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Glad to see we keep the
same company Joey.

But seriously, congratulations.
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select highlights from
contractdesign.com

Contract Makes Public Interest Design 100 List

Editor John Czarnecki and Publisher John Rouse are honored to be
included on the list that recognizes leaders in public interest design at
the intersection of design, service, and social change

contractdaesign.com/100lst

Salto & Sigsgaard Curate Danish Crafts Exhibition in Milan
The designers will select participants for MINDCRAFT13 at Salone
Internazionale del Mobile

contractdesign.com/mindcraft13

PLAY WORK BUILD at the National Building Museum
An exhibition designed by the Rockwell Group features the museum'’s

©2012 modularArts, Inc.

architectural toy collection and highlights the importance of play

contractdesiar Al vorkbuild

Mickey Jacob, FAIA, Sworn In as 2013 AIA President
The 89th president of the American Institute of Architects succeeds
Jeff Potter, FAIA
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University of Minnesota Hosts Inaugural Public Interest
Design Week
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A week of events, March 19-24, will include keynotes from architecture
critic Michael Kimmelman and D-Rev CEO Krista Donaldson

contractdesign.com/publicinterestdesignweek

AIA Announces Recipients of the 2013 Gold Medal and
Architecture Firm Award

Thom Mayne, FAIA, wins the Gold Medal and Tod Williams Billie Tsien
Architects receive the Architecture Firm Award

Ceramic Tiles of Italy 2013 Design Competition Call for Entries
Now in its 20th year, the competition recognizes exceptional projects
by North American architects and designers that prominently feature

Italian ceramic tile

Clark™ BLOCK ©2012 mo

R SO (A ~am/caramicenfitalveompetit

Zeftron Nylon Announces 2012 Sustainable Practices
Award Winners
Projects in Los Angeles and Washington, D.C. highlight the competi-

lnterIOCkingRock tion's best in sustainable design and innovation
contractaesign.com |stainablepra esaward
Lnght'welg_ht Cast-Rock modules S ERETHG B L
precisely interlock for smooth, Designing for Health: Physician Shortages and Implications
seamless sculptural walls. for Design
Now available in 50 PANEL, The healthcare design and construction industry sees a shift to ambula-

TILE and BLOCK designs. tory care centers, community health clinics, and medical office build-
MADE IN THE USA ings to accommodate new healthcare delivery models and legislation
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DESIGN IS...
A STORY

BEHIND EVERY PROJECT IS A PERSON, A TEAM, A COLLECTIVE VOICE.

O ejues | 13104 3104S

CO N G RATULATI O N S THIS IS NOT THE END. THIS IS THE BEGINNING OF A WHOLE NEW DESIGN STORY.

DESIGN IS... AWARD 2013 CALL FOR ENTRIES
2012 AWARD WINNERS susmiT YouR SPACE. SHARE YOUR DESIGN STORY.

® vimeo.com/channels/shawcontractgroup WWW.SHAWCONTRACTGROUP.COM
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© 2013 Shaw, A Berkshire Hathaway Company
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With all that goes into
designing a portfolio-worthy
space, carpet fiber doesn’t top
your list. But uncommon fiber
can make your work look better,
longer - and that’s worth caring
about. Really.
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16" SALONEUFFICIO, INTERNATIONAL WORKSPACE EXHIBITION

Milan:

Interiors of
tomorrow

Salone Internazionale del Mobile

Euroluce, International Lighting Exhibition
SaloneUfficio, International Workspace Exhibition
International Furnishing Accessories Exhibition
SaloneSatellite

Milan Fairgrounds, Rho, 09/14.04.2013
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EDITORIAL

Celebrating a Designer of the Year and aLegend

18

How does an architect or designer successfully lead a small practice
through a changing economy while maintaining client relationships that
result in multiple projects? Ask Joey Shimoda, who has done just that
and has thrived thanks to focused client collaborations and intense
creativity. Shimoda's design work—and his ability to deliver a project in
tandem with a client in a way that enriches the process—sets Shimoda
apart from many designers. Therefore, 'm extremely pleased to name
Shimoda as Contract's 2013 Designer of the Year.

