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Patterns shown: Svelte, The Brights, and Moderne. Photographed at the Merchandise Mart, Chicago, IL.

Light gives vozce to color.
Y

Color. Texture. Pattern.

BOLYUW
Look Forward

Contact us at www.bolyu.com or 800 4511250
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Attendance Numbers for NeoCon® 2013 Announced
More than 41000 interior designers, architects, and trade
professionals attended the show held June 10-12.

Construction Unemployment Falls to 9.8 Percent in June
The rating was a three percent drop from the same period in 2012.

Steelcase CEO Jim Hackett to Retire Next Year
Hackett will step down in February 2014 after nearly
two decades with the company.

ntractdesign.com/Steel eHackett

ASID Announces Scholarship Winners for Design
Research, Education

The organization awarded $21000 for design research
and education to five individuals in four categories.

Danish Architect Henning Larsen Dies
Larsen, known as “the master of light,” died in Copenhagen
on June 22 at age 87.

Gensler Survey: Most Employees Struggle with
Workplace Effectiveness

Only one in four US. employees say they are working in optimal
environments, according to survey by Gensler.

USGBC Members Approve Newest Version of LEED
The U.S. Green Building Council has voted to adopt LEED v4,
which places more focus on a building’s performance.

AIA Los Angeles Names Restaurant Design Award Winners
A jury selected 16 projects across three categories as finalists,
then invited the public to vote on their favorites.

PERKINS+WILL

Designing for Health: A Spectrum of Opportunities at Camp
for Autistic Youth
Perkins+Will is currently designing summer camp which will allow

*InterlockingRock'
FEATURE WALLS
in manageable, self-aligning modules.
modulararts.com | 206.788.4210
MADE IN THE USA

children with typical and special needs to play, learn, and grow together.

Crush™ PANEL ©2011 modularArts, Inc

contractdesign.com JULY | AUGUST 2013



Create a dramatic foundation with the
Drama Collection from Invision. Acting

on contemporary color, design, scale and
texture combinations, Drama takes center
stage with three epic patterns: Curtain Call,
Marquee and Cameo.

FEATURED-MARQUEE MODULAR

INVISION

J+) FLOORING GROUP

ji-invision.com 800 241 4586




TRy y——

People who have more control over their workspaces tend to be happier
and more productive. New RGE™ Tables let people control work surface height
with the touch of a button, enabling them to determine their own optimal
working positions - and to change positions whenever it suits them.

WWW.MAYLINE.COM

1-800-822-8037
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With all that goes into
designing a portfolio-worthy
space, carpet fiber doesn't top
your list. But uncommon fiber
can make your work look better,
longer—and that’s worth caring
about. Really.

What makes our fiber uncommon?
Take a look and see the difference.
Because what you put into carpet

is what you get out of it.
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Tandus | mesea:
FLOORING EXPERIENCE

A Tarkett Company

800.655.1075 | tandus.com
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China International Furniture Fair
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The Opus Collection. Bleach-Cleanable
Solution-Dyed Polyester
Rhythm Motif Encore Nuance

Mayer Fabrics Style Has Value

800.428.4415 mayerfabrics.com
Visit our permanent showroom in the Chicago Merchandise Mart 10-128
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Drawing on Decca's legacy of craft, i
Elan brings together an international |
group of prominent designers to ~
express a modern aesthetic in

elegant lounge furniture.

Presented at NeoCon 2013
Now on view

Decca Showroom

Merchandise Mart Space 3-101




Elevate
your profile.

Award-winning benching, | FORm_ office by

now available in standing height.
www.innovant.com IMOVANT
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EDITORIAL

Being Present to See the Future

In these dog days of summer, we can hopefully all take some time off
post-NeoCon® and before the fall trade show and conference season
begins in earnest. August can be relatively quiet for architecture and
design industry events, and that makes it a perfect time to reflect on
what the trade shows and conferences mean to the profession and
industry in this digital, connected age.

Trade shows like NeoCon, and conferences and conventions
such as the American Institute of Architects (AIA) Convention, are
top of mind for me lately. 'm the only editor serving on an advisory
committee for NeoCon 2014, and | am chairman of the AIA Convention
Advisory Committee for the 2014 AIA National Convention to be held
in Chicago, June 26-28.

We're all on the go, all the time, and don't always take time to
consider why we attend industry events, what they offer, and how they
enrich our professional lives. What do you like to see in a trade show,
conference, or convention? When budgets are tight, why do you
choose to attend in this time when so much information is available
electronically anytime, anywhere?

Nearly 42,000 people crammed into the elevators and corridors
of Chicago's Merchandise Mart for NeoCon this past June, getting a
first look at new furnishings and products, connecting with colleagues
and friends, and learning from continuing education sessions and
keynotes by design leaders including Lauren Rottet. And Contract
presented the Best of NeoCon Awards for the top products at the
show (see the winners, beginning on page 45).

The 2013 AIA Convention in Denver attracted thousands to
see keynotes by Blake Mycoskie, founder of TOMS Shoes (page 138),
Cameron Sinclair, and Colin Powell, as well as attend numerous
continuing education sessions, receptions, and tours. Emerging
professionals and young architects were highlighted at this
convention at a level unlike any previous AlA gathering.

In coming months, we look forward to HD Americas (preview,
page 24)—a conference presented by our colleagues at Hospitality
Design—in Miami Beach, September 24-25. Formerly HD Boutique,
the show is now rebranded as HD Americas with a particular focus
on the hospitality industry in Latin America. And we know many of

you also will plan for fall events such as Cersaie and Greenbuild, and
conferences on healthcare design as well as those with a regional focus.

