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INSIDE TRACK COLLECTION
BLEACH CLEANABLE
RECYCLED CONTENT

Carnegie

HIGH PERFORMANCE UPHOLSTERY

carnegiefabrics.com/insidetrack

800.727.6770
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It's Your Project.

Visit our Fabric Library at www.repreve.com. Ask your
supplier about the family of Repreve recycled fibers.
Or email us at reprevemarketing@unifi.com.

REPREVE

U|TRUST (£ 5

Tested for harmful substonces
occoning fo Oeko-iex Skt 00

VERIFICATION PROGRAM
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B ARMOURCOAT®

SURFACE FINISHES

Armourcoat Surface Finishes Inc.
4330 Production Court, Las Vegas, NV 89115
Telephone: 702 644 0601 Fax: 702 644 0554

Email: sales@usa.armourcoat.com

www.usa.armourcoat.com
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contractdesign.com highlights:

Design: Purity of Food and Design

With a modern aesthetic that abstractly references a traditional food market,
Modmarket, designed by Roth + Sheppard Architects, in Boulder, Colo., is a slick,
contemporary backdrop to feature and complement the menu
www.contractdesign.com/modmarket

Design: Follow the Yellow Brick Wall

Drawing upon Italian sexiness and notions of Milanese modernity, CCS Architecture
designs the chic wine bar Barbacco Eno Trattoria in San Francisco
www.contractdesign.com/barbacco

Design: Not the Same Old Joe
A brand gone hyper commercial, Starbucks seeks a return to its roots through
design with the help of Charles Sparks + Co

Pt

www.coniracidesign.corm/starbucks

Materials: The Way You Make Me Felt

Some say that beauty is only skin deep. But when it comes to Buzziskin3D
Tile, a felt-covered, dimensional acoustic tile, you needn't fear to look

well below the surface

www.contractdesign.com/buzziskin3d

Perspectives: Brian Milburn, Milburn Group
Milburn Group founder Brian Milburn shares his passion for design
www.contractdesign/milburnQA

Perspectives: Lisa Pope-Westerman, Gensler
The Gensler design director sounds off on hospitality as a way of life, a supportive
mother, and the importance of staying true to yourself

www.contractdesign/westermanQA

Essay: Steps to Sustainable Design: Better Energy Codes Now
With today's conspicuous promotion of green building and sustainability,
it is easy to forget that most commercial buildings simply do what they
have always done: meet local building energy codes
www.contractdesign.com/betterenergycodes

Essay: Designing for Health

Follow this online column, contributed by the experts at Perkins+Will. Read
the two current installments. November: “Altruism in the Profession: The
Role of Social Responsibility;” and December: “The Unexpected Oasis:
Medically, Spiritually, and Emotionally Caring Environment.”
www.contractdesign.com/designingforhealth

on the blog:

Sludge as a Means to Sustainability?

Soon architects and designers may have a brand new material to build
with—sludge!

www.contractdesign.com/sustainablesludge

GreenWork's Awards Fast Pitch Finalists

Mayor Daley's GreenWork's Awards Fast Pitch Competition honors Chicago’s
greenest of green initiatives. View our favorite contenders
www.contractdesign.com/greenworks

www.contractdesign.com



LONSEAL

FLOORING

The industry leader in vinyl flooring beauty, functionality and sustainability.

Sarpy County Administration Building, NE | Carlson West Povondra Architects | Featuring Loneco® #216 Mint and #218 Copper

www.lonseal.com
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It's time to
start thinking
about signage
ina new way.

Fusion

SIGNAGE COLLECTIONS

Signage is usually an afterthought. Fusion was
created to change that. It utilizes materials and
shapes from the space to provide visual continuity. = =

Kurt Lyons | Vice President, Design

800.528.1398
Architectural Graphics
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THE GLASS DESIGNED FOR DESIGNERS™

Introducing KRYSTAL INTERIORS,™ the broadest line of interior glass products available.
Made with ultratransparent KRYSTAL KLEAR™ glass, it's the only glass designed to bring
your vision to life with clearer clears, truer colors and distinctive patterns. For kitchens,

=TIy

restaurants, commercial retail, and wherever your vision leads—this is the glass for you.

A KRYSTAL INTERIORS partner will help you bring your vision
to life. Visit us at krystalinteriorsglass.com or call 888-234-8380.
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~leonie Panels: Kuba

A mix of the patterns

of African ceremonial Kuba Cloth
and Eighties Pop Art, our latest
Iconic Panel pattern takes

a fribal spin on modern interiors. =
Shown with our new Butler Table

inTan Croc and polished stainless steel.

To learn more about Kuba Iconic Panels
and Butler Tables, visit us at BNind.com.
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The Djétinction of Marble with All The Ad\)antages‘-of Premiuvm Rubber Tile
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Endura® MarbHD™ High Definition Rubber Tile.
Reminiscent of polished agate, MarbHD offers a
distinctive spectrum of colors in bold saturated tones
and sophisticated neutrals. Compatible with Burke’s
Uni-Color Coordination System.

MarbHD is easy to maintain, offering unparalleled
performance and sustainable attributes.

Certified for

LowEmItng www.burkeflooring.com | 800 447 8442 ““rkE

Materials FLOGOZRINSG
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editor’s note

Jennifer Thiele Busch
Editor in Chief

In mid-November, members of Contract's
Editorial Advisory Board (see masthead
on page 6) gathered in New Orleans
along with a select group of commercial
and institutional real estate executives,
participating sponsors, and members of the
Contract staff for a weekend of thought-
provoking dialog about the leadership role
of designers in society, particularly as it
pertains to their ability—and some would
say obligation—to influence positive social
change. We have all heard a lot about the
concept of “design thinking” as it relates to
business process improvements, and more
progressive design and business educators embrace and teach
a stronger connection between these two broad disciplines.
The discussion in New Orleans focused on elevating design
beyond corporate policy to a necessary component of public
policy that addresses tough social problems and elevating
designers to roles as public policy leaders.

Invited speaker Richard Farson, Ph.D., president, Western
Behavioral Sciences Institute (WBSI) and author of the
book The Power of Design, delivered a compelling and
inspirational talk about the design industry’s abdication
of its “professional” status in favor of becoming a profit-
making enterprise. He encouraged designers to work toward
recovering their position as trusted advisors to business and
industry at the highest levels of decision-making, in much
the same way that professionals like doctors, lawyers, and
accountants enjoy the influence of expertise over their clients’
decisions. A good many designers, he argues, have been
reduced to executing lesser design solutions in response
to clients’ demands and the need to turn a profit, causing
widespread social problems that affect our health, safety,
and welfare. The goal, according to Farson, is to get back
to a place where designers’ unique expertise is considered
invaluable and proprietary, and where governments and

'design forum

institutions—not only businesses—embrace good design
as a fundamental right, like education and healthcare.

As a complement to Farson's idealistic belief in the broad
influence of design as a potential cure for social injustice,
speaker Maurice Cox, a professor at the University of
Virginia School of Architecture, former director of design for
the National Endowment for the Arts, and former council
member and mayor of the city of Charlottesville, Va., used
his own career experiences to discuss the intersection of
design, education, and politics, offering several examples of
how effective designers in public roles can indeed make an
impact. If designers are reluctant to take on public leadership
roles, then at least they should work toward becoming top
advisors to government.

Many design firms and other organizations already are
engaged in socially responsible design practices, but
what will it take to create the catalytic shift toward design
as public policy that Farson imagines? Ultimately, in a
bureaucratic system, it will require the ability to “prove” the
value of design. Since design is a profession that essentially
lacks research, however, empirical evidence is hard to come
by. Perhaps the need to better document and quantify the
impact of design is the next logical discussion.

| would like to take the opportunity to publicly thank our
sponsors, Beaulieu of America, Gunlocke, Haworth, HBF,
Humanscale, Milliken, Shaw Contract Group, Sherwin-
Williams, and Teknion, for their support of this year's
Contract: Design Forum. The conversation was more
compelling being set against the backdrop of New
Orleans, where we visited the Lower Ninth Ward to see the
Make It Right Foundation's rebuilding of a Katrina-
devastatedcommunity onehomeatatime. The development
is not without controversy, but thoughtful design may
yet prevail.

Please give us your feedback at www.contractdesign.com/contact.
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One Very’ Photogenic Family

Beautiful and smart; versatile and responsible. Very chairs

stack, swivel, and flex. Learn more about this ever-growing
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family at haworth.com/verycool4
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me.m 27" China International Furniture Fair (Guangzhou)-Office Show

BI= 1y o B 51

Solutions for Office & Facility

® Office Furniture

® Commercial Furniture

PrOdUCt PrQﬁle: ® Office Equipment @ Interiors(Lighting, Walls, Flooring)

2011.2.27-20
PR RE SR

China Import & Export Fair Complex

ElEYT Eﬁﬁ 2011 ENERA L. RERRIRRES
- i CHINA INTERNATIONAL WOODWORKING MACHINERY & FURNITURE RAW MATERIALS FAIRIGUANGZHOU) 2011
Concurrently with E interzum guangzhou

www.ciff-gz.com
officefurniture.fairwindow.com

P . mEnssEsrmwEsas
b )

CHINA FOREIGN TRADE GUANGZHOU EXHIBITION CORP.

EiF ( Tel ) :+86-20-86673473/26081612
{EH& (Fax) :+86-20-86663416-23
E-mail : ciff@fairwindow.com.cn
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TOTAL SUPPORT IS A BEAUTIFUL THING

We created Ceres with a single purpose in mind—

to deliver a superior sitting experience. The fact that it
looks this good doing it? That’s quite a bonus. Discover
Ceres work and multi-purpose chairs at hon.com/ceres.

© 2010 The HON Company
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Healthy & Hearty

Six garner recognition in the 2010 Nightingale Awards

Contract magazine and with The Center for Health Design announced
the recipients of the annual Nightingale Awards at a ceremony during
Healthcare Design.10, the annual conference dedicated to healthcare
design, held November 14-16 at the MGM Grand, Las Vegas.

The 2010'Nightingale Award Winners are:
Pocket™ by Nurture by Steelcase
Dignity Collection by Spec Furniture

Essentials Collection by Carnegie

Dignity Collection by Spec Furniture

Suzanne Tick Marker Glass by Skyline Design
Mondo IDEA by Mondo

Additionally, this year an Honorable Mention designation was awarded
to llluminated Safety Handle by ITC, Inc.

The 2010 Nightingale Awards winners were selected by a panel of
healthcare industry and design professionals: Debbie McDonald, principal,
Agnew Peckham; Pamela Redden, director, M.D. Anderson Cancer Center;
Brad Smith, principal and creative director, Taylor; and Jocelyn Stroupe,
principal, Cannon Design. The judges walked the show floor prior to the
conference’s opening on Saturday, Nov. 13, and Sunday, Nov. 14, to view
each of the 32 entries. Each product was evaluated on merits of overall
contribution to the quality of healthcare; functionality; quality/durability;
aesthetics/style; environmental sustainability; and pricing.

During the judges' deliberation, “Where is the innovation?” was the
common question posed to each product under review. “The competition
is meant to designate those products directly contributing to the
quality of healthcare. We're looking to recognize those products that
are innovative, present something new that we haven't seen before, and
meet an existing need in the market,” said the jurors during their judging

process.—SS %ﬁ“ g e i — . q

Illuminated Safety Handle by ITC

Suzahne Tick Marker Glass by Skyne Design  Mondo IDEA by Mondo

‘ - uasﬁ:\’
I A2

Pocket by Nurture by Steelcase

Essentials Collection by Carnegie
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Celina chairs, Deauville table, and Drexel bench designed by Yohandel Ruiz of RTKL for Cumberland Furniture.

American design and craftsmanship to make architectural spaces comfortable.

cumberlandfurniture.com  800.401.7877
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Philadelphia Eagles stadium to become leader in sustainability

Green isn't just the color of the Philadelphia Eagles’ uniforms this
football season, thanks to a new partnership with renewable energy
and energy-conservation company Solar Blue. Under the agreement,
Lincoln Financial Field, home of the NFL Eagles team, will undergo a
sustainable face-lift that will transform the sporting facility into the
greenest stadium in the world, as well as the first to convert to a self-
generated renewable energy source.

“Not only is this an exciting announcement for sustainability, but it
is also an exciting issue for jobs,” says Mayor of Philadelphia Michael

A. Nutter, during the press conference that was streamed live at
Philadelphiakagles.com. “I just want to say that it most exciting to
not only have the greenest city in America but the greenest stadium
in the world.”

According to the plans, Lincoln Financial Field will receive an installation
of 80 spiral-shaped turbines, each 20 ft. in height, along the stadium'’s
top rim, as well as 2,500 solar panels on the structure’s fagade.
Additionally, an on-site, 7.6-megawatt, dual-fuel cogeneration plant
will be incorporated. The anticipated energy savings are estimated to
total $60 million and be equivalent to the
removal of car carbon emissions from
41,000 automobiles annually.

Eagles chairman and CEO Jeffrey Lurie says,
“The partnership proves that sustainable
practices are smart business practices...We
are proud to make the major commitment
and encourage other sports franchises,
businesses, and consumers to work to
create a more sustainable environment.”

