
\

commercial design solutions may 2008

s

darFF-:

.L

NeoCon'World's Trade Fair Preview

Vans Headquarters by POLLACK Architecture
Workplace

lnteractive by TOrchia Associates
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PRODUC] SHOWN

DesignConnect h/lcdu lc

HIGHER PERFORMANCE EVERY STEP OF THE WAY.

Lees congrotulotes Elizobeih Anne Redmond on her commitmeni to high performonce ond true
sustoinobility, At Lees, we engineer oll our products with the plonet in mind, Toke our DesignConnect
Modulor for exomple, lt's on Environmentolly Preferoble Product ihot blends stylish design with high
performonce feotures like Durocolor's permonent stoin resistonce, And it's yet onother exomple ot
the mony Lees innovotions thot creoie better performing corpets every slep of the woy.

To leorn more oboul Lees products, pleose visit ieesco!'peis.com, or coll us ot 1-800-545-9765,
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SAVING THE PLANET ONE STEP AT A TIME
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CEILING & WALL SYSTEIVS

I Between us, ideas become reality.]'
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under the big top
With the greatest of ease, our new Geiling and Wall Systems will dazzle the senses
and create a sense of awe. Step right up to booth 1094 at the 8th floor of NeoCon.

visit arrnstroilg.comlneocon call 1-877-AFiMSTFiONG

Serpentina'waves Sounclscapes"Shapes lntusbnsicraphix Woodworks Ekos"
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X Bench cumberlandfurniture.com 800 401 7877

N4ASTERFUL

. -.,.S

.-r,--,.-.*_,*J

a
A

"Fin
I5

&

f CUMBERLAND

circle Na' 59 on reader service card or visit contractMagazine.com/reader service



!
T

I

p
,{

I
{

f,
{f
{

ryry
l

Delco Model B,-I2EOA
by Walter Buhl Ford II

I t'
!

Mid-century modern textiles inspired by the work of

Americon designer ond philonthropist, Wolter Buhl Ford ll;

o port of the continuing Homoge Collection. Pleose stond

by for the NeoCon releose.

ln support o[ the College for Creotive Studies.
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ACATI
The Jet Chair

www.agati.com I 31?.829.197 7circle No. 13 on reader service card or visit contractMagazine.com/reader service
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Fender blue should be door panel b[ue.
No matter when you replace the fender.
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That's why we created CotorMatchl' 32 colors that wi[[ atways match

across rubber ftooring, finishing borders (watt base), stair treads and accessories.

32 cotors always avaitabte. 32 co[ors that take the guesswork out of design.

For the rest of our color story, please go to johnsonite.com.

You'tt find altthe too[s you need to create designs that positively impact

the performance ofthe peop[e who use the space.
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industry

Antron Carpet Fiber Design Award grand prize winner PCL Centennial Learning Centre (above)
in Edmonton, Alberta, by Cohos Evamy integratedesignrM. (Photo by Darren Jacknisky.)

Home Run
Washington D.C.-Major League Baseball (MLB)'s Washington Nationals
have a new state-of-the-art home. Set near the Anacostia River in Southeast

Washington and designed by a joint venture betrveen the HOK Sport team

and Washington, D.C.-based Devrouax+Purnell Architects, Nationals Park

achieved LEED Silver certification. The project is the first LEED-certified
stadium, and it rvas designed and built in 36 months, making it one of the

quickest ballparks to open in all of MLB.

Public transportation is easily accessible from the site, and high-efficiency
field lighting accounts for a 21-percent energy savings. Water-conserving
plumbing fixtures were also implemented throughout the project, saving an

estimated 3.6 million gallons of water per year and reducing overall water

consumption by 30 percent. An intricate water filtration system separates

water used for cleaning the ballpark from rainwater and treats both sources

of water before releasing it to the sanitary and storm water systems.

What's more, a 6,300-sq.-ft. green roof above a concession and restroom
area beyond left field minimizes roof heat gain. Other roof materials used

also offer a high degree of reflectance, minimizing the amount of heat

released to the environment.

Stadium seating provides unique viewing experiences, both of the game and

of the Capitol City, as each seat in the ballpark was designed to have a dis-

tinct seating "neighborhood." The concourse also offers an almost complete

360-degree open view of the playing field.

I

Recognizing Greatness
San Francisco-The Antron@ Carpet Fiber Design Awards honored the

industry's best and the brightest at a ceremony last month, held at the St.

Regis Hotel in San Francisco. Innovation in product design, sustainability,
and application were all recognized amongst other categories.

The grand prize winner of the 23rd Antron Carpet Fiber Design Award was

Cohos Evamy integratedesign'n' for its innovative use of carpet in designing the

PCL Centennial Learning Centre in Edmonton, Alberta, to showcase the com-

pany's core business of construction. Most of the building features cast-in-place

concrete and exposed building system elements, but carpet and suspended

ceilings highlight gathering spaces. Atlas Carpet Mills"'Perspective," featuring

Antron@ Legacy nylon was the carpet of choice on the project.

The eighth Antron@ Carpet Fiber Product Innovation Award top honors were

given to Atlas Carpet Mills and Shaw Contract Group. The Avant Garde Col-
lection by Atias took the gold award in the broadloom category, and Shaw

Contract Group's Silk captured the gold in the modular category. Both were

recognized for their unique combinations of tex-ture and pattern.

Antron also awarded a sustainable flooring performance grand prize to
Ephrata Middle School in Ephrata, Wash., for a carpet installation in 1984

that is still going strong. The school's VCT tile was replaced with C&A
Guardian I carpet, featuring Antron nylon. At the time, no schools in the
district featured carpet.

National Park in Washinglon, D.C., designed by a joint venture between the HOK Sport
team and Devroua+Purnell Architects. (Rendering courtesy of HOK Sport.)

x

For more industry news, visit www.contractmagazine.com
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Arc ComArc-Com Fabrics, lnc.
(800) 223-5466

www.arc-com.com

Circle No. 158 on reader service card or visit ContractMagazine.com/reader service

WALL SURFACES

Il

'tr!



W na N/acBook Air
visit us at Neocon@, and join the contracf Network.

You will be automatically entered to win one of three Apple N/acBook Airs

Contract Connection Lounge, Bth Floot Space g1 1g

www. contract- n etwo rk. co m

an apple adaY,,
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Ma<Book Air
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LouN cn for the Nr.w ARCHITECTURE
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Frli.sl'sIGI-ITrM lly tl.enr GJLTZ
Preuieu all tbe new Geiger collections at NeoCon zoo9

Geiger Showroom, Joo'West Hubbard Suite 4oo
Herman Miller, 3zr Merchandise Mart

GEIGER

I

www.GEIGERINTL.COM 800. 444.881 2

ATLANTA BOSTON CHICAGO DALLAS HOUSTON LOS ANGELES NEW YORK SAN FRANCISCO WASHINGTON DC

O 2OO8 Geiger lnternotionol, lnc. All rights reserved.
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I am not going to make a blanket statement that all interior designers can
design fabulous interiors, or that all architects, by virtue of the focus of their
training, lack the sensitivity to design good interiors. Different levels of com-
petenry exist in these professions, as in all professions, and one need only to sit
in an editor's chair for a day to realize the broad range ofability and resulting
project work associated with the comrnercial A&D community. But it is our
job as editors to find the "inspiring commercial design solutions" and present
them to you as an example of rvhat is possible in business when good design is
part of the equation. Contracthas been committed to doing this regardless of
the title or professional association of the practitioner, and in keeping with that
tradition, the May issue contains a good selection of inspiri ng corporate spaces

that are designed by a diverse mix ofarchitects and interior designers.

Nevertheless, on the eve of NeoCono-a decidedly interiors-focused show,
which is previewed in this issue-I musr say something on behalf of the
contributions of the interior design profession to the built environment. A
qualified interior design education gives an individual a specific and valu-
able skill set that ranges from complex interior space planning to furniture
selection to color and materials choices-all of rvhich can make or break the
performance of a commercial space and, ntore importantly, the spirit of the
users. It's a free market and design clients r,ritimately can choose whomever
they want-architects, interior designers, or decorators-to create their
spaces, and certainly there are many issues to consider when choosing any
type of designer. But the choice of a qualified interior designer_or a

licensed interior designer, who has by definition met a rigorous set of edu-
cation and experience standards-would assure any client that it is commis-
sioning the professional with the n-rost specific and comprehensive training

in the interior realm, where the interaction between space and people is a
key consideration. Architects, by training, generally cannot claim the same
focus on or understanding of interiors.

In the end, I believe that qualified architects and qualified interior design-
ers, working in close collaboration with one another and complementing
each others' specific skills consistently yield the most successful results. This
is something we can all live and work comfortably with. And perhaps if the
concept finds its rvay into a more integrated and collaborative design edu-
cation model, future generations of designers will not even understand the
professional tension that currently exists between architects and interior
designers on the issue of qualifications.

In April, I had the tremendous opportunity to travel to Marfa, Texas, as a
guest of Tandus, where I learned all over again from a visit to The Chinati
Foundation, established by artist and "architect" Donald ludd, just how pow_
erlul tl-re connection between the exterior, the interior, and the contents that
lie therein can be. For )udd, there was no distinction among the three, and
this transparency is reflected brillia,tly i, the work. you'll hear a lot more
about that topic in the July issue of contract. rn the meantime, as the indus-
try gathers in Chicago for the annual NeoCon@ World,s Tiade Fair, pay close
attention to how interior design has transformed a building as challenging
and foreboding as the Merchandise Mart into the perfect ambassador for the
profession and its important contributions to the humanity of space. O

22 contract may 2008 www.contractmagazine.com

,,J

ry:

rF
Jennifer Thiele Busch
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Of course, along with the clear absence of design boundaries afforded by ceramic tile come the ever-

appealing practical reasons to specify this classic sudace material. lts inherently hardwearing sudace,

slip-resistant properties, low to no-maintenance, frost resistance, sustainability.

Architects, designers, builders and owners can revel in the advances that have enabled Tile of Spain

branded manufacturers to push ceramic tile to its design and functional edges. But they shouldn't miss

out on the many opportunities to push their design thinking and have some real fun with the resurgence of

tile for tile's sake. Ceramic tile that looks like tile, with its clean lines and perfect squares and rectangular

shapes. And let's not forget the grout lines! For more about tile produced in Spain, contact Tile of Spain,

2655 Le Jeune Road, Suite 1114, Coral Gables, FL 33134. Call 305-446-4387 or email miami@mcx.es.

(

tile of spoin'
www.spaintiles. inf o
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I:t As a surface material, ceramic tile is aesthetically

pleasing, durable, versatile, eco-smart and,

thanks to the many technological advances and

design innovations lead by Tile of Spain branded

manufacturers, it can look like just about any sur{ace

material that it isn't. Fabric, metal, wood, stone,

you name it. That's all good. Very good, in fact.

It's opened up countless design and decorating

doors. But that's not what this piece is about. We,re

celebrating ceramic tile for being just what it is

- ceramic tile. Like never before.

Tile from Spain is leading this renaissance trend

we're calling "Tile for Tile's Sake.,, lt,s showing its

colors in the design of spaces you,d expect - the

kitchen, the bath, of course. But there,s literally been

no limit to where ceramic tile is shining - as tile - as

an integral and dominant design component. Sleek

office spaces, contemporary great rooms, restaurant

and hospitality applications, long-term care facilities

and hospital environments, educational venues

wherever!

And why not? Now more than ever, ceramic

tile is exploding in bolder, more saturated color.

Technology has allowed for the creation of larger

format tile than ever - up to nearly 2 foot x 4 foot

- larger than life looks that mix and match so well

with medium, small and tiny tiles. Classics such

as the monochromatic subway tile style playing

with funky multi-chromatics. Exuberanfly colored

mosaics bordering dwarfingly large tiles. There,s no

end to it, really.
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Choices thot Work.

Bead from'the Adorn Collection
Acollaboration with Kaitlan Phelps, ASID, llDA
Please visit our NeoCon Showroom, 10-1039

Monnington Works.

Ulfr,dii".
Oa a'

E:R



Ioonio
Panels

ll
lnspired by important

and enduring people, plates,

and design
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lconic bring

interest

to walls and Sther surfaces.

lconic Panels are also

with [EE0-sensitive

ble

or water-resistant coles.

For mde about the 14 nitterns't1
I
i

and 13 textures and cok*s,

i
visit us on the web at wwir.bnind,com.

Here, Louise in Matte. Black, a n€il pattem
influenced b, tfie tourd.obiect sculp?reg
fiom one of the twenffett centu4yrs 

I
most lmpodant arffstt I

(8OO) 3504127 www.BNind.com

New York 42O West 14th Street, New york

California: 14O9 Chapln Avenue, Burllngame
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lntroducing
A COLLECTION IN WHITES
by award winning designer,
Suzanne Tick. Tick reinvents
glass with ten fresh patterns
inspired by weave structures,
inf used with luminosity.
The new collection features
environmentally friendly
eco-etcH"and is available
in all standard glass sizes
and thicknesses.

s r(YLtRlr I tstG t\l

Architectural Art Glass

skydesign.com
Tel: 888.278.4660

MADE IN CHICAGO

All Skyline 6lass is 10006 BECYCTABTE

NEoCoN B00TH 8-6106 PHOTO ADHEMAR DFIIAGIUSIINA JR
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In"Lportant ideas deserye to be revisited. So for rhis seoson's collection our inspiration is not only great moments
in fasltion, but incorporating reclainted yarn front discarded carpet into our modular carpet desrgns. Proving once
again, that some things never go out of style.
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1. 5C/ONBe//arue
2. AVANT Atiqn
3. AVANT Ohzane

4. SClONline Up

eco-friendly wal Icovering
EcoRE'M Advanced Wall Technology sets the standard f or "no-compromise,"

eco-friendly wallcovering, Non-PVC nano-structures glve it Type ll

performance in a lightweight, energy-saving construction. 100% recyclable.

GREENGUARD Certified for low emissions. Breathable. Beautiful.

Featured in the leading ON NOVA wallcovering brands - SCION'" and AVANT'^'

I

-COR
ADIA]"CED vAl.t TICHNOtOGY

/-ur:vl @

OIYNIOVA/

omnova.com /ecore
SOLUT ONS NC

Circle No. 118 on reader service card or visit ContractMagazine.com/reader service

cron

! 2003OMNOVA 5.[i.n n.

.:

)
I

f

i

B

I

il

3



cion
i=

scloN

EcoRE

Distributed by:

WALLCOVERING SOURCE

D.L.couch Em reE eykon
fitrffinll LM_.oJ.inS @

I
!!!EI

IT
-

IE

l

::
:

.
:

,... i

.i.:

I
WALLCOVERING

I

--

ith

eco-friend ly wal lcoveri ng

i
4
s
B

F--

Fry

800.433.07S 800 200 8120
M.dlcouch@m Mtri-kes.om

{*
s#

@
fillars&s

E' 2008 AA.4NOVA Solutiors lnc

e
EtrIIII

,]}E'
Itlllru

T

soturcljs lM_

800 222 7566



I

il

L
{

f,r

et
what you want

tI7 t?

I
-1 ..

harter lrl

b.--

n

I n

7

t
I

i

I
'il

I
I

i: L

{

r

t

hD



BO To Each His Own
Furniture systems are becoming more personal,
customizable, and environmentally friendly

84 Underneath lt All
The New Patcraft & Designweave merges two
legacies into one cohesive brand, offering an
array of choices at down-to-earth prices

86 To Have and To Hold
Birsel+Seck creates the chameleon of storage
systems for Herman N{iller

88 The Perfect Whites
Slyline Design captures Suzanne Tickt tactile weave

structures in the permanence of decorative glass

r2o Abstracting a City
Daly Genik Architects remodels a generic Southern
California omce to create an inspiring environment
fbr versatile product designers

126 Board Rooms
POLLACK Architecture designs a headquarters/
showroom for Vans that perfectly reflects the
active culture of this high-energy brand

r32 Freedom of Expression
Torchia Associates' functional yet edgy office
design for WhittmanHart Interactive showcases

the agency's ability to "see what others don't"

138 Black, White and Red All Over
Beitler Real Estate Corporation makes a powerful
statement in its Chicago office with the help of
Powell/ Kleinschmidt

r44 Twist and Turn
Kono Design's groundbreaking headquarters for
Pasona Group in Tokyo demonstrates a new possi-

bility for keeping the right people in the right place

1so A Delicate Balance
A San Francisco architect with Israeli roots
brings sleek, minimalist design to a new financial
services firm in Herziliya, Israel

rs4 Detail Oriented
A landmark building provides a backdrop for a

West Coast in\€stment company's New York Ciqv
oLrtpost, designed by Tobin+Parnes

r58 Gone Country
Two new floors in Country Music Television's
Nashville offices, designed by TVS Interiors,
have employees singing a happy tune

practice

too Perfect Pitch
A look at selection process presentations from
the client perspective

process

167 Problem Seeking
Project programming that includes an extensive
visioning process delivers successful results

outlock

rz6 Proceed With Caution
After strong growth in recent years, the corporate
market is flattening out

e Jt

eo Light at Work
Just as sunlight is essential to our survival on
the planet, man-made light is vital to our ability
to function in the workplace

roo Nine Lives
Polyethylene terephthalate (PET) recycled
plastic is keeping interior products out of the
landfill and in the closed loop

r02 lnternational Trends in Design
and Energy
With $l l0 per barrel for oil, things arc a-changin

i04 Breaking the Mold
Law firms catch up on the race for sustainability

108 Ripple Effect
Stanley Feiderman and Nancy Keatinge encourage
the design industry and beyond to pay it forward

114 Lofty Aspirations
Melander Architects designed Filmcore's San
Francisco office to foster a familial culture where
clients and employees make themselves at home
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I\,lONTEREY C&A CROSSLEY

LEAVE Ni TRACE.
At Tandus, we are committed to providing highly

designed floorcoverings perfectly suited for all work

environments. lt is our goal to leave spaces that

inspire creativity, while energizing the people in them.

Just as important is our goai to minirrize our footprint

on the ecosystem. We call it the Leave No Trace

initiative. Design excellence is inspiring. Protecting

the environmental future of our planet is inspired.

FIND OUT MORH tandus.conr/sLtstarnabi!ity

*{ Ta nd us
EXPECT INNOVATION

800 248.2878

LttD COMPATIBLT MATERIAL CHOICES.. RECYCTED EACKINGRICYCLED BA(]KIN{]

Circle No. 57 on reader service card or visit ContractMagazine.com/reader service
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lntroducing [/lanufactured Landscapes by C&A ln both six-foot and modular,

it's irtfrnileli; configurable * its only constraint - yot-ti'inraginatiol

iilTa nd us
'e it at the Neocon 08 Tandus showroom :l 3:l 800.248.2878 tandus.c0m MONTEREY C&A CROSSLEY

Circle No. 18'l on reader service card or visit ContractMagazine.com/reader service





ASlsteei
DiscoverN ewAcu ity. com

Our process began by observing. What do people want from their chairs? Bruce Fifield from Milan-based Continuum scrutinized
every detail until there was acuity in his minds eye; Design and ergonomics that work seamlessly, controls that work intuitively,

posture maintained invisibly through new AcuFit-' comfort technology. Mesh that breathes, a yoke that flexes,
aluminum that recycles, cushioning that soothes, stitching that whispers, a leather jacket that speaks with confidence.

The result: Allsteel has created a chair that enhances any environment, any body and your own acuity.
Never before has final execution so perfectly reflected fine design.

DiscoverN

No. 90 on reader service card or visit ContractMagazine.com/reader

ewAcuity.com
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industry

Going Black to Basics
Chicago-DlFFA/Chicago will celebrate 20 years of commitment to fighting

AIDS with the "XX Black to Basics" gala. This annual black-tie event was cre-

ated to generate maximum funding potential for the DIFFA/Chicago

Excellence in Care grant program, which has bestowed in excess of $2.5

million to local agencies that provide care to people living with HIV/AIDS.

As the unofficial kickoff to NeoCon@, the 2008 gala will be held on June at

McCormick Place West, Skyline Ballroom. Dupont is this year's title sponsor,

and Herman Miller is the legacy sponsor, with presenting sponsors, Steelcase

and Shaw Contract Group. Host sPonsors include Abbott Laboratories, Business

Office Systems, Harrington College of Design, INSCAPE, I & I/lnvision, Kayhan

International, Thndus, Brayton International, Metro, Polyvision, and Vecta.

Contract magazine is the event's exclusive media sponsor.

This event promises to be a spectacular evening of dinner, dancing, silent

and live auctions, and raising funds to continue to make a difference in the

community. For information contact the DIFFA/Chicago office at

3 12.644.6412, or visit www.diffa.org.

Coming Event
Lightfair International
May 28-30
Las Vegas Convention Center

Las Vegas

www.neocon.com

DesignDC'08
|uly 8-10
Ronald Reagan Building and International Trade Center

Washington D.C.

www.aiadesigndc.org

HD Boutique
September l7-18
Miami Beach Convention Center, Miami
www.hdboutique.com

S

For more events, visit www.design-calendar.com

ReaI \Mood,
real wild,.

It's not plastic, it's not printed' It's real wood and

it's wildly beautiful. Our unique Process ensures a

reliable selection no matter how large your design

space. Over $o pre-finished real wood veneer

laminates. Call or visit to see them all.

{n t r e e f r o g
veneerai.il::

l DES I GN 910
11 C A L E N D A R.zO

21C O M 252627 282930

Circle No. 49 on reader serviCe card or visit ContractMagazine.com/reader service
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NeoCon@ Word's Trade Fair

June 9-11
The Merchandise Mart
Chicago

www.neocon.com
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celebrate good times
Chicago-NeoCon@ is celebrating its 40th birthday in
style this year, as the Merchandise Mart once again we[-
comes the fair from lune 9-l i. The following pages offer
a preview of what promise to be some of the best and

the brightest in product introductions.

This year's program is chock-full of fun and educational
events that promote design at its greatest. Green/ife,n'-
a celebration of sustainable design-is the perfect
resource for interior designers and architects, who are

looking to meet the growing demands and requirements
for green building. It showcases the companies and
products that can start to provide them answers and the
necessary tools to learn and incorporate green design
practices into their projects. Stop off at the Green/fe
Energy Bar on the 8th floor (Space No.8-3130) for a

healthy drink or energy snack to get yourselfpumped for
that next floor.

And as usual, keynote speakers will offer attendees valu-
able insights into innovation and best business practices.

On June 9, Steven Levitt, author of the Naw York Times

best-seller Freakonomicswill address topics such as ways

to create behavior change, incentives that work and ones

that don't, and the value of askir-rg unpopular questions.

C)n func 10, Robert F. Kennedy lr. will cliscuss the current

issues facing our future and what we can do to protect
our natural resources. Scott Wilson, who's talents span
across dozens of brands, including Microsoft, Nike,
Motorola, and Artemide, will round out the fair on ]une
I 1, discussing his work in bringing compelling consumer

concepts to market. All will be presenting at the Holiday
Inn Chicago Mart Plaza, Sauganash Ballroom at 8 a.m.

The Best of NeoCono Awards Competition also will be in
full swing, honoring the latest introductions in commer-
cial interiors products and furnishings. Forry categories

range from Architectural Products to Workplace Tech-

nologies. The 2008 Award Winner's BreaKast for Best of
NeoCon@ will be held on Monday, Iune9,7:30 a.m., at the
Renaissance Chicago. A "Behind the Scenes of The Best of
NeoCono" panel discussion will take place later that day at

3:30 p.m in the Holiday lnn Chicago Mart Plaza,

Sauganash Ballroom, where select members of the Best of
t"o6on@ juries will comment on this year's competition.

Do your feet hurt already? Be sure to pencil some time
into this packed schedule to kick off your shoes at the
Contract-Connection Lounge, Sth floor, Space No. 8-8 1 I 8.

For more information on these and other events, please

visit www.neocon.com.

www.contractmagazine.com contract may 2008 43
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WALTCCVERINGS & TEXTILES
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INNOVATIONO*

]50 VARICK STREET NEW YORK, NEW YORK lOOI3 BAO.227 BO53 OR 212.807 6300 FAX 2]2 BA7 I944 INNOVAIONSUS
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I NeoCon' 3'o floor

ICF Group

i- ranscale

Space No. 351

Everyone needs some extra support at work. The Platinum 5G

Keyboard System from Humanscale is the first all-silver
keyboard solution designed to reduce the risk of carpal tunnel
syndrome, neck pain, and upper and lower back pain. It comes

equipped with a 0 to l5-degree dial-a-tilt feature that prevents

users from angling the keyboard in a high-risk typing posture.

