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The Armstrong Ceiling Recycling Program is an easy way for you to help save the

environment. ln 10 years, the nation's first, biggest and best ceiling recycling prggram

has recycled B0 million lbs. of old ceilings - diverling over 40,000 tons from the landfill

Be a part of the solution by including ceiling tile recycling in your next specification.

armstron g.com/recycling
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20 resources: the green scene

58 designers rate: green products

26 focus: land of opportunity
Artek lntroduces its first new shelving system in 75 years

and ups its ante in the American market, opening its first

U.S. showroom in Manhattan's NoLita nelghborhood

28 green: post-occupancy green

For more meaningful progress on green building, sustainable

design and sustainable operation must become more intertwined

34 practice: [ega[ green

Sustainable building practices come with the related burden of myriad legal

issues for architects, interior designers, and their clients to consider

36 lean & green

Michielli + Wyetzner Architects design efficient, sustainabte, and

ultra-flexible New York offrces for AECOM-in synch with its own

work and work ethics

40 environmental extaordinaire

tvsdesign digs deep to deliver a stellar platform for environmentaL

education and sustainabte design at Herman Millers new LEED Cl

Platinum showroom-the first building of its kind in the City of Angles

44 above the legal limit
The lofty green goals of law firm Akin Gump Strauss Hauer & Feld

are achieved in a sky-high, LEED Gold-certified Manhtattan

headquarters, designed by Butler Rogers Baskett

4A informing the masses

True to its mission, the San Francisco Ptanning and

Urban Research Association commissions a new headquarters

buitding that sets a positive example for urban deveLopment

52 iuxury in the raw

The latest Aman resoft integrates minimal forms with a spectacular rockscape

26
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62
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60 process: science in the age of the invisible

Anshen + Allen investigates new ways to address both sustainabitity and

the rapidly evolving needs of today's scientlfic research

cover: Amangiri, designed by Maman At-Sayed

Architects, Wendell Burnette Architects, Rick Joy
Architects. Photography courtesy of Amanresorts.

addresses: To DHL Global Mail, 4960 2 Walker Foad,Wlndsor, ON NgA 6J3
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Designed to lost longer thCIn most relcrtionships

BENTLEY Designed for life
broadLoom & carpet tiLe

be nt Leyp ri ncest reet. com

tel800 423.1709
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50 years

ontractdesign.com hightights:

,;iclet. Contract Celebrates 50 Years in Design

Take a look at the evolution
of design over the last half

century in cetebration of
Contract's 5Oth anniversary

co ntractdes i gn. coml
5Oyearvideo

Llcsr gn: Hannaford Pilots Platinum

A LEED Platinum-certified
supermarket debuts in

Augusta, Maine

contractdesi gn.com/
hannaford

contents: online

Focrrs: Wood

Snapshot: Mike Butler

From ceiling to floor, ctients

today are asking designers

to frnd innovative ways to
incorporate this natural etement
without breaking the bank

www.contractdesi gn.coml
woodfocus

What inspires this New York-based

architecturaI photograPher?

contractd es i gn.com/a ddeo

Materials: Olympic Green

Mannington's latest eco-fl ooring

initiative wit[ recycle

2OO,0OO-sq.-ft. of 201O

Winter Olympic graphics

contractdesign.com/
olympicgreen

Outlook: Sustainability
Director of sustainabitity at MVE & Partners

evaluates the state of green design

contractdesi gn.com,/sustainabitityoutlook

Snapshot: Edward Addeo

ffi
The architectural PhotograPher
brings his own understanding of
lighting and composition.

contractdesi gn.com,/butler

on the btog:

Racy Restrooms and Bathroom Glamour

From risque to affiuent, these public "faci{ities"

won't stalI your imagination
TalkContract.com

Gtobalshop Best in Show: Amuneal

This booth rings ln spring with I,OOO handmade

flower decorations
TalkContract.com

>> more at TalkContract.com
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contributors:
Peter Barsuk, AlA, LEED AP a senior associate at Gensler,

has been in the construction industry for more than 18 years.

His experience covers virtually every project type, including

healthcare, education, civic architecture, and entertainment.
He is chair of USGBC Los Angetes Chapter and is a LEED

and sustainable design expert for Gensler,/LA. Currently, heis
project manager for the 2BO,OO0-sq.-ft. Port of Long Beach

Administration Buitding, which is designed to achieve LEED

Platinum- certifr cation.

David Martin, AlA" LEED AQ is a principal at Anshen+Atlen in

San Francisco. He brings more than 2O years of experience

in the ptanning, programming, and design of research and

teaching buildings in the campus environrnent. Martin

received a Bachetor of Architecture from Syracuse University,

and his professional activities include the Sociely for College

and University Ptanning (SCUP), the Association for the

Advancement of Sustainability in Higher Education (AASHE),

and the American lnstitute of Architects (AlA).
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Jean Nayar is an editor and freelance writer specializing

in architecture, interiors, and tighting design. She is the

editor in'chief of a group of special interest pubtications'

on'residential d6cor and remodeling published by Hachette

Fitipacchi Media U.S. She is atso the author of eight

books, including most recently Green Living by Design and

Mo ney -W i se M akeovers (Filipacchi Pubtishin g). She has

been a contributor to Contract magazine for l-O'years and

lives with her husband in New York City.

.:
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v

Hotly Richmond, M.A., has been with Contract magazine

since 1994, serving in numerous capacities from

senior editor to her most recent position as West Coast

Contributor, $he cunently lives in Santa Barbara, Calif.,

where she works as a freetance journatist/contributor

to seVer:al consurner and trade pubtications. Richmond

recently completed a Master's Degree in Ctinical

Psychotogy and is presently pursuing a Doctorate in

Somatic

. "- i..l

Richard J. Sobelsohn, Esq., LEED AH is a fellow of
the lnstitute of Green Professionals and an adiunct l

professor of law at Brooklyn Law School. His practice

represents developers, qgrporations, financiaI institutions,

contractors, architects, qngineers, and individua[s

concerning a variety of commerciat reat estate

transactions, including sustainable development, and he

speaks extensivety on sustainable buitding retated law.
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Conserving resources is a shared mission at Kl

and meeting the minrmum is never good enough

The fact is, we far exceed the industry norm by

recycling, refurbishing, reusing, and reconfiguring

all the materials we can. So whrle our furniture is

having the greatest impact on our customers' needs,

it's having the least on the environment. To see how

we can help turn your eco-footprint into something

a bit more green, vrsit ki com/environment

Furnishing Knowledge'

Select No. 29 at visit Contractdesign.com/readerservice
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Jennifer Thiele Busch, Hon. llDA

Editoriat Director

Danine Atati

Managing Editor

da lati@ contractd es ign.co m

Steven Betts

Art Director

sbetts@contractdesi gn.com

Stacy Straczynski

Associate Editor

sstraczynski @contractdesi gn.com

Linda Burnett

Amy Milshtein

Jean Nayar

Holly Richmond

MichaeI Webb

Contrlbutlng Editors

Editorial offices

646-654-4500 phone

e,46-654-448A fax

TTABroadway. Bth Floor

New York. NY fOOOS

EditoriaI Advisory Board

Kelly Bauer, rich6rd+bauer

Bil[ Bouchey, M Moser Associates

Robert Brown, Childs Bertman Tsekares/CBT

Shashi Caan, The Shashi Caan Cottective

Mitchell Cohen, NELSON

Karen Daroff, Daroff Design Inc + DDI Architects

Tama Duffy Day, Perkins+Witl

Arturo Febry, lAllnterior Architects

Rick Focke. HOK

Wiltiam Gartz, Catlison

Mark Hirons, OWP/P lCannon Design

Eileen Jones, Perkins+Witl

Pameta Light, HOK

John Mack, HLW

Primo Orpilla, studio o+a

John Peterson, Pubtic Architecture
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Douglas Wittnebel, Gensler
NCIDQ Headquarters, Washington DC

features Skyline Design eco-etch@ glass

from the Light+Shadow'* collection.
Tama Duffy Day, principal of Perkins+Will,

says, "Glass was utilized as a screen to
allow daylight to penetrate deeper into

the workplace." Shimmer by Deborah

Newmark was chosen for its combination
of transparency and translucency.
TAMA DUFFY DAY, lASrD, lll^. [.F FDae] AP lli.r rC

Skyline Design
Architectural Art Glass
www.skydesign.com
888.278.4660
[/]ADE IN CHICAGO SINCE 1983

sHrA ntqlqgn

www. contractdesi gn.com

Select No. 2 at ContractMagazine.com/readerservice
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may the best design wIn.o

Two of these finalists will win a full collection of their design from Mannington Commercial, $zSoo, and rock star
status. Vote for your favorite finalist online at manningtoncommercial.com/txstyle.

r

bethany burton

grlr"

MANNINGTON
COMMERCIAL

joanne titcomb

"thirds"

Iaurel harrison

"rainfall"

jenny song &
samantha gotta

heather miller athena abrol

"blue matrix""throw caution
to the wind""tracks"

tx:style design challenge

!
I

Select No. 104 at visit Contractdesign.com/readerservice
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I tend to think of Contract as a part of the design industry, but actuatly it is more ac-
curately part of another industry-print pubtishing-which is experiencing tremendous
change to the point of upheavat. One need know very littLe about the wortd at large to
understand that peopte are getting information ontine, which is adversely affecting the

business models of everything from newspapers, magazines, and textbooks to music,

radio, television, and film. The A&D community sees the influx of design-focused Web

sites, blogs, onLine pubtications, virtual seminars, etc., challenging the tong-time domi-
nance of information sources such as print magazines, trade shows, and conferences.

The influences of the sustainabitity movement, which suggests that content detivered

virtuatty is the greener approach, and the weak economy, which dictates smatler mar-

keting and travel budgets, are atso powerfuI drivers.

As part of our March 5Oth Anniversary content, our associate editor Stacy Straczynski
wrote a fascinating article on how the design community is thinking about and using

online resources in the new lnformation Age. The afticle, which can be found at www.

contractdesign.com, paints a somewhat grim view of the future of print pubtications

in the industry. Happily, we are ready for the demise, with a ramped up Web site that
features daily news and industry updates, original features, monthty magazine content,

interviews with industry personalities, an extensive product gattery, a blog, a digitaL ver-

sion of the magazine, and much, much more.

On the flip side, we are not sitting ldty by and letting new media trends sweep us away.

ln mid-2009, Contract conducted a readership survey to gauge A&D audience prefer-

ences regarding information consumption, which found that an average of 67.2 percent

of respondents stitl prefer to have our gtossy, 4,/C magazine detivered to their desks each

month, even though many are activety engaged in an ontine relationship with us or other

information sources. Today our audience is "media agnostic," meaning, they want to have

various media platforms avaiLable to them. And it is our job, as a leading source of infor-

mation for the design industry, to provide it atl in various competling formats.

So, for those of you who stil[ prefer a print magazine-or at least prefer it for some

things-we present here the latest iteration of Contract.

To us this new took expresses a tevel of visuat energy that our previous design was [ack-

ing due to oLd age, while stitl remaining tightly focused on the content. Many thanks to
Steven Betts, our art director, for his creativity, and Danine Alati, our managing editor,

for her painstaking attention to the details of the redesign. John Rouse and I had the

easier and more fun job of providing guidance and critique atong the way.

Contract celebrated its Soth Anniversary on March 23, with more or less simultaneous
parties at the Los Angeles office of HOK, the Chicago office of Genster, and the New

York office of Perkins+Witt. We'd like to thank those three leading design firms for [et-

ting us invade their spaces, as wetl as the hundreds of attendees who celebrated with
us. And since we coutd not have done it without them, I will atso mention our generous

sponsors: Herman Miller, Shaw Contract Group, Hawoth, Tandus Ftooring, The Mohawk

Group, Versteel, Detta, Guntocke, J&J,/lnvision, Nienkamper, Nu(ure, Skytine Design,

regionaI sponsors Armstrong and Mannington, and in-kind sponsor, DIFFA. Thanks to
atL for your ongoing supporl of Contract, in whatever form you prefer to consume it.

