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New Orleans Architect Allen Eskew dies at 65
Eskew, a founder of New Orleans firm Eskew+Dumez+Ripple,
died December 10.

m/eskewobit

contractdes

Eskew+Dumez+Ripple Receives 2014 AIA Architecture
Firm Award

The firm receives AlA's highest honor two days after founder
Allen Eskew died.

contractdesign.com/2014AlAfirmaward

Julia Morgan Posthumously Awarded 2014 AIA Gold Medal
Morgan, the first female recipient of the award, was a building
technology expert and paved the way for other women in architecture.

actdesign.com/juliamorgan

Valencia, Spain, to Sue Santiago Calatrava Over Opera House
The city says it will take legal action against architect Santiago
Calatrava after chunks of mosaic facade fell off the Palau de les Arts.

USGBC Announces 2013 Best of Green Schools
The Center for Green Schools unveiled its third annual list
recognizing a commitment to healthy learning environments.

contractdesign.com/2013greenschools

AIA Announces Recipients of Three Annual Awards

Harrison Fraker, FAIA, receives the Topaz Medallion for Excellence
in Architectural Education; lvenue Love-Stanley, FAIA, receives
the Whitney M. Young Jr. Award; and Fredric “Rick” Bell, FAIA,

is honored with the Edward C. Kemper Award.
contractdesign.com/2014AlAawards

BBG-BBGM Joins HOK

BBG-BBGM, an architecture and design firm specializing in luxury

hotels and resorts, has joined HOK.
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NYSID Establishes Interior Design Archives
The New York School of Interior Design has formed an archive
as a repository of primary source material from the profession

contractaesign.com/nysiaa

PERKINS+WILL

Designing for Health: Small Space, Big Message

The healthcare experts at Perkins+Will discuss the process of
combining three departments into one new space at Children’s
Medical Center Dallas.

contractdesign.com/PWbic

InterlockingRock

Feature walls in manageable, self-aligning modules.
modulararts.com 206.788.4210 made in the USA
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EDITORIAL

Honoring Women in Architecture and Design

12

Welcome to our annual Interiors Awards issue. This year, we are
celebrating 35 years of the Interiors Awards, including the Designer

of the Year distinction. For the first time, both our Designer of the Year
honor and the Legend Award both solely go to women in the same
year.I'm so pleased to honor Krista Ninivaggi, the director of interiors
at New York-based SHoP Architects, as the 35th Designer of the Year.
Ninivaggi is entrusted by the leaders of one of the most respected firms
in New York to establish and build its interiors business. And Trisha
Wilson—the hospitality designer who founded Wilson Associates

and is a true heroine through her work with The Wilson Foundation

in South Africa—is the Legend Award recipient

In this awards season, it seems that everyone is a critic when
it comes to the selections of winners in whatever award program,
whether it be for movies, television, music, or within our own profession.
In December, the American Institute of Architects (AIA) announced
that Julia Morgan would be posthumously awarded the 2014 AIA Gold
Medal. Morgan, who died in 1957, designed more than 700 buildings
in the first half of the 20th century, including the Hearst Castle in
California, and was the first woman to be a licensed architect in that
state (in 1904, before women had the right to vote in California or
across the United States) after being the first woman admitted
to the architecture program at 'Ecole des Beaux-Arts in Paris.

Morgan is the first female recipient of the AIA Gold Medal, which
has been awarded since 1907. No living woman has received the honor.
The Gold Medal is considered the highest honor the AIA can bestow on
anindividual, living or dead, for their life's work, and names of all Gold
Medalists are etched in granite in the AIA national headquarters lobby
in Washington, DC. The AIA national board of directors votes for a
winner, but a recipient is not awarded every year. Other posthumous
honorees have included Thomas Jefferson, awarded in 1993, and
Sam Mockbee, honored two years after his death.

After the Morgan Gold Medal announcement, online commentary
included pointed criticism at the AIA for choosing Morgan, dead for 56
years, to receive the Gold Medal. The comments, curiously primarily
from men, described the selection with phrases such as: “serious
miscalculation,” “tone deaf” “tepidness,” “patronizing,” “conciliatory,”

“embarrassing,’ “opportunistic,” and “to placate people.” Really”?

That bluster—while directed at the AIA—is just, plain, overtly
harsh and wrong, and disrespectful to Morgan herself. Importantly,
it discredits Julia Morgan as a person and as an architect for her life’s
work. Imagine the challenges and perceptions that she had dealt with
as a female architect with predominantly male colleagues and clients
a century ago—she must have had a steely resolve to accomplish
what she did.

Should the AIA have named a woman as Gold Medal winner
sooner? Absolutely. And Morgan's recognition is overdue, but the AIA
boards through the years, sadly, just did not take the initiative to award
her years earlier. Should a living woman have won the award by now?
Definitely. But past decisions aside, Julia Morgan has been selected this
year and her pioneering career should be remembered and celebrated.
Understanding the breadth of her accomplishments, it is hard to name
a more worthy individual. Criticizing the selection is, in turn, dishonoring
Morgan herself.

Next year and beyond, will all eyes be on the AlA to select a living
woman as the Gold Medal winner? Yes. Who do you believe the first
living woman to win the award alone should be? | say “alone,” because,
in an interesting twist, the AIA has instituted a change in its Gold Medal
requirements, allowing for collaborators working as a pair to win
beginning next year. That opens the door for Gold Medal possibilities
such as Robert Venturi and Denise Scott Brown, as well as Elizabeth
Diller and Ricardo Scofidio, who are leading the design of the latest
MoMA expansion (page 23) and have completed other culturally
significant work

To be sure, the architecture profession still has improvements
to make in gender and racial diversity. Conditions are absolutely not
equal. Perhaps the discussions related to this Gold Medal selection
will open a broader dialogue about the profession, and will encourage
others to be part of changing the future face of architecture and design.
That is what we need

Sincerely,

John Czarnecki, Assoc. AlA, Hon. IIDA
Editor in Chief
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Feel the change.
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From post-consumer carpetidiverted from U.S. landfills, Universal Fibers uses proprietary
processes to produce clean fluff, which is recycled with Nylon 6,6 to create solution-dyed yarn
that has 30% recycled conter‘lt and permanent stain resistance. Available in 284 colors and
multiple weights, as low as 6‘00 denier, Refreshfiber is a true breakthrough in design and

environmental performance.
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Less water, waste, carbon and oil. With Refreshfiber, Less is More.

o
Our Promise Is EARTHSMART -
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INDUSTRY NEWS

Nightingale Awards Recognize the Best Healthcare Products

CF Stinson takes Best of Competition for Funnybone

i
i

==

Nightingale

Awards

The winners of the 2013 Nightingale Awards were announced at
an awards ceremony on November 18 at the Healthcare Design
Conference in Orlando. Sponsored by Contract magazine in
conjunction with the Healthcare Design Conference, The Center
for Health Design, and Vendome Group, The Nightingale Awards
recognize contributions to the healthcare built environment through
product design and innovation that promotes healing. The awards
were presented at the conference by Contract Editor in Chief
John Czarnecki and Rosalyn Cama.