In addition, the Platinum 5G mechanism contains 30 percent

recycled content and is 98 percent recyclable.

www.humanscale.com circre No. 203

Space No. 365

The S800 Collection from Thonet, distributed by
ICF and designed by Lepper Schmidt Sommerlade,

is available as a cantilever chair with four legs or
five-splay swivel with castors or gliders. The seat

also has three different back heights. Seats are made

of molded plywood with veneers and the legs of
chrome-plated stainless steel. Upholsteries come in
leather or fabric in a variety of qualities and colors.

wwwicfgroup.com circte No. 204

'lerrAI an Nliller Companv
Space No. 3-321

Convia has added "Global Gateway" to its Convia
Progran-rmable Infrastructure. The workstation
feature enables users to view and control their
energy usage from the convenience of their
personaI computers, simultaneously displayed

in real time. www.convia.com circle No.2os

iarpeis
Space No. 377

A n-redley of broadloon-r and modular carpet with
three unique patterns, the Sojourn collection
from Lees Carpets is available in an I l-color
palette and offers high-performance capabilities
with Duracolor@ stain-resistant dye technology
integrated into the carpet fiber. Modular styles

feature PVC-free Encycle-' backing, and broad-
loom features Unibond U2'n' thermoplastic and

fully recyclable broadloom backing system.

www.leescarpets.com circle No. 206

46 contract may 2008
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Learn aboul our 360'degree environmental commitment at sustainablecarpet.com

e rl t (&,n \
{tt il

Milliken Contract

800.241.4826 j www.millikencarpet.com I See us at NeoCon, showroom 1149

Circle No. 191 on reader service Card or viSit ContractMagazine.com/reader service
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exhibitioi'r I NeoCon@ 3rd floor

Hawodh
Space No.312
As one of the first introductions from
the Haworth+art.collection, comprisir-rg products
from Haworth's global portfolio, b_sit was designed
for Comforto, a European company acquired by
Haworth in 1988. The product combines form and
function with its angular profile, upholstered seat,

and metal, cantilevered sled-base frame.
www.haworth.com circte No. 207

NlfiurerNl by Steelcase
Space No. 3-101

Nurture's new modular oncology solution enhances the patient
experience during treatment through clearly delineated personal
space, easy access to belongings, and close proximity to partners-

in-care and care providers. By providing defined modules-nurse
server, island, media unit, bench, and wardrobe-the systern

configuration appropriately supports patient and family needs in
a warm, inviting space. nurture.steelcase.com circte No. 210

Space No. 391

C&A has added four new patterns with multicolor
options to its Grande Illusions Series. IIlusory, Heatwave,

Oracle, and Epiphany (shown here) are large-scale
geometric designs, ideal for public spaces. Heatwave
and Oracle are available in broadloom, and Illusory
and Epiphany come in 24-rn.by 24-in. tiles.
wwwtandus.com Circle No. 208

HBr Textiles

Space No. 387

Continuing with a long-standing tradition of finding the finest talent in textile
design, HBF Textiles presents Harmony in Contrast by Amsterdam-based Christiane
Mtiller. Inspired by diverse images in nature, Mtiller incorporated opposing qualities
and textures such as shine/matte, flowing/solid, and flatlribbed. The varying patterns
work seamlessly with one another, and natural fibers were used in a number of designs.
www.hbftextiles.com circte No. 209

(, 5.4
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WHEN NATURE SCULPTS.

THE RESULTS ARE DRAMATIC.

i.,
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BR0.KEN SLAIE from the ALTERE0 ELEMENTS collection.-
Now available in tile and broadloom. lnvisionCarpet.com

l' LlII
Circle No. 94 on reader service card or visit ContractMagazine.com/reader service
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I NeoCon@ 7'n floor

Space No. 7-4086

Designed specifi cally for healthcare interiors,
Heiko is a collection of vinyl surfacing that com-
prises five Lonseal product lines-Loneco, Lonfloor,
Lonwood Dakota, Lonwood Natural, and Lonfoam.
With GreenMedic'"' antimicrobial formulation that
inhibits the growth of bacteria, Heiko can also with-
stand the weight of medical equipment and is

tough enough to support a staff of surgeons.

www.lonseal.com Circte No. 211

B 5 Space No. 7-4094

Parametre'n' 3D textiie system fiom 3form is made

of 100-percent nonwoven polyester and can be

used in a variety of applications such as partitions,
ceilings, window treatments, dividers, and screens.

It comes in standard and custom sizing, three pat-
terns and eight colors. Not only does it provide
extreme versatiliry but it's high performance, as

well as W resistant, anti-microbial, and anti-static
www.3-form.com Circle No. 212

B

I
I

\
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Space No.7-7130
Hum. Minds at Work.r'Nr is based ou the
premise that nothing is more important than
the way people think and work together. So Hum. is
Kimball's response to the fact that office furniture should
fit people's minds as well as their bodies. Focusing on
both individual thought and collaborative team tasks, the
product provides four unique elements: personal work-
spaces, See Me'"' Screens, terraces, and Meet Me" Spaces.

www.kimballoffice.com circre No. 21 3
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RruSE YOUR EXPECTATIONS...CHANGE YOUR PERSPECTIVE
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The TrolleyrM rYas desiqned by

Sava Cvek
SCA Design, Engineering.
[.,lanuf acturing lvlanaoemenl

-

Visit our new rJebsite at
],vui\i/, n0vadesk,c0m

dEr NO\/Arr The Bight Solutions
PH:800-730-6682

Circle No. 77 on reader service card or visit ContractMagazine.com
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Tne TnOLLEY" H.CLASS
The Trolley" H-Class (shown below) raises your computer sceen
from benr.ath the work surface with the touch of a buttcn.
Easily lower the screen out of the way when *ot in use.

THE DOWNVIEW-

,E

NOV,{s Dorunpirur solution places your computer
the deskkrp at a natural viewing angle, ceating a

line-of-sight and increasing usable workspace.

screen under
clear

Bttth dsutrl lisylay options nrc ideal solutions for any lenming
s 7 ltltyki ng y nuiron n e nt.
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TMAGTNE GREEN rru BLACK a WHITE

The Black & White collection is the result of a multidisciplinary

collaborative effort to reduce the environmental impact of
fabric & furniture.

Black and White is inspired by the primary elements
of wind, water, fire & earth. lt is made from 100%

post-consumer recycled polyester re-using I 5

20 oz, water bottles for every yard,
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Naturally inspired.

EcoVeil'
tt

: MechoShade Systems
EcoVeil' shadecloth with the Mecho'/S
solar shading system is the first complete

window-treatment solution to receive the

Cradle to Cradle'" Silver certification

from MBDC.

=Qtt The Architect's Choiceil

Iel:718-729-2020 / Toll Free: 800-437-6360
Fax: 7 1 8-7 29-2941 / www.mechoshade.com

@ e MBDC

Circle No. 'l30 on reader service card or visit ContractMagazine.com/reader service
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to learn more, visit:
www.forbofl oori n g NA.com
1 -800-842-7839

It is tim€...

for a change.

MCT @'

.@tmarmoleum' composition tile
creating better environments

circle No. 87 on reader service card or visit contractMagazine.com/reader service
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exhib,ltion I NeoCon@ 8'n floor

Arconas
Space No. 8-6082

Business and leisure travelers are cheering: Flyaway inPower-n'from Arconas

provides passengers a safe, convenient, and reliable power source. Passengers

can plug into AC outlets or USB ports to recharge laptops and other electronic
devices. The inPower device can be added to any existing Flyaway seating unit
(standard) or customized to other seating types. Outlets are discretely mount-
ed underneath the Flyaway seats ensuring safe cord management.

Www.arconas.Com Circle No. 214

Crossville

Space No. 8-9090A

Crossville introduces Rerycled Glass tile for walls, countertops, and floors. I)esigned by

color forecaster Barbara Schirmeister, the line has a clear, luminescent quality and is
available in 15 colors, including white, black, and red, as well as soft blues, greens, and

ambers. It comes in three finishes including clear, frosted, and iridescent, and in tlvc sizes:

1 in. by 1 in.; 1 in. by 3 in.; 2 in. by 2 in.;2 irt. by 4 in. wwwcrossvilleinc.com circle No. 216

CF Stinson
Space No. 8-4067

Inspired by the style and attention to detail of classic cars,

CF Stinson has crafted its own hear,y-duty upholstery
classics with the Motor City Collection. Twelve new contract
setrting patterns celebrate the design expertise ofthe An-rerican

automotive industry. Take your pick of rnore than 95 colors

to take out for a spin. Patterns shown (above, left to right)
are "Take the Wheel," "Out of Sight," "Beep Beep," and
"Man i fblcl." www.cfstinson.com
Circle No. 215

Lamitech
Space No" 8-41 01

The Fantasies collection of high-
pressure decorative laminates from
Lamitech are a dreanr in function-

ality. Use these three patterns-
Floral, Arabescos, and Graphics-

on furniture, countertops, back

splashes, shelving, ancl wallcover-
ings. Floral and abstract designs

characterizc this collection as well irs

roundecl and elliptical edges.

www.lamitech,com.co circle No. 21 7
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Evolve Furniture Group T 856.552.4000 888.827.2500 www.evolvefurnituregroup.com Visit us at NeoCon 2008. Showroom l0-.l42, lOth Floor
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seamless nsta latron - sel'-alrrlrtnil loi.li', - .nrl) ii,. I ; r,iallle s:lrfrt a

healthy, durable, fire-saie rock. - cffiirrr i r: t:-'.,r'rbrtr'li:1,. ' l()0e1, ,"ii):, .ir

no oti-gassirq - no iorrralrir:lvde - www.modulararts.com - 206 788 421O

clrts'
lnterlocung-RockrM

Circle No. 156 on reader service card or visit ContractMagazine.com
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I NeoCon' B'n floor

Space No.8-4129
The HR-LAQ collection is equipped with LUC-2 finish, a s;recial formula
applied to the surface layer that maintains its level of shine 10 times lor-rger

than standard shiny finishes and has a maximum resistancc to wear. Twen-

ty four high-gloss solid colors reflect the eye-catching hues of the late

Ettore Sottass, who had worked with Abet Laminati since the early'80s.
www.abetlaminati.com circte No. 21 8

Dietiker Switzerland
Space No. 8-41 1 0

The Satu chair from Dietiker Switzerland

reaches for the stars, stacking 18 high.

Available with or without arms, the seat

can be finished with plpvood or uphol-
stery. The chair back is equipped witl.r

semi-flexible nylon mesh and is available

in a selection of colors. The chrome-
plated steel fiame comes in a polished

or satin finish. www.dietiker.com
Circle No. 219

lo4agt-;.iSl)i i '.i'ii:. i.i

Space No.8-2034 and 1054

Index, from Vilagrasa, is a product
Iine that doesn't mess around. Use it

wherever direction or instruclion
needs to be given in a concise man-

ner. This series of wall mounted,
hanging, or freestanding signs uses

clear methacrylate and is finished

with satin stainless steel. Signs come

in a variety of shapes and sizes.

www.magnusongroup.com
Circle No. 220
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value is always in style."'

@
KATE SEATING VISIT US AT NEOCON

1.800.220- 1900 usA
2008. sHowRooM 1035

1.477.446.225r CAN
THE MERCHANDISE MART
THINKGLOBALSTYLE.COM

MET'E
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I NeoCon@ B'n floor

Soace No.8-4022 

-.

The next generation of multitask chairs is \
reinventing the term: Nerc<t, from Encore Seating, I
is a collection ofnesting stack chairs, stackable 

Iguest chairs, and high-performance task mod- |

els. The line provides a variety of solutions

that keeps flexibiliry and space-saving

benefits in the forefront. All nrodels are &
available with arms or without, with silver f !

or black frame finishes, glides or casters

www.encoreseating.com circle No. 222

Space No. 8-81 1 4

Lutron introduces Stanza, a fully cus-

tomizable suite of dimmers, switches.

lamp socket dimmers/switches, and k
pads developed specifically for the ho

pitality industry. Stanza allows hotels

make the guestroom experience unitl
to each user and ensures substantial

energy savings, reduced operating cor

and premium guest satislaction.
www.lutron.com circle No. 221

,a*a'

Space No. 8-7054

Black is the new black.
From styles like Vamp to
Poison, Amtico's Back to
Black collection is a series

of saturated, abstract floor
tiles that are finished with a

subtle pearlescent sheen.

Available in planks or square

tiles, each piece contains a

unique linear grain that can be

cut into different shapes and

sizes to enhance the finish.
wwwamtico.com circle No. 223
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ieep Beep Fender Bende Outta Sight Feeiin'Groovy

A collection of twelve geometric patterns. lnspired by classic American automobiles. Take'em for a spin at NeoCon 200g.

A ceiei:raii,:n lf cllssir d*sigr-: and eiegant siyie.

cfstinson1.800.841.6279

circle No. 123 on reader service card or visit contractMagazine.com/reader service
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R,ipe.

==EUTOTEX

Lush rows of cherry cranberry and apricot.

Tretford, the original ribbed texture

in carpet plus carpet tile.

52 colors in carpet; 3'l colors in tile.

Goat hair blend.

No-ravel edge.

Fiber cured and fusion bonded.

Carpet tile incorporates polyvinyl silicone composite back.

III

Exploring surfaces
lJncommon solulions for flors and wolls

800.5230731 I speceurotex@prodigy.net I www.eurotexinc.com

Circle No. 111 on reader service card or visit ContractMagazine.com/reader service
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T LJRE

OII the Wall
Introducing the ultimate marrrage ol material
and lorm: 3{orm Wovin Wail'". This interior
solution creates a striking sculptural surlace oI
thick. dimensional texture that weaves rhythm
into any space. And, with over 50.000 available
hues ol Varia" Pure Color to play with, the
design spectrum is virtually Iimitless.

3-FORM.COM | 800.726.01 26

circle No. 42 on reader service card or visit contractMagazine.com/reader service
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Relax Choosing lounge furniture is

one decisron you can make

comfortably, Research- shows

that comfortable seating

encourages users to remain

in or return to a given en-

vironment. Which is why

Soltice- is sitting pretty.

6 Classic lines. feminine

A sensrbility simple elegance
E
E and easy matntenance

f turns vour soace into a

fi warm and wetcomrng

environment. From edu-

cational and healthcare

spaces to lush corporate

atriums, Soltice sits well

with everyone. Learn

more at l<i,com

The Soltice" Lounge Collection
designed by Daniel Cramer and Paui ]anres

Furnishing Knowledge

Circle No. 25 on reader service card or visit ContractMagazine.com/reader service

Comfortable decisions
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See this cerf? +
Not for lcng It's Eoing, gcing, ECne,ttl

Contract is n-ioving our Reader Service cards online.
That nreans yoll get produc: inforrnation-bcth adverliser and editorial-weeks faster.
You'll also be helping Contract go Green by elimirrating the printing of 400,000 cards annually

Bookrnark www.contractmagazine.com/reaeierservice todav, and see
how fast arrd easy it is to get the information you need.

43

6 7

Now what you do with the old carcjs is up to you

^.b-: Consider the environment. Print only if necessary



nxli;bitrnr: I NeoCon@ 1O* floor

Sir61* Contract
Space No.10-167

Graphic Nature fiom Shaw Contract Group is designed

to provide the healthcare industry with the performance

attributes it requires alongside big, bold design. The

Gtade & Surfpattern (pictured here) provides

a moving look at nature, resen-rbling the

point where sand meets the ocean. The col-
lection uses EcoWorxe tile, EcoWorx

Performance Broadloom" backing, and Eco

Solution Qo nylon, all of which are com-
pletely recyclable in a closed-loop system.

www.shawcontractgroup.com circle No. 224

lnnovations

J&J/lnvision

Global-The Tcta! Office

Space No.10-118

]&l/Invision's newest collection, Magnif,,
challenges the user to examine the usual

and hurndrum ivith l more irrquisitive

eye. It exhibits an extraordinary shine

and luster, integrating Invision Carpet

Systems and I&J Con-rmercial lines to
provide both style and functionality.
Magnif, is available in broadloon'r

and modular versions with eKo,

I&J/Invision's r.rcw, PVC-free tracking.

studio.jj-invision.com circte No. 226

Space No.1035
The unique shape of Kate seating is

constructed of semi-rigid molded foam
over a durable steel frame. The series

can be upholstered in a variety of textiles

and leathers, ideal for conference and

meeting room applications or general

office seatir-rg. It also can be accented

with a polisl'red alunrinum base.

wwwglobaltotaloffice.com circre No. 225

Space No.10-148
Innovations had such success rvith its f'lexible glass-

beaded wallcovering Murano that it an'rped-up the

product offering with Murano Molto. With an irreg-
ular pattern ofvarious-sized glass beads adhered to a

flexible nonwoven backing, the product can be used

outside of right angles. Murano Molto is handcrafted
with materials from the Innvironments Collection
and is available in seven colors at 54 in. wide.
www.innovationsusa.com Circle No. 227

Luna Textiles

Space No. 10-106

Combining function and fashion, the Fuse Collection
from Luna Textiles comprises four coordinating

patterns. Each is constructed from 100-percent Eco-

Intelligento Polyester, a Cradle-to-Cradle Gold
Certified virgin polyester that is designed to remain

in a closed-loop system of manufacture.
www.lunatextiles.com circte No. 228

66 contract may 2008
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exhibition I NeoCon@ l Oth floor

WorkHite Ei-gonomics

Space No. 10-152

The Sierra Modesty Screen from WorkRite

Ergonomics provides an extra sense of privacy-
and an added sense of humanity, as it is com-

posed of 1O0-percent recycled fabric and steel.

Utilizing a unique roller design, it works with all

Sierra electric or pin-height adjustable work
centers by lengthening or shortening as the height

ofthe workstation is adjusted.

www.workriteergo.com circle No. 231

\4)C #aiiicverirgs
Space No. 10-155

MDC Wallcoverings introduces Avant'"',
a new brand of environmentally friendly

wallcoverings. The brand features

ECORE'" Advanced Wall Technology,

which utilizes patented nano-structllres,
giving it Type II performance and

strength in a lightweight formula that
results in reduced trrnsporlalion costs.

Available in i0 patterns ar.rd a broad

range of colors, Avant is a 100-percent

post-consumer recyclable wallcovering.

w$w.muraspecna.Com Circle No. 229

lvlonrentum Group
Space No.10-147
Going back to basics never fails. The Black & White Collection from the

Momentum Group features four patterns with just two colors each-one
black and one white. Made from 1O0-percent post-consumer recycled poly-
ester, the line draws its inspiration from earth, wind, water, and fire, with
patterns offering a variety of scale and movement. www.themomgroup.com

Circle No.230
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Sclutia
Space No.10-130
Lindstrorn from Constantine Commercial is one of the

2007 Doc Award wirrners from Solutia. The Doc

Award for Product Design is awarded to carpet mills
for outstanding achievemer-rt in carpet design. Made

with Solutia's Ultrono premium nylon 6,6 carpet fiber,

Lindstron-r uses a fade and shadow line characteristic.

www.solutia.com circle No. 232

www. contractmagazi ne. com
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Yer atready know Crypton Super Fabrics are rema*ably resistant
to stains, odom and moisture - but now, there's so much more.

Cet d*tails at sw{.rryptonfabric.cam or call I.8{S.CRypTOl{ (2?9.ig66).

CRYPTON'
Super Fabrics

Live Clean-



exhibiticn I NeoCon@ l Oth floor

Bentiey Prince Street

Space No.1060
Its name comes straight from the very
materials that inspired its creation: IndustraFelt
fron-r Ber-rtley Prince Street is a cut-and-loop
product that represents a combination of industry
and craft. Available in both broadloom and 1B-in.

by l8-in. tile, this pattern comes in 16 colorways

and features the Invista Legacy yarn system.

www.bentleyprincestreet.com circle No. 234

3o'u,61 Lightinpl

Space No. 10404

From indoors to outdoors and vice versa, the Twilight & Circolo

series of exlerior and interior lighting Iiom Boyd provides

patterns with geometric shapes that have an organic feel. The

designs are made with 1/8-in. thick, water-jet-cut, solid brass

and come in a variety of finishes including satin nickel, satin

brass, and blackened brass. The product comes in a num-
ber of forms including ADA-compliant sconces, pendants,

and ceiling fi,rtures. www.boydlighting.com circte No.2sg

lnterfaceFLOR
Space No.10-121

\\ho isn't inspired by the architecture of ancient

Rome? The Pietra Collection by h.rterfaceFlOR

is influenced by travertine, a building material

used to create n-ragnificent and ornate structures

such as the Roman Coliseun-r. The imperfections

ir-r the n-raterial create variations on the surface of
the stone, which InterfaceFLOR has translated

ir-rto three styles, including San Rocco"' (shown

above). www.interfaceflor.com circte No. 235

Relox in Porc.
Lmking for on otmosphere with o polished, grown-up

style? Be porl of the sophisticoted scene in Porc.

Moke mine Express.
On the move? Express is the perfect ploce to toke five olong the
woy. Stylish. lrn, ond comiy, il's reody to roll onpime you ore.

Circle No. 145 on reader service card or visit ContractMagazine.com
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TUOHY FURNITURE COHPORATION

1159 MERCHANOISE MART, CHICAGO
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Join the design conversation.
Visit Contracf's new Web site to experience all our interactive features,

Talk to industry professionals, watch video tours, submit your products and projects,

and take advantage oI Contract's 24/7 Reader Service.

a
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o Project/product submission tool: Upload your work for consideration,

c Contract Widget: Put Contracf stories on your blog or Web site.

o Video Tours: Watch walk-throughs of new design projects.

o Talk Contract: Voice your opinion on the latest hot topics.

o Newsletter: Sign up for our redesigned e-newsletter to get the latest design news

. Reader Service: Go Green and take care of all your subscription needs online.

www.contractmag ne.com
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$6cial Science
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frcility for the Universrty of Texas that safiifies the needs of the

31st centrrry aad beL/ond

lir.e

* .l!,
st!;

Fs€$rouri i&

xrxr V

!t



Better. Faster. ener.
YriU know you can rely on Grand Rapids Chair for superior quality, durability and speed. But did you know our tables and chairs

I
offtr significant environmental advantages, as well? We use certified renewable wood. Recycled steel. No-VOC paints. And a

;{
wh{le host of other green materials and techniques that can help you earn LEED certification. Visit our web site to learn morel{-

*
&o

!

1

I t

T

/

; !

I

I.

I
I

:€f,tt__
I
\

TrI
\

ffi

-*!ee€5*

E
l-

rl
li

L

:!

4

E

I

-/

---=

t \
!-/

--

eLr--- -/

L-
*a
.1 \ I

!

1,

Sr*.grundrapidschair.com or 1.866.4LEGS4U

:]l

-1
AND RAJID#"

-1
CHA!R COMPANY@

t

r
booth # 8-1014Visit our

circle No. 23 on reader service card or visit contractMagazine.com/reader service



exhibition I NeoCon@ 1l* floor

C.:rrtegie

Space No.1123-A
Glide and Slide are non-absorbent Xorel textiles from Carnegie

that are also free of PVCs, plasticizers, heary metals, ozone-

depleting chemicals, and topical finishes. They also meet the

requirements of Section 0 1350, California State Building Guide-

Iines for Indoor Environmental and Air Qualiry. Both pattems

are woverl of a specially designed, multicolored warp, which
blurs the lines to create a softened or blurred effect in the final

p roduct. www.carnegiefabrics.com circle No. 236

Brandrud Furniture

Space No. 11-1'12

Designed for high-densiry waiting areas in healthcare,

Andante MLrltiple Seating from Brandrr.rd is equipped with four seat

width sizes, engineered bariatric-grade structural fran'res, and a full scope

of suspended and non-suspended styles. The product also contains no

PVCs, employs a zero-VOC powder-coating process, and only water

based glues are used for the application of flexible foams.

www.brandrud.com circte No. 237 It/illiken Contract
Space No.1149

Milliken Contract's Persian Dlmasty"'
collection takes its desigr-r cues from the ancient

Persian Empire, with inspiration from beaded saris,

handwoven shawls, vintage fabrics, and colorful
costumes. The collection is offered in neutrals and

brights, and each of its four designs comes in 50-cm.

modular forn-rat. Persian Dynasty is PVC-fiee and

procluced with alternative energy.

www.millikencarpet.com circle No. 238

Edelrnan
Space No.11-19A
Tradition and class go a lor.rg way. Witd Hide and A-tl

Grain Leathershow off the beauty of their natural
grain and texture. Wild Hide develops a natural

shrunken grain from the heat ofa fire oiold rotten

woods and tremendous strength fron-r the heavy

smoke absorbed into thc slorvly cr-rrcd l-ricle. The nerv

All Grain colors are light, tiaturing natural beige and

gray families. www.edelmanleather.com circle No. 239

www.contractmagazine.com
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ex.l"ribitiln I NeoCon@ 11'h floor

i::,.:;jesigti
Space No.11-1150

Make new friends with the Sideways

chair from HAG by izzydesign. This
task or stacking chair allows 180

degrees of movement with a balanced

tilt and beveled seat. It also features an

armrest that doubles as a handle
behind the plastic or upholstered back.