Completion is set for September 2011.
Solar Blue will maintain the system for
the next 20 years.—SS

Leading Design Publication

Contract recognized for 50" anniversary, March 2010 issue

Contract magazine recently made headlines when it won min's 2010 Editorial & Design Awards,
Best Single Magazine Issue (b2b) category for its March 2010 issue. The annual min program
aims to recognize excellence in content and design across 37 categories of media brands.

In celebration of the publication’s 50th anniversary, the March 2010 issue presented readers
with a retrospective glimpse through the history of interior design and its evolution over the
last half century, as well as the evolution of the Contract brand. min describes the issue as
“a forward-thinking perspective that urged its 30,000 readers to keep moving the art and
business of interior design forward. It was nostalgia put to a good purpose.”

Contract editor in chief Jennifer Busch says, “We were pleased to bring this important
retrospective to our readership, and are very gratified to have our efforts recognized with a min

16 contract november/december 2010
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SAVA® A FAMILY OF CHAII
FOR THE NEXT GREAT
WORKPLACE - AND THE
NEXT, AND THE NEXT.
FEATURING BALANCED
TILT™ AND INTUITIVE
FINGERTIP TENSION
ADJUSTMENT. CREATED
BY AWARD-WINNING
ARCHITECT SAV/ Astas
AND, LIKE ALL Of
GREENGUARD C

ARG

800.257.5742 stylexseating.com
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industry

Editorial & Design Award. Now we are excited for the next 50 years as both the design profession CO m l N g Eve Nite

and the media profession experience massive change.”
Heimtextil

January 12-15, 2010

Messe Frankfurt

Frankfurt, Germany
heimtextil. messefrankfurt.com

All of the min 2010 Editorial & Design Awards winners were announced at a ceremony in New York
on November 8. Other publications recognized include Time Inc.'s Sports lllustrated, Entertainment
Weekly, and Real Simple; Hearst's Esquire; American Express Publishing’s Travel + Leisure; Food
Network Magazine; CRN: and Everyday Health.

IMM Cologne
January 18-23, 2011

Koelnmesse
Cologne, Germany
www.imm-cologne.com

Surfaces 2011

January 25-27, 2011

Mandalay Bay Convention Center
Las Vegas, NV
www.surfaces.com

32rd Annual Interiors Awards Breakfast
January 28, 2011

Cipriani

New York

www.contractdesign.com

* To purchase tickets, visit to the Web site,
go to “‘competitions & awards,” and click on
“interiors awards.”

Cevisama

Feb. 8-11, 2011

Feria Valencia

Valencia, Spain
cevisama.feriavalencia.com

Coverings

March 14-17, 2011

Sands Expo and Convention Center
Las Vegas, NV

Www.coverings.com

GlobalShop

March 28-30, 2011

Sands Expo and Convention Center
Las Vegas, NV

www.globalshop.org

Lily™ ©2010 Modular Arts, Inc.

Salone Internazionale del Mobile
April 14-18, 2011

Milan Fairgrounds
not your average puppy- Milan, Italy

WWW.cosmit.it

For more events, visit www.design-calendar.com.

DESI GN-9 10

"N > arts (I InterlockingRock:.. 1CALENDAR.2
DIMENSIONAL WALL SURFACES { BuildingBIloks:...... e
modulararts.com | 206 788 4210 | made in the USA, sans hubris. t anew breed of block walls. C O M 25
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Supende ‘ reality

Yves Behar designs a new chair for Herman Miller that gives users comfort and freedom of
movement—and is cost-effective and eco-friendly to boot

By Danine Alati

I'm not one for clichés, but less truly is more with Herman Miller's new SAYL
chair. The office furniture manufacturing giant posed the following question
to industrial designer Yves Behar and his team at fuseproject: How do we
create an attainable task chair, produced at the lowest price point ever for
Herman Miller? And the solution they devised, according to Behar, was
an eco-dematerialization process, meaning less parts and less materials,
which ultimately translates to less cost and less carbon footprint.

Jack Schreur, vice president, seating business, Herman Miller, explains
that the directive for Behar was to create a chair with all the design
considerations for ergonomics, performance, quality, and environmental
intelligence associated with the Herman Miller brand—at a fundamentally
different price point. “That was the sum total of our initial direction.
Yves' job was to figure out if that was possible, then show us the path
and guide us in the journey,” he says.

Inspired by the nearby Golden Gate Bridge, San Francisco denizen
Behar looked at how a suspension bridge carries tremendous weight
by using towers and a cable system. He began experimenting with
creating a chair back with a “tower” for vertical support, which he
designed as the Y-structure of the back, and his version of cables
for back tension and comfort in the form of a molded elastomer
suspension back material. Behar also took cues from the way boat
and windsurfing sails are distorted under pressure, which informed the
product name; and the Y in SAYL references the Y-tower.

“Early intuition was followed by many early experiments in the model
shop, which eventually got us to some successes in defining the
engineering principles of the SAYL chair,” explains Behar. “Iterating on
the curvature of the lower Arc Span allowed us to fine-tune the shape
of the back of the chair to reflect exact spine curvature. Ultimately, we

20 contract november/december 2010
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produced 70-plus prototypes, constantly building,
testing, breaking, and starting all over again.”

This arduous three-year process began with some 30
early prototypes to test the concept of full support with
minimal materials. The designers devised a frameless
suspension back with no hard edges that allows greater
freedom of movement. “We are also able to change the
performance of the SAYL back to reflect ergonomic support
needs: harder responsive areas through thicker injected
sections [of molded elastomer material] in the sacral,
lumbar, and spine areas, and softer areas in the
upper back and edges. This became known as
the 3-D Intelligence of the back surfaces,” Behar

almost 30 percent less than its nearest counterpart,

Behar appreciates the sense of visual lightness and

transparency and “an ergonomic feel that is biomorphic.”

He says, “The chair has a sense of humility; it disappears
in the space and attempts to achieve high-tactility
design rather than visual statement.”

e
The side chair version lacks the Y-tower and Arc-Span
because, as Behar explains, that design would have

created extraneous structure and visual weight. “The

simplest resolution of the side chairs was to use the

\ same injected elastomer material, but frame it in a
&

lightweight and efficient structure,” he offers.

>y

explains, adding that some 100 flat sheet, 3-D

intelligent prototypes were created to evaluate materials and

pattern development. “The pattern studies were done by cutting the flat
parts and then stretching on a variety of attachments to see the effect
of the pattern on the back support,” he notes.

Finally, fuseproject arrived at a model that was the 3-D incarnate
of what they envisioned. Proud of the resulting chair that weighs

TITILETYY

LN

A pleased Schreur adds, “SAYL is simply everything

we could have hoped for. It continues Herman Miller's

long-standing role as a design and innovation leader, with a striking

material innovation in the 3-D intelligent back. It combines healthy

ergonomics, a progressive and fresh aesthetic, long-term durability, and
great value.” Reader Service No. 200
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Meet at the next level

Traditional conference rooms can drain the life

out of longer meetings. With SW_1 from Coalesse,
people are free to lean back for as long as the meeting
lasts. A breakthrough blend Qf corporate loﬁngc
and down-to-workware, SW._1 is the new hei
of collaboration. Reach for tli“e top. ’

SW_1
Designed by S







Singapore is a tourist's delight, not only
because it has every imaginable cuisine,
but also for the diversity and vibrancy
of its
heritage. While embracing a global and
cosmopolitan look, Singapore is still
offering its old favorites through an
eclectic mix of modern skyscrapers and
its beautiful colonial buildings.

multicultural and  multiethnic

Freshly opened in July, The Fullerton Bay
Hotel is a new addition to this cultural
vibrancy of Singapore. “The respect for
heritage is one of the unique and distinct elements of The Fullerton
Bay Hotel," notes hotel general manager Giovanni Viterale. Given the
historic Clifford Pier's backdrop and frontage to Singapore's thriving
Boat Quay area, the hotel is designed to honor Singapore's heritage
and also include modern features that would appeal to the new
generation of business travelers.

Seated at the prime waterfront location in Marina Bay, the hotel
uniquely is ensconced between the Clifford Pier and the Customs
House built in 1933 and the 1960s, respectively. Guests enter the hotel
through a 17-m.-wide foyer at the historic Clifford Pier, an important
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heritage site that saw the arrival of many
of Singapore's early settlers. The heritage
appeal then continues in the hotel's
glamorous interiors, masterminded by
Hong Kong-based designers Andre Fu
and LCL Architects.

“The hotel is designed to entice the feel of
a highly individualized, stately residence,”
remarks Fu, who designed the hotel's
arrival experience and its three signature
restaurants. “With an intention to create
a modemn colonial hotel that pays tribute
to the bygone era, | purposely have conjured a sense of refinement
throughout the design and ambience of the hotel. The resulting design
reflects colonial heritage that has been reinterpreted in a deeply rooted
yet distinctly sensual and lush setting.”

Positioned alongside an impressive 6-m.-wide indoor promenade,
paved in bespoke marble mosaics with Moroccan patterns, is The
Landing Point, the hotel's lounge du jour. In hues of aqua green and
lilac, it features a 13-m.-long bar, a spacious outdoor terrace, and a
chic indoor lounge area, highlighted by a stunning multifaceted ceiling
pendant. The historical context and the juxtaposition between the new

Located in the heart of the bustling Central Business District, The Fullerton Bay Hotel is the first hotel in Singapore to be built above water (above left). Guests enter the hotel through
a 17-m.-wide lobby at the historic Clifford Pier, an important heritage site, which saw the amival of many of Singapore’s early settlers (opposite). The Landing Point incorporates
ltalian-made marble mosaics with Moroccan pattems; the juxtaposition of modemity and old world charm implies an old British Concession and indulges its guests to a relaxing
atmosphere (above left). The Landing Point also features a 13-m.-long bar, a spacious waterfront outdoor terrace and a chic indoor lounge area (above right).
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and old is further elaborated in the hotel lobby at the far end, where
Fu used vintage nautical maps and contemporary art to reflect both
the heritage and modernity of the Lion City.

The modern brasserie Clifford, illuminated by dramatic 10-m.-high,
floor-to-ceiling windows, is furnished with layers of theatrical salons
adorned by the French paneling and herringbone oak tiles; the rooftop
bar Lantern offers Mediterranean charm with an inviting palette of
rustic sienna and olive green. The skyroof is highlighted by a sleek
iconic bar, tastefully crafted with swirling bronze fins in the shape of
a glowing lantern that sets against the panoramic views of the city.

The new Fullerton Bay Hotel comprises 100 guestrooms, five
individually themed suites, and a luxurious Presidential Suite, all
designed by LCL Architects. “Our concept was for a contemporary
and timeless design that would embody the amazing legacy of
Singapore and its people,” says Christina Chew, director of LCL
Architects. “We hope that guests will appreciate the modernity of
our designs yet feel the subtle historical and cultural references we
have woven discreetly into the interior palette.”

The hotel suites were designed in two major generic themes to reflect
Singapore's resident cultures, namely Chinese, Malay, Indian, Peranakan
and Colonial. The odd-numbered floor rooms were designed in an
Asian style with rosewood, light marbles, and silver and steel accents
used throughout. The even numbered floor rooms were designed
with a more classically European theme, reminiscent of colonial days,
where burlwood, dark marbles, and gold accents were used.

26 contract november/december 2010

The fumiture is lush, sensual,
and chosen to encapsulate the
designer's interpretation of the
colonial spirit (left). At Clifford,
the ivory French panelling and
masculine herringbone oak
floors, set against the dramatic
views of Marina Bay, create

a sense of theater (below).

The massive feature panel and
the soaring chandelier bring a
sleek, contemporary edge to the
reception area (above).




www.contractdesign contract november/d




design

In order to create “a unique, memorable and authentic experience,” all
rooms are embellished with bespoke artwork and antiques alongside
“signature” fabrics in a style and color unique to their ethnic theme.
For example, the Chinese-themed Robinson Suite is fitted with feature
wall panels made of silk in the Chinese “urns” pattern, while the Indian-
themed Shenton Suite is adormed with a framed contemporary Indian
textile composed of velvet, embroidery, and sequins.

“In a tribute to the iconic location, The Fullerton Bay Hotel features glamorous
and exquisite interior designs, and vintage and contemporary art that reflect
the harmony between Singapore's heritage and modernity,” Viterale says.
“The journey that a guest makes from the historical arrival at Clifford Pier,
to the reception and into the guest room has been seamless and truly
synergizes elements of design artistry and reminiscence of the past.”

