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EN/551, EM552 and ElV553 in Hiil

A GATEWAY TO CREATIVITY
Nature shows us how to enliven the spirit and awaken our senses from the ground up, lt is the very root of creativity and well being, lnvite it inside

and witness the influence on human motivation and productivity., Introducing the Equal IVeasureru Collection.

A Foundation For Beautrful Thinking.lnterface'
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lnterlockingRock'
Self-aligning, lightweight wall panels

for seamless gypsum surfaces.

rTlodulcrrcrrts'
modulararts.com | 206.788.421 0 contractdesign.com

online contents

select highlights from
contractdesign.com
Heatherwick Studio and Diamond Schmitt Architects to
Redesign David Geffen Hallat Lincoln Center

The two firms have been chosen to complete the 5500 million inter or

redesign of the home of the New York Philharmonic.
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LMN Architects Wins 2O16 Architecture Firm Award

The American lnstitute of Architects has selected Seattle-based

LIVN as recipient of the highest honor for a firm.

Lontr3ctcles qn.comrA,A f it m.r,,'r;r ci

Winners Announced for the 2O15 llDA Global Excellence Awards

The international design competition recognizes l9 interior design

and architecture projects.

contractdes gn conr/globalexcellenceawards

NADAAA Designs New Home for University of Toronto's Daniels

Faculty of Architecture, Landscape, and Design

The renovat on of an historic build ng. coup ed with an addition, w I

open n late 2016 as a new home for the arch tectrrre schoo .

New York Governor Cuomo Unveils Plans to Renovate

Pennsylvania Station

As part of the governor's larger agenda to improve the infrastructure of

New York, a plan was announced to solicit proposals for a redesigned

Penn Station in l\,4anhattan.
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German lndustrial Designer Richard Sapper Dies at 83

Sapper was known for designing the 9091 whistling kettle for Alessi,

lBlV's ThinkPad laptop series, and the Tizio tabletop lamp for Artemide,

arrrolg many 91hsr products.

co rt,actdes gn comlr chards:pper

P E R K I N S +W I L L

Designing for Health: Leveraging Art to Improve Health Outcomes

Healthcare experts at Perkins +Will describe the latest findings on the

beneficial role of art in patient recovery.

c.onlractdes gn.com/PW.rr tandhealthcare
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@2016 VARIDESK@. All Rights Reserved.

VARIDESK' sits on top of your exrsting desk and lets you switch easily between sitting and

standing whenever you Iike lt ships f ully assembled and sets up in minutes with no tools required
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EARTHWERKS. THE TRUSTED NAME IN LVT.

Safe. Comfortable. Beautiful. That's why EarthWerks@ has been the trusted name in LW
flooring for over three decades. Our quality, availability, support, trendsetting design and 

:

applications for a variety of demanding environments have made us the brand you buy without

a worry in the world. Experience that lets you sleep like a baby. Shhh. EarthWerks@ - We are LVT.

VISIT US AT SURFACES BOOTH 2037. SOME @/FER LI/T-WE ARE LVT'"
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HANDS-FREE HAS NEVER
BETN SO RESPONSIVE.

Arzo@ High-Rise Low-Arc

An innovative upgrade from traditional infrared technology,

Proximity@ Sensing Technology transforms the entrre faucet

into a sensor with no optics to maintain-making for a more

responsive, reliable faucet and contributing to water efficiency.

Visit deltafaucet.com/professionals to learn more.
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choice for
functionality,
quality, and
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inspiring doors

SIMONSWERK

North America, lnc.
1l7l Universal Boulevard
Whitewater, Wl 53190

262-472-9500
www.simonswerk-usa.com
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A NEW APPROACH TO LVT

FROM THE AN4TICO COLLECTI

artfully
ON

('rrraLed.

The Amtico Collection of LVT flooring offers the broadest portfolio of aesthetics in the industry,

combined with the ability to create any pattern and color combination that you can imagine. Along

with unparalleled durability for high foot-traffic areas, and a deep commitment to exceptional service

All made in the USA, only from Mannington Commercial.
o

MAN N INGTONCOM M ERCIAL.COM
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Congratulations to Design Legend Award recipients,
Stanley Felderman and Nancy Keatinge.

Haworth is proud to partner with future-forward designers
that elevate people's experience in the bullt environment.

HAWOFITH" Collection



that want a color that isn't ketchuQ;

6474

hex
storm

1 520
inf inity

that want to feel more home than room;

6362
concrete

formwood

where every day shouldn't feel so everyday,
-a

aJ a rt
-it

isr),)

ta-

-,

.T
.-

9{67
-navy

a splatterJi*'
Formica' Surfaces, FOR REAL:"
lntroducing SurfaceSet* 2016 by Formica Corporation. Our most versatile collectton yet
features three unrque palettes inspired by nature. Designed to make every room
beautiful, durable and enjoyable

Download the Formica@ SudaceSet'" 2016 lookbook at formica.com/lookbook.
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Honoring Designers That Transform Lives

EDITORIAL

With this year's presentation of the 37th Annual lnteriors Awards, we

focus on Design with a capital D. From the Designer of the year to the

Legend Award winners to the projects that have won lnteriors Awards,

the people and the projects are all about transformational design.

The 37th Designer of the Year, Todd Heiser, llDA (page 42),

has a remarkable breadth of work, and his ability to design interiors
resonates with the confluence of technology, information, and

of-the-moment zeitgeist. Heiser, a design principal in the Chicago

office of Gensler and a firmwide consumer products practtce area

leader, is the first Designer of the Year from that firm. He has been with

Gensler for a decade, and his notable projects include coworking

startup incubators 1871, Matter, and The Garage at Northwestern

University-projects with purpose for clients that we could not even

conceive of a decade ago. With those clients, he is establishing new

precedents, which are aspirational examples for what workplace

interiors can be.

Heiser's corporate clients while at Gensler have included procter

& Gamble, f.,,lotorola Mobility, and dunnhumby. This year, he will be

designing new headquarters for the lnternational lnterior Design

Association (llDA). And his Gensler work has range, with hospitality

interiors, and the beautiful Gratz Center at Fourth Presbyterian Church

in Chicago, which beckons worshippers to an emotional, spiritual,

transformational realm.

His previous experience includes years at The Environments Group

in Chicago (since acquired by Perkins+Will) and as a designer at his

alma mater, the Savannah College of Art and Design (SCAD), where

he was on the design team that renovated multiple buildings to create
SCAD's wonderful urban campus. He has also taught design at schools
in Chicago. Beth Weaver, Conrract magazines associate art director who

designed thas very issue you are reading, was once a student of Heiser.

Going way back, Heiser started his career as a designer of
themed hospitality interiors for brands such as Rainforest Cafe and

Sega Gameworks in the early 1990s. Designing with animatronic animals,

faux forests, and giant aquariums may seem funny, and maybe tacky,

but doing that as a young designer gave Heiser the chance to think
differently and to essentially have fun with design. ln that way, those
early years really were vital in launching his career. Whether it is a

workplace or hotel, h js interiors are all imbued with an element of surprise.

As I select the Designer of the Year, I honor a recipient "on the

cusp" of more greatness. Heiser is allthat. While he has been a desagn

leader within Gensler and within the profession, I am certain that Heiser

will be doing much more on a broader scale that will be impactful

for his clients, specifically, and for design practice, generally.

Heiser's savvy approach to design is quite similar to that of
our Legend Award recipients, Stanley Felderman and Nancy Keatinge
(page 54). This husband-and-wife team has built a rich portfolio of
workplace and hospitality interiors, as well as products and other design

concepts. Felderman made his mark 45 years ago with the fantastical

Faberge interior (page 136). Together, Felderman and Keatinge have

established a practice that has been a true partnership for three

decades. Their Los Angeles-based firm Felderman Keatinge & Associates

has completed projects for clients including MTV Networks, Disney,

Legendary Pictures, iCrete, and numerous other entertalnment

companies and law firms. And they have designed product for major

companies including Steelcase, Haworth, Herman lr/iller, and lnterface,

among others.

The first partners in practice to be recipients of the Legend

Award, Felderman and Keatinge design humane, future-forward

interiors that fully consider client needs. As we prepared for this issue

and the awards event, I was struck by the number of practitioners

and industry leaders that expressed great respect for Felderman and

Keatinge as designers, as people, and as leaders.

I was pleased to honor Felderman and Keatinge, Heiser, and

each of the winning projects at the lnteriors Awards Breakfast in front

of more than 600 people in New York on January 2g. Each of the
14 exemplary projects that have won lnteriors Awards (page 70)
is an outstanding example of the ability of designers to transform lives

and livelihoods through design. Enjoy this issue!

Sincerely,

John Czarnecki, Assoc. AlA, Hon. llDA
Editor in Chief

Visit contractdesign.com/editorialto read all of Editor in Chief
J oh n C za r necki's ed itoria I s
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The 37tn China lnternational Furniture Fair (Guangzhou)

18-21 March 2016
home/homedecor/ho metexti leloutdoor

28-31 March 2016
off ice/hotel/com merc ial/materials&mach i nes

China lmport and Expotl Fair Complex & PWTC Expo

Fantastic Furniture Fair in
Guangzhou & Shan$hai

The 38th China lnternational Furniture Fair (Shanghai)

7-10 September 2016
home/homedecor/hometexti le/outdoor
off ice/hotel/commercial/materials&machines

National Exhibition and Convention Center (Shanghai) in Hongqiao

Pozhou Hongqioo

ciff .fairwindow.com

na lnternational Furniture Fair

March in September in
ShanghaiGuangzhou

Pazhou : Hongqiao
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INDUSTRY NEWS

President and CEO of Neiman Marcus Group to
keynote GlobalShop, March 23-25,in Las Vegas

$LOBAL$tlOP2OIO
SPONS0BIo8Y:$arr

North America's largest annualtrade show for retail
design and shopper marketing, Globalshop, will
return to Las Vegas, March 23-25, at the Mandalay

Bay Convention Center. Produced by Emerald

Expositions, the publisher of Contract, and
presented by design.retail, the event will attract
thousands of retailers, brand representatives,
and retail design professionals.

Conference sessions have been curated to
reflect the show's theme, "Come Wondering, Leave
Knowing," and will include retail trends in design,
color, lighting, and fixtures, as well as topics ranging
from consumer engagement to shopper marketing
and technology.

This year's sessions will all be led by first-time
GlobalShop speakers, infusing the show with fresh
perspectives. Karen Katz, president and CEO of
Neiman Marcus Group, will be the keynote speaker.

She will engage in a conversation with Planning

and Visual Education Partnership (PAVE) President
Harry Cunningham on the topic of the evolving
style of retail. She will also discuss Neiman Marcus's

upcoming expansion and renovation plans as well
as technology and its impact on store design.

Visit globalshop.com to learn more and

to register. -MuRRyE BERNARD
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@ FLOORING GROUP

lndex - the new 12" x 48" demi-plank from lnvision -

combines 12 energetic colors with three neutral

options, lending itself to expressive flooring designs.

Also available in 24" x 24" modular.

INV!SION
Index

CEBTIFIED

jjflooringgroup.com 800 241 45A6
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SEAL

i

IMAGI IRING.

graylgreen/black. lt's seal. A warmer, natural mix of three

dark colors. Because your vision deserves the exact color you want,

not just the next best thing. And with limitless color combinations

from an incredible color palette of 284 colors, no one is more

committed to bringing your vision to life than Universal Fibers".

See how at universalfibers.com/seal.

I

now available by the fiber.

N

d

Ne.7-316

@lnueusnt Refresh
Uriiveriat Fibers is an lS0 14001 and lS0 9001 certified company.
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MAKE FUNCTIONAL, BEAUTIFUL

Sunbrella@ Contract fabrics provide all the
colors and patterns you want and the
performance you need to. create bequtiful,
welcomin,g environments, .. ::

7

u
E

lH 
=

}'*=-' q;

7

iu nbrell aaontra ct.crim/a llover



ililililililililililililililililililililililt
JANUARY

1ilililililililililililililililililililililil
MARCH

lnteriors Awards Breakfast
January 29

Cipriani

New York

cont ractd es ig n.com
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FEBRUARY

Cevisema

February 1-5

Feria Valencia

Valenica, Spain

cevisama.feriavalencia.com

Stockholm Furniture & Light Fair
February 9-13

Stockholmsm6ssan

Stockholm

stockholmiurniturelightfair.se

Palm Springs Modernism Week
February 11-21

Palm Springs, California
m od e r n i s m lve e k.co m

BUILDEX Vancouver

Fe$uaty 24-25

Vancouver Convention Center West
Vancouver, Canada

bu i I dexvan couver.com

GlobalShop

March 23-25

Mandalay Convention Center

Las Vegas

globalshop.org

Design Days Dubai

March 14-18

Downtown Dubai

Dubai

des gndaysduber.ae

1ililililililililililil1ililililililIilililil
APRIL

Salone lnternazionale del Mobile
Ap(i|12-17

Milan Fairgrounds

Milan

sa onemilano.rt

Coverlngs
April 18-21

McCormick Place Convention Center
Chicago

coveri ngs.com

HD Expo

May 4-6
Mandalay Bay Resort and Casino
Las Vegas
hdexpo.com

ICFF

May 14-17

Jacob K. Javits Center
New York

i cff.com

New York Build 2016

March 7-B

Jacob K. Javits Center

New York

newyorkbu ildexpo.com

Ecobuild 2015

l,,4arch 8-10

ExCeL

London

ecobuild.co.uk

Available through:

Brentano

Carnegie

C.F. Stinson

Designtex

HBF Textiles

Kravet Contract

Maharam

N/ayer Fabrics

Pallas Textiles

Robert Allen Contract

Sina Pearson Textiles

Weitzner

View the entire contract collection at

sunbrellacontract.com/showroom
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NOMADO
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produ(t
de5ign award

Awarded Best of Neocon 2Ol5
W nner n Case Gcocrs. tnt:.ottdti<

T
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lmagine Nomado. An innovative, highly portable workspace
solution created especially for the modern workplace.
Designed by Martin Ballendat, Nomado is an entirely new

concept in mobile design.

NeoCon

SANDLEROFFICE
sandleroffice.com
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Be timeless beyond the trend. Whether you set trends or foncy the
clossics, TRI-KES hos whot you need to strike the perfect bolonce.
Get inspired. We'll help toke your project to the next level.
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Rethinking Practice Through
Business Model Innovation
by Evelyn M. Lee, AIA

COLUMNIST

Evelyn M. Lee, AlA, writes
a regular column for contract
on business practices in design

and professional development.
Lee is a senior strategist at
MKThink, the ideas company
for the built environment

based in San Francisco,

and holds graduate degrees

in architecture, public

administration, and business

sdministration. Lee has served

on the AIA national board

of directors and, in 2014,

she received the AIA Young

Architects Award. Her website
is evelynlee.com.

Architecture and interior design firms need to evolve

to survive. This has been my personal ethos since

before I entered business school in 20O8,

and I continue to look for new methods, case studies,

and opportunities to have conversations about

business model innovation in practice. But what

I have found recently is a bit disheartening. Over

the last five years, I believe interest in firm evolution

has decreased in a more thriving marketplace than

when our industry was suffering.

Today's principals are primarily concerned

with hiring top talent to keep up with demand,

a proposition that is even harder with a missing

generation of practitioners due to the recent

recessions. Never mind the inevitable cycles

of the construction industry that our practices

are so dependent upon, and that we will inevitably

be subject to once again in coming years. Why

are we not taking some overhead time to consider

a new approach to our practice now so that

we can continue to thrive in the long run?

Not sure where to start the conversation?

Consider the willingness to explore these three areas

of innovation: adding service lines, varying revenue

sources, and changing operations.

Adding service lines

This method is probably the easiest to undertake,

and the one that most leaders tend to talk about

when considering business model innovation. When

MKThink added strategy work to its portfolio, it did so

because, all too often, it was building the correct

solution to the wrong question. Design firms tend

to enter the decision-making process with the client

far later than they actually should in order to achieve

the best outcomes. ln strategy consulting, designers

provide clients with both pre- and post-design

services. As a consequence, the strategy team

is consistently in a position to have conversations

with the C-suite of organizations rather than
the facilities or real estate teams. The addition
of a strategy group has carried MKThink profitably

through several downturns. For your firm, are there

other service lines that can have a similar impact?

Varying revenue sources

The designer-as-developer model is another means

to add sources of revenue. However, this method is

harder to pursue outside the residential marketplace.

Other potential additional revenue sources often

involve higher risk, but with greater risk comes

greater reward. Perhaps your firm may consider

taking payment in the form of equity? One of the

most notable stories related to this is the payment

that graffitti artist David Choe received when

Facebook went public. Choe's tiny percentage

of the company-taken in lieu of payment for murals

he created for Facebook's offices-made him

a multimillionaire overnight to the tune of roughly

$20O million, What other sources of revenue

or receipt of payment can your firm seek out?

Changing operations

Undoubtedly the most difficult method to innovate

around, changing firm operations has the potential

to go a long way in increasing overall productivity.

