 1890 N, Voyager Ave.,
Simi Valley. CA 93063, (805) 526~
7733. FAX: 805-584-8371

Blythwood, SC (803)-786-2666
Daily City, CA (415)-878-3300
Mission Viejo, CA (714)-581-8350
Columbia, MD (410)-730-4700
Englewood, CO (303)-762-9576
Oakville, ON (905)-827-7247
Phoenix, AZ (602)-581-5253

Collegeville, PA (215)-489-3256
Babylon, NY (516)-669-6788 \

Huntsville, AL (205)-883-4163 "
Irving, TX (214)-986-0321 o,
Westlake, OH (216)-871-7521 . - g

Phoenix. AZ (602)-829-7896

Little Rock, AR (501)-664-5420

Los Angeles, CA (714)-521-4000
Denver, CO (303)-279-8500
Hartford, CT (203)-953-7520
Nrthrn Territory, DE (215)-782-8900

Landscape Forms, Inc..

Washington, DC (301)-419-2600
Gainesville, FL (904)-\530-208&“ L
Atlanta. GA (404)- 934-(\%} y o
Northern Territory, ) :)&4- o
Lawndale
Ave,,Kalamazoo, Ml49001 (800) o
521‘2546 (616) 381-0396, FAX mq«f.

...a‘

(Ilica;.,o IL(JH)-871-8810. o Par,

~
-

Jack Lenor Laesen, 41 E. 11th St:, New D

York, NY 16003, (212) 674-3993. FAX:
212-674-1403

High Point, NC (910)-889-4998
Leggett & Platt, Textile Prod. Div., 100
Leggett Dr., Villa Rica, GA 30180,
(404) 459-1800, FAX: 404-459-1531
Pineville, NC (704)-889-2321
Nashville, TN (615)-252-2600

7§ CONTRACT DESIGN
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Legrand 128 av. de Lattre de Tassigny BP
- 523 Limoges, Cedex 87045
%ass & Seymour/Legrand, PO. Box 4822,
Syractuse, NY 13221, (800) 223-4185,
(315) 468-6211, FAX: 315-468-6296
Goncord, NC (704)-784-94 10
~ Gregnsboro, NC
Cerritos, CA (213)-404-8825
Glen;Cove, Long Is., NY
- San‘Antonio, TX
Leucos 8RL via Treviso 77 Scorze
= (Venezia) 30037
LEUCOS USA, Inc., 70 Campus Plaza Il,
Edfsop, NJ 08837, (800) 832-3360,
{908) 225-0010, FAX: 908-225-0250
“eviton, Inc.. Mkig. Communications
Dept.. 59-25 Little Neck Pkwy., Little
Neck, NY 11362, 1?&4)()).}2%80’3” -
X: 718-832-0538 ™, «
Levolog, 7614 Busmm\ Pak D -
g Greenspioro, NC 27409, 1910) 668-
o, 98862 % >
Liberty Woodcrafts ipc., 3300 Benzing
R, Wh(ll(llmk NY 14127, {800)
A48-2200, (716)824-6067, P@\ T6-
“BH-6075 -7 3
+7 Lineariighting Cogp.. C umvnwm‘n\
Ceilifgs. 31-30-Hunters. Point Ave..,
Long Island City, NY 11101, (718"
361-7582. FAX: 7T18-937-2747.~
Litelab Corp. <251 Elm St., Bufaté, NY
14203, (800) 238-4120, (T46) 856-
1300, FAX: 716-856-0156,
Litetronics Intl., AIOFW. 123 St., Alsip, IL
60658, (BOOY860-3392, (708) 389-
8000, FAX: 708-371-0627
Live W}rc“)vswn Incz753 1K, Henri
~Bourassa, \Innln"ll P& Canada H1E
=7 N9, (800) 668- 471, (514) 648-
1710, FAX: 514-648-2408
Livers Bronze Co., Inc.480. Box 266490,
Kansas City. MO 644 26-0490, (816)
A 833-2828. FAX: B46-833-0864
Lodestar. Statementsih Stone, 231 E
58th Si., New York -NY 10022, (212)
755-1818
oewenstein Furnisure Gréup, 1801 N,
Andrews#Xtension, Pompano Beach,

KL 38069, (305) 960-1100; M\ 305-

1+ 960-0400
Lonseal. Inc., 928 E. 238th St. .4..11\uu
o €A 90745, (800) 832-T11 K(310)

870-7111, FAX: 310-870-9986 J
Lucifgr Lighting Co., 414 Live Ok St., Sap»"
\mnnm TX 78202, (800) 879-979d>""
(210) 227-7329, FAX: 210- .22411967
Ludlow Camposites Corp., 21007 -~
Commerce Dr., Fremgnt, OH mm
(800) B28-5463, ( um-.m-- 5531,
FAX: 419-3(
Lumax Industriesshic., PO, Box ‘J‘);
Chestnut Ave, & ath SL., Altoc
16603-009 1, (814) 944-2537.
B11-944-8413

“Bumen Designe/o Weymers 30 I\’m"‘lmmﬁ'
<, “ude Jomy Pagis 75007 -

-umen Design. #nc., PO. Box 5122,

» Beverly Hills, CA 90210, 213).036-
7997 FAX: 213-935-9850% )

‘Lumex, Inc.. 100-Spence St., B;ly'ﬁlmn‘.

Lt NY 11706-2290, (800) 645-5272,

v s (B16F273-2200. FAX: 516-273-5684~
" ‘Lukron Electronics, 7200 Suter »
e Coopershurg, PA18036, (247 ) .282-

‘ B800FFAX: 610-282-648T *
Lux Steel, PQ. Box 1085, ‘Flkhact, IN
g 16515-1085,4800) 334-7426. (219)
- 295-0229."FAX; 219-294-4043
, iz Unlimited, Inc5d9 W.21st StaSte

ﬂl),} New York, NY 10040; PH()()D
637-3892, (’I ';o;’.&‘h FAX: 2
163-7

Lyco. Jue Reﬂ'lamul;n'lun-d Office

- Rirniture, 540 N. Main St.,
Manchester, CT 06040, (800) 878-
5926, (203) 646-3575, FAX: 203-645-
1116

J. M. Lynne Co. Inc., 59 Gilpin Ave.,
pauge, NY 11787, (800) 645
(516) 582-4300, FAX:

X
~

n, PA
FAX:

Py g

2

Haup-
5044,
516-582-4112

4 RA. Mapnine Co. Inc.,

™

J7MARGES Inc.

o~

New York, NY (212)-751-3258
Chicago, 1L (312)-644-6290
Dallas, TX (214)-720-9122

Los Angeles, CA (818)-895-7744

D

MDC Wallcoverings, EPKO Inds.. Inc.,
; 1200 Arthur Ave., EIk Grove Vilage,
= 1L 60007, (800) 621-4006,(708) 437-
4000, FAX: 708-137-4017
Atlanta, GA (404)-696-9600
Minrfedpolis, MN (612)-338-9008
Brookfield. WI (414)-784-2243
Vernon, CA (213)-583-1500
Overland Park, KS (913)-341-4500
MPC, Inc., Noise Csutrol Products Div.,
835 Canterbury Rd.. Westlake, OH
44145, (216) 835-1405, FAX: 216-
313 %
. MTS Seating, 1244 W. Dedn Rd..
Temperance, M1 48182, (313) 847-
3876, I 313-847-0993
“Macro Electronics Corp., 1611 Headway
Cir., Bldg. 1, Austin, TX 78754-5137,

b,: (800) 996-2276, (512) 837-5100. FAX

512-837-1040
Magna Design, Inc., PO. Box 1354, 5804
204th St. S.W., Lynnwood, WA 98046,
(B00) 233-2304, (206) 7T76-2181, FAX:
206-778-5466
Magna Visual, Inc., 9400 Watson Rd.,
Saint Louis, MO 63126, (800) 843-
3349, (314) 843-9000, FAX: 314-843-
0000
Magnuson Group Inc., 161 Tower Dr.,
Ridge, IL 60521, (800) 342-5725
(708) 850-9088, FAX: 708-850-9148 ,
Mainstreet MenisSyspems, The Howard ~
Co., Inc., PO, Bo&0748, 1375 N i
Barker Ral., Brookfield, WI 53008- .,
07485(414) 7826000, FAX: 414-782-
6515
Cy Mann®Pesigns, Lid.. 305 E. 63rd St.,
New York, N¥1002+, 1’1“)7»8-«»“0
FAX: 212-T58-67%5 '
Los Angeles, CA (340)-855-1228"
Chigago, IL. (312)-661-1900
ye 2 Boston, MA (617)-542-1551
_<Denver, CO (303)-744-1676
<2 Tampa, Fli805)-920-4405
1810 North Ave:,
Sheboygan, WI 53081, (414) 458+
2184, FAX: 414-458-2491 -
annigigton Commercial, PO. Bu\{l(k
Salem, Na08079, (609) 935-3600,
FAX: 609-339-5875 ¢
Calhebm, GA
Mantles & Mouldings, Partners &
Phompson, Inc.. 175 A . Sécond St.;
Huntington Statign, NY 11746, (516)
~  271-0800. FAX:516-27 10817
3944 Henri- .Iullrn w(mur.ll.
PC H2W 2K2
\I.llzl s Inc, 140K lthl srazu \l‘\\
“YorkeNY 10017, (262) 661- 3247, FAX:
* 212-661-3247 *
.mel | Lighting Inc"PO. Box, 190, Hwy

Burr

".» 79E at BelFAver Paris-TN 38742, "

¢ (800) 2388892, (901) 642-7190, F \\’~
4 901-642-6831
< Jacksgr, MS (601)-957-0434

Marley Mouldings Inc., PO. Box 610,

% _¢Marion, VA 24354, (800) 368-3117,
69 (703) 783-8161, FAX: 703-783-8823
*"Marlite, PO. Box 250, 202 Harger St.,

Dover. OH 44622, (216) 343-6621,
FAX: 216-343-7296
Edison, NJ (908)-225-1650
Atlanta, GA (404)-691-1234
Grand Prairie, TX (214)-660-6443
La Mirada, CA (714)-523-2500
Martin Universal Design, Inc., 4444
Lawton Ave., Detroit, M1 48208, (800)
366-7337, (313) 895-0700, FAX: 313-
895-0709
Masa Industries, 143 S. Jackson St.,
Elkhorn, WI 53181, (414) 723-8200,
FAX: 414-723-5780
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Master Metal Works, 1805 S. Potrero Ave.,

»~South EI Monte:€A91733, (800) 659-
. 0818, (818) 444-8818,FAX: 818-444-
s 0238 :

“Matel Inc., 12811 S. Figueroa'St., Los
Angeles, CA 9006 1:4800) 217-7606,
(310) 2129184 FAX: 310-538-8949

Matthews Intt. Corp.. Bronze Div./Arch

vesbrods. Depl. . 1316 W. LibortyAve..
Pitlsburgh. PA 15226, (800) 628-
84'!‘) 442) .)7!-.: 48, FAX: 412-

"571-6661
-‘ \( neca Falls, NY 800)-448-1210
ou, ON (416)-878-2358

I'he Maya Romanoff Corp., 834
Sherman Ave., Ste. 5, Evanston, IL
60626, (312) 465-6909, FAX: 312-
165-7089

Mayline Co., 619 N. Commerce SL.,
Sheboygan, W1 53081, (800) 822-
8027, (414) 457-5537, FAX: 414-457-
7388

McDonald Products Corp., 2685
Walden, Buffalo, NY 14225, (800)
753-8548, (716) 684-7200, FAX:
716-684-2053

McGuire Furniture Co.. 1201 Bryant St.,
San Francisco, CA 94103, (415) 626-
1414, FAX: 415-864-8593
San Francisco, CA (415)-986-0812
Atlanta, GA (404)-266-0501
Boston, MA (617)-451-1412
Chicago. IL (312)-337-7144
Cleveland, OH (216)-831-6400
Dallas, TX (214)-7 I" 4801
Penver, CO (303)-722-0072
High Point, NC m|«n4w-mm,
Houston, TX(713)
Laguna Niguel, CA (/H)—(rm 2073
Los Angeles: CA (310)-659-2970
Minneapolis, MN (612)-341-2906
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Mega CADD, Design Futures, Inc.,
Marion SL., Ste. 301, Seattle,
98104, (206) 623-6245. FAX:
623-5721
FL. Montgomery, NY (914)-446-2293

Mepla-Werke Lautenschlaeger Gmbh & Co.
KG 2 Egerlanderstrasse Reinheim |
D-64354

Mepla, Inc., Mepla-Werke Lautenschlaeger
KG, 909 W. Market Center Dr., High

Wakoint, NC 27261, (800) 456-3752,
(OTONEB3-7121, FAX: 919-884-0148
Chicagoy IL (800)-723-7918
Santa Fe Springs, CA (800)-666-3752
Richmond ¥4ll. ON (905)-882-5666

Merit Carpet Corp.. 1620 Oaklawn Ave..
Dallas, TX 78207, (800) 442-7550,
(214) T48-73b0, FAX: 214-748-7441

Mermet S.A. 38630 Vevrins

3G Mermet Corp.. Mermet S.A.. 3963
Virginia Ave.. Cincinnati. OH 45227,
(B00) B4TH7243, (513) 561-1181, FAX
513-56 11850

MERO Rawnstruktur GmbH & Co.
Leiteperaben 3 PO, Box 6169
Wutzburg-Heidingsfel D-97064

Mero Systems Group, MERO Structures,
Inc., N112 W18810 Mequon Rd.,
Germantown, W1 53022, (800) 323-
0072, (414) 255-5561, FAX: 414-
255-6932
Phoenix, AZ (602)-852-0050
Kansas City. MO (816)-472-6622
Newtown Squape, PA (215)-353-8770
Hialeah, ELA308)-558-6667
Monee, T (312)-525-4773

Metalsmiths Co.. Ltd., 64, 'Telson Rd..
Markham ON, (.m.u{‘ql IR 114, (416)

s 475-3380

Metalux Lighting, PO. Box' I’Zlh Souther
Field Rd.. Americus, GA 31709, (912)
924-8000, FAX: 912-924-5507

Glass racks and
service bar rails

A sparkling canopy of glass
and brass or chrome,
Lawrence Glass Racks pro-
vide safe and ready storage

of popular stemware and tumblers.
We also offer Service Bar Rails,
Drink Bar Rails, Sneeze Guards
and more. Write or call for litera-
ture and the name of your dealer.

LAW METAL PR

NY 11706

P.O. Box 400-M, 260 Spur Drive South, Bay Shore,
I 800 441-0019 = In NY State 516-666-0300 ¢ Fax:516-666-03:

d Railing Posts

Prefabricat e Comy nts @ (

Circle 25 on reader service card
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Secaucus. NJ (201)-348-1201
Atlanta, GA (404)-346- 1600
Grand Prairie, TX (214)-647-9131
La Palma. CA (714)-522-7171
Metcor Mfg.. Inc., 60 McLean Ave.,
Yonkers, NY 10705, (800) 999-1223,
(914) 963-4444, FAX: 914-963-2580
Metropolitan Furniture Corporation,
1635 Rollins Rd., Burlingame, CA
94010, (415) 697-7900, FAX: (415)
697-2818
Micro-Air Air Cleaners, PO. Box 1138,
Wichita, KS 67201, (800) 835-2830,
(316) 943-2351. FAX: 316-943-2717
MicroCentre, 5300 N. Irwindale Ave
Irwindale, CA 91706, (800) 96¢
(818) 338-0870, FAX: 818-338-
MicroComputer Accessories, Inc.,
Rubbermaid, 9920 La Cienega Blvd.,
Inglewood, GA 90301, (800) 521-8270,
(310) 645-9400, FAX: 310-645-9903
Howard Miller Clock Co., 860 E. Main St..
Zeeland, M1 19464, (616) 772-9131,
FAX: 616-772-5897
Milliken Carpets, 201 Lukken Industrial
Dr. W.. La Grange, GA 30240, (800)
241-4826. (706) B80-5511, FAX: 706-
880-5906
New York. NY (212)-819-4340
Arlington, TX (817)-640-1199
San Francisco, CA (415)-626-1400
Chicago, IL (312)-467-6811
Boston, MA (617)-787-8866
Missouri Table and Chair, PO Box 6837,
2055 N.E. Independence, Lee's

il
Summit, MO 64064, (800) 225-1985, @
(816) 246-4040, FAX: 816-246-7910 y

Mobi Systems, PO. Box 303, Feit
Washington, PA 19034,4215) 641- ¢
1414, FAX: 215-641-1414

Doug Mockeut & Co.. Hie.. PO. Box 3333,
Manhattan Beacdli, CA 90266, (800)
523-1269, qzmp 318-2491, FAX: 310-
376-7650 [

Maode Corp.. 14700 Doolittle Dr., San
Leandro, CA 94577, (800) 733-6633,
(510) 895-6600, FAX: 510-352-5390

Maodern Contract Furniture, Inc.. 424 Main
St.. Gardner, MA 01440, (800) 225-
6370, (508) 632-4700, FAX: H08-632-
8037 0,

Madern Plastics Co., 152 Horten SL.,
Wilkes-Barre, PA 18702, (717)822-
1124, FAX: 717-823-9666 -

Modernfold. Inc.. PO. Box 310, 1711 "
Ave., New Castle, IN 47362-0310,
(317) 529-1450, FAX: 317-521-6204

ModuForm, Inc., 172 Industrial Rd..
Fitchburg, MA 01420, (800) 221-
6638, (508) 345-7942, FAX: 508-345-
0188

Momentum Textiles, 17801 Fitch St., P

Irvine, CA 92714, (714) 833-8886, ¥
FAX: 714-833-92313 '3
Monsanto Contract Fibers, 320 Inu-mm,y
North PKwy.. Atlanta, GA 30339,
(800) 343-5377, (404) 951-7600, 1‘\\
404-951-7679
Marietta, GA (404)-933-0362
Plano, TX (214)-596-5135 A
Houston, TX (713)-665-7124 %
Columbus., OH (614)-488-7204 A
Defiance, MO (314)-828-5711 =
Seattle. WA (206)-328-2826 o
Baltimore, MD (410)-764-1615 -
Edina, MN (612)-925-0038
Frankfort, Il (815)-169-0148
Inkster, M1 (313)-277-3579
Encino, CA (818)-788-4358
New York. NY (212)-382-9612
Maonteverdi-Young, Inc., 8687 Melrose
Ave., #B235, Los Angeles, CA 90069,
(310) 659-7220, FAX: 310-659-7222
Montisa Office Furniture, 12415 Stacey
Ct..Greenville, M1 48838, (800) 843-
4494, (616) 754-5601, FAX: 616~
754-0970
Thos. Moser Cabinetmakers, PO, Box
1237, Auburn, ME 04211, (800) 862-
1973, (207) 784-3332

Portland, ME (207)-774-3791
Philadelphia, PA (215)-922-6440
New York, NY (212)-753-7005
Alexandria, VA (703)-548-3447
San Francisco, CA (415)-931-8131
Atlanta, GA (404)-256-3162
Nashville, TN (615)-228-1131
Denver, CO (303)-377-3350
Chicago, 1L (312)-527-0175
Dallas, TX (214)-741-6097
Saint Louis, MO (314)-727-9669
Auburn, ME (207)-784-3332
Motorola Lighting. Inc., Motorola, Inc..
887 Deerfield Pkwy., Buffalo Grove, 1L
60089, (800) 654-0089, (708) 215-
6300, FAX: 708-215-6444
Multicolor Specialties, Inc.,

2101 S. 54th
Ave., Cicero, 1L 60650, (800) 536-
3456, (708) 656-3586, FAX: 708-656-
3055

Multiworld Lighting, 5645 F General
Washington Dr., Alexandria, VA
22342, (T03) 354-9706, FAX: 703-
831- 1016

R. Cf Musson Rubber Co., 1320 E.
Archwood Ave., Akron, OH 44306,

~ (500 ;m—zm A216) 773-7651, FAX:
216-773-3254% -

uum Industries Inc; 1-3 Ikejiri 3-Chreiue -
Setagaya-ku :&‘\u 154, on

Mutoh AMEHEa? e, 5008 Ngonquin
‘Ral., Mount Pm\p('m 60056, (708)
952-8880, FAX: 708-95. I

T AT

'."“g;,--‘rr e
» 7_“
Syt

“ANM. Indumpm Basic \mmlrzm Medical,

1356 International Bivd.. Norcross,

GAB0093, (800) 554-9224. (404)

923-8302, FAX: 404-923-0816
abrics, 90-2 Plant*Ave.,
uppauu NY 11788, (800) 645-

5146, (516) 231-8200, FAX: 516~

231-0861 +

Natl. Floor Products Co., Inc.. PO. Box
354, Florence, Al 331, (205)766-
0234, FAX: 205-766-9220.

Natl. Gypsum Go., 2001 Rexford Rd..
Charlotte, NG 28211, (704) 365-7300,
FAX: 704-365-7222.

Philadelphia, PA(215)-688-6709
Los Angeles, OA (310)-435-5534
Atlanta, GA'(404)-255-3455

Natl. Office Furniture, 1600 Royal SL.,

L Jasper,IN 47549, (800) 182-1616,
PAX: 812- 48)-880()

Natl. Prodi 912 Baxter Ave.,
Louisville, KY4Q204. (502) 583-3038,
FAX: 502-584-1022°%

}\.llun'\l apes, Inc.. PO. Box 306, .
Newport, R1 02840, (401) 84()-71‘)0‘
FAX: 401-846-2539

Nello Wall Systems, Bettinger West, Inc.,
7079 Brookdale Dr., Baltimore, MD
21227, (800) 628-2128. (410) 796~
3750, FAX: 410-796-1629

Nemscholl Chairs, Inc.. PO. Box 128« ~
2218 Julson Ct.. Sheboygares WL
53082-0129, (414) 457-7726. FAX:
AN4-457-T58% - i

Neon Americang, 510 Leonapd St N\\..
Grand Rapids. ul 49501, (616) 774:«
2869, FAX: 616-774-0382

'\c-mmk Modular Carpels, Shaw

ul(

+ Industries Inc,, £20. Box 2128, Dakorl, v

T GAB0Z22-2128, (BO0) 441-T129,
(706) 278-3812, FAX: T06-27¢ 5-1719°
Neudorter, Inc., PO. Box 501, Watér ryie
VI 05676, (802) 244-5??:1 g Ao
Neutral Posture Ernon(h
Fountain Ave.,
822-5080, FAX: 409-
Unigue, ergonomic office uannq’
designed to adjust and Temfortably fit
the 5th to the 95th percentile person.
The “wave of the future” in ergonom-
ic seating.
(See advertisement p. 14)

AP
LY

Nevers Industries, lIIZ»ZN Ave. N.,
Minneapolis, MN 55447, (800) 24
2443, (612) 553-1632. FAX: 612-553-
1770

Nevins International, 9337B Katy Freeway,

Ste. 320, Houston, TX 77024, (800)
231-2744, (T13) 464-6611, FAX: 713-
464-6454

New York Design Center, 200 Lexington

New York Flame Proofing Co., 135 E.~
144th St.. Bronx, NY 10451-3435.
(718) 665-9200, FAX: 71 5-9672

Nishivama Corp. Toshin 24 Ohmori Bldg.
6-8, 1-chome Ohta-Ku, Tokyo , -+

Nishiyama Corp. of America, e’ 507
Northern Blvd., Great '\(‘(Is.
11021, (516) 466-7570. I AX?
466-7572 B

No-Muy Gorp., 5801 Phillips Hw¥
Jackson-ville, F1, 32216, (@60} 2 g,v'

7237, (904) 739-3636,AK: 904- 710-
3093 .
Daltap: GA (706)- 2&»7()7() e

Norix Gpaup, Inc.. 1000 Atlantic Dg. West
Chieago, IL 60185, (890) 234-4900,
(708) 231-1331. FAX: 708-2 4343 "

-+ Norsons Industries, PO. !1().?
Mill St., Brooklyn, NY 1 800)
438-6776, (718) a22-6(m~h\x 18-
260-8615

Norton Industries, Inc.. 1366 W. 117th St..

Cleveland, OH 44107, (216) 228~

-7 6650, FAX: 216-228-9065

Novikolf Ine., 2100 E. Richmond, Fort
Worth, TX 76104, (817) 535-0826,

+ FAX: 817-531-1290

Nuclear Associates, 100 Voice Rd., Carle *

«  Place, NY 11514, (516) 741-6360,
FAX: 516-741-5414

~ Nucraft Furniture Co.. Grand Rapids

» Facility, 5151 W. River Dr., Comstock .