A panel of six healthcare architects, interior designers, and
facilities managers judged the products. The Best of Competition
award went to CF Stinson for its Funnybone fabric (1.

continued on page 18
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INDUSTRY NEWS 2013 Nightingale Awards

continued from page 16

The category winners are:

Carpet

Cold Patcraft for Butterfly Effect (2)

Silver Mannington Commercial for Design Classics (3)
Fabrics & Textiles

( -5t of Competition CF Stinson for Funnybone (1)
Floorlng Hard Surface & Resilient

Gold Mannington Commercial for Enlighten (4)
Silver Mondo for Kayar (5)

Seating: Guest/Lounge

Cold aeris-Impulsmobel for muvman (6)
Window Shading & Treatments

Gold MechoSystems for ZipGlide (7)

The Nightingale Product Design Awards program began in 1990.
Introduced by Contract magazine’s editors and The Center for
Health Design’'s founders, the Nightingale Awards remain the
industry’s only awards program for healthcare products related
to the built environment.

Named after Florence Nightingale, one of the judging criteria
for the awards is the product’s contribution to a healing environment.
Other criteria include functionality, quality and durability, aesthetics

continued on page 20

PCS36A continues to expand
its offerings - with two
USB-A connections and one
15A/125VAC outlet!

So now you can have PCS36A
three ways - with two electrical,
one electrical and one data
module or one dual USB-A and
one electrical. What will be next?

Cutout size: 5" by 4", comes
with 6 ft. cord.

Finishes: Matte Black or
Satin Aluminum. \ e

“FINE ARCHITECTURAL HARDWARE FOR YOUR FINE FURNITURE”®

MOCKEIT

DOUG MOCKETT & COMPANY. |

www.mockett.com ¢« 800-523-1269
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INDUSTRY NEWS 2013 Nightingale Awards

continued from page 18

and style, pricing, and innovation. The winners were selected through principal, Health Design Source; Karen Muraoka, principal, Karen
ajury process just prior to the conference’s opening. Muraoka Interior Design; and Marjorie Sobylak, senior project manager,
The 2013 jurors were Sachin Behere, senior design consultant, interiors, Office of Facilities Development, New York-Presbyterian.

Ambient Experience Design, Philips Design Healthcare; Donald
Cremers, senior associate/interior design, HOK; Courtney Johnson,
regional interiors practice leader, Perkins+Will; Janet W. Kobylka,

Using agricultural crop wastes like sorghum, hemp and wheat straw, we create

surfacing solutions infused with striking beauty and proven durability.
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INDUSTRY NEWS

MoMA Moves Forward with
Folk Art Museum Teardown
as Part of Expansion

On January 8, the Museum of Modern Art (MoMA) in New York
confirmed it will raze its next-door neighbor, the Tod Williams Billie
Tsien Architects-designed former American Folk Art Museum, as part
of a plan designed by Diller Scofidio + Renfro (1).

In April 2013, MOMA announced its initial plans to demolish the
building to expand its footprint. After a public outcry, the museum
hired Diller Scofidio + Renfro to oversee the expansion and explore
the possibility of keeping the existing folk art structure. But the plan
developed for MoOMA deemed it unfeasible to <eep, and demolition
could occur as early as this summer.

“To save the building, we had to lose too much of the building,”
Diller Scofidio + Renfro principal Elizabeth Diller told The New York
Times. “You pass a tipping point where there’s not enough of the
original structure to actually maintain its identity.”

Tod Williams and Billie Tsien expressed their disappointment with
the decision in a statement: “Demolishing this human-scaled, uniquely
crafted building is aloss to the city of New York in terms of respecting
the size, diversity, and texture of buildings in a midtown neighborhood
that is at risk of becoming increasingly homogenized.”

A new MoMA building on the folk art site would house space for
exhibits and performances, while MoMA's current ground-floor areas
will transform into an expansive public gathering space, and the
sculpture garden (2) would be open to the public. The expansion, which
would alter the nine-year-old $858 million overhaul by Japanese
architect Yoshio Taniguchi, will add about 40,000 total square feet.
MoMA construction completion is targeted for 2018 or 2019. —starr

IA\
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bring your
designs
to life.

Available through:
CF Stinson
Designtex
Maharam

Robert Allen

Sina Pearson Textiles
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Exceptional design deserves exceptional flooring.

( entlva THE ULTIMATE
Simple yet sophisticated or playful and bold, Centiva has

limitless options to complete your design vision. From ease of A Tarkett
installation to extreme durability, low maintenance to a great
looking product, you can choose Centiva with confidence.

1-888 - CENTIVA
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Introducing Funnybone

The industry’s first collection of truly “interactive
textiles for the youth healthcare environment. Fun and
playful patterns create opportunities to relieve stress
encourage conversation, and bring smiles!

2013
Nightingale
Awards
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INDUSTRY NEWS

GlobalShop 2013 was held
at Chicago’s McCormick
Place West and drew

more than 14,000 industry

professionals and nearly

7,400 representatives

of retailers and br.

The expo floor boa
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GlobalShop Returns to Las Vegas in March

Retail design industry’s largest trade show comes to Mandalay Bay

GlobalShop, the largest annual event for retail design and shopper
marketing, returns to Las Vegas for its 22nd year. Contract’s sister
publication, design:retail, formerly DDI, will host the event at Mandalay
Bay Convention Center in Las Vegas, March 18-20, 2014. The show
features six market-focused pavilions—the Store Fixturing Show, the
Visual Merchandising Show, Store Design and Operations, the Digital
Store, the At-Retail Marketplace, and Retail Marketing Services

Last year, more than 14,000 industry professionals attended
GlobalShop at McCormick Place West in Chicago. Nearly 7400
representatives of the world's top brands and retailers also attended
the show—resulting in a year-over-year growth of 15 percent.

This year, GlobalShop will unite thousands of the industry’s top
retail suppliers with design professionals for three days of networking.
The ARE. Design Awards and the Opening Night Party will kick off the
show. Later, the POPAI Awards celebration will begin with a cocktail
reception and lead to the announcement of the Outstanding
Merchandising Achievement Award winners

At the conference, education tracks will cover consumer, in-store,
international, and independent retailer trends. Kip Tindell, chairman
and CEO of The Container Store, will lead the keynote address on
the morning of March 18. Other speakers will address topics such as:

“Bridging Digital and Physical Experiences,” “Big Ideas from EuroShop,”
“Any Retailer Can Get Consumers,” and “Unraveling the Mystical

Power of Data.”
The popular Retail Roundtable will provide participants
the opportunity to meet with retail VIPs and learn from first-hand
accounts of today's retail landscape. Attendees will meet with directors,
managers, and leaders in store design and planning who work for top
brands in the industry. Roundtable “hosts” will share their perspectives
on retail with attendees and switch between tables every 10 minutes.
“The 2014 show brings together more opportunities than
any year before,” says Doug Hope, GlobalShop show director.
Visit globalshop.org to learn more and to register. —erinn waLpbo
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Gunlocke

Everything we know, completely reimagined. This is how a
contemporary classic is made. Credentials’ careful consideration
of scale, materials and functionality refines the private office
experience, evoking the image and performance needed

| GUNLOCKE.COM for today’s professional workplace.
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With all that goes into
designing a portfolio-worthy
space, carpet fiber doesn’t top
your list. But uncommon fiber
can make your work look better,
longer—and that’s worth caring
about. Really.