HAG Sideways is GREENGUARD and

ISO 14025 certified.
www.izzydesign.com circre No. 241

Space No.1111

Knoll is taking its design expertise out
into the sunshine with Belize, one of
the company's first indoor/outdoor

upholsteries. Belize is available in eight
colorways and is made of 100 percent

Bella Dura solution dyed olefin. This
simple dotted stripe is meant to com-
plement Knoll's other indoor/outdoor
pattern, Rio, a harlequin pattern with

repeated organic shapes.

www.knoll.com circle No. 240

ft/aharam

Space No.1188

Available in both single and double layer

variations, wool felt is at the heart of this
introduction from Maharam, entitled Layers

by Helia Jongerius. Intricate needlework

graces the single layer variation while
hand-cutting adds a distinct characteristic to
the double layer version. Layers has been

accepted into the permanent collection of the

Museum of Modern Art in New York City.

www.maharam.com circle No. 242

Arc-Com Fabrics

*ciyil Ccntract
Space No.1167-1168
Bolyti's Stillness & Light collection is a breath
of fresh summer air. This line of organic,
nature-inspired carpet patterns incorporates
Bolyti Contract's proprietary Optifects
technology and explores the interplay of light
and shadow on and through natural objects.

Parent company Beaulieu Commercial offers

post-consumer recycled content in 100 per-
cent of its products, including all three of the

company's brands: Cambridge Commercial,
Aqua Hospitality, and Bolyi Contract.
www.beaulieucommercial.com circte No. 243

Space No.1194
A unique linear texture and a flowing

sense of movement distinguish Arc-Com's Riviera.

With a palette of 11 earth tones, including
redwood, steel blue and a deep aqua,

new pattern is rvell-suited for all markets.

www.arc-com.Com Circle No. 244

lf) contract may 2008 www.contractmagazi ne.com
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DOESN'T HAVE TO BE SAUARE.
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with Karim Kclors your tile is anything but square. The vibrant new colors
and shapes gir,,e you endless flooring possibilities. Ccntact urs today for

san-:ples. and start experiencing the perfect palett* for beaulifui desrgns.
Visit A:rock.com/looksmart or call us at 1.900.559.224A.

circle No. 158 on reader service card or visit contractMagazine.com/reader service
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r Award categories

Professional Categoriesl

. Acute (inpatient) Care Facilities

. Ambulatory (outpatient) Care Facilities

. Long-Terrl Care/Assisted Living Facilities

. Health and Fitness Facilities (environments in
which the primar,i'purpose is to provide healthcare

and related services)

. Landscape Design

. Conecpttr.rl Design

Student Categoryr

Awards will be given for innovatire design solutions
that enhance the quality of healthcare delivery. Entries
can intlude. but are not limited to, healthcare products
(furniture, firrnishings, etc.); healthcare settings
(patic'nt are.1s, examination rooms, corridors, etc.); or
technology (equipment, systeurs, etc.).

r Judging Criteria

Professlonal entries:

Visual and graphic images of interior spaces that
support an environment capable of improving the
quality of healthcare

A demonstrated response to the program statement

A demonstrated partnership between the clients and
design professionals

Client feedback or testimony that the project seeks

to improve the quality of healthcare: Does it
demonstrate sensitivity to patient needs and seek to
improve therapeutic outcomes, enhance staff
performance, and increase visitor and community
participation? Were higher satisfaction ratings by
patients, families, and staff a key design objective?

Professional conceptual and student entries:

. A demonstrated response to the goals mentioned in
the project description

. Visual and graphic irnages that support an

environnrent capable of improving the qualiry of
healthcare

r Recognition/Awards
. Winners will be announced at an awards

presentation during HEALIHCARE DESIGN.08,
November 8-11, in Washington, D.C.

. An award will be presented to each winner

. Winners will be required to assemble presentation
boards of winning projects for display at

HEALIHCARE DESIGN.OS

. First-place winners will receive a complimentarv
registration to HEAIIHCARE DFSIGN.08

. Winners will be published in an upcoming issue of
Contract magazine featuring healthcare design

. Winners and honorable mentions will be contacted
indir.idually by Aug. 1, 2008.

r Judges

]udges to be announced will include interior designers

and architects with expertise in healthcare design and a

member of the board of The Center for Health Design.

The competition is sponsored by Contract magazine in
association with The Center for Health Design and the
HEALTH CARE DESIGN.08 Conference.I

I

-

-

-

To recognize innovative, life-enhancing interior
design that contributes to the quality of healthcare

r Rutes for Entry f;:f$j*:.#'Jf;J'*'j'_Tr5:tli'J.Tj:Tg,:I',#:'ifj
professional categories: 

quaiity ofhealthcare

.Student names, address, and verification of student
. Submittals (except for conceptual) must be built arrd status in the form of a letter fron.r the school registrar

in use by June 1,2008. Entries also must not have been certiff ingenrollment at the time the pro.ject lvas

enteredin previous Healthcare Environntent Awards completed.mu-st be provided in an envelope at the back

competitions. of the binder for purposes of anonymity

. Submittals must be contained within one binder and 'Each student submittal must include a $25 entry fee

must include professional 8 x 10 color photograPhs
and at least one floor plan. Conceptual subn.rittals must NO OFFICIAL ENTRY FORM IS REQUIRED
include col<lr renderings' AII submittals must be received by 5:00 p.m. EST
. Submittals must also include the project name and on Monday,Iune 30' 2008.
location,submittalcategory,andabrief program Forquestions, call646.654.72g6orvisit
statement (300-500 words) .onti..t*ogurin...o,r.
. The design firm name, address, and contact person's
name, email, and phone number must be provided in
an envelope at the back of the binder for purposes of
anonymity
. Each subrnittal must include a $250 entry fee

tll

Student Category:

' Submittals must be contained within one binder and
must include professional qualitv photographs
or renderings

.Submittals must include proiect tvpe and a brief

Make checks payable to Contract magazine. Mail
submittals to:

Healthcare Environment Awards Competition
c/o Contract magazine
770 Broadway, 6th Floor
New York, New York '10003

Sponsors are not responsible for shipping and receipt
of materials or for damage that may occur in transit.
Submittals will be returned only at the entranfs request
and return postage must be provided at the time of
submission for return. The decision of the judges is
final. The judges reserve the right to make no award.
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Listening. A simple act that can lead to innovation.

Listening led us to Max.

Max unites smart and elegant engineering. The flexible design

grants you the freedom to work effortlessly with left- and right-

handed rooms. Max is feature rich with benefits like our beltline

interface - just one of many strategic responses to countless

design challenges. And the superbly crafted details that hightight

the natural beauty of wood touch every facet of lVlax's design.

Visit us at ccnintl.com to see how listening changes everything

Visit us at Neocon

CCNA
I

circle No. 145 on reader service card or visit contractMagazine.com/reader service
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focus

to each his own
Furniture systems are becoming more personal,

customizable, and increaslngly environmentally friendly

By Danine Alati

Herman Miller, My Studio Environment. Circle No. 252

It's unnatural to stick human beings in 6-ft. cubes for eight hours a day-and
to expect them to constantly turn out productive work in such environs is

outright absurd. We've been hearing that the corporate landscape is moving

away from the Dilbert scenario for the past l0 years or so, but it's been a slow

evolution. The best of today's furniture systems provide user flexibility,

address ergonomic concerns, offer interesting aesthetics, accommodate tech-

nology, and consider environmental sustainability.

Environmental concerns have overwhelmingly affected all facets of product

design. As more corporations strive to tread lightly on the earth and even go so

far as attain LEED certification, all the major manufacturers are focusing on

creating appropriate product. Using fewer materials in furniture systerns and

ones that do not off-gas are practically givens, but individual manufacturers

also have developed their own revolutionary solutions to designing green.

For example, The HON Company's patent-pending Nature Core fiberboard

imbedded in its Initiate panel systems meets the most stringent Indoor

Advantage Gold certification for indoor air quality by the Scientific Certification

Systems (SCS). Herman Miller's higfrly popular (and Best of NeoCon@ 2006 Best

of Competition winner) My Studio Environments was designed to be MBDC

Silver Cradle-to-Cradle certified and is 69 percent reryclable, made fiom 30 per-

cent recycled materials, low-VOC emitting, and GREENGUARD certified. A1l

Knoll furniture systems are GREENGUARD certified for indoor air qualiry are

manufactured using clean technologies (VOC-Iiee, water-based adhesives, and

100-percent rerycled particleboard), and are available with FSC-certified woods.

And Steelcase prides itself on taking a holistic approach to designing green by

considering the chemical composition of materials at the molecular level, anallz-

ing product liferycle, and considering end of life disassembly for all new offerings.

Transparency is a buzzword that has manifested itself in the lowering of pan-

els, the inclusion of screens, and in some cases the dissolution of walls alto-

gether-all of rvhich contribute to LEED requirements for light and views. To

address this need, last year Suzanne Tick designed an open-weave fabric

screen for Knoll's Dividends Horizon office system that delineates space with

a semi-transparent material while still allowing for the flow of light and air.

By achieving a visual connection to co-workers and the outside world, has

privacy fallen by the wayside? Businesses are redressing acoustical issues with

a

BO contract may 2008 www.contractmagazine.com
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sound absorption panels, sound masking systems, like Herman Miller's euiet
Technology (QT) system, and specific privacy nooks within the office.

With this integration of new materials, furniture systems have taken on a more
residential aesthetic. Products are becoming lighter in look and feel and more
fluid, with more of a European sensibility. As technology advances, workstations
must keep up. While we are seeing a trend toward smaller furniture system foot-
prints in favor of a shift toward more collaborative workspaces, worksurfaces
themselves also are shrinking. Without bory computer monitors cluttering up
desks, sleek flat-panel models and laptops lend themselves to more shallow
worksurfaces. And rather than bogging down furniture with technology, systems
are simply technology accessible, and access flooring further helps this cause.

with smaller workstations, designers must maximize space and creatively accom-
modate storage. However, the question remains whether advanced technology
will push the trend toward the totally paperless office. And will we even need the
"office" in the future, if workers have all the tools at their fingertips to plug into
the server, access the Internet and e-mail, and teleconference fiom anyr,vhere at
an).time? Home bases will be necessary but the increase of the mobile worKorce
will indeed reshape the landscape, as touchdown, plug-in areas replace persona.l

cubicles and corporations continue to embrace collaborative working.

Even though sprucing up firrniture systems with bells and whistles doesn,t
exactly negate the ho-hum factor of working in a cubicle, designers and manu_
facturers alike are doing what they can to create settings in which employees feel
content. simply the ability to personalize workspaces can make all the difference.
For example, give the user the ability to adjust airflow or a station positioning-
from lounge, to task, or standing height, depending on various needs through-
out the day. Moving forward, furniture systems that consider environmental
sustainability in a holistic m2nns1-fi6rn inception through production and
use to end of life and beyond-will find the most success, as will products that
set themselves apart fiom the same tired systems we've been seeing for decades.
spice up materials-add aluminum components or architectural accents, tear
off the fabric, discover new greener alternatives-pare down the footprint for a
sleeker look, and empower the user to control how she will work, and these
systems will find favor with workers for years to come. I

717 air" us your feedback on this story at www.contractmagazine.com/contact.
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underneath t all
The team behind The New Patcraft & Designweave is

happy to have users walk all over the brand and its

offerings. In fact, it's encouraged. Officially launched

in ]anuary 2008, the new brand under the Shaw

Industries umbrella (alongside Shaw Hospitality

Group and Shaw Contract Group) seeks to capitalize

on the heritage Designweave and Patcraft built as

separate entities-including a strong West Coast

base with design-oriented offerir-rgs for the former

and an East Coast presence with a high reputation

for service for the latter-to offer a distinctive,

strong, unified player in the mid-market price range.

"Designweave had spent a lot of time creating trrrod-

ucts and packages very tailored to the A&D commu-

niry whereas Patcraft really worked on building its
business and market position through its service

package, lcatled] PDQ," notes Eric Wroldsen, vice

president of marketing for The New Patcraft &
Designweave. "When you put those two things

together, they complement each other in a bigger,

more robust [ine." Brenda Knowles, vice president of
commercial marketing for Shaw Industries, agrees.

"In our minds, there are a lot of players in the mid-

dle nrarket, but it's very fragmented and itr our

research there wasn't a clear leader in tern-rs of design

and valuel'she says. "We believed we could offer an

array of solutions by bringing these two brands

together and really focusing on building excellent

design at a great value."

New York branding firm The Moderns distilled and

united the strengths of each brand. A smooth evolu-

tion would be esser-rtial to transition loyal customers

to the new brand. "One of the resounding things

people in the market said was don't corrfuse us with
what you're trying to do and who you are. Don't

mess with our relationshi;rs in the rnarketplacej'says

Melissa Hill, director of marketing for The New

Patcraft & Designweave. An easy intern:Ll transition

also was essential. "One of the biggest challenges

would be cornbining things----<ombining the prod-

Dolce Carlo, Dolce Duni, WhatKnot Combo.

uct books out in the field and the sales forces and

training them on the new product lines. We needed

to have an internal paradigm shift," she says.

To flesh out the brand's identity, The Moderns

engaged in its signature Corporate Alchemy."
process, says Janine |ames, principal of The

Moderns. Speaking to people at all levels within
Patcraft and Designweave, The Moderns gleaned the

essence of the brand and further developed it into a

company culture. The result: Instead of focusing on

individual offerings, pile heights, fiber combinations,

or skus, The New Patcraft & Designweave is driven in

all aspects--{esign, marketing, branding and prac-

tices-by experiences, putting the spotiight on end

users and their connection with carpet. "What's the

hun-ranity of carpet? We relate to it through our feet.

Standing on our feet on those surfaces, we have expe-

riences that lead to conversations about those expe-

riences. It's about people talking to people," says

iames. Hence, the single quotation mark incorporat-

ed in the new logo and the tagline "measured by the

foot," which can be interpreted a multitude of ways.

She adds, "We told the sales staff that you're not sell-

ing carpet. You re selling surfaces that iife lives on."

Within its market, The New Patcraft & Designweave

is driven by choice without compromise. It's similar,

Jar.nes notes, to Isaac Mizrahi designing for Thrget.

Rather than simply create cheaper versions of his

haute couture styles, Mizrahi reinterpreted what it
meant to have high design at a certain (albeit lower)

price point. As part of Shaw, the brand also is capital-

izing on corporate initiatives like Shaw's Green Edge

platform and Evergreen nylon recycling facility.

The New Patcraft & Designweave kicked off with
two collections, Dolce and Touch, which will be

followed by an ambitious array debuting at

NeoCon@ (Space No. 8-3094). O circle No.200
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focus

You heard it here first: the rise of "the paperJess

office" is all a shan.r. "lf anlthing, there's rnore paper,"

says Ayse Birsel, co-creator ofthe'lbneo (Latin for "to

hold") storage systen.r for Hermar.r Miller.

With the popularity of LEED certification only

becoming more powerful by the day, storage is com-

ing out of the shadows and is taking advantage of all

the natural light coming in as walls come down.

Birsel and partner Bibi Seck of Birsel+Seck studio

decided to address this trend when Herman Miller

came to them to design a new storage paradigm. The

pair also knerv they needed to acknowledge that

work and life have truly merged.

"We came to the realization that storage isn't going

away. If anlthing we're generating nrore paper ar-rd

life and work are merging, so lots of our personal

life con-res to work and vice versa, and it all needs

to be handled appropriately," Birsel says. "Some of
the Herman Miller research gave us the framework

to realize that we need to store and help people

organize and display was everything they can't fit

into their computers."

The result was a storage system that can not only

adapts to a variety of situations but also offers more

than 80 different configurations, all revolvir.rg

around a basic skeleton of two aluminum rings.

The rings come irr five different sizes.

"The reason that we chose Ayse was because we

worked closelv with her or-r the Resolve brand. She

has a real feel for systemic thinking and can really

take something such as a metal box, deconstruct it,

and put it back together in a neat sort ofway," says

Katie Lane, director of filing, storage, and tables for

Hennan Miller.

Birsel took the traditior.ral metal file box or cabinet

and realized there was room for something more

adaptable to all that needs to be stored and adapt-

able to a1l the different environments architects and

designers are creating. "It gave us the impetus to

deconstruct the metal box and understand better

what storage does and needs to do," Birsel says.

And she certainly achieved adaptability. The prod-

uct line is made up of 20 different pieces, but a vari-

ety of 80 products can be created. "The physical scale

of the product had to adapt fiom one person to

many people. It had to go to wall units and islands

and could become a chameleon for architects and

designers. We wanted to make sure that we could

dress it up and down complementary to the envi-

ronment;'Birsel says. "We wauted to make sure its

uses could change over time. It might be a stationary

piece or an island, but we wanted to be sure it could

be turned into a mobile piece easily, and we wanted

to be able to add or remove doors and make things

more open as organizational needs change over

time. We didn't want people locked into a decision."

Because of the two-ring structure, several units can

be built together, such as wall units that are five or slx

pieces long, thanks to shared rings. "lt just provides a

really customizable solution for usi' Lane says. "lt's

something we can play up and down, and we can

make it more or less bold."

Broader-ring horizons is the bottom line with Teneo

as the storage system will move Herman Miller out of
the workstation and into the project room, meeting

room, and community space. Customizing capabili-

ties can be taken a step further with different types of

utility that can be hung on the rings and cladding

with a variety of different skins. G circle No. 201
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to have and to hold
Birsel+Seck creates the chameleon of storage systems for Herman f/liller

By AnnMarie Marano
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the perfect whites
Skyline Design captures Suzanne Tick's tactile weave structures

in the permanence of decorative glass

By Jennifer Thiele Busch

Renorvned textile designer Suzanne Tick has brought her considerable knorvl-

edge of lvoven textiles to yet another medium, and the results celebrate the best

of both materials. Invited by Deborah Nervmark, design director of Skyline

Design, to create a new line for the Chicago-based decorative glass manufac-

turer, Tick delivered an elegant collection that r.isually combines the delicate

intricacies and complex structures of rvoven fibers rvith the architectural, light-
diffusing qualities of glass panels. "What makes this collection so rvonderful is

the rva1. Suzanne is able to capture in glass the handcrafted elegance of a rvoven

textile," says Nervmark. "lt's all about her passion and respect for both glass and

textiles and their inherent qualities"

texture. In all cases, the patterns are enhanced by the translucent qualities ofthe
glass, pushing the boundaries between textile and building material. The collab-

oration offers the best of both worlds, combining the durability, permanence,

and easy maintenance of glass with the fluid, tactile qualities of textiles.

Suzanne Tick Glass'"'A Collection in Whites for Skyline Design offers myriad

possibilities that allow different look and feels depending on the combination

ofoptions used. The line consists of l0 patterns, conceived in rvhite (with appro-

priate'selections in taupe and black plus custom colors), in varying scales with
options to apply patterns using eco-etch']' or AST''\' advanced screening tech-

nology on one or both sides ofglass panels. (Eco-etch"'is an innovative process

used in the decoration ofglass whereby a 90-percent rec,vcling gain is realized in

the blast medium reclaim system. AS'lr"' is a proprietary silkscreen process

developed by Skyline that combines various digital etching processes and

Making the collection even more appealing for the A&D community is the fact

that certain patterns are offered in low-iron glass, which eliminates the greenish

hue that is tlpical to most decorative glass products on the market. According to

Nervmark, lorv-iron glass provides a more neutral canvas since it is whiter and

color-neutral in appearance. The patterns Graffiti, Cross Hatch, Crochet, and

Crepe Lace come standard in lor,v-iron glass, while Chain Link, Wire Knit, Weave

Check, Facet, Kinetic Lines, Entangle, and Cantilever are available standard in

clear glass and custom in low-iron glass.

Tick admits that as much as she knorvs about designing textiles, she had to learn

about designing glass-but she has never been one to shy away from the challenge

of a nelv material. "I've been working in the past few years on tectonic weave

structures that feature a number of different qualities-transparency,
luster/deluster terlural reliel layering/dimension, and scale-for both textiles

and floorcovering," she explains.'Adapting patterns and weave graphics to a

screening technology.) hard, flat, glass surface forced us to dig deep into all of those qualities.

Tiansparency was easy; opacity became the challenge. We captured lus-

Panels are offered in a host ofsizes and thicknesses. Depending on ter/deluster with different etching and engraving techniques.

Layering/dimension was achieved by combining imagery-sometimesthe patterns and scales chosen, the results provide different

levels of transparenry, while the choice between etching or on one side, sometimes on both sides-using different technologies.

Scale exploration rvas created using Slgline's AST technology."screening patterns, creates varying levels of depth and

"suzanne was able to explore Skylinek many glass techniques with
a fresh perspective," notes Newmark. "Luminous texture warms

up the cold nature of glass, and a well-placed line, cross hatch,

or weave softens its hard edge. The result is a collection that is

so diaphanous it begs to be touched." See and touch it for
yourself at NeoCon@ at Space No. 8-6106. G ci*te t'to. zo2
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ln the offices of the Kaye Scholer law firm in Washington, D.C., Nestor Santa Cruz, a design director lor Gensler,

employed a dmorative fixture resembling a blossoming cherry branch to link the office with its environs. Santa Cruz,
llDA, designed the space (above) when he worked for SKB Architecture and Design.

Possibilities vs. Limitations

While advances in lighting technology continue to

enhance the possibilities for developing high-quality

customized lighting solutions, changes in energy

codes have placed greater restrictions on how light-

ing designers can deploy the tools at their disposal.

Codes vary from state to state and even on the local

level within a state. Therefore, lighting designers

must consistently adapt to meet these codes-as well

as the evolving standards established by the Ameri-

can Society of Heating, Refiigeration and Air-Condi-

tioning Engineers (ASHRAL) and the recommended

practice guidelines of Illuminating Engineering

Society of North America (IESNA)-Io reduce

energy consumption through the use of efficient

lighting fixures, sources, and system controls.

As the codes and requirements get more stringent,

the lighting design process has become more chal-

lenging, according to lighting designer Stephen

Bernstein, principal of New York-based Cline

Bettridge Bernstein Lighting Design. "When you

need to compare the number of watts you're

allowed to use versus the number of actual watts in

the design, it becomes an accounting issue that has

to be computedl'Bernstein explains. "It's changed

the nature of how we work, and it takes longer to

do, which is reflected in the fees architects, lighting

designers, and engineers have to charge."

Complicating matters further, lighting technolo-

gy, codes, and energy initiatives are sometimes

out of synch. "Typically a dimming ballast will
consume more watts than a standard on/off bal-

last," says Bernstein. "So if you compare an on/off
system versus a system that dims, the dimming

system will consume more watts and might put

you over the limit, even though it will save watts

over time. But energy initiatives encourage and

reward dimming, control, and daylight harvesting

with additional points."

Since the amount of energy consumption the

newest codes allow is about as low as it can get

with current technology, the light sources that can

produce the recommended levels of about 30 to 35

footcandles of light for an open ofEce space at the

90 contract may 2008 www.contractmagazine.com
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light at work

Just as sunlight is essential to our survival on the
planet, man-made light is vital to our ability to

function in the workplace. And in a wodd with an

interconnected global workforce that operates

'round the clock. this fact hits home now more

'than ever Yet the role light plays in ofiice spaces

is constantly getting tweaked as our awareness

of its impact on the environment-and on our

well-being-becomes more sophisticated. As a

result. creating perfect lighting conditions in work

settings has gotten increasingly complex.

ln their quest to create an ideal balance of light in

ofice environments, lighting designers face a

unique set of challenges. Nol only do office cul-

tures and tasks vary {rom business to business,

but also the buildings in which these businesses

operate range from adapted manufacturing facili-

tres to retrofified high-rises to newly consiructed

sububan oftce parks. The workers themselves

vary too, from bright-eyed recent college grads to

those who have graduated to reading glasses.

And we all seek lighting conditions that are just

right for our indrvidual tastes and needs.
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required wattage are limited mostly to fluorescents. Thankfully, advances in

fluorescent technology have resulted in smaller, more efficient T-5 and T-B

lamps that also reduce the flicker associated with older, larger T-12 fluores-

cents. The new lamps also provide better color rendering capability and more

appealing color temperatures that more closely resemble the warmer light of
incandescent sources or even daytight. And according to Patrick Gryzbek, an

architect with Chicago-based Perkins+Will I Eva Maddox Branded Environ-

ments, who is NQPLC lighting certified ar.rd has taught lighting design for 20

years, these smaller, more efficient lamps have generated an increase in fixture

possibilities, too, which permit these sources to be used more creatively and

effectively. "The change in the energy codes has revolutionized lighting design

in office spaces in recent history and has forced not only designers but equip-

ment manufacturers to become more inventive," he says.