Based in Los Angeles, Shimoda leads a 10-person office in the
city’s Downtown Arts District. Situated in a loft building, his studio is
much more like an artist's atelier, and he lives in the building as well. His
devotion to his practice is evident. Because he is passionate about what
he does, you can see a soul in his work, which is infused with innovation
and technical excellence.

And Shimoda has developed trusted client affiliations that have
served him very well. He is currently completing his fourth project for
furniture company Steelcase, and his second at its Grand Rapids,
Michigan headquarters. He began that relationship by designing its
showroom in Santa Monica, California, and then the company’s
Merchandise Mart, Chicago showroom. James Ludwig, vice president
of global design at Steelcase, has collaborated closely with him on all of
those projects. When interviewed for our Interiors Awards Breakfast,
Ludwig said of Shimoda, “What | think is really important about the
partnership is that it is really based on this notion of being comfortable
pushing each other. Our comfort being pushed as a client and his firm's

comfort in being pushed—that's a really important tension to capitalize on.”

Shimoda has mastered projects that are extremely relevant to the
21st century economy, each with its own authentic solution. For a
screenwriter and producer, Shimoda connected two existing buildings
and renovated them for a sophisticated office and studio. For TOMS
Shoes, known for its humanitarian efforts as well as its footwear, Shimoda
worked with founder Blake Mycoskie on every step of the design

process, including comprehensive strategic planning and programming,

helping Mycoskie envision how his new Los Angeles warehouse and
office could accommodate growth as the company rapidly expanded.

For Tishman Speyer, Shimoda redesigned the public spaces of a
formerly mundane office building that is less than 40 years old,
breathing new life into the structure. Why is that a big deal? There's a
multitude of similar office buildings across the country— built within
most of our lifetimes—that already appear dated, worn, and inadequate.
Like it or not, those buildings are a significant part of our urban and
suburban fabric, and it is often more costly to tear them down and
rebuild. Shimoda took this project on with vigor, and established an
excellent precedent for how savvy designers can work with developers
to reinvigorate existing office infrastructure.

And Shimoda is highly respected as a person. Over the past year,
when | asked other designers for their impressions of Shimoda and his
work, there was an absolutely unanimous respect for him as a
professional. That goes a long way in this industry. He's on a trajectory
to do more, to grow, to take on projects in other building types or
perhaps product design. Looking to the future, | see great things for him.

Shimoda was in architecture school at Cal Poly San Luis Obispo
in the 1980s when Michael Graves had risen to national prominence
after completing structures such as the Portland Building (1982) and
Humana Building (1985). Shimoda tells me that, when he was beginning
his career, Graves was an inspiration. Graves himself was the second
recipient of the Designer of the Year Award in 1981, and | am extremely
delighted to honor him this year with the Legend Award for his lifetime
of outstanding work.

Graves's amazing career and influence on American design is
without equal. I'm extremely pleased that our feature story on Graves
(page 52) was authored by James S. Russell, FAIA, architecture critic for
Bloomberg. Russell is an excellent writer, and he captured the
importance of Graves as an American icon in architecture, interiors,
products, and most recently in healthcare design. Enjoy our annual
awards issue, and | wish everyone a fantastic 2013!

Sincerely,

John Czarnecki, Editor in Chief
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DESIGN INSPIRATION

Connect with the world of tile + stone design at Coverings,
the ultimate design resource attended by more than
20,000 tile + stone professionals and 900+ of the finest
suppliers from around the globe. View magnificent
vignettes to inspire your next project, seek technical
advice to ensure proper specifications, and attend nearly
70 FREE educational sessions qualifying for valuable
certification credits. Coverings is an AIA/CES Provider,

an NKBA CEU Provider Partner and your absolute

connection to free education and CEUs.

