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Patterns shown: Tahitian and The Brights. Photographed at MODA (Museum of Design Atlanta), Atlanta, GA

Color gives Yoice to a room

CSJ

Color. Texture. Pattern.

BOLYU
Look Forward

Contact us at www.bolyu,com or BOO 451 1250
Select No, 157 at ContractDesign.com/readerservice
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online contents

select highlights from
contractdesign. com

&L, HOK Team Donates S5O,OOO to Build New Haitian Orphanage

The orphanage, designed by HOK in partnership with the U.S. Green

Building Council, replaces a facility destroyed in the 2O1O earthquake

contractdes gn.conr,iha trorphanaqe

Kl Atlanta Hosts lts First Education Symposium

The event drew more than 60 educators, designers, and industry

thought leaders to discuss trends driving education

contractdesig r.com/ed ucationsynr pos u n'r

Samsung Selects NBBJ to Design lts New Headquarters

lnitia design plans for the 11 million-square-foot Silicon Valley head-

quarters include two'lO-story buildings clad in white metal and glass,

connecting office atriums, an open air basketball court, and gardens

io.t.actdesi:lr.co rrlsairsung

Milliken Named to List of World's Most Ethical Businesses

The honor marks lVilliken's seventh consecutive year of recognition-
every year since the list's inception by think tank Ethisphere

L-O n t I a_. art d e S I !l n.C0 rrr,1fi I I I k e n e I i. I C 3 I

New York Gity Officials Announce NYCXDESIGN

The five borough event, N,4ay 10 21, will showcase and promote the

city's design industries to attract more designers and manufacturers to

the city, and increase design-based tourism

ASID Releases lndustry Trends Report

Findings suggest that value-conscious consumers will expect more

personalization from designers and manufacturers

contractdes gn.comTasrcltrendsreport

Herman Miller Healthcare Sponsors Women Business

LeadersSummit

The sponsorship supports the sustainabi ity efforts of the healthcare

industry conference

contractdes qn corn/wblsLIrfir I

PERKINS+WILL
Designing for Health: How Community lnforms Critical
Access Hospital Design

Perkins+Will explains why critical access hospital design is specific and

unique to each region

contr.tctdes !l,r.aonri cT tiail aco|ss

rtfl}
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East Coast Design Team Named Winners of Mannington's

Design Local Competition
Team D.C's "On the Grid" concept, inspired by Washington, DC maps,

will become a collection of carpet that will premiere at NeoCon'i
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DTFFA/CHtCAGO,S GRANT MAKING TRADITION has been able to suPPort emerging programs

and ideas that reflect a unique or innovative approach to a problem. We continue to seek

requests where public support and other philanthropy (including an organization! own

ADvocAcY&EDUcATloNAlDsLEGALcoUNclLoFcHlcAco.AslANHUMANsERvlcEs.

fundraising capacity) is not otherwise available, and where otra/cxlcAGo funds can be

appropriaLly positioned to expand and diversify the funding efforts of an organization'

THE DIVERSE ORGANIZATIONS GRANTED IN FEBRUARY 2OI5:

CENTERoNHALSTED.ANN&RoBERTH.LURIECHILDREN'SHosPlTALoFcHlc^Go

DATloN.THEcoREFoUNDAT|oN.THEcHlLDREN,sPLACEAssoclATloN.TEsTPoslTlvE AWARENETWoRK(TPAN).FCAN-FAMILY&CHILDRENAIDSNETwoRK.YoUTHoUTLooK

HEALTH&cLlNlcALSERVlCEsAccEsscoMMUNlTYHEALTHNETWoRK.HoRlzoNHosPlcE
.HowARDBRowNHEALTHCENTER.oPENDooRcllNlc.uNlvERslTYoFlLLlNols

ATcHlcAGoHlv/AIDscoMMUNITYcLINIcHoUSINGALExIANBRoTHERS/BoNAvENTUREHoUSE
. CHICAGO HOUSE. EDGE ALLIANCE. HEARTLAND ALLIANCE FOR HUMAN NEEDS

AND HUMAN RIGHTS. INTERFAITH HOUSE MEALS & NUTRITION THE CATHOLIC CHARITIES ' VITAL BRIDGES CENTER ON CHRONIC CARE SUPPORT & COUNSELING HOWARD AREA

COMMUNITY CENTER. PEDIATRIC AIDS CHICAGO PREVENTION INITIATIVE (PACPI) ' VIDA/sIDA FELLOWSHIP NORTHWESTERN MEMORIAL FOUNDATION FELLOWSHIP
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Every ceramic and porcelain tile is passionately crafted with a heritage of design only
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The collaborative furniture that took NeoCon 2012 by storm
is back with new power and storage options.

Space 1147, The Ir4erchandise A/art

M'T[l.INE"
WWW.MAYLINE,COM

1-800-822-8037
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Time for Architects to RePosition

EDITORIAL

Evaluating an organization's mission and goals is no simple task. The

American lnstitute of Architects (AlA) is in the midst of a significant self

analysis, and the intent is a better professional organization for the

nation's architect. And readers who are interior designers should pay

attention, too, because the broad scope of the analysis and eventual

changes to the profession may have a wider impact.

The AIA has engaged strategic marketing, advertising, and

design firm LaPlaca Cohen and design consultancy Pentagram to

conduct the study, known as AIA Repositioning. Arthur Cohen of

LaPlaca Cohen and lVichael Bierut of Pentagram presented the final

research recommendations and the AIA Repositioning lmplementation

Plan to approximately 800 AIA leaders gathered from across the

country at the annual Grassroots Leadership and Legislatrve

Conference in Washington, D.C. in March.

The plan analyzed most every aspect ofthe organization, and

calls for the AIA to make bold changes at every level. You can learn

more, and watch a video of the N4arch presentation, at

aia.org/repositioning.

The study included interviews and other analysis with more than

31,OOO points of research. The message from LaPlaca Cohen and

Pentagram? To paraphrase the premise of the study: The nature and

practice of architecture is evolving and the AIA must evolve with it in

order to secure its leadership position. lt's time to shift the conversation

away from what AIA does and towards why it does what it does and why

it matters. A clear positioning statement was developed: The AlA is a

visionary service organization providing advocacy, leadership, and

resources for architects to design a better world.

The analysis was absolutely sobering and did not hold back in its

conveying criticism. ln the presentation of key findings, in a section

titled "Why Members Don't Believe," Cohen noted: "[Members] perceive

a sense of detachment of leadership in relation to real needs and

experiences of members," Cohen said. "There is a profound sense of

missed opportunity to be the definitive voice of architecture in an

increasingly design-savvy culture. Design thinking has never been

more ingrained into the general psyche of the public consumer than

today. Where are [architects] as a profession rooted in design thinking?

What AIA membeTs see and say is that we are not riding this wave"

Cohen and Bierut went on to highlight key building blocks for

telling the AIA story. The AIA and its members should:

. know that they are good for business (architects are held in high

esteem and, frankly, design is cool).

. fuse practice with passion (practice has to be based on passion).

. demonstrate relevance (what architects do is relevant to clients and

society at large).

. focus on connectivity (that is, less of a focus on the Howard Roark

model of a sole hero architect).

. make everyone a messenger (all archatects must deliver this message,

not just leadershiP).

What's next for the AIA Repositioning? The lvlarch presentation

was simply one step in a process that does not have a finite timeline

The consultants and the AIA leadership made it very clear that the real

emphasis needs to be on individual members feeling engaged and

willing to embrace change as part of the organization. lt has to be a

bottom-up rather than top-down approach. That will take time and

change from the individual component level to the national office.

A refreshed graphic identity developed by Pentagram will be

unveiled later this year but, as Robert lvy, FAIA, EVP/CEO of the AIA

wrote in AlArchitect, "rather than focus on perceptions and outward

imagery, we have chosen to focus on the structure initially, examining

the fundamentals of who we are, what we do, and how we can enhance

our opportunities for success in the future."

Change is exciting and nerve-wracking all that the same time.

Further plans for AIA Repositioning implementation will be developed

at the local and national levels of the AlA. And as AIA evolves, so willthe

architecture profession overall, and perhaps perceptions of the work of

all design practitioners broadly in the United States.

Sincerely,

John Czarnecki, Editor in Chief
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From post-consumer carpet diverted from U.S. tandfitts, Universal Fibers uses proprietary
processes to produce ctean ftuff, which is recycled with Nyton 6,6 to create sol.ution-dyed yarn
that has 30% recycled content and permanent stain resistance. Avail.abte in 28l+ coLors and

muttipLe weights, as low as 600 denier, refreshfiber is a true breakthrough in design and

environmentaI performance.

Less water, waste, carbon and oit. With refreshfiber,, Less is More.

For more information
catt 276-669-1 161

www.universatf ibers.com

infofduniversalf ibers.com

Universal Fibers is an

lS0 14001 certified company.
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Spots cars of Italy

Ceramics of Italy

Design of Italy
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Fashion of Italy

ITA LIIA

Ceramics of ltaly. The mark of excellence recognized around the world.

Ceramic tiles, sanitaryware and tableware signed with the Ceramics of ltaly trademark come

with the lVade-in-ltaly promise of exceptional quality, innovative design, unparalleled technical

performance, decades of ground-breaking R&D and production methods that are deeply respectful

of the environment. Building professionals, designers and consumers across world, should insist on

products bearing the Ceramics of ltaly logo - an unquestionable mark of excellence.

Folow us on EI Ceramics ol ltaiy q'gtq'.italiantile S.COn-r

visrr us nr Qf,nffiingp, BoorH 2231

APrrl2g Ma12.2013 - ATLANTA. USA

Ceramics of ltaly is a tradernark ,Ji. ,-ro,lfil.drstria feramica - ths ltalian Assoriaxion of Ceramics - and Edi.Cer the organizer of Cersaie, the

world,s largest international exhilrition li' ce,-a;rii. lile and cathroom furnishings iBoiogna, ltaly - September 23-27 ,201 3) - www.cersaie it'

For ntore infarmaffon, p/ease c$irfact: ltalian I racie 6ommission -'Cenarnic f iie Department - 33 East 67th Street - i\lew Y'ork, NY 1 0065-5949

ph (212) SBS-1 500 - fax (2-r 2) 758-^i CSC - newyorl<@ice.it
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in Ecotibrium', our new wat[ base made from naturalty renewable

ingredients. Thanks to an innovative, patent-pending formulation,
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ftooring and accessories choices.
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HD Expo Preview

Welcome to the sneak preview of the 2013 Hospitality Design

Exposition & Conference (HD Expo). As always, there will be many

events to fill your time, including a few exciting additions, so start

planningl

First, join us on Wednesday, May 15th from 6:30 p.m.-B:30 p.m. for

the HD Opening Night party, held at a new venue: the House of Blues

inside l',/andalay Bay. This party will start your evening off right with live

music from the Bluz Brothers, cocktails, hors d'oeuvres, and dancing

Tickets are available through our registration system and will sell out

quickly, so get one today.