Another revolutionary event, says Gryzbek, was the advent of the flat-screen

computer, which helps mitigate glare concerns. Just abor-rt a decade ago, for

Perkins+Will I Eva Maddox Branded Environments creatively used indirect and direct
lighting systems in workspaces of Urban lnnovations (left) and another corporate client
(above), both in the Chicago area.

example, much attention was given to veiling reflections on curved glass CRT

screens and indirect or parabolic louvered fixtures were commonly used t<r

avoid glare. Yet both types of light have plusses and minuses. "Indirect light is

pleasant," says lighting designer Bill Schwinghammer, principal of New York-

based William Schwinghammer Lighting Design, "but at times it gets sleepy

because of lack of visual interest." Gryzbek refers to this phenomenon as tl

"gray sky" effect. "lndirect fi-xtures offer the advantage of bright, ur.riformly

lit spaces, but the disadvantage is that the environment feels flat," says the

architect. "Parabolic direct fixtures, on the other hand, produce a'cave effect'

due to the cut-off angles of the fixtures, which make it difficult to get light

on vertical surfaces," he says. "Now combination indirect/direct fixtures

allow for a wide variety of variable optics to control upiighting and down-

Iighting, and they can be mounted closer to the ceilings, which allows for

greater flexibility in their positioning." Indirect/direct fixtures also increase

the direct contribution of light, allowing higher footcandle levels while still

meeting current energy codes.
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special focus on light

The surging emphasis on energy efficienry and sus-

tainable design has also drawn attention to the use of
natural light in office environments. According to

Wilson Dau, principal of Dau Design and Consult-

ing based in Calgary Alberta, and chairman of the

IESNAs office lighting committee, the energy savings

resulting fiom conscientious daylight harvesting can

be substantial. "We generally say that commercial

olfice buildings use about 48 percent of the energy

consumed in the United States, and 22 percent of
that electricity used is for lighting," he says, adding

that commercial and industrial buildings are respon-

sible for about 51 percent of that consurnption.

While there are many different claims about the ber-r-

efits of daylighting, says Dau, "it's a safe bet that an

approach that combines daylighting techniques with

an integrated management system can result in long-

term savings of about 25 percent on energy costs

over a standard system between 1 0 and 20 years old."

Aside from its positive environmental ar-rd economic

benefits, daylight in the workplace is also sought to

improve workers' morale and their ability to func-

tion. While the real in.rpact of daylight on a person's

well-being remains somewhat elusive (the role of
light on issues such as absenteeism or headaches has

yet to be fully analyzed, for example), our intuitive

attraction to daylight is undeniable.

Access to daylight is also part of the mix of points

that can earn a space LEED certification, which

includes a suite of standards for environmentally

sustainable construction. "Everybody wants access

to natural light," says interior designer Nestor Santa

Cruz, design director for Gensler in Washington

D.C. "But depending on the shape and size floor
plate of the building, that access will vary," he says.

"Alr existing building in an urban environment, for
example, will have a very different set of conditions

than a new stand-alone building, where you have

the opportunity to shape the floor plate and fuse

the lighting design with the architecture to put as

rnany people as possible in contact with the edge of
the huilding from day one."

Still, even in existir.rg olfice buildings, a trend in
space planning has emerged over the past decade or
so to provide more democratic access to sunlight.

Circulation zones or workstation areas are now

commonly sitr.rated around building perimeters or

perimeter offices are enclosed with glass panels that

Iet light flow into the deeper recesses of a space. New

developments in building design, including longer,

narrower structures or buildings that revolve around

a central atrium, also afford greater access to light for

all occupants. Yet, an unbridled flow of natural light

doesn't necessarily guarantee a more contented or

productive employee. In fact, too much natural light

can actually hinder productivity. So integrating the

means to control sunlight can be as important as

introducing the light itself. Light control devices-
from baffles, overhangs, and proper siting to win-

dow blinds, windows with coatings that limit light

transmission, and automatic occupancy sensors or

integrated or even individual switching and dim-

ming systems-can help to create a comfortably

illuminated working environment.

ln addition to the decorative cherry blossom fixture, Santa Cruz mixed other direct, indirect, and natural
lighting elements to illuminate the Kaye Scholer law firm in Washington, D.C. (below).
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special focus on light

Creating an Arlful Composition

Whether an office is illuminated with daylight or electric lights or both, the

manner in which this light is composed will affect how well it serves its intended

purpose. "Just as background music-whether it's Mozart, Ella Fitzgerald or

Alicia Keys, can influence our mood, light with its patterns of brightness can

influence our perception of a space," says New York-based lighting designer

Cary Gordon, who is also the author of lnterior Lighting (lohn Wiley, 2003).

"For areas where sustained concentration is required, Iighting schemes with

Iow levels of contrast are suitable, while dining areas, employee lounges, and

corridors can benefit greatly from high-contrast lighting."

Gordon believes that the best illumination strategies include a mix of nat-

ural and artificial light and combine what the late lighting designer

Richard Kelly eloquently defined as ambient light, focal glow, and sparkle.

Indirect sources, whether suspended from the ceiling or positioned atop

cabinets produce a pleasing diffuse ambient light, while desk lamps, inte-

grated under cabinet fixtures create focal glow, and decorative fixtures like

chandeliers and sconces, or reflective surfaces, such as hardware or
reveals, can provide the sparkle that delights eye and adds interest.

To create interesting and stimulating work environments, Schwinghammer

shakes up the status quo by altering the standard positioning of ceiling fix-
tures to create interesting patterns or pockets of light. "Some spaces, espe-

cially large open work areas are too brutal in their relentless consistency,"

he says. "You need to do something to make the spaces more human, more

residential, less machined, and more organic. Some of the newer office

spaces are more free-form to accommodate different ways of working, and

I like to stagger or scatter the positions ofthe fixtures in pods or groups of
three to reflect the furniture layout." Lighting can also be employed to

bring a sense of artfulness to an office space or make a branding statement.

A Washington, D.C., law office designed by Santa Cruz, for example,

sought to link its workspace to the broader environs, so the designer intro-
duced a decorative chandelier fixture resembling a blossoming cherry

branch to its reception area.

In a world in which the workforce is becoming increasingly mobile, the

corporate office environment now competes with other places to work. To

remain relevant, offices need to be designed as places where people want

to be. And good lighting can be as attractive and uplifting to people in

built work environments as the sun is in the natural world. O

f-JT Aiu" us your feedback on this story at www.contractmagazine.corn/contact.

To illuminate Ford Modeling Agency's New York offices (top), lighting designer Bill Schwing-
hammer ol New York-based Schwinghammer Lighting Design used a combination ol light-
ing solutions (middle), including a collection of suspended globeJike fixtures to bring a
glamourous flavorto the conference room (right). (Photos by Luca Pioltelli Photography.)
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material

ntne lives
Polyethylene terephthalate (PET) recycled plastic is keeping
interior products out of the landfill and in the closed loop

By AnnMarie Marano

The interiors industry is taking cues from those that
went before, such as the automotive industry, in utilizing
Polyethylene terephthalate (PET) recycled plastic for a

variety of purposes, including cushioning, upholstery,

carpet fiber, and beyond.

ofengineering for seating for Steelcase. "The primary rea-

son we went to it is because it's 100 percent recyclable."

Steelcase purchases the raw material at a 50 percent recy-

cled corrtent rate, and then uses different formulations to

create the product. According to Smith, as the quality of
the recycled material improved over the years, Steelcase

worked diligently to create the right formulations that

would achieve the same comfort as foam, or better.

PET can be broken down into post-industrial and post-

consumer categories. Post-industrial fibers have been

available in the contract industry since the 1990s. "lt
wasn't until this decade, however, that fiber producers

were able to offer post-consumer fabrics with consistent

quality, insuring there would not be significant dye-lot

variation due to impurities. The fiber nou'has become a

viable option for the contract market, where the focus

on quality is key," says Henschel.

The Effloresce Collection from the Momentum Group is

constructed using a high percentage of post-consumer

yarns. "As post-consumer yarns entered the marketplace,

we felt strongly about shifting our focus from post-

industrial content to post-consumer," says Shantel

McCowan, design director.

Post-consumer recycled polyester also requires as much

as 84-percent less energy to produce than virgin poly-

ester, including antimony-free polyester, and creates less

carbon dioxide because Sunbury skips the process of
converting oil into fiber. Henschel adds, "The raw mate-

rials are all sourced from the domestic recycling stream

as well, compared with oil that is shipped here from

other parts of the globe." El

Sive us your feedback on thic story at

www.contractmaqaz ine.com/contact.

PET is a thermoplastic polymer resin used in synthetic

fibers, as well as food and liquid containers such as soda

bottles. "PET has been around for a long time," says

Elizabeth Henschel, vice president of design, contract

fabrics, Sunbury Textiles Mills. Sunbury is the creator of
the NEXT'" brand of PET 100 percent post-consumer

polyester fabrics.

industrial, and use fiber derived solely

from the consumer waste stream."

NEXT'" is both recycled and

recvclable at end of use.

It takes 16 20-oz.

bottles to make just

one yard of average

weight fabric. "We

like to think that

whatever those bot-
tles become next,

it's better than a fab-

ric that will also end up

in a landflll because it can-

not be recycled," she says.

Steelcase is currently using PET

recycled plastic in the cushioning for

its [.eap, Think, and Anria chairs, all top-

selling models, says Doug Smith, director

The Momentum Group,
Effloresce Collection. circle No. 256

www.contractmagazine.com

Henschel explains, "Our PET products are 100 percent

post-consumer polyester-which was not commer-

cially viable until recently-rather than post-

.





green

The day after Earth Day, I sat in San Francisco City
Hall with 350 leading environmental advocates cele-

brating the city's environmental accomplishments.

Mayor Gavin Newsome spoke about how and why
he wants San Francisco to become the pace car of
environmental leadership for cities around the
world. His vision is compelling, and, wonderfully, his

competition is getting tougher to beat.

Energy Efficiency and Conservation
Three years ago, who would have thought that the

oil- and gas-rich United Arab Emirates would be

encouraging energy-efficient buildings. But that is

exactly what is happening. As of January 2008, all
new residential and commercial construction in
Dubai must comply with the USGBC's LEED rating

system, which requires, among other things, that new

commercial buildings be at least 14 percent more

energy efficient than recommended by ASHRAE.

Nearby, India has taken an aggressive stance on
energy conservation, as one ofthe first countries to
embrace LEED. There, one cannot expect to receive

construction approval for any major commercial

building project without delivering a compelling
energy-efficiency story. Further east in China, new

national standards require that all new public con-

struction cut the energy use by at least 50 percent;

Shanghai has set the target at 65 percent.

Even in the United States, all federal facilities (new

and operating) must reduce energy consumption by

30 percent by 2015. And city after city-such as San

Francisco, Chicago, Portland, and Los Angeles-is
pushing forward initiatives requiring similar, if even

better, performance in private sector buildings.

What does this mean for design professionals? It
means designing for energy efficienry from the get-

go and reinvigorating the art of smart passive

design-proper solar orientation, thermal mass-

ing, daylight optimization, evaporative cooling,
natural ventilation, tuned glazing, insulation, and

international trends
in design and energy

With $1 10 per barrel for oil, things are a-changin'

By Kirsten Ritchie, PE, LEED AP

integrated interior design, to name a few strategies.

It also means a continuing need lbr more energy-
elfi cient tighting, appliances, computer equipment,
and heating and cooling technologies.

Carbon Accountability
Tightly tied to energy eflicienry is carbon accounta-
biliry. While some increases in the atmospheric levels

of carbon dioxide can be attributed to deforestation

and changes in animal husbandry practices, the

majority of the increase is tied directly to the con-

sumption of fossil fi.rel resources to power our
lifestyles-transporting us from place to place, run-
ning our buildings, manufacturing our toys. Since

the first signatory to the Kyoto Protocol in 1998,

numerous countries have embarked on carbon

accountability programs, most tJpically focusing on

heary industry manufacturing, and utilities, but
increasingly reaching out to the building sector.

Worldwide leadership trends are coming from the

European Community (EC), particularly with the

implementation of Directive 2002l9llEc, which in
part intends to limit carbon dioxide emissions by

improving the energy performance of buitdings. In
Britain, in addition to grading and reporting build-
ings' energy efficiency at the time of sale and/or lease,

owners also must report the environmental impact

rating, which is based on carbon dioxide emissions.

(For a chart illustrating this connection, visit
www.contractmagazine.com. )

Design to reduce a building's carbon footprint
requires energy efficiency, but also must to leverage

green energy technologies. Grid-supplied or build-
ing-integrated solar, wind, geothermal, and com-

bined heat and power technologies are just some of
the growing options to reduce a carbon footprint.

Carbon accountability also is rolling through the

product sector. Fast or.r the heels of ISO 21930,

which contains specifications for the environmental
declarations (EPD) of building products, govern-

mental agencies throughout Europe are requiring
manufacturers to submit EPDs for key products
used in construction projects. One of the required
elements of an EPD is reporting the product's car-
bon footprint (also referred to as its Global
Warming or Climate Change Potential).

Water Water Everywhere
But Not a Drop to Drink
While the energy and carbon dialogues tend to dis-
cussions, itt water that has scientists, ciry planners,

and public works officials really worried. At any
given time, close to half the population in the
developing world is suffering from one or more
diseases associated with inadequate provision of
water and sanitation services. Equally alarming are

the reports that over one-half the human popula-
tion will experience water scarcity in its lifetime.

India is aggressively tackling this problem, requiring
sophisticated water conservation and reclamation

systems in manufacturing and new building devel-

opments. China, too, is taking stiff action. By 2010,

Shanghai's annual residential water consumption
cannot exceed 155 liters per person.

In the United Arab Emirates, smart water manage-

ment tools are a way of life. In the United States, we

are facing the bottled versus tap water challenge.

While many of Mayor Newsom's fellow San

Franciscoans chose to spend 10,000 times more for
bottled water than the cost of high-quality drinking
water available out of the tap with an almost zero

carbon footprint, the city no longer stocks bottled
water in its offices and is saving almost $500,000

dollars annually as a result. El

Kirsten Ritchie, PE, LEED@ AB is director of sustainable

design for Gensler in San Francisco.

Read an extended version of this story

at www.contractmagazine.com. Give us

your feedback, at w$/w.contractmagazine.confeontact.

102 contract may 2008 www.contractmagazi ne.com



/ il
\lK Uroup

I

I

Ir
:

F

I

i,,

:

I

-t

il

r\l
t .S'

r

Lt rlt

t

I

!

i

a

7

t
I

E



I
trends

breaking the mold
TE

IIBy AnnMarie Marano

Previously characterized by strict delineation, law offices used to be closed

off and individually designed, making collaboration difficult. Today, firms
are realizing the importance of focusing on providing more uniform spaces

that promote productivity through LEED compliances.

"There has been a growing awareness with all segments of the population on

the imperativeness of being sustainable," comments Jeremy Lang, partner-in-
charge of all law firm work at New York-based Butler Rogers Baskett

Architects. He says that law firms in particular are realizing the in-rportance of
sustainability on a recruitment level, thanks to a convergence of law firm and

corporate design. "lt used to be that law firms were individually driven, in the

sense that you had a 250 person firm with 75 or so partners and owners who

set standards for other attorneys, but for themselves had more lax standards."

"There's a much better recognition of the values that LEED represents," says

Doug Zucker, principal and studio director at Gensler's San Francisco office.
"I think all firms are looking at sustainability to understand its advantages

and disadvantages. It's very much on the minds of the younger associates,

and it's becoming an attraction and retention issue ."

Before industry consolidation, law firms had individual profiles that they

were happy to keep chiseled, Lang says. But with firms merging and becom-

ing national, they're finding they want offices within offices to be more sim-

ilar. This convergence has opened up law offices to other materials.

"Law firms didn't want to use glass because one partner had a ptaid rug and

the other didn't. It was also a confidentiality issue," Lang says. "But with the

convergence to corporate, and with glass having LEED benefits, we're finding
firms that have extensive installations." Zucker agrees that the walls between

attorney offices (which are typically on the perimeter of the floorplan) and the

rest of the office are increasingly being made of glass. This brings light into

corridors and administration offices, which encourages more collaboration.

Nixon Peabody in San Francisco by Gensler (right; photo by Sherman Takata./Gensler) is
the first law firm to achieve LEED certification. Bowman and Brooke headquarters in
Minneapolis by Smithcroup (above; photo by David Wakely, courtesy ot Smithcroup) is
the second law firm nationwide to achieve LEED-Cl certification-
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Republicans= ? Seats
Democrats: ? Seats
Dietiker: 5,000,000 Seats

trends

Butler Roge6 Baskett is using envircnmental strategies to design the New York office
of Akin Gump Strauss Hauer & Feld (above), which is slated lor completion later this
year- (Rendering courtesy of Sean MacNintch, Pixel Plume.)

Rebecca Nolan, principal-in-charge at SmithGroup in Detroit, says that with

the Minneapolis headquarters for Bowman and Brooke, a law firm that

prides itself on "not looking like a law firm," the focus was on the level of

transparency within the space and the ability to use architecture to truly
articulate that concept throughout. "Transparency would be a serious con-

cern to most law firms as depositions would be happening in each of these

rooms," she explains. "And, while it was important to screen it, it was also

required to get that sense of community and visibility to come through."

Nolan achieved vertical transparency-also atfpical for law firms-with a red

plaster staircase, which is purposely open and wide to allow light to transfer

from floor to floor. SmithGroup also carved some strategically placed voids in

the perimeter attorney offices, giving that space back to staff, such as adminis-

tration and case assistants, and allowing everyone access to daylight.

Besides increased daylight and use of glass, firms also continue to reduce

their library square footage by turning more towards electronic access, says

Zucker. Added user-control and water conservation, thanks ultra-low-flow

urinals, and toilets retrofitted with dual-flush valves is also increasing.

With Nixon Peabody in San Francisco, the first LEED certified law firm in the

country, Gensler placed occupancy centers in every room to control lighting,

which can tend to dial energy usage down. Zucker says, "One thing about

LEED is that it's giving people more control." Lang agrees: "The USGBC has

been smart to target the user, because that's attractive to employees." O

f1i7 A*" us your feedback on this story at www.contractmagazine.con/contact'
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ripple effect
Stanley Felderman and Nancy Keatinge encourage
the design industry and beyond to pay it forward

By Jennifer Thiele Busch

GXUE
OUT LOUD

Stanley Felderman grew up poor in the Bronx, but he

overcame all that to become a successful architect and

founder and partner of Los Angeles-based Felderman

Keatinge + Associates (FKA). Nevertheless, those limita-

tions-and subsequent liberating opportunities-he
encountered in his youth have stayed with him as a

motivating force, most recently lending energy to a new,

socially responsible initiative called "Give Out Loud."

Developed with his wife and business partner at FKA,

Nancy Keatinge, and five other individuals from the

United States and Canada (Cathy Dohmann, Bernie

Dohmann, Craig Smith, Michael A. DiMuccio, and Loral

Langemeier), Give Out Loud is intended to serve as a

kind of social networking site for connecting anyone

and everyone who has an interest in giving back.

"We a1l had different motivations," Felderman says of the

group's reasons for creating Give Out Loud. Reflecting on

his personal experiences that helped him escape the cycle of
poverty, he notes, "There is so much untapped talent in dis-

enfranchised areas of the world. It's a shame to waste that
just because you are born on the wrong side of the tracks."

Now, Felderman and Keatinge are trying to push giving

potential forward down a new track, utilizing the amazing

capacity of the Internet to disseminate information and

connect people, much in the same way that online search

engines like Google and networking sites like Facebook

have achieved widespread acceptance. "Give Out Loud wi-ll

build a network of like-n-rinded people to create a mecha-

nism for giving and empowerment," explains Felderman.

Not a charitable organization per se, but Give Out Loud is

a connector between need and charitable giving.

The site, www.giveoutloud.com, has a stated mission to:
. Create a worldwide consciousness for giving.
. Establish a virtual community of people inspiring others

to participate in the Give Out Loud community.

. Serve as a platform for individuals and multiple industries

to come together for a common good.
. Serve as a platform for charities with different missions

to work together for a common purpose.
. Track donations and their impact in real time.

All this and more is intended to create a ripple effect that

will hopefully spread out to more and more people.

The "big picture" goals of Give Out Loud will focus on

housing and education initiatives with a commitment to
environmental responsiveness, but Felderman and

Keatinge see its development morphing and evolving as

more users become involved. The site is currently in the

pre-launch phase (May 25 to |une 30), where interested

individuals and organizations will have the opportunity
to make a financial commitment to become founding

members, who will in turn act as the governing board

for the site, overseeing its development and helping to

establish its graphic identity, Minus the administrative

costs of launching the site, the financial investment will
convert to dollars that are applied to the founding mem-

ber's charity of choice.

Keatinge hints that sorne celebrity names, major foun-

dations, and international corporations likely will be in

the mix of founders. And she notes the natural synergy

between the interests of the design community and the

site's focus on the environment, shelter, and education.

"This is not about a hand out, it's about a hand up," she

says. "Ultimately our users will become part of the giving

community." Anyone who wants to raise theirs can visit

www.giveoutloud.com for more information on how to

get involved. O

Give us your feedback on this story at

www.contractmagazine.com/contact.
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restaurant review

What's for Dinner?

Here are some of new Chicago restaurant recommendations,
as rated and reviewed by www.citysearch.com

Park 52
5201 S. Harper Ave.
773.241.5200
t$$l
Chicago restaurateur Jeny Keiner delivers over-
the-top design with a loud, colorful new venue fea-
turing velveteen polka dot chairs and palm trees.

Diners can enjoy executive Chef Chris Banonb
locally sourced menu of salad, soup, steak, fish,

chicken, and pork. lngredients are plucked from
Hyde Pak's weekly Farmer's lt/arket.

NXXT Restaurant & Bar
27OO W. Chicago Ave.
773.489.6998

t$$l
Contemporary American food and a lively bar
scene grace West Town with Nffi. Red and
orange pop against stark white marble caps to
the bar. The menu is comprised of fancy com-
fort food, like blue-cheese stuffed tater-tots.

Mercat a la Planxa
638 S. Michigan Ave.
312.765.0524
t$$$$1
This South Loop hotel restaurant houses soar-
ing etched-glass panels, mosaics, and hanging
fixtures that cast a soft glow within the space. A
giant exposed kitchen produces Catalan dishes
that range from Cocas-yeasty dough topped
with things like manchego, mushrooms, and
artichokes-to more adventurous items, like
lvlorcilla-dense blood sausage.

Room21
21 10 S. Wabash Ave.
31 2.328.1 1 98

t$$$$l
As a South Loop American contemporary cuisine
bistro, Room21 celebrates the building's history
with an eclectic array of antiques and handmade
pieces. The garden seating area features over-
sized ceramic pottery 40-ft. evergreen trees,
brickwork, rolled canopies, metal entrance gates,
and a cream stone fireplace.

SushiWabi
842 W. Randolph St.
312.563.1224

t$$$l
Wabi delivers an aesthetic you can feel in the
music, design, lighting, service, and, most impor-
tantly, the artfully prepared sushi. Beverages such
as ginger soda or tea, a Japanese Virgin Mary
with wasabi, and martinis with ginger-stuffed
olives are reseryed for the daring.

Price Key:

0.. .. , ... .. , .. ..$10-$19

$......... .........$20-$2e

$$.................$30-$3e

S$$. .... ..... ..$40-$4e

(Excludes wine, tax, and tip)

Cafe Bionda
1924 S. State St.
312.326.9800

t$$1
The booming South Loop welcomes a lively ltal-
ian spot from owner and head chef Joe Farina.
Surroundings are classy, warm, and inviting. The
open kitchen and mahogany bar add the per-
fect finishing touches.

South Coast
1700 S. tr/ichigan Ave.
312.662.1700
t$$$l
This is South Coast's second location, serving
Pan-Asian in the sleepy South Loop. A sushi
bar offers maki with unexpected ingredients like
mint and geoduck. The foyer boasts marble
accents and printed wallpapel the rest of the
dining room following suit with grained zebra
wood, graphic wall treatments, and carved
wood vases.

Riva

700 E. Grand Avenue/Navy Pier
312.644.7482

t$$$$l
Breathtaking views of the Chicago skyline
and Lake Michigan are paired with a variety of
premium seafood, steaks, and an extensive
wine selection. A 40-ft. long exhibition kitchen
graces the nautically inspired dining room,
with three additional private rooms, as well
as sheltered valet parking.