I was in attendance at the New York pa(y, and atmost invariabty, each designer I spoke

with said that 2O1O is off to a better start than 2009, and we here at Contract are expe-

riencing the same kind of renewed spirit in our interactions with readers and customers

nationwide. This witt stitl be a difficutt year, but the tight at the end of the tunnel is growing

brighter. Away we go together!

Please give us your feedback on our redesign at www.contractdesign.com/contact.

www. contractdesig n. com
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industry

lnspiring Design

inspirations
recognizing social responsibility in commercial inlerjors

San Francisco-On April B, Contract announced the winners of its
second annuaI lnspirations Awards competition at a gata ceremony at
the new San Francisco Pubtic and Urban Research Center (see "lnform-
ing the Masses," p. 48). Sponsored by Tandus, the lnspirations Awards
celebrates leadership in sociatty responsibLe design among commerciaL
interior designers and architects.

This year lnspirations recognized two top winners in the buitt environ-
ment category, each of which witt receive a $5,OOO cash award from
Tandus as a donation to the cause that their project work supported.
There were also three honorabte mentions in the buitt environment cat-
egory. No top winner was awarded in the cause-related work category,
but that category did receive one honorable mention.

Jurors were John Cary, executive director of Pubtic Architecture in San
Francisco; Prataap Patrose, director of urban design for the Boston
Redevelopment Authority in Boston; and Susan Piedmont-Patladino,
a professor at the Washington Alexandria Architecture Center of the
Coltege of Architecture and Urban Studies at Virginia Tech.

Winners were Big Brothers Big Sisters of St. Louis, designed by Trivers
Associates of St. Louis, and Putnam Place, Boston, designed by Tsoi,/
Kobus of Boston.

Putnam Place, Boston, designed by Tsoi/Kobus of Boston.
Photo by Robert Benson.

Big Brothers Big Sisters of St. Louis, designed
by Trivers Associates of St. Louis. Photo by Sam
Fentress Architectural Photography.

Honorabte mentions included Buitding
Hope and MCN Buitd, Washington, D.C.,

designed by Cooper Carry in Atlanta; p:ear, Potland, Ore., designed by

SERA Architects in PorlLand; the Lance Armstrong Foundation, Austin,
Texas, designed by The Bommarito Group in Austin; and Zero Landfilt,

Ohio, an initiative of BeeDance.

Big Brothers Big Sisters of Eastern Missouri is the Largest tenant in the
adaptive reuse of a 7932 structure in the nationalty-registered Midtown
Historic District of St. Louis. The goal of Trivers Associates was to design
a space that encourages creativity, energy, and spirit through the use of
vibrant cotors, varied textures, and ptayful furniture. The result not onty

attracts, inspires, and retains the non-for-profit employees, but it also
gives the Little Brothers and Sisters a ptace to feel comfo(able and safe

outside of their homes. The space has gotten BBBS a lot of attention as

it attempts to grow its presence among St. Louis's youth. Trivers provided
architectural services at a reduced fee in an effort to support the mission
of the organization.

ln celebration of its 25th anniversary, Tsoi,/Kobus & Associates teamed
with Commodore Builders on a "Community Buitd" project at Putnam Place,

a group home in Boston's Dorchester neighborhood for 16- to 19-year-old
boys who are transitioning from foster care to independent living. Com-
munity Build helps keep residents off the street and supports them as they
study, pursue creative passions, or simpty unwind. By providing a space that

encourages conversation, nurtures relationships, and
promotes the pursuit of individual and shared inter-
ests, the project has the opportunity to leave a [ast-

ing impression on those who live at Putnam Place

now and in the future. The renovation transforms the
basement of the house, owned by Cambridge Fam-

ity & Chitdren's Service, to inctude a lounge, music
studio, wood shop, study space, and laundry room.

The design team engaged the young men in the de-
sign, and they chose Boston's MBTA transit system
as their theme, citing its references to connectivity
and community. As a resutt, the subway motif and

cotors are used throughout the space. The majority
of the !|2OO,OOO cost of the project was pro bono.

To see additional images of winner and
images of honorable mentions, please visit
www.contractdesign.com,/inspirationswinners.
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The industry leader in vinyl flooring beauty, functionality and sustainability.
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Renaissance Surgical Arts at Newport Harbor leatuing Lonecd (#230 Sachet) and Lonwood Natural (#464 Summer Night)

View the full selection of colors and patterns at www.lonseal.com.

Select No. 87 at visit Contractdesign.com/readerservice
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HOK London in the 'LEED'

London-HOK yet again made its mark on the green movement. The
global architecturaL firm, which strives to be the first to reach a carbon-
neutraI buitding, earned its 11th LEED certification for commercial
interiors at its new office at the Qube in Central London. Additionatty,
the HOK London office recentty achieved the ISO 140O1 lnternational
Environmentat Management Standard.

The office, located in a pre-existing Buitding Research Estabtishment
Energy Assessment Method (BREEM) 'Very Good'-rated buitding,
completed in 2OO7, features an open plan interior with multipte
conference and breakout areas for cottaboration. Sustainabte etements
inctude numerous green materials (such as sheep's wool insutation and
recycled glass), finishes, and energy management sotutions.

"For the interior we went for recycled content in a Lot of the materials
that we were looking at-our carpet, all of the furniture. Every time we
chose a material we asked a series of questions in terms of its green

attributes as wetL as how far it was traveling," says Shashi Narayanan,
head of sustainable architecture at HOK London.

Narayanan mentions that the project was a particutar chaLtenge because
most companies in the United Kingdom usuaLly aim to achieve BREEAM,

which is much more established and predates the formation of LEED by
about seven years. "fGaining LEED certification] is very chattenging. lt
does make you prove every single last point you are trying to achieve by

Photo by Hufton + Crow.

requesting verification and proof from the actual source/manufacturer,"
he says. "At[ of our company's offices around the wortd are going for
LEED because it's more internationa[[y recognized."

HOK aims to create the first carbon-neutral, net-zero building,
frequently referring to the goal as the "hoty grait." The firm is even
running a firm-wide competition that witt offer $25,OOO to the team
that first reaches net-zero.

HOK's other LEED-certified offrces inctude: HOK Atlanta (Gotd), HOK

Beijing (Gold), HOK Chicago (Ptatinum), HOK Hong Kong (Gotd), HOK

Miami (certified), HOK San Francisco (certified), HOK Shanghai (Sitver),

HOK Singapore (Sitved, HOK St. Louis (certified), and HOK Toronto (Gold).

> > Continued at www.contractdesi gn.com,/HOKLondon

Select No. 27 at ContractDesign.com/readerservice
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Woven Wire Fabric

Projects include multi-story wire mesh draperies for hotels, auditoriums, and casinos; curved dividers for visual
merihandising; window trejtments for private homes; safety screening for industrial settings; sculptural forms for
urban gardens; decorative interior/exterror wall coverings for buildings and parking garages; aviary round weave

screenins for animar habitats, and see'thr:o[3lr1r,-,1j]3$3?:,::1;:T[:::'.rsecuritv' wharever the apprieation,

www.cascadecoil.com I 800-999-2645
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GREEN HAS NEVER LOOKED THIS GOOD.

H2Okinetic TechnologP enables the Delta Water-Efficient

Showerhead to delight users, with a warmer, luxurious

shower experience. lt also improves water efflciency by 4O%,

flowing at 1.5 gpm while providing the feel of 2.5 gpml

And now, more than half of Delta's bath collections-
seven of which feature an H2okinetic Technology shower

option-meet WaterSense@ specification. A number that

will increase to 80% by summer 2010. Another way that

Delta is more than just a faucet.

Visit deltafa ucet.com/watersense

see what Delta can do-

&

'Computation based on compari$n
of showerheads that have a flw rate
of 2.5 gpm under ASME Al 12.18.1.
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lrI cast rock panels

precisely interlock

for seamless, sculptural

surfaces ol any size.

mounts easily over drywall,

or directly to most substrates.

steel-reinforced, s€lf-aligning ioints.
for healthy, fire-safe feature walls.

CUF x e20ol & \/of,IE( SLOOM O2ffi moduldAG. tu. US & IMgn patffi & pording pqtffi. medo in *E USA. ss hubds.

(2(t6) 788-4210 | www.modularArts.com

m<>dulororts'
lnte rl oc ki n gRock'a".a
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lnternationaI Green

Construction Codes Unveiled

Washington, D.C.-The USGBC, the lnternationaI Code Council (lCC),

the American Society of Heating, Refrigerating and Air Conditioning
Engineers (ASHRAE), and the lttuminating Engineering Society of North
America (lES) have announced the launch of the lnternational Green
Construction Code (IGCC), a set of standards intended to facititate and
acceterate the construction of green buildings in the United States.
Pubtic Version 1.O of the IGCC was unveiLed in March at the ICC's office
in Washington, D.C.

This launch represents the combination of two national movements
to create enforceable green buitding codes in the United States:
one, by the ICC and ASHRAE, which have been trying to devetop an
industry standard with green buitding for decades, and one by the
Washington, D.C.-based USGBC, which has been invotved in a simitar
effort centered around the LEED Green Buitding Rating System since
LEED was introduced in 2OOO. The IGCC merges the ICC's impact in
atl 50 states (and its 22,OoO jurisdictions) with the technical abitities
of ASHRAE, the lES, and the USGBC.

"Just like with the LEED rating systems, the IGCC code is meant to
bring greater inctusivity and flexibitity to green buitding," says Marie
Coteman, USGBC spokesperson. 'This code wit[ altow jurisdictions to
adopt green building guidetines in a streamtined, systematic manner
that atso fits the individual needs of a city or municipality."

The introduction of the IGCC also incLudes the unveiting of ANSl,z

ASHRAE/USGBC/IES Standard 189.1, Standard for the Design of High
Performance, Green Buitdings Except Low-Rise Residential Buitdings,
which does for energy effciency and water use what the codes do

for structural safety. Written by industry experts, Standard 189.1 also
covers criteria inctuding indoor environmental quality, materiats and
resource use, and the buitding's effect on its site and community.

"The IGCC code can be looked at as a foundation, the first national
code standard that provides a level of credibitity in the adoption
process that reinforces the green building movement," says Chris
Green, AlA, who served as vice chair of the Sustainabte Buitdings
Technology Committee. "Once we see the initial pubtic comments to
the proposed codes, we wit[ have a better sense of what challenges
there witI be."

A national-levet 1ury wiLl have finaL say on approving comments and
revisions to the code, Green says.

Within a year, the ICC shoutd be receiving an update.

>>Continued at www.contractdesign.com/lGCCupdate
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It's ti rn e tc
start thinking
about signage
in a new way.

industry

Coming Events
K-BIS
Aprit 14-18
McCormick Place
Chicago
www.kbis.com

Salone lnternazionale
del Mobile
Aprit 14-19
Mitan Fairgrounds
Mitan

www.cosmit.it

lnternational Contemporary
Furniture Fair (ICFF)
May 15-18
Javits Convention Center
New York

www.icff.com

AIA 2O1O National Convention
and Design Exposition
June 10-12
Miami Beach Convention Center
Miami
www.aiaconvention.com

NeoCon@

The Merchandise Mart
Chicago
June 14-16,2010
www.neocon.com

For more events, visit www.
co ntractd e s i gn. co m / c al e n da r
and www.de si gn - calendar. com.

tVe did.

