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Light plays the main role emphasized by the 
absolute white, designing all shapes. 
In a neutral environment B&B Italia furnishings 
create a strong personal lifestyle talking 
the language of design and blending precise 
roles and creatMty. 
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The catalogue is available at B&B ltalia's dealers. For further information: 
Tel. 800 872 15g7 e-mail: info@bbitaliausa.com www.bebitalia.it 



It could reduce cooking time. But why? 
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The complete Viking kitchen gives you the features to cook like a pro. And the freedom to cook like a mom. 
1-888-845-4641 or viklngrange.com 



The only thing standing between you and your 

ultimate deck should be a sliding glass door. 



BUILT BY: 

' Outdoor Escopes. Custom 

Decks ond Spos. Inc, and 

Zemon Construction Company 

Nothing look s like it. 

Nothing lasts like it. 

Trex• composite deck-

ing and railing looks 

beautiful and is easy 

to core for. It even curves where other decking can't. Now. let's get 

started on your dream. For colors. finishes and inspiration. get a free 

copy of DeckScapes'" by visiting trex.com Trex® 
or colling i -800-BUY-TREX. ext. i 251 Create Your Space~ 



















It won't be a collectors' item someday. It already is. 
Its simplicity is already prized by collectors. Its swan-like forms are 

already on display in museums worldwide. 
Yet this new pale ivory version of Eva Zeisel's legendary 1950s design 

can only be found in one place. 
Classic Century Dinnerware. In dishwasher-safe earthenware. Only 

at Crate and Barrel and crateandbarrel.com. 
Crate&BarrelHome 

For he store nearest you, call 800.996.9960 
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If you love to try new things, and don't want to change your unique style, Domino is the Natuzzi collection 
for you. It features beautifu l Italian style, excellent quality and craftsmanship. Natuzzi, the world leader in 
leather sofas, lets you choose sofas, armchairs and accessories, coordinated in harmony with each other. 

To find the solut ion that best fits your style, look for Natuzzi at fine reta ilers in your area. 
Experience America's flagship Natuzzi boutique, 101 Greene Street, SoHo, NY. 



See more at www.natuzzi.com 
or call 1-800-262-9063 

NATUZZI™ 
It's how you live™ 
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From Bean 
To Brew ... 

Coffee connoisseurs know the only way to make really 
greot coffee is to grind your own beans just moments 

before the brewing process. The Cuisinart" Grind & Brew 
Thermal-. Coffee Maker does just that. You can grind your 
favorite beans and enjoy the freshest most flavorful coffee 

in seconds. And w ith the thermal carafe you can be 

ossured thot your coffee w ill retoin its freshly brewed 
flavor, longer. It makes it a ll easy, makes it all automatic, 

makes absolutely the best coffee. 

1. Grind 2 . Brew 3 . Enjoy 

Cuisinart 
~A~ Oll lHf G OO D l l rt· 

w\vw.cuisinart.com 

Linens -1 -Things 
Bed Bath & Beyond • C rate &: Barrel 

Welcome tJJ tAe §pa.ce Ar: the era of 

Sputnik and some pretty out-of-this-world 

lighting. We've added a few select A tomic 

Age fixtures to our collection t hat are sure 

to go well w ith the boomerang pattern on 

your dinette table. To see over 500 early 

to mid-twentieth century light fixtures 

and house parts, visit rejuvenation.com or 

call 888-401-1900 for a free catalogue. 

~ E JUVE N t\ TI 0 N® 
Manufacturer of period-authentic lighting 
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While I applaud Bruce Mau's espousal of 
design's reformat ive power ("Design= 

Everything," December 2004), the idea is 

hardly new- art and design historians 

recognize it as a basic tenet of modernism. 

Since the early 20th century, modernists have 

touted the ability- and duty-of architects, 

designers, and industry to make the world a 

better place t hrough design, while at the same 

time fostering a more discerning public. 

It's great that Mau is once again giving voice 

to one of the loftier goals of modernism. Maybe 

now with the potential t hat global communi­

cations and green manufacturing present, 

responsible designers and architects wil l bring 

the idea closer to reality. 

Kevin Rau 
Oshkosh, Wisconsin 

I am in the middle of packing to move from a 
small country house to probably an even 

smaller city apartment. As I look at t he 

pristine, uncluttered spaces in Dwell, I can't 

help wondering where the stuff is! I mean the 

books, decorative objects, kitchen gear, office 

machines, not to mention off-season clothing 

and sporting equipment. What would I f ind if 
I opened a modernist's garage or hal I c loset? 

I consider myself to be fa irly d isciplined in 

weeding out unnecessary possessions, but stor­

age has to be one of the biggest problems of 

living in the 21st century. Self-storage fac ilities 

are everywhere. Please do us a great service by 

devoting an issue to storage. 

Linda Cooper Bowen 
Cold Spring, New York 

Editors' Note: Your wish is our command­

which is why we're devoting a complete section 

to Storage 201 in our July/August 2005 issue. 

Have you thought of having a regional (world­

wide?) list section for architects who could 

advert ise in your magazine? A lot of us can't 

find good Dwell-style architects in our area, 
and a breakdown by location would be a good 

place for us to start looking. 

C. Sineni 
Chicago, Illinois 

Editors' No·te: In our October/November 2004 

issue, we launched a new supplement to the 

magazine called the "Bay Area Design Guide" 

that was exactly what you are talking about. 

For 2005, we are working on design guides 

for Los Angeles and New York as well. You 

should also have a look at the architects fist­
ing in our Marketplace section in the back 

of every issue. 

at 



We received a ton of mail from architects 

and designers all over the country in re­

sponse to Lani Dol ifka 's letter (January! 

February 2005) requesting help reciesigning 

her company's water vending station. We 

look forward to the outcome. Please keep 

us posted! 

We are a design/build company called SPG/ 

Symmetry Products Group that specializes 

in t heming. Here are photos (shown above) 

of some of the work we have done for t hemed 

buildings. Please pass our information along 

to Lani Dolifka. We may be able to help her. 

Julie A. Lancia 
Lincoln, Rhode Island 

We are Studio Mojita, a group of women 
designers from all design d isc iplines, and 

we were quite charmed by Lani Dolifka's 

letter. We are based in San Diego, California 

(not too far from her), and our team of 

interior and graphic designers might be just 

what she's looking for. Please forward our 

contact information to her, and t hanks so 

much for being such a gracious messenger 

and for your wonderfu l publication . 

Margo Porras 
San Diego, California 

Thank you for your attention to the construc­

tion of modern prefab housing ("Prefab, 

Proven," December 2004). I am a developer of 

cohousing projects in Ann Arbor, Michigan, 

and we are currently in the process of con­

structing our t hird community. This will be t he 

second that we have done using modular 

housing. 

The benefi ts of factory-built housing are 

numerous, and you cover t hem nicely. But you 

are also the first to publicize the d ifficulties 

encountered in the two most critical handoffs. 

The first comes between designer and factory 

and t he second between factory and field 

during construction. Unti l a common language 

can be developed to allow effective communi­

cation between the architect/developer/general 

contractor and the factory, we will struggle 

with design conversion. Likewise we will 

struggle with fit and finish until t he factory and 

the field crew communicate effectively and 

efficiently about scope of work responsibilities. 
Together these two communication issues 

must be resolved before the Dwell Home can 

be anything except a one-off experiment. 

Clearly, Dwell demonstrates prefab's ability to 

play in the high-end modern world. But if it's 

going to have a big impact, it has to be more 

accessible to the middle class. 

JD Lindeberg 
Ann Arbor, Michigan 

I am not a religious person but you all have got 

me saying, "Thank God." I was just talk ing 

to a coworker last week about how d iscour­

aged I've been with the terr ible, overpriced 

housing stock in Annapolis, Maryland, where 

I've just moved with my expecting wife and 

two-year-old son. Both my wife and I are 

landscape architects, and as designers we 

have been cursed with a critical eye and 

shallow pockets. We have been dreaming of 

living in a modern home but never t hought we 

could afford it. Then, today I purchased Dwell 

at Whole Foods, and after reading "Prefab, 

Proven" have been given hope that our dreams 

can become reality. 

Jamie Walsh 
Annapolis, Maryland 

My wife and I live in Utah, so you can imagine 

how frustrated we are with the bland, outdated, 

and out-of-style architecture predominately 

found here. "Prefab, Proven" gave us a spark of 

hope that there is a possibil ity of building a mod­

ern home (and eventual ly a development) in our 

mountain community. 

Marriott Murdock 
Orem, Utah 

In your April/May 2004 Editor's Note, you wrote 

about the persisting st igma of prefab. As my 

husband and I get ready to build a home in t he 

Bay Area, your words ring true, especially in an 

area that doesn't receive a lot of print coverage: 

find ing a general contractor with the right vi­

sion and experience to bui ld affordable, custom 

homes that take advantage of prefabricated 

building systems. 

If we're trying to do the right t hing by building 

a more efficient, greener, prefabricated building, 

how can we find a qualified general contractor 

and other project team members who share our 

vision and price point? We want the process of 

our project to successf ully answer th is question 

for ourselves, and to become a case study for 

others. 

Alka Joshi 
San Francisco, California 

Editors' Note: As we learned during the building 

of the Dwell Home I, finding the right team of 

people to take a project from start to finish is 

essential. Accordingly, we're trying to present 

stories and information that will help inform and 

assist our readers in doing just that. Our Apri l 

issue will address building concerns specific to 

modern prefab, and in June, we'll feature houses 

facing tremendous obstacles in their design 

and construction- from design review boards to 

extreme climates. Stay tuned. 

I find your " In the Modern World" section a great 

resource for innovative products. However, I wish 

you would include the prices. Sure. I know put­

ting price tags on things can seem tacky, but be­

cause I use Dwel I as a resource guide, it would 

help immensely. 

Mike Doyle 
New York, New York 

Editors' Note: Thanks for the suggestion-we'll 

try and incorporate them into future issues. 

In "Harlem Renaissance" (December 200 4), 

Marc Kristal quotes from Shelley Rice's book 

Parisian Views, saying that Paris was completely 

reconstructed by Haussmann. Nonsense! 
Haussmann cut wide boulevards in the fabric of 

the old Paris, which was mostly the eastern half 

of present-day Paris, but left the city practically 

untouched between the boulevards. Most of 

the areas that were total ly built anew are on the 

west side, in what were mostly unbuilt or I ightly 

built areas. 

Haussmann was not the innovator U.S. town 
planners make him out to be. What he did in 

Paris in the mid-19th century had been done in 

the i8th century 1in other French towns, like .,. 



fine contemporary rugs 

emma gardner design, lie 

for more information and our showrooms 

www.emmagardnerdesign.com 
or toll free 1.877.377.3144 

All rugs are produced with no child labor and cen•fied by RUGMARK. 
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Nancy, Rennes, and especially Bordeaux, a town 

t hen considered t he most beautiful in France, a 

town he knew well. In his Haussmann biography, 

David P. Jordan does say t hat when the f ut ure 

Napoleon 111 visited Bordeaux, guided by 

Haussmann, he was very impressed by the look 
of the town. Victor Hugo, a few years before, 

said, "Take Versailles, add Antwerp, and you 

have Bordeaux." 

J-L Brussac 
Vancouver, British Columbia 

I have been reading your magazine for just a few 

short years now, having given up on Architectural 
Digest, Metropolitan Home, and so many others 

that are not of any use when it comes to ideas for 

real homes. While I enjoyed the articles and pho­

tography, it wasn't until your October/November 
2004 issue that you showed me t hat you under­

stand one of t he most pressing problems fac ing 
architecture and housing today: price. 

1 'm referring, of course, to the piece on Red 

Feather Development Group ("Housing's Hay 

Day"). Final ly, an article about a decent house at 

a decent price. The cost of housing has spiraled 

far away from the income of so many Americans 

and the trend seems to be gett ing worse. It was 
uplift ing to see this artic le in a trendy, slick (as 

in well-put-together) home magazine. 

Jason Kartak 
Altamonte Springs, Florida 

I could not get online fast enough after reading 

"Five Questions About Working with Architects" 
(January/February 2005) by Andrew Wagner. 

The standard fee for architects is c loser to 5-12 

percent, not 15- 25 percent per Mr. Wagner's 

article. Any c lient savvy enough to hire an archi­

tect would question a $]5,000-$125,000 fee 

on a $500,000 house. While I appreciate his 

optimism, th is error is a disservice to your readers, 

architects, and c lients who may consider quality 

design out of their budgetary reach. 

Jim Henry 
Portland, Oregon 

Editors' Note: While a fee of less than 10 percent 

is extremely low, that. of course, doesn't mean 

that there are not architects out there whose 

rates fall more in line with your estimation (5- 12 

percent). The architects queried for this story 

all suggested fees between 15 and 25 percent 

depending on services and size of budget, 

and that is what the research was based on. 

I enjoyed your "Holiday Gift Guide" (December 

2004) and your inclusion of the Bantam bicycle. 

Another excellent modern bicycle source worth 

considering in a future issue is Jitensha Studio 

in Berkeley, California. Hiroshi lmura has been 

located in his small, gallerylike shop next to the 

U.C. Berkeley campus for nearly 20 years. He 

produces beautifully designed, contemporary, 

chrom-moly steel bicycle frames ranging from 

practical to performance-oriented. Check out 

www.jitensha.com for more information. 

Mark Eastman 
Palo Alto, Californ ia 

I have to tell you about a great little bed and 

breakfast that my husband and I stayed at th is 

summer. We are both registered architects 

and my hus!band is also a preservationist, so we 
usually like to stay in older parts of towns we 

visit and lodge in historic bed and breakfast lo­

cales but this was quite a modern surprise. 

When I was planning our trip up to Baltimore, 

I came upon t he website for the Inn at 2920. It 

looked very modern and c lean so I thought we 

could try something new. I am very glad we did . 

We highly recommend it! Their website is 

www.theinnat 2920.com. Enjoy! 

Eliza Beth Engle 
Alexandria, Vi rgin ia 

Please write to us: 

Dwell Letters 

99 Osgood Place 

San Francisco, CA 94133 
letters@dwellmag.com 

Corrections: 

Thumbs down! In "Vive le Marseil le! " 

("Elsewhere," December 2004), we featured a 

giant sculpture of a thumb by the artist known 

as Cesar. The t humb pictured in t he story was, 

as several jet-setting readers informed us, not in 

Marsei lle but in Paris. Both c it ies can lay claim 

to one of Cesar's bronze digits; we regret having 

shown t he right thumb in the wrong place. 
In our " Home Entertain ing 101" (December 

2004), we featured jams and preserves by June 

Taylor, but we fai led to supply her contact infor­

mation: June Taylor Company, (510) 548-2236, 

www.junetaylorjams.com • 
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I Contributors 

lain Aitch ("Travel 101," p. 132), our London 

contributing editor, wrote about design hotels 

for th is issue, though he is equally at home 
exploring t he chintz-laden world of rural English 

B&Bs. He writes for a variety of U.K. newspa­

pers, including t he Guardian. 

Peter Belanger ("Shed Some Light , " p. 62) 

has been shooting images professionally for 

over 14 years, focusing on commercia l product 

and l ifestyle photography. Belanger has a love 

for cool products, hence he was a natural fit to 

photograph the "Dwell Reports" this month. 

Nicolas Blechman ("Travel 101," p. 122) is the 

founder of the illustration and graphic design 

studio Knickerbocker Design. He was formerly 

the art director of the New York Times op-ed 

page and publisher of NOZONE. 

Judy Cantor ("Tropical Modern," p. 82) lives 

in South Florida, where she spends as much 

time in the shade as possible. She writes about 

tropical life for Miami's Street Weekly. 

Dianna Dilworth ("Travel 101," p. 128) is a New 

York-based writer and contributes regularly to 

various design- and culture-oriented publica­
tions. Researching Virgin Galactic's fantastic 

offer of space tourism was close to home for 
her, as she recently wrote and d irected a short 

infomercial for Time Travel Enterprises, a ficti­

tious company that sells time travel as a tourist 
package. 

Adam Friedberg ("New Beginnings," p. 96) is a 

photographer currently working on a long-term 

project photographing building lobbies. 

Michael Gillette ("Editor's Note," p .. 31) is origi­

nally from the United Kingdom but now resides 
in sometimes sunny San Francisco. 

Gabriela Hasbun's ("Shed Some Light," p. 62)' 

work has been featured in national publica­

tions such as Vibe, Wired, and Inc. For her first 
contribution to Dwell, Hasbun photographed 

interior designer Katherine North. 

Amos Klausner ("A Case for Living," p. 156) is 
the director of the Museum of Contemporary 

Art in Santa Rosa, the heart of California wine 
country. It was a perfect pairing for Klausner to 

write about a modern home in Austria's famous 

Wachau Valley wine-growing region1 in this 

month's issue. 
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Jamie Kripke ("The Color of Palo Alto," p. 68) 

spent an afternoon with artisUNice Modernist 

Sam Yates looking for locations in Palo Alto, 

giving him an even deeper respect for Yates's 

undertaking. Kripke says, "Photographing Sam 

zipping around on his electric scooter also had 

an unexpected effect on me, taking me back 

to my roots shooting mountain bikers in the 

Ketchum, Idaho, back country." 

Marc Kristal ("Pursuing Perfection," p. 112) is 

Dwell's New York contributing editor. As he 

interviewed architect Craig Bassam about the 

New Canaan, Connecticut, home he redesign-

ed with partner Scott Fellows, he went on the 

road vicariously, catching up with Bassam at 

home, in his car en route to South Carolina, and­

at 7 a.m.-in a California hotel room. 

William Lamb ("Trading Shingles for Shrubs," 

p. 88) lives in St. Louis, where he is a staff 

writer for the St. Louis Post-Dispatch. Lamb, 

who also has written for the Washington Post 
and t he Philadelphia Inquirer, reports that his 

landlord has ignored several requests to have 

a green roof installed on his apartment bui lding. 

Barbara Lamprecht ("The Soul of a House," 

p. 95) is the author of two books on modernist 

Richard Neutra. She writes for the Architectural 
Review and Fine Homebuilding, "which," she 

says, "is great, but so is that point you reach 

when you put on a tool belt not so much for 
effect- though that's pretty sexy, of course­

but because you may actually need it. " 

Lydia Lee ("Technically Tel Aviv," p. 70) is a 

freelance writer in the San Francisco Bay Area. 

During a trip to Tel Aviv last year, she was 

amused and dismayed to see how some of 

the c ity's 70-year-old Bauhaus buildings have 
been "improved" over the years, but impressed 

by the city's overall architectural d iversity. 

Brian Libby ("The Pace of Portland," p. 49) 

has written for the New York Times, Metropolis, 

Premiere, and the Christian Science Monitor. 
Visiting Ben Watson's Portland residence left 
Libby craving a forest view of his own. 

David Proffitt ("Pod Living," p. 56) is a freelance 

writer based in Phoenix. A confirmed upper-story 
apartment dweller, he's looking forward to a 

cantilevered version t hat will give him the extra 

bedroom he's been dreaming of. • 
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2005 Motor Trend Sport/Utility of the Year. 
One more feature not found in other SUVs. 

Search far and wide and you won't find another 

vehicle quite like this. The entirely new Land Rover LR3 

rose far above the competition in the gr ueling, 

annua l Motor Trend review. With our patented 

Terrain Response'M technology, front- row sunroof, 

rear Alpine roof, cross- linked air suspension and ( 

route- retracing navigation system, the list of features 

unique to the completely new Land Rover LR3 goes 

on and on. And now, we can add one more: the 2005 

Motor Trend Sport/Utility of the Year Award, 

the most coveted honor in the industry. To learn 

more, visit www.landroverusa.com/LR3. 

2005 Motor Trend Sport/Utility of the Year 
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At JELD-WEN, we know you want reliable windows and patio doors that reflect your personal tastes and 

lifestyle. From low-maintenance vinyl to luxurious solid pine Auralast™ wood, our selection ensures you'll 

find products that are perfect for yo1t. What's more, many of our windows and patio doors are ENERGY STARie 

qualified, which means they reliably provide year-round comfort. Discover all your options today. Request 

a free brochure and find your nearest dealer at 1.866.447.7620 ext. MW2 or w ww.jeld-wen.com/allw indows2. 
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WORKING FROM HOME NEVER LOOKED SO GOO 

THE BOLTZ 7 PIECE HOME OFFICE SET, JUST $2,999 DELIVERED* 
At Bo ltz. we design and build extraordinary furniture. We fuse steel and g lass w ith our modern unique sense of style . Then 

we apply fantastic powdercoat finishes. like our "brushed steel" finish shown on the office set above. We include free 

delivery• to your home or office from our factory in the midwest. For over 6 years we have built our reputation with un­

paralleled quality and legendary customer service. Visit us online to see our complete line of Life Style and A/V furniture . 

Exclusively at www.boltz.com 

*Includes free White Glove Delivery to the Continental US or free freight delivery lo Canada. 

B 0 L TZ 
FURNITURE 

www.bol1z.com 

877 804 7650 



I Story by Al lison Arieff I 111ustration by Michael Gillette 

Restoring Reality 
A great thing about being in the American Studies 
department back when I was in graduate school was 
that I had complete license to indulge in culture in 
all its forms, from Heidegger to Hee Haw. I was reading 
hundreds of pages of theory a week, but I could also 
justify the $1 Tuesday screening of Encino Man expressly 
for its master narrative of Western culture's fetishization 
of the Other. Post-academia, I try to get away with similar 
rationalizations for my guilty pleasure of watching 
MTV's The Real World by tying my viewing of a show 
meant for 17-year-olds to ideological theory: to wit, my 
belief that every citizen of the U.S. should be forced to 
spend a week living in one apartment with seven people 
of different races, religions, and ethnic backgrounds in 
order to glean some basic lessons of cultural tolerance. 

The Real World aside, I shun reality TV. I far prefer 
fictional accounts of human dysfunction. But I must 
admit that not long ago I found myself near teary-eyed, 
glued to the television watching an episode of Extreme 
Makeover: Home Edition. I'd come home from a ridicu­
lously hectic day at the office and plopped down on 
the couch for a little channel surfing. Enter the Vardon 
family, consisting of two deaf parents and their virtuous 

I Editor's Note 

r4-year-old son Stefan, wh-0 had assumed tremendous 
responsibility in taking care not only of the household 
but also his little brother Lance, who was not only 
blind but autistic. Slight emotional manipulation by 
the network? Sure, but in the end the Extreme Makeover 
team had taken their perkiness down a notch and 
admirably renovated the Vardons' house so as to fully 
accommodate the special needs of the family. They 
even threw in a $so.ooo college scholarship for Stefan. 

Why did I find myself u nable to turn this show off? 
Well, I was too tired to move, but also it was about the 
only reality show on television that didn't rush toward 
delivering devastating doses of humiliation to its partic­
ipants. It wasn't mean-spirited or competitive but truly 
benevolent in its intent (even if that intent was inex­
tricably tied into ratings and product placement). And, 
unlike most other home shows, it didn't treat design 
as a commando mission meant to blindside the so-called 
beneficiaries with enough animal print to costume the 
Broadway cast of The Lion King. Design, in this particular 
episode anyway, was both aesthetic and functional, 
practical and inspirational.. It may not have been "reality" 
per se but it had a purpose larger than itself. 

Sometimes design strives for that sense of purpose; 
sometimes it doesn't. And that's okay. As my cultural 
studies courses proved, there's room for both fluff and 
Foucault, Alessi and Architecture for Humanity. In put­
ting together this issue on home renovation, we pretty 
much expected the former (i.e., another humdrum '70s 
kitchen transformed into culinary showpiece). But then 
we starting getting project submissions that were cool 
renovations, only more so. There was Uni's renovation 
of their Cambridge home, an arduous experience that 
designer Chaewon Kim claimed helped get her through 
the incomprehensible diagnosis of cancer at age 26 
(today, at 30, she's a survivor). And there's Murray Siple, 
a former snowboarder who is now quadriplegic, who 
commissioned Acton Ostry Architects to do a renovation 
geared toward not only aesthetics but independence. 
Relaying an anecdote abou.t another man who also 
remodeled h is house to fit h is wheelchair n eeds, Siple 

says, "He can't get to his kitchen sink so now he always 
has to ask someone to go get him a glass of water. 
That's what I wanted to avoid: I didn't want any spaces 
I couldn't reach." I hope stories like these can illustrate 
that design, while certainly rooted in aesthetics, is also 
about the heart, the body, and the mind. At its best, it can 
please not only the eye but, as Barbara Lamprecht argues 
in her thoughtful musings on restoration (p. 95), the soul. 

ALLISON ARIEFF, ED!TOR· IN-CHCEF 

a/lison@dwellmag.com 
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I 1n the Modern World 

Ashes and Snow I 5 Mar- 6 June I Hudson River Park's Pie.r 54 I New 
York, NY I In 2002, Gregory Colbert's photographic installation brought 

animals to the Venice Arsenale in the form of artistic collaborators: His 

sepia-toned shots explored spiritual connections with manatees, ibises, 

and others. Colbert's zoomorphic work makes its U.S. debut in a Nomadic 

Museum designed by Shigeru Ban out of reusable materials, including 
shipping containers, paper tubes, and tea bags. www.ashesandsnow.com 
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I 1 n the Modern World 

Bose SoundDock I Bose 

These days we have a host of ways to plug speakers into 
our iPods, rendering the old stacking stereo systems obso­
lete . Apple's colla boratio n with Bose, w h ich for decades 

famously mastered compact-but-powerful sound with its 
archetypal Wave radio, is a marriage made in heaven. 
Easy to operate, with an unobtrusive, classic design, the 
SoundDock is your iPod's pedestal, delivering rich, pure 
sound even when it plays the scratchy MP3s you r ipped 
from vinyl. www.bose.com 
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Lazy Lady chair I By llkka Suppanen for E&Y 

Except for the part about a big brass bed, Bob Dylan's "Lay Lady Lay" 
is a fitting lyric for the Lazy Lady chair. This oversized but not 
overstuffed lounger features three cushions, which can be uphol­
stered in any combination of hue and fabric. Now imagine the 
advertisement- a supine Teri Hatcher relaxes in a Lazy Lady accom­
panied by strains of "whatever colors you have in your mind, I'll 
show them to you and you'll see them shine." Clio in the bag! 
www.eandy.com 

New Design Japan: Cool Ideas & Hot 

Products/ 18- 19 Mar I Japan Society I 
New York, NY 

When it comes to design, the Japanese are 

renowned for their trend-bunking innovation. 