New operational models can also have the added

benefit of altering the firm's culture to steward

leadership and promote employee retention. San

Francisco-based Rapt Studio and, to a lesser degree,

MKThink are evolving their operational models by

taking a cue from the tech industry, planning project

teams with an agile framework. A self-organizing

framework lowers internal barriers regarding

decision-making processes, enabling project teams

to continuously respond to changing client demands

and to strengthen client collaboration.

ln a similar effort, Environmental Building

Strategies, a sustainable consultant group in San

Francisco, is in the process of restructuring to

become a "holacracy" to improve internal processes

and client outcomes. ln a holacracy, such as

in the online retailer Zappos, role descriptions are

continually updated and employees take on multiple

roles, sometimes on different teams. Traditional

hierarchy is replaced with interconnected but

autonomous teams, and decision-making authority

is more distributed and less top-down.

There is no time like the present-while

the economy is robust and your firm's business is

strong-to consider changes that can enhance your

firm's sustainability over the long haul. Why wait until

innovation is a necessity or even the only alternative

to shutting down altogether. What changes can

you begin, or should you consider, making today? c
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DESIGN IS AWARD 2015 GLOBAL WINNERS
NANDO'S
Central Kitchen
Johannesburg South Africa

EGINS
WITH

AN ID=A

THE NEXT CHAPTER IS YCURS
2016 DESIGN IS...AWARD CALL FOR ENTRIES

DETAILS AT SHAWCONTRACTGROUPCOM/DESIGNIS/ENTRY

ENTER YOUR PROJECT BY FEBRUARY 26,2016

BE STRIKINGLY DIFFERENT.

ST
E

MEMORIALSLOAN
KETTERING CANCER
CENTER & EWING COLE
Memorial Sloan Kettering
Cancer Center:

West Harrison
Harrison NY USA

a
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shaw contract group'
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SHARE YOUR DESIGN STORY. SUBMIT YOUR SPACE

ATLAT'ITA' BEIJING ' CHICAGO' DUBAI ' GUADALoT,AFA' HONG KONG ' LONDON ' LOS ANGELES '
MELBOURNE . MO(ICO CITY . MIAMI . MONTERREY. NANTONG . NEW YORK . SAN FRANCIS@ .

SHANGHAI . SINGAPORE . SYDNEY. SHAWCONTRACTGROUP.COM
O 2016 Shaw, A Berkshire Hathaway Company

IE

METAPHORE DESIGN
Microsoft
Montreal Canada

JACKSON CLEMENTS
BURROWS
Monash lnternational Bachelor
Of Buisiness City Campus
Melbourne Australia

EGBARO
School o{ Rock Santiago
Santiago Chile

+ARQUITECTOS
Showroom Multicarpet Rollux

Santiago Chile

FORME UK
Somerset House
London UK
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eff icient
elegant
ergonomic
ease
economic
environmental

FOB ACTIVE LEARNING
ENVIBONIVENTS

I
SixE LEARN

PearsonLloyd

HOWE us Ltd

fel 616-419-2226
csus@howe.com

CHICAGO SHOWROOIVI

Chicago lVerchandise
Mart 11-111

www.howe.com
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New Year's Resolution

Coinciding with its latest releases, Momentum Group announces
that all of its fabrics are now PVC free, Greenguard certified,
and made with recycled or natural flbers

N4any people make resolutions with the arrival of a new year, and

Momentum Group began 2016 with its own impressive declaration:As of
January, the entire N,4omentum product offerjng is now made with either
recycled or natural fibers, and all of its products are pVC free and

Greenguard certified.
"Our quest to create sustainable products that inspire and perform

has brought us to a new milestone," says Roger Arciniega, president and

CEO of N/omentum Group. The company's sustainability story is not a

new one. ln the past, N,4omentum Group established the Tube Take Back

Program, in which 1OO percent of fabric cores are reused; installed solar
panels at its headquarters; and participated in the Conservation Fund

to plant trees to offset its carbon footprint.

ln 2010, Momentum Group launched Silica, a 100 percent silicon

wallcovering that offers a sustainable alternative to vinyl and comes

in several solid and textured patterns. As part of its latest sustainability

initiatives, N/omentum Group has launched Silica Prints (above left), an

addition to the Silica family of products that includes new patterns and

multicolor designs. Four new launches in the Silica Prints collection are

Silica Reach (top right), Silica Hiatus (middle right), Silica Breeze (bottom

right), and Silica Stride. Each is available in 54-inch widths, has a polyster

backing, comes in a range of colorways, and is bleach cleanable.

ln the comrng months, Momentum Group will introduce more

Silica Print patterns, including Silica Fritz, Silica Deflect, Silica Cusp,

and Silica Andy. -MURRvE BERNARD

themomgroup.com
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ongratulations
to this year's

awardwinners

ThruColor"
HIGH PRESSURE
LAMINATE SYSTEM

Finished
edges with
continuous
color

Shoun:

BREVE
FROM THE BARISTA COI-LECTION

At Nevamar, we work with architects and designers to develop and manufacture
the industry's broadest selection of integrated surface solutions. All our
products are designed to match precisely, resulting in a fully coordinated system.
ThruColor-" HPL is available in over 250 Nevamar patterns and colors. To see how
it works within a unified system, call1.877.726.6526 or visit us at panolam.com.
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Engi,neered by Panolam
Manufactured in North America by
Panolam lndustries lnternational, lnc.

20 Progress Drive, Shelton, CT 06484
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Enioy the satisfaction of warm water
cleansing with the Washlet" Connect+".

Now specially designed to conceal its
connections, the Washlet will seamlessly

blend into your bathroom decor.

PEOPLE.FIRST IN NOVATION'"
totousa.com I BOO-35O-TOTO

Products Shown I Vespin" ll lG" Two-piece
Connect+'" Toilet with Washlet S35Oe Connect+;

Wyeth " Single-Handle Faucet
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watlworksoffice.com

I nfo@wa [ {worksoffice.com

Phone: 800 680 1022
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2016
20L5
20t.4
2013
20L2
20tt
2010

1995
1994
1993
1992
1991
1990
1989
1988
1987

1986
1985
1984
1983
1982
1981
1980

1997
1996

2009
2008
2007
2006
2005
2004
2003
2002
2001
2000
1999
1998

Todd Heiser
lVartin Lesjak
Krista Ninivaggi
Joey Shimoda
It/ichael lVurphy, Alan Ricks
Primo Orpilla, Verda Alexander
Graft: Gregor Hoheisel, Lars
Kruckeberg, Alejandra Lillo,
Wolfram Putz, Thomas Willemeit
John Peterson, John Cary
Philip G. Freelon
Jim Richdrd, Kelly Bauer
tt/ark Harbick
Kendall P Wilson
Shashi Caan
Peter Pfau
George Yabu, Glenn Pushelberg
Shigeru Ban
Ralph Appelbaum
William It4cDonough
David Rockwell

Carolyn lu, Neville Lewis
Richard Brayton,
Stanford Hughes
Debra Lehman-Smith
Lauren Rottet
Juliette Lam
Gary Lee, tr/el Hamilton
Gregory Landahl
Karen Daroff
Scott Strasser
CarolGroh
It/rguel Valcarcel, Randy Gerner
Judy Swanson, Patricia Conway
Charles Pfister
Francisco Kripacz
Raul de Armas
Joseph Rosen
Orlando Diaz-Azcuy
It/ichaelGraves
John Saladlno
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Ascom
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and tale
Chicago

The Designer of the Year honor is most often awarded to those who

have already accomplished great work but are on a trajectory to do

much more. lt is a recognition of excellence in design and leadership

within a firm and the profession;someone who is having a notable

impact. Creative, eclectic, visionary and thoughtful, Todd Heiser, llDA,

of Gensler transforms commercial interiors and is at the forefront of

reshaping design practice. A design principal based in Chicago, and

a firmwide leader of the firm's consumer products practice, Heiser

is the 37th Designer of the Year, and the first ever from Gensler

to receive the distinction.

Humble Midwestorn roots

Well-traveled with experience across the country Heiser has roots that

are thoroughly Midwestern. His parents were both Wisconsin natives,

and he grew up in Rockford, lllinois, a small city in north-central lllinois

less than two hours drive from Chicago and iust south of the Wisconsin

border. His late father a banker, owned a series of farm banks

throughout lllinois. His mother !s from a family of cheese makers near

Spring Green, Wisconsin, in proximity to Frank Lloyd Wrights home

Taliesin, and Heiser says he gained his first creative insights by

observing the cheese-making process. "Growing up, I spent a good

amount of time in Spring Green, Wisconsin, where Taliesin is," Heiser

says. "So lgrew up around stories of Frank Lloyd Wright and seeing

the buildings that he had created, which certainly filled my mind with

really exciting things."

While in high school, Heiser considered becoming a doctol

and he even spent a summer at Georgetown University studying

biology and pre-medicine. But he realized medicine was not for him,

and credits a high school art teacher, Sandi Uram, for encouraging

him to not only pursue creative endeavors but to apply to Savannah

College of Art and Design (SCAD) in Georgia.

"l was awarded a scholarship [by SCAD], and fgoing to school

therel was a pretty magical experience," Heiser says. "lt was a small

school at the time, and the connection to the leadership of the school

was amazing." While he was a student, Heiser got to know the founders

By John Czarnecki

of the school, Richard Rowan and Paula Rowan (now Paula Wallace),

who were the president and provost, respectively. Those connections

would prove advantageous a few years later. Heiser went on to receive

bachelor of architecture, bachelor of interior design, and master

of architecture degrees from SCAD. "l graduated with an architecture

degree but knew that I wanted to practice interior design," Heiser says.

Entering the workforce during the recession of the early

1990s, when job opportunities were scarce, Heiser considered pursuing

a doctorate in architecture. lt was a fleeting thought. lnstead, he

moved to Minneapolis and landed a job with the firm Walsh Bishop,

where he began to develop his skills with interior concepts, illustrations,

and material palettes for many hospitality and entertainment-

related interiors. More specifically, Heiser was imagining fun themed-

entertainment spaces for brands such as Rainforest Cafe and

Sega Gameworks.

"l ended up studying a lot of crazy things, like animatronic

elephants and what happens when you have 10000-gallon aquariums

as backdrops for interior space," Heiser says. "lt actually was a good

lesson to learn-that all designers should have a sense of humor.

I believe this kind of work, this kind of thinking outside the box,

is incredibly creative. Through those experiences, I really learned

that anything was possible and that sometimes you need to think

about nontraditional details and materials to pull spaces together."

While the themed-entertainment design work was exciting

and unusual, and also led to time working on projects in Los Angeles,

he realized it was time to move on after three years. Wallace personally

recruited Heiser to come back to his alma mater as a staff designer

with the school's internal design team. He returned to SCAD in 1996

and spent the next three years helping to design some of the key

SCAD projects during a major growth period for the school. Heiser

had a hand in the renovations of older buildings-including Jen Library

(formerly a department store), Trustees Theater (a home to

performances and films that was built in 1946), Gryphon cafe (housed

in a 1926 Scottish Rite building), and Keys Hall (home to the school's

communications department in what was originally a residence when
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built in 1870)-that would transform not only the school but also

the civic heart of Savannah. He had a lasting impact at his alma mater.

And Heiser recognizes the lasting influence that Wallace had

on him as a designer and as a professional. For inspiration, Wallace

traveled with Heiser and others to various locales, including European

cities. She had high expectations for what SCAD could become,

and she wanted Heiser and his colleagues to push boundaries

an conceiving the school's physical presence in Savannah. "Paula

was unbelievably critical and really developed my design sensibilities,"

Heiser says. "As a client, Paula knew exactly the vision she wanted

to create for the college. Obviously, it has only continued to become

a more amazing place since I |eft."

With the experience in Savannah in hand, Heiser sought out

a more urban environment closer to his lr,4idwestern roots. ln 1999,

he joined The Environments Group, which was a top commercial

interiors firm in Chicago at the time. For the next nearly seven years

there, Heiser honed his commercial design skills, specifically for

corporate interiors clients. He cites the firm's leadership-particularly

Gina Berndt, Fred Schmidt, and Peter Shull-as significant influences.
"lt was my work at The Environments Group that really brought

together a lot of my previous experience. lt was an incredible ride,"

Heiser says. "l had the opportunity to work very closely with Peter Shull

and Gina Berndt, and the two of them are important people in my

career. They gave me a tremendous amount of opportunity. Gina

allowed us to really do anything. She was an incredibly inspirational
person. She loved materiality, and she pushed me to develop palettes

that were deeply layered."

The admiration is mutual. Berndt, who is now a principal

and managing director at the Chicago office of Perkins+Will, which

acquired The Environments Group in 2008, says, "Todd's energy

sparkles. He is exceptionally talented and equally passionate,

impeccably current yet always classic, gifted and giving."

Heiser's many projects at The Environments Group

included workplaces for USG, Transora, Brinson Foundation,

Accenture, UBS, PricewaterhouseCoopers, and the law firm

McDonnell Boehnen Hulbert & Berghoff. Transora, a Chicago

workspace that conveyed a cutting-edge tech image and facilitated

employee interaction, was designed in just five months. While primarily

workplace interiors, Heiser's work had range: He even completed

offices for lr/erv Griffin, as well as a small early project for a then-

burgeoning tech company, Google. "Although The Environments

Group was in Chicago," Heiser says, "l got the opportunity to travel

throughout the United States and cut my teeth on corporate projects."

Joining the team at Gensler

While establishing himself as a designer in the Windy City, Heiser

got to know Carlos Martinez, a principal at Gensler who was building

the firm's Chicago office. Both Heiser and Martinez recount having

had multiple conversations before Heiser finally joined Gensler

Chicago in 2006. Martinez explains, "lt was a small, emerging office

in Chicago for Gensler Part of my job was to build a strong culture

of design in the office, to create a very robust group of people.

Todd was one of the first people that I zeroed in on bringing in."

ln his first months at Gensler, Heiser leaned on his past

experience with themed entertainment to pay dividends. He was

asked to essentially split his time between Chicago and Los Angeles

for about two years, working on hospitality and themed projects

for such clients as Nickelodeon and Las Vegas Sands. "lt was

an interesting polnt in my career because lfelt like I was coming

full circle," Heiser says.

During that period, Heiser collaborated with Andy Cohen on

a number of projects. Now a co-CEO of Gensler, Cohen praises Heiser

for his design sensibilities. "Todd is all about creating compelling,

visceral environments that enrich the human experience and delight
people. He has the uncanny ability to understand and translate clients'
goals and objectives into something tangible, real, and compelling,"

Cohen says.

After his stint splitting time with the Los Angeles office, Heiser

began focusing on work based in Gensler's Chicago studio. He worked

closely with Martinez for years on multiple proiects-they even sat

contract
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Heiser is a graduate of SCAD

in Savannah, Gsrgia, and

returned to be a staffdesigner

iOne ofthe projects he had

a hand in designing was Jen

Library (opposite, top), in
a former department store.
He moved to Chicago in 1999

to be a designerat The
Environments Group, where
he was part ofa team that
designed the offices for
Transora (opposite, bottom)

tI lI
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(right). Both Transora and the
law firm were completed in the
early 20OOs.
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nTodd is all about creating compelling, visceral
environments that enrich the human experience
and delight people. He has the uncanny ability
to understand and translate clients'goals
and objectives into something tangible, real,
and compelling." -Andy Cohen, co-CEO of Gensler

Heiser (above, in Gensler's
Chicago office) says his most
impactful project while with
Gensler has been the Gratz

Center at Fourth Presbyterian
Church in Chicago (opposite,

top two). The Gratz Center
includes a chapel, as well
as classrooms and meeting
spaces. Heiser collaborated
with Carlos Martinez on the
design of the Chicago office
of Motorola Mobility (left and

opposite, bottom), which
includes a variety of seating
areas for conversations
and assembly.
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Heiser's Gensler projects
include 1871 (above). Located

in The Merchandise Mart in

Chicago,1871 is a tech startup
coworking space that Heiser's

Gensler team designed in
multiple phases. The Kohler

Creative Communications
Center, nicknamed The

Beacon, houses the Kohler

Company's creative teams in

Kohler, Wisconsin (opposite,

middle two), The Garage at
Northwestern University
(opposite, bottom) is an

incubator space linking the
entrepreneurisl community
with the university.

adjacent to each other in the studio-until lr/artinez moved in early

2015 to Gensler's New York office. "Throughout my time at Gensler,

Carlos has been an incredible fnend, a mentor, a colleague, a fearless

critic on all things, personal and professional, and really, he's a very

important person in my life," Heiser says. "As we worked together,

Carlos always took the time to teach me. He taught me the importance

of clients and how to really listen."

While he may have learned from working with lr/artinez, Heiser's

own natural abilities to communicate shine through. And Martinez

recognizes that. "Todd has this ability to connect with clients

one-on-one," Martinez says. "Hes got this amazing personality, and

I always say he's sort of like catnip for clients. He walks into a room,

and, at the end, everybody wants to be his best friend."