So

HD Expo
May 19-21
Sands Expo Convention Center
Las Vegas
www.hdexpo.com

Corrections
ln the March 2010 Resources section, the articte "The Top 10 Commercial
lnteriors Products of the Past 50 Years' (p. 22), referred to Tek-Watt as
"the first durable, woven, high-performance waltcovering for high-traffic
applications." ln fact, Carnegie's durable, woven, high-performance
wallcovering product Xoret@ was introduced three years eartier in 1981.

ln that same March article (p. 23) the design of Action Office ll was
mistakenly credrted to Robert Propst and George Netson. Actualty, the
modutar panel system AO ll (betow), which was not inspired by AO l, was
designed by Robert Propst and Jack Kettey.

\N?$

Fusion
SIGNAGE COLLECTIONS

Signage is usually an afterthought. Fusion was

ereated t0 change that. lt utilizes materials and

shapes from the space to provide visual rontinuity

Kurt Lyons Vice Presideni, Desiqr

ln the March 2010 issue in the essay "The Social Aspect of Social
Responsibility' (p 104), the design of Big Brothers Big Sisters of
America in St. Louis was mistakenly credited to Perkins+WiLt. St. Louis-
based Trivers Associates was the designer of this lnspirations Award-
winning space. For a corrected version of the articte, pLease visit:
www. nxtbook.com,/nxtbooks,/n ielsen,/contract_2OL OO3 / # / LOB

800..528.',r-r98
Architectural Graphics

IDEStGN-910
11C A L E N D A R.2O

21C O M 2526272A2930
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True Textiles
True Textites, Inc. has become the frst North
American commerciaI textile manufacturer
to be awarded CarbonNeutraI electricity
certification. Total carbon emissions used
in the production of the Terratex line is net
zero. All four criteria were met: made from
lOO percent recycled or renewable materials;
manufactured using increasingly sustainable
processes; made to meet or exceed industry
quality standards; and are recyctable or
compostable at the end of their useful lives.
www.truetextiles.com

Reader Service No.201

Tai Ping
The Witlow line of wool carpet tites is fashioned with an eco-friendty
backing and touts BO percent post-consumer recycted content.
The collection comes in four styles-Fable, Legend, Myth, and
Saga-that feature a varied palette of watery btues and earth-hued
mochas in patterns inspired by classic porcelain motifs.
www.taipingcarpets,com Reader Serv ce No. 202

Humanscale Design Studio
Recently honored with a Good Design
Award, the Element Task Light is a

uniquely designed tight source that
provides optimal iliumination white also
strictly adhering to all Department of
Energy requirements for an LED task
tight. The repLaceable LED accessory has

a 60,00O-hour life span and consumes
less than 70 krlowatts per hour vra a

neutral 35OOK white light. The sleek
design features a 360-degree swivel base,

135-degree back-to-front head tilt, and

90-degree side-to-side rotation for high
fl exibility. www.humanscate.com
Reader Seruice No. 203

Herman Miller
Herman Miller has partnered with industrial

designer Joey Ruiter to create lntent furniture
for open plan workstations and private offices.

The furniture meets Herman Mitler's Design
for the Environment (DfE) protocol, containrng
67 percent post-industriat and post-consumer

recycled content. The office and workspace
pieces are under evaluation for MBDC and

GREENGUARD certifi cation.
www.hermanmilter.com Reader Service No. 204
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Sustainable design is stylishly easy with
these recently released eco-friendly products
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1968 Sociol environmentol movements take hold.

Green thinking hos evolved

Whot wos once o quiet evolution hos
become o revolutionory force. Your desire
for sustoinoble design hos helped redefine
the meoning of green. Since we begon
moking noro@ rubber flooring over
50 yeors ogo, we've evolved with you.

Your concern for the environment continues
to creote new stondords for designing
in hormony with noture. lt is why we
continuolly explore woys to blend the
best of technology with greener thinking.

It storts with you.
You ond your chollenges.
You ond your world.
You ond noro.@

T

1978 Earth Doy brings oworeness to Eorth's need fo, continual core.

1988 1,000 communities in America initiate curbside recycling.

1998 EPA lounches voluntory programs for energy, woter, indoor air quality, woste and smart growth

2OO8 U S. Green Building Council
member orgonizotions grow
to 15,000.

noro systems, lnc. I www.nororubber.com/green/promolB
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Chemetal
Two handmade stytes from Chemetat,

380 Weather Steel and 381 Aged Steel,
offer designers a more rustic look for walis.
Resembling a forgotten rail yard, the panels

elicit a nostaLgic feel of time-worn beauty.
Processed with water and sea salt, both

contribute to LEED certification with
30 percent recycled content and are lightly

top-coated to prevent rust rub-off.
www.chemetal.com

Reader Seryice No.206

\

Sutherland Furniture
Sustainability or style? Sutherland doesn't make you choose.
Designed by Terry Hunziker, The Great Lakes Collections
demonstrates steekness and sophistication, atl white using
components constructed of Ecoplex (made of 97 percent

post-consumer recycled plastics) and cast aluminum. The
collection inctudes all types of outdoor furnishings,

such as chairs, ottomans, tables, stoots etc.

L www.suthertandfurniture.com
Reader Serylce No.2Og

contract april 2010

resources

t
Hansgrohe

Save \,vater with the new Cl:i)ina &een

tout three- jet power with an eco-friendly t.6-
I.75 GPM flow rate, as well as Hangrohe's EcoAir
technology fc: a 30 percent redlrction in water Lise.

lvlodels come rn a var;ety of finish oplrons. as well as
feature multinle sorav modes-

www.hansgmhe-uaa.com
Relle'Se.,:ce \l 2!\;

Give watts . wallcovering.

!y;th OnasburgThis

backing. is
2O percent recycled

is also recyc{abte after its

sateen undertones, the circular
www.versawatlcovering.com Re3ier Ssnrir. No. :i5
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Division -

Modular
Aluminum

Benefits of Modularity. Freedom to Design.
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SURFACE FINISHES
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bL
USFContract r

Carrying 36 hue options for
its strand-woven bamboo
products, the recentty availabte

USFcontract carries the
industry's fi rst GREENGUARD

Certification for a fult tine of
bamboo flooring. The three

styles-Traditions, Exotiques,

and Wovens, whlch atl present

a varred sefection of colors and
hand-scraped fashions-are
also GREENGUARD Children and
Schoots Cenified to meet all

environmental standards.

www.usfloorsllc.com
Reader Service No. 210
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SOPHISTICATION

DISTINCTION

From luxurious Venetian and

textured plaster wall finishes, stone-
effect cast products, to stunning,
seamless wall systems, Aqmourcoat

is a global powerhouse in decorative
surface finishes.

Most products have low or zero VOC

content and incorporate pre and
.. post consumer recycled material,
qualifying for inclusion within LEED-'

projects. Please visit our webiite for
more information.
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Armourcoat Surface Finishes lnc.
4330 Production Court, Las Vegas, NV 891 I 5

Telephone: 702 644 0601 Fax:702 644 A554

Email: sales@usa.armourcoat.com
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ng is Artek's first
. lt is being

formally introduced
and wili be ieen for
Contemporary Furn

4-L9, :

ln

ay. The
lacquered
supports;

birc
can

h ladders, painted MD1

be.realized in' any'size
shelves, and zinc and aluminum

configuration; and even can be

"lt is very important that the

we are a fully-owned subsid-
iary here," says Vingerhoets-
Ziesmann. The launch, she says,

will atiow Atek to offer a more
. consistent levet of seruice to
, its American retail and contract

customers by increasing stock' to cut down on tead times,
offering a repair,/maintenance

service and an uphotstery ser-

f vice here in the United States,-'irl 
and working closety with de-

signers to customize products to
specifi c job requirements.

F

used ag a room divider, as attention to detail hag yielded an elegant and
finished'appearanee frsm any angle. : -

Fukasawa's new system follows on the heels of Japanese architect Shigeru
Ban's 2OO9 design for the 10 Unit System of seatrng and tables. What
thi two products have in common, says Artek executive vice president
Simone Vingerhoets-Ziesmann. is that they both were created by designers
who understand and appreciate the minimatism and high craftsmanship
of Aalto's work. 'We are aligning ourselves with pa(ners who can continue
Aalto's vision,' she says.

Ville Kokkonen, Artek design director, adds, "Naoto Fukasawa has concertedly
pursued the articutate aesthetic language of the Atvar Aalto furniture into the
design of his new work for Artek. He superseded the conception behind stan-
dard thinking and devetoped a beautifully rndistinct modular shelving system.
Without regard, Naoto Fukasawa also mastered the aspect of newness, criti-
cal to Aftek's new product development."

Artek, founded by Alvar and Aino Aatto, Marie Gultichsen, and Nils-Gustav
Hahl in 1935, now is celebrating its 75th year in business, and on that sig-
nificant anniversary, Shelving System represents a plan to broaden the com-
pany's product range. lt is atso broadening its focus in other ways, opening its
first U.S. showroom in Manhattan in March. Most recently, the Artek product
line was avaitable through Tom Dixon, and through Herman Miller prior to that,
but now the company has taken its U.S. operation completely in house and is
launching a new division on American soit.

It
@

',1-

I
il

!1'*i: "The time is exactly right," notes Vingerhoets-Ziesmann,
commenting on taunching a new business in challenged economic

times. "The bad economy is not only a downside. lt also offers a lot of
opportunity.'Artek managing director Mirkku Kuttberg adds, "We feeI that
by opening this new showroom we will be able to value the traditions on
which Artek was built, whiLe at the same time approaching the ideology of
a new era in design." El Reader seruice No. 2oo

26 contract april 2010 www.contractdesi gn.com

focus

land of
opport
Artek introduces its first new shetving system
in 75 years and ups its ante in the American
market, opening its first U.S, showroom in
Manhattan's NoLita neighborhood

By Jennifor Thiele Busch
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green

For nrore meaningfu[ progress on gr€en building,
sustainable design and sustainable operation mu$t
become more intertwined

By Peter Barsuk, AlA, LEED AB
Senior Associate, Gensler

ln a paint-by-numbers kind of way, sustainability can be very straightforward. Especially in states
such as Catifornia, where building codes all but mandate projects be buitt to standards that woutd
achieve LEED certification, sustainable design can be as simpte as tallying up the points.

Now that LEED is commonplace, it is time to concentrate on the spirit of sustainabitity,
which invotves designing, building, and operating smartty. Sustainability is not just a turn-key
operation. Architects and interior designers must commit to making sure that green buitdings
are efficient and make sense for our clients' businesses in the long term.

The first step to futfitting that obtigation is to adopt a

hotistic view of the real estate life cycle. At Gensler,
we look at each project's sustainabitity in four,
chronologicatLy ordered pieces: strategy, design,
imptementation, and operation.

Before anything can be designed, we must first understand
our client's business and organizational structure. We
need to know what is working and what isn't, what's past
and what's upcoming, in order to devetop a strategy to
design appropriatety with attention to the ciient's current
and anticipated needs.

post*occupancy green

By understanding how emptoyees in a pa(icular organization work, we can design personalized
spaces that encourage productivity. The four modes of work: learning, focusing, cottaborating, and
sociatizing, help shape this understanding. A Gensterworkptace survey established that top-performing
companies-those ranked highest on accepted measures of corporate teadership, including financiat,
brand, and employer-of-choice measurements-provide workplaces that support the four work
modes. A successful real estate strategy looks at business culture, as we[[ as operational efficiencies,
to design inspirationaL spaces that can serve more peopLe with less square footage.

CUMBERLANID
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green

With a workptace strategy defined, intelligent design can be
implemented sustainably (specifcations, procurement, delivery,
construction, etc.). The finaI piece, perhaps most important and often
overtooked, is operation. This is where a tooi such as the Workplace
Performance lndex (WPl) comes in.