This two-day symposium will explore the 

breadth of vision expressed in everything 

from electronic gadgets and humanoid robots 

to fashion and textile design. 

www.japansociety.org 

Too Perfect: Seven New Denmarks I 
8 Sept- 1 Apr I Danish Architecture Center I 
Copenhagen, Denmark 

As if it weren' t enough for Denmark to have 

universal health care and a secure social 

security system, Canadian eco-designer 

Bruce Mau and young Danish architects 

imagine the country as an even more perfect 

place. On display are idealized constructions 

that address issues like affordable housing 

and biotech farming. www.dac-rethink.dk 



a new generat ion: bulthaup b3 

www.bulthaup.com 800 808 2923 bulthaup 
ATLANTA CHICAGO DALLAS DENVER HOUSTON LOS ANGELES MIAMI M INNEAPOLIS NEW YORK PHILADELPHIA SAN DIEGO SAN FRANCISCO SEAnLE WASHINGTON DC 



I 1n the Modern World 

Aino Aalto I Edited by Ulla Kinnunen I Alvar 

Aalto Museum I $80 

The phrase "behind every great man there's 

a great woman" is trite, but for Alvar Aalto 

it turns out to be remarkably apt . In 1924, 

A1ino started working in Alvar's office- they 

were soon married. Over the next 30 years, 

the couple collaborated on everything from 

glassware to building projects. With this wel l­

written and illustrated book, Aino's accom­

plishments come to light. www.alvaraalto.fi 

Ruth Duckworth,, Moder ist Sculptor / 13 Jan- 3 Apr I 
Museum of Arts & Desi I New York, NY 

Considered to be one'o'f the world's foremost ceramicists, 
Ruth Duckworth created a new aesthetic with her gently 
sloping vessels and tastefully protuberant figurines. This 
first ret rospective of he r work spans the past 50 years, 
and includes photos, diaries, and drawings alongside her 
works in clay. www.americancraftmuseum.org 

Lundgren Monuments I Modern buildings have a way of standing out in a 

crowd of staid granite. And while we've come to appreciate this tendency 

toward anomaly, we can't say that it translates particularly well to every 

context-especially, say, a cemetery. Pretty business signs do not always 

make good headstones. www.lundgrenmonuments.com 
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FoR THE LOVE OF COOKING: 

Have you ever risen with the sun to express your devotion? Create a kitchen that's worthy 

of your passion. For more information, call 1-800-Jenn-Air or visit www.jennai r.com. 
m"JENN-AIR. 
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I in the Modern Worid 

Designing Modern Life: A History of Modern Design I 
6 Nov 2004- 27 Nov 2005 / Design Museum I 
London, England 

Al most institutions, the lofty premise of displaying the 

history and impact of modernjsm in a single exh ibi tion 

would cause people to snicker at the curator's hubris. But 

the Design M useum-which has steadily churned out 

innovative shows since its opening in 1989-has suc­
ceeded at the task. From Charles Rennie Mackintosh's 

early 1900s interiors to bold posters from the 1930s 

(shown here) to designs by Le Corbusier and Charlotte 

Perriand, this show is sure to please even the most 

discriminati ng modernist. www.designmuseum.org 
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Expressing Structure: The Technology 

of Large-Scale Buildings I By Virginia 

Fairweather I Birkhauser I $82.95 

Given the calamity at Charles de Gaulle air­

port, the public is increasingly aware of the 

structural integrity of buildings as well as 

their aesthetic quality. Of course, it is often 

the most architectural ly remarkable designs 

that require the most engineering acumen. 

This book explores the skill necessary to 

make buildings soar. www.birkhauser.ch 

Pillow s I Kenny Gee 

We will abstain from making crass references 

to the long-locked adult-contemporary musi­
cian. But we will say t hat with their simple 

patterns and vibrant colors, Mr. Gee's wool 
pi llows fit quite well in most contemporary 

settings, and will make any sax-ual harass­

ment much easier to bear. 

www.kennygeehome.com 

Vipp for babies 

Whether you call it a soiled nappy or a dirty 

diaper, it needs to be contained. That's why 

Vipp has customized its already-sturdy waste 
bin to sink 10 to 12 stinkers in one fell swoop. 

The stainless steel bin is fitted with rubber 

lining around the opening and the base, to 

ensure stabil ity and to thwart malodorous 

permeability. www.vipp.dk 
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VIRTUAL 
SURROUND SOUND 

YOU'VE NEVER SEEN OR HEARD ANYTHING LIKE THE QOSMIO- AV NOTEBOOK PC - a revolution tn wireless' 

portable AV entertainment and computing complete with lntei• centrmo· Mobile Technology. Now you can surf, game, 

watch DVDs, listen to music, record your favorite shows and watch them anyplace, anyt ime. All with a screen brightness 

and sound quality that you seriously won't believe. Take your fun wherever life takes you. Explore more at qosmio.com. 

TOSHIBA 
i Cop'f "'OtBtl•On t11d1ootog'1 l11c1uatC1 in certain Plt(hl mi~ pr1 ... !'nt Of litT\11 rt1coro1ng or v1th¥mo of the me01.a. 2_ Wireless t0flnect1~111 a'ld some tealurts fl\at require you 10 purcnase 1C1d1Uot111 soflware se.1v1ees or edornal hafl!wue Ava;tabdtly or pi;bl..c w!rttess l.At4 tec~ss 
po.rots r rri11cd \'111t!eu tonnttthvlly •Snot u!Mld w11t1 aoml!oi1n1 l)fQClun Ptah.1111$ <>o:SmiO a!ld TruHrnt ''' uademal'U ol Tosh·~ AmC!oca lntoin\111'°'1 Syslerrts. Inc 1m1'or To&ri na Coq)o11r1on 1Net. lii11rt 1ns1cit. 1he kllttl lnsHJe kigo. lnlel Cer.trino. and the Intel Cfnlr•llO 1090 ere trlt()(lm1111~ 
or f!'(t>.$lert!ld lr}QtlmarkJ: ot lntm C.0.PQfM1JOn tll its ~b,ldl.,rl• m t!'lf Ur11!ed Sla1es and ou* ~v~1ne5 Mc;1o:s;>11 ellll WmdOWli we regis1eted \Ji!tll!!'n.AfM Of Mit•0$011 Coffll""lloci In int Orl•lt'M:t Sut.1P, lf'ld/Of otller cooomes All 0U'1et 1radem1111U ar& the Proc>erty ot tn.elr 1espec1i~ owoora. Prodo.rcl 
Speci!teallQfl!I. oonl~rat<K'ls p1!ce.. 11ys.h-.mlc:ompioner1LIOJ1t10n1 lYlltiabillty s~ to change w1f'l0lll l'IO(lc;e Ra!KI aa ll'OdvQi &QeelfQ1ions atl!J d1sctall'llf!r1 a1 QOS.mio com C 2004 lo;"'°' Arntf1CO lr1formar..:in Srltaml, Inc. All rioms reser...ec 



I 1n the Modern World 

Dennis Oppenheim: Indoors, Outdoors f 18 Mar- 22 May f 
Price Tower Arts Center f Bartlesvi I le, OK 
A rabble-rousing artist in the '6os and '7os-creating self­
inflicted sunburns and chaining attack dogs outside a 
museum- Oppenheim has mellowed a bit, shifting his 
focus from attention-garnering performance art to pro­
vocative architectural sculptures. Anthropomorphic 
houses in various states of contortion and churches 
that challenge the sacrosanct are among the pieces in 
this show. www.pricetower.org 

Additional System I By Marta Laudani and 

Marco RomanelLi for .Morttina 
The Additional System may be a video gam­
er's ideal seating arrangement. Not because 
the ergonomics lend themselves to an eight­
hour Madden 2005 marathon, but because 
the pieces interlock with the reassuredness 
of a completed line in Tetris. These modular 
components are complemented by a matching 
oak table (not shown). www.montina.it 

Concrete Architecture I By Catherine Croft I 
Gibbs-Smith f $45 
Beloved for its load-bearing properties, adapt­
able aesthetics, and complete versatility, 
concrete can be seen in august structures all 
over the world. Croft's manifest~accompa­
nied by plenty of pictures- illuminates the 
history, substance, and endless possibilities 
of concrete. www.gibbs-smith.com 

Zoo Timers I By George Nelson for Vitra I Omar the Owl , Talulah the 

Tucan, and Fernando the Fish are back, proving modern doesn't have 

to mean chic-cute will do just fine, thank you . www.vitra.com 
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I 1 n the Modern World 

House Boat I Niall Mclaughlin Architects I 
London, England 

Inspired by inflatable rubber dinghies used by Irish fish­
ermen, the architects drafted a fully sustainable floa ting 
home, replete with green technology and easily moored 
on the banks of the Thames for quick jaunts to the pub. 
The main body of the craft is woven carbon fiber, which 
limits the view from the interior without causing claustro­
phobia-the architects compare it to the "delight of 
hiding in a hedge." www.niallmclaughlin.com 

The Sun Goddess I Egg Designs 

This innovative design brings the soothing motion of a 
rocker to the supine splendor of a lounge, a combination 
that, from an outside perspective, might seem crazy (pros­
trate, rocking back and forth). But we're certain that 
the only cause for psychic pain would be a squeaky floor. 
www.eggandmilk.co.za 
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Robert Polidori's Metropolis I By Robert 

Polidori, Martin C. Pedersen, Criswell Lappin I 

Metropol is Books I $65 

Robert Polidori has carved an impressive 

niche for himself. Arguably one of the fore­

most architecture photographers of the day, 

he mai ntains that he isn't one. And in many 

ways, we have to agree: His photographs 

set him apart. This book features photos from 

Polidori's personal archive and the stories 

behind the images. www.amazon.com 

Rocker stool /Context 

For those who have a penchant for tipping 

back their chairs, th is piece will prevent 

unsightly spills onto the floor whi le ensuring 

flexibil ity in seating positions. An asymmetri­

cal stri pe of mahogany, walnut, or maple 

intersects the surface of each stool, which 

consists of layers of Baltic birch plywood. 

www.contextfurniture.com 

Landscape Confection I 29 Jan- 1 May I 
Wexner Center for the Arts I Columbus, OH 

In this exhibit. several artists break from 
the traditional Hudson River School-esque 

landscape to reinterpret the genre using 

everything from paper to silk to stitched 

fabric (as seen at left in Rowena Dring's 

Tree) to transcend even the most romantic 

conceptions of man and nature. 

www.wexarts.org 
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The Cult of Mac I By Leander Kahney I No Starch Press I $39 .95 I Thanks 
to Apple's evangelical fans, it's hard to imagine anyone using a Windows 
PC to undertake anything more creative than jotting down a grocery list. 

When semiconductor pioneer Gordon Moore predicted 
the exponential growth of computer power in 1965, 
little did he imagine the way his now-famous law would 
be interpreted by one tiny but resolute group of com­
puter users: Mac fans. Connected to their machines like 
toddlers to teddy bears, some worshippers at the altar 
of Apple would sooner spend $i5,ooo retrofitting an ag­
ing but beloved PowerBook 2400 with the OS X operat­
ing system or give a defunct r 28K Macintosh a second 
wind as a novelty goldfish tank than accept the popu­
larly held belief that a computer becomes obsolete the 
moment it's off the production line. 

"The Mac is more than a computer," writes Wired 
News columnist and self-proclaimed Apple nut Leander 
Kahney in The Cult of Mac. "It's a community, an identity, 

44 Dwell March 2005 

a church." Apple represents less than 2 percent 
of computer sales worldwide, but Kahney's book 
reveals an alternate universe, one in which Mac en­
thusiasts have the Apple logo tattooed on their but­
tocks, revere CEO Steve Jobs as a deity, and spend 
their leisure time at the local CompUSA trying 
to persuade customers to ditch their Sony Vaios for 
Power Book G4S. 

While Kahney's book is packed with iPopping 
anecdotes illustrating the myriad ways Mac fans 
"Think Different," the author seldom digs below the 
interface of basic reportage to explore whether mem­
bers of the Cult of Mac truly are different from, say, 
the zealots offering libations to the temples of Harley 
Davidson or Nike. www.nostarch.com 
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I 1n the Modern World 

b&k+brandlhuber&co+a42.org: Collecting the Future / 17 Feb- 10 
Apr I De Singel International Arts Centre I Antwerp, Belgium 

"Where would you like to live? Or make love? Or die?" The avant­
garde German architecture firm b&k+, known for futuristic work 
(such as offices in Cologne, above), posed these questions to the 
artistic residents of Antwerp. The answers- in the form of post­
cards, pictures, and photos-were morphed into a structure that 
represents the community's architectural ideal. www.desingel.be 

Sodeo sofa I Della Robbia 

The Sodeo sofa liked its accompanying table so much, it 
smothered it. Luckily, there's a bit of the table left on one 
side (for magazines and the like) and plenty of nice-look­
ing cushions upon which to lounge-not to mention the 
added bonus of a gentle curve and sectional healing. In the 
end, it seemed to work out for all parties involved, and 
will most likely work out for all your forthcoming gath­
erings and rendezvous. www.dellarobbiausa.com 
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J Story by Brian Libby 

The Pace of Portland 
When creative director Ben Watson and his partner, 
painter Claudio Tschopp, relocated from Basel, Switzerland, 
to Portland, Oregon, three years ago, they had been told 
about Portland's Pearl District, a popular former industrial 
enclave now brimming with galleries, restaurants, and 
residential lofts. But the outskirts beckoned: ''I decided 

that if I'm in Port land," Watson recalls, "why not en joy 
the essence of what the city is?" 

That essence, he contends, is Portland's concurrence of 
urban and natural environments. Besides the abundant 
natural wonders a short drive away. Portland also has the 
largest wilderness within a major American city: 5,000-

acre Forest Park. On the edge of this wooded sanctuary, 
yet just minutes from downtown, Watson and Tschopp 
found their ideal spot. 

Designed in 197 2 by local architect Edgar Waehrer, the 
house is a later example of Northwest modernism, which 
combined the clean lines and open plans of mid-century 
modernism with an emphasis on natural local materials 
and natural light. The small, 1,200-square-foot house feels 

spacious, thanks to 16-foot ceilings and an abundance of 
windows that not only frame the picturesque view but 
also foster an openness that began with the architect's 
decision to eliminate all doors (except for the bathroom). 
"It's not for everyone," Tschopp says. "The house forces 
you to do things together." 

The early '70s decor left by the original owner, an 
elderly widow, had a lot of wood surfaces, which Watson 
and Tschopp felt created too much of a dark, damp, 
almost summer camp effect. But they liked the texture of 
the wood walls, which are actually the same material 
surface as outside. So instead of painting, Watson and 
Tschopp bleached the walls to better invi te sunlight in 
while maintaining the tactile quality. They also replaced 
the faux-travertine linoleum floors with white wood 
recycled from bleachers at a high school gymnasium 
downstate. ''I'd been thinking that white cork would 
be beautiful but it ended up being too rosy," says Watson. 
The larger planks seem to draw one's eye more to the 
house's signature view and unique artworks . .-

JMy House 

Despite its proximity to down­
town Portland, Oregon, Ben 
Watson and Claudio Tschopp's 
home is surrounded by forest s. 
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I My House 

Now, the interior light of this brightened space con­
stantly changes throughout the days and seasons. On a 
clear day, sun filtering through the forest makes an elabo­
rate moving pattern of shadows. And when the rain 
clouds move in come autumn, there is a delicate softness 
to the light, which has an almost painterly quality. 

It's not surprising, then, that home life has affected 
Tschopp's point of view- professionally and personally. 
"If you look at what kind of art people produce in the 
Northwest, it's a cliche to say there's a tendency toward 
nature, but now I can see where that comes from," 
explains the Swiss-born artist. "All that greenery and 
open space: It really influences you, not just as an artist 
but in terms of your overall lifestyle. If you live in other 
places, having lots of rain is supposed to be sad. But here, 
the rain makes life really mellow. You find yourself more 
accepting of things." 

Watson and Tschopp's home expresses a casual style 
reflective of Oregon's laid-back temperament. "When I 
think of my New York days, I think of everything being 
crisp and black and leather," Watson says, laughing. "I 
didn't want that here." Accordingly, their interiors are 
more West Coast modern than downtown loft. Jn the 
dining room, for example, a pafr of classic bent-plywood 

Natural light fil ls the home, 
which Watson and Tschopp 
decorated with a mix of modern 
classics, thrift-store finds, 
and more contemporary design 

pieces like the Cappellini 
couch. 0 p.154 
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The open floor plan provides 
Yiews straight from the front 
door to the back patio, creat­
ing an interesting play of color, 
light, and shadow that has 
influenced Tschopp's (at right} 
paintings. 

Eames chairs flank a circular marble dining room table 
by Saarinen, where the pair leisurely read the news­
paper after their daily morning jog in the forest. In the 
living room, a clean-lined yet plush Cappellini sofa 
Watson bought back in Switzerland is complemented by 
a seven-foot-tall watercolor painting of a pomegranate­
one of two the couple own by artist Anastasia Schipani­
hanging above a dilapidated chest of drawers. Watson 
proudly says, "I paid five bucks for it at a junk shop in 
Connecticut and it has floated around with me for years, 
because it's right." 

Watson and Tschopp considered knocking down the 
wall that separates the light-deprived kitchen-which is 
the only room with dropped ceilings-from the living 
room, but ultimately backed off in deference to the ar­
chitect's original plan when a simpler option emerged 
for their kitchen: removing the cupboards in favor of 
simple open shelves. 

Light is in abundance in Watson's spare home office, 
which is defined not by its furnishings but rather by the 
massive clerestory window where Watson peeks out, con­
templating a run later this morning. 

"That's how I look at a home," he says. "It should be a 
background for your life." .. 
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Christophe Delcourt · Rive Droite collection for Roche-Bobois 

Chris1ophe Delcoun, world·renowned designer. especially lamous for his tailored uphols1ery, has jusl released his newesl collection wilh Roche Bobois: Rive Oroi1e. 

This collection emphasizes the tasles of this young designer for natural textures. fluid design, precision and special techniques. Light, sensual, and 

lnt1ma1e. lhe Rive Ororte collectron brings the French ·art of living· by drawing on l!S craftsmanship spirit to create modern and sophislicaled furniture. 

Rive Orolle collection, design by Christophe Delcourt. Oak veneer. solid oak edges, Sesame slain wilh medium· luster lacquer and palina. While-gold stain 

or Olive-green slain wilh medium-lusler lacquer and palina, Bronze slain. Sofas. beds and armchairs in cowhide grain lealher, salin finish. 
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Make My House Your House 
Room in the Bathroom 

A double-sized shower clad floor to cei ling 

in tiny earth-toned ti les was built after 

re locating the water heater and claiming its 

space. A chic yet discreet toilet is wall-hung 

and the tank concealed, greatly ameliorat­

ing the somewhat claustrophobic feel of the 

original bathroom. 

Reflecting Presence 

To brighten the kitchen, which was once the 

darkest room, Watson and Tschopp decided 

on a glossy white finish, painted directly 

on the same rough-cut cedar paneling used 

throughout the house. This maintains the 

consistency of materials and texture, while 

reflecting light and enhancing the natural 

illumination. Stainless steel appliances and 

vintage bronze hardware add luster. Super 

White semigloss (walls) and Old Pick Up 

Blue (ceilings) are by Benjamin Moore. 

www.benjaminmoore.com 

Indoor I Outdoor 

Watson, who works from home when he's 

not traveling, likes to use the back patio as 

his office during warmer months. In choos­

ing patio furniture, he decided on a reversal 

of the· interior color palette: A rectangular 

white metal table and chairs by Richard 

Schultz (above right) are durable but refined 

whi le contrasting with the cedar deck. 

www.richardschultz.com 

Clean and Classic Lines 

Watson and Tschopp selected understated 

furnishings that allow the view and their 

extensive collection of artwork to shine. 

Classic modern pieces like the Arco lamp 

and Saarinen Tulip table (at left) mix well 

with more contemporary pieces from design­

ers like Antonio Citterio, not to mention 

Watson's beloved iBook. Lamp and table 

available from Design Within Reach. 

www.dwr.com • 

at 





This is just one from a broad line of architecturally correct, properly proportioned fireplaces. We scaled these cast stone 

component systems to fit a range of standard openings, then backed them up with all the design tools. For color brochures 

and, if you'd like, a CAD Specifier Disk, visit WWW. veneziafireplace. CO ill or call 1-888-281-7899 toll free. 
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Up & down Milan Dama bookcase Oasis sofa bed 

12 
Modern coffee table 

Modern recliner Oceano bed 

Mes Van Der Rche clay bed Zen ccffee table Milan Onda Modern classic sofa Plasma T.V. stand 

i ' Bertoia chair Ginger chair bed UFO chair Ex1ra large mirror 20th century lounge Alta bed 

Saarinen chair Wassily chair Modern sofa bed Glass wheel table 

Saannen table Media Cabinet International COl'net sectiOnal Barrel chair L.e Corbuser chair w.th ottoman 

~ 
Pasquilina leather chair Nelson sofa Philippe Starck chair Ferran chair Freedom bed wilh moveable head/foot rests and tables 

Le Corbusier sofa Linea leather sectional 

Lem Lyra l e Corbusier lounge Ba Ba Bombo 



J Off the Grid I Story by David Proffitt 

Pod Living 
When Maria and Matthew Salenger moved back to 
Phoenix, Arizona, several years ago, they had one goal-to 
revolutionize suburban living. The young designers had 
been living in London while earning graduate degrees, and 
both were excited to escape the cramped confines of their 
big-ci ty apartment for the sunny weather and wide-open 
spaces of the Sonoran Desert. But the shock of returning 
to the 2,000 square miles of suburban sprawl that make up 
most of metropolitan Phoenix and its surrounding 
suburbs nearly changed their minds. 

"When you come from a bigger city like New York or 
London, this is such a weird place," Matthew explains. 
"People tend to go home, draw the shades, and watch TV. 
Then they eat dinner and there's no reason to go outside." 

But the couple's love of the desert cl ima te-plus their 
new jobs and a desire to stay n ear family- induced 
them to stay, and they started looking for a place to live. 
Originally, their intent not to contribute to the smog 
and traffic any further meant another dense, high-rise 
building, but neither wanted to give up the green space 
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of a yard, so they decided to embrace Phoenix's submban 
aesthetic and see what they could do to reinvent it. 

"We both feel a very strong connection with natural 
objects-plants, trees, grass. Both of us grew up near 
mountains," says Matthew, who spent his childhood in 
Hawaii, "and that was our need- space- but how do 
you do that in a suburban lot?" 

They found a r,100-square foot , th ree-bedroom, two· 
bath ranch house in Tempe, a suburb of Phoenix that's 
home lo Arizona State University. Their first order of 
business was to strip everything to the essentials, trans­
forming the interior into the suburban equivalent of a 
loft. Most of the interior walls were removed, leaving 
only the bathrooms and utility closets enclosed. New 
sliding-glass doors were installed in place of exterior 
walls to allow easier access to the backyard and bring in 
more natural light. A backyard patio was extended to 
cover the whole rear of the house, and years' worth of 
mismatched carpeting was ripped up to reveal the con­
crete slab that now serves as the floor. The resulting "" 

" It's really nice waking up and 
having a tree in your bedroom," 
says Matthew Salenger of the 
innovative sleeping structures 
he designed with his wife, Maria. 
"When we sleep in a standard 
bedroom now, we really miss 
the pod." 

C.opyr g ted IT'a c al 



FRAME design: Alberto Medo SEC design: Hoberli-Marchond 

Alias USA 155 East 56th Street New York NY 10022 
877 254 2788 631 549 1302 www.aliasdesign.it 



I Off the Grid 

U-shaped, gallery like space has a kitchen and dining area 
at one end, an office at the other, and sitting areas in 
between. To find the bedrooms, though, it's necessary to 
venture into the backyard. 

That's where the Salengers built two freestanding 
"pods" about the size and shape of shipping containers. 
One serves as their bedroom and the other is for guests. 
The 30-foot-long structures are both clad in white cor­
rugated fiberglass and divided into distinct spaces. The 
sleeping areas are just large en ough for a bed, and they're 
the only fully enclosed, insula ted parts of the structures. 
The rest is open to the sky, with window-walls looking 
out over the decks and "meditation gardens" filled with 

trees, succulents, and other p1ants. 
The Salengers say they were able to add the two bed­

rooms for about $7,000 each, significantly less than the 
$io,ooo to $30,000 a typical bedroom addition costs. 
More important, though, is that it makes them get out 
in the yard they pined for for so long and take note of 
small th ings like the morning dew on the grass and the 
smell of the peach-t ree blossoms. 

The innovative structures a lso help the homeowners 
avoid the all-too-common trap of worrying about resale 
value when making design decisions. The steel-framed 
pods are completely portable, and the couple points out 
that when they eventually do decide to relocate, their 
creations can double as moving vans, allowing them to 
recoup thei r investment in the additions if a buyer wants 
something different. "All we have to do is put two walls 
back, and it's a two-bedroom house again," Maria says. 

This flexibility is the key to the couple's concept of 
transforming the suburbs. By using cost-efficient stock 
sizes and recycled materials-much of the wood used to 
frame the pods' sleeping spaces came from the interior 
demolition, for instance- the young architects hope their 
designs will help revitalize older neighborhoods by pro­
viding an inexpensive way to live more lightly on the land 
while getting more space and! flexibility out of existing 
houses. 

After all, Matthew says, "Original modernism- the 
furniture, the houses, everything-was designed so that 
everybody could have good architecture." • 
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Portable and easy to move 
should the couple relocate, 
the pods rest lightly on the 
lawn behind the main house. 

It's a fact of physics that hot air rises, and 

this simple concept is all Maria and Matthew 

Salenger needed to design a passive cooling 

system for the backyard pods they use as bed­

rooms at their house in Tempe, where the 

average daily temperature is 86 degrees. 