So what attracts thousands to take time away from their
practices and make the effort to attend an industry event? We yearn
to connect with those that are doing similar work, to learn and grow
as professionals, and there is only so much connection possible
via Facebook, Twitter, LinkedIn, or as an avatar in Second Life
(and that's s0 2006). In short, it's about being present, and it's about
experiences—in person and face-to-face—with those in the same
industry. Social media and online information augment, but do not
replace, those tangible experiences.

In discussions about conventions and trade shows, people
often bring up the Milan Furniture Fair, but not only for the furniture in
the exhibition halls. Rather, what is memorable is the variety of other
happenings throughout the city during that eventful April week.

To be sure, while the events are related to design and products,
the human experience is key. It's about getting a glimpse of the future
by seeing trends, technological advances, and creative solutions. It's
about being present—together as a profession and industry, and not in
our silos—to see the future. The need for that experience is not going
away, but how do we enhance it? | welcome your input.

Alsoin this issue
After the Best of NeoCon section in this issue, you'll see five fantastic
international interiors featured (beginning on page 109) with a focus
on Europe (think of it as an August European holiday, even if you
are reading this in your office). | also encourage you to read about
the winners of the 5th annual Inspirations Awards (page 138),
sponsored by Tandus Flooring, which celebrate leadership in
socially responsible design.

Enjoy this issue, and I'll see you at an event this fall!

Sincerely,

John Czarnecki, Assoc. AlA, Hon. IIDA
Editor in Chief

contractdesign.com JULY | AUGUST 2013



Feel the change.

refreshfiber

From post-consumer carpet diverted from U.S. landfills, Universal Fibers uses proprietary For more information
oy =8 : . 1L 276-669-1161

processes to produce clean fluff, which is recycled with Nylon 6,6 to create solution-dyed yarn i 6_669 ; ,6
www.universalfibers.com

that has 30% recycled content and permanent stain resistance. Available in 284 colors and info@universalfibers.com

multiple weights, as low as 600 denier, refreshfiber* is a true breakthrough in design and Universal Fibers is an

. IS0 14001 certified company.
environmental performance.

Less water, waste, carbon and oil. With refreshfibere, Less is More.

Please visit us at NeoCon on the 7th floor, booth #6038

9
Our PRomiSE Is EARTHSMART NIVERSAL

FIBERS
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SAMSUNG

Satisfy any craving. STO rOn@
Indulge with an infinite variety of styles, colors and shapes. staron.com

Solid Surfaces
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INDUSTRY NEWS

The Herman Miller showroom
(above), designed by the
company'’s brand design
team, won top honors as

Best in Show and also won in
the Showrooms Larger than
4,000 Square Feet category.

20

Standout Showroom and Booth Designs at NeoCon®

[IDA awards Herman Miller, Keilhauer,
and Camira in its annual NeoCon® Showroom

and Booth Design Competition

M | |

Herman Miller's showroom in The Merchandise Mart in Chicago took
Best in Show and won the Showrooms Larger Than 4,000 Square Feet

category in the 18th Annual NeoCon® Showroom and Booth Design

Competition, presented by the International Interior Design Association

(IIDAY in partnership with Contract magazine.

The competition honors standout spaces within the trade show

for originality of design, visual impact, effective use of materials, and

the exceptional use of space, color, texture, and graphics. Winners are

selected in four categories, ranging from large to small showrooms

and exhibitor booths as well as Best in Show.

Designed by the Herman Miller brand design team, the light and

airy Herman Miller showroom has a sculpted ceiling plane. It introduces

the company’s vision for the new landscape of work with Living Office,

a holistic approach to creating more natural and desirable workplaces.

contractdesign.com

JULY | AUGUST 2013



Designed by Michelle Bradley
of Circle Design Inc., the
Keilhauer showroom (below)
won in the small showroom
category. For the second year

running, the small booth

Fabrics

winner was Camira
(right), designed by

Zoe Milnes

In the Showrooms of 4,000 Square Feet or Smaller category,

the award went to Keilhauer, designed by Michelle Bradley of Circle
Design Inc. The Keilhauer space features art walls made of plastic
tubing and acrylic balls that define smaller spaces without restricting
traffic flow. Colorful backlit wall panels stand out against the otherwise
neutral palette

For the second year in a row, the Camira Fabrics booth won in
the Booths of 400 Square Feet or Smaller category. Designed by Zoe
Milnes of Camira Fabrics, the space displays the company’s offerings
on playful squares that form a Mondrian-like pattern on the wall.

Judging took place on June 9 and winners were presented with
certificates at The Merchandise Mart. The judging panel included
Viveca Bissonnette, FIIDA, Hollander Design Group; Ronnie Belizaire,
IIDA, IMA Corporate Interiors; Jeff Hollander, IIDA, Hollander Design
Group; Susanne Molina, IIDA, Klawiter & Associates; Rob Moylan, [IDA,
SmithGroupJJR; and Laura Rush, IIDA, Interior Elements.

“The success with which the design solutions were able to
seamlessly blend product types across multiple brand platforms was
invigorating to see,” Bissonnette said, speaking on behalf of the judging
panel. “The clarity of vision and deftness of execution present among
this year’s showrooms and booths adds distinction to NeoCon® as an

event, and contributes to the elevation of design for its attendees.”
—MURRYE BERNARD

contract



INDUSTRY NEWS

Hotel's ballroom aglow (

22

Designers Team Up to Fight AIDS
with Renewed Passion in Chicago

More than 700 design industry professionals attended the Believe
2013 Red Hot Ball, the 25th annual gala of the Chicago chapter of
Design Industries Foundation Fighting AIDS (DIFFA), on June 8 at
the Radisson Blu Aqua Hotel in downtown Chicago. The black-tie event
garnered a total of $497000, which will fund education and advocacy
in the fight against AIDS. Founded in 1984, DIFFA is a not-for-profit
foundation that has granted more than $40 million to community-
based organizations across the nation

The Chicago event was themed to reflect a renewed passion for
treatments and discoveries in AIDS research. A live auction brought in
$15,000, while a live appeal earned $85,000 for the DIFFA/Chicago
Endowment. The other proceeds will go to Chicago-area service
agencies that provide assistance, education, and outreach to those
living with HIV/AIDS.