The WPI was devetoped to facititate pre- and post-occupancy
evaluations for clients. The point is to get a snapshot of the client's
business and work styte to inform design decisions and then understand
how well we hit the mark with the ultimate workplace solution.

A new sustainabitity module now lncorporated into the WPI adds
seven new sections: Health and Welt-Being, Thermal Comfort, Air
Quality, EnvironmentaI Controt, Lighting, Connection to the Outdoors,
Awareness and Priorities. These sections harvest information about
employee comfort level and the extent of control over workptace
comfort conditions. Post-occupancy, this information wilt hetp us
gauge whether we had the proper strategy and design for the ctient. lt
atso will give us an idea on whether the strategy and design are being
honored by the client.

That means ctients have a responsibitity, as well. lt's a responsibitity
to their employees, themselves, and to us, the designers. Sometimes,
clients need to be reminded what they asked for and how we detivered
it. By going back after a company moves into a new workspace, we can
revisit the early strategy and design discussions that could be months
or years behind us. We might need to show them what they have

in terms of sustainabte features and systems and demonstrate how
those systems and features can be optimized to their benefit.

Other instruments can move beyond the WPl. A ptanned LEED
financial evaluation tool that can gather and analyze data on
turnover, absenteeism, revenue per worker, management changes,
restructurings, etc., would be able to determine the hard metric impact
on an organization. One size does not fit alt, and it's important that
quantifying an impact is meaningfu[. ls a ctient looking for payback
on a future sale? Minimizing first costs? Maximizing future revenue?
Minimizing carbon footprint? Minimizing operating expenses?

There is a growing body of evidence that supports how LEED-
certified buitdings positively impact project performance through
operating efficiencies, rent premiums, higher absorption rates, higher
resate values, and locaI tax incentive programs. The LEED financiaI
evaluation tool empowers leaders with the abitity to make informed
and defensibte decisions in pursuit of a LEED rating for their project.

Sustainable design and sustainable operations must become more
intertwined if we're ever going to get ahead of this carbon-burning
curve. ln the end, the most efficient systems wilt never compensate for
space inefficiency. You can have scads of recycted materials, [ow-flow
water fixtures, and compact fluorescent bulbs galore, but it doesn't
make you sustainable if you have twice as much space as you need,
and you leave the lights on and the water running. C

FORM FUNCTICN
Finolly o solution to the oge'old compromise. Connectroc's ultro-sleek ond flexible rccewoy system gives you the freedom of connectivity without compromising design.

Our innovoiive system ollows you to eosily instoll power, voice ond doto with unlimlted possibilities. For more informotion visit us ot connectroc.com or coll 877 480.5637
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CONTRACT.HOSPITALITY.RESIDENTIAL.GREEN

. 50,000+ Verified Trode-Only Members
lncluding More Thon 90% of the Top 300
Firms Worldwide

. 275,000+ Products

. 4 Million+ Product lmoge Views Monthly

. Thousonds of Product Requests Weekly

. Proiect Folders & Spec Tools

. Full Product Specificotions, Options &
Presentotion Quolity lmoges

. Free Membership to Quolified Professionols

Register Free ot www.TODL.com

or Coll l -800-63,l-3.I I I

Trode Only Design Librory, lnc.

where design hoppens-
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ealth care Environment
A\ryARDS COMPETITION 20 1 O

r Award Categories

Professional Categories:

. Acute (inpatient) Care Facilities

o Ambulatory (outpatient) Care Facilities

. Long-Term CarelAssisted Living Facilities

. Health and Fitness Facilities (environments in which
the primary purpose is to provide healthcare and
related services)

. Landscape Design

. Conceptual Design

Student Category:

Awards \//iil be given for innovative design
so[Itions that enhance the quality of healthcare

delivery Entries can include, but are not limited
to, healthcare products (furniture, furnishings, etc.);

heatthcare settings (patient areas, examrnation rooms,
conidors, etc.); or technology (equlpment, systems, etc.).

r Judging Criteria

Professional entries:

. Visuai and graphic images of interior spaces that
support an environment capable of jmprovjng the
quality of healthcare

. A demonstrated response to the program statement

. A demonstrated padnership between the clients and
design professionals

. Client feedback or testimony that the prqect
seeks to improve the quality of healthcare: Does it
demonstrate sensitivity to patient needs and seek
to improve therapeutic outcomes, enhance staff

performance, and increase visitor and community
participation? Were higher satisfaction ratings by
patients, families, and staff a key design objective?
Professronal conceptual and student entries:

. A demonstrated response to the goals mentioned in
the protect description

o Vrsual and graphic images that support an
environment capable of improving the quality of
healthcare

r Recognition/Awards
o Winners will be announced at an awards
presentation during HEALTHCARE DESIGN, 1 0,
Nov 13-16, 2010, in Las Vegas.

o An award will be presented to each winner

. Winners will be required to assemble presentation
boards of winning prolects for display at
HEALTHCARE DESIGN.lO

. First-place winners \\iill receive a complimentary
registration to HEALTHCARE DESIGN.l 0

o Winners will be published in an upcoming issue of
Contract magazine featuring healthcare desjgn

. Winners and honorable mentions will be contacted
individually by Aug. 9, 2010.

r Judges

Judges to be announced will include interior designers
and architects with expeftise in healthcare design
and a member of the board of The Center for Health
Design. The competition is sponsored by Contract
magazine in assocration with The Center for Health
Design, the HEALTHCARE DESlcN,l0, and The
Vendome Group.

To recognize innovative,
life-enhancing interior
design that contributes
to the quality of
healthcare

r Rules for Entry

Professional Categories:

. Submittals (except for conceptual) must be built and
in use by June 1, 2010. Entries also must not be more
than two years old or have been entered in previous
Healthcare Environment Awards competitions.

. Submittals must be contained within one
binder and must include professional I x 10 color
photographs and at least one floor plan. Conceptual
submittals must include color renderings.

o Submittals must also include the project name and
location, submittal category, and a brief program
statement (300-500 words)

. The design firm name, address, and contact
person's name, e-mail, and phone number must be
provided in an envelope at the back of the binder for
purposes of anonymity

. Each submittal must include a $250 entry fee

r Rules for Entry

Student Category:

. Submiltals must be contained within one binder
and must include professional quality photographs or
renderings

. Submittals must include prolect type and a brief p@ect
description (300-500 words) addressing the goals
of the prolect and how and why the final project
improves the quality of healthcare

. Student names, address, and verification of student
status in the form of a letter from the school registrar
certifying enrollment at the time the project was
completed must be provided in an envelope at the
back of the binder for purposes of anonymity

. Each student submittal must include a $25 entry fee

r Rules for Entry

No OFFICIAL entry form is required

All submittals must be received by 5:00 p,m. EST
on Tuesday, July 6, 201 O.

For questions, call 646.654.7336 or visit
www.contractdesign,com,

Make checks payable to Contract magazine.
I\,4ail submittals tol

Healthcare Environment Awards Competition
c/o Contract magazine
770 Broadway, 8th Floor, New York, New York 1 0003

Sponsors are not responsible for shipping and receipt
of materials or for damage that may occur in transit.
Submittals will be returned only at the entrant's request
and return postage must be provided at the time of
submission for return. The decision of the judges is
final. The judges reserve the right to make no award.
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Sustainable devetopment has evolved into a win-win for at[ parties

concerned. Not onty does it work to fight gtobat warming, preserve

ground water, the ozone, air quatity, animal habitats, and vegeta-
tion, but also it no longer makes sense not to go green, even if just
for the economic reasons. The prudent developer today is buitding
and renovating,/retrofitting sustainabty because it directty affects the
bottom line. But there are additionaI reasons to go green. The gov-
ernment now is mandating it (in some shape or form), and even

those property owners retuctant to "con-

vert' to sustainable buitding practices soon
witl be forced to adopt them. As a resutt,

architects, engineers, and interior design-
ers now need to focus on what leglslation
is being promutgated and what new liabili-
ties witt affect their given practices.

Green buitding has morphed into an ever-

evolving system. Getting a building certi-
fied used to be the ultimate goat. A property

owner (and its construction, design, and

other team members) devoted much energy
and resources to obtaining the "green seal

of approval"-whether that was certification
by USGBC's LEED program, Green Buitding
lnitiative Green Globes, Energy Star, or any

of the various certifications out there-and
then they thought they were done paying

attention to sustainabitity until the recerti-
fication period began. Now there is a con-
tinual requirement to keep a buitding green

and prove it with metering, monitoring, and

recommissioning. Thus the professionals

invotved in sustainabte buitding have become
continual service providers.

With this benefit of more work for the A&D

community, there is the related burden of
deating with myriad legaL issues to consider
in the devetopment and continuing main-
tenance of sustainable buitdings. Some of
these reLate to construction,/renovation,
some to leased premises, and others to owner,/manager/service pro-

vider aspects of property development and operation. White real estate
devetopers may, prior to acquisition, be concerned onty with traditionat
aspects of the acquisition, new construction, or renovation of an exist-
ing property, they now also must focus on the possibiLity of meeting
green buitding standards atready enacted, or those which witt be en-
forced in the future (either for LEED, Green Gtobes, or similar certifica-
tions, or to meet locat, state, or federal requirements).

Failure to address these "green" opportunities at the outset of a proj-
ect in the due diligence phase, and especialty in the contracts with att

professionats retated to the sustainable property, whether it be for the

initial project or ongoing recommissioning, could be costly to atl par-

ties involved. Drafting agreements to reflect a sharing of responsibitity
and risk relating to a property's sustainability should be the new plat-
form from which most agreements are written. The otd days when ar-

chitects, engineers, contractors, and other service providers retied on

tried and true contracts (AlA or others) that have been used for years

can no longer negtect to have their agreements reflect the possibility
that they (the service providers) witl be hetd to a higher standard of

care and the tiabilities relating thereto.

So where does this leave those professionals

who provide services to propety owners and

tenants that are indented to result in sustain-

able certified premises? The first player that
needs to come on board is the insurance

carrier. Though many insurers already have

embraced sustainable construction with green

endorsements for property damage, more cov-

erage devetopment is needed in professional

tiabitity. The devetoper or tenant seeking certi-
fication by one or more of the certifying bodies
out there (such as LEED) counts on the design
professional and the contractor to deliver the

certification [eve[ sought. When that certifica-
tion level is not reatized, who is responsible for

the resulting damages (both direct and conse-
quential)? The design professionat's insurance

company wit[ need to cover this type of risk and,

as of today, none of the carriers have under-
written poticies to do so because they are un-
witting to take on the risk that comes with the
design professional promising the delivery of
a certified property.

