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United States Green Building Council,

Headquarters, Washington, DC

TechZone™ Geiling System with Optima® Tegular panels
Envision Design, Washington, DC
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uncluttered and
uncompromised

TechZone™ Ceiling Systems let you get rid of unwanted
clutter by organizing lighting fixtures, diffusers and
sprinklers in linear technical zones. The result is a highly
efficient, clean and uncluttered ceiling that uses standard
Armstrong ceiling panels and grid to create a dramatic

custom look. Don’t let clutter compromise your design.

armstrong.com/techzone 1-877-ARMSTRONG
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Concourse.
Woven. Wool Blend.

19 colors.

Absorbs sound
and reduces building

operating costs.

Flame retardant pre-coat back.

ESELROTEX

Uncommon solutions
for walls and vertical surfaces

800.523.0731 | eurotex@comcastnet | www.eurotexinc.com
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A Design Classic.

Artemide’s iconic Tolomeo task light—a symbol of fine Italia
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Classic, comfortable, elegant... and goes with everything.
the new executive chair by Keilhauer.

“° KEILHAUER 1800 724 5665 www.keilhauer.com



SURFACE FINISHES

Armourcoat Surface Finishes Inc.
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D 1 Skyline Design

Environments Matter®

.

USGBC Headquarters, Washington D.C.
features etched glass by Skyline Design.
Kendall Wilson, principal of Envision Design
says “We look at glass as a classic durable
material that maximizes light and is easily
recyclable.” He chose Chainlink® by Suzanne
Tick for this LEED Platinum-certified interior.

KENDALL WILSON FAIA, FIIDA, LEED AP

Skyline Design
Architectural Art Glass
www.skydesign.com
T: 888.278.4660

MADE IN CHICAGO SINCE 1983

DESIGN: ENVISION
PHOTO: ERIC LAIGMNEL
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BRINGING SURFACES TO LIFE

NICE TO MEET YOU!

We may be new to you but for over 60 years
we have been producing high pressure laminate in Canada.

We can't wait fo see the things you will create with our surfaces
More than 200 patterns and colors are waiting for you.

www.arborite.com — 1.800.361.8712

ARBORITE

HIGH PRESSURE LAMINATES
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to all the details. Enter online starting 11/30]|09. Submission deadline 2|12|10
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editorial

of past, present,

I'm sure none of us are sorry to see 2009 in the
rear view mirror, and 2010 will bring great jubi-
lation here at Contract as we celebrate our 50th
year in publication! A significant anniversary is
always a good time to reminisce about the past,
but more importantly, it is an opportunity to
look toward the future. And what better coinci-
dence than celebrating our golden year during a
time when we are all finding the need to reinvent
ourselves and rethink how we do business.

March 2010 will be Contracts official 50th
Anniversary Issue, but we are starting the festivi-
ties off early with an Interiors Awards celebration
that acknowledges the evolution of our industry as
measured by the career and accomplishments of
one legendary man, honors the best of commer-
cial interior design work being realized today, and
anticipates the future with great optimism
through the eyes of a passionate young design firm
for which transcending geographic and discipli-
nary boundaries and acting on a belief in social
consciousness are part of the everyday routine.

Last October, five highly regarded members of
the A&D community gathered in Contract’s New
York offices to review entries submitted in 15
project categories in the annual Interiors Awards
Competition. John Peterson, president and
founder of Public Architecture in San Francisco
and our 2009 Designer of the Year, was joined by
Lois Goodell of CBT in Boston, Robin Guenther
of Perkins+Will in New York, Lionel Ohayan of
ICRAVE in New York, and Joey Shimoda of
Shimoda Design Group in Los Angeles for the
formidable task of reviewing more than 630 proj-
ect portfolios representing the A&D communi-
ty’s best work in commercial interior design and
architecture during the past two years. After a
long, exhausting, but rewarding day of thought-
ful consideration, their deliberations yielded an
exceptional group of 15 winners, which are pre-

16 contract january/february 2010

and future

sented here in our annual Interiors Awards issue.
As always, these winners, along with our 2010
Legend and Designers of the Year, will be hon-
ored at our gala Interiors Awards Breakfast in
New York on January 29.

M. Arthur Gensler Jr., FAIA, FIIDA, RIBA, founder
and chairman of Gensler in San Francisco, arguably
could be the one individual, more than any other,
whose career reflects the birth and growth of our
entire industry. Art Gensler generally is credited
with transforming the practice of commercial
interior design into a bona fide profession that
significantly stands apart from architecture for its
emphasis on the human interaction with space.
His intense focus on satisfying his clients’ needs—
rather than on feeding designers’ egos—has
helped build Gensler into the global design force it
is today, with 34 offices worldwide. As such, this
concept he established of interior designer-as-
business consultant is one that has helped elevate
the professional status of us all.

Nevertheless, there is no trace of the ego in Art
Gensler that he could rightfully claim, given his
many accomplishments, and he graciously credits
his team of 2,100 (Gensler’s current employees), as
well as their predecessors, with his own and the
firm’s success. From the firm’s humble beginnings
in 1965, designing early projects like the GAP’s
second store, to its recent foray into super-tall
architecture with the Shanghai Tower, Art Gensler
has been the tireless, driving force behind it all.
That is the stuff that Legend Awards are made of.

The incredibly forward-thinking design firm Graft
is already making a worldwide name for itself in
terms of both style and substance. Founding part-
ners Lars Kriickeberg, Wolfram Putz, Thomas
Willemeit, and Gregor Hoheisel, along with their
newest partner Alejandra Lillo, practice an exuber-
ant form of design where the boundaries between

architecture, interior design, and graphic design—

and sometimes walls, floors, and furnishings—are
routinely blurred. The firm’s projects exude a
particular brand of escapism that suits its adven-
turous clients, while remaining firmly anchored in
the context of place. And nowadays, place may be
almost anywhere for Graft, as its offices in Los
Angeles, Berlin, and Beijing engender a geograph-
ically disperse practice model that keeps all five
partners traveling and collaborating across time
zones and locations on a regular basis.

Despite Graft’s often surreal take on space, there
is nothing fantasy-like about the partners’ work
for Make It Right, the charitable foundation
established by Brad Pitt to rebuild the Lower
Ninth Ward of New Orleans following the devas-
tation of Hurricane Katrina. The plight of prop-
erty owners too financially ruined to rebuild has
been a sheer, frightening reality, which Graft is
now turning into hope—along with 13 other
local, national, and international design firms—
with their designs for sustainable, affordable
housing for these residents. So following last
year’s induction of Public Architecture for its
socially conscious design mission, the five part-
ners of Graft will assume the title of 2010
Designers of the Year because their vision contin-
ue to explore the design stratosphere while their
feet remain firmly planted on the ground.

It is an interesting time to be a designer, with so
much to learn from the past and so much prom-
ise for a future of good and meaningful work.

— Submit a Letter to the Editor at

i .

L/ www.contractmagazine.com/contact.
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Photo courtesy of SOM

Sky High Dubai

Dubai, United Arab Emirates—Eyes were set on Dubai’s skyline on Jan. 4, as
Burj Khalifa was unveiled as the world’s tallest building. The more than 160-
story tower, designed by Chicago-based Skidmore, Owings and Merrill, stands
close to a mile in height at 828 m. and beats out the 508-m. Taiwan Taipei 101,
which held the record since 2004.

Burj Khalifa, named after United Arab Emirates president Sheikh Khalifa
Bin Zayed Al Nahyan, is home to the world’s first Armani Hotel, designed by
Giorgio Armani. The hotel features 160 guestrooms and suites (guestrooms
occupy levels five through eight, and suites are located on floors 38 and 39),
eight dining options, an Armani/Privé lounge, and a 12,000-sq.-ft. in-hotel
Armani/Spa with fitness center and thermal suites. The hotel is set to open
on March 18.

In addition to housing 900 Burj Dubai apartments, 144 luxury Armani
residences, and 37 office floors, the tower also features At the Top, the world’s
highest observation deck, located on the 124th floor. To get to the deck, visitors
start from the ground level of The Dubai Mall and pass through a multimedia
tour of Dubai’s history and the Burj Khalifa’s features.

Other highlights include a four-story fitness and recreation annex, the
At.mosphere restaurant, an 11 hectares park with six water features, and 57
high-speed elevators.

But the defining feature of the Burj, aside from its height, is the brilliant meld-
ing of a traditional Arabic and Islamic undertone with the tower’s overall sleek
modern look. “If you look at the wings themselves, they’re all pointed in a sim-
ilar way that you see Islamic arches that are pointed,” says George Efstathiou,
lead architect for SOM and managing partner for the project. He also notes that
inspiration for the patterning in the carpets and wallcoverings was drawn from

Arabic calligraphy, which is considered a form of art in the region.

Completion of the project, which first began construction in 2004 under
Emaar Properties PJSC, was realized by the collaboration of more than 60
consultants, including South Korea-based Samsung Corporation and New
York-based Turner Construction International.

“Thousands of people from more than 100 countries have contributed to the
realization of Burj Khalifa. The tower embodies the spirit and optimism of
global collaboration, and shows to the world what can be achieved when com-
munities work in partnership,” Mohamed Alabbar, chairman of Emaar
Properties, said in a statement. He notes that the tower is a symbol of hope for
the Arab world.

I . / / For a full Q&A with SOM lead architect George Efstathiou, visit
. www.contractmagazine.com/dubaiQA.

www.contractmagazine.com
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Public Project in Unity

Cleveland—The normally pedestrian-vacant Public Square in Cleveland is set to
get a long-needed boost in functionality and style. ParkWorks and the
Downtown Cleveland Alliance (DCA) awarded the project to New York-based
James Corner Field Operations, a top landscaping and urban design firm known
for New York City’s High Line (2004) and Canada’s Lake Ontario Park (2006).

ParkWorks executive director Ann Zoller says city and park officials believe
their actions toward a pedestrian-friendly square will provide visitors and resi-
dents with a long-needed sense of place and connection to other city amenities.

The current design, which has not been evaluated for redesign since the 1970s,
comprises four one-acre plazas segmented by a major traffic intersection that
occupies six acres of the total 10-acre plot. Once imagined as an area for pedes-
trians and community activities, the square is more frequented on its outskirts by
bus commuters than residents, leaving the interior park to resemble a ghost town.

Three schemes, all of which call for the unification of the four areas into a
centralized public space, are still on the decision table. Frame calls for a 55-
ft.-high trellis that will outline the exterior sides of the square and support
garden vines to drape the area in natural greenery. Forest would transform
the road that bisects the space into a mainly forested area, interjected with
open spaces for public activity. And Thread—currently the more favored
proposal (pictured above)—would reinvent the space by merging the four

L) Inn ¥

4; wt um, L

Photo courtesy of James Corner Field Operatlons

sections via a 20-ft. hill, which would not only generate a sense of public
purpose for visitors, but also provide a new perspective of the city and its
surrounding architecture.

Major challenges to the project include funding and public doubt that the
redesign will actually come into realization, according to Christopher
Marcinkoski, senior associate at Field Operations (FO).

All three of FO’s proposed designs are still open for public comment.
ParkWorks and the DCA will hold a public forum on Jan. 21 at Cleveland
University to publicly present the three designs and poll public opinion.

l / For the full version of this article, visit

www.contractmagazine.com/clevelandpublicsquare.
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CALL FOR ENTRIES |

Last year’s awards include Meeting Street Center of
Excellence, an inclusive school for children with disabilities,
and Botanist, a collection of customizable eco-friendly
furniture with a cause-related giving program. Go to
contractmagazine.com to learn more about these Inspirations
Award winners and all six honorable mention projects.

contract presents inspirations =T

recognizing social responsibility in III a n u S
commercial interiors sponsored by ®

inspirations Panel of Judges

John Cary

Executive Director
Public Architecture
San Francisco

Prataap Patrose

Director of Urban Design

Boston Redevelopment Authority
Boston

Susan Piedmont-Palladino
Professor

Washington Alexandria Architecture Center
College of Architecture and Urban Studies
Virginia Tech

To celebrate the commercial design
community’s leadership role in
furthering global efforts for social
responsibility, Contract Magazine in
partnership with Tandus, presents the
second annual Inspirations Awards.

Contract Inspirations recognizes commitment in the built
and unbuilt environments:

1. Recognition of social responsibility in commercial interior
architecture—using design and/or design skills to improve
the quality of life for those in need.

2. Recognition of cause-related work by the commercial
interiors community.

Through the continuing support of Tandus, top honorees
will each receive a $5,000 grant to the cause which their
inspirational work supported.

All entries must be received by February 5, 2010

download entry form at contractmagazine.com

inspirations will be awarded in San Francisco, CA on
April 8, 2010.