Karyn's Fresh Corner
1901 N. Halsted Ave.
31 2.255.1 590

$l
No carnivores allowed. lt's strictly raw fare at
this Lincoln Park swanky spot. A traditional
favorite like creamy pasta primavera is made
entirely of nuts and vegetables, and the tiramisu
is created from carob and flax seed.

Tallulah

4359 N. Lincoln Ave.
773.942.7585
t$$$1
This new American bistro on the southern end
of Lincoln Square gives the traditional game
meats a makeover, thanks to chef Troy Graves.
Tuesday is BYOW night (no liquor or beer
please). On warm nights, take advantage of
the canopied back patio.

The Libertine
1615 N. Clybourn Ave.
312.654.1782
t$$1
Lincoln Park departs from the norm with a gothic
lounge, adorned with skulls and haunted house-
worthy chandeliers and artwork. On certain
nights, a notable personality (usually a chef)
serves as a guest bartender. The menu features
beer-crust pizza, gnocchi with pork belly, and
mini burgers with smoky Neuske bacon.

Sixteen
401 N. Wabash Ave.
31 2,588 8000

ts$$$l
Contemporary American food from Chef Frank
Brunacci is paired with great views at the Trump
Chicago. The space features a back wall that's
a curved, leaning edifice of burled wood. Uphol-
stered white chairs and basket-weave leather
bolsters are fixed to the perimeter, making for
very comfy seating.
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exhibitor list

3'o Floor

Allseating Corporation
Arcadia
Basyxx
Bernhardt Design
Bernhardt Textiles

Bretford
C&A
Campbell Contract
Cartwright
Councill Contract
Crossley
Dauphin North America
Davis Furniture
Design Options
Details
Durkan Commercial
Durkan Patterned Carpet
Edgemold Tables
Ekitta
Elfa
Elfa Closet Systems
ESI Ergonomic Solutions
Haworth, lnc.
HBF & HBF Textiles
Heller
Herman Miller
HighMark
Humanscale
ICF Group
lntegra
Karastan Contract
Keilhauer
Krug
Lees Carpets
Loewenstein Contract
Martin Brattrud
lvlaxon Furniture lnc.
Mohawk Commercial Carpet
Mohawk Group, The
Monterey
Multilink-Netfloor
Nessen Lighting
Nevers Industries
Nurture by Steelcase
One Source
OSI Signatures ln Fine Wood
Paoli

B.K. Witt & Associates
Riviera
SAFCO Products Company
Shoto Corp.
Smith McDonald Corporation
Steelcase lnc.
Stylex
Tandus
Three H Furniture Systems
Turnstone
Whitehall

Alera
Alfalux
American Seating
An Hui Laite Gas Spring
Anji Grand Orient Furniture
Anji Lianfeng Furniture / Racing Champ Exhibitions
Anji Mountain Bamboo Bug
APCO Sign Systems
Aramith
Art.com lnc.
AS Hanging Systems
Ashfleld Engineering
Award Hardwood Floors
Azrock by Tarkett
Bao Sheng lndustrial
Bellacor.com
Bellacorpro.com
Beloxx
Bommer lndustries
Box Furniture
BRl 11 Exotic Hardwood Flooring
Brazilian Seating Corp - Office Seating
Briteobject
Bush Business Furniture
C.l. Kasei
Cambridge Sound Management
Capri Cork
Carpin Mfg.
Castlemark Enterprise
Century Tile Distributors
Ceramic Tiles of ltaly
Chang Shin Li

Chen Chi Furniture
Chia Chi Ya Enterprise
Chicago Art Source
Choice lndustries Corp.
Chuan Hsing Chemical lndustry
Chueng Shine Co.
Claridge Products and Equipment
Colls Corporation (Seating Solutions)
Comp Sit
Compatico
Concealite Life Safety Products
Concept Seating I

Configura
connectrac
CORE Business Sytem
Cort Furniture Rental
COSCO / Samsonite Home + ffice Products
CSPS Metal
CUSP Office Products
Custom Accents
DACASSO
DAEHA
Dani Leather USA
Davidson Plyforms
DealerChoice
Deflecto Corporation
Design the Space
Designer Pages
Diamond Teak
Digilock
Direct Access
DORIr/A Glas
Draper, lnc.
DuPont Surfaces
ECl2 / Team - Design! / DDMS
ECOsurfaces
Eliason Easy Swing Doors
emuamericas
ergooentric Seating Systems
Ergonomic Concepts
Estrie Products lnternational
Eurotech Seating / The Raynor Group

Fairfield Chair Company
Fallshaw Wheels & Casters
Fines Gallery
Finishing Contractors Association of Chicago
Fluidconcept and Design
FMLink
Foshan Ribang Steel Offlce Furniture
Fry Reglet Corporation
Fulcrum
Fullness Corporation
Gammapar-Nydree
Gentry Collection, The
Gedlor Commercial Flooring
Gibraltar, lnc.
Global Export Media (CENS)

Global Furniture (Zhejiang) / Racing Champ Exhibitions
Godrej Interio
Gross Stabil Corp.
Halo Floors
Hamberger lndustriev Haro3
Hardwoods Specialty Productsl
Harrington College of Design
Harvest Link lnternational fte.
Hawley Contract Furnishings
Hayashi Table Base
Hi-Tech Saicis
Hong Oiao Furniture
IALD - lntern'|. Assoc. of Ughting Designers
lnfinite Furniture Solutions
lnnovative Office Products
lnstant Seating (SOl)

lntertek ETL SEMKO
IOU JIA lndustrial
Itochu Chemicals America
IVARS SPA

lzit Leather / Willow Tex

Jean Lamprell
Jetvvay Hi-Tech
June Tailor

Kahrs Sustainable Hardwood
Kessebohmer
Ketterer, lnc.
KFI Seating
Khameleon Software
Kimball Office
Kinsley Design Group Featuring Box Furniture
Koenig Systems
Koncept Technologies lnc.
Korm Federatim of Furniture lndustry Cooperati\B
Kuo Jer Enterprise
LEA North America
Leef
Leggett & Platt
Lehmann
Lencore Acoustics Corp.
Lesro lndustries
LIJIANG SEATING
LINAK U.S.
Loewen
LOGICDATA
LogiSon Acoustic Network
Lonseal Flooring
Lumicor
N/aster Caster
Mats, lnc, / Bolon
Megastar Systems
Meltdown Glass Art & Design
Modernsolid lndustrial
Molo
Montel Inc. - The lntelligent Use of Space
Montisa - Flexible Furniture
MultiSource Laminates
Nayer Kazemi
NCIDQ

7'" Floor

2/90 Sign Systems
20-20 Technologies lnc.
3 Form, lnc.
3M Building and Commercral Services Division
3M Workspace Solutions
Absecon/Douglass
Academy of Art University
Accurate Perforating Company
ACME Meta| Products
Advanced Furniture lndustry
Aidata USA
ALCO INTERNATIONAL JAPAN
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exhibitor list

NCS - Natural Color System
New Spec lnc.
Norus Office Furniture
NOVA Solutions, Inc.
NSF lnternational
Obedlex
OFCDesk
OFDA - Office Furniture Dealers Alliance
Okin America
OMT - Veyhl America
Panelite
Parterre Flooring Systems
Pastorelli
Penn-Elcom, lnc.
Permagrain-Nydree4
Plammax
Pratt & Lambert Paints
ProlectMatrix
Protech Powder Coating/Oxyplast
Pulp Studio
Realstone Systems
Rehau lnc.
Right Angle Products / K & A Manufacturing
RPC Software
S'Antanselmo
Savannah College of Art and Design
Schluter Systems.
Sedia Systems
Sherwin-Williams
Sidiz, lnc.
Srgnature lnnovations
Silent Gliss USA
Smith System
Space lnternational
SpaceCo Business Solutions
Spacefile lnternational
Stelter Partners
Stern Professional Search
Stone Source
StonePeak Ceramics
Sugatsune America
Sun Moon Furniture
Surfaceworks
SUSPA
Swerve
Symphony Tables
T.A. Furniture lndustries
Taiwan Furniture Manufacturers' Association
Terrazzo & Marble Supply Companies
The Reynolds Company
The Viscusi Group
TIGER DRYLAC
Topstar
Trade King Enterprise .,

Triarch
Trumove Designs
Tung Y O.A.
Twin Tiles
u.S. Futaba
Urbanscape Furniture
Veritas
Viking Acoustical Corporation
Vinylasa (American Tile)

W.R, Fathgioler
Waddell Display Case
Well-Jet Furniture Parts / Wowtech lnternational
Wilking Zbigniew Filipiak
Wilsonart lnternational
Winona Lighting
Wonderful Year Co,
Yu Bee Chair System
Zerocaster
ZhEiang Zhongwei lvlachinery andElectronic

Ergotech Group
Eurospace
EXPANKO Cork
FireKing lnternational
Flexco Corporation
Flexsteel Hospitality-American Fluorscent
Florense
Forbo Flooring Systems
Four Seasons Glass
Furniture Lab, The
Garrett Leather
Gispen lnternational
Grand Rapids Chair Company
Great American Art
Green Choice Flooring lnternational
Green Solutions North American (USA)

GreenGuard Environmental Institute
Greenplay by Skyline Design
Gressco
Group Dekko / Pent
GSA National Furniture Center
Hale Manufacturing Company
High Point Furniture lndustries
Hill-Rom
Hirsh lndustries
Hirshfl elds Commercial Wallcovering
Hulshof Leather USA
ICE Edge Business Solutions
ICF SPA
in2design
lnline Systems
lntellaspace by Weber Knapp
lntensa
lnterior & Sources
lnternational Furniture lndustries
IOA Healthcare Furniture
lronwood lvlanufacturing
ISA lnternational
ISE

J. Ennis Fabrics
J.l\i1.tvlccormick Hardwood Flooring
Jasper Desk Company
JDS USA INC.

Jesse Kalisher Gallery
Johnsonite
Jonti-Craft
JSI
Karndean lnternational
Kittinger Furniture Company
Korea Gas Spring
Koroseal lnterior Products
Kraus I Floors with ltzlore

Kravet Fabrics
KWALU
Laminate Works
Lamitech S.A.
Leda Contract
Legacy Furniture Group
Leland lnternational
LG Floors
LIGHT CORP
Lintec of America
LSI North America
Lucia Cassa Textiles
Lutron I Control Light
Lutron Electrics
LUXO
Magna Design
Magnuson Group
Markant USA
lvlarquis Custom Seating
MAS Certified Green -

Furniture Emissions Testing
Mayer Fabrics

B''' Floor

21C
360 Furniture at Work
I to 5 Seating
A.D.l. Art Design lnt.
Abet Laminati
Abf Europe
Aceray
Alfatex ltalia
Allermuir Limited
Allermuir Office
Alloc lnc.
Amorim Flooring N.A./ Wicanders
Amtico lnternational
Anthro Corporation
AQUAFIL USA
Arakawa Hanging Systems lnternational
Arch Deco Glass
ABCHI-TECH
Architex
ARCONAS
Armstrong Ceiling & Wall Systems
Armstrong Commercial Flooring
ARPA USA
Artco-Bell Corp.
Art-Exchange
ASID National
Astek Wallcovedng lnc.
Baker ltlanufacturing
Balt / Best Rite
Bansbach Easylift of North America
BEAUFURN LLC
Benjamin Moore Paints
Berco lnc-
Big Moon Seating
Boss Office Products
Buildings Magazine
Burke Flooring
Burtco Enterprises, lnc.
C F Stinson, lnc.
Cape Contract Furniture
Centiva by International Floors of America
Ceres Natural Floors / Toli lnternational
Charles Stewart Contract
Chemetal
Cherry Man lndustries
CHIEF
Chilewich LLC
CO.FE,MO America
Coaster Office Furniture
Columbia Forest Products
Compel Office Furniture
Constantine Commercial
Contract Magazine
Coral Fabrics - Division of Charles Samelson
Crossville
Crypton Fabrics
D,L. Couch Wallcovering
Datum Filing Systems
Davies Offrce Refurbishing
Design lnteraction
Design Within Reach
Designweave :The New Patcraft & Designwmve
DietikerSwitzerland
DMI Office Furniture
Doug Mockett & Co.
Duvall Design / Duvall Dynamic Spaces
Dynasound (Soundmasking + Eavesdropping Protection
Divisions)
Easy Keys
ECA
Encore Seating
Ergocraft Contract Solutions
ErgoGenesis
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exhibitor list

MechoShade Systems
Metal Facades
Metal Work lnternational
Midwest Folding Products
Modular Millwork - IOPC
Murals Your Way
Nemschofi
NEWH
Nightingale
Nora Rubber Flooring,/Freudenberg Building
Office Chairs, lnc.
Office Furniture Group
ffice Star Products
Offices to Go - A Division of Global
OM Workspace
Omni Workspace
OSP Furniture
P&P Artec lnc.
Pacificrest Mills
Panolam lndustries
Patcraft: The New Patcrafi & Designweave
Paul Brayton Designs
Peterson Picture
Pionite
Prismatique Designs
Pulse Design
Quadrifoglio
Responsive Flooring
Robert Allen Contract
Roppe Corporation
Sandler Seating
Sandusky Lee Corporation
Schwab Corp.
Seatability - Sit with Us
Second Look Recycled Wallcovering /
LSI Wallcovering
Sereneview
Sitmatic
SMold
Stlyline Design
Smith Graphics
Source lnternational
Southern Aluminum Manufacturer
Spec Furniture
Star Quality ffice Furniture
Stimex, lnc.
Studio Q Furniture
Surface Technologies, lnc
Suzhou Huaying / Everglow
Symbiote, lnc.
Synergy lnstallation Solutions
TABU / WTP Corporation
Takeform Architectural Graphics
Tana-Tex lnc.
Teknion Boulevard
TerraMai
Texstyle
The Highlands Group National
The New Patcraft & Designweave
Thybony Wallcoverings
TMC Furniture
Toyo Cloth Co,
Tremain, S,A. de C.V
Trica
Tricycle
Trinity Furniture, lnc.
Tuff-Edge lnc.
Tuftex Carpet Mills
U,S. Green Building Council/USGBC
Unicor / FPI Prison lndustrie
Uniroyal Naugahyde
Valley Design
Valore Furniture
Vantage Point
VDS lnternational

Versteel
Vitra
Wolf-Gordon Vescom
Woodtronics
WorkRite Ergonomics

"l 1'" Floor

Victor lnnovatex
Viesso
Vista Window Film

We Cork
Wieland
WORKSTUFF

10" Floor
ABCO Office Furniture
Allsteel
Amtab Manufacturing
ARC COM Fabrics
Atlas Carpet Mills
Beaulieu Commercial
Berco lndustries
Bolyu Contract
Bradford Systems
Brandrud
Cambridge Commercial
Carnegie Fabrics
CF Grou
Chairmasters
Creative Wood
Decca Contrac
Doherty Associates
Edelman LeatherA
Elements of Care
EOC/Executive Office Concepts
Epic
ERG International
Falcon Products
Fixtures Furniture
GAR Products
Gordon lnternational
Gunlocke
Harter
HON Company, The
Hon Company, The - Education
Howe Furniture
IDEON
izzydesign
Joel Berman Glass Studios
Johnson Tables
Kl & Companies
Knoll
Kwalu
Kwik-File
Maharam
Mayline Group, The
Milliken Carpets
Neocase
Nucraft Furniture Co.
OFS/First Office/Carolina
Okamura Corp.
Patrician Furniture
Peterson Picture Company
RFM Preferred Seating
Richard Winter Associates
Shelby Williams
SIS-USA lnc.
Sitonlt Seating
Spacesaver
Tella2
Thonet
Tuohy Furniture
Watson Desking
Winter Associates, Richard
Zoom Seating (A Jami, lnc. )

AIS
Allyn Bank Equipment Co.
Andreu World America
Antron
B & B ltalia
Bentley Prince Street
Blackstock Leather
Blue Ridge Commercial Carpet
Boyd Lighting
Bra),ton lnternational
Cabot Wrenn
CCN International
Chairworks America,
Chromcraft Contract Furniture
Coalesse
Designtex
Egan Visual
Empact Contract Furniture
Evolve Furniture Group
FCl, lnc.
Fortune Contract
Gianni
Girsberger Office Seating
Global - The Total Office
Groupe Lacasse
Halcon Corp.
Harden Contract
HighMark
HLC - Hickory Leather Company
lndiana Furniture
lnnovations ln Wallcoverings
lnscape
lnscape Architectural lnteriors
lntensa
lnterface Fabric
lnterfaceFlOB Commercil
lnterstuhl
lnwood Office Environments
J & J/lnvision
JOFCO
La-Z-Boy Contract Furniture
Logifex
Loomsource
Luna Teniles
Magnuson Group
MA|SPACE
N/annington Commercial
Masland Contract
MDC Wallcoverings
Metro
Momentum Textiles
Neutral Posture, lnc.
Nordwall
Novawall Systems
Peter Pepper Products
Shaw Contract Group
Sheridan Contract
Solutia, lnc.
St. Timothy Chair
Tate Access Floors
Tayco Panelink
Teknion
Textus
United Chair Co.
Vecta
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design

ofty aspirations
lt/elander Architects designed an open loft for Filmcore's San Francisc

office that fosters a familial culture where clients and employees alike

are encouraged to make themselves at home

By Katie Weeks
Photography by Matthew Millman

Iust as a film editor weaves together an array of
takes and camera angles to create a polished

scene, the San Francisco office of Filmcore, a

film editing company, splices together spaces

that car-r support corporate tasks with a residen-

tial aesthetic to create a workplace where

employees and clients alike feel at ease.

It is exactly what Filmcore management had in
mind rvhen it tasked local firm Melander Archi-
tects with designing an 8,800-sq.-ft. shell, dou-
bling the space it previously had occupied across

the street. After more than l1 years in a more

corporate space comprising interconnected pri-
vate offices, Filmcore sotrght a more open envi-

ronment that encouraged collaboration.

The shell provided the perfect canvas to craft a

new corporate culture, says Eric Robinson, RA,

principal at Melander Architects. "The space was

just a beautiful, open, well-lit, concrete loft, and

we wanted to maintain the character of the space

and }rave a dialogue with what was there before,"

he says. The design team complemented the

rough ceiling and exposed ductwork with a softer

palette of warm-hued residential furnishings and

fixtures including oversized lamp shades that are

a modern take on a more traditional pleated

style, as well as upholstered sofas, Eames molded

pllvood chairs, coffee tables, and wool rugs. "We

wanted to use residential pieces to make it feel

more like a lived-in loft and less like an office,"

Robinson notes. What's more, maintaining a lofty

contract www.contractmagazine.com

Combining the private and lhe public, enclosed film edit-

ing bays outfitted with translucent sliding-glass doors

border more casual and social spaces (opposite) and

individual workspaces (left) that encourage collaboration.
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The large kitchen area (right and opposite) serves as the
informal heart of Filmcore's space. While the film editing
bays nearby require privacy, sliding translucent glass panels
create a division without isolating the bays' occupants and
provide a hint at the activity going on inside.

interior would also help keep the project's budget in check. "We knew their
budget was tight, and the less we imposed on the space, the less money we
would be spending," he says.

The design creates three areas in the loft, including individual editing bays
and offices, as well as a more formal reception space that instills a profes-
sional, welcoming vibe. But the heart of the new office is an informal
kitchen and lounge just off of the reception area. "in many offices, we've
seen a kitchen that's small and essentiaily just functional. We wanted to
make our kitchen area a point of gathering," notes Jon Ettinger, executive
producer at Filmcore. He adds that encouraging ciients and employees to
relax in this area also helps market Filmcore. "We have editors and clients
there every day, and often thev're competitors. Rather than isolate them, we
thought it would be nice to have cross-pollination betrveen them, not only
for them to see each other, but also to validate our business. It's a good
place to see and be seen," he explains.

The airy aesthetic keeps the atmosphere casual and also helps spread natu-
ra1 light and cross-ventilation from windows on three sides ofthe space.
Film editing bays are outfitted with sliding doors crafted from translucent
laminated glass that provide adequate acoustical privacy and enough visual
privacy to shield the room's occupants while still filtering in natural light.
Inside, the rooms feature acoustical walls and ceiling treatments to further
damped sound transfer between the suites when in use; when not in use,

the rooms can open up to the rest of the interior to further unite the indi-
vidual spaces as a whole.
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The open plan, both Robinson and Ettinger admit, was a gamble. "We

knew that having a very public space would run the risk of a lack of pri-
vacy and a lot of noise and chaos, but the reward was bringing people
together," Ettinger says. The bet paid off: Filmcore's client and employees

alike give the new space two thumbs up. "I think the design achieves

most of the things they wanted and in some ways is even more successful

than they hoped. I think clients like to be there. We've even had calls

from their clients asking us about potential projects," Robinson says. It's
been so successful, in fact, that Filmcore and Melander Architects are

now considering a sequel: an expansion. O

For a list o/who, what, where, please see page 170.

r-w
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The marble-topped, wood reception desk and companion wood guest seating (above) echo
the finishes found in the large kitchen. The residential vibe, which contrasts with the con-
crete, steel, and glass architecture of the space, continues in the editing suites (left) with
upholstered couches and credenzas in a neutral palette.

contract may 2008 www. contractmagazine.com
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Daly Genik Architects remodels a generic southern
California office to create an inspiring environment
for versatile product designers

To create a lofty, light{illed workspace (above) for interdisciplinary
design teams, the architects removed drop-ceilings, inserted
skylights, and laced enclosed areas with torqued planes of
sound-absorlcing Tectum (opposile).

By Michael Webb
Photography by Tim Griffith and Terrance Williams

121www.contractmagazine-com contract may 2008
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design

Cutting-edge style and technological innovation are hallmarks of DesignworksUSA, a

design studio that is hired to create almost anything from a roadster to a cel1 phone to an
airplane interior. The firm was acquired by BMW a decade ago-along with its satellite
offices in Munich and Singapore-but it continued to devote half its time to other clients,
and it recently celebrated its 35th anniversary. Unfortunately, the office environment failed
to match the quality of the work. Seventy designers were toiling away in a poorly-lit 1980s
building, with low ceilings and an inflexible grid of desks enclosed by 6-ft. screens . In 2002,
five firms were invited to submit proposals for opening up the space and promoting creative
interchange. "Daly Genik was the smallest, but they were the best listeners," recalls product
design director Holger Hampf. "We liked the designers'inventive use of unpretentious and
scavenged materials. They wanted to design an office their own staff would enjoy working
in, and even though they had built nothing but houses and a charter school at that time, we
gave them the jobl'

Design principal Kevin Daly had worked on larger projects for Frank Gehry, and his firm has

since transformed a monumental aerospace faciliry into a complex of studios and classrooms

for The Art Center in Pasadena. Working for a firm of designers was a challenge, and the archi
tects collaborated closely with the clients on every move and constructed mock-ups in their
Santa Monica office to test ideas. "We wanted to consider alternatives, and we went through
many iterations," says Hampf. So when Designworks finally approved the upgrade last year,

Daly Genik was ready; it gutted and rebuilt the i5,000-sq.-ft. space in only seven months.

F
6

ff
,*r
tr
$t

I
I

i

'&..



*x
ro

tE.-a

&

.

+

\r- l r- -t

tI1
_l

Designworks' new offices were conceived as a townscape, with meeting rooms as tower
blocks framing a plaza (above left) and neighborhoods of open workstations (opposite).
The architects made inventive use of inexpensive materials, as in the canopy over one of
the conJerence tables (above right), and they sought to give the designers a blank canvas
for their work.
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design

"Our cl-rief task was to find common ground within a complicated
network of design cultures, each with a distinct approach," observes Daly.
"Designworks was making the transition from classic stand-up drafting
boards to a fully digital practice. There had to be a much greater degree of
openness and interchange, and I wanted the space to be a rich, 3-D experi-
ence with constantly shifting perspectives." Hampf offers the client's view
of the shift.'As designers, we are good with objects but have a hard time
dealing with the scale of space," he remarks. "Daly Genik translated our
inventiveness into complex surface geometries, with white surfaces as a

blank canvas to throw everything into relief."

To amplif, space and light, the architects tore out the 9-ft. drop-ceiling to
increase the height of the work area to 22 ft. and reveal the original glu-lan.r
beams. They cut 30 small skylights into the roof plane, and baffled the light
from these to avoid the need for shades. Tienches cut into the floor incor-
porate a new wiring grid, and the carpeted concrete absorbs sound and
provides a feeling of softness. The pattern of pixilated squares in warm
tones was developed by Designworks for one of its clients, and it's a daily
reminder of the firm's versatility.

