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I Letters 

Reading "Structure and Spirit" {December 

2004), I real ized t hat the ashram featured was 

in the tsunami-ravaged region of Pondicherry. 

I did a Web search and found news of how the 

Sri Aurobindo Ghosh ashram [pictured above) 

became a refuge for thousands of tsunami re­

fugees, feeding 1,400 people on the first day. 

How incred ible that it was in th is issue. I guess 

the dormitory building is still standing. So now 

I'm going to go do some meditat ion. 

Jacquie Clarke 
Auckland, New Zealand 

I am new to Dwell and have noticed that almost 

all of your showcased modern homes are single­

family residential units. I am curious how the 

Dwell community would address problems such 

as affordable housing and urban infil l. I would 

love to move into an urban sett ing one day and 

reap t he conveniences of city life; however, 

in northern New Jersey and New York City, t he 

only options seem to be run-down rentals or 

luxury apartments or condos. Where is the middle 

class supposed to l ive without worrying about 

breaking the bank? Has there ever been an issue 

addressing modern multi-unit complexes and/or 

affordable housing? 

Paul DeVincentis 
Colonia, New Jersey 

Editors' Note: In March 2004 we dedicated a 

whole issue to urban living, and we plan to do 

so again in September 2005. In March/April 

2003 we focused our whole issue on "Affordable 

Luxury." Back issues can be ordered by calling 

(877) 939-3553. 

I loved "One Room Fits All" {January/February 

2005) because the place I I ive in is only about 

300 square feet. And I have a roommate. It's 

cool , though, because I have a ki lier view of t he 

Brooklyn Bridge and the Empire State Building. 

I'm 20 years old, and I moved out of my parents' 

house nine months ago, and Dwell is the only 

magazine subscription I kept (I let Architectural 

Digest and Elle Decor expire). I wish that you 
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would cover some more beach houses, though. 

My mom mailed me the August 2002 issue that 

I left back home because I loved the beach 

houses in it! Right now I'm designing this little 

dream modern beach house for myself in 

AutoCAD. One day in the future I'm going to 

build it , but in t he meantime keep up with the 

great design and inspiration! 

Brandon Cook 
New York, New York 

I have been especially interested in your series 

on prefabricated and energy-eff icient housing. 

But as a design-conscious Midwesterner, I feel 

sl ighted. The majority of t he designs in your 

recent issues focus on bui ldings in Southern 

California or somewhere where winter is a foreign 

language. How about some creat ive design 

thinking for cold climates? What is energy- and 

design-efficiency in the northern reaches of the 

hemisphere? 

Peter A. Beatty 
Madison, Wisconsin 

Editors' Note: Please take a look at the featured 

houses in this issue, especially the FlatPak House 

on p. i34. Minneapolis, Minnesota, is about as 

cold as you can get ! 

The houses in the Dwell Home II {January/ 

February 2005) competition are all interest ing. 

I real ly don't want to be a party pooper, but 

unless the houses are intended to remain unoc­

cupied there is no way t hey are sustainable or, 

as the Pugh + Scarpa ent ry claims, "energy­

neutral." These are houses you have to drive a car 

to and from every t ime you go to work or to the 

store. It would be an interest ing experiment to 

calcu late how many solar panels it would require 

to balance the automotive energy residents 

of a house l ike this would have to consume. 

Houses can have sustainable qual ities but 

only a community can be truly sustainable. I hope 

Dwell Home 111 is an urban dwelling, perhaps a 

townhouse or row house, that is within walk ing 

distance of publ ic transit and community ser­

vices. The designs should reap the advantages 

of higher-density living wit hout sacrificing all 

the qualities people seek in a house in the 

'burbs. There should be a private garden area. 

You should not hear your neighbors and your 

neighbors should not hear you. The space should 

be flexible enough that it could be altered to 

suit a series of occupants. Co-housing would be 

another option to consider. An urban co-housing 

scheme with Dwell style would be very interest­

ing to see. 