One of our biggest hits is the annual Party by the Pool, held at the

Garden of the Gods Pool Oasis at Caesars Palace. This is a networker's

paradise, taking place on Thursday evening from 6:30 p.m.-B:30 p.m

Enjoy the beautiful setting as you build new connections and

strengthen existing ones. This year's sponsors are Tai Ping and Lusive

D6cor, so please take a moment to stop by and introduce yourselfl

Tickets are available online.

Always a treat for the inquisitive and creative are our site visits.

This year, get an insider's glimpse at the lr/GlV Grand Hotel & Casino,

the Palms Casino Resort, and Nobu Hotel at Caesars Palace. You must

be registered to attend any of these visits, so please sign up online.

On the show floor we will once again feature the lnnovation

Pavilion, including some of the most ingenious products on the show

floor. Vote for your favorite; the winner will be announced on Friday

morning.

The Social Hub is a new feature this year. Throughout the day,

this networking lounge on the show floor will feature our Green Voice

Conversations with the Experts, along with demonstrations from the

Light Group's chefs and mixologists. Beautifully designed by Vincent

Celano, principal of Seed Design Inc., this space will be the talk of the

show. Stop by for one of our events or lust to relax for a few minutes.

As usual, hdexpo.com is your destination to get started. See you

at HD Expol

Liz Sommerville

Group Show Director

elizabeth.sommerville@nielsen.com

4g DESIGN
::1i1 ) i t!

Hospitality Design Exposition & conference
(HD Expo)

N4ay15 17.2013

Mandalay Bay, Las Vegas

hdexpo.com

Hospitality Design Americas Exposition &

Conference (HD Americas)

September 24-25.2013

Miami Beach Convention Center, Miami Beach

hdamericasexpo.com

Contact us:

1145 Sanctuary Pkwy

Ste.355

Alpharetta, GA 30009-4772

Ph:770 291-5400

Fax 770-569-5'105

Liz Somm6rville
HD Expo Show Dlrector

770-291-5456

elizabeth.sommerville@n elsen.com

Cece Loft
Account Executive. East Coast

77A-291-5133

cece.loft6Pn elsen.com

Brent Payne

Account Executive, West Coast

770-291-5604

brent.payne@nielsen.com

Frances Wong

N/arketing lVanager

710 291-5513

f rances.wong@nielsen.com

Kar. Kobrzycki
Conference Drrector

770-291-5424

kara.kobrzvcki@nieisen.com

Elizabeth Grimsley
Conference Director

301-365 7971

elizabeth.grimsley@nielsen.com

Derrick Nelloms

Senior Operat ons lVanager

11A-291-5452

derrlck.nelloms@nielsen.com

lliqtqgn expositions
A Division of Nielsen

David Loechner

PresiCent N elsen Expositions

Joe Randall

Senlor Vice President

Michael Alicea
Sen or Vice Presldent Human Resources

Darrell Denny

Senior Vice Pres dent, Bustness Development

Denise Bashem

V ce President, Finance

Lori Jenks
Vice President, Operatlons

Teresa Reilly

Vrce Presrdent, Dlgrtal

Joanne wheatley
Vrce Presldent, lVanufacturlng and

N,4arketlng Services
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FlospitalityDESIGN
EXPO Conference
2013

The Ultirnate Connector to the
Hospitality Design lndustry.

'4ltlh.

N/ay 15 -17 , 2013
lVandalay Bay . Las Vegas

Sign up now and reserve your seats for our most popular sessions! First come, first served
' HD/JHG 7th Annual Radical lnnovation in Hospitality Awards Competition

. Green Voice Conversations with the Experts
. HD/ISHP Town Hall: Owners, Roundtable

. Party by the Pool

hdexpo.com

Presented by lo association with
Produced by
Nielsen Elpsitions. a pad of the Nietsefl Company

nielsenIiD E *## ISHB* W:
Select No. 192 at ContractDesign.com/readerservice
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TOTO. PEOPLE.FI RST I N NOVATION"

t_

,6.

EcoPoweri Turbine EcoPower' Flush EcoPoweri Faucet

Water is life's basic element. We clean with it, so we work to develop innovations that keep it clean. TOTO,s
EcoPower' technology harnesses the natural power of flowing water to reduce energy usage and water
waste' Youlll enjoy the stylish ergonomics of a motion sensor designed to anticipate your needs flawlessly.
Thatrs People-Centered Design for better aesthetics, performance and efficiency in every TOTO product.

a
800-350-TOTO

Select No. 76 at ContractDesign.com/readerservice

WATER
www.TOTOUSA.com
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INDUSTRY NEWS

Scenes from last year's HD

Expo show floor at the Sands

Expo and Convention center.

HD Expo2Ol3

,1,:,t: .l-r i,.'*il$lSf*
EXPO ;.:.'' 11,'r'"'1 :;"
' -r./'r 1 ',-\

,l_\-_) 1 .-.)

Hospitality Design Exposition & Conference (HD Expo), presented by

Hospitality Deslgn magazine, will connect more than 900 exhibitors

with an expected 2000 attendees in Las Vegas at a new venue-
lVandalay Bay Convention Center. Running li/ay 15 to'17, the premrer

tradeshow is a resource of insights and ideas for thriving tn the industry.

as we las an extensive exhibit of manufacturers and artisans. Design

professionals will encounter a range of accessories, artwork, textiles,

furniture, floorrng, lighting, bath fixtures, and new technologies that

cater to markets including restaurants, hotels, spas, cruise ships,

nightclubs, and other entertainment venues.

Aiding idea flow the conference's informative programming

ncludes LU/CEU accredited sessions-covering everything from

lighting to universal design beginning with the keynote conversation

with this year's special guest, Trisha Wilson, founder of Wilson

Associates. On Thursday morntng, Hospitality Design Editor in Chief

lr,4ichael Adams and Wilson will discuss her more than 40 years as a

leader in the hospitality industry, and her commitment to the needs of

disadvantaged children. A roundtable event and a discussion with

chef-restaurateur lv4ichael Cord0a will also offer stimulating dialogue.

Among some of the other show highlights are numeTous

networking opportunities between industry leaders and attendees; the

HD Career Fair;the NEWH Live Auction; and the much-anticipated

Party by the Pool, taking place at Caesars Palace Garden of the Gods.

The hugely popular Party by the Pool will connect guests with their

colleagues, peers, and other professionals over cocktails and hors

d'oeuvres. And the 2013 Radical lnnovation ln Hospitality Competrt on

will showcase the finalists and student winner in this challenge to

present ingenious conceptual or completed projects. Show attendees

will have the opportunity to hear from the competrtion's top two flnalists

and partrcipate in live voting for the grand prize winner.

For more HD Expo events or general show information, and to

register, visit hdexpo.com. ERrNN wALDo
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INDUSTRY NEWS

Toyo lto (1), the 2013 Pritzker

Architecture Prize Laureate,

designed Sendai Mediateque
(2) in Sendai'shi, Miyagi,

Japan, completed in 2O0O. His

other work includes Meiso no

Mori, Municipal Funeral Hall

(3), in Kakamigahara-shi, Gifu,

Japan, and the Serpentine

Gallery Pavilion (4) built in

London in 2002.

e&

Toyo lto, known for his work that often is marked by sumptuous, lyrical

forms and substantial engineering feats, has been named the 2013

recipient of the Pritzker Architecture Prize. lto became the sixth

Japanese architect to be named recipient of the prize, consldered the

most prestigious global award given to an individual architect. He will

receive the bronze medallion and 5100,000 grant at the Pritzker

ceremony on lVay 29 at the John F. Kennedy Presidential Library and

l\4useum in Boston.

"His buildings are complex, yet his high degree of synthesis

means that his works attain a level of calmness that ultimately allows

the inhabitants to freely develop their life and actrvities in them," said

Chilean architect and Pritzker luror Aleiandro Aravena.

His Sendai l;lediateque, a llbrary completed in 2000 in Sendai,

Japan, is significant for its transparent beauty as well as its tube

structure that enabled it to withstand the 20'11 earthquake. The library's

internal structure allows for broad open floorplates that the Pritzker

lury said, "permitted new interior spatial qualities"

Wrth engineer Cecil Balmond, lto designed the 2002 Serpentine

Gallery in London to appear as though it is constructed of shattered,

suspended fragments. His work ranges in scale from the gallery pavilion

to the significant scale of the 4O,O0O-seat World Games Stadium in

Kaohsiung, Taiwan, which features a structure that appears like a

serpentine tail covering the seating bowl and extending over an

entry plaza.

Sponsored by the Hyatt Foundation, the Pritzker Prize was

established in '1979 to honor "a living architect whose built work

demonstrates a combination of those qualities of talent, vision, and

commitment, which has produced consistent and significant

contributions to humanity and the built environment through the art

of architecture." rour cznnntcrt
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Toyo lto Becomes Sixth Japanese Architect
to Win Pritzker Prize
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Art of Drama
Exhibit dramatic design skills by specifying
a floorcovering that artfully performs in
demanding commercial interiors. lntroducing
lhe Drama Collection by J+J/lnvision:
Cameo broadloom; Curtain Call, Overture
and Marquee modular.

J.J ltNV|StONG jj-invision.com 8O0 241 4586

FEATURED.CURTAIN CALL MODULAR WITH CAMEO BROADLOOM.
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TII I I New Pier 17 Designed by SHoP

GIRLS

New York's Pier 17 at South Street Seaport, near the Brooklyn Bridge on

the East River, now appears dated and has lost the appeal it had when it

opened as a mall and food court 30 years ago. And last fall, Pier'17

sustained damage from Hurricane Sandy that forced a number of

stores to close. Owned and managed by Dallas-based The Howard

Hughes Corporation, Pier 17 is about to undergo yet another

transformation and modernization.

A new $200 million mall designed by New York firm SHoP will be

built in its place. Distinctly modern compared to the existing Pier 17-
which was designed in the early 19BOs to make histonc references to a

bygone era of New York maritime commerce-the SHoP building will be

yet another addition to the recently rejuvenated New York waterfronts.

ln lVarch, the New York City Council approved plans to demolish the

current Pier 17 in South Street Seaport. Demolition is expected to begin

after this summer season, with construction complete in 2015.