Daly Genik saw the office as a little city, refreshing the concept of the office as

townscape that Frank Gehry introduced 30 years ago at Mid-Atlantic Toyota
and later for Chiat Day. The firm created tower blocks (three er-rclosed meetilrg
rooms), a shopping zone (services, a material library, and a coffee counter),
widely spaced neighborhoods of workstations, and a piazza in which to hold

informal meetings on colorfui bean bag seating. Five glass-fronted offices
house executives, while everyone else has an identical, unenclosed workstation.
Daly goes for the abstract; he says "We wanted to avoid the representational
and do nothing in a literal way."

That goal finds expression in the trio of meeting rooms, which differ only in
size. Each is faced in an asymmetrical grid of Tectum (a fiber insulating board
that doubles as a pin-up surface), and the facades are torqued on two sides to
give them a sculptural quality. The interiors are lined with drpvall to a height
of 8 ft. with exposed metal studs rising another 8 ft. above. A shallow-V
canopy of white, painted, wood strips diffuses sound and breaks up echoes.
All the office furniture and workstations were sourced from Vitra to achieve a

harmony of proportion and detailing, elegance, and durabiliry. The architects
designed the maple ply built-ins. As a boundary for this community, a band
of drpvall is folded and angled around the perimeter of the space.

For designers everything is about process. The serenity and spaciousness

of these offices instill a sense of calm and promote a culture of sharing.
The subtly angled surfaces bathed in natural light stimulate fresh thinking.
Research, development, social intercourse, and architecture become a

seamless whole. G

For a list o/who, what, where, please see page 170.

f-W At'r, us your feedback on this story at wwucontractmagazine.comlcontact.
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The workspace is contained in a generic '1980s commercial
building (right). Executives are housed in a row of six glass-
lronted oflices (above); everyone else has an identical, unen-
closed workstation (opposite). All the lurnishinqs, except lor
architect-designed built-ins, were sourced from Vitra.
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r By Danine Alati
Photography by Benny Chan/Fotoworks

For employees working in a 100,000-sq.-ft. office, skateboarding or bike riding
from one end to the other just makes sense. While this mode of intraoffice
transport might not be typical of the average corporate environment, it is the

norm in the Cypress, Calif., design center and brand headquarters for Vans, the

company whose base product is a slip-on, canvas skateboarder's sneaker,

designed by rubber shoe manufacturer Paul Van Doren in the 1960s.

ButVans is more than just a sneaker company; it's a lifestyle brand targeted to
the oft misunderstood, rebellious youth demographic of skateboarding, snow-

boarding, biking enthusiasts. The company charged San Francisco design firm
POLLACK Architecture with creating a new headquarters that appropriately

reflects this active lifestyle. "Vans is more than a brand as a logo. It's brand as

Iifesryle," says David Galullo, AIA, IIDA, principal at POLLACK. "This head-

quarters had to absorb that culture and capture the essence of action sports."

Galullo calls the space "a little scrappy" because it's built for skateboarders,

using the same textures and materials that would be found in a skate park.
"This is the first time in the history of the company that you feel the brand
upon entry into the office. And it's not because it says'Vans.'When you walk
in, you feel the vibe and all the nuances of the brand," says Cheryl Van Doren,

vice president, human resources at VF Corporation, the world's largest apparel

company, which acquired Vans in 2004. Even the faqade alludes to the brand,
with an exterior formerly faced in blue tile, which POLLACK converted to
Vans' signature black-and-white checkerboard print.

Van Doren articulated Vans'need to consolidate three offices into a cohesive

headquarters that has a logical flow, speaks to the brand and its employees,

and accounts for future growth, and the POLLACK team interpreted these

goals by delivering a dual-purpose office/showroom space. Housed in an

old warehouse, the structure presented limitations, which the designers

A rough aesthetic of concrete floors and exposed ceiling work in Vans headquarters is
reminiscent of skater parks. The translucent plastic tunnel connecting the office areas to
the showroom spaces expresses a sense ot movement within (left).
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POLLACK Architecture designs a headquarlers/
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lnexpensive, "scrappy" materials, like plywood, which would be found in actual skate
parks, help convey the essence of Vans in the receplion area (above). The rib support
structure of the tunnel signals speed, as workers often zip through the tube via skateboard.
Vignettes within reflect the hislory and culture of the brand (opposite).

embraced, working with what they had. The l6-ft.-
high ceiling ofthe reception and office area rises

up to 30 ft. high beyond; POLLACK celebrated the
expansive ceiling height by positioning the show-
room in the tall space.

To convey a sense of motion and a logical flow of
circultrtion, POLLACK devised a concept of a tube
that propels people through the space. One side of
the tube features a series ofvignettes that high-
lights the history and culture of Vans with a flat-
screen TV that streams "Fast Times at Ridgentont
Highl'the 1982 cult classic in which charactcr Jeff
Spicoti (played by Sean Penn) wore Vans'classic
black-and-white checkerboard slip-on sneakers,

and display cases contain memorabilia, including
the famous checkerboard stvle shoes.

The other side of the tube reveals its skelebn, a
series of"ribs" developed to signal speed that are

clad with translucent plastic, which obscures hap-
penings inside the tunnel just enough so that it
also exposes this sense of movenrent within. Many
times this motion takes place in the form of a

speeding skateboarder or biker whizzing by. "Yes,

workers really skateboard through the office," Van
Doren confirms. There are loaner boards scattered

about the floor that people can pick up, skate to a

location, and leave there; and mail gets distributed
more efficiently via bike. Spread out over one
100,000-sq.-ft. floor plate, this headquarters lends
itself to inventive modes of transport involving
wheels, as do the polished concrete floors. "We

reused a lot of what we had and tried not to use
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design

any extra materials. We renovated the existing ceiling to exploit the height of
the space, and we polished the existing concrete floors," explains Galullo. "In
addition to creating a true reflection of action sports, our goals with the mate-
rials were to keep costs down and be as environmentally friendly as possible.,,

Luckily, the materials that accurately express this action sport culture, such as

cement and plywood, helped keep costs down so that pOLLACK could judi-
ciously allocate dollars in specific areas, namely at the core, where a lounge,
cafd, and gym flank the tunnel. "Our thinking around the center ofthe plan
is that these spaces are about bringing people together," Galullo says. 

,.Even

though there was frugal distriburion of dollars, we spent in this public
sequence/amenity area to pull people in from various departments that are
so spread out throughout the office."

Moving from previous locations that Van Doren describes as "deficient,,,
where employees were crammed into inefficient rvorkspaces, Vans workers
appreciate their new spacious digs. "Coming from where we were, we were
just searching for'adequate' space, since the perfect space is hard to find,,,Van
Doren recalls. "we needed a layout that fostered collaboration with better cir-
culation and a better flow from department to department. And what we got
exceeded our expectations." Who knew that POLLACK would literally inter-
pret this wish list into an office that lets workers flow on wheelsl O

For a list o/who, what, where, please see page 170.

f1n Aiue us your {eedback on this story at www.contractmagazine.comlcontact.
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POLLACK judiciously spent dollars in the public sequence/
amenities areas (opposite) that flank the tunnel, while work-
spaces are kept simple. Graphic elements throughout public

areas and workspaces (above left) reference the Vans brand.

The tube ofteE speedy access lrom the reception and office
areas to the five showrcoms (above right), set on the other
side in the So-ft.-tall part ol the headquarteG. Tr--t'll':r'ltTll-
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freedom of expression

By Holly Richmond
Photography by Jamie Padgett

II

T

ing, and defines a meeting space without closing it off from collaboration (opposite).
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design

Click and link, click and link, click and link. The process of using a com-
puter to gather information is such an entrenched part of daity life that
rvhy not make it part of the design process as well? That is exactly what
Chicago-based Torchia Associates did for a fellow Windy City client. An
ideas-driven agency that creates cutting-edge, user-friendly digital solutions
for its clients, WhittmanHart Interactive thrives within the confines of ir

computer screen. Therefore, when Tbrchia suggested that its new 27,638-sq.-ft.
office space mimic the clicking and linking process to reveai layers of fonvard-
thinking design, the company knew it had found the right designer for its
innovative home.

For eight years WhittmanHart was located in Chicago's River North area
in ar.r old warehouse loft building. Not only was the agency outgrowing
the space, but it also was inconvenient for staff with little parking and
inadequate access to public transportation. "ln the late 1990s we were on
the bandwagon with other burgeoning companies believing the best way
to do business was in a completely open office environment with no
doors or structured meeting areas," recalls Kevin Fryer, WhittmanHart's
director of real estate. "We came to understand that the CEO needs a

door and that contained meeting spaces are useful. We also wanted a

cohesive link between the two sides of our business: interactive and con-
sulting." Those discoveries sent WhittmanHart on a search for something,
and someplace, new.

After acquiring an ideal location in dolvntowr.r Chicago's lnner Loop two
blocks from Union Station with easy highway access and amplc parking,
Fryer asked Torchia Associates to translate the agency's passion for interac-
tive design into its workplace design. "We believe or.re of WhittmanHart's
strengths is to'see what others don't,'so we made that our dc'sign motto,"
explair-rs Theresa Williarr-rs, ilDA, project manager and designer at Torchia.
Sculptural use of drl.wall and lighting illustrates in 3-D architectural ele-
nrents WhittmanHart's ability to look beyond rvhat is right in front of
then'r. "Spaces, surfaces, and r-naterials slip, peel, and link to each other to
reveal layers of design," she adds.

The translucent panels of the brainstorming lounge are cut in individual sizes to corre-
spond with the sweeping curue thal begins at 8.5 ft. and ends at 4.5 ft. Each panel has
an alternating rhythm in a keystone shape and is connected with anodized aluminum
posts (below). The reception area is designed with partially exposed ceilings, which pro-
vide the backdrop to refined architectural materials including dark cherry and rift-cut elm
woods, limestone, and peeled drywall with a pop of blue that is carried throughout the
main intersection points (opposite).
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design

Set within a rectangular floor plan, neighborhoods of workstations accommo-
date the 300-plus staff members and their clients and provide cornfort trnd sur-
prise, collaboration and privacy, control and freedon-r. Frank Torchia, AIA,
IIDA, managing principal at Torchia, notes that while the new plan called for
more doors and contained areas including approximately 40 offices,90 rvork-
stations, and four conference rooms, WhittmanHart is committed to a non-
hierarchical, open yet structured environment. "They work laterally, so each

space has curves, angles, and slipping planes that foster impromptu exchanges

ofideas with a degree ofdiscretion," Torchia says. The reception area and adja-
cent main conference room use high, partially exposed ceilings as the backdrop
to refined architectural materials, multidirectional ceiling elements, stream-
lined millwork, and elegant ftrrniture. Peeled drpvall reveals a pop of color in
the warm yet edgy space.

The main conference room features a frameless glass faqade and is situated
adjacent to a cantilevered servery ledge with a hidden pantry and copy area

behind it. "The ledge, which also appears to be slipping and floating within
the space, serves dual purposes," explains Art Krohnert, senior project
designer. "It displays clients'work but also is used for serving food ar-rd bev-
erages when the agency is hosting clier-rts in the conference room." While
this area is ideal for more formal gatherings, casual meetings and lunch
hours are spent in the caf6, a staff favorite. Complete with a kitchenette and
ping-pong and pool tables, the environment relieves stress and fosters cre-
ative expression. Banquette seating flanks both sides, while a stained con-

crete floor, wood paneling, vibrant upholstery, and indirect lighting set a

contemporary yet convivial scene. Additionally, audio/visual conr-rectivity is

accessible for presentations on two flat-screen monitors.

While Fryer remarks that the cafd is packed at lunchtime for ping-pong games

and in-rpromptu meetings, he says the real brainstorming happens somewhere
else-in the brainstorm lounge, of course. "This space is cool, ur-rique, inspir-
ing, and we get to write on the walls. It's like letting a bunch of big kids lose!"
he laughs. The elliptical shaped lounge uses aqua-colored, translucent, 3-in.
form Chroma panels cut in individual sizes to correspond with the design's

sweeping curve, beginning high and gradually stepping lower. Omni-direc-
tional stainless-steel fittings allow facets to fbllow the ellipse, while a textured
wallcovering sheathes drpvall on the exterior ar-rd a "Walltalker" writable sur-
face covers the interior. Revealed dryrvall fingers in the ceiling jut outward
from the buildingi core hiding HVAC ar.rd other mechanical elements while
providing a partial cap over the unique meeting space.

Torchia created a unique language for WhittrnanHart expressed through
design. "The space reflects our originality and imargination, and best yet, it's
a trophy that impresses clients and attracts new talent. It is truly a'Wow!'
environment," Fryer cor-rch-rdes. Now there's a site to click on. O

For a list o/who, what, where, please see page 170.

flfT alu" us your feedback on this story at wwwcontractmagazine.com/contact.
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ilThe frameless glass fagade of the main conierence
room features A/y' with a docked touchpad for preset

lighting scenes and a motorized prcjection screen
that is linked to a flat-screen monitor in the adiacent
waiting area (opposite). Banquette seating flanks
the dining area and infomal meeting space.
Stained concrete floors, a backdrop of wood paneling,

colored accent walls, and vibrant upholstery set a
scene of edgy, creative playfulness (below lefi). A
seruery ledge with cabinetry hs dual purposes: lt's
a space lo display WhittmanHart's client work and

a serving area for food and beverage facilitating the
main conference and reception area (below right).
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black, white
and red all over
ffir Real Estate Corporation makes a powerful statement in its

ffigo office with the help of Powell/Kteinschmidt

By Anry Milshtein
Photography by Scott $higley

Th€ reception room in Bertler Real Estate Corporation mdres a boE, red statement
; rig&t oft th€ bat. A large photo mural ot the oitice'€ inspiration, Mies van der,gohe'. 

watches all ,rom bghind the reception desk. 
-AI

{
-sd

138 contract rnay 2008

L-s

^3



II

I
I

r

III

EIII
I

I

T
II

*

I

-

GE
>r*!+l<*

,4

7-

t

I
L"r

E--

i-
L!

ry

P

F



I

I

,

*

ro-=,
tgq

/

li

$

E
,.

design

contract may 2008140



once inside Beitler's president's office (above)

J. Paul Beitler, president of Beitler Real Estate Corporation, would never
build a plain vanilla office. When his company creates a regional mall, a

skyscraper, or a train station, he strives to produce a stand-out structure.
His own corporate offices have always expressed that ethic with eye-grab-
bing architecture and design. The latest, by Powell/Kleinschmidt in
Chicago's iconic John Hancock Tower, lives up to past offices while poinr-
ing the company squarely into the future.

And those past spaces were quite glorious. The last two won major awards
while expressing Beitler Corporation (as it was called at that time). When
the company was located in 18 different states and had many institutional
clients, the office featured ebony rvood, bird's eye maple, silk wall fabrics,
and terrazzo floors. "It was verv Ayn Rand-ian," recalls Beitler. "The next
space was more fanciful and playful. People really enjoyed it."

This space represents a totally new turn architecturally for the firm. Its
Iocation in the John Hancock Tower inspired the client and designer to
pay hon-rage to one of Chicago's great architecture masters, Ludwig Mies
van der Rohe. His presence looms large in the space from the onset both
figuratively and Iiterally.

The most evident nod Mies to van der Rohe becomes obvious upon step-
ping into the lobby. There, behind the reception desk, stands a larger-than-

life translucent photo mural of the master in an iconic, stogy, smoking
pose. A sculptural model of downtown Chicago graces the reception area,
as wel1, alluding to the power of architecture.

A second photomurai appears in the reception area, and a third is in paul

Beitler's office. These two pieces of art are of a pair of the Mies van der
Rohe work in Chicago: the Federal Center and the interior of Crown Hall.
These oversized renditions along with the sweeping views of the real sky-
line outside the windows offer constant inspiration and a reminder to
employees and guests of what buildings mean in this city.

Yet this 7,500-plus-sq.-ft. office is more than photomurals. A bold palette
of black, white, grey, and red dominate the space. "Red was Mies's favorite
color," says Beitler. Yes, the effect is stark and bold, but Beitler insists that
it takes you out of your comfort zone and into a place where creative
thinking just flows.

Only 13 emplovees are housed in the space and many are traveling at any
given time. However, the office by no means feels empty. The red epory
floors create the perfect echo effect making the office sound busy without
seeming overwhelming. "We have five senses, but we really rely on our eyes.
I wanted a space that played into our other senses, as well," says Beitler.
"With these floors and the sound thev produce, motion creates emotion."

141www.contractmagazine.com contract may 2008
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Very little superfluous decoration is found in the space. A conference room

features a contemporary wall sculpture, while a 1952 Schwinn Phantom

bicycle sits in Mr. Beitler's office. "It's like jewelry on a beautiful woman,"
says Beitler. "The bicycle enhances the space and makes a great conversa-

tion starter."

Creating this bold space was a memorable experience for the designers.
"People usually have a fear of strong color, so it was wonderful to be

able to design a space like this," says William Arnold, design director at

Powell/Kleinschmidt. "lt's not often we get to pay homage to a great archi-
tect in a corporate fit out."

What was also amazing was the time line for completion.'Almost every-

thing was done in three months," Arnold notes. The budget is also a won-

der-$55 a sq. ft. "Good desigr-r doesn't have to cost tr ton of money," insists

Beitler. "In fact the hardest part of any design project is trying to decide

what you want to create, not the budget."

Arnold would agree with that statement. "We cycled thror.rgh a lot of differ-
ent ideas before coming to rest on this one," he says. "Several strong concepts

had to be cut, but in the end I feel this is a great, iconic Chicago interior."

And it's or-re that would makes Mies van der Rohe proud. O

E

l
I

n

t,

-t!l
rFET

I

-t?rE-

rl

r-=

jx##iJ!ffiF*''*'''

a

*-t,#{'
."-fif*'q'

.t.

*i

li

M-T]'
-#'-'

:{--

L r 1-#-
i

r-:_=a-i I

f1T eir" us your feedback on this story at www.contractmagazine.com/contact.

trn

[=]
T

:-l

i cih

142 contract may 20OB

o-8 E
c(@)D ll
XE

www.contractmagazi ne.com



I /
/

Another photo mural, this time of Mies van
der Rohe's Federal Center (opposite), is

tound in the rrception area. The iconic red
color is pulled from the hallway floore into
the conterence rooms (righl and below) and
otfices before transitioning into carpet.
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Kono 's groundbreaking headquarters for Pasona Group in Tokyo

a new possibility for keeping the right people in the right place

By Celia Ying
Photography by Nacasa & Partners
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While many companies claim that people are their greatest asset, perhaps no
other business u,ould have as profound an understanding ofthis principle as
the human resource industry. And for a company as successful as pasona

Group, lapan's largest outplacement agency with more than 40 subsidiaries
spanning the globe, it knows exactly how to treat its employees with an
incomparable working environment.

Facing the need of rapid expansion, the Pasona Group opened a new head-
quarters last December in order to establish a management structure that
provides "social solution services" to the Asia pacific region and beyond.
"Harvesting the potential of the individuat is the foundation of pasona

Group's services," notes Yasuyuki Nambu, CEO of pasona Group.',Our new
headquarters aims to promote group growth, share the same group values,
strengthen compliance, and utilize shared-services such as IT systems and
legal affairs."

Developed as both a reception/presentation area and an office for pasona,s

employees, the 3,i00 sq.-n.r. headquarters in Marunouchi Chiyoda-ku in
central Tokyo rvas shaped by Nerv York-based Kono Designs, which has
been designing facilities for Pasona fbr more than a decade. Unlike the
company's other workplaces and most of the typical Japanese offices, this
new headquarters is a breakthrough with regard to its programming.,,There
is the desire ofthe client to create an office environment that,s unexpected
for both the visitors and the employees," explains yoshimi Kono, principal
of Kono Designs. "lt is a nerv kind of office gnyilonrnsnl-neh, in terms of
layout, use of space, materials, and employee work areas."

One of the major functions of this headquarters is to provide ample space
that allows for holding regular HR seminars run by the japan Society for
chiefhuman offlcers and Pasona Shadow cabinet, an internal organization
of 13 ministries that propose solutions to society's problems. There are also
eight presentation booths, each carrying a theme like "Those rvith Career
Experience," "\\bnren," "The Young Generation," "Global Careers," etc.
Besides the regular spaces, a "vitamin room" is opened to provide aroma
therapy and massages to the staff, which helps bolster the company,s values
of well-being and accessibilit,v.

The multiple conference rooms and offices that sit on the interior side of the corridor (left)
are defined with a combination of frosted and transparent glass to maximize the trans-
mission o, light and give a feeling ol openness and accessibility.

contract may 2008 145

-

www.contractmagazine.com



Complementing the long list of requirements are the extremely long spans

(up to 20 m.) of the floor plate. This posed special challenges for lighting

and space distribution, especially when there's a need to serve so many func-

tions concurrently on the same floor. Kono's solution is ur-rconventional yet

sensible. By taking into account the company's non-traditional philosophy

of a work environment that is more democratic, collaborative, and commu-

nicative, Kono overcame this obstacle by creating a circular corridor, whose

width varies from 5 m. to 7 m. within its arc, that runs around the core of
the building and acts as an artery, connecting all the rooms and other func-

tional areas in the office.

Making this design even more interesting is a twist of angle in its circula-

tion, which governs the users'experiences from different persPectives.

From the elevator tobby visitors enter to the left and proceed in a clockwise

direction along the circular hallway, while employees enter on the right. In

order to create a visual rhythm and to allow light to penetrate from the

windows to the inside space, floor-to-ceiling panes made of frosted glass

are used to defir-re the corridor. Furthermore, these panels are set at an

angle with openings in between. As visitors proceed clockwise along the

corridor they see the glass wall instead of the offices, meeting rooms, cafe-

teria, and other function rooms that lie beyond them' However, when peo-

ple walk in a counterclockwise direction, the rooms and the activities with-
in most of them are clearly visible, which creates a welcoming sense of
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The CEO'S office in the middte of the hallway (right)
encourages more direct communication between the top
management and the statf. Much of the office furniture is
custom-designed, such as the conference room table
with metal legs (above) and the sinuous workstations in
the middle of the coridor (opposite). Geometric shapes
outlined in thick, steel sheets define many of the function
"pods" at the corridor.
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The use o, natural, raw materials and light creates a high-impact space that is distinct
but calm (above left). Becycled materials, such as rubber tile floors and hot-rolled steel,

are used in the conference room (above right) to show the company's support of sustain-

able design. The origami-inspired coffee table at a waiting area (opposite top) lends a

modern twist. The countertop of the communal "x" shaped careteria table (opposite bot-

tom) is made of Corian jor its seamless qualities that are perfectly in tune with the ele-

gant and linear design of the entire space.

openness. Kono remarks: "The uniqueness ofthe corridor achieves new

ways of connecting spaces in the work environment and redefines the rela-

tionships between them."

Another breakthrough in the design is the arrangement of the top executive

offices. Unlike the typicat workplace where the window side is always

reserved for top management, the Pasona headquarters takes an inverse

approach Lry having the cafeteria, the senlinar rooms, and workstations itr

the outside corners, leaving the CEO's office and many of the key functions

placed right on the corridor. Surprising to many staff, the CEO's desk is a

Iarge pod with a central desk and several peripheral workspaces for his tean-r

of collaborators and assistants. According to Nambu, it makes it easier for

him to talk to his employees and vice versa.

Good communication is key to success il-r all businesses, especially in the

case of a human resourcc consultancy. By breaking the traditional prractice,

Kono's new arrangement allows for rnore agile communication and more

effective and democratic accessibility between departments, which further

strengthens the company's core value of team-building' "l always keep in

rnind creating an environment wherc'ernployees are able to communicate

smoothly. The classy cafeteria has also been a hit among our guests," shares

Nambu. "Every time I hear kind con-rpliments regarding the new headcluar-

ters, it makes me happy to think that the new office has become an enzyme

to create communicatiotr." C

For a list of who, what, where, plcase see page 170

fT Ciru us your feedback on this story at www.contractmagazine.com/contact.
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By Barbara Horwitz-Bennett
Photography by Amit Geron

When a group of veteran Israeli business professionals got together to
launch a new global financial services firm, they were in search of an archi-
tectural solution to convev precision, strength, and transparency balanced
with privacy. Global Factoring vice chairman Nir Dor had a long-standing
relationship with architect Irit Axelrod, having worked together on another
project for spring water manufacturer Mei-Eden's corporate offices a hand-
ful of years ago, in addition to commissioning Axetrod to design his own
private home in Israel in 2003.

"We share the same design view, and Nir trusted me to translate the com-
pany's ideas and solutions into the architecture and design," relates
Axelrod, principal and owner of San-Francisco-based Axelrod Design.

As an out-of-bank funding operation that helps local companies to globalize
their businesses, the 2,500-sq.-ft. office space-set in the Mediterranean
coastal town of Herzilya, just north of Tel Aviv-had to both serve as a
sophisticated, distinguished place for visiting clients, namely senior execu-
tives, while also creating a feeling of progressiveness and collaboration for
the new companv's employees.