One of those clients with a great admiration for Heiser is

Natalie Black, a current board member of the Kohler Company and

a retired senior vice president and chief legal officer of the plumbing

product manufacturer. She oversaw Kohler's efforts to build the

100,000-square-foot Kohler Creative Communicatrons Center, a home

for the company's brand studio and account teams nicknamed The

Beacon, which opened in Kohler, Wisconsin, in 2010. "1n conceptualizing

The Beacon, we challenged Todd and the Gensler team to create a

timeless legacy building within which our associates could be inspired

and excel," Black says. "We asked for a creative hub that cultivated

fresh thinking and reflected our company's mission of contributing
to a higher level of gracious living. Todd and Gensler delivered,

and The Beacon is an architectural and sustainable showpiece within

the Kohler campus."

ln the last five years, Heiser has developed a specialty in

designing creative workplaces that reflect the evolving economy. lvlany

of those offices happen to be in The Merchandise Mart in Chicago,

the vast building that is home to NeoCon. Motorola Mobility, completed

in 2014, is one ofthose projects incorporating the latest in technology.
"l was taking these 225,000-square-foot floor plates and thinking about

materiality, how that would communicate to break down these floors,"

Heiser says. "Many of the furniture solutions were extensive studies

in mobility and how power could adapt in a highly flexible way

within a new workplace."

Also within the Mart, Heiser and Martinez designed 1871,

a coworking tech incubator space that has grown with multiple phases

in the past four years. Howard Tullman, the CEO of 1871, is effusive

in praise for Heiser "Todd worked closely with us to provide strong

ideas and design direction as we built out the second and third phases

of 1871, each of which represented extensions and enhancements

of Carlos andTodd's original design ideas as'1871 itself matured,"

Tullman says. "Todd's great eye and design sensibility are tempered

by a realistic and pragmatic nature, which has made it a pleasure

to work with him."

Meaningful interiors for a new economy

Chicago venture capitalist J.B. Pritzker, the nephew of Jay Pritzket

who founded the Hyatt hotel chain as well as the Pritzker Architecture

Prize, provided financial support to initiate 1871. Pritzker has also been

Heiser's client for the healthcare incubator Matter and the tech

incubator called The Garage at Northwestern University. Heiser even

designed Pritzker's own office. "Todd and I have worked together many

times," Pritzker says. "No matter how simple or complex the project,

Todd approaches it the same way: as a visionary, an astute business

man, a collaborator, and a well-trusted partner."

Matter. which is also in the lVart, opened last year as a health-

tech incubator for startups focused on information technology, devices,

and pharmaceuticals. "This project is meaningful because what is

happening here is heroic," Heiser says. "They are developing new

standards of care for hospital stays, new devices, and pharmaceutical

options to dramatically change people's lives."

Projects with meaning and a sense of purpose are those that
Heiser thrives on. "Todd is one of those people who asks a lot of himself

and his own standards for how he wants to be successful, how he wants

to be valuable to clients, and how he wants to look back and realize

that he has grown a lot in hrs own career," Martinez says. "One of the

reasons why he's such a great designer is his ability to be so aware
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Heiser and his Gensler

colleagues designed
Matter (left and bslow),
a health-tech startup-5
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Merchandise Mart in
Chicago. The range of
Heiser's work with Gensler

has included hospitality
interiors, such as

Le Meridien in Oak Brook,

lllinois (right), and The
Joseph, which is a

Le Meridien in Columbus,

Ohio (far right).
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of things, to be so sensitive, and to react in such a personal and

meaningful way. Todd has become the next leader in design for the

Chicago office. And he now has the job and the opportunity to be that

mentor for a whole new generation of young designers in that office."

Gensler's Chicago office has grown to be one of the largest in the

global firm and is overseen by Nila Leiserowitz, a co-managing principal

of Gensler's north-central region- She acknowledges what Heiser's

decade of experience at Gensler offers to both the Chicago office and

the firm. "He is a very special and extraordinary designer with a body

of work that is extremely diverse, creative, and thoughtful. How he

crafts physical space and user experience together is unique and bold.

His designs have a strong point of view and [maintain the] client

brand through the integration of architecture, materials, and furniture,"

Leiserowitz says. "He drives his designs to unexpected places."

Creating something magical

An example of that extra push in design is the Gratz Center at Fourth

Presbyterian Church in Chicago, which is the highlight of Heiser's

portfolio. Located just off Michigan Avenue, the five-story Gratz Center

includes a chapel for 350 people, classrooms, a day school, a library,

a dining facility, multifunction spaces, and a double-height gallery.

Deslgned with Gensler Principal Brian Vitale, the Gratz Center has won

numerous awards. The building's beautiful weathered copper exterior

is complemented by unpatinated copper on the chapels interior.
"Fourth Presbyterian Church is probably the most important project

in my career because of all the emotion tied to it. There is something

magical about that space. Our design is a canvas for that emotion

to come out," Heiser says. "lt's humbling to be part of a project that

is so transformational for people's lives."

Does Heiser have a particular design philosophy or approach

to design? "1 believe design is like improv. You have to take what design

actually throws at you and make it into something," Heiser says. "l love

to say that you can be cautious or you can be creative, but you can

never be a cautious creatrve. lt's important to jump into design headfirst

and really explore possibilities with a certain fearless quality."

As a firmwide leader of Gensler's consumer products practice,

Heiser recently led the design of new headquarters for consumer

behavior research firm dunnhumby in London, and he is currently

working with colleagues on offices for Procter & Gamble. He is also

beginning the design process for a new headquarters for the

lnternational lnterior Design Association (llDA).

Although his recent portfolio is focused on workplaces, he has

also completed hospitality interiors for Le Meridien hotels in Oak Brook,

lllinois, and Columbus, Ohio. For The Joseph, which is the Le Meridien-

branded hotel in Columbus, Heiser and colleagues created a hospitality

experience unique to the city that was infused with local references

and contemporary artwork. He is now collaborating with Chinese

hospitality company Dalian Wanda Group on a hotel within the

forthcoming Wanda Vista tower in Chicago.
"l like to think about my work to date as a quilt," Heiser says.

"lt's a whole series of really interesting projects that don't necessarily

match but somehow come together in this incredible tapestry that

works together."

ln the end, with his humble Midwestern roots firmly planted,

Heiser credits his colleagues for his success. "l'm always at my best

when I am surrounded by other creative people. lt's not about my work,

it's about our work," Heiser says. "Every day that I walk into the office,

I feel like I am a really lucky person because I am surrounded by

incredibly talented people, and my best work is constantly improved

by those around me." c
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With decades of superb design
in the U.S. and Asia, from

By Guy Horton

Years before flexible and open offices, customized furniture systems,

sustainable design and recycling, and human,centered design became

common practice in our profession, the husband-and,wife design team

of Stanley Felderman and Nancy Keatinge were doing it. While

Feiderman's groundbreaking work goes back 45 years to his desiqn of
the Faberge office in New York, Felderman and Keatinge together have

been redefining boundaries and developing new precedents in design

'olror e Ihan three decaoes

Throughout their careers, Felderman and Keatinge have been

active and constant innovators, looking well beyond the bounds of their
prolession to seek the ideas and technologies that will shape the future.

This way of working represents the duo's DNA, a special chemistry of

creative pragmatism and invention that they have shared and refrned

since they first met and started working together in the early 1g80s.

This legacy-and the way they continue to advance it-is one of the
primary reasons they have been awarded Contract magazine's 2016

Legend Award. They are the first partners in practice to win the alard
since its inception in 2aO2.

Their Los Angeles-based firm, Felderman Keatinge & Associates,

known for rts deepiy empathetic and engaged approach to clients
(a concept they call "total design"), has won numerous awards,

including an lnteriors Award from Conrract in 2012 for the fluid and

singular design for iCrete's corporate headquarters. The total design

idea encompasses everything Felderman and Keatinge do, and it rs

tota/ in the sense of creating integrated and engaging environments,

from iighting and customized furniture systems to original art and a

vocabulary of detailing that speaks to c{ients' identities. lt's about

touching everything and everyone with design.
"They have that human touch," says fellow Los Angeles-based

designer CIive Wilkinson. "This, and the diversity of the work, is what

makes them stand apart."

Joey Shimoda, who was Contract magazine's 2013 Designer

of the Year and is also based in Los Angeles, concurs. "Their lifetime

commitment to design is rare and should be acknowiedged," shimoda
says. "l am inspired by the hands-on attention to detail that they exhibit

D
a ETT I
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The catalyst for stsrting his

own firm in New York, ths
197O Fabsrg6 office project
promPted Feldermen
(pictured in his intarior,8bove)
to pursue a futuriatic design,

which includes fiber optics
and n6on lighting,.
multlmedis stairwry, and

European furnishings
(sbovs right).

throughout the entire process of design. The number of repeat clients

that they have is a testament to the quality of design that they deliver."

Their 1S-person studio occupies a coveted sunny and open interior

under an exposed bowstring truss in Culver City's emerging Arts District.

Ever-evolving and always on the go, Felderman and Keatinge fittingly

moved their practice here in 2014. Long in the business of envisrontng

futures, they are right at home in the heart of one of Southern California's

creative hot spots, a place where the city itself is being reimagined.

Upon entering the studio, one of the first things that one notices

is a pervasive atmosphere of calm and reveTence, which makes it like

stepping into a sacred interior. lt might have something to do with the

art-created by Felderman-that lines the walls. "l think of it as visual

acoustics," he says. "These pieces are designed to affect the feeling of

the space. A lot of spaces today are screaming at us constantly, and we

need to find a balance. People realize that Google isn't for everyone.

"We want to create spaces that have a long lifespan," Felderman

continues. "Not trendy and simply ofthe moment, but spaces that have

roots in things that connect to us in a very visceral way."

Taking a chance with Faberg6

A New York natrve, Felderman attended Pratt lnstitute, in Brooklyn, in the

late 1960s and received a bachelor of architecture degree. Not long after

graduating, while holding a fulltime job at a large firm, he received a call

from an architect friend who had just landed the contract to design

Faberg6s headquarters in New York. Felderman was invited to design the

interiors. "l was basically put at a crossroads in my life," Felderman says.

"l could either give up that securlty and what l thought was going to be a

great future or take a risk and just do something temporary that was fun

and offered a possibility for me to exhibit my creativity. So I took that risk."

He cites his design of both the Fabergd office (1970) and the

company's corporate jet (1973) as the catalyst for starting his own firm

in New York and for his future-facing approach to designing interiors.

The Faberg6 client gave him free rein to push the office into new territory,

using fiber optics and neon for lighting, creating white light from colored

cathode lighting, employing holographic images and perfume scents

for a virtual showroom, constructing a multimedia stairway, and selecting

furniture from Europe to complete the immersive experience. "lt was

one of those moments in my life that was inspiring and ultimately became

the foundation for everything that motivated me," Felderman says.

The jet also provided Felderman with the opportunity to innovate

for a client who pushed for a futuristic look. Felderman sculpted the

cabin with laminated honeycomb constructron. He designed tables that

disappeared into slots and used polarized windows that were later

adopted by Air France for all of its planes. The jet won a slew of awards

and caught the attention of Hugh Hefner. Felderman became friends

with Hefner and designed some of the iconic Playboy Clubs in the

1970s, as well as Playboy's corporate offices in Los Angeles and New

York. ln Beverly Hills, Felderman designed a private Art-Deco-style

supper club for Hefner, Touch Club (1981), and the original drawings

from the Touch Club walls are part of the Whitney lvluseum of American

Art's permanent collection.

ln much of the 1970s and 19BOs, Felderman split his time between

New York and Los Angeles, completing several commissions for various

entertainment companies, including Paramount, 20th Century Fox,

United Artists, Avco Embassy Pictures, and Sony. ln a story that sounds

like it is out of a screenplay, one such project-an apartment for Columbia

Pictures-led Felderman to Keatinge. ln 1982, when the two met at a

political fund-raiser, Keatinge mentioned that she had recently stayed in

a "fantastic apartment" lust off Central Park-the very one Felderman

had designed for Columbia two years earlier. The couple had their first

date at Touch Club, and that conversation was the beginning of a

partnership that has literally taken them around the world before

focusing on life in Los Angeles. "lt's true. I moved to Los Angeles

because I fell in love," Felderman says. "Well, that's not the whole story,"

Keatinge adds.

A Los Angeles native who holds a bachelor of science degree in

urban studies from USC, Keatinge also studied acting at the American

Conservatory Theater and had previously been an actress, worked on

documentaries, and produced theater in New York and Los Angeles.

She began working with Felderman in 1984, and they married in 1990.
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ln 1996, Felderman and

Kating€ (top righD designed
an ofricefor MTV Ngtworks in
Santa Monica (middle righ0.
The fomard-thinking space
etablished a precsdsnt tor
c*eatlve offices and included

encourage interaction-such

trailer (below). I
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"We decided to keep our firm at a size where
we could enjoy designing and also raise a family.
It wasn't about how big we could be. lt was
about how much we get to enjoy what we do."

-Stanley Felderman
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FGld€rmsh and KiBatinge

designed an offre for
Plllsbury t{inttrrop Shaw

Pitt{an (t in C€Eturyeity,
Catitornia, in 2OO5 that
dep.rtod from the typical
law firm look. Rrr lnts.f{ce
America in 1999, tho d€6igners
trorFrorm€d a reaidenee in

Certersvillg Gaorgi6, into
officas (2) compl€te with
guestrooms for vkitort- The
1998 offrc+for universd Music
G.oup (3) in Serltr Monica,

Cdifornir,refle.tsthat :

company's imags lransition
frorn conservatiy€ to csttlng
edge. The couple (oppor*te,

below) chose to tocus or their
Los Angeles praetice aod

ralsing their twln daughters, l

Kate and Sara, inthe hoin€

they designed togBther.
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The 2O10 dosign of Drago

C6ntro (1 snd 2) in dow[town
Lo6 Angelos was inspirnd by
th€ Rialto Brldgepl6zdsnd
mark€tplace in Venice, ltaly.
Felderman designad ttg mural
in Drago Cantro as well a6 ln

the l.w offlce for Xottldt &

Kottlor (4) in Los Angslas
in 2013, Inth3 oarly 197Os,

Felderman illustrated an idea

for str ATM (3). ln 1996,

Felderman and Kaatinge
developed a concept fcr
Sto6lcase callsd the'Off ico

ofths FuturG," which included

"Spiderman" (drawings

opp$ite), an adjustabl€
device to hold a laptop and
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Under their leadership, Felderman Keatinge & Associates had
grown to about 30 employees in the late 19BOs. But, preferring to be

hands-on with all of their projects, the couple chose to focus on their
practice in Los Angeles, closing the New York office in 1993. They had

also been spending what they described as too much time on airplanes,

not just to New York but also long hauls to Asia, where they had a

number of projects throughout the 1990s, like the convention center in

Dalian, China (1992); the Samsung headquarters in Seoul, South Korea
(1996);and the Shibuya train station in Tokyo (2OO'1). "We decided to
get off those airplanes and keep our firm at a size where we could en.joy

designing and also raise a family," Felderman says. Their twin daughters,

Kate and Sara, are now 15. "lt wasn't about how big we could be," he

says. "lt was about how much we get to enjoy what we do."

The artist and the problem solver
The couple's simpatico approach shines through in work completed
across a spectrum of clients and scales -from offices for entertainment
companies, corporations, and tech firms to restaurants, residential
projects, and product design. Their singular balance between imagination

and pragmatism originates with each of their strengths and insights.

Felderman is the artist. Keatinge is the problem solver, the one who

makes sure the projects stay true to who the clients are. Together, they
author projects that surprise and inspire, approaching each one as a

work of art in progress to be ultimately completed by the users.

In a sense, they are design futurists. Eschewing trends, they have
practiced ahead of the curve by listening closely to and their clients.

This is most evident in a project that had a profound influence on the
future of both their practice and workplace design as we know it:

lrzlTV Networks'office in Santa Monica, California (1996).

Their design for MTV established a new precedent for playful,

forward-thinking, environmentally responsible office space, long before

LEED existed or open offices became the norm. One of the most widely
published office designs ever, MTV's office would set the tone for all of
the lnternet company workplaces that followed. "lt was really an

unusual project, and they let us do a lot of things that, at the time, were

not common," Keatinge says. "MTV gave us the program, and we said,
'OK, that's nice. Now we're going to go interview everybody."'

Felderman and Keatinge prefer to develop a deep understanding
of the culture and aspirations of the client, from the leadership to the
facilities people and all of the different occupants in-between, enabling

them to design interiors to be flexible and malleable to people's needs.

That may be considered a norm today, but it was a radical departure
from the cubicles and closed offices of 20 years ago. ln an approach
they call "fuzzy borders," the MTV interior was not only flexible enough

to allow furnrture to be rearranged but it was also about makjng it
easier for people to get out of enclosed offices, move around, and enjoy
what Felderman and Keatinge called "living rooms." These spaces were

created with large movable walls that opened up conference rooms.
'At that time, we had been going to different innovation and

technology conferences that weren't design related," Keatinge says.
"We started asking, 'What would the office of the future be like? How
would people be working? And how do people want to work?'We
began to see how people were going to come out oftheir offices, and

they were going to start interacting more."