The light, steel-framed structures float on 

stilts above the yard, allowing cooler air to 

circulate underneath. On hotter days when 

this isn't enough, operable windows along 

the roof line and vents in the floors allow hot 

F 

A Living Room 
B Kitchen 
C Bathroom 
0 Office I Conference 
E Back Patio 
F Pods 
G Bedrooms 

air to escape out the top and draw the same 

cooler air up from the lawn. 

By relying on this energy-efficient system 

during all but the hottest months (when 

they run a small air-conditioning unit only 

in the evenings when they're home), the 

couple, who work together as the architec­

ture firm coLAB, has chopped their monthly 

power bills in half-no small feat in a cli­

mate where summertime temperatures can 

top 115 degrees. -D.P. 
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BEAUTIFUL. HISTORICAL. ENVIRONMENTAL. 
Restoration Timber works only with the finest reclaimed woods for flooring, beams and cabinetry. Our barn 

woods, submerged timbers and factory reclaimed woods deliver a uniquely beautiful look to any project. We are 
committed to supplying the highest level of service, support and guarantee. 

(888) 563-9663 

WWW.RESTORATIONTIMBER.COM 
CATALOG@RESTORATIONTIMBER.COM 

R ESTORAT ION 

TIMBER 
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NAVA stilo writes 
fountain or ball + roller pen in 
anodise aluminum, blue or bronze. 
includes matching carrying case. 
fountain $80. roller $70. designed 
by dario serio for nava, italy. 

MONOdoppio 
stimulating facination of opposites. 
the dark brew, the purity of a white 
porcelain cup contrasted by stain­
less stirrers and saucers. a set of 
2 for $78. designed by mikae/a 
dorfel for mono, germany. 

ROSENDAHL wine tube 
less is more. exposure of the wine 
label makes it easy to get an over­
view of your wine collection.12 
bottle rack $95. designed by kim 
almsig for rosendah/, denmark. 

1'r~ ~ I.I • .. ~ 
one source for modern accessories lilZSU. CO m 

give what you want 
01 los angeles, ca. t: + 1.323.655.1908 02 pasadena, ca. t: + 1.626.564.1908 

MONO c2 flatware 
sleek and sweeping, playful and unconventional, an invitation to 
experiment. the quintessential transition from table culture to 
table sculpture. 5pc. placesetting $130. designed by ute 
schniedermann for mono, germany 

ROSENDAHL trivet 
simple & effective design, this thick stainless steel trivet seldom 
gets hot, tiny rubber pads protect the table suface. trivet $55. 
designed by anders norgaard for rosendahl, denmark. 

NAVA limes square 
the 7 -11 wall clock is made of a 
red metal that looks and feels like 
velvet. clock $83. designed by 
dario serio for nava, italy. 

- --

ALESSI 
callisto watch 
available in 4 
colors & 2 styles 
$90. designed by 
stefano pirovano 
for alessi, italy. 

MONO wave 
any fruit on this tray is an in­
vitation to partake, with 
dynamic energy this piece 
stands out in any environment. 
fi lio wave tray $136. designed 
by ralph kramer for mono, 
germany. 

ROSENDAHL monkev 
few products have been more loved than 
kay bojesens world renowned monkey. 
since 1951 the monkey has been made by 
hand in teak and limba wood. monkey $120. 
design by kay bojesen, rosendahl, denmark. 

NAVA ego-work 
defined ~hrough soft lines but strong identity 
these bags have space for computer, 
pockets for cd, pens. etc. include shoulder 
strap. black-grey bag $149. designed by 
beat box for nava, italy 
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ThermoVeil or EuroVeil series by 
MechoShade I $150-300 (48' x 60" 
window) I www.mechoshade.com 

ThermoVeil comes in 48 colors, has four 

weaves and six levels of opacity. EuroVeil 

comes in 12 colors, in one weave and level 

of opacity. Both are made from vinyl-coated 

polyester yarn. Manual clutch lift hardware 

comes standard; motorized options avai lable. 

Fascia optional. EcoVeil, an earth-friendly 

line, will be available soon. 

Expert Opinion: Meche never does anything 

chintzy, and their hardware and fabric are 

superior. I would use them in a loft with 

a lot of hard-to-reach windows because their 

motorization options are sophisticated. 

What We Think: Mecho has the most ad­

vanced, albeit expensive, system. Their 

cloth is stronger and nicer- looking than fiber­

glass blends, but not nice enough to endure 

the headache of trying to get commercially 

oriented Mecho to spec a residential project. "' 

Shed Some Light 
There's no reason to treat your modern window with an outdated fashion. 
These shade designs will augment, not obstruct, your sensibilities. 

It seems w e have all but forgotten that voyeurism was 

once considered deviant. Forget deviant, it's hard to 
imagine a time when The Real World was a novel concept. 
We've made a national pastime out of creating new inane 
scenarios within which to compromise one another's 
personal lives. But while television offers a plethora of 
"reality," there's still nothing better than the real thing. 
It's fitting, then, that the semi-sheer roller shade has 
become a popular choice for many modem homes. This 
negligee of a window covering affords a daytime exterior 
view and a nighttime interior view that not only makes 
snooping more viable, but also blocks UV rays, reduces 
heat gain/loss, and cuts down on solar glare. While this 
may be ideal for creating a tempera te interior environ· 
ment, the shades' PVC-riddled coating isn't necessarily 
good for ours. Pleated cellular shades (also known as 
honeycomb shades) provide a similar. albeit more con­
servative, light-filtering effect, but are fashioned from 
a nontoxic fabric whose cell structure offers superior 
energy-efficiency. 

Both shade types have enough customization options 
to rival a Starbucks latte, but wading th rough these 
choices can be daunting- especially when the differ­
ences between the products aren't easily discernible. 
To help us dissect this vast and variega ted species, 
Dwell enlisted Katherine North, principal designer at 
Northbrook Design in San Francisco. Having worked 
as an interior designer for ten years, North understands 

when it's best to use a 5 percent over a IO percent opacity 
(the degree of openness in the mesh) and in which color. 
"Like a screen on a window," she explains, "the darker 
the shade color, the clearer [the outside view] is"- and the 
easier it is to see inside at night. Lighter colors are aes­
thetically desirable and better for temperature regulation 
and solar deflection, but create debilitating glare on 
television and computer screens. 

North explains that choosing a reverse roll (rolls off 
the front) over a standard roll (rolls off the back) can 
be as simple as matching your window type. "If your 
window is double-hung or has protruding levers, you'd 
want a reverse rol l, so the shade will have enough 
space to clear the window." Most manufacturers offer 
an optional cassette, a metal or fabric-covered fascia that 
attaches to conceal the fabric roll. This feature, coupled 
with an inside mount. makes for a "cleaner look and less 
light leakage, and the standard continuous loop pulls 
are safer for kids." Many manufacturers offer similar 
products, but it's the simple variances in cloth and hard­
ware that make a difference. North critiques each with 
a keen eye and a diplomatic tongue, a skill undoubtedly 
refined by years of gently suggesting sound design choices 
for decorating neophytes. 

Note to our readers: The prices provided here are estimates. 
Each manufacturer sells through a number of distributors, 
whose prices will likely vary. We recommend shopping around 
before you buy. 

A Note on Our Expert: 
Katherine North is the princ ipal 
and founder of Northbrook 
Design, which specializes in 
designing interiors for resi­
dential and hospitality projects 
in the San Francisco Bay Area 
and New York. North entered 
into interior design in part 
because she loves reading 
interior-design magazines, and 
someone once told her that 
a good career is one in which 
you're happy to read the trade 
magazines. Her greatest design 
anxiety is having a sofa not 
fit through the doorway, and 
her least favorite decorative 
object is a torchiere floor lamp. 
"No one should be allowed 
to fabricate, sell, or purchase 
them, but every bachelor in 
America seems to have one." 

Shade materials have been 
enlarged to show quality 
of weave. 
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Rollstar series by Castec I $150- 300 
(48" x 60' window) I www.castec.com 

Vinyl-coated fiberglass comes in over 100 

colors in seven levels of opacity. Manual 

clutch lift hardware comes standard; motor­

ized options available. Fascia optional. 

Remembrance Designer Screen Shade 

series by Hunter Douglas I $150- 250 

(48' x 60' window) I www.hunterdouglas.com 

Vinyl-coated fiberglass comes in 93 colors 

with the option of three levels of opacity 

(from semi-sheer to ultra-sheer). Manual 

clutch l ift hardware comes standard; 

motorized option available. Fabric-covered 

fascia optional. 

Sonata series by Comfortex I $150-200 
(48" x 60" window) I www.comfortex.com 

Vinyl-coated fiberglass comes in 11 

colors with three levels of opacity. Manual 

clutch lift hardware comes standard, as 

does the fascia. 

Cellular shades by Bali Bl inds I $150-200 

(48" x 60" window) I www.baliblinds.com 

Fabric comes in over 100 colors with cordless, 

continuous pull, bottom up/top down, 

and multiple shades on one bracket options. 

Expert Opinion: Castec is rel iable and 

operates well. I've encountered a certain 

degree of quality control when I work with 

their distributors, so I spec these for a lot 

of my projects. 

What We Think: Castec provides a 

similar-quality product to Mecho, but their 

customer service is much more accessible. 

While they're a bit on the expensive side, 

the number of colors, range of opacity, and 

overa II qua I ity make it worth the price. 

Expert Opinion: Hunter Douglas is extremely 

user-friendly. This could be a good choice 

for t he end user. It's not overly complicated 

or fussy, and the result is a very straightfor­

ward and economical system. 

What We Think: There is no reason for 

a window shade to be complicated, and 

Hunter Douglas has certainly streamlined 

the configuration options. Their shade 

cloth is comparable to Castec's, and they 

offer similar motorized features. It's a good 

product at a reasonable price. 

Expert Opinion: All of Comfortex's colors 

fal l within the desirable neutral palette and 

their hardware is nice, which is the bottom 

line: You're not going to be able to see a big 
difference between the cloths. but you wi ll 

notice cheesy hardware. 

What We Think: With quality standard 

hardware and a sturdy-looking fascia, 

Comfortex offers a classy and affordable 

altemative. There are fewer options, but 

none that will preclude you from getting 

a desirable window treatment. 

Expert Opinion: Aesthetically, I would never 

choose this, but people like them because 

they do insulate rooms and it makes a big 

difference with heating bills. To me, it's 

a functional choice but not an aesthet ic one. 

What We Think: We agree that the cellular 

shades are stylistically inferior, but we like 

their efficiency and the value. The cordless 

option is also great in a nursery setting- no 

strings for children to get tangled up in-and 

the bottom up/top down can be good for 

a bathroom because it allows l ight in while 

adjusting for privacy. • 
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KITCHENS BEDROOMS BATHROOMS CLOSETS WARDROBES SOFAS 

NYLOFT New York Showroom 1212) 255 0723 
DEALERSHIP: Anchorage, AK 19071277 7884 • Boca Raton. Fll561l338 7171 • Columbus. OH • Dayton. OHl937)43S9801 
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I Elsewhere I Story by Lydia Lee 

Technically Tel Aviv 
As computer progummers in the h igh -tech haven of 
California's Silicon Valley, Ayelet and Yoram Amon were 

used to working remotely. But when the couple decided 
to move their family back to lsrael, they took that technol­
ogy to another level altogether. 

First, Ayelet chose her architect, lrit Axelrod, while on 
a week long business trip to Tel Aviv. Then throughout 
the design process, Axelrod faxed plans to her California 
clients and communicated regularly via email. Axelrod, 
who has a distinctly modern style, guided her clients­

self-described modernism neophytes- through every 
design choice down to the furnish ings. 

Trained at Technion Israeli Inst itute of Technology in 
Haifa, Israel, the architect's minimalist design sensibili­
ties are natural for a city where modernism is an essen­
tial part of its identity. After Germany's Bauhaus was 
closed by the Nazis in i933, over a dozen of i ts studen ts 
came to Tel Aviv, in part to create urban housing for the 
influx of immigrants. Tel Aviv got 4,000 In ternational 

Style buildings made of reinforced concrete and painted 

70 Dwell March 2005 

I Photos by Amit Geron 

beige or white, earning it the nickname the "White City." 
(Upkeep of these build ings has been spotty, but ever 

since UNESCO recognized the White City as a World 
Heri tage Site in 2003, Tel Avivians have put more 
effort into restoring their vintage Bauhaus treasures.) 

uwe grew up on the International Style, and people are 
very aware of the modem movement here," says Axelrod, 
a na tive of Tel Aviv. "I like the massive geometrical look. 
the clean li nes, the emphasis on functionality." 

The International Style certainly informed Axelrod's 

thinking for the Arnon residence- as the white, sharply 
angular building, full of windows and natural light, will 
attest-and her long-distance work with them informed 
the future of her p ractice. She integrated the bicon ti­
nen tal nature of the relationship into her practice 
permanently: Axelrod lives in San Francisco, but works 
on projects in both locales. 

On a recen t visit to Israel, Dwell talked to Ayelet 
Arnon about her family's new house in Bnei Zion, a 

suburb of Tel Aviv. " 

The stark geometry of the 
Amon residence takes its 
cue from the Bauhaus, while 
the lush garden and large, 
view-framing windows recall 
the family's recent past in 
Ca lifornia. 

at 
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I Elsewhere 

Did the political situation in Israel affect where you 
decided to live? 

Not really. We had no intention to live in or near the 
occupied lands, of course, but mostly our decision was 
influenced by the wish to stay close to Tel Aviv. 

We used to live near downtown in a very small, two­
bedroom flat. When we moved to California, we rented a 
very nice house with a backyard, and got used to it. After 
living in Sunnyvale [a Silicon Valley suburb], it didn't 
seem right to go back to Tel Aviv. It's noisy, dirty, traffic 
is bad, there's no parking-there are lots of cons to living 
in the city with kids. Bnei Zion is mostly farmland. 
And there are lots of high-tech companies in the area, 
which is also important for us_ 

How is living in Israel different from living in the U.S.? 
I think the biggest difference is the stress. It's more 
crowded here, and people work longer hours and are 
always in a hurry. You can tell people are stressed by 
the way they drive and how they rush to get their 
shopping done. The weekend is shorter. In the United 
States you have both Saturday and Sunday, but here 
most stores are closed on Saturday for Shabbat, so we 
have to finish all business by 2 o r 3 on Friday after­
noon. Everything is a little busier. 

How did you find your architect? 
We heard about Irit Axelrod from the person we 
bought the lot from. We met w ith her, and somehow 
it was all very easy. We saw some of the office inter­
iors she had designed, and we liked her choice of 
colors and furniture, and the way she used space. It 
was very quick, but we were in this state of mind 
where we weren't even sure if we were coming back 
here to live or not. We didn't take it so seriously. 

Did you know what to look for when you started out? 
There are people who know exactly what they want, 
but that was not us. We are computer people-we 
know how to design programs- but we are not design 
people. I think I was aware at some level that I wanted 
modern and minimalist, but I didn't know how to 
express these ideas. 

What was it l ike to go through the design process? 
A lot of things about the house were a big change for 
us. We needed to get used to modern design. I had 
to get used to the idea that the floor can be gray and 
everything can be white, and it will still be nice to 
live in. I learned that I don't have to have warm colors. 
After a while I started expressing an opinion. 

Are there any parts that you would change? 

We have a marble floor, and it's lovely, but I think I 
would consider concrete. Irit suggested concrete, 
but we said, "No way" -it was too strange to us then. 
Since then I've seen it in other houses. I think to 
myself, Well, okay, you cannot be the first one in 
everything! .. 
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Double-height windows and a 
skylight create dramatic light 
effects in the livlnc, dininc. and 
kitchen areas on the ground 
floor. " There's a point on the 
stairs where you can see this 
strip of l ight from one end to 
the other," explains Ayelet. " I 
think it's the nicest spot in the 
house." 



a classic for everyday Ii ing 
D uncan's clean, simple design offers classic sophistication today and tomorrow. 

We dressed it in a suede-like fabric that is stain resistant. making it perfect for everyday life. 

Duncan is one of more than 40 sofas we offer at our lowest prices every day, in stock and ready for delivery. 
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Wandering in the White City 

Walking along Tel Aviv's two-mile stretch of 

Mediterranean beachfront, you'll see every­

thing from an homage to Spanish visionary 

Antonio Gaudf to slick glass penthouse 

apartments. 

fJ Tel Aviv Museum of Art I 27 Shaul 

Hamelech Blvd. I www.tamuseum.com 

Israel 's major art museum has a strong col­

lection of modern and contemporary art by 

Israeli and international artists. The original 

Brutalist building, designed by Dan Eytan 

and ltzhak Yashar in the late '60s, is getting 

a major new wing by American architect 

Preston Scott Cohen. 

Ill Bauhaus Center / 155 Dizengof f St. I 

www. ba u haus-center .com 

The center offers guided tours, as well as 

maps of key buildings like the Levy (Haonia) 

House (shown), along Rothschild Boulevard 

and other main thoroughfares. 

B The Cymbal ista Synagogue and Jewish 

Heritage Center I Tel Aviv University I 
www. tau .ac. i l/ i nstitutes/cymba I is ta/ 

synagogue.html 

This modern synagogue, designed by Swiss 

architect Mario Botta, serves both sacred 

and secular uses with its twin towers (it's 

also a cultural center). 

Yosef I 213 Dizengoff St. 

This small boutique features the edgy crea­

tions of one of Israel's young fashion design­

ers; many others also have shops in the area 

north of Dizengoff Street. 

I Elsewhere 

Palmach Museum / 10 Haim Levanon St. I 
www.palmach.org.i l 

This low-slung building, designed by archi­

tects Zvi Hecker and Rafi Segal, is in the 

shape of a deconstructed Star of David. 

Inside, the museum re-creates the struggles 

of a smal l band of early Israeli fighters through 

a visceral multimedia experience that includes 

loud explosive effects and three-dimen­

sional displays. 

Nahum Gutman Museum I 21 Rokach St. I 
www.gutmanmuseum.co.i l 

Gutman is beloved in Israel for his colorful 

watercolors of local people and landscapes. 

The artist's Bauhaus home is in a quaint old 

neighborhood, Neve Tsedek, where the 

bohemian spirit is nurtured at numerous art 

gal leries and cafes. 

Betty Ford I 48 Nahalat Binyamin St. 

For those who aren't trying to kick the habit, 

this intimate bar with a charming outdoor 

patio provides drink and sustenance- not to 

mention owners with a biting sense of humor. 

Stephan Brown I 99 Allenby St. 

Located in a former fur shop called Stephan 

Brown, the restaurant kept the name and 

restored the space to its original vintage glory. 

A classic Tel Aviv restaurant, known for its 

excel lent cuisine. 

Soho I Dizengoff Center 

This large store has an excellent selection of 

modern home accessories designed in Israel 

and abroad. • 
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HANG ART 

556 & 567 Sutter Street 
(Near Union Square) 

San Francisco 
4154344264 

Open 7 days a week 

View unique works by 70+ artists: 
www.ha n ga r t . com 

•• 
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1. Tjasa Owen 
2. Matt Condron 
3. Ines Kramer 
4. Marie Van Elder 
5. Fain Hancock 
6. Jylian Gustlin 
7. Marianne Kolb 
8. Jeff Loehmann 
9. Addie Shevlin 
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I Context I Story by Terry Wade 

Architect Ruy Ohtake unearths Brazil's colorful history in his 
quest to bring some beauty to the largest slum of Sao Paulo. 

Residents of each house were 
asked to pick from six colors 
after consulting wit h Ohtake. 

The newly colorful cityscape 
is bringing both cohesion 
and individual ity to what was 
once a disheveled and disori­
enting district. 
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Paint the Town Red 
On a windin g, h illy street in Sao Paulo, workers are 
putting the final touches on the last of the 276 houses 
being painted to create a kaleidoscope of colors that re­
flect the dynamism of Brazilian culture. This isn't oc­
curring in one of the city's swankiest neighborhoods, 
but rather in an area on the poor, hardscrabble periph­
ery of Brazil's bustling financial and industrial center. 

Urban design is often viewed as only a concern of the 
chattering classes, but lately it has become the in terest 
of community leaders in Heliopolis- the largest of 400 
favelas (or shantytowns) in Sao Paulo and the second 
largest in South America. To combat the favela's typically 
gray, depressing mishmash of cement and brick, the 
group asked Sao Paulo-based architect Ruy Oh take to 
create an urban-design project that would unify and 
beautify what can be a staggeringly bleak place. 

"Ohtake told a newspaper that Heliopolis was the 
ugliest part of the city, so we went to him and asked 
him to figure out how to make it beautiful." explains 
Geronino Barbosa, who is a director at the Heliopolis 

community group UNAS. Ohtake, who has a longstand­
ing interest in reclaiming the colorful streetscapes of 
Brazil's colonial past, was so taken by the opportunity 
to literally paint his hometown red (and yellow and 
purple and green) that he donated his time. "The project 
was a great challenge from the very beginning," Oh take 
recalls. "But I believe in beauty as a social function, so 
what better way to exercise that belief?" 

The Ohtake painting project is taking place in one of 
the favela's 14 subdistricts, where some 6,ooo people live. 
The favela is as diverse as it is big, with hugely varying 
degrees of income and urbanization among its r 20,000 
residents packed into about one-half square mile. Set­
tlers first invaded the vacant land (sandwiched between 
a highway and an avenue) that became Heliopolis in the 
1970s. Crime is common, but many families live quite 
well. Precarious shacks fill the newer areas, while older 
sections-like the one where Oh take is painting- have 
paved streets, sewage, schools, phone lines, bakeries, 
meat shops, and restaurants . .,. 

C.opyr g ted IT'a c al 
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To get the project started and to actively involve all of 

the members of the neighborhood, Oh take engaged the 
homeowners in the development of the color scheme for 
each house. Residents were given a choice of six vibrant 
colors, ranging from bright yellows to deep purples, while 

Oh take chose the hues for window and doorway trims. 
The architect then put his design-world renown to use, 
convincing the Suvinil paint company to donate the 
paint. Community members are doing the actual paint­
ing, instilling a remarkable amount of pride in the 
project and bringing back a bit of Brazil's colorful past. 

The early results are startling. Viewed from the top 
of the street, the houses create a river of color in an 

otherwise dreary landscape of unfinished brick homes 
wedged between forlorn streets and factories. While 
often unfinished, with rough textures, many houses in 
the favelas share fragments of modern design: spare, 

simple boxes and a minimalist aesthetic of utilitarian 
rawness. But when seen together, at street level, they 
resemble the organic forms of Italian hill towns, with 
elements that allow a pedestrian lo experience surprises 
like narrow, paved footpaths, winding streets, and tiny 
staircases that lead to dangling terraces, hidden plazas, 
and little bars. 

Ohtake's undertaking in Heliopol is may provide a 

new model for favelas that have urbanized and are 

now preparing for the next stage of development. But 
it also has larger implications, as it has reinforced 
the importance of the urban ideal of the neighborhood's 
main street (in this case, Rua da Mina) also serving as 

a communal living room for residents. 
"Our dream is to expand this project to the entire 

favela," says Barbosa, who grew up in Heliopolis but lives 
outside of the painted zone. "People love their painted 
houses. One of our participants told me that her house 
has been transformed into a sort ofCarnaval parade," 
he continues, referring to Brazil's exuberant, world­
famous pre-Lenten bash. 

While the favela's name might appear cruelly ironic 
(Heliopolis, an ancient Egyptian city, was once the center 
for worship of the sun god Ra and for the early study of 
philosophy and astronomy, and an important reference 

for u rban design), Oh take's pain ts are brightening the 
outlook. Heliopolis, fo r now, isn't a center of learning, 
but it could become an important reference for urban 
design in poor neighborhoods-not to mention a good 
place to make a life. 

"Who doesn' t want to Jive in a beautiful house?" asks 
Joao Miranda, the head of UNAS. "We want the same 
things as everyone else." • 

While life in the favelas is still Ruy Ohtake worked off the 
far from perfect and the disorder main color schemes selected 
is still constantly in evidence, by homeowners to choose 
the brightly painted homes have the window and door trims. 
added new life and excitement making the project a true 
to the neighborhood. collaborative effort. 

C..opyr g ted IT'a e al 





I Archive I Story by Judy Cantor I Photo by Ezra Stoller I Esto 

Tropical Modern 
Many homes, like Igor 
Polevitzky's Heller House 
(above, in a photo from 1950), 
have unfortunately been alter­
ed beyond recognition, or 
destroyed. With the advent 
of air-condit ioning in the 
'60s, homes like these that 
depend on shade and natural 
breezes for cooling became 
less desirable. 
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In the 1950s, a gTOup of Miami architects turned the 
house inside out, embracing the environment wi th 
expansive, screened-in living areas, atriums, and louvered 
walls. The nation's postwar optimism and enthusiasm 
for the new concept of leisure time found its maximum 
expression here in modern tropical homes that had water 
views or were hidden on jungle-like lots. 

"People here were enthusiastic about new architec­
ture," says architect Rufus Nims, now 90, better known to 
some as the creator of the modern design for the Howard 
Johnson restauran ts and motor lodges. "They were in a 
new place and they understood that we could work with 
them to achieve a better way of living." 

Nims was one of a group of pioneering architects who 
came together in Miami, including the late Igor Polevitzky, 
whose Birdcage House featured screens across the entire 
fac;ade instead of solid walls, and Alfred Browning 
Parker, whose Pacesetter House introduced the public to 
Parker's integration of local stones and wood as well as 
his intense focus on landscaping. 

This new school of Southern architects was guided 
by the natural heat-busting techniques found in Florida 
vernacular architecture. "The old Crackers down here 
knew that if you can get in the breeze and in the shade, 
you don't get hot," Nims explains. "And if you get in the 
sun and out of the breeze, you don't get cold. But the 
idea was to do it better." With that in mind, Nims and 

his peers adopted open floor plans and innovations 
like Le Corbusier's exterior window shades, used on the 
Minist ry of Education and Health in Rio de Janeiro. 