"People in this kind of business need to work together, sharing ideas,"
explains Dor. Consequently, the space had to achieve a delicate balance of
visual connection and physical separation throughout the program ele-
ments. These included a lobby/reception/waiting area, four private offices,
two conference rooms, one common work area with eight workstations, a
kitchen, and file storage.

ln line with Axelrod's minimalist and modern style, the design solution fea-
tures a strong linear theme, a monochromatic color scheme, natural light,
an open layout, and the use ofnatural materials, such as concrete, glass, and
wood. "The linear language is everl-r,vhere," explains Axelrod,,.from the fur-
niture to the lighting to the floor plan to the glass door handles."

A black wall leading from Global Factoring's lobby to office space (above) introduces a
linear lheme with recessed tighting inside the wall and in the ceiling. A circular light ele-
ment breaks the linear language (opposite).
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a delicate balance
A San Francisco architect with lsraeli roots brings sleek,

nrrnimalist design to a new financial servicss firm in Herziliya, lsrael
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For example, long, linear, pendant fixtures accent the lobby, conference

rooms, and executive rooms, while linear recessed lighting washes up and

dow'n a number of the walls, essentially merging the ceiling, wall, and floor
planes. Blending into this theme is a recessed banner in the lobby area that

combines graphics and light and literally folds down from the ceiling onto

the wall while displaying the company's slogan: "Factoring Your Success."

Servir.rg as a backdrop to the lobby, a black wall leads toward the offices

and contains recessed lighting, which actually causes the black wall to pop

out and appear as a free-standing element. Similarly, perpendicular to the

wall is a unique, freestanding, glass partition, enhanced with graphics in

classic stripes.

Essentially, the recessed lighting within the wall niches and slots either

serve to define the freestanding elements or bathe the walls in light. In

either case, "being highly detailed, they create the ir.r.rpression of sleekness

and precision," suggests Axelrod.

The serni-transparent partition also serves to balance a sense of openness

with the amount of privacy the firm requires for the sensitive financial

transactions that take place there. The private offices feature full-length
glass doors to achieve that same delicate balance.

"What we tried to do in the design was to give a house to this new company

ir-r a sleek, transparent way," emphasizes ,A,xelrod. And the application of
glass, wood, and sealed concrete within a black, grey, and white color

scheme creates a modern and up-to-date, yet elegant feeling.

"The design is very comfortable," explains Dor. "It's an efficient use of
space with calm colors, which is suitable for the yor.rng people that work at

our company. They have said that they like it very much as it gives them an

impression of working for a fresh-thinking company." O

For a lbt o/who, what, where, please see page 171.
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Full-lengrth glass doors with linear handles
serue as a private, physical separation for
the executive offices (right) and conference
rooms (opposite), while maintaining an open,
visual connstion to the rest of the work-
space. A striped glass partition maintains
the linear theme, while a ball of light on the
floor lends modernity and elegance (above).
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detail oriented
A larrdmark building that exemplifies the linest irt
nrid-century l\4odernism prcvides the perfect i:ack-
cirop for a West Coast investmerrt company's New

Yr:rk City outpost, designed by Tobin+Parnes

When designing the New York office for Mazama Capital Management in the

icor.fc Seagram Building, Tobin+Parnes took to heart building architect Ludwig

Mies van der Rohe's infamous words: "God is in the detailsl'krsh Sherman,

project manager from the New York-based design firm, says, "\tbrking out the

details was the best part of the project. It's incredibly interesting and satistying

to select all the materials and see how they work together."

Tobin+Parnes painstakingly created er.ery design element of this 5,000-sq.-ft.

office to reflect N{azama's western mountain roots. "The Portland office had

been updated recently," explains Amanda Meyer, project manager at Maza-

ma, "and in New York we wanted an aesthetic of similar woods, finishes, and

warm colors." Mazama CEO Ron Sauer adds, "Our new space needed to be a

human environment, rather than a cold, dark, corporate space. The overall

design mimics the natural beauty found in Oregon, while creating a space

where employees and clients can relate and communicate."

Mazama very much favored a natural palette of wood, greens, and blues,

and Tobin+Parnes took the design in a direction that is slightty different
than Portland, but still feels like a familiar environment, says Carol Tbbin,

firm principal. "The client had strong ideas-they wanted rich materials

and textures, like wool carpets, and were very much into bringing in wood,

so we had that as a basis."

By Danine Alati
Photography by Vanni Archive, Ruggero Vanni

Tobin+Parnes enioyed experimenting with various materials, including the wood veneer wall-

covering that is intrcduced in @eption (above) and canied thrcughout the office. Since it was

the first time working with this delicate material, the designers ca€fully collaborated with the

craftsman who installed it. ln another innovative material us, designers seamlessly applied

32-in. by 32-in. textural plaster panels (opposite) to create an accent wall in the reception area.
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A crafty installalion of vertical, layered, acrylic panels (left) delineates the reception area Jrom the rest of the office, while
blurring the line between Mazama and its clients. The rich palette of texlural materials, warm woods, and natural colors
introduced in reception is carried through the workspaces (opposite top). An illuminated ceiling grid occupies 60 to 70

percent of the entire space above workstations, conference rooms (opposite bottom), and the CEO office (above). ln
addition to lending a sense of uniformity, lhe landmarked light-box ceiling coupled with floor-to-ceiling windows allows
Mazama's office to glow like a lantern from the street.
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Sherman says that Mazama wanted to suggest a feeling of financial stability
without being pretentious. "We didn't want it to look like tipical Wall Street,"
Tobin adds. The designers accomplished this upscale yet inviting aesthetic

rvith lush, rvarm furnishings and finishes. Ar accent wall in the reception area
is seamlessly clad in highly textural 32-in. by 32-in. plaster panels, crafted by
Modular Arts, while wood veneer covers the other reception walls. With no
receptionist, acrylic panel screens are layered to delineate the reception area

from the rest of the offrce, while maintaining a connection and blurring the
lines benveen Mazama and its clients. "There's no hierarchy here," Tobin says.

"There's no distinction benveen Mazama and the client. It feels like walking
into a corporate living room."

This office maintains a cohesive, high-end aesthetic beyond the reception
area-from workstations and the CEO's office to the kitchen and bathroom-
Tobin+Parnes carries the wood veneer wallcovering from reception through-
out the office. (Since it lvas the first time working with this delicate material,
they closely collaborated with the craftsman who installed it.) Floor to ceiling
windows allow natural light to penetrate all spaces. A large conference room
off of reception enjoys a full window wall, while an interior conference space

is conducive to video conlerencing.

The most noteworthy aspect of the interiors (originally designed by Philip
Johnson)-and the greatest challenge for Tobin+Parnes-is the light-box
ceiling of this landmark building. Fluorescent lamps behind 4-ft. by 4-ft.
acrvlic panels set in a stainless-steel grid forn-r the ceiling in 60 to 70 percent
of the office, leaving that portion untouchable bv the designers. The illumi-
nated ceiling, along *.ith the floor-to-ceiling rvindorvs, give all floors of the
building an analogous aesthetic from the outside. "The ceiling not only
lends a r.rniformity, but it also is very elegant and simple," Tobin says. The
designers added supplementarv incandescent and fluorescent lighting for
the purpose of enhancing the materials, and to allow the space to "glow like
a lantern, day or night," she notes.

The ceiling grid creates a great geometry to the space, while also somewhat
dictating the layout of the office. The CEO's office is set in the southwest
corner of the floor plate, perpendicular to the rvindows-rvhere he can
enjoy expansive Manhattan views from the 37th floor-and sliding glass

partitiolr doors can close off his office rvhen necessarv. Since the majority of
Mazama's workfbrce is based in Portland, the designers built this Nerv York
outpost to accontmodate business travelers when they are in the city, with
several con-rplete workstations and other worksurfaces at the wall opposite
the CEO's office outfitted with phones and touchdown space fbr laptops.

Overall, Tobin+Parnes took care to respect the historic building, a process

that was facilitated by the client's enthusiasm for design. "The Mazama team
saw the real value of being in a world-class, landmark building, and they
appreciate design and architecture and wanted us to use our creativity. We
worked out different scenarios, and I enjoyed exploring all the options,"
Tobin says, adding, "All the success in a project is in how the details work
together. I think we pulled it off here." El

For a list o/who, what, where, please see page 171

f1T Ciru us your feedback on this story at wwwcontractmagazine.com/contact.
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gone country
Two new floors in Countrv lr.lusic Televisian's

Nashville oi-lices, designed bit TVS lnteriors, have

employees srnging a happy turre

By Katie Weeks
Photography by Brian Gassel/TVS

Country music may be full of woeful lyrics, lrut the genre is having a

grar.rd ol' time today with box office successes like "Walk the Line" winning
awards, and artists such as Sara Evans collaborating with pop chart toppers

like Maroon 5 to blur the lines between musical realms. Prospering along-
side this popularity is Country Music Television (CMT)-so much so, in
fact, the country music giant recently expanded to two additiorral floors in
its Nashville, Tenn., offices.

When it came time to move on up, CMT turned to Atlanta-based TVS

Interiors. Although CMT occupies several other floors in the building, those

areas are a little bit country but much more rock'n'rol[, and the new floors
provided a clean palette to instill the essence of CMT. "The client developed

those spaces shortly after MTV Networks bought CMI and when they

clesigned the space, they did so in the personality of MTV as CMT hadn't
quite developed its brand of distinction at that time," explains Steven Clem,

AIA, ASID, principal at TVS Interiors in Atlanta. In contrast, TVS set about
designing a showcase that truly reflected CMT's roots and its future.

The resulting two floors are a subtle interpretation of CMT's personality,
filled with warm earth tones and woods that were directly influenced by
the company's on-air graphics. "CMT has some outstanding video graphics

that they use between spots and entertainment. Early on, we took our
inspiration from those images and used a color palette derived from those

graphics as a springboard," Clem says. A large zone off of the elevator,

which doubles as reception and an entertainment area where visiting artists
may be interviewed or may play a song or two, celebrates the brand in big
and small ways. Flat-screen TVs along the wall feature CMT programming
in an obvious showcase, but only music enthusiasts may notice the curved

wooden ribs that arch up from the perimeter and across the ceiling in a

pattern that reflects frets on a guitar.

The public area oI CMT'S two new floors (opposite) contains branding elements both big
and small, from the Jlat-screen TVs playing the channel's latest programs and videos to
the arching wooden ribs that cross the ceiling panels to represent lrets on a guitar
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The rich, warm color and materials palette, including an abundance ot wood, as seen on the exterior wall of a CMT radio

station booth (above and opposite top), was inspired by on-air graphics from CMT's programs. Previously private, walled-
off ofrices were moved to the core and outfitted with glass panels. To provide visual privacy, the glass was then covered
with popular lyrics or large-scale names of country music giants (opposite bottom).
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Private offices were moved from the perimeter of the building to the core

and were also outfitted with full-height glazed windows to further open

them up and help spread daylight to interior spaces. Light permeation had

been a challenge for previous tenants as the older shell has limited windows
arranged in a narrorv ribbon wrapping around the building.

Knowing that some employees were hesitant to move from their enclosed
offices to the more open glass-paneled spaces, TVS collaborated with
CIvIT's internal team to develop large-scale graphics that rvould help alle-
viate fears about a total loss of privacy. As a result, some spaces feature
lyrics from iconic country songs, while others are emblazoned with the
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Programmatically, collaboration was key. "On the other floors, the
organization rvas somewhat departmentalized. Here, there was a keen

desire to have cross-departmental pollination," says Margaret Gilchrist
Serrato, Ph.D., AIA, ASID, LEED AR associate principal at TVS lnteriors.
To accomplish this integration, the team devised three circulation zones.

Perimeter circulation elin-rinates dead ends at the end of workstation
rows, internal circulation lanes connect workspaces, and a circulation
zone at the core allows people to move around the building without
interrupting individual workspaces.
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names of country legends like Patsy Cline and Tammy Wynette. "The
names and text give people enough ofa sense ofenclosure to feel that
they have privacy yet there's also enough openness that people walking
around the office can easily see who is available," says Serrato.

"One of the biggest challenges was to get people to buy in to the change
in physical planning because there was a predisposition to having private
offices on the perimeter," Clem notes. But the time spent convincing
CMT leadership to change plans was worth it. In fact, the collaborative
environment has been well received beyond the 28,000-sq.-ft. expan-
sion-Serrato says feedback so far indicates that people are moving
between CMT's various floors at a higher rate than ever before. A

For a list of who, rvhat, where, plcase see page 171

Workstations mix departments together to encourage collaboration (left). Graphic treat-
ments such as glass panes featuring lyrics from popular country songs (above) provide

a sense of privacy.

www.contractmagazine.com

iv . -

q0me

:"$

mornin'and lovs
,iie5l wasn't bad so I

r someone to tak* ,' ,,,

i wedcing ring =- , '.: :

I stop this d- i.v-o
ck tie atta . (au: fi:gr'e.,
ese$ my blue$ al .::r '.., ;i be Oka-. ,t4 .*. rt i can t

' -.ru Shove it -- honF.,
U loYg rng no mo -

i'.,, L,.- , . I dn{., $ffe*Ch And
f l r.t -ir;i:I a., :l:'j|

,r

t l.. l!1

_-_.ff

va

v-i
ibg

,oflabe
'' JI.

%e<

aeray frotn rxr

ol re*r

r-F

u A ltrne i

I

fTT Air" us your feedback on this story at www.contractmagazine.com/contact.

*r' '-'

-
*----l

162



aat

a
t
i

a

a
i
t

t.'
ij

I
C
a

*
a
I
a*
t
a.

a
a
a
a
t
a.,

I
e
e
a
e
a

a

a

e
.t

,l
+

1a
1a
1r

EIVI BROIDER

C2C S

giefabri

o0

IIl-l-

ilver Certified by MBDC

cs.com/xorel -em broide rcarneservtce

tI

at
at
a
t
a
a

I
ri
a
I
a
a(

a
t
a
I

#
t
t
a
I
t
tI

t1
lg

lt a
a
o
t
a
a
I
t

at
t
a
1
a
e

a
t
I
a
a
t
*t

*
a
t
a

I

a
a
I
t
a(
I
I

*,
tt

c
a
a
*
t
t

T
t
a
t
t
a

T:
{t
r1
tt
i}1
tatrlq
(

a
i

t(
a

a
*
tt
*
a
t

U!r
C1
trll
l1
t

t
{*
t
t

t

t
I
t

:
*
a
e
t

a
a
It,
I
I
a

f
t
ll

I

t
*t
t
*
a

a
t
t
t

*t
*,

t
a

t

3i'i.

a
I
*
C

*

a
a

a
a
1
a
at

I
a
{
a

a
C
a
I
a
C

a
t
a
*

t
at
a
,
i

at
a
t
I

,
at
a

t
I,

t

+
t
a

It
a
t
t
t

J*

i?

3 at I
a\t

I
I

t

* at t
ta

i
It

$
I
a
a
d

a,

a
I

l
a

1}

t
L.
{9

t
I
t
I
a

ta
,l

&
,
:

ir
fr

l1
!r

*
t
r.,t

a
{ 1

a

I ai



designers rate

wallcoveri ngs

Amanda Kaleps

Associate llDA

Senior Prolect Manager

Wolcott Architecture +

lnteriors

Culver City, Calif.

Vanessa DeLeon

Owner
Vanessa DeLeon

Associates

Ridgewood, N.J.

Maharam

Tek-Wall, Scatter,

Circle No. 246

Knoll Textiles

Screenplay'" Series, Subtitle

www.knoll.com

Designed by Suzanne Tick, this GREENGUARD-

certified, durable, polyester wallcovering has a

subtle vertical stripe and contemporary, clean

color options. In addition to standard surface

application, Screenplay also works well on adja-

cent upholstered lvalls as it provides good

acoustical ratings.

Maharam

Tek-Wall'" Scatter

www.maharam.com

An easy-to-clean, environmentally friendly, high-
performance wallcovering, Tek-Wall is a workhorse

that shows off an understated neutral color line,

making it perfect for corporate applications.

KnollTextiles

Grammar Collection, Merge

wwwknoll.com
This wallcovering, designed by Abbott Miller, has

a 100-percent vinyl face with cotton backing. The

playful condensed letter pattern shirnmering atop

this durable vinyl face is perfect for a high-impact
graphic in high-traffic areas.

KnollTextiles, Grammar Collection, Merge.

Circle No. 247

www.contractmagazine.com

KnollTextiles,

Screenplay Series, Subtitle.
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Contract asks two designers to name and expiain their preferred products

Amanda Kaleps
Wolcott Architecture + lnteriors

Circle No. 245
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Vanessa DeLeor-r

Vanessa DeLeon z\ssoc aies

Seabrook Contract
Carey Lind Collection

www.seabrookwallpaper.com

Since 1910, Seabrook Contract has constantly

evolved to provide the latest innovations. Its vast

range of contract rvallcorerings makes it easy to
find the perf'ect one to match your design. The

new patterns from the latest Carey Lind Collection

bring a very natural element, making a timeless

statement in any space.

Anya Larkin
Concertina

www.anyalarkin.com

Anya Larkin creates unique, yet timeless wallcover-

ings to enhance any room from traditional to tran-

sitional spaces. The range of textures and patterns

offer a distinctive elegance that cannot be beat. The

detail in the pleated Concertina pattern is impec-

cable, and it will become a conversational element

in any room.

Phillip feffries
Wall Candy, Rock Candy and Sugar Cane

www.phillipj effries.com

Phillip feffries manufactures and in.rports beautifi-rl

handcrafted wallcoverings, keeping up r,vith design

trends, so you can always find something to fit vor.rr

d6cor. More than 800 of its natural rvallcoverings are

comnrercial rated. The Rock Candy and Sugar Cane

patterns of the Wall Candy collection lend a tasteful

accent with a nice textured look that is not overpow-

ering. There are many different colors to choose

from that can dress up or dress down your space.

Si-lver leafing is very hot right norv. Not onlv are these

wallcoverings beautifi-rl, but they are easier to main-
tain and install than an actual silver leaf wall.

For weekly product introductions,
visit www.contractmagazine.com.

('

Anya Larkin, Conceftina.

Circle No. 249

Phillip Jeffries, Wall Candy, Rock Candy (above left) and

Sugar Cane (above right).

Circle No.250

Seabrook Contract,
Carey Lind Collection.
Circle No. 248
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perfect pitch
A look at selection process presentatiorrs frorn the clierrt perspective

By Katie Weeks

What does it take to win a project? When it comes to

client presentations, chances are strong that you'll

need more than awe-inspiring design to seal the

deal. So what do clients really look for in successful

project pitches? Before you load up your next

PowerPoint program or put together that set of
presentation boards, consider the following tips:

n 8e pre;rareri.

Address the basics: Be on time, make sure your
technology functions properly, and dress appro-

priately for the client's corporate culture. "lf
you're coming to win, bring your A game," says

Yetta Banks, vice president of design and con-

struction for MTV Networks/Viacom. "Some

people come to MTV Networks thinking of us as

a comfortable, relaxed environment, and they

aren't necessarily prepared. But like most compa-

nies, we want to be wowed."

. irrcory;ci'ate Sroirp Partrr,'ipat rorr

Having a firm principal or senior person at the pres-

entation is often essential, if only to signal to the

client that the firm is committed to the project-but
that person should not be the only speaker. "lt's

important that we hear from everybody because

those are the people we're going to see on a daily

basis. We need that connection and have to see how

the team works together," Banks notes, and other

clients agree. "The lead speaker should be whoever is

going to lead the project," says Jennifer Fabrick, AIA,
university architect at Emory University in Atlanta.

"I look at teams to see whether it's a one man show

or if there is some effort to allow team members to

express themselves individually...We also prefer it if
there! been some pre-pianned choreography so that

people know when to speak and feel comfortable

backing each other up."

In addition to explaining each team r-nember's role

on the project, taking it one step further is benefi-

cial.'A name tag really helps because it's hard for us

to keep track of who's doing what on the project

during the presentation," Fabrick adds. "We always

reserve 15 to 20 minlltes for questions, and we

want to know to whom we should address a specif-

ic question and rvhy." Consider giving clients a one-

page round up of team members including two or

three sentences on each participant's specific role

on the project. "Sometimes people give us what we

call 'the place mat,'which explains project schedul-

ing and how whiz-bang the firm is, but not the

basics," says Fabrick. "Who is the head person? It's

not all design, design, design. It's also people."

Group participation also should extend to the

audience. "Make sure that everyone is on board.

My philosophy is one person can kiil it so you want

to neutralize anyone who might be sitting there

with his arms folded," says Kaye Gosline, creative

director at Milliken, who has been on both sides of
the presentation table numerous times. "Watch for
body language, and try to figure out who is going

to be the naysayer. Maybe it's the financial guy who

is afraid things are going to cost too much money.

Try to address that person from his standpoint and

alleviate concerns."

" Vtstinli.:t:

One way to win over skeptics is to help them to
visualize your solution through digital flybys or

rvalk-throughs. "We're a creative company, but I
find that our end users may not understand the

3-D perspective, so it's important to walk them

through it. Technology can present it to them

instantaneously," notes Banks. Remember, however,

to take it slow. "Everyone tries to impress us with

technology, but sometimes the person running the

computer just flies through things and you don't

have time to stop and look at what you want to see,"

Fabrick says. "It ought to be interactive so that

whomever is presenting stops to ask questions. Ask

if we can visualize it. Does it make sense? Give us a

chance to absorb it."

" K('ul.i ii r;ii::;:iL'

Don't unnecessarily complicate matters. Eliminate

industryjargon from your vocabulary. (Fabrick and

her team dub it "archibabble.") "Just for simplicity's

sake, the more straightforward you are ar-rd the less

jargon you use, the better off you're going to be,"

says Gosline. "You do want to have a certain

amount of romance to what yodre selling, but

enthusiasm and straight talk are the keys to winning
the project, even beyond the flash oftechnology."

o 3'..'il :..i:lL ti :,.,:,li

Last but not least, sell your work and experience.

Underneath it all, "first and foremost I look at the

quality of their work and their understanding of
the project and its unique problems," says Fabrick.

No n.ratter how slick a presentation is, the biggest

deciding factor is often something uncontrollable:

chemistry. "In the end, you want to do business

with people who share your passion and have a

vision that matches what you want to achieve,"

Gosline says. "The in-rportant thing about chem-

istry is that it is indefinable. You're dealing with
corporate cultures, team cultures, and individu-
als. In the end, it's all about selling skills l01." And

when in doubt, cracking a smile can't hurt, either.

Says Fabrick, "We all appreciate a little humor." O

tbo contract may 2O0B www. contractmagazine.com
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process

problem seeki ng
Prolect programming that includes an extensive
visioning process delivers successful results

by Don Crichton

Whenever a client approaches HOK with ideas for a project, our first task is to
acquire an understanding of rvhat the client request really means in terms of
its business, culture, work processes, and brand. We all know programming is

an important first step, but too often designers juntp into the process before
truly understanding the project objectives. At HOK Workplace Solutions,
rve've developed an interactive visioning process to help us understand the
client's business, in order to create spaces that fully support and enhance their
operations while acting as a 3-D calling card of their brand.

HOK rvrote a book on architectural programming in 1961, rvhich was the
impetus to this visioning process: Problem Seeking (now in its fourth edition)
offers innovative ar-ralltic and benchmarking practices that accelerate the
design process and demystif| it for clients. Problem Seekingo is a proprietary
tool that has been developed and applied worldrvide by the HOK Advance
Strategies' team, empowering HOK's clients to make smarter business deci-
sions for their people and spaces.

The programming process at HOK follows the original set of fundamental
principles laid down in the problem-seeking methodology: establish the goals,
state the problem, collect and analyze facts, determine needs, and test concepts.
The result is a thorough discoverv phase that enables the design team to get to
the heart of a client's real business drivers, image, culture issues, functional
imperatives, and appetite for change.

This depth of understanding can be achieved in r.arious levels of interaction
with the organization, depending on a client's desire for engagement. For the
"deep dive," we deploy three tools: visioning; an online survey, called the
"Nature of Work;" and an on-site observation tool, called a "Day in the Life."
Thken together, this methodologv correlates "what the visionaries want, what
their people say they need, and what we see."

HOK's use of visioning for the new 45,000-sq.-ft. Canadian headquarters of
MediaCom, a global media investment nlanagement companv in Toronto, is a

case study in the benefits of this process. The client team already had an idea of
the image they hoped to convey. They wanted an urban-chic office with the
charrn of a brick and beam loft as a new home for cool advertising and business
types. But we wanted to ensure we understood their business drivers, as well.