Val Warner of ABC-7 Chicago's “Windy City LIVE” served as event
host and emcee, and other speakers included Dr. Claudia Hawkins of
Northwestern University’s Division of Infectious Diseases at the
Feinberg School of Medicine and Luca Lanzetta from Ernestomeda.
Lynn Fordon, a regional vice president at Steelcase and a board
member of DIFFA/Chicago, received the Unsung Hero honor for
her continued support of the organization.

Contract magazine was the gala's National Media Sponsor,
Herman Miller returned as Legacy Benefactor, The Design Center at
the Merchandise Mart served as Sustaining Benefactor, and Steelcase
served as Presenting Sponsor. Sparc, Inc. was the Brand Design &
Sponsor, and Host Sponsors included BMO Harris Bank, Shaw Contract
Group, and Versteel. —cooy caLamaio

contractdesign.com JULY | AUGUST 2013



Interface

= §
Sre

i
|
Net Effect ‘ne f carpet tile is ma from the belief that high style can serve a mgj”‘ez’ purpose. |
1Y ! | | |
] economies with the global manufacturing community to help protect an environment | ‘ |
utiful pay-it-forward partnership begins. Interface.com #|Fneteffect BB W @ & [ I

Select No. 15 at ContractDesign.com/readerservice



INDUSTRY NEWS

24

Focusing on the Latin American Market, HD Americas
launches in Miami Beach this September

The hospitality design trade show HD Americas, formerly known as
HD Boutique, will take place September 24-25 at the Miami Beach
Convention Center. The show—set in the city known as the gateway
to Latin America and the Caribbean—has been rebranded to highlight
growth in this emerging market.

More than 4,000 interior designers, architects, owners,
developers, specifiers, and manufacturers are expected to attend.
Exhibitors will showcase products including textiles, furniture,
accessories, lighting fixtures, flooring, artwork, bath fixtures,
and window treatments.

A series of panel discussions, open forums, and workshops will
also be held at the show. Carlos Couturier and Moises Micha—founders
and managing partners of lifestyle hotel company Grupo Habita—will
headline the conference as keynote speakers. On September 24, they

swh i
whospitality

will engage in conversation with Hospitality Design magazine's editor in
chief Michael Adams about their bespoke approach to designing for
the Mexican hotel market, as well as their recent expansion to New York
and into the hostel business.

Other events will include “Owners’ Roundtable: The Americas
Focus,” which provides an industry outlook for Latin America. The hosts,
who are high-level executives, will switch tables every ten minutes to
provide attendees with multiple points of view. Two panels, titled “Latin
America: The Challenges, the Opportunities,” will explore issues
important to the region from both owners’and brands’ perspectives.

Also, the Party by the Palms will take place on September 24 at
the W South Beach hotel pool, offering networking opportunites.

View a complete list of events and register for the HD Americas show
at HDAmericasExXpo.COM. —MURRYE BERNARD

contractdesign.com JULY | AUGUST 2013



SOFTER HAND | PERIOR CLEANABILITY

~ BIOBASED CONTENT ' GREENER PROCESSES

FOR OUR 20TH ANNIVERSARY, WE’'RE
LAUNCHING SOMETHING SPECTACULAR:

Introducing
Crypton Version 2.0

In 1993, we invented an entirely new category of
fabric. Twenty years later, we've honed it to perfection.
Our latest technology delivers improved levels of
performance, uses greener processes and yields
a remarkably softer hand, rendering it virtually
undetectable from other fabrics. So now when you
spec Crypton, you'll get the look and feel of your
favorite fabrics with no compromise in the hand.
Perfect for the most demanding environment

and now kinder to it than ever.

W CRYPTON"

nples | cryptonfabric.com




INDUSTRY NEWS

Niels Diffrient, designer of the Freedom chair
and Contract Legend Award recipient, dies at 84

Niels Diffrient (above)

designed a range of ergonomic
task chairs for Humanscale,
including the Freedom

chair (far right), which has
won many design awards.

His latest product was

the mesh-backed Diffrient
Smart chair (right), which was
introduced at NeoCon® 2013.

26

A true humanist, Niels Diffrient, renowned as an industrial designer who
collaborated with Henry Dreyfuss, and who was a pioneer in ergonomic
office seating, died on June 8 at age 84.

The 2006 recipient of Contract magazine's Legend Award for
lifetime achievement, his much-heralded design of the Freedom task
chair for Humanscale employed unprecedented responsiveness
to a person’s form. Diffrient co-wrote a three-volume book series also
titled “Humanscale,” published in 1974 and 1981, that explored the
design of furniture and spaces to relate to the human body.

When Diffrient was honored with the Legend Award, Jennifer
Busch, editor in chief of Contract at the time, wrote in her January
2006 editor’s note, “It would be difficult to find a more gracious and
gentlemanly individual, so Diffrient sets not only a human factors
example, but a human example, as well.”

Born in 1928, Diffrient graduated from Cranbrook Academy of Art
in 1954. He launched his career working with Eero Saarinen, and joined
Dreyfuss’ office in 1955, where over the next 25 years he designed many

things, including the Princess phone, Polaroid SX-70 camera, and

interiors and branding for American Airlines airplanes. He opened
his own practice in the early 1980s, creating products for furniture
manufacturers like Knoll and Sunar Hauserman.

Diffrient’s Freedom chair (above, right) for Humanscale,
introduced in 1999, emphasized ergonomics and easy use while
incorporating features such as weight-sensitive recline and a
dynamically positioned headrest. In 2004, Diffrient followed up with
the Liberty chair, and his latest product for Humanscale was the
Diffrient Smart chair (above, center), which combined design
elements from his previous award-winning task chairs.