"Nims invented ways of resolving the age-old problem 
ofliving in the tropics," says Allan Sh ulman, a Miami 
architect who co-curated a recent show on postwar tropi­
cal homes. "He believed that we deserve an appropriate 
architecture for this very distinctive environment." 

"I think alienation from the environment is a very bad 
thing," says Nims, who these days spends most of his 
t ime on his own mango tree-shaded patio. "I've refused 
to do houses for people who didn't care whether they 
were living here in Florida or in New Jersey." • 

at 



Dwell Community Promotions 

Tribute Tea 
In imperial China the finest teas 
were reserved as "tribute" for 
the Emperor and his court. The 
Tribute Tea Company offers a 
wide selection of fine teas, Chinese 
herbs, Japanese incense, and 
unique teaware. 

www.tributetea.com 
(804) 448-1779 
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The EGG~ Smokes 
the Competition! 
Double-wall ceramic - absorbs and holds 
heat best! 

Choose "low and slow" 
smoking or "quicker than 
gas" grilling! 

The Eggrn gives you 
• Unmatched cooking flexibility- The Egg"' 

is a grill, a smoker and an oven 

• Speed! Fires up in less than 10 minutes. 

Steaks seared to tender perlection 

Burgers that don't shrink; chicken cooked just right 

• Juicy turkeys, succulent hams, nbs and brisket 
done to a turn 

• Pizza, crusty bread, even dessert -
better than a brick oven! 

~CGmmID~· 
The ("fUorfv!J· ~eJ'f Srno~er ?1n?f q11f( 
Enjoy the flavor of charcoal -the EGG makes it fun! 
Dealer Locator at www.biggreenegg.com 

Large Big Green Egg,® EggMate, EggNest, Turkey Roaster; Ash Rake, and Cookbook. 

3417 Lawrenceville Highway • Tucker, GA 30084 • 404 321-4658 
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Give me choice or give me 
death! The Replay bed by EQ3: 
the Semana chair designed by 
David Weeks for Habitat; shelv· 
mg by West Elm· oak veneer 
coffee table with ~tain l ess steel 
base by BoConcept. 
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I Story by Andrew Wagner 

Cheap Seats 
Your magazine is great, but I'm on an IKEA budget. 
Are there any other stylish, modern, yet low-priced 
furniture lines out there? I have looked everywhere 
from the Salvation Army to the Expo Design Center. 

-Jim Capeneka, Ann Arbor, Michigan 

Admittedly, once the modern bug has bit, the accom­
panying sticker shock can be just that- shocking! So, 
when times are tight, we, like you, are fans of the IKEA 
method of interior design. However, we are pleased to 
report that there are now more options for the modern 
man (or woman) on a budget. 

BoConcept I www.boconcept.com 

Leave it to the Scandinavians to keep things in the 
reasonable range. Although most BoConcept stores in 
the U.S. are on the East Coast, their thorough website 
allows you to check out the entire line of furniture for 
every room in the house. Products like 36-inch oak 
veneer and stainless steel coffee tables for $229 and 
queen-size platform beds for $699 should leave your 
wallet half-full instead of half-empty. 

EQ3 I www.eq3.com 

It seems every stodgy furni ture maker is launching a 
hipper, sleeker, modern-leaning companion company to 
appeal directly to the younger cost· and style-conscious 
consumer. Palliser, the staid Canadian standby, is no ex· 
ception- hence their introduction of EQ3 in 20oi. The 
retailer offers products for every room at prices ranging 
from $199 for a desk to $449 for a platform bed. EQ3 has a 
growing number of stores across the U.S. (including three 
in Michigan), but, alas, doesn't offer web or catalog sales. 

Habitat I www.habitat.net 

The Conran Shop I www.conran.com 

The uber-hip Habitat was founded in 1964 by Terrence 
Conran and home design in England hasn't been the 
same since. Unfortunately, the U.S. has yet to be graced 
by the store's presence. Habitat's amazing website does 
allow those of us on this side of the pond to get a taste 
of the store's goods. In the U.S. you can visit Habitat's 
distant cousin, the Conran Shop in New York City, and 
on line for Conran products. 

West Elm I www.westelm.com 

This Williams-Sonoma offshoot began as a catalog-only 
endeavor, but recently four stores have opened, two in 
New York, one in Chicago, and one in San Francisco. For 
the rest of us, the catalog and website will have to suffice, 
but this shouldn't be a problem as both provide plenty 
of information to guide your home-shopping spree. With 
prices intended to keep your budget intact (shelving from 
$19 to $i9, side chairs from $so to $z99), and a selection 
large enough to ensure some individuality, West Elm 
makes online shopping a great option. • 



We'd put it in an art gallery, but then, no one cooks there. 

At Zephyr, we believe good design should be a part o f everyday life. 

That's why we make affordable, high performance ventilation hoods that bring 

distinctive style and elegance to any kitchen. From our contemporary Europa 

Collection to our sleek, refined Power Series, your home will have that personal 

touch we think everyone can apprecia1e. 

Call 877-ZEPHYR4 (877-937-4974) for a free brochure or vis it our website 

at www.zephyronline.com. 
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I Outside I Story by Will iam Lamb I Photo by Peter Aaron I Esto 

Trading Shingles for Shrubs 
It wasn't long ago that the idea of planting a rooftop 
garden was dismissed as expensive, impractical, and even 
silly. Now, more than a generation after European pio­
neers began making so-called green roofs fixtures of the 
German and Scandinavian landscapes, North Americans 
are finally tuning in to the benefits of going green. 

Green roofs, alternately called eco-roofs or vegetated 

roofs, have begun to sprout atop residential and commer­
cial buildings across the continent. Chicago's City Hall 
has one, as does the Gap headquarters in San Bruno, 
California. Guinness World Records recognizes the 10.4-acre 
green roof at the Ford Motor Co. truck plant in Dearborn, 
Michigan, as the world's largest, a title soon to be claimed 
by the expanded javits Center in Manhattan, where a 
22-acre green roof is in the works. Escher GuneWardena 
Architecture incorporated a green roof into its winning 
design for the Dwell Home II in Los Angeles. 

Advocates say that the flurry of green-roof construc­
tion has as much to do with the roofs' practical benefits 
as with their aesthetic appeal Equal parts roof garden, 
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insulation system, and sponge, green roofs absorb s torm 
water, outlast conventional roofs, and help make build­
ings more energy-efficient, according to Alison Empey, a 
spokeswoman for Green Roofs for Heal thy Cities, a 
Toronto-based advocacy group. 

"Green roofs absorb pollutants in the air and release 
oxygen," Empey says. "They help improve air quality 

and help combat urban heat island effect," which occurs 
when asphalt and rooftops absorb and radiate heat. 

The concept isn't a new one. The Hanging Gardens of 
Babylon, completed around 600 B.C., is perhaps the 
earliest example. Sod roofs have been common in Iceland 
for hundreds of years. Modern green-roof technology 
originated in the late 1960s and early 1970s in Germany. 
where they remain popular. 

Tom Liptan, an environmental specialist with the city 
of Portland, Oregon, became an advocate in the mid-
199os after the city received a state mandate to signifi­
cantly reduce the amount of raw sewage in its storm 
water runoff. Liptan, who had attended a lecture on .,. 

Architect G. Mackenzie Gordon's 
Lakeville, Connedicut, home 
features an intensive green roof 
populated by evergreen shrubs 
and spreading junipers. 
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I Outside 

green roofs given by a British environmentalist, installed 
one on his single-car garage as an experiment. He began 
with a waterproof membrane, added a thin layer of soil, 
and, ultimately, perennial sedum plants and grass. Tests 
that Liptan conducted revealed that the plants absorbed 
most of the rainfall, allowing the rest to drain slowly. 

Liptan's garage experiment eventually gave rise to 
Portland's green-roof incentive program. The city offers 
grants of up to $s,ooo for green-roof installation (from 
time to time the city also gives grants of up to $so.ooo) 
and gives "floor-area bonuses" to developers who incor­
porate green roofs into their designs, allowing them to 
build additional square footage. 

Green roofs generally fall into two categories, exten­
sive and intensive. Extensive roofs, like Liptan's, are 
lightweight and thin, usually weighing between ro and 
50 pounds per square foot. Self-regenerating plants, 
such as sedums, mosses, and meadow flowers, work well 
because they require little irrigation, fertilization, or 
maintenance. A typical extensive green roof costs between 
$14 and $25 per square foot to install. 

Intensive green roofs are more elaborate. Soil depths 
typically start at six inches, allowing for a wider variety 
of plants, shrubs, and trees. Intensive green roofs can 
weigh I 20 pounds or more per square foot and, because 
structures often have to be engineered to support the 
extra weight, can cost $40 or more per square foot to in­
stall. In both cases, a root barrier, often a layer of dense 
polyethylene, is used to keep roots from penetrating the 
roof, while lightweight engineered soils help ward off 
unwanted insects. 

Architect G. Mackenzie Gordon made an intensive 
green roof a focal point of the three-bedroom, 3,300-
square-foot concrete house he built for himself in 
Lakeville, Connecticut. 

c 

0 

E 

Extensive Green Roof 

A Vegetation 
B Growing Medium 
C Filler Membrane 
0 Drainage Layer 
E Waterproof Membrane 
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"Most of the roof plantings are evergreen shrubs 
and spreading junipers," says Gordon, a trained land­
scape architect. "I think it's more interesting to have 
more variety. The shrubs that I picked are mostly frag­
rant ones with varied blooming times. It's a richer 
landscape than if you just put down one crop there." 

Breathe Architects, a Toronto-based firm that special­
izes in renewable energy systems, is in the process of 
installing an extensive green roof on top of a 3,700-
square-fool house for a family of four in Mono Mills, 
Ontario. The roof, which sweeps at a 12-degree angle 
over a carport, was engineered to carry up to IIS pounds 
per square foot, anticipating heavy snowfalls. Native 
prairie grass and wildflowers will provide the cover. 

Essential to the roof's appeal, explains Breathe 
Architects' Martin Liefhebber, is that it insulates the 
house, reducing the need for air-conditioning. Also, the 
soil and plants shield the roof from the elements, giv­
ing it a longer life expectancy than a conventional roof. 

"Shingles are carbon- and oil-based and, of course, 
every ten years they're essentially junk," Liefhebber says. 
"With a green roof, the membrane keeps the water out, 
but it's underneath the soil where it stays shaded and 
cool, so you're looking at a 40-year roof instead." 

Liptan says the long life span is appealing, but isn't 
reason enough to make the installation of a green roof 
worthwhile. Instead, he prefers to think of green roofs as 
being greater than the sum of the benefits they confer. 

"A green roof doesn't give you enough bang for your 
buck as it relates to any one particular issue, when it 
comes to energy savings and things like that," Liptan 
says. "But when you quantify the benefits and add them 
all together, green roofs start to become very attractive. 
If you have the ability to do those calculations, you start to 
see that when you put it all together it really pays off." • 

Breathe Architects' green roof 
promotes energy efficiency 

A Sun as Light I Heat Source 
B Floors Heated by Winter Sun 
C Overhangs Block Sun 
0 Moist . Green Roof Keeps 

House Cool 

E Water Collector From 
Green Roof 

F Water m Cistern Provides 
Cooling 
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I Dwell Home 11 I Story by Andrew Wagner 

A Sea of Paperwork 
The California Coastal 

Commission was established 
in 1972 by the voters to help 

protect the state's most trea­
sured natural feature. The 
Commission's jursidiction 
stretches all the way from the 
sandy beaches to four miles 

inland, capturing the Dwell 
Home II despite its location 

more than two miles from the 
ocean. 

92 Dwell March 2005 

In our January/February issue, we announced the 
winner of the Dwell Home II, our second home-design 
competition. Los Angeles homeowners Glen Martin 
and Claudia Plasencia offered up their plot ofland in 
Topanga Canyon as the testing ground, and Escher 
GuneWardena Architects was selected from a group of 
five firms to design and build a house for the young 
family of three. The goal was to help establish a model 
for sustainable home building in the 2 ist century. 

Deciding to build a home is usually just the beginning 
of a bureaucratic maze of city offices, inspectors, and 
paperwork. Due to the Dwell Home Il's unique location, 
the land falls under the jurisdiction of the California 
Coastal Commission, an agency established to "protect 
public beach access, wetlands, wildlife on land and in 
the seas, water quality, scenic vistas, and coastal tourism." 

The Commission is a necessary entity, but getting 
approvals from it has the potential to be overwhelming. 
"It's not what they do [that is problematic]." explains 
Dwell Home II owner-to-be Martin, "it's the time it takes." 

That the Coastal Commission often takes up to five 
months to approve a project complicates matters 
enough, but the fact that the Dwell Home II is located in 
an unincorporated city within Los Angeles County 
makes them even more complex. As architect Frank 
Escher explains, the project "falls under the Los Angeles 
County General Plan and also the Topanga Canyon 
Community Standards plan. It's in the coastal zone, so 
we need to get a coastal development permit, and the 
project is also in the hillside development zone." 

All of the zones and jurisdictions can add up to a huge 
headache, but good p lanning and an even better permit 
expeditor can help ease the pain and facilitate the pro­
cess. Escher GuneWardena will tackle the permitting in 
four phases, submitting many of their plans to various 
departments concurrently to save time. 

Bojana Banyasz. the project architect explains, "You 
have to please so many different people with so many 
different concerns, but tha t is one of the things that 
makes this project so interesting." • 
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I Story by Barbara Lamprecht I 111ustration by Michael Gi llette 

Deep in the rules dictating a building's eligibility for 
the U.S. National Register of Historic Places lies the 
heading "The Seven Aspects of Integrity," integrity being 
a building's "ability to convey its significance." One of 
those seven aspects is "feeling." Who knew? Even though 
"restoration" ranges from conservation to reconstruction 
(all technical preservation terms ripe for debate and tax 
breaks), each conspires in "feeling." Our laws recognize 
the sensual language of buildings. 

Leaving aside the preservation of 20th-century icons 
of domestic architecture (a special breed), residential 
restora tion for the rest of us generally falls into one of 
three camps. The first is where the owner embarks on an 
exhilarat ing, cost ly journey to understand the soul of the 
house, mastering obscure arenas of building technology 
and history, pondering the story of a wall opened up, 
revealing its bones. For this camp, the house is not only 
a solid investment but a demanding lover and mistress. 

Andreas Stevens (a.k.a. record producer/DJ Greyboy) 
exemplifies this camp with his 1958 Opdahl House 
by Edward Kill ingsworth, a Case Study House program 
architect. Of music, Stevens says,"! constan tly find 
myself stripping back the amount of musical layers 
recorded in session, and even the tools I use to make the 
music," a statement that also applies to his approach to 
his "mistress." "Whatever she wants, she gets," observes 
scholar Cara Mullio, who sees Stevens's kind of per· 
so11al involvement as a new paradigm in restoration. His 

- -, fi!" ' -

The SO-Lil 
of a House 

I Dwellings 

self-assigned role is to liberate the house from layers of 
additions and "stuff." The feeling is one of intimacy: 
a restoration that both clarifies Kill ingsworth's original 
inten tions and revitalizes the physical connection 
between human and building. 

The second restoration camp actually comprises two 
approaches: the clumsy, in which "upgrades" of 17,500 

BTU ranges and polished-granite countertops abound 
where Formica or linoleum once reigned happily for 50 
years, and the creepy, in which the collectible house is 
"restored" more perfectly than when new, and adorned 
with a predictable tribe of signature mid-century furni­
ture. No personal idiosyncrasies dare challenge an 
accepted canon of cool. We're on location, never at home. 
The house isn't at home either. The feeling is one of 
arch gravi tas. Both approaches unwittingly diminish 
modernism's ideals. 

The third camp evokes a Japanese approach to 
restoring villas and temp les: eternal renewal, wabi sabi, 

imperfection completing perfection. These owners and 
their houses talk constantly, even if they bitch a t each 
other occasionally. Interiors may be dated, even frumpy. 
Sometimes mid-century furn iture flourishes along wi th 
new pieces that speak of .an owner capable of wit and 
adaptation, who supports another tenet of modernism: 
affordable, good, contem porary design. l love these 
houses. They reveal both the signature of architecture 
and the feeling of real life. • 

J ' 
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New Beginnings 
Uni, an international group of designers in Cambridge, Massachusetts, is 
riding out a self-professed renovation high that never seems to cease. 

96 Dwell March 2005 

Quoting Nietzsche right off the bat, I might as well 
be a tweed-wearing lush in an old Woody Allen movie. 
But Beat Schenk and Chaewon Kim's live/work house 
in Cambridge, Massachusetts, brings to mind one of 
the mad Prussian's aphorisms: "When one has finished 
building one's house, one suddenly realizes that in 
the process one has learned something that one really 
needed to know in the worst way- before one began." 

Read the adage twice, and after you've tripped over 
six uses of "one" that don't exactly bless the translation, 
consider this antidote to its described fruitlessness: 
Keep renovating. Whatever your sudden realizations, 
you are always beginning again. 

Schenk and Kim, the married pai r who founded 
the design group Uni with two friends, Ted Ngai and 
A.C. Fernandez, inhabit their biggest project in a 
perpetual state of what Kim calls "renovation mania." 
They bought a tiny 700-square-foot, two-story house 
in 2001 and finished renovating it last year. Now, they're 
working on a r,800-square-foot addition. And they 
just purchased the house next door, which they plan 
to gut, rebuild, and sell next year. 

When Kim and Schenk bought the first house, ren­
ovation wasn't their plan. "We wanted to build ground­
up, but finding an empty Jot in Cambridge was impos­
sible," explains Kim. "This house was small, but on a ~ 

Seated on a George Nelson 
bench, feline resident Miu Miu 
(left ) gazes through the east 
picture window at the ongoing 
construction. Sharing the 
bench is a quarter-inch-to-one­
inch-scale model of the house 
and addition. 6 p. 154 

Project: 15 Clifton Street 

Architect: Uni 

On the north fa~ade (opposite) , 
a rectangular void cuts through 
the addition's second floor, 
creating a perpendicular echo 
of the void Miu Miu faces at 
left. A translucent passage wil l 
connect the addition to the 
existing house. 

Location: Cambridge, Massachusetts 
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The house's street-facing west 
fa~ade. A narrow skylight cuts 
through the Cor-ten cladding 
where the roof curves to meet 
the south wall, bringing cru­
cial light into the second 
floor-and, through an open­
ing in the ceiling, also the 
first floor. 
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big lot, sol figured we could easily tear it down to build 
something new." 

"But Won" -Schenk's nickname for Chaewon-"took 
me to see the place and l thought it was too cute to 
tear down." Though both were horrified by the house's 
interior- a dark cluster of nooks and crannies dating 
from the late 19th century- they were intrigued by its 
iconic pitched-roof "house" shape. Their redesign cleared 
out the crannies to make each floor into a wide-open 
space. They brought light into the backyard-facing east 
fa<;ade with large windows and translucen t panel walls. 
They coated the exterior in corrugated Cor-ten steel; 
its bold rust color surreally intensifies the house's form. 

Schenk, who is Swiss, and Kim, who is Korean, met as 
students at SCI-Arc in the early '90s, where both spent 
their free t ime browsing among building supplies at the 
downtown Los Angeles Home Depot. This year, upon 
completing their first house, they got around to naming 

their firm with Fernandez and Ngai. "We were going to 
call ourselves Unit," Kim says, "because it could stand for 
'U and I plus Ted.' But then people told us other implica­
tions of the word 'unit.' So we decided to name ourselves 
Uni, like sea urchin sushi." 

The young group is notably international (Ngai is 
Chinese, Fernandez is Filipino). Between the four of 
them, they speak 1 2 languages and have worked for Rem 
Koolhaas, Kazuyo Sejima, Coop Himmelblau, and Frank 
Gehry. Nonetheless, their first project was humble- the 
original renovation cost $so.ooo. 

Instead of hiring a contractor, Kim and Schenk under­
took their own construction, with periodic help from 
Fernandez, who still lived in Los Angeles. (Ngai was 
finishing a degree at Harvard Design School.) "Our goal," 
Schenk says, "was to show that wi th the most basic 
building materials, a clever plan can make something 
exceptional." "' 

at 



Typical for traditional New 
England, the original struc­
ture (left) looked quaintly 
stifl ing both inside and out. 
Now light emanates through 
the house's rear window 
(below). and through polycar­
bonate panels concealing 
the upstairs bedroom. 
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Lit by the skylight and an 
Artemide ceiling lamp, 
Schenk and Ngai consult 
laptops on mid-century 
Heywood Wakefield desks, 
which Fernandez salvaged 
from a Harvard junkyard 
and then restored. 0 p.154 

While executing the renovation, Kim and Schenk 
lived in the house through days with no running water, 
a winter with no heat, and "a lot of backaches." But they 
still managed to enjoy the numerous challenges. "The 
day we started working; Kim says laughing, "we both 
ended up in the emergency room. I tripped and sprained 
my ankle. Beat didn't wear safety goggles and got saw­
dust in his eyes." 

"When we tore down an old shed in the backyard," 
Schenk remembers, "I had to give 24-hour notice to the 
resident skunk. He didn't want to leave. He made a hor­
rible stink. I felt a bit guilty because he seemed elderly 
and winter was on the way." 

"Demolition was a nightmare," he continues. "We 
kept finding layer upon layer of wallpaper and paint. We 
hauled out eight and a half tons of debris. The neighbors 
kept seeing Dumpsters and they couldn't imagine how so 
much stuff could come out of such a little house." The 

hard work changed Schenk from what Kim affection­
ately calls "a pencil-holding skinny architect" to a broad­
shouldered one. 

Though the renovation was a rite of passage for all 
four designers, for Kim it was also a period of recovery. 
In 2oor, she'd been diagnosed with an acute case of 
breast cancer. She was only 26 years old and thought 
she might not reach 30. But after a painful two-year 
treatment she was cmed. Her newfound hope for sur­
vival coincided with the construction process. "The 
project helped me," she says. "It gave me energy." 

Schenk, who helps finance Uni's projects with a job 
at Boston's Cannon Design, still finds himself at Home 
Depot most weekends. Hours spent there pay off with 
countless money-saving strategies. "We have a huge col­
lection of do-it-yourself books, and we really used them," 
he says. For instance, they covered the floors with cork, 
which cost $2 per square foot. ~ 

r I 



First Floor Before First Floor After 
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Kim read$ tho new paper 

in the all-white kitchen. 

White paint, which requires 
fewer coats than color, was 
a money-saving strategy. The 
desk chairs and aluminum 

lounge chair are both Eames, 
courtesy of Fernandez's 
scavenging. 0 p 154 
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Upstairs, simple porcelain 
pieces such as a Koh ler toilet 
adorn the modest master 
bathroom (above). Beneath 
the downward-pitched ceiling, 
a polycarbonate-panel wall 
brings in light from the south­
facing skylight behind. 0 p. 154 
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"Living in the house while renovating is hard," Schenk 
acknowledges, remembering when Fernandez's bed 
was a blanket atop a heap of Sheetrock. "But it's also em­
powering. You are constantly intimate with what you 
are building. This is how I like to do architecture. In an 
architect-client scenario, the intimacy is lost. You aren't 
so close to what you are building, and you're always 
struggling to compensate with communication." Having 
learned from this experience, Uni's future project object­
ives will be built-to-sell spec houses- starting with 
the one next door-and competitions for large-scale 
commissions. 

In the fall of 2004, the addition was merely a wood 
frame, its box shape hovering ten feet behind the house's 
large rear window. By late winter, it might already be 
clad in black-stained cedar. "It will silhouette the existing 
house with a shadow," Kim says. This time, the group 
h ired contractors: "Beat, Ted, and I started working on 

An ingenious floor treatment­
slats laid over the ceiling 
beams~nables t he skylight 
to do double duty (opposite), 
pouring sunlight into the living 
room below. The t ranslucent 
bathroom wall turns that into 

tr iple duty. 

the construction," Fernandez says smiling, "but we were 
going too slowly, so Chaewon fired us." Once complete, 
the addition will contain a couple of bedrooms, three 
bathrooms, and an extra living space. The designers were 
granted a variance to connect the addi tion to the house 
with a translucent passage; alongside it they envision a 
small concrete court yard. 

Now that the addi tion is under construction, Uni is 
already devising plans for the house next door. As their 
first building project coincided with Kim's recovery, the 
designers found a new beginning, which set into motion 
a promising cycle. "Now we have three architects living 
under one roof, and since the group works here, Ted's 
also here most days," Kim says. "We're surrounded by 
our own work, and we talk for hours and hours about 
altering the tiniest d·etails, like the door hinges in the 
upstairs bathroom." Even the first renovation is never 
quite fin ished. • 



Second Floor Before Second Floor After Uni exposed the ceiling beams, 

fonnerly concealed by drywall 
and a kitschy light fixture upon 
which Schenk would hit his 
head. They built a platform bed 
using a couple of hollow doors 
as a surface for the mattress. 
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The process of build ing his 
home was a creative project for 
Murray Siple, from the art on 
the walls (painting below by 
Mike Frazer) to the placement 
of windows to frame views. 
"Architecture is film ic ," he 
explains. "Just like in film, you 
show people what you're tryi ng 
to express." 0 p.154 

[ Story by Amara Holstein 

Murray Siple has never been one to be hampered by 
physical realities. Traversing a near-vertical mountain on 
a thin piece of wood seems impossible to many, but to 
former snowboarder Siple it was just another day on the 
job. The now 35-year-old Siple studied photography 
and video at the Emily Carr Institute in Vancouver, then 
left school to make extreme-sports movies, traveling all 
over the world to film skateboarders, mountain bikers, 
and snowboarders careening down steep mountains. Not 
once did fear stand in his way. 

Then, in the fall of 1996, a catastrophic car accident 
brought an early end to Siple's time on the slopes, 
resulting in what is known in medical terms as C 6/7 
quadriplegia. In everyday terms, this means that Siple 
has only limited use of his arms and hands, and that 
he's traded in his snowboard for a manual wheelchair. 

Full of willful determination and preternatural 
opt imism, Siple resolved to live independently and set 
about remodeling a house to achieve this goal. The 
Vancouver firm Acton Ostry Architects Inc. was a natural 
choice for Siple: Their modern aesthetic and artistic 
leanings complemen t Siple's cinematic sensibilities. 