Work will be featured in Contract Magazine print and digital
editions, and at contractmagazine.com

Inspirations

recognizing social responsibility in commercial interiors
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Fusion

SIGNAGE COLLECTIONS

Signage is usually an afterthought. Fusion was
created to change that. It utilizes materials and

Kurt Lyons | Vice President, Design

Architectural Graphics
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shapes from the space to provide visual continuity.

industry

Call for Entries

The Italian Trade Commission and Confindustria Ceramica have begun
accepting applications for the 2010 Ceramic Tiles of Italy Design
Competition. The annual competition, now in its 17th year, recognizes
North American architects who feature Italian ceramic tiles in institutional,
residential, or commercial/hospitality projects.

North American-based architects and interior designers are eligible to enter
online at tilecompetition.com by submitting their domestic and international
new construction and renovation projects completed between January 2005
and January 2010. Projects will be judged based on the following criteria: over-
all design, innovative use of tile, tile design, quality of installation, degree that
tile enhances the setting, and sustainability.

Winners will be announced during the tile and stone show Coverings in
Orlando in April at the Ceramic Tiles of Italy Press Conference. Each category
winner will receive a $5,000 cash prize and a five-day trip to Bologna, Italy, to
attend the Cersaie 2010 exhibit. Ceramic Tiles of Italy will also award an addi-
tional $1,000 cash prize to be shared by each winning projects’ contractors and
distributors. Awarded projects will be displayed in the Italian pavilion.

Coming Events

InspireDesign

Feb. 1-3, 2010

World Market Center

Las Vegas
www.lasvegasmarket.com/inspiredesign

Surfaces

Feb. 2-4, 2010

Sands Expo & Convention Center
Las Vegas

www.surfaces.com

Cevisama

Feb. 9-12, 2010

Sands Expo & Convention Center
Las Vegas
cevisama.feriavalencia.com

GlobalShop

March 10-12, 2010

Sands Expo & Convention Center
Las Vegas

www.globalshop.org

For more events, visit www.design-calendar.com.
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THIS IS ONE VERY RESPO

ISIVE FAUCET.
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Proximity™ Sensing Technology is the next generation
in responsive hands-free functionality that contributes
to water efficiency. This revolutionary technology
transforms the entire faucet into a sensor, automatically
responding when approached. There are no optics or
infrared to maintain. All backed by the industry’s best
5-year limited warranty. Another way that Delta is
more than just a faucet.

" deltafaucet.com/commercial/proximity

see what Delta can do”
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In case you missed it the first time, you can now view Contract
Magazine’s webcast, sponsored by Skyline Design and hear
renowned textile and materials designer Suzanne Tick and leading
environmental designer Ken Wilson of Envision Design discuss the
multitude of design possibilities offered by glass and its value to
designers as a sustainable building material.

Everyone can appreciate the beauty and transparency for light and
views that glass can provide in an interior environment. However,
designers may not truly understand how well this age-old material
can be adapted and designed for applications ranging from the
seriously functional to the purely decorative, and any combination in
between. As the A&D community becomes more and more
sophisticated in its sustainable building practices, the value of glass
as an inherently environmentally-friendly product needs to

be better understood.

Featured Speakers:

View this archive webcast to receive a basic tutorial on the
technical information designers need to know to create intell igent

Suzanne Tick Ken Wilson

Mark Toth
SiizEAne Tk, Inc. e Sales Manager. Sk\,ime and inspired interiors using glass as a design element
Envision Design Skyline Design Architectural glass

Sponsored by: Presented by:

cast Now Available On-Demand!

DISkyline Design ~ CoNtract

Envxs‘onments Matter®



Today’s workers have more
technology ‘stuff’ covering
their desks than ever before.
How can we stay organized
with this unmanagable

mess of wires?

Silea™

supports workplace technology
through smart accessories and
active storage, delivering the
perfect solution for today’s
technology-driven private office.

Gunlocke
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Mother nature will be hard-pressed to
wreak havoc on Technical Glass Products’
Pilkington Profilit™ Hurricane wall system.
It is glazed for privacy, can be used for both
interior partitions and exterior walls, and is
tested and approved for hurricane impact
by Miami-Dade County and the state of
Florida. Glass comes in lengths of up to

10 ft. and in a variety of colors and patterns.

www.tgpamerica.com
Reader Service No. 202

The new Open lounge seating collec-
tion, designed by Michael Vanderbyl,
presents definitive geometric lines to
resemble natural body proportions for
ultimate comfort. Each piece is made
from natural rattan, handwoven over a
sturdy aluminum base. The full collec-
tion of pieces includes a corner, center,
and wide-center module, a day bed,
and a square or rectangular ottoman.
Www.janusetcie.com Reader Service No. 203

In the Elements Collection, Ellen Blakeley interprets earth,
air, fire, water, and metal in handmade glass tile. Crafted
through an intricate process of repurposing broken tempered
glass and layering and painting it to create a flat surface that is
then grouted and sealed, these tiles are all made to order. A
palette of 45 colors is available, or tiles can be customized.
Blakeley is committed to a sustainable design process by
using commercial glass from northern California, water-
based grout, low-VOC paints, and minimal epoxy resin to
bind elements of the tile. www.ellenblakeley.com

Reader Service No. 201

clude mu i—stmy wire mesh c:frap
. .  for private homes; saf ,
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VENEER-C ¢ RT o

High-Performanc

4y LAMIN-CZORT

Discover

our unique high-performance
wood veneers.

Real, not reconstituted wood
- Heat, water, dent, and scratch resistant
Saves labor: pre-finished and ready to install
Multiple sheet sizes
Matching edgebanding



resources
KnollTextiles

Fall into sustainability with the eco-vamped Ultrasuede®
upholstery from KnollTextiles. The stain-resistant collection,
which has been exclusively offered to the contract market since
2006, is now made from 80 percent recycled microfiber via a
new processing method that cuts energy use and CO2 emissions
by 80 percent. The environmental Ultrasuede collection now
touts 12 new shades and is available in 118 colors total.
www.knolltextiles.com Reader Service No. 205

Shaw Living

Urban Archaeology

Retailers can increase their green
Art Deco makes a resurgence with the ¢ footprint with the new area rug
Elysées chandelier, which draws upon the - collection from angela adams for
sophisticated décor of the 1925-1940s era : : : Shaw Living. Specifically targeted to
and is fashioned in the style of prominent the retail market, all products are
metalworker Albert Cheuret. Clean lines ’ made from 100 percent printed
and notes of old-time charm resonate from | ~ | recycled nylon from Shaw’s

this pendant, which reflects a pentagram- : Evergreen Nylon Recycling Facility.
like geometry. Cast in recycled brass, Carpets come in three signature
Elysées is available in two shade options. ' patterns, six color combinations,
Total drop length is 25 in. or greater. = - . and four size options.
www.urbanarchaeology.com = = # www.shawfloors.com

Reader Service No. 204 Reader Service No. 206

COVERINGS IS

CAPITAL%ZE ON THE tNCREASING D,'MAND F ith over 1 OO(} exh:bltors showcasmg their products no
GREEN PRODUCTS BY ATTENDING COVERINGS other event offers a more robust selection of sustainable
THE ULTIMATE TILE + STONE EXPERIENCE. tvle + stone than Covermgs BE THERE COVERINGS 2010

REGISTER TODAY AT WWW.COVER

APRIL 27-30, 2010 | ORLANDO FLORIDA, USA
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EVERO

NATURAL QUARTZ MATERIAL

3/ EREGE

LAVATORY SYSTEMS

resin, which is more durable than g'ranite"an
virtually maintenance free. The new Verge
Lavatory Systems are sculpted in beautiful
shapes providing long-lasting natural
elegance in new and sophisticated forms.

Verge: Very modern, very now, very Bradley.

Commercial Wa:
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Deadline: Friday, April 2,2010

Awards Ceremony:
Wednesday, June 9, 2010
New York City

Among the 15 categories are:

e Hotel (luxury/upscale) * Spa (hotel/day) _

* Restaurant (fine dining) * Green/Sustainable Project
o Resort e Student Project

> ,, ,
www.hospitalitydesi

~ For more information, contact Jana Sc a
- 646.654.4410 or jschiowitz@hdmag.com .
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by Glen Hussmann, LEED AP

We spend a lot of time talking with interior designers, architects, building
owners, and facilities managers about environmental stewardship. I am
always inspired by the energy, creativity, and resourcefulness that character-
izes these discussions about the sustainable environment. Our customers
feel a keen responsibility to move sustainability forward by embracing best
practices in green design and purchasing. As a manufacturer, we share that
passion and take our responsibility seriously. We understand that we can
empower specifiers by providing them with innovative products, services,
and tools that continually improve quality standards and environmental
performance.

As a floorcoverings manufacturer, it would be easy to focus on the floor. But
sustainability isn’t just about solving one piece of the puzzle. Manufacturers
need to take a holistic view of the built environment and how our products
can be a more effective piece of the global picture. One of the best frame-
works for understanding sustainability is LEED. It’s an evolving structure for
continuous improvement that is available to everyone—even a CEO of a
manufacturing company. LEED is becoming central to the sustainability dia-
logue so it just made sense to become a LEED AP.

I'm often asked why I made LEED accreditation a priority. There seems to be
a perception that CEOs are too busy to become LEED accredited. On the
contrary, why wouldn’t we pursue opportunities to learn about new tech-
nologies and practices, embrace innovation, and partner with specifiers to
solve ongoing challenges? The experience has given me new insights into the
challenges and opportunities of designers, architects, and building owners
and managers. It’s been enlightening to walk through LEED-certified build-
ings with the designers and owners who had a vision and brought that vision
to fruition. It’s impressive how knowledgeable and thoughtful they are about
each decision, and it’s exciting to collaborate on a project like that. Very often
they aren’t doing this for recognition or a trophy on the wall. They are doing
it because they believe that it’s the right thing to do.

USGBC and LEED provide a context and framework that helps expand new
learning and ideas. Greenbuild, for example, showcases an overwhelming
array of products all directed toward enhancing sustainability. I've always
been curious and becoming a LEED AP has made me more so. I enjoy walk-

www.contractmagazine.com
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(206) 788-4210 | www.modularArts.com

DUNE™ ©2003 modularArts, Inc. US 8 foreign patents & pending paterts. made in the USA, sans hubris.

“We carefully chose modularArts, not only
for the sculptural and soothing artistic
qualities, evoking a serene wave of motion,
but also because of the eco=friendly
composition, which was crucial in our LEED

project.” _Steven KoosMD., DDS.
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green

ing Greenbuild and trying to figure out how creative talents have engineered
innovations such as waterless urinals or bio-based office furniture.

LEED is an exciting framework through which we—manufacturers and
specifiers alike—can share ideas. We have LEED APs at Tandus, and I've met
many from other manufacturers as I've studied for the exam. Once you learn
that someone is a LEED AP, there is a kind of bond that happens. Like all
shared experiences in life, it gives us a common connection. There’s an
excitement when we talk about sustainability and a shared enthusiasm when
we walk through a building that’s incorporating LEED building practices.

I highly recommend LEED accreditation to people at all levels of manufac-
turing and service firms that supply the commercial building industry. We
encourage Tandus employees to keep learning and challenging themselves,
and becoming a LEED AP is a big part of that. Tandus has reimbursement
programs for continuous education and covers the costs for LEED materials
and exams, for instance. Many of our associates find that it helps them to be
more valuable to their customers as they can anticipate and respond quick-
ly to customer needs.

I now have a better appreciation for the fact that manufacturers across the
building industry need to collaborate and develop material platforms that
have more robust recycling capabilities. We need to find common ground to
recycle all the materials in a building, rather than just dismantle them. And
while we are looking forward, we need to be cognizant of what’s behind us.
There is a huge volume of material in the marketplace that needs to be recy-
cled. For instance, there are five billion pounds of carpet now in use that we
can recycle into new carpet.

At Tandus, we’ve always taken a very practical, common sense, do-the-right-
thing approach consistent with sustainability and social responsibility as
core values of the company. Becoming LEED accredited was my way of help-
ing to nurture and support this company-wide passion. It’s also taught me
that there is more opportunity in front of us than behind us. We are capable
of transforming the built environment if all constituents—from specifiers
and end users to manufacturers and service suppliers—work together.

Glen Hussmann, LEED AP, is president & CEO of Tandus, a global floorcoverings
company based in Dalton, Ga., www.tandus.com.

{ 2/,7” Give us your feedback on this story at www.contractmagazine.com/contact.
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HermanMiller Embody’ Chairs

If your body moves, ideas will follow.

hermanmiller.com/embody
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Instant design research & specification, exclusively for the trade...

[ Decorative Wall Treatment »

Panel Fabric
,3' Wood Veneer

LED Lighting |

Recessed Liyghting

{ Contract Leather/Fabrics |

CONTRACT » HOSPITALITY * RESIDENTIAL » GREEN '|'Od| com

where design happens

Welcome to TODL.com, the Trade Only Design Library, Inc.

The largest online product library exclusively for professional designers,
architects, facility managers & product specifiers.

From traditional to contemporary, high-end or on a budget, everything is
possible with more than 265,000 design & architectural products.

Research & specify products, manage projects & begin the bid process...
avoiding cumbersome catalogs, paper files & wasted materials.