What makes our fiber uncommon?
Take a look and see the difference.
Because what you put into carpet

is what you get out of it.
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landscape

We believe beauty and elegance
create spaces where memorable

experience happen.

Chipman Designed by Robert Chipman.

Find us at landscapeforms.com or

contact us toll free at 800.290.6239.
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35th Annual Contract Interiors
Awards Breakfast

January 24

Cipriani 42nd Street
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BIFMA 360 Leadership Conference
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Stockholm Furniture & Light Fair
February 4-8

Stockholm

Stockholmsmassan

Cevisama
February 11-14
Feria Valencia
Valencia, Spain

BUILDEX Vancouver

February 19-20

Vancouver Convention Centre West
Vancouver, Canada

Ecobuild 2014
March 4-6
ExCel
London

Design Days Dubai
March 17-21
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LEDucation

March 18-19

Sheraton NY Times Square Hotel
New York

GlobalShop
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Mandalay Bay Convention Center
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Salone Internazionale del Mobile
April8-13

Milan Fairgrounds

Milan, Italy
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COLUMNIST

Choosing a Focus in Interiors Project Management
by Richard N. Pollack, FAIA, FIIDA

34

Passion is what drives most of us to pursue a career in design. That
may come from various directions, including innate abilities that cannot
beignored or an intellectual interest that becomes overwhelming and
must be pursued. In any case, once we start a serious design education,
our major focus often remains on design itself, while the critically
important skills of how a project is managed and built can be relegated
to second place. This can lead to confusion in our career paths once we
are working in the profession.

Early in my career, while in a large firm, | had to make a
choice between pursuing a path in design or a production/project
management track. Part of my personal decision was based on
the knowledge that project managers often are paid more than
designers. Considering that | was starting a family and had more
expenses, | angled toward the project management (PM) path.

As Yogi Berra said, “If you come to a fork in the road, take it

Assuming you come to a similar fork as a young professional,
you would not be selling out your design career by taking the PM path.
| found that | thoroughly enjoyed project management and learning
how to control a project’s development. And although | was not the lead
designer, | still had many opportunities to influence the design and to
ensure that it developed into a great finished space. A PM focus is also
excellent preparation for a career trajectory toward firm leadership or
starting one’s own firm, as you will have to learn how to read financial
reports, maintain staffing efficiency, and develop analytic and people
management skills to keep projects profitable.

So, what makes a good project manager? A good PM has a
combination of innate and learned skills. Their temperament must
be logical and organized with good communication skills and, | argue,
be empathetic. A PM must also be educated about the best project
control techniques. Some are common sense, as noted above, such as
good communication and empathy. Technology is also a strong
component of project management, including use of Microsoft Project
or similar programs for scheduling, BIM, and online drawing distribution
and markup software.

Interior design project managers also face unique challenges,
compared to managers of larger architectural projects. One of the key
differentiators is project speed. For example, a new building takes
several years to design and construct, while a 100,000-square-foot
interior will typically be finished in no more than a year from start to

finish. Owing to those factors, management of an interior project must
be different than an entire new building. Investigation of multiple design
and constructability options is compressed, milestones and critical
paths are accelerated, and the approval process is truncated. Whereas
timesheets for a large architectural project may be appropriate to track
on a bi-weekly or monthly basis, interiors time control is weekly—and
sometimes seems to be hourly. The PM is responsible for governing
the time and effort expended, and must work collaboratively with

the project designer to keep the design and production course
well-focused, or the fee budget can be exceeded quickly. The PM

must also hold sway over the project designer to meet the project’s
profitability and schedule criteria.

The PM must have a complete understanding of interior design,
production, and construction, and specifically know project tasks and
what the typical time would be for the team to perform those tasks
(it will vary between team members). If the time and effort are in excess
of what the fee will allow, the PM needs to develop alternative strategies
that marry the fee with tasks—and always in conjunction with the team.
It is easy to tell the team that design development must be completed
by a given deadline, but if that date is not realistic, the PM must
reorganize the schedule to shorten other tasks.

My approach was always to allow for more time at the beginning
of the project, where detailed thinking and planning should happen. If
the programming, conceptual design, and design development efforts
are well thought out—and completed when scheduled—construction
documents and construction administration can be completed on a
more regular, known timeframe with less need to keep designing during
the construction document and construction administration phases.

I will present more specific techniques for exemplary project
management in my next column.

Richard N. Pollack, FAIA, FIIDA, writes a regular column for
Contract on business practices in design and professional
development. Pollack is the CEO of San Francisco-based Pollack
Consulting, which supports firm growth and success through
improved business development, winning presentation techniques,
recruitment of top talent, business coaching, and ownership
transition implementation.
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Design museum Gent

Adesso is our finest achievement in private office furnishings, and it delivers a value proposition unlike anything that has come before it.
Quarter cut and rift cut veneers - the very best available, harvested sustainably, in a wide range of standard as well as custom species
- are sourced and selected by hand, and chosen carefully for every office. Whether it is for one office or a hundred, every office suite is
individually made, piece by piece, to create extraordinarily beautiful workspaces. From beautiful mitered joinery to drawers featuring
dovetailed construction (and an optional soft-closing feature), every piece and every office are made with an exacting workmanship and
attention to detail that will please the most discerning eye.
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1. ODESD2: Q1 Lounge Chair 2. Milliken: Fretwork

~om r P— +

Based on Richard Buckminster Fuller’s spherical The Fretwork collection of one-meter-square
thin-shell structure used to create geodesic domes,  carpet tiles from Milliken features patterns based
the Q1 Lounge Chair is made of light elements that on geometries that create lace-like effects. The

can withstand heavy loads. The inside of the chair four patterns, available in 24 standard colors, are
is upholstered with cozy felt, and other soft areas articulated using high-resolution digital printing
are chenille with flocking substrate. The chair is technology and include Crosshatch, Harmonic
filled with Hollowfiber, an eco-friendly synthetic Brise Soleil (pictured), and Kaleidoscope. They are

material capable of retaining its shape. designed to work as a tile-to-tile pattern as well as
eader vice No. 21¢ between small-, mid-, and large-scale patterns

3. Tekhne: Popsicle

Designed by Markus Johansson for Tekhne, the
Popsicle chair features the same rounded details as
its namesake. It comes with a frame in either beech
or ash wood, and its round seat and ergonomic,
curved backrest can be upholstered with fabric or
leather. The collection also includes a round table
with three legs.

4. Wolf-Gordon: Grethe
Serensen Collection

Grethe Serensen, a Danish textile designer, created
a collection in collaboration with Wolf-Gordon’s
design studio based on her “random weave”
technigue that involves translating photographic
pixels into threads. The collection is inspired by
unfocused light in photographs and videos of
urban landscapes. It includes the upholstery

fabric Millions of Colors (pictured), and three
wallcoverings: Soft Spots, Blinds, and Codes
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The Massaud Lounge with Ottoman—
by Jean-Marie Massaud

Part work. Part refuge.