At one of those events in the mid-1990s, at the invrtation of
Ray Anderson, the founder of the carpet company Interface, Felderman

and Keatinge saw Mikhail Gorbachev speak about Green Cross

lnternational, the global environmental organization. His speech,

and the couple's relationship with lnterface, were pivotal moments
that changed their perspecttve on design.

Learning from Green Cross lnternational, they reutilized materials

and furnishings from the existing MTV office. "We even went to flea

markets to get used furniture that we later redid for MTV" Felderman

says. "When we heard Gorbachev and Anderson, it was like a light bulb
went on, [and we realized] that we are custodians of our environment
and that we need to be concerned about how what we use today can

be recycled and reused tomorrow." Twenty years and many projects

later, this remains a major driving force behind their work.

Not long after the completion of MTV lnterface hired the couple
as consultants to help envision a future for the company that was larger
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The Burbank headquarters of
Legendary Entertainment (1),

completed in 2013, includes

depicts characters from the
company's movies within
Pittsburgh's skyline,
Conceived as a think tank,
the Los Angeles office for
icrete (4), completed in 2olo,
supports the development
ofgreen products related to
concrete. Felderman produced

drawings such as this one

Shibuya train station in Tokyo.

And his 2002 rendering fol
Top Cloud (3) illustrates a

f uturistic environment
proposed for South Korea,
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than carpeting. Felderman and Keatinge travelled to all of lnterface's

operations and made recommendations that would transform the

company. "'Why don't you become the true "interface,"'we said,"

Keatinge recounts. "We came back with this concept we called
'coopetition,'about being part of something larger, where companies

came together and shared in something positive." The idea was to work

with other companies to make systems that could interact so that

clients could choose the elements they needed. lt made business

sense but also advanced a larger goal ofsustainability. As a result,

lnterface went on to collaborate with furniture companies such as

Steelcase, Herman Miller, and Haworth.

ln the 1990s, the pair designed a variety of products, including

chinaware for Sasaki, glass and lighting for Venini, and furniture for

ARC lnternational. While in Europe at this time, Felderman and

Keatinge learned about the emergence of Bluetooth technology, and

this prompted the couple to start conceptualizing the "untethered"

office, in which people would no longer be working at desks, and

computers would start to behave like phones. Sound familiar? As a

result of their work with lnterface, they were hired by Steelcase to

envision the office of the future. "lt's kind of a .loke now, because this

was back in 
.i996, 

and they wanted us to envision the office of the

future for 2002," Keatinge says.

The conceptual design that they developed for Steelcase had

inflatable walls and movable ceilings for acoustics and privacy,

adaptable furniture systems, voice-controlled environments, and

a device that people would stand in front of, which they called

"Spiderman," that would hold a laptop and phone. The idea is strikingly

similar to the sit-stand desks we see today. "We were very much

interested in this idea of working vertically and that computers were

going to move from horizontal to vertical. So, for this, furniture had to

be adjustable," Felderman says.

All of this innovation and experience has gone into recent

projects, like the New York office of Core Media Group (2013), the

company that produces American ldol,and Legendary Entertainment,

for which Felderman and Keatinge have designed many different

facilities, including a headquarters in Burbank, California (2015),

as well as custom furniture and fixtures. As a gift to Legendary's CEO,

Felderman completed a 12{oot-by-6-foot painting that depicts

characters from Legendary movies, including Godzll/a, within the

skyline of Pittsburgh, the CEO's hometown.

From fine dining to the entertainment industry

Felderman and Keatinge's range of work has also included restaurants,

such as Drago Centro (2010) in Los Angeles, inspired by the Rialto

Bridge plaza and marketplace in Venice, ltaly. One of their long-time

clients, Disney, entrusted them with the redesign of soundstages as

well as The Land pavilion at Epcot in Florida. Currently, they are

working on two Disney commissary interiors in Burbank.

"We recently finished offices for P. Diddy's Revolt TV which is a

new project for him. So we really had to brand it and figure out what

that company was going to be." For this, Felderman developed about

20 large-scale artworks based on screen grabs. Today, the couple is

also designing a restaurant in the newly renovated Petersen

Automotive Museum in Los Angeles and beginning a project with

a major film company to conceive an entire campus, including a new

building, landscaping, and art. "lt's the kind of project l've wanted for

a while," Felderman says.

ln all of their work, client relationships are key. "We have some

great clients," says Keatinge. "We talk a lot about the journey that we go

on with our clients and the transformation that happens for them both

culturally and environmentally, as well as the transformation that

happens with us along the way."

Looking back to the initial Faberg6 commission, as well as his

chance first encounter with Keatinge, Felderman acknowledges the

power of opportunrties. "lf there is any Imessage for young designers],

it is to take risks," Felderman says. ''Opportunities only come once.

There are many options, but you never know when that one moment

is going to change your life." c

I

The New York office of Core

Media Group (above right),
producers of American ldol,
melds East and West Coast

sensibilities, emphasizing

light, views, and openness.

For the 2O13 prormt,
Felderman Keatinge &

Associates designed custom
workstations and private

off ice furniture, including
a conference table that
tr.nsforms into a ping-
pong table.
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Ifl"E[fiM?il! Five Best of NeoCon Awards, Best of Gompetition?

A WorkStyles Sdlupn. rne WorkStyl6J
Collecl'orr oflers a prdvocative aiternat,ve
to the typical private office by creating :

inspired spaces for both individual work and
collaborative interactions. lnstead of a single
workwall expression foi the entirb collection,
WorkStyles offers a range of "statement-
making" elements as centerpieces to a .

universal workplace platform designed

Gr'tSe in priVate offiie and open plan areas
equally. Easify re-purposed tables and storage
readily adapt to a range of environments and
office footprints. Design by David Fuehrer, Ehren
G4qg, Jay Koback and Roberto Mariduena.

Tuohy Furniture Corporation
t: 800.533.1696 e: info@tuohyfurniture.com
w: tuohyfurniture.com

TUOHY



E Uofrawk Group
Winner of the 2015 Best of NeoCon Gold for modular

carpet as well as the Editors'Choice for modular carpet.
contract

lntroducing the Moving Floors Collection I M0HAWKoRoupc0M | 800.554.663i
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IDA
INTERNATIONAL

INTERIOR DESIGN
ASSOCIATION

Submit your work to one or more of our annual competitions, and you could receive international
design recognition. For more information and competition guidelines, visit iida.org.

43RD ANNUAL INTERIOR
DESIGN COMPETITION

Opens December 
.l4,2015

Celebrates innovative design
at the annual llDA COOL
awards gala.

24TH ANNUAL WILL CHING
DESIGN COMPETITION

Opens December 14,2015

Honoring commercial design
from firms of five or fewer
employees.

3RD BIENNIAL LIBRARY
INTERIOR DESIGN AWARDS

Opens January 19,2016

Honoring international
excellence in library
interior design.
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4IH ANNUAL BEST INTERIORS
OF LATIN AMERICA AND
THE CARIBBEAN

Opens February 22,2016

Recognizing design excellence in
Latin America and the Caribbean

5IH ANNUAL HEALTHCARE

INTERIOR DESIGN COMPETITION

Opens June 20,2016

4IH ANNUAL BEST OF ASIA
PACIFIC DESIGN AWARDS

Opens July 18, 2016

Recognizing creativity in lnterior

Design in the Asia Pacific region.

Celebrates excellence in the design

S n:;y:;:lTor 
hearthcare
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lntroducing 0uickStand Lite
Redefining the Sit/Stand Space

www. humansca le.com/0uickStandLite Humanscale



rnsplratlons
recognizing social responsibility in commercial interiors

2O1 5 HONO RABLE M ENT ION:

USO Warrior & Family Center
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Contract lnspirations celebrate"s the

commercial design community's

leadership role in furthering global

efforts for social responsibility

Through the continuing support of

Tandus Centiva, the top honoree

will receive a $5,000 grant to the

cause which their inspirational

work supported.

AWARD WINNER:

Contract I nspirations recogn izes

socially responsible design in

2015 HONORABLE MENIIONi commercial architecture and design
Proiect Colot Corps

-using design and/or design skills

to improve the quality of life for

those in need. Entries may be

paid or pro-bono projects.

I Last year's Awards Grants

include Columbus Metropolitan

Library by NBBJ and MoCOLAB

by University of Kansas.

Honorable Mentions include

USO Warrior & Family Center by

STUDIOS Architecture and

Project Color Corps by Gensler.

Go to inspirations.contractdesign.com

to learn more about these lnspirations

Award recipients.

I

lnspirations 2016 will be awarded in

Chicago during the 2016 NeoCon

World Trade Fair. Honored work will be

featured in Contract Magazine print

and digital editions and at

contractdesign.com

2Ol'GRANT AWARD MNNER:
Col umbus Metropol itan Librcry

$5'OOO award grant
enter by aprllllr2Of6

inspirations.contraetdesign.com for details
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INTERIORS AWARDS

The jurors (from left):

Laura Guido-Clark

Laura Guido-Clark Design

Hayes Slade

Slade Archltecture

Martin Lesjak

INNOCAD and 13&9 Design

Johnson Chou

Johnson Chou lnc.

Guy Geier

FXFowle
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gravitated toward spaces in which
humanism led the design process. Purposeful
placemaking-understanding why and how
people use the space-was at the core. The final
selections were beautifully articulated spaces
reflecting clarity, simplicity, and purpose."

ror Laura Guido-Clark

Adaptive Reuse
3XNStudio
3XN Architects

Office:Small
The Barbarian Group
Clive Wilkinson Architects

Public/Civic
Whitney Museum of American Art
Renzo Piano Building Workshop in

collaboration with Cooper Robertson

Restaurant
Teahouseln Hutong
Arch Studio

Education
Univercity of Southern Denmark,
CampusKolding
Henning Larsen Architects

Entertainment
ExplodedCinema
One Plus Partnership

Exhibition
ZiboGreatWall Museum
of FineArt
Arch Studio

Retail
Fangsuo Bookstore
Chu Chih-Kang Space Design

Student
EscapeFolly
Dace S0na

Healthcare
Palo Alto Medical Foundation
San Carlos Center
NBBJ Sustainable

University of Arizona Environment
and Natural Resources Building 2
Richiird+ Bauer Architecture

Historic Restoration
New York City Hall Renovation
Beyer Blinder Belle
Architects & Planners

Hote!
The NewYork Edition
lan Schrager Company
and RockwellGroup

Office: Large
Newell Rubbermaid Design Center
Perkins+Will

contract



INTERIORS AWARDS

3XN Architects

By Krista Sykes

Photography by

Adam lv4ork

Client

3XN Architects
Location

Copenhagen

After outgrowing its prevlous office, which was spread over three floors,

Danish architecture and design firm 3XN needed a new studio to

facilitate its team-based philosophy. "lt was important that we could

bring all lof our] staff together on one level to create an environment

conducive to collaboration and sharing of knowledge," says Kim

Herforth Nielsen, 3XN's founder and principal.

The firm discovered the perfect solution in the Gunboat Sheds.

Situated along a canal in Copenhagen's Holmen neighborhood, these

landmark buildings were constructed in the 1820s to shelter Danish

gunboats. 3XN transformed a grouping of the boat sheds, most

recently compartmentalized into pharmaceutical laboratories, into an

open-plan studio that highlights the original structure of the sheds

while providing a light-filled, democratic working environment for the

firm's B0 employees.

The 20,000-square-foot 3XN studio occupies five adjorning

25{oot-by-138-foot boat-shed bays, which were originally designed

to house two gunboats each. Functioning as one level, the studio

gradually steps down toward the canal, tracing the earlier sloped floor

that had once assisted in the gunboats'aquatic launches. As a

protected landmark, the building's larch wood exterior, terracotta roof,

and pine structure could not be altered. Fortunately, "This was not

a challenge," Nielsen says, "since we loved the building as it is."

This appreciation for the boat sheds' historic architecture

translates into a sensitive renovation that transforms the original

exposed pine beams into a framework that delineates zones for

workstations, a model shop, a materials library, a canteen, and meeting

rooms. Reflecting the pitched roof, sloped ceilings rise from 10 to 20

feet above the rough pine structure, smooth bamboo floors (installed

by the previous occupant), and primarily white furnishings. Clerestory

windows and a glazed canal-side facade allow light to stream through

the studio, playing off the white walls to emphasize the overall rnterior

simplicity. "We adopted a'less is more'approach to our new studio,"

Nielsen says. "Light is really the most significant'material,"'

3XN partners sit among the staff in the open work area, located

closest to the canal with water views. The design and competition

teams work back-to-back, and they can readily pivot in their chairs

to discuss projects, an impossible task in 3XN's prevlous studio.

ln the new office, "The open plan facilitates quick and easy

communication and allows us to see what our colleagues are working

on, to share inspiration and information," Nielsen says. The five

glass-walled meeting rooms maintain this sense of openness, ensuring

privacy while allowing light to filter into and through the space.

Similarly, 3XN's model workshop features an operable glass

wall. When closed, the glass minrmizes escaping noise while preserving

a visual connection. When open, it allows the workshop to function

as a continuous part of the largerwhole. "Physical models are an

integral part of our process, and we wanted to create a large model

workshop where our team can explore and build alltypes of models,"

Nielsen says. "We located the workshop adjacent to the competition

teams. so there can be an easy flow between the designers and the

model workshop team."

Indeed, scale models appear throughout the studio,

underscoring their importance in 3XN's practice. "Iln addition to]

giving [our architectural models] pride of place in the reception area,"

Nielsen says, "we use the exist;ng architecture to frame lthe scale

modell presentation." lvlost notably, models perched among the pine

beams activate the interstitial spaces between the bays.

Since 3XN has been in its new headquarters, the staff has

appreciated the transformed boat sheds'spatial continuity and

day-lit interiors. And the exterior environment is equally inspirtng,

Nielsen says:"We have amazing views out onto the canal, with its

'pirate'houseboats, waterfowl, and an unending parade of boats,

kayaks, and swimmers.'
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"This is an incredibly ruonderful spece*the perfect
backdrop far creativity, The deslgn very carefully bath
revealed aRd concealed the original structure." -Jury

Glass-walled meeting rooms
(top) maintain a sense of
openness. The new
design studio overlooks
a canal (above). Glazed
facades and clerestory
windows (opposite) allow
abundant natural Iight to
permeate the interior.
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INTERIORS AWARDS

#dae**tE*n
Henning Larsen Architects

By Zach lVortrce

Photography by

Hufton+Crow

Client

Danish University

and Property Agency

Location

Kolding, Denmark

flniversityof
Southernbenmark,
CampusKolding

For neariy 25 years, the University of Southern Denmark-Kolding
(SDU-Kolding) had been housed in a'100-year-old former hospital.

This makeshift solution offered students few amenities and reinforced

a commuter campus atmosphere that administrators weTe anxious

to shed. "We had no common space there," says Per Krogh Hansen,

SDU-Kolding's head of design and communication. "lt was either

offices or classrooms."

When plans for a new building began unfolding, Hansen wanted

a place that would build a sense of community and, most importantly,

encourage conversations and activity to continue once the lecture is

over. "We wanted students to engage with learning outside of the

classroom," he says.

The university turned to Copenhagen-based Henning Larsen

Architects to design SDU-Kolding's first purpose-built home-a
S47 million,'146,000-square-foot building for nearly 2,BOO students.

The structure puts informalsocial meeting areas at its heart:

A signature five-story atrium features a wide range of spaces for

lounging and studying.

Two contrasting geometries guide the overall design, from the

facade to the furnishings. The building's equilateral triangular form

evolved in order to capture views of the nearby city center, harbor, and

Kolding River. The triangular theme continues in the articulation of

the facade, with 1,600 automated sunscreens that open and close in

response to sunlight levels and interior temperature. Similar to tiles

in a mosaic, the perforated triangular screens (some in bright neon

colors) create varied textures and shadows.

1n contrast to the sharply angular exterior, curving geometry is

prominent inside. The five-story atrium, filled with soft light diffused by

the exterior sunscreens, is bordered by classrooms, meeting spaces,

and outdoor terraces, which are covered in green wall plantings and

Kebony-firtreated softwood. "We wanted more of a free and organic

approach to smooth it out so it didn't become too rigid," says peter

Koch, project manager at Henning Larsen.

The atrium's balconies, catwalks, and stairs synthesize the strict
triangular forms of the exteriorwith the smooth helical lines of the

interior. ln plan, each floor plate rotates 60 degrees as the building rises,

creating visual variety. "lt's a dynamic atrium in which you have a sense

of what's happening on the next level, and the next level," Koch says.

On the ground floor, a curvillnear glass-enclosed meeting room

accommodates large groups. Students can study together while

utilizing furniture custom-designed by Henning Larsen and fabricated

by Soroe, including semicircular banquettes and pairings of chairs and

tables that offer a sense of enclosure and intimacy in the expansive

atrium. Small groups can gather around stylish Ninety red,framed desk

Iamps by Glamox along the atrium balconies. A semicircular seating

plan continues the curvilinear interior theme in the largest lecture hall,

which accommodates 250 people and features warm tones with

veneered ash plywood and Kerto laminated veneer. The building

also houses a cafe, bookstore, and library.