See for yourself why more than 49,000 trade professionals have chosen
TODL. Visit www.todl.com or call 1-800-631-3111.

Membership is free to qualified trade professionals.
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Green thinking has evolved

What was once a quiet evolution has
become a revolutionary force. Your desire
for sustainable design has helped redefine
the meaning of green. Since we began
making nora® rubber flooring over

50 years ago, we've evolved with you.

Your concern for the environment continues
to create new standards for designing

in harmony with nature. It is why we
continually explore ways to blend the

best of technology with greener thinking.

It starts with you.

You and your challenges.
You and your world.

You and nora.®

1968 Social environmental movements take hold.

1978 Earth Day brings awareness to Earth’s need for continual care.

1988 1,000 communities in America initiate curbside recycling.

1998 EPA launches voluntary programs for energy, water, indoor air quality, waste and smart growth.

2008 U.S. Green Building Council
member organizations grow

to 15,000.

nora systems, Inc. | www.norarubber.com/green/promo18
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Designers of the Year

Graft

From Hollywood cowboys to
global crusaders, the partners of
Graft have gone far in their

12 years of practice

By Michael Webb
Portrait by Ricky Ridecés

From left to right:
e | ars Kriickeberg, founding partner
e Wolfram Putz, founding partner

* Thomas Willemeit, founding partner
¢ Alejandra Lillo, partner

e Gregor Hoheisel, founding partner

contract january/february 2010
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Graft is a productive bundle of contradictions. The five young partners col-
laborate on every design even though they are now working out of
Los Angeles, Berlin, and Beijing. In their 12 years of practice, they’ve pro-
gressed from temporary installations to varied buildings and on to master
plans and major urban developments, while insisting that they tackle only
the projects that inspire them. The bright colors and swooping lines of their
exuberant hotels, restaurants, and commercial interiors carry over into an
ambitious project to rebuild a devastated ward of New Orleans. Playful and
serious, inventive and socially responsible, there seems no limit to the poten-
tial of Graft.

The venture started by chance. Gregor Hoheisel, Lars Kriickeberg,
Wolfram Putz, and Thomas Willemeit studied architecture together
at the Braunschweig Technical University in north Germany and cemented
their friendship by forming an a capella jazz group. Like many Europeans,
they found a new freedom in Los Angeles, where two of them completed
their graduate studies and decided to establish an office there. They named
it Graft to express the idea of a robust crossbreed, analogous to grafting a
shoot onto a genetically different host. The partnership began as a com-
mune, sharing a house and resolving, as Willemeit recalls, “to do what we
love, and that way we can’t fail.”

“We started out in Hollywood and did a lot of temporary stage sets for art
and film, and that showed us what we could achieve with different materials
and technologies,” says Kriickeberg. “We are all driven by great stories, and
we believe architecture can be storyboarded like a movie.” That attitude drew
the interest of Brad Pitt, an actor who easily might have become an architect.
He worked with them on a house, a studio, and plans for a visionary resort

44 contract january/february 2010

Photo credit: Jeff Granl

Photo credit: Herbert Lotz




in the desert. Graft broadened its scope by designing innovative installations for SITE Sante
Fe, an interactive children’s exhibition at the Los Angeles County Museum of Art, and
Moonraker, a futuristic environment for Volkswagen near Los Angeles. The designers
opened offices in Berlin in 2001 and Beijing in 2003, and they thrived on the challenge of
engaging different cultures. “When we went back to Germany, we were cowboys, the easy-
going sunshine dudes from Hollywood,” says Kriickeberg. “Americans see us as serious
Germans, punctual and precise, and in China we are sophisticated Westerners grafting our-
selves onto local sensibilities.”

Hoheisel has settled in Beijing, but his colleagues constantly move around, staying in
touch by e-mail and conference calls. Twice a year they get together for a planning
session. “There’s a salad bowl of ideas to begin with, and the partners push, stir things up,
and ask questions,” explains Putz. “It’s almost a Dadaistic effort where you exchange half-
finished paintings—a good business model for content development. Always, there’s a
project leader, who stays in place until the job is completed.” Willemeit likens the consen-
sual approach to a jam session, in which each member of the group plays solo in turn,
improvising on a theme. “It’s a strategy to provoke the unexpected—in contrast to a hier-
archical office, which tends to generate predictable solutions,” he says.

Photo credit: HIEPLER & BRUNIER

For the fourth SITE Santa Fe art biennial in 2001 (opposite top), Graft collaborated with curator David Hickey to transform a generic warehouse into a complex of interlocking
spaces that evoke regional cultural milieus in contrast to the “neutral” spaces that characterize most art fairs. Moonraker (below left) is a temporary installation of futuristic living
environments created in 2006 near Los Angeles to inspire Volkswagen designers. The Opticon Flagship Store (below right), Hamburg, 2007, features an interactive display of eye-
glasses. The Hotel Iveria in Tiblisi (above right), Georgia, 2009, is a dramatic conversion of a 20-story tower that was built during the Soviet era.

Photo credit: Christian Barz
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Photo credit: hiepler brunier architekturfotografie

The Q Hotel, 2004, is located just off the
Kurfurstendamm, the Champs Elysées of
Berlin. Its lobby (left), guest spa (below left)
and guestrooms (below right) transport
one to a world of fluid forms and sybaritic
amenities. The KU 64 dental clinic in Berlin,
2005, (opposite top and middle) is located
on the boulevard, and it employs a similar
strategy, allaying the anxieties of patients
and evoking the sand dunes of a summer
resort. Graft’s competition-winning design
for the Russian Jewish Museum of
Tolerance (rendering, opposite bottom)
makes brilliant use of a modernist landmark
in Moscow—a bus garage designed in the
1920s by the Constructivist architect
Konstantin Melnikov.

www.contractmg



Hotels have proved fertile ground for Graft. One of its first major projects
was the Q, located just off the Kurfurstendamm in the fashionable hub of
West Berlin. In contrast to many design hotels, it is a seamless whole in
which the same fluid forms are used consistently from entry to guestroom.
Red linoleum flows over walls and floors, curving to accommodate shelves
and wall benches, and stopping short of the ceiling. Within the 200-sq.-ft.
guestrooms, the beds curve up to incorporate a tub and a slate-topped
vanity, and a dark wood closet curves down to provide a desk top on the
opposite wall, leaving space for an enclosed shower and toilet beside the
entry. Thanks to this ingenious configuration and the crisp black and white
palette, the tiny rooms have an air of spacious sophistication.

“In hotels you can crank up the volume because you live there for only a few
days,” says Willemeit. For Hoheisel, “hotels are like stage design—a refresh-
ing place where guests can be someone else for a short time. But travelers
also want to enjoy the unique experience of a specific place, so we try to
infuse hotels with the local culture.” He continues, “The Emperor in Beijing
is very close to the Forbidden City so we used traditional Chinese colors for
the interior and identified the rooms with graphic portraits of different
emperors. We just finished the Iveria, a big hotel in Tiblisi, Georgia, which
draws inspiration from cave dwellings and wine culture.”

Alejandra Lillo, who grew up in Argentina, recently became the fifth partner
and now heads the Los Angeles office. She was partner in charge on the
W Hotel in lower Manhattan, Graft’s largest U.S. building to date, which is
scheduled to open in April. Located immediately adjacent to the site of the
World Trade Center, it enjoys fantastic views but has to contend with the
somber memories that will always haunt Ground Zero. “We wanted to open
up compressed spaces to vistas within and beyond by punching out as many
openings as possible,” says Lillo. “But we also wanted to give the W a touch of
edginess and joie de vivre, and we came up with the concept of punk mini-
malism, imagining a guy in a business suit with a pink Mohawk
walking through the financial district.”

Restaurants provide an ideal canvas for Graft’s love of storytelling and
fantasy. In Las Vegas, the firm designed Fix in the Bellagio Hotel as a
glowing cave framed by milled slats of wood. Still more exotic was Gingko
Bacchus, an upscale restaurant in Chengdu, the capital of China’s Sichuan
province. “The design developed as a series of layers,” explains Hoheisel. “We
started with the concept of treating the blacked-out circulation area as a
stream with the eight private dining rooms as boulders along one bank”
Stainless-steel lines set into the black granite floor evoke rippling water, and
this effect is echoed in the undulating wood ceiling.

hiepler brunier architekturfotografie

iy
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Photo credit: Golf Tattler, andi albert photographie

The outer wall of Gingko Bacchus is lined with high-resolution photos that
put a fresh spin on 17th-century Dutch still-life paintings. These images are
set behind one-way mirrors, and the lighting is controlled by a timer on a
20-minute cycle. Details are highlighted and then slowly fade to darkness,
allowing diners to catch their own reflections. In the private rooms, vegeta-
bles are abstracted in wallpapers that range from artichoke green to red chili.
Layered over these patterns are reproductions of old-master paintings of
Bacchus, the god of wine, printed onto laser-cut sheets of stainless steel, with
nymphs frolicking across the ceiling.

The Berlin office has employed a similar strategy of escapism for dentists
who seek to put their patients at ease. ‘The trick is to work against expecta-
tions,” says Kriickeberg. “Most dental clinics are white and smell of disinfec-
tant. For one client, we created a playful environment with the look of sand
dunes, the smell of espresso that the receptionist offers to each new arrival,
and cherry wood burning in an open hearth. Excited by the success of this
first venture down the street from the Q Hotel, a children’s dentist commis-
sioned an equally joyful extravaganza from Graft. A blue wave links three
levels of the narrow storefront and evokes the underwater fantasies of Jules
Verne. “We take a holistic approach and try to appeal to all the senses,” says
Hoheisel. “Light is important, as are the smell, acoustics, and sense of touch
as you move through the space. You can design a beautiful restaurant, but if
you can’t enjoy a good conversation, you'll hate it.”

Adaptive reuse also is an important part of Graft’s work. They transformed a
ruined factory in the former East Berlin into a complex of live-work spaces,
exploiting its position on a bend of the Spree river to create a magnet for
young entrepreneurs. The entry lies beyond two courtyards and a huge freight
elevator that was part of the factory serves as a mobile lobby. The original idea
was to put a receptionist in this spacious room, but the requirement that every
German workplace have natural light made that impossible. Instead, the
designers installed comfortable seating and a bar with music, colored lights,
and videos related to the floor being accessed. The journey takes at least a
minute, and the elevator has an after-hours role as a party space. Another
adaptive reuse project will soon take place in Moscow, where Graft triumphed
over several other prestigious firms to win a competition for the Russian
Jewish Museum, to be housed in a landmark building.

www.contractmagazine.com



A residential loft (opposite top) in a 19th-century
building overlooking the Spree River in Berlin,
2005, is dubbed “Cocoon for an Open Mind,” and
it juxtaposes expansive, unfumished spaces with a
dense core of bathroom, stairs, and service areas.
In the Kinderdentist (opposite bottom) in Berlin,
2008, the dunes of KU 64 become an ocean wave
that crests over a staircase linking the entry to the
upper and lower levels of the building and fusing
the disparate waiting and treatment areas. The
Hotel Emperor (below) in Beijing, 2008, takes its
cues from the vibrant colors of the Forbidden City
nearby in its lobby, comidors, and guestrooms. In
the west Chinese city of Chengdu, the Gingko
Bacchus (left), 2008, comprises a floor of private
dining rooms linked by a corridor that eddies like a
stream and is lined with abstracted renderings of
old master paintings.

Photo credit: Golf Tattler: Lai Xuzhu, Oak Taylor Smith

Photo Credit: Hong Chao Wai, L2 studio
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Photo credlt V'nglma Miller

In 2007, Brad Pitt invited Graft to collaborate with other architects on a project called Make it Right that would help regenerate the Lower Ninth Ward of New Orleans, which was
devastated by Katrina and abandoned by the authorities. Graft designed a single-family house (above left) and the Camelback duplex (above right) as two of a score of designs for a
150-house program. The designers also created Pink, 2008, (below) a temporary, site-specific art work that generated public attention and funding for Make It Right.
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The pivotal project in Graft’s brief career may turn out to be Make it Right
(MIR), an idealistic response to the devastation of Katrina and the failure of
the authorities to protect or re-house the poorest residents of New Orleans.
Brad Pitt, who loves the city and was angered by its neglect, asked Graft to
help in building 150 model homes for residents of the Lower Ninth Ward
who owned sites but couldn’t afford to return. “We designed two houses that
would be sustainable, affordable, and architecturally appropriate, but we
realized we should not try to do everything ourselves,” says Kriickeberg. The
partners brought in William McDonough, a major authority on sustainabil-
ity, and Cherokee Gives Back, a charity run by a company that cleans up con-
taminated sites. Together they selected 13 local, national, and international
architects to design a single-family residence. In a second phase, eight archi-
tects designed two-family duplexes.