To be fair to the carriers, direct damages in

not delivering a certified buitding are one
thing. This could be loss of tax credits, fait-
ure to obtain a certificate of occupancy

by a certain date, or other delivery issues.
(Detay in detivery of premises to a commer-
cial tenant has been an issue for [andtords for

many years, and provisions for such deLays are not new) Consequentiat

damages are a different animat. These can arise when, although the
premises is detivered in a timely manner, it may not be at the certifica-
tion level required pursuant to the terms of a lease. Who is responsible

if the tenant in its lease has a termination right for such an occurrence

and other reLated damages occur? What party witl be on the hook if
the buitding (though when delivered to the developer met the required

standards) does not maintain the levet of sustainabitity that the prop-

ety owner is counting on? O

Visit this article at www.contractdesign.com,/legalgreen for a

continuation of this legal discussion.

pfactice

LEGAL

'' Sustainable build'ing '

practices come with the
related burden of myriad

legal issuei fof'arch'itects,
, interior designers, and
their clients to consider

By Richard J. Sobelsohn, Esq., LEED AP,

,i: r . Moses&$inger i
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face it...you can't see it al! in 2.5 days.
That's why we created contract-network.com. your single
source for the Best of NeoCon3 product entries - every last
one of them. Available wherever you are, whenever you want
Log-on and register. lt's that simple.

contract-network.com
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Michielti + Wyetzner
Architects desi gns effi cient,
sustainable, and ultra-flexible
New York ofFces for AECOM-
in synch with its own work
and work ethics

By Jean Nayar
Photography by Razum Media

Convincing people to invest in green
design is easier when they're already
committed to it. Take, for exampLe, the
recentty completed New York offrce of
AECON/, an international transportation,
facilities, environmentat, and energy
congtomerate dedicated to the use of
sustainable principles. When New York-
based Michielli + Wyetzner Architects,
the designers of the new office, proposed
bringing in an abundance of naturaI
tight to the top-floor space by carving
a large hote in the roof and topping it
with a sotar-controtled skytight, the cLient

agreed, but not without hesitation.

"Atl design elements are much debated
when you're on a tight budget," says

Sara Haga, vice president and manag-
ing principal at AECOM. And the skytight
was one of them. "But the architects are

strong proponents of sustainabte design,"
says Haga. "So they reatly promoted the
feature, not only as an eco-friendty way

to bring in light, but atso for the excite-
ment and 'wow' factor it would generate

as soon as the etevator doors open to the
space. lf you have to pick where to put
your money, the designers focused it in
the right place.'

Designed, buitt, and furnished at a cost of
$1.6 miltion, AECOM's new office houses

an interdisclplinary team of 69 urban plan-

ners, landscape architects, and engineers,

who came together when AECOM merged
with EDAW, a global urban planning and

landscape firm, in ZOO7 .
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carued into the roof lets in ample natural light, which is controlled by a sotar screen and blackout screen to modutate the light as needed. The 8-f.-high glass panels defning the
conference room are suspended from a custom truss system mounted to a 13-ft.-hlgh ceiling (opposite). The truss incorporates an off-the-shelf track-and-roller system from
Modem Fold that allows the panels to be easily moved by anyone.
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Occupying the entire 9,OOO-sq.-ft. top floor of a landmarked 12-story
1910 building on the West Side of Manhattan, the footprint is long
and narrow with windows on the short north and south sides. "The

skytight is a way to bring in natural light and improve the quality of the
work environment for everyone,' says Michael Wyetzner, principal of
MichieLli + Wyetzner Architects. "lt also dovetails with the space's flex-
ibte, reconfigurabte conference room," says Frank Michietli, Michielli *
Wyetzner's other principal.

Crowned by the 10-ft. by 10-ft. skylight, the reconfigurable conference
room is the centerpiece of the open plan design, both functionally and
aestheticatty. "When we started the project, AECOM's London-based
COO, Bitt Haney, expressed the company's goaL of estabtishing an
elevated, recognizabLe design quatity in atl its offices around the world,"
says Michielti. "They also wanted to create a space that was highty
cottaborative and comfortabte for ctients to hang out in." Not onLy does
the conference room set a design tone for other offices around the
gtobe, but it atso signals AECOM's commitment to both high design
and sustainabitity to its ctients the instant they enter the space.

Another top priority for the client was flexibitity, and the conference
room plays a pivotal role in achievlng that, too. Defined by a series of
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The designers cut a hole into the roof and topped
it with a solar-controlled skylight to let in natural
sunlight at all times of year

OO o



movable, custom-designed, steel-framed glass panels, the
room easily can be reconfigured to serve as a small or targe
centraI meeting space. And thanks to the innovative truss
structure that supports the panels, it also can morph into a
gattery,/exhibition area, an assembly hall, or an event space
in any number of configurations to suit different functions. "lt
realLy works," says Haga. "We use it every day for meetings
between four to eight peopte, and the other night we accom-
modated a fitm screening for a group of 1OO with nominal
set-up time." The clear panets atso doubte as disptay watts for
site plans and drawings of the firm's work.

Ftexibitity was essential in the workspace areas. "We wanted
the empLoyees to have a sense of ptace, but we atso wanted
to be able to move peopte around to work in different teams
in about 30 minutes to an hour,' says Haga. To create a fluid
yet supportive work area, the architects devetoped a series of
15-ft.-long worktables and benches using Knolt's Autostrada
system. "The cLient wanted to use space efficiently, but didn't
want the benches to be too long or have work areas feel
like a factory," says Michietli, "so we limited the number of
people working at each table to six and used a frosted-glass,

1B-in.-high divider aLong the tength of the tabte to separate
emptoyees from the person sitting across from them. We atso
created custom miltwork shelves made from sustainabte-grade
ptywood at the end of each unit for each group to share."

While adapting to the acoustical distraction of a wide-open
offrce has been a chatlenge for some of the emptoyees,
acknowtedges Haga, custom touches, such as the shelves
and breakout areas, elevate the overaL[ ambience and create
'a sense of ptace" that enriches the work environment

Awarded LEED Gotd rating, the offrce incorporates a wide range
of additional sustainable design features and materiats, inctuding
a new energy-efficient mechanical system on the rool tow-VOC
paints, a composting and recycling center, motion-activated light
controLs, and work surfaces made from recycled materials among
other etements. "lt's important for both our employees and our
ctients to feet that our space connects with our vatues and our
work. Batancing good design and flexibitlty against sustainability
and comfort is a chattenge,' says Haga. "And we feet the designers
created a space that's a 1OO percent home run." G
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By Holty Richmond
Photography by Brian Gasse[, tvsdesign

When is the 'gotd standard" just not good enough? Ask Steve
Ctem, principal of tvsdesign, based in Attanta, and he wiLl

tetl you it is when the bar is raised to platinum. As the Lead

designer on Herman MiLleis new Los Angeles showroom, Clem
quickly discerned that green ideas and great expectations
must go hand in hand. "Environmental stewardship was vitat,"
says Clem. "We knew a first-of-its-kind showcase for quatity
design, beautifuL products, and a[[-encompassing sustainabitity
was possibte, and we went for it."

'Went for it,'they did, entirely transforming a 1956,
1B,OOO-sq.-ft. warehouse into the city's first LEED Cl Platinum-
certified buitding. Not only is the project a boon for Herman

Mitter and tvsdesign, but the local Los Angeles community is

benefiting, as wel[. Lance WilLiams, Ph.D., executive director of
the USGBC's Los Angetes chapter, grew up not far from the site
and believes the buitding witt add exponentiatly to the area's
revitalization. 'This project is a recognition of good sense. lt is
important to spread the word and support this message, par-

ticularly in places that often are underserved. There is no excuse
for not making change," he states emphaticatty.

Located in south Los Angeles on the edge of CuLver City,

the showroom is encouraging futher growth-with a green

conscience-to an area that has experienced an upsurge in

tvsdesign's sustainable solution initiates with a detightful sense of arrival
(left) through a garden courtyard (above) that features sunshades and native
plantings. A curved red wall, inspired by artist Rlchard Serra, in the break
area (opposite) invites guests to sit and ponder inspirationat quotes.

contract april 201 0 41

environr-nenlaI a

tvsdesign digs deep to detiver a stellar platform

for errvircnnrentaI education and sustainable

desigrr at Herman Miller's new LEED Cl platrnum

showrcom the first building of ils kind in the

City of Angles
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-fhe 
concierge desk (below) maintains the logo and graphics wall from

the entry courtyard. A series of uniquely designed pendant Ights unlfy
the showroom while providing adJUstable accent tighting for furniture and
generai ambient doMlighting and uplighting. A central, circular product

display lounge and seating area (bottom) creates a sense of bourrdary but
with incllsiveness and cohesion to the entire space.

development over the past 10 years. Trendy restaurants, organic caf6s, chic
ctothing boutlques, and innovative smatI businesses have reptaced ditapidated
storefronts and abandoned buitdings. Stil[ considered an up-and-coming locale,
Herman Milter betieved it was the ideal place to reestablish its presence in Los
Angetes. "We were very intentional in our purpose," remarks Lori Gee, director of
workptace solutions for Herman Milter, based in Holland, Mich. "Our green show-
rooms demonstrate our way of thinking about what is possibte for spaces and
products, and how those two things work together."

This showroom represents the 14th project that the Herman Milter team has
devetoped to meet LEED certification criteria. Nine are Gotd certified, and this
is the company's first Ptatinum certification. Gee and her team recognized
the showroom's draw for Southern Catifornia, but also realized its potentiaI
attraction to clients from around the globe. She and Clem worked closely to
transform what was once a cavernous, cotd space into a "green dream" that
not onLy showcases beautifuI product, but the company's vision for the future.
It was conceptualized as a platform for education and discovery from both
a product and sustainabitity perspective, leading clients through a hotistic
journey of great design and equally commendabte business principLes.

The originaI space was composed of two adjacent warehouse rooms separated
by a concrete wall, and the bowstring wood trusses had minimal structural
capacity to suppot display components. lt was necessary to create a contigu-
ous space that could be easily reconfigured to host a variety of events for ctient
and community use. "The focus was on innovation, yet we wanted to tie in the
integrity, creativity, and craftsmanship for which Herman Milter is known," Ctem
says. This was accomplished through the use of rich woods (a nod to Charles
and Ray Eames and their iconic designs), etements of the company's headquar-
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ters in Michigan inctuding a client-friendly Partor Room, floating aluminum walls that showcase
Herman MiLlers [ogo, and other design etements that communicate the company's brand.

A tranquiI exterior courtyard transitions ctients seamtessly into the gtass-front showroom,
where they are greeted with a natural material vocabutary featuring FSC-certified wood veneer
for paneted walls and mittwork components. The large space presents a muttitude of intimate
zones and rooms that serve as wayfinding etements, in a sense, to meet each individual client's
needs, yet also offer a comprehensive design sensibility. "We devetoped the identity in the
courtyard with a floating aluminum wat[, using its form and flow to set up the dynamic of the
three-dimensional designs within the space," Clem exptains.

Ctem and his team shaped the interior by setectively removrng sections of the original concrete
wall, which created impact and a layered quality to the overall showroom. "Transparency was
key," Ctem remarks. "Almost every aspect of the design was conceptuatized to define boundar-
ies without being dominating. The curved walls, reconfigurabte elements, and ample use of
glass watls and windows for the infusron of natural daytight lets users know that innovation and
change is infinitely possible."

Gee concurs with Clem, and betieves the connectedness of the space-both in the design
and its environmental mission-is powerful. "Everything has a balance yet nothing is boring.

The space is very experiential," she says.
She is extremety pteased with the building's
sustainabLe features that address reduced
emissions and unnecessary waste, as well as
Herman Miller's proprietary networked system
(which is visibte to guests) that controls heat-
ing, cooting, tighting, plug loads and daytight
leveraging, among other environmental
measures. Gee reports that the company has
reduced tighting use by 60 percent and overall
energy use by 35 percent.

Ctem and Gee also agree that the showroom re-
inforces the company's reputation for beautifuL
spaces and furniture, but here, in this first LEED

Cl Ptatinum-certified space, beauty is much
more than skin deep. Gee conctudes proudly,
"There is sustainability at every levet, internat
mobitity for functionatity, and the hotistic use
of space for ctients and the community. lt is a
great ptace for ideas to grow." O

Workstation areas (left) present

Energy Management components
like individual heating and cooling at
the desktop. A casual seating area

adiacent to the I%rlor Room (below)

features Herman Miller"s iconic.

multicolored Tato. Tatino and Tatone

cushions, offering clients an additional
space to review product solutions. The

eve catching blue elliptrcal meet.ng
room (bottom) can be used for causal
gatherings, encouraging movement
between spaces.

a9
G.,

r. {zl
-.-'= \.D

r-i.T
"r.