Social spaces are in close proximity to classrooms, thanks

to a custom-designed acoustic control system that implements
perforated triangular plywood ceiling panels. Hansen says noise from

the social spaces does not bleed into the classrooms, and professors

leave doors open even when groups of students are studying and

talking nearby.

Classes offered in the new building focus on design,

communication, management, and entrepreneurship, all of which

are fields that require the same types of chance encounters and

spontaneous conversations that progressive Silicon Valley workplaces

seek to cultivate. With its lively socral and study spaces, the new

SDU-Kolding offers a wide range of ways to keep students engaged

in the life of their school. c
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Curving geometry rules the
atrium, which is

by diffused light
Henning

banquettes
and sets of tables and

ehairs for a variety of
seating arrangements.
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A curvilinear glass-enclosed

meeting room (left) on the
ground floor accommodates

large groups. From the atrium,
the pinwheeling arrangement
of balconies above is evident
(opposite, bottom). The facade

features 1,6oo automated
sunscreens (bottom two)-
many in bright colors. These

perforated screens, which
open and close in response

to light levels and interior
temperature, can be viewed

up close from a terrace
(opposite, top).
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T Entrance

2 Atrium
3 Library
4 Auditorium
5 Canteen

6 Offices
I Classroom

8 Terrace
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"The interiors are simultaneously dynamic and softly
organic. The contrast of flowing lines and the triangular
plan is what really makes it beautiful. A great variety of
spaces are created; variety with coherence." -Jury



INTERIORS AWARDS

Entertainment
One Plus Partnership

By Lydia Lee

Photography by

Jonathan Leijonhufvud

Client

Hubei lnsun Cinema

Film Company

Location

Wuhan, China

For moviegoers in the city of Wuhan, China, escape from reality begins

immediately upon entering the lobby of Exploded Cinema by One plus

Partnership. As the name suggests, this 11-screen cineplex is designed
to evoke the special effects seen in disaster movies, such as "The Day

After Tomorrow." However, as a very stylized and abstracted version in

black and white, this theater is completely plausible as a rarefied venue

for art films and avant-garde productions.
"We want to change people's minds of what a cinema should be,

so they'll expect more," says Virginia Lung, director of One plus

Partnership, a commercial interiors firm based in Hong Kong. "The

visitor can come and be inside the movie world rather than lust
watching it."

Lung and her One Plus Partnership co-foundel Ajax Law, have

come to specialize in designing modern movie palaces, among other
project types. They've created more than a dozen theaters, each based

on a specific theme, such as vintage roll films, pixelated images, and

ocean waves. Their high-impact cinemas are often selling points for
retail developments, designed to attract a growing Chinese middle-
class. Since the husband-and-wife team launched their firm in 2005,

they've sought to create design-forward environments-initially an

model units for new high-rise towers but more recently in various

hospitality projects. "lt was our goal from the very beginning to fight
to do something special," Lung says.

Upon entering the 66,740-square-foot Exploded Cinema,

designed for Hubej lnsun Cinema Film Company, guests encounter
what initially seems to be a chaotic and tumultuous environment. ln a

dramatically lit entry corridor, white metal beams project through the
ceiling at haphazard angles, while additional beams made of white
solid-surface material are embedded into the floor. "When you walk

i n here, you lhink, Wow, w h at is g oi n g o n?" Lu n g says.

The corridor leads to the main lobby, where the ceiling rises to
a lofty 30 feet high. Here, more large beams, powder-coated in black
and brightly lit from within, beckon guests to enter through portals into
another world. One beam suspended from the ceiling is entirely clad

with large LCD screens, an inspired way to display trailers of current

theater attractions. Angular, geometric ground-floor portals serve as

ticket and concession booths.

The theme of disintegration is carried into the screening rooms

themselves, most notably in the cinema's largest 344-seat screening

room. With a tight budget, the need to create the effect of an explosion

required some careful deliberation. The designers took advantage of
Chinese expertise in manufacturing and worked with a local supplier
to create more than 6,000 rectangular boxes out of gray acoustic
paneling. The boxes, which are of uniform size but tilted at six different
angles to give the impression of randomness, line the walls and ceiling

of the large screening room. "Symmetrical is boring," Lung says. "We

like asymmetrical and random." The unusual visual effect also improves

the acoustics ofthe room, since all ofthe angled surfaces absorb

sound effectively.

The cinema features a VIP lounge, with an eye-catching bar clad

in black marble and boldly patterned walls. ln the lounge bathroom, a

tube suspended from the ceiling acts as a high-tech faucet, sending

down water when a sensor is triggered.

According to the client, hiring One Plus Partnership was a

wrnning move: The cinema is the most popular and highest-grossing

theater in its region. "We have a good, longstanding partnership with

Ajax and Virginia," says Ruan Yong Chao, vice general manager at the
Hubei lnsun Cinema Film Company. "They never give up, and they look

for unique and new ideas every time." c

ExplodedCinema
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The walls and ceilings of
the largest screening room
(left) are covered with boxes

encased in gray acoustic
paneling. ln the lobby (below),

a series of portals house

the ticket office and

concession stand.
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One canted, suspended

element in the lobby (left) is

covered with LCD screens that
display graphics and movie

trailers. Restrooms feature
custom pedestal sinks and

wastebins (far left) that rise
from thefloor at various

angles. A VIP lounge (below)

includes an angular bar in

black marble and graphic
walls of black-and-white
acoustic paneling.

Sculptural elements in the
entry passage (opposite)

emerge from the walls,

ceiling, and floor.
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"This is a really new and very innovative way of thinking
about an interior. The way they manipulated the scale is
what makes it so effective. The form-making reinforces
the spatial aspects." -Jury

Floor Plan

1 Entrance

2 Lobby
3 Ticket office
4 Concession stand
5 Theater
6 VIP lounge
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INTERIORS AWARDS

Arch Studio

By Michael Webb

Photography by

Wang Ning

Client

Zibo Yong Ouan

Shu Hua Yuan

Location

Zibo, China

Zibo is a rapidly growing city of nearly five million people in eastern

China. Two thousand years ago, it was the center of Oi culture, and thus

one of the cradles of Chinese civilization. Like most modern Chinese

cities, rt has its share of abandoned factories, relrcs of an early wave of

industrialization, many of which are finding new life as art museums,

One example is Zibo Great Wall lr/useum of Fine Art, which aims

to achieve a success similar to that of the sprawling 798 Art Zone in

Beijing but on a more modest scale. Originally a pharmaceuticalfactory

built near the city center in the 1940s, the Zibo structure stood empty

for about 20 years. Beijing-based firm Arch Studio completed a fast,

low-budget conversion to provide exhibition spaces, artists' studios,

a seminar room, a restaurant, and a storage area.

Having studied environmental art design at the Central Academy

of Fine Arts in Beiiing, Han Wen-Oiang, the founder of Arch Studio,

developed a broad perspective on art and architecture, which he views

as "a medium of communication between man and man, as well as man

and nature, which can enrich our feelings." He admires Louis Kahn for

the tranquility and poetry of his work, recognizing similarities between

his designs and those of traditional Asian spaces.

The Zibo factorys original building is architecturally

undistinguished, but Wen-Oiang saw value in the long-span structure

and the earthy texture of the three brick factory sheds. Walls were

scrubbed clean with high-pressure water hoses, revealing the painted

red slogans that had once inspired Communist workers. Much of the

patina remains. A glass-walled concourse links these volumes with

storage buildings to create a unified 41,000-square-foot interior.

Ancillary facilities-including a tearoom, art studio, and meeting

room-are contained within the new structure at ground level, with

offices upstairs. lts transparency serves as a bridge between the paved

courtyard and the stripped shell of the factory. Of the five studios, one

is large enough to serve as a Iive-work space for an artist in residence.

Floors are covered in self-leveling cement, and simple wooden

furnishings augment the bare spaces.

Completed in four-and-a-half months as a design-build project,

the interior is straightforward and spare. As Wen-Oiang recalls,
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"Because this was a quick, low-budget pro.lect, we had to use the

simplest construction methods, the cheapest materials, and plans that

could be easily understood."

The client organization, Zibo Yong Quan Shu Hua Yuan, is an arts

institute that focuses on calligraphy and contemporary painting. The

museum curator, zou Tao, praises Arch Studio's work:"The art museum

[offers a] strong atmosphere of culture lwhile] protecting a piece of

Zibo's industrial heritage. The glass building unfolds slowly, like a long

scroll, to the courtyard. The flexibility, openness, and envaronmental

charm of this space fulfill the basic demands of the museum-
enriching people's lives and assisting in the process of art creation,

education, and research. The new building is Iike a vivacious example

of Chinese calligraphy, which reflects our program of exhibiting

calligraphy and paintings."

Zibo Great Wall Museum of Fine Art is a model of adaptive reuse

that places art and practicality ahead of showy architecture. With an

emphasis on simplicity and frugality, it offers spaces that artists love to

work and show in. Rather than an ill-conceived museum of trophy

architecture, Zibo has chosen a better way. c



The three volumes
comprising the former
pharmaceutical factory

are linked by a new glass'

walled concourse (left and

below), and original brick

walls were scrubbed clean.

The circulation areas have

gray patterned-steeFpanel

ceilings and floors, while

the studio areas have

concrete floors.
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Floor Plan

J Corridor entrance
2 Exhibition hall

3 Tearoom

4 Dining room

5 Tea bar

i Artist studio
7 Seminar room

B VIP reception room

I Office
lC Meeting room

6
3ri,

7

The glass building unfolds
around a courtyard (left and

below). The former factory
buildings' long-span

structures are revealed in

studio spaces and galleries
(opposite two). lnteriors are

spare, with simple materials
to keep costs low and

construction time brief.

"Merging inside and outside, this is amazing. lt celebrates
what is there and iust underscores it,leveraging the
existing building and taking inspiratisn frsm it. The
integration is so seamless and beautiful." -Jury
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I NTERIORS AWARDS

Healthcare
NBBJ

By Lydia Lee

Photography by

Bruce Damonte and

Sean Airhart/NBBJ

Client

Sutter Health & Palo

Alto Medical Foundation

Location

San Carlos, California

PaloAlto
Medical Foundation
SanCarlos Center

The words "hospital" and "hospitality" have a common etymological

ancestor: "hospes," the Latin word for guest. ln their earliest

incarnations, hospitals provided lodging for the less fortunate and

traveling pilgrims. Today's healthcare facilities are returning full circle

to become more hospitable places. Similar to a resort or spa, the Sutter

Health & Palo Alto N/edical Foundation (PAIVF) San Carlos Center is

a new ground-up clinic in the San Francisco Bay area. The

198,000-square-foot facility was designed by NBBJ to emphasize

abundant natural light and to foster an atmosphere of wellness.

"We tried to create an environment that felt healing for people,"

says Josie Briggs, senior associate/interior designer at NBBJ. "The

client wanted a building that spoke to the community and had a

connection with the outdoors."

Located in the town of San Carlos, California, the medical

complex is intended to accommodate a rapidly growing population

along the San Francisco Peninsula. ln this first phase, NBBJ designed

a four-story outpatient clinic building, a reception and ambulatory

surgery center, and a separate parking garage on the 1B-acre site.

A hospital is planned for a future phase. The contemporary design is

inspired by the area's California Mission style and its placement of

organizing elements around a courtyard to maximize natural light.

NBBJ's work is particularly impressive given the eight-year time

span between design and completion, which included a period during

the recession in which the project was put on hold. "lt's always difficult

designing large projects to feel timeless and fresh when they are

completed years later," Briggs says.

The building's design prioritizes transparency, not simply to

promote natural lighting but also to aid wayfinding. The garage's

luminous glass stairwell overlooks the adjacent reception building,

allowing patients to easily see where they need to go while also

encouraging them to bypass the elevator. The spacious lobby feels like

that of a luxury ski resort, with walls of cleft-cut sandstone and massive

end-block Douglas fir. Here, as well as in the waiting areas for each

clinic, high-backed N,4artin Brattrud Reveal banquettes provide

cozy seating options.

To enter the clinic, patients pass through the complex's signature

element, a transparent corridor dubbed "the bridge" by the design

team. "We see the bridge as a special place for people to connect with

nature," Briggs says. "The design intent was to have a place where

people could stop, rest, and look at the gardens on either side of the

bridge and feel inspired." A 4S-foot-long live-edge wood bench-
custom fabricated locally from a single native Claro walnut tree-runs
the length of the bridge. An aluminum canopy, CNC-turret-punched

with a pattern of leaves, creates dappled light. By implementing

integrated project delivery, NBBJ was able to collaboratively design the

canopy and other architectural elements with the contracting team.

With large expanses of glass on the exterior walls, the clinic

waiting areas also receive plentiful daylight. Photographs of the rolling

hills and oak woodlands of the region are featured within horizontal

niches along the waiting areas'interior walls. Translucent dividers,

printed with botanical illustrations of native plants, serve as pleasing

markers of the individual clinic waiting areas.

Behind the scenes, in an arrangement that is still considered

unusual within the healthcare industry, physicians and medical

assistants work in a primarily open-plan office. By grouping in pods of

four, the staff is able to deliver team-based care, an approach that can

improve patient outcomes while reducing healthcare costs.

As the project's medical sponsor, Dr. Ali Shafaie worked to

make this a "future-proof facility" and planned ahead for thrs new

way of working. "Physicians and staff have responded very positively,"

Dr. Shafaie says. "And they have found that it works well in improving

communication among the teams." c
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The reception desk (right)
is wrapped in Richlite
paneling with a CNC-milled
pattern, and a pendant fixture
by LightArt hangs above.

Clinic waiting areas (below)

feature horizontal niches with
landscape photography
printed on plywood panels.

Waiting areas for the
diagnostic imaging clinic
(opposite, top) have subtle
lighting and sheer curtains,
and the suite itself (opposite,

bottom) has fuchsia accent
lighting. The glass-walled

corridor overlooks gardens
(opposite, middle),
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First Floor Plan

Entrance

Reception

Glass-walled corridor
Courtyard
Ambulatory surgery center

Clinic lobby
Exam rooms

Diagnostic imaging suite

Lab
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"A lot of skill went into making this interior be ineredibly
beautiful. You don't usually use the uvord.elegant, in
describing a healthcare setting, but this is etegant.lt truly
reflects nature's power to heal.,, -Jury
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Beyer Blinder Belle Architects & Planners

I NTERIORS AWARDS

By Sam Lubell

Photography by

.John Bartelstone

Client

City of New York

Department of Design

and Construction

Location

New York

l{ewflork City [Iall
Renovation

New York City Hall, designed in the French Renaissance style by John

lVcComb and Francois lr,4angin during the first decade of the 19th

century, has been renovated and modified severaltimes in its more

than 200 years as the home of the city's government. Many of these ad

hoc efforts undermined the historic integrity of the building (a National

Historic Landmark that is listed on the National Register of Historic

Places), placing Band-Aids over chronic deficiencies and even

compromising the building's structural stability.

Beyer Blinder Belle's recent renovation-precipitated by plaster

falling on council members'desks in the City Counc jl chamber-took

a more comprehensive, holistic approach. lt brought the building

up-to-date mechanically and electrically, repairing damaged elements

and restoring its earlier sheen in a very tnconspicuous way that

highlights the grandeur of the interiors. "So much of what is here you

don't see," Beyer Blinder Belle Partner Richard Southwick says of the

firm's Houdini-like ability to hide its work.

The most pressing renovation needs included lmproving the

building's life-safety elements, such as sprinklers and smoke alarms;

providing ADA access; updating antiquated or, in some cases,

nonexistent HVAC equipment; upgrading electrical, lighting, audio,

and plumbing systems; and ensuring that structural systems were

sound. To keep the character of the building intact, new conduit

and ductwork was concealed throughout the building within existing

load-bearing walls, in attic spaces, and behind false millwork. Other

systems were integrated into interstitlal cavities and in attic and

sub-basement spaces. Modern, efficient heaters were installed

inside the shells of the existing wrought iron heaters, which were

beautiful but ineffective.

The exterior was repaired as needed to make it weather-tight,

and steel was imbedded into parts of the f rame to make the building

structurally stable and code compliant. Windows were restored, and

cracks were filled. A zinc-coated copper roof was installed, and the

facade's stonework was cleaned and replaced in some locations. Solar

panels were installed on the roof and fuel cells were placed just behind

the building to provide alternative energy.

lnside, practically every space was deeply renovated, including

the City Council chamber, the rotunda dome, the circular rotunda stair,

all public corridors, the lobby, and major meeting and hearing rooms.

The floating stair, which was examined via sonogram, had grout

pumped into its many internal voids to mitigate a potential structural

disaster. Each of the dome's interior rosettes was either cleaned or

replaced, as were the marble slabs on the floor.

Paint was peeled back in most of the rooms for color matching.

Soot and grime that had built up over decades was removed, furniture

was fixed or replaced, and new mahogany wall panels were installed to

replace the old, worn panels. The building's invaluable art collection

was restored as well. ln many cases dropped ceilings and other

impediments were removed to reveal original surfaces. Southwick

called this process "exploratory surgery."