Ted Jones 

San Francisco. California 

I am an avid fan of both Dwell the magazine the 

Dwell Home design competit ion. I was particu­

larly excited about the Dwell Home II and its 

efforts to encourage green design. Unfortunately, 

I am terribly disappointed with the article in your 

January/February 2005 issue about the contest 

itself. Leaving aside the qualit ies of the designs, 

you have sold your green and sustainable theme 

pit iful ly short. By definition, a single-family home 

on a sensit ive " fire-prone" site is not sustainable, 

no matter how carefully engineered it m ight 

be. Why not use th is wonderful opportunity to 

consider a I eve I of density t hat, particularly when 

paired with thoughtful design and engineering, 

can tru ly aid in long-term sustainability? 

Jon Meyers 
New York, New York 

Editors' Note: When we do these competitions, 

we have to operate within certain highly restricted 

parameters. Finding a homeowner willing to be 

the guinea pig for a house like this is difficult, 

though doable; finding a developer and/or 40 

tenants for a multi-family building or development 

is, unfortunately, out of the realm of our current 

capabilities. While we agree that only a commu­

nity can be truly sustainable, it is also true 

that people aren't l ikely to abandon the single­

family suburban home any time soon. So, at 

the very least, we can advocate for the adoption 

of sustainable practices for this building type. 

Getting people to think of sustainable practices 

as inherent , as normal, is ultimately as important 

as gett ing those practices implemented. 

I was thrilled to see the wonderful results for 

the Dwell Home II competit ion, but was disap­

pointed t hat you didn't include any of the 

details of the compet ition parameters. Were 

there budget or square-footage requirements? 

I couldn 't find any of th is information on t he 

website, either. 

Kristen Messina 
Los Angeles, Cali fornia 

Editors' Note: Working with our Dwell Home II 

homeowners, we presented to the archi tects 

a program for a home of approximately 2 ,500 

square feet and a budget not to exceed $soo,ooo 

(exclusive of land costs). Further details wil l be 

revealed as we follow the progress of the home's 

construction through 2006. 

All five proposals for Dwell Home II were rich 

and inspiring. I admired not only Pugh+ Scarpa's 

recognit ion of 1rain runoff as an important 

bui lding issue, but their conversion of it into 

an aesthetic element. Both t heir and Lorean . 

O'Herlihy Archi tects' schemes were striking for~ 
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I Letters 

the manner in which they gently touched the 

landscape. And Deegan-Day's homage to Daly, 

Genik's unbuilt Topanga Canyon House's "lens" 

brought back pleasant memories of other fabu­

lous design work for Topanga. 

I'm looking forward with great interest to seeing 

the development of Escher GuneWardena's 

design, especially the endorsement by perm itting 

agencies of the gray-water system. Although 

a large percentage of the homeowners in the 

neighborhood utilize rudimentary gray-water 

systems, they are all boot legged. I have been 

told that the Health Department wil l not readi ly 

approve such proposals. Acceptance of such 

recyc ling systems is an important component for 

progressive home design if we are to live more 

t houghtf ully within the natural landscape of an 

arid region. 

Robert Millar 
Topanga Canyon, California 

I continue to enjoy Dwell more every month. 

However, it seemed for a brief time that most 

of your architecture features were focused more 

on renewable resources than on design. I ful ly 

acknowledge that the philosophies that make 

up modernism include environmental awareness 

and a striving to coexist as efficiently as possible 

with our planet, but t he past few issues have 

featured some homes that, in my opinion, threw 

aesthetics out the window in favor of a certain 

material or construct ion process. 

Rejoice! The new issue is f ull of incredible 

design. The huge section on Dwell Home I I is very 

exciting as well. I can't wait to see where th is one 

goes. As always, thanks for renewing my faith in 

cont inuing generations of modernists. We are all 

evolving, and Dwell is here to evolve wit h us. 

Matt Wright 
Brooklyn, New York 

I found several of the quotes in the article "To 

Be or Not to Be . .. Licensed" (January/February 

2005) misleading. Take one of Jay Serrao's 

statements, for example. He states that the 

t raining architects receive doesn't necessarily 

make t hem good designers, "but other areas, 

part icularly deal ing with structural safety, are 

important." This makes it sound like an architect 

is somehow qualified to be the structural engi­

neer. I don't