Connect with the most inspirational
tile + stone design event of your year.

coverings

THE ULTIMATE TILE + STONE EXPERIENCE

REGISTER NOW FOR FREE AT COVERINGS.COM

Please use VIP Code ACM3 when registering.

lin RX D)

Select No. 30 at ContractDesign.com/readerservice




Sit Down.

Stand Out.

Brooks, from

Stylex. Designed
w by Paul Brooks.

Smart, stackable,
=i sustainable,

=g fearlessly

p= flexible. Made
to fit anywhere.
Designed
to stand out.
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Foster + Partners Design
for NYPL Unveiled

The New York Public Library (NYPL) has unveiled schematic designs by
Foster + Partners of renovation plans for its iconic Carrere & Hastings—
designed Fifth Avenue building. The major highlight will be a new
lending library with a soaring four-level atrium of floor-to-ceiling
windows overlooking Bryant Park. To make room for this approximately
100,000-square-foot circulating hall, the library will relocate seven
floors of its collections, currently stored under the Rose Main Reading
Room, to a Princeton, New Jersey facility, to much public outcry.

Also under the plan, the Mid-Manhattan and the Science,
Industry, and Business branches will close and their materials will be
absorbed by the Fifth Avenue location. Proceeds from the sales of
these buildings are projected to generate a savings of up to
$15 million annually.

“Our design does not seek to alter the character of the building,
which will remain unmistakably a library in its feel, in its details,
materials, and lighting,” says Foster + Partners Founder and Chairman
Sir Norman Foster. “The parts that are currently inaccessible will be
opened up, inviting the whole of the community. It is a strategy that
reflects the principles of a free institution upon which the library
was first founded.”

Pending Landmarks Preservation Commission approvals,
construction begins this summer, with completion by 2018. The
building will remain open throughout construction. —emiLy Hooper




Create a dramatic foundation with the Drama
Collection from J+J/Invision. Acting on contemporary
color, design, scale and texture combinations, Drama
takes center stage with three epic patterns: Curtain
Call, Marquee and Cameo.
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INDUSTRY NEWS

Architecture Critic Ada Louise
Huxtable Dies at 91

Defining the role of the modern architecture critic for the popular press,
Pulitzer Prize-winning architecture critic Ada Louise Huxtable was the
first full-time architecture critic for an American newspaper, writing for
The New York Times for nearly 20 years beginning in 1963. Huxtable
died on January 7in New York at age 91.

A champion of historic preservation as well as modernism, she
invited readers to consider the purpose of the built environment and
consequently brought architecture into the daily conversations of the
American public. She was also a pioneer as a woman, writing critically
about the architecture and real estate professions in an era in which
both fields were heavily male dominated.

Huxtable was the initial recipient of the Pulitzer Prize for Criticism
in 1970, and left The New York Times when she was named a MacArthur
Fellow in 1981. She had also written for The Wall Street Journal for the
last 15 years. In her last published article for the Journal on December 3,
2012, she criticized the proposal from Foster + Partners (page 22) to
remove the stacks beneath the Rose Reading Room at the New York

Public Library. She wrote that the library “is about to undertake its own
Huxtable was the first full- destruction.”

time architecture critic for She authored 11 books, including “Kicked a Building Lately?”
an American newspaper, o o

at 4 tima Whon the fleld s (1976), “The Tall Building Artistically Reconsidered: The Search for a
male dominated. Skyscraper Style” (1984), and “The Unreal America: Architecture and

[llusion” (1997). —emiLy HooPER

Wireless Charging Arrives!

To Our Power and Communications Grommets!

Place your smartphone, iPod® or Bluetooth® device on the lid
and it charges up!

PCS54WC is a sleek, almost fully recessed model with
clean lines. Note stripes on lid: they're the actual charging
elements. Thin lid opens to reveal two 110v. electrical
outlets and two Category 5E data modules seated
on the angled face.

Charge up to four devices at one time. And the

adapter set is included; all you do is plug into
et adapter and lay adapter on lid, or use proper sleeve.
" Uses state-of-the-art WildCharge® technology.