For a project source list, see page 64 or visit www.contractdesign.com.
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State-of-the-art, in-room technology blends seamlessly with the elegant
and refined interiors of guestrooms, featuring a natural color palette,
polished rosewood, chrome, and latticed screens (opposite bottom). The
rooms are open plan with a fair amount of transparency from bathrooms
through to bedrooms and reflectance (opposite top). The Presidential
Suite incorporates Asian and westem influences and is embellished with
rich details, exotic timbers and marbles, and beautiful art objects (above).
Each guestroom is unique in the choice of soft fumishings and features a
private sundeck or balcony with magnificent sea views (right).

www.contractdesign.com
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Famous fashion label Moschino creates a
fantasy land of sorts, converting an old Milan
rail station into a new hotel

By Danine Alati
Photography by Massimo Listri, Ake E:son Lindman,
and Martina Barberini




Who could have imagined that an 1840s neoclassical
railway station on Milan's Viale Monte Grappa could
so nicely convert into a high-end hotel? Apparently
Rosella Jardini, creative director at Italian fashion
house Moschino, had the foresight to envision how
this space could transform into four-floor, 65-room
Maison Moschino, a hotel with a unique design
scheme that reflects surrealism and a flavor that is
distinctively reflective of the Moschino brand.

Stefano Ugolini, founder and president of hotel
management firm Hotelphilosophy, collaborated
with Moschino’s Jardini, in cooperation with JoAnn
Tan, on the design of this unique hospitality venture.
“This project shares little with the other ‘fashion
hotels,” Ugolini says. “Our venture is the first where
the interiors entirely are conceived by the label's
creative staff. | wanted to give birth to a hotel that
takes the synergy between fashion and hotel design
a step further.”

While the exterior fagade was restored to remain true
to its original 19th-century structure, the interior
was completely renovated to meld fashion design
and interior design with whimsical decor details that
transport guests to a fantasy land of sorts. Upon
entry, guests are struck by the influence of the fashion
label with a famous, signature Moschino lampshade
dress, which in this case actually works as a light to

While the Moschino design team lead by creative director
Rosella Jardini painstakingly restored the exterior (above)

of the former 1840s rail station on a thoroughfare in Milan,

the interiors are completely revamped with a contemporary
aesthetic. Upon entry, the influence of the Italian fashion house
is evident with signature Moschino lampshade dresses (left)
that are actually used to illuminate the space.
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illuminate the entry hall where origami clouds
are suspended from the ceiling. “When | enter, |
feel as if I'm at home. Like all familiar places, its
warm, welcoming atmosphere makes you feel
protected,” Jardini says. “I'd love to preserve it
just as it is, as if it were an installation, but |
know that, by nature, it is destined to change.
And vet | believe it will never betray its origins.”

Entering Maison Moschino, one might feel
as though she stepped off the high-fashion
street of Milan, into a high-style hotel that is
reminiscent of a trip down the rabbit hole. And
one of the suites actually is named “Alice’s
Room,” with design references to Alice in
Wonderland, including an occasional table with
an oversized teacup base. The 16 different
design themes for the 63 guestrooms and
two junior suites range from “Little Red Riding
Hood" and the Sweet Room with a Candyland
motif, to the Gold, Blue, Forest, and Cloud
rooms, to the “Life is a Bed of Roses” room with
rose petals cascading from the chandelier and
covering the bed. The “Sleeping in a Ballgown”
rooms each feature beds with ballgowns
draped over the headboard and flowing to the
baseboard so that guests literally feel as though
they are sleeping inside an enormous dress.
And the Luxurious Attic room seems true to its
name, with a set-up filled with boxes; yet it is
surprisingly uncluttered with a spacious layout.
On the whole, guestroom décor is kept spare,
save for the one defining element that reflects
the namesake of the room—be it ivy climbing

Guestrooms mainly were kept spare, except for one defining element. In the Life is a Bed of
Roses room (left) the rose-petal-covered bedspread and chair and cascade of red petals from the
chandelier contrast with the white walls and window treatments. Origami clouds dangle from the
ceiling of the Cloud room, which is one of the more spacious rooms with a mezzanine level (above
left). The bumblebee mobile hanging from the ceiling (opposite inset) creates quite a buzz in the
Zzzzzzz room (above), which is otherwise stark white in its palette.
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the wall of the lvy room; the multicolored ribbon-clad bedspread,
chair, and pendant light in the Ribbon room; or the bumblebee and Z
graphics in the Zzzzzzz room.

Designed with the intention of creating the embodiment of nocturnal
fantasies, the whimsical nature of the guestrooms does not disappoint.
“The common thread connecting the rooms is a fairy tale theme
because to sleep is perchance to dream, and dreams are fairy tales
that we are allowed to experience first hand, the fables of a fantasy
world that we have created,” Jardini says.

www.contractdesign.com

Design details paying homage to signature Moschino fashions pop up
throughout the public spaces. The bar area and restaurant Clandestino
Milano in the ground floor connects the entry hall to the terrace.
Additional lamps in the form of curvaceous dress silhouettes directly
tie the restaurant interiors to with the Moschino theme, while a bar
light is created from a stiletto boot. The tongue-in-cheek design nods
are carried out in the inventive menu of Clandestino Milano, punctuated
with an unusual palate-cleaning concoction of sake and mint-based
“mouthwash.” And the “Mos Kit” breakfast treat is a choice of four, six,
or eight combinations served in an elegant shoebox to relate back to
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the fashion theme. A lower-level spa and gym round out the design of
this hotel that offers anything a guest could want in a luxury hospitality
experience—and then some. “| had in mind an elegant and absolutely
exclusive ambience that my guests could experience thoroughly,” notes
Ugolini, “the kind of hotel you just die to tell your friends about.”

Jardini adds, “It is completely unlike other hotels, and it also has the
courage to reveal the high-quality workmanship that built it. It's a special
place, which is why it's called Maison Moschino.

The official Web site of the hotel sums up what awaits guests inside
this unique hospitality experience: “Welcome to Maison Moschino, where
four stars meet a few clouds—and the occasional teacup table, forest
bedpost, and rose petal-covered bed.”

For a project source list, see page 64 or visit www.contractdesign.com.
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Maison Moschino seamlessly melds fashion design and interior design in the decor of guestrooms.
In the Blue room (opposite bottom) the famous Moschino lampshade dress is used as a light to cast
a moody glow. The Sleeping in a Ballgown room (left) features a Moschino dress draped over the
headboard down to the floor to make guests feel as though they are sleeping within the hem of the
luxury garment. Moschino fashions also are displayed in the restaurant, Clandestino Milano (opposite
top), where the inventive menu is as whimsical as the interior decor—breakfast items come served
in a shoebox-like tray called the Mos Kit. Boxes for shoes and other items fill the Luxury Attic room
(above), yet it isn't cluttered and offers a spacious layout.
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At 3 million sq. ft., it's the largest
NFL venue ever built, and visitors to
Cowboys Stadium in Irving, Texas,
can see much more than a game.
In fact, Dallas Cowboys owner Jerry
Jones had another idea in mind.
“Just think of this building as the
newest unrivaled destination point
that just happens to have football
games in it 10 times a year,” he
says. “On the other 355 days of the
year it must be able to chameleon
into so much more.” With its eight
premium clubs and four branded
bars, all designed by HKS, Inc., the
stadium delivers Texas-sized hospitality with elegant, international flair.

“The Jones family wasn't the ordinary client,” remembers Loretta
Fulvio, RID, IIDA, vice president, senior interior designer, HKS, Inc. “They
were incredibly hands-on and wanted everything to be exactly right. We
collaborated constantly, and they challenged us to bring the stadium to
a new level.”

Inspired by their unique experiences and world travels, the Jones
family brought their personality to every aspect of the venue. For
instance, Mrs. Jones is very fond of her Cartier compact and wanted
its scalloped design to appear somewhere in the stadium. HKS
answered by translating that design to the entry hall ceiling. At the

www.contractdesign.com

The Main Concourse Club (opposite)
looks sleek and modern. Modeled after
Ms. Jones favorite Cartier compact, the
ceiling of the main entry (left) sets the
tone for the rest of the Dallas Cowboys
Stadium experience. Tastes great, less
filling? Continue the argument while
America’s Team runs through the Field
Level Club (above) to take the turf.

stadium'’s front door, it sets an
immediate tone. This venue is
neither a bare-bones, rough and tumble sports venue of old, nor a
slavering shrine to the Cowboys.

That's right, the logo, branding, and memorabilia of what is arguably
America's Team takes a back seat to a luxurious, sophisticated,
cosmopolitan feel that reads like a five-star hotel. Exotic woods,
custom millwork and fabrics, Italian glass tiles, leathers, and stone
abound. An impressive array of contemporary art created for and
inspired by the stadium'’s distinctive architecture adds excitement.

Each of the different hospitality areas offers a unique feel and experience.

The Main Concourse Club, for example, provides a large venue in natural
materials and hues, accented by architectural lighting elements that are
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reminiscent of skeletal footballs. The neutral brown tones could be called
pigskin but would look just as deep and rich in any five-star spa or resort.

The Founder's Club is an offshoot of the Main Concourse Club and
delivers the same solid, traditional feel on a more intimate scale. “We
had to offer different sized venues with different feels,” says Mark Timm,
RID, IIDA, technical director, HKS, Inc. “They needed the gamut from
more conservative, traditional spaces to trendy sophisticated ones.”

For example, with its black, blue, and sparkle fleck granite floor, silver
accents, and white textured walls, the VIP Terrace Main Concourse Club
pumps up the hip factor. Isolated from the crowd with no view of the field,
it's a cool spot that stands on its own. Similar in feel, the branded bar
offers a wine-tasting venue that sparkles with mirrors, lights, and white
walls balanced by warm brown woods and leathers. Perhaps most charming

38 contract november/december 2010

are the coffee tables that look like oversized silver pebbles. “| kept wishing
there would be an extra one that | could take home,” admits Fulvio.

Traditional spaces are plenty, as well; it's no mistake that the Silver
Level Club looks like an elegant airport sky club. The Cowboys
partnered with American Airlines to create a branded space that could
host large parties. “The monumental architecture had to be reflected
in these spaces while remaining humanly scaled,” says Timm.
“Nothing in this project came right out of the box. Everything was
worked over and over to create an exciting, comfortable experience.”

Perhaps one of the most flexible spaces, the Marketing Suite
works as an executive boardroom during the week, complete with a
traditional table and chairs. On game day it morphs into a divisible,
exclusive club. “It's sleek, clean, and natural,” Brett Daniels, senior

www.contractdesign.com
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director of corporate communications, Dallas Cowboys, says of the entire
space. “Branding was kept neutral to allow guests to customize to their
needs.” Subtle gestures, like the five-pointed star on the door or the long
horn-inspired light fixture over the bar, provide a playful wink and nod.

But for the fans that can't get enough of their team, the NFL Sideline Club
provides unparalleled access. Players pass through the area to get to the field,
while a high-energy light show pumps up the excitement. “It's the first space
of its kind,” says Fulvio.

That's just one of many firsts. From the retractable, domed roof to the
approximately 170,000-lb. on-field jumbotron, Cowboys Stadium offers
football fans more than a place to watch a game. “It's a five star experience
no matter what the ticket price,” continues Fulvio. “It just gives you chills.”

For a project source list, see page 64 or visit www.contractdesign.com.
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Set off of the Main Concourse Club, the Founders Club (opposite) allows

a more intimate experience. While enjoying a wine tasting in the Branded
Bar (left), be sure to check out the unique silver pebble coffee tables. Using
the same colors and materials throughout pulls the different areas together
and allows them to work as one. The Silver Level Club (top) fits right

into the other areas while still providing a distinct experience. Cool and
contemporary the VIP Lounge (above) plays with light and movement.
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The Trinchero family has been a fixture in Napa Valley since 1947 when
brothers John and Mario Trinchero purchased the Sutter Home Winery in
St. Helena, Calif. They also go down in history as the developer of the White
Zinfandel varietal in 1975—an innovation that involved equal parts accident,
luck, and creativity, and resulted in the rapid growth of the Sutter Home label.
But as the winery has continued to expand in the decades since, its very
deliberate growth strategy has focused on design in addition to fermentation.

Trinchero family member Bob Torres, principal and senior vice president of
operations for Trinchero Family Estates, and himself an architect, explains
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that while Trinchero is the sixth largest winery in the world
and offers 23 different brands across all price points, the
family’s premiere label is Trinchero Napa Valley, which
was developed to pay homage to the legacy of founder
Mario Trinchero. “We wanted to honor our grandparents
with a high-end, luxury wine,” Torres says. “It first came
out in 1995, but it didn't resonate with having a sense
of its own place.” The 2007 acquisition of a talented
young winemaker named Mario Monticeli and the
purchase of a new property, Folie & Deux Winery, just
north of St. Helena, afforded the family the opportunity
to raise the profile of the label to a new quality level with
a state-of-the-art production facility (Phase ) that has
the capacity to produce 50,000 cases of wine per year,
a hospitality and culinary center (Phase l) that is open
to the trade and employs a full-time culinary staff, and a
public visitor center (Phase Ill, unbuilt). Torres turned to
BAR Architects in San Francisco to help turn the vision
into a reality.

Jeff Goodwin, a principal at BAR, recalls that in addition
to showcasing the Trinchero brand, the directive for
the new hospitality center was that it reflect both the
Italian heritage of the wine-making family and its long-
standing relationship to Napa Valley. “The idea was to
use simple architecture to create a casual and comfortable elegance,” says Goodwin. “It was
not screaming for alternative architecture that one might expect to find in the Valley.” The
hospitality center, in particular, had a mandate to feel more or less like a private home, with a
suitable reception foyer and living room for entertaining guests, an exhibition kitchen where
guests—mostly buyers from restaurants and cruise lines—can sample and discuss food and
wine pairings with the chef, and a variety of indoor and outdoor dining spaces. The dining
spaces included a simulated wine cave experience in the cellar.