J Photos by Misha Gravenor 

Finding a house tu rned out to be a two-year-long 
process, due to Siple's exacting site requirements. "Murray 
told me he was looking for a place in North Vancouver 
on a cul-de-sac that is as level as you can get in mountain­
ous and rugged North Vancouver. He wanted it to be 
a 'sos open-plan ranch house with a city view next to 
a forested creek," architect Russell Acton recounts, then 
says with disbelief, "A year later, he called me and said 
he found a place- and there it was, exactly what he was 
looking for." 

The lengthy site search provided a perfect interim 
testing period to determine Siple's needs for the new 
house. A wheelchair hitting interior walls and running 
over door treads can take its structural toll, and Siple 
was fortunate enough to have what he calls his "experi­
mental space." "l had a rental house up the street that 
was slated to be tom down, so I was allowed to bash 
it up inside and figure out what did and didn't work," he 
says with a sly grin that suggests it was a good thing the 
house was eventually leveled. 

Meanwhile, Acton and Javier Campos, another 
member of the project's design team, were observing .. 

The Siple Life 
A devastating accident could have made Murray Siple a bitter man. Instead, 
he decided to renovate a house. The result is a masterful achievement of modern 
design that has allowed the filmmaker to reclaim his life. 

Project : Siple Residence 

Architect: Acton Ostry Architects Inc. 

Location: Vancouver, British Columbia 
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From the smooth concrete 
surfaces of the deck and extra­
wide sliding glass door t o the 
customized Bensen couch and 
insert carpet in the living room 
(previous pages), everything 
in the house was designed for 
Siple's utmost convenience. 
0 p. 154 
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Siple as he completed even the most mundane tasks­
from washing clothes to sorting mail. "We know exactly 
how far Murray can reach, we know how high his knees 
are. We spent a lot of time watching how he moves and 
turns and gets around comers and pushes off walls-and 
all of these things are incorporated into the design," 
Campos explains. 

After the house was purchased, extensive renovations 
began, and compelling structural assets were revealed 
from beneath decades of bad taste. The basic 'sos ranch 
had no insulation, the rough-hewn river-rock fireplace 
was a clunky eyesore, and popcorn ceilings capped off 
what Acton describes as a "stuffy and very average" place. 

The prior owners-a middle-aged couple whose dream 
home, Acton says dismissively, "was probably a tract 
house with crown molding"-had painted everything 
dark red and yellow and set up dividers that created 
small spaces. At Siple's request, the architects quickly 
took the original house down to the Sheetrock, knocked 
out room partitions. and got "all the brass fittings the 
hell out of there." 
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points out, and those are still evident in the 3,000-square­
foot, two-bedroom space. A gently sloping concrete 
walkway (seams and thresholds are a nuisance for wheel­
chairs) leads up to the entry in what Acton refers to as 
the "crotch of the L-shaped house." Inside, there are few 
walls, and light pours in through the many windows and 
baffled-wood skylights that take advantage of the densely 
wooded location and fulfill Siple's desire to "live in the 
trees." The windows provide access to the local wildlife. 
Deer, coyotes, blue herons, and bears all pay regular visits 
while Siple writes, produces, and edits award-winning 
documentary films like Kronen Strasse and Carts of 
Darkness in his home studio. 

Walking into the living area, it's easy for a visitor to 
feel intrusive in the intimate space, like you're wearing 
someone else's custom-tailored suit or handmade 
shoes- a reflection of the careful detailing that makes 
the house fit Siple so well. Whipping up cups of cappuc­
cino from his built-in espresso machine, Siple relays 
an anecdote about another man who also remodeled 
his house to fit his wheelchair needs. "He can't get to his 
kitchen sink, so now he always has to ask someone .,. 

Siple Residence Floor Plan 

A Entry 
B Garage 
C Utility 
D Kitchen 
E Living Room 
F Sitting Nook 
G Studio 
H Dining Room 
I Guest Bedroom 

Though the footprint of the 
renovated house is much the 
same as its predecessor (with 
the addition of the studio and 
garage extension, seen in floor 
plan at left), little else remains 
of the old structure (above). 

J Bathroom 
K Ensuite 
L Master Bedroom 
M Terrace 
N Lap Pool 
0 Ramp 

• Renovated Floor Plan 
Pre-existing Floor Plan 

Meal prep is simplified for Siple. 
All the cabinets (opposite) 
are easy to open, there's space 
under the cooktop for his wheel­
chair, and a faucet over the 
range removes the need to haul 
pots to the sink for filling. 
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to go get him a glass of water. That's what I wanted to 
avoid: I didn't want any spaces I couldn't reach. If some­
thing falls in a corner, I want to pick it up without calling 
someone for help." 

His frustration at thoughtless redesigns for people 
with disabilities is palpable-and understandable, based 
on the seamless integration of accessible elements in his 
own home. The built-in cabinets all release with a slight 
touch and roll open on sliders to reveal the contents 
from both sides; a faucet dangles over the oven range 
so pots don't have to be moved to the sink mid-cooking; 
and industrial carpets are built in to the cherry floors 
to prevent uneven wheeling surfaces. Nothing is out of 

Siple's grasp: Even the Jenn-Air refrigerator was chosen 
for its adjustable shelves, so Siple can grab a gallon of 
milk without struggling to reach the back of a tall shelf. 

Siple has always had a predilection for parties, yet 
now he prefers to entertain at home rather than slog 
into the city through Vancouver's omnipresent layers 
of precipitation. Moving his wheelchair near the dish­
washer, he demonstrates how lots of room was left for 
him to maneuver even if guests are milling about, unlike 

at restaurants or bars where he must constantly ask 
people to move out of the way. To motivate friends to 
make the short trip over the bridges to his house 
(most Vancouverites think the traffic-clogged trip from 
downtown is a hassle), Siple gets pay-per-view hockey 
games on his large plasma-screen TV- a major draw for 
puck-crazed Canadians-and has plenty of floor space 
for guests. 

Although Siple ventures to downtown Vancouver 
a few times a week to run errands or, as Campos puts it, 
"when the red party phone rings," he can find most of 
what he needs at home or in the surrounding leafy green 
suburb of North Vancouver. "At my previous place, I had 
to have hired help as.sist me for four hours a day with 
laundry and cooking and all that. And I couldn't stay 
up late because I had to get up early when the assistant 
came. Now I do everything myself, and someone only 
comes in once a week to help clean." Siple pauses, 
then looks fondly around his sleek and spacious home, 
warm from the crackling fire. "This space has brought 
me independence." 

That's what we call a true machine for living. • 

All the windows were designed 
to frame the mountains and 
trees without compromising 
privacy. Sunlight streams 
in through the window over 
the bedroom closet (left) while 
animals often cavort outside 
a studio window (opposite). 

-· 

In the master bath (below), 
a different kind of view is 
afforded by a wall-mounted TV 
that can be seen from almost 
everywhere in the room­
ensuring that Siple doesn' t 
have to miss even a minute 
of his beloved hockey games. 



Universally Appealing 
The bulk of accessible design has sadly 
become code for "ugly but necessary." 

The ADA-mandated handrails, ramps, 
and elevators are omnipresent in public 
and commercial spaces, but are usually 
thoughtlessly crafted blights on otherwise 
meticulous designs. 

Much of this is due to the simple fact 

of architects covering their assets, architect 
Russell Acton explains. "When you buy 
accessible products off the shelf, they've 

all been engineered and tested, and when 
something goes wrong, you can sue the 
company and get covered." Problem is, those 

,,.--·-

products are created for needs, not for 
looks-and the plethora of chunky industrial­

grade doorknobs and clunky stainless grab 
bars clearly reflects this design deficit. 

This lack of attractive, accessible products 
is a matter of not just laziness but also bias. 

" I ttiink there's a marginalization of disabled " ' 
people," Acton says. "Everyone thinks, 

They're lucky these products are there, who 
cares if the designs look good?" 

It's an outmoded-and dangerous-way 

of thinking, especially when you take into 
account that the U.S. Census Bureau reports 
almost 40 million Americans will be over 

rJl'i ~ 
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age 65 by 2010. Add that to the almost 10 

percent of Americans who are living with 
a severe disability and that's a lot of people 
for whom good accessible design is an Imper­
ative, rather than a luxury. 

Some companies-like OXE> and Michael 

Graves & Associ~.~rtiQa.tm . 
attention, creating attractive products1hat 
are tailored for people with limited moYe­
ment. We can only hope the numbers 
continue to increase, or else when the time 

comes when we need handlebar grips and 
skid-resistant floors, appealing accessibility 

will still be only a fantasy. -A.H. 
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When it comes to real estate, some guys have all the 
luck. Take Craig Bassam and Scott Fellows, for instance. 
While house-hunting in New Canaan, Connecticut, 
the pair discovered what Bassam describes as "this very 
beautiful, simple, Internation al Style house," perfectly 
sited on two acres. Designed in 1955 by noted modernist 
architect Willis N. Mills, the four-bedroom, 4,200-square­
foot house featured view-filled expanses of glass and 
generously scaled spaces, including a double-height 
living room that cantilevered dramatically outward some 
30 feet above the landscape. The property had every­
thing-even a pedigreed architectural neighbor: Philip 
Johnson's Glass House was just up the street. 

Paradise, of course, wasn't trouble-free. "The house 
was a wreck," Bassam admits. "It had been through 
several owners and various alterations. It hadn't had any 
maintenance for years. It was covered in layers of old gray 
paint, people had put in colonial doors and door handles, 
there were boxed-out ceiling sections everywhere. And 
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the kitchen was totally cut off- its relationship to the 
dining and living rooms was awkward." 

But if luck is preparation meeting opportunity, then 
Bassam, an architect, and Fellows, the former creative 
director of Bally, the Swiss leather-goods concern, were 
more than ready for their moment. "The kinds of projects 
that 1 do, they're very much based on these simple high­
modem principles, and the house had that as its essence," 
Bassam says. BassamFellows, the company the pair 
formed to market Bassam's furniture and a line of jointly 
designed men's shoes and accessories, remains commit­
ted to what they call "craftsman modem." and the house 
lent itself to that, too. Says Bassam, "It was easy to add 
luxury materials and clean detailing-a sense of warmth 
and craft, which is very up our alley as well." 

In fact, Bassam and Fellows ultimately added- and 
subtracted- a great deal. On the upper entry floor, which 
holds the house's study and three of its bedrooms (includ­
ing the master suite, which was fashioned from the ... 

Bassam (below left , with 
Fellows) hung redwood garage 
doors that match the house's 
exterior. The second-floor 
bridge (opposite) that leads to 
the front door flows from the 
outside in. " Tractor seat" stools 
designed by Bassam perch on 
a floor of pristine white terrazzo. 
6 p. 154 





I Dwellings 

A 

original garage in the 1970s), work was restricted largely 
to refinishing surfaces, rebuilding cabinetry and pocket 
doors, and redoing bathrooms. Downstairs, however, 
Bassam significantly altered the plan. "The idea was 
to make that bottom floor flow from kitchen to dining 
to living room, to operate as one continuous ljving space," 
he explains. 

This primarily involved converting the warren of 
rooms and passageways that comprised the kitchen area 
into a single rectangle that extends from the front to 
the back of the house, simplifying its connection to the 
dining area, and replacing the kitchen's solid exterior wall 
with full-height glass sliders that open onto a bluestone­
paved terrace (and are contiguous with identical doors in 
the dining and living rooms). The architect also replaced 
the floors, including the wooden one in the living room, 
with prist ine white terrazzo, so that the different spaces 
would read as a single element. "Now, you come down 
the stairs, through this core that's clearly separated from 
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Upper-Level Floor Plan 

A Living Room Below 
B Entrance Hall 
C Entry Deck 
0 Study 
E Bathroom 
F Bedroom 
G Bathroom 
H Bedroom 
I Master Bathroom 
J Master Bedroom 
K Walk-in Closets 
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Lower-Level Floor Plan 

L Terrace 
M Living Room 
N Dining Room 
0 Bathroom 
P Kitchen 
Q Deck 

• Renovated Floor Plan 
Original 1955 Floor Plan 

this big white box that floats over the landscape," Bassam 
says, explaining the result. "You turn right into the kitchen 
or left into the living room, and you can circulate around 
the entire perimeter of the house along the glazing. You 
have this simple, free flow." 

With its tightly edited mixture of classic mid-century 

furnishings and Bassam's own pieces and snowy, soaring, 
art-free walls, the design at first seems rather too con­
trolled, too austere. Yet a closer look reveals a sophlst ica­
tion of detail and richness of material that is unexpectedly 
soothing. "Before, only the stair wall was walnut. Now 
the walnut continues throughout the house," Bassam 
observes, a choice that provides the pleasures of not 
only warmth but harmony. "The built-in cabinetry 
and paneled wooden walls in the kitchen, the study, the 
master bedroom- it's all finished and detailed in the 
same way; it unifies all of these rooms as one thing." 
This unity, moreover, absent in the original plan from 
1955· has been pursued comprehensively this time . .,. 

I 

A 13-foot-long island in the 
kitchen (opposite), finished 
in the same white terrazzo as 
the floor, serves as an informal 
dining area. Bassam replicated 
the kitchen's walnut-veneered 
cabinetry in the study and 
master bedroom for continuity. 
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"There's a 13-foot-long island in the kitchen that holds 
sinks and cabinetry and also serves as an informal dining 
area. lt's white terrazzo, like the floor." the architect 
points out. "There are four bathrooms and each one of 
them is finished in the same glass mosaic tiles and stone 
slab counters. It shows a level of craft and luxury that 

just wasn't quite there before." 
But this didn't come quickly or easily. The renovation 

consumed two and a half years in all (spread over four 

years), in large part because Bassam ended up general­
contracting the job himself. "It was the only way I could 
get the kind of quality that I wanted," he recalls. "Modern 
houses, they're very precise. The details are very fine, 

there's not a lot of room for error or to cover things up. 
Joints have to align with other elements. The baseboard 
is three-quarters of an inch tall-it has to be laid super­

straight and correctly. You can't just leave these things 
to a contractor, you have to be there onsite and spend the 

time to do it properly." Over ti me, Bassam's perfectionism 
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consumed three sets of plumbers, electricians, and 
painting crews, two tilers, four plasterers, and no fewer 
than six carpenters, several of whom he imported from 
nearby New York. But in the end, the partners got what 
they wanted- and they saved a fortune. Though he 
declines to give specific figures, the architect says, "To 

do what we've done [the conventional wayl would have 
cost at least double." 

Bassam and Fellows also maintain a lakeside home 

in Lugano, Switzerland, which, with its classic modern 
lines, meticulous detailing, and wholehearted embrace 
of a stunning natural site, evinces a sensibility nearly 
identical to that of its Connecticut cousin. This, Bassam 

explains, is about more than creating home-front con­
sistency. "Our houses are very important showcases for 

our company, because our company is a very personal 
statement," he says. Business and pleasure can be 
a volatile mix. But on two acres in New Canaan, they've 

achieved an elegant symmetry. • 

-

The master suite (below) was 
fashioned from the house's 
original garage in a 1970s 
renovation. Opposite: "The 
site drops away dramatically 
beneath the living room," 
Bassam notes. "You really feel 
like you're in this big floating 
box way above the landscape." 
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Dwell Community Events and Promotions 

Dwell Home II 
A Special Thank You to Our 
Dwell Home Sponsors: 

autodesk" 
Gain instant compet it ive advantage with the 
Autodesk" Revit" building design and docu­
mentation system, purpose-built for bui lding 
information modeling. Change anything, 
anytime, anywhere, and Revit coord inates 
the change everywhere. 

Developed in partnership with Mother Nature, 
Caesarstone quartz surfaces takes concept to 
reality by creating the perfect blend of form and 
funct ion. www.caesarstoneus.com 
(877) 978-2789 

Introducing the new Ford Escape Hybrid, earth's 
first full hybrid SUV. For more information, call 
(800) 301-7430 or visit www.fordvehicles.com/ 
escapehybrid . 

At Bo!tz, we design and manufacture extraordi­
nary f urniture. Our unique modern designs 
and over-engineered construction form the foun­
dation of our success, further supported by an 
extraordinary customer service staff. To see our 
complete l ine of lifestyle and AN furniture, 
visit us at www.boltz.com. 

Poliform 
Italian manufacturer of high-end wardrobe 
systems, wall units, beds, and kitchens since 
1942. Collaborating with leading European 
indust rial architects such as Paolo Piva, Carlo 
Colombo, and Christian Liaigre, to mention 
only a few, Poliform has brought quality, fash­
ion, funct ion, and technology together to create 
unique and t imeless design reflecting the 
personal ity of the contemporary homeowner. 

www.dwellmag.com 
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Official sponsor of the new Dwell Home and 

worldwide distnbutors of George Nelson Bubble 
lamps, the 1950 fiberglass shell chair, and 

California Case Study Furniture. 

Room&Boarcf 
Excellent design is timeless, not driven by trends. 
Our home furnishings are inspired by great 

movements in furniture design and created for 
modern lifestyles. We combine classic, simple 
design, fine craftsmanship, natural materials and 

affordable prices to offer outstanding value. 

eHermanMillerfor the Home 

Herman Miller for the Home offers modern clas­

sics as well as home office seating through 
our nationwide network of consumer and online 

stores. Visit HermanMlller.com/hmhome or 
call (800) 646-4400. 

jmjajhjajrjajmj 
With offices throughout North America, Maharam 
offers a comprehensive collection of interior 
textiles, featuring innovative materials, iconic 

modernist designs, and timeless textures. 

KOHLER. 
Since 1873, Kohler Co. has been a global leader 
in providing products of high design for the 

kitchen and bath. Never a follower of exist ing 
trends and styles, Kohler continuously strives 
to lead the way and set new standards for gra­

cious living by creating products that will de­
liver years of performance and add beauty and 
value to people's homes. www.kohler.com 

Zi]ENN-AIR. 
Jenn-Aire offers a full line of built-in 

appliances designed for the passionate 
home gourmet. For more information, visit 

jennair.com or call (800) JENN-AIR 

DELLAHOBBIA 
Creating today's contemporary furn iture, home 
case goods, and custom area rugs for your com­

plete environment. For more information, visit 
www.dellarobbia.com or call (949) 251-8929. 

lillJ r-:!.~OPORTE 
Neoporte Modern Door manufactures and 

designs contemporary stainless steel entry door 
systems using the finest quality materials, 
ensuring every Neoporte door will last a lifetime. 

emma gardner design 

Emma Gardner Design, LLC is a design and 

development company founded by Emma 
Gardner and Patrick McDarrah that special izes 

in line contemporary rugs for residential, of­
fice, and hospitality spaces. For more informa­
tion, please visit www.emmagardnerdesign.com 
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Cabin Envy 
I'm tired of hearing about the golden age 
of flight, that era when air hostesses (never 

hosts) wore Pucci uniforms, Pan Am logos 

adorned everything from complimentary socks 

to midtown skyscrapers, seat-back pockets 

revealed kit bags stuffed with miniature 

grooming apparatuses, the cocktai ls were 

free, the utensils were metal, and presum­

ably you didn't have to take your shoes 

on and off twice before boarding. You want 

to know why I'm tired of it? Because I fly in 

economy class. 

Until recently, the forward cabin (purser­

speak for first and business class) was only 

that tantal izing part of the plane I walked 

through on my way to 37F and was shortly 

thereafter sealed off with a Velcro-I ined 

curtain. On my last flight, however, I was 

treated to a business-class ticket. I now know 

why there must always be a curtain. 

While economy class has remained the 

same for a very long time (give or take a few 

in-flight entertainment options), innovations 

in passenger comfort have been exclu­

sively relegated to the forward cabin-and 

the curtain keeps them there. Air rage has 
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become a hotly publicized issue. but imagine 
the tumult resulting from a legroom-starved, 

sludge-fed, economy-flying plebeian catching 

a glimpse of a horizontally rec lined business­

class passenger in a Marc Newson- designed 

six-and-a-half-foot-long Skybed, snoring 

mockingly after being swabbed with warm 

washcloths and stuffed with champagne and 

braised lamb. 

At one end of the spectrum, carriers com­

pete with low fares; at the other, the playing 

field consists of amenities offered by cushier 

forms of seating. Over the last few years 

first- and business-class cabins have evolved 

to the point where it's hardly fa ir to even 

call the seats seats. More appropriate would 

be something along the l ines of DAMI LP, 

or dynamic and mutable in-flight living 

pods. Recent DAMI LP designs have come 

from world-renowned designers such as 

the aforementioned Newson (for Qantas) 

and Ross Lovegrove (whose Skysleeper Solo 

debuted on Japan Airlines in 2002)-a slight 

nod to that golden age when Finnair cus­

tomers dined with elegant Tapio Wirkkala 

flatware and table settings and Braniff planes 

I 111ustrations by Knickerbocker 

featured interiors designe'd by Alexander 
Girard. The common features of the DAMI LP, 

even those not coming from the drawing 

boards of brand-name designers, are fully 

reclinable seat backs and folding leg rests 

that form a sort of bed, the requisite folding 

tray, an LCD television, ani electronic console 

to control said TV and regularly call on the 

attendants, an adjustable reading lamp, 

power outlets, a cubbyhole, and pneumatic 

lumbar adjustments. Some even go so far as 

to fully enclose the passenger in a cocoonl ike 

nest for ultimate privacy (one person per 

pod, please). Cathay Pac ific , often rated the 

world's best airl ine, even gives out luxury 

duvets and "sleepsuits." 

Whi le you might th ink that would be 

enough to satisfy even t he most discerning 

customer, consider that since 1990 Virgin 

Atlantic has been offering its upper-class 

passengers in-flight beauty therapy treat­

ments. Once you've had a professional scalp 

and neck massage at 35,000 feet , the 

usual treatment of having a screaming child 

kick the back of your seat for an hour no 

longer measures up. 
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Mitchell Gold I Head over wheels in love. 
We've had many loves in our lifetime. And our mobility-inspired Gio Collection is no exception. He personifies the 
perfect mix. Sexy. Sophisticated. Smart. Balanced by depths of comfort. Find love (or at least lust) in Gio. Bring him 
home to meet your family. He could be the one. 

Incredibly good looking ... and built to last. 

In stores now. 

mitchellgold.com 
800.789.5401 
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The Bilbao Effect 
In the last 15 years, many a postindustrial 

city has redefined itself as a design center. 

Glasgow after its year as European City 

of Culture in 1990, Barcelona following the 

1992 Olympics, Lisbon in the wake of the 

Expo 98 World Fair, and Bilbao in the first 

years of its Guggenheim Museum- all made 

Europe's design-city phenomenon look 

unstoppable. Of course, their transforma­

tions have been helped along by cheap 

airfares, the weekend-getaway trend, and 

the legacy of Wallpaper-inspired traveling 

trustafarians keen to d iscover the next 

design frontier. 

Design expert John Thackara argues that 

Richard Florida's 2002 book The Rise of 
the Creative Class " has had an enormous 

influence on c ities' design as pi rations. 

They are often obsessed with attracting the 
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'creative c lass,"' he continues. "The prob­

lem with this thinking is that it creates 

a monocultural view. I'm actually predicting 

an anti-design-city movement. A No Logo 

kind of cultural backlash against the idea 

of a 'design city' is very likely. The more 

insightful architects and designers I meet 

think the city is too designed-there isn't 

enough space for people, for spontaneous 

creativity. The danger with an overdesigned 

city is that it squeezes out the space 

for spontaneous bottom-up creativity and 

social innovat ion." 

James Bradburne, former director of 

Frankfurt Museum of Applied Arts, has 

studied the "S-curve effect" of "one-stop­

shop" big design attractions, which tend 

to lose visitors after the initial rush- Bi lbao 

itself is a noteworthy example. He concurs 

with Thackara. "Cities are getting less payoff 

from their investments in hard assets like 

buildings. They don't always seem to real ize 

that 'soft' capital like people, atmosphere, 

and events can be more important in attract­

ing visitors long-term-and making sure they 

come back." 

Clearly, being a design city takes more 

than a trophy building or two. Soft capital­

such as Barcelona's cu I tu re of street theater 

or Antwerp's vivacious bar scene-adds 

the human warmth without which design 

alone can be too cool for school. Whatever 

the future viability of the design-city trend, 

Europe's urban centers are still keen to vie 

with each other for hipsters' dollars. Whether 

or not this pays off in years to come, it's 

all good fun for design tourists today, as this 

quick tour of highly visiitable locales shows. 

C. pyr g t rr r I 



Antwerp, Belgium 
The thinking person's fashion capital. Quirky, 

cool designers based here include Raf 

Simons and Veronique Branquinho, as well 

as the more established Martin Margiela, 

Ann Demeulemeester, et al. Stay at De Witte 

Lelie and visit MoMu, the Mode Museum 

(near left), for an offbeat look at the politics 

of fashion. Nlext door, you can check out the 

upcoming talent at the Flanders Fashion 

Institute (far left). 

Barcelona, Spain 
Barcelona has great architecture, starting 

with the medieval center, carrying on 

through the magnificent Gaudf monuments, 

and continuing up to the present with daring 

new additions like Herzog+ de Meuron's 

enormous blue triangle, the Edificio Forum 

(at left). In 1999, the entire city was awarded 

a Royal Gold Medal for Architecture from the 

Royal Institute of British Architects. Current 

visitor faves include the Gothic quarter's cool 

Hotel Neri, beach-front restaurants in Vila 

Olimpica, and the El Born district for cutting­

edge design shopping. 

Glasgow, Scotland 
This once-decaying Victorian city is now 

a design success story: Once-tepid tourist 

numbers are now around four mill ion a year. 

For the design conscious, St. Judes is the 

place to stay, and the West End the place 

to shop. Glasgow has bui lt beautifully on its 

Charles Rennie Mackintosh heritage, and 

keeps delivering the goods. On the horizon 

are Zaha Hadid's Riverside Museum (at left) 

and Richard Rogers's pedestrian bridge 

spanning the River Clyde, joining the likes 

of Sir Norman Foster's Clyde Auditorium in 

the city's enviable architectural pantheon. 