The new 25O,O0O-square-foot Pier 17 will include a mix of

restaurants and retail on two open-air levels, with large glass garage

doors that can enclose spaces when needed. The pier will feature an

occupiable green roof offering a space for concerts and private events

with striking views of the city, river, and bridges. Under an agreement with

the city, a portion of the roof will be open, public space. -:oHN czARNEcKr
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The new Pier 17 on New York's East River will

include retail and restaursnts on two levels,

as well as an occupiable green roof.
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INDUSTRY NEWS coming events
ililililililililililililillllllllllllllllllllll
APRIL

Salone lnternazionale del Mobile
April 9-14

Milan Fairgrounds

N,lilan, ltaly

cosm it.it

GlobalShop 2O13

Aprill6-18
McCormick Place

Chicago
globalshop.org

Kitchen & Bath lndustry Show (KBIS)

April'19 2'1

Ernest N. [.4orial Convention Center

New Orleans

kbls.com

Lightfair lnternational 2013

April2l-25
Pennsylvania Convention Center

Philadelphia
lightfa r.com

Coverings

April 29-May 2

Georgia World Congress Center

Atlanta

coverings.com

ililililililillllllllllllllllllllllllllllllllll
MAY

Hl Design EMEA

May 9-1'1

Hotel Las Arenas

Valencia, Spain

h design-emea.com

Hospitality Design (HD) Expo

t\,4ay'15-17

Mandalay Bay

Las Vegas

hdexpo.com

lnternational Contemporary Furniture Fair (ICFF)

May 18-21

Javits Center

New York

icff.com

ililililililllllllllllllllllllllllllllllllllll
JUNE

llDA Cool 2013

June I
Rltz Carlton

Chicago

iida.org

NeoCono Worldt Trade Fair 2013

June10 12

The Nlerchandise Nlart

Chicago

neocon.com

2013 AIA National Convention and

Design Exposition
Jtne20-22
Colorado Convent on Center

Denver

aia.org

Five-stor Hotel for All Toblets,

{"f

r

Woll-mounted Cobinets thot
Chorge, Sync ond Secure,
Ruffles, Anthro's concierge, ?nd Barbara, Contlact Furniture tealir:ales'
showcase Anthro's new slim Tablet Charging Cabinets which take up zero

floor space and help keep your tustomers'tablels secure.

Select No. 9O at ContractDesign.com/readerservice contractdesign.com apRtL 2013
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Budget Friendly Zero Footprint ?s All Devices

It's crazy, isn't it? How do you keep up with the tablet phenomena?

It's almost impossible! But we can say that we're pretty much up to date

and love to share. So even ifyour customers are looking at someone

other than Anthro, that's 0K - call us at 877.605"1 270 if we can

validate their plans, raise red flags, or just offer you supportl

An lT Favorite
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Iechnology Furniture'

anth ro.comftablet
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Floors 6, 14, 15 &16 | 222 Merchandise Mart Plaza, Chicago M DESIGN
CENTER
At THE MERCHANDISE MART

Seleet No. 201 at ContractDesign.com/readerservice
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V!S T THE
DESIGN CENTER
DURING NeoCur

Floors 6,14,15, I5 | June IO-12, 2013

Explore four floors filled with thousands of top
ploduct lines in more than IOO inspiring showrooms.
Find the perfect designer furnishings for your home

at the world's largest design center.

LOUNGE 1447 Rest and recharge in our
new meeting space, lounge
and caf6 on the l4th floor.at THE MERCTIANDISE MART
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American Made Furniture Designed for your Environment r-800-445-1 186
www.erginternational.com



How Young Practitioners Can Present Themselves As Leaders
by Richard N. Pollack, FAIA, FIIDA

COLUMNIST

Richard N. Pollack, FAIA, FllDA, writes a regular column for

Contract on business practices in design and professional

development. This month, he focuses on how emerging

professionals can develop as leaders within their firms and the

design industry.

One of the marks of success for the architecture firm I founded was a

focus on marketing, business development, and yes, sales. Marketing

and business development are traditionally the words we use when we

mean sales but don't like to say the term sales. In any case, selling is

what designers do not only when trying to secuTe new project work for

the firm or presenting design ideas to a client, but also when young

practitioners are working to advance themselves within a firm.

First, a bit of perspective based on my experience. As a young

practitioner in New York, and then San Francisco, I loined the AIA and

lnstitute of Business Designers (lBD, now llDA) and was attend ng their

local meetings. I did that primar ly to be in a milieu to meet other

designers and to learn about components of the profession that were

not part of my daily prolect work. After each association meeting, I

would write a summary of the presentations and notable professionals

in attendance and distribute it within the firm. Because the firm I was

working for granted me the time to attend, and sometimes paid for a

portion or all of my membership, I felt that I should share the

information. I continued to do that throughout my career.

I didn't do this-get involved or inform my colleagues about the

events-with the intent of ingratiating myself with managers and

principals to get raises or better jobs. I simply thought it was

appropriate to do, and in hindsight it certainly helped my professronal

advancement. The firm's leadership recognized my efforts, and they

were subsequently more willing to give me added responsibilities and

compensation. ln fact, I was sell ng and promoting myself rn a

non-pushy, non-aggressive style within the firm without necessarily

requiring a personal upside. Looking back now, it's clear that this was

the onset of my progression into management and then leadership.

Learning from colleagues, completing good design work' and

improving one's professional efforts are certainLy vital to future success'

but one also needs to be visible to leadership:that's selling yourself.

This means finding appropriate and comfortable approaches that will

lead to your progression in the firm. Here are several strategies and

tactics to help young practitioners bypass my decades of unplanned

growth within firms.

1. Becoming active in professional associations

Becoming active in AlA, llDA, ASID, or related organizations of interest

allows you to be visible to leadership, and the sharing of information

about the profession will be of benefit to your firm and colleagues. An

important component of this, though, is to not only ioin but to be active

in the organization.

2. Volunteer in community organizations

Two organizations-Architecture for Humanity and Habitat for

Humanity-for example, are nonprofits that benefit many communities.

As you get involved, be sure to recruit colleagues at your firm to

participate. You could get your firm to potentially sponsor an event, or

at least support you and your colleagues' minimal office time

involvement. Share photos or videos from the event at an office

function or on the firm's social media piatforms.

3. Put in extra effort

Even with llDA's Student N,4entoring or AIA's lntern Development

Program, a young practitioner may not be exposed to various aspects

of professional practice needed for advancement. Ask your managers

or senior colleagues to mentor in areas of interest that are not part of

your project work. Admitting a lack of knowledge and asking for

mentoring is part of professional growth, and you can then develop a

new or improved skill and then promote that development.

4. Propose and organize professional extra-curricular activities

Too many firms do not have regularly scheduled design crits or

discussions. lf this describes your firm, propose the idea to your firm's

leadership, and perhaps take the lead to develop a business plan for

such activities. This, again, demonstrates your leadership to the firm.

You can easily see how efforts beyond your dayto-day tasks will

make firm management and leadership more aware of your

contributions, which will help you sell yourself up the responsibility and

compensation ladder. Good luckl

Richard Pollack is the CEO of San Francisco-based Pollack

Consulting, which supports firm growth and success through

improved business development, winning presentation techniques,

recruitment of top talent, business coaching, and ownership

transition implementation.
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and the performance you need to create beautiful, welcoming
all the colors and patterns you want

sunbrellacontract.com/dining
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PRODUCT FOCUS Rugs the Right Way

Arzuengages architectural star power for the Masters Collection

n

Commissioning made-to order rug designs by world-renowned "Through back-and-forth investigations, we refined the graphics based

architects is an exciting prospect, but throw in a good cause and the upon the constraints of traditional rug making while still maintaining

colla boration ga ins even g reater sig nifica nce. Such is the case with the dyna mism of the th ree-d imensiona I oblects." The m u lticolor

Arzu Studio Hope's N/asters Coilection, which is being offered to the explosion of puzzle pieces evokes a sense of piling.

trade throuqh Coalesse and, as with all Arzu prolects, benefits Afghans Boldy-hued shapes are also prevalent in Arabesque 1 and 2 (3

while also employing Afghan women. For this line, the women artisans and 4, respectively) by Confract 2013 Legend Award winner tr/ichael

handknotted designs by Frank Gehry, lVichael Graves, Zaha Hadid, Graves. His designs eliminate a horizon line to create a balanced

lVargaret lVcCurry, Robert A.lV. Stern, and Stanley Tigerman. composition. "l do this with the intention that when a person walks into

It,s fitting that Zaha Hadid-the first female to win a pritzker a room and sees the rug from a number of viewpoints, they still feel the

Architecture Prize-would donate time to a cause that empowers rug is oriented properly," says Graves

women. Her ZH (1) rugs pose complex sketch-like forms on pink or black All of the rugs are composed of 1OO-percent wool, handmade on

to depict changing perspective as one moves through time and space. steel looms, and utilize traditional techniques such as the use of natural

Another Pritzker laureate, Frank Gehry, took a different approach. materials to create dyes. -snrtrn <ru

His vibrant Puzz(2) rug was a challenge in "how to translate a coalesse.com; arzustudiohope.org

three-dimensional object into a two-dimensional graphic," says Gehry. Reader Service No.220

contractdesign.com aPRIL 2013
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Florida TiIe has been consistently setting the standard for some of the most advanced
technologies in tile production for many years now. our belief is: \i7hat we design &
manufacture should inspire creativity. Porcelain tile should be strong yet beautifi.rl,
sustainable and a great value that will last for years to come. our line of HDp High
Definition Porcelain products bring our attention for detait to the surface. From slate,
wood and marble look tiles, we produce a finished product that is both beautiful and
responsible. For more information visit our website.

expect moreftondatrle

Aventis & Iimel2,0
BY

www.floridatile.com
Select No. 195 at ContractDesign.com/readerservice
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PRODUCT FOCUS Sitting Pretty

Architecture & Associ6s explores contrast in a collection for KnoII

There's a complexity in the architecture by Paris-based Architecture &

Associ6s: lt's neither fully modern nor traditional, minimalist nor opulent,

and restrained nor over-the-top. The same can be said for the firm's

recent product design for Knoll. Simply called the Architecture &

Associ6s Lounge Collection, the seating line strikes a balance between

elegant and casual, and classic and contemporary.

The dichotomy of this particular commission is the result of the

firm's principals, Pierre Beucler and Jean-Christophe Poggioli,

approaching the project as a study of contrasts. For instance, soft and

hard are juxtaposed in generous and deep urethane foam seats that

abut rigid, shell-like f rames constructed of fabric-covered plywood.

The slim planes of the f rame components play off of the dimensionality

of the upholstered cushions. Flat, '18O-degree lines define all the top

and bottom edges, but most ofthe side edges slant at gentle angles.

And, perhaps the most obvious, the frame's color is a stark contrast

from the upholstery's. The achieved aesthetic and scale of each piece

make the collection suitable for both home and office.

Five core pieces are offered: The standard lounge chair (far left

and right in photo) measures 31% inches wide by 32% deep; the smaller

lounge chair has a narrower width ol 21% inches; the settee measures

58 inches wide by 32% deep while the sofa (pictured at center, back,

with optional flat arms for resting gadgets and other knickknacks)

spans 85% inches wide; and the single arm chaise lounge measures

35% inches wide by 69 long. Each of these units can be specified with a

high back of 36% inches or low back of 30 inches. Ottomans (center,

front), available in three sizes, round out the collection. All are available

in contract or residential cushion fill and fabrics, while the legs are

finished in a choice of polished chrome or polished copper' -sHErLA KrM

knoll.com

Reader Service No.221
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SILEA OPEN OFFICE

Inspired by the private office, designed for the open plan.