We started the visioning process by bringing together a broad cross-section of the
organization, not just senior management. Diversity in the client group results in
a deeper level of engagement and supports change managen-rent objectives and
effective communication. The process also promotes consensus among partici-

HOK used its Problem Seeking tool lo help design Mediacom's 45,000-sq.-ft. urban-chic
headquarters in Toronto. Collaborative spaces, like a bistro area (above), express a warm,
convivial feel. (Photo by Richard Johnson, lnterior lmages.)

pants and clarifies the client's vision in a short time fiame. We met for a half-day
session on-site with members of the client's staff. Utilizing our visioning tool kit,
rve elicited diverse vienpoints, explored key issues, and sketched out ideas. By the
end ofthe session, we were able to arrive at a good understanding ofthe client's
workplace culture, functional requirements, and business objectives.

After 10 years of rvorking with this process at HOK, and more than 20 years in
the profession, I've learned that successful buildings and interiors are the result of
early strategic planning and sound functionality. Producing solutions that work
means taking time to listen to what clients need, evaluating what they tell us, and
then designing with those needs in mind. In the end, our clients are rewarded
with richer design solutions that meet their needs now and well into the future.

Incidentally, the MediaCom team loves their new space. Itt definitely young, hip,
and creative, with a distinctive corporate image. HOK coutdn't have done it with-
out a tried-and-true visioning process. G

Don Crichton, ARIDO, lDC, NCIDQ, is vice prcsident, Wortplace Solutions for HOK,s

Canadian operations in Toronto, Ottawa, Calgary Edmonton and Vancouver.

f1T Ciuu us your feedback on this story at www.contractmagazine.com/contact.
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There\ another bonus to applying this comprehensive methodology. In work-
places er,,ery.rvhere, patterns of work are shifting. Not only is flexibility important
to clients, but collaboration is becoming a business tool of choice for reaching
perfbrmance and productivit,v targets. Our clients are keenly interested in our
experience with designing collaborative workplaces that encourage creativity and
innovation. Those same layouts simultaneously enhance our ability to design
environmentally sustainable interiors.
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Holger Hampf
BMW Group DesignworksUSA,
Director of Product Design

What do you consider to be your greatest
professional achievement?

So far it has been the abiliry to deliver design on a day-to-day basis as an output

fiom collaboration. I'm happy to see dissolving structures of ownership, where

design is created by a group and not by an individual. Most recently, my greatest

professional achievement in terms of a proiect is the successful renovatior-r of the

product design studio at BMW Group DesignworksUSA. It is very rewarding to

see each day the impact of connecting an environment to work culture and staff.

What are the biggest challenges facing designers today?

The biggest challenge is to not approach a project with the goal of creating "a

thing," but rather to take context into consideration and think in a holistic

way. Designers also need to re-learn "minimalist" design. The design prernisc'

"less is more" is more valid todav than ever before.

What advice would you give to design students or
those just starting out in the field?

I would tell designers just starting out to consider global design opportunities.

Rather than taking a job in the same city where they studied, I would encourage

them to investigate opportunities in other areas. If you are from a European

school, give yourself global experience by bokir.rg at opportunities abroad. Also,

I would always encourage design students to create a "rvhat if" scenario and look

far before compron-rising their creative process with constraints and Iirnitations.

What do you find to be the most exhilarating interior
space you have ever been in?

Of course, for me it's our new product design studio. Every time, I am in the

space, I'm reminded of a well-planned cityscape. If I were to look at all of the

spaces I've ever visited, then the most exhilarating interior space rvorild probably

be the Mies van der Rohe Pavilion in Barcelona.

What do you consider to be the worst invention of the
last 100 years?

I rvould say the lvorst invention is everything that creates unnecessarv t.toise

What would you consider to be your most exciting
recent discovery?

It is not really a reccnt discovery, but more a discovery process. It is cliscovcrirrg

more and more erbout the place rvhere I want to live and be able to combine

personal life with professional life in harmony and balance. I'm not telling you

rvhere that is. Otherwise you will want to move there too...

ffi

How do you foresee the future of design changing?

What is the most fulfilling part of your job?

How would you define success?

It's being able to mentor a wide variefy of creative people in different disciplines.

Even our administrative staff is empowered to think creatively. Working with
younger, less-experienced designers and students is satisfring to a grr'at extcnt-
this specific interaction is always refreshing and also challengi ng in a positive way.

I see the future of design as a discipline changing to play a much more of an

important role generally. If designers can eliminate boundaries that typicatty

are associated with a product development process and think about

everything contextual-for example environment, communication, society.

economics-then they will be the key to visualizing and telling new stories

in the most convincing way.

To read additional Perspectives responses from Holger Hampf, please vrsit

www.contractmagazine.com. And give us your feedback on this story at

www.contractmagazine.com/contact.

Success to rne is defined through the process and not so much the result. The

most satisfring moment is a sl.nergistic relationship rvith the design team, client,

partners, and all involved. That is the start for success.
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Form and Function should be one,
joined in a spiritual union.

Frank Lloyd Wright

circle No. 79 on reader service card or visit contractMagazine.com/reader service
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credits

Prolect: Fllmccre (p. .114)

who Client: Filmcore San Francisco/Ascent Med,ia. Architect, interior designer: Melander
Architects (San Franciscoi 415.981.7087; w.melanderarchitects.com). Mechanical/electricnl

engineer: Randall Lamb. General contractor: Principal Builders. Lighting deslgner: H.E. Banks +
Associates. Acoasririnn; Charles Salter Associates. Furniture dealer: CRI- Photographer: Matthew
Millman (San Francisco; 415.577.3200; w.matthewmillman.com).
\chat PainriBenianinMoore.Laminate:Fornica.Drywall:USG.Iloorirrgsealedconcrete(uisting).
Carpet/carpet tile:FtOR. Gilirg erpord & tectum pmels. ligiting Corelite, Axis Lighting, Santa &
Cole, Peerless, H.E. Williams, Illuminating Erperiences, RSA Lighting, Global Lighting, Shaper

Lighting, Prudential Lighting. Door5 window Jiamel wall systenrs, glrs; C-Living. Door hardware:

kh)age. Window treatnents: Hmter Douglas. Workstations: OHIO Design. Workstation seating

fles; Hemm Miller. Lounge seating Bonaldo, Herman Miller, Vitra. Uphoktery: Bonaldo. Conference

table: OHIO Desrgn. Cabinetma&irg Tamalpais Commercial Cabinetry Access flooring: Partition
Speciilties. Plumbingf*rures: Hmsgrohe.

where Incation: San Frmcisco, CA. Tbtal flaor area: 8,847 sq. ft. No. o.f _floors: l. Tbtal staff size: 24.

Cost/sq. ft.:$131.

Prolect: BMWlDesignivorksuSA (p. 120)

wtto Client: BMWDesignworksUSA. Architect Daly Genik Architects (Santa Monica, CA;

310.656.3180; ,w.dalygenik.com). Structural engineer:Thornlon Tomasetti Grorp. Mechanicol/
electrical engineer: MDC Engineers. Gensal contractor: Staples Construction. Furniture dealer:

Western Office, Photographer: Tim Griffith (San Francisco; 415.640.1419; w.timgrifiith.conr),
Terranc Willims (tos Algeles; 310.845.9406; w.mndrstudio.com).
t*hal Carpet/carpet tile:Bl';[.^Y,,llDesrgnworksUSA designed for Lees Carpet. lrgfirirg Prudential T5.

Doors: storefront alumnw. Exterior of conference pods:kctum. -Farnishings: Vitra.
,:here locarion; Newbury Park, CA. Total floor area: 1,400 sq. ft. No. of Jloors: l- Total staJJ size: 130.

P.olect: Vans Headquarterr (p. 126)

rvho Client: Ynq Inc. (a VF Outdoor Company). Architea, interior designer:: POLTACK

Architecture (Sm Francisco; 415.788.4400; m.pollackarch.com); David Gallulo, principal;

Nathaniel Halnes, designer. Structural engineer: KPFF. Mechanical/electrical/ phnnhing engineer:

Pacoe Dirpes & Associates. General contractor: Caliber Construction. Furniture dealer: Corporate

Express Bminess lnteriors. Photograpfter: Benny Chan, Fotowork (Los Angeles; 323.730.0100;

tw.fotoworks.cc).

v./tr;t1 P4inr: Dunn Edwards. Laninate: Nevamar. Floorirrg; ArmstrongYCT. Carpet/carptt tile,

carpet backing: InterfaceFLOR Commercial. Ceilirg: Armstrong Acoustic Ceiling. Ligfiting
Liglrtolier, Artenride, Flos, Finelite, Lithonia, Intense. Door hardware: Schlage,Best. Plastic panels:

Polygal. Railings/srcirs: Merit Steel. Workstations, workstqtion seating, other seatirg: Allsteel.

Lounge seating Harter. Cafeteria, dining, training taDles; Allseating. Other tables: Ahrend. Files,

sfielrrng: Hamilton Sorter. Architectural woodworkingDay Star Industries. Wall plastic speciabies:

WL Concepts. HVAC; Traini Leibert. Securit: Honqryell. Plumbing fxtures: American Standard,

Elkay, Iust Mfg., Symmons, Floorstone.

\\h*te Location: Ctpress, CA. Total Jloor area: 100,000 sq. ft. No. of foors: I + small open meza-
nine. Cost/sq. ft.: $40.

Prolect: Whitt,nanl-{art Interactive (p. IJ2)
who Clienr: WhittmanHart. ArchitecT, interior desigrcr: Torchia Associates (Chiagq'312.664.2246;

m.torchia.conr). Mechanical/elearical mgineu: Advance Consulting Group Intemational. Genral
cofitractor: Synchronous CT. Furniture dealr Evolution lnteriors. Photographer: |amie Padgett,

Padgett and Company (Chiago; 773.508.5846; m.padgettandco.com).
vrha\ Wallcoverings: Wolf-Gordon. Paint: Bejamin Moote. Laninate: Abet Laminati, Lamin-Art.
F/oorirg: Stone Source- Carpet/carpet tile: Lees. Ceiling USG. Lighting Lightolier, Axis.

Doors; Brown Elm - fuft Cut. GIr-s; Trainor Glas Co. Woiatations:Kmbd),. Workstation seating Sit

On It. lornge seating, other tables; Bernhardt. Cafeteria, dining auditorium seatingj Kimball,
Davis, Knoll. Other seating conference table:Neirkamper. L/pfiolstery: Kloll, Lua, HBF, Maharam,

Sina Pearson. ConJbrence chairs: Davis Lucid with Webb Back. Files: Kimball.
\l;i\ere Location: Chicago. Total floor area:27,638 sq. ft. Totdl naft size: 133. Costhq. f.: $70.

Pro;*ct: Beiller Real Estate Corporation (p. .i38)

'wha Client: Beitler Real Estate Corporation. Intcrior arthitet; Powell/Kleinschmidt (Chicago;

312.642.6450: pk.chinetworks.com); Robert Kleinschmidt, William Arnold, Iohn Padrnore.

General contractori Bear Construction- Furnintre dealer; Business Office Systems. Plrotogrcpher:

Scott Shigley (Chicago, 77 3.539.2940: w.shigleyphoto.com).
vr'hat Painr: Benjamin Moore. Flooring: General Polymers Epoxy- Carpet: Dtrkan. Carpet fiber:
Nylon. Wall murals: Hedrich Blessing photographs through the Chicago History Museum; creat-

ed by National Graphx & Imaging. Ligftrirg: Lightolier, MP Lighting, Fabbian USA Corp., Mark
Lighting BiFocal 6. G/a.ss; PPG Starphire glass, Imaging Science. Bar prll: CHMI.
\lorkstat ions/ seatittg lounge seating, conference table, files: Haworth.
wIle{e Location: Chicago. Tbtal Jloor area: 6,300 sq. ft. Total staff sizc: 17 -

Eolution
height odjusis to supporl
kindergorten to odull leorners!

moves quickly {on costers) to
support teocher directed leorning
styles configurotionsl

potenled design permils
viriuolly ony shqpe or size desk
or loble topl

seven reconfiguroble
components ollow quick
responses to chonging
clossroom needsl
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Prole*i: Pascnit Grr..u= iit-.aCqLrar-lcrrs (p. 14.1)

\.nho Cliort; Pasona Group Inc. lnterior designer: Kono Designs (Somerset, England;
011.79.088.876.178; M.kono-design.co.uk); Yoshini Kono. H\/AC contrnctor: Sanki Corp.
Plnnbing contructor: Nishihara Engineering Company. Kitdrcil contract(rr; Fujimak Corp.
Electrical mginctr: Toki Electric Contruction. Geileral controctor Tikenaka Corporation. futerior
coiltractor: Nomura Co. Ltd, Ryoko Co. Ligltting const lrd,,r; Natsulo Yamilhita, Ichi Lw. Sounrj
engireer; Prnasonic Systcm Solutions ]apan Co- Photographer: Nacasa & Partners [nc. (Tokyo;
01 1 -81.3.57 )2. /-7 57; rn*v.nacavr.co.jp)

,,;ial \\tallcoverirgs: Sangetsu, Chilewich- htirtt, cciling. Dai Nippon Torky. lcnrirrarc Aio Kogyo
Company. f)ry,utr/l Yoshino Gvpsum. F/oorirrg Nomura, Mizushirna Corp. Carper rile: lr,litsubishi
Burlington Tile Carpet. Carpet: Chilewich. l(lrrilg; Matsushita Electric Industri;rl, Maxray, Endo-
Lighting, Erco, Daia Keiko, Yamagira Corp., Flos. Doors; Boonedam. Door lrardrydrei custom. G/a-ss:

Nippon Sheet Glass. C-dlri,,etrl, tnbles, worktttiotisr custont; manufactured by Nomura.
lly'orkstatiorr sectirrg Vitra. Ca1tteria/dinfug/auditoriwn sedri,rg: ADAL, Wise-u,ise, B&B Italia.
Odrcr seatirrg; custom by Nontura, Cassina, B&B Italia. Files: Okamura. Planter-s, ccces,sories; FUGA.
Sr.glage: custom bv Nomura.
vr'f'rc.= Lo.Trrior,;To\o,)apan.Totaljloornrca:3,100sq.nr.No.o.fJloors:l.Totalstaffsize:150.

tsroleet: Gla:iial F=.toill]g (p. 150)
r.r,h o C/icrr; Global Factoring Ltd. Arrhitect, itrterirtr tlesigner, lighting desiprcr Axdrod Design; Irit
Arelrod. Mecianical etryineer: Noam Harari Eng. Electricttl erryinter:LtbatzkiEng. Furninrc deal-
r: lbknion. Pftotrryrcpficr; Amit Geron (lsrael).

rvhat Pairrt:Nirlat(Israel)-Flooritg;concreteorcrlay.Ceililg;Ecophon.Lrgfirirrg:customdesignby
Axelrod Design, nranufirctured by Nisko. /)oor5: custom glass doors. Door lnrdware: Dorma.
lyiulo*, treotnrcnts: Oragon (lsrael). llorkstations, ctntfcrurce ttlie, architectural woodworking,
Cabinetnnking Finish (lsrael). Workstatiotr/other -secrlrgr Sitland lltalyJ.Lounge,scdtirgj Magis
(Italy). Sigrrrge: Doron Atelier, Drarvn Signs.

whet+ Locotioil: Herzliya, Israel. Tbtal llnor trrea: 2,500 sq. ft. Mr. of Jloors:1. Total stttfi sire: 10-15.

Pro] ect: f\,/iaz a nr 
= 

C itil ::;i Nl :tactei :: a rrt (p. 1 -54)
,.Jllo C/r.1rri illazama Capital N{anagcment. Arcltitect, iterior r/e-srgncr Tobin + parnes Design
Enterprises (Nerv Vrrk, N\'; 212.462.4200; r*w.tobinpames.com); tLobert Mark Parnes, AlA, archi-
tect; Carol 1bbin, principal in charge; Iosh Sherman, prcject manager; Dorothv Dejkanovic, Chelsea
Watlington, Gerard Orozco, design team. Mechnuical/electrictrl/plunbing engirccr, sprinkler:
Atkinson, Koren, Fr'inberg. GLlrcral contrnct(rr: Corporate lnteriors Contracting. Lightiry designer:
Design Orre Corporation. Furninu'e r/eale. Georgc Alsis, Dennis Millel photographer; Vanni
Archire, Ruggero \hnni (NervYork, N)'; 212.226.1207; rrwv.ranniarc.com).
vthat Wallcoyerings; \Volf:Gortlon, Maharam, Weitzner Plaster panel ryall; Modular Arts. lry'ood
vetrcer woll: Sanitas. Decoratirr trill _finish: Vitrur.. Pai,t: Benjamin Moore. Iartirrcte: Abet
Larrinati, Lamin-Art, NeYamar, Wilsonart. Acrl,lic punel -srreens: iFomt. F/oorirrg pianeto lrgnom
Arrtico International. Cirrper: Adas, \\bolshire. Aren rrrg: Tufenkian. Ceilirg: Rehrrbished Landmark
Acrylic Ceiling Panels & Grid. l(firirgArtemide, Boyd Lighting, USA Illumination, Bartco Lighting,
Henrcra, Linear Lighting, \Vatemork, Celestial Lighting, Specialw Ligfiting Industries- Door lnni-
rvarc; FSB, cR I:urence. G/rr,s; Ilendhcim. sliding tloor/wnll ryste,rr steelcase. window treatnrcnts:
Lristing landmark blinds replaced to match existing. workrcrions: Teknion. workstatittn seiling
Herman Miller (:oilJ'ercilcc seatittg: Davis. lolnge -<arting; Bright, HBF. Cafeteria, diniry, autlito-
rium seating: Knoll. Orier -sddtingj Antoine Proulx. Uplrolsrerl,: Maharam, llernhardt lbxtiles,
Pollack, Designtex, Teswle. Con.lerenct ttbleftohy. Cafeteria, dining, training tttDle-s; f{66n, p3s
Banr Designs. otlrcr tttbles: Hollv Hunt, Bernhardt, Antoine Proulx. Files: Telcrion. sheh'ing, archi-
tecturttl y'oodv,orking; Bauerschmidt & Sons. P,lalter-s, accessories: Starbright Floral Design.
Signage: Standard Seagram Building Signage. Plunrbirry /itrare-s: Duravit, Dornbracht, Kotrler,
Geberit, BIanco.

w:rerrr lomrior; NervYrrk, NY. Total.lloor area: 5,000 sq. ft. Na oJ'.floors: t. Total staff size: 13.

P.c,eC:: LlCriltr.y -i{Lrs:t Tc.le';i:rioil (P 158)

'"vi.;o c/ient; courrtrv l\'[usic Television/iurV Netrvork . Intarior dtsignr:T\/s Interiors (AtlaDta;
404.888.6600; ww.tvsinteriors.com). constructiort nanager: CD Management Group. Straclrral
eirgineer; KSl/Structurill Engineers. Mechouical urgineer: Lee companr.. Electrictl ergineer:
volunteer Elecrric. Geteral coiltract(rr: Brasfield & Gorrie. Lighting rie-sigrer: euentin Thomas
Associates. Acoustician: cerami Ass.ciates. Furniture r/ealer: Facility planners. photogropher:
Brian Gasscl/TVS-
,s;hat l{allcoveritrgs; Wolt-Gordon, Uhlltalker. Tinbertiles: Kennebec \\bod. pairrr: Benjamin
Moore , ICI. Base: .fohnsonite, VIP. lalrinate; Abet l_aminati, Formica, WilsonArt. Dry wcl/; USG
Building Products. Flooring: specialtv Coatings, General polvmers. carpet/carpet tile: Interface.
Carpet .filter: Aquatil Struttura. Carpet backing Interface GlasBac. Crilifl& Armstrong, USG
Building Products. Lighting Alkco, Barco, Bruck, Celestial, Flos, Garnmalux, Lithonia, Louis
Poulsen, Lucifer, Prescolite, Puck, specialty, Zumtobel. Doors; Industrial Acoustics company,
CECO, Algoma. Door lundtyLtre: Hager Companies. Glnss; Southern Glass Companv. W.irrrlow

franrcs/wall -s/sterrsj Industrial Acoustics company, Southern Glass Slstems. worktqtions:
Teknion. Workstatidr -ssalilgj I(,r.11. Lounge setttittg:Brayton, Teknion, Keilhauer. C$eteria, din-
ing, atditorium scrltiri.gr Brarton, Herman Nliller Uphoktery: Luna, Crrnegie, Brayton, Unika
Yaev. ConJ'erence toble:Yecta. Cqfeteria, diniilg, traiiling tables:rzz.v. other tablrs: Brent comber,
Sanus. Filc-s: Teknion. Arcfiitcctural woodworkingr woodbyrne cabinetry. cabinetnnking:
Cumberland Architectural Millwork . Plumbing fxtures: Kohler, Elkay.
where loccrion;Nashville,TN. TotalJloorarea:28,000sq.ft.Na ol'.floors:l.TotolstalJ'size:120.
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For more than a decade, we've been your source for the finest, most
innovative children's furnishings in the world. We specialize in creating
unique children's areas in a variety of settings. Areas that provide fun,
f unction, and can stand up to commercial use

Gressco Ltd.
328 Moravian Valley Road
Waunakee, Wl 53597-0339
t. 800 345.3480
www.greSSco.com
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protective armrests. Chrome frame

is stackable, and back and seat
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the eyes have it
and what are they saying?

"it's the yavavooml oahhhh! pow! oohhhh! rrroarh|
seatlng that really appeals to oll the sense-abilities.

available in 6 visual vivacious colors

always thinking outside the box

seating
rananru.eu rotechseati ng.com

e.mail: customerservice@raynorgroup.com

1.800.637.0005
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After strong growth in recent years, the corporate nrarket is flattening out

By Katie Weeks

Despite economic ups and downs and year-end

slowdowns across a number of markets, 2007

turned out to be a relatively good year for corpo-

rate design and construction, with office space

remaining in high demand across the globe. In

fact, despite the ever-darkening picture in the U.S.

housing market, spending on non-residential

construction increased by nearly 20 percent over

the year. The future, however, is not so bright.

Grubb & Ellis predicts a 40 to 50 percent proba-

bility of a recession starting in 2008, and while it's

arguable as to whether it already has begun, the

national economic slowdown is having a definite

impact on all design market sectors. The

Architecture Billings Index (ABI), a leading eco-

nomic indicator of construction activity that is
produced by the AIA Economics Market Research

Group, fell to 39.7 in March 2008, its lowest level

since October 2001. (Any score above 50 indicates

an increase in billings.) The ABI dates back to

1995, so the 1991-1992 recession is not included

in its records, but the I l-point fall that occurred

during the first quarter of 2008 does not bode

well. "Aside from historically low project demand,

all regions are showing very poor business condi-

tions. This is not likely to reverse itself anJtime

soon," AlA chief economist Kermit Baker, Ph.D.,

Hon. AIA, comments on the findings.

Job growth, a driver of commercial office con-

struction, clearly is slowing. According to the

AIA's Consensus Construction Forecast, iess than

40 percent of the payroll positions added in 2007

were done so during the second half of the year.

And in 2008, Grubb & Ellis predicts payroll

growth to average less than 100,000 a month,

which would in turn absorb 36 million sq. ft. of
space, nearly hatf of that absorbed in 2007 .

Those firms looking for foreign ir-tvestments in

the United States to level out the playing field

should proceed with caution. "The extraordinary

cocktail of economic and fiscal forces, which have

made real estate the investment medium of choice

around much of the world this decade, has been

watered down by a global crisis of confidence in

the credit market," report Grubb & Ellis. The

AI.{s Consensus Forecast Panel not only projects

a meek 1.7 percent growth for office construction

activity in 2008, but it also does not expect

improvement in 2009. In fact, the panel is predict-

ing office construction to decrease by 3.7 percent

next year.

Those frustrated by rising construction and mate-

rial costs should take heart as the econornic down-

Retail/Other Commercial

Retail/Other Commercial

Retail/Other Commercial

Office

Total
Commercial Total

Nonresidential Total

.2007 estimated figures in billions

.2007 $ 2008 % change 2009 % change Source

turn is predicted to be mild. In the meantime,

markets expected to hold up against the weak

economy are Seattle, Los Angeles County and the

Bay Area in California, the Mountain region

including Denver and Salt Lake City, Texas, the

Carolinas, the District of Columbia, Manhattan,

and Boston. In addition, Phoenix and Las Vegas,

South Florida, Atlanta, and Chicago may see

growth even as their residential areas struggle. And

overseas, market growth looks stronger, with large

increases in the construction pipeline from 2007

continuing over into 2008 in Dubai, Abu Dhabi,

Bucharest, Kiev, and Vilnius. G
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wvrw,contractmagari ne.com/contact.
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