Not all of the rooms were refurbished alike. The firm approached

each space according to its period of significance. For instance, the

rotunda was brought back to its original design, but the City Council

chamber, which had been expanded and later modified, is a time

capsule from 1915. ln some cases, Beyer Blinder Belle chose to add a

subtle modern touch, like brighter paint or new carpeting, quietly

bringing the institutjon into the present.

The scope of work involved an astonishing level of research.

Beyer Blinder Belle studied minute details of the edifice for months,

poring over documents and photos to ensure accuracy. The renovation

adds up to an amazing amount of ingenuity while maintaining and

enhancing the building's history. "We wanted a couple of surprises, but

they couldn't be obvious," Southwick says. "They add another, new

layer of meaning." c
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Public spaces, including
corridors and stairs (right
and below left), were deeply
renovated. Each of the dome's
interior rosettes (below right)
was either cleaned or replaced.
The City Council chamber
(opposite) was renovated
to resemble its appearance
in 1915.
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"That kind of gramdeur does not happen anymore, so the
faet that it came baek to this original form is remarkable.
Cgnsiderable talemt Es needed as an architect and
preservationist to rr*ske it look like nothing has been
done to it"" -Jury
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2 Rotunda
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Verticality and maximalism

are emphasized in the 90-seat
Clocktower restaurant (left),

which honors precedent

with meticulously restored
wainscoting, mahogany doors,

and photographs hung salon-

style. Guestrooms and suites
(below and opposite) boast

substantial millwork and

refined finishes with a

simplified aesthetic and

minimalist f urnishings.
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3

5

6

7

8

I

Check-i

Entrance

Bar/lounge

Restaurant ertrance
Gallery/lounge
Host station
Gold Bar

Billiard room

Dining hall

"Very elegant, well-detailed, and understated, the hotel
has a sophistication to it. The designers created a beautiful
space that puts people in the foreground with a really
sumptuous background." -Jury
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INTERIORS AWARDS

Office: Large
Perkins+Wil!

By Edward Keegan

Photography by

Hedrich Blessing

Photographers

Client

Newell Rubbermaid

Location

Kalamazoo, Michigan

I[ewellkftbermaid
DesignCenter

Atlanta-based Newell Rubbermaid is an extensive conglomerate

behind many household products, "from Paper Mate to baby carriages,"

explains Eva Maddox, a Perkins+Will branded environments design

principal based in Chicago.

The company charged Perkins+Will with the creation of a

consolidated center for its designers at Western Michigan University's

Business Technology and Research (BTR) Park outside Kalamazoo,

Michigan. More than 100 professionals-including industrial designers,

graphic designers, usability professionals, and studio engineers-are

employed at this facility, which is within a nondescript existing

40,000-square-foot steel-framed big-box structure in a suburban-

style office park.

Southwestern Michigan has played a storied role in the industrial

design world-home to giants Haworth and Herman Miller, who are

both recent clients of Maddox. "There's a trove of designers in that

area," she says. The design for Newell Rubbermaid attempts to connect

to that long-established local design culture of making by expressing

wood detailing and craft.
"Great design is a competitive advantage," says Nate Young,

Newell Rubbermaid's vice president of global innovation. "lt's an

exclusive tier of companies that recognize and endorse its impact."

The center's design is simple: An open-plan studio in the middle

is bracketed by meeting and reception rooms along the west end and

workshop spaces to the east. Bisecting the plan-and tying together

these elements-is an open corridor defined by slats of locally sourced

ash wood on the walls and ceiJing.

More than seven miles of 2-inch-deep horizontal ash wood slats

clad the main interior corridor walls. Along the south wall of the space,

which also leads to the design studio, the pattern is only slightly

irregular, with slats eliminated to reveal six nearly l0Joot-tall
supergraphic numerals that signify each "immersion room." These

discrete workspaces can be dedicated to project teams for an

extended period of time for intensive and private explorations.

Products conceived here can be readily prototyped on-site

in the adjacent workshops, fully evaluated, rethought, and redesigned

in a rapid feedback loop, which allows the designers to engage

naturally in an iterative process to encourage innovation. South of the

immersion rooms, a narrow zone of open space along the building's

perimeter provides informal collaboration areas with ample

naturaldaylight, allowing a literal breather from the more

intense interior spaces.

Grand Rapids, Michigan-based XIBITZ produced the wood

installations. "[XlBITZ designers are] great collaborators and problem

solvers," recalls Maddox, who has worked with the company on

previous projects. A dark blue wood wall behind the reception desk

incorporates approximately 30,000 1-inch-by-2-inch wood blocks in a

pattern intended to represent collaboration while providing a gateway

to the rest of the interior. "Some blocks are acrylic that twinkle with

light-the spark of creativity, spark of an idea-spilling out in all

directions," explains Eileen Jones, also a Perkins+Will branded

environments design principal based in Chicago. Ash was used here for

its durability and dimensional stability, which is especially important in

such a large installation. lt didn't hurt that a current supply glut

resulted in lower costs as well.

Beyond the wood feature installations, the interior palette is quite

neutral, with the building's exposed interior structure painted white.

l,4atching white gypsum board walls define the spaces, and concrete

floors are exposed. This neutral backdrop allows for work to dominate

the space, enabling the tactically deployed features, such as the

slatted wood wall, to provide design inspiration. Despite the design

center's relatively small size, Atlanta-based Perkins+Will Senior lnterior

Designer David Sheehan says, "We gave great clarity to the space

by making a major impact with simple means."

lVost of the Newell Rubbermaid Design Center's innovations

lie ahead. The facility's real potential is to foster broader engagement

within the company and even with neighboring companies in the BTR

Park and the regron. "lt's a future trend," Maddox says. "How can

industry and education come together?" c
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XIBITZ created the feature
wall (above) in the reception
area. Collaborative areas
(top and above right) employ
a neutrsl palette with white
walls, concrete floors, and

exposed structural elements
that have been painted white.
Along the south wall, wood

slats are eliminated to reveal

six supergraphic numerals
(opposite), each nearly
1O feet tall, that identify
the immersion rooms.

/(

n&

"This is restrained, low-key, and consistent as one strong
statement. We love the layering of the private areas with
functional flreas naturally defining public spaees.lt's an
elegant solution." -Jury

,
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INTERIORS AWARDS

Clive Wilkinson Architects

By Sam Lubell

Photography by

Michael Moran

Client

The Barbarian Group

Location

New York

At the top ofthe website ofthe brash New York Internet advertising

firm The Barbarian Group, which boasts the catchphrase "lt's gonna

be awesome," is a video about its new workspace, designed by

Los Angeles-based Clive Wilkinson Architects. "lt's not a half-pipe.

It's an awesome desk," proclaims the headline.

Without a doubt, the dominant feature of the 20,000-square-

foot office is what's been nicknamed "the Superdesk," a continuous,

plpvood-framed, resin-topped surface that winds its way through,

around, and above the office, providing a flexible work and

collaboration space for 125 to 175 employees.

"They wanted to be one community all stitched together,"

says Wilkinson, who sold the idea of all employees sharing the same

worksurface to the client after just one sketch- "When we realized we

could also create new spaces underneath, it was a real aha moment."

Each ofthe desk's six vertical undulations is designed to create

cavelike interaction spaces underneath to accommodate meetings,

provide focused or high-counter workspace, and house bookshelves

and other storage. No wider than 11% feet at any point, the desk has

4400 square feet of table surface and 1J00 linear feet of perimeter

edge surface. lnitially about five linear feet were allotted for each

employee, but since the firm has increased in size to nearly 175 people,

that space is closer to four feet per worker, according to Wilkinson.

lfthe company continues to grow he and the firm have discussed

merging the desk with the adlacent stairway and continuing it-this
time with a black surface-on the floor above.

The desk's gridded supporting structure is made up ofabout

870 unique plywood panels (each shape is based on structural stress),

which were designed using Revit and Rhino modeling software and

then laser cut by robots in sections by Los Angeles-based fabricators

lvlachineous. Panels were assembled on-site and connected via steel

plates. The resin table surface, which cantilevers over the structure

to provide maximum legroom and collaboration space beneath, was

poured continuously over a Masonite-and-MDF surface in 30 hours

to achieve a seamless effect. "lt was quite a labor of love," Wilkinson

says ofthe epic pour.

The desk dominates the central area of the workspace, and

Barbarian has no private offices, which is indicative of a culture of

sharing. The founder sits at the desk alongside everyone else.

Perimeter rooms that were previously used as offices were converted

into conference rooms and other communal areas, including a dine-in

kitchen. The palette is minimal, with white walls and exposed

mechanical systems featured throughout.

"We wanted a very iconic, interesting, open environment," says

Edu Pou, the chief operating officer of The Barbarian Group. "We

wanted it to be a metaphor for everybody working together, and we

believed the place we created would inform the way we worked. That's

why we wanted something that wasn't the average cubicle setup."

Furthermore, the desk structure does not hinder flexibility.

"lt doesn't feel crowded or static; it feels quite flexible," Pou says.

"We can change things around quite a bit, shifting the arrangement

by accounts or groups. We wanted to have places where we could

be together as well as have privacy, and that's what the Superdesk

is providing us."

Since the proJect was completed, it has not only become a pop

culture sensation-featured in fhe New Yorkels "Talk of the Town"-

but has aiso proved a major selling point for Barbarian, which

constantly brings in guests. "They have so many potential clients

wanting to see the desk. lt makes a statement about the firm's

creativity and making things in a digital way," Wilkinson says.

"This is the first place we've designed in eight years, so we put

some effort into it," says Barbarian Chairman Benjamin Palmer in the

frrm's web video. "lt was meant to facilitate more casual interaction

and less time cooped up in a meeting room."
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A dine-in kitchen (below)

doubles as a casual workarea.
The Superdesk's resin surface
(opposite, top) was poured

continuously to achieve a

seamless effect. lts structure
(opposite, bottom) comprises
about 87O unique laser-cut
plywood panels.

Floor Plan

1 Entrance

2 Superdesk

3 Breakout meeting area

4 Kitchen/bar
5 Conference room

6 Studio

n
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'[s an exuberant statement on how offices can be inhabited
it's very compelling. A strong identity and strong idea,
this office reimagines the way a space and its employee
interactions can work." -Jury
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Public/Civic
Renzo Piano Building Workshop in collaboration with Cooper Robertson

INTERIORS AWARDS

By John Gendall

Photography by

Nic Lehoux

Client

Whitney Museum

of American Art
Location

New York

WhitneyMrrseum
ofAmerieanArt

Long perceived-and designed-as bastions of high culture, many

museums have become more outward facing, connecting with their

context. The new home of the Whitney lVuseum of American Art has

done so convincingly Since its opening in li/ay 2015, the Whitney has

established itself not only as a major cultural anchor for downtown New

York but also as a 21st-century model for the museum as a civic space.

Designed by Renzo Piano Building Workshop in collaboration

with Cooper Robertson, the museum includes 50,000 square feet of

indoor exhibition space, most of which is arrayed in vast column-free

galleries stacked on the upper floors. The 18,000-square-foot

fifth-floor gallery is the largest column-free gallery in New York. On the

top level, sawtooth skylights allow natural light to evenly filter rnto a

4,500-square{oot gallery. Wide-plank pine floors recycied from

manufacturing facilities soften the interiors, and four elevators

designed by artist Richard Artschwager shuttle visitors between floors.

In addition to galleries, the new building, on target to be certified LEED

Gold, also includes the types of spaces that have become increasingly

important to contemporary museums: a 170-seat theater, an education

center, and an art conservation center.

Even as the Whitney carries out its exhibition program, the

museum has become notable for its design in another, less objective

way-namely by distinguishing itself as an important civic destination

where the lVeatpacking District meets the West Village and the

West Side Highway. Piano emphasizes the museum's publlc role by

consistently referring to its ground plane as a piazza, recalling the

lively public plazas of his native ltaly.

"The mass of the building appears to f loat above the lobby,

creating visual transparency that merges the indoor activities with

the public realm outside," says Scott Newman, a principal at Cooper

Robertson,the New York based firm that served as the prolect's

executive architect. lnto this ground-level, Piano tucked the lobby,

a gift shop, a freely accessible gallery, and a restaurant, Untitled,

overseen by chef Danny Meyer. The glass curtain wall allows for visual

connectivity between the vibrant activities of the museum's ground

plane and the bustle of the surrounding neighborhood.

Piano looked beyond the site itself, considering the museum

in relation to a network of public spaces. The building overlooks the

adjacent High Line, becoming a node at the southern end of the

1.5-mile-long park. Then, by shaping the museum's public outdoor

areas, which Piano designed in partnership with lVatthews Nielsen

Landscape Architects and Piet Oudoli the Whitney visually connects

the High Line with Hudson River Park, generating what Newman calls
"a continuous public realm. The Whitney's new building is inextricably

connected to its urban setting."

Adjacent to the upper-leve1 galleries and linked by exterior

staircases and walkways, a series of open-air terraces allow curators to

display art outdoors while doubling as places to engage with expansive

city views. When viewed from the High Line and various points in the

neighborhood, the building appears active with people walking a ong

these terraces and walkways.

From within the galleries, floor to-ceiling windows frame the

Hudson River to the west. "Visual connection between the galleries

and the city provide a new context for viewing art," Newman says.

Viewing art, after all, is what the 5422 million building is meant

to accommodate, and the museum does so with far greater flexibility

and significantly more square footage than its former [Varcel Breuer-

desrgned home on the Upper East Side had allowed. The generously

proportioned double height galleries, each a slightly different

dimension, give the museum the chance to let its impressive collection

flourish in exhibition. c
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The column-free interior of the
'18,0O0-square-foot f ifth-floor
gallery (above) allows for a

range of shows. Sited along

the West Side Highway in

downtown Manhattan, the
new Whitney Museum (left)
stands out from adjacent
older buildings.
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Sawtooth skylights filter
daylight into top-floor
galleries (left). Stepped
terraces on the eastern edge

of the museum (below) enable
patrons to appreciate both
sculptural art and city views,

and floor-to-ceiling windows
in galleries (opposite, top)
offer sweeping views ofthe
Hudson River. The curatorial
library (opposite, bottom) has

a level of stacks above and

meeting areas below.
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1 Entrance

2 Restaurant

3 Gallery

4 Curatorial area
ii
fl I

First Floor Plan

fl-- 1 -:'----=-ir:=l_: j

aart-ll [=
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"lt's a machine for art. The act of moving through
the galleries, engaging the city, and returning to see
exhibits is as important as the spaces themselves.
Very much of its place, it's a building for the city." -Jury
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INTERIORS AWARDS

Arch Studio

By Michael Webb

Photography by

Wang Ning

Client

Beijing Shuimoxuan

Cultural Development

Locatron

Be'rjing

Teahomse ira XXrxtCImg

The historic core of Beijing has changed more in the last 60 years

than in the previous six centuries, but enclaves of courtyard houses

(siheyuan) and narrow lanes (hutong) threaded between the high

walls stillexist. During the destructive years of Mao, most of the city's

fortifications were torn down, and broad avenues were driven through

the ancient urban fabric-sim lar to what Baron Haussmann did in '19th-

century Paris. To accommodate a tide of new residents, courtyards

were built over, and the poor were crowded into ramshackle structures.

Now that the capital has become a vast metropolis, there's a growing

respect for historic buildings, in part because so many have been

destroyed. The surviving siheyuan are being restored and upgraded

to serve as commercial premises and costly residences.

Arch Studio, a Beijing firm founded by Han Wen-Qiang in 2010

with a special appreciation of the past, was commissioned to design

the Hutong Teahouse as an interior that is reverent of history. "Old

buildings are part of a city's memory and have a unique aesthetic value,"

Wen-Qiang says. "lnstead of pulling them down, we should find ways of

maintaining their value so that old and new coexist."

Located in a quiet residential area of the old city, the teahouse

demonstrates Arch Studio's mastery. Cong Xiao, Zhao Yang, and

Wen-Qiang shared responsibility on the landscaping, interior design,

and architecture for the project.

The client, Beijing Shuimoxuan Cultural Development, which

specializes in the sale of traditional calligraphy and art implements,

asked Wen-Qiang to create four tearooms, a dining room, a kitchen,

offices, and a reception desk within the five existing buildings. The

challenge was to restore three older buildings while rebuilding two

badly decayed structures from the 1980s, then weave them together

to create a continuous flow of space.

From above, the five tiled roofs are clearly separate, but the

rooms below are linked and open onto inner patios of white gravel,

planted with bamboo and enclosed with curvilinear glass walls.

Specialized artisans from Yi County in Hebei Province were

employed to lay the dark clay bricks and roof tiles, using time-

honored techniques.

ln the old buildings, stripped log columns support open pitched

roofs, and the floors are paved with brick. In the rebuilt spaces, white

seltleveling resin paint was used for the floors, which complement the

white ceilings and walls. Screens of cedar slats add warmth, and the

inner courtyards bring nature indoors.

Tea drinking is an established social ritual in China, and the

five rooms allow groups of friends or families to gather in a convivral

circle to enjoy a level of privacy that is unfamiliar in Western cafes.