A changing rn,orkplace requires f urniture that sr:pports new ways of
wcr-king, baiancing the needs of the office with the needs of individual
w-orkei':. Coilaboration and prrvacy. High-end aesthetics and smart
iuncticnalrty. Open plan effrciency and pi-rvate of fice sophisttcation.
Siiea Open Oifrce brings rt all togetner

Gunlocke

Select No, 98 at ContractDesign.com/readerservice
GUNLOCKE.COM
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PRODUCT FOCUS Basking in the Sun

These Sina Pearson fabrics are made to go AIIover and Anywhere

According to the calendar, the summer season truly is right around the

corner-and so are the vibrant color palettes associated with sunny

days. A master at conjuring unexpected color combinations, Sina

Pearson has skillfully grouped such bold hues together with classic and

earthy tones in her latest indoor/outdoor fabrics-Allover (1 and 3) and

Anywhere (1 and 2). Both designs, additions to the All Spaces collection,

boast fade resistance and tried and true pattern styles that stand the

test of time.

The geometric Allover is not the typical polka dot. Instead, it

features a striking two tone graphic that resembles staggered slices of

an organic ellipse pattern. With a 6%-by-7-inch repeat, the large-scale

design depicts the ellipses in strong, natural colors' set within

contrasting neutral backgrounds. A total of seven colorways are

available: Coal, Earth, Field, Grass, Stone, Sunrise, and Sunset. ln

abrasion tests, Allover exceeds 100,000 double rubs.

The coordinating Anywhere is a multicolored stripe with bands of

varying width in an approximately 13%-inch vertical repeat for visual

impact. lts narrow-and-wide stripe composition creates a random,

unpredictable sequence that offers a slightly different look each time

it's applied as upholstery to furniture pieces and pillows Anywhere

scores B5,OOO double rubs in abrasion testing and comes in nine hot or

cold colorways.

Allover and Anywhere are both sustainably made in America at

Sunbrella Contract's nearly waste free manufacturing facility And their

blend of solution-dyed acrylic and polyester Sunbrella yarns render

them high-performing textiles in terms of stain, mildew, weather, and

fade resistance. sHETLA KrM

sinapearson.com

Reader Service No.222
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A SHOWER SAYS A LOT
ABOUT YOUR HOTEL.
MAKE SURE IT'S "WOW.''

Guest room faucets Accessories Front-of-house

YOU LIVE IT. WE GET IT.

With stylish looks, drenching coverage, and water efficiency,

our shower solutions help make a lasting impression on your
guests-a nd you r bottom I i ne. Visit deltafaucet.com/hospita I ity
or scan the code to download our Hospitality Solutions brochure.
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see what Delta can do"



PRODUCT BRIEFS

Vondom: Faz Daybed Lacava: Light Tubo8

vondom com

Reade. Service No 225

lacava.com

Reader Serv ce No 226

l\,4ineral crystals inspired Ramon Esteve's design of the faceted

Faz line of outdoor furniture. Since lts launch 6 few years ago the

collection has expanded to include seating, chaise lounges, benches,

tables, lighting, and even planters. lts latest addltion ls the D6ybed'

which sports its own adjustable shade that opens 11ke a clamshell.

Taking cues from mrdcentury modern design, the freestanding

soaking tub L ght Tub08 boasts a sleek, geometric form wlth curved

corners and an angled back that provides ultimate comfort for the

bather lt measures 67 inches Iong by 29 % deep by 21 % hlgh, and its

wh te so ld surface comes in a gloss or matte finish.

Pollackr Dottie and Do Si Do Shaw Hospitality Group: Vivid Palette CYP Bendheim: Chic Collection

po ackassoc ates.com

Reader Serv ce No.227

shawhospitaiitygroup.com
keader 5ervrce \o. 126

bendheimarchitectural.com

Reader Service No.229

P6rt of the company's new We Love Color collection. upholstery

fabric Dottie features a visually intriguing pattern of dimenslonal

matelass6 dots that swell and shrink against a contrasting color

ground of corded cotton. The nubby Do Sl Do' woven of a boucl6

yarn, comes in the same dot or background colors, making lt the

perfect coordinate.

Shaw has partnered once again with Savannah

College of Art and Design (SCAD) to build on

,rs Vtvro Pdtette Co lection p'oduc ng \ . neu

patterns uslng computer yarn placement (CYP)

technology. The attractive, organic patterns take

inspiration from fiber art by the SCAD students, as

well as traditional hand-dVeing technlques, and are

constructed from Eco So ution Q nylon.

The latest trends in hospitality design inform the 14 patterns of the

Chic Collection, but thecontemporarydes gns which rangefrom

striations to abstracted animal prints-are also suitable for walls,

partitions, and stair railings in commercial and institutional settlngs'

The styles offer different levels oftransparency or opaqueness, and

many sport metallic shimmer.
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Perrouin: Hug
New Ravenna: Erin Adams Collection

I

Designer Erin Adams proves that stained glass can be applied to

many interior styles with her eponymous mosaic collection for New

Ravenna. Her mod and playful patterns include bottle shapes, flatware

clouds, droplets, fish silhouettes, and cityscapes, and the grout

lines actually become part ofthe design. Each can be modified with

subdued or vibrant color palettes, and in translucent or opaque glass

finishes; stone versions are also available

Just as its name hints, Jean Marc-Gady's Hug armchair envelops one

with lts oversized curving back and generous cush oning' The frame

is constructed of oak or walnut, and finished ln a walnut or zebrawood

veneer, while the seat and back are upholstered in a wool-polyester

blend textlle.
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contractdesign.com APRIL 2013

PRODUCT BRIEFS

Slamp: Cactus Prisma

slamp,it
R6der Servico No.23O

fr
ilt

Cactus gets its fun shapeftom the desert succulent plant it's

named for. Originally, the lamp was produced as two shorter,

stouter tabletop Pieces(8y. and14y, inches tall), but now the

company offers the slender totem-like cactus Prisma. Standing

Lentif lex polycarbonate'

*4

-

perruorn.com
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newravenna.com

Reader Service No 231
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[GoCon
June 1O-12,2013

The Merchandise Mart

Chicago

NeoCon.com
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Reveal ed

Pre-Register by June Brd & Save

Onsite Registration is $ZS
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PRODUCT BRIEFS

Boffi: CTline Moroso; Fishbone

boff.com

Reader Service No.233

moTosousa.com

Reader Service No.234

!

To coordinate with her lV.a.s.s.a.s. seating collection for Moroso'

Patricia Urqulola has created Fishbone coffee and occasional tables'

While the tops are simply round or rectangular, their cast-acrylic

herringbone motifs are complex combinations of color and pattern,

with solid coLor or faux accents including horn, mother of pearl' marble'

and torto se shelL.

CTline, a shelving system designed by V ctor Vasilev' features an

irregular profile that juts out of the wall at a 45-degree angle, making

it blend right into the wall when v ewed from one side; the other side

reveals open storage. lnspired by city buildings and skyllnes' these

tall, staggered unlts can be lnstalled in virtual y any type of space, and

even mirror fronted for bathroom vanity use.

Kravet Contract: Sta'Kleen ll KnollTextiles: lkat Square
Sitescapes: Barristro Collection

sitescapesonllne com

Reader Serv ce No.235

kravet.com

Reader Service No 236

knoLltextiles.com

Reader Service No.237

The ribbon likesilhouetteof Barristro outdoor seating offersa

sculptural a ternative to traditional pat o chairs. The resu t of a

student design competition won by Justin Brouillette, the line

6lso consists of a backless version and even slim bike racks, alL

constructed of steel and finished in powdercoat or Duracoat'

A fotlow-up to the Sta-Kleen collection, Sta-Kleen ll lnc!udes

faux leathers ln an array of fashionable and tactile styles' such

as lustrous and muted metallics. subtle geometrics' and modern

textures. The stain-res stant, antlmicrobla , and antibacterial

fabrlcsareoffered ln both neutra and boLd hues.

Dorothy Cosonas puts a modern spin on the popular ikat by

aclding geometry to the equation. lkat Square sports rows of

quadrilaterals that resemble nterrupted stripes The cotton-

nylon-rayon upholsteryfabric soffered ln five colorways: Echo,

Adobe. Refresh, ltzlustang, and ChilL
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creating better environments

-
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1 -800-842-7839 | info.na@forbo.com

BRAND NEW COTTECTION TODAY!

Although Marmoleum was invented 150 years ago, it perfectly
addresses the needs of today's indoor and outdoor environments.
Made from renewable ingredients, Marmoleum is 100o/o biobased
and features naturally inherent antimicrobial and anti_static
properties. Marmoleum's breathtaking new color palette pushes
the boundaries of traditional design, and its improved Topshield 2
finish provides exceptional performance, superior durability, and
the lowest cost of any resilient flooring.
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PRODUCT BRIEFS

Ego Paris: Kube

'- ,{..,,.,
Kube is more than meets the eye: lts cushion top can be left fully

folded as poui unfolded once to form an armchair' or unfolded on

both ends to become a chaise, while its base creates support for all

the configurations. Remove the base and flip it over to galn a cocktail

table. The lasercut metal base can be lacquered ln 16 neutral or eye-

popping colors.

I
s

It

-

Manufacturers of woven wire fabrics for lighting effects, partitions, window treatme

applications. For over 25 years, Cascade coil has offered round weave woven wire

imagination of architects, designers and other creative people around the world'

nts, and other ornamental metal
fabrics that have fueled the

fe SA:cA?E.corL
www.cascadecoil.com I aoo-gss-zoqs
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'As o designer, it's so imporionf
lo olfend industry evenis /ike
KBIS to be oheod of the trends
ond stoy current."

REGISTER now ot KBlS.com
Enter AD254 lor Free Show Admission.

HE='@E-V€ KBts 2013 is rhe onty ptoce ro see rhe rorest

introductions from top bronds. Mointoin your edge with cutting
edge technologies. Discover unique design innovotion ot KBIS

2013, North Americo's premier showcose of everything new ond
noteworthy in the kitchen ond both industry.

NIGA^
Nationdl K,tchen
& Both Associatiq

New Orleons
April 19-21

Product lmage Credit: OIVNIA iLeft). Lutron ([/ain Right)
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T$rat's what you ccluld b* saying at f{eoesn"'

when eonrroetrand our spenssrs give aw*y e new frFmd m$mi every hour. at tlr* show.

C

An an"taz;ng disploy - sR r&e nemr iPrd rnrnf - snd sr /VeoCo n 2AB.

How you can enter to win: Subscribe to fonfr{:7rf s eligital editicn andlor register at the partie ipating Showrooms

ciuring {leoeon'l Go to omeda.com/ncon anci sl-*L:rscri!:c or renilw your subsct"iption tCIdayl }f you are aiready a

Confro6 subscribe r, you must re surLrse rihe betr,ryeen April 15 and -lune l, 2013 to be eligible for the etrrawinE.

Stay tuned for mere partieipatlng showrocms-lhey will be listed in r:pcorning issues of Conrrclcr, on

contractelesiEn.com, and on our Facei:aok anrj Twiiter pages. (Participating showroorl"ls as of &,'larch 20i 3 below.)
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lnsplratlons
recognizing social responsibility in commercial interiors

2012 GRANT AWARD WNNER .,.

Utatsu, Japan

o
!)