> Park, MI 49321, (800) 453-0100, 1
(616) 784-6016, FAX: 616-784-4402
New York, NY (718)-482-8380
Chicago. IL l312)~&'1941890’°
Arlington, TX" (817)-468-1129%
Boca Raton, FLL (107)-391-972)
Tannersv |Il§. PA (T17) 82‘1 9719

m' e % Vo
. : v

v, =

OFS, The Office H.llr%un'. Div. QI Styline
1., PO, Box 1007431 Fourgh St.,
Huntingburg, IN 47542, (800),521-

5381. mmm:t—ma FAX: mqm 3-
0256 "

\
0.J. Van-Maele NV Mwarlsuw?l il

Tielt B-8700
O OJVM Walleoverings, 2031 ), Rl.t: 130
Monmouth Junction. NJ 08852
(908) 821 f&ﬂH(K) FAX: 908-821-3080
081, GIF Office Kurniture,: ostner
Ave., Chic .&l 11, 6062 m&élgﬁ-
w9663, (312) 1&,5400 g_\ m-ma-
4047
Glen OBrien Px lmumh)n Inc.. »m I-,
59th St., Kansas ity MO 64130%,.
#0200, (800) 821-3595:4816) 523- °
_-.:;f‘74u, FAX: 816-363-7038.
‘N Louis. MO (314)-432- 1185
Dd\mn OH (513)-275-1224  «
‘Cincinnati, OH (513)-671-6868
The Ogtober Go., Inc.. EQ,&OLJA'@T
= Verry SL.. L:ﬁtfhmpmn MA 01027,

-

(;n.v (800).628-9346, (413) 527-9380, FAX:

113:527-0091
_Qffige Spetalty-Storwal, 67 Toll Rd.,

= Tholland Landing ON, Canada LON 1H2,

(905) 836-7676, FAX: 905-836-6000

Chicago, 1L (312)-335-0894

New York, NY (718)-482-8100

Los Angeles, CA (310)-458-1028

Boston, MA (617)-268-6903

Washington, DC (703)-836-7123
Ohline Corp.,

538-5742

v Optimum W
Ave., New York, NY 10016, (212) 679=5"
9500, FAX: 212-447-1669 AT

)7‘

e

3109

1930 W. 139th SL., Gardena,
CA 90249, (213) 7700760, FAX: 310-

Old Hickory Furniture Co., Inc., 4(!3\

Noble St.. Shelbyville, IN 46176 (800) ¢

232-2275, (317) 392-6740; PAX: 317- g

398-2275 n P ol
Omni Intl.. Inc.. PO, Box 1409, 1210 su

SW, Vemon, AL 35592, (800) 844-

6667, (205) 695-9173. PAY; 205-695"
< 646, Vivl A LA
agement #35 t\nupmn

Apartments New Delhi p
Optimum Management Co,, 695 Berry St..
4 Winnipeg MB. Canada R3H 0S4, (204)

783-3195. PAX: 204-786-5477

L Joronto, ON'(416)-597-1388
"'ﬂll Original Cast Lighting Inc., 612

Delmar Blvd., Saint kouis, MO 63112-

1204, (314) 863- 1895 FANSS14:80-
3278 ~
o ;
K‘c

=\
’4;

f{_

L+ P/Kaufmann Contract, Bloomeraft,
< Braemore Te; \Llh-ﬂ S Madisor
New York 0 (212’
< FAX: 212
& Packard lnduslrn*v.im‘.,hlSl S. 31 N..
““Niles, Mi49120, (800) 253-0866.
16) 684-2550. FAY: 616-684-2422
~"-( icago, 1L (312)- lql 1370
Dallas, TX (214)-744-8155
+ Charlotte, \(Z(7l)~|l-3.¥3-ll47 4
4 New York. NY (908)-446-0122 pos
N San Francisco, CA (41%)-861-3113
.T’hl.lx Textiles, Krueger InII 1330
~ Bellevue St., Greer W 54308,
L) 168-25405 A V\ 114-168-2661
’ lm'm.. Ine,, 14 Salter PL., Blotmfield, NJ
7003, (201) 4291490, A 201-
W29-2149
. Paoli§ Inc., PO. Box 30. Paoli, I\ﬂh»l

7()

2 (@00) 457-7415. (812) :21-2'!9| FAX:

8YR-723-3880

PARAPBAX. Engineered Data Prods, ‘Jm
2580 W. Midway Blvd.. Broomfigdd,
€0 B0020, (303) 465-2800., l;;W 13-
1654936

T Parisi Bompadug, J#c: 3031 Red Lion Rda

Phi i, PA 19114-1123, (217 ,) ";.,.
6324495, FAX: 215-632-1660., *
Peerless (.1 Carpel fic., 10, Box X

800, 235 ndustral Bivd., 5. i
“Ehatsworth26% 30705, (800) (m-‘
1126, (706) ﬁu"-%ll FAX: 800-648-
1126

Peerless I.u,hlilu.( K
Berkeley, CA 94

2246 5th SL.,
0. (£ )I(J) 845-2760.

FAX: 510-845-27 Tl s 55
Penr nia Waven Garpel Mills, Inc,,.
oy W Allegheny Ave’, Ph
%5 PA 19134:4800) 792-6455. (215) 425- -

5833, FAX: 215-634-2543

» PermaGrain Products, Inc., ld Third -

'1; St., Media, PA 19063~

S 565-1575, FAX: 610-5
New York. NY (212)- 77 G50

Sa A4 13 —1)7.2

'.j Jhicago, IL (312)-525 h’)‘ ‘
[lgﬂdh (817)-497-2 J

Aus'&n,.%@.

Persnickety Mfg:hy Design, Inc..

CA (B05)8251-0394 .. .
Contract
 Business & InstePurnituee. 985 Linda., »
"-. Vista Dr.. San Maxcos, mﬂz()ﬁﬂ»

© 7 2611.1619) 744-6565. Fueola-74+

6174
Pete Nm‘bt;;lﬂu Furniture, &OBJG Bhn
"{—- Clemen . Hay! m CA 94544,
Y4 (510) 189 lbh. A} I()—-&&Q-BOZQ
inerwu« Prods.. Inc., PO.Bex 1700,

m(n 1700, (800)
< U.M‘IM 5-2120, FAX:"205-
7594 I)n ~ i
Wood Dale, IL (708)¢ 774 =
Irving. TX (214)-438-4206 =% %5+ 210 n o
Clearwater. FI, (813)-573-0889
Aiea. HI (808)-487-9041
Salt Lake City, UT (801)-487-0631
City of Industry, CA (818)-968-0587
Philadelphia Commercial Carpets, Shaw
Industries Inc. PO, Box 2128, Dalton,

8() CONTRACT DESIGN
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-
k !
S Chicageidl ( 708)-307-32%6:

i 800) 248-7529. (608) 222-9600, FAX:
'f 222-8100 ;
P m Seating, Folde ranx‘mfmj'f
’{(vanmal DE, Kemvon. MN 35946-
.‘,c 1290, 583-0480, (5078789-
IMFAR: 507-789-6192 =1 o
‘\f’f‘a id Museum Replicas, Pe I-\' id *
Jorp.., 7)(1\4.nnSl #3E. Gambridge,

8 “‘.'7‘ ¢

e
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GA 30722-2128. (800) 441-7429

o (706) 278-3812, FAX: 706-275-1719

Philadm: Enameling Works. Inc... 6100
City Ave.,'Sté. 405, Philadelphia, PA
19131, (21 0) 879-2229, FAX: 215-
879-25

PI{WM(](’ ,upc'l Mig. Corp. ’Iﬂl ¥, Ba-

panyo Bldg. Paseo De Roxas, Maxati

'ty Manila

L ‘P’utﬁ( Carpet Mills Corp.. 119 W. 57th St.. 5

w. Sleg 1501, New York, NY 10019, (212)
“488-1393. FAX: 212-489-1495
Philips*Lighting Co., North American
Phifips Corp.. 200 Franklin Sq. Dr.,
o oSomierset, NJ 08875, (908) 563-3000.
- 95 SFAX: 908-563-3104
Atlanta, GA (104)-346-2128 :
Iimore, MD (4 w)-:u%g‘(’)m; e
Lon. MA (508)-520- i

Charlotte, NC (704)-523-7777

Benvet 0O (303)-980-9180%
= Dewoit, MI (317 gﬁmi-ﬁﬂl()«‘

¥
%
mim TX (T13)-97
ngeles, CAX(714)-228-5570 %
SMiBmi, FL (305)-970-9205
W OrleansplA (504)-446-0281
New York, NY (516)-366-080-1
Phoenix Designs, Inc.Merman | willvum‘
10875 @hicago Dr., Zeeland, M)—
49464, (800) 253-2733. (()lﬂ’ﬁ
5323, FAX: ﬂlb-ﬂl—-l l..’?‘c
Pindler & Pindler. 1910 Pointiexter Ave.,

Moore Park, MI (805) 531-
9090, FAX>805-532-2020
Pioneer ertovoh Intk, 2250 E.

0 io St.. Ph
o l215) 744-5770, \;3
m 0624 L
Pionite Decorative lmnm,nes/l’luncﬂ'
Plastics Corp, PO, 1014, One
Pionite Rd., Auburiz ME 04211-1014.

15-537-

207-784-0392
- Atlanta, GA (404)-622-1571
’E Boston, MA (508)-427-4430
% Chicago. IL (708)-6 787500
% .(Wmmn- .!%;H
3 I IN (219)-264-0 -
S paflas, TX (214)-638-5161 (2%
;ﬂullslnn X (713)-692-3388
. an Antonio, TX (210)-22446601
Tbs Angeles, CA (310)-3378704
San Francisco, CA (510)-732-9734

Mdgnachie, \J (201)-807-9201 oo

Miamgi, FL (305)-836-6535 &, &7
Plan Holdu'l, 17421 Von Karmaf Mul-—
Irving, CA 92714-6293. (800) 634-

7081, 'ruum-u%n\ .14- 5l-

0872
Planter Technology: *F)') Independdnce
Ave, #& Mountain View, CA 98043~
% )) 542-2282, (415) 92-
—., 8982, FAX: 415-962-8875 =

W\s«.ux-s Ine: Children's Environinents)™
#1,2600 Danigls St.. Madison. WIB3704,

. ‘-i

57T7-4011 ot

Pollack & Assogs.s 150 V:

© York, \Y m('l
-212-924-8396 ~ v o

mm mic Designs, I’() Box:35-1,

Bellnfove, NY 117,
FAX: nmtu‘m

an g itire, Miami Metal Products,

¢ NW 25th St.. Miami, FI,

. (305) 576-3600. FAX: 305-
576-2339

Porter Carpet Mills, Inc.. PO. Box 810,
Rie, #1 Hackett Mill Rd.. Ringold, GA
30736, (800) 241-2071, (T06) 965-
4355, FAX: 706-965-7T067

L. New

bt

lelphia, PA 19056,

(800) 746-6483807) 784-9111, FAX:

= Quiligotti Inc..

R & A/Redeo, PO Boy 2994, 1055 36th St.,

4
‘f

A 02139, (617) 577-3893.FAX 617-  # W
.V
(»174 766, FAX:

516) 6431227,

I’uulsvn Lighting, Inc.. 5407 N\, 163rd
.. Miami. FL 33011-6130, (800)
2-2310. (303) 625-1009, FAX: 305-
h’ 21213
Staten Island, NY (718)-876-2675
Highland, NY (914)-691-7490
Redondo Beach, CA (310)-792-0101
Precision Mifg., Inc. 2200 32nd \ve.
Lachine PO HE8T 2Y6
Precision Mfg. Inc., 10-118 Merchandise
“ Mart, Chicago. L.60654; (312) 644-
0482, FAX: 312-644-2669
Prescolite Lighting, 1251 Doolittle Dr., San
Leandro, CA 94577, (510) 562-3500,
(800) DIMMERS
Bristol, PA(215) 788-0811
Spokane WA (509) 924-7000
Carroliton, TX (214) 242-6581
(See advertisement Cover 2)
Pritchett Wilson Groupdne.. 136-56 39th
Ave., Flushing, NY 19854, (718) 539-
2080, FAX: 718-163-3437

1'1"r()/l“il(' Systems, 6600 W. Apmitage

Ave., Chicago, IL 60635, (800) 962-
4547, (312) 237-4000. FAX: 800-
828-5982

'_ v Pro/Saro, 800 Vadnais St.. Granhy,

Canada J2J 1A7, (800) 667-T067,

(514) 378-0189. FAX: 514-378-0712
ProLight, 581 Ottawa Ave., Holland, M1

49423. (616) 396-2556. FAX: 616-

396-0686

Perrineville, NJ (908)-446-9681

Seminole, FL (813)-399-0710

San Diego. CA (619)-484-5486

Tyvler, TX (903)-595-6463

Sauk City, WI l(i()ﬂ)-(i-tli-.‘»()()?
Putnam Rolling Ladder Co., Inc.,

Howard St.. New York, NY I()l)| N -

(212) 226514 ny)\ 212-941-1836-

0

Quartet Manufactmng Company, 5700 Oid

Rd‘.‘Skoldl,lLO ;

oaon FAX: 708-965-0912

Aidershot, England 01-252-28512
~ » Brampton, Ontario

P (Sas;advartisem Cover 4)

_wﬂiuu!l,{ PLCNewhy Rd. Hazel Grove

SK7 5DR

2730 Stemmons Fwy., Ste.
“W=200. Dallas, T\ 75207. (214) 688-
0999, FAX:214-688-1054

Stockport

Grand Rapids, ML49501 _(800) 530-
9825, (6G16) ’I&?(NM) I'\\ 616-248-
BO26

RBI ], Carpet Consultants, BO. Box 722,

Dalton, GA 30722-0722, (800) 982=

STTT8, (706) 22 .5217 FAX: T06-278-
3565
Kidderminster g{-)‘m

T1-7698

) Rnhmrvn« 7079 Peck m— Miriétle, Vi

48453, (307 635-7465. FAN: 517-

635-2988

'{fu' Radix gorp.. North American

aseline, Ine., PO, Box 368, One

hington Ave.. Pembina, ND
8271, (204) 697-2349. FAX: 204-
694-1787

Fredrick Ramond. Inc., 16121 S
Carmenita Rd., Cerritos, CA 90701,
BOO) 7
310-404-1273

Rampart Partitions Inc.. 3360 2 1EME
Rue.. St Hubert (Quebec), Canada
J3Y 8Y7
Houston. TX (713)-682-8222
Harahan, LA (504)- TH()TH)
Dallas. TX (214)-63(
Miami. FL (305)-89:
Smiveda, GA (404)-
Westchester, PA (215)-344-7258

< Reconditioned Systems Ine.,

GO, (310) D26-1361, FAN:

Raztech Lighting., 3549 E. Reichert Dr,
~Crete, lrum‘uzuxn m.' 1323, FAX:
* 708-672-4323 ot

d W,
Fairmont, Tempe, AZ 85282, (800)
280-5000, (G02) 894-1907, FAX: 612-
0414892,

Minneapolis, TNIN (313)-391-7810
Livonia, M1 (612)-94 1-6883

= Reeve Galleies. Iric.. 21W. 57th ST New
York. NY 10019, (212) 333-5830, FAX:
+212-383-7366

Rv&u Store Equipment Co., 9131 k.

“Bermudez St.. Pigo Rivera, C\ 90660,
(B00Y 927-3383. (310) 949-2535. FAX:
310-949-3862

San Leandro, CA (310)-483-4950
Riegelsville, PA (D08)-995-7437
Saylorsburg, PA (717)-992-1152
Prospect Heights, 1L (708)-253-0750
Duluth. GA (104)-176-5868

Rejuvenation Lamp & Fixture Co.. 1100
SE Grand Ave., Portland, OR 97214,
(503) 231-1900, FAX: 800-526-7329

Remanufactured Business Furniture, RBF,
5055 Natural Bridge, Saint Louis, MO
63115, (314) 383-7003, FAX: 314-
383-5791
Kansas City, MO (816)-342-0322

Republic Storage Svstems Co. Ine,, 1038
Belden Ave. \E. Canton. OH 44705, -
(BO0) 477-1255. (216) 438-3800, lr\\:
216-154-7772

Ron Rezek Lighting. 4200 Sepucuc d.l
Bhvd.. Cowen City. CA 90230, (310)
836-1572, FAX: 310-836- 1578

Richmond Carpet Mill. Ine.. PO, Box 669,
Hackett M Rd., Rte. 1, Ringgold, GA
30736, (B00) 2:41-2278, (T06) 935-
3829, FAN:706-965-T067

Richmond Textiles, Inc.. 900 N. Franklin,
Ste. 306, Chicago. 1L 60610, (800)
220-5300. (312) 944-8787. FAX: 312-
944-8910

Ro-Tile, Inc.. 1615 S, Stockton St Lodi.
CA 95240, (800) 688-1380., (209)
334-1380. FAX: 209-334-3136

Robbins Hardwood Flooring, 4785
Fastern e, Gincinnati. O 45226,
(800) T33-3300. (513) 871-8510. FAX:
D 13-871-8064

Rockland Mills, Inc.. Rockland Industries,
Inc.. PO, Box 17293, Baltimore, MD
21203, (B00) 876-2566, (410 522-
2505, FAX: 410-522-2545
New York, NY (212)-679-9220

Rodeo Carpet Mills, 5900 E. Blossom,
Commerce, CA 90040, (800) 533-
{"l’ (213) 728-1518. FAX: 213-7
113

lenlph. e PO Box 1249, 999 W. Spain
Sk, Sonoma, CA 95476-1249, (707)
935-0316, I'AX: 707-935-0190
Dallas, T\ (210)-651-0510
Houston, T\ (713)-623-4670
Boston, MA. (617)-348-2870
Seattle, WA (206)- 7674454 ~
Chicago, 11 (M2)-822-0766
Overtand Park, K8 #113)-383-2555
Washington, DC (202548 1- 1166
Denver. GO (303)-744- 1676
Salt Lake City, UT (Bnn-)H =91 19
San Francisco, CA (415)-861-1011
Allanta, GA (104)-261-6337
Dania. 11, (305)-923-3330

Roppe Corp.. 1602 N Union SL., Box \,
Fostoria. OH.44830. (800) 537-9527.
(419) 435-8346, FAX: 419-135-1056

Ben Rose/Hendrick Textiles-Cortina
Leathers, GR'T Industries, 3415
Fastern Ave. SE. Grand Rapids, M1
49508, (800) 869-7673, (616) 217-
1444, FAX: 616-1452-8452
Chicago, 11,

Rosemount Office Systems, Inc., Bmerson
Electric Co., 21785 Hamburg \ve..
Lakeville, MN 55044-9035, (800) 328-
GAI6, (612) 4694116, FAX: 612-169-
5981

28-

Rosii Leather, 1 Rossi CL.. Chatfield, MN
55923. (800) 533-8489, PAX: 507-
867-3374

Roxter Corp., 10-11 40th Ave., Long
Island City, NY 11101, (718) 392-
S0GO, FAN: 718-392-9811

Royal Seating Corp.. 1110 Industrial Blvd.,
Gameron, TN 76520, (800) 460-4916,
(B17) 697-6421. FAX: 817-697-4900

o-

S&S Mills, Inc., PO. Box 1568, Dalton, GA
30722-0568, (800) 241-1013. (706)
277-3677, FAX: 706-277-3922

SICO, Inc., PO, Box 1169, 7525 Cahill Rd.,
Minneapolis sMN 55440, (B00) 328-
6138 (612) 941-1700, FAX: 612-941-
6638

SPI Lighting Ing.. PO. Box 635, 10400 N.
Enterprisé Dr.. Meqguon, Wi 53092,
(414) 248-1420, FAX: 414-242-6114

Safco Products Co., 9300 W. Research
Center Rd., New Hope, MN 55428,
(800) 328-3020, (612) 536-6700, FAX:
612-536-6777
(See advertisement p. 70)

Sainberg & Co.. Inc., 63-20 Austin St..
Rego Park, NY 11374, (800) 632-
2228, (718) 897-7000, FAX: 718-275-

Salem Commercial Carpets, Salem
Industries Inc., BO. Box 2128, Dalton,
GA 30722-2128, (800) 441-7429.
(706)278-3812, FAX; 706-275-1719

Salman. Tnc.. 2125 W. Cagnmonwealth
Ave., Fullerton, CA 92633, (800) 537-
8909, (714) 904 ()‘)‘M \X: 714-680-

6710
Sauder Manufacwnng Co., Saudur
600 Middle St.,
4 (800) 537-1530,
(419) 436-9384, FAX: 419-446-3697

Scalamandeey 37-24 24th St., Long Island
City. NY 1T1TOEA(718) 361-8500, FAX:
. T18-361-8311
New York £ity. NY (229)-803-3888
Atlanta, GA (1049=261-5027
Boston, MA (617)-574-9261
Los Angeles, CA (310)-657-8154
Chicago. 1L (312)-644-9245
\dmemhﬂanl\\ Inc.. 1108 Commercial
- Athens, TN 753754, (903) 675-
I Hn. FAX: 903-675-5331
Schwab Corp.. 3000 MainSt.. Lafayette,
IN 47903, (800) 428-7678. (317) 447-
9470, FAX: 317-447-8278
The Scott Group, 23383 Mercantile Rd..
Gleveland, OH #4122, (216) 464-
39490, FAN: 216-464-1102
Grand Rapids, M1 (616)-531-6400
Scotl Sign'Systems, Inc., PO, Box 1047,
“allevast, FL 34243, (800) 237-9447.
B13) 355-5171, FAX: ﬂl 3-351-1787
Clearfield. UT (807)-77:
Saratoga, IL (800)-2:
Seagull Lighting Products, «)I W,
Washington SL.. Riverside, NJ 08075,
(609) 764-0500, FAX: 609-764-0813
Seating Concepts. Inc.. 313 Naperville
Rd.. Plainfield, 1L 60544, (800) 421-
20086, (B15) 136-8866, FAX: 815-436-
6920
Sellers & Josepheson, 86 Route 4 East,
Englewood, NJ 07631, (201) 567-
1353, FAX: 201-567-8179
Sentinel Lighting, Airey Thompson Co.,
3653 Sierra Pine Ave., Los Angeles,
CA 90023, (B00) 421-6196, (213)
264-1533. FAX: 213-265-1929
Serta Mattress Co., Sleepmaster Products
Go., Ine., 2001 Lower Rd... Linden, N\
07036. (B0O) 521-0856. (108) 381~
5000, FAX: 908-381-4455
Shafer Commercial Seating, Inc.. 4101
E. 48th Ave., Denver, CO 80216-
3208, (303) 322-7792. FAX: 303-
393- 1836
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Shaw Commercial Carpets, Shaw Inds..
Inc.. PO. Drawer 2128, Dalton, GA
30722-2128, (800) 441-7429, (706)
278-3812, FAX: 706-275-1719
Dalton, GA

Shelby Williams Inds.. Inc., 5303 k.
Tennessee Blvd.. Morristown, TN
37813. (615) 586-7000, FAX: 615-
586-2260
Chicago, 1L (312)-527-3500
Aurora, CO (303)-693-8666
Atlanta, GA (404)-266-1631
Dallas, TX (214)-744-4721
Houston, TX (713)-621-8331
Los Angeles, CA (310)-657-8687
New York City, NY (212)-888-9050
Plantation, FL (305)-473-9744
Rockville, MD (301)-231-944 1
Honolulu, HI (808)-528-3330

Shepherd Products U.S., Inc., 203 kerth
SL.. Saint Joseph, MI 49085, (800)
253-0868, (616) 983-7351, FAX: 616-
983-3091

Sherwin Williams, 101 Prospect Ave.,
Cleveland, OH 44115, (800) 336-
1110, (216) 566-2000, FAX: 216-566-
1832
North Olmsted, OH (216)-779-3098
Malvern, PA (215)-647-9115
Tucker. GA (404)-62 1-6760
Dallas. TX (214)-553-2987

Siebe Environmental Controls, PO, Box
2940, 1354 Clifford Ave., Loves Park.
1L 61132, (815) 637-3000, FAX: 815-
637-5300 a

Signature Office Furniture, Inc.. 6033 8.
Central Ave., Los Angeles, GX90001,
(213) 233-4132, FAX: 218+233-5412

Silent Gliss USA, Inc.. PO Box 405,
Bay Creck Church Rd., Logamville, GA

249, (800) 9387225, (104) 166~
4811, FAX: 404-466-4811
Union City, C \(!'I()) 487-8305

Simpson poor ¢ 04 2P0, Box 210,
McCleary, W \Qﬂxﬂ (BO0) 9‘)2 4057,
(206) 495-32! l‘l FAX: 208-195-3295

Sina Pearson Textiles. 37 W. 17th St., New
York. NY 10011, (212) 366-1 146, FA\:
212-366-1388

Sinclair Paint, Wallcoverings & Fabric,
6100 S. Garfield Ave.. Angeles,
CA 90040, (800) 421-6 L (213)
724-5000, FAX: 213-721- Il(h >
San Francisco, CA (415)-358-0462:

SIS Imternational Skovgardsvej 23
Helsinge 3200

SIS Human Factor Technologies, 55
Harvey Rd., Londonderry, NH 03031,
(603) 432-4495, FAX: 603-134-8456
Chicago, I, (312)-836-0063

Sitmatic, 6219 Randolph SL.. Los Angeles.
CA 90040, (800) 288-1492, (213)
721-1000, FAX: 213-725-7190

sligh Furniture Co., 1201 Industrial Ave.. +
Holland, MI 49423, (616) 392- :I(H
FAX: 616-392-9495

SMED Manufacturing Inc., 4315 54!!1‘?\0.
S.E.. Calgary AB, Canada T2C 2A2.

(403) 279-1400, FAX: 403-236-2858
Phoenix, AZ (602)-894-2888 2
Los Angeles, CA (310)-859-7633.
Atlanta, GA (404)-607-9519 %
Chicago, IL (312)-527-4448 L -4
St. Louis, MO (314)-96:
Dayton, OH (513)-436-9557
New York. NY (212)-343-0620
Toronto, ON (116)-363-3486
Vancouver, BC (604)-683-0848

Smith & Watson, 305 E. 63rd SL.. New
York. NY 10021, (800) 352-2999,
(212) 355-5615, FAX: 212-371-5624

Smith Metal Arts Co., Inc., 2685 Walden
Ave., Buffalo, NY 14225-4797, (B00)
753-8548, (T16) 684-7200, FAX: 716-
684-2053
Buffalo, NY (716)-873-3083

Snaptex Systems, Inc.. 84 Reservoir Park
Dr.. Rockland, MA 02370, (800) 762-
7875, (617) 871-4951. FAX: 617-878-
8130

PN

4060 &7

-

Seattle, WA (206)-940-1440

Los Angeles, CA (T14)-750-9055

Miami. FL (305)-362-9720

St Louis, MO (314)-961-8484
Sol-R-veil, 1 L. 144th SL. Bronx, NY

104515435, (718) 665-9200. I'AX:

\tlanta, GA (404)-523-2201
Boston. MA (617)-482-2990
Chicago. IL (312)-321-3500
Cleveland, OH (216)-696-5771
Dallas, TX (214)-871-3044
Denver, CO (303)-298-1888

718-665-9672 Detroit. M1 (313)-353-9940 -409-2063 X
Southern Metals Inds.. FEIL PO. Box 219, Houston, TX (713)-840-0377 .&bﬂn‘mﬁ\iﬁ Corp., PO, Ho'(‘ J’: ,.l_

Ringgold, GA 30736, (800) 241-5246, Indianapolis. IN (317)-236-6440 . Broad St., Binghamton, NY

(706) 935-6854, FAX: 706-935-6854 Los Angeles, CA (310)-967-1200 .;}’ (800) 762-7587. (607) 723‘6844 [-\\ e

Stiffel Co., 700 N.Kingsbury SL.. Chicago)
IL 60610. (312) 664-9200, FAX: 312-
664-3873

Stratford Hall, Inc.. 459 S. (.alhmm S,
Fort Worth, TX 76104, (847) 332-
1465, FAX: 817-870:21074 -+

Stratton Commercial Carpets. &oh"\\\ lmﬂ
Inc., PO. Drawer 2128, Daflo
30722-2128, (800) 441- 74"'T ))
278-3812. FAX; 706-275-1719

Stroheim & Remann. Inc., 31- ll!mmg«m
\ve., Long Island City ’\Wllﬁ)* -~
(718) 706-7000, FAX: '}M—()IW

Spacesaver Corp.. 1450 Janesville Ave.,
Fort Atkinson, W1 53538, (800) 492-
3434, (414) 563-6362, FAX: 414-563-
2702

Spaulding Lighting, Inc.. 1736 Dreman
\we., Cincinnati, OH 45223, (513)
541-3486, FAX: 513-541-1454

Spichlig AG Kunststoffwerks Steinen CH-
6422

Mod-Systems, Inc., PO. Box 585, Greer,
SC 29652, (B00) 637-2937. (803)

350, FAX: 803-879-3158

SPIZSurface Protectiondndustries.