The same rooms are used for dinner and sometimes host exhibitions

of traditional arts. The dining chairs are a local variation on

Hans Wegener's Wishbone chair itself inspired by tVing Dynasty

wooden armchairs.

This client shared the designer's love of craft and was willing to

wait for the job to be done right. As Wen-Qiang recalls, "lt took three

years to achieve a high level of design and construction. The site was

too confined to do all [of] the work at once, and the limited budget

required us to plan each step with great care. lt was impossible to

understand the complexity of [the] old buildings from drawings, so the

designers had to be on-site to discuss construction methods with the

workers and make timely adjustments."

Xue Blng-Hua, the general manager ofthe teahouse,

complimented Wen-Oiang, saying, "The designer combined old and

new perfectly; fashion and tradition coexist here. The pro.ject creates

a model for the renovation of Bei.ling hutongs." c
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The tiled roofs of the five
buildings that comprise the
teahouse appear separate

from above (left), but the
interior spaces are linked
and open onto glass-enclosed

patios (below) with white
gravel and bamboo plants.
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Screens of cedar slats add

warmth to the interior (below),

which boasts white self-
leveling resin paint on the
floors to complement the
white ceilings and walls.

Three restored older buildings
and two rebuilt structures
from the 1980s were woven

together to create a

continuous flow of space
(left). The design of the
tearooms (opposite) allows
groups to gather in a convivial
circle for dining. Wooden

chairs are a local variation
on Hans Wegener's

Wishbone chair.
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Retai!
Chu Ghih-Kang Space Design

INTERIORS AWARDS

By Michael Webb

Photography by

Chu Chih-Kang

and Li Guo-Min

Client

Fangsuo Culture

Development

Location

Chengdu, China

Fangsuo Bookstore

I

-1
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Taiwanese designer Chu Chih-Kang, who studied painting before

turning to architecture, opened his first office in Taipei in 2006. ln 2010,

he relocated to the mainland China city of Shenzhen while maintaining

a foothold in Taipei, making him one of the few professionals to

straddle the divide between the two states. As a Buddhist, he has a

deep respect for the spirit of a place and of the land, so he eagerly

embraced a commission to create the Fangsuo Bookstore in Chengdu,

the ancient capital of Sichuan Province. The client, Fangsuo Culture

Development Company, wanted a store that could play many roles and

be unique to Chengdu.

While researching the location, Chih-Kang found that it was close

to the site of the ancient Daci Temple and had historical links to Xuan

Zang, a famous monk ofthe Tang Dynasty. "That inspired me to draw

on the idea ofthe secret scripture library, a feature of many Buddhist

temples," says Chih-Kang. "For centuries, scholars sought wisdom in

such repositories, for books contain some of mankind's most profound

wisdom. I wanted to bring that sense of solemnity to this 60,000-

square-foot basement beneath a new development in the center

of the city."

Upon entering the store, one may feel like an archeologist who

has discovered buried treasure. A metal pavilion marks the entrance

from the street and doubles as a vitrine, and an escalator partially

enclosed in a brushed copper sleeve leads customers to the lower level.

'[The escalator enclosure] is shaped like a meteorite, and the journey

through this passage to knowledge is designed to release tension and

allow customers to enter the space in a relaxed frame of mind, open to

discovery and enchantment," Chih-Kang says.

By evoking the structure of a temple, Chih-Kang used the

lower-level limitations to his advantage. Thirty-seven 3OJoot-high

structural columns are celebrated as sculptural concrete monoliths,

sharply angled and pigmented in the same dusty brown as the

concrete floor and the exposed ducts and pipes that crowd the ceiling.

Books are displayed on tables that can be moved aside to create room

for events; more volumes are stacked on shelves on both the ground

level and mezzanine gallery. A dedicated children's department is

contained within a white arched space that doubles as a projection

screen. Portholes and steps leading up to classrooms recall the

features of a ship or an airplane, giving shoppers a sense of both

intimacy and fun. ln addition to books, clothing is sold from racks in

one corner of the store, while another section is devoted to well-

designed objects.

Chih-Kang made at least 50 design revisions in order to meet

the client's request for a place that is much more than a bookstore. "We

wanted to create a public platform for culture, and in less than a year of

operation, we have organized more than 60 art, literary, and musical

events," says Selina Liao, manager of the store. "We plan to invite

guests from different professions so that customers of Fangsuo can

enjoy many different experiences in addition to reading and browsing."

Chengdu claims to have more teahouses than the metropolis of

Shanghai, but there is always room for one more. The strategy to create

Fangsuo Bookstore as a third place for the public to gather, shop, and

enjoy tea has proved successful, attracting a range of people from

millennials to older citizens. c
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Customers descend to the

escalator, which is partially

enclosed in a brushed
copper sleeve.
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Angled concrete columns
appear as sculptures within
the book-lined, double-height
space (above and 2), which
includes a mezzanine level (4).

The copper elevator enclosure
(1 and 3) is shaped like a

meteorite and designed

to relax customers as

they descend.

"The space is quite clever and seamless, with a lovely
warmth and openness. Normally an underground
space like this doesn't work for retail, but they made
it very interesting and inviting, and the lighting
is spectacular." -Jury

1

2

3

4

5

6

7

Entrance

Fashion area

Book area
Arl area

Children's area

Coffee bar

Office
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Mezzanine Floor Plan
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in Br@klyn, New York,

is the site of Escape Folly,

an imagined environment
that celebrates the potential

value of purposelessness

in architecture.
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I NTERIORS AWARDS

"lt is a remarkable feat to capture and illustrate so
many emotions within one vision. The spaces are creative,
and the renderings are beautiful. This is strong work,
with so much imagination and skill." -Jury

A visual slice runs down the
structure's center, creating
a gap that serves as an

entryway into the interior
(top). Expressive
renderings depict each

of the conceptual and

imaginative spaces (above

and right).
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Designed to activate
different senses, the interiors
are punctured by S-foot-
wide silos (above, left). The

individual spaces (above and

left) within the sequence are

intended to provide a retreat
from the routine stressors
of the city. The first room

encountered is Pond, which
is flooded by cleansing salt
water (above).
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INTERIORS AWARDS

Richtird + Bauer Architecture

By Ann Jarmusch

Photography by

Brll I rnmeTman

Client

University of Arizona

Locatlon

Tucson, Arizona

Designed as a living, breathrng, evolvinQ entity that interprets and courtyard. Landscaped terraces on the second through fifth f oors

aDSl actstheconceotof a^a'von.thefrv onmen'anoNat-'al seIv€6Sbotl'crculat,o^soacesa-d.oLngea'edsrorconlecL,^g
Resources Building 2 (ENR2) at the University of Anzona in Tucson faculty and students of different disciplines, such as geologists and

is recognized as a model for both sustainab ity and nterdisciplinary geographers. "The university has been very receptive, as have the

Stuo\.--rS'stheLh,,oUntve'.itVof Arzoraacadeticbui dingbv,he oCCupantso"nob.-rd.rg.ir^unoerIal"ngth;satCniteCTL.dl e\pordtor
Phoenix-based firm Richdrd+Bauer Archrtecture, led by Jim Richdrd to rntroduce the exterior environment into daily use." Richard says.

andterlyBa:er.whowereronoredbi,Conrrac/asrhe2OOTDes,gners TnesLarrs.eevators.ardooosd,ealr con^ecteop*yscallva^dv5uai v

ofthe Year. by exterior terraces."

ENR2 is the new mult discrplrnary research home for the lnstitute The building design responds in both actrve and passrve ways

of t^eEnviroement.sr^ool o{CeoqaphvanoDevelopment.ano toTucsonsvra'-cl."r,atetosareenergy.water,andooeratngco)-s.

School of Natural Resources and the Environment, each ofwhich had The responsive and sustarnable strategies include operating iarge

previousiy been housed separateiy on the Tucson campus. The ceiling fans above the terraces, strategically using daylight. aliowing

urivesrtvs-rostarnoitoussusiar^dbleoroler'loclale.rriscoacrete, fora.rllowthrough'diseoaccessfloo.s.anoharnessi^gtnet"terral

glass, and weathered-steel building is on track for LEED Platinum mass from the substantial concrete walls. As a resuit, the need for

certr;catio'la^d salr^adyac',eving30pe.ce-'ele,gVSavrngs air conor.roringiss-bstantia,yreoL,ced.

according to lv4ay Carr. a senior architect aI the Universrty of Ar zona One of the courtyard s most dramatic and effective features is

The cerferp ece o'rhe 151.000 squdre-fooT recrangu.ar buircring Lhe rarnr,r.aLer col ection svslem. Summer ronsoons p-ovroe t1e b- ( oI

is a serpentine. five story central courtyard, modeled on Arizona's Tucson's rarnfall. and the building is equipped to recycle th s \,^/ater to

slot canyons. Open to the sky, this 71-foot tall courtyard echoes natural irrigate the courtyard and terraces. Exposed weathered-steei p pes

canyons,wheresunlightandshadowpiayagainstsculptedrock, channel thewaterfromtheroof tothecourtyardfloor.wherertcol ects

vegetation grows in crevices. and seasonal rainwater flows down the in smali cisterns with glistening rocks.

wallsloLreTloor.T^ea"ch,'e-'s,"ansiaredrhisr,r,d -aqer y'a^d Carrbeievestn?p'og'essveaporoachros-s'ar"ab.edesgn

natural sustarnability into their design. Terraces along the ccurtyard for ENR2 will pay dividends for the university for years to come.

a'escreenedor'carbonsreel -e-ibe'si^atenldr-cet'leve.l.cait\ 'Rrcnaro-Ba.:e'orougntsnuldercldndingot.aroexpe"iencewilh.

of the space. and balcony plantrngs recali desert vegetation. desert architecture that enabled them to respond to the Sonoran

T^ebLrd,-gsgrourdtloorinc,desa5/5-seatauditorium. Dese,r'sharshenvron'.enla"dprov,dednuoUSuB resple. Carsavs.

d eCLLr.e ha I fO" 1+5. dnd d ive,V ca,e rhat soi l: out i^to rhe cou-tyard Thi< b ,.ld ng -soS resoLrce-Sa/tng SyStemS rhat we have rot

when 13 foot glass ga.age doors ro I -p. A^ abstraCtion of a carvon rnCorpo.aled In olher -EED-Ce11 tieo outldrngs, So ,ve are rooing so-e
froo'.rheco.r'l,ardispavedwrihlh"eel..ndsoIA'izona'oc<ano o'r']e^loyesolaroutforfuture-se.'
oecomposeo granire. a^o I 'oalu'e> meanoe lng paths conc'ete

seati"rg. and d'oLrg^r-toleranr p ants ar^d sr,a r irees.

ItrrR2s upoer Itoo s are devoted to fac-.-y oftices tlat dre

prrmarily loc"ted alcng t'e 'orth a^d -.o,LL' facod-:. as "ve, as

ooen olar a'eas dnd poos fo'grg6-6te sL .dcits. The conlorreo oods

have llexrb e inLe ,o's and serve os shdoa slr-ctures for t^e,nter or
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five-story
courtyard is the cente.piece
ofthe building. Modeled on

features vertical ca.bon steel
members that create a play
betwen light and shadow
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I NTERIORS AWARDS

Ssction

First Fl6rr Plan

1 Auditarium
2 Courtyard
3 Commons/cafe

4 Lecture hrll
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Paved with three kinds
of Arizona rock and

decomposed granite, the
surface of the courtyard (left)
is designed as an abstraction
of a canyon floor. The ground

floor includes an auditorium
(above), a cafe (top), and

meeting areas (above right).

contract

!

i
\

!

I
: ;t_:_+

5
I

%.EGt !E#t

**- I. 'l

.

:

;.
ril 

- '-* ;".r'* !i. al t\

Ftr IJ

"Everything in this building is so beautiful and simple;
very minimal. The interior merges with the exterior, and
there is a richness to it. They designed the performance
requirement into the architecture really artfully." -Jury
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SOURCES

who Architect: 3XN Architects.

Project team: Kim Herforth

Nielsen; Marie Hesseldahllarsen;

Jan Ammundsen; Signe

Blomquist; Jeppe Kongstad

Hjort. Contractor: HK Byg

Enterprise A/5. Engineering:

Leif Larsen Ventilation. Photo

murals: Damgaard-Jensen.

Light art installation: Studio

Steven Scott.

what Task lighting: Artemide.

Pendants/chandeliers: Flos.

Decorative partitions: HK Byg.

Dining seating: Fritz Hansen.

Conference tables: Arper.

who Architect: Henning Larsen

Architects. Contractors; EMR

l,/urer; Jorton; Eiler Thomsen

Alufacader; Hansson og

Knudsen; Brondum; Moelven;

Hustomrerne; Soroe Mobler.

Engineering: Orbicon.

Landscape: Kristine Jensens

Tegnestue. Art:

Tobias Rehberger.

what Ceiling/architectural/

custom woodworking: Moelven,

Architectural glazing: Laf uco;

SkandiBo. Auditorium seating:

Haworth. Other seating:

Henning Larsen Architects;

Soro Mobler.

who lnterior designer: One Plus

Partnership. Project team: Ajax

Law Ling Kit;Virginia Lung Wai

Ki. Acoustician: Wuhan Silver

Sea Equipment.

what Paint: Dulux. Hard flooring:

Shanghai Deyi. Carpet: Shanhua

Carpet. Lighting: CDN Lighting.

Seating: Sacon.

who Architect: Arch Studio.
Project team: Han Wen-Qiang;

Cong Xiao; Zhao Yang.

Contractor/engineering: Zibo

Sheng Da Real Estate.

what Wallcoverings/paint: OUR

STUCCO. Laminate: Quanfu.
Lighting: Chang Can Lighting;

Ka Luo Lighting. Hardware: Ying

Guan Hardware. Glass: Zi Bo Jin

Jing Glass Factory. Seating/

tables: Timeless Funnichair.

Planters/accessories: OlYl

Construction Group.

who Architect: NBBJ. Project

team: Dale Alberta; Kimball

Bergerud; CJ Brockway; Nrary

Butenschon; Rich Dallam; Barb

Gipple; Jon Gray; Jay Halleran;

Mss Haruyama; Chad Harnish;

Dylan Henry; Wayne Hiranaka;

Chuck Jackson; Euiseok Jeong;

Ross Leventhal; Craig Matheny;

Andrew Molchany; Rob Murray;

Angela O'Brien-Ruff; John

Pangrazio; Bill Parker; Larry

Parrett; lvlatt Powell; Jesse

Prince; Celeste Robinette;

Robert Seelenbacher; Lynne

Shira; Larry Smith; Dave Swain;

Kimberly Taylor; Diane

Vondruska; William Wagner;

Emily Wong-Suh; Josie Briggs;

Shannon Coughlin; Katie Davis;

Ashlee Holtman; Diane Lasko;

Diane Lindberg-Nigh; Pete

Lorimer; Anna [/cCune; Sarah

Oliver; Tara Schneider; Rysia

Suchecka; Christina Yates.

Contractor: Skanska. Engineers:

KPFF (structural); Mazzetti
(MEP); BKF Engineers (civil).

Landscape: Office of Cheryl

Barton. Acoustician: Sparling.

whst Paint: Benjamin N4oore.

Masonry walls: Colorado Stone

Company. Walls: Terramai;

DIRTT; Alpi; Acrovyn; KHS+S.

Hard flooring: Kaswell Flooring;

Daltile. Resilient flooring: Forbo;

RE Cuddie; Nora. Carpet:

Shaw; Superior Tile. Ceilings:

Armstrong; Clipso; Maharam;

Pohl lnc. of America. Lighting:

Tech Lighting; Kirlin; Portfolio;

Gotham; Spectrum; lntensei

Edison Price; H.E. Williams;

Kennal; Vista; Litecontrol; Alight;

Lithonia; Columbia; Pinnacle;

Prudential; iO; Belfer; 3form/
LightArt; Shaper; Ledalite;

Rezek; lnsight; Electric l'/'lirror;

Beta LED; Visionaire; Rebelle;

Bronzelite; Winoona; Bega;

Gardco; Hydrel; Targetti;

Celestial; Fail-safe; Lumiere.

Doors: Raumplus North

America; Horton Automatics.

Arch. glazing: PPG. Decorative
glass: Skyline Design; Creative

Centeral; 3form; Peter David.

Workstations/ta bles/seating:

Steelcase. Lounge/reception

seating: Flexform; Brent

Comber; Martin Brattrud.

Upholstery: Architex;

Ultrafabrics; Carnegie; Sina

Pearson; Edelman Leather;

Maharam; Arc-Com;

Spinneybeck Leather Files:

Steelcase. Shelving: Woodtech;

Steelcase. Lockers/cubbies:

Steelcase Health. Woodworking:

Woodtech; Richlite. Accessories:

Takeform; Humanscale;

Landscape Forms.

who Architect: Beyer Blinder

Belle Architects & Planners.