Contracl lnspirations celebrates the

commercial design community's

leadership role in furthering global

efforts for social responsibility.

Through the continuing support of

Tandus Flooring, the top honoree

will receive a $5,000 grant to the

cause which their inspirational

work supported.

I
I
rh

2012 HONORABLE MENTON
Family Matters
Designs fot Dignity

rI
o
=Itrl
IO
oo

4.

T
@ntrect I nspirations recog nizes

socially responsible design in

commercial architecture-using

design and/or design skills to

improve the quality of life for

those in need. Entries may be

paid or pro-bono projects.

Last year's Awards include

the Houston Food Bank,

designed by RdlR Architects;

Gyoryu-No-Yu in Utatsu,

Japan; and Honorable Mention

to Family Matters, Chicago, by

Designs for Dignity. Go to

contractdesign.com to learn more

about these lnspirations Award

recipients.

2012 ARANT AWARD WINNER

Houston Food Bank
RdlR Architects

lnspirations 2013 will be awarded in

Chicago during the 2013 NeoCon

World Trade Fair. Honored work will

be featured in Coatract Magazine

print and digital editions and at

contractdesign.com

r
over $5'OOO in award grants

entry deadline ertended untll may 3' 2013

lnsplratlons.contraetdesign.com for details
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a merry-go-round, album covers,
pachyderms. They're all quirky

influence the design of the hospitality

in this issue, and yet the

anage to make it

wildlife in Das Stue, a hotel neighboring a Berlin zoo.

ICRAVE one-ups American ldol with karaoke bar
Jelsomino in New York, where stages make anyone
feel like a rockstar. Skylab Architecture revamps the
W Seattle public zones, incorporating the city,s
grunge scene and Native American culture, And
Puccini Group recalls the Jazz Age and Mardis Gras

spectacle for Carousel Bar in New Orleans.
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al! woik, Marcel Wanders injects his signature
whirylgy of outrageous scale into the Andaz
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Das Stue
A former Danish embassy offers flve-star
accommodations, amenities, and animals

Themed d6cor and blatant animal kitsch might be expected, even

desired, in an American hotel situated next door to a zoo. But Das Stue
is a boutique property that neighbors the Berlin Zoological Garden,

and while Germany coined the term "kitsch," it's a country that boasts
haute design and architecture devoid of such tawdriness-especially
within its capital city. Thus, the collective behind Das Stue-studio
Urquiola, Axthelm+Rolvien Architekten, and LVG arquitectura-
approached the project with a modern design sensibility, sparingly
inserting tasteful references to the menagerie but ultimately creating
an environment that is at once both welcoming and sophlsticated.

Das Stue-Danish for "living room"-alludes not only to a home s
social hub, but the building's origin as the Royal Danish Embassy in

1940. Since then, the landmarked Johann Emil Schmidt structure
changed hands a number of times, ultimately becoming this five-star
hotel through a three-step process: potsdam-based Axthelm+Rolvien
restored historical details, renovated the interior architecture to
accommodate rooms and amenities, and built an addition, all the while
combining these elements into a cohesive package. Milan-based
Spanish designer Patricia Urquiola designed the public space interiors,
from appointing furnishings and art to specifying finishes. And LVG,

also from Spain, provided final touches in the guestrooms and suites.

A grand entrance
Since the existing building's curved stone facade naturally made an
elegant hotel entrance, the architects and designers left most of its
historicaldetails intact. A portico marks the entry doors, which in turn
give way to a stone lobby flanked by staircases and discreet concierge
desks. lt's here where Urquiola first demonstrates her artistry of fusing
together seemingly disparate characteristics: refrnement, comfort,
subtlety, and whimsy. Carpet lining the steps soften the classic stone
staircases, while a rug in the center of the lobby achieves the same
effect with a pebbly surface reminiscent of lizard skin. The reptilian

By Sheila Kim

Photography Courtesy

Das Stue

theme is repeated in a literally jaw-dropping sculpture-an open-
mouthed crocodile by Parisian artist Quentin Garel. And a sculptural
installation of small bulb pendants hovers above the artwork.

The lobby offers a unique vantage point: Behind the sculpture,
windows and a square wal! opening reveal the meeting point of the old
and new buildings. Open sight lines allow guests to peer into the lounge
spaces of the modern addition and, at the end of that axis, the
occasional zoo critter strutting past a window behind the bar.

Feeling right at home

A comfy, residential vibe-albeit more upscale in some zones-
dominates the lounge, dining, and general sitting areas throughout
the hotel. Urquiola's furniture designs coincide wellwith this relaxed
sensibility. Her quilted and tufted armchairs and sofas, from Moroso
and B&B ltalia, mingle with a selection of saturated shag rugs and, now
and then, animal sculptures in the lobby lounge. ln the existing
building's generously sized stair landings, she complemented the
pristine white-painted balustrades, wainscoting, and original parquet
floors with cozy furniture groupings and bookshelves stocked with
books on design and animals, as well as games to transform the stair
into a three-story library and drawing room.

ln the propertys three paco perez restaurants, Urquiola uses
slightly different formulas, but all impart the same cozy feel. The fine
dining Cinco features booth tables but encourages communal dining at
the center overlooking the show kitchen. Her Nub chairs for Andreu
World-a sort of modernized Windsor-style chair-and a canopy of
copper pots overhead manage to evoke a pantry setting. The Casual is

a skylit, carpeted space outfitted mostly with her upholstered armchair
and wingback designs. Finally, a private dining area within Cinco seats
up to 22 on Nub chairs and pillow-covered banquettes, though the real
draw is its direct views of the zoo's ostriches.

contract
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ln the fine dining restaurant,
Cinco (left), a communaltabl(
sits across from the show

kitchen and underneath a

canopy of copper pots. The

expansive floor areas of the
historic building's three stair
landings enabled Patricia
Urquiola to create library and
sitting room spaces (above).

Rooms with a view

For the architecture of the modern tower, "Our intent was to combine

the fascinating qualities of the landmark with a very modern approach

of the new tower," says Henner Rolvien. partner at Axthelm+ Rolvien.

The architects composed a structure of cantilevered geometric

volumes, but applied an unusual exterior treatment to conceptually link

it to the historic building: All the concrete cladding of the addition was

etched with a custom-designed flocked wallpaper pattern that
references classic d6cor of yore. According to Rolvien, the pattern is

also applied to textiles in some of the rooms, creating further

connection between exterior and interior.

The interiors in fact benefit from the modern addition's

composition and angles. Das Stue's B0 guestrooms and suites, many of
which are located in the new tower. offer light and exceptional views

whether facing the hotel courtyard, the Tiergarten Park, or the zoo,

thanks to Axthelm+Rolvien's thoughtful planning. Finishing out the
rooms, LVG incorporated a range of custom and one-off elements that
continue Urqurola's vernacular of understated luxury and modern

comfort. Dark oak floors are topped with cozy area rugs, platform beds,

and minimalist writing desks. Some rooms feature custom wooden

canopies over beds, while others feature photography from a private

collection, one-of-a-kind furniture pieces, or freestanding tubs. ln the
rooms facing the zoo, windows-some floor to-ceiling-frame views of
wild ponies, gazelles, and ostriches. No need for more wildlife

references here when the rooms let the animals speak for themselves. c
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Key Design Highlights

The old drawing room or parlor

ambience is achieved in the
pubIc spaces through a

combrnation of upscale and

comfy furnishrngs. textiles. art.

and oblects.

The new bullding is composed of

stacked, cantiJevering volumes

to maximize views of the park

and zoo.

Underutilized space in the
generous stair landings of the
orig nal structure now contain

srtting and readlng areas.

Playful an mal references in the
form of sculptures supplement

the property s views of the real

thing at the zoo next door.
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The original 1938-1+0-built

portion (right) has a curved
fagade and grand portico that
marks the hotel entrance.
Situated within a window-
challenged attic space of the
old building, a suite (below)

features skylights and

recessed ambient lighting.
Custom and one-off touches in

a guestroom (opposite) include
a wooden canopy and photos

from a private collection.

"1.i
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Das Stue

Desrgners Patricia Urquiola,

LVG arquitectura

Arch tect Axthelm+Rolvien
Architekten

W*" B"rll"

Vr'hat 84,500 square feet on

eight floors
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The renovated lounge with
a vi{iwto theCarora6l Bei
itselr. The overall look of the
refreshed space ra$ insilitl,
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Renovationbreathes
new life into an historic
New Orleans bar and lounge

By Caroline Tiger

Photography by

Peter N,4cN4anus

Since Antonio Monteleone opened his eponymous hotel in 1886, three
generations have made their mark on the family-owned property in the
French Ouarter of New Orleans. Bill Monteleone, Antonio's grandson,

wanted the update and expansion ofthe renowned Carousel Bar to be

the crowning1ewel of his own legacy. He hired San Francisco-based

Puccini Group to fulfill his vision of consolidating the hotel's two
restaurants and underutilized lounge into one unique, beautiful
restaurant with a contiguous, enlarged bar and lounge that restores the
merry-go-round to its former glory.

Puccini s design team, lead by Robert Polacek and Lindsay Broad,

researched New Orleans, looking specifically into the time period when

the Monteleone opened and the subsequent years_ Though the hotel s

architecture, lobby, and guestrooms recall an imposing lgth-century
neoclassical grandeur the designers honed in on a djfferent feel for the
food and beverage areas. They discovered the revolving bar wasn't
built until 1949, and the current carousel top dates back to 1992. Earlier

incarnations of the bar and lounge hosted famous actors and starlets
frequenting Amerrca s first motion picture theater, which opened
nearby in the 1890s. In between, Jazz Age entertainers like Louis prima

played there. This colorful narrative led to puccinis scheme for the bar
and lounge based on a modern interpretation of Jazz Age New Orleans.

"We wanted to use textures, colors, and pattern to evoke emotions
tied to the feeling of the Jazz era," says Broad, "to link to this idea of
childlike fun and a quirky sense of humor."

A theatrical experience

The plan was more contemporary than what Monteleone and the hotel
initially had in mind, but they soon came on board. During their
research, Broad and her team found vintage photographs by Alfred
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(
The Carousel Bar, initially
installed in 1992, was restored
snd updated with mirrors and

lights around and beneath the
canopy, leather seats replacing
vinyl, and a distressed pewter

bar top replacing laminate.
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Key Design Highlights

Tl*C*l B**t."d
and updated with m rrors and

I ghts, eather seats, and a

distressed pewter bar top.

The centerpiece ofthe interior ls

the theatrical Carousel Bar. and

surrounding interiors are meant

to accent rather than compete

with the bar's drams.

Vintage photographs of Follies

showgirls were embroidered w th

beads and add a 1920s Jazz Age

appeal to the interior.