Designed for comfort
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PRODUCT BRIEFS

Earthwerks: Aurora Loose Lay Luxury Vinyl Plank

earthwerks.com

A floor is not typically considered a portable feature within a space,
but the Aurora Loose Lay Collection from Earthwerks offers this
unigue benefit. The luxury vinyl planks fit together without locking
mechanisms or adhesives. They can be installed in about half the time
of similar flooring types and work over many existing floor coverings.

eoq: Yi Chair

eoqg-design.com

The Yi Chair, designed by Michael Young, explores the act of
bending and shaping wood, popularized by Hans Wegner. The

chair is designed to be stacked, and the upholstered seat can be
removed to ship compactly. The deep backrest and clean legs are
made from ash wood, and are available in a variety of stained finishes
Young also designed a complementary dining table.

/ice No. 2

Select No. 23 at ContractDesign.com/readerservice

KnollTextiles introduces a basic yet bold collection of textiles for walls
and upholstery in honor of its showroom and offices moving from

the Chelsea neighborhood to Midtown Manhattan. It includes three
fabrics available in 18 colors from the KT Collection, which is based

on classic bouclé fabric. It also features five new upholstery fabrics,
including six new colors for Ultrasuede, and two new wallcoverings.

‘entwOOd'»Cl_‘assi-cs
- The Real Deal. |

GRAND RAPIDS | PERFECT
CHAIR COMPANY | ANY SETT|

www.grandrapidschair.com
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PRODUCT FOCUS

Under Pressure

Cosentino releases Dekton, an ultra-thin material
fit for all surfaces

A material that measures mere millimeters thick but can clad stone sheets that measure more than ten feet tall and four-and-a-half
nearly every surface, indoors or out—including walls, floors, stairs,
countertops, and even furniture—sounds like science fiction. But

Dekton, a new ultra-compact surface by Cosentino, sleekly covers
all scenarios.

feet wide, and have thicknesses between eight and thirty millimeters
The sheets are then baked at high temperatures to achieve

zero-porosity, resulting in a high resistance to scratches, stains,

abrasions, and extreme heat and cold. Dekton is available in a neutral

Manufactured in Spain and now available in the US, Dekton is color palette and a variety of 3D textures. —MurrYe BernARD

produced from a mixture of raw material found in glass, porcelain, and

natural quartz. Slabs are pressed to remove air, creating large-format

t'there be light

; a #__gwhile saving energy

i
W e e

Save energy while adding beauty to your project with window treatments from Cascade Coil Drapery. Our 100% recyclable
woven wire mesh fabrics provide a unique look to any space and are certified by the Living Building Challenge Declare
labeling program. Available in a stylish array of finishes, architects and interior designers now have a new solution for their

projects requiring healthful, sustainable products for the built environment. Cascade Coil proudly manufactures their
products in the USA and distributes them globally.
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FALCON

800-873-3252 falconproducts.com
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By John Czarnecki

Until this decade, SHoP Architects had been
celebrated for its body of work in architecture and
urban design, not necessarily interiors. But that has
changed. SHoP now boasts interior design as one of
its areas of expertise, and that is thanks largely to
Krista Ninivaggi.

SHoP Architects has rapidly built a reputation
as one of the most influential New York architecture
firms of the 21st Century, and its work is now known
internationally. Founded in the late 1990s by five
Columbia University architecture classmates, the
firm has now grown to about 160 employees, and
is recognized for work such as the zinc-clad Porter
House on Ninth Avenue in New York, an office for
Google, and large-scale urban design projects,
such as the East River Esplanade that is redefining
Lower Manhattan’s connection to the water. In
2009, the firm won the National Design Award
in Architecture Design from the Cooper-Hewitt,
National Design Museum.

That same year, the recession slowed the
entire architecture and design industry, and SHoP
focused on planning for its future. It had already
begun SHoP Construction in 2007, and ventured into

other areas such as sustainable technology research.

While the firm had completed interiors for some
buildings that it had designed, the firm’s calling card
was not interior design. With this in mind, and to
avoid having clients turn to other firms to design the
interiors of a SHoP building, the firm aimed to make
interiors a part of its full-service scope.

SHoP founding principal Gregg Pasquarelli
explains: “While we had done some interiors as
primarily an architecture firm, interior design is
really just a different skill set. And there needs to
be that ability to connect on different levels, rather
than just thinking about the building. We knew that
we had to bring in some talent to help us move to the
next level. When SHoP decided to really invest in an
interiors department and to grow that business, it
was clear to me and my partners that there was one
person we wanted to lead that practice.”

That person was Krista Ninivaggi, who has

quickly developed a SHoP interiors team virtually
from scratch since her start in January 2011 after
years of experience at AvroKO and Rockwell Group.
With SHoP, she has accomplished a great deal—
building an interiors staff from a dozen designers
last summer to 20 now and likely 30 later this year,
and leading the design of the interiors of Barclays
Center in Brooklyn, Shopbop headquarters in
Manhattan, projects in Botswana and Washington,
D.C., as well as the firm’s own new office in the
Woolworth Building.

SHoP’s leadership has entrusted Ninivaggi,
who is in her 30s, to guide the firm’s interior design
business, and that move has proven to be an
incredibly intelligent one. SHoP is now a major player
in the business of interior design, and that was not
the case just a few years ago. With verve and style,
and a business-savvy moxy, Ninivaggi has single-
handedly made certain that interior design is of
equal importance to architecture, urban design,
and construction at SHoP. The firm is now becoming
known for its well-executed interiors that are not
prescribed or predictable in type or aesthetic.

For her accomplishments, Contract names
Krista Ninivaggi as the 2014 Designer of the Year.
She is the 35th winner of the award.

Scripting t ght

“I'm a proud Jersey girl,” Ninivaggi says, “but | was
always incredibly attracted to the city.” She grew up
in New Jersey, just outside of New York, but knew
that the city would be her home. After internships
at the Guggenheim Museum and Gwathmey Siegel
& Associates Architects, she graduated from Rhode
Island School of Design (RISD) with both Bachelor of
Fine Art and Bachelor of Architecture degrees and
moved to New York permanently. She enjoyed the
nightlife of the city, which translated into a love
affair with hospitality design.

“| started going to places that were fantasy

worlds that had been designed by David Rockwell

icontractdesign.com
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Krista Ninivaggi is pictured
in the Vault (pages 50-51) at
Barclays Center in Brooklyn,
where 11individual premium
suites (right) surround a
champagne bar (below). The
custom, digitally fabricated
pendant light in each suite
was designed by Ninivaggi
and colleague Wontae Yang.
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and other well-known designers. | wanted to create
these spaces; it was not enough for me just to be
there,” Ninivaggi says. “l knew that | wanted to script
the night. | wanted people to hang out in my vision of
what an evening out in New York should look like.”
Focusing on getting a start in hospitality design, she
applied to Rockwell’s office. Although the post-9/11
economy was challenging in New York, Ninivaggi’s
tenacity paid off and she began at Rockwell Group in
fall 2002 and remained for more than three years.

There, learning from Rockwell, as well as
principal Shawn Sullivan and other designers,
Ninivaggi became entrenched in the world of
hospitality interiors. It also happens to be where
she met her husband, William Prince, who was a
colleague. “It was the best first job | could have ever
hoped for,” she says. “The most important thing |
learned there was the experience—the theater of
the whole event. And | really learned how to do
thatin a controlled and subtle way that creates
a wonderful and full experience for the guests.”