Bob King, founder and CEO of Humanscale, brought Diffrient to
his company to develop the Freedom chair. In a statement, King says,

“Niels believed in the importance of function and knew that great design
must be driven by function. What he believed in is so evident in his work

that his legacy will live on through his designs.”
—HOLLY O'DELL AND JOHN CZARNECKI
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PRODUCT
CHOICES
FOR LVT

BUSINESS DAY
SHIPPING
GUARANTEED

CHOICES THAT DELIVER. CHOICES THAT WORK.

The Amtico Collection, Nature's Paths, Spacia, and more. Mannington Commercial's wide range of LVT brings beautiful
aesthetics to unsurpassed performance. And because Mannington manufactures LVT in the USA, it also supports local
communities and economies - insuring the highest levels of service and quality in the industry.

from left to right: fiera foothills | cirrus air | linen weave | helsinki | city marble | ocean travertine | white ash

800.241.2262 manningtoncommercial.com
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INDUSTRY NEWS Eric Engstr°m9 founder of EDG

Interior Architecture + Design, dies at 70

Eric Engstrom (above) died

following a long battle with
cancer. His firm completed
many hospitality projects
such as the Bradley Ogden
restaurant (right), formerly
located in Caesar's Palace
in Las Vegas.

Award-winning interior designer and graphic artist Eric Engstrom, who
founded the firm now known as EDG Interior Architecture + Design,
died of cancer on June 15 at age 70. He served as president of the
International Interior Design Association (IIDA) from 2005 to 2006,
was a board of trustees member of the Rhode Island School of Design,
and was named a member of the Hospitality Design magazine Platinum
Circle. lIDA recently named the Eric Engstrom Best of Competition
Award in the IIDA/HD Product Design Competition in his honor.
Engstrom began his career as a graphic designer after
graduating from the Rhode Island School of Design, and went on to
create iconic rock posters for bands like The Who. He later developed
a passion for interior design and founded the Engstrom Design Group
in 1987 in Marin County, California. Alongside business partner Jennifer
Johanson, Engstrom created an acclaimed design firm known for
restaurant and hospitality projects around the globe. He retired
in 2007 to devote his time to art, travel, and photography.

“Eric was a true Renaissance man, an original hipster who
appreciated the undiscovered art in life—American back roads, stray
graffiti, even leftover gift-wrap,” Johanson, the firm’s president and CEO,
said in a statement. “His passions encompassed Ducati motorcycles,
rock and roll culture, great cuisine, Japanese baseball, and, of course,
interior design. He had a unique way of seeing and sharing what he
found through his work.” —cooy caLamaio

Woven Wire Fabric

Manufacturers of woven wire fabrics for lighting effects, partitions, window treatments, and other ornamental metal
applications. For over 25 years, Cascade Coil has offered round weave woven wire fabrics that have fueled the

imagination of architects, designers and other creative people around the world.

’r! (‘”ZA‘SC'ADE’NC(‘)I L

www.cascadecoil.com | 800-999-2645
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Veet Feek

This fun, comfortable, reconfigurable and highly durable coated
foam offering is now available in North America.

Distinct designs, bold colors, and charming shapes define Feek
Fundamentals. And that’s just the beginning. Feek gets even
more interesting when novel concepts are explored and custom
ideas are created.

We're Feek North America and it’s nice to meet you.

A

NORTH AMERICA™

Exclusively by Trendway >

Contact us at design@feekna.com | Trendway.com
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INDUSTRY NEWS

“A community hub with multifunctional
zones where you can connect,

encourage innovation, and

in

In pe
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coming events

LR RN R RN
SEPTEMBER

GlassBuild America
September 10-12

Georgia World Congress Center
Atlanta

Cersaie

September 23-27
Bologna Exhibition Centre
Bologna, Italy

HD Americas

September 24-25

Miami Beach Convention Center
Miami Beach

IIDEX Canada
September 26-27
Direct Energy Centre
Toronto

Arc-Interiors

September 26-29

Boca Raton Resort & Club
Boca Raton, Florida

T AR RN AR
OCTOBER

Healthcare Facilities Symposium & Expo
October 1-3

Navy Pier

Chicago

NeoCon® East

October 16-17

Baltimore Convention Center
Baltimore

IR R RN RN
NOVEMBER

BUILDEX Calgary
November 5-6
BMO Centre
Calgary

buildex

International Hotel, Motel + Restaurant Show
November 9-12

Jacob K. Javits Convention Center

New York City

Healthcare Design Conference
November 16-19

Gaylord Palms Resort & Convention Center
Orlando

Greenbuild

November 20-22

Pennsylvania Convention Center
Philadelphia

greenbuildexpo.org
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CERAMICA
be¢ 5 Italian dal 1874

ERSTANRTE LT N R T VU e

Concrete Project

X [r— | 1

- &=xceptionally Italian.
COOPERATIVA % Every ceramic and porcelain tile is passionately crafted with a heritage of design only
CERAMICA o found in Italy. Inspired by our artisan cooperative, we connect art and industry with our
D'IMOLA 2

135 year history of environmental stewardship. CERTIFIED

VERIFIED 8Y

Cooperativa Ceramica d'lmola, North America ccimola.net 305.513.0034 Miami, FL 7$SCScertified.