Sdrface Proteétsion Bidustries, 100 Greenwich. CT (203)-869-2805 A5 New York City, NY (9 19)- 93?-1‘99&
Charter Way, North Billerica, MA Stylex, PQ-Box 5038, Defanco, NJ 08075, .. Boston, MA lhlm.)-
O1862..(800) 729-7656. (508) 663- (BOQ) 257-5742. (lml 461- wanw W Z Detroit, MI (313M650-9896%
0P50.-FAN; S08-863-2885 609-461-5574 & Chicago. 1L, (T08)-674-7717

Sp«m(v Cushion, Tng. 902 Armstrong St.. Summit Furniture, Inc.. 5 . Bidg."

5 I{@m
(

Mum\ 1L 60450, (800) 435-40620 4 7+ © W, Monterey, CA 9394 '¥7 5=
*‘u 2300, FAX: 80{)-423-3557 7811, FAX: 408-375 3
\pnﬂg(‘ A0 e, POIBox 449, 1540 Summitville Tiles, Tnc., State RE. 644,

“Ohestnut St., mﬁis PA 18049-
0449, (800) 34: )-.H-“ m()) 967~

Summitville, OH 43962, (216) 223-
1511, FAX: 216-223-1414

HABO. FAX: OF0B655 “Anaheim, CA
Sandlnul 'Box 1668, - Dunwoody. GA
“ . Timonium, MD
Boardman. OH
: Ddb, maw szwm ¢ Charlotie, NG
Btha m CA (714 W&oas] & EIK Grove Village, IL
Peansauken, N (509) 4881300 g et
Spri l’&l ~Penguin, Inc., PQ. Bm 199, 11 J I;wsntd‘o“'“
3rookdale P, Mount Vernon, N (,(rlu o, FL .
10550 (800) 835-8500. (914) 699- % Fompano Beach. FL
3200, FAX: 914-699-3231 6 Sam, Heaneiaoo; CA
Smm 35 Industries. Ultrasuede Brand™ :Sun Pipe Co.. PO. Bo‘\ 2223, Nunhbm,uk,
Fabrics, 104 W, 40th St.. New York, g 8*‘;3'@ R 272
NY 10018, (212) 556-64220FAN: 212- O77. FAX. 706-272-6972 X
556-6320 Sunbelt El(‘mr 1!1(0:;'1(0;.;[{ v 33"’&))(?;12%!
Springs Window Fashions Div., Springs St} e “ bl b : ) —
Inds.. Inc., PO. Bax500, Montgomery, ;“2'8; (50 “"”'7(”""&" 50‘1-2?!.4-
PA 17752-0500¢ (800) 327-9798, A -
(717) 347-G6T1. FAX: 717-347-6162 ¢ Fagetteville, AR (501)-444-9800
Stabilus Posttich 2029 Koblenz D-56020 Fort$mith. 4R (501)-78256201

Texarkana, TXH03)-793- 3477

Surhilt Solag Product§*by Sussman, Inc..
109-10 180th St.. Damaica, NY 11433,
(748) 297-6040, FAX: 718-20743090

Sunburst Intl., Metal Téaly: Inc.. 7635 W.

Second CL.. Hialealr: mu-ma»

(800 825-3260, (305) a& 3180, FAX:

305-823-7785 )

Sunrise-Garpet Ind.., 531 Du\aIIR( ™
Chatsworth, GA 30705, (800) 443-
2697, umn,m >-060G,FAX: Z(l(:;}i!m-
7379 - r

sSuperba Caster ¢ nm,, 7500\

Stabilus, 92 County Line Rd.. Colmar, PA
18901, (215) 822-1982, FAX: 215-
8227057
Kentwoodsyll (616)-698-5050
_yFranklin, TN (618)-790-7738
Aurora, CO (303)-360-0028
< Murietta, CA (909)-696-7T7T1 00 o, .
Stafast Products, Inc.. 505 Lake Shore =
Bivd., Painesville, OH 44077, (800)
782-3278, (216) 357-5546. FAX: 216-
357-7T137
Charlotte, NC (800)-951-1159
Tupelo. MS (800)-888-6887
Los Angeles, CA (800)-999-9779°
Cleveland, O (800)-782-3278
Stalf Lighting Cor {; RO Box 1020/300,,

o

aldwell

. )*S‘np(nm Chaircraft, JST8eating Corfiés
4 2 PO, Box 731, Belton, TX.76513, (806),

Rue. OW, High WINY 12528, M ’
932-0633. wmhql (:W ﬁ/ﬂ.ﬂ‘” A A0 HO61-3227. (B1T) O l‘l—hn FAX: 800-"
691-6289 5 A i 7'8‘” -9821

2~ Oweso, W ) ites, Cooper Lighting, 400 Busse

al' AX; m“-

Stakmore Co., Ing., Um
13827, (607) B8T-16

¥4 6870019 936-8400, FAX; 7(

Stamford“Gfoup B.dc\’ﬂ. bml\hml"v - ml“? \V;‘rm“{l:f:—bl(:(‘)“

il “[\‘f;f?"g’um - GrandPrairie. TX (214)-647-9131
-MEa)m CA (T14)-522-T171

215, Prospect Helghts. 11,.60070,

(708) 541-G786., l"\".m)ll-ﬁlmﬁ
Stanco Signage Systems. 1401 1. St..

Andrew P'L, Santa Ana, CA 92705,

(714) 549-9303, FAX: 714-599-9360
Steelcase, Inc., 901 44th SESE.. Grand

Rapids, MI 49508, (800) 333-9939,

(616) 247-2710

New York, NY (212)-382-8800

Don Mills ON

&Mﬂ( ¢ Téchnologies, 7106 Truman Rd..
Kansas City, MO 64126, (800) 241~
2982, (816) 241-2982, FAX: 816-231-
1185

Suspa. Inc.. 3970 Roger B. Chaffee Dr.,
Grand Rapids, MI 49548-3497. (616)
2414200, FAX: 616-531-3310

swivelier, PO. Box 619, Nanuet, NY
10954-0619, (914) 623-3471, FAX:
914-623-1861

. o

# Tefp Lighting, 2542 . l'Hlnn‘Lhu.u.n IL

e, Niles, 1, 007 T4- 3800, (708) =2 vt
647-0027. FAX: 347-00307%

Rd.. Elk Grove Village. Il 60007, (708)

- ka

Syma Systems, Inc., 180 Canal Rd., Fairless
Hills, PA 19030, (800) 233-7 9&2 2107
736-3200. FAX: 215-736-. t

Systems |ll\ld||dl.ll)lll(ﬂ.‘\4 6 (.:..mﬁ-im
\w S, Grand Rapids, M1 49503,

800 »456-0024, (61614u9—r")’3 FAX: o
¥

> ¥,

607-723-6360
New York, \(1’1212)-42'1—81’!1
Melean-VA'(703)-734-6928
rt Washinaton, PA (215)-643-37 _&) "
“hicago, 1L (708)-806-1159 |
Atlanta, GA (4()4)-953'9"66 V

<o o f- i"
. Y
e X

W -
TSAO & CLS, 31 Grove SL., New Canaan,

CT 06840, (203) 966-9550, FAX: 203- I

966-2335 -

o

'lﬁh;?rtxluqsﬂb 1400%Page Mill Rd.. Palo
Al CA 94304, (8640) 672-3109.
“415) 852-2400, FAX: 415-852-2687
Schaumburg, 1L
'ﬁln.l Tex, 5009 N, Winthrop Ave.. Chicago,
1L 60030, (800) 282-9270, (312) 561+
9270, FAX: 312-661- 1‘!)‘)
rstries, Lid.. :ll) N. Eln¥St.High
% Point. NC 27262, ammg-tm«u
% FAX: 910-88

‘.

By

,’;

#0647, (312) 252-0008. ln 312-
252-4264

Techfical Glass Products, )-PJ rillon
Point, Kirkland, WA 98033, (800) 426~
079, (206) 822-4514, FAX: 8&)-4”-

085S 7
TeknioFurniture Systems, Inc. Ilﬂ)l”pl*.
SLOw .

Rd. Bownsview ON M3J 215
Teknion, Tuc.. PO. Box 562, 17 W'
Rd.. ‘anuu'wa)l (609) 596-
T608FAX: 609-596-8088 '
e ChicagalL (312)-321-12860 o 5% 1
: '\'v\\ mﬁl L (212)- 637-&538 o\
Tellg Inc.. 161 ve.. La Saille POy >
“.& €anada HM\H) mum;q'
FAX: 514-368-3552
Tepromark Intl.. P@. Box 636, 206 Mosher
Ave., “uodm('lq NY 11598, (800)
647 )-2(;22 |)|h)59‘l- ) J.M\ 516-
2t 191 i
Te! rr.&‘ vrlg:(w'hc 17;5’:’\11'"11) V.,
ol offadustry, CA !81"1&!
G 8523, PAKTR964-1083 L
Tescoha GmbH Postfach 1206‘ kodlstmw
49 Krefeld 1 D-4150 .+
Tescoha USA, 2031 J, Rie. 130,
=~ Monmouth Junction,
: (908) 821-0900, FAX: 908-82 13080
“Textile W'x 2031 J. Ree:*130.
)hmmoulh Junction, M(BH.)Z’%&]
%‘4%2-63% (tnm)tznmmy,rm X
908 2
, lt\\\uorll‘ln'nlﬁk'e(orp 35()HF 1stSt.,
< Austin, X 1m~mz¥4&-¢ - ——
e FAN:512-385-3983 i A
Upkum, Co.. 1309 Exthange
AMley, Richmond. VA 23219, )
627-BI8 1. (804) 344-1248 B04-
_ 644-1846,,
Thenet Indust s, \hvﬁvﬂﬂlmnm Inds..
“le., 403 Meacham R, Statesville,
NC 28687, (704) B78-2222. FAE04-
8736124 & o
Morristown, TN (Glu) 586-7000 oy,
Statesville, NG5 . A
Tiffany Office Furniture, I()lm o
Sq.. Ste. 105, Saint Louis, MO 63132,
(800) 825-0425. (314) 991-1700. FAX:
31 I-l
Toli Intl., 55 Mall Dr., Commack. NY
1 |7..'|. (800) 446-5476. (516) B64-
1343, FAX: 516-864-9710

."'

>
[
b
-

o
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Topsiders, Inc., 11325 Reed Hartman

= Hwy., Ste. 120, Cincinnati, OH 45241,
lmn 033-7661, (513) 489-7770
FAX: 513-489-2794

Toshiba Lighting & Technology

_Minamishinaagaaawa 2 Ghome,
" Shjinagawa-KV Tokyo 140

Toshtba America Consumer Products,
1010 Johnson Dr., Buffalo Grove, It

gy 6008H-6900, (800) 453-4242, (708)

54 §9400, FAX: 708-541-1927
Tramswall Corp., PO, Box 1930,
Brandywine Industrial Park, West
Clitster, PA 19380, (800) 441-9255,
A6%0) 429-1400, FAX: 610-429-1411
“erieGuards, Inc.. 953 Seton Ct., Wheeling,
1L 60090, (800) 783-8445, (708) 537-
444, FAX: 708-537-8507, ;
. Louis, MO (314)-367-112 ),

= l'ro]m,{ raft Aluminum Furtivure Mfrs., =

B 4251 S:Pipe Ave., Ocald™¥L 32671

. 4B00) 327-1544 (cxm {u;.autn
=, FAXI-904- 368-2

lmpjmm-#‘mmtuwﬁ,u Inc.,

Juiite, CA 92718, (H(K)H
“(T44) 951-2048, FAX: 714

Fal Grand RapidsMI (616)-459-3351

Troy Ligiting. Jac Jaeobsen Mds.,
E. Clark Ave., Cit$*of Industry, CAx"’
91746,4800) 533-8769, (818) 336~
4511, F* 818-{{()-3’()(» ~?

Tuohy I‘umnumLorp 2 Samf Albans
PL. Chatfield,MN 55928800) 533-
1696, (507) u;'m». FAX: 507-867-
3374 ’

anqmﬁhs \I‘l "

e
T U.S. Ceramic Tile Co., B®. Box 338, 10233
Sandyville Rd. SE,East Sparta, OH
3 44626, (800) 32420684, (216) 866-
5531, FAX: 216-866-5340
- Stamford, CT (203)-078-0843
L Atlanta, GA (404)-489-1126
& Columbus, OHs(610-792-0040
7, Dallas, 1X¥214)-418-9682
l y CorgUnited States Gypstim, Co.,
» 101'S. Wacker Dr., Chicagg. IL/G0606,
“1312) 606-4523, FAX: 312-806-5725
il Ultmpc Inc., 450 Science Dr., Madison, W
83711, (800) 482-2424, (m) 238~

(See advertisement this page). <"
Unifor, Sfa via Isonzo 1 Turate K‘omr‘; }
22078
UNIFOR, .. Intl. DesignuCie, Cur T\\u
30-2 ’(ll*hnmsou \ve, Ste. 706, | Long
Island Gity, NY 4‘_}1(11 (718)
7575, RAX:718-729-91 17 1'
" \uym.'w )-751-3243%,
ni Prods., One Sarasota
~: % 2 N. Tamiami Trail, SardSota, ,<*
> %o FL 34236, 873-8800, (813) 361-
~45282, FAX: 3-361-2127
ﬁshawnka ]N (219)-259-1259

advertisement P9 5

TS PRwy., Happauge, NY 1178848001
s 36%-8453, ()l())oﬂ 3300, F\\ 516-
@ 582-90827
" Northaint, NY (516)-582- n()()
Minnick, WY (346)-582-3300
\ Smithtowh, NY (516)3582-3300
Lindenhurst, N¥£51614582-3300
< T Staten Island, NY (516)-58243300
United Chair Co., Hansogdndustries, 114
Churchill Ave: NWTeeds, AL 35094
HMU)()&»HMI (205) 699-5181
5" PAX: 205-699-4592
~ Tnited Fabrics Inc., 9115 Pennsauken
Hwy., Pe nnsaukun. NJ 08116, (800)
347-8344. (609) 665-2040, FAX: 609-
6656-5761
United Marketing, Inc., PO. Box 870, 14th &
Laurel Sts., Pottsville, PA 17901-0870.

JULY 1994

3 -
14 lh._\; {

s

5400, FAX: 608-238-3008 g

lrﬂuxi Ceafimilc Tile Corp., 923 Motor _ "

(800) 233-0314, (717) 622-7715, FAX
800-847-8551

United Technical Prods., Inc., 960
Turnpike St., Canton, MA 02021
(800) 225-6052, (617) 821-1752. FAX
617-821-4127

Unitex Industries, Inc., 6611 W. North
Ave., Oak Park, IL 60302, (800) 621-
0736, (708) 524-0664, FAX: 7(18-‘)" i-
0771

Upholstery Modes, 1ng. RO Box 590, ul
BostanAve., Medford, MA 02155,
(617) .'?!)1»78()(). FAX: 617-391-4691

USG Interiors Inc.. PO Box 4470, 125 S
Franklin,Chicago, IL 60680-4470,
(800) 874+4968, (312) 606-4000, FAX
312-606-4093.
Orange, CA (714)-978-0901

Vanguard Studios. Inc.,

Dallage 1X,(214)-490-0355

AT GA™ (304 ,396-9022
© New Windsor, NY (M667-0059

Washington, DC (202)-467-8592
New York City, NY (718)-987-7744

" mL.:.m. FL (407)-83149985

lmul}_@uﬂbﬂ7 -8744
Pleasantan. CA (510)-460-8474

. - 5 £ P
- - ” gy
X ¥ 3 %,
15 - \

Vélh PO. Box 351, 3123 S, 9th St..
“38heboygan, Wi 33082-0451, (414)

SEAB04. FAX: 414-458-1368

St.. Pacoima, CA 91333, (818) 896-
7551, FAX: 800-699-2835

12250 Montague

1994 ANNUAL DIRECTORY & BUYER’S GUIDE

Vecta, Steelcase, Inc.. PO. Box 534013,
Grand Prairie, TX 75053, (214) 641-
2860, FAX: 214-660-1746
Chicago, 11 (312)-467-1783
Dallas. TX (214)-720-9050
Arlington, TX
Brooklyn, NY
Atlanta, GA (404)-237-3736
Houston, TX (713)-871-0567
Los Angeles, CA (213)-657-0683

wadew York, NY (212)-832-7012
Saweancisco, CA (415)-885-2812
Washinglon, DC (202)-488-5340

Ventee Veneer Jechnologies, 410 N.
Hermitage?Ghicago. 1L 60622, (312)
733-7383, FAX: 312-733-7992

Verosol USA, Ings. 215 Beecham Dr.
Pittsburgh, BA 15205, (800) 252-

-

Telephone Accessibility
For ADA* Compliance

Designed for the Public Environment

* P'ay Phone TDDT“

* Installed in hundreds of facilities nationwide

* Made by the world's largest text telephone manufacturer
* Easily attaches to most public telephone enclosures

* Qutdoor model available

Call 1-800-482-2424

=Ultratec

*Americans with Disabilities Act

Circle 19 on reader service card
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2512, (412) 922-5556, FAX: 412-
922-5556

Versteel, PO. Box 850, Jasper, IN 47546-
0850, (800) 876-2120, (812) 634-
2120, FAN: 812-482-9318

\erticals, Inc.. 704 E. 133rd St., Bronx. NY
10454, (718) 292-6500, FAX: T18-
zqunm

Victor Systems & Equipment Go., Kardex
Systems, Inc., PO, Box 171, Rte. 7
Reno, Marietta, OH 45750, (800) 234-
3654, (614) 374-9300, FAX: 614-371-
9953

Viking Acoustical Corp.. 21480 Heath
Ave.. Airlake Industrial Park,
Lakeville, MN 55044, (800) 328-8385,
(612) 469-3405, FAX: 612-169-4503

Viking Metal Cabinet Co.. Inc., 5321 W,
651h St., Chicago, IL 60638, (708)
394-1111, FAX: 708-594-1028

\irco Mfg. Corp.. 1331 W. Torrance Blvd.,
Torrance, CA 90501, (800) 448-4726.
(310) 533-0474, FAX: 310-212-0996
Conway, AR (501)-329-2901
Atlanta, GA (4049)-696-907 1
Orlando. FL (407)-851-7606
Philadelphia, P\ (215)-540-9295

Virginia Metal Inds.. Inc.. The United Co..
PO. Box 709, 12314 Old Gordonsville
Rd.. Orange, VA 22960, (800) 533-
9255. (T03) 672-2800, FAX: 703-672-
3158
Bristol. VA (703)-466-3322

Visa Lighting Corp.. The Oldenburg Group,
8600 W. Bradley Rd.. Milwaukee, Wl <
53224, (800) 7T88-8472. (414) 354-
6600, FAX: 414-354-7436

Vista Mfg.. Inc.. M 2449 E.Box 128,
Ponder, TX 76259, (817) 479-2787,
FAX: 817-479-8139

Vogel Peterson Furnitare Co.. ACCO
World, 7373 Humt Ave., Garden
Grove, CA 92641, (800) 942-1332,
(714) 895-7373. FAX: 714-895-5820

W

W W Graphics, 1650 Market St., Corona,
CA 91720, (909) 273-9700, FAX: 909-
273-0853 "

Waldmann Luchttechnik Postfach 3720 D-
78026 Villingen

Waldmann Lighting Co., 9 W.( «-nlm\‘l)r
Wheeling. 1L 60090, (800) 634-0007
(708) 520-1060, FAX: 708-520-1730

Walker & Zanger. Inc., 31 Warren Pl
Mount Vernon. NY 10550, (914) 667-
1600. FAX: 914-667-6244

Walker Display. Inc., 250 S. Lake A\ve..
Duluth, MN 55812, (800) 234-76 14,
(218) 722-53945, FAX: 218-722

Wall Fabrics, Inc.,
Market SL.. Paterson, NJ 07509, (201
279-9255, FAX: 201-279-6916

Wall Fashion, Inc., 16350 Manning Way:
Cerritos, CA 90701, (310) 926-0{99.
FAX: 310-404-T 105

Walsh & Associates, 31906 31st PL-SW.
Federal Way, WA 98023, (206) Km-
3374

12O, Box 1949, 932 -

328-4299. (612) 890-0055. FAX:
612-890-3979

Weatherend Estate Furniture,
Imagineering, Inc., PO. Box 648,
Rockland. ME 04841, (800) 456-
6483, (207) 596-6483, FAX: 207-
594-4968
New York, NY (212)-838-7144

Helen Webber Designs, 555 Pacilic Ave.,
San Francisco, CA 94133, (415) 989
5521, FAX: 415-080-5746

Mark Weisbeck Design, Lid.. 25 E. Huron
St.. Buffalo. NY 14203, (716) 855-
1503, FAX: 716-853-6486

Wendelighting. Jacksen Intl. Lid.. 2445 \.
Naomi St., Burbank, CA 91504, (800)
528-0101, (818) 955-8066, FAX: 818-
848-0674

West Coast Industries, 3150 18th St..
Francisco, CA 94110, (800) 243-
3150, (415) 6216656, FAX: 415-552-
3368

Los Angeles; OA(213)-627-1112

Westehester Marble & Granite Inc., 31

‘Warren PL, Mount Vernon, NY 10550,
A{BO0) 634-0866, NH)H)( 1600, FAN:
WNA667-6241

Burham, NC (919)-688-8507

WeSterfield, 770 Gaweway Cir. Dr., Sany:,
~Diego, CA 92102, lhl‘i) ’hd-h(n 2
AN srfrm-wu

Westin-Nielsen Corp.. 1“!)[ White Bear
Pkwy,, Saint Paul, MN 534 10. (800)
h2b-|z‘% (BI2) $26-4625.. F\\ 612-
412658100 - .

White Office SMN Mlnu.\wm«-( &
Retrieval Systems dnes, 30 Boright
Ave., Kendlworth, NJ 07083, (908)
272-8888. FAX: 908-272-7081

Whitehall Furniture. Inc.. RO. Box 745,
Owensboro. KY 12302, 800) 467-
3585, (502) 683- ms FAX: 502-926-

38

R. M. Wieland Co. Inc., I’.u Bu\ 1000,
Grabill, IN 4674 1-0280. (800) 777- +
5050, (219) 627-3686, FAX: 219-627-
61496

H. E. Williauns, 831 W, Fairview. Ave.,
Carthage, MO G4836-0837. (417)
358-4065, FAX: 417-358-6015

Willow-Tex, Ine., 3804 23rd Ave., Long
Island City. NY 11105, (800) 221-
1537, (718) 726-9890. FAX: 718-726-
9896

Wilsonart, PO. Box 6110, 600 S. General
Bruce Dr., Temple, TN 76503-6110.

San

(B00) 133-3222, (B17) 7782711, FAX:

B17-770-2384

, Mlanta, GA404)-593-2424
Boston, MA (508)-664-2487
Chicago, 1L (708)-742-8181
Golumbus, O (614)-876-1515
Dallas, TX (214)-634-2310
Detroit, MI(313)-721-3600
Houston, TN (713)-699-4043
Los Angeles. CA (213)-771-8141
Miami. FL (305)-477-8121
New York, NY (914)-268-4171
Philadelphia. PA (609)-662-4747
San Francisco, CA (510)-489-9555

Window Treaunent Sves., PO. Box 2583:

826-2687. (507) 454-3511, FAX:
507-454-4801
Flossmore, IL

The Witt Co., 4454 Steel PL, Cincinnati,
OH 45209. (800) 543-7417. (513)
871-5700, FAX: 513-871-7452

Wood Design. Intl. Furniture Systems.
Inc., Beechwood Ave., French Lick, IN
47432, (800) 457-4511, (812) 36~
9977, FAX: 812-936-9979 2

Worcester Mig,. Level Div., 508 Boston *
Turnpike, Shrewsbury, MA 01345,
(800) 225-6372. (508) 842-4190. FAX:
508-845-1520

The Worden Co.. 199 E. I:lhﬂl Holland.
MI 19423, (800) T48-0561, (616) 392-
1848, FAX: 616-392-2542- "1
Grand Rapids, MI

Working Walls. Inc.; 100 Ha\w.\’fl % B.
Cleveland, OH 44131, (216) 719«
7850, FAX:216-749-7855

Wright Line, Inc.. Applied Power, Ine,, 160
Gold Star Bivd.. Worcester. MA
01606-2028, (800) 225-7348. nnm
852-1300, FAX: 508-853-8004. .

Wyandat Seating Div.. PO, Box 960, hn
River SL., Bucyrus. OH4482054800)
233-4974. (419) 562-1000, FAX: 419-"
562-5121 ¥ -

Wylie Systems, 1190 h)\\sM Dy,
Mississauga ON, Canadd T4W 1A1,
(903) 238-1619. FAX: 905-238-5623

@

Yates Furniture Systems Gorp., 44 Drexel  “*
Dr., Bay Shore, NY 11706, (800) 645-
5156, (516) 231-4681, FAX: 516-231-
4218

Yorklite Electronics, Inc.. 3161 State Rd.. =,
Bensalem, PA 19020, (215) 244-4201, ~
FAX: 215-244-4208

e

Zero U.S. Corp.. lndusln.li( e, I.Mmln RI
5-2612. (401) 72441470, FAX:

401-724- (190

Zip-Jack Industries, Lud., dba Zip-Jack
Umbrellas, 141°S. Central Ave., Rte
9A, Elmsford, NY 10523, (914) 592-
2000, FAX: 9:1.4-392-3023

Zoldone. Surface Protection Industrics,
400 Charter Way North Billerica. MA
01862, B00) 544=4046, (508) 663-
0050, FAN: 508-663-2885

TRADE ASSOCIATIONS

ARIDO, Assi. Registered Interior -+ -
Desieners of Ontarioy 717 Church
S, Toronte ON. Canada MAW 2M5,
(416) tm-z-u, FAX: 4116+92

Allied Board of Trade, 350 ) Mamaronec Kk
Ave.. Harrison. X T10528. (M) 99 >

3200, FAX: 914-381-5072 }

BIF \I\ - Business and Iualllulmudl %

Furniture Manufacturers

1-'4.