11 5/16" x 5 5/16" overall going into 11" x 5" cutout,
has 6ft. cord. Finish: Satin Aluminum. UL listed.

“FINE ARCHITECTURAL HARDWARE FOR YOUR FINE FURNITURE”®

MOCKEIT

DOUG MOCKETT & COMPANY INC

www.mockett.com ¢« 800-523-1269
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INDUSTRY NEWS coming events
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The 34th Annual Interiors Awards Breakfast
January 25

Cipriani
New York

tde

BIFMA Leadership Conference
January 28-30

Sanibel Harbour Marriott Resort & Spa
Fort Myers, Florida
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Cevisama

February 5-8

Feria Valencia

Valencia, Spain
cevisama.feriavalencia.com

BUILDEX Vancouver

February 13-14

S i Vancouver Convention Centre West
< Vancouver, Canada

i buildexvancouver.com
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ecobuild 2013

3 Easy Pieces
Endless Configurations

London

ecobuild.co.uk

Wi I
APRIL

Salone Internazionale del Mobile
April 9-14

Milan Fairgrounds

Milan, Italy

cosmit.it

GlobalShop 2013
April 16-18
McCormick Place
Chicago
globalshop.org

Addendums

A photo in the Healthcare Textiles category of Contract's

Brand Report (December 2012, page 94) was incorrectly

attributed. This product (shown below) is manufactured by

Scan

to learn

thonet.com 800-873-3252 more

2 abeled photos in Occasicnal
Tables (page 100) and Stacking & Ganging Chairs (page 105)

should have been attributed to Coalesse.
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CUMBERLAND

beautiful objects that work

American craft, comfort, élan: A robust palette for architectural spaces. Clover Collection chairs and table
designed by 5d Studio; Christina occasional tables designed by Norman Diekman; Classic sofa and Cambridge bench.

cumberlandfurniture.com  800.401.7877
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Product in stock.
Ready to ship.

THE

COLLECTION

ak

Tail / Bench Cone Tower Round Tower

MODERN LINE FURNITURE

Modular Design. Infinite Possibilities. 1.800.637.5596 www.ModernlineFurniture.com
NEW YORK METRO | MIAMI METRO | LAS VEGAS | PUERTO RICO | HONG KONG
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PRODUCT BRIEFS

Luceplan: Honeycomb

TecH Lighting: Capsian Grande

Hexagonal forms haven't lost any popularity with designers, and
Habits Studio demonstrates this with its Honeycomb suspension
light for Luceplan. The injection-moulded polycarbonate fixtures are
composed of three cells that can be connected to other cells via small
clasps to create unique configurations. Available in white, Honeycomb
can support halogen or LED light sources.

~

Inspired by iconic Moroccan lanterns, the Capsian Grande pendant
features an abstracted hanging lamp shape suspended from an
antique bronze, black, satin nickel, or white cable. Hand-blown by
Italian artisans, the 20-inch-long glass fixtures have a subtle gradient
effect in steel blue or smoke hues, and can be specified for compact
fluorescent or incandescent lamping.

Cappellini: Meltdown

Koncept Lighting: Tono LED Mood Light

Those who subscribe to the idea that color can affect one's mental and
emotional state will enjoy testing that theory with this new LED lamp.
The monolithic floor light stands 487 inches high and is one slim inch
in thickness. Its 126 LEDs produce white light, cool or warm tints, and
approximately 1,500 colors that can be changed via touch slider and
three simple buttons. A shuffle mode can also be set to cycle through
the whole spectrum

gner Johan Lindstén molds delicate

ent spheres that look as if the bulbs are about to melt
through colored glass. Inspired by the transformation of objects
nuclear accident in Fukushima, Japan, his

c

damaged by the

wn pendants strive to form beauty out of disaster. The

es are available in amber, amethyst, grey,

d tobacco

32

Vintage Marquee Lights: New Colors

s e w

Vintage lights can transform signage from ordinary to sprightly and

attention-grabbing, but could als

be used simply as decorative

accents. Whatever the application, Vintage Marquee Lights is making

it easier to pair its lights with interiors by off

new handpainted

colors: black, dark blue, dark or light green, orange, pink, purple, red

vellow, and white. Le

ght stands two feet high
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Act Natural.