“We're not flashy people,” adds Torres. “Yet we didn't want something Old World traditional
either. This is a very agricultural county, so we wanted an early California agrarian look. We
wanted it to look like Napa Valley.” Nevertheless, Torres sought something architecturally
unexpected for the winery itself. “Originally the trusses were to be heavy timber, but everyone
has done that,” he says. Instead, the design solution integrates elegant steel trusses in the
ceiling of the production facility. “The steel trusses pay homage to my grandfather, who
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was born in 1899, when steel was used as an
architectural element.”

BAR partnered with local Napa interior design firm
Erin Martin Design, which successfully brought

the necessary touch of early California farmhouse
to the 10,800-sq.-ft. hospitality center. “The
goal was to tell a story without words,” says Erin
Martin. “The family is humble and extremely
generous, offering Manhattans and great ltalian
dishes to their guests, whether doing business or
not. The space is a bit of a conversation from the

past that is relevant now and hopefully for many
more generations to come. The spaces are for
entertaining and educating the trade and those

lucky enough to be invited in. It truly is more of a
home than a commercial space.”

According to Torres, Martin's involvement helped
the design team exceed expectations for the
hospitality center. “Jeff and his team programmed
that space, but something was still missing. Erin's
interior design—the fumiture the finishes, the
lighting—made Jeff's design pop,” he says. “We
entertain customers there for all the brands, and
they are blown away. That's what you need to do in
this business. A sense of place enhances the value
and image of the wines you make.”

For a project source list, see page 64 or visit
www.contractdesign.com.
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Entasis employ steel and glass,
slate, and ash in a temple of
culinary experimentation that is
also a timeless design statement

By Michael Webb
Photography by Jaime Navarro

OCA is a supernova in the constellation of
Polanco, which has become the place to go
in Mexico City for fashionable stores, cool
bars, and fine dining. Over the past decade,
this neighborhood has boomed and its best
restaurants rival those of the United States
and Europe in quality and originality. Entasis
Arquitectos, a partnership of Alejandro de
la Vega and Ricardo Warman, has designed
several of these culinary treasures, including
Terrasse Renault, Biko, and a restaurant
for the Cordon Bleu cookery school within
a mansion that was formerly the French
Consulate. Pared-down elegance is the
design firm’s signature, and OCA may be its
finest achievement to date.

“I wanted an open, airy space that was as
pure and audacious as the cuisine | planned
to serve,” says OCA owner Karen Wix, who
commissioned Entasis after lunching at Biko.
That restaurant occupies the upper floor of a
mixed-use block, and it feels entirely new: a
sybaritic, soft-toned space in which sun and
streetlights are filtered through tilted slats
of blond wood. The OCA site presented a
different challenge. Brick houses of the 1940s
had been repeatedly altered and extended to
serve as commercial premises. The building
had lost most of its original character and
had become a warren of tiny rooms on three
levels. “It was total chaos, and our immediate
impulse was to tear it open and give it lungs
to breathe,” says Warman. The client agreed
to this radical surgery, so they gutted the
interior down to the brick party walls and cut
away the concrete slabs of the two upper

www.contractdesign.com



=
«
L
(0]
e}
=
8
ke)
=
D
o}
=
o
>
o)
=
=
(&)
©
-
=
c
o]
o

www.contractdesign.com




46

contract november/december 2010

floors to create an inner patio. This was
covered with a retractable canvas awning,
set at an angle to shed rain into a gutter. In
hot weather the canopy and the glass sliders
along the street front can be opened to allow
cross-ventilation. The slate-paved patio is
also inclined so that, during the rainy season,
any stray leaks drain into a side channel.

The fagade and the interior of OCA clearly
signal that this is an adventurous restaurant,
with high tabs and a prima donna Spanish
chef. The street front is stone-clad with full
glazing above; the entry and signage are
reticent. A partition of ash beams, pierced
with small square openings, divides the entry
foyer and the patio bar. A slatted screen of
ash encloses a private dining room, and the
kitchen occupies what was once a garage,
with a dumb waiter to carry dishes up to
the diners. Black steel plates, tilted at a
five-degree angle, extend up the rear wall
and across the ceiling, contrasting with the
rough-textured stripped brick to the side.
Steel beams were concealed behind the
plates, adding resilience to a building that
already had been reinforced with concrete
beams to meet Mexico’s tough seismic code.

www.contractdesign.com



The dining areas that extend around two sides of the void are enclosed
by a lattice of creepers that rise from planters and are supported on a
grid of steel cables. This green tracery softens the transition between
interior and street and complements the hard surfaces of steel, slate,
and brick. “Our goal was to create interesting perspectives, vertically and
horizontally,” says Alejandro de la Vega. “The building was large enough
that we could sacrifice some floor space to give guests eye contact with
each other at different levels, enriching their dining experience.”

Entasis designed most of the custom-made furniture, including the
elegant ash dining chairs and bar stools and the glass wine cabinet on
the second floor. Broad ash floorboards complement the steel plates
that define the wall booths and are bent to form benches, topped
with leather cushions. Pin spots and tiny suspended lights provide

dramatic accents. Forks impaled in a wood wall panel add a decorative
flourish, but OCA's success derives from its rigor, using a few materials
in a consistent way and avoiding extraneous elements. A century ago,
Adolf Loos wrote that “ornament is crime,” while creating some of the
most sensuous and timeless interiors of his day. He would applaud
these designers as his spiritual heirs.

For a project source list, see page 64 or visit www.contractdesign.com.
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by Mark Zeff Design, needed to make its
les’ nightlife ngﬁé
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You'd better not blink in Los Angeles, or you'll
risk losing your 15 minutes of fame. In this
city filled with celebrity starlets and would-
be limelighters, everything from jeggings to
stardom can be reduced from “hot” to “not”
status in the blink of an eye, including top-
rated nightspots frequented by the A-list.

Aiming to take on Hollywood's fickle nature
and adequately armed with a unique concept
in mind, Chosen Hospitality group partners
Matthew Bendik and David Koral were ready
to make their mark on the nightlife scene with
a new club. The pair of young entrepreneurs
took a risk and purchased a 4,500-sq.-ft.,
historic building in West Hollywood, away
from the glitz and glam of main street
crowds. The then-vacant building had housed
a variety of entertainment-oriented facilities
since its legendary days as Peanuts, a local
watering hole for the Rat Pack that had since
fallen into disrepair.

“We wanted to create a very exclusive,
highly polished, unique experience,” says
Bendik, managing partner of the new West
Hollywood club they created, called Voyeur.
“We wanted a very sexual connotation, one
where the customer is almost intimidated to

walk in, and the atmosphere is left open to
the imagination.”

Bendik and Koral approached New York-
based designer Mark Zeff because of his
unabashed penchant for seductive design
and commissioned him to bring their vision
to light. Voyeur burst onto the scene boasting
a design that is one part rock star, three parts
burlesque, and a dash of London vintage.
“This was the first time that Los Angeles had
a club that exuded a sense of authenticity in
showing sensuality,” says Mark Zeff, founder
of Mark Zeff Design, who drew inspiration
from London’s Annabelle’s lounge and the
movie Eyes Wide Shut. “The solution really
came from the name. We ran with it and
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made a presentation that was very racy. Usually the clients will then
water it down, but they actually went for the whole thing.”

Upon entering Voyeur, “people go through a phase of discovery,
experiencing the venue layer by layer,” says Bendik. Guests are greeted
in the Jewel Box—a small, entry space—and led by a hostess down
a hall to the nightclub's main space. The passageway features the
building’s original exterior brick wall adorned with antique mirrors on
the left and glass partitions on the right. The window-like element,
salvaged from 1920s glass casement windows from the old New
York Times building on West 43rd Street in New York, give only
tantalizing glimpses into the mystery caged inside.

Turning the corner of the hallway, Voyeur's main space offers full
immersion into an sensation of sexuality. The antique, wooden
bar lies straight ahead as a focal point, exuding an air of Victorian
luxury, while refurbished wood panels, collected from an old barn in
Westchester, N.Y,, give statement to the walls. Oversized, spherical
chandeliers with spiked lights create the illusion of flickering
candlelight. A large, black trapeze net gracing the ceiling creates a
backdrop for the female models to provocatively entice the crowd
from above. The atmosphere is always dynamic, intriguing, and
unmistakably sexy.

The lounge features a collection of mismatched, antique seating
pieces that are custom upholstered; dark green and black leather call
out to be touched and felt. Each piece portrays its own personality.
Seductive details play on elements of femininity and masculinity,
such as crisscross lacing up the back that mimics corset lingerie
or the small brass rings and bronze elements that boast an aura of
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“We wanted a very sexual
connotation, one where
the customer is almost
intimidated to walk in,
and the atmosphere is left
open to the imaginations
-

—Matthew Bendik

www.contractdesign.com

testosterone. Dark leather drapery with brass ring details exploits
the sexuality of the space, while a hippie-style patchwork carpet,
made from old Persian carpet remnants, covers the floor. To the
far-end of the club, a stage for performances backs the exterior
patio. A glass encasement box, which serves to disguise the
requisite 18 subwoofer speakers, hosts vignettes and other
small acts.

“To me it's Jimmy Paige’s house or some sort of rock ‘n’ roll
manor home rather than a nightclub,” Zeff says. “I think that the
overall aspect of material, lighting, and layout helps one get over
the obvious, in-your-face image. The careful use of lighting and
art is a huge reason why this place does not feel like a movie set.”

A smaller, private, VIP room off the main bar holds even more
design intrigue, thanks to the eye-catching erotic custom
photography on the walls, which helps develop the room’s
palette. Some of the image negatives are found in the main
room as noir wallpaper.

But the success of Voyeur is not simply because of the design’s
brazen and unconventional flaunting of the risqué. Rather it's
the club’s ability to exude a sense of authenticity in showcasing
sexuality to provide a truly submersive experience—and that
was more than enough to elicit attention from countless media
and Hollywood's hottest stars over the past year.

“Voyeur is about being a fantasy in one’s mind. | think that’s
why it's so successful,” says Zeff. “You go there, and you feel
elevated with the lighting and the intimacy. That's why it works.”
It's nothing less than voyeuristic, from A to Z.

For a project source list, see page 64 or visit www.contractdesign.com.
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Evan Douglis uses the latest computer
- technology to evoke a grape arbor in a
casual neighborhood restaurant

By Michael Webb
Photography by Michael Moran

“The best restaurants are sensory
theater, full of associations,” says
architect Evan Douglis, “but this can
be realized in a subliminal way.” At
Choice, a casual restaurant in the
DUMBO neighborhood of Brooklyn,
the spectacle is overhead. Douglis
employed computer software to create
a richly molded ceiling, illuminated
from bubbles of blown glass that are
suspended like bunches of grapes
from a trellis. A dark metallic umber
tone provides the old-word character
the clients requested, but the swirling
relief surface was generated by the
latest computer software. The apparent
complexity is an illusion, for it is based
on a single hexagonal tile, cast from a
mold. Douglis describes the ceiling as
“an excitable cloud” that doubles as
a functional plane, with apertures for
lighting, sprinklers, and speakers.

Choice seats 65 and was created from 3,000 sq. ft. of retail space at
the corner of a new apartment tower. The existing concrete floors were
sanded and given a glossy polyurethane finish. Walls and structural
columns are clad in a Chinese stone that resembles petrified wood,
and the blocky tables and benches are walnut. The ceiling is outlined
with recessed cove lighting in a warm tone of fluorescent, which
illuminates the laser-cut, stainless-steel letters attached by magnets
to a Corten menu board. A fretted metal screen was designed to shade
the windows, but the owners were in a hurry to open the restaurant and
this feature has yet to be installed.

Douglis has won acclaim for his gallery installations and for Haku,

an award-winning Japanese restaurant on the Upper West Side of
Manhattan, which was subsequently sold. As Dean of the School of

52 contract november/december 2010

Architecture at Rensselaer Polytechnic
Institute in Troy, N.Y., he presides
over a major research facility, and this
reinforces his own passion for fusing art
and technology. He uses the computer
to generate unique environments and
create modular elements that can be
produced in quantity and recombined
in different ways. For example, the
hexagonal tile of the Choice ceiling was
cast from a CNC-milled mold, using a
non-toxic fire-tested green polymer,
and it can be custom produced in any
color or finish.

The chandeliers also are available as a
product. “Rather than sketch the light
fixtures, | fabricated a prototype to show
the client,” says Douglis. “The swirling
tiles were inspired by the chef’s French
pastries, and the chandeliers, which |
call ‘Moon Jelly,” suggest a translucent
jell emerging from the cones.” It also emerged from a year of research
into pneumatic structures and the ways that a sphere of blown glass
bifurcates as it collides with a cage of piano wire. Diners gazing up
from their salads and panini may see little more than a shimmer of
highlights and a sparkle of glass, but the experience of dining here is
subtly enhanced by the richness of the moldings.