Patterns such as chevrons.

stripes, and dramonds were

ernployed as large graphic state-

ments throughout the nterior.
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Artwork include. vintage pho-

tographs (obove and opposite)
of Follies showgirls from the

with beads. Large 14-foot-tall
windows (right) were installed

the st.B6t into the lively lounge

and bar. A mix of carefully
curated sesting can be recon-

figurad as needed.
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Cheney Johnston of Follies showgirls from the 1920s who might have
patronized or performed at a New Orleans club of that era. Broad

enlisted Latvian bead embroidery artist Binka Ragava to lnfuse the
images. printed on canvas, with Mardi Gras-inspired bling. The
resulting art personifies the overall tone-decadent and fun while

balanced wrth a classic, feminine whimsy. The art also acknowledges
the Carousel's undeniable position as the bar and lounges focal point.

"lt really complements the carousel." says Broad. "We needed everything
about the surrounding space to relate to the bar's sparkle and to strike
a balance between holding its own and not overwhelming."

The designers amplified the Carousel's theatricality by

neutralizing its ammediate backdrop, switching out patterned carpet for
a herringbone wood floor, and painting the room's walls and ceiling a

balanced gray to set off the bar's glow They clad the bar's base in new,

darker paneling and added mirrors and lights around and beneath its
canopy to enhance its sparkle. By replacing vinyl seats with leather and

a laminate bar with a distressed pewter bar top, the designers

heightened the carousel's overall impact.

A lounge that complements
Before the renovation, the adjacent lounge was a dark, low-ceilinged,
old fashioned piano lounge with fixed leather booths. "lt was just a

black box with no ornament or anything," says Polacek. puccini painted

Des gner Puccini Group

Arch tect SCNZ Architects

- 'Hotel Monteleone

l!hcre New Orleans

What 3,200 squsre feet
on one floor

Costlsf Withheld at client's
request

For a full project source
list, see page 92 or visit
contractdesign.com.

the walls soft white with subtle gray accents to pick up the gray of the
Carousel Bar room. A new coffered ceiling and modern chandeliers wjnk
at the hotel lobby's dramatic ceiling and grand light fixtures. Furniture,

accessories and rugs-arranged in loose groupings so they can easily

be rearranged-are primarily in muted versions of carousel and

Carnivale-related shades of purple, teal, yellow, and cream.
"Pattern was very important," adds Broad. "We blew up elements

from the carousel-chevrons, stripes, diamonds-and made them into
large graphic statements." These patterns appear in the rugs and in the
cut metal screens and railings.

Sadly, Bill Monteleone died before seeing his vision fulfilled, but
Stephen Caputo, hotel manager, says he would have been dellghted
with the curated design. Overall the bar and lounge's interior
transformation rates as dramatic, but what significantly changed the
space are 14 new floor-to-ceiling windows looking onto Royal and

Iberville streets. Now, the bar and lounge is directly connected to the
street activaty of New Orleans and vice versa. Since the renovation
debuted month ago, volume at the bar and lounge has tripled. "people

didn't know the space existed before," says Caputo. "Now every
passerby can see and hear what's happening from the street, and

everyone wants to be a part of it." c
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\ On the floor ofThe Observatory
atrium is a Delft-blue carpet

East lndia Company's map of

the Golden Age. wanders's
own tulip chairs and three
belFshaped lamps with crystal
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By John C

Photograp y courtesy

erdam

MarcelWanders
incorporates Dutch
history and culture in
exhuberant interiors

Located on the picturesque Prinsengracht Canal, the newly opened

Andaz Amsterdam is truly a reflection of modern day Dutch beauty and

culture. Amsterdam's own Marcel Wanders designed the sophisticated,
imaginative interiors to be a 21st century adaptation of classic Dutch

symbolism and iconography from across multiple time periods.

The hotel is a significant interior renovation of a nearly 40-year-

old public library building. While not originally built as a hotel, this

Andaz, which is the 500th Hyatt worldwide, has all of the amenities one

would expect in the brand. And it has a distinctively Wanders touch:

seemingly surreal interiors that evoke a sense of Alice in Wonderland, a

spirit of creativity and nuance that sets the hotel apart from any other
Hyatt or Andaz worldwide.
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Connected to the city and context

Wanders not only transformed the interiors but he owns a stake in this
Andaz, which is intricately connected to its context. ln one of the most

beautiful neighborhoods of central Amsterdam, the hotel is just four

blocks from the Anne Frank House on the same canal and a short walk

to museums such as the Stedelijk Museum Amsterdam. which will hold

a major Wanders exhibition in 2014.

ln designing the Andaz, where patterns and symbolism overlap,

Wanders found inspiration in everything from the Dutch Golden Age to
the blue of Delft pottery. With its sense of connection to the city and its

people, the hotel holds true to its motto: "arrive a tourist, leave a local."

From the street, one enters the hotel through a narrow corridor

with a low ceiling that is plastered in rococo stucco above short walls

n
L_/



Franco-Dutch cuisine is
prepared an open kitchen
atmosphere at the hotel's
restaurant called Bluespoon
(above 8nd right), which
serves seasonal farm-to-table
food. The hotels sitting room

includes dark Maarten Baas

Smoke chairs, Wanders's sofas,

and a bespoke chandelier.

Key Design Highlights

The ObservatorV atrium is lit

with sphere and orb frxtures that
conlure imagery of constellations:

a metaphor for travel by niqht.

Guest rooms incLude custom

concrete dressing tables with

wash basins each hand painted

by Wanders.

References to Dutch history

and iconography abound. with

Delft blue in wallcoverings and

many furnishings.

The Bluespoon restaurant

features a chef's table,

connecting guests to the

fresh Franco-Dutch cuislne

Furnishings designed by

Wanders are throughout,

including h stulipchair.
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lined with short miniature doors. Here, Wanders is establishing a playful

sequence of arrival: a transition from the outside world to the new, other

world that he has designed for guests within.

That corridor leads to the breathtakingly tall and open atrium,

where the real story of Andaz Amsterdam unfolds. Called The

Observatory, this atrium (see more on page 96) is bright and sunny

during the day thanks to skylights overhead, and dramatically lit at

night with spheres and orbs that conjure the notion of constellations in

the night's sky. On the ground, a blue carpet is woven with the depiction

of a Dutch East lndia Company map of the world in the Golden Age.

Three glossy white tables are beneath white bell-like chandelier

coverings. Tall, red tulip chairs designed by Wanders himself are

clustered to define a sitting area adjacent to The Observatory.

Contemporary art is a major component of the intricate interior

design. Video art by artists such as Ryan Gander, Yael Bartana, and

Meiro Koizumi, among others, is on continual loop in multiple video

monitors in corridors and public spaces. ln juxtaposition, a corridor

leading to the basement spa is lined in 25 Iarge images of Japanese cat

figurines that appear like they wave as one passes. The Dutch are said

to have introduced cats to the Japanese.

Embracing two opposites

The 122 guest rooms display a quirky-yet minimalist sense. A concrete

dressing table in each room features a ceramic wash basin hand

painted by Wanders himself The dramatic touch of each room is an

image on the wall of a fish head connected to the stem of a champagne

flute or the end of a spoon. At the connectaon is the three-cross symbol

of the city of Amsterdam, symbolizing the motto Valiant, Steadfast,

Compassionate. The overall image is a connected polarity-two items

together to form a new whole, symbolic of the embracing of two

opposites to challenge preconceived ideas.

The concept of connections to the all things local is evident in the

restaurant, called Bluespoon. Here, the low-key, minimalist interior with

a chef's table and Franco-Dutch cuisine brings guests closer to the

lifestyle of Amsterdammers. Even the cocktails, including One Minute

Delft Blue and Lucky Lrbrarian, are inspired by the creative city. Guests

will truly experience Amsterdam and leave a local. c
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ln a guest room, a connectGd
polarity graphicon the wall
depicts a fish head connected
to the stem of a Champagne

flute. The triple crosses,

appearing on the wall and

on the concrete table, isthe
symbol of Amsterdam. On the
table, a mirror is framed in
neon, and thewash basins in

each room were individually
painted by Wanders.
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A bathing tub is simple in its
form (above) with the graphic

of a spoon handle on the wsll
above. Every detail was well
conceived, from the light next
to guest beds (left) to the
light fixture (opposite) in a

seating area.

Andaz Amsterdam

D""S"", lr"-"1 W"rd"*

C["", H]r",t H.t"l" C.rp"*1""

W*"A..t*d*

What 122 total guest rooms,

plus dining and meeting space

C".Vrf *',hh"ld 
", "llertf"

request

-l or a lul prolect source

ist, see page 92 or v slt

contractdes gn.com
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HOSPITALITY

A custom wallpaper depicts
a faux library of album cover

spines in the Living Room.

Colored rope provides subtle
delineation and semi-privacy,
as well as a conversation piece.

Skylab deftly mingles the city's
\

ru

I
I

tr
il.,r r I

3.r
:f

{;

I

$)i. .-
.t:t'

T
-i

k
,i

lr!

ffi

a

76 contractdesign.com APRIL 2OI3



By Sheri O son

Photography by

Boone Speed

Photography

A visual sonic boom greets guests in the lobby of Seattle,s W Hotel.
Space seemingly explodes outward from a four-story-tall cylindrical
fireplace that's clad in stainless steel tiles set in a radiating pattern to
create the illusion of movement and expansion. Banquettes fan out
from the fireplace emphasizing this expanding wave of energy.

Overhead, the window of the DJ booth looms ljke a jet cockpit. lt,s one
of several references to the region s role in aviation history as Boeing,s
home base.

This was an early W built in 1999, and Skylab Architecture's
charge in a recent interior renovation of the lobby and public areas was
to bring a fresh vision that captures the city's unique jdentity.,,lt was
challenging because Seattle has such an eclectic and rich culture,', says
Brent Grubb, principal at Skylab who led the design project with Jeff
Kovel, a principal and founder of the Portland-based firm. Rather than
narrowing down references, the designers embraced them all: the
aviation industry, native culture, timber lodges, and the music scene.

lncorporating Pacif ic Northwestern culture
One of the challenges was to build out the space in 90 days while

keeping the hotel operational during the slow season. The architects
met the accelerated construction timeline by prefabricating as many

elements as possible, including the segmented wood column covers

that fit over the existing structure. The oblique-shaped wood wraps are
split into 3-foot sections and stacked slightly out of alignment allowing
places for recessed up-lights. The mahogany wood veneer has a

gradated fade of black stain to appear like the uneven charring of a log

in a fire. The undulating forms resemble abstract totem poles and

together the 2O-foot-tall poles define what Skylab calls a "sonic lodge."