Select No. 199 at ContractDesign.com/readerservice



Introducing the 2013 Wilsonart® Contract Solid Surface Collection. Inspired by and manufactured to

meet both the beauty and rigors of the world around us. To find out how you can turn your once in

a lifetime inspirations into daily realities, call us: . ‘
M Wilsonart
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COLUMNIST

Tips on Developing Winning Proposals
by Richard N. Pollack, FAIA, FIIDA

34

Now that we have returned to our offices after NeoCon®—and we have
survived the crowded elevators and saw a number of new products—it
is time to focus on increasing your pipeline of potential new projects.
In fact, that’s something you should always be doing. To paraphrase
Philip Johnson: The first job you have as a new architect (or designer)
is to get the first project. Your second job is to get the second project.
In my June column, | wrote about beginning the proposal
process as soon as you receive a request for proposals (RFP) by:
Identifying a proposal principal to champion the process.
Making a go-or-no-go decision.
Performing an initial detailed analysis of the RFP.
Asking the client key clarification questions.
Now, let's examine the next steps. Best practices indicate that
15 percent of the time devoted to preparing the proposal should be
spent on planning what you want to say and how you will say it. After
that strategy is determined, the proposal tactics and preparations
begin in earnest. Approach it just as you would start any project:
Determine all parts and pieces of the proposal.
Establish a schedule for all activities.
Develop a detailed project plan and fee to describe the services
you will provide.
Identify and get project plans and fees from any subconsultants.
Define who the content writers are and who will work on graphics.
Complete miscellaneous items, such as site walk-throughs, and
obtain insurance certificates.
Developing a highly effective proposal—through content
and presentation—will make your submission stand out from your
competitors. The most valuable information comes from your direct
relationship with the client, followed by market intelligence, and finally
by reading between the lines of the RFP. Market intelligence comes
from relationships you have with real estate brokers, contractors, and
furniture dealers. But remember not to take all of their information
as gospel because it is, indeed, colored by those sharing it with you.
I have had situations in which | was given seemingly intentional bad
information because the person wanted another firm to win the work.
For the proposal itself, develop a standard format and page
layout to make the process efficient. Provide that format to any
subconsultants and mandate that they submit their material to you
using that layout. The most powerful proposals make use of smart
infographics to present complex information quickly and clearly,

and also make it much easier for laypeople to understand the proposal.

Also, captions are important in your proposal (as they are in this
magazine). A caption should succinctly explain to your potential
client what is depicted in an image.

Your proposal needs to convey the benefits of hiring your firm,
not simply show off the work or explain firm attributes. An attribute is:

“We are a multi-disciplinary firm that utilizes an integrated design

process.” But a benefit is: “We apply an integrated design process that
reduces cost, complexity, and potential risk for the client.”

Concurrently with other proposal tasks, develop the project plan,
or scope of services, and associated fee estimate. The fee must tightly
align with the project plan, and should not include any additional
services you know may be necessary but have not been requested in
the RFP. Compare against how contractors bid projects—anything
that you left off the drawings is a change order. Also, do not list any
exclusions, but do include a detailed list of assumptions. Exclusions
can become part of the agreement once you are selected.

The project plan should tightly track the RFP scope, including
outline numbering, if present. | would ask the client for the Microsoft
Word version of the RFP in addition to a PDF or hardcopy, then compare
the client’s scope to my firm’s boilerplate and make adjustments in the
document to support the RFP scope. Avoid obvious cut and paste, and
make sure that the phrase “insert client name here” is not in the final
proposal. | know of a highly qualified large firm that lost a major project
because that phrase appeared a number of times in a proposal. Finally,
have an uninvolved party within your firm review the proposal at least
24 hours before submitting.

Remember that the purpose of the proposal is to get to the
interview. Next month, | will write about interview preparation and
how to win the project with your team’s great chemistry.

Richard N. Pollack, FAIA, FIIDA, writes a regular column for
Contract on business practices in design and professional
development. Pollack is the CEO of San Francisco-based Pollack
Consulting, which supports firm growth and success through
improved business development, winning presentation techniques,
recruitment of top talent, business coaching, and ownership
transition implementation.
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PRODUCT FOCUS
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Geometry Rules

Momentum Textiles introduces a colorful

g

Industrial designer Carl Gustav Magnusson, Contract magazine's

2012 Legend Award winner, and his wife Emanuela Frattini Magnusson
(above left), an architect and designer, have created the Magnusson
Collection for Momentum Textiles.

The five new upholstery patterns echo compositions found in
urban landscapes. The Magnussons drew inspiration from the acts
of mapping and drawing, both by hand and using technology. The
resulting patterns explore concepts of randomness versus repetition,
but what really stands out about each textile is the use of color.
The color stories for each pattern tend towards the bright; new
yarns were dyed to achieve just the right tones.

Cairns (right side of 1) depicts a traditional diamond pattern that
has been skewed. Circles placed on a grid—some randomly obscured
by symbols such as “X's"—comprise Malmo (2). Nagoya (3) features

collection designed by the Magnussons

0 B

dashed lines punctuated with circles, and its design was inspired by the
geometries of Japanese gardens. Riga (4, top) is a stripe pattern that
looks hand-drawn with its squiggly lines. Similarly, Turin (4, below)
incorporates a squiggled stripe that flows beyond a slightly more
regular grid pattern.

The Magnusson Collection reflects Momentum Textiles'
commitment to reducing its carbon footprint. The energy used to
manufacture these textiles is recovered and reused; waste fiber is
reclaimed or recycled; and water usage is minimized, with any excess
recirculated into the system. The fabrics are GREENGUARD Certified
and classified as Reduced Environmental Impact (RED products.

—MURRYE BERNARD
themomgroup.com
Reader Service No. 219
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PRODUCT FOCUS

From Brazil to London

Yabu Pushelberg subtly incorporate international
influences in a collection for Avenue Road

é‘m«m@,w,« ¥

38

|
|

Toronto-based furniture design company Avenue Road, which also
has a showroom in New York, launched a new collection by George
Yabu and Glenn Pushelberg (above, right), Contract magazine's 2002
Designer of the Year and founders of Yabu Pushelberg, a hospitality
and residential design firm with studios in both Toronto and New York.
Though the duo has designed several pieces of furniture throughout

the years, they first debuted furnishings to the US. market only last year.