“Natk Assn. of swn.' Fixture Mfrs.,

; "t:( hitects & Designers Building: 150 E.

h \1.

I‘r%h(l...

Color Assn. of the US.. 409 W. 44th St
New York. NY 10036, (212) 5826884,
FAX: 212-757-4557 o+l .

Hardwood Plywood & Vepger Assn,, PO oo™
Box 2789, Reston, VA 22090, (703)
135-2900, PAX: 703-435-2537 .

Marble Tastitute of America, h() ) Stale
St., Fawmington, M1 48335
5508, FAX: H|0-47ﬁ-16'10 il .

Natl. Assn, of Mirror Mirs., 9005 %
Congressional CL., Potomac, MD b/

20854, (ml) 365-4080, FAX: 301-
365-7705

177687
Pine Island Rd.., Ste. 102, Pl o
FL 33322, (305) 124-1445 I' X ilh-

. 473-8208 £
“v Ouebec Furniture \ﬁh \ssn s
\lnnlrul/mwmn Furniture MKI.. ‘L_
144 Rie St. Urbain St., #101, -
Montreal PQ. Canada H2Z 1Y6, (514)
866-3631. FAX: 514-871-9900
Resilient Floor Covering Institute, 966 .~
Hungerford D, Ste, $2-B.Rockyille, 3
. MD 20850, unu'w)-&)mq"\\’ 301-
:.’ 340-7283 3
Il,l(h Comm. of \min' 2655 1e Jeune
“Rd., St 114, Coral Gables, FL
BB, (305) 146-4387. FAX: 305-
2 A6-2602 p
0

WART BUILDINGS

58Lh Street, New Yok, NY 10155
L (212) 644-6553 PAN: 212- 750-1934
( onll\chDt-xl;.n Genter, Showplace
. \S’len Design Center, 600MTownsend
. San Francisco, CA 94103, (415)
NH-SS-I 1. FAX: 415-626-1365
Decorative Center Houston, 5120
Woodway, #7030, Houston, 1%
TIOG6. (713) 961-9292, FAX: ns-
H63-8603 a7}
Denver ¥erchandise Mart, 451 E .~38th
WweZSte. 470, lk-ll\vl‘.(‘.l)ﬂhl(i. -
(303°292-6278 ‘a
Ik-slin&Drmrllmn Building. 979 Third
ve., New York, N IlK)ZZ.ﬂIZ)‘TM- 1
2064, FAX: 212~ 751-8130 1
Destgn Center a the fee House, 1801 -~
Wynkoop St Ste. 100. Denver.-€0°
H8020271303)298-9 191, FAX: 303-
205-7428 -
Design Center of the Americas, 1855 ]
Griffin Road, Darfia, FL 33004, (305)
920~ 7‘)‘)1 FAX 305:920-8066.
De \%u salleries 4628 Merchandise Mart,
slicago, 11, 60654, (312) 6145860
FAX: 312:222-1628
IDCNY, 30-20 Thomson Ave., Long Island
City, NY 11101, (718) 937]474 FAN:
. T18-937-7885
‘Intl. Market Square, 1512 W 31 8.
Minneapolis, MN 55408, (I‘UPJ 18-
6250, EAX: 612,336- 1813 E
' Mezchandise Mart.300 North Wells, Rm
470, Chicago, 11 60654 (312) 527~
4144 PAN: 312-527-7782
Pacific Design Center, 8687 Melrose Ave.,

T

Walsh & Simmons Seating, 2511 lmu SL.. Clifton, NFO7015, (201) 546-2975, “Association, 2680 Horizoy Dr. S.E.. Los Angeles, CA900G9:(310) 6R7- . = |
Saint Louis, MO 63104, (800) 727- FAX: 201-340-37 10 Ste. A-1. Grand Rapids. M1 49546- 0800, FAX: 310-652-85
0364, (314) 664-1215. FAX: 314-664- Windsor Designs, Ltd., 37 Great Valley 7500, (616) 285-3963, FAX: 616- Piedmont Center, 10 Piedmont Center,
0702 » Pkwy.. Malvern. PA 19355. (800) 783- 285-3765 Ste: 300. 3495 Piedmont R Atlanta,
Ward Architectural Products, 900 5434, (610) 640124 2, PAX: 610-640- BMA, Ld.  KilmarnockA4d-LSA GA 30305, (104) 841-3667, F\&x 404-
Broadway. New York, NY 10003, (212) 5896, DMK, L. | 1A3-BrChelsea Ave.. Santa ¢ 841-368% . ¢
979-5363. FAX: 212-979-5367 Winfield Design Assocs,, Inc., 2690 Monica, CA 90403, 1800) 742-1244, Seattle I)c*si:.'ﬁ‘(ll'nlvl', 570] 6Lh Ave. S..
Watson Furniture Systems, 12715 Miller Harrison St.. San Francisco, €A (310):829-3389, FAX: 310-829-3709 Seattle, WA 98108, (800) 4077997,
Rd. N.E.. Bainbridge Island, WA 94110, (B00) 686-6800. (115) 647- Brivish Garpet Mies. Assoc., Lid., 72 Dean (206)762- 1200, FAX: 206-767-9162
98110, (800) 426-1202, (206) 842- G787, FAX: 415-282-9192 St Reyalty House, London, England & !
6601, FAX: 206-842-4758 Winn Devon Art Group, 6015 6th Ave, S, UK WIN SHB. (T17) 349853, FAX: : <
Seattle, WA (206)-622- 1634 Seattle, WA 98108, (800) BT5-6066. 717-349-856 INTERIOR PHOTOGRAPHERS
Wausau Tile. Inc.. PO. Box 1520, Wausau, (206) T63-T010, FAX: 206-762-1389 British Contract Furnishings \ssoc., Ste -
W1 54402-1520, (800) 388-8728, Cincinnati, OH (513)-651-5088 116, Business Design Centre, 52 Peter Aaron. Esto Photographics,
(715) 359-3121, FAX: T15-355-4627 Los Angeles, CA (310)-274-0285 L pper St.. London, England, UK. N1 Valley PL. Mamaroneck. NY 10543,
Banning, CA (909)-849-5695 San Francisco, CA (415)-861-5717 OO (712) 266-641 (914) 698-4060, FAX: 914-698-1033
Lake Hamilton, FL (813)-439-7448 Seattle, WA (206)-762-2313 Carpet Cushion Council. PO. Box 546, Russell Abraham. 60 Federal St Ste. 303,
Wayvmar Industries, Inc.. 11545 12th Winona Mig. Inc., PO. Box 1283, 24 Riverside, C106G878, (203) 637-1312, San Francisco, CA 94107, (415) 896-
Ave. S., Burnsville. MN 55337, (800) Laird St.. Winona, MN 55987, (800) FAN: 203-698-1022 6400, FAX: 415-806-6402
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Aker Zvonkovie Photography LLE 4710
Lillian St.. Houston, TX 77007, (800)
8622537, (713) 862-6343. FAX: 71:3-
862-3771

Arcaid. The Factory. 2 Acre Rd.,
Kingston on Thames, Surrey.

= Eagland. UK. KT2 6EF

’aul Bielenberg, 6823 Pacilic View Dr.,
Los Angeles. CA 90068. (213) 874-
9954, FAX: 213-874-1907

AndrewsBordwin. 70A Greenwich Ave.,
#332. New York, NY 10011, (212)
(')3"3-()383

David lifgon. 2637 W. Winnemac,
_Chicago, 1L 60625, (312) 334-4346

“@reative Sources Photography Inc.. 6095
Lake Forpest Dr..
{)%27 (404) B43-2141 FAN: LR
250-1807

Billy Conningham, 26 St. Macks P, Apti+

(\’I 2) 677+

. 4904 2
Darwin K. Da |<lsohll(l RR #1. Box
549, Peer Isle ME 04627, (IKKI]

BAT-6667. (207) 348-7767, AN
207-348-7768

7 Max DuPain & Assoc. Phn(u;:mphu s, 96

b

Resefve Rd.. Artmarair NSW, Sydne %
Australia 2064, (293) 941-40, l,w
"NH)’H-‘]’

Steve Elmord; $1-35 98th SL., See. 15E,
Rego Park. Y 11374, “nn 592-
7664, FAX: T18-392-7965;

listo Photographies, 222 Valley PI.,
Mamaropeck. NY I(h«H I‘H 1) 698-
4660, FAX: 914-698- 1

Illlul; Photography, 1( IIudsuuSl..

sNew York, NY 10018, @12) 966-8612,

T FAX: 212-966-8612

Martin Fine Photography jat'., 10072-1

Larwin Ave.. Chatssgorth, CA 91311,
(818) 341-7113, IAX: 818-700-4320
-

a r-— accessories

cc == carpet, carpet (umpnm‘m\ and,
carpel treatments

cs — cagegoods. student room. -

cp — casegoods. public areas o\

d — desks. student

““Agceénts In Stone o )
Acme Qffice Group, Inc. (d)
+ AdanlockOffice Envitfonmepts {ep. s, w)

Add Specialized Seating ‘{sa. sl, s8)
Adden Furniture. Ine. (cs. sa. sl, ss. 1)
. -Advanced Technology. Ine. ’ (w)
\dvent Industries. Ing, rw

“Agati, Inc. (Cp. cs. o, sa.81. 88, 1)
Allyn Equipment Gp. (@)
The Alma Group, &% (sa, sl, ss. 1)
Altura Architeetiral Products

__Allw@d-Studios (d)
“ Amenities (a, 1)
American Olean Tile Co. (W)
American Seating Co. (I, sa, 88)

Ametex/Robert Allen Contract Fabries (1)
Amotek/LUSA, Inc. (sa, sl. 88)
Amsterdam Corp,

Ste. 100, Atlanta, GA

Forer Inc./Dan Forer Photography, 1970
N 149th SN N Miami, FIL
33181, (305) 949-3 131, FAX: 305-
949-3701

Andrew Garn Photographs, 85 E. 10th
SL.. New York, Y 10003, (212) 353-
84341

Hedrich-Blessing Lid., 11 West [Hinois St
Chicago. IL 60610, (312) 321- Ilwl
FAN: 312-321-1165

JAS. Architectural Photegraphy, 2142
Asbupy Ave.. Evanston. L 60201,
(708) 864-9720. FAN: 708-864-9798

Edward Jacoby. Jacoby Photography,
108 N. Vernon St., Boston. MA
02108, (617) 723-4896. FAX: 617-
723-4678

Gary Knight. 617 Gork Ferry Rd..
Gordele, GA 31015, (912) 535-6526,
FAX: 912-535-6589

Maxwell MacKenzie, 2641 Gartield St..
Washington, DC 20008, (202) 232-
6686, FAX: 202-232-66841

Magic Latern Studios, 7440 Sepulveda
Bivd., Ste. 303, Van Nuys, CA
91405-4925, (818) 786-1756. FAN
818-997-0373

" Lisa Masson Photography, 3122 S.

-

I — fabrics and vi
| — laboratory bénches
sa — seating, anditorium. umlv@m e
dining i
w8l r—~se.|tlllg. lounge s 7
=88 — sealing, student room " o
¥2, — tables f
W — wall finishes
"\Gl Indusizies, Inc. - Asa. sk ss.(ali 5
(See adverhsaneuon p.70 -
“Abet. Ine, » 5 (@™

Abingdon St.. Arlington, VA 22206,
(T03) 379-1401, FAX: 703-379-1403

Colin McRae Photography, 1061 Folsom
SL.. San Francisco, CA 94103, (415)
863-0119, FAX: 415-558-0485

Scott Miles Photography, 63 Taft Ave.,
Stamford, CT 06902-7675, (203)
357-1777, FAX: 203-977-8312

Al Payne Photographic, 830 N. 4th Ave..
Phoenix, AZ 85003, (602) 258-3506,
FAX: 602-254-7707

Photography by Samya Ann Abbott, 11
St Germain SL.Boston, MA 0211 ‘n,
(617) 262-0372 =2

Brian Rohbins l'hulw'l.mh\ 515 Hunt
River Way' \ll\\-’ml,gc,( \ 30174, (404)
682-5058

- Michael Rogol, M. Rogol Mouraphy,

499 Canal St., New York, NY 10013,
[212) 206-8233, FAX: 212-206-8235

Jay Rosenblatt Photography & Visual
Communications, 266 Fssex St.,
Millburn. NJ 07044, (201) 379-9444

Bill Rothschild, 19 lmlilh Ln.. Monset. NY
10952, (212) T52-3674

Cosar Rubio l’hul«wnwln, 860 2nd St #3.

4 San Francisco, CA94107. (415) 495-
211

Barry Rustin Photography, 934 F
Glenwood Rd., Glenview, I, 60025,
(708) 724-7600

Sinclair-Reinsch Arvchitectural
Photography. 2905 W. 92nd St..
Leawood, KS 66206, (913) 648-2905

Beth Singer Photography, 25741 River Dr.,
Franklin, MI 48025, (810) 626-1860,
FAX: 810-932-3496

J. Scott Smith Photography, 711 1/2 Pier
\ve., Santa Monica, CGA 90405, (310)
392-1300, FAX: 310-452-7221

Solo Photography Ine.. 3503 NW 15th St
Miami. FL 33125, (3035) 634-8820,
IFAN: BO5-634-8820

Ron Solomon. 149 W. Montgomery St
Baltimore, NID 21230, (800) 978- -
8600, (410) 539-0403. FAX: 410-539-
1343

Ron Starr, ||ll)|l>"l.l[)|l\ 4104 ’4lh St..
Ste, 368, San
(415) 541-7 II)-’H\-‘))H"}

Studiohio, 55 E. \plm" St..Columbus, OH
13215, (800) 277-4885, (614) 224-
1885, FAN: 614-224-8317

William Taylor, ‘Faylor Photo. 743
Alexander Rd., Princeton, NJ 08543,

(609) 452-9444, FAX: 609-452-9512

David Whittaker Photographer Inc., 276
Carlaw Ave., Unit 307, Toronto ON,
Canada M4M 3L1, (416) 4660558,
FAX: 416-466-0989

Toshi Yoshimi Photography. 4030 Camero
\ve.. Los Angeles, CA 90027, (213)
660-9043, FAX: 213-660-2197

PROFESSIONAL SOCIETIES

American Istitute of Architects, 1735
New York Ave, NW, Washington, DC
20006, (202) 626-7300, FAX: 202-
626-7421

American Society of Interior Ilesi'nm,
608 Massachusetts Ave.,
Washington, DC 20002, (ZIIZ] '546-
3480, FAX: 202-546-3240

Design Gallerigs, 1628 Merchandise Mart,
Chicago, 1. 60654, (312) 644-5860,
FAX: 312-222-1628

Institute of Business Designers, 341
Mepehandise Mart, Chicago, 1L 60634,
(342) 467-1950, FAX: 312-467-0779

Intemational Facility Management Assoc., 1
East Greenway Plaza, Ste 1100,

£ Houston, TN 77046, (800) 359-1362

Intl. Assn. of Lighting Designers. 18 K.
16th St., Ste. 208, New York, NY
10003-3193, (212) 206-1281, FAX:

212-206-1327

. Inc., RO, Drawer H. 115

Broad SL., LaGrange, GA 30241, (800)

848-9074, (706) :m 8005, FAX: 706-

883-6269

.
Soctely for Marketing Prolessional Sves.,

99 Canal Center PlazéiSte, 250,
Alexandria, VA 22314 4703) 549~
6117, FAX: 703-549-2498

CLASS[FIED PRODUCT LISTINGS

Authro Corp. (. Ly
\nzea : ]
Arc-Com Fabries n
Architeelugal Brass Co. @u
Architectural Supplements (a)
Arconas Corp. (sl. s8)

“Armemto, Inc. (a)

Art Pgéple, Inc. (w)
At Sgurce (a)
\rtisans’ Guild In¢ (88)

Asher-Cole (cp. sa, sl 1)
\spects. Inc (sa, sl, ss, 1)
\thol Corp, n

Atlas GCarpet Mills, Inc. (ee)
< August. Inc. (sl)
Autagraph Foliages (a)
\vohite, Inc. . (akw)
BASF Fiber Products (cc, ®
(See advertisements on pp. 4 & 5
BMG Framed Graphices. Inc. (a)
BOA AR & Design- .« =7 7 (@)
BackSaver Products Co. (d, sa, sl, ss}
Balt @ d Lt w
lf.nu,nl Cork Co., Inc (. w)
Bar-Mald Refrigerators (@, ¢8)
AneBarrit Corp. (sa. sl)
Liretchen Bellinger, Inc. (n
Berco Industries ()
Bergamo Fabrics, Ine. n
Berger Interior A.S. (W)
Bernhard Woodwork. Lid. (cp. cs, 1)
Best-Rite Manufacturing (&, W)
Best Sign Systems Mig. (@)
Beveo Precision MIg. Co, (a, 88)
BioFil Enginecred Seating, Inc. (88)
Block House Co.  (ep. s, d. [, sa, sl, ss, 1)
Bloomsburg Carpet Inds., Inc. (ce)

Blumenthal Ine.
The Boling Co.

Brandrud Furn. — (ep. es. d. |, sa. sl, ss, 1)
aul Brayton Designs (n

....... Riinasiisisscsialiivesisisiosnseison
Brejtfus Business Environments (w) Cornelius Architectural Prods., Inc. (a)
Brentano, Inc, (0 Corporate Acoustic Systems, id. (W)
Brewster Wallcovering Co. (W) Corsican Furniture {a.sa. sl ss, 1)
Brianza Furniture (sa. sl ) Cramer, Inc. (, sa)
British Carpet Mirs. Assoc., Litd. (ec) Creative Seating (sa, s, ss)
Brodart Co. (cp.sl.y) Crestmark Intl. (sl 1)
Brammitt Woodworking () Cumberland Furniture (f.sa, sl
Buckstafr Co. (cp. sl.ss. 1) Curtis Products, Lid (sa. sl, 8. 1)
Burch Fabrics 15 Custom Laminations Inc. (I, sa. sl. ss. w)
C. 1. Designs (sa, sl. ss, 1) Custom Metalworks, lm (@)
California Country Trees, Museum Div.  (a) Custom Table ()
Gambridge Wire Cloth Co. (w) D&E Wood Inds.  *(cp. ¢s, d. sa, sl, 88, 1)
Gapaul Corp. (w) Da-Lite/Oravisual (a)
Carnegic Fabrics, Ine (. w) Peter Danko & Associates Inc.(sa, sl, ss, 1)
Caroling Business Furniture (s, ss) Dar/Ran Furniture Inds, (cp)

Certified Furniture Sves./CFS
(ep, es, d, 1, sa, sl, s8,4) -

Cervitor Kitchens, Inc. : (es)
Chaircrafl (sa, sl, ss)
Chatham Mig.. Inc. (n
Chemetal Corp. 3 (w)
Chestnut Ridge Foam, Im' (sa. sl. ss)
Claridge Products & Equipment. Inc.  (a)
Clarin Corp. (sa. sl. ss. 1)
Classic Collections Fine At (a)
Classic Muminations

Classico Scating (sa, sl, ss. 1)
Cold Spring Granite (t. w)
Colecraft Mlg. Co.. Inc. (a,cp. d.t)
Columbus Coated Fabrics (w)
Commercial Business Systems (sh)

Complete Installation Sves. of PGH/NYC,
Inc. (CIS) (@, cp.es.LLLw

Concept Fabrics, Inc. H
Conde House (I sa, sl, s8)
Condi (sl)
The Construction Specialties Group — (w)
Continental Creative Sales — (sa. sl ss. 1)
Gonwed (w)
Coral of Chicago (. w)
Corel Corporate Seating, Inc.  (sa., s, ss)
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Datdm Filing Systems, Inc. ()
Davis Furniture Inds., Inc. (sa, sl 1)

Davson, a Rubbermaid Go. (a)
Decorators Walk (a, cp, I, sa, sl 1.w)
Deepa Textiles n
Delco Assocs., Inc, (a)
Desig ni)plmns by \ll.mlu' d ll;
Dwgn ex Fabrics, Inc. , W.
(See advertisement on pp. 6-7)
Designer Moulding (a)
Dimensional Plastics Corp (w)

Dina Art Co. (a)

Dixie Mig. Co. (ce)
Dow USA-Floor Covering Ind. Center (cc)
Durable Corp.

Durkan Commercial Carpet (ce)

RKAN

DU

Durkan Patterned Carpet (ce)
(See advertisement on p. 42)
Daniel C. Duross, Lid. n

EMU/Mecting Intl., Inc. (8a, sl, 88, 1)
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EHG Intl. (sa, sl, ss, ) Jasper Wood Products, Inc. (cs,d)  Norix Group, Inc. (sa, sl, ss, 1) Tepromark Intl. (ce, )
(See advertisement on pp. 13 & 15) Johnsonite (a. cc) Nucraft Furniture Co. (sl.t)  Tescoha USA (w)
ESSI Accoustical Prod. Co. (a.w)  KCRFabrics. Inc. (f.w)  OJVM Wallcoverings (w)  Textile Technology. Inc. )