Each of the houses was developed in close consultation with residents, who
then made their choice from the menu of possibilities. It was a learning
experience on both sides. Architects who usually work with other professionals
were closely scrutinized by people who had never imagined they could afford
good design. “It was very different from air-dropping a spectacular project in
Ordos or some other architectural zoo,” says Hoheisel. “Here we were working
face-to-face, and we realized that architects can change people’s lives.”
As Lillo observes, “The task of the designer is to take every obstacle and turn
it on its head to spur an innovative solution. Everyone should share the bene-
fits of sustainability. It was truly moving to meet an owner boasting of his $3
electrical bill, and a mother telling me that her children no longer suffer aller-
gies since they moved into their MIR house.”

House Leader Nancy Pelosi called MIR a role model for the nation. Graft has
been fielding inquiries from other distressed communities, and it collected the
data and put it in a book, Architecture in Times of Need. The firm also created
Pink, an installation that was dreamed up by Pitt and erected on the MIR site
for the five weeks following Thanksgiving 2008. Inexpensively constructed
from sheets of recyclable fluorescent pink fabric, it comprised 150 house-like
blocks in 12 different configurations to anticipate the diversity of designs that
would be realized over the next three years. It focused public attention on the
potential of MIR and triggered donations from individuals around the world.

About 20 MIR houses have been completed, and the rest should be in place
by the end of 2011. All are LEED-Platinum certified, making this the greenest
community in the United States. Beyond its social utility, this community
points the way forward for every architect and designer. As Kriickeberg
explains, “We can reclaim territory that has been taken away by developers
and specialists. Think global; act local” As an example of this inclusive
approach, Graft currently is developing a sustainable electrical power gener-
ator for African villagers that could dramatically improve their health and
communications.

Gathered together for a creative retreat, the partners reflect on how far they've
come in 12 years. “We need to be flexible in a way our parents were not,” says
Kriickeberg. “If you don’t move around, you won't have a job.” The 40-some-
thing founders of Graft share ideas, work until 3 a.m. when they need to, and fly
around the world without a second thought. “We are hosts and guests in every
location, and that keeps you off balance and makes you think,” Willemeit cuts in.
“We don’t want to specialize; we'd rather try everything.”

www.contractmagazine.com

In the Chinese city of Dalian, Graft designed an office tower for a newspaper group and
two apartment towers (rendering above) rising from a three-story podium of commercial
space. The sharp-edged complex will serve as an urban landmark and should be
completed in 2011. The W Hotel and Residences in lower Manhattan (rendering below)
is due for completion in April 2010. It exploits a dramatic site, looking out over the
water, while respecting the memory of Ground Zero

contract january/february 2010 51



legend award

By Holly Richmond

The United Airlines ticket office in San Francisco (left and above left; photos ©Jaime Ardiles-Arce) was completed in 1972. In 2008,
the Jet Blue Terminal at New York’s Kennedy Airport (above right; photo ©Nic Lehoux) was the first airline terminal to be completed
from the ground up after 9/11 and established the terminal security expertise of Gensler’s aviation practice.
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Spending an afternoon with Art Gensler is an exercise in humility. The possi-
bility of coaxing this icon of design to talk about himself seemed peripheral at
best, permissible at worst. Gensler, chairman and founder of Gensler, one of the
world’s largest and most prestigious design firms, eschews “me” in favor of “we.”
This is not disingenuous posturing or a contrived persona—this is Art Gensler, a
design culture unto himself. For those rare few people in the industry who have
not had the opportunity to meet Gensler, you may wonder if this renowned
leader is as down-to-earth as his reputation confers. In a word, yes. Who else,
when asked how he had the know-how and courage to start a firm with one
draftsman, minimal prospects for work, three children and a wife to support, and
$200 in the bank would reply, “Because I was too stupid to know any better.”?

That was 1965 in a one-room office in San Francisco. Today, 45 years later,
Gensler corporate headquarters are still in San Francisco, though the array of
talent that makes up the firm is in 34 worldwide locations from New York to
Las Vegas, Abu Dhabi to Beijing. Gensler’s conception of what a design firm
should be—an inclusive entity to meet clients’ needs not feed designers’ egos—
has persisted since day one and now permeates every Gensler project from large
to small. Gensler states, “I believe much of a project’s success rests on the chem-
istry between client and designer. Every designer at Gensler is a good designer,
so there is always a perfect fit. I don’t try to control it. I just get out of the way.”

As usual, the conversation veers back to the firm’s role, not Art Gensler’s role,
in generating success. This idea is encapsulated in the Gensler motto: “The
one firm firm.” Not to sound too Musketeer-ish, but Gensler himself seems
to thrive intrinsically on the concept of “All for one and one for all.” You can
almost imagine this perpetually optimistic leader’s 6-ft.-plus, formidable
frame donned in an early 17th-century blue tunic and feathered hat, wield-
ing a French sword whilst chanting the melodic refrain. “There was no grand
plan when I started, but I knew I could communicate well and get people
excited. It’s really an attitudinal perspective for me,” says Gensler.

His positive attitude is no match for his design skill and business acumen.
He describes how the two work in tandem by stating his belief that certain
people, including himself, are born with a three-dimensional perspective
and capability. “Architecture is great training for almost any business
because we have to think circuitously, not simply lineally. Both design and
business are a progression. I thrive on the process.”
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Arthur Gensler in 2000 (opposite top; ©Michael Rubottom) and circa 1984
(above right; photo courtesy Gensler). Oracle’s headquarters in Redwood
Shores, Calif., (above left; photo ©Tim Hursley) was completed in 1998.
Consolidated Freightways (below; photo ©Jaime Ardiles-Arce) in San
Francisco was completed in 1982 and helped establish Gensler’s enduring
reputation for elegant, classic workplace design.
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The Beverly Hills Hotel in Los Angeles (top left; photo ©Erhard Pfeiffer), completed in
1993, incorporated the integration of architecture, interior design, and graphic design for
which Gensler is now known. The expansion of San Francisco’s Moscone Center (top
right and above; photos ©Roland Halbe) in 1992 represented a major leap into public
sector work for the firm. Goldman Sachs in London (left; photo ©Jaime Ardiles-Arce) in
1991 heralded Gensler’s move into Europe and established the London office.
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The Gap’s headquarters (above; photo ©Mark Luthringer) in San Francisco was completed
in 1998. Gap, a 40-plus-year client, is one of Gensler’s first and oldest.

This process, it seems, is what the Gensler team thrives on, as well. Walter Hunt
Jr., vice chairman, client satisfaction officer, partner-in-charge and a 41-year
firm veteran, who is also based in San Francisco, says that a choice aspect of
his job involves accompanying Gensler to client presentations. Hunt, as well as
others who work with Gensler, paints a picture of a role-up-your-sleeves,
pen-in-mouth, excited yet in-charge leader and visionary. He chuckles as he
reflects, ““Super!” is one of Art’s great lines.” Hunt also admires Gensler’s pres-
ence in front of groups, adding, “He gets to know the client and from there can
truly inspire them. I'm not kidding when I tell you he believes in every single
project and sees it as a venue to make the client’s life better.”

What is it that makes Gensler so inspiring? Those who know him best say it is
his focused dedication to the client. He takes his time to perceive what the client’s
needs are, sift the good ideas from the great, and then offer a solution. “It is
almost as if he is standing in a client’s shoes,” says Andy Cohen, Gensler Santa
Monica, Calif.-based executive director, who has been with the firm for 30 years.
Cohen believes that Gensler redefined the design industry with the notion that
design is always for and about the client. From the firm’s inception, Gensler
believed that architecture is not an object; it is about people. “He’s always light-
years ahead of the competition and thus started looking at architecture from the
inside out, from the people’s perspective,” Cohen adds. This, Cohen believes, is
why the firm now has 16 practice areas and dozens of globally based offices. “It
was revolutionary, thoughtful, and therefore successful. Art is focused on build-
ing the client’s dream, not building a building,” he says.

Gensler is not shy about this fundamental aspect of his ideology. He does not
believe in selling a style. He likes to start with a blank sheet of paper and piece
together all aspects of the project from budget to aesthetics to schedule to the
smallest of design details in order to formulate a plan that is appropriate for
that client—and only that client. “Success is not jamming an idea that I think
is great down a client’s throat. It's meeting the client where they are and
designing a building that perfectly matches their needs,” Gensler asserts.
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Swiss Re in New York (above; photo ©Nick Merrick/Hedrich Blessing) was completed in
1995 and was honored by IIDA as one of the best designs of the decade.

4 —
The Toys “R” Us Flagship in New York’s Times Square (above; photo ©Paul Warchol) opened in
2000 and represented a major leap for the firm’s retail practice.
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ING Café in New York was completed in 2000 (above; photo ©Craig Dugan/Hedrich Blessing).

Allsteel’s Muscatine, lowa, headquarters (above; photo ©Christopher Barrett/Hedrich
Blessing) was completed in 2004.
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That was the case with Pittsburgh-based PNC Financial Services, where
Gary Saulsen, director of corporate real estate, says Gensler went above and
beyond their initial goals for the prototype. PNC conceptualized the first
and largest “green bank” in the United States. Today, six years after meeting
with Gensler, 80 bank branches are LEED certified in locations including
Ohio, New Jersey, Maryland, and Washington, D.C. “Art has been ahead of
the curve in so many aspects of design,” Saulsen says. “He’s big-minded and
believes good design includes aspects of green architecture. It’s not about the
project in a limited sense, but how that project influences its users and how
its users influence the world.”

Gensler is resolved in the belief that his success—and the firm’s success—is built
on relationships. He points to clients like GAP, which recently celebrated its 40th
anniversary. Gensler designed GAP’s second store. “We’ve also been with Bank of
America for 42 years, and we have many other long-standing relationships for
which I am immensely appreciative,” he remarks. “The better we know a client,
the better they’ll know us; and if we take care of them, they will take care of us.”

Another long-standing client is MGM Mirage, based in Las Vegas. While it is
obvious that Gensler cherishes every past client relationship and opportunity
for growth, he cannot contain his enthusiasm about the present project for
this particular client. The firm is serving as executive architect for the largest
private real estate project ever done in the United States. The MGM
CityCenter, which opened on December 15, 2009, encompasses 18 million sq.
ft. of mixed use space, including four hotels, a casino, an 1,800-seat theater,
300,000 sq. ft. of convention space, 16 restaurants, four pools, 475 sq. ft. of retail
space, two 37-story residential towers, and one 1,540-unit condominium/hotel.
The biggest aspect of this project, however, is the budget—3$8.5 billion. “It has
been four incredibly exciting years,” Gensler exudes. “It is a one-of-a-kind
project with starchitects doing their thing but working together, which is not
the typical modus operandi for this crowd.”

William Smith, president of the MGM Mirage Design Group, matches
Gensler’s enthusiasm as he describes the complexity of the project, which
consists of 10,000 people on-site daily, with 50 Gensler executives from
offices across the country overseeing every detail seven days a week. Gensler
was the only firm that Smith believed could manage the enormous scope of
CityCenter. “Art has been a progressive designer for more than 40 years and
we knew this project was one he would thrive on. In this instance, experience
counts, as well as the sincere commitment that he brings to every project. Art
is the whole package,” Smith says. Additionally, Smith knew he could count
on Gensler’s resources, including the ability to add people to the team as the
deadline grew closer. “Gensler as executive architect added a level of credi-
bility to the project,” he concludes.
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The 600-m. Shanghai Tower (above; rendering courtesy of Gensler) will be China’s tallest
building when it is completed in 2014. The project cements Gensler’s presence in the
Asian market and the firm’s move into super-tall architecture. Gensler’s interiors for the

Tha

iconic The Ne : Times' headquarters in midtown Manhattan (top right; photo ©Nic
Lehoux), designed by Renzo Piano, were completed in 2007. Gensler served as executive
architect for the recently completed MGM CityCenter (right; photo courtesy of CityCenter),
the largest U.S. real estate project with 18 million sq. ft. of mixed-use space.

Dan Winey, San Francisco-based regional managing principal for Gensler’s
Northwest and Asian regions, is also at work on a large-scale project—the
Shanghai Tower, which will open in 2014 and be the world’s second tallest build-
ing. He says Art’s dedication to a culture of collaboration has been apparent
every step of the way with their Chinese partners. “Art loves to talk about the
constellation of stars, which is how he describes Gensler’s people. It is not about
him, and it isn’t about us. Every project is the client’s project, the client’s build-
ing” Winey explains. He reiterates Gensler’s ability to establish and preserve the
firm’s values and foundations. “We play by Art’s rules, which are passion for
people, entrepreneurship, collaboration, and an intense desire to succeed.”

Winey also makes note of “The one firm firm” motto, saying, “Art always
brings us back to ourselves” The firm’s culture is inclusive, so much so that
Winey says the “regional” part of his title often seems irrelevant. He speaks to a
global, holistic sensibility in regard to their design scope and corporate culture:
if one individual or practice area succeeds, they all succeed. “We are encouraged
to be entrepreneurs, to reinvent and challenge ourselves,” he says. “You won’t

stagnate at Gensler. Art is an incredible ciicourager of torward motion.”