“People come in and their jaws drop,” says William Ruggiero, the
property developer. “Choice has put our building on the map, and we
were nominated for a James Beard Restaurant Award. Evan gave us
an extraordinary design and his sensibility meshed with ours in a very
productive way.”

For a project source list, see page 64 or visit www.contractdesign.com.
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An innovative interior design by nemaworkshop helps grow
New York City coffee brand d’espresso

By Danine Alati
Photography by David Joseph

When Eugene Kagansky, owner of d'espresso on New York’s Lower East Side, commissioned
nemaworkshop to design the second outpost of his new coffeehouse brand, the design firm
founder Anurag Nema turned the concept of the typical coffee shop in its ear—literally. Inspired
by the nearby New York Public Library, Nema developed a library theme for the 420-sgq.-ft.
space that backs up to Grand Central Station. But he added a twist: he flipped the design on
its side, 90 degrees clockwise.

“We wanted to take a simple idea and go all the way with it. | took something familiar and
considered how to do something different,” Nema explains. “There is no layering of ideas; it is

just very simple—in materials and colors—but it offers elements of surprise.”

Considering its tiny footprint, this coffee shop really packs a punch. The basic palette creates
optimal impact simply by turning the design on its side. Upon entry, the “floor” is the wall to the
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left, clad in wood herringbone flooring and anchored
by brown leather banquettes. The wall to the right,
behind the servery, is the “ceiling”—backlit, frosted
glass with five lights jutting out from the wall, rather
than hanging down like pendants.

But perhaps the most impactful design feature is
the illusion of a sideways bookcase that runs along
the floor, up the 15-ft. wall, and across the ceiling.
When Nema devised this unique bookcase concept,
he contacted Christian McAuley of Imagine Tile
to make his vision a reality. Vintage books were
photographed with the image converted to sepia
tone, then screen printed and glazed onto the tiles.
The photo itself measures 8 ft. by 4 ft. and spreads
across 18 different 16-in. by 16-in. tiles; the image
repeats 36 times across the floor, wall, and ceiling.

The “bookcase” that enwraps the space creates a
warmth that owner Kagansky so desperately sought
to distinguish this venue from his first d’espresso
downtown, which featured a stark white, cold

aesthetic. “| wanted something sleek but more cozy;
a coffee shop should be cozy, not pretentious and
cold,” he says of this venue, which he thinks appeals
most to coffee aficionados and design lovers rather
than just the average New Yorker grabbing a cup of
morning java.

Kagansky says he was attracted to the New York design
firm based on the success of nemaworkshop's past
work (namely the SoHo restaurant Delicatessen). I
wanted to go to the best in New York so | approached
Nema to help build this brand,” Kagansky offers, adding
that he and Nema plan to expand the brand throughout
New York and to other major cities. Nema says that
he will continue to push the limits of design in future
locales, while maintaining a consistency, but Kagansky
seems rather stuck on the library theme. “Il want people
to recognize the d'espresso brand by saying, “You
know, that coffee shop with the books.”

For a project source list, see page 64 or visit
www.contractdesign.com.
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When it comes to communication proficiency, today’s younger generations

inarguably take the crown. Advancing in the blink of a few years time from
basic e-mailing to social networking prowess, techie savants have paved
the path for a 24/7 flood of digital information to satiate their hunger for
constant connection. It is this new craving for increased casual interaction
that is pushing designers to incorporate a particular social catalyst into
their restaurant designs—the communal table.

contract november/december 2010

“The whole mood right now is toward an increased level of casualness,”
says Andre Kikoski, owner and principal of New York-based firm Andre
Kikoski Architect, who says that eating at a communal table with a
group of six to eight people is no longer uncommon at a restaurant
but fun. “Communal tables are very social, very approachable, and
make dining very memorable. They present a way to be one person
and openly be able to socialize with the other people around.”

www.contractdesign.com
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While communal tables are somewhat of an infant trend in the
United States (many designers attribute their rise to the talents of
starchitect Philippe Starck and his projects in the late 1990s, such as
New York's Asia de Cuba and Miami's Delano Hotel), they historically
are established in Europe, where family-oriented cultures commonly
gather at long tables in taverns, tapas places, and bistros, according to
Glenn Rasmussen, director of hospitality interiors at Gensler.

Rasmussen explains that communal tables provide an evolving
solution to the typical restaurant format, where booths lining the
perimeter with table tops at windows and the center of the restaurant
the least desirable location. “Communal tables have morphed into an
impromptu meeting space, game table, and party space for birthday
celebrations, etc., and can be found from restaurants to hotels, even
to airport lounges,” he says, adding that more clients are beginning
to shift their views on the current definition of dining.
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Communal seating at The Wright at the
Guggenheim in New York (left, photo by Peter
Aaron/ESTO) enhances the diners’ experiences
and stimulates conversation.

Kikoski adds, “Going out to eat is no longer just
for special occasions. Communal tables have a
way of making the act more informal and at the
same time a little more special and a little more
convivial—going out is less of a big deal and
more of a big deal at the same time.”

However, Randa Tukan, leader for commercial
interiors at HOK Canada, argues that there
are more social factors at play than a shift in
dining preference. He credits communal tables’
popularity to advances in technology, such as
social networking, that has caused society—
especially the younger generations—to better
value human interaction, as opposed to being
electronically connected. “For every action
there is an equal and opposing reaction,” she
says. “There’s this kind of impersonal lifestyle
associated with mobility—both in technology
and physical travel. Communal tables then
become an opportunity to reconnect, even if
you've never met [the other guests] before. It's
a method of making human connection.”

But for all the practical benefits of communal tables—such as increased
seating capacity, an alternative dining/drinking experiences for guests,
and a more welcoming atmosphere to single and young diners—
these elements can pose some challenges for designers looking
to incorporate the trend into their projects. Due to the nature of its
sheer size, a communal table instantly becomes a focal point and the
comerstone of a space’s design. “You need a strong heart to commit
and say, ‘I'm putting it here and going to work everything else around
it,” Tukan advises

Anthony Eckelberry, owner of Anthony Eckelberry and designer of
multiple, express-style Wolfgang Puck locations agrees, finding that
the “difficulty with communal tables is in designing them to make
sense in relation to the room and in relation to the rest of the space
and restaurant story. | can't just throw them in.”

www.contractdesign.com
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Christopher Marcum Brian Milburmn

Designer Founder/Interior Designer
Barteluce Architects & Milburn Group

Associates San Diego

New York

R

Christopher Marcum

1. Knoll Studios

Platner Lounge

www.knoll.com Reader Service No. 202

The Platner is a classic lounge that is sculptural,
continually surprising, and still fresh, even though it
was designed in the mid 1960s.

2. B.D. Barcelona Design

The Lounger by Jaime Hayon
www.bdbarcelona.com Reader Service No. 203

Hayon references the Herman Miller Bent Wood
lounger but gives a new spin to the silhouette with
modern proportions and a variety of kooky colorways.

3. Cabot Wrenn

Diego

www.cabotwrenn.com Reader Service No. 204

The Diego Lounge has a low slung, tailored, and sexy
profile that lends itself to be welcome in a variety of
interior applications.

Brian Milburn

4. Lily Jack

AN3535 Lounge Chair

www.lilyjack.com Reader Service No. 205

In a more modern environment, | like Lily Jack's
AN3535 Lounge Chair. It's an excellent piece that
provides a sophisticated aesthetic with practical results.

5. David Edward

Tulip

www.davidedward.com Reader Service No. 206

David Edward’s Tulip Sofa and Tulip chair are quite
fabulous. They instantly inject a soft, elegant note into
any space. .

6. Bolier

Domicile Cube Chair

www.bolierco.com Reader Service No. 207

A versatile piece is the Domicile Cube Chair by Bolier.
The rich wood frame complements the strong
architectural design.

62 contract november/december 2010

www.contractdesign.com



INTRODUCING THE NEW SILVR ION™ SERIES

A complete anti-microbial seating and table solution for healthcare facilities.

e

R e oo
e
s




sSources

Project: The Fullerton Bay Hotel (p. 24)

who Owner: Fullerton Hotel Singapore. Architect: DP
Architects; Chan Sui Him, Kee Shee Koeng, Heng Chin
Hong, Tay Yanling. Interior designer: LCL Architects
(guestrooms, corridor and meetings rooms) and AFSO
(public spaces, The Landing Point, Clifford, Lantem).
Contractor: KSH Engineering. Lighting: Light Cibles.
Structural engineer: Beca Carter Hollings and Ferner.
Kitchen: IPS (Innovative Project Solutions). Landscape:
DLQ Design. Acoustician: Acviron Acoustic Consultants.
Fumiture dealer: Cheng Meng Furniture Compant
(Clifford Pier), Yang Ah Kang and Songs (guestrooms,
corridor. and meeting rooms), and Park International
Interior (Public spaces, The Landing Point, Clifford,
Lantem). Lighting consultant: Light Cibles. Mechanical/
electrical consultant: Beca Carter Hollings & Ferner.
Signage Consultant: Design Objectives. Photographer:
courtesy of Fullerton Bay Hotel.

where Location: Singapore.

Project: Maison Moschino (p. 30).

who Owner: Allianz insurance company. Architect: Strada
Associato. Interior designer: Moschino; JoAnn Tan.
Contractor, engineer: intertecno. Consultants: Moschino,
Hotelphilosophy. Lighting: Moschino, Luceplan. Furniture
dealer: Moschino, Cappellini, Poltrona Frau. Photographer:
Massimo Listri, Ake E:son Lindman, and Martina Barberini

what  Wallcoverings: moschino. Lighting: Moschino,
hotelplan. Doors: Lualdi. Cafeteria, dining, auditorium
seating: Vitra, Dedra. Conference, cafeteria, dining,
training, other tables; lounge seating: Moschino

where Location: Milan, Italy. Total floor area: 3,000 sq.
m. No. of floors: 6. Average floor size: 500. Total staff
size: 50.

Project: Cowboys Stadium (p. 36)

who Owner: City of Arlington, Operator — Cowboys
Stadium LP. Architect: HKS, Inc; HKS Sports and
Entertainment Group, Bryan Trubey, AIA, design
principal. Interior designer: HKS Interiors Group, Loretta
Fulvio, IIDA, senior designer; Mark Timm, lIDA, technical
director; Julie del Angel, IIDA, technical director;
Emily Becker, RID, technical designer; Lori Holtkamp
RID, technical designer; Rina Burnett, IIDA, designer.
Contractor: Manhattan Construction Company, Inc.
Lighting: JMEG. Engineering: Walter P Moore, Campbell
& Associates. Kitchen: Ricca Newmark. Landscape:
Newman, Jackson, Bieberstein. Graphics: Selbert
Perkins. Acoustician: WJHW. Furniture dealer: Workplace
Solutions, BKM Dallas. Photographer: HKS, Inc.

what Wallcoverings: Innovations, Maya Romanoff, Textile
Mania. Paint: Crafton, Bollen International, Sherwin-
Williams. Dry wall: Merick Brothers Dallas. Flooring:
Stone Marketing International, Sadler Stone. Carpet/
carpet tile: Atlas, Interface, Durkan, Blueridge. Ceiling:
Armstrong, Tectum, USG, Transformit. Lighting: Various
Custom Fabrications, Foscarini, Terzani, Dark Lighting,
Focal Point, Kundalini. Doors: Eggers Doors. GClass:
Oak Cliff Mirror + Glass, DGB Glass, Vision Products,
Jennings Glass. Seating: Martin Brattrud (lounge,
banquettes, barstools); CabDeco (barstools); Charles
Allen (barstools). Upholstery: Spinneybeck Leather,
Innovations Collections. Tables: Prismatique (cocktail);
Hardrox (bar height); Martin Brattrud (occasional tables);
The Phillips Collection. Architectural woodworking: Latta
Construction, Khoury, Inc., Lundy, Inc. Signage: FTS
Austin. Plumbing fixtures: Kohler, Hans Grohe.
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where Location: Arlington, Texas. Total floor area:
2.7 million sq. ft. No. of floors: 8. Average floor size:
Approximately 200,000 sg. ft.