EST Co. (cco K (cs.d. [ sa, sl ss 1) OSI (cp,t)  Texwood Furniture Corp. 6 1)
Ekitta (1) KI Architectural Fiberglass Site The October Co., Inc. (w) This End Up Furn. (cp. cs,d, I“ .8l ﬁ.. -
Equipto Q,ss, D Furnishings (d. . sa, sl, ss, 1) Office Specialty-Storwal (sa, sl, ss,t)  Thonet Industries_ -~ "’: (sa, sl, s8)*
(See advertisement p. 27) Jodi Kanter. Custom Weaving (a)  Old Hickory Furniture Co (sa, sl ss. 1) Tiffany OMQeMIuIre J (cp)
Executive Formitre, ne (cp, €s, 51, 1) Karastan Bigelow (cc)  Omni Intl., Inc. (cp.d.t)  Tri-Guagds: Inc. Aw), ¥
Exec ()mcc-(:oncvp'ls ('l.p d.6a. 8l g8, 0 Karman, Ltd. (@  Optimum Mgmt. Co. (cc,ep,es.d, Ly U, wmﬁu{jk‘&) R dﬁ"
I" p .wu'ms' e ; . d, sa, sl i.’l) Kasparians, Inc. (sl, ss. 1) Znauf;mmn(luntracl (2 5 v ;"-k
T sy g Kewaunee Scientific Corp. (1) allas Textiles (N __.*(See advertisement on -‘
e — () Kimball Office Fumiture G Gaskd  Paoi e (sa. sl 59" Uniroyal Engineered a2 o
F m Inc. (sa, s, s8) (See advertisement on pp. 63, 65, 67, 69) PARALAX .. ) ' (See MM p. 9
(See advertisement on p. 2) ' asemien S ) Poerless Intl (€0)  “United Chaig 0.
Fantagraph KnollTextiles (. w)  Pennsylvania Woven Carpet Mllln,ﬁlc ((x') UhitediFabrics ln('~
Fantasy Creations in Metal @ KnurrUSA. Inc. () Persnickety Mfg. by Design _Acp. cs,d Marketing, Inc. s
Faultless Caster Div. (a)  Noroseal Wallcoverings (W) L1 “‘_‘l ") o Unitex Industries, Inc. * < &' ()
Fiberesin Industries Inc W) Kroin, Inc. (sa. sl, ss) Peterson Design I-\mlituqn - ‘{Jpl&lsur\ Modes, Inc. “(w'.’sl. -‘ﬁ!”
Filu'rgi'lsq \’[x"(‘iﬂ"‘it"& Inc (@) KronUSA (sa.sl)  Phifer Wire Prods., Inc ; o A i 3
Ficks Reed. e (cp, sa,sl)  Kusch & Co. (sa.sl.ss, 1)  Philadelphia Commerctal Carpets **° ) Vanguard § w The. (ak
565 Design "(Lw)  LSICorp. of America. Inc. (cs.l)  Pacific Carpet Mills Corp. )  Vecta P (sa,sl,1) %
Fixtures Furniture (@ sa sl ss,y) LUl Corp. (d.)  Pindler & Pindler- * s, Vented Veneer Technologies (w)
Flexi-Wall Systems T W) La-Z-Boy Glrair. % (sl,ss,1)  Pioneer Leathertouch Intl, .¢." 3 versteel I
Forbo Industries, Inc (a) "‘"'d“a'z_r:"- " reg(sa slss.l)  Pionite Decorative anlnawvﬁom'('r & Viking Acoustical Corp. (g™
Forbo Industries, Inc. (w) JackLe “%7  (ce.Ls)  Plastics Corp .- - (@) = Viveo Mfg. Gorp. - ~‘;ﬂfugl.ﬁ' )
Formglas Interiors. Inc (w)  bLatco Prddycts 1 (w)  Plan Hold Tl - 25 | Peterson Furn.- sd (cp, es, 4, ss, 1)
Forum (“unlrm'l‘(l.'llr[x-l- (cc)  latic reteYitk-dne. ... W -Z; (W) Planter Teckmology - - (") ﬁ(-mphils ¢ i (a)
French Reflection, Inc. ()  Lave. Ing fEas o ) (W) Playscapes, inc. lm)qllln Li (" F 3 (a)
Fuller Contract Accessories, Corp. (@  Laviindgsbries Prod -4 - ((:;-u s r‘[‘]ﬁmﬂ%’:ﬁn Replicas "?:‘ % I : ', Inc. ,’E (sa sl, :}S. I,;
iargoyles, Lid. “@‘, ' . ; cs, Inc. e
:n:'s:}:‘;‘l:?hllll!((l 0., Inc o (1.:4;:( gl (s:; (:; See M o Pollack & Assocs. P Waﬂ Fashion, Inc. L (f, w)
Gem Industries, Inc. (cs.d.sl.ss,y)  LeeJofas ‘ (0 Porter Garpet Mills, Inc. ((:(‘ Walsh & Associates 4 (. w)
GenCorp Wf Prods SonS et "‘4-&‘ “a . Textile P rod“biv (cc)  Quartet Manufacturing Walsh & Simmons Seating (sa, 1), vt
Lennon’a L PP (See advertisement on Cover 4) Wit Architectural Products’ (W)
® .H#‘mmmc “ p-h‘ (a) & A/Redeo () Wamgon Furniture \vswms '%. e (1)
odgﬁh Hﬁ'-‘“ o, ‘{, 4 () RBUntl Carpet Consultants (c¢)  Waymar Industries, Inc. “(sa, sl 1)
Lin - l}, RPIDesigns (@1 Seatherend state farsi ure 1 (sl)
.lve!WIre l’:gn.‘ﬂ (ﬁ:}lsl. $s)  TheRadix Corp. (8L1) Helef Webber Designs < (@)
with PreFixx Lgfestar, S ts in Stone ? . (LW Reede Galleries, Inc. (@) < st Industries & (sa.l)
Gonaral Drapecy Services £50. W) loewens! rhiture Group ‘,Bl. 88, 1) chmond Carpet Mill, Inc. ({0 Wml ester Marble & Granite ¢, (w)
fllnﬁrnlw'ld‘l)( Iy § ('muh p (I, sa, Ludlow C sites Corp. @4 (cc)  Rookland Mills, Inc. 0" WyestindNielsen Corp. R o
(:_uu:u (III(()V(.IHI{. ; ot i J. M. Im%:, Inc. L & (W) Ratlolph, Inc. n hitehall Furniture, Inc. (sa. sl)
Gilbert Intl., Inc. Fo (sa.shss. ) e walkdverings Be o (Lw) Rose/Hendrick Textiles-Gortina R. M. Wland Co. Inc. % (sl
Gilford Wallcovering, Ings (ce. L W) Maoang Design, Inc. = ®  Loathers 0> Willow-R. Inc %
Girsberger Office ¢ \«-.ltng (sa, s:%i Cy Mann Designs, Ltd. (sa.sl. 1) Rogemount Office Systems, Inc. {05, Wisonarts ® (0 o
Glaro, Inc. @ Mannington Commercial (cgi”  Royal Seating copp (4, 82,81, 58,1 Windsor Désigns, Lud. ﬁ%ﬂ"
Glass & Mirror Cralt Indk Inc. O Mantles & Mouldings &)  S&S Mils, Inc. g8 .y (00) ™ Winfleld § 1 Assocs. Juc. ¥
'.ln‘\ e _\W," Lid.  '®.d.5a.8.85.0  Mapges Inc. (@) SICO, Inc. % L) “Winn Devoriart Geoth™ (a, w)3,
(rilr:)h";:i‘lg:’:}lfﬁ‘l’; . - nur:c_v Mouldings Inc. g (w: Salem CommerclﬂH.anw & (c)  Winop MO W) 3 e
LRI e ™) arlite 4 (w Salman. Inc. Y (sa,slit) Co. s
(o e 55 arin UnversalDesign 5.0 Saudar ot G468 M’“,o,,,, okt i s, 5. ‘;;s“,f *
Ay e Masa Industries : () . cp. cs P ) .
Grosfillex Contract (sa. s SS.)  waster Metal Works & oy ;:'wmp = (cE. cp "‘:m 'mkj rﬁe “0 ot st
SHOSESNI . (cs, d, sa. I, 88, B, Matthews Intl. Corpe® @  geati f&) > ‘: (sa)  Wright Line, hu - M
Group Four Furniture, Inc. (s, sL.88. 1) “pye Maya Romanoff Corp. W) Sellers ‘ J iy ;k rone W\.mdnE Saisin Dl;r (8a)
Gulden Gallery Investment Replicas  (sa) McGuige \,mm Co. (sl 1) Serta } ? + Wylie Systems R k (@
The Gunlocke Co. (cp. sa.sL.8S. U Merig Gz (ce.h  Shafer mmt'mﬁl%a e, Inc. (ﬂ} sl.t)  Zolatone N’J‘ o (w)
nl‘&“xl ?::h's‘ Ine. (L. ‘“‘: 3G Mermar,orp (f. w) Shaw Comimercia A cc) - .»’;;,“:,:"
Ao falace ’ Mero Sygtems Grou (cp. cs) ¥ L%
HLF Furniture, Inc. (ep.cs.d. 1) Motcol¥fa. Inc. - P @ :ngm&lm;\ lndv, inc.ﬁ: tlﬂ?‘lﬁ) ~ i ‘ ‘-.""‘ X vn;.;"*'- -
I E. Hale Mfg. Co. (€p. ¢S)  Metga Furniture Corp. (cp. d. 5. “9“ nGlissUBA. Inc. % 15  (Ra) o, . e 2
Hamilton Adams Imports Ltd. (. w) m Air Air Cleaners "gﬂ{uﬁ-amn iles ey At W cw — cabinetry and woodworking >
Hamilton Sum-!' Co., In(',‘ (cp.es.d, 1L b) roCentre (a. d) Sinclair PMernngs abric tﬁ ) . — ceiling finishes .
Harden Furn., Contract Div. (cp. v) loward Miller Clock Co. (€0 SIS Human Factor = ogf ) (cﬁ'&— columns, pilasters ai B o
Nermasy Rét. Corp: . s il s“"‘t; « Milliken Carpets €  Simatic o & —:gmpuwrmdedmww
T T 4" Missouri Table and Chair (sa.sL.1)  Spaptex Systems, ez W >— computer aided . ""Q‘, q
(See advertisement on p. 1 Mobi Systems (sl I-v:-u - LS S worming, - e i MO DSy S,
::‘ :““":n‘;‘)'"“‘ (sa, sl, ‘?. Modern Contract Furniture (cs. d. sh.s67T), "%l&urfme Prme(unmusmes ‘. fircplaces : T
CXaco)

High Point Furniture Inds., Inc.
Ideco, USA

]
(Wi«

Modernfold, Inc.

et il
ModuForm, Inc.

.(cs‘sl s, m) o

Spart:Seating Co., Inc. ‘;
llununoml

'?%_

&
w :1 ',:‘,‘- Lo
ienl > # G i
-~ »-.

Momentum Textil 3, N — fooring, w - ,}, B
Industrial Enterprise () .4\ Monsanto Contract 4 M' s — greenho . s
3 5 .. dusl.rlu»- o, » m{
Inline Systems (cp.c5.1) ™ _os Moser C .dbmemah's d. u’d) o hr %n rgwls slow;,'i -
Innerface Architectural Signage, Inc.  (a) o‘y s on P-!‘;:’: (@ cp, cs. d, |, sa, sl, ss, kW) e i L O A
Innerpace Inc, (LS. 1) yvulmgolor S ‘mueb wah %w""h v ) - " he — AVAC controls &
Institutional Products Corp. (w) M~I:ﬂu¥= 5 {{M hb- b Stanco, Sighage \"5““"“ '-lm?“(; : 1 ‘:: oka — klwﬁdtind bﬂﬂr@ppﬂances 4%
Interface Flooring Systems, Inc. (€ Natl. Gypsum Co: s e 2 ,tf @) e T Kitchen agel batl gabinetry and
Interor Showplace, Lid.” @ cc, . ¢ Naul Office Fum. (. csgsa sun auordy-lum 0 1 i erons st
+84, 81,88, L. W) Nau. Products " = S
The Interna Collection, Lid.  (cp, sa, 81U Nawrescapes, Inc. o (M i vy m;cr:r‘:l l(n‘l"pe"s (C(‘n’ lr — lightiWggontrols ¥
:lll-lA l“ilhl'.i(l‘f hlll(‘ :?) Nello Wall Systems u:';), i QMC\ fcs.sh | ::{;l:\l(lr: m '”‘-35,
I::::'c l:'?':('ﬂ)ll rics pns Neon Americana i e Summit Furniture, Inc. a.slb o Slumbing nxtun-s c‘ 2% R
Inwood Office Furn (ep.cs,d, [ 1, sa sl et b T ‘,U Summitville Tiles. Inc. W) g — stairs and railings iy
L Los,d L \\ li ,\evms l“""m‘.‘“”"?l e (a) Sunbelt Decor Incorporated (cp. sa. sl. 1) w  — wall systems. folding walls and
IPOCORK R LTS Swsbee i (sa, s movable walls
. Jatiias Dival . - .52, 8188, LW Superior Chaircraft (sa. sl, ss) iR e
dDM - Jubass Deslen & Mfe. « %8 New York Mlame Proofing Co. (f. sa) Sumce Technologies v “<1| \\fm:o“A .u.‘.'d:":(t:m‘
JG Furniture Sys.  (cp. cs. d.sa.s1. 88,1 Nishiyama Corp. of America. Inc. ™ Tab it g Wd — windowsanddoors
Adam James Textiles, Inc. No-Muv Corp. €0 Tella Inc. s b
JULY 1994
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ADO Gorp. (wt) Dimensional Plastics Corp. (wt) kristan Assoc. (ew, ka, ke, w) Reconditioned Systems Inc.  (cad, cal, w)
ALP Lighting & Ceiling Prods., Inc. (Ic) Dina Art Go. Kroin, Inc. (ka, ke, p) Reece Galleries, Inc.,
ASI Technology (wd) Domtar Decorative Panels, Inc. I,I}LJ,WM 3 (I, 1) Rejuvenation Lamp & Fixture Go. (If)
*Abel, lug. (fm. fr, fw, k) Dunbar Style (ew) eFaminart, Inc. "“'1‘}_ " (cw) Ron Relek Lighting (I
Abolite Fighting,Inc. () Daniel C. Duross, Lid. (fr) 2 Latco Products ’\g (ftm)  Remanufactured Business Fumn. (cad, ca
Above View Manufdeturing by Tiles Inc Dwyer Products Corp. (ka. kcb Laticrete Iml. Inc. bt (fm) Republic Storage Systems Co. Inc. 1)}
Accents In Stone  (Cad, ral cp, I, fm, Ir, ESSI Accoustical Prod. Co. (tﬂ 5 Laue, Inc. ‘,._* (cw, wi) Ro-Tile. Inc. (fm)
- " ke.p.s) Eagle Plywood & Door Mfrs., Inc. (wd) ““Yavilndustries el (ke. 8) Robbins Hardwood Flooring (fw)
Aceessories Intl.. Inc. fep.cw. N ELA Company (n M‘LWHM Inc. (8)  Rockland Mills, Inc. (wt)
Acctigraph (cadical)  Elkhart Door, Inc. (wd.wi)  (See advertisement on p. 79) Roppe Corp. (Ir. s)
Veaeme Office Group, Ine, (ew, Wy« Elliptipar, Inc. o B m& Seymour/iegrand ~fesage (1) Roxter Corp. (an
e l\danln Office Environments (W) ovel Design (A)rp s ¥ (b Ler O?nu \qu i.m N \-" S1C0, Inc, (ew, w)
Fixture Marnt (ew)  Equipto ke, |, 8 (n hting Inc. (n
Advariée Office Goncepts (W) (See dmﬁemenl p.2 .&\ llm (le)  Scalamandre (wt)
Advaritied Technology, Inc. (ch) (W) volor (wt) 'I‘ht' Scott Group (fr)
Altupa:Aréhitectural Products (w. wd) l-dmm,mpm (wt) Mvmwm Inc. (ew)  Seagull Lighting Products (b, Ie, 1)
o a Studios (cw) Fantasy Creatjons in Metal (cw, f) Linear Lighting Corp. (in Sentinel Lighting (I
erican Louver Co. (N Fiberesin m(ﬁmm Inc. (1) Litelab Gorp. (le. 10 Sherwin Willjams (cf. fr. wt)
Wm Inc. G pdfm) 555 Design -, (cp, cw, hr, If. ) Litetronics Intl. (Ib) Siebe Envirgnmental Controls (he, le)
s Ami . Allen Con qﬁ(wl) Forbo Industries, (fr) Livers Bronze Co., Inc. (s) Silent Gliss BSA, Inc. (w, wt)
Amslmlum GCorp. _‘, '\-d 1{% Formglas Interiors, g, (el ep) Lodestar, Statements in Stone (f. fm) Simpson Door Co. (wd)
I‘;y \nawSl tdnc. French Reflection, Ind e (ka, Iy Lonseal, Inc. (fr) Snaptex Systems, Inc, (w)
memn v 3 (L1 * Freudenberg Building S%u-mx. Inc. () Lucifer Lighting Co. (an  Sol-R-\ei (2. w. wt)
_hri('s '-. : % (w)% - Naomi Gale Wall Systems (ew) Lumax Industries Inc. (ke, Ib, 1D Spauldie Lighting, Inc. (an
Ar | Specigity Producls # - (w) . Gammapar/The Applicd Radiant Energy Lumen Design, Inc. (In Springs Window Fashions Div., (wt)
Armsieéng World ., Inc. "“l( e w o . Corp. (fw) Lutron Electronics (lc)  Stafadt Products, Inc.(cw, ka, ke, s, w, wd)
y 2, Inc. =% B, =0 S Garcy/SLP e, 1n MPC. In¢ (W) Staff Lighting Corp an
r-'.”" Asher-¥gle . o (cwlg' General Drapery Services (wt)  Macro Electronics Corp. (le. 1N Stiffel Co. (In
Aspects, Inc. P A (e w&m General Electric (Ib. Ic) Magna Visual, Inc. (W) Summitville Tiles, Inc. (fm)
Asset Systems, Inc. «ifcan Genon Wallcovering . R.A. Manning Co. Inc, (D4 Sun Pipe Co. (ke, Ib, Ie, 1f)
Avonite, Inc (cl, cp. cw, lu-.“tc wi) Gilford Wallcovering. Inc. " (fr) Mannington Commercial '}5 Sunbelt Decor Incorporated (cw)
BOA At & | .‘!' (ew) Glaro, Inc. . Mantles & Mouldings (cp. Sunbilt Solar Products by Sussman(g, wd)
BackSaver ucts Co. ‘{:‘0 (cad)  Glass & Mirror Craft Inds., Inc. Marges Inc. ~7(0s)  Sure-Lites (1n
Baldinger 2 ;;H" o {in The Glidden Co. 4 Markel Lighting Inc. ,,C (n Swivelier (In
Baldwin Ham‘gﬁﬂm (ka.If. wdl)  Gross Stabil Corp. (cad. cw)  Marley Mouldings Inc (W) Syma Systemszinc. (w)
Balt ¥, e -; (W, W) H & S Sales, Inc. (eh) Marlite (wd) Systems| ions Co. (w)
Bangor Co., In -j. (fr)  HEWL Inc. (kc,s)  Mactin Universal Design, In( (cad. caf,ew)  TSAO&CLS *:, (In
Bar-Mald Refrigerat 3 (ew, ka, k) HLF Furniture, Inc. J(cw)  MasterMetal Works » = (ep. L.ke)  Fab Products Co. *\' (w)
w & Bates - (P Hafele America Co, (ke df w)  Mega CADIY (cad)s “Tech Lighting [ (In
S Bernhard Woodwork, I.ﬁ (cw. ke, wd)  Halo Lighting s, 2an  Mepla, Inc. (ew. K& Technical Glass Pmdtls (wd)
Best-Rite Manufacturir (W) Hamilton Sorter ¢ 1w Merit Car :nrp. (). Tepromark Intl. (s)
Boyd Lighting Co. ¥ (N Harbour leuse Bar .nmng tep) 3G Mermet G AW Toli Inl.
Brandrud Furniture, (cw.w)  HarmouyInil. Corp,” (cad. ka)  Mero mu-msmmur (p. W) “Toshiba \mcrm(unqincr Prods. (Ib, u m
Brass Smith, Inc. (8)  Harvigéfarket, Inc. 5. “fw)  Mefalsmiths Co., Lid. o W)
. Brummitt Woodworkilig (€w)  HettichAmerica 1. iy v, (ke 1) Metalux Lighting (D = “ri-Guards, Il’
CAD Warks, Inc. & (cad, caf)  Hexacomb “.7 Metcor Mfg., Inc. § Tm\'ﬁmugc' (In
“3USI Gontrol Systexs Inbighc. fhe, o) Hoboken wugﬁnm m,,f“ Metropolitan Ceramics = USG Cor (cf. w)
L I‘ic.llllu f [T, S () Hoover Systems. Im tw)  Howard Miller Clock Co. (ew) \Ultratac Tnc.
Soft %Q. “dcad. cwW)  Hortan Automatics ury "_ wd)  Doug Mockett & Co., Inc. (hr) on p. 83)
c $ m ) Inc. jo. & " (caf.lc)  Modern Plastics Co. (cw) Prods.
i )l,lglll.lll;. Inc. % (D ,qungﬂn& el = gc. In Thos. Moser Cabinetmakers (ew) ﬁee m
A CAPASweel's Electronic Pub. # (cad, caf) il orJN(,. vl « “(w) Motorola Lighting, Inc. (lc) iﬂnlad,(«'mmlg Tile Gorp. (kc. p)
(ulpﬁl Corp. b3 (ch £* In(lu\w“msm s Co.,dnc. (vw wd)  Multiworld Lighting (s Wm@w (W)
Carniggie Fabrics, Inc. ~‘.- ( Infinity Tighting Inc. ¥ (n R C.Musson Rubber Co. (fr) S IRIORS I\(, (cf. w)
Caselld Lighting eﬂtcmu AV Designs }{ ;: Natl. Floor Products Co., Inc. () VPl (fr)
CertifiedfFurniture Services, I| :%‘ S nten@nish ‘;‘,‘-“ ,) \1} (ch Natl. Gypsum Co. () Ventee Veneer Tec! Im’lngus (fw)
Cervitor Ritchens, Inc., Intefgrapl@orp. . J@ad. can  Nello Wall Systems (cal. W) Verosol USA, Inc. (wt)
Challenget Lighting Co.. Inc.., - Intedior Showplace, Bitd. £, w.wy  Neon Americana (Ib. 10 Venticals, Inc. (wi)
Chelsea | nmliu \W~ (lﬂ Intl. le 4« p fm. k)  New York Design Center (ew. fm. 1) Viking AcousticalCorp. (cad)
Chemetal Ge : & (cfwb  Intl.Jerra Cotta Inc. % gD New York Flame Proofing Co. (W) Virginia Metal ids.. Inc. (W)
Chicago Mdtallic; ¥ (cf) Imwood Office nun)um 3 _' i Norsons Industries (ew) Visa Lighting Corp. (In
. Jitatio) y .. Inc. 3 IPOCORK E (fw) 1 Norton Industries, Inc, (el 16 \ista \l[gﬂnc_ (n
‘Lﬂ (.la#‘ ations 2 (D _>Th ‘Imlnnnum £ e, s, wd) “Nuglear Associates (wd)  VogehPeterson Furniture Co. U]
HLold*Spring %niu‘ - Italian Trade 1\s|pn-ﬂlc o ('uer (i), 0SE _ - lew) dinann Lighting Co. (in
) !’nlorlrun Iness * u¢_| JD$ - Juhas? Design & m‘, @M f) Glen 0'Brien Partition Co., Inc. (W) " Walker & Zanger, Inc. (f, fm, w)
o Wall Fashion, Inc. (w)

"‘.}lé lete lnsl&duun Sves. (G I\}{‘
X wal, cp. ewil. w) Walsh & Associates (fr. fw, w)

IG: ‘umiun ‘fﬁlvm Anc. W W) @ (’h“""% (W)
C Jmmn;l?' A.S lﬁ?‘hakh eieny 17 Phiy,  Old HickoryFumniturg Gos e~ (s)
Y Ward Architectural Products (cf. cp. I, fw)

X ';; ac: &\ guanumm)a,n N-0612 -.,_ . Optimum Marfagement Co.

‘;- v vERBIke: Yy (I “iMe Original Gt blllu. Inc. (I Wausau Tile, Inc. (fr. 5)
. 3 64) & cum Wh ole.llh iD) Packard Industries.. (cal. w)  Wendelighting (I
) ology Ltd. 2« {ﬁ‘ Adam ld-(\: Textiles, Inc. Palma, Inc (Ir)  Westchester Marble & Granite Inc. (L. fm)
o porar\ Hides x,.n" (i) ason |l strial. Inc. (frﬁ arist Bompadre. Inc !» (ew)  Westerfield (In
i qpml(mamch.nlvs Im (fm)  Hloh ummls Inc. (he. hr, le) ~y Pt cerless Lighting Cor. ) (I White Office Systems (caf)
;-%«41) - ,."g (cf) Jomnsonile (r) P rmaGrain Products, Inc. (fm, fr, fw) H. E. Williams (In
or Lighting _“‘ r X (I 4gdino Lighting. Inc. (n  Persmickety Mg by Design, Inc. (ew)  Wilsonart (cw. Ke)
z. Coral of Chi o7 % X (WL Justice Design Group n I’Nfﬂi\h\ Prods.. Inc. W) Window Treatment Sves. (w1)
“NLormnelius A tural B sI,1H( (N KCR Fabrics, Inc. (wt)  Philips EightingCo. (b)) working Walls, Inc. w)
Craltsman Office kg Co. g ¥lew) Kl (w)  Plan Hold Itn'l Wright Line. Inc. (cad, cal)
e *Clitiberland Furnitury e (ew) Kl Architectural Fiberglass Site Planter Technology Wylie Systems (cad, s, W)
Cumbir Woodcrafugosne.(cp. cw. s)  Furnishings (w)  Poulsen Lighting. Inc. “B Yates Furniture Systems Corp. (W)
Custom Lamin: (wt) Kallista, Inc. (1] (c, Yorklite Electronics, Inc. (n
M‘kh‘. Inc. (8)  Karman, Ltd, (caf. If) |('see|m\'ﬁem°?t on C‘I’V“ 2,p.1) i
L Ld. (ew, fw. k) Kentucky Wood Floors — (cp, ew, 1w, s, wd, ritchett Wilson Group, Inc ( HEALTH CARE INTERIOR FURNISH
ansk Lights, Inc. (n wi)  ProLight (Ib. 11 INTERIOR SHINGS
Dazor Mfg. Corp. (I Kewaunee Scientific Corp. (cw)  Putnam Rolling Ladder Co., Inc. e A
Deepa Textiles (wt) (wt) Quiligotti Inc. (f. fm, fr. kc) ;: = ;:‘:I‘:::g‘n‘\mmw%
Design Lighting Prods. Co. (k. I KnollTextiles (wi) RBI Intl. Carpet Consultants (cal) N y 'l iy rt;llnp‘um-nls‘ and
Designer Moulding Kohler Ca. (p)  Predrick Ramond, Inc. iy (-"lr?:-lwln(-u:lm'nm s
Designplan Lighting Inc. (n Koroseal Wallcoverings (w)  Raziech Lighting (lc. I { — fabrics and viny Is
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n - — nursing stations: modular

0 — overbed tables

p — patient room casegoods

sa — seating, auditorium, conles
dining

sl — seating. lounge

sp — seating, patient room and

examination room
I —tables
w  — wall linishes

Carolina Business Furniture
Certified Furn. Sves/CFS

(sa, sl. sp. t)
(n, sa, sl. sp. 1)

Cervitor Kitchens, Inc. ()
rence, Chaircraft (sa. sl sp, 1)
Chatham MIg.. Inc. (
Chestnut Ridge Foam., Inc (b, sa, sl)
Clarin Corp (sa. sl sp, 1)
Classic Collections Fine Art (a)

Classic Numinations

Classico Seating (sa, sl, sp. 1)