Gliteborg, Sweden 

It's the new Stockholm ! Goteborg has 

Sweden's only design and crafts museum, 

plus some fi111e modern architecture, such 

as Gert Wingardh's imaginative ecological 

Universium bui lding (near left) and the 

lipsticklike Goteborgs Utkiken by Ralph 

Erskine and Heikki Sarg (far left). Stay at 

the stylish new Hotel Odin Residence, and 

do some design shopping in the area around 

Vallgatan and Korsgatan. After you max out 

your credit card, take a tram to the nearby 

archipelago w ith its float ing saunas: Steam 

on a wooden raft, then plunge into icy water. " 
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Lille, France 
As the 2004 European City of Culture, this 

northern French city regaled visitors with 

over 2 ,000 cultural events and performances. 

The Eurostar connection, which has been 

accompanied by an ambitious urban­

regeneration program, ensures that visitors 

will keep coming. New modern architect ure 

here includes Christian de Portzamparc's 

"Boot" tower block (at left), Jean-Marie 

Duthilleul and Etienne Tricaud's TGV 

statio11, and Rem Koolhaas's Grand Palais 

and Eurolille. Stay at the medievalist-meets­

minimalist hotel L'Hermitage Gantois. 

Lisbon, Portugal 
Lisbon is an up-and-coming force in design, 

with a developing local design scene, a 

world-class Design Museum housed in the 

stunning Centro Cultural de Belem building 

(designed by Gregotti Associati), and 

interesting initiatives from the Experimenta 

Biennale. (The second biennale occurs 

in 2006.) Modern architecture highlights 

include Santiago Calatrava's train stat ion 

(far leit), the monumental Vasco da Gama 

bridge (near left), and Alvaro Siza's mono­

lithic Portuguese Pavilion building designed 

for Expo 98. Stay at Hotel Albatroz. 

Valencia, Spain 
The spectacular City of Arts and Scientists 

(at left), by local architect Santiago Calatrava, 

is the jewel in the crown of a city that 
deserves to rank alongside Barcelona and 

Madrid for its architecture and ambience, 

and probably soon will. Valencia is currently 

developing its port area in preparation for 

hosting the America's Cup in 2007, which 

will draw bil lions of dollars into the city. 

Valencia does well for design hotels: Palau 

de la Mar is the latest, with huge rooms 

and a serene black-and-white design, or opt 

for Ad Hoc or the Petit Palace Bristol. 

Warsaw, Poland 
Move over Prague: There's a buzz about this 

once-downtrodden city in eastern Europe, 

a place now happily discovering the joys 

of latte bars and designer shops. The most 

striking modern building is still the Stalinist­

era Palace of Culture and Science, which 

initiated the city's long-standing fasc ination 

with high-rise buildings like its Trade Tower 

(far left). Daniel Libeskind recently revisited 

his native country, so surely it's only a matter 

of time before he builds something there. 

Stay in Warsaw's first (and so far only) bou­

tique hotel, the Deco-inspired Rialto. 



Dwell 's Got Sole 
Working with Santa Barbara- based 

Medium Footwear, Dwell delivers a 

limited-edition shoe to connoisseurs 

of creativity and comfort everywhere. 

This spring, add some distinction to 

your forlorn feet. 

Available in men's and women's sizes 

through www.dwellmag.com and 

fine retailers in the United States, 

Europe, and Japan. 
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Branding the Friendly Skies 
In Barbara S. Peterson's new book, Blue 

Streak: Inside JetBlue, the Upstart that 

Rocked an Industry, she recounts the rise of 

the design-meets-discount airline through 

the biography of its renegade Mormon 

CEO, David Neeleman. Neeleman had no 

experience in the field when he entered 

the business during the era of government 

deregulation (a time friendly to start-up 

airlines); he later attained, and then lost, 

a high-level role at the U.S.'s most success­

ful discount airline, Southwest. He's also 

credited as creating electronic ticketing, 

a huge money-saver for the industry as a 

whole. But his most significant contribution 

to the industry has been to build a strong 

brand by bringing together aesthetics, 

customer service, and discount prices, thus 

paving the way for t he most popular t rend 

in domestic air travel. 

Despite the high odds of failure for airline 

start-ups, JetBlue's cheap-but-stylish brand 

has become very successful, appealing to 

many demographics. By outfitting spacious 

Airbus planes with leather seats and personal 

TV screens and dispensing t heir signature 
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snack gimmick, "blue chips," JetBlue has 

turned heads in the industry. 

Good looks have long been a part of airline 

culture: In the '60s, Braniff's chic steward­

esses were dressed by Emilio Pucci, and 

their airplane interiors designed by Alexander 

Girard. In the late '70s, Ralph Lauren design­

ed TWA's uniforms. Even earlier, in the 

late '30s, Pan Am's high-design Boeing 314, 

equipped with dressing rooms, a stateroom, 

a dining room, and private passenger suites, 

was popular with the most fashion-forward 

crowd. A Pan Am jet famously delivered the 

Beatles to the U.S. in the '60s, and received 

the endorsement "Pan Am, as always" from 

James Bond. But unti l now, aesthetics and 

discount pricing have rarely been marketed 

so hand- in-hand. 

JetBlue looked to the irreverent Virgin 

Atlantic Airways, an airline relying on looks 

and catchy ad slogans to market low-cost 

international flights to the trendy rock-and­

roll set, as its mentor. It's a business model 

that stands in stark contrast to the traditional 

no-frills, low-cost marketing approach of 

d iscount-airline pioneer Southwest, which 

offers cheap fares and on-time departures 
but little else. Southwest's ascent into one 

of the top ten national airlines seems to show 

that perhaps people don't really care about 

frills onboard just as long as they save money 

and reliably get to their destination. This has 

certainly held true of the European market, 

where Irish discount airline RyanAir has 

been very successful with the cost-cutting, 

no-style approach. (Recently, Ryan went 

so far as to order planes with non-reclining 

seats and without window blinds to cut 

costs, and their rapid expansion suggests that 

their service is meeting customers' needs.) 

Bui there are those who do want a frill or 

two. Noting JetBlue's successes, major 

U.S. airlines like Delta and United, eager to 

remake their businesses, have jumped on the 

high-style/low-price bandwagon. But instead 

of focusing on fixing their existing brands­

which are suffering fro:m declining customer 

service and poor comfort- both are adopting 

a marketing tactic that seeks to return to 

the aesthetics of air travel 's glamour days 

while adhering to the sensibi lity of the dis­

count price point. Delta 's regional answer"' 
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to JetBlue, Sone. offers perks like reasonably 
priced organic meals and in-seat entertain­

ment that includes movies on demand and 

digitally streamed MP3 program ming, al l 

administered by flight attendants outfitted 

in uniforms designed by Kate Spade (for 

gals) or Andy Spade (for guys), for less t han 

the price of a pair of Kate Spade shoes. In 

2004, Song was rated as one of the top three 

domestic airlines by Travel & Leisure and 

Conde Nast Traveler. 

But does market ing a designer-discount 

brand really translate into a more successful 

business? According to Song market ing 

director Tim Mapes, it does. "Designer 

looks doesn't have to mean expensive," he 

says. an assertion backed up by the fact 

that Song is currently expanding by 

33 percent, from a f leet of 36 p lanes to 

that of 48, after just 18 months in busi ­

ness. "Song is like Volkswagen or Target," 

explains Mapes. 

United has also shifted its focus from the 

United brand itself to its new designer­

discount brand, Ted. As envisioned by t he 

design f irm Pentagram, Ted " is t argeted 
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towards leisure customers so the plane has 
a more leisure feel to it," says Tim Simonds, 

Ted's director of marketing and planning. 

"As with any brand, the look and feel 

are very important to the brand image." But 

what exactl y is a " leisure fee l"? It seems 

to be exempl ified in Ted 's product line, 

which includes baseball caps, water bottles. 

backpacks, and sports watches- all identify­

ing the brand with a casual, athletic lifestyle. 

Ted fli es from major hubs like Chicago, 

Washington, and San Francisco to places 

like Ft. Lauderdale, Puerto Val larta, and Las 

Vegas. " We offer a more competitive econo­

mic model in specif ic leisure markets," 

Simonds explains, "and we are succeeding 

based on our record load factors [that is 

to say, the percentage of seats that are fi lled 

with passengers]." This success has been 

healthily facil itated by Ted's abil ity to find 

a niche at United hub O'Hare Internat ional 

Airport , where other designer discounters 

have yet to tread. 

Following JetBlue's lead may well be 

the best strategy for major air lines anxious 

to resuscitate t heir turbulent businesses. 

Further Reading 
The Pan Am Building and the Shattering 

of the Modernist Dream by Meredith L. 

Clausen: The Pan Am bui lding was to be 

the largest commerc ial office building in the 

wor ld. built in one of the most prime loca­

tions in the world- a resume clincher for all 

involved. However, if Clausen's exhaustively 

researched chapters are to be believed, it 

turned out all wrong, spawning postmodern­

ism and the historic preservation movement. 

Naked Airport : A Cultural History of the 

World's Most Revolutionary Structure 

by Alastair Gordon: Beg inning with the glam­

orous period of aviat ion in the 1920s and 

ending with the catt le-herding mentality of 

today, this book lucidly traces the social and 

architectural development of airports. 

Airports: A Century of Architecture by Hugh 

Pearman: Security pat-downs leave one l ittle 

t ime to notice the archi tecture of airports . 

This book's art and text wi ll inspire you to 

give the airport more t han a passing glance 

on your way to t he gate. 



If you are looking for a great deal on hardwood flooring come visit us at Lumber Liquidators. 
We have over 4,000,000 square feet of brand name hardwood flooring in stock in all types of species, 

grades and widths. Take a look at the current specials - as low as 99 cents per square foot! -
and come see us! You'll be happy you made the trip. 

Here is what some of our customers have to say: 

"Lumber Liquidators 
has more selection ... 

more savings" 
"We were in the local 'Parade of Homes' and still get people who 

ask where we got our flooring!" (Clover Lea Prefinished Heart 
Pine Flooring) Matt E. - Warshaw, IN 

"Myself and 3 friends put it in the living room and the hallway in 2 days. 
It is beautiful and makes the room so light. One of my friends is a 

contractor and he said this was the nicest flooring he had ever used." 
(4" Bellawood Natural Red Oak) Michael A. Y. - Keedysville, MD 

"Having been in the construction trades for 25+ years, we 
were impressed to say the least. We still have two bathrooms 

and a staircase to do. I would certainly recommend this product to 
anyone doing a new hardwood floor." (Bellawood Brazilian Cherry) 

Richard and Caroline C. - Leadville, CO 

And what do people say who discover J 
us after buying flooring elsewhere? 

"%@#!&*%#*&%"@" 
'------------------~ 

$1 99 per sQ.lt. 
trorn • 

~ 
from $3 s7 • Per sq.~ 

) 

~ 
from $2.95 Per SQ.It. 

from $1.99 per SQ.ft. 



I Travel 101 I Story by lain Aitch 

Putting the Motel in Hotels 
When design hotels first appeared in the 

'80s, with their stylish bars, big-name 

designers, and excessive tariffs, many of us 

could have been forgiven for thinking t hat 

they were merely places to stare at in the 

pages of books such as the Hip Hotels series. 

But recent developments in the hotel market 

mean that stylish, contemporary rooms 

may soon be accessible to all of us when we 

pull off the highway on a business trip or plan 

a weekend getaway. 

Design hotels were initially seen as top­

end luxury accommodations, but their 

success has made us look again at the places 

where we stay, meaning that chains and 

budget innovators are all investigating how 

they can replicate the boutique experience 

on a shoestring. 

No stranger to success at the lower end of 
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the market, easyGroup pioneered the budget­

airline industry in the U.K. with its easyJet 

brand, and is now launching a contemporary 

hotel in central London with rooms available 

from a thrifty $9 per night. Like easyJet's 

airplane seats, easyHotel's beds are cheaper 

the further in advance you book them, with 

on line booking encouraged through discounts. 

Rooms are modern, if spartan, but the real 

innovation comes in what is considered an 

extra. At easyHotel almost everything will 

be an extra, including towels, toiletries, and 

maid service. 

You're not expected to sweep your own 

floor or provide your own bedding at the 

glamorous 25hours in Hamburg, Germany, 

though something of the same mind-set 

prevails, with tiny toiletries kept at reception 

with price tags affixed rather than placed in 

your room (and later smuggled away in your 

luggage). The hotel is a riot of expensive­

looking '60s space-age design, but it's very 

much a part of the budget-boutique hotel 

movement, offering rooms for $128 a night 

and weekend specials to the under-26 crowd 

for $76. 

Yotel, another new London hotel set 

to launch in 2006 by t he group behind YO! 

Sushi- a hip U.K. chain of inexpensive 

restaurants in the United Kingdom that serve 

sushi from conveyor belts-has taken radical 

steps to bring in stylish central London 

rooms for $130 a night. The compact rooms, 

which are just 112 square feet, were inspired 

by Japanese capsule hotels, but the most 

unexpected aspect of their design is that the 

pod-style rooms have windows that face 

a light-filled corridor rather than the outside 

-------



EasyHotel's rooms (opposite) 
are cheaper the further in 
advance you book, but towels 
and maid service cost extra. 

At Yotel (below left), the rooms 
are just 112 square feet but 
cost just over $100 a night. 

The Hotel Indigo i n Atlanta, 
Georgia, could use a design 
rethink (bottom left), but for 
a Best Western it's not bad. 

The sleekly designed rooms 
at Hamburg's 25hours (below 
right) can be had for $128. 

world. This allows for f uture Yotels to be 

fitted as prefabricated units in otherwise 

unattractive locations, such as airports, 

industrial units, or even underground, thus 

allowing them to occupy inexpensive or 

undesirable real estate. 

But it's not just younger businesses that 

are taking on the challenge of making a 

budget stay a more attractive proposition­

establ ished chain hotels are nearly all 

looking into how they can grab a piece of this 

market. Perhaps foremost among them is 

Best Western, which has been experimenting 

with modern interiors in Europe and the 

U.S. These new hotels offer styl ish seating, 

flattering lighting, and enough pil lows 

to smother a soccer team while leaving out 

expensive-to-operate extras like room service 

and nightclubs. (The latter is probably 

something of a re lief for many anyway, 

considering the number of complaints I've 

heard from those staying in design hotels 

who were kept awake by the heavy bass thud 

from six floors down--0r next door.) 

Best Western is being c losely followed by 

Intercontinental, which is pitching its Hotel 

Indigo in Atlanta, with other c ities to follow, 

as being l ike your favorite retai l out let (think 

Banana Republic). 

Choice Hotels, which owns Econo Lodge 

and Comfort Inn, among many others, has 

also jumped aboard the bandwagon by roll ing 

out a design sub-brand with rooms at around 

$100 a night. 

It can only be a matter of t ime now before 

Motel 6 announces its plans for a Starck­

inspired makeover and starts casting t he 

security guards and dressing them in Prada. 
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I Travel 101 I Story by Andrew Wagner 

Back on Track 
What is it about trains that gets kids going 

gaga? Undoubtedly it has much to do with 

their wheels of steel, whistles, and distinc­

tive chugga-chugga sound. Though trains 

have successfully secured their place in the 

toddler's imagination, for some reason, as 

childhood gives way to preteendom, the train 

goes the way of the wagon or the dollhouse, 

tucked away in the furthest reaches of the 

toy bin of the mind. 

Considering the United States' relative 

youth, it's not surprising that the train has 

gotten much the same treatment in this coun­

try as it's received in playrooms the world 

over. Like any good adolescent, the U.S. 

quickly abandoned the charm and solid, 

salt-of-the-earth good looks of the train when 

the sexier and more scintillating automobile 

became a viable option for the masses. 

Despite the brief emergence of Harley Earl's 

Aerotrain- built by GM in 1955- which, 

with its futuristic looks and 100 mph speeds, 

seemed to signal the dawning of a new era 

in train travel , trains in the U.S. have taken 

a backseat to the combustion engine, not to 

mention the big birds that fly overhead. 
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To compete, the l ittle engines that could 

wi 11 have to prove that they can when it 

comes to convenience. Cars take you virtually 

anywhere you want to go- door to door! And 

whi le nobody likes waiting in line for a TSA 

official to scan their skeleton, airplanes have 

broken the sound barrier. So what's a train 

to do? Simple: Fall back on what continues 

to mesmerize every toddler and causes 

romantics to sigh with nostalgia for a bygone 

era- the risk-free trifecta of charm, conve­

nience, and comfort. 

Some Trains Are Still Worth Riding 
Amtrak Superl iner 

The California Zephyr travels from Chicago to 

San Francisco in just two nights, while the 

City of New Orleans leaves Chicago and cuts 

through Memphis on its way to the Big Easy. 

Amtrak Acela Express 

The high-speed Acela Express works its 

way across the Eastern Seaboard from D.C. 

to Boston at speeds of up to 150 mph. 

www .amtrak.com 

Eurostar 

Jump on the Eurostar at London's Waterloo 

Station and travel at speeds up to 186 mph, 

reaching Paris's Gare du Nord in less than 

three hours. www.eurostar.com 

The Palace on Wheels 

Strictly a tourist train, the Palace on Wheels 

travels from Jaipur to Jodhpur, India. This 

roll ing mansion takes you through north­

centra l India and stops in eight c ities in 

seven days. www.thepalaceonwheels.com 

Korea Rail Network Authority 

Korea is serious about its trains, having just 

completed the initial phase of a new high­

speed l ine that travels up to 186 mph from 

Seoul to Daegu. www.ktx.or.kr 

Japan Railways Group 

Though other countries can claim high­

speed, effective rail travel, none has Japan's 

history. For almost 40 years Japan has 

operated a series of high-speed lines (known 

as Shinkansen) that serve Japan's distinct 

prefectures. www.japanrai l.com 
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~~You don't 
have"to 
burn books 
"to destroy 
a culture. 
Just get 
people "to 
stop 
readi:aig 
"the:a'.1:1:' 
- Ray Bradbury 

For young people, literature has become obscure. 

Artists for Literacy is helping English Teachers motivate their students 

to read by using songs and music videos inspired by literature. 

It's working. 

Please help us keep our young people inspired and educated. 

Donate to Artists for Literacy. 

www.artistsforliteracy.org. 

415.553.3330 

@ARTISTS 

]1TERAGy 



I Travel 101 [ Story by Dianna Dilworth 

2007: A Space Odyssey 
Any cachet attached to the potential of space 

tourism was placed in dire straits when 

N'Sync heartthrob Lance Bass signed up to 

hitch a ride on a manned Russian rocket 

to the International Space Station. Fortu­

nately, he's no longer t he focal point of the 

trend (with the exception of his role as World 

Space Week Youth Spokesperson). 

Two years after Bass's cosmonaut caper, 

commercial space travel is on the near 

horizon, and Virgin, that company that used 

to just be a record label, is already lining 

up customers. On September 27, 2004, 
CEO Sir Richard Branson, a.k.a. the Rebel 

Billionaire, announced plans for the fi rst 

commercial suborbital space I ine, Virgin 

Galactic, after signing a technology licensing 

deal that could be worth more t han $20 

mil lion over the next 15 years with Paul G. 

Allen's Mojave Aerospace Ventures. The deal 

"is just the start of what we bel ieve will be 

a new era in the history of mankind, one day 

making the affordable explorat ion of space 

by human beings a rea l possibility," said 

a modest Branson. Virgin is planning to build 

as many as f ive new versions of MAV's 
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SpaceShipOne. and the company expects 

to spend more than $100 mil lion doing so. 

The creative ly t it led SpaceShipOne, by 

aircraft designer Burt Rutan, won the Ansari 

X Prize, a $10 mil lion cash award given 

to the f irst team to complete a privately 

funded, built, and launched spaceship that 

can carry three people (or weight equivalent), 

return to earth, and then repeat the same 

with in two weeks. Rutan' s design is a clever 

litt le craft that transforms from a space 

plane into a shuttlecock as it returns to 

earth, drifting back through the atmosphere 
without overheating. It then metamorphoses 

back into a conventional aircraft shape 

to land. The Galatic ship, which will hold 

five passengers and one pilot, runs on 

a fuel of nitrous oxide and rubber, just like 

SpaceShipOne. 

Here's the $190,000 catch: Virgin's 

proposed space trip lasts a mere two to three 

hours. (It's a relative bargain, however, as 

the f irst two space tourists, American Dennis 

Tito and South African Mark Shuttleworth, 

paid more than $14 million each for their 

sojourn to the space station.) It will begin 

on a runway: the spaceship is attached 

underneath the White Knight mother ship, 

and at around ten miles above sea level, 

it will be released into the atmosphere. The 

spaceship's rocket engine fires it almost 

vertically to Mach 1 (600 mph) in under ten 

seconds, and then it takes off into space 

at over three t imes the speed of sound. It is 

planned that the in-flight entertainment tune 

of David Bowie's Space Oddity will accom­

pany the voyagers. Once in space, passengers 

may be invited to float around the cabin 

for three to f ive minutes and enjoy the 
view.The Virgin Galactic experience could 

likely include a six-day package of medical 

preparation and G-tolerance training, among 

other th ings, as well as a welcome-back-to­

earth gala dinner where space tourists may 

receive astronaut wings as a souvenir. Virgin 

is already signing up dilettantes- astronauts, 

rather-marketing the package as a unique 

spiritua l experience. The maiden voyage 

of the V.S.S. Enterprise, sans Captain Kirk 

and Spock, is expected to take place in 

early 2007, and will begin with one flight 

a week launched from t he Mojave Desert. 

at 



Dwell Community Events and Promotions 

Dwell LinkB 
Visit Dwell Links for free information on cool products. It's your 
connection to the best modern products and services from the follow­
ing advertisers: 

Abyss 

Alias USA 

American Leather 

Arclinea 

Artemide 

Artemis Concepts 

Babygeared 

Bamboo Mountain 

Bang & Olufsen America, Inc. 

Black Swan Wines 

Boltz Steel Furnit ure 

Bulthaup 

Cadil lac 

Campbell Laird Studio 

Cassina USA, Inc. 

Charles P. Rogers 

Cheng Design 

Clever Homes, LLC 

Contemporary Cloth 

Crate and Barrel 

Danze 

Design With in Reach 

Dialogica 

DigModern.com 

Duravit 

Egg Bird Feeders 

Egg Lamps 

Emma Gardner Design, LLC 

Five Quarter Studio 

Flos USA, Inc. 

Flou 

Gaspari Design Group, Inc. 

Gladiator GarageWorks™ by Whir lpool 

Corporation 

Good Use, Inc. 

Green Street Details, Inc. 

Gregory Deane Studio 

Grohe 

GT Metals 

Heltzer, Inc. 

Henry Hal l Designs 

Herman Mil ler for the Horne 

highbrowfurniture.com 

Hive 

Hunter Douglas Window Fashions 

Jenn-Air 

Ji m Saylor 

John Houshrnand 

Kiawah Island Real Estate 

Konzuk Metalwear, Inc. 

La-Z-Boy 

Legacy Window Coverings 

Lennox Industries, Inc. 

LG Appl iances 

Ligne Roset 

Loewen 

Lumber Liquidators 

Mahararn 

Marble Gardens 

rnarinha grande rnglass 

Max SF 

Mid-Century Modern 

Miele 

Mitchell Gold 

Modern baths.com 

Modern link 

Modernsofa.corn 

Montis 

Natuzzi 

New York School of Interior Design 

Niche Design, Inc. 

NY Loft 

Odegard, Inc. 

Omnia 

Phaidon Publishing 

Poli form 

Poltrona Frau 

Roche-Bobois 

Room and Board 

Savnik and Company 

Schon beck 

Spectra Decor 

Standard Precast Wal ls 

Stonelmpressions 

Subaru of America 

Sub-Zero 

Viking Range Corporation 

Vista 

Vitraform 

W Hotels 

Wolf 

Wusthof-Trident of America 

Ylighting 

Zephyr 

It's all on www.dwellmag.com. Free catalogs and information on 
advertisers you see in Dwell. Customize your information needs by 
category. Go directly to the source! 



Your Home. John's Art. 

Add distinct ion to any room of your 
home with the playful and vibrant 
works of San Francisco artist John 
Kraft. Visit john kraft.com today to 
view and purchase John's limited­
edition Gic lee prints or to request 
a free brochure. 

Tel. (415) 717-9209 
www.johnkraft.com/dwell 
sales@johnkraft.com 

Illuminated Stone 
Sculpture Lights 

Das Art's elegant and contemporary 
illuminated sculptures create a 
wondrously soothing radiance and 
amazing life energy as they brighten up 
your modern sanctuary. Hand carved 
from translucent stones, and lit from 
within by candle or electr ic light. 
Shown: Honeycomb Calcite, 6' x 10' x 8' 

Das Ari: Contact Drew Schnierow 
Toll-free (888) 307-8180 
www.dasartgallery.com 
info@dasartgal lery .com 

The Art of James Verbicky 

Fine art originals on canvas and wood. 
Images created not by human, but 
by the divine imagination. 

James Verbicky Fine Art 
Los Angeles, CA 
Tel. (949) 468-5005 
www.jamesverbicky.com 
sales@jamesverbicky.com 

Image shown: 38 degrees of T 
60' x 48', acrylic on canvas 

John Benz Art 

Hand-printed on archival paper and 
signed by the artist, the John Benz Rose 
is available in seven colors, beauti fu lly 
mounted on aluminum with a stunning 
gloss resin finish. 

The definitive rose from John Benz Art. 
Please contact t he studio for custom 
sizes or order online. 

Tel. (323) 962-3897 
www .johnbenzart.com 

Shopping at IKEA 

Paintings by Paul Wachowski 
exploring the modern retail 
environment. Large-format lim ited 
editions now available on canvas 
and paper. 

Image shown: IKEA Day 
50" x 40', Ed;tion of 15 

View the new series on line: 

www.wachowski.net 
Tel. (916) 359-4578 

Tanya Malott Lawson 
Photographer 
Abstract and painterly photographs 
of water on matte watercolor paper 
or glossy metallic paper for modern 
spaces and corporate, hotel, or spa 
environments. Sizes range from 
16" x 24' to 48' x 72' and up. 
Several color schemes and 
series of images are available. 
Shown: Montauk Surf, 36' x 60' 

Clark Ummel Arts 

Image shown: Sunflower, from a 
ser;es of flowers. Spray enamel 
on paper. 