Readorn. Recommit. Reanimate.
Urban Retreat” can help you

turn your passion for sustainability
into aesthetic action.

Shown: UR501" in Flax.
All in 100% recycled content yarn.




PRODUCT FOCUS Bonaire and Buxom

Leucos launches the late Eva Zeisel’s final product line

Legendary industrial designer Eva Zeisel left the world at the end of
20M, but not without leaving us one last product to remember her by.
Her only light fixture collection, the eponymous line was freehand-
designed by Zeisel herself for Leucos, followed by close collaboration
with the Murano glassmakers who fabricated the pieces.

“l always like to design at least two shapes together so that |
create a family that relates to each other,” Zeisel had said before her
death at the age of 105. Thus, the Eva Zeisel Collection consists of two

complementary silhouettes—Spring and Summer. Like many of the

Eva Zeisel

ceramic designs Zeisel was best known for, Spring (1, right) presents a
shapely body of soft curves, almost resembling an inverted hourglass.

Its cousin Summer (1, left; 2) also sports fluid curves, though with a
more voluptuous bottom reminiscent of a wine decanter. Both are
offered in glossy white or honey-tinted hand-blown glass, and in
pendant, wall sconce, and tabletop versions, the latter of which is
accented with a polished-chrome base.

“Eva always thought of her designs as gifts to others,” says Jean
Richards, Zeisel's daughter. “She was so happy Leucos was producing
them, so she could share the gift of these lamps with a wider audience.
These fixtures were created for both the consumer and commercial
markets and, having already been added to the permanent collection of
the Museum of Arts and Design (MAD) in New York, will reach a larger
audience still. —sHeiLa kiM

leucosusa.com
Reader Service No. 220
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Hosu—
by Patricia Urquiola

Spread out.

Get things done.
The Hosu lounge encourages
spreading out. This unique
work lounge can convert to

a chaise creating a comforting
“personal space to ;ela:e‘anql; i
get thmgs done. - »ge
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From left to right: Pint Urinal with EcoPower® Flush Valve, Gooseneck Wall-Mount EcoPower Faucet,
Clean Dry™ Concealed Hand Dryer, and Wall-Mount High-Efficiency Toilet with EcoPower Flush Valve
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Drives growth and innovation.

Leverages real estate.
Offers choice and control.
Augments interaction.

Amplifies performance.
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By Russell Fortmeyer

At the Steelcase headquarters
in Grand Rapids, Michigan,
Shimoda inserted a walnut
staircase with a canopy (oppo-
site) that was inspired by a
stint, opening up circulation
to the Work Café. The café
(above) features a variety of
seating options for colleagues
to meet casually.

Unlike other design studios that often appropriate
the trappings of an industrial loft for effect, Los
Angeles architect and designer Joey Shimoda’s
office is the real deal. Out of a loft in the city’s
Downtown Arts District, Shimoda leads a 10-person
studio—Shimoda Design Group—that balances
several projects at once, ranging from a large interior
retrofit in Michigan to a new, ground-up creative
office development in West L.A. When he founded
his firm in 2000, he was one of the early adopters of
a downtown neighborhood that is now filled with
other designers, trendy restaurants and shops, as
well as home to the Southern California Institute of
Architecture. And this is Shimoda’s home—the loft is
his live-work studio.

Like a lot of his pioneering neighbors, his
relatively snug studio is messy in the way a creative
space becomes through hard work, long hours, and a
lot of intense collaboration. It belies the architect’s
own philosophy when it comes to working for clients.

“Ilike to edit back instead of adding more stuff,”
Shimoda says. “That’s probably a reaction to my
years working in corporate firms, where there are
eight million finishes in a project.”

Of course, he’s joking, but the understated
elaboration of this “edited down” material palette in
each of his projects epitomizes a process that values,
among many things, both the design and the
fabrication of architecture, often productively
influencing the one with the demands of the other.