Cleator Corp. (p. 1)
\C Graphics Cold Spring Granite (1, w)
AGI Industries, Inc. (sa, sl 1) Colecraft Mlg. Co., Inc (a. 1)
Columbus Coated Fabrics (W)
(See advertisement on p. 72) Commercial Business Systems (sl sp)
A\bet, Inc. (a) Complete Installation Sves. of PGH/NYC,
\ccents In Stone (1, w) Inc. (CIS) ([, n, p.w)
Acme Office Group, Inc. (n) Concept Fabries, Inc. (n
Adanlock Office Environments — (n, p, w) Condi (s1)
Add Specialized Seating 'lech.  (sa. sl, sp) The Construction Specialties Group — (w)
Adden Furniture, In¢ (b, 0. p. sl sp. 1) Continental Creative Sales  (sa. sl. sp. 1)
Advanced Technology, Inc (w) Conwed (w)
Advent Industries, Inc (., w) Coral of Ghicaga (. w)
Agati, Inc. (p. sa. sl. sp, 1) Corel Corparate Seating, ne;.  (sa. sl. sp)
Allied Signal Fibers (©) Corelius-Architectural Prods.. Inc. (@)
Allyn Bank Equipment Co (a) Cramer. e, (sa. sp)
The Alma Group (sa. sl, sp. ) Create-A-Bed: Ine. i (b)
\ltura Architectural Products Creative'Seatmg’ (sa, sl, sp)
Amenities (a, 1) Cumbertand Farniture (I sl 1)
American Olean Tile Co (W) Curtis Peoducts, Lid. (sa, sl, sp, )
American Seating Co. (n, sa) Custom Laminations Jnc. (f, s3.8178p. w)
Ametex/Robert Allen Contract Fabries (f) Custom Metalworks. Inc>“sg, ()
Amotek/LUSA, Inc (sa, sl, sp) Custom Resauree, Inc Y~ (sa.sl)
Amsterdam Corp. (W) Custom Tahle 9 ()
Anthro Corp (1) D Wood luds.. Li - ﬁ susslsp. 1)
\nzea ] Da-Lite7®ravisual =5 (a)
\re-Com Fabrics D Dar/Ran Purnitare Iids™ v
Architectural Brass Co, ) Datum Filing Systems, Inc. ()
Architectural Supplements (a) Davis Furnitnee ds.. Ine (sa, sl)
Arconas Corp (sa, sl. sp) Davson, a Rubbérmaid Co (a)
Armento, Inc. (a) Decorators Walk (a, 54, sl 1. w)
Art People, Inc (w) Deepa Textlles . n
Art Source (a) Denstor Mébile Storage Sys., jac.
Artisans’ Guild Inc. (sl Design Options by Atlantic - (n, 1)
\sher-Cole (sa. sl 1) DesngnTex Fabrics, Inc & w)
\spects. Inc dn. p.sa, sl.sp.1)  (See advertisement on pp. 6-7)
Athol Corp. N Designer Moulding (a)
\ugust, Inc (sh) Deutsch, Ine, (sh)
\utograph Foliages (a) Dimensional Plastics Gorp. (w)
\vonite, Inc. (2. w) Dina Art Co. (a)
iber Products ' Dixie Mfg. Go ()
(See advertisements on pp. 4 & 5) Dow USA-Floor Coveringdnd. Center  (c)
BMG Framed Graphics, Inc. (@) Durable Corp. (c)
BOA Art & Design (a. 1) . Durkan Commercial'Carpet ()
BackSaver Products Co
Balt (@, ,w
Bangor Cork Co., Inc (I, w)
Bar-Maid Refrigerators (a, p)
The Barrit Corp. (sa. sl)
Basta Sole Umbrellas (a)
Gretchen Bellinger. Ine (n Durkan Patterned
Berco Industries (1] (Sge adverﬁsemm?aow;t. 42)
Bergamo Fabrics, Inc (]
Berger Interior A.S (w)
Bernhard Woodwork. Lid. n.p) =
Best-Rite Manufacturing (w) 3
Best Sign Systems Mfg, (a)4
Beveo Precision Mfg. Co. (a, 8p)
BioFit l‘ln,'.:in«tvm‘l Seating, Inc (sa, sp) Daniel C. Duross, ltd. N
Milton A, Hlt'ul'r Corp (¥ Dwyer Products Corp: Ay
Block House (..0.. Inc. (p. sa, s, sp, 1} Dvnasound. Inc. (@)
Bloomsburg Carpet Inds., Inc. (c)" (ﬂi ﬂ sp.!)
Blmm‘-nnml ln‘('. . (. w) ‘see advernSemem on'pp. 13 & 15)
‘I’Tilﬂl‘hll{ltls l‘.\\. Inc. n [‘Q\L Accoustical ProdsiCe. ... (@ W)
T'he Boling Co. (sa. sl, sp, 1) EST €a (cy
Brandrud Farniture, Inc (n, sa, sl sp. 1) o k:ll.l - (1)
Yaul Braylon Designs (n
Brejtfus Business Environmenis (W) Equmm . ®
Brentano, Inc, n (Seeadverhsemem D..27.) 3t o
Brewster Wallcovering Co. (W) I:hs( X mm!m I |.|! \\.lllf ovenng .{\\)
Ve S Gt Executive Furniture, Inc (sl, 1
Brianza Furniture (sa. sl sp, 1) Executive Office Concepls (s skt #
British Carpet Mirs. Assoc., Lid. () SXECUNVC UIHCE LONCOPNS | (Vo S
D. S. Brown Co (sa. sl. sp) ““ ‘\»“""'\ Intl. (@)
E S. Contract (. w)
Brummitt Woodworking () R ¢
Burch Fabrics n fabrica IniL i«
C. 1. Designs (sa, sl, sp. 1) g&ngmgg‘nibm%n 2 (sa, sl, sp)
California Country ‘I'rees, Museum Div. (a) Faritaat: P .
L et Cantagraph (n
Gapaul Gorp. W) Fantasy Creations in Metal (a, 1)
Carnegie Fabrics, Inc (f, w) LT ey 3 v G
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Faultless Caster Div, Kroin, Inc. (sa, sl t)
Fiberglass Specialties, Inc (a) Kusch & Co. (sa, sl, sp. 1)
Fixtures Furniture (sa. sl.sp. b) LSI Corp. of America, Inc. (Dhe 75¥
Flexi-Wall Systems (W) L.U.L Corp. m,ﬁh' i)
Fong Bros. Co. (sl) La-Z-Boy Chair Co. o ™ (8.9 =
Forbo Industries. Inc (a. w) Landscape Forms, lne.” %% (sa, sl, sp. [) ™
Formglas Interiors, Inc. (w) Jack lmmrl.qsi’n ' (c.f)
French Reflection, Inc. (a) Latco Products AW, g
Fuller Contract Accessories, Corp. (a) Lalierete Inc. U;
Gasser Chair Co.. Inc. (sa. sl sp. 1) J%m‘ Inc: ;DL\ ?-% ..‘.
Gem Industries, Inc, (b, 0. p. sl)_.#Lawrence etalProducn. nc =7 @ %
GenCorp Polymer Products (® +" (See advertisement on p. 79)

Jleggetl & Platt, Textile Prtxt Div. (c)

with PreFixx
GenCorp Polymer Products
General Drapery Services

Group Four Furniture, Inc.
The Gunlocke Co.

(sa, s, sp, 1)
(sa. sl. sp. 1)

H & 8 Sales. Inc. (f, w)
HEWL, Inc. (a)
HLF Furniture, Inc. (n.p. b
Hamtilton Sorter Co., Inc. (n, 1)
Hagden Furn., Contract Div. (s, v)
Harmony Intl. Corp. ) -
, Inc. (n p. sa, sl, sp, D
(See advertisement on p
Herman Miller (a. h, sa, sl sp, 1)
Hettich America L.P (a)
" Hexacomb
High Point Furniture Inds iIng. e (S))
Hill-Rom .t o, é, sp)
Hoechst Celanese. ("m .
Hospitality Art/ \rt \pl(llum 7 (a)
IDCNY
Ideco, USA %) .
Industrial- Enterprise (W)
Inline Systems Y (1)
Innerfaee \|'f‘hlu‘<lum¢£|un.|"v Inc. (a)
Innerpage Inc. (8. sp. 1)
Institutienal Products Corp. w (W)
Interface Bloorind Systems, Inc. 5 (¢)

Interior Showplace:dad. @gh. c. [ n. o p.
sa, sl sp, L)

The Interna Collection, Lid, (s&, s, sp. t)
Il Fabrics Ing. ()
Intl. Marble e
Interspec Fabrics i ()]
Intrex Corp. o A ()
Inwood Office Immmn (F. SESp)
IPOCORK e (w)
JDM - Juhasz Design KMI sl Ty >
JGFurniture Systems, e, ﬁl‘gl
AdimJames Textiles, Inc e
Jaspérd\ood Products, Inc. (p.1)

Joerns Healthcare (a. b, 0. p, sa.sl. sp. 1)

Jolnsanite (a.¢)
KCR Fabrics. Inc (33~
Ki (I, sa, sl sp’®

KI Arghitectural FibgrglasSine™ =
Furnishings (I, s, sl sp, 1)

JodiKanter, Custom Weaving (a)
I\.II'I\UDB‘MU\\ ()
hasparians_ ne. (sk. sp. 1)
Kewaunee Scientific Corp. 18]

Kimball Lodging Group (b, p. sk, sp)

Kimball Office Furniture Co. (b, n, gl. p, sa,
 Sp,
(See advertisement on pp. 63, 65, 67, 69)

Kleerdex Co. (w)
KnollTextiles n
Knurr USA, Inc (1)
Koroseal Wallcoverings w)

“‘Lennon and AsSociates
TEUCOS USA, Incrs,
y Woodcrafts. Inc,
Lifiear Lighting Corp, =
YeLive.Wire Design Inc. o (sl %p)
Loewenstein I'urnupgefl'dup (sa, sl, sp. %
Ludlow € nmwlﬂ(,mp (c

st

o o) %
Genon Wallcovering ) :‘:l\mQt\w-l ((Il)“:.:' :ﬁ: *
:I:::(")l'l'l I\I\I'llillk':ilx(('l‘ivlu Inc “) T(I s 5.1 Somus G Sox. ol
e e TR » MBC Wallcoverings (. W)™
:':';'(:' 'h::' ”"j'“ Seating % 'T” .'J Magna Design, Inc. %, e )
(:l('w\'.m Asdoc. Lud @by ¢ eMann Designs. Lidy* 1 sl 1)
The Cddeato” = - B B hlﬁ""""“""“"‘"“ vclal ()
Global Specialty T oFw :'rllwyw‘t\;w“m:n'gf I|‘.': -t i
Grahl Tndustries Inc » $ (sa) - & = 3 (W)
Gregson Furniture Inds., “sagBl, sp) - =l
Grosfilles Contract (sa, 5. 1. W) u;:l'(", l\;'('.:",f\\‘{'.',,'r:"“" . e
Gross Stabil Corp. (b, n, 0, sa, sl, sp, 1) Maghews Intl. Corp. (@) ol

Théd*Maya Romanoff Corp. J (w)*

MéBpnald Products Corp. % (a)
McGhire Furniture Co, saslosp.n)
)4( it Carpet © orp. ali. (c.hn
36 Mermet Gorp. « (tw

. Muu‘;wntﬂn\(.mup % (n)

- Metcdr Mig.. Inc. B ()

T e tropolitan Furniture Corp. %.n sl.b
Micro-Xir Air Cleaners > (@)

( “Millikengarpets % (0
MissourhTable and Chair Asp. 1)
Mobi Sysgms = (81)_
Modern C@ntract Furniture  (p, sL-q‘r.‘ﬂ"'

* Modernfold, Inc.

an(Iul'nlm-i SN (sa, sl sp, lh
Momentum:4 (1) S
Monsarito G n!gtmcl Fibers e map =
Thos. \hwltabm:_u)qh-x\ Q. (i i8a, sl A
) 'OP x
Multicelor Spcclam.‘lm‘. )
NM. Industriés = (b, 0, p, sl sp. 1)
Natl. Gypsum Co. % (W)
Natl. Office Furniture §, (sa.sl.sp, 1) #
Natl. Products o W)
Naturescapes, Inc. il (\\)
Nello WalkSystandss = ‘ -
- '%ztm tioff Cliairs, (o p'ml. sm»
Rerwork Modufar ereLs (©) "
¢ Neudorfer, Inc. W

!II‘I'IIAI. POSTURE

RGONOMICS

Nevins International (a, 1)
New York Design Center (a, b, ¢, 1, n, o, p,

sa, sl sp. L, w)
New York Flame Proofing Co (I, sa)
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Nishivama Corp. of America, Inc. (n Superior Chaircrafl (sa, sl, sp) \danlock Office Environments (W) Classico Seating (sa, sg, sl 1)
No-Muy Corp. (€) Surface Technologies (1) Add Specialized Scating Tech.  (sa. sg, sl) Cleator Corp. (cg. 1)
Norix Group, Inc. (sa. sl 1) Tab Products Co. (n) \dvanebFixtme Mart (fi, 1) Cold Spring Granite (L. w)
‘Novikofnc. (b, sa. sl sp. 1) Tana-lex (a.h 2Advanced Tﬂ'hmﬂr\w,}lu'. (W) Colecralt Mfg. Co., Inc. (a. 1)
Nuclear Agsogiates (a) Tapestries, Lid. (@) £ Advent Industries, Inc. %, (fa, w) Columbus Coated Fabrics (w)
Nucraft Furniture Co, () Tepromark Intl, (€)%, Agati, Inc. (cg, op, i, sa, sg. sl 1) Commercial Business Systems  (sg, s, 1)
OJVM Wallcoverings G (w) Tescoha USA (W) == Allyn Bank Equipment Gg. (a) Complete Installation Sves. of PGH/NYC,
TheQctober Co., Inc. . (w) Textile Technology, Inc. (Lw)  The Alma Group =5 (sa, sg. sl 1) Inc. (CIS) (cg, ep, fa, fi, w)
Office Specialty-Storwal lx‘x sl,sp. ) Texwood Furniture Corp. ] Alura Afchitéetaral Products Concept Fabrics. Inc. (Ta)
“._0ld Rickety Furniture Co.. Inc.  (sa.sl, ) This End Up Furn. Co. (sl. sp) Amenities (a. ) Conde House (a. la, sa, sg. sl 1)
o OMNI Indt.. Inc. (b, n, p, ty = Thonel Industries 1\1 \l sp. B “YAmerican Olean ¥ile Co. e (W) Condi (sg. sl)
S gwmugﬁ Management Co.  (c.n, o, p. 1) Transwall Corp, v ib o m American-Scating Co. (sa) s, The Construction Specialties Group ()
1ann Contract i Tri-Guards, Inc. (w) Am«-l(.\/lmh(‘n Allen Contract Fabrics (fa) (’mm[un.u\ Hides (fa)
Packard Industries, Inc. (n) Tropie, Crafl Aluminum Furniture Mirs.(sa)  JAmotek/TUSA. Ine. (sa, sg. sh) Contintaital Creative Sales  (sa, sg, sl 1)
Pallus"tbpulcs (f) l‘mpmml‘mmlun GCo., Inc. (sa. s)  “Amsterdam Corp, (w) Conwed (w)
%aoli, ne. (sa, sl, sp) Tuohy Furnifure Corp. (sh) v\hhm:(;orp. (1) Coral nl'(ﬁm,m-u (fa, w)
o2 “gadfisi Bompadre, Inc. (8a) U.S. Geramig.Tile Co. (w) \nzea (fa) (mul(.numg,.m- Seating. Inc.  (sa. sg, sl)
Peerless Intl. (¢)  Ultratec Inc (F)] Arc-Com Fabrics (ta)  Cornelius Aichitectural Prods., Ine. (a, fi)
1§ qylvania Woven ('.-Irlwt\!l"\;m: (c) (See mmﬂ on p. 83) Architectural Brass Co, (a1 Corporate Agoustic Systems, Lid (w)
L: _Persnickety Mig. (. o Pisawsl.sp. ) Uniroyal Engineered Prods. ® \rchitectural Supplements (@ Corsican Furniture (a, b, sa. sg. sl 1)
" Peterspn D('blgn Furnlluro"‘ ' (stw)  (See advertisement an p. 9 Arconas Corp. (sa,sg, sl)  Cramer, Inc. (sa)
. PhiferWire 5. Inc, " M  United Chair Co. L (sa, sl) Armento, Inc. (@ Create-A-Bed. Inc (b)
lalrl Comgercial (:arphs () . United Fabrics Inc. - N Art Advisory Sves., Inc. () Creative Seating (sa, sg, sl)
w“‘; Enaméling Works, Tac. <+ United Marketing, Inc. (a) Art People, Inc. (w) Crestmavk Intl, (sg, sl 1)
Padilic el Mill. .orp A (¢) . Unitex Industries, Inc. (n \rt Source (@) Cumberland Furniture (cg, fa, sa. sg, sl, 1)
P lpﬂﬂ‘ Yindler 4 % % () - Upholstery Modes, Inc. (sl) Asher-Cole (b, cp, fi. sa, sg. s, 1) Cunds Products, Lid. (sa, sl, 1)
l.’l(ﬁmqhtuulu r;nﬁrh Intl. - S Sve Aspects, Inc. (cg. fi, sa, sl 1) Custom Laminations Inc. (fa. sa. sg. sl w)
r ‘”I’mmu"u« o1 .ulih.l,.lmmaumenm '.: Vanguard Studios, Inc. (@) Athol Corp. (fa) Custom Metalworks, Inc. (a)
Plastics Corp a ,.m‘ Vecta {sa. sl 1) A\tlas Carpet Mills, Inc. (ec) Custom Resource, Inc (sa, sg, sl)
Plan Hold Itn'l o Ventec Veneer Technologies (p. W) \ugust, Inc. (sh#&  Custom Table (cg)
Planter Techgology = (@) Versteel (1) Autograph Foliages (@) D&E Wood Inds.  (cg, cp. i, sa, sg, sl 1)
Playscapes, g, .‘5’ (sh Viking Acoustical Corp. (@ n Avonite, Inc. (a. fw) Da-Lite/Oravisual (a)
Plymold Seating. ,;,’Psa sl.sp.t)  Virco Mfe. Corp. (p.sa.sl.sp.1)  BASF Fiber Products Aee,fa)  Peter Danko & Associates Inc.(sa, sg, sl 1)
Polaroid Mu\('umR(ynMN' (a1, w) W W Graphics (&) (See advertisements on pp. 4 & 5~ Dar/Ran Furniture Inds. (cg. ep. 1)
Pollack & Assocss - ’ n Waldmann Lighting Go. (a) B Group Inc. fi, 1) Datum Filing Systems, Inc, ()
Pnnlmw"- S N (sa, 81, t) Wall Fabrics, Inc. (I, w) BMG Framed Graphics, Inc. (a) Davis Furniture Inds.. Inc. (sa. sl )
Porter Carpet Mills, #ne. (¢)  Wall Fashion, Inc. (1. w) BOA Art & Design (a.1)  Dayson, a Rubbermaid Co. (a)
anufacturi @  Walsh & Associates Al w) BackSaver Products Co: (sa. sg) _ Decorators Walk Q@ b. cg. cp. fa. sa. sg.
m advertisement on Gover 4) Walsh & Simmons Seating (sa) Balt (fa. fi, wpeo . sl L.w)
F R & A/Redco * g () Ward Architectural Products aw) Bangor Cork Co., Inc. () Deepa Textiles % (fa)
RBI Intl. Carpet ( A)llsllbﬁns (¢)  Waymar "Nfllﬂmﬂfﬁ (sa.sL1)  Bar-Maid Refrigerators (@ ce. i) Denstor Mobile Storade Sys.. Inc.
q RPI Designs (@ sl t) Wt'mht‘lfvpd Estate Farniture sh The Barri Corp. (sa, 88, sl) Design Lighting Prods. Co (a.fi.v)
% 'The Radix Corp. ., “(p.sa,sl.sp,t,w)  Helen.-Webber Desi (@) Basla Sole Umbrellas (@)  Design Resourc c(.ump. Inc. (fi, 1)
Reece Galleries, Ine. (@) West Goast Industr (sa, sl 1) Geetchen Bellinger, Inc. (ta)  Design Inc. (fa, w)
« Richmond Carpel \/mb_my_ (¢)  Westchester M.uhle&ﬂr.mllt- Ine. Aw)  Berco Industries (1)  (See advertisement on pp. 6-7)
WRockland Mills, |n. ¥ n \V(‘slan\levaﬂorp. (sa, s‘l. sp) Bergamo Fabrics, Inc. (fa) I)eslmmmhln" (a)
odolph, Ine. =¥ w3 (M White OfficaS§stems.. Berger Interior A.S. (w) Detex Corp. +
en Rose/1 rick I('\lllnq.omnu \\hlleh.xll Furniture, h(} 2 (s¢ sl) Bernhard Woodwork, Lid. (cg. cp. 1) = Deutsch, Ing. (cg. sa. sg. sl)
lhu'a‘ i n R. M. Wieland Co. Inc¥" (% sp) Bernhardt Furniture Co.  (la, sa. sg. sl. 1) Dimensignal Plastics Corp, (fi, w)
Rmsmu..m.m L EEp »Mﬂ‘l’re\ e, n Besl-Rite Manufacturing (a, w) Dina ArtCo. (a)
&.\Im\ Inc. v (c) Wilsouart % r Best Sign Systems Mfg. (a) The Display & Exhibit Seusce ()
fe* " Salem Commercial Carpets -'t (c) ;1\r‘indw I)wm Lad. (sa, sl) Beveo Precision MIg. Co. (a) .~ Dixie Mig. Co. , (ce)
S-ll n., Inc. = (sl sp, g Winfield: Besign Assocs., Inc. (w) Biokit Engineered Seating, Inc. (sa) o _Douglassndustries, Inc. (fa)
Manutacmring Co. (m s| "Y Winn.Devon Art Group ¥ (a, W) Milton A. Bleier Corp. (@) Dow tISA-Floor Covering Industry Center
Se. .nh andre " F _g\“nuna Mfg. Inc. A (w) Bloomsburg Carpet Inds.. Inc. (ee) i (ce)
The Scoll Group ray ~ K, l'hlrzﬁll Co. =" =¥ (@) Blumenthal Inc. (fa, w) Durable Corp. - (ce)
Sellers & Josepheson < AGR) Working Walls, Inc. 27 (w)  Bogesunds USA, Inc (fa)  Durkan Patterned Cafpet (co)
Serta Matggess Co. » o m; Wylie Systems 2 (@) The Boling Co. (sa,sg.sl.1)  (See advertisement on p. 42)
Zolatone & (w) Brandrud Furniture (cg, cp. sa, sg.sl 1) -

Shafer Commercial Septiig g

Shaw Commercig &'ﬁ’,&? k ) : “aul Brayton Designs (fa) y ) ’

Shelby \\llg‘ms ds., Inc. (L. . sl. sp) mm.m gn'll:u.\ Blllriill('h‘.\ Environments (('\\: I ) l I‘ l\ \ \

Shepl ducts U.S., Inc. ¥ (a) A 4 rentano, Inc. a
3'_1 sht'yﬁi“w ms 2 (W) oy m mw . Biewsler Wallcovering Co. (w)

2 )
",'bll('lfl Gliss U'SA, Inc. :1\“ B > e ¢ = Brianza Furniture (b, sa, sg sl 1)

‘-'. Siha Pearson Textiles Y 2. () 8a—accgssapies 5 W - Bright-Chair Co. (sa. s " paniel C. Duross, Lid. (fa)
N ir Paint, Wallcoverines & Fabric(f, w) b — beds and mauesses g Y British Cal Gl Mirs. Assoc.. L, {ce) ERG Intl. (sa, sg, sl, D

: l%mn ¥ n'tor Technologies ()  OF —rarpel, carpet componens and D. S. Brown'CGg, 2o ¥ (sa)  (See advertisement on pp. 13 & 15
=7 Siuni B s spie . & carpet treatments Brommitt Woodwarking (0 ESSI Accoustical Prod. Go (a. W)
letal \ns(,n . % (@ _uyr "~<icasegopds, guesisom i BurchEabrics; v 75 .5 . (la)  ESTCo. (ce)
tex Sysiems, Inc. ;. o7 Ep — cascgopds. public arcas £ G, . Designs oy (5a.sgsL b Teddy & Arthur Edelman, Lid. (fa)
Sol-R-Veit * * & Ju  — fahrics, leathers and vinyls - CT.Solt-Form (fi, 1) Edward Fields Inc. (ce)
i *‘\gi,{sm»fd( e Protection In(luslﬂex w0 — fixdares, display < CALHOOK Sample \l.uil sement Prods. (1) FKitta v
i "490& Seating Co., Ing. ,' (s4) Jsa =stating, auditorium, conference, . California Country Trées, Museum Div. (a) Emerling & Co. ()
e ingdnternational .~ ® & 25 dining Gambridge Wire Cloth Co. (W) MU eeting Intl., Inc. (s, s, sl 1)
E e a on Cover 3) S8 — scating, guest room Cameo Lighting Inc. () jissex Commercial Wallcovering (W)
"% Springs Indu 3 (=" sl — sealing, lounge (?HWHLPOI'D- W) Executive Furniture, Inc. (ca. so. 1)
MBtafast Prods™ “la, |, 0 ;,_ sassl sp. Lw) | —tables ‘:"l!‘lll'ul(* Fabries, Inc. (fa, W) Executive Office Coneepts (cp. fa, sa,
Stakmore Co.. Inc. 8 + 7 (sa) w — wall finishes Carolina Business Furniture  (sa. sg. sl t) sg. sl 1)
’ ()puﬂnﬂ Inc. Tl (W) ) Centified Furniture Services, Inc./CFS FDL Inc./Flair Designs, Lid.  (sa. sg. sl)
Stanco Signage s_\&l‘u,lp (@  ADO Corp. (ta) . ) (cg. cp.sa.sg sl ER. Systems Intl (@)
Steelcase, Inc. (. n, p. sa, sl, sp) AGI Industries, Inc. (sa, sg, sl 1) Gervitor Kitchens, Inc. (cg) 'S, Contract (fa. W)
u,..r o gr () AIV Inc. (cp, 1) Chaircraft (sa. sg, sl Fabrica Intl, (€c)
J%,m Hall, Inc. @  APCO ) (@  Challenger Lighting Co.. Inc. () Falcon Products, Inc. (sa, sg, sl, D

\lmllnn Commercial Carpets () (See advertisement on p. 72) Chatham Mfg., Inc. (I} (See advertisement on p. 2)

Stylex (sa) Abel. Inc. (@ Chemetal Corp. W) Fantagraph (fa)
Summit Furniture, Inc. (sa, sl. sp. 1) \bove View Manufacturing by Tiles Inc (1lu-ﬁlnul Ridge Foam, Inc. (b, sa, sl) Fantasy Creations in Metal (a. fi. 1)
Summitville Tiles. Inc. (w)  Accents In Stone (.w)  ClarinCorp. (5a.8L U paultless Caster Div. (@)
Sunbelt Decor Inc. (p.sa, sl sp,1)  Accessories Intl. (@, b.cg. cp. fi.sa,  Classic Collections Fine Art (@ Fiberglass Specialties, Inc. (a)
Sunburst Intl. (sa. sl 1) sg.sl1y)  Classic llluminations Ficks Reed (cg. cp. sg. sh)
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555 Design

(a, fi, sg, sl 1, w)

Kasparians, Inc, (sg.sl. 1) Nucraft Furniture Co.

(ep, sk 1)

Summitville Tiles, Inc.