Fresh and original artwork for your 
collection of 20th- and 21st-century 
modern design. Mr. Ummel's artwork 
is collected worldwide, and can be 
viewed and purchased online at 
Zeitgeist Gallery. 

Clark Ummel Arts 
Tel. (303) 298-8432 
www.z-mfc.com 

Custom commissions welcomed. 

Tel. (631) 725-8233 
www.tanyalawson.com 



Artist Jim Draper 

Museum-quality reproduct ions of Jim 
Draper originals are now available 
at affordable prices from Bay Street 
Editions. Each print is supervised 
by the artist. signed, and issued a 
certi ficate of authenticity. Choose 
from canvas or acid-free paper 

in a variety of styles. colors. and 
dimensions. 

www .baystreeteditions.com/dwel I 

"· 

MetroShed 

Multi-purpose, affordable garden 
sheds with modern architectural 
exteriors and world-class interiors. 
Add some space, add some style, 
gather in the garden for a while. 
Visit our Gucci/Starck-decorated 
ShowShed online. 
Living, working, rest ing ROOM, 
work, art, music STUDIO, 
guest, pool, dog HOUSE. 

West Coast Tel. (818) 357-4000 
East Coast Tel. (407) 970-9775 
www.metroshed.com 

Collective Editions LLC 

We are proud to offer limited-
edition prints from t he etchings and 
monotypes of printmaker Ling Liu. 
Visit www.collectiveeditions.com to 
view our complete selection, including 
works from other artists. 

Image shown: l a Paz #9 (£Vl) 
available in various sizes 

Toll-free (866) 569-9990 
www.collectiveeditions.com 

azarchitecture.com 

Visit the only site dedicated to selling 
Architecturally Unique Homes in 
Arizona. Includes homes and new 
urban projects for sale, plus links to 
t he area's best architects, designers, 
and galler ies. 

Jarson & Jarson Real Estate 
Architecturally Unique Homes 
Tel. (480) 425-9300 
www.azarchitecture.com 

Image Shown: Bio-Infinity (No. 3! 
Fresh Water, 2004. 36' x 36'. 
Housepaint and acrylic 

Gail Taylor 

Laura Myntti, Artist 

Now there is easy access to the 
famous portraits, 'in situ' drawings, 
etchings, and the current focus of 
painting: the Infinite. Easy to ship. 

Chicago 

Tel. (312) 543-3550 
www.myntti.com 

6 L irnos, 50' x 40 ' x 3' 

Tel. (760) 771-2783 
www.gtmetals.com 
gtmetals@aol.com 



Dwell's Art, Architecture, and 
Marketplace pages are dedicated 
print storefronts featuring art, 
products, and architecture and 
design services. Formatted 118 
page or 1/4 page, four-color ads 
are available in the formats shown 
below. 

• 

Donovan Lighting 

Brian Donovan's current design 
d irect ion has him heading through 
the moderne and into the mid­
century with the Wi ll D. Pendant 
fixture. This fixture's I ight source 
glows from within a tinted cylinder, 
which, when used over a table, casts 
lavender or amber light out onto your 
face and white l ight on the tabletop. 
You'll look great! 
Or, if you' re already marvelous, you 
can order it entirely in white opal. 
Three d iameters: 9 ' , 15', and 32' 

dwell 
Contact: 
Lauren Dismuke, Marketplace Director 
lauren@dwellmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko. Marketplace Manager 
td lasko@nyc. rr .com 
Tel. (917) 892-4921 
63 W. 38th Street, Ste. 701 
New York, NY 10018 
Fax (212) 382-2037 

Gallery Imports LLC 

Wood flooring is our specialty, 
specifically the material. We supply 
special wood products for the modern 
dwelling, including stair treads, 
siding, and decking. Check out our 
website at www.galleryimportsllc .com 
and see the types of material we can 
provide for the refined touches your 
home deserves. 
4730 Marine Avenue, Suite B 
Lawndale, CA 90260 
Tel. (310) 536-9440 
Fax (310) 536-9715 
inquiries@galleryimportsllc.com 

scandinaviandetails.com 

Housewares with a uniquely 
Scandinavian perspective. from 
established design icons to the best 
of the new. We continually scout 
Scandinavia's marketplaces and 
design labs to find forward-thinking 
ideas destined to become tomorrow's 
classics. For gifts or your own home, 
explore our collection of clean and 
clever objects designed and built to 
endure. Store now open. 
364 Hayes Street, San Francisco, CA 
Toll-free (800) 928-4010 
www.scandinaviandetails.com 

Tel. (607) 256-3640 
Fax (607) 273-1153 
www.donovanlighting.com 

South Beach Style 

Whether you live in South Beach. 
SoHo, or anywhere in between, 
South Beach Style has the 
furnishings, bedding, and 
accessories you want, 
delivered coast to coast. 

Shop on line or visit our 
stores in Miami Beach 
and Fort Lauderdale, Florida. 

Toll-free (800) 815·5331 
www.southbeachstyle.com 

Tablet Hotels 

Unique hotels for global nomads. 
From five·star opulence to 
stylish boutiques to secluded 
mountain lodges, all Tablet Hotels 
have been carefully hand·picked 
from around the world for their 
strong personality and attention to 
detail. Your journey starts at our 
website. 

www.tablethotels.com/dwell 
info@tablethotels.com 

cardboardchair .com 

Beautiful and affordable functional art 
inspired by the work of Frank Gehry. 
Constructed of alternating layers 
of corrugated cardboard containing 
at least 30% recycled fiber with 
hardboard end caps. The surface has 
a pleasing suedelike touch. Retail , 
trade, and wholesale sales. 

Tel. (919) 672-4192 
www.cardboardchair.com 
info@cardboardchair.com 
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Posteritati Movie Posters 

Posteritati specializes in vintage f ilm 
art with more than 12,000 original 
movie posters from over 38 countries. 
The gallery, located between SoHo 
and Little Italy in NYC, features three 
Macintosh i Macs for visitors to browse 
its eclectic inventory. Posteritat i 's 
entire selection can also be viewed on 
their fully searchable website. 
239 Centre Street 
New York, NY 10013 
Tel. (212) 226-2207 
Fax (212) 226-2102 
www.posteritati.com 

ISS Designs Shelving 
Modern Design with 
Infinite Adjustability'" 

ISS Designs shelving combines a 
clean modern look with strength 
and ease of installation. See our 
website for wall-mounted and pole­
mounted options. Get design ideas 
with photos and order online. Trade 
and dealer inquiries welcome. 
Custom finishes and designs available. 
Infinite Storage Solutions, Inc. 
Toll-free (877) 477-5487 
www.issdesigns.com 
info@issdesigns.com 

highbrowfurniture.com 
modern in the tradition of good taste® 

Adella, Architectural Pottery, 
Artifort, Cherner Chair, Emeco, Heller, 
Herman Miller for the Home, 
Kartell, Knoll, Louis Poulsen, Olli, 
Richard Schultz, Vitra, and Yamagiwa. 

Free shipping! 
Promotion Code: Dwell 

2110 Eighth Avenue South 
Nashville, TN 37204 
Toll-free (888) 329-0219 
www.highbrowfurniture.com 

Mid-Century Modern 

Superlative quality reissues of 
modernist classics from KnollStudio, 
Vitra, Cherner Chair Company, 
Modernica, Malm Fireplaces, and 
Architectural Pottery. 

404 Main Street 
Rosendale, NY 12472 
Tel. (845) 658-7500 
www. m idcenturymodern. biz 

Luxpillow .com 

Maker of genuine leather and fur 
throw pi llows. Our cushions are all 
handcrafted with the highest-quality 
material available. Please visit our 
website for details. 

Tel. (626) 403-1130 
www.luxpillow.com 

G Squared Art 

Enjoy art . . . t he Cirque ceiling fan, a 
high-performance dynamic scu lpture, 
Good Design Award winner. View 
silver and multicolored blade versions 
on our website. Includes 50 watt 
dimmable light and touch control 
system. remote control available. 
Lifetime warranty. To buy great fan 
and lighting designs, please visit 
our website: 

www.g2art.com 
Toll-free (877) 858-5333 
From 6 am to 6 pm PST 

Folding Wine 
Barrel Chair 

affordable 
comfortable 
transportable 
environmentally responsible 

Tel. (707) 822-7307 
www.mcleodchair.com 

Xander Blue 

Xander Blue furniture fuses the 
mythical glow of old world stained 
glass and the sleek style of high-tech 
construction. From the intriguing 
Mult ipl ication Tables (shown) to 
the seductive Ruby Bed, each piece 
is an en thusiastic blend of form 
and function, and an undeniable 
statement of elegance. 

Tel. (315) 685-1092 
Fax (315) 685-0267 
www.xanderblue.com 



Modern Market 

A new page on Dwell's website. 
Browse furnishings, art, accessories, 
and all of our modern partners' products. www.dwellmag.com/modemmarket 

FabulousStationery 

Designed exclusively for you, our 

personalized note cards are truly 
unique. Choose from a variety of 
contemporary designs-including 
our al l-new Holiday Notes. Every set 
comes with our signature envelopes, 
offering a return address option at 
no charge. 

Save $5 by entering dwell in the 
coupon code. 

fabulousstationery.com 

Modern Outdoor 

The modern aesthetic , American. 
made, fast production, environmentally 
conscious- these are the qualities 
of Modern Outdoor. Furniture t hat is 
wonderfully suited for commercial 
applications-restaurants, hotels, 
resorts, etc.-yet with the perfect look 
for the resident ial backyard setting. 
Visit us online for more information. 

Tel. (818) 838-7060 
Fax (818) 838-7071 
www.modernoutdoor.com 

Ill 

modlivin.com 
At the intersection of timeless 
design and today's lifestyle 

Modlivin.com offers an extensive 
collection of 20th-century modern 
f urniture and accessories. 
Free shipping on most items! 

5327 East Colfax Avenue 
Denver, CO 80220 
Toll-free (888) 833-2884 
www.modlivin.com 
www.modlivinmodernfurniture.com 

Hideo Wakamatsu USA 
Fine Design 
Japanese Style 

Modern Carrying Accessories. 
Hideo Wakamatsu's business, travel, 
and casual bags are meticu lously 
designed to delight the owner with an 
original mix of style, funct ion, finish, 
and cost. Now available in t he USA 
in f ine design boutiques and on line. 

Tel. (415) 643-2991 
www.HideoOnline.com 
info@HideoOnline.com 

Karen Young Home 

Karen Young Home combines modern 
simplicity, color, and texture to create 
bedding and home accessories. 
The collection of bedspreads, duvet 
covers, and pillows complement any 
style bed. 

Canvas Cards: a new division of Karen 
Young Home. Your cards, your style. 

Tel. (718) 434-7131 
www.karenyounghome.net 

H ff 10£0 WAKAMATSU 
T I I Y I 

Stone Forest, Inc. 

Exceptional functional sculpture, 
handcrafted in stone, copper, 
and bronze. 
Fountains 
Garden ornaments and 
Vessel sinks for kitchen and bath. 
Call for catalog. 

Dept. D 
P.O. Box 2840 
Santa Fe, NM 87504 
Toll-free (888) 682-2987 
www.stoneforest.com 
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canvas 
in a snap 
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Fashion Leaders in 
Contemporary Rugs 

MAT INTL, INC. 

120 East Church Ave. Suite #B, 
Ridgecrest, CA 93555 
Tel. (760) 375-9980 

www.maMhebasics.com 

hush: 58" x 36'" $345 

Campbell Laird Studio 

Award-winning Australian artist 

Campbell Laird creates unique 

images, in limited-edition archival 

prints, of organic forms for modern 
environments. Go to the website and 

choose your design. size, and format. 
Each piece is individually printed, 
proofed, and signed by the artist. 
Piece shown: Modu #9 

Tel. (646) 283-6869 
www.campbelllairdstudio.com 

info@campbell lairdstudio.com 

let an -de occupy an irnportant space in your rnodern life 

Furnishing Your 
World With Style 

S61~s offers a unique b lend of 

competi tively priced modern and 
contemporary European furniture and 
accessories from some of the world's 
lead ing manufacturers and designers. 

Showroom: 
158 Middle Neck Road 
Great Neck, NY 11021 
Toll-free (877) 765-2726 

www.SolasOnline.com 

Schoolhouse Electric Co. 

Manufacturer of residential and 

commercial period l ighting fixtures 
and genuine vintage glass shades. 
Our exclusive line of handcrafted 

l ighting f ixtures and handblown 
shades do not hint at style-they are 

classic originals that have been out 
of production and unavailable for 
over 50 years. 

f ree catalog 

Toll-free (800) 630-7113 
www.schoolhouseelectric.com 

2Modern.com 

Beautiful. Timeless. Unique. 

2Modern is the premier destination 
for modern furnit ure and accessories. 
Our highly selective team searches 

the globe for the top designers and 
innovators of our time. 

5% Dwell Promotion Code: 
March Dwell 

2Modern 
Toll-free (888) 240-5333 

www.2modern.com 

md-canvas.com 

A "modern digital canvas" is the 
strong, stylish, and affordable art 

solution for any interior . Our cool, 
original modern images are thermally 
printed on cotton canvas. They arrive 

fully stretched and ready to hang. 
Sized 3- 5 feet high and priced 
$145-$345. 

Complet e your space with 

an innovative M-DC . 

Toll-free (888)-345-0870 
www.md-canvas.com 

themuseumstool.com 

Museum & Library Furniture, a 
Washington, DC-based purveyor of 

wood arid metal institutional furniture, 
offers a coord inated l ine of exquisitely 
crafted seating. storage, and display 

items for use in the museum, off ice, 
and home. 

Museum & Library furniture LLC 
5655 Moreland Street NW 
Washington, DC 20015 
Tel. (202) 537-0098 
fax (202) 537-4851 



modern seed 
furniture, fashion, design for kids 

The best design store and catalog 
resource to f ind all things modern 
for the mini. Modernseed.com offers 
fun, thoughtful products and a 
lifestyle rich in design knowledge­
the essentials for modern kids. 
Log on for a free catalog. 

10% off Promotion Code: NEWBABY 

Toll-free (866) 301-9635 
www.modernseed.com 

Lighting by Gregory 

Monorail. 
A translucent strip of vibrant color has 
been added to the hand-bendable 
conductor, allowing the lighting to 
become an integral part of the overall 
design of the space. Nine colors 
available, each with matching 
pendants and accessories. 

Tel. (212) 226-1276 
Toll-free (888) 811-FANS 
Fax (212) 226-2705 
www. lighti ngbygregory .com 

Big Chill 

GET OUT OF THE BOX, and 
into a Big Chill refrigerator. 
This may look like your mother's 
icebox, but the Big Ch ill includes 
all of today's f unctionality, 
efficiency, and dependabi lity. 
The on ly thing we left off was t he 
ch isel; no defrosting required! 

Tel. (303) 444-4050 
www.bigchilllridge.com 
info@bigchillfridge.com 

MoMA Design Store 

Collectors prize t he innovat ive clocks 
that George Nelson designed for the 
Howard Miller Clock Company in the 
1950s and early 1960s. Nelson 's 
first desktop design, the Tripod 

Clock, is from a series of brass desk 
clocks that were in production for 
only a few years into the mid- '50s. 

Form + Function 

We'll show you the most fun you can 
have with the lights on ' Please visit 
our website for a unique selection 

of contemporary lighting and ceiling 
fans. You wil l find the light with wings 
and other wonderful lighting creations 
by German designer lngo Maurer. 
Entire line available. We stock a 
variety of these pieces ready to sh ip 
r ight away. 

Toll-free (800) 264-0057 

www.formplusfunct ion.com 

Green Street Details 

Creating contemporary. American­
made cabinet hardware from solid 
stainless, copper, brass, aluminum, 
and plastics. We feature a complete 
line of polished, plated, and painted 
styles from inventory, with most 
items available in custom colors and 
f inishes to match your specificat ions. 

8900 NE Vancouver Way 
Portland, OR 97211 
Toll-f ree (800) 275-7855 
www.greenstreetdetails.com 

This new reissue from the Vitra Design 
Museum is produced to the exact 
specificat ions of t he original, which is in 
its col lection. Made in Poland of brass, 
acrylic , and glass with a precision quartz 
movement. Visit MoMAstore.org for more 
information, to order online, or for 
store locat ions. 

Toll-free (800) 447-6662 

www .momastore.org 

Joanna Baxter Design 

Architecturally inspired pieces set in 
sterling silver. 

Cufflinks. 
Money c lips. Earrings. 
Pendants. Rings. Cutt bracelets. 

Fiber-optic jewelry for men and women. 

Toll-free (877) 926-0633 
www.joannabaxterdesign.com 



Acorn 

We are t he architects and designers, 
project managers, and craftspeople 
who listen. Expertise, experience, 
and refined building systems. On ly 
Deck House and Acorn . Your house, 
your way. Order our $20 design 
portfolio and idea book and start 
planning today' 

Toll-free (800) 727-3325 
www.acorns.com 

Wrapables.com 

Need ideas for decorating your home? 
Or perhaps gift ideas for an occasion? 
Wrapables.com has a wide variety of 
unique home decor, bed & bath, and 
dining & entertaining products from 
around the world to choose from. 
Find designer products from Inhabit, 
notNeutral, PlushLiving, Jillery, Area 
Bedding, Vessel, evaSolo, Bodum, 
Michael Aram and more! 

Unwrap your ideas with us! 

Jolly! 

Designed by Paolo R izzato for 
Kartell, Jolly is a small table made of 
transparent PMMA. II is molded in 
one p iece in a ra inbow of six colors. 
Jolly f its in everywhere, from the 
living room to the garden, thanks 
to its resistance to all 
weather conditions. 

gadgeteer" 
Toll-free (888) 739-0808 
www.gadgeteerusa.com 

Five Quarter Studio 
Great Design/Travels Well 

Highly mobile, innovative home 
furnishings for people on the move. 
Choose from 11 pieces, including 
our Curl Standing Desk, the 
place for your mail , mobile phone 
chargers, messages, pictures-it 's 
communications central for your 
home or office! 
See the complete I ine at: 

Five Quarter Studio 
Toll-free (800) 325-5585 
www.fivequarterstudio.com 

Bang & Olufsen 
America, Inc. 

It doesn't take a big box to produce 
250 watts of impressive sound. 
Beolab 3 handles a f ull sound 
spectrum from the deepest bass to 
a crystal-clear treble that spreads 
evenly throughout the room due to its 
patented acoustic lens technology. 
Wherever there is a need for great 
sound and compact design, there will 
be room for the Beola b 3. 
For more information p lease call 
Toll-free (800) 531-9873 
or visit www.bang-olufsen.com 

Lucio LS 
series 

Contemporary Cloth 
Chartreuse and turquoise-always 
interesting together- for those who dare. 

We specialize in distinctive textiles­
contemporary, modern, atomic, and 
retro designs. Fabric Wall Hangings. 
Marimekko remnants. Art cloth, batiks, 
marbled silks and tr iple hand-dyed/ 
painted fabrics. Visit our website to 
see our on line catalog. 

Come feel the energy! 

Toll-free (866) 415-3372 
www.contemporarycloth.com 

ModernSofa.com 

A seating collection that blends essential 
forms and bold colors with innovative 
and technically advanced materials. 
Create your own look by choosing from 
one of our many styles and fabrics and our 
ski l led c raftsmen wi ll bui ld you the sofa 
of your dreams. Visit us on line for more 
information and free fabric swatches. 
10% Off Coupon Code: Dwell 

1115 E. Dominguez Street 
Carson, CA 90746 
Toll-free (800) 566-6578 
Tel. (310) 763-6577 

WraDabl€s.1 . Log- ln . My Account . Gitt Cent• r , Ser<wic•. Vi•w Cut. 

Toll-free (877) 411-9600 
www.wrapables.com/dwell.html 

• Accents 

• Bedding 

• Tableware 

• Baby~ 



Cherner Chair Company 

Molded plywood chairs, stools, and 
tables designed by Norman Cherner. 
Reissued from his original drawings. 
Also new designs by architect 
Benjamin Cherner. 

Toll-free (866) 243-7637 
www.chernerchair.com 
mail@chernerchair.com 

The Designwise 
Tabletop Collection 

Don't live home without i t-
Dinner for Two (photo) and full-size 
tablecloths, placemats, and napkins 
available in beautifully designed 
fabrics from Europe. Stainless steel 
flatware and silverware from Hugo 
Pott and others, Limoges, teaglasses, 
espresso cups, and other accessories 
to complement your home. 

Toll-free (877) 466-9522 
www.designwise-modernbaths.com 

American Modern 
Furniture 

American Modern Furniture 
manufactures and distributes 

classic solid wood designs with 
the highest standards of quality, 
function, and durability at prices 
that are t ruly affordable. 

Tel. (415) 409-6202 
www.americanmodernfurniture.com 

1958 Norman Cherner stacking chairs with new molded-plywood table by Benjamin Cherner 

Egg Bird Feeders® 

Pop into spring wit h the colorfu l, 
durable, and gray squirrel-proof Egg 
Bird Feeder. Ceramic earthenware 
Egg Bird Feeders attract many types 
of birds and are available in nine 
glossy colors. Birds love eggs and so 
will you. 

Toll-free (866) 344-5267 
www.eggbirdfeeders.com 
info@eggbirdfeeders.com 

Flux 

Flux, Inc. residential and commercial 
lighting. Our collection of modern 
lighting incorporates clean design 
and simple fabrication to create 
products that are captivating and 
affordable. We are also available for 
custom design projects. 

Flux, Incorporated 
3828 Fourth Avenue South 
Seattle, WA 98134 
Tel. (206) 282-3023 
Fax (206) 282-3276 
www.fluxinc.org 

Secret Source for Daybeds 
and More 

See our new collection online or call for 
a free catalog. Factory direct­
headboards- beds-daybeds-sleigh 
beds-canopy beds-forged iron- pure 
brass-solid mahogany-American 
cherry-top grain leather-European 
linens. 

Charles P. Rogers Beds, Est. 1855 
Toll-free (800) 272-7726 
www.charlesprogers.com 

Sit 

back and relax on Crypton's 
Hound in the Round p illows. Treated 
to resist stains, moisture, bacteria, 
and odors. Crypton brings mess-free, 
stress-free living. 

Crypton Super Fabrics 
Toll-free (800) CRYPTON 
www.cryptonfabric.com 



Wallter 

Wallter 3-D paintable wall 
applications are 1/2-inch deep and 
light in weight. All designs have a 
peel-away sticky back that can be 
mounted to almost any interior 
wall or door. They are primed and 
ready to be painted the color of your 
choice. In just a few hours Wallter 
adds life to walls t hat can be either 
stunning or subt le, you decide. 
Check out our website for a variety 
of patterns and a retailer near you. 
Tel. (510) 232-5018 
www.wallter.com 

Revolutionary alternative 
to traditional metal 
sheeting! 

FX Sheeting" is made by applying real 
metal to clear Lexan" sheeting. Looks 
exactly like real metal but offers many 

advantages over the competition such 
as: flexibi lity, ease of application 
(available with self-adhesives), 
durability, and a wide variety of styles 
and colors. 
The Alsa Corporation 
Tel. (323) 581-5200 
www.alsacorp.com 

Popcows.com 

Shown: Super Zebra Life 

Price $595 

Free shipping. 

Toll-free (866) 788-4289 
www.popcows.com 

FX Sheeting> works great on 
countertops, splash backs, and 
cabinets just to name a few. Visit our 
website and let your imagination go! 

Spectra Decor 

LUMINOUS cabinet hardware is 
crisp shapes in pewter paired with 
100% recycled glass. Made to 
order by American artisans. 

Trade and public welcome. 

Toll-free (800) 550-1986 
www.spectradecor.com 

Boom 

"Have nothing in your home that isn't 
both beautiful and functional." Boom 
style is a unique blend of classic 
forms, implementation of modern 
visions, and inspiration from nature, 
by designer Craig Varterian. Opt for 
frames, storage, furniture, and much 
more for contemporary living. 

3239 Helms Avenue 
Los Angeles, CA 90034 
Tel. (310) 202-1288 
Fax (310) 202-1293 
www.boomusa.com 

The ultimate in "modernism"! 
The Rais Pina floats on an elegant 
and simple base and is designed to 

Audacious 
Indulgent 
Seductive 

Uni que 14K gold jewelry, 
available in limited edition, 
from Guildhall Northwest, LLC, 
des.igners and manufacturers of fine 
art objects for personal and 
domestic adornment. 

Guildhall Northwest, LLC 
Toll -free (800) 484-2477 
Code #2845 
www.guildhallnw.com 

Rais Pina 

It's a new and futuristic style. Yet it 
also fits with today's contemporary 

lifestyles and homes. The firebox is 
equipped with the latest 
non-catalytic burn technology 
tha.t assures clean, reliable, and 
responsible burning! Available in 
gray or black. 

Rais & Wittus Inc. 
P.O. Box 120 
Pound Ridge, NY 10576 
Tel. (914) 764-5679 
Fax (914) 764-0465 
www.raiswittus.com 

be turned in any direction, so the fire 
can be viewed from any part 
of the room. 



Max sectional by Bombast Furniture 

Niche 

Introducing the Stamen light fixture, 
designed by Jeremy Pyles, for Niche. 
Each stunning glass f ixt ure is hand­
blown in New York City and available 
in gray or amber. Please call or visit 
our website for further information. 

Niche Design Inc. 
258 East Third Street 
New York, NY 10009 
Tel. (212) 777-2101 
www.nichenyc.com 
info@nichenyc.com 

The Modernbaths 
Collection 

Liquid soap dispensers for the 
bathroom and kitchen, from $39.95. 
Self-standing or wall-mounted, they 
add color and ease of use without the 
mess of a soap dish. Liquid soaps 
available in five colors. Modernbaths 
offers a broad selection of bathroom 
furnishings, sinks, storage, faucets, 
and accessories. 