Gensler himself has seen much change in the industry and is excited about
its steps into the future. He explains that 20 or 30 years ago clients knew
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where they were going, what type of business they would be in, and how that
business would be run. Today, he feels the story is quite different. “The rate
of change is practically day to day now,” he notes. “Our work has to morph,
the design process has to be fungible to meet the new business paradigm.”
He sees this manifesting in environments that are essentially built on wheels,
encouraging flexibility and adaptability. He believes companies are pushing
collaboration rather than isolation. “Everything is evolutionary so we must
design around these issues,” he says.

In regard to Gensler’s next step forward and future plans, he emphasizes the

social responsibility that he believes designers have today. He wants Gensler,

as a firm through its people, to add value to each project even more than the
«rp

It’s about

building trust and continuing our strong relationships. Our business is all

client expects and in ways that will serve the local community.

word of mouth, which couldn’t serve us better,” he says with a smile. As for
his “constellation of stars,” even though he says he is “sitting in the back of
the house now.” he is not the least bit concerned about the progression of the
firm, stating that he knows his people are great and will continue to be
great—to shine, of course. He ends on a typically humble, humorous note,
one that continuously beckons the stars to align: “If it were all about me, it
would be boring”
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In our 50th year of publication, Contract proudly presents its 2010 awards issue, including the prestigious Designer
of the Year Award, the 2010 Legend Award, and the winners of the 31st Annual Interiors Awards Competition. The
editors wish to extend our congratulations to the five partners of Graft (www.graftlab.com)—Gregor Hoheisel,

Lars Kriickeberg, Wolfram Putz, Thomas Willemeit, and Alejandra Lillo—who are being honored as our 2010
Designers of the Year. In its young existence, Graft has already established itself as a model for design practice that
transcends boundaries of all kinds, be they geographic, disciplinary, or social.

Congratulations are also in order for Art Gensler, our 2010 Legend Awards recipient, who founded Gensler
(www.gensler.com) and can rightly be considered the father of commercial interior design as a serious
business profession.

Our 15 category winners of the annual Interiors Awards Competition—Cannon Design, Cerquiglini & Rossi
Architecture, Clive Wilkinson Architects, Dake Wells Architecture, Eskew+Dumez+Ripple, Gensler, Giorgio
Borruso Design, Hartman Design Group, Janson Goldstein, Jestico + Whiles, ikon.5 architects, Munge Leung
Design Associates, Slade Architecture, Stantec Architecture, will bruder+PARTNERS—also deserve high praise for
their work, highlighted in the following pages. As usual, these 15 firms represent a broad spectrum of experience,
expertise, and geographic origins, proving once again that design excellence need not be confined to any particular
location, building type, or budget.

Finally, sincere thanks to our five esteemed judges, who served on the Interiors Awards jury this year.
Pictured from left to right are:

Lionel Ohayon, ICRAVE

Robin Guenther, Perkins+Will

John Peterson, Public Architecture
Joey Shimoda, Shimoda Design Group

Lois Goodell, CBT Architects
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By Michael Webb
Photography by Alberto Ferrero
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“With every job, we try to forget what we’ve done before and start from
zero,” says Giorgio Borruso. “The goal is to develop a signature for the
client rather than ourselves.” He also tries to distill all the possibilities
into a single, unified concept and then to develop that in detail rather
than offering a menu of choices. From his base in Venice, Calif., Borruso
and his associates have created distinctive interiors for several leading
Italian apparel companies, including Fornarina boutiques in London
and Las Vegas. Recently they completed a headquarters in Milan for the
parent company, Fornari.

The 35,000-sq.-ft. complex of offices and flexible open spaces for events
and display is located in an abandoned porcelain factory. Borruso helped
restore the decrepit structure and created an interior as fluid as the canals
that still traverse the former industrial area of Navigli. Lino Fornari
anticipated the building’s new role as a showcase of the Italian design and
fashion industries and acquired the space before it was restored.
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“A central spine penetrates the entire volume, con-
necting the different levels in an organic way and guid-
ing traffic through the building,” says Borruso. His
sensuously curved concourse extends from the street
entrance to a sculptured staircase. Walls and ceiling are
fabricated from a lightweight tensile copolymer, back-
lit by LEDs to achieve different color effects that spill
over the white resin floor. The same polymer is used
on the underside of the coiled staircase, and there the
colored light is reflected off a rectangle of resin set into
a textured concrete floor. The structural steel frame is
exposed, and the straight beams complement the
curvilinear stair balustrade of white-painted plywood.

Borruso has turned this orthogonal block into a stage
for fashion and for the Fornari brand. Rough and
smooth textures, angular and curvilinear geometries,
white and colored surfaces play off each other.
Industrial-style light fittings by iGuzzini punctuate the
void, and stainless-steel pipes double as handrails and
supporting frames for displays. There’s a strong
emphasis on function along with the illusion that the
forces of gravity have been suspended. “Lines turn into
a 3-D construction,” says Borruso, “tying together the
disparate spaces.” Speaking for the client, communica-
tions director Caterina Aimone describes the show-
room as “tangible evidence of the company’s expansion
onto the global scene: a gracious meeting place that
expresses the multifaceted character of Fornari and its

commitment to innovation.”
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small offic

By Jean Nayar project/client: Confidential Financial Client
Photography by Bruce Damonte .
SIRIMRAY By Biugs & location: San Francisco

designer: Gensler San Francisco
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After the economic meltdown that touched virtu-
ally every corner of the world over the past year,
the surviving players in the financial industry
have begun to reinvent themselves to survive and
flourish in the new global climate. And the design
of a small office by Gensler for a financial start-up
firm in San Francisco reflects a fresh point of view
for a new era of investing.

“Our clients had a clear sense of the image they
wanted to project,” says Gensler design director

www.contractmagazine.com

Terry Walker. “They wanted a space that was light,
bright, open, clear-cut, comfortable, and worthy
of their clientele, but not ostentatious.” Delivering
on every count, the designers produced a crisp
environment with a clean, no-fuss profile that’s all
about business—and light and views for all.

Located on the entire top floor of a brand new
34-story LEED-certified building designed by Kohn
Pederson Fox and occupying about 12,750 sq. ft. of
usable space, the office is divided into four suites of

private offices for managing directors and directors
and three work and teaming clusters dedicated to
the different aspects of the client’s business.
With managing directors in glass-enclosed offices,
analysts in workstations around the perimeter, and
administrative support personnel located in work-
spaces just outside the enclosed offices, the entire
staff has access to natural light and panoramic city
and bay views visible through floor-to-ceiling win-
dows all around. The reception area, boardroom,
conference room, and small informal teaming
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areas were also positioned near windows, allowing everyone—employees and
guests alike—the right to light and views at all times. Even in the long elevator
hall that leads to the reception desk, a slot cut into the wall offers a surprise
glimpse through the adjoining space to a window beyond.

Visually, the setting is sleek yet comfortable, “like a residential penthouse,” says
the designer. Though quiet and understated, finely finished, highly crafted
materials and furnishings in a neutral palette define the space with a sense of
quality. Aged European oak floors, for example, enrich public areas, including
the lobby, reception area, boardroom, and coffer bar area. In enclosed offices
and workstation areas, floors are topped with a sisal-like carpet, while work-
surfaces are made of rift-cut oak and storage units are lacquered white. In the
communal café and pantry area in the long hall bisecting the space through
the core, on the other hand, a long coffee bar made of dark fumed oak plays
off wall paneling and cabinetry in pale quartered olive ash. Thoughtful juxta-
positions of materials like these and careful attention to detail throughout
define a space that is at once of its time and timeless.
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“A crisp, elegant

solution that is likely to
be perceived this way
for years to come.

The reflectivity of materials
largely contributes to

the overall lightness of
space. The sculptural
quality of portal, slot, and
simple planes creates a
space that is calm as
well as intriguing.

There is great care
involved in presenting the
work, and that leads me
to think that there is great
care in making the work.”
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education

By Michael Webb
Photography By Benny Chan/Fotoworks

project: FIDM San Diego
client: Fashion Institute of
Design and Merchandising
location: San Diego
designer: Clive Wilkinson Architects

Clive Wilkinson Architects designed the Orange
County campus of the Fashion Institute of Design
and Merchandising (FIDM) in 2001, and ever
since, the West Hollywood-based architecture firm
has enjoyed an uninterrupted association with the
preeminent West Coast school for fashion and
related design disciplines. Their 14 projects
include a library for the main campus in down-
town Los Angeles and, most recently, a new school
in San Diego. They also are currently preparing an
extension of the San Francisco campus. San Diego
is the smallest of the four FIDM branches, and it
occupies the entire third floor of a high-rise office
building in a newly revitalized area of downtown.
But it has its own unique character, while playing
variations on themes that were first explored in
Los Angeles.

“The internal landscape is student-centered,
supporting their experience through openness,
transparency, and user-friendly spaces for work
and recreation,” says Clive Wilkinson. “Vibrant
public spaces contrast with quiet, neutral class-
rooms and study areas.” The library is a mix of
both spaces, encouraging students to study there
rather than just use the books. An axial con-
course undulates and eddies, expanding into
social gathering areas. The palette of beige and
yellow tones evokes the dry, sun-baked desert
that surrounds San Diego.
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Those themes are on display in the expansive reception area, which doubles
as a place to hang out and opens onto an outdoor terrace. The red birch
soffit generates a sense of warmth and intimacy but is cut away to reveal the
raw ceiling with its white-painted service ducts. To one side, a band of
yellow defines the glass-walled library, dipping down to form a counter. The
first of several panels by FIDM graphic designer Miwako Feuer provides a
point of focus. Glass-walled classrooms flank a student lounge where sheets
of metal are cut and bent to shade suspended lighting. “We were inspired by
Elizabethan ruffles, an allusion that worked well for a fashion school, and
the metal is an inexpensive way of achieving sculptural depth overhead.”
An A/V-shaped niche of white drywall painted lipstick red on the inner face
is given a glossy finish to evoke the southern California culture of cars and
surf boards, and it frames a counter full of computer monitors plus sofas
for laptop users.

Annie Johnson, vice president of FIDM, has worked closely with Wilkinson
over the past eight years. “Clive’s use of color, along with high-concept
architecture and interior design, awakens and challenges students to be
creative,” she says. “As a design college, what more could we ask?”
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healthcare

By Amy Milshtein
Photography by Richard Johnson Photography

project/client: Peterborough Regional Health Centre
location: Peterborough, Ontario

designer: Stantec Architecture
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Sometimes the coolest hangouts appear in the unlikeliest of places. The mall,
the downtown coffee shop, the park all seem like logical spots, but the
Peterborough Regional Health Centre in Peterborough, Ontario? When Stantec
Architecture created the new facility the designers knew they were bringing
together two old facilities, but did they know it would bring together the com-
munity and become a cross-generational gathering spot?

“We intended it to be community connected,” says Michael A. Moxam, senior
principal at Stantec Architecture in Toronto. Indeed, instead of letting planning
and equipment requirements drive the project, the architect looked to the human
experience including connection, emotion, and orientation to lead the way.

The result is a center that embodies the environment of wellness through con-
nection to and reflection of the community it serves. Nestled high in the hills,
Peterborough commands sweeping views of the city and region beyond. The
lobby serves as a nerve center, connecting all high-traffic areas, like ambulatory
care services, admitting, administration, and retail, in a clear and understandable
way. Lower traffic areas like diagnostic/treatment and inpatient units use subtle
cues to intuitively direct patients along the right path.
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jury comment:

“This project remains
appropriately institutional

while shedding the undesirable
trappings of traditional
healthcare. The neutral and
natural materials palette is
elegant and non-institutional.
There is superb integration
between the building architecture
and interiors...massing of the
building stepping down the hill
results in great vistas on which
the interior capitalizes, making
many of the spaces feel like
they are outdoors.”
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Throughout the large facility, extensive glazing and

courtyards continue to reconnect visitors, patients,
and staff to the community. Even the most critical
and bedridden patients are treated to floor-to-ceil-
ing views, often leading to healing results. “It
provides a positive distraction,” says Tom Holden,
vice president, planning and hospital services,
Peterborough. “I asked a patient how he liked our
state-of-the-art entertainment system, and he told
me he preferred the view out his window.”

The Centre is also attracting and retaining top-
quality staff. Peterborough replaces two antiquated
buildings that sat seven kilometers apart. With no
natural light, air quality issues, and cramped work
areas, the old hospitals served no one well. Using
the Ontario model, 70 percent of funding for the
new project was provided by the government. The
surrounding population of more than 300,000
people came up with the balance. “The community
really believed in and bought into the project,”
says Holden. “We had one of the highest dollar per
capita donation rates ever.”

Residents have claimed the Centre for their own
as retirees hang out on the patio in the summer
time. More surprisingly, kids from the nearby
high school drop by the cafeteria for lunch.
Moxam remains delighted. “It was born out of a
clear idea of how to connect and has really taken
off as a community center,” he says. “It’s been a
project of a lifetime for me.”
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hotel

By Danine Alati
Photography By Mikiko Kikuyama

project: Andaz West Hollywood
client: Hyatt

location: West Hollywood, Calif.
designer: Janson Goldstein

It’s always a challenge to rebrand a property, espe-
cially one like the Hyatt West Hollywood that’s
rich in its history and rock-n-roll lore. But this
Sunset Strip property—which originated as the
Gene Autry Hotel in 1963 and gained notoriety as
Continental Hyatt House, or Riot House, when
frequented in the ’70s by rock legends Led
Zeppelin and the Rolling Stones—was reopened
in January 2009 as an Andaz Hotel, a new brand
of Hyatt, after a top-to-bottom redesign by
Janson Goldstein.