That fantasy or theatrical aspect of designing
a space is apparent in two restaurant projects that
she had a hand in while with Rockwell Group—Bobby

54
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At Barclays Center,a VIP
entrance (above) for all the
premium areas—including

all suites, the Calvin Klein
Courtside Club, and the 40/40
Club—features a wall of milled
Corian that has the same
pattern as the weathered
steel exterior. The 40/40 Club
(right), an event space within
Barclays Center, features a
custom-made amber resin

bar top. On the concourses
(bottom), Ninivaggi designed
custom carts clad in teak
wood, which is unusual for

a high-traffic arena.
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Flay Steak in The Borgata Hotel and Casino in
Atlantic City, and Nobu Fifty Seven in New York.

Ninivaggi credits Rockwell, who was the 1998
Designer of the Year, for giving her career a
significant start. “David created hospitality design.
| think he is phenomenal and very inspiring and was

just lovely to work with.”

In 2006, Ninivaggi left Rockwell Group to work
briefly with a design consultancy before joining the
New York firm AvroKO, which was making a name for
itself in hospitality design. Led by four partners—
Greg Bradshaw, Adam Farmerie, William Harris, and
Kristina O’'Neal—the firm grew from 10 people to
about 40 by the time Ninivaggi left in late 2010.

“She was definitely a star with us,” Bradshaw says.

“Krista was good at everything—a good designer
and collaborator, and good with strategy to pull
everything together. | had an immediate confidence
in her from the moment she came to the firm.”

“llearned how to do high-concept interiors

with AvroKO,” Ninivaggi says. “It was where | started
to grow and mature as a designer and a design
professional. | love the partners at AvroKO, and
I got to work closely with all of them. They are all
lovely people who are infinitely creative and so
good at what they do. And since the office was
relatively small when | started, | was able to take
on a lot of responsibility.”

At AvroKO, Ninivaggi spent considerable time
working on a project that ultimately did not get
built due to the recession: a proposed W Hotel in
Philadelphia. But she did complete notable interiors,
including Park Avenue Café, a restaurant that has an
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Ninivaggi designed the office
for Shopbop with SHoP (above,
left and right) to have a clean,
graphic aesthetic with punches
of color. A room to display

and mix-and-match clothes
includes ladders to easily

hang outfits.

With SHoP, Ninivaggi was part
of a team that designed the
eClassroom Prototype (left
two) for Teachers College

at Columbia University—an
innovative, technologically
advanced classroom.
Students can wirelessly share
presentations from their
devices to any of the four
wall-mounted displays or onto
large projection screens, and
that is supplemented with
more than 1,000 square feet
of writeable surfaces.
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interior that changes with each of the four seasons,
for restaurateur Alan Stiliman and his son, Michael.
“I remember the first meeting with Michael and Alan
Stillman, and Michael started to tell us about this
idea, and | was instantly excited about the
possibilities,” Ninivaggi says. “What an amazing
design challenge to solve. We essentially created
four different restaurants in one, and we did not lose
a single seat in any of the designs.”
Ninivaggi also designed the interiors for Lily
& Bloom, a restaurant in Hong Kong, while part of
the AvroKO team. “It was the first construction
project that | had done overseas, and the schedule
was incredibly compressed—design through
construction in just over six months,” she says.
“And yet the project turned out beautifully. We
were working with a great client and established
connections with factories in mainland China. Nearly
every element in the restaurant—including all the
tiles and furniture—was custom fabricated for us.
We designed every inch of that space.”
Having grown as a designer at AvroKO-—
even hiring and mentoring many of the firm’s
new designers—Ninivaggi was beckoned by the

opportunity to lead the interiors team at SHoP in late

2010. She says it was difficult to leave, but she had
the support of the AvroKO partners. Bradshaw says,
“I knew it was a great opportunity for her.”

As the story goes, softball played an integral role
in Ninivaggi landing at SHoP. While at Rockwell
Group, Ninivaggi and Prince were instrumental in
establishing a softball team for the firm. Rockwell
Group was collaborating with SHoP on a project at
the time. “We put a team together at Rockwell, and
we challenged SHoP to a game,” Ninivaggi says.

“I kept in touch and got the know the partners at
SHoP through the league. By the summer of 2010,
after the games, Gregg Pasquarelli, in particular,
started to ask me questions at the bar about how
to start interiors at SHoP. We had numerous
discussions about this, and | had lots of opinions
about who they needed to hire, and how they should
structure it, and how it should integrate with the
architecture side.”

Those after-softball chats led to meetings with
the rest of the SHoP principals, and Ninivaggi’s point
of view on interiors left an impression. “l very clearly
remember when we were talking with Krista about
her coming on, she said, ‘I'm really interested in
doing this because | don’t know what a SHoP interior
would be,” Pasquarelli says. “And that was, to me,
the exact right attitude. It’s the process of design—
not just a replicated image of a space.”

Ninivaggi was hired, and took on her new
role at SHoP with vigor. While she arrived with
considerable experience in hospitality interiors, she
was asked to lead an interiors effort across multiple
project types. “As the director of interiors, | was

While with Rockwell Group,
Ninivaggi was part of the team
that created the interior of
Nobu Fifty Seven in New York
(above), and she designed the
back-lit onyx host stand.

With SHoP, Ninivaggi has
designed interiors for the
Botswana Innovation Hub
(right and bottom), which
includes a HIV research lab,
as well as a data center and
engineering floors. The local
context and customs were
key to understand for the
design of this building,

now under construction.

tasked to create what that role would be. What kind
of services would we offer to our clients, how

would we do interiors, what would our processes
be? When | started to develop the different systems
and processes that we would use to do our interior
design work, | had to take into account the different
typologies that we do in the office,” Ninivaggi says.

“We are doing education, office design, hospitality,

multi-family residential, and entertainment. And we
are doing it under one umbrella in the interior design
studio, working closely with the architects.”
Pasquarelliis quick to identify the impact
Ninivaggi has had. “You can see the effects on our
firm as a whole, and the gaining of new techniques
and abilities and skills,” he says. “It has been really

contract



exciting to have that come together, and to have
Krista lead that so successfully.”

When Ninivaggi arrived at SHoP, she was
quickly immersed into developing the interiors for
Barclays Center in Brooklyn, the new arena and
home of the Brooklyn Nets that SHoP designed
for Forest City Ratner Companies and the Nets.
Her influence is evident in the concourses, suites,
the Calvin Klein Courtside Club, and the 40/40 Club,
and ranged from designing bespoke furniture to
specifying lighting, furnishings, and finishes. She
even designed new concessions carts clad in teak
wood, unusual for an arena. Overall, the space
reflects the grittiness of Brooklyn, with an interplay
of lightness and darkness, while also meeting the
needs of the thousands of people who use the
spaces—from basketball fans to concertgoers to
children going to Disney on Ice.

Ninivaggi’s client group for Barclays Center
included Jay-Z, who owned shares of both the
Brooklyn Nets and the arena itself. He was especially
influential in the design of the 40/40 Club and The
Vault suites. The Vault—comprised of 11 private
suites with lounge seating and a gold-and-black
color palette surrounding a champagne bar—was
designed as an elite, premium-level club. Digitally-
fabricated pendant lights in The Vault (pictured
with Ninivaggi on the cover) were designed by
Ninivaggi and colleague Wontae Yang. Ninivaggi
recalls working with Jay-Z’s team: “We would send
the renderings off, and they would always come back
and say ‘it’s not gold enough, it’s not warm enough,’
and we worked very closely to develop the look and
feel of this space so that it is warm and welcoming.”