For Avenue Road, Yabu Pushelberg has created seven
new pieces: two seating options, a freestanding mirror, and four
wall-mounted mirrors. The star of the collection is Rua Ipanema (1),
a generously curved, 42-inch-wide lounge chair inspired by the
“vivacious yet relaxed” culture of Brazil. The chair, upholstered
in a selection of leathers and linens, can be plushed-out with
coordinating throw pillows. A swiveling base wrapped with walnut
veneer allows the user to smoothly swing around and join the party.

By contrast, the design of the linear Berkeley Square (2), an

upholstered armchair, draws from the finely tailored traditions of
London. Leather or linen upholstery is tucked tautly into a streamlined
polished black nickel base. The coordinating Regent Street (3) mirror
rises 70 inches, making it ideal for dressing. It also features a polished
black nickel base, which angles to support the mirror face, and
incorporates a shelf of black stained oak or glass.

Rounding out Yabu Pushelberg’s Avenue Road collection—quite
literally—are four mirrors, named 25th, 26th, 27th, and 28th Street (4).
These whimsical wall-mounted mirrors, which vary in dimension from
approximately 16 to 24 inches wide and 18 to 36 inches tall, hang solo
or work well in groups. —muRRYE BERNARD
avenue-road.com
Reader Service No. 220
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' SO RESPONSIVE.

Grail® High-Rise Low-Arc

An innovative upgrade from traditional infrared technology,
Proximity® Sensing Technology transforms the entire faucet
into a sensor with no optics to maintain—making for a more
responsive, reliable faucet and contributing to water efficiency.

Visit deltafaucet.com/professionals or scan the code to learn more.

see what Delta can do
Select No. 159 at ContractDesign.com/readerservice



PRODUCT FOCUS

40

Drawn from the Sea

Interface recycles fishing nets to

The Net Effect collection of modular carpet tiles from Interface evokes

the feeling of the ocean, while actually helping to protect it. Working
with the yarn supplier Aquafil, Interface collects discarded fishing nets
from villages in the Philippines and recycles them to create new nylon
for the carpet tiles.

The collection was born from a conservation project called
Net-Works, a partnership between Interface and the Zoological Society
of London. Launched in the Danajon Bank region of the Philippines in
2012, the project aims to help curb the growing environmental problem
of discarded fishing nets that endanger marine life and habitats, and
also to address the company’s goals for post-consumer nylon recycling
and closed-loop manufacturing. By developing a local reclamation
system for fishing nets, the program also provides a source of income
for some of the world's poorest fishing communities and could be a
long-term solution to alleviating poverty in those places.

create Net Effect modular carpettiles

Debuting at NeoCon® in June, the Net Effect collection was

designed by David Oakey, owner of David Oakey Designs, and
includes three square variations and three skinny plank styles that
capture the great fluctuations of the sea. The textures of the square
patterns (1) are meant to evoke the moment when waves wash over
the shore, while the plank styles (2 and 3) capture the fluidity of water
with more linear patterns.
All six styles are intended to be intertwined with each other,

just like swirling currents in the ocean, and can be arranged to form a
continuous pattern or a series of borders and insets. A color palette
of two rich blues and six neutrals explores the depths of the sea and
hues found along a coast, such as sun-bleached driftwood and stone.
—CODY CALAMAIO

Interface.com

Reader Service No. 221
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‘he top designs. The most features. The greatest comfort. Torsa

At any every price.

Wit | Amplify | Torsa Rty

&:

[m] wwwsitonit.net/topdesign
2k Sitonit. Torsa. Amplify and Wit are trad 51 registered trademarks of Exemplis Corporation MANUFACTURED IN THE USA
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HD Americas is excited to announce that Carlos Couturier and Moises Micha, managing
partners of lifestyle hotel company Grupo Habita, will headline the conference. They will
discuss their bespoke concepts that have changed the Mexican hotel landscape, as well
as their recent expansion to New York and into the hostel business.

www.HDAmericasExpo.com

Produced by

+ ISHP NEWH Qs

Presented by In association with

hospitalitydesign I
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Walnut and oyster shells. They're two of the bio-based materials
in Ecolibrium’, our new wall base made from naturally renewable
ingredients. Thanks to an innovative, patent-pending formulation,
Ecolibrium is phthalate- and PVC-free. It's our most sustainable wall
base yet. And, it’s one more way Tarkett™ helps you balance your

flooring and accessories choices.

To learn more, call 1.800.899.8916
or visit tarkettna.com/InANutshell.

THE ULTIMATE
ar e FLOORING EXPERIENCE
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Join

Designed by Wolfgang C.R. Mezger

www.davisfurniture.com
Phone: 336.889.2009

DAVIS
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BEST OF NEOCON® 2013

NeoCon 2013

New Products honored in the Best of NeoCon® 2013 competition

Eighty-seven awards were given in The Best of

NeoCon® 2013 competition of contract furnishing

products during the annual trade show at The

Merchandise Mart in June. The Best of Competition

honor went to Bluescape by Haworth and Obscura

Digital (see page 47) in the Workplace Technologies
category. In addition to Gold and Silver awards, eight

Innovation Awards (page 64) and four Editors’

Choice awards (page 63) were presented by John
Czarnecki, Assoc. AlA, Hon. lIDA, editor in chief of

Contract magazine, at the annual Best of NeoCon®

Breakfast in Chicago on June 10.

A total of 360 products were entered in 39

product and furnishing categories, including flooring,

fabrics, and lighting. The jury was composed of 48

corporate, government, and institutional facilities

management executives, and interior designers and

architects who are responsible for selecting and

buying furnishing products for their organizations

or clients. Divided into eight teams, jury members

visited Merchandise Mart showrooms and temporary

market suites to judge each product in person.