Hal Goldstein, a partner at the New York-based
design firm, explains that his team was charged
with creating a new brand that was site specific.
“We sought to create a place that’s unique to the
location, incorporating the sexiness of West
Hollywood and sophistication of the Hollywood
Hills,” he explains. “The design is informed by the
hotel’s history, but not expressed in a literal way.
It’s like a ghost of its past.”

Immediately upon entry, the “ghost of the past” is
evident in a full-wall, backlit image, which illustrates
a storm with sunspots and “represents the energy of
the ’60s and *70s,” according to Goldstein, who adds,
“We worked with artist Amanda Weill to create this
image that taps into the essence of what the hotel
was back then and brings it into the present.”

Furniture, materials, and textures are a mix of vin-
tage and newer pieces that seamlessly integrate so
there’s no distinction between what’s old and new.
“The lobby reflects a ruggedness and sexiness of the
Sunset Strip,” Goldstein says, referencing the burnt

oakwood and distressed motorcycle-jacket leather.
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jury comment:
“The project speaks of
high design but is so
drunk with the power
of art. The two work
together beautifully to
create ductive and
yet sophisticated
atmosphere. The clear
and restrained palette
of materials gains
normous life from the
celebratory use of glass
and light. It's surprising,
mysterious, dramatic,
and sensual.”
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The ground floor offers one continuous > where guests can meander
through from the lobby into the RH Andaz restaurant. “My favorite part of
the project is openness and warmth,” admits Andaz West Hollywood general
manager Michel Morauw. “I love the way the spaces transition between one
another; between the lounge and RH, the communal tables and the oakwood
and tumbled marble floors offer a natural transition.” Goldstein adds, “When
visitors enter the hotel, they can appreciate the layering of depth and details.
If you keep returning, you'll see strong design elements, but also see depth to
the detailing that keeps building.”

Anchoring this hotel in its Hollywood setting, an all-glass pavilion extends
RH out onto Sunset Boulevard. This glass box is framed in skeletal steel, with

1ic, psychedelic, public art installation local artist Jacob

Hashimoto on the exterior. The hotel also sports an all-glass southern

facade. Modeled after case study glass houses in the Hollyy Hills, the
loft-like junior suites have balconies enclosed in floor-to-ceiling glass to offer
spectacular views of the valley, as does the rooftop pool deck that overlooks
all of the Los Angeles basin.

ent with his design team’s rebranding of this hotel, Goldstein notes, “There

are a lot of products out there in this market segment, and Andaz distinguishes
itself as something unique and long lasting within this segment.”
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By Danine Alati
Photography by lwan Baan

project: Barbie Shanghai
client: Mattel

location: Shanghai, China
designer: Slade Architecture

www.contractmagazine.com

“It’s a challenge to create the first ever environment for an iconic doll,” says James
Slade, whose New York firm Slade Architecture was tasked with designing the first
Barbie flagship store in Shanghai, a location selected for its large population and

market potential. Mattel, the manufacturer of Barbie and licenser of the most
Barbie products worldwide, sought to bring together aspects of the Barbie brand
in a store that goes way beyond just toys.

“We wanted a retail experience that celebrates the doll as the hero, but also shows
the depth and breadth of the entire brand,” says Richard Dickson, a senior vice
president in charge of the Barbie brand at Mattel. To fulfill this goal, Slade and his
partner Hayes Slade established a vocabulary to interpret the Barbie brand,
designing everything from the fagade, interiors, and furniture to the display
fixtures, clothing hangers, and plates in the café. They began by gutting the
35,000-sq.-ft., six-story building and partnering with New York branding and
design firm BIG to create a fagade that layers molded, translucent, polycarbonate
interior panels and flat exterior glass panels printed with a decidedly feminine
lattice frit pattern. The reconstructed facade also features softer edges that allude
to the curved, sinuous surfaces that await on the interior.

Inside, Slade strategically employed pink in specific places. The pearlescent white
entry lobby serves as a decompression zone that helps visitors transition from the
gritty, urban Shanghai street into the home of Barbie, but then they are “bathed
in pink” as they ascend the escalator. “The pink acts as a signal,” Hayes Slade says.
“When you come into the white lobby, you see a burst of pink glow from the esca-
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lator that pulls you in.” The pink shading becomes increasingly more intense as
one vertically traverses the store levels.

A spiral staircase encased by hundreds of translucent, polycarbonate boxes that
contain 800 Barbie dolls—all dressed in pink—connects the main (women'’s)
floor with the levels above (the girls’ and doll floors). “The staircase is the center
of the store and one of the most memorable elements,” Dickson says. “I never get
bored going up and down the stairs. A pillar of the most fabulous dolls as far as

”

the eye can see, what can be better?

Girls can design their own Barbies in the Barbie Design Center, conceived by
Columbus, Ohio-based Chute Gerdman and designed by Slade, while a Barbie
Fashion Stage designed by Chute Gerdman allows them to participate in a run-
way show. With the store intended as a fully immersive experience that attracts
girls and mothers alike, the women’s floor features apparel, cosmetics, and a
couture line of Barbie merchandise, and the Barbie Café is set on the top floor.
“Each section of the store is a unique facet of the Barbie experience,” says Hayes
Slade. “We created these distinct little environments that all fold together as a
whole space that is very open and visually connected.”

With the client wanting a design-focused retail space that was clean and modern
but not cold, the designers added touches of whimsy and played on the sense of
scale. For example, looking from the girls floor down through the spiral stair and
doll wall, shoppers on the main level appear to be the same size as the dolls. “The
store is modern, fun, and filled with ‘oohs’ and ‘ahs’ It’s a perfect blend of sophis-
tication, quality, and fun,” Dickson says. “It’s eye candy, pure eye candy.”
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jury comment:

“What a great project to have...to create

a thoroughly modern space to sell Barbie.
The stair, with the continuous doll display,
totally captured me! The signature color is
used with great strength, impact, and
conviction—it is just shy of overdone, or just
the right amount of overdone. This space
would make any Barbie fan feel glamorous.”

Al

s
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restaurant

By Amy Milshtein client: INK Entertainme

Photography by Device222 location: Toronto

designer: Munge Leung Design Associates
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jury comment:

“The design is focused and unafraid. This
vibrant, imaginative, clever, compact space

is made more intriguing with the impressive
grand-scale graphic scrim. It’s stylish and clubby
with a good dose of humor, color, and sexy
lighting. There is no mistake that the experience
in this place is pure theater.”

Reinvention is never easy, but in the restaurant business it’s a necessary evil

particularly if the trendiest places want to stay current. Still, it was hard for Munge
Leung Design to remodel five-year-old ULTRA. The firm’s original design for one
of Toronto’s hottest luxury dining and clubbing spots proved so popular that the
city was up in arms when word of the project leaked out. Could the architects
along with the owner, INK Entertainment, match the past success?

It takes just one look at the new ULTRA to answer with a resounding, “Yes!”
The original space spoke of luxury, elegance, and serious extravagance that
owner Charles Khabouth felt was inappropriate for the upcoming half
decade. He envisioned something “more playful.” He says, “I wanted an
approachable space with a bold and cheeky twist.”

Khabouth can see a trend coming. While the old ULTRA was still beloved
and successful, the new one promises to endure with a menu that’s 20 per-
cent less pricey than before. Gone are the VIP room and foie gras, replaced
by tasting menus, a mischievous attitude, and...roosters?

“The cocks can be interpreted in many ways,” says Munge Leung managing
partner Alessandro Munge. “They strut and preen just like the people in the
restaurant.” They lend volume, color, and humor to the space along with
inspiring the design further, as seen in the feather design found in the lamp-
shades of the custom pendant lighting and the bird-foot-like candlesticks.

ULTRA’s old circular banquette seating gives way to movable tables and
chairs along with an impressive 25-ft., solid oak table. Envisioned to act as
the hub of the social dining experience, the table seats 24. Like the old
ULTRA, this supper club transforms into a dance club at 11:30 p.m.
Designing for those dual functions proved a challenge.

Staff moves seating to create a dance floor, while the rooster graphics retract
into the ceiling. Lighting levels dim, and the oak table becomes an elevated
dance floor/fashion runway where clubbers can jump on and strut their stuff.
“Lighting is the most important part of a space to me,” insists Khabouth. “I
can work with an ugly space with great lighting, but not vice versa.”

The new ULTRA still seems to be attracting the right crowd. And the rooster
theme has taken off. “I got an email from someone who was inspired by them
to create T-shirt graphics,” says Munge. Yet not everyone is down with the
chickens. Famously vegan PETA spokesperson Pamela Anderson asked that
they be retracted when she dined in the space. So when Anderson walked in,
the cocks went up.

www.contractmagazine.com
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exhibit

By Jean Nayar

Photography by Will Crocker Photography

86

t: Prospect.1 New Orleans

+ U.S. Biennial Inc.

New Orleans

: Eskew+Dumez+Ripple
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One of North America’s most distinctive port
cities, New Orleans is known around the world
for its complex and vibrant culture—a place
where Creole cuisine, folk art, jazz, brass bands,
and a meldnge of languages, influences, and
people merge in a shared identity that tran-
scends its diverse population. So, in the after-
math of Hurricane Katrina, it isn’t surprising
that people from all over the globe rallied to
support its on-going recovery. Among the many
contributions to the city was Prospect.l New
Orleans, the largest biennial of international
contemporary art ever organized in the United
States. Its aim was to help redevelop the city as

a cultural destination. And the biennial’s imag-
inative Welcome Center—designed by New
Orleans-based Eskew+Dumex+Ripple as the

starting point for the citywide exhibition—was
in its own way a reflection of New Orleans’

international cultural heritage.

Organized by curator Dan Cameron, the director
of U.S. biennials for the Contemporary Art
Center in New Orleans, the exhibition showcased
the work of 81 artists from 39 countries in 22
museums, historic buildings, warehouses, and
other “found” locations throughout the city from
November 2008 through January 2009. The
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curator asked Eskew+Dumez+Ripple to help
him lay the foundation for the exhibition by
facilitating permits and regulatory approvals in
several of the locations that would house the
various works of art. He also asked the architects
to design the exhibition’s Welcome Center in the
oric Heffler warehouse building in down-

town New Orleans’ Warehouse Arts District.

Funded in part by a $10,00
Downtown Development District, the Welcome

grant from the

Center served as the first link for visitors to the
exhibition as well as a conduit to other arts-related
events around the city. “We wanted its design to

O

www.contractmagazine.com

relate to a symbol of New Orleans,” says principal
designer Steven Dumez. “Originally, we wanted to
adapt an existing shipping container as a reflection
of New Orlear

through the port, but modifying it would have

and its connection to the world

been too labor-intensive, time-consuming, and
costly, so we designed an abstract version and

made it of plywood instead.”

Designed and built in just five weeks, the sculp-
tural, 300-sq.-ft. structure-within-a-structure was
hed

ramp that led to a reception desk

ing maps, literature, pamphlets,

and other descriptive information about the exhibi-

tion and the city. Next to the desk

and backdr
counter, and shelves behind it—a 20-ft. by 20-ft.
tainer-like volume, supported b

armature and housing a series of tables, chairs, and
refreshments, was designed as a kind of landing pad
sitors before they set off on their journeys.
Constructed as a temporary facility, the artful

structure nonetheless played a pivotal role as a
gateway to this important event as well as to the
city itself. And for those who visited the exhibition,
it also will likely remain one of many memorable
threads in their experience of the rich cultural

tapestry of New Orlea
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Light Management §

Visions turn to ligh

As one of the biggest manufacturers of lamps and light management systems
S O W rO O | I l in the world, Osram aimed to have its showroom—situated on the first floor
of its factory unit in Treviso, Italy—be used for internal meetings, as a place

to present its offerings to visitors as well as somewhere for visitors to relax

and feel comfortable. The company partnered with Cerquiglini & Rossi
By Alex Palmer Architecture to create this space and showcase Osram’s values.
Photography by Pierangelo Pertile
“Our goal was to play with light, to give emotion and inspire the clients
and designers who visit the Osram showroom,” says Andrea Cerquiglini of

PrmEgs Clararm Lightt SIItia & e eom Cerquiglini & Rossi. The architect aimed for the design solution to meld

client: Osram SpA with Osram’s products, integrating the light into the architecture. All
location: Treviso, Italy shapes, surfaces, and materials were selected for the way they interacted
with light.

designer: Cerquiglini & Rossi Architecture

Since Osram’s focus is on light sources and their control systems, rather than
light fixtures, Cerquiglini began integrating these sources—particularly LED
modules—into the showroom at the earliest stages of planning, rather than
adding lighting toward the end. “Light had to be the main material to con-
jury comment: struct this project,” Cerquiglini explains. “All the light fixtures are custom-

“The forms and spaces allow the “ghtmg 10 be made solutions, and they are the interior architecture project. This project is

. ) ‘the sh f light”
the center of attention. The showroom illustrates "< ™ "®
the immense power that ||ght has over mood The 150-sq.-m. showroom is divided into two zones. The first is the show-
and space percep’[ion. Information dlsplay is room and meeting space of about 100 sq. m., which offers presentations of

Osram’s products and services. Second, there is the 50-sq.-m. bistro area

cleverly integrated within the motif. The spaceis . A » , ,
3 . with chairs and tables, as well as a bench bar where visitors can relax, have
transformed as the product is demonstrated.” coffee, or meet more informally.
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Cerquiglini describes it as a “living project.” Cerquiglini & Rossi chose and
proposed colors both to create a consistency with Osram’s company
image, and also to show the possibility of creating different atmospheres

simply by playing with light. “We wanted to create color with light,” says
Cerquiglini. “We hit the targets that we set, and 100 percent of our needs
were met.”