Project: Trinchero Napa Valley (p. 40)

who Owner: Trinchero Family Estates. Architect: BAR
Architects; Jeff Goodwin, AIA, LEED AP principal;
Shaowen Chou, LEED AP, associate; John Imhoff, project
manager; Marcus Mueller, project architect. Interior
designer: Erin Martin Design; Erin Martin, principal;
Maria Franchi; Robin Denver. Contractor: Facility
Development Corporation. Lighting consultant: MLS
Arch-Light Design. Engineers: Summit Engineering,
Inc. (civil); KPFF Consulting Engineers (structural); TEP
Engineering, Electrical Ray E. Slaughter & Associates
(mechanical+HVAC). Kitchen: Castino Restaurant
Supply. Landscape: Jonathan Plant & Associates, Inc.
Winery Systems: MAC Powell. Photographer: Doug Dun,
BAR Architects; Douglas Sterling, Douglas Sterling
Photography.

what  Brick: Endicott Brick, Manganese Iron spot.
Pendant chandeliers, dining table, exterior lanterns:
Custom design by Erin Martin, available through Martin
Showroom. Dining Chairs: Orkney Chairs from Mimi
London Cellar. Casework: Lewis & Williams. Cormner chair:
Orkney Chair from Mimi London. Walls, ceiling, fireplace:
Expert Plastering Inc. Wood ceiling beams: Hand finished
by Antique works. Wood floors: First, Last, & Always.
Area rug: Woven Accents Lanterns from Antiques on Old
Plank Road. Sandblasted glass: Glass Interiors. Rustic
table: Blackman Cruz. Large resin pendant lights from
Spain: available through Martin Showroom. Massive
steel hood: Ferrous Inc. Limestone tile: Haussmann
Natural Stone. Backsplash island countertop: Calacatta
Marble Island & wall treatment: Nantucket Bead board
“V" groove. Kitchen wall tile: Dale Tile. Stools: Matis
Stool from Blackman Cruz. 19th century counter: Donna
Parker Habitat. Outdoor chairs: Sutherland. Chai fabric
Outdoor Coffee Tables: Stacked Redwood Benches
designed by Erin Martin, available through Martin
Showroom. Bench Cushion: Perennials Fabric. Metal
Benches: Ray's Custom Ironworks. Lounge chairs: Ralph
Pucci, Jens Risom. Sofa: Axel Vervoordt Elliot Sofa.
Wood Coffee Table: Martin Showroom. Conference
chairs: Holly Hunt Leather. Custom conference table:
Mick Handley. Area rug: Merida Meridian. Walls, ceiling:
Expert Plastering Inc. Antique iron chandelier: rewired
from Martin Showroom. Regency picture lights: Urban
Archeology. Rope chandelier: Martin Showroom. Steel
fireplace: Ferrous Inc. Upholstery: Back to Basics.
Reading lights: Holly Hunt. Statue: “The Brothers” by
Simon Toparovsky. Easel floor lamp: J.F. Chen. Studded
Floor Lamp from Martin Showroom. Mid-century chair:
Hampton Antique Galleries Il

where Location: St. Helena, CA. Total floor area:
24,000 sqg. ft. (winery production building); 10,800
sq. ft. (hospitality center). No. of floors: 1 + mezzanine
(winery); 2 (hospitality center). Average floor size:
19,750 sq. ft. (winery production level); - 7,450 sq.
ft. (hospitality main level). Cost/sq. ft.. $450 (winery);
$500 (hospitality center).

Project: OCA restaurant (p. 44)

who Architect: Entasis Arquitectos; Alejandro De La
Vega Zulueta, Ricardo Warman. Construction: Proyectos
Y Construcciones Condesa Sa de CV Oscar Mandujano,
Juan Lopez. Contractor: Guillermo Lopez, Oscar Lopez,
nriqgue Bernal, Antonio, Mukul, Juan Carlos Del Val,
Juan Garcia, Antonio Hernandez, Guy Tixidor, Juan

Planas, Fernando Ortiz Monasterio. Kitchen: Casa Lux.
Lighting: Jorge Zinser, Marco Gongora, Pedro Garza.
Photographer: Jaime Navarro.

what Ash wood: Maderas Finas. Glass: Val & Val,
Hawa AG. Black Slate: Natural Stones Limited, Green
Slate Mining. Light fixtures: Casa Lux, Zannusi.
Wood/steel furniture: custom by Entaisis Architects.
Chimney: Hergom.

where Polanco, Mexico.

Project: Voyeur (p. 48)
who Owner: Chosen Hospitality. Interior designer:
MARKZEFF/ NYC. Photographer: Eric Laignel.

what Wallcoverings: Unica Home, Paul Marra Design.
Paint: Benjamin Moore. Carpet/carpet tile: Eliko
Oriental Rugs, Sacco. Ceiling: CSN Mirrors. Lighting:
Circa, Vaughan, Off the Wall antiques, Reborn Antiques
Distribution, Gray Morelli. Doors: Pine Crest. Glass:
Net Shops. Window treatments: Kravet. Lounge/other
seating: Argent. Custom Fumiture and Horseman
Antiques. Upholstery: Kravet, Moore and Giles, Fabricut.
Bars: Architectural Antique Exchange.

where Location: West Hollywood, CA. Total floor area:
6,000. No. of floors: 1. Total staff size: 20. Cost/sq.
ft.: $290.

Project: CHOICE Restaurant (p. 52)

who Owner: CARA Construction. Architect: Evan Douglis
Studio, LLC. Architect: Dave Mans, project director;
Richard Sarrach, design consultant; Alex Drabyk,
Sebastian Misiurek, Guillermo Bernal, Scott Sorenson,
fabrication team. Contractor: CARA Construction.: Faux
finishing: Biehle Brother; Nora Biehle. Urethane Casting
Fabricator: Beyond Design; Bill Klopping. Lighting
Consultant: SM Lighting. Photographer: Michael Moran.

what Custom modular Tile ceiling: Evan Douglis Studio,
LLC. Lighting: custom glass-blown chandeliers: Evan
Douglis Studio, LLC. Cafeteria, dining, tables: Custom
bench seating by Evan Douglis Studio, LLC.

where Location: Brooklyn, NY. Total floor area: 3,000 sq.
ft. No. of floors: one.

Project: d’espresso (p. 54)

who  Owner: Eugene Kagansky, Sammy Mesrie.
Architect: Chien Dao Architects. Interior designer:
Nemaworkshop; Anurag Nema, Katrina Kruszewski,
Orit Kaufman, Veronica Siebert. Contractor: Mastey
Construction. Lighting: Delight. Engineering: Chien Dao.
Kitchen: GTI. Graphics: Marque Creative. Fumiture dealer:
custom banquette and tables by Colber International,
chairs by Kartell. Other: Custom Tiles by Imagine Tile.
Photographer: David Joseph.

what Wallcoverings: Custom Tile, hardwood flooring in
herringbone pattern, backlit glass panels. Paint: Benjamin
Moore. Flooring, ceiling: Custom Tiles by Imagine Tile
Flooring. Lighting: Primelight manufacturing Corp,
Kurt Versen. Doors, glass: Euro Glass. Seating: Colber,
Kartell. Upholstery: Colber. Tables: Custom by Colber.
Architectural woodworking:  Trieste  Corp.Plumbing
fixtures: Lacava, Hansgrohe.

where Location: New York, NY. Total floor area: 420 sq.
ft. No. of floors: 1. Cost/sq. ft.: 700 $.

www.contractdesign.com



© 2010 Masco Corporation of Indiana

THIS IS ONE VERY RES

PON

ONSIVE FAUCET.

Select No. 159 at Contractdesign.com/readerservice

Arzo® Bath Collection

Proximity™ Sensing Technology is the next generation
in responsive hands-free functionality that contributes
to water efficiency. This revolutionary technology
transforms the entire faucet into a sensor, automatically
responding when approached. There are no optics or
infrared to maintain. All backed by the industry’s best
5-year limited warranty. Another way that Delta is
more than just a faucet.

Visit deltafaucet.com/commercial/proximity
or deltafaucet.com/professionals




rved. Antron® and the Antron® family of marks and logos are trademarks of INVISTA.

MY HEALTHCARE CLIENTS
EXPECT A LOT.
SO DO |I.

Maureen Carley-Vallejo, [IDA, a healthcare designer at Perkins Eastman,
knows what her healthcare clients expect - healing environments that
not only have sustainable attributes but are also aesthetically pleasing.

Maureen is Getting It Right in its First Life™ by choosing carpets of
Antron® fiber. Carpet of Antron® fiber can last up to 75% longer than
the majority of competitive carpets - pushing sustainability
expectations to new boundaries through the right mix o
performance, aesthetics and environmental ‘
Get it right the first time at antronfirstlife.net.

Antron

carpet fiber

Select No. 170 at Contractdesign.com/readerservice




contract

inspiring commercial design solutions

prandreport OIS

The 2010 Contract Brand Report Awareness Survey was fielded as an Internet
survey utilizing a random sample of Contract magazine subscribers. A total of
389 respondents completed the survey. Due to the breadth of the survey, not all
respondents answered every category.

As a quality control, respondents were double screened (by list identification and
self reported occupation/company affiliation) to restrict participants to either an
architectural or design function in one of four types of companies:

« architectural firm

« design firm

« firm providing both architectural and design services

« corporate architectural or design function (not affiliated with an industry
manufacturing or distribution company)

As in previous Contract Brand Report Awareness surveys, respondents were asked
to identify the top three manufactures in each of 32 categories. Respondents
were instructed to respond only for categories with which they have familiarity. All
responses were unaided, no brand name prompts or lists were provided to assure
responses were unbiased. Responses were tabulated and reported by each of the
32 categories as total, architect, designer, both and other.

This survey provides a statistically valid comparison of results for the 2010
Contract Brand Report Awareness Survey with an overall margin of error of
+/- 7.8 percent at the 95 percent confidence level.
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architectural glass:

1. PPG
WWW.ppg.com
2. Joel Berman
www.jbermanglass.com
2. Skyline
www.skydesign.com
4. Bendheim
www.bendheim.com
5. McGrory
www.mcgrory-glass.com
5. Pilkington
www.pilkington.com
e 7. LOF (Libbey-Owens-Ford)
trade.mar.cx/libbey-owens-ford_co
7. Viracon
www.viracon.com
7. 3Form
www.3-form.com
10. Meltdown Art Glass
www.meltdownglass.com
10. Nathan Allan Glass Studios
www.nathanallan.com

Bendheim

Skyline Joel Berman

PPG

architectural lighting:

1. Lightolier
www.lightolier.com

2. Artemide
www.artemide.com

2. Visa
www.visalighting.com

2. Zumtobel Staff
www.zumtobel.us

5. Cooper
www.cooperlighting.com

6. Focal Point
www.focalpointlights.com

6. KichlerLighting
www.kichler.com

8. Bega Lighting
wwww.bega-us.com

8. Lithonia
www.lithonia.com

10. Boyd Lighting
www.boydlighting.com

10. Ledalite
www.ledalite.com

Artemide
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Skyline Design
www.skydesign.com

888.278.4660

Architectural Glass
Suzanne Tick Markerglass™
Kids Glass

Magnetic Marker Glass

ADD BEAUTY, FUNCTIONALITY AND LIGHT TO CORPORATE, HEALTHCARE, EDUCATION AND
HOSPITALITY ENVIRONMENTS. INSPIRE CREATIVITY WITH ARCHITECTURAL GLASS.

Skyline manufactures opaque and translucent glass with environmentally sound etching techniques and
low-VOC water-based coatings. Skyline glass is available in panel sizes up to 72” x 144”, and tempered
safety glass may be specified to meet codes where required. Glass is a durable material that is easy to use
and maintain. All Skyline products are made in the USA and can be recycled.

www.skydesign.com

NeoCon Gold Award, 2010 NeoCon Silver Award, 2010  Nightingale Award, 2010
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ranking

1. Shaw Contract Group
www.shawcontractgroup.com

2. Bentley Prince Street
www.bentleyprincestreet.com

3. Constantine
www.constantine-carpet.com

4. The Mohawk Group
www.themohawkgroup.com

5. Tandus Flooring
www.tandus.com

6. Atlas
www.atlascarpetmills.com

6. Karastan
www.karastan.com

6. Masland
www.maslandcontract.com

9. Patcraft
www.patcraft.com

10. J+J | Invision
WWW.jj-invision.com

10. Lees Carpets
www.leescarpets.com

The Mohawk Group

Bentley Prince Street

Constantine

ceiling tiles:

1. Armstrong
www.armestrong.com/commceilingsna

2. USG
www.usg.com/ceilings.html

3. Chicago Metallic
www.chicago-metallic.com

4. Hunter Douglas
www.hunterdouglascontract.com

5. Ceilings Plus
www.ceilingsplus.com

5. Certainteed
www.certainteed.com/products/ceilings

i)
i)

Armstrong Hunter Douglas
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ranking

carpets

1. InterfaceFLOR
www.interfaceflor.com

2. Shaw Contract Group
www.shawcontractgroup.com

3. Tandus Flooring
www.tandus.com

4. Milliken
www.millikencarpet.com

5. Lees Carpets
www.leescarpets.com

6. Bentley Prince Street
www.bentleyprincestreet.com

6. Patcraft
www.patcraft.com

8. C&A
www.tandus.com

8. J+J | Invision
WWW.jj-invision.com

8. Mannington
wwwmanningtoncommercial.com

8. Masland
www.maslandcontract.com

[
InterfaceFLOR

it

Shaw Contract Group ) ‘ Milliken Téndus

Dscoveryl . |

THE FUTURE OF HEALTHCARE SFACE

FURNITURE/GROUP, INC.

WWW.LEGACYFURNITURE.US
828.328.5600
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ranking

casegoods:

Knoll

Ceiger

. Knoll

www.knoll.com

. Steelcase

www.steelcase.com

. Geiger

www.geigerintl.com

. Gunlocke

www.gunlocke.com

. Kimball Office

www.kimballoffice.com

. Tuohy

www.tuohyfurniture.com

. Bernhardt

www.bernhardtdesign.com

. Haworth

www.haworth.com

. HBF

www.hbf.com

. Herman Miller

www.hermanmiller.com

FORM

FUNCTION

Finally a solution fo the age-old compromise. Connecirac’s ultra-sleek and flexible raceway system gives you the freedom of connectivity without compromising design.