The client, Host Hotels, requested an open design, more like a

living room, with lots of seating for their weeknight Slp (Socially
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radiating p.ttern to evoke
ene;gy.andmovem6nt.,,..
An opening within the fireplace
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I placed the fireplace at the cente
rent vignettes for people to gather

: and overstzed reading lamp ts in

n wallpaper displays the spines of
) the area s music culture.
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pace witl

vith a lon

rf books,

)by ar

h diffr

q tab

e) and weekend SIN (Socially lnteractive Nighttime)
a stair up to the second floor reception area split the
separate bar and restaurant spaces. Skylab moved

off to define semi-enclosed c

bar. "There's just under three
general manager Tom Limbe

increased room sales and no,

rading history," says G

he opening at the bar

CUSTOM

a sophisticated place for a work

rt as a dance floor, the lights are

:s of rope in the Living Room," says

le credits the redesigned lobby for
hat restaurant and beveraqe sales are

he walls enclosing 1

kets inspired by Na

Subtle delineation woven in

ent seating areas \

desiqners impleme

flects the up-lights set into t
tile is on the floor, embossed

nage to the timber industry.

C

th growtl

appear to rise from the banquette upholstery fabric to create loom_lik
partitaons that reach to the ceiling. The threads then gather together
and run across the ceiling before turning down to support glass
chandljers that resemble the frayed ends of a rope. The clusters of
42-inch-long rose-colored glass tubes were hand blown by Kovel,s
sister, Andi Kovel of Esque Design, portland.

Skylab hung fine cable drapes along the length of the street
facade to filter light into the bar and restaurant. The cable drapes pea

nd the bar js a dinlng area with seating for lO0 at tables
omote community dining. The room's focal point is a

with alternating images of a jellyfish and an FJg
at,on reterenc

at niqht, a sta

rned down, and it is transformed
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Custom concrete tiles embla-

zoned with a chevron pattern
(above) clad the walls enclos-

ing the bar. The W Seattle is

situated downtown, adjacent

to the Rem Koolhaas-designed
Seattle Central LibrarY (right).

Fine cable drapes (opPosite)

loosely delineate seating zones

while keeping sight lines oPen.

W Seattle

Desrg ner Skylab Architecture

C ent W Hotels Worldwide,
Host Hotels & Resorts

Where Seattle

What 5,363 square feet on

one floor (public spaces onlY)

cost/sf withheld at client's
request

For a full project source

llst, see page 92 or visit

contractdesign.com.
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Key Design Highlights

A fourstory-tall cylindrical

fireplace with stainless steel tiles

set in a radiating pattern evokes

a feeling of movement.

To stay within the client's tigh

timeframe. the designers had

some elements prefabricated,

such as segmented wood

column covers

The desrgners relocated stairs to
make way for a central fireplace
hub from which different types of
seating areas radiate.

Frne cable drapes and colored-
rope loosely define areas while
keeping them open.
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HOSPITALITY
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Marquee-inspired signage

illuminates the "Backstage"
bar area.
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By Murrye Bernard

Photography by

Katie Thurber
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onthekaraoke

cluboffers anupscdgtake
'a

ia

An evening of karaoke provides.the unparalleled opportunity to
embarrass oneself in the presence offriends or coworkers. One New
York nightclub seeks to change.that paradigm, creating a karaoke
experience in which the performer-vocally gifted or not-feels and
sounds like a rockstar, as long as they are willing to pay.

Russia-based Ginza Proje'ct-a bar and restaurant company_
brought their successful karaoke formula stateside with the opening o!
Jelsomino New York in the basement of the Dream Hotel on West 55th
Street. Ginza Project engaged ICRAVE, a bold design and branding firm,
to craft an upscale environment. The exclusive vibe begins at the front
entrance gate, where a Corten steel sign is very subtly emblazoned with
the club s name. At the foot of a set of stairs stands a tufted red leather
door with a slotted opening that evokes a speakeasy feel.

Once admitted, patrons check in with the host before heading to
one of the club s three distinct spaces, totaling an intimate 2,500

square feet. The karaoke action takes place within the largest space,
dubbed the Main Stage. Banquette seating and tables line the
perimeter and accommodate up to B0 for bottle service and food
pairings such as caviar, oysters, and exotic fruit. At the center of the
room is a small, Iit stage where the brave belt out songs to the tune of
nearly S30 a pop.

Spectator as performer

What sets Jelsomino apart from the typical karaoke hall islhe fact that
the wait staff doubles as backup singers, and many of them are
bonafide Broadway performers. A live band, DJ, and lighting engineer
further customize experience depending on crowd response. "lt s like
karaoke on steroids," explains ICRAVE owner Lionel Ohayon, who is
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an "interactive, tailored night where anything can happen and you can

become a star," adds Jesse MacDougall, the project s lead desigper.

For those who choose not to partake in karaoke, the ad1acent

Backstage room offers a more chlll, but still luxe, atmosphere

It provides seating for up to 40 patrons, and during special events,

it connects with the restaurant upstairs, Courgette-another Ginza

Project and ICRAVE collaboration. Along one wall, custom signage

spells Jelsomino in lights, reminiscent of the marquees throughout

nearby Times Square and the bulbs of backstage dressing room

vanities. Along the bar, director's style chairs feature the names of

memorialized rockstars, including Janis Joplin and Kurt Cobain.

The third space is a private VIP Room that accommodates 15 and

can be rented for special events. Lined with leather banquettes, suede

wall panels, and a fiber optic lighting system on the ceiling that mimics

a starry night sky, the room is designed like a rocker's recording studio.

It features a high-end sound system, a small glowing stage, and an

"on-air" sign.

<* o

The club's finishes are so luxurious, patrons might forget that they are

paying top dollar to sing in a basement. Leather, suede, and glittering

chandeliers provide a rich contrast to the original load-beartng masonry

walls and sealed concrete floors, which the designers preserved and

exposed. However, it was challenging to design within the confines of a

basement space, especially since many of the building's systems are

housed there. To achieve the layout and spatial proportions desired,

86
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tfa

o o
t ln the main karaoke space,

ductwork and pipes along

the ceiling are covered with
paint and further concealed
by a dropped lighting grid, The
DMX-controlled color-chang-
ing LEDS are preprogrammed,
allowing the lighting engineer
to create atmGpheres ranging
from energetic to more sultry
depending on the crowd.

Jelsomino

ta I'e
'i'a

Designer ICRAVE

a Client Ginza Prcjct

Where New York

i
C

What 2,5OO square fet
on one floor

\

Costlsf Withheld at client's
request

CC ,a
For a full prciect source
list, see page 92 or visit
contractdesign.com.
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Floor Plan

l
Entrance

Host station
Main stage

Glow Bar

Backstage

VIP room
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Key Design Highlights

Details evoking 6 bygone era

include the red tufted, speakeasy

entrance and suede wall paneling

in the VIP area.

A lit stage underneath a grid of

color changing LEDs helP make

the singer feel truly like a star.

A 
""d 

a,h" ""arbr,h*t"
district, 6s well as to backstage

mirrors, marquee lights sPell out

Jelsomino in the bar area.

Director's chairs with music

legend names and custom

portralts depicting icons artf ully

lend to the rockstar motif.
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Artwork depicting John

suede

entrance (below). a*4

t

=l

=-lt:
l:

--3_' ;l

I

E-

. *e.

o\

Lf*

fr"-:-

I

4



ICRAVE commissioned

artist Pat Ganino of Creative
Evolution to paint a mural
along a back wall (above).

It features large portraits of
artists including Jim Morrison,
Madonna and Axl Rose, and
it doubles as camouflage for
several doors leading to
hotel equipment rooms, The
illuminated Glow 88r (left)
serves the main zone through
a newly cut hole in the existing
masonry wall.

sections of the two foot-thick masonry and granite walls were sawed
away, steel lintels were added to carry loads where necessary, and the
floor was underpinned to create additional ceiling height.

Not only does Jelsomino literally push the envelope of the Dream
Hotel's basement, it also challenges Americans to experience karaoke
in a new way. The club draws a varred crowd, and while jt is,,fun and
trendy to a level," explains MacDougall, Ginza project plans to build a

following over tlme. This strategy of creating an environment that
recalls the romance and nostalgia of a bygone era must be working,
because Ginza Project recently opened an even larger Jelsomino in
Miami, also designed by ICRAVE. c
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DESIGNERS SELECT Hospitality

Designers name favorite hospitality products and solutions

Ariane Steinbeck, llDA Seura: Seura Storm Weitzner Limited: Quarry Flavorpaper: DUMBO Wall

seura.com

Reader Servrce No 2,l0

weitzner lmited con

Reader Serv ce No 11

f avorpaper com

Reader Service No 212

lu4anagrng D rector/Pnncipal

Gettys

Hong Kong

"-his rs an outdoor televis on that's e egant n

desrgn yet tough rn construction-the armor

actually resists fading and corrosion We're excited

about this, and recommend it for a w de varlety of

hospitalityc ents. particuLarly resorts"

''Th s is such a Iuscious materialto use without

havrng the technlcal lim tations of nstall ng

oirens o- s,o1e. 'ryLdIS -ore ( J.es o'og ess,,e

Clean Viny Technology(CVT) I cant waitto

exp ore the possibilities."

''Thls product is called Down Under the [,4anhattan

Bridge Overpass, or DUMBO Wa i. And it s so much

more than wallpaper. DUlvlBO creates a sense of

place wrthout havrng to resort to the obv ous "

Shay Lam Nakashiki EXYD: M Line Signature Plumbing Specialties: Buckingham TeleAdapt: TA-8800 MediaHub SL

exyd com

Reader Se

srgnaturep umb ngspecra ties.corn

Reader Service No 214

teleadapt.com

Reader Servrce No 215

Senior Associate

Perkins Eastman

New York

'Th s faceted cub c panel for our Ouin lotel
prolect rs based on EXYD s lv1 lr ne, but with three-

drmenslonalform Wthbeautfu sharpangles.it's

a huge departure from thelr prevrous flat

nstallations. The outcome s absolutely gorgeousl"

,Signature is my go to for plumbing. They take your

drawings and concepts and manufacture them with

special attent on to deta I and craftsmanship l\,4y

personal favorite ls the Ouln Hotel line of fixtures

wedesigned ourselves Buckingham.'

"These media hubs and chargers are perfect for

the modern g obaL traveler and can blend into

the guestrooms Pretty stellar"

Kathleen Dauber Four Hands: Nilleq Table by Bleu Nature Treefrog Veneer: Treefrog Groove Bespoke Global: Deco Leather Wallcovering

tourhandS com

Read-.r Serv ce No 216

tTeelrogveneer com

Reader Service No 217

bespokegloiral.com

Reader Servrce No 218

Partncr

HBA

'The integration of contemporary materLals with

organ c items brlng warmth into a contemporary

space. The balance of organic clements with sleek

f n shes provides a necessary ba ance to des gn "

'' t's a great alternat ve to real wood veneer. lts

lexture and color odds rrchness and depth

to an intertot"

"The three-dimensiona propertiesof this

wal covering add movement and drama

to a formerly statrc wal surface."
Los Angeles
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SOURCES

Das Stue (page 54)
who Architect: Axthelm Archr

tekten. lnterior designers: Studio

Urqu{ola: LVG arquitectura: GCA

Arquitectos Asoc ados. Engineer
ingr Happold lngenieurburo

GmbH; J. Wolfferts. GmbH

(HVAC); Elektro Beckhoff GmbH

(electrical); VCN lngenieria

(telecommunicatron) Projecl

managementr N4ace. Contractor:

Wolf & Muller. Consuitantsr Ber-

liner Ausbau GmbH (pairrting);

SFTl (windows); DSH Vrdres

Berni (glazing); Hering Bau

(Dfl nted concrete): Schultz
(stonework); Schwarz (floors);

Timm (wood refurbishmeot):

Veneo (drywall,/plaster, floors).