There are seven separate systems that Osram can control with a touch-
screen, varying from cold to warm color temperatures. They can create
repeatable sequences and download them to a controller, modifying them
in the system as need be. These sequences can also be synchronized with
audio or video to heighten the experience. “The client can watch the video,
and then around him the color of the environment changes in accordance
to the video,” says Gianluca Filippi of Osram.

www.contractmagazine.com

The shapes used throughout the space emphasize nature, with a thin line of
“pipes” in the coffee-break area, which work with LED modules to evoke the
feeling of being in a forest. Rounded half-sphere “bubbles” throughout the
showroom, with one large one in the room’s center, allow for a varying
ambience to be created as the light system is adjusted.

The showroom also incorporates an innovative panel system for displaying
products. Rather than traditional panels, these are presented much
like books on a shelf that can be easily changed or removed. “Light had to
create very different solutions, very serious solutions, but also a very funny
atmosphere for a party for example,” says Cerquiglini.

The innovative showroom required intense creativity and technical prowess.

“Throughout the process we discovered a lot,” says Filippi. “At the beginning
there was a lot of work to do. In the end, we reached the scope.”
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spa/fitness

By Alex Palmer project: The Center for Wellness at The College of New Rochelle

Photography by Peter Mauss/ESTO
graphy by client: The College of New Rochelle

location: New Rochelle, N.Y.

designer: ikon.5 architects/Galina Design Group

jury comment:

“This project is a great study of solid and void (transparency)
using materiality. The seamless blending of architecture and
interiors conveys an athletic facility emerging from the ground
plane, complete with natural materials that move between
interior and exterior. Skylights, clerestory, and extensive use of
framed views create a great vessel to capture the light.”

90 contract january/february 2010

When the leaders of New York’s College of New
Rochelle asked Joseph Tattoni to design a wellness
center that would fit in with the surrounding
landscape, they probably did not expect that he
would literally build it into the landscape. Tattoni,
the principal of Princeton, N.J.-based ikon.5
architects, worked with the College of New
Rochelle on a sustainable design that eventually
built a third of the building—including a pool and
locker area—below grade. The plan called for a
design that would be distinctly modern while at
the same time complementing the 19th-century
residences of the local neighborhood, as well as
the gothic design of the wider campus.

“The college wanted the building to look more
innovative than it looked old, but they did want it
to have a connection back to the 100-year devel-
opment of the campus,” says Tattoni. In building
the project, Tattoni and his team used the same
Westchester granite that proliferates throughout
the campus buildings. During the building
process, they were able to preserve 87 maple and
oak trees, as well as historic specimen trees such as
a sycamore at the entry of the building.

The building houses a 1,500-seat gymnasium and
fitness and aerobic center, as well as the natatorium,
several education rooms, a meditation room, and
an outside contemplation chapel garden on the
rooftop. “It was about approaching it the same way
they teach education at the college: that is, total
human wellness, which includes not only the body
but also the mind and spirit,” says Tattoni.

The designer connected this variety of elements
and design goals to an overarching theme of “The
Garden of Eden”—a paradise of total health with
a sustainable design that evokes the wider health
of the planet as a whole. (The facility was
designed to achieve a LEED silver rating.)
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By Amy Milshtein . Exeter Schools Multipurpose Space
Photography by Gayle Babcock/Architectural Ima ork: g
graphy Dy ey tectd HEES Exeter R-VI School District

Exeter, Mo.
Dake Wells Architecture
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jury comment:

There will always be “haves” and “have nots.” That
lesson seems all too clear to the school children of
Exeter, Mo. With only 350 students in the K-12
system, they were the poor country cousins of

Barry County. “We are surrounded by larger dis-
tricts, some of them four or five times our size,”
reports school superintendent Tina Nolan. “We’re
a small but proud farming community.”

Yet the district didn’t have a single structure to
reflect that pride. Indeed, they taught in five
unconnected and—in the words of Dake Wells
Architecture principal Brandon Dake—“pretty
crummy” buildings surrounding a courtyard.
This model posed a safety issue as students
moved through the buildings throughout the
day. The space restrictions also stretched school
hours to the limit. “With all 13 grades needing
the gym to practice sports and performance we

www.contractmagazine.com

had groups in the school from 5:30 in the

morning until 8:30 at night,” says Nolan.

Nolan challenged the architecture team to devise a
solution that would unify the buildings and become
a social center for the school and the community at
large—all for $2.2 million. Springfield, Mo.-based
Dake Wells answered with an 11,600-sq.-ft. addition
that claims the existing interstitial space between the
buildings, while providing the much-needed social
hub the community deserves.

Using a three-in-one approach, the space serves as
a cafeteria, practice gym, and performance hall.
Flooded with light from clerestory windows, the
building immediately impresses with its warm,
good looks, thanks to its eye-catching, folded-
wood ceiling. More than just a decorative element,
that ceiling proves the key to the space’s success.

“In any project like this the challenge is making a
large space feel small and fine tuning the acoustics,”
says Andrew Wells, principal at Dake Wells. “This
ceiling achieves both.” Layered with materials of
varying absorptiveness, the architects liken the ceil-
ing to a sushi roll. “The white tectum is absorptive,
like rice absorbs soy sauce,” explains Dake. “The
wood wrapper is reflective; keeping all the good stuff
in like seaweed keeps the whole roll together.”

The resulting acoustics impress both professionals
and laypeople. An amplification consultant hired
to add a sound system couldn’t believe how low his
reverb readings were in the room. Students and
town people alike beam with pride over their new
structure. “We’ve hosted benefits, graduations, and
a local company Christmas party,” says Nolan.
“Even the other school districts are impressed.
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public space

By Jennifer Thiele Busch
Photography by Bill Timmerman

project: Agave Library

client: Phoenix Public Library

location: Phoenix
designer: Will bruder+PARTNERS

Agave Library, a regional branch of the Phoenix
Public Library system, is located in a historically
underserved area north of the city, neighboring a
gas station, a fast food restaurant, a supermarket,
and a car wash. At 25,000 sq. ft., it is one of the
largest satellite facilities in the system, but it was
subject to a strict budget to fulfill a rather typical
list of requirements, including community space,
access to technology, and separate, dedicated
areas for children, teens, and adults. Architec-
turally, it is the ultimate box, like one you might
find housing a Home Depot. By all accounts, it
could have been a pretty unremarkable structure.

So the fact that Agave Library is so visually arrest-
ing is a testament to the exuberant interior design
by will bruder+PARTNERS.

No stranger to the Phoenix Public Library system,
Will Bruder gained acclaim in 1989 for his much-
celebrated design of the Phoenix Central Library. In

the ensuing years, he has worked repeatedly for this
design-savvy client creating numerous branch
libraries around the fast-growing city. Nevertheless,
he is particularly proud of what has been achieved
with Agave, calling it, “user-friendly, intuitive, and
as seamless a design as we’ve ever done.”
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The simple concept of a completely open, big-box interior with few physical
divisions and uninterrupted sight lines places the children’s area at one end
of the structure, the teen area at the other, and the adult collections and
spaces in between. Fach is executed with colors, furnishings, floor and ceiling
treatments, graphic signage, and art works that define the different spaces and
give each its own character. Lead interior designer Marjorie Fichthorn
Whitton explains that the overarching concept for the interior was that it be
designed as a kind of desert reading garden. “We saw our garden as a series
of outdoor rooms to be occupied,” she says. “Materials and colors transi-
tioned from outside to inside.”

“The designers were able to bring in all these different kinds of slightly funky,
colorful features that make the energy in the building so lovely;” says Shera
Farnham, assistant city librarian. Special touches include a children’s story
tower, protruding beyond the walls of the main building, which Farnham
calls “a wonderful, magical area.” A dramatic sculpture by a local artist hangs
over the circulation desk, there is access to a landscaped patio off the adult
area, and the placement of the teen area on the far edge of the structure
intentionally draws adolescents through the entire building. “We bring them
in, then take them on a journey,” says Bruder. Everywhere natural light flows
through an abundance of windows. “We didn’t need the light, but we need-
ed the spirit of it,” he adds.

“Spirited” is an apt description of Agave, and nowhere is this more evident
than in the 56-ft. metal scrim that adorns the entry fagade of the building.
The scrim features the word “agave” in neon letters, and acts as a marquis to
give the library architectural presence in its rather banal surroundings.
“Agave represents the best of what happens with great architecture and inte-
rior design,” observes Farnham. “There are so many wonderful places to feast
your eyes.”
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historic
restoratio

By Jean Nayar
Photography by Ron Solomon Photography

project: The Woodward Building
client: SUG Development
location: Washington, D.C.

designer: Hartman Design Group
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jury comment:

“The reconstruction and
restoration of the main lobby
area appear to be done with
great care and concern.

It reestablishes the solidity
and honesty of the original
construction. A restrained and
honest restoration transforms
a badly altered lobby into a
walk into another era. Classic
elegance is revealed anew.”

Even though history is often worth preserving, it
doesn’t necessarily have to repeat itself. Take the
Interiors Award-winning Woodward Building, for
example. The century-old classical revival structure
was originally designed as an office building. And
thanks to its thoughtful restoration by Rockville,
Md.-based Hartman Design Group, all that was
venerable from its past has been revitalized. But the
building itself has taken on vibrant new life as a
contemporary luxury apartment complex.

Located in downtown Washington, D.C., one block
from the White House, the building is a cornerstone
of the newly designated 15th Street financial

district, an historic district that has undergone a
recent cultural renaissance, as residents who fled the
city after the race riots and assassination of Martin
Luther King in the 1960s have returned to live and
work. To adapt the building for its new use as a res-
idential structure that would meet today’s demand
for downtown living space, owner/developer SJG
Development worked to rezone the structure and
secure tax-credit status and also enlisted the
Hartman Design Group to work closely with the
Historic Preservation Society to preserve the
integrity of its notable historic elements, while
adapting other areas to first-class contemporary
residential standards.

“The challenge in the lobby and interior promenade
was to retain all of the decorative elements, which
included a very damaged marble floor and a series of
all-glass storefronts,” says principal in charge of the
project Phyllis Hartman. “At the same time we need-
ed to make it feel like an elegant residence or hotel.”
After removing, restoring, and reinstalling all of the
exterior windows and repairing and refurbishing the
floors, as well as the stone pilasters that punctuate
the interior retail promenade, the designers turned
their attention to warming the space for its new use.
They started by covering much of the floor in the
lobby, promenade, and seating areas with elegant
Axminster carpets to create a residential quality.
They also covered all of the interior glass storefronts
with silk-like draperies layered with sheers, softening
the space like a procession of elegant ball gowns. In
addition, they replaced the lighting with drum-
shaped pendants surrounding a core of dangling
crystal droplets and furnished the space with classic
contemporary pieces, including custom mahogany
and mohair benches near the elevators and a free-
standing mahogany reception desk with a metallic
leather inset embellished with nickel nail heads.

Apart from their restoration efforts, the designers
also converted a machine room and maintenance
shop on the top floor into a contemporary club
room and rooftop deck, adapted two oddly config-
ured interior spaces into a cyber lounge and fitness
center, and developed below-grade parking in the
basement with the addition of hydraulic lifts. By
gracefully merging the building’s grand old archi-
tecture with apt modern furnishings and accents,
they’ve given the best of its past a fresh way to live
on well into the future.

contract january/february 2010 99






By Danine Alati
Photography By Ales Jungmann/Warimpex

t Andel’s Hotel Lodz
ciient: Warimpex

on: Lodz, Poland

-~ Jestico + Whiles

www.contractmagazine.com

A former textile factory in Lodz, Poland, built in 1852 and abandoned in the late
"90s, sets the stage for the city’s first and only four-star hotel. Created by Polish
Austrian executive architect OP Architekten with interiors by London-based
Jestico + Whiles, Andel’s Hotel Lodz is the fourth property of this brand and an
embodiment of juxtaposition. “The building is characterized in its contrasts—
old bricks with marks of its past against modern design,” notes Alexander
Jurkowitsch, a member of the management board at Warimpex, the building
owner, based in Vienna, Austria. Jestico + Whiles painstakingly followed the
city’s strict codes of historic building preservation to honor the tradition of the
building that housed a mill for Polish textile manufacturer Izrael Poznanski,
while energizing the space with modern designs and contemporary furnishings.