Winthrop Hoyt, vice president at Forest City
Ratner Companies, praised Ninivaggi for her
collaboration on the Barclays Center interiors.

“Krista was an ideal design partner,” he says.

“With Krista’s team, the Barclays Center not only
benefitted from the refined design aesthetic, but
also from a profound attention to detail—from her
first design presentation until the project was
complete. She put a high-style spin on a scope that,
in most sports buildings, is far more workaday.
Krista was as vested in the ultimate success of the
project as we were.”

Another key SHoP interior that Ninivaggi designed is
the office of the online retailer Shopbop in New York.
For the space, her team created flexibility so that the
office can be reconfigured in many ways. “We pulled
a lot of the concept from the Shopbop brand book,
and we created a loft-like, bohemian, but feminine
space,” Ninivaggi says. “We carefully inserted some
industrial texture and materials, but did it in a way
that would feel warm.”

One of her first international projects for SHoP
is the Botswana Innovation Hub, a research facility

currently under construction. The project, designed
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While at AvroKO, Ninivaggi
was one of the designers for
the restaurant Lily & Bloom
(opposite) in Hong Kong.
AvroKO custom-designed
many details in the restaurant,
and most of the furnishings
and finishes were fabricated
in mainland China.

to be very sustainable and embrace the region’s

geography, includes an HIV research lab, a data
center, and engineering floors. “For the interiors,
we used a lot of natural surfaces and materials to
extend the idea that the interiors were a part of
this concept of the dune and the delta. And we
also worked with the local craftspeople [in the

Ninivaggi was part of the design process].”
team at AvroKO that designed
Park Avenue Café (above).
The restaurant features an
interior that is transformed
for each of the four seasons—
essentially four different
restaurants in one.

condominium interiors, a hotel in Williamsburg,
Brooklyn, and the office of the law firm Kirkland
& Ellis in Washington, D.C., among other projects.

“The law firm wanted something totally out of the box.
It’s great to work with people who don’t want what

everyone else has done,” Ninivaggi says. “What
really excites me about SHoP is that we do not
specialize in any one type of design. The client is

going to get something that is completely fresh and
incredibly thoughtful, and we are goingtogoona
journey with them. We are going to figure out who

In 2014, Ninivaggi is leading the interior design
for a restaurant in TriBeCa in Manhattan, high-end

that client is, what their needs are, and we are not
going to be doing anything cookie-cutter.”

As SHoP grows its interiors practice,
Ninivaggi’s ability to guide and mentor young
designers will be critical. Coren Sharples, one of the
SHoP founding principals, says Ninivaggi is ideally
suited for that role. “We want the interiors practice
to be true to the DNA of our firm. We're problem
solvers, thinking outside the box,” Sharples says.

“Krista brings a real wealth of knowledge to the firm.
The strength of this office lies in our staff, and she’s
a great leader and mentor.”

Ninivaggi gives her team and colleagues
considerable credit. “Really, the heart of what we
do is coming out of the design team,” Ninivaggi says.

“I like to give all my designers a chance to exercise
their design muscles, to show themselves, to really
sparkle, and to take the opportunity to create
amazing things in these spaces. My team is the most
important thing to me about my position at SHoP.

I would be nothing without them.” ¢

contract



€ MORE QUANTA® HD SEATING AT VERSTEEL.COM

QUANTA® HD.
BEAUTIFUL. VIBRANT. STACKABLE.

Select No. 91 at ContractDesign.com/readerservice



: ©, 2013 Masco Corporation of Indiana

7

OKINETIC™ SHOWERS.

Smart technology and total relaxation come together in an
HoOkinetic Shower. Larger water droplets moving in a unique
wave pattern provide more intense, drenching coverage that

feels indulgent, even when it's water-efficient.

Watch the HoOkinetic video at deltafaucet.com/H20kinetic.

see what Delta can do

Select No. 159 at ContractDesign.com/readerservice




MANNINGTON

COMMERCIAL

shown: shibori jasmine, napoli, cirrus shadow and air custom cut into hexagons inlaid into fumed oak planks

v ce on tlme, every tlme.

a cut above. below.

m/readerservice

tics

coiltctioN



Congratulations, Trisha Wilson on
receiving the 2014 Legend Award. ..
No one deserves this honor more than you. .

JADE LOUNGE CHAIR L'j)ESIGNED BY JOHN HUTTON | FABRIC BY PERENN
= SUTHERLANDFURNITURE.COM [T] 214.638.4161 [TOLL FREE
Select No. 104 at ContractDesign.com/readerservice




LEGEND AWARD \ W her start as an entrepreneur
orldwide as she led aglo

tdesign.com JANUARY | FEBRUARY 2014







Trisha Wilson has focused
much of her time in the last
two decades in South Africa,
where she has fallen in love
with the landscape and the
people. After designing
the Palace of the Lost City,
she founded The Wilson
Foundation and started
the Waterberg Academy
for children.

The Wilson Foundation has
provided scholarships and
funding for the construction
of the classroom building
(opposite, bottom), and a
new Library, Science, and
Technology Center (opposite,
top) in 2009 in Vaalwater,
South Africa.

By Jean Nayar
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A tenacious drive has propelled Tricia Wilson throughout her life.
That drive has been evident from her start as a designer—as a young
female sole-practitioner in Dallas in the early 1970s, no less—to the
development of a global design firm of more than 350 people. It is
also evident today in her continued efforts to serve the neediest
young populations of South Africa through The Wilson Foundation
with education and healthcare aid. After spending most of her career
designing some of the most luxurious hotels and resorts in the world,
and mentoring leading hospitality designers along the way, Wilson is
now focused on her foundation. For her life’s achievements, Contract
is pleased to honor Trisha Wilson with the 2014 Legend Award.

The Wilson Foundation (see story about the foundation, page
144) is a non-profit organization she created in 1997 to improve the
lives of underprivileged children in both Africa and the United States.

“The foundation provides scholarships and supports a staff that
educates about 140 children a year at the Waterberg Academy, an
independent school we helped to establish in Vaalwater, South Africa,”
says Wilson, who designed and helped build not only the school, but
also healthcare clinics, a computer lab, a science lab, and a library in the
remote village.

Supporting the facilities and community programs in Vaalwater
is only one of the ways Wilson channels her vast reservoir of creative
energy these days after stepping down as president and CEO of Wilson
Associates in early 2013. Her philanthropic endeavors have also spread
to other parts of South Africa, and more recently, to Las Colonias in
South Texas near the Texas-Mexico border, where the most basic

living necessities, such as potable water and sewer systems,
electricity, paved roads, and safe and sanitary housing are
sorely lacking.

While Wilson's current passion revolves around crafting
environments and programs that uplift disadvantaged children and
their communities, her instinctive regard for humanity is arguably
one of the most important keys to her success as an internationally
renowned designer and leader of a worldwide design firm. It is also
one of the qualities that inspired Manfred Steinfeld, her colleague,
mentor, and friend, to help launch her career in the late-1960s. “She
has achieved so much—not just for herself but also for the design
community as a whole,” says Steinfeld, who met Wilson when he was
CEO of the furniture manufacturing giant Shelby Williams and she was
designing her first restaurants in Dallas. “After becoming so successful,
she understood it was important to give back.”