Manufacturers or product designers had the

opportunity to explain and discuss details of the

entered products and answer jurors’ questions.

The Best of NeoCon® Competition is sponsored

by Contract magazine, along with Merchandise Mart

Properties, Inc., the International Interior Design

Thanks to all of our Best of NeoCon® 2013 jurors

interior designers

Debra Barresse, IIDA
Interior Project Manager,
Princeton University,
Princeton, New Jersey

Christina Birkentall, [IDA
Owner, Studio 626,
Honeoye Falls, New York

Linda Porter Bishop, IIDA, ASID
Principal & Founder,
Restorative Environments,
Shanghai, China

Jean Buckley, IIDA
President, Interior Design,
Buckley & Associates
Architects,

Winchester, Massachusetts

Donald Cremers, Affilliate [IDA
Senior Associate,

HOK,

San Francisco

Gayle DeBruyn, IIDA
Owner,

Lake Affect Design Studio,
Grand Rapids, Michigan

Valerie Gow

Partner,

Gow Hastings Architects,
Toronto, Canada

Corinne Keddie
KAl keddie architecture inc.,
Calgary, Canada

Janet Kobylka, IIDA
Transition Planner,
Balfour Resource Group,
Dallas
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Lori Kolthoff

Creative Managing Director,
FRCH Design Worldwide,
Cincinnati

Jodie Leppa
Senior Director,
NELSON,
Minneapolis

Lori McGilberry

Interior Designer, Associate,
Corgan Associates, Inc.,
Dallas

Jennifer McGregor, IIDA
Consultant,

Legat Architects,
Chicago

Karen Muraoka, IIDA, ASID
Principal,

Karen Muraoka Interior
Design LLC,

Honolulu

Karen Niemi

Principal,

MulvannyG2 Architecture,
Bellevue, Washington

George Norek

Architect,

Argonne National Laboratory,
Argonne, lllinois

Elizabeth Peterson
Senior Vice President,
VOA Associates Inc,,
Washington, D.C.

Ron Reed, FAIA
Principal,

Westlake Reed Leskosky,
Cleveland

Louis Schump
Design Principal,
Rapt Studio,

San Francisco

Michael Sinkew

Associate, Design Manager,
Ted Moudis Associates,
New York

Richard Tepp

Senior Project Manager,
NELSON,

Chicago

Theresa Williams
Principal, Design Director,
NELSON,

Chicago

Reagan Wise, [IDA
Senior Interior Designer,
Associate, RATIO,
Raleigh, North Carolina

Marlyn Zucosky

Director of Interior Design,
JZA+D,

Princeton, New Jersey

facility managers

Cynthia Alexander
Facilities Manager,
University of Michigan,
Ann Arbor, Michigan

Carol Bailis
Design Manager,
Wells Fargo,
Philadelphia

Brian Bennett
President,

The Facility Group,
Tulsa, Oklahoma

Karen Cobb, IIDA

Project Manager / Global Facility
Management Americas,

SAP America,

Newtown Square, Pennsylvania

Anne Driskell, IDA
Facilities Management,
Administrative Services,
State Farm,
Bloomington, lllinois

Gena English

Sr. Program Manager,
Parkland Hospital,
Dallas

Phyllis Ewers

Furniture Program Manager,
CB Richard Ellis Group

at Cisco,

San Jose, California

Randy Groff

Director of Facilities and Energy,
Four Seasons Produce,

Ephrata, Pennsylvania

Alexander Goldstein

Space Management Specialist,
U.S. Department of Health

and Human Services,

New York

Kristi Hartwell
Industrial Engineer,
John Crane, Inc,,
Morton Grove, lllinois

Ann Hayes, ASID

Facilities Planning &
Management,

University of Wisconsin-Madison,
Madison, Wisconsin

Association (IIDA), the International Facility
Management Association (IFMA), and

McMorrowReport.com. Competition winners

are featured on contractdesign.com,
contract-network.com (which includes all Best
of NeoCon® entrants), merchandisemart.com,

and mcmorrowreport.com.

Amy Hoffer, IIDA

Sr. Facilities Planner,
CSG International,
Omaha, Nebraska

Alice Hogueisson

Global Environmental Manager,
U.S. Director of Facilities,
Edelman,

Chicago

Rémi Loyer

CAFM Applications
Specialist—Americas,
Shell Canada,
Calgary, Canada

Randy Olsen
Manager,

Facilities Operations,
Pepsico,

Chicago

Lisa Reiher

Facilities Manager,
University of Michigan,
Ann Arbor, Michigan

Dominic Ruggerio
President,

Ruggerio & Associates, Inc.,
Oakbrook, lllinois

Sue Schmidt
Senior Principal,
Well-Being Design,
Healthways,
Franklin, Tennessee

Darlene Shannon, IIDA

CRE & FM Project Manager,
Farmer’s Insurance,

Los Angeles

contractdesign.com

BJ Thomas

Administrative Services Manager,
Gateway Health,

Pittsburgh

Evan Thompson

Facilities Planning and Design,
Physicians Mutual,

Omaha, Nebraska

Katie Titi, IIDA, ASID
MIT Lincoln Laboratory,
Lexington, Massachusetts

Lisa Todd

Associate Director of

Facilities & Events,

Valparaiso University Law School,
Valparaiso, Indiana

Liz Vonesh

Facilities & Office Services,
Healthcare Information &
Management Systems Society,
Chicago
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During NeoCon®, Bluescape
(above) was displayed on 12
touchscreens that were
integrated to form one
gargantuan workspace that
can be navigated using touch
functions similar to those used
on smart phones and tablets.
Bluescape is also installed in
the Haworth showroom

in San Francisco and the
company’s headquarters

in Holland, Michigan.

best of competition

Haworth takes top honors with
Bluescape digital workspace

Conference room bulletin boards may soon become a thing of the past,
thanks to an innovative product by Haworth. The collaborative digital
workspace, Bluescape (above and on page 45), was named Best of
Competition at the 2013 Best of NeoCon® awards, and also garnered

a Gold Award in the Workplace Technologies category.