Our innovative system allows you fo easily install power, voice and data with unlimited possibilities. For more information visit us af connectrac.com or call 877.480.5637.

22 at Contractdesign.com/readerservice

connectivity with flexibility



Today’s workers have more

technology ‘stuff’ covering

their desks than ever before.
How can we stay organized
with this unmanageable

mess of wires?

Silea™ delivers the perfect
solution for today’s technology
driven private office.

Gunlocke

www.gunlocke.com

One Gunlocke Drive Wayland, NY 14572 - 800 828 6300
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conference tables:

1. Nucraft
www.nucraft.com
2. HBF
www.hbf.com
3. Knoll
www.knoll.com
3. Nienkamper
www.nienkamper.com
3. Steelcase
www.steelcase.com
6. Davis
www.davisfurniture.com
6. Kimball Office
www.kimballoffice.com
6. Nevers
WWW.NEevers.com
9. Bernhardt
www.bernhardtdesign.com
9. Kl
www.ki.com

Davis

HBF

Nucraft

Knoll

Q‘Q\\\\\i\m\i\i\\\ \\\\\\\\\‘ Gl | i | LEED Credit Support:
= \ &&}\\\\\ \ AVAILABLE S ‘'« MR4,5,6,7and IEQ 4.4
\ \ © ' _ Y - - )

I i !} ‘

H

FSC
CERTIFIED

www.fsc.org Cert no SCS-COC-000144 ©1996
3 mm‘ F. Forest Stewardship Council A.C. Hardwoods can supply G RE E N B E LT B
RS- FSC  FsC material for our FSC certified products on request.
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ranking

1. Steelcase
www.steelcase.com

2. Herman Miller
www.hermanmiller.com

3. Humanscale
www.humanscale.com

Herman Miller

4. Knoll

www.knoll.com

. Allsteel
www.allsteeloffice.com

. Haworth
www.haworth.com

. Workrite
www.workriteergo.com

. Bretford

Knoll www.bretford.com
. Details

www.details-worktools.com
. HON
www.hon.com
. Kl
Steelcase www.ki.com

8. Teknion

www.teknion.com

Allsteel Humanscale 8. Wrightline
www.wrightline.com

ergonomic seating:

1. Herman Miller
www.hermanmiller.com

2. Steelcase
www.steelcase.com

3. Knoll
www.knoll.com

4., Humanscale
www.humanscale.com

5. Haworth
S uranscals www.haworth.com
6. Allsteel
www.allsteeloffice.com
7. Keilhauer
www.keilhauer.com
7.SitOn It
www.sitonit.net
7. Teknion
www.teknion.com
10. Kl
www.ki.com

Herman Miller Steelcase
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desks & credenzas:

1. Steelcaase
www.steelcase.com
. Knoll
www.knoll.com
. Herman Miller
www.hermanmiller.com
. Kimball Office
www.kimballoffice.com
. Geiger
www.geigerintl.com
. OFS
www.ofs.com
. Gunlocke
www.gunlocke.com
7. Haworth
www.haworth.com
9. National
www.nationalofficefurniture.com
9. Tuohy
www.tuohyfumiture.com
10. Paoli
www.paoli.com

Herman Miller Tuohy

teelcase

Paoli Knoll

NOT ONLY
DESIGN

YES,
WE CHOOSE SPANISH CERAMIC

Yes, we choose Spanish ceramic tiles, not only because of its design but also because the industry is constantly innovating and

is committed to the environment. In an increasingly competitive martketolace, the Spanish ceramic tile industry's distinguishing ~
feature is its boundless creativity and ability to innovate.
Tile of Spain, a quality product that brings you new trends, applications and architectural uses to create spaces with a more k

human dimension. Why don’t you go for Spanish tiles too? . .
Tile of Spain - Trade Comission of Spain Voice: 305 446 4387 F.: 305 446 2602 miami@mcx.es www.spaintiles.info tile of spain’



No matter where your design takes you,
National Office Furniture will be there.

-ike you, National is driven to create comfortable, sustainable environments that evoke confidence
and personal expression. Experience all that Furniture with Personality® has to offer.

WaveWorks® Reception

= - ; Casbah® Renegade™

~  Swift™ Modular Lounge WaveWorks®

Jur products can help earn LEED® points. \/_'_) Q

FSc Aihmombil

00.482.1717 N TION
'ww.NationalOfficeFurniture.com A A L_
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ranking

1. Kl
www.ki.com
2. Steelcase

education solutions:
\\ ° 3. Bretford
. i ) www.bretford.com
. F 3. Versteel
www.versteel.com
5. Herman Miller
www.hermanmiller.com
5. lzzy+
www.izzydesign.com
5. Virco
WWW.Virco.com
5. Worden
www.wordencompany.com
9. American Seating
www.americanseating.com
9. Brodart
www.brodartfurmniture.com
9. Falcon
www.falconproducts.com
9. Humanscale
www.humanscale.com
9. Kimball Office
www.kimballoffice.com
9. Nienkamper

[ P

www.nienkamper.com

oo A 9. Nucraft
Herman Miller www.nucraft.com
9. Stelter Partners
Versteel KI www.vanerumstelter.com

|
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Woven Wire Fabric

Projects include multi-story wire mesh draperies for hotels, auditoriums, and casinos; curved dividers for visual
merchandising; window treatments for private homes; safety & blast mitigation screening; sculptural forms for urban
gardens; decorative interior/exterior wall coverings; solar shading for buildings and parking garages; aviary
screening for animal habitats, and see-through appealing barriers for commercial security.

Whatever the application, let us help you realize your creative vision.

www.cascadecoil.com | 800-999-2645
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SIMON s best friend.

TRAINING ON DEMAND® is a mobile tilt/nest table with perforated modesty panel, lightweight
core top and four locking dual wheel casters standard. A clear wire manager is incorporated into
the leg. Just bring your TODs together and start TRAINING. AVAILABLE in 27 standard powder
coat colors, 100s of standard laminates and 11 wood finishes.

~  VERSTEEL

7 Sl

Call 800 876 2120 or visit versteel.com .& 1
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fabrics & textiles:

1. Maharam
www.maharam.com

2. Designtex
www.designtex.com

3. KnollTextiles
www.knolltextiles.com

4. Momentum
www.themomgroup.com

5. Arc-Com
WWW.arc-com.com

5. Carnegie

Designtex www.carnegiefabrics.com

: 7. Architex

www.architex-ljh.com

8. CF Stinson
www.cfstinson.com

8. Robert Allen
www.robertallendesign.com

Maharam Momentum KnollTextiles

flooring:

1. Shaw Contract Group
www.shawcontractgroup.com

2. Armstrong
www.armstrong.com/commflooringna

3. Interface
www.interfaceFLOR.com

4. Mannington
www.manningtoncommercial.com

5. Forbo Flooring Systems
www.forbo-flooring.com

6. Milliken
www.millikencarpet.com

Interface 6. Tandus Flooring
www.tandus.com

8. The Mohawk Group
www.themohawkgroup.com

9. Bentley Prince Street
www.bentleyprincestreet.com

9. Constantine
www.constantine-carpet.com

9. Lees
www.leescarpets.com

9. Patcraft
www.patcraft.com.

Milliken Mannington
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Ceramic Tiles of Italy. A natural beauty.

Choosing Italian tiles is a question of style. Beauty alone is no longer enough, you have to create harmony which is beauty and respect together.
The beauty of a product of superior technical quality along with respect for working conditions and the environment.

—l..
Ceramic Tiles of Italy

For more information, please contact: Italian Trade Commission — Ceramic Tile Department - 33 East 67th Street — New York, NY 10065-5949 — ph (212) 980-1500 — fax (212) 758-1050 — newyork@ice. it
Ceramic Tiles of Italy, promoted by Confindustria Ceramica, is a registered trademark of Edi.Cer. S.p.a., the organizer of CERSAIE
International Exhibition of Ceramic Tile and Bathroom Furnishings — Bologna, Italy, September 20-24, 2011 — www.cersaie.it

)
I TALIA o
Alosiieneidete ool Eonsivioni ialian Trade Commission www.italiantiles.com
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furniture systems:
i

1. Steelcaase
www.steelcase.com
2. Herman Miller
www.hermanmiller.com
3. Knoll
www.knoll.com
4. Haworth
www.haworth.com
5. Allsteel
www.allsteeloffice.com
6. Teknion
www.teknion.com
7. Kimball Office
www.kimballoffice.com
7. Kl
www.ki.com
9. HON
www.hon.com
9. Inscape
www.inscapesolutions.com
9. OFS
www.ofs.com

Steelcase Haworth

Herman Miller Knoll

cuest & occasional seating:

1. Bernhardt
www.bernhardtdesign.com
1. Knoll
www.knoll.com
3. HBF
www.hbf.com
4. Herman Miller
www.hermanmiller.com
5. Steelcase
ﬂ www.steelcase.com
5 6. Coalesse
Knoll . - www.coalesse.com
FY A 6. David Edward
www.davidedward.com
6. Davis
www.davisfurniture.com
9. Brayton/Coalesse
www.coalesse.com
9. Carolina
www.carolinabusinessfurniture.com
S | 9. Keilhauer
| www.keilhauer.com
9. Kellex
“www.kellex.com
9. Kimball
www.kimballoffice.com
LKl
www.ki.com

Bernhardt HBF

©

Steelcase
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ranking

healthcare furniture:

1. Herman Miller
www.hermanmiller.com/healthcare
1. Kl
www.ki.com
1. Nemschoff
www.nemschoff.com
1. Nurture by Steelcase
www.nurture.com
1. Steelcase
www.nurture.com
6. Carolina
www.carolinabusinessfurniture.com
6. Knoll
www.knoll.com
8. Brayton/Coalesse
www.coalesse.com
8. David Edward
www.davidedward.com
8. Patrician
www.patrician.com

Herman Miller Nemschoff

Carolina Kl

The world’s finest tile and stone is on display in
Las Vegas, March 2011.

Coverings features North America’s largest collection of international tile
and stone. Attend Coverings to indulge in the hottest trends and meet the
world’s most exciting and innovative manufacturers and artisans. Discover
inspiring new formats, shapes, and installation methods that will elevate and
differentiate your tile and stone designs.

COVERINGS. A SURE BET FOR YOUR DESIGN BUSINESS.

The Ultimate City for the Ultimate Tile + Stone Experience
March 14-17, 2011 | Las Vegas, Nevada, USA | Sands Expo and Convention Cent

Register today: coverings.com
Use VIP Code ACMB1 when registering
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©2010 Herman Miller, Inc.

Possibility.

hermanmiller.com/healthcare
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ranking

healthcare textiles:

1. Designtex
www.designtex.com
2. Arc-Com
WWW.arc-com.com
3. Maharam
www.maharam.com
4. Momentum

o : www.themomgroup.com
’ ) 4 N 5. Architex
L= > www.architex-|jh.com
)\ ‘“{/2 % 1 5. Carnegie
Designtex Maharam www.carnegiefabrics.com

5. KnollTextiles
www.knolltextiles.com

8. Pallas Textiles
www.pallastextiles.com

9. Brayton/Coalesse
www.coalesse.com

9. CF Stinson
www.cfstinson.com

9. Robert Allen
www.robertallendesign.com

9. Valley Forge

www.valleyforge.com
Momentum Arc-Com

ounge seating:

1. Bernhardt
www.bernhardtdesign.com
2. Knoll
www.knoll.com
3. Davis
www.davisfurniture.com
4. Herman Miller
www.hermanmiller.com
4. Martin Brattrud
www.martinbrattrud.com
6. Brayton/Coalesse
www.coalesse.com
7. HBF
www.hbf.com
7. Loewenstein
www.loewensteininc.com
9. Andreu World
www.andreuworldamerica.com/en
9. Arcadia
www.arcadiacontract.com
9. Charter Furniture
www.charterfurniture.com
9. Coalesse
o www.coalesse.com
Davis Martin Brattrud 9. David Edward
www.davidedward.com

Knoll

Bernhardt Brayton/Coalesse
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ranking

laminates:

1. Wilsonart
www.wilsonart.com
2. Formica
www.formica.com
3. Nevamar
www.nevamar.com
4. Pionite
www.pionite.com
5. Lamin-Art
www.laminart.com
6. Abet Laminati
www.abetlaminati.com
7. Arborite
www.arborite.com
8. Armstrong
www.armstrong.com
8. Arpa
www.arpausa.com
8. Micarta
www.norplex-micarta.com
8. Pergo
WWW.pergo.com
8. Shaw

, www.shawfloors.com
o— Lamin-Art Abet Laminati 8. Tarkett

Wilsonart

www.tarkettna.com

movable

1. Dirtt
www.dirtt.net/walls

2. Haworth
www.haworth.com

3. Steelcase
www.steelcase.com

4. Kl
www.ki.com

5. Modernfold
www.modernfold.com

6. Teknion
www.teknion.com

Modernfold 7. Hufcor
www.hufcor.com

8. SMED
www.smednet.com

9. Knoll
www.knoll.com

9. Panelfold
www.panelfold.com

9. Skyfold
www.skyfold.com

9. Trendway
www.trendway.com

Haworth

Steelcase
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BRINGING SURFACES TO LIFE