Toll-free (877) 466-9522 
www.designwise-modernbaths.com 

BOBOmodernliving.com 
Modern living for modern lifestyles 

BOBO modern living features 
BOMBAST, Blomus, Alessi, 
l itala, Dwell bedding, Flos, and all 
of your favorite designers. We ship 
anywhere in the continental 
United States. Visit us online! 

1600 Pearl Street 
Boulder, CO 80302 
Toll-free (866) 799-6633 
www.bobomodernliving.com 

Modern Ethnic 

Introducing modern ethnic: a line 
of distinctive lifestyle furniture and 
accessories, combining modern 
design with traditional craftsmanship. 

The Toy Factory Lofts 
18 55 Industrial Street, Unit 4 
Los Angeles, CA 90021 
Tel. (213) 683-8393 
www.modernethnic.com 

Philippe Starck 

Deck House 

We are t he architects and designers, 
project managers and craftspeople 
who listen. Expertise, experience, and 
refined building systems. Only Deck 
House and Acorn. Your house, your 
way. Order our $20 design portfolio 
and idea book and start 
planning today! 

Toll-free (800) 727-3325 
www.deckhouse.com 

with Oregon Scientific Smart Clock Collection 

Never before has such an elegant 
t imepiece been designed to help us 
understand the great elements that 
rule the world- air pressure, precise 
time, temperature, and humidity. 
The collection, which possesses the 
minimalist style reflecting Starck's 
design philosophy, is avai lable 
in three sizes, small (3' square), 
medium (5.25' square), and large 
(7" square). Medium and large 
models come with wireless 

Enlightenment 
Environmental Design 

Dedicated to improving the quality 
of life for people everywhere through 
aesthetically refined furniture and 
lighting. We share the vision of the 
modern client. Committed to creating 
innovative designs, we offer answers 
for your environment that are at once 
universal and individual. 

John Willke 
Tel. (409) 762-8756 
www.enlightenmentdesign.com 

temperature and humidity sensor. 
Prices range from $75 to $325. 
Get it at: 

Toll-free (800) 853-8883 
www2.oregonscient if ic.com/dwell 

ENLIGHTENMENT 
ENVIRONMENTAL 
DESIGN 



European Living 

Kartell, Flos, 
Living Divani , 
Porro, Zanotta, 
Alias, Montana, 
M111bler, Djob, 
Stelton, Moooi, 
Kasthall, Arper, 
Artemide, 
Danskina. 

Tel. (616) 451-3376 
www.europeanliving.com 
info@europeanliving 
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Made of high-end textiles, our 
bedding sets are handcrafted and 
wonderfully unique. Please visit 
our website for more details. 

Home decor for kids 
bedding sets, furniture, gifts 

11 South Washington Street, Suite C 
Easton, MD 21601 
Tel. (410) 819-3707 
www.mollyrosekids.com 
i nfo@mollyrosekids.com 

Garden Ornaments 

Urs Oeggerli-Garden Ornaments 

provides the landscape architect 
and design community with unique 
access to distinctive European garden 
antiques as well as a contemporary 
line of bronze, zinc, and copper 
planters. For more information call 
or email. 

Tel. (214) 219-7887 
Fax (214) 219-7933 
uoeggerli@stoneornament.com 

dittos™ by Ria Moran 

Introducing dittos'•, modern modular 
wall decor by Ria Moran. We offer do­
it-yourself kits of wallpaper cut-outs in 
several shapes and colors (e.g. Boxy in 
oyster) and an array of layout options . 
These durable, hand-screened cut-outs 
match with coordinating wall paints, 
and they are easy to apply or str ip. 

Tel. (303) 717-5496 
www.riamoran.com 

Acme Made 

Designed protect ion for modern living. 
Announcing our new line of bags, 
totes, and accessories specifically 
designed for your computer. Hand­
sewn using textile designs from 
Charles and Ray Eames, Verner 
Panton, and Hella Jongerius. 
Guaranteed and highly protective. For 
details visit us online. 

Toll-free (888) 486-3191 
www.acmemade.com 

Computer tote ;n Peacock Stripe 

ILEX Architectural Lighting 

ILEX Architectural Lighting offers a 
distinctive line of pendants, sconces, 
flush mounts, and portables. ILEX 
also specializes in custom design 
and manufacturing for architects 
and design professionals. Precision 
machining, European castings, 
mouth-blown glass, and custom 
f inishes define ILEX quality. 

inhabit 

New from inhabit- slats, hanging 
fabric panels. Can be hung directly 
on the wall or used to create soft 
room dividers within large spaces. 
Also p illows, p lacemats, wall art, and 
bloks. 

Surround yourself. 

www.inhabitliving.com 
Toll-free (888) 830.5072 

The Amber Swing is also available in 
shiny opal glass and in six 
meta l finishes. 

ILEX Architectural Lighting 
82 Stevens Street 
East Taunton, MA 02718 
Toll-f ree (800) 977-4470 
Fax (508) 824-8722 
www_ ILEXlight.com 



Cheng Design Geocrete™ 
G;ve form to your ;deas-Oesign w;th Geocrete™ 

After twenty years of exclusively 
making concrete countertops for his 
own clients, award-winning designer 
Fu-Tung Cheng (author of bestseller 
Concrete Countertops and newly 
released Concrete at Home) has 
made his Geocrete'" countertop 
fabrication shop avai lable to produce 
your countertop designs. Combine your 
creativity with our expertise and 
craftsmanship. Create a countertop to 
your exact specifications complete 
with unique accessories and features 

Bubble Chair 

Plushpod seeks out only the Ii nest 
"high-design" contemporary 
furniture and decor from new and 
notable visionary designers around 
the world. Like the Aarnio Bubble 
Chair from Finland. 

10% Off Voucher Code: 012345 

Visit us online or call today! 
Plushpod International Inc. 
Toll-free (866) 642-5166 
www.Plushpod.com 
Living Plush is easy 

not available anywhere else. As 
the industry leader, we work with 
homeowners, architects, designers, 
builders and remodelers to produce 
the best in concrete countertops. 

Uncompromising quality. Unmatched 
artistry. Legendary Geocrete'" 
countertops. 

Cheng Design Products 
Tel. (510) 849-3272 x 215 
www.chengdesign.com 

Eurstyle.com 

Damian Velasquez's ingenious and 
playful "Don't Fall Down Dresser" 
is just one piece of magic available 
now at Eurstyle.com. For those who 
want their furnishings to match 
the sophistication of their other 
technology: modern classics side-by· 
side with contemporary flashes of 
brilliance, at prices that are 
unmatched, with many items in-stock 
and ready to ship. 

Eurstyle.com 
Toll-free (800) 330-5706 

Fusion Designs 

Fusion Designs' online gallery offers a 
contemporary twist on greeting cards, 
art posters, and a line of sterling and 
pewter pendants. Boxed note cards, 
modern wall decor, and jewelry are 
featured on the site. Corporate sales 
and imprinting available. 
Image shown: Apartment, 
Item number ABS 049 

Tel. (718) 522-2037 
Toll-free (866) 438-7470 
www.fusiondesignsny.com 
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Meijing Design 
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Meijing Design is an exclusive online 
retailer, offering a wide-range of 
home accessories inspired by the 
Asian-Modern aesthetic . Our unique 
products embrace simplicity and 
purity in form, enhancing the serenity 
and tranquility of our customer's 
homes. Visit our website at: 

www.meijingdesign.com 
info@meijingdesign.com 

Mesi.i Portion 
Control Bowls 

Keep your New Year's resolution 
with MesO, a set of 6 porcelain 
nesting bowls marked with an 
attractive, easy-to-use measuring 
system. Measure and serve food 
in healthy portions right in the dish 
you bring to the table. Oven, freezer, 
dishwasher, microwave safe. $49.95 

Tel. (201) 327-5785 
www.mesu.us 
info@mesu.us 
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modular Arts® 
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. MEIJI NG 
DESIGN 

Create seamless sculptural walls 
with modularArts gypsum panels. 
Repeating panels match up to 
create continuous surfaces of any 
size. Panels are non-combustible, 
lightweight, trim like wood, and 
have a rock-hard , paintable 
surface. Choose from 14 organic 
and retro-modern designs. 
Shown: "Flo" 

Tel. (425) 670-8618 
www.modularArts.com 
info@modularArts.com 
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Babygeared 
gear for the modern baby and beyond 

Babygeared features essentials 
for the urbane parent from 
world-renowned designers and 
man uf act u rers-everyth i ng 
from modern kid's and parent's 
furnishings to crib linens, chic 
diaper bags, sporty strollers, gifts, 
and more. 

Toll-free (888) 868-8139 
w-.babygeared.com 
customerservice@babygeared.com 

RETRO@HOME 

Comfort, posture, style. Paying 
homage to Florence Knoll and Jens 
Risom, the Dexter furn iture collection 
conveys elegance and sophistication. 
The Dexter furniture collection 
is available exclusively through 
RETRO@HOME. We specialize in vintage 
and new mid-century-modern home 
furnishings. Courtesy to the trade. 

3811 San Pablo Avenue 
Emeryville, CA 94608 
Tel. (510) 658-6600 
www .retroathome.com 

Vintage House Plans for 
the Modernist 
Inspiration, Plans, Instructions 

We have thousands of books with 
photos and plans for modernist design 
and architecture projects. Books to 
help plan interiors or design modernist 
landscapes; books with architectural 
details like flat roof plans, sunken tubs, 
and modernist fireplaces; and books 
with p lans for making vintage 
modern furniture. 
www.DigModern.com 
sales@DigModern.com 

Chi Evolution 

Himalayan crystallized salt aged over 
250 Million Years, is used to create 
the most stunningly shaped lamps 
(and bath salts). Emitting an earthly 
glow work as a natural color therapy, 
and jump start a rejuvenating array 
of health benefits such as reducing 
computer radiation, fatigue, and 
migraines. Energize your space, 
and body. 

Tel. (503) 238-0422 
www.chievolution.com 
info@chievolution.com 

Jakob Stainless Steel 

Jakob lnox Line Webnet is a high­
quali ty, custom-manufactured 
product family t hat is eminently 
compat ible with modern, avant-garde 
architecture. As part of our extensive, 
assembly-friendly structural wire rope 
program. i t allows the configuration 
of flexible, intelligent solutions 
that address a wide spectrum of 
requirements. Railing applications, 
safety barrier, greening solutions-­
the possibilities are endless with this 
remarkable product. 

Jakob Stainless Steel 

400 Gulfstream Blvd. Suite 1 
Delray Beach, Fl 33444 
Toll-free (866) 525-6226 
Tel. (561) 330-6502 
www.jakobstainlesssteel.com 

The Limited-Edition 
Dwell Minimalist 
by MEDIUM 

Medium is a group of individual 
designers selected to express a 
modernist design philosophy with 
a commitment to quality, detail, 
and style. Medium is a designer's 
movement, fashioning products that 
appeal to cultural creatives. 

Toll-free (866) 633-4864 
www.mediumfootwear.com!dwell 

Dwell's Art, Architecture, and 
Marketplace pages are dedicated 
print storefronts featuring art, 
products, and architecture and 
design services. Formatted 1/8 
page or 1/4 page, four-color ads are 
available in the formats 
shown below. 

If yo11 can imagine it, 
Jakob can help you create it! 

dwell 
Contact: 
Lauren Dismuke, Marketplace Director 
lauren@dwellmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko, Marketplace Manager 
tdlasko@nyc.rr.com 
Tel. (917) 892-4921 
63 W. 38th Street, Ste. 701 
New York, NY 10018 
Fax (212) 382-2037 



2Modem Deltec Homes Mahar am Schonbek 
www.2modern.com (800) 642-2508 (800) 645-3943 www.schonbek.com 

www.deltechomes.com www.maharam.com 
Aamsco lighting Sylvania 
100 Lamplight Circle Dyson Mitchell Gold (800) LIGHT-BULB 
Summervi lle, SC 29483 (866) 693-9766 r35 One Comfortable Place www.sylvania.com 
(800) 2 21-9092 www.dyson.com Taylorsville, NC 28681 
(843) 278-0000 (800) 789-5401 Toshiba 
Fax (843) 278-0001 Emma Gardner Design www.mitchellgold.com (800) TOSHIBA 
info@aamsco.com (860) 567-2 290 www.toshiba.com 
www.aamsco.com www.emmagardnerdesign.com Modem Fan 

701 Mistletoe Trex 
Academy of Art Ford Expedition Ashland, OR 97520 Attn: Brad Ross 
www.academyart.edu (800) 301-2290 (888) 588-3267 160 Exeter Drive 

www.fordvehicles.com www.modernfan.com Winchester, VA 22603 
Alias USA (540) 542-6928 
155 East 56th Street Henry Hall Moroso bross@trex.com 
New York, NY 10022 www.henryhall.com info@moroso.it 
(877) 254-2788 www.moroso.it Viking 
www.aliasdesign.it Hotel Collection r II Fron t Street 

(800) 417-2699 Natuzzi Greenwood, MS 38930 
Banana Republic (800) 262-9063 (888) VIKING-1 
www.bananarepublic.com Infiniti-FX www.natuzzi.com www.vikingrange.com 

(800) 521-0808 
Bang & Olufsen America, Inc. www.infin iti.com Noritz Visa 
www.bang-olufsen.com www.noritzamerica.com www.visa.com 

Jeld-Wen 
B&B Italia www.jeld-wen.com Nus a Ylighting 
Headquarters: 150 East 58th Street 5225 Wilshire Boulevard www.ylighting.com 
New York, NY 10155 Jenn-Air Suite 425 
(800) 872-1697 (800) JENN-AIR Los Angeles, CA 90036 Zephyr 
(212) 758-4046 www.jennair.com (323) 937-7055 (800) 880-8368 
info@bbitaliausa.com www.zephyronline.com 
www.bebitalia.it Land Rover NY Loft 

www.landrover.com 6 West 20th Street 
Boltz Steel Furniture New York, NY IOOII 

(877) 804-7650 Larson-Juhl (212) 206-7400 
www.boltz.com (800) 886-6126 www.nyloft.com 

www.larsonjuhl.com 
Bulthaup Paul Frank Industries 
(800) 808-2923 Lumber Liquidators (949) 5 I 5-7950 
www.bulthaup.com (800) FLOORING www.paulfrank.com 

www.lumberliquidators.com 
Caesarstone Quartz Surface Poli form 
II 380 Sheldon Street Luminaire (888) POLIFORM 
Sun Valley, CA 91352 2331 Ponce de Leon Boulevard (877) VARENNA 
(877) 978-2789 Coral Gables, FL 33134 www.poliformusa.com 
www.caesarstone.com (800) 645-7250 

(305) 448-7367 Rejuvenation Hardware 
Crate & Barre l www.rejuvenation.com 
(800) 996-9960 301 West Superior 
www.crateandbarre I.corn Chicago, IL 60610 Roche-Bobois 

(800) 494-4358 www.rochebobois.com 
Crypton Super Fabrics (3 I 2) 664-9582 
www.cryptonfabric.com Room&Board 

Miami Cont ract 4600 Olson Memorial Highway 
Cuisinart 4040 NE md Avenue Minneapolis, MN 55422 
l Cummings Point Road Miami, FL 33134 (800) 486-6554 
Stamford, CT 06904 (305) 576-5788 www.roomandboard.com 
(800) 726-0190 
www.cuisinart.com Kitchen & Bath Studio Room&Co 

2600 Ponce de Leon Boulevard www.roomandcompany.c·orn 
Della Robbia Coral Gables, FL 33134 
r 19 Waterworks Way (800) 645-7250 Scavolini When contacting our 
Irvine, CA 92618 (305) 448-7869 www.scavolini.com advertisers, please be sure 
(949) 251-8929 to mention that you 
info@dellarobbia.com saw their ads in Dwell. 

Copyr teo Ir I 



Dwell Community Events Jn<l Promotions 

Visit Gate 3 Work:Club 
In a modem 14,000 sf building furnished by Herman Miller, 
Gate 3 WorkClub's shared workspace for corporate ex­
ecutives, telecommuters, and other professionals provides 
wireless access, meeting rooms, workstations, LT. and 
more- all by the month, day, or hour. 

UA whole new type of workspace." 
-San Francisco Chronicle, 9/26/o4 

Gate 3 WorkClub 
1285 Sixty-Sixth Street 
Emeryville, CA 94608 

(510) 868-8188 
www.gate-3.com 

•• .. 
GAT E W 0 R K C LU 8'" 

You're Invited to the 25th Annual 
Academy of Friends Gala 
Enjoy gourmet food and wine provided by the Bay Area's 
finest restaurants, caterers and vintners, while enjoy­
ing the excitement of the Academy Awards broadcast. 
The evening concludes with a colossal dance party. 

Sunday, February 27, 2005 
Fort Mason Festival Pavilion 
San Francisco 

www.dwellmag.com 

Academy of Friends celebrates its 25th anniversary in 
2005 as one of the Bay Area's leading fund-raisers for local 
HIV & AIDS service providers. 

For information on tickets, visit us at 
www.academyoffriends.org or call (415) 995-9890 



lo sourcing 

49 M House "" 

A~l!ille (rl1$figfi<1ni; 
Complete Works 
by Sergio Pola no 
(Phaidon Press, 2002) 
available at amazon.com 
Cappellini sofa 
www.cappellin1.it 
Antonio Citterio table 
www.antonio·citterio. it 
Benjamin Moore paint 
www.benjaminmoore.com 
Richard Schultz furniture 
www.richardschultz.com 
Anastasia Schipani 
www.getyourwaroff.com/pages/ 
as.html 
Claudio Tschopp 
www.medyatotal.com 

• I 

Colab Studio 
Maria and Matthew Salenger 
1614 E. Cedar St. 
Tempe, AZ 85281 
Tel: (480) 326-0541 
www. colabstud 10 .com 

Northbrook Design 
10 Arkansas, Studio F 
San Francisco, CA 94107 
Tel: (415) 934-8400 
Fax: (240) 371-2350 
www.northbrookdesign.com 
Mechoshade 
www.mechoshade.com 
Castec 
www.castec.com 
Hunter Douglas 
www.hunterdouglas.com 
Comlortex 
www.comfortex.com 
Ball Blinds 
www.baliblinds.com 

68 Nice Modernist :..-

Samuel Yates 
www.thecolorofpaloalto.com 

lrit Axelrod 
Tel: (415) 357-9740 
iritaxe@sbcglobal.net 
The Bauhaus In Tel Aviv 
www.worldheritagesite.org/site.s/ 
telaviv.html 
www.frommers.com/destinations/ 
telaviv 

Dwell• (ISSN 1530-5309), Volume V, 
Number 4, 1s published eight times pet 
year (Jan.IFeD., March, Ap1./May, June, 
July/Aug., Sepl., Oct.INO'I., Dec.) by Dwell, 
LLC., 99 Osgood Place. San Francisco, CA 
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Bauhaus Center 
155 Dizengoff St. 
Tel: Oll-972·3·522-0249 
info@bauhaus-center.com 
www.bauhaus-center.com 
Palmach Museum 
10 Levanon St. 
Tel: 011-972-3-643-6393 
www.palmach.org.ll 
The Cymbalista Synagogue and 
Jewish Heritage Center 
Tel Aviv University 
Tel: 011-972-3-640-8020 
www.tau.ac. il/institutes/ 
cymbalista/synagogue.html 
Nachum Gutman Museum 
21 Rokach St. 
Neve Zedek, Tel Aviv 
Tel: 011-972-3-516-1970 
www.gutmanmuseum.co.ll 
Tel Aviv Museum 
27 Shaul Hamelech Blvd. 
Tel: 011-972-3-607-7020 
www.tamuseum.com 
Betty Ford 
48 Nahalat Binyamon St. 
Tel: 011-972-3-510-0650 
Stephan Brown 
99 Allenby St. 
Tel, 011-972-3-560-4725 
Yosef 
213 Dizengoff St. 
Tel : 011-972-3-529-8991 
Soho 
Dizengoff Center Mall. 3rd Fl. 
Tel: 011-972-3-629-8970 

UNAS 
Uniao de Nucleos, Associa~Oes 
unass@uol.com.br 
www.unas.org.br 
Ruy Ohtake Architect 
Av. Faria Lima 1597, 11° Andar 
Cep 01452-001 
Sao Paulo, Brazil 
Tel: 011-5511-815-2255 
Fax: 011-5511-814-1888 
ruyohtake@ruyohtake.com.br 
www.ruyohtake.com.br 
Suvinil Paint Company 
www.suvinil .com.br 

MiMo: Miami Modern Revealed 
by Eric P. Nash and Randall C. 
Robinson Jr. 
(Chronicle Books. 2004) 
available at chroniclebooks.com 

94133·4629. U.S A. In th< U.S., {Jv.•11• 
1s a registered trademark of Dwell LLC. 
Publ1sner as.suines no responstb1h[)I for 
return of unsol1c1ted manuscnpls, art, or 
anyClther unsohc1ted materials. 

Florida Modern by Jan Hochstim 
(Rizzo!i, 2004) 
available at amazon.com 
Allan T. Shulman Architect 
434 NE 28th St. 
Miami, FL 33137 
Tel, (305) 438-0609 
www.shulmanarchitect.com 

Escher GuneWardena Architects 
www.egarch.net 
Green Roofs for Healthy Cities 
www.greenroofs.org 
Gordon & Gordon, Architecture 
and Landscape 
Tel: (860) 435-9353 
Breathe Architects 
97 Simpson Ave. 
Toronto, ON. Canada M4K !Al 
Tel: (416) 469-0018 
Fax: (416) 469-0987 
www.breathebyassociation.com 

Escher GuneWardena Architects 
815 Silver Lake Blvd. 
Los Angeles. CA 90026 
Tel: (323) 665-9100 
www.egarch.net 
California Coastal Commission 
www.coastal.ca.gov 

U.S. National Register of 
Historic Places 
www.cr.nps.gov/nr 

: · : 

Uni 
15 Clifton St. 
Cambridge, MA 02140 
Tel: (617) 491-4259 
Fax: (888) 202-7817 
www.uni-arch.com 
Ge0<ge Nelson bench 
available at Herman Moller 
www.hermanmiller.com 
Heywood Wakefield 
www.ebay.com 
Artemide 
www.artem1de.1t 
Eames c hairs 
www.hermanmiller.com 

Kohler 
www.kohler.com 

Subscription pnce for U.S. residents: 
$24.00 fot 8 issues. Canadian subscnpt1on 
rate: $29. 95 (GST included} for 8 1S'sues. 
All other ca.untnes'. $35 95 fo1 8 issues. 

Acton Ostry Arthitetts, Inc. 
1637 W. Fifth Ave. 
Vancouver. BC 
Canada V6J IN5 
Tel: (604) 739-3344 
Fax: (604) 739-3355 
www.actonostry.ca 
Murray Siple Productions 
www.murrays1ple.com 
Paintings by Mike Frazier 
(a.k.a. "Take 5") 
available at www.elkartel.com 
Jenn·Air refrigerator 
www.jenna1r.com 
Bensen couch 
Bensen Inc. 
265 Railway St. 
Vancouver. BC 
Tel: (604) 684-4919 
www.bensen.ca 
Miele Coffee System 
www.miele.com 
oxo 
www.oxo.com 
Michael Graves & Associates 
www.michaelgraves.com 

BassamFellows 
Tel: (212) 941-5900 
info@bassamfellows.com 
www.bassamfellows.com 
Barcelona chairs and table 
by M les van der Rohe 
www.knoll.com 
Dining chairs by Hans Wegner 
for Johannes Hansen 
www.dmk.dk.com 
Tractor Stool CB-21 by 
BassamFellows 
www.bassamfellows.com 
Outdoor furniture collection by 
Richard Schultz 
www.richardschultz.com 

Airworld: Design and Architecture 
for Air Travel by Vitra 
(Vitra Design Museum, 2004) 
available at 
www.des1gn-museum.com 
The Rise of the Creative Class 
by Richard Florida 
(Basic Books, 2004) 
available at amazon .com 
Mode Museum 
www.momu.be 

To order a subscription to {)well or t<I 
inquire about an eios.tmg subscnption. 
please wnte to: Dwell Magazine CustQmer 
Servoce. P.O. il<>• 5100, Ha.oan, IA 51593· 
0600. or call (877) 939.3553 

Antwerp, Belgium 
www.vis1tantwerp.be 
Barcelona, Spain 
www.barcelona.com 
Glasgow, Scotland 
www.seeglasgow.com 
Glasgow Riverside Museum 
www.scottisharchotecture.com/ 
articles/zaha 
Goteborg, Sweden 
www.goteborg.com 
Hotel Odin 
Odinsgatan 6 
411 03 GOteborg, Sweden 
Lille, France 
www.lille2004.com 
Lisbon, Portugal 
www.atl-tunsmolisboa.pt 
Centro Cultural de Belem 
www.ccb.pVccb 
Valencia, Spain 
www.comunitatvalenciana.com 
Palau de la Mar 
Navarro Reverter. 14 
Valencia, Spain 46004 
Tel: 011-34-96-316-28-84 
www.hospes.es 
Warsaw, Poland 
www.warsawtour.pl 
easy.com 
www.easyhotel.com 
www.easy1et.com 
25hours 
www.25hours-hotel.de 
YOtel 
www.yotel.co.uk 
Big Blue Hotel 
www.bogbluehotel.uk.com 
Elysium Design Hotel 
www.elysium-hotels.com 
University Tower Hotel 
www.meany.com 
Hotel Indigo 
www.hotellndogo.com 
Econo Lodge 
www.econolodge.com 

Christoph Mayrhofer 
Neubaugasse 55/2110 
1070 Vienna. Austria 
Tel: 011-43-676-35 29 111 
chrostoph. mayrhof er@si I .at 

Per1och~ls Postage Paid at San F'ranc1Ko, 
CA and at add1t1c>nal ma•tmg offices. 
Postmaster: Please send address changes 
10 O·,..'tll, P.O. Sox 5100. Harlan, IA 
51593-0600. 



With CNET's Home Integrator Directory, 

you can search the most comprehensive 

listing of integrators and tech 

consultants on the Web. And make 
your digital dreams a reality. 

Enjoy the latest tech ... 

witho t the setup hassle. 

HOME 
INTEGRATOR 
DIRECTORY 
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As usual, 
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BANANA REPUBLIC 