Beginning on her own in Texas

Wilson's success began to take shape in the mid-1970s, a time when
few women worked as commercial interior designers, let alone as
presidents of their own companies. Though the Texas native graduated
with a bachelor of science degree from the School of Architecture at
the University of Texas in Austin, Wilson never really expected to put
her training into practice and become one of the most sought-after
hospitality designers in the world. “In that era, women got married

and were supported by their husbands,” she says. “l got my degree

so that | could become a teacher if | needed to earn a living myself.”
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In fact, after graduating from college, Wilson began her career
selling mattresses in a local department store, until the day a customer
told her about a restaurant he planned to open in Dallas. Ever fearless,
Wilson convinced him that she should design the new eatery, which
became the popular Railhead restaurant. Her design firm was born.

Over the course of the next four decades, Wilson forged a name
for herself through the same winning combination of pluck, charm,
ability, and sheer dint of will, and gradually grew her two-person
Dall
more than 350 employees with offices in Dallas, New York, Los Angeles,

-based firm into Wilson Associates, an international network of

Singapore, Shanghai, Kochi, and Abu Dhabi. She and her firm have
designed a stunning array of hundreds of the most notable hotels,

resorts, casinos, end restaurants in the world, including the Venetian
Hotel & Casino in Las Vegas (1999), the Conrad Hotel in Bangkok

(2002), the JW Marriott in New Delhi (2013), the St. Regis in Singapore
(2007), and the renovations of the Fontainebleau in Miami Beach
(2008) and the Waldorf Astoria in New York (late 1980s), to name a few.

Long before she became a leading luminary in the firmament of
top hospitality designers, Trisha Wilson's star quality was apparent to
those who knew her since the start of her career. David Sutherland,
founder and owner of his eponymous high-end furniture showroom,
isn't surprised that the young woman from Dallas would eventually take
the hospitality design world by storm. “She walked into the showroom
and | could immediately see that she was a person who was going
somewhere,” recalls Sutherland, who met Wilson in 1969 when she was
just getting started as a designer. “She is very responsive to clients, and
can explain and sell her concepts to people who are convinced they
know everything. When she was starting, hotels were just beginning to
become aware that they needed more than what their in-house
designers were offering—they needed more comfortable, stylish,
romantic environments if they were going to grow.” And Wilson was at
the right place at the right time to deliver them.

Known for creating elegant, unpretentious, approachable
interiors, Wilson never developed one set style, but looked to the overall
context to create settings that naturally reflect their environs, while
being very personal and distinct. Invariably, most of her attention was
applied to the public spaces—Ilobbies, lounges, hotel bars, and
restaurants—where people interact and congregate. “She would always
come to us for the ‘'sizzle on the steak’ in the lobbies and common areas,
where she likes to surround people with high-quality, oversized sofas
and artisan-made handcrafted pieces with presence,” Sutherland says.

“When they sit down in one her spaces, they literally feel they're sitting in

the lap of luxury.”







Park Hyatt Abu Dhabi,
completed in 2011, is located
on the natural island of
Saadiyat. Stand-out spaces
include the lower level lobby
(opposite), Park Bar & Grill
restaurant (top), and the
cafe (above).

Completed in 2009, Grand
Hyatt Shenzhen is located

in Luohu, Shenzhen,
Guangdong, China. The 38th
floor penthouse (right) is
designed as a residential-style
venue. The show kitchen

(far right) is a lively space
within the hotel’s restaurant.

Intrinsically a people person, Wilson believes the ingredients of
asuccessful hotel or restaurant include not only the grand strokes that
shape its visual identity, but also the personal touches that put people
atease. “The question is,'How does the total environment make you
feel?” she explains. “It's not only about interiors and architecture, it's
about everything from an elevator call button to the pen you sign your
bill with to the stir sticks you use to mix a drink”

Wilson has applied this holistic, people-centric approach to
her interiors since the start of career. Her first big break in designing
hotel projects came in the mid-1970s when she wrote a letter to the
prominent Texas developer Trammell Crow and inspired him to hire
her to design the Loews Anatole Hotel in Dallas. “It was a forbearer to
the ‘destination hotels,” says Wilson, who had initially contacted the
developer to pitch designing a restaurant for the hotel, and instead was
awarded the commission to design its entire interiors. After Crow
invited her to meet with him, Wilson says she walked him through some
ideas she made up on the spot. The art-filled lobby, five-star restaurant,
and 1,000 sumptuous guest rooms she designed made the hotel an
instant landmark in Dallas. It also gave Wilson the confidence to reach
for a bigger share of the hospitality market inother parts of the country
by going after larger hotel operators, including Sheraton, Hilton, Four
Seasons, and Hyatt, for which she later designed hotels in cities
worldwide—from Boston and Bangkok to Cancun and Cairo.

Walking into Ralph Lauren’s office

Around the time she was completing the Anatole hotel, Wilson turned
her attention toward retail as an investment opportunity, and with her
special brand of moxy, worked her way into the offices of Ralph Lauren.

“Iwent to New York to Ralph Lauren’s office without an appointment at

9am." recalls Wilson, who requested a meeting with Lauren to open
aretail store. After she sat in the office until 4 p.m. Lauren eventually
agreed to see her, and although she had limited funds, no retail
experience, and had never been to Washington, DC, he gave her the
Washington franchise and referred her to some investment bankers
who put up the capital to start it. Ultimately, she owned four Ralph
Lauren stores. Wilson eventually sold out her shares to her partners,
but the business experience she gained operating the retail venues
gave her extra wherewithal to take her design business to the next level,
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The Four Seasons Shanghai
is a luxury hotel that offers
a serene and exclusive
environment, evident in

the design of its lobby (top)
and five-star guestrooms

(bottom), inspired by

Shanghai’s Art Deco period

in the 1920s and 1930s. The
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In Dubai, the Dale Chihuly glass
sculpture in The Grand Lobby
(above) of the Atlantis, The
Palm, took almost two years to
create and was Chihuly’s first
sculpture in the Middle East.
The resort features a variety

of suites, including The Royal
Bridge Suite (left) which is
opulent and one-of-a-kind. The
Lost Chambers suites (bottom)
offer underwater views of the
Ambassador Lagoon.

During the 1980s, as hotel operators consolidated and expanded
internationally and Wilson's output swelled, she saw the need to
establish offices outside of Dallas to be taken seriously on a national
level, and quickly set up shop in New York and Los Angeles. “Trisha
realized she needed to bring in additional partners to respond to the
emerging group of businessmen who wanted to invest in hotels,” says
Jim Rimelspach, executive vice president and design director in the
Wilson Associates Dallas office, who worked with Wilson since 1978.

“It was a new paradigm.” Growing the firm catapulted her into wider
acclaim. As she launched her new offices, she remained hands-on by
mentoring her employees and fostering an environment of thinking
outside the box—and these leadership skills have inspired tremendous
loyalty and admiration among those who have worked with her.