(w)

Fixtures Furniture (sa. sg. sl 1) Keleen Leathers, Inc. (fa) OJVM Wallcoverings (W) Sunbelt Decor Ine. (cg. cp, sa.sg, sl 1)
Flexi-Wall Systems (W) Kentueky Wood Floors (fi) The October Co., Inc. (W) Sunburst Intl. (sa, sg, sl 1) _.qN
Fong Bros. Co. (cg. sa, sg. sl) Kimball Lodging Group  (cg. fa. sg. sl. 1) Office Specialty-Storwal (sa, t) Superior Chaircraft ;sa_,'
Forbo Industries. Inc. (a.w)  Kimball Office Furniture (b cg. l:p. Old Hickory Furniture (a. b, cg. cp. fi.sa,  Syma Systems, Inc. -
Formglas Interiors, Inc, (w) 59 sg. sl Tepromark Iml P (cc, fay=™
Forum Contract Carpel (ce)  (See advertisement on pp. 63, 65, 6 69) Omni Intl., Inc. (cg.cp. 1) Tescoha USA, ; (w)
French Reflection, Inc. (a) Kleerdex Co. (w) Optimum Management Co.(cc, cg, cp. i, 1) Textile Tmnolog\ Inc. e (fa. w) ,;:‘
Froelich Leather Craft Co., Inc. (a, fa) Knape & Vogt Miz., Co. (fi) Opto Intl., Inc. (fi, w) Tmad:hdl ‘urn. Go. 3 (%‘
Fuller Contract Accessories, Corp. (a) KnollTextiles (fa. w) P/Kaufmann Contract (fa) ﬂrnm'l In R
Gargoyles, Lud. (a) Koroscal Wallcoverings (w) “allas Textiles (la) ri-Guards, Im = (W) "LJ_
Garrett Leather Corp. (fa) Kroin, Inc. (sa, sl t) “aoli, Inc. (cp. sa. sg, §h) ¥ 1rnp|( Craft \lm\lgnum Furn. Mh‘s. (sa) N
Gasser Chair Co., Inc. (sa. sg. sl, 1) Kron U.S.A (sa, sg. sl. 1) Parisi Bompadre, Inc. (cp. sa. kY ?lmpllnm' Furniture Co., Inc. Sa, sl, 1)
Kusch & Co, (sa, 8g. sl 1) Peerless Intl. “fec) WS (‘('mmlsx,'[& 0) (w) e
L.UL Corp. () Pennsylvania Woven Carpet \Nll\vlh( (cce) mm = (a).—.;é'
La Lune Collection (cg, cp, sa, sg. sl. 1) Persnickety Mig. by Design, Inc (@g. cp. fn mcm on p. 83) P 4““‘
La-Z-Boy Chair Co. (sg. sl 1) sa, sg. sl 1) ‘OR, Inc. : f |
Laminart. Inc. (fi)  Peterson Design Furniture ‘(4., l)" ’dhl‘yal Engineered Prods.
) .. Landscape Forms, Inc. (sa.sl.t)  Phifer Wire Prods.. Inc. E %Mw_m‘ﬂ
with PreFixx Jack Lenor Larsen (ce, fa, sl Philadelphia Commerctal Carpets ** ¢ l l l‘(l(lhlil‘(;u;:.-!
an(? i it Latco Products (w) Philadelphia Enameling Works, Im‘. “ United [ ne.
::::::,IU:;D[)';(;I'\"":: 's[:“‘wi:l:(\l = (15,88 (::: Laue, Inc. (fa, fi, w) “acific Carpet Mills'Corp. ;%v United M.nlu-lm" Inc.
(iéndn(\\'lell’n#(‘ﬂhg u o '(“.) l,:\'i Indu; S WJIIQ. (a(% :::ndlc-r:l( pm'dlur' b o f U;ilul\ Indu:l'lhls ||||( g P
- . SO o i st i wrence, 0 3 3 oneer Leathersouch In o () olstery Modes, Inc. (sa S8. Si l): e
:':::f; {'\],l,l|'|}-:::(l;|~ill<, h::-h L wu:*n\l“l : (See a onp.79) Pionite Decorative Lamllmws:!l’nmew .-?; P s, exd”
(:ir\'l)er--(:r()m('v Sealing . "‘w' Lee Jofa ©+ (fa, sl.w)  Plastics Corp, * 4@ " Vapguard Studios, Im. W ()
s = @. fi) uw-u &Plawdng, ,  ©- Plan Hold It - z Veeta Sa. sl. 1)
Class & Mitvor Coalt Inds;. Tnc ) legsett & Prow: fextile I:tm Div. (cc)  Planter Techuology ¥ ) @ug..c\« neer Iuhnﬂbu\@ o) (W)
Glasspec Assoc. Lid T e ee sl) Lennon anél Associates .~ Playscapes. Inc. B o (sh \qst A (]
The Glidden Co. i LEUCOSABA. Inc. %4 (a, fij = PO Seating sa. 5&isl. ) wﬁ ical Corp. 3 (a.fi,1)
Global \.p‘_(,m'"; ™) Liberty Woodgrafls, u’ s ot 1) Polaroid Museum Replicas i@ w) Virco f" G Jorp. i.-‘ (sa, sg, sl 1)
Groazson Humiltne i (sa.sq sl Linear Lighting Corp. . Pollack &Assocs. (fa)  WW Graphics 4 (a)
(“."""m““"s L o o '(fn) Live Wire Design Inc. -4 w.l sg. sl Pompeii Furniture (sa, sg. 81, 1) Waltmann Lighting Co. (@) s
Grosfillex ('()l'lll"lt‘.l (sa, sg. sl 1, w) Lodestar Sutanu;ls ig Lone (u L.w) Porter Garpet Mills: Inc. (ec) % r & Zanger, Inc, J(sa,sg sy~
Gross Stabil Cor TG s Aoqwmmdnﬁlmllurl' (}%.mf tsausgusl ) Quartet @ Fabrics. Inc. " (fa. W)
(frn;x Four I"u'rnﬁ.m\- Inc.  (sa. sg sl 1) 7‘""“an"le S Slee)  (Seeadvertisement on Cover 4) _WaitFashion. Inc. T (fa,w)
(Zulm?n Gallery Investment Rc'l;li(:z;ﬂ i ;(é.-n Lux Steek,. > " = ‘“' S.0s Bsash R &A/Redco (3] alsh & Assoc iates, g® = (fa.w)
Tlhv (‘.ulll,:nck("(‘u v o ;ﬂu.“l y  LuzztUnliniiged, lna "fsa. 8Ly RBI Intl. Carpet Consultants (cc) alaﬁ-& simmons Sedting & (sa. sl v)
H & S Sales. Inc. Paw 9 M Lynne Go. g .f' © (W) RPlDesigns (a, sl 1) Agehitéctural Products %, (w)
IIF\\‘l ‘ln(' S, Inc. . ~w MDC Wallcoverings ;- (fa.w) 11w‘j!,:dn Corp. (cg. cp. sa, sg. s, 1) Furniture Systems = ()
HLF Furniture. Inc. *(cg.cp.fyy  MTS Seating i,52.81. 0 Reee Galleries, Inc. (@) wdus.ﬁ;lm Inc. b v
F E. Hale Mfg. Co. > (r;..', (.‘I)' Magna Destgn, Inc. () Richmond Carpet Mill, Inc. (ee) \mdl‘lll(lu\llll‘\ Ine. (sl v)
Ilu;mlt(m Adams Impomlm (f:; W) Mainstred® Menu Systems 42 (fi) Riehmond Textiles, Inc. (fa) W -athergnd Estate Furniture (b, \;.sl 1)
Il(mulmu 50;14'1 Co., lncl > ") Gy Mann Designs. L. (84, sg. sl 1) Rogkland Mills, Inc. (ta) -, Helen W thber Designs A, ()
II.N‘I)UlIHlUIN‘ Bar Craffing . W) Mannington Commercial (©c) .o Rndnlph Inc. (fa) . West (,u:tg Industries ) (8a. 1)
Stowsiiy Furs. . Commeti. ") Mantles & Mouldings (W) Ben Rose/Hendrick Texmﬂ,-(,on:m,, Westchestge Marble & Granite Inc. r,ﬂﬂ"
Harmony intl. Coep - (ccy ~ Marges Inc. (@1 Leathers Yo %, (fa) " Westin-Niefen Corp. (sa),
4 \ nl:' Jorp. (C%, sa, 5, I, Marley Mouldings Inc. (w) Rosii Leather "% ! s!;'([a) *}({Iﬂel‘:‘dllll mm}?ﬁﬂ :\::».
tec St i Marlite (W) Royal Seating Corp: s, sgusl, t) *‘ . sl) L
ﬁfﬁ:m:“ ent on p. 11) v ()  Martin Universal Design. Inc.  (sa.sg.sl)  SKSMills, Inc. ﬁ:‘ “(ec Willow-Tex, Iné( ey ,\W -~
Hermes Leather Corp Y. (fay  MasaIndustries M SICO, Ing. = Lib. cg .y . Wisenart < “e 1 (fa) ’,J
Hettich America LB v (a) Master Metal Works M) Sainberg& Co., Inc.p> %" © O (a, fayow Windaﬁ' Designs. ﬁd (S“Y-u_ ¥
Hexacomb M‘ml‘li Inc. L :“: Sale m’(nilgncrcwl&lrp«*ls (cc) . v &eﬂg (A‘Iiﬂ'lf Inc. l'l] !
R Gt .. Matthews In Aorpx a g,,"n, sa, sl 1) nn Devon HYl a,w
::::::'I(x:)t( :\'«(‘i!::::-rs;:-“:.'.;p[:(L' . 50,00 ” The a Romanoff Corp. (w) “\hnmmg'th G‘LU sl, O Winona Mg, Inc, '?-p (w)
Hos 'l‘al'l" r.\n/.‘\rl‘S‘ i @) wuirg Furniture Co.  (cg, sa, sg. sl 1) l||‘""m]n ., e (ccreg, fa) The Witt Co. (@) =4
SAOE L . NS Ey NI @ Merit Carpet €orp. (cc.fa)  The ScottiGroup % (cc)  Wood Design (h}a l’l i, .88, 81, 1)
Hospitality Designs Carpets (ce) > P J e
Mcation: i (i) 3G Mermet Corpi-, (fa. w) Scolt \I&.n’b\*lt‘ml’dm % 0 Working Walls, Inc. .. vt (w)
Ideco. USA (w) Mero :;‘«Irmx(-rnua" (B0 Seating G jongepts, Inc. ¢ (sa,1)  Wylie Wu s ,‘ s '.’L."ﬂ.)
Indiana Cash Drawer Co. x'lp::::r wlrh\ ('A) - “a (z: Sellers & Joggpheson T S e ,.u o ' “W"‘, .
i 3 Me! MIZ.. Inc. Tea) L Serta Mattress, Co. -‘.’,, M) .
e . . et e o ‘:" Shifer Commerelal Seating’. (sa’ 5, !ﬂ!lﬂﬂlm
5 ro-Air Air Cleaners a sln(n\(om iCarpels co) E™Mk e
e, s oy Mo ke G Co D S Wl . ) 0 oo B
Interface Flooring Systems, Inc. joy giilken Gampets (€€ She I"“ 1d |’“"‘““"¢U S.. Inc it ermiy) ‘° TR o e comougt'lm o
Interior Showplace, Lid.  (a, ec. cp. fa, f, § Missouri Table and Chair (5. 8L0 - Sherwin Williams ¥ (cc. W) C'lw'dag;“gg?em\ y R
: G sa.sl.1,w)4 Modem Contract Furn.  (cg. cp. s&. 8. 1) _sSignature Office pu",Mar- D Mome . ‘, S cas u 'f,i_v,t1
Inscxmcan Sndh. Gorp e Modern Plastics Co. = ~7dilent Gliss USA. Inc. B -deks and credenzas ¢ L -
The Interna (‘lll".t'(“l'll)ﬂ- (cg. cp. sa. sg. sl W Modemfold, Inc. " \lmﬂd!\nn Textiles ‘-*\- ? "' — eathers dlldﬁmh !
(a8 Painsos Bag! T gl Sm Raies ‘r") y Paint, Wallcoverings’ Rabric(fa, % fi —files and SWglving :
Iml' \/lurhhl- y (W Monsanto Contrac! ltb'lbéuv 4«} “ (sa) .m — furniture wm&‘:nn$umm"£ms e
Interspec Fabrics (fa) > Thos. Moser ‘K'b“*"h"k”'ﬁ e Gposa” %nﬁh-k,\\.nwn (cg. cp, sirdg, sl 1) S — sealing, audit s
Intrex Corp . () ) Hol e, s, “_ “ Mcﬁ.a\sh ms. Inc. (rd‘ W) Ilﬂl\q X
Ill{\'(xxl‘Ofﬁ}‘(' Furn. (e, fa, sa, sg, sl. 1) Mplticolor Specialtie .s.,llw, 73 (W75 S s i?ﬂ“"&' lounge - X
IPOCORK ’ RS V.itlm"{):um Co. 2N R »gp"/\urm Protection Inguslpies « f\\‘ﬁ 8L —«-'mw, task
ey sy . o o Natl. Office Eurniture (s, ”&hl i} Sm?(‘uﬁlinn Ing e Sl —lables™ .
Juhasz Design & Mig. (cg, cp. sg.sl, Natl. Products N G (W)oe I . ot "_ e I'Ims'ﬁ'?s e
JG Furniture Systems, Inc. — (sa.sg. sy g MW 201 Seating Co., Inc. (sa) d B
” s Tovtilog o ? - - v, . wwla‘ ol
,‘?::‘:C"(‘L‘; uﬁn\:::ﬁs ""1‘"‘(,A oy  Nello Wall Systems ',‘_g ) - w on Cover 3 \GI nmu\mg, Inc. m'% 1)
Tohinsonile Pogind Neon Americana b (a) ,W'ﬁ"‘“ mies (fa) AIV Inc. " ,_\ (c.d.1)
KCR Fabrics. Inc (fa.w)  Network Modular Carpets ' ©er Stafast Products (@ b, cg cp, fi.sa.  APCO -
Kl‘ 5 s, Inc. R :I s Neudorfer, Inc. AN sg. 81 L W) (Sgeadvgmm on p ”"» R
KI Architectural Fiberglass Site ~ Nevins International (@0 Siakmore Co.. Inc. (sa.sg)  Abet. Inc. i
Furnishings ) o (}’l sa.se.sly  NewYork Design Center  (a. b, €gC2. CP.  Granco Signage Systems (@ f)  Above View Manufacturing by Tiles Inc
Kallista. Inc R fa, fi. sa, sg, SLL W) Geelcase. Inc. (sg sl Accents In Stone (1)
Jodi Kanter, Custom Weaving @  New York Flame Proofing Co. (. sa) - yiffel Co. (@) Accessories Intl.. nc. — (a.c.d. sa. 8. 0)
Karastan Bigelow " (cc) Nishiyama Corp. of America, Inc. (fa) Syratford Hall, Inc. (fa)  Acme Office Group. Inc., (a. c.d. fu)
Karman, [id. @m  No-MuyCorp. () Srroheim & Romann, Inc. (fa) Adanlock Office Environments (¢, fu. w)
e » Novikoff Inc. (cp. sa. sg, sl 1) Summit Furniture. Inc. (sa, sl 1) Add Specialized Seating Tech.  (sa. sl. st)
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Adden Furniture, Inc. (sh) Chatham Mfg., In¢ (fa) FEI (fi, fu, st) Interface Flooring Systems, Inc. (co)
Advance Office Concepts (fi. fu) Chemetal Corp, (w) ER. Systems Inl‘l. ()
Advanced Technology, Inc. (w) Chestnut Ridge Foam, Inc. (sa, sl, st) E Sife Tmo (fa, w)
"‘Adventdodustries, Inc. (fa, w)  Clarin Corp. (M, sa, s, st) '-P‘lhum Intl. 4y lu)
Agati, N6« o (c.d.sa, sl 1) Classic Collections Fine Ant () = Falcon Products, Inc. %, e r a C e
All-Systems, Inc. : (fu)  Classic llluminations & (See advertisement on p. 5
Allsteel, Inc. (coa. i, fu, slost, 1) Classico Seating (sa, sl 1) = Fantagraph () interior Showplace, Ltd. (a, ¢. cc. d, fa, fi,
Al Bank Equipment Co.  “+.* (a) Cleator Corp. (e, d, fi, sl) hmm,s\ Creations m‘MrLaI (a, fu, 1) fu, sa. sl. st, 1, w)
The Al Group (c.d. fu, sa’skst. 1) Cold Spring Granite (t.w)  Faultless"Easver Div. @ Intermetro Inds. Corp. ")
Al Ashitectural Products ’ Colecraft Mfg. Co.. Inc. (a,c.d.)  Fiberesin Industries Inc. () The Interna Collection, Lid. (c. d, sa, si. 1)
"y “Altura Sthdios (¢, d.sa, ) *. Columbus Coated Fabrics Ly (W .’ﬁbu‘nldss Speelahfes:inc. “S=ys @ [ Fabrics Inc. T )
“~Ameniti @1  Gommercial Business Systes  tcd, sa, 57 05 Deslen (@, 1, wy Wadntl. Marble ()
ﬁmngzm Olean Tile Co. (w) sl.st.t)  fixtures Farnitive: (sa.sLSLU  fiwiwpec Fabrics (fa)
Amerigan Seating Co. (fu.sa.st.1)  Completeistallation Sves. of PGH/NYC, g*\ YPlari Tnds.. Hc. () pgrex Oprp. (sh. 1)
Amete$/Robert Allen Contract Fabrics (fa)  Inc. (CIS): (e, d. fi, fu, st 1, w) xi-Wall Systerys® (W) Inwood Office Furn. ~ (c. d, fa, fi, s} st 1)
Amatek/LUSA, Inc. (sa,sl.st.t)  Concept Fabrics, Inc. (fa)  Firbomdusiies, Inc. @W)  IPOCORK “% TR
% “vgtfiro Corp. (d.fu,t)  Concord Products Co. Inc. (lu)  Formglas Interiors. Inc. (W) JDM - Juhask Design & Mfg. ~ (d. sl. st, 1)
Anzea (fa)  Conde House' (a, d, fa, sa, sl v) Forum Contract Carpet (€.co) G FurnitureSystems (. d. fi. fu, sa.
A ) Woodworking & Mde!_(:mﬁ"‘\ () Condi ’ (sl, st) French Reflection, Inc. (a) % sl st. 1)
Fabrics 7% & A(fa)  The Construction Specialties Group  (w)  Freudenberg Building Systems, Inc.  (a) Adam James Textiles. Inc. o
l, \mhlgermral Brass Co. % " (a0 Contemporary Hides,. (fa)  Froelich Leather Craft Co.. Inc. @ 1) jasper Wood Products, Inc (c. d)
R ‘\rrmrct.urﬂ%upplcmems . (a Continental Creative st Inc. (sa.sl.U  Fuller Contract Accessories, Corp. (@) jeter Sysigms Corp, i
og‘ms % !'(sd sl, st - Conwed (@ fi.fu)  GF Office Furniture (c.d. fa. i, fu, sa. st U jofeo. Ing” (c. d. fi. sa. sl. st. 1)
t'w Iqr $ 4 (@) Z. Coral of Chicago (fa,w)  Garrett Leather Corp. (@) johnsorite (. cc)
opleInc. '5 ke Mo (W) '; Corel Corporate Seating, Inc.  (sa.sl.st)  Gasser Chair Co.. Inc. (sa.sl.t)  KCR Eabrics, Inc. (fa. w)
Y ."’,‘ "1‘, (al ~ Cornelius Architectural Prods.. Inc. (@) Arnold Geisler Furn. Fabricators (¢, d. fi.1)  gp (c. d. fa. fi. fu, sa. sl st. t)
_pAremide, ¥ J N Eorporzlw Acoustic Systems, Lid. (W) Polymer Prods. KEArchitectural Fiberglass Site
‘.Q Asher-EBale iy o cd "ﬁ y Corsican Furniture (a.sh 1) ® Furnishings (d, fa, fi, fu, sa, sl. st, 1)
Aspects, Tne. k;j fiifu, sa, sl sie6®  Craftsman Office Furniture (c, d, sl, st. ) Jodi Kanter, Custom Weaving (a)
Athol Corp., ¥ (fa)  Cramer, Inc. (a, sa. s) Karastan Bigelow (ce)
Atlas Carpetgills, Inc. < (cc)  Create-A-Bed, Inc. (fu) Kardex Systems, Inc. (f)
August, Inc. &, AT (sl)  Creative Dimensions Co. (c. d: fi, fu) ' " Karman., Lid. (@)
Autograph Foliages e (a) (‘:mauw Seating (sa. sl) with PreFixx Kasparians, Inc (. sl. st. t)
Avonite, Inc. = %, (a.w)  Cumberland Furniture  (c. d. fa, fi. fu. 2. Gencorp Polymer Prods. A7 (w)  Keilhauer Contract Seating  (fa, sa, sl, st)
w"r‘;: Mk ﬁmup._l_n(. s SLY  General Drapery Services (fa,sa.w)  Keleen Leathers; Inc. (fa)
T Curtis Products, Lid. (sa. SLsU).  Genon Wallcovering ~ (w)  Kimball Flmura Co. (c, d fa, fi, fu,
(See pp-4 &5 Custom Laminations Inc. (fa, sa. sLSL.W)  Gilbert lntl.. Inc (c. d. 82 sl. 88, 1) st D
BMG4#amed Graphi m:$ (@) Custom Metalworks, Inc. @ Gilford \\‘ailb(r\(;rillg. I A l".;. 5 W) - (See advertisement a pp. 63, 55 57 89)
g-jﬂ‘\n & Design -~ 3 (a, 1) Custom Resource, Inc. (fa, sa. sl) Girsherger Office Seating (sa. s’ KING Contract Sealing (st)
+FBackSaver Products Co? F (a. 84, st) Custom Table s, (cyd) Glaro. Inc. (a. fil) Kleerdex Co. o (W)
gg::em ——_— * (a(.ﬂ:. \\;; g:l; l\l:_r/»:m;ll(: < - dc. d. 0. fu, sa. ‘1"( 'l: Glass & Mirror Craft Inds.. Inc. ®", Knape & Vogt Mig.. Co; ()
’t; Bar-Maid Rern"eralﬂﬁ- (a, ¢, d, fu) Peter-Panko & \w;ﬂmrs Inc. (sa. sl 1) T'Im:;ll)l‘:l‘(lti\ll\?: - @ e ﬂ:w - \:,Ii( \|,,( X (@ d.n m‘ I:I “l:
The Barrit Corp. '_p_ (sa, sl, st) Dar/Ran Furniture Tnds. (c.d. v Global Specialty (W) Koros MoV ST l'“.,
- Basta Sole Umbrellas”, (a) Datum ¥iling Systems, nc. (d. fi. i 1) Grahl Industries Inc (sa. sl. st) Kristar \wuf (c. d. fu. st)
“wWretchen Bellinger, Incts (fa) Davis Furniture, - (4, fa, fi, sa, sl, si.t) Gregson Furniture Inds. 4,\;.: s|: st) Kroin, e (lu'. \n s‘l. 1)
reo Industries..d =3, (t)  Davsap. a Rubbermaid Co. <3 Grey Watkins, Lid. (fa) ~Kron US.A (sa, sl, 1)
m“mm :"‘ X ((E:: :)):";?,(f‘l'mr_i’"‘ (d- 54 fa. s A, l'{?‘l: Grosfillex Contract (sa.sl.t.w) “Kusch & Cgs (fa, sa, sl, st, 1)
e, . : A Gross Stabil Corp. (c. d. A, fu, sa, sl, st, t) Kwik-File* (fi)
&W‘ Woodwork, Lid. ,’. , ) W Assocs.. Inc. 5 ((l ﬂ fu. "bl 1) Group Four Furniture, Inc (sa. sl 1) 1S Cop. of America. lll( (c)
wd"" Furniture Co. “i" f“ I fu,  Denstof Mobile Storage Sys.. Inc.” = () Gyigen Gallery Investment Replicas L.U.L:Corp A, (¢.d. fi. v
L:k a, sl, "' P 35'*'&"*’0"”*“ Adantlc < (d. ﬁ~ fu) (d. sa. 1).>" Ta-Z-Boy ChairGo. (¢, fa, i, fu, sl, st, t)
Best=Rite Manufacturing by (@, W) & O Design Resource Group, Inc. (¢, defu, 1) The Gunlocke Co. (c. d. fi. fu. sa. sl st. 1) ® L-Uld-wlll*' Forms. e (sa. sl. t)
Best Yjgn Systems Mfg, & Ul{' DesignTex Fabrics, Inc. fa, W) aG. inc. (st)  Jack Lenor Larsen (ce, fa, sl)
Bevco Frecision Mlg. Co. - (s 4&0 m on pp. 6'7)‘- H & S Sales. Inc. (fa,w)  lLatco Products ¥ (w)
BioFit Egineered Seating, Inc. %1 (84, Sq-r Mowiding 3.2 (a.w) HEWL. Inc. (@ Laue, Inc. (W)
Milton A.Bleier Corp. Deutch, Iper <25 ) LR Furnitare, Inc. (c.d.fi.fu.1)  Lawrence Metal Prolﬁncts Inc. (@
Block House Co.. Inc. 4 ., *" (s DindeArt Go. £ @ Hafele America Co, (a)  (See advertisement on p. 79)
Bloomsbu ,arp('l_luddt:ﬁ . (cc)  Dixie Mig. Co. . (cc Halcon (c.d.fi.sa)  The Leather Solution (fa, sa)
Blumentha 4nc . ﬁ" R (fa, w) I)m‘uhss Industries, Inc. (d) F E. Hale Mg, Co. ©. Lee Jofa v (fa, sl, W)
Bodybuilt ¢ Ty i ] () ”“w“? A-Floor Covering Ind. Center (ce).  familton Adams Imports Litd. (fa.w)  Leggett & Platt, Textile Prod. Div.  (cc. fu)
e ?{]&Pﬂ\[ﬂd&% o “'"“"".\""' - 7 (o drsa. sL U gamilion Sorter Co.. Inc. (c.d. fu, 1) Lennonahd Associates
W, 11O (. d, saisl. st 1) D" ble Corp. % A g W (€C) = Iapbor Universal. Inc. [ Uﬂﬂé USA., Inc. (a)
D n Co | Carpet - Wy <wiherty Woodcrafts, Inc. (t)

4. sBorroughs MIg. Corp. & fi, *)9‘
*»  Brandrud Furnipure (¢, d, fu, mn.,‘sl s],.l)

Harden Furn., Contract Div. (c, d, fa, fi, fu,

" sa., Sloslel) Linear Lighting Corp.

r..lgnni I ui!w1 ' “(la) Harmony mu,.gnr s (oc) Live Wire Design Inc, (sl)

us neqs nvironme nw 83 Eam,rl mngm .w h:’(’ (e, d, fi, fu, st 1) Lodestar, Statements in Stone  (a, d, L, w)

b 2 a e, o3 e fu sa, s, st, D Loewenstein Furniture Group (sa, sl, st, 1)

s s ((iﬁ)\" {See advemssméﬁl Ludlow Composites Corp. (ce)

Ly, ~ Herman Miller (a, ¢.d, m. n fu,sa, slost, 1) Lux Steel (st)

A ‘-J}' rkan Patémed Carpet (l:a Hermes Leather Corp. A (fa)  Luzzi Unlimited. Inc. (sl 1)

_? 54, 3‘ st) ﬂmm’m on p. 42) .. Hettich America L.P ;( (a, fu)  lLyco, Inc. (fu)

- C.xrp(-l \/Ih\ }s.soc .lﬁ! (ce) )dl FC Duross. Lid. (fa) * s Hexacomb J. M. Lynne Co, Inc. (w)

L “D«ﬁ Brown Co. . 4 (sal) sound, Inc., (@ High Point Furniturednds. (c, d. fi, sl st 1) MDC Wallcoverings (fa, w)

Brammitt Wnodwnrklm __' () e 1U/Meeting Intl., Inc. (sa, sl, 1) Hitehcock Chair €o. Lid. (c,sa.1) MPC, Inc. (d, fa, fu)

~z., ‘?:ll:‘fll l';xhn(’! . = f.. (fa).+* ERG Intl, (sa, sl, st D jeechst Corp. Magna Design, Inc. {c. d, fi, fu, sa, 1)