- ryn:a-:i;

www. contractdesign. com contract april 2010 43

,fl
a

H

tr'

HrI

il
\

IT I

-
f

F

.t
ga st

r,rq

I

ra

I
i,

a

1.,:l
I

l:

i,

-



rcH

The tofty green goals of taw firm Akin Gump Strauss Hauer &
Feld are achieved in a sky-high, LEED Gold-certified Manhattan
headquarters, designed by Butler Rogers Baskett

By Danine Alati
Photography by Paul Warchol
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As one ascends the elevator 44 floors to the reception,/conference center
of Akin Gump Strauss Hauer & Fetd LLP's new midtown Manhattan office,
it's necessary to toss any preconceived notions of what a law firm shoutd
took tike out the window-a floor-to-ceiling, [ow-iron gtass window with
panoramic views of New York City, that is. Butler Rogers Baskett's striking
design for this 235,OOO-sq.-ft. LEED Gold-certified space occupying 6.5
floors near the top of One Bryant Park, the first high-rise to achieve LEED

Platinum certifrcation, is truly eye-opening and breathtaking.

Designed by Cook + Fox Architects and developed by the Durst Organization,
the 54-story tower bordering Bryant Park was inspired by the context of
its site. Constructed of steet, atuminum, and gtass, the building references
Carstensen & Gildemeisters Crystal Palace, America's first glass and metal
frame tower, set in Bryant Park in 1853. The crystattine skin with scutptural

facets creates a buitding with movement that
also informs the interiors. "There's a rhythmic
quatity to the perimeter glass," exptains Barbara

Zieve, former associate partner and design
director at Butter Rogers Baskett (BRB) and
now design director at lVlnterior Architects.
"Because of the flowing ribbon curtainwalt, we
had to approach the floor ptan of the interiors

differently, and we took a 'cube approach."'

Since the building does not have regutar
north, south, east, west orientation, designers
enclosed the buitding core elements in a

square shape at center of each floor ptate. On

attorney floors, transtucent and clear glass

walls separate private perimeter offices from
support spaces that filt the oddty shaped

area between attorney offices and the square

central core so that daylight penetrates deeper
into the space. "ln the reception area, we
putted everything off the windows, peeting

back etements from the skin," Zieve explains.
"The idea was to create a very open area and a
two-floor conference center with a sculptural
stair connecting the doubte-height space." A
caucus room at the top of the stair offers a
meeting spot with acousticaL privacy but visual
openness that remains connected to reception
and the floor betow with extensive views.

With its main headquarters in Washington,
D.C., and its lease up on its New York office,
Akin Gump took the opportunity to expand
into a space that would give the firm a more
contemporary aesthetic and a greater New

York presence, be true to its commitment to
environmental stewardship, and act as a real

recruitment tool for young attorneys, says
Vincent Betl, director of administration for Akin
Gump Strauss Hauer & Fetd LLP "We wanted

The flowing ribbon curtainwalt of One Bryant Park
(opposite bottom) informs the interior design of Akin
Gump Strauss Hauer & Feld's New York headquarters,
occupying 6.5 floors near the top of the tower.
Butler Rogers Baskett peeled back elements from
the buitding skin in the two-level conference center
(teft) to flood interiors with sunlight. The perspective
from the caucus room (opposite top) is arguably the
best view in the house, offering acoustic privacy but
visuaI connection to reception, the conference center
betow, and all of New York City. Strategicatly placed
conference rooms (above) facilitate wayfinding.
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design

"There's a
sculptural quality
to all aspects of
the project....We
created a layering
of gestures, and
these gestures
give the project
meaningi'

-Barbara Zieve

The materiats palette in the walnut-clad
elevator lobby (far left) continues into the
reception area (opposite bottom) where
the glass and steel from the exterior is
pulted inside; the same palette is caried
throughout the office. A scutptural
staircase links reception and two levels
of the conference center (opposite top).
Red accents in the caucus room perched
at atop the stairs (above) and the pantry
on an attomey ffoor (teft) offer pops of
color Perimeter offices feature ffoor-to-
ceiling windows out to the city and clear
and translucent glass facing the adjacent
support spaces that fill the area between the
private offices and interior box that enctoses
the buitding core (see floor plan opposite).
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a more 'New York' New York office," he adds,
"and you can't get more New York than this,
with continuous views of att of the city."

lnspired by the office's relationship to the park

below and the grid of Manhattan, BRB created
a "garden pavilion" concept, beginning with
a walnut-clad elevator tobby. ln reception,
the planks of a watnut wall reflect the trees
of the park and reference the lines of the
city's grid. "We wanted the reception area to
feet tike a layering of gestures," Zieve says,

referring to the glass guardrait, stone floor,

walnut miltwork, and the blackened steel that
cradLes the dramatic staircase down to the
second leve[ of the conference center. "These

gestures give the project meaning." The
materials palette of millwork, gLass, and steel
that is estabtished in reception is combined
with random red accents throughout the
interiors from the attorney floors, which each
has an interior conference room and two
pantries, to amenity spaces like the caf6 and
multipurpose room on the 45rd floor.

"There is systemized organization to the interior
architecture,' Zieve adds. To facilitate wayhnding,
designers set major conference rooms as

anchors at the ends of corridors, offering
a sense of anival. The watnut watl behind
the reception desk continues into a main
conference room that hotds 4OO people and
accommodates teleconferencing, white another
conference space on the other side of the floor
features grand-scate pivot doors, flanking a

custom watl that feets Like a sculpture and is
speciatly designed to provide acousticaI control.

ln accordance with the ctient's sustainability
goaLs, the designers painstakingly setected
eco-friendty furnishings and finishes, specifying
carpet and uphotstery made from natural or
recycLed fiber, tow-VOC paints and adhesives,
and materials from [oca[ sources. AdditionaLty

the buitding's air filtration system removes
95 percent of particles from the air before
redistributing fresh air through an underfloor
system; a gray-water system reuses rain and
wastewater; and waterless urinats and [ow-
flow fixtures conserve water. Task chairs were
specified that meet Green Sea[ and Cradte-
to-Cradle certifications. Copious amounts of
gtass bring natural light deep into the offce,
and energy-efficient Iight fixtures, dimmers,
and sensors save on energy usage.

All of these environmentalty sustainable
strategies hetped Akin Gump achieve its
second LEED-certified project-onLy the
second LEED Gotd law firm in the nation.
"We atways thought we'd try to get as good
of a ratlng as we could," Bel[ recatts. 'We

didn't want to change rhe project or increase
the cost, but we thought [environmental
responsibilityJ was important in terms of
recruitment and retention." He thought right.
Employees, he says, are "blown away" by the
new office. O
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True to its mission, the San Francisco Planning and Urban
Research Association commissions a new headquarters buitding
that sets a positive example for urban development

By Jennifer Thiele Busch
Photography by lwan Baan

a

a

It's not always easy to engage citizens in a civiI and intet-
tigent discussion about pubLic poticy, but the San Francisco

Planning and Urban Research Association (SPUR) is doing
its part to encourage informed pubtic dialogue about urban
development in the City by the Bay. Hetping it achieve
its mission is a new LEED-certified headquarters by Pfau
Long Architecture, that demonstrates first-hand how good
design plays an important rote in the future of our cities.

SPUR, a broad-based "think tank" organization that
promotes good planning and good government for both
citizens and city officiaLs through research, anatysis, pubtic

education, and advocacy, was existing in overcrowded
conditions in a nondescript building in an isolated Location

in San Francisco when its board of directors voted in 1999
to relocate the organization to a new home that would

improve SPUR's visibitity and access to the pubtic. The

decision percolated for a few years, untiI Diane Filippi was

hired as urban center director and charged with making it

happen. "They realty fett they had to make a choice about
the future," Fitippi says. "The move was a metaphor for the
organization to expand its mission."

Peter Winkelstein, a retired principal and colLeague of
Fitippi's at San Francisco-based Simon Martin-Vegue
Winketstein Moris (now Perkins+Witt) assumed the chair of
a 70-person buiLding committee, which uttimatety seLected

Pfau Long Architecture as the designer for the new
headquarters. "Peter Pfau understood SPUR and used a

metaphor about a tittte building among tall buildings," says
FiLippi. "We are a little organization that is pretty powerfut."

When a feasibiLity study determined that the exist-
ing buitding on the new site would not be able to meet
SPUR's needs, the organization opted for demotition and

new construction and gave Pfau Long broad control over

the design. Nevertheless, the buitding committee sup-
plied a tist of descriptive terms by way of communicating
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SPUR'S gtass and metal fagade, translucent glass
tower, and bright orange signage (opposite)
energize the street while the building's
transparency and retai[-tike presence literatly invite
in passersby. The basic, spare interior (this page),
made largely of off-the-shetf-parts, was a function
of a tight budget and the need for flexibility. "Every
piece was agonized over"says architect Peter Pfau.
'What came from that process is its essential
quality. There dre no wasted bits."
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expectations. "We were not going to tell Peter Pfau how to design the
buitding, but we were going to give him some adjectives," recatts Fitippi.

The words the buitding committee used were transparency, visibitity, pres-
ence, lightness, welcoming, accessibility, function, flexibitity, and sustain-
abitity, but Pfau's firm first spent a good deal of time figuring out how to
efficientty deliver the required functions in the alLotted square footage
within a tight budget. The need to accommodate exhibition, pubtic gath-
ering, work, and research spaces, as wetl as support services, in a deep,
narrow floor ptate dictated a buitding with stacked functions and active
verticat circutation to tie them all together. "We knew the ground floor had
to be open with exhibit space, and we needed a large space for pubtic
meetings," explains Winketstein. The third floor was assigned to the staff
as the working floor, and the fourth was finished out with library space that
is flexible for gathering or to accommodate future growth.

Yet addressing the functional needs was only a limited part of the chat-
lenge. 'There was always this notion of transparency," Pfau exptains.
"SPUR makes the pubtic process in San Francisco visible and subject to
discussion," and that mission was quite literally transtated into archi-
tecture. "We added a retaiL component so the peopte of San Francisco
are invited into the process," he continues. "The desire to make SPUR
visibte and inviting were the drivers for the faEade."

On a heavity traffcked section of Mission Street known for its high-profile
museums-including Libeskind's Jewish Museum and the Museum of the
African Diaspora designed by Freelon Architects-SPUR's gLass and metal
faqade, bright orange signage, and tower of backlit translucent glass-which
hides the internal stainryell and alLows copious amounts of natural tight into
that interior space-serves as a beacon to attract public attention. At the

"This building has enhanced everything. Our work has gotten
better, and the community at large is even more focused on
what we dol'- Dianne Filippi

A [ong, narrow floor ptate dictated
a buitding with stacked functions,
including a highly flexibte, double-
height exhibition space (left and top)
that is clearly visibte from the street.
The second floor also houses SPUR's
main public meeting space (see ffoor
ptan, opposite bottom).
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The third floor (above right) is dedicated to staff work
areas, white the fourth floor (right) houses a resource
library and ffexibte space for more gathering. A[[ four
floors are connected by an internal stair (above) that is
a focal point of the design.

street level, a high degree of transparency reveals the
Center's exhibition and gathering spaces, Literally invit-
ing in passersby. "The energy of the buitding activates
the street," says ffau. Apparentty, the move to create

a retail presence has paid off. "The new visible, open,

hipper buitding has compLeteLy changed the demog-
raphy of SPUR members," he continues. "There has

been a 75 percent increase in participation among
young people who want to make cities better."