NI

e I

CETOM

vait to see the things you will create with our surfaces.
More than 200 patterns and colors are waiting for you.

www.arborite.com — 1.800.361

ARBORITE

HIGH TES
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ranking

1. HBF

occasional tables:

www.bernhardtdesign.com

3. Knoll
kg ___/
7. Nucraft
\\-».—k.,m,,, S 1= S
Coalesse

HBF

www.knoll.com

4. Coalesse
www.coalesse.com

5. Herman Miller
www.hermanmiller.com

6. David Edward
www.davidedward.com

www.nucraft.com
8. Kimball Office
www.kimballoffice.com

9. Baker
www.bakerkohlerinteriors.com

9. Cabot Wrenn
www.cabotwrenn.com

9. Cumberland
www.cumberlandfumiture.net

9. Inwood
www.inwoodfurniture.net

9. OFS
www.ofs.com

9. Steelcase
www.steelcase.com

office accessories:

Herman Miller

Knoll Peter Pepper

. Peter Pepper Products

www.peterpepperproducts.com

. Magnuson

Wwww.magnusongroup.com

. Smith McDonald

www.smithmcdonald.com

. Details

www.details-worktools.com

. Forms + Surfaces

www.forms-surfaces.com

. Knoll

www.knoll.com

. Steelcse

www.steelcase.com

. Haworth

www.haworth.com

. Herman Miller

www.hermanmiller.com

paints & coatings:

Mium coMMERCIAL COATINS

A\ Benjamin Moore

ECO

SRECT‘

S1Hver =

42 e < B

Interior |atex eggshel

R iTeniones. acapazd ST

Sherwin-Williams Benjamin Moore
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. Benjamin Moore

www.benjaminmoore.com

. Sherwin-Williams

www.sherwin-williams.com

.ICI

www.icipaints.com

. PPG

WWW.ppg.com

. Pratt & Lambert

www.prattandlambert.com

. Scuffmaster

www.scuffmaster.com

. Behr

www.behr.com

. Frazee

www.frazeepaint.com

. Glidden

www.glidden.com

. Porter

www.ppgporterpaints.com

www.contractdesign.com
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ranking 1. Kohler
www.kohler.com

2. American Standard
www.americanstandard-us.com

plumbing fixtures:

4. Moen
www.moen.com

5. Delta
www.deltafaucet.com

6. Hansgrohe
www.hansgrohe-usa.com

7. Duravit
www.duravit.com

7. Elkay
www.elkay.com

7. Kallista
www.kallista.com

7. Rohl
www.rohlhome.com

American Standard

signage & systems:

1. ASI
www.asisignage.com
2. Takeform
www.takeform.net
3. Apco
WWW.apcosigns.com
4. InPro
WWW.INProcorp.com
5. 2/90 Sign Systems
www.290signs.com
6. Best Sign Systems
www.bestsigns.com

6. Modulex
www.modulex.dk
6. Seton
www.seton.com/signs.html
6. Custom
Takeform 2/90 Sign Systems Apco
L] L] .
stacking/ganging chairs:
8/ 8anging -
g i ‘~ 1. Steelcase 9. Coalesse
) i\ : www.steelcase.com www.coalesse.com
: 2. Kl 9. Fixtures/lzzy+
www.ki.com www.izzyplus.com/
| 3. Haworth fixtures-furniture
L www.haworth.com 9. Harter/lzzy+
3. Herman Miler www.izzyplus.com/harter
- www.hermanmiller.com 9. Keilhauer
Haworth 5. Knoll www.keilhauer.com
2 - www.knoll.com 9. Leland International
g 6. Allsteel ww.lelandinternational.com
www.allsteeloffice.com 9. Loewenstein
6. HON www.loewensteininc.com
M ¢ www.hon.com 9. SitOnlt Seating
g 6. MTS www.sitonit.net
' www.mtsseating.com 9. Stylex
- 9. Bernhardt www.stylexseating.com

Steelcase www.bernhardtdesign.com

96 contract november/december 2010 www.contractdesign.com



EVERO

NATURAL QUARTZ MATERIAL

V ERGE

LAVATORY SYSTEMS

, ayat
Evero a blend of nat

recycled material and is GreenGuar
as a low-emitting material.

The new Verge Lavatory Systems are sculpte
in beautiful shapes providing long-lasting natural
elegance in new and sophisticated forms.

Verge: Very modern, very now, very Bradley.

Commercial Washroom Innovation
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ranking 1. Dupont Corian
www.corian.com

2. Wilsonart
www.wilsonart.com

3. Formica
www.formica.com

4. Avonite
www.avonite.com

4. Caesarstone
www.caesarstoneus.com

4. Silestone
www.silestoneusa.com

7. lceStone
www.icestone.biz

7. LG Surfaces
wwww.lgsurfaces.com

9. Cambria
www.cambriausa.com

9. Zodiaq
www.zodiag.com

solid surfacing:

Dupont Corian Formica Wilsonart

storage & filing: L P

2. Herman Miller 9. National
www.hermanmiller.com www.nationalofficefumiture.com
3. Allsteel 9. Spacesaver
www.allsteeloffice.com WWw.spacesaver.com
3. Knoll 9. Teknion
www.knoll.com www.teknion.com
5. HON

www.hon.com
6. Office Specialty
www.officespecialty.com
7. Haworth
¢ ¥ www.haworth.com
Herman Miller 8. Meridian
www.hermanmiller.com
9. Inscape
www.inscapesolutions.com
9. Kimball Office
www.kimballoffice.com

Steelcase

Allsteel

1. Daltile

tile & stone: B

www.crossvilleinc.com
3. Stone Source
www.stonesource.com
4. American Olean
www.americanolean.com
5. Graniti Fiandre
www.granitifiandre.com
5. Marazzi
www.marazzitile.com
5. Porcelanosa
www.porcelanosa-usa.com
8. Ann Sacks
www.annsacks.com
8. Arizona Tile
www.arizonatile.com

Daltile Stone Source Crossville
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AS
SAVOY N CROSSVILLE,

ELEVATE YOUR SPACE

_ i www.crossvilleinc.com
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ranking 1.k

www.ki.com
2. Howe
. ° www.howefurniture.com
training tables:
@ www.steelcase.com
2. Vecta/Coalesse
www.coalesse.com
5. Bretford
www.bretford.com
6. Haworth
www.haworth.com
7. Falcon
wwww.falconproducts.com
8. Bernhardt
www.bernhardtdesign.com
8. Coalesse
www.coalesse.com
8. Herman Miller
www.hermanmiller.com

K| \/ecta/Coalesse Steelcase

wall treatments & wallcoverings:

2. Maharam
www.maharam.com

3. Koroseal
www.koroseal.com

4. Designtex
www.designtex.com

4., KnollTextiles
www.knolltextiles.com

6. Carnegie
www.carnegiefabrics.com

7. DL Couch
www.dlcouch.com

8. MDC Wallcoverings
www.mdcwall.com

8. Eykon
wwww.eykon.net
- 10. Tri-Kes
Maharam KnollTextiles www.tri-kes.com

. 1. MechoShade
window treatments:
* 2. Hunter Douglas
www.hunterdouglascontract.com
. Levolor
www.levolor.com
. Draper
www.draperinc.com
. Bali
www.baliblinds.com
. Carnegie
www.carnegiefabrics.com
. Kirsch
www.kirsch.com

Hunter Douglas ‘ Carnegie

MechroShade
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CALL FOR ENTRIES

Last year’s awards include Big Brothers Big Sisters of
Eastern Missouri, designed by Trivers Associates, and
Putnam Place, designed by Tsoi/Kobus & Associates.
Go to contractdesign.com to learn more about these
Inspirations Award winners and all four honorable
mention projects.

=)
contract presents inspirations III a n d u S
recognizing social responsibility in ®

commercial interiors in partnership with FLOORING

inspirations Panel of Judges

Neil P. Frankel, Faia, Fiipa

Professor, University of Wisconsin

School of Architecture and Urban Planning
Principal, Frankel + Coleman

Chicago

Marsha Maytum, Faia, LEeD AP
Founding Partner

Leddy Maytum Stacy Architects
San Francisco

Susan Piedmont-Palladino
Professor

Washington Alexandria Architecture Center
College of Architecture and Urban Studies
Virginia Tech

To celebrate the commercial design
community’s leadership role in
furthering global efforts for social
responsibility, Contract Magazine, in
partnership with Tandus Flooring,
presents ourannual Inspirations Awards.

Contract Inspirations recognizes these environments
and commitments:

1. Recognition of social responsibility in commercial interior
architecture—using design and/or design skills to improve
the quality of life for those in need.

2. Recognition of cause-related work by the commercial

interiors community.

Through the continuing support of Tandus Flooring, top
honorees will each receive a $5,000 grant to the cause which
their inspirational work supported.

All entries must be received by February 4, 2011.

download entry form at contractdesign.com

Inspirations will be awarded in Boston, MA on

April 6, 2011, with special guest speaker, Prataap Patrose
of Boston Redevelopment Authority.

Work will be featured in Contract Magazine print and digital
editions, and at contractdesign.com

Inspirations

recognizing social responsibility in commercial interiors



Deorlescence

Tomake a great impression,
stad with“tﬁe Flr)fsh.; o

5@ ;Dqérbe'scenc ' v
to crea ﬂ)e 00

Concourse Wall Carpet
protects walls
and muffles sound

Flatweave.
Renewable wool blend.
19 colors.
Flame retardant pre-coat back.

800.523.0731
eurotex@comecast.net

www.eurotexinc.com
[

aaEUROTEX

Exploring surfaces
Uncommon solutions for walls and vertical surfaces

Reader Service No. 111

InterlockingRock

BuildingBloks"

ER™ | patent pending

Emodulararts

(206) 788-4210 | www.modularArts.com

Reader Service No. 194

Northern Quest Resort
and Casino,
Washington, USA

Woven Wire Fabric
www.cascadecoil.com | 800-999-2645

Reader Service No. 195

Contemporary, mixed-material design.
Traverse occasional and gathering tables

fit any setting or need — from

dorm and hotel rooms to cafés
RS 01 Iounges to lobbies and

reception areas.

Sherwin-Williams Harmony®

Reader Service No. 193

S Williams Harmony is idea ts
that require immediate occupancy of the space.
A zero-VOC, low-odor coating, Harmony deliver

excellent hi

durability and application while
meeting environmental standards. It also features
antimicrobial properties to resist mold and mildew.
Harmony carries Sherwin-Williams
GreenSure( gnation and is
GREENGUARD Indoor Air Quality
» and GREENGUARD

Schools®M

i for Children and

Visit sherwin-williams.com

Reader Service No. 12

Place your press directly in the hands of
those who matter most -- your customers
and prospects with custom reprints from
Contract.

The YGS Group is the authorized provider of
custom reprint products from Contract.

800.501.9571 | con@theYGSgroup.com
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perspectives

Anurag’'s viewpoint...

What inspired your career choices?

When my parents were designing our home in India, they worked
with an architect, who was a close friend of theirs. | remember
going to his office and being absolutely fascinated by the whole
environment—the books, the drawings, the models. | knew then
that this was something | had to be part of.

................

What is the most fulfilling part of your job?

The most exciting part is the ideas and concepts. | love
researching and using everything in my daily life as a tool for
design. Design responds to such a wide range of disciplines,
including music, nature, film, cuisine, art, fashion, theater,
psychology, architecture, pop culture, and politics. Basically,
everything is fair game for designers.

................

What do you consider to be your greatest
professional achievement?

I'm still working on it. Perhaps it's in the next idea, next
concept, next project.

................

What would be your dream project?

| dream of designing hotels and airport lounges. Addressing the
traveler is so seductive because he is inherently vulnerable. The
question is: how can the design make someone feel comfortable
and welcome in a foreign environment? That's really what
hospitality is about—helping someone feel a personal connection,
a sense of belonging. Also, | would love to do installations and
events because they are opportunities to experiment

with something new.

................

What is the best thing you've
learned in the past 10 years?

Overdesigning—doing too much without a
solid idea—just screws things up.
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Anurag Nema
nemaworkshop, founder
New York

What do you consider to be the worst invention of the
past 100 years?
Artificial materials—fake finishes, fake everything.

................

What are the biggest challenges facing designers today?

It's such an exciting time to be a designer. | view constraints
and challenges as opportunities. They give structure and relevancy
to designs.

................

If you could have selected another career, what might
you have been?

Hard to say—maybe an inventor. Honestly, | really. can’t see myself
doing anything besides architecture and design.

What advice would you give to A&D
students or those just starting out
in the field?

Delay judgment. Take an idea and push

it. Develop it first and then sit back and
decide whether or not it’s relevant. More
often than not you will find that even simple
ideas thoughtfully considered can

be inspiring designs.

What would you like to
leave as your
legacy?
Inspiration.

www.contractdesign.com