The 200,000-sq.-ft., four-level Andel’s Hotel (including 180 guestrooms and
80 long-stay apartments) is a self-contained structure within the greater
complex called Manufaktura, a retail and entertainment center that’s similar
to a small city. James Dilley, associate director at Jestico + Whiles, says that
the Andel’s is “the most impressive building of the complex.” With its long,
slender shape, “the building informed the design brief and the functionality,
not the other way around,” he says.

The vast lobby would feel imposing if it were not for Jestico + Whiles’ strategic
design touches. “We created a journey, where guests happen upon everything
and delight in the surprises,” Dilley says. And Jurkowitsch adds, “I highly appre-
ciate sitting in the Jobby and watching visitors entering the building, being sur-
prised and keen to explore the building”
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The building’s original cast iron pillars support the red brick vaulted roof,
and three light wells slice through the ceiling with sculptural displays of con-
centric circles denoting the balustrades of each floor above, each lit with
changing colored LEDs. These “light cones,” as Dilley calls them, contrast
with the rigidity of the brick, concrete, and iron to create visual interest,
while the atria channel daylight deep into the space and frame views up to
the sky. A key element of the design scheme, the light cones allow guests to
read the building three dimensionally.

Carpeted areas in the lobby with soft seating by Fritz Hansen provide spots to
meet, mingle, and grab a drink from the ocular-looking bar that is backlit
with LEDs. A sandblasted, glass-front, backlit reception desk is set against the
opposite wall, counterbalancing the bar. And sculptures in the lobby are
changed out monthly to continue to offer elements of surprise. Off of the
lobby, the café pays homage to the building’s history with concrete walls
painted with factory scenes by a local artist, while the restaurant features dis-
tressed, exposed brick walls.

“Strange things happen when the building informs the design,” Dilley says, not-
ing that the building offered opportunities to create a space full of character. In
the long, narrow guestrooms (3 m. wide by 4.5 m tall), for example, the design
team purposely chose furniture that would make the rooms feel more spacious.
“You can try to mitigate structural issues, which becomes a negative, or you can
exploit them, almost in an Alice in Wonderland way,” Dilly says. The designers
also used brightly colored textiles as headboards to contrast with the brick
walls. And in a crafty use of material, designers borrowed textiles from the
archives of this factory and played with the scale and enhanced the colors to
created “new fabrics with memory of the originals.” Another nod to the build-
ing’s history, the hotel pool was created out of a 19th century fire water storage
tank, and OP Architekten elected to contain the pool in a cantilevered glass box
on the top floor, overhanging the building’s brick fagade. “This element
becomes a marker,” Dilley explains. “From a distance, you can see that some-
thing is happening here, and it’s not just a factory.”

www.contractmagazine.com
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jury comment:

“This project creates a great
statement for designers in the idea
of respecting a beautiful building
while still finding a way to make it
feel modern. It speaks to the
essence of sustainability, which is
not only to be concerned about
what is new, but also to respect and
reuse what is already there. This
project demonstrates the notion that
the most sustainable building is

the one not built. If sustainability
emphasizes ‘leave no footsteps,’
this one seems to dance.”
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Sometimes the right building design can spur its occupants to a new, better
way of working. That was Cannon Design’s aim when it scouted out The
Power House in St. Louis as its new, LEED Gold-certified office, seeking a

more flexible, open, and sustainable way of working.

At the time, the international firm had been spread among the floors of a
building in downtown St. Louis, adding offices when they became available,
even if on different floors. “In a space like that, you're just an address on an
elevator,” says David Polzin, regional director of operations for Cannon. “We
thought it was hampering our practice, really. We wanted a space that would
connect us to the city and the community.”

That was when Polzin and his team decided on The Power House. Originally
builtin 1928, the steam generation plant had been decommissioned in the 1960s

and sat unused until the city tore out the equipment and sold it off in the 1980s.

“The building confounded developers because it had a small footprint but a
lot of volume—they didn’t know how to make it commercially viable as a
multi-tenant building,” says Polzin. Cannon saw it as an ideal opportunity to
make it a single-tenant space while showcasing the firm’s design strength.
With the aid of Missouri’s historic tax credits, Cannon began an ambitious
reclamation of The Power House, modifying its design to fit the company’s
needs, while retaining the historical character of the building.

Polzin and his team subdivided the tall space by adding two floors to the exist-
ing steel columns (which Cannon left in their existing, rusty condition). A
main studio space of 32 stations was placed on each of the three floors, with a
total of 96 stations. This layout also allowed each floor to offer a limited num-
ber of private office and flexible conference spaces along its western edge.

According to Polzin, the single biggest cost of the project was replacing the build-
ing’s many blown-out windows. Cannon put high-performance, “low-¢” glazing
on them to help reduce the energy cost to heat and cool The Power House.
Additionally, Cannon did not add any parking for the building, but rather
encouraged workers to take advantage of the nearby light rail to commute.

Balconies added to new floors were pulled away from the building walls, pre-
serving the structure’s expansive, cathedral-like feel. The lower level empties
out into an urban garden on the east side of the building, featuring native
Missouri plants and irrigated with collected storm water. According to
Polzin, “It was a way to re-green the site and create an amenity for everyone
in the facility.”

www.contractmagazine.com

Cannon’s new space has allowed the firm to host professional and commu-
nity events and charity auctions, and Polzin plans to get more art installa-
tions and cultural events taking place in the area in an effort to fully connect
with the surrounding community. The company has seen a higher level of
openness and connectivity within its own team as well.

“The most rewarding thing for me is seeing people using the building in the
way it was intended,” says Polzin. “In the space we came from, you had to
schedule a conference room. Here, you can just grab a table, and have a dis-
cussion; collaboration has really increased. It’s rewarding to see architecture
that transforms architects.”
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Wayne S. Koch, AlA, Florencia Kratsman

LEED AP Senior Designer
Principal TPG Architecture
WKArchitects New York
Boston

ergonomic seating
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AlA, LEED AF

1. Wilkhahn, ON
www.wilkhahn.com Reader Service No. 207

My preference is for ergonomic chair designs that
have a more minimal aesthetic without a great
deal of “structural exhibitionism.” The ON chair
has a narrow profile, crisp metal elements, and an
interesting approach to flexible seating.

2. Davis, Lucid

www.davisfurniture.com Reader Service No. 208
Lucid is reminiscent of Bauhaus Modernism with its
bent tube arms while maintaining an ergonomic
approach, a dignified mix of form and texture in the
woven back finish.

3. Knoll, Life

www.knoll.com Reader Service No. 209

This is an elegant chair that demonstrates that the
exposed structure does not need to become an
overwhelming design element.

4. Steelcase, Leap Chair

www.steelcase.com Reader Service No. 210

The simplicity of the design allows Leap to be used in
classic, contemporary, and traditional environments.
The option in Coach leather with stitching details
exudes luxury. Easy-to-adjust features under the
armrests make the chair welcoming to the most non-
technical person.

5. Herman Miller, Embody Chair
www.hermanmiller.com Reader Service No. 211
Embody is good for one’s health and environ-
mentally friendly: it improves oxygen flow, reduces
heart rate, is extremely comfortable, is 95 percent
recyclable, and has 42 percent recycled content. The
seat depth adjustment is particularly good—you
never sacrifice lumbar support for seat depth,
which is ideal for very short or tall users.

6. Knoll, Generation

www.knoll.com Reader Service No. 212

Knoll identified that people sit in different positions
and designed a chair to accommodate. Generation is
the first chair to be rated Smart Sustainable Platinum
certified and PVC-free. Its progressive form comple-
ments modern and contemporary interiors, and the
color range allows you to make it disappear into the
background or to make it the accent in a room.

// For more product introductions, visit
www.contractmagazine.com/products.
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By Ted Hammer, FAIA, LEED AP, with research by Chris Baxter and Oliver Hamm

HLW once again has collaborated with construction
consultancy Faithful+Gould to create a Construc-
tion Cost Index for commercial office space. The
Index, dubbed by HIW as the “Rules of Thumb for
Interior Construction,” explains what clients can
expect for their money. It takes into account the typ-
ical characteristics of the type of space needed and
the desired level of design (basic versus high-end), as
well as the estimated costs of individual components
in the space and what materials can be provided
within various cost ranges. A companion chart
(which can be found at www.contractmagazine.com)
helps designers adjust costs by geographic location.

A Better Way to Work

Last year, this annual article on construction costs
focused on downward pressures in the construction
market across the country. This year, the headline is
not only about lower costs, but about corporate
America taking less space. From our perspective,
having witnessed every economic downturn since
the Great Depression, it is a common and necessary
reaction for companies to reevaluate and create more
efficiencies during challenging times.

Organizations that are looking to stay competitive
are taking advantage of this lull before the next eco-
nomic upswing to focus on creative solutions to their
workplace requirements. As a result of the downsiz-
ing, consolidations, and acquisitions that have
occurred over the past year, companies are looking to
improve workplace efficiency and ultimately increase
productivity per square foot of real estate. This is not
about simply reducing the size of a typical worksta-
tion or increasing population density onto a typical
floor plate. It is about creating a high performance
workplace environment as a way to become more
flexible, sustainable and efficient, and ultimately cre-
ate a better place to work and fuel future growth.

Sustainability in the Workplace

Orgamzatlons are realizing that the ultimate bene-
fits of a sustainable workplace are not only tax
incentives and energy efficiencies, but also a more
productive workforce. A sustainable approach to
design and construction has become the norm;
companies expect a sustainable approach regardless
of the decision to seek formal LEED certification.

Architecture and design firms are expected to take
an aggressive, proactive approach to identifying and
implementing design and material decisions that
are sustainably driven. These choices can alleviate
any added financial burden to the client and add
perceived, quantifiable value to the workplace.

The current construction environment already
includes green costs that are not optional. There
are significant government mandated energy and
material requirements in place. Introducing green
design measures into a project at the earliest
phase and continuing the effort with an integrat-
ed team throughout the life of the project are far
more cost effective than tacking on individual
“green” additions late in the design process.

Theodore S. Hammer, FAIA, LEED AP, is a managing
partner at HLW International in New York. Chris Baxter is
a vice president, and Oliver Hamm is a project manager
at Faithful+Gould in New York.

See article with companion chart online at
www.contractmagazine.com/processHLW.
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$85+ $100-$160+

financ Universal plan on numerous floors

High-profile address
Regular-shaped plan with central core

Class A
$85s+ $100+ $125-$175+

ndirect | 19‘ mm

Raised floor

$125+ $190+

Adjac

Controlied lighting

Loft spac

Wil high:celings $100s $125+ | $100-8175+
to potential clients

Numerous, large flexible conference
spaces ge breakout areas
ements

Large, open plan
Fewer columns
Many i

$110z
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trofled lighting

Electrical. . . .

.$14 $20

| Light Fixtures . ... ..
| FVAG. : v o v s s ma
i Carpentry (ceilings). . .
i Carpentry (partitions) .
| Carpet o wi s s so 5 56w 0w w o
| Millwork (pasic). . . .86 - $10
| Data Cabling .. 85 - $7 or $850/seat
Security . . . .$2-83
Sprinkler $5 - $7
- $100/ren

. Carpet (matenal cost $20/SY)
e VCT flooring, vinyl base, ceramic tiles

¢ No or minimal millwork (plastic laminate finish)

* Basic drywall construction

¢ Standard 2-ft. by 4-ft. acoustical ceilings

¢ Standard hollow metal doors and frames

* Minimal lighting (2 ft. by 2 ft., 2 ft. by 4 ft. or high-hats)

¢ Minimal architectural finishes

* Standard paint finished (Maximum 4/6 Colors)

* Basic wallcovering

* No exposed ductwork and no exposed structural elements
* No interconnecting stairs and no slab openings

e Standard pantry appliances

and up?

(s able sq. ft.
Custom carpet (material cost $40-$50/SY)
Carpet tiles and custom millwork

Detailed drywall construction

Sheetrock or acoustical ceilings with Soffits and fascias |
Custom doors and frames with sidelights |
Extensive Array of lighting fixtures

High-end architectural finishes

Specialized paint finishes and custom wallcovering |
Exposed ductwork (round, oval) and exposed structural elements
Interconnecting staircase and slab penetrations

Ornamental metal and architectural glass

¢ Exotic materials (stone, marble, granite, ebony, mahogany, etc.)

00000000 00

* Construction costs are based on union construction, which typically results
in higher quality, on-time construction, and therefore, may be more expensive.
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Contract magazine would like to thank our
Sponsors for contributing to the tremendous
success of the 2009 Design Forum.
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