The interiors are spare and simple, the result of both
a tight budget and the need for maximum flexibitity.
Block walts, steel tresses, and basic materials create
a neutral backdrop, atlowing nearty every part of the
buitding-watts, floors, and ceilings-to be used as

exhibit space, while pops of bright color add interest.
"Everything is pretty much what it is," notes Pfau.
"There is a straightforwardness and honesty about
how it goes about doing what it does. That was the
driver for the aesthetics.'

"The interiors are a good demonstration of what
you can do with off-the-shelf products," notes
Winkelstein. Many interior elements were donated or
provided at reduced cost, with Teknion, Steelcase,
Knoll, Vitra, and lnterface providing the lion's share
of the furnishings and finishes. Pfau and SPUR have

Emity Fettig in the San Francisco ofhce of HOK

to thank for that. "HOK generally gets invotved in
projects like this,' she says. 'l was chosen because I

specify a lot of furniture, and I have a lot of connec-
tions." What began with tremendous enthusiasm on

the part of potential donors waned somewhat when
the economic crisis hit in the middle of the process,

but Fettig was undaunted. "lt att came together, and

I had a batl," she says. "lt was realty client driven, and

we wouldn't take no for an answer." O
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This ArnanEiri from tltii
conlrentionaI room suites in more Ontdoor
teraces as well as private swimming pool and s.kybed.
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"The architecture is

strong but reticent,
and it is inspired by
the quality of light
and the purity of
water. It's like a fort,
establishing a sharp
division between
culture and naturel'

-Marwan Al-Sayed

Three Arizona architects collaborated with
Adrian Zecha, a hotelier of impeccable taste, to
create Amangiri, the latest in a growing family
of sybaritic resorts. What marks Aman off from
other luxury brands in Asia, and more recentty in

Europe and the United States, is the understated
architecture and interior design, integrated
with settings of great naturaI beauty. Observes
Andrew Thomson, one of the Aman's directors,
"Our resorts are very masculine-nothing chi-chi.
Natural wood and stone, dark state and plain
fabrics, screens rather than curtains. Nothing to
detract from raw nature.'

Amangiri is located in the rocky wonderland
of southern Utah, a short drive from Lake

Powett, Bryce Canyon, and Zion National Park.

The project began 10 years ago when an

ideatistic Austrian devetoper, Bernt Kuhtmann,
first conceived of a luxury resort in the middte
of nowhere. Star architects didn't take him
seriousty, so he entisted three tocal tatents:
Marwan Al-Sayed and Wendell Burnette from
Phoenix, plus Rick Joy from Tucson. "lnitiatty it

was specutative, so we pretended we were sti[[
architecturaI students and had the freedom to
sketch whatever we wanted," recalls Joy. When
Aman became involved, the team sharpened
its focus. Zecha insisted that the buildings be

relocated away from a road, and he took the
architects to his resorts in Thaitand and Bali to
show them what he was looking for. At-Sayed
describes Zecha as a catalyst, who gave the trio
untimited creative freedom.

It heLped that atl three architects had hiked in
this country and knew it wetl. Joy builds houses
of rammed earth that become a part of the
natura[ [andscape. At-Sayed's family is lraqi and
lived for a time in Morocco, so the desert is in
his btood. "We decided to wrap the 34 suites
around a rock formation, so that every room
faces desert or mesa and guests have the feeling
they are camping out," he says. "The architecture
is strong but reticent, and it is inspired by the
quatity of light and the purity of water. lt's like

a fort, estabtishing a sharp division between
cutture and nature."
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From inside the Amangiri suite guests enioy spectacular views out past
the terrace to the desert (opposite). The Living Room Pavilion (above)
looks onto sand dunes and mesas beyond. Luxe amenities and amazing
vistas make this typical guestroom (teft) anything but ordinary. The four
pool suites (below) feature exterior courtyards, complete with daybeds
custom-designed by the architects.
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design

ln contrast to most Western resorts, there is no

water-guzzting gotf course or [awn. A pool encirctes the
escarpment, and a pavition containing communal spaces
and the dining room is contained within the V formation
of guest wings. The spa occupies five smatl pavitions

that tumbte out like rocks from the Mesa Wing.

The btocky forms are cast from concrete that was
mixed from sand on the site and a pigment that warms
the gray of the cement. The plywood forms impart a

surface sheen that catches the light and reflections of
the mesas, while offering a sitky texture to the touch.
It was a challenge to achieve refined finishes and

detaits in such a remote location, but the purity of the
architecture demanded a consistently high standard.
The suites are accessed from narrow walled lanes that
evoke slot canyons, and these mysterious passages

are infused with the sound of running water and the
dampness of verdant moss. Each suite has a screened
courtyard entered through a rock arch, and the end wa[[

of glass frames a breathtaking vista. Open terraces
with fire pits altow guests to sit out beneath a night sky

that city dwelters can onty dream of.

er
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The step pool at Spa Water Pavition (opposite top) and the Spa yoga and Exercise pavition (opposite bottom) appear to be nestled into the surrounding canyons.
A swimming pool flows around the living and dining pavilion (above). Chairs and built-in benches, both custom-designed by architects, offer seating options on an
exterior street (below) near the living room Pavil;on. The melding of interior and exterior spaces altows the resort to be at one with the landscape.

The same elementaI simpticity is carried through
the interiors. A raised stone island in the center of
each suite incorporates a bed, a desk, and a sofa.
Bathing and dressing areas appear to be carved
out of green stone and are softened by fittered
tight that contrasts with the luminous expanses
beyond. Large suites at the end of either wing
have lap pools and sky terraces. ln the spa, the wet
treatment areas seem to have been hollowed out
by water and have a subterranean quatity, white
the dry treatment rooms are lined with wood and
bathed in soft natural light.

"We designed every detait, down to the coat-hooks
and staff unrforms," says Joy. And most of their
concepts were executed. At-Sayed observes that
"in contrast to Bati and Morocco, there is no living
culture to shape the design, and our alLusions to
Native American and cowboy traditions are subtle
and indirect. Landscape and tight were our principat
sources of inspiration." G
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Contract asks two designers to name

and explain their preferred products

4
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3
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designers rate

x
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Sandra Dino
Director of Sustainable
Inte,'iors
Environetics
Los Angeles

Viveca Bissonnette, llDA
Assoc. AIA ClD, LEED AP
Associate
Carrier Johnson +CULTURE
San Diego

Sandra Dino

1. Kirei, Kirei Board
www.kireiusa.com Rcadcl je.r cc l\tc 2I2

Thrs prodr-rct takes rapidty renewabte Sorghum straw ano

creates a low-emitting, functional pioduct that adds depth

and dimensron to a space. L,ghtweight and durabLe, Kirei

Board performs beautifully as millwork or furniture.

2. Bonded Logic, UttraTouch Denim tnsulation
www.bondedlogic.com Reader servrre No. 2i3
This high-perlonling insulation reincanntes denlm jeans

into a genius new life. Safe to wolk wi*r, requiring no masks

or gloves, inherently frre. smoke, and fungi reaiistant. with the

added plus of being 1OO percent reryctable, UltraTouch is a

vsrs6iils flrn6li6nal oroduct rhat performs.

3. Sform, Sform panels
www.3-form.Com Reader Seruice l.iE. 2i4
3form has an inner corporate bearlty that emanates

from within. The strong. flexitrle, products and range

of textures and transparencies are highly usable and

appticable in myriad spaces.

Viveca Bissonnette

Sustainability is a big-picture initiative that requires

commitment and innovative thinking. These manufacturers

are commifted to that holisric approach:

4. Crossville, EcoCycle Porcelain Tile
www.crossvilleinc.com Reade. Serv;.e No. 2.15

Gossville is looking beyond its own sphere of expenise and

turning to other industnes tike the mining industry. It invested

in a water filfation system to capture fine particulare matter

during manufacturing that prwiously would have been land

frtted and is using it to create lhe new EcoCycle series. '

5. Knoll, The €raham Collection
www.knoll.com Rerjer Se,\ rcr Nc 216

Knoll has established FSC-ce.tified wood as rts standard

on all open ptan ofhce systems, casegoods. and tables,

bact<ing up Ihe rdea that there should be no premium

for sustainabilify. The Gr:aham Collection is avaiiable in

FSC-certiied composite wood and manufactured using

low-VOC. ctean technology.

6. Shaw Contract Group
Couture Collection, Dissolve Tile
www.shawcontractgroup.com Rescler service No. 217

Wth the implementation of prograrns like Cradle to
Cradle certification, Shaw Contract Group is looking to
innovation to maximize material value and rninimrze irs

impact on the environment as a whole,

E
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Anshen + Allen investigates new ways to address
both sustainabitity and the rapidly evolving needs of
today's scientifi c research

By David Martin, AlA, LEED AP, principal, Anshen + Allen

The Stanford University School of Medicine's atrium (above)

is defined by an interaction screen and PV roof canopy.

Science is at the start of a new age: the age of the invisible, where re-
search increasingty relies on interdisciplinary approaches and the use of
digitat tools attowing discovery at unprecedented subatomic scales. At
the same time, climate change has emerged as a major concern, with
many academic institutions committing to steadily tighten their fossil
fuel reduction standard for atl new buildings and major renovations, with
the goat of net carbon neutratity by 2030. Research laboratory buildings
turn out to be one of the biggest chaLtenges to achieving this goa[. Their
energy consumption per square foot typicatty exceeds that of hospitats
by a factor of two-and general academic and office buildings by a fac-
tor of five. Labs also use disproportionate amounts of water and have a

substantial waste stream, some of it toxic.

Anshen+Allen created the "Science in the Age of the lnvisible" study
and design methodology to investigate new ways to address both sus-
tainabitity and the rapidty evolving needs of today's scientific research.
The goal is to devetop adaptable design innovations that yield advanced
research facitities with net-zero carbon emissions.

Adaptabitity is key, because a new lab buitding easily could take six years

between initial design and the end of construction. During that length of
time, both science and green design technotogies can evotve significant-
ty. Making a building adaptabte is better than making it flexible. Rather

than providing all spaces with all the infrastructure needed for different
uses, the smarter approach is to make it easy to convert spaces for dif-
ferent uses. That ted to the development of a plug-and-play approach.

The environment watl is one example. lnstead of a traditionat, cen-
tratized, rooftop mechanical,/etectrical,/ptumbing (MEP) system, the
environment wall deploys the equipment verticatly, which attows for
decentratized MEP systems and lateral air distribution. Spaces that
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Anshen + Allen did a hypothetical case study on the
design of the Stanford School of Medicine (opposite

bottom and bottom). The photovoltaic roof canopy (below)

defines the main entrance. A sectionaI perspective
(right) itlustrates the futty integrated design.

frequent air changes can be fitted with high-efficiency air conditioning,
white office spaces can be fitted with operable windows for natural
ventilation. White centralized MEP systems resutt in the separation of
ofhce and research into different wings, the environment wall allows the
intermingting of different uses, with a wet lab potentially sandwiched
between olfces. lt is easy to add and subtract mechanicat components
as space needs change. Because the environment watl reduces duct
work by about 75 percent, floor-to-floor heights can shrink from the
standard 14 to 16 ft. down to 12 to 13 ft. The resulting cost savings
can be invested in other green design strategies. Liberating the roof
from supporting mechanical equipment frees space for use by peopte
and renewable energy sources such as photovoltaic panels and wind
turbines. Furthermore, it greatly enhances the roofscape and reduces
the perceptuat mass.