AN Int W ( ; le.dn (See ad“"m"ﬂ“’m pp. 13 & 15) Holland Industries. Inc. (d.fi, fu, 1) Magna Visual, Inc. (a)

: N'{‘:TLDPNEIN % ¥ (d. \djd S 1) l:»l .\((l)llhlh “al Prod. Co. (a.w) Hospitality Art/Art Spectrum (a) Cy Mann Designs, Lud. (¢, d, sa, sl, st t)

AT Sef) Form P (d. 1) EST Co. (ce, fu) IDCNY Mannington Commercial (cc)

Californ ()unlr};I%Ms('unl Div. Teddy & Arthur Edelman, Lid. (fa) IPF Il Inc. (d. sa. sl Mantles & Mouldings (w)

:m: » . (R (a) Edward Fields Inc (ce) Ideco, USA (W) Marges Inc¢ (a, )

Iann#'m' N (c.d. A, fu, st 1) Indiana Cash Drawer Co, (a) Marley Mouldings Inc (w)

\L?ﬂ”‘ (:‘;"Ph ' (f}'- W Equipto Indiana Furniture Inds. (¢, d, fi, sa, sl 1) Marlite (w)

,_.lmtjgu a 'ruﬁ.‘ nc. . ‘(!.l.. w) (See advertisement p. 2D Industrial Enterprise (w) Martin Universal Design (a. fu, sa, sl, st, t)

:\';:m»""a Business P!'"“v!“"‘f (sa. sl SL.1) Frgo Systems, Inc. (@  Inline Systems (c.d.1)  Masa Industries (M)

sertified Furniture N“"\ ices, lﬂ(‘-/"f‘\\‘ Essex Commercial Wallcovering (W) Innerface Architectural Signage, Inc.  (a) Master Metal Works (a, fu, 1)

oo (edfifusa sl sl b Executive Furniture, Inc. (c.d, fi. fa Lt Innerpace Inc. (c.d.sl.yy  Matel Inc. (@)

‘:t‘f'\_“‘ﬂr Kitchens, Inc. ) (f" Executive Office Concepts  (a. . d, fa, fi, Institutional Products Corp. (w) Matthews Intl. Gorp (a)

Chaircraft (sa, sl) fu. sa, sl. st. 1) The Maya Romanoff Corp. (w)
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1994 ANNUAL DIRECTORY & BUYER'S GUIDE

EUTRAL POSTURE

RGONOMICS, |

McDonald Products Corp. (a)
McGuire Furniture Co (d, sh)
Merit Carpet Corp. (ce)
3G Mermet Corp (la. w)
Mero Systems Group (¢, d, fu, 1)
Metalsmiths Co.. Ltd (a.c.d, sl st t)
Metcor Mig., Inc (a)

Metro Furniture Corp. (¢, d. fi, sa, sl, si, t)
Micro-Air Air Cleaners (a)
MicroCentre (a, d, fu, st)

MicroGComputer Accessories, Inc. (a, fu, 1)
Milliken Carpets (ce)
Missouri Table and Chair (sa. 1)
Mobi Systems (fu, sl. 1)
Doug Mockett & Co.. In¢ ()
Mode Corp. (Tu)
Modern Contract Furniture, Inc (sk'1)
Modern Plastics Co (d)
Modernfold, Inc

Momentum Textiles (fa)
Monsanto GContract Fibers (ce)

Monteverdi-Young, Inc. (a. ¢, d. sl t)

Thos. Moser Cabinetmakers (¢, d, sa, sl, 1)
Multicolor Specialties, Inc (w)
Natl. Gypsum Co, (w)

Natl, Office Furniture (¢, d, fu, sa, sl, st, 1)

Natl. Products (w)
Naturescapes. Inc (W)
Nello Wall Systems (a, la, fu, w)
Neon Americana (a)
Network Modular Carpets (ce)

Neudorfer, Inc. (1)

Neutral Posture Ergonomics, Inc. (sp
(See advertisement on p. 14)
Nevers Industries (e, d. )
Nevins International (a, 1)
New York Design Center (a, ¢, cc, d, fa, fi,
fu. sa, sl, st 1)
New York Flame Proofing Co. (fa, sa)
Nishivama Corp. of America, Inc (fa)
No-Muy Corp (ce)
Norsons Industries (¢, i, fu)
Novikolf Inc, (c.d, 0, fu, sa, sl, st, 1)
Nucraft Fufvimwe, Co, (c, d, i, v

OFS, The Office Parniture:Biv. Of Styline

Ind (. d fi, sa, sl. st 1)
O0JVM Wallcoverings (W)
0sl o (e, d, i, fu, 1)
Glen O'Brien Partition Cg. .. Inc (fu)
The Octaber Co.. Inc. (w)

Office Spedialty-Storwal
Omni Intl, Inee v e,
Optimum Management

LG de®u, )
((",g d. i, fu, 1)

P/Kaufmann-Contracl (fa)
Packard Industries, luc, (d, fu)
Paltas Textiles (fa)
Paoli,_Inc: y SANE Tl 8. st)
PARALAX Sy, Aapd. fu)
Parisi Bompadre, lgc ()

Peeriess Intk p (ec)
PennsylvaniWoven Carpet Mills, Inc. (co)
Persnickety Mig.(c, d. fa. A, fugsa, slst, )

-

(11, sa, sl, st, 1)°

James O. Jonassen, FAIA

Bernie S. Siegel,
M.D.

Victoria Schomer,
ASID

Circle 22 on reader service card

Sot-Rebeil

Peterson Design Furniture (sa. t)
Phifer Wire Prods., Inc (fa)
Philadelphia Commercial Carpets (ce)
Philadelphia Enameling Works, Inc.

Pacific Carpet Mills Corp (ce)
Phoenix Designs, Inc. (a, d, fi, fu, sa, si. t)
Pindler & Pindler (la)
Pioneer Leathertouch Intl (fa)

Pionite Decorative Laminates/Pioneer
Plastics Corp (@)

Plan Hold o'l (1)
Planter Technology (a) ¥
Playscapes, Inc (sh)
Plymold Seating (sa. sl v
Polaroid Musenm Replicas (@, W)
Pollack & Assocs (fa)
Polychromic Designs (ch, fu, W)
Porter Carpet Mills, Inc “ocy™

Precision MIg., Inc. (g
Precision MIg. Inc 1)
Pritchett Wilson Group, Inc. fu)
Pro/File Systems = (my
Pro/Saro (c. d, i, fuesa, sty
Quartet Manufacturing >

(See advertisement on Cover 4
R & A/Redcos 2w
RBI Intl. Carpet Consultants® “{ce)
RPI Designs £ laMb
[he Radix Corp. (sh)
“Rampart Partitions Inc (M, st)
Reconditioned Systems (¢, d, B4, st, b)
Reece Galleries. Inc. (a)
Remandacund Business Furniture
(a, d, i, fu, sa, st,
Republic Storage Systems Co, Inc. (f)
Richmond Garpet Mill, Inc. (ce)
RocKland Mills, Inc. (fa)
Rodolph, Inc. (Ta)
BengRose/Hendrick Textiles-Cortina
Leathers (ta)

Rosemount Office Sys. (a, ¢, d, fi, fu, st, )

Rosii |.eather (fa)
RoVal Seating Corp.  (d, fi. fu, sa. sl. st 1)
S&8 Mills, Inc (ec)
+ SIGO, Inc, (eo)
feo Products Co. (G, fu, S0
(See advertisement opr p. 70). : ’
Sainberg & Co., Ing: sa [a)
Salem (:umnn'n-u\l'tI.‘n'|u-|>. (cc)
Salman, Inc 9 . d.fu, sa, sl 1)
Sauder Manufacturing (sa, sl; D
Scalamaridre (e, cc. fa)
Schwab Corp. (fi. fu)
The Scost Groap (ce)
Sellers & Josepheson (w)
Shafer CommerGial Seating, Inc. (sa, sl. )
Shaw Commercial Carpels dec)
Shelby Williams Inds.. Inc# - (sa, slist)
Shepherd Peoducts U.S,, In¢. . @)
sherwin Wilhams “T leevw)
Signature Offieg Furniture, Inc. (@, d. fi, O
Sina Pearson Textiles L (ry
Sinclair Paint, Wallcoverings & Fabric (fa)
SIS Human Factor Tl‘(hnnlnms t)
Sitmatic : (551
Sligh Furniture Co Wl 0. sa, 1)

d T, Shist, B~ »

ul sa. sl \tl)
(d’
(w)

SMED Manufacturing %, (
Smith & Watson

Sih Metal Arts Co., Inc
Snaptex Systems. Inc

Southefn Metals Inds (. fi. fu. st)

Spagesaver Corp )
Mad-Systems. Inc )
SPH/Surfiace I'l'uh'('quylnm = w)
Sport Seating Co., In¢ (sa)

0 International (fa)

advetisement on Cover 3)

Springei-Penawin, nc (fi.n)
Springs Industries (fa)
Stabilus (fu)
Stafast Products (a. ¢. d. [i. fu, sa. sl, st. 1)
Stakmore Co.. I (sa)
Opto Intl,, Inc (w)
Stanco Signage Systems ()
Steelcase, Ine. (e, d, fa, i, fu, sa. sl, st, 1)
Stiffel Co ()
Stratford Hall, Inc (fa)

Stratton Commercial Carpets (ce)
Stroheim & Romann, Inc., (fa)
Stylex (c, i, 8L, L)
Summit Furniture, Inc (8a,'sk. 1)
Summitville Tiles, Inc. §

Sunbelt Decor Ine,

Ly T
(e, d, MMn, sa, sl, s, 1) ™

Sunburst Ingl. (sa, sl)
Superior Ghaircraft » (84, s, s1)
Surface Techuologies \ Vo (r ]
Systems nstalkations Co. a3 (hay
Systems Mig. Corp -

TSAO & CLS (a)
“lab Products Co (a, ¢, i, fu)
‘Lapestries, Lid (a)
Tékniow: In¢ L (e, d. i, Ty sl st L),
Telarine. (c, d, fi, a0
Tescoha USA (W)
lextile Technology, Ine (faky)
Texwood Furniture, Corp. (s
This End Up Eungs €o (sh, 1
Thonel Industries (sa. sl. st)
Tiffany Office Furniture (fu)

Topsiders, Inc. (@)

. Feanswall Corp ()
" Irj-Guards, Inc s AN
Irgpitone Furniture Ce. “Inc. f\l sl t)
‘Lohy Furniture Corp, (c, sl)
B8, Ceramic Tile, Cot” (W)
«Ultratec loc, - @

‘See.advertisement on p. 83)

UNIFOR, Inc (l”ll fu, sa, sl 1)
Uniroyal Engineered Prods. =

(Seg advertisement on p. 9)

Uniteed Chair Co (sa. sl. st)
Unitgd Fabrics Inc (fa)
United Marketing, Inc 4 (@)
United Technical Prods ¥ Ine (ce)
ity Industries, Inc - (fa)
Uphelstéry Modes, Inc (d, T sa, sl 1)
\P1 '

Nanguard Studios. Inc . (@)
Aecta (sa, S st, 1)
Ventee Vineer Technologies 7w
\ersteel 's » (n)
Victor Syswems & Equipment Co ()

. Viking Acosistical Corp. (a, ¢, d, fi, 'St 1)

\iking MetakCabinet Co.,ne (c., fup
Virco Mig. Cap, (. fu, sa, sl, st, t)
\ogel Pelewson Fumiture (¢ d, A, fu, st 1)

W W Graphics: .y (@)
Waldmann. Lighting ¢o. < (a)
Walker & Zanger, nc, (sa, sk, W)
Walker Bisplay, Inc. (a)
Wall Fabries, Inc.  * (fa, w)
Wall Fashion, Inc (fa, W)
Walsh & Associates v, (fa, w)
Ward Architectural Produgls (W)
Watson Furniture Systems. (d, fi, fu, 1)
WeathensineBstdte Furnivare (C))
Hefen Webber Designs: (a)’
Mark Weisbeck Design (@ c.d. fi, fu. 1)
West Coast Industries (sa, 1)
Westchester Marble & Granite e W)
Westin-Nielsen Corp. (sa; sh
Mhite Office Systems (M
WhilehallFugnitrg, Joe, « (sa, sl
»R. M: Wieland Co. Inc. (sl
Willow=lkex, Inc, (fa)
Wilsonart v . ta)
Windsor Designs, Tid (saysl)
Winfield Design Assoos: s (w)
Wit DevonArt Group ., W)
Winoma M Juc. (w)
The Wit Go, (a)
_ Wood Design (d, 11, sa, Skst, 1)
‘The Worden Cosgp, (c. sl st 1)

Working Walls, Inc. w)
Wright Eine, Inc (. i %u, st)

Wylie Systems (a, fu)
Yates Furniture Svsn'm.\ Corp (fu)
Zolalone (W)
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SALES ACCOUNT EXECUTIVES |
APCO Architectural Signing

Professional, high-energy individual to
work on California Healthcare and
Corporate Accts. Contract product
experience a plus. Flex. commission, leads
and training from our national marketing
program.

Fax resume to: 818/757-7165
{ 6914 Canby, #110, Reseda, CA 91335

WOLLD YOU LIKE TO WORK
WITH A GREAT CHAIR COMPANY?
Sitmatic Manufacturers a complete line of
chairs, including fully adjustable
ergonomic seating. We need energetic
IL[)!‘('\(‘I‘ILJU\O\ in the following areas: FL,
meu NY, MI, MN, ND, SD, MO, IA,
NE, KS, WI, NO TX, OK, AR, MS. Contact

Brian Donohoe at 800/288-1492.

NORTHEAST MARKETING REP
International textile firm seeks
experienced professional to manage
total marketing program in
northeastern U.S. New York based
representative will direct variety
of marketing and technical activities
in the contract and retail markets.
Excellent presentation and communica-
tion skills are a prerequisite. Qualified
candidates must have extensive con-
tacts in the A&D and retail community.

Send resume via fax to Kelly Smith
at 404/953-1717.

REPS WANTED

WELL-ESTABLISHED nationally known
manufacturer of framed wall art is
seeking aggressive professional sales
representation in key territories. If you
are a Manufacturer's Rep. currently
calling on hospitals, nursing homes,
commercial and government (GSA
contract) design centers; and corporate and
institutional end users, we offer you the
opportunity to represent a competitively
priced quality line of framed wall art. We
back our reps with solid customer
support. In-house design service and
trade advertising.

Contact Keith Weiner ® 800/283-1919
B.M.G. FRAMED GRAPHICS, INC.

200 Airport Executive Park
Spring Valley, NY 10977

SALES REPRESENTATION
WANTED

Major established manufacturer of
quality office contract casegoods and
seating plus complete line of healthcare
casegoods and seating is seeking
aggressive and experienced
representation in several territories.
Send complete resume to: P.O. Box 380,
Paoli, IN 47454 or call: 812/936-9977.

sales

TRACK & RECESS LIGHTING

e
NEW TRENDS IN THEMED

RETAIL ENVIRONMENTS

LIGHTING DIMENSIONS INTERNATIONAL 94 PRESENTS
A ONE-DAY WORKSHOP » NOVEMBER 20TH » RENO, NV

INg designers w will deconstruct and ret truct

For further information contact

LDI94, Dept. AD15

32 West 18 Street

New York, NY 10011-4612

Voice: 212-229-2981, Fax: 212-229-2084

FAX IT!
’ 214/419-7900 OR 214/419-7963

LIGHTOLIER

Lightolier's largest stocking
distributor. Track, recessed, decorative,
florescent, bulbs. Call for prices and
inventory on all your lighting needs.
LIGHTING BY GREGORY
Ph: 212/226-1276 or 800/796-1965

FOR SALE

$ KING TUT COLLECTION $ |

Assembled in Egypt over many years,
authentic in every detail, I have had
reproduced major pieces of this large,
spectacular collection. Create a major
tourist draw or accent decor \\uh llu se
L\\nrld wonders. Call Mr. Troke, Cairo,

3926 if N/A, 1v. msg.

We are

011-202-375-

CONSULTANTS

W?rking promptly and confidentially
with Manufacturers and Candidates
to achieve a Successful Placement.
MARY ANDREWS, EXECUTIVE RECRUITER
5280 N.E. 17TH AVENUE
F1. LAUDERDALE, FL 33334-5806
305/491-5826 = 305/491-5476 Fax

HLLSEATING CORPORATION INC.
Leading manufacturer of ergonomic office

| seating and innovative new RSI Arm is
currently looking for Manufacturer’s Reps
for selective territories. Please contact
Bill Neil, V.P. US Sales, 800/563-3502

or fax 905/625-6953. \
| —

HEALTHCARE REPS WANTED
Progressive manufacturer of acute
psychiatric, and long-term (':n‘vJ‘
casegoods is seeking qualified
representatives. Your customers
should include A&D community,
hospitals and L.T.C. developers.

Please direct your responses to:
John Gallow, V.P., Caseworks ‘
Furniture, 1520 S Wdrren, Tucson, |
AZ 85713 or call 602/884-8500.

FSYSTEMS FURNITURE PARTITIONS 1
| FIVE GOOD REASONS |
TO INVESTIGATE FURTHER

B Prime territories
in parts of:
B Kansas, Missouri, New England, Ohio,

for exclusive Representation

Mountain States, Southwest
B Three Distinct Panel Systems hn 3|
.Hmu to Ceiling Panels

service Oriented Factory Support

ad Market

sllent Commission Structure

Call Mr. Stevens at 800/733-6633

’ NES WANTED

INDEPENDENT MANUFACTURERS
REP/CONTRACT SPECIALIST -
covering WI, Up MI and No. IL. 17 years
experience with A&D community seeks
manufacturers of premium interior materials.
Reply to: Box CO476, Contract Design
Magazine, P.O. Box 801470, Dallas, TX 75380.

1
FLORIDA REP GROUP well-
established w/dealers and specifiers
seeks major line for statewide
commitment. Interest is in all areas
of office furniture.

B Call Robert at 305/524-3228

THE RIGHT PLACE
AT THE RIGHT TIME

CONTRACT

DESIGN

Call Sharon Eakin at
800/688-7318 x7893
or fax 214/419-7900
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WANTED TO BUY

WANTED
Used Modular Panel Systems

* Herman Miller
* Westinghouse

* Haworth
o Allsteel

* Steelcase

* Knoll

/'{7 é—_ Jones Company

Wholesale Office Furniture

Please FAX or mail us any inventories of used
office furniture that you would like to sell.

817/430-8909 » Fax 817/491-4054

INSTALLATION
REFURBISHING

PURCHASE

OF OFFICE FURNITURE
CFS/CERTIFIED FURNITURE SERVICES, INC.

200 Hudson Street, New York, NY 10013
212/343-2900 e

BUYING & SELLING OF NEW & PRE-OWNED FURNITURE

MOVE MANAGEMENT CONSULTING SERVICES
RECONFIGURATION
RENTAL

STORAGE

RELOCATION
CLEANING
SALE

Fax 212/343/2901

& WORKSTATIONS

Savings
Upto 77%
Off List

CONTRACT DESIGN CLASSIFIEDS WORK! CALL 800/688-7318 X7893

AD INDEX

CONTRACT DESIGN
MAGAZINE
CLASSIFIED HEADINGS

Reps Wanted
Services To The Trade
| Wanted To Buy
| Products for Sale
Consultants
Lines Wanted
Positions Available
| Situations Wanted
| Positions Wanted
Help Wanted
| Executive Search
Seminars
Other

To Place Your
Classified Ad Call

800/688-7318 x7893
or fax your ad copy

to 214/419-7900

Reader Reader
Advertiser Service No. Page Advertiser Service No. Page
Access Industries 23 73 KdlnMesse/Orgatec 4 12
APCO 24 72 Kimball Office Furniture Co. 15 63, 65, 67, 69
BASF Fibers / 5 Lawrence Metal Products 25 79
BASF Upholstery Fibers 3 | National Symposium on Healthcare Design 22 92
Charlotte, div. of Falcon Products 2 2 Neutral Posture Ergonomics 10 14
Con-Tech Lighting 21 64 Prescolite Lighting / Cover 2 -1
DesignTex Fabrics Inc. 5 6-7 Quartet Manufacturing Co. g Cover 4
Durkan Patterned Carpet 14 12 Safco Products Co. 20 70
Equipto 13 27 Spradling International 26 Cover 3
ERG International 9 13 Ultratec 19 83
ERG International 11 15 Uniroyal O 9
Falcon Products 2 2
Haworth Inc. ¥ 11 This index to advertiser page location is published for reader convenience.
Every effort is made to list page numbers correctly. This listing is not part of
InterPlan 12 2 the advertising contract, and the publisher is not liable for errors or omissions.
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Weese

Only one of five

Cynthia Weese

“An architect has to be an edu-
cated being, capable of under-
standing the culture of other dis-
ciplines.” states Cynthia Weese,
FAIA. With a smile she adds. “I've
always wished that 1 had taken
more biology.” Eleven months ago
when she became dean ol the
School of Architecture at Wash-
ington Universily in St. Louis, she
positioned hersell to do juslt
that—if only she had the time.

Instead, Weese has en-
orossed hersell in the needs
of students by making the
School curriculum more inter-
disciplinary. addressing issues
that today’s architects en-
counter. "Architects must un-
derstand every facet of the
client now,” she remarks. “IU's
not just about buildings.” In
truth, Weese has always been an
instigator of change. Visiting
Washington U. in the late 19508
prior to enrolling. she recalls, “The
dean of the School of Architecture
said to me, ‘We need more women
here!"™ She returned as one of
three women in her class.

Since then, she has continued
1o be a pioneer, founding a firm in
Chicago with husband Ben and a
third partner in 1977, and working
on numerous prize-winning pro-
jects ranging from private resi-
dences 1o hotels. She is one of
only five lemale architecture-
school deans in 1994,

Weese gets “tremendous inspi-
ration” from her students while
planning more changes. “With
their input,” she explains, “| wanl
to make the curriculum as com-
prehensive and engaging as possi-
ble.” Then, time off for biology?

Kaloustian

Q¢ CONTRACT DESIGN

PERSONALITIES

On the go

John Kaloustian

When Bernhardt Furniture
added John Kaloustian's Verona
Series 1o its newest line of lounge
seating, it made no changes 1o his
original design—and Verona won
a Best of NeoCon award for 1994,

Getting it right the first time is
not surprising from a man who
exhibits an impressive range ol
design talent, creating products as
varied as seating and systems fur-
niture, clocks. cameras and bicy-
cle accessories. A graduate of the
Center for Creative Studies in De-
troit, Kaloustian counts respected
names like Steelcase, Haworth,
Harter. KI and American Seating
among his clients. Il his name
does not evoke glamorous, high-
profile design, that too is by de-
sign. “I push for experience, ra-
ther than notoriety,” he reflects.

Characteristic of his sense of
adventure, Kaloustian left a se-
cure job in 1985 1o take a solo trip
around the world. Armed with a
$2800 plane ticket and one change
of clothing, he traveled Europe,
Asia and

Australia,
studying art, design
and architecture. He came home
two months later with two full
suitcases, a pearl necklace for fu-
ture wife Mary Jane and a passion
for Japan. “The Japanese are very
sensitive to design.” he explains. "1
cvaluate product details much
more closely now.”

Today Kaloustian slays closer
to Northville, Mich., where he and
Mary Jane are restoring a home
while he continues o design con-
tract furnishings and teach at the
Center for Creative Studies. How
does he fit it all in? "I work last,”
he says. “1 treat furniture as sculp-
ture, bypassing drafting and going
right to the model shop.” Do you
photograph those models with a
self-designed camera too, John?

Unusual
connections

Maya Romanoff

Why would a gifted
student of anthropology
and classical archeology W
at U Cal Berkeley and eco-
nomics at London School of
Fconomics want to design and
produce award-winning fabrics
and wallcoverings? A clue Lo
Maya Romanolf's future in Chi-
cago’s Maya Romanoll’ Corp. was
his campus night life. “I didn't
know where my studies would
lead.” he says. “until sketching
and painting became increasingly
important to me.”

Romanoff has made good use
of all he’s learned. observing his
fashion designer-mother at work
and continuing with classical stud-
ies, world travel and training with
top couturiers prior to starting his
own business in 1969. His pio-
neering resist-dye, handmade pa-
per and fabric wallcoverings have
teamed him with such noted indi-
viduals and organizations as Mar-

io Bellini, Halston, Jack Lenor
Larsen, Christo, knoll and The
Art Institute in Chicago. As win-
ner of the IFDA Trailblazer
Award for 1994, he feels his
quest is far from over. "My
strength is in making connec-
tions between things that are
not always together,” he be-
lieves, “and there are still so
many possibilities Lo explore.”
- He's still challenged. for
example, by Japanese paper
making, which he [lirst saw
in 1978. “The Japanese have
great technical skills weighed
down by tradition,” he says.
“They have names for every mis-
lake! 1 enjoyv bringing them new
ideas.” Chances are anyone with
at least one bare wall for Maya
Romanoff will 1oo.

Dishing des

gn

Mark Knauer

An adolescent road trip
changed restaurant/hospitality
designer Mark Knauer's life for-
ever. “1 took the family car for a
joy ride when | was 15." he
confesses. It ended up in a
ditch. First my dad asked if |
was okay. Then he asked how

Knauer

Romanoff

| was going Lo pay for a new car.”
Knauer found employment as a
bus boy and fell in love with the
restaurant business.

While working as a waiter/
bartender he used his high school
drafting knowledge Lo help the
owner PL'IH a one-room expan-
sion. The room was a success,
and Knauer added art and archi-
tecture courses 1o his studies in
hotel and resltauranl manage-
ment. “1 realized that 1 found con-
cept development more exciting
than restaurant work.”

His excitement has produced
some of Chicago's best known
restaurants, including Harry Car-
ay's, Trattoria No. 10 and Gibson's
Steak House. He also works on
casinos and resort spas. “l always
approach a project with the cli-
ent’s return on investment in
mind.” he says. “The spaces work
as a tool o showcase food or ser-
vices and make Lthe customer as
comfortable as possible.”

When not drawing or research-
ing (checking oul the nation's fin-
esl restaurants, that is), Knauer
oolfs and sails. His latest project.
however, should take up most of
his time. He and his wife are
expecting their first child, a little
girl named Hanna, in a few weeks.
Better bring outl the unbreakable
dinnerware—and stash those car
kevs, Mark.
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