Project team: Richard

Southwick; Lawrence

Gutterman; Andrew Berlinger;

Noerah Alvi; Charles Kramer;

Stacey l\,loye; Christopher

Cowan; Mei-Fen Chu; Lars

N,loestue; Joseph Gall; Steve

[/ccarthy; Anna Grabowska;

Conrad Gartz; Denis

Dambreville; Laura Carrera;

Sergey Khoroshilov; Katherine

Lemos McHale; Margaret

Kittinger; Monica

Siebenmorgen; Erin Hynes.

Contractors: Rockmore: Plaza

Construction; Adams European

Contracting. Consultants:

Chrysalis Archaeological

Consultants; YR&G; Jablonski

Building Conservation; Jamie

Drake. Lighting: Susan Brady

Lighting Design Studio.

Engineering: Robert Silman

Associates; Lakhani & Jordan

Engineers. Plaster repair/

decorative painting: Strauss

Painting; Evergreene

Architectural Arts. Wood

restoration: Premier Restoration.

Architectural woodwork;

N4idhattan Woodwork. Stone

restoration: A. Ottavino.

what Paint: Benjamin l,/oore.

Drywall: National Gypsum.

Resilient f looring: Johnsonite.

Carpet: Atlas Carpeting;

Karastan; Bloomsburg. Lighting:

Se'lux; Legion; Zumtobel; Vode;

Wilmette; Crenshaw. Hardware:

Accurate; Omnia. Arch. glazing:

PPG; Bendheim, Window

treatments: MechoShade.

Auditorium seating: Wallsdorf

who Designers: lan Schrager

Company; Rockwell Group. ISC

team: [/ichael Overington; Paul

Haslhofer; Robert Ashton;

Kirsten Bailey; Gilles-Fleur

Boutry. RG team: David

Rockwell; Shawn Sullivan; Jae

Chang; Ashley Yoon; Saerom

l\/oon; lnsun Cho; Stephen

Croke; tvlichael Horowitz;

Mee-Eun Jung; Erica Klopman;

Marek Kusio; James O'Meara;

Elle Sears. Structural engineers:

DeSimone Consulting

Engineers; ADS Engineers.

Lighting: lsometrix Lighting

Design; Fisher Marantz Stone;

WALD Studio. Audio/visual: EL

Media Group. Acoustician: Shen

Milsom Wilke.

what Carpet: Masland Carpeu

Sacco Carpet. Lighting:

Neidhardt; Atelier de Troupe;

CRW Lighting; Christian Liaigre;

Siena Design; lnlight
lnternational; Neidhardt; Empire

lvletal: Shimna. Workstations:

Stickley Furniture. Workstation/

task seating; A. Rudin; David

Edward. Lounge/reception

seating: Holly Hunt;Ouality &

Company; Christian Liaigre;

M2L; Brochier; Maxalto by B&B

Italia. Dining seating: Quality &

Company; Pierre Frey; BDDW;

Plantation. Auditorium seating:

Sacon. Upholstery: Bramson

House; Donghia; I/aharam;

Distinctive Window Treatments;

Tassel Trim Samuel & Sons;

Joy Task Seating
Find Joy in the chaos of work
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Advance your
design career.
The design industry is constantly
changing. Get the competitive
edge you need with speciatized
skitls and knowledge. At the
New York School of lnterior Design

you can pursue one-year advanced

degrees in lighting, healthcare,
and sustainability, earn a master
of fine arts, or take a specific class

to sharpen your ski[[s. ONE OF THE

TOP
RANKED

PROGRAMS
IN THE US

by Designlntelligence

Future Lighting Designer

Future Sustaif abitity Consuttant
Future Heatthcare Designer

ri:

contract

Archipelago Design; Bramson

House; James Hare; Kravet;

Crest; Pierre Frey; Casamance;

Dining tables: Shimna.

Reception desk: Christian

Liaigre. Side tables: Saint

Damase Hotel Furniture; Lepere.

Other tables: Artcobell; Holly

Hunt; Christian Liaigre; Daniel

Scuderi Antiques; Stickley

Furniture.

lNewell Rubbermaid

who Architect: Perkins+Will.

Project team: Kimberly Richter;

Anderson; Ryan Dagley;

Kim Rousseau;

Flynn; Fred Grunert;

Maddox; David Sheehan;

Mai. Contractor: AVB:

Engineering/lighting/
Byce & Assoc.

O'Boyle, Cowell,

Associates. Graphics:

Branded

Environments.

what Paint Benjamin Moore.

Laminate: Lab Designs- Movable

walls: Modernfold. Resilient

flooring; DalTile. Carpet: Shaw.

lnterior architect: Clive

Architects. Project

Clive Wlkinson; Chester

Nielsen; Thomas Terayama;

Yuna Kubota; Caroline Morris.

Exec. architect: Design Republic

Partners Architects. Contractor:

GC Contractors. Lighting:

Horton Lees Brogden Lighting

Consulting Group. Audiovisual:

Labrador Technology.

what Paint: Benjamin Moore;

Dunn Edwards. Track lighting:

Amerlux; Prudential Lighting.

Fluorescent/industrial: Amerlux;

Prudential Lighting. Pendants/

chandeliers: Tom Dixon.

Workstations: Machineous.

workstation/task seating:

Herman MilleL Lounge seating:

Quinze & Milan;Sixinch; Vitra.

Dining seating: Crate & Barrel.

Other seating: Patrick

Rampelotto; Fritz Pernkopf;

Jasper Morrison; Machineous.

Dining tables: GC Contractors.

Reception desk Fine Design

Custom Woodwork. Other

tables: Machineous.

Woodworking: Fine Design

Custom Woodwork- Plumbing:

WhitneyMusam
of AmeriBn Art (page 1O8)

l,/'1. Carroll; E. Trezzani;

K. Schorn; T. Stewart, S. lshida;

A. Garritano; F. Giacobello;

l. Guzman; G. Melinotov;

L. Priano; L. Stuart; C. Chabaud;

J. Jones; G. Fanara; M. Fleming;

D. Piano; J. Pejkovic. Cooper

Robertson proiect team: Scott
Newman; Thomas Wittrock;

Thomas Holzmann; Greg

Weithman; Kieran Trihey;

Weifang Lin; Erin Flynn;

Christopher Payne; Annalisa

Guzzini; Eric Ball; Atara

Margolies; German Carmona;

Jenelle Kelpe; Marlena Lacher;

Eric Boorstyn; Jeremy Boon-

Lauren Weisbrod. Contractor:

Turner Construction. Lighting;

Arup. Engineering: Robert

& Bolles; Heintges & Associates;

Phillip Habib & Associates;

Piet Oudolf with Mathews

Nielsen. Graphics: Entro

Communications.

Acoustician: Cerami & Assoc.

Other: Theatre Projects.

what Paint: Carboline Company.

Systems. Hard flooring:

Campolonghi ltalia; The Hudson

Company. Ceilings: Armstrong;

Baswa Acoustic; Decoustics;

Pook Diemont & Ohl. Recessed

lighting: icuzzini illuminazione;

Sistemalux, LSl. Doors: C.R.

Lawrence; Oldcastle Building

Envelope; PRL Glass Systems;

Blasi. Arch. glazing: Joseph

Gartner; Biscoff Glastechnik;

Vetrotech Saint-Gobain.

Decorative glass partitions:

Window treatments:

l,.4echoShade.Workstations/

task/conference seating: Knoll.

Lounge/reception seating: PD.O.

Auditorium seating: Jezet

Seating. Woodworking: Miller

Teahouse in Hutong GagelI2)

Project team: Han Wen-Qiang;

Cong Xiao; Zhao Yang.

Contractor: Nantong QlYl.

Engineering: Zhang Yong.

what Wallcoverings/paint: OUR

STUCCO. Laminate: Quanf u.

Lighting: Chang Can Lighting;

Ka Luo Lighting. Hardware; Ying

Guan Hardware. Glass: Ying Jun

Glass. Seating/tables: Timeless

Funnichair. Woodworking:

Nantong OlYl Construction.

YueQun Metal Decoration and

Construction,

who Architect: Richerd+Bauer

Architecture. Pro.iect team:

James E. Rich6rd; Kelly K. Bauer;

Stephen Kennedy; Nick Nevels;

Andy Timberg; Mark

Loewenthal; Maura Gonzalez;

Rocco Menaguale. Arch. of
record/MEP Engineering: GLHN

Architects & Engineers.

Contractor: Hensel Phelps

Construction Company.

Lighting: Wilson Electric.

Structural Engineer: Turner

Structural. Landscape: McGann

& Associates; Colwell Shelor

Landscape Design. Acoustician:

Convergent Technologies

Design Group.

what Paint: Dunn Edwards.

Laminate: Formica. Drywall:

Gammalux. Sconces; Philips.

Exterior lighting: Moda Lighting.

Hardware/doors: Sun Door and

Trim. Arch. glazing: Border Glass

seating/training tables/
reception desk/files/shelving:

Herman Miller. Conference

seating: Herman Miller; Davis;

Hightow€L Lounge/reception

seating: Herman Miller;

Keilhauer Dining seating;

Hightower. Auditorium seating:

Sedia System; Source

lnternational. Outdoor seating/
benching: Janus et Cie.

Conference: Herman Miller.

Cafeteria/dining: West Coast

lndustries. Meeting Tables:

Other tables: izzy+; West Coast

Claridge. Woodworking:

Planters/accessories:

Landscape Form. Signage:

Century Sign Building.

Plumbing: Fiat; Elkay; Chicago

Faucets; Kohler; Delta Faucet;

Zurn; American Standard.

who Architect: Chu Chih-Kang

Space Design. Project team: Chu

Chih-Kang; Jia Lu; Li He; Li

Liu-Zhen. Contractor: Hao Guan

Furniture; Shanghai Yueoun

lvletal Decoration and

Construction. Consultants:

Flaneur Culture Lab. Lighting:

PJC Light Studio. Engineering:

Hao Guan Furniture; Shanghai

walls: Sun Valley Masonry.

Access floor: lntegrated

Support System; Tate Concore.

Carpet tile; lnterface. Tile: lris

Ceramica; Kaiser Tile. Resilient

flooring: Ozogrip. Ceilings: TP

Acoustics. Recessed lighting:

Philips. Task lighting: Lux;

Turnstone; Fluorescent/

industrial: Ledalite; Philips.

Pendants/chandeliers:

New York
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Registration is now open for GlobalShop, the retail

design community's largest annual store design,

merchandising, and shopper marketing trade show

and conference. At GlobalShop you can discover new

products, attend educational sessions, and benefit

from both scheduled and impromptu visits with peers,

partners, suppliers, colleagues, and fdends. THE EVOLVING
STYLE OF RETAIL

All proceeds benefit mE

ilOBALSltOP 20r6
2016 KEYNOTE SPEAKER

sPoilsoREoBr $nn'r

REGISTRATION
NOW OPEN!

MARCH 23 -25,2016
MANDALAY BAY - LAS VEGAS ..

SEE THE LIGHT AT GLOBALSHOP.ORG

COME WONDERING

REN KATZ
CEO AND PRESIDENT,

NEIMAN MARCUS GROUP

IDA
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IDEAS & INFORMATION

Design: Clous Breinholt

a*.,.
THE LOOK CF SEATING'

303 733 3404 . www.oceroy.com tl!t 6 @ El

t;{*'.r, i*, *r" h"*" *-iq"f
We offer a wide selection of outdoor chairs, tables and lounge items
which provide comfort, relaxation and enhance the ambiance of any
setting. Through precise construction, choice of materials, demanding
tests and standards, our products support heavy-duty use common to
the foodservice, hospitallty and corporate markets.

c

{
9
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emuamericas llc
800.726.0368
www.emuamericas,com

ermu
60 years ot rnanuEctudr€

qp€rierce h oddoor irrftre.
"Made in ltdy''at its b€st.

To advertise in
Contract magazine's
ldeas & lnformation
section, contact
Vito Salvatore

t:646-668-3765
email: vsalvatore@contractdesi gn.com

now with 50 lnterlockingRocki'designs I made in the USA
modulararts.com 206.788.4210
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Frame

You
Belons
Here "
ahiAso
April is-zr
20t6

THE GLOBAL TILE & STONE EXPERIENCE

Your focus is on thoughtful
and sustainable design
and you find inspiration
everywhere. You are
always keeping up rvith the
latest trends and knorv the
importance of staying open
to ideas and information.
Your emphasis is on hotv
well beauty can function.

With r,roo exhibitors from
4o countries, 9 miles of
the latest trends and free
accredited education
seminars, this is the largest
gathering of passionate and
knowledgeable tile and stone
experts in North America.
Frame your inspiration at
Coverings. You belong here.

Register for free at cor,'erings.com
Use VIP code: ACM6

iration
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Classic Metals from Chemetal.
For those with a finer appreciation o{ the classics.
Classic lt4etals are an expansive collection of hpl metals

and solid anodized aluminurns. It/yriad uses, budget options.
Here: Chemetal column covers. Call or visit to see rnore.

AD INDEX

Manufacturer

Aceray

Amtico by lvlannington Commercla

Andreu Wor{d America

Bentley

Bernhardt Furniture

CFTE

Chemetai

Coverings

Davis Furniture lndustries

De ta F6ucet

Doug N,4ockett & Co.

Earthwerks

EMU Americas

Formica Corp

GlobalShop 2016

Haworth lnc.

HD Expo 2016

Howe

Humanscale

tcFF 2016

IIDA

lndiana Furniture ndustries

lnspirations Awards

nterface

lnvision

Kimball Offlce

Mannington

MechoSystems

Modernfold

N.4odu arArtso

It4ohawk Group

N,4omentum Group

New York Eleven Plus, lnc.

NYSID

Panolam lndustrles lntl lnc.

Proposte SRL

Salone del Mobile Milano, lnt'l Furniture Show, N,4ilan, ltaly

Sandler Seating

Shaw Contract Group

SI|\,4ONSWERK North Amer ca, lnc.

Sunbrella

Takeform Architectural Graphics

Tandus Centiva

Tekn ion

Toto USA lnc.

TR]-KES

Tuohy Furniture Corporation

Un versa Fibers

Varldesk

Verstee

WailWorks Office 1nc.

Wilsonart Contract

Wolf Gordon
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Please join NY1 1+ for the 2O1 6
lnterior Design Student Exhibition

LOCATION
NewYork Gity
April 't2-15,2016

LAPIC IDA
222 tasl 59th Street
New York City
Flibbon Cutting and
Reception:
April 12 at 5:30 pm

Space is limited.
Please RSVP by
April '11 to
rsvp@ny1 l plus.otg

Special Thanks to
Lapicida NYC and
Contract magazine

SPONSORS
Angelo Donghia

Foundation, lnc.
IIDA NY

PATRONS
ASID NY Metro
Benjamin Moore

& Co.

CONTRIBUTORS
Ageloff & Associates
Carnegie
Drake Design Associates
EvensonBest LLC
HBF and HBF Textiles
HOK
lnterlace
Knoll
M2L
New York Window

Film Co., lnc.
Perkins+Will
Sherwin-Williams

PARTICIPAflNG
SCHOOLS
Buffalo State College
Cazenovia College
Cornell University
Fashion lnstitute
of Technology

New York lnstitute
of Technology

New York School of
tnterior Design

Parsons School of Design
Pratt lnstitute
Rochester lnstitute

of Technology
Sage College of Albany
School of Visual Ads
Syracuse University
Villa Maria College

For morc infomration,
visil www. ny 1 1 p I u s.o rgEducate&

Elevate the
Profession

;
J

I -I
J

New York Eleven Plus, lnc., a 501(c)(3)not-for-profit corporation, is a collaboration of prestigious
New York State educational institutions offering programs in lnterior Design of four years or more.L
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Given the Chance to Dream, Legend Stanley Felderman
Launched his Career with the Faberg6 Headquarters

Legend Award winner Stanley Felderman (page 54)

got his first big break with the commission to design

the Faberg6 headquarters in New York. He was

in his early 20s, had just recently graduated with
an architecture degree from Pratt lnstitute, and

left a job with a large firm for this temporary gig.

He was given a tremendous amount of latitude to
design Faberg6, which was described as sculptural,

mod, funky, and maybe even groovy, when it was

completed in 1970.

"l took thisjob, and I was given a chance to
dream. lt was an early opportunity to create a space

that represented the heart and soul of what a

company was about." Felderman says. "l created
drawings that were way out there. I mean, I had

things that I didn't even know could be built,"

His futuristic concept featured fiber optics,

neon lighting, colored cathode illumination, and

a combination of holographic images and perfume

scents, which produced a virtual showroom within

the interior. A multimedia stairway (pictured, left)
connected multiple levels, and the space featured

a selection of European-imported modern furniture
that was otherwise rarely available in the U.S.

"We brought in furniture from Europe that predated

the ltalian show at the Museum of Modern Art,"
Felderman says.

The design also boasted a large-scale,

three-dimensional art installation (pictured, above)

by Felderman that is composed of neon, cathode,

and Lucite. Mounted in the pre-function space

for the executive screening room, the installation
featured silhouettes of Faberg6's executives

on black Lucite. These flat cutout profiles were

contrasted by corresponding images painted

on the opposite side and reflected onto the black

Lucite wall, -HAYLEY ARSENAULT
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