Because scientists are working together in ways they never have
before-chemists cottaborating with motecular biologists, mathematicians
collaborating with physicists-designing labs to facilitate interdisciptinary
interaction is crucial. "lnteraction screens" can define coltaboration areas
within larger spaces, turning a required structural need into an architectural
component that participates in creating synergy. At the ends of buildings,
instead of a standard egress stair, alternative double-height spaces with
a circulation stair offer vlsual connections between floors, allowing
researchers to be grouped vertically and providing informal spaces for
spontaneous conversations that can spark new ideas.

ln addition to Anshen+Atlen, the Science in the Age of the lnvisible
initiative team includes MEP engineering firm Rumsey Engineers,
structurat engineering firm Arup, and cost consultant Davis Langdon.
The team currentty is developing a group of institutional partners in
different climatic regions to test the concepts and devetop research
laboratory schemes with hypotheticat sites and programs. Uttimatety,
the goat is to create a design methodotogy that is scatable to proiects
of different sizes and adaptabte to different climates and contexts.

The first partner is the Stanford University School of Medicine, whose
participation in a hypothetical case study brought an institutional
perspective to bear on the emerging innovations being developed by
the team for refinement and improvement. lnitial design exptorations
looked at ways of expressing the environment wall as a thick double-
skinned gtass walt, drawing warm air from a naturatly ventitated space
to create a stack effect. Color-coding the mechanical equipment
altows it to become an instructive element of the buitding, integrated
with the architectural aesthetic.

The nationat average benchmark for energy consumption, or energy
index, for research laboratories is 412,OOO BTUs per square foot per
annum-more than nine times that of a typical single-famity residential
home. Through the lean specification of MEP equipment, lean opera-
tional procedures, design innovations devetoped through the Science
in the Age of the lnvisible program, and site-specific renewabte energy
sources such as photovoltaics and geothermal energy, that number can
shrink to only 39,OOO BTUs per square foot. The next generation of re-
newable energy technotogies coutd enabte these buitdings to generate
more energy than they consume.

Laboratory buitdings that meet the future needs of scientific discovery
with net-zero carbon emissions are achievable now. But to do so requires
a wholesate redefinition of how they are designed, constructed, and oper-
ated, as welt as used by scientists and staff. At the same time, these new
research buitdings atso shoutd be humane spaces that promote cotlabo-
ration and serve as the backdrop for peopte to be their most creative. I
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SOUTCES

Project: AECOM Design + Planning Office Renovation (p. 36)
who Ctient: AECOM/EDAW lnc. Architect, interior designer: Michietli +

Wyetzner Architects. StructuraI engineer: Hage Engineering. Mechanicat,/

eLectrical engineer: AKF Engineers. General contractor: Vanguard

Construction. Lighting designer: Tillotson Design Associates. Furniture

dealer: OLl. Photographer: Razum Media.

what Wallcoverings: Forbo. Paint: Benjamin Moore. Laminate: Formica.
Carpet/carpet tile: Benttey Prince Street. Lighting: custom by A+L
Lighting. Window treatments: Mechoshade. Workstations/seating,
[ounge seating: Knotl. Conference table: Nienkamper. Conference
seating: Vitra. ArchitecturaI woodworking: Four Daughters.

where Location: New York, NY. Total floor area: 9,OOO sq. ft. No. of
floors: 1. Average floor size: 9,000 sq. ft. TotaL staff size: 60. Cost,/sq.
ft.: $145.

Project: Herman Miller Los Angeles Showroom (p.4C)
who Client: Herman Mitler. Architect, interior designer: tvsdesign.
Structural engineer: Structural Focus. Mechanicat,/etectrical engineer: ARC

Engineering. GeneraL contractor: Howard Buitding Corporation. Lighting
designer: Lighting Design Atliance. Furniture deater: Workplace Resource.

Showroom furniture designer: Rick Edwards Design. Shell & core architect:
Lynch Eisinger Design. Photographer: Brian Gasset, tvsdesign.

what Waltcoverings: Carnegie. Paint: Benjamin Moore. Laminate: Wilsonart.

Flooring: Porcetain Tite: Lea Ceramiche. Linoleum: Armstrong. CarpetJ

carpet tile: Shaw Contract Group. Capet fiber: Antron Legacy Nyton.

Ceiting: Armstrong. Lighting: Shaper, Lightotier, Etliptipar, Visa Lighting, RSA

Lighting, lO Lighting, Tokistar, Bruck, Lumenscape. Doors: Seetey Brothers,

Dorma. Door hardware: Rockwood Manufacturing, Schtage. Gtass: Dorma.

Wat[ System: M-Watt. Window treatments: Mechoshade. Workstation,

conference table: Herman Miller, Geiger. Workstation,/lounge seating,

cafeteria,/dining,/training tabtes, files, shetving: Herman Mi[[er. Cafeteria:

Emeco. Other seating: Serratunga. Upholstery: Maharam, Luna. Other

tabtes: Urban Hardwoods & Coro ltalia. Architectural woodworking: Dooge

Veneers,/ArchitecturaI Woodworking Company. Ptanters, accessories:

Senatunga, Vitra, Herman Mi{ler. Signage: Propp + Guerin Design. Ptumbing

fixtures: Caroma, Falcon, Kohter.

where Location: Los Angeles, CA. Total floor area: 1B,OOO sq. ft. No. of
floors: 1. Total staff size: 15.

Project: Akin Gump Strauss Hauer & Fetd LLP Q. aa)
who Client: Akin Gump Strauss Hauer & Fetd LLP Architect, interior
designer: Butter Rogers Baskett Architects. Structural engineer: Severud

Associates. Mechanicat/electricaI engineer: Jaros Baum & Botles. GeneraI

contractor: StructureTone. Lighting designer: Kugter Ning Lighting
Design. Acoustician: Cerami & Associates, lnc. Furniture deater: Logistics.
Photographer: Paul Warchot.

what Waltcoverings: Maharam, Kno[[. Paint: Ben.jamin Moore. Laminate:
Nevamar. Dry watt: NationaI Gypsum. Carpet/carpet tile: Shaw,
Btoomsburg. Carpet fiber: Environ 6 1x Nyton. Ceiling: Armstrong.
Lighting: Kurt Versen, SeLux, Ledatite, Betfer, Louis Poutsen. Doors:

lOC, Patetta. Glass: McGrory. Window frames,/watI systems: lOC.

Window treatments: MechoShade. Railings: Precision Metal & Glass.

Workstations,/seating, shelving: Steelcase. Lounge seating: HBF,

Knott. Cafeteria, dining, auditorium seating: Vitra. Other seating: HBF.

Uphotstery: Edelman, Spinneybeck, Luna, Arc Com. Conference table:
Custom by Port Morris (Stone) & Mitter Blaker (Wood). Cafeteria,
dining, training tables: Lightblocks top with BERCO base. Other tabLes:

Cumberland, Knotl. Fites: Office Speciatty. Architectural woodworking,
cabinetmaking: Pate[[a. Signage: Precision Signs.

where
Location: New York, NY. TotaL floor area: 235,OOO sq. ft. No. of floors: 7

Average floor size: 33,570 sq. ft. Total staff size: 390.

Project: SPUR Urban Center (p.48)
who Client: SPUR (San Francisco Planning and Urban Research

Association). Architect: Pfau Long Archltecture Ltd. StructuraL engineer:
Forell Elsesser Engineers. Mechanical,/electricaL engineer: Flack + Kurtz.

General contractor: Nibbi Brothers. Lighting designer: Revotver Design.

Acoustician: C.M. Satter & Associates. Furniture deater: Sidemark.
Photographer: lwan Baan.

where Location: San Francisco, CA. Totat floor area: 14,600 sq. ft. No.

of floors: 4 floors + basement. Average floor size: 3,160 sq. ft. Total staff
size: 15-20. Cost,/sq. ft.: +/- $5gg

Project: Amangiri (p. 52)
who Architects: Marwan Al-Sayed Architects, Wende[[ Burnette
Architects, Rick Joy Architects. Client: Amanresods; Adrian Zecha.
Photographer: courtesy of Amanresorts.

what
Chairs: Bteached teak wood * woven translucent rawhide, custom
by architects. Umbrettas: Bteached teak wood and canvas, custom
by architects. Couch, tabtes, interior/exterior charrs, buitt-in bench
seating, exterior tighting fixture, ottomans, floor tamps, desks, wood
shelf, daybeds, exterior tables, pooL chaises, dining tables: custom
designed by Architects. Curtains: Creation Baumann. Operable
windows/door: La Cantina Doors. Fireplace: Eco- Smart Bio-Fue[ Fire.

Area rugs and runners: Custom hide mosaic by Kyte Bunting. Shades:
Prismatek, custom by Architects. Desk,/bed lamps: Catatlani fixtures
customized by Enzo Cattalani. Rug: Handwoven wool Navajo Saddte
Btanket design, manufactured by Watter Cecile. Hanging Lamps -
Custom designed shietd by Architects.

where
Location: Canyon Point, UT.

oz contract april 2010 www.contractdesign.com

what Paint: Sheruuin Wittiams. Masonry: Basatite. Carpet,/carpet tile:
lnterface. Lighting: Delray, Lithonia, Peerless. Doors: Marshfield Door

Systems, VistawalL. Door hardware: Schlage, Vonn Duprin, lngersotl
Rand, AdamsRite. Glass: PPG lndustries. Window frames,/wall systems:
Vistawatt. Railings: McNichols. Workstations/seating, conference tabte,

fi[es: Teknion, Steetcase. Lounge seating: KnolL, Vitra. Cafeteria, dining,
auditorium seating: Herman Mitler. Other seating: CB2 outdoor bench.

Other tabtes: Teknion Fotdable Tabtes. Cabinetmaking: Mission Bett.

Signage: Martinetti EnvironmentaI Graphics. Plumbing fixtures: Toto.
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rane s vrewpoint...
What do you consider to be your greatest professional achievement?

Working alongside the community, our board of directors, and SPUR staff to buitd the
SPUR Urban Center

What inspired your career change from design practitioner to
design "client"?

Before I was approached by SPUR to be the director of the Urban Center, I had atways

thought that San Francisco desperately needed an urban center, but didn't know how
it woutd get buitt. When it was exptained to me what the goals of the center would
be, I was honored and thrilted to be part of buitding it. lt was exactty what I had been
imagining for so many years.

What do you perceive to be the broader rote of the designer in society?

I believe that design professionals need to get more invotved in their communities
and more activety participate in urban policy decisions that directly affect the "built

environment"-as we[[ as their professions and their personat lives.

What is the best thing you've learned in the past 10 years?

I think one of the best things I've learned in the past 10 years woutd be the importance
of "place' in our lives. White working in the world of architecture you discuss the
importance of 'ptace" all the time with your clients and with your community of friends,

but being on the client side, you experience it. lt can transform an organization.

What advice woutd you give to A&D students or young designers just

starting out in the field?

I atways advise young students,/designers to become engaged in their communities-in
small ways in the beginning and then gradually expanding their invotvement. One's grasp

of how a city works and doesn't work will be immensety helpfut and vatuable to their
professional career. I think it is a danger for designers of atl ages to be isotated from
what is going on in their communities.

What advice woutd you give to other nonprofit organizations on

how lo create a successfut project?

First and foremost, make sure that your Board of Directors is totatly committed to
the vision and goals of the project. And keep in mind that there is no "good time"
to buitd a project. Do not allow yoursetf to be too cautious or make excuses

about not proceeding (economy, construction costs, etc.). The "perfect time"
doesn't exist. My advice is to be botd, courageous, and move forward.
And repeat everyday that "faiLure is not an option," and it wiLL happenl

What woutd you like to leave as your legacy?

For me, the legacy would be future generations coming to
the Urban Center to learn and be inspired by the city in
which they live and participate in the direction of its
future. Atso, l'd want for the SPUR Urban Center to
inspire other cities alI over the world to buitd their
version of an Urban Center for their community.

Diane Fitippi
Urban Center Director
San Francisco Ptanning and Urban

Research Association (SPUR)

San Francisco
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