Blacksmith: Seidel.

what Accessones: Guaxs; Des

Pots. Bath fixtures and acces-

sories: Cosmic; Dornbracht;

l\,4utina; Noken; Porcelanosa; Vola.

Carpet/rugs: J&T; BCN Rugs;

Milliken. Doors: Ohning & Co.;

Viriato Hotel Concept; Dorma

(hardware, accessories). Doors:

VLr ato Hotel Concept; Ohning

& Co GmbH. Drapery: Gaston y

Daniela; Viriato Hotel Concept.

Fabric: Kvadrat (cushions).

Furniture: Andreu World: B&B

Italia: Branco sobre Branco; De

Padova; Kettalr Koi; La Fibule;

Ligne Roset; [,4ater; Mobles 114;

lr,.lolteni; Moroso; Pols Potten;

Vrccarbe; Vitra. Kitchen equip-

mefit: Garcia Casademonti

Kae{tro. Housewares: Ludesma

& Vega; Rivolta; Robbe and

Berking; Verbellen; Villeroy &

Boch. Lighting: Brokis; Catellani

& Smith; Flos; Lambert; Marset;

N,4etalarte; Santa & Colet Tom

Dixon: Vibia. N.4attresses:

Ergomed Signage: Signes

lmatge i Comunicacio SL.

Spa equipment: Technogym;

Erdmann.

Carousel Bar (page 62)
who lnterior designer: Puccrni

Group. lnterior design project

team: Lindsay Broad; Robert

Po16cek; Derrick Prodigalidad;

Ashley Wilkins; Addy Williams.

Architect: SCNZ Architects.

Purchasing agent: Martin

Stringfellow Associates. Contrac-

tor: F.H. Myers Construction

Corporation. N4illwork: Vigilant

Woodworks (wine cabinet)

what Accessories/artwork: Binka

Rigava; Bronia Sawyer; HG Art;

Roost; West Elm. Casegoods:

Samuelson Furniture. Fabric:

Donghra; Maxwell Fabrics; Norbar

Fabricst Osborne & Little; Romoj

Schwimmer Drapery. Leathers:

Cortina Leathers: Keleen

Leathers; Optrma Leathers:

Tiger lmports; Townsend Leather.

Lighting: Arteriors Contract;

Century Furniture; Circa Lrghting;

Fine Art Lamps; HB Lighting:

Ochre: Plantation Home. Iletal

ueSI)a

ideas & information

To advertise in Contract magazine's

ldeas & lnformation section,

contact Vito Salvatore

t:646.654.4576

f: 646.654.4919

email: vsalvatore@contractdesig n.com

To advertise in
Contract magazine's
ldeas & lnformation
sectioh, contact
Vito Salvatore

t:646.654.4576
f:646.654.4919

ema i l: vsa lvatore@contractdesig n.com

3N/" Wall and Acoustic Panels

featuring Dl NOC" Architectural

Finishes offer 500 designs to

choose from and unlimited creativity

- just what you'd expect from

3M Architectural ltlarkets.

Visit 3MArchitecturalMarkets.c0m
to learn more.

Select No. 165 at ContractDesign.com/readerservice
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surfaces: Bastille f,4etal Works
(bar top); l',1iigo Bufkin (railings,

screens). Rugs: Remming Group

Seating: Artistrc Frame: A Rudin;

Lily Jack; Pearson Company:

Royal Custom Design. Tables:

Arteriors Contract: Beaufurn;

Bolier & Company; Hayes de Fer:

Magni; Oly Studio; Poweil &

Bonnell: Wood Goods

Andaz Amsterdam (page 68)
who lnterior designer: Marcel

Wanders. Architect Kentie &
Partners Architekten. Consul
lants: Horequip (kitchen): Studio

Rublek (lighting).

W Sattle (page 76)

who Archltect/inte.ior Cesigrer:

Skylab Architecture. ProJect

team: Jefi Kovel,AlA (principal):

Brent Grubb (project manager);

Nathan Cox (project architect).

Contractor: J.R. Abbott

Construction Consultants:

Esque Design; LIT Workshop:

Portland Cement: Lighting

Workshop (lighting). EngineeL

inE: PAE Consultlng Engineers

(mechanical); Schutte Consult-

ing Engineers (structural).

what Fabric: Maharam

(banquettes)i Justin David

Textiles (banquettes). Equip-

meot: LIT \4brkshcp (firep{ace

surround). Floorinq: Deco Pour

(living room); Portland Cement

Co. (private dining pre-cast tiles):

Provenza (porcelain tile). Class:

Sensitile Systems. Lighting:

Esque Studio (chandeliet cus-

tom): Fcntana Arte (pendants);

Foscarini (pendants): LIT Work-

shop (pendants. private dining

custom chandeher). Seating: Arp

er (dining): B&B ltalia (lounge):

Cappellini (iounge); Gubi Chair
(barstools): Moroso: O&G Studlo
(library): Ouality & Co. (ottomans,

barstools) Tables: LIT Workshcp
(|brary. chessboard coffee);

Restoration Hard!vare (coffee);

West Coast lndustries (dioing).

Wallcoverlngsi Flavor Paper.

Jelsomino (page 84)
who Architect: Giants in the Dirt.

Architecture prolect team:

Elizabeth Hardwick. lftterior

designerr ICRAVE. lnterior design
project team: kJonika Chmielews-

ka (designer); Nick Domitro-

vich (designer); NaJUng Kim

(designer); Jesse lvlacDougali

(lead designer); Lionel Ohayon
(owner); f!4in Yoo (designer).

Contr6ctor: JrM lndustries.

Consultants: Advanced Audio
(A/V): ICRAVE (lighting).

Graphics/almork Brad Jensen:

Creative Evolution;,muri Project.

what Ceiling: Acoustical

Sur'€ces Fabric: Architex: DLC

Demar Leather Flooring: Sealed

Concrete. Glass: Architectural

Systems (architectural);

,\,.1anhafian Shade & Glass

(arch!lectural). Metalwork: Trend

l\,.lanufacturinq. Paint: Beniamln

Moore. Piumbing fixtures:

Ame,ican Standard. Seatingr JC

Furniture Signage: Everyday

Art. -€bles: lnnovative Stone
(bar top) JC Furniture (cocktail).

Wallcovefl ngs: lnnovations:

Surface Materials. Wallsl

Concertex (upholstereC); Daltile
(tiled) Nappatile (upholstered).

Stainless Steel
Trash Grommets

TM Series

Designed especially to line trash waste holes

in spas, hotels and restaurants, now widely

used in large family kitchens, bathrooms,

laboratories and medical offices.
Available in Stainless Steel in 4u , 6' , 8' ,

.lO" 
and 12 " diameter in several depths

from I " to 6".
Finishes: Polished or Satin Stainless.

6" diameter also available in tslack,

Walnut Brown, Light Grey, Putty,

Hazmat Red, Green, Blue or White plastic.

MOCr(En
DOUG !lOCKETT & COI,lPAN

www.mockett.com . 8OO-523-1269
Select No, 34 at ContractDesign.com/readerservice
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AD INDEX

Manufacturer
3form

3t\,1 ArchitecturaL N,4a rkets

Aceray

Ace ray

Andreu World America

Anthro Techno ogy Furniture

BOLYU

Cascade Co Drapery

Cascade Co I Drapery

Cooperatlva Ceramica d lmola North America

Crossville Tie
Cumberland Furn ture

De ta Faucet

Design Center at the lvlerchand se i\".1art

DIFFA

Doug N.4ockett & Co.

EMU Americas
ERG ft'
Florida Tile

Foca Point LLC

Forbo F ooring Systems

Grand Rap ds Cha r

Gunlocke

HD Expo 2013

moa

nsplrations Awards

J+Jllnvson
Johnsonlte

Kitchen & Bath lndustry Show

LACAVA LLC

Reader Service No. Page

3

92

29

95

11

30

CV2-1

48

95

9

22

94

41

31

61

94

31

41

43

39

21

I
52

21

19

49

15

Manufacturer Reader Service No. Page

lVayer Fabrics 148 12

[y'ay ne 141 13

lVodern Lrne Furnlture 11 11

[lodularArtse ]56 4
flodularArts@ 194 95
fulomentum Group CV4
Neocon World's Trade Fair 37 45
Roppe Corporat on '12 CV3

Sky ne Design 2 rc
Stee csse nc. ]05 25

Stop Spot LLC 51 95

Stylex nc 154 5'1

Sunbre a 10'1 35

Takeform Arch tectura Graph cs 57 2E

Tlger Dry ac USA nc 71 32

TCDL com 187 9'l

Toto USA nc. 16 23

Tr -Kes 46 5

Universa Fibers ?, 1l
The Wor d Expos tlon of Ceramic T e 84 18

Reader Service information is located at
con t ractd eS ig n.com /readerse rvice.

This index to advertiser page location is published for reader convenience. Every effort is made to
list page numbers correctly. This listing is not part of the advertising contract, and the publishe. is

not liable for errors or omissions,
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CUMBERLAND
beautiful objects that work

Christina Tables

cumberlandf urniture.com

800.401 .7877
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Desiga:

Select No. 87 at ContractDesign.com/readerservice

Juon

Manufacturers of woven wire {abrics for lighting effects, partitions, window
treatments, and other ornamental metal applications. For over 25 years,
Cascade Coil has offered round weave woven wire fabrlcs that have fueled
the imagination o{ architects, designers and other creative people around
the world.

eI :A"sc^i?r0.3,,f
www.cascadecoil.com I aoo-sss-zo+s
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lnterlockingRock'
modulararts.com I 206.7 88.421 0
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INS-TALLATION

lnside the atrium at the new Andaz in Amsterdam (page 68), designer

N,4arcel Wanders has created a soaring space that evokes Dutch history

in very dramatic, modern interpretations.

Referred to as The Observatory, the theatrical atrium recalls

chapters of Dutch conquests, with sea battles and great trade routes

that connected through Amsterdam The backdrop is a blue and white

wallcovering reflecting early Dutch Delft pottery and patterning. As the

building used to be a library, the wallcovering is painted with scenes

from early books about Dutch history.

As one would look to the heavens for navigation at night, lighting

in The Observatory includes an installation of delicate, hanging golden

ce estial spheres and orbs that represent the strong history of Dutch

exploration. Wanders also designed the spheres and halo Iike light

circles-some with up to 300 LEDs as a spatial translation of the

Seventh Heaven.

Three bell shaped lamps, originally designed in 2OO7 by

Wanders-lined in gold with crystal chandeliers inside punctuate the

space and further define the atrium as thoroughly Dutch. -roHN czanrecxt
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