Users can share text, photos, videos, and documents
simultaneously throughout 160 acres of digital space that can be
accessed from high-definition screens and devices including, laptops,
iPads, and smart phones. Unlike ink and paper, Bluescape allows for
work to be saved in real time, giving teams the ability to rewind and
view the progression of their project.

As the technology world continues to miniaturize, Jeff Reuschel,
Haworth’s global design director, said it was important for the company
to give users a large work surface to create and collaborate.

“It feels a little like we've handed some charcoal to humans for the
first time and said, ‘Hey, what are you going to do with that?” Reuschel
said. “Bluescape makes information accessible to people in a way that
was not possible before.”

Haworth designers first dreamt up the concept for Bluescape in
2006 when they created a “brainstorming room” during a review of their
global seating portfolio. In 2010, Haworth teamed up with San Francisco-
based tech company Obscura Digital to develop Bluescape and create
a new jointly owned company of the same name.

While Bluescape is a foray into the technology world for the
60-year-old furniture company, Reuschel said that Haworth has been
interested in the impacts of worker effectiveness since the early 1990s.

‘It was no stretch at all to think that if worker effectiveness is our target,

this is the best tool we've ever come up with.” —cooy caLamaio

contract



BEST OF NEOCON® 2013 gold and silver awards

Architectural Products Carpet: Modular

1. Steelcase: V.L.A. 3. Atlas Carpet Mills: Shibori 5. Milliken: ART MEDIA
Collection Broadloom

designer Steelcase Design designer Cresta Bledsoe
in partnership with Claudio designer Atlas Carpet Mills Read ice
Bellini Design Team

silver award silver award silver award

2. Joel Berman Glass Studios: 4. Tandus Flooring: Presage 6. Shaw Contract Group:
Olivi. H

fvia designer Tandus Flooring exagon )
designer Joel Berman & Jason Product Development designer SCG Design Team,
Brummet led by Reesie Duncan
48
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Case Goods

7. Geiger International:
Catalyst Phase Il

designer Colin Nourie

silver award

8. Nucraft: Merino Collection

designer Mark Goetz

silver award

9. Thos. Moser:
Element Collection

designer Adam Rogers

Conference Room Furniture

10. Davis Furniture: Span

designer Davis Design Team

silver award

1. OFS: Slate

designer Lynda Chesser

TV i



BEST OF NEOCON® 2013 gold and silver awards

Education Solutions

12. VANERUM STELTER:
Bloom Collection

designer Johan Heyvaerts
and Lauren Hughes

silver award

13. Borgo: Zero9

designer Giovanni Baccolini

Flooring: Hard Surface

14. Tandus Flooring: Narrative

designer Tandus Flooring
Product Development

silver award

15. Patcraft: Design Catalyst

designer Pamela Rainey
and Bill Bridwell
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Furniture: Benching

16. OFS: Eleven Work Space

designer Daniel Korb

silver award

17. AIS: Oxygen

designer Bill Stewich

silver award

18. Herman Miller: Locale 18

designer Sam Hecht
and Kim Colin

contract



sestorneocon 20 gold and silver awards

Furniture Systems

19 20 oy

19. Allsteel: Create

designer IDa Design
(Mitch Bakker)

silver awar

20. TUOHY Furniture
Corporation: Abre Collection

designer TUOHY Development
Team, Bernard Tuohy

Furniture Systems
Enhancements

21. HALCON: Millennia

designer Frederick A. Poisson

silver award

22. Teknion: Interpret

designer Nick Gillissie

Healthcare Fabrics
and Textiles

23. cf stinson: Funnybone

designer Lori Roop

silver award

24. Pallas Textiles: Drift

designer Laura Guido Clark

r Service No. 24
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Healthcare Furniture

29. Nemschoff: Terra Infusion

designer Cindy
Carpenter-Smith

R

silver award

30. Carolina: Mile Marker

designer Carolina Design Team

contract

Healthcare Flooring

25. Tandus Flooring:
Grasscloth Collection

designer Tandus Flooring
Product Development

er award

26. Shaw Commercial Hard
Surface: Chordinates

designer Shaw Commercial
Hard Surface Design Team

Healthcare:
Guest/Lounge Seating

27. Nurture by Steelcase:
Regard

designer Mark Kapka and
Steelcase Design Studio

silver award

28.Sedia Systems:
JumpSeat Wall

designer Ziba Design




BEST OF NEOCON® 2013 gold and silver awards
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Healthcare Solutions/

Technology Support

31. Humanscale: TouchPoint T7

designer Humanscale
Design Studio

Lighting: Decorative

32. Koncept Technologies Inc.:
Tono LED Mood Light

designer Peter Ng, Kenneth Ng,
Edmund Ng

33. Seeyond Architectural
Solutions: Seeyond Lighted
Wall Facing

designer Khanh Nguyen,
Justin Berken

rask/Desktop

.

34. Koncept Technologies Inc.:
Mosso Pro LED Desk Lamp

designer Peter Ng, Kenneth Ng,
Edmund Ng

35. Knoll, Inc.: Knoll LED
Lighting Series

designer Antenna Design,
Masamichi Udagawa,
Sigi Moeslinger
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Office Accessories

36. Neutral Posture, Inc.: 38. Coalesse: Lagunitas
The Guardian

designer Neutral Posture

e gn e with
e

Mark Benden Gllver ol

: 39. Davis Furniture: Q5

designer Jonathan Prestwich

37. JRB Studio, a Baker
Manufacturing brand:
New<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>