“You have to start sculpting the idea and eventually it

becomes something you never realized it would
when you started,” he says.

Respected in the industry

Shimoda and his two long-time partners in practice,
Susan Chang and Dan Allen, have worked with a
number of dream clients—Steelcase, Mikimoto,
Rolex, and MTV Networks, as well as several local
creative companies. It is for the quality and breadth
of his design work that often transforms the
mundane, for his consistently strong client
relationships that have served his small firm well in
challenging economic conditions, and for the
respect he garners in the profession—that Contract
magazine names Joey Shimoda its 2013

Designer of the Year.
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Shimoda'’s first project for
Steelcase was its Santa
Monica, California showroom
(right), where he designed
four floors to highlight the
company'’s products for the
workspace’s many needs.

For the Steelcase showroom

in Chicago’s Merchandise Mart
(above), Shimoda designed a
custom glass-fiber, gypsum-
cast covering for columns,

an undulating glass wall along
the perimeter, and a primarily
white palette for the Steelcase
products to stand out.

contractdesign.com

JANUARY | FEBRUARY 2013




Shimoda’s first entertainment
project was MTV in Santa
Monica, California (above).
He renovated the offices in
2006 to be more energetic
and youthful, with spaces for
events and listening parties
(top right).

Shimoda himself is modest and gives clear
credit to clients for his firm’s success. “Our clients
have very, very strong visions about what they want
their projects to be like, and we think that is
incredibly important to the success of a project
because we are able to take those visions and create
something well beyond what they had thought to be
possible,” Shimoda says. “A primary goal in all of our
work is that it does not look repetitive—we make
sure that each client gets a little bit more, gets
something more interesting and more reflective of
their own personalities. As a result, because we
spend so much time with that relationship, we tend
to work with them over longer periods of time,
helping them evolve through a collaborative
conversation in terms of building their business.”

His work for Steelcase exemplifies the kinds of
relationships he nurtures to extend beyond one
project into repeat commissions. Shimoda first
worked with Steelcase on the furniture
manufacturer’s showroom in Santa Monica,
completed in 2004. The showroom brought several
of Steelcase’s product lines together in one space,
establishing a brand identity for the company in
Southern California.

During the Santa Monica project, Shimoda
developed a collaborative relationship with
Steelcase’s in-house design staff, particularly with
James Ludwig, the company’s vice president of
global design. Ludwig, who instantly hit it off with
Shimoda, describes working with Joey as a “kind of
work alchemy that is really special. His ability to
crystallize our conversations or to articulate
something that is quite nuanced in what we want to
capture through drawing, through sketching, in real
time, really turns all of our conversations into
workshops.” After successfully completing the
four-floor showroom in Santa Monica, Shimoda

gained several key Steelcase projects, including its
showroom in Chicago and significant work at the
company’s headquarters in Grand Rapids, Michigan.

In each of Shimoda’s projects, a single element
often emerges that subtly defines a space, not
necessarily competing with other materials or
design gestures, but given just enough extra
attention and finesse to visually read as essential.
In the Chicago showroom for Steelcase, the folded
landscape of large white columns establishes their
primacy. At the total renovation of 6565 Sunset
Boulevard, a five-story office building in Hollywood,
the new lobby’s ceiling creates a geometry and color
that ripple through the furniture and floor. At
Mikimoto’s Beverly Hills flagship store, pronounced
cast glass columns attain a presence and gravity
when played against white translucent drapes that
softly envelop the interior.

Shimoda has a term he uses to describe the
mature essentializing logic of his work—extra
superfino, an Italian phrase that could be considered
the mantra of the architect’s practice. Shimoda
picked it up after noticing “extra superfine” printed
on sugar and rice packages while living in Florence,
Italy, to study with Christiano Toralda di Francia of
Superstudio for a year during college. He liked the
idea that architecture could bring something
unexpected, an additional surprise around which an
interior space could pivot. This is not to say that
Shimoda doesn’t have clear affinities to design in
Los Angeles. “When | first moved here in 1989,
everything was rusty, pointy, and sharp, and | found
that exciting,” he says. “Los Angeles has been a
great place for young architects because there is no
dominant style or expectation for built space. The
city is almost indifferent to being built, so you can do
pretty much anything.”
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Beginnings in California

Born in Alabama, Shimoda moved to Marin County in
Northern California with his mother when he was
still a kid. Before graduating with a Bachelor of
Architecture degree at California Polytechnic State
University in San Luis Obispo in 1988, Shimoda
interned with then-upstarts Thom Mayne and
Michael Rotondi in Los Angeles.

Shimoda’s early experiences in L.A.
architecture mirror the city’s slow embrace of edgier
homegrown talents, as well as the rise of large
corporate firms through the partnerships and
consolidations that increasingly define the industry.
He worked for Leo Marmol and Ron Radziner for a
while before moving on to a more established L.A.
firm, Johannes Van Tilburg and Partners (now Van
Tilburg, Banvard & Soderbergh), where he worked on
multifamily housing projects. He then shifted to a
brief tenure at Frank O. Gehry and Associates, now
known as Gehry Partners, working on the Olympic
Village in Barcelona and the Walt Disney Concert
Hall in Los Angeles. In 1991, Shimoda joined the
architecture and interiors firm Keating Mann
Jernigan Rottet (KMJR), which later became Daniel,
Mann, Johnson & Mendenhall Rottet. It was there
that he worked closely with Lauren Rottet, the 1994
Designer of the Year who is now the principal of her
own firm, Rottet Studio. “l worked with her for nearly
nine years,” Shimoda says of Rottet. “And that is
where | really learned how to work with corporate
clients and understand big, big projects for Fortune
500 companies.”

Rottet describes Shimoda as a detail-oriented
architect who is deliberate—never arbitrary—in his
decisions. “What | find interesting about Joey’s work
is that it’s forward-thinking and creative, without
being in your face,” Rottet says. “It’s refined and
beautiful. Even when he was younger, his work
was very mature.”

One of the first projects Shimoda landed on his
own was the 2001 full-scale renovation of 6565
Sunset Boulevard, a 1965 office building in the heart
of Hollywood. The original building had all of
historically unplanned L.A’s usual architectural
signifiers—brown cladding and dark glass, an odd
site located mid-block, with no apparent relationship
to neighboring buildings, and a lack of visual
connection along the ground-floor street front.
Shimoda’s response was to reclad the south-facing
street elevation with a blue glass and openup a
reconfigured ground-floor lobby with walls of
glass-fin-supported structural glazing. His early use
of color-shifting LED lighting along a top-level
outdoor terrace, with a striking elliptical cove
installation of cold cathode in the ground-floor lobby,
still makes the building stand out on the street
adecade later.

“We wanted to transform the whole building,
even though we were only working on the street

bLb

For a Santa Monica interior
renovation for a producer/
director/writer (above),
Shimoda combined two
buildings together for a space
that includes offices, recording
studios, video editing studios,
and screening rooms.

For developer Tishman Speyer,
Shimoda’s renovation of the
entrance and public spaces
(left) breathed new life into an
otherwise mundane Beverly
Hills office building that had
been Hilton headquarters.
Large glass-enclosed interior
spaces were inserted (bottom).
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Large cast-glass floor-to-
ceiling forms define space
in the Mikimoto boutique in
Beverly Hills (top left).

For NoKA Chocolate in Dallas

(above), Shimoda designed
a small space with a curved
ceiling as a shrine to the
chocolates being sold.

To be built this year, the
Museum of Neon Art (left)
in Glendale, California, will
feature an upper-level glass
light box with a neon diver
on top.

Shimoda’s largest interiors
project was the TOMS Shoes
headquarters (bottom) in
Los Angeles. The space is
intentionally spare, allowing

for the youthful energy of the

company and its staff to be
at the forefront.

elevation,” 