“She always empowered people to do what they were good at,”
says Margaret McMahon, who worked with Wilson for 28 years, starting
as a recent graduate, and later rising to managing director of Wilson's
New York office before joining Wimberly Interiors as managing director
a few years ago. “She always said, ' like to hire people who are better
than me,” McMahon recalls, adding that Wilson’s passion for design and
attention to detail was instrumental to the success of her firm's projects.
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The Palace of the Lost City

in Sun City, South Africa,
contains unique spaces

that reflect a sense of place,
including the Tusk Bar (left)
and the pillared Crystal Court
veranda (below). The project
was completed in 1992 and
was a pivitol one for Wilson,
introducing her to Africa.

The height of the lobby of the
Armani Hotel (opposite, top)
in downtown Dubai, United
Arab Emirates, is dramatized
by tubular arches that echo
the lines of the Burj Khalifa’s
three-lobed plan.

A rendering (opposite, bottom)
depicts the concept for the
Presidential Palace for the
United Arab Emirates that
Wilson was asked to design.

In 2007, Oprah Winfrey asked
Trisha Wilson to design and
oversee the construction of
the Oprah Winfrey Leadership
Academy for Girls outside of
Johannesburg, South Africa.

“It wasn't just about a hotel stay, it was about the whole experience.
It was about crafting a story through the design that began the minute
you would pull up in your car to the moment you would leave,”
McMahon says. Yet, it was Wilson’s skill as an entrepreneur that
enabled her to amass a stellar team of talented designers and see
through a growing roster of projects in various parts on the country
with finesse. “| often relied on Trisha for strategy advice on structuring
teams, pricing, and execution,” McMahon says.

Wilson'’s ability to foresee both design and market trends—from
the entertainment hotel concept fostered by Disney’s former CEO
Michael Eisner in the late 1980s and early 1990s to the concurrent
fantasy casino resorts like Atlantis Paradise Island in the Bahamas to
the boutique hotels that emerged in the 1990s and early 2000s—
allowed her to adapt to the broader forces that began transforming the
hospitality industry and continually reach new plateaus. Over the years,
lucrative design commissions, such as the Sheraton Boston Hotel
and Rosewood Inn of the Anasazi in Santa Fe (1992), also brought
her numerous awards, including ASID’s Designer of Distinction
Award in 1993.

Design for the biggest names in hospitality

As Wilson's body of work expanded, she also began attracting the
attention of the world’s most influential hotel operators and developers,
including Steve Wynn, the high-profile Las Vegas hotel developer, Sol
Kerzner, the global resort magnate, Isadore Sharp, founder and
chairman of the Four Seasons Hotels and Resorts, and Texas oil heiress
Caroline Hunt, founder of Rosewood Hotels & Resorts. Once she
started working with these industry powerhouses, Wilson's career
exploded. “Her relationship with Isadore Sharp launched her to a new
level,” says Jerry Inzerillo, former general manager of the Four Seasons
Hotels & Resorts, who met Wilson when she designed Las Colinas
Resort and Club, Four Seasons'first golf resort, spa, and conference
center complex in Dallas (1986). “He allowed her to go from a great
American design firm to a great global design firm.” Her international
commissions, including Four Seasons hotels in Cairo (2000), Hong
Kong (2005), and Riyadh (2003), among many others, inspired Wilson
to open offices in the Middle East and Shanghai within the past decade,
and enabled her designers to readily connect with local sources and
adapt to local laws and customs.

“When we opened the Shanghai office, it was the future,” Wilson
says. “China was the future, so we just said we have to go there. It was a
good decision because, after the recession, everybody was trying to go
to China, but we were already there. We had already been there and had
gained their trust. The same thing happened in Singapore. We opened
a Singapore office about 24 years ago, and we didn't leave.”

Another turning point in her career came with an invitation from
South African developer Sol Kerzner to design the Palace of the Lost
City, the fantastical mega-casino resort in Sun City, South Africa, that
opened in 1992. Breaking ground during the apartheid era, the project
not only opened new doors to international projects and people for
Wilson, but also allowed her to deploy her cultural sensitivity and
resourceful street smarts to navigate the foreign terrain and spawn a
network of cottage businesses that continue to thrive to this day. “What
was so exciting about the project was that we created an industry,”
Wilson says. “The fabrics, the furniture, the carpeting, the moldings—
they weren't there, so we taught people who had the skills. Now in
South Africa, there’s a big industry for design.”

The experience also launched a love affair with South Africa and
its people for Wilson, and prompted her to build a game lodge and
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home in the South African bush, as well as establish The Wilson
Foundation that supports the Vaalwater community nearby.

“l would see these little children—no water, no electricity, no food
except for one meal a day of something that looked like porridge. They
would have to walk two miles or more for water. When | would see these
children, I had to stop. | had to do something about it,” Wilson says. “And
that was really the beginning of The Wilson Foundation. And | can tell
you that we have saved lives.”

“The reason Trisha has been so successful with the foundation
is because we don't have a timeline,” says John J. Canterbury I,
executive director of The Wilson Foundation. “We're there for the
duration with a generational system to help the community.” The
opening party for the Palace of the Lost City—attended by a wide
spectrum of political and entertainment luminaries—also connected
Wilson with a network of political figures, royalty, and celebrities, such
as Mariah Carey and Quincy Jones, who have enabled her to both
further her design career and help promote her foundation’s mission.

A friendship with Oprah

The Waterberg Academy inspired Oprah Winfrey to open her own
Leadership Academy for Girls in a village near Johannesburg. Winfrey
tapped Wilson to hire the contractor, guide the building of

the school, and navigate the government and non-government
organization (NGO) channels that restrict and enable building
construction. “| took it over as a contractor, so to speak, and | got the
people that | knew locally that would do a great job. It is a wonderful
school. Oprah changes lives, and we became friends,” Wilson says.

“Oprah said to me, ‘I know god has not given me children, and yet this is
his way of giving me children. And | know that | have children through
our children at the school and at the clinic. So it is what life is all
about—saving lives and making a difference in lives.”

As The Wilson Foundation blossomed over the past decade,
her interiors business continued to evolve, along with several specialty
studios—including Blue Plate, Medica Design, and InnBox, which offer
customized solutions for restaurant, healthcare, and hospitality
projects—opening under the umbrella of Wilson Associates during
the mid-2000s. The success of her firm has also made it the subject
of several Harvard Business School graduate-level case studies.

And in recent years, Wilson authored a book, Spectacular Hotels:

The Most Remarkable Places On Earth (Panache Partners, 2007),
established the Trisha Wilson Endowed Professarship at the University
of Texas, and was invited to sit on the President’s Council for the
George W. Bush Presidential Center.

After bringing prosperity to dozens of developers and delight to
countless consumers through her timeless and enduring interiors for
more than four decades, Wilson has turned most of her attention
toward her philanthropic efforts. As she moves into a new chapter, her
closest colleagues marvel at the legacy that Wilson—and the firm she
founded against all odds—continue to leave behind. “If you look at not
only the number of people who work with Wilson Associates, but also
the people who now work in other firms who used to be employed by
Trisha, you get a sense of how responsible she is for raising the bar on
hospitality design,” McMahon says. “It’'s a testament to her position in
the world—she’s really a force of nature. She’s one of a kind.” ¢
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INTERIORS AWARDS
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Before the URBN Center came to fruition,
the various programs at Drexel University’s

Antoinette Westphal College of Media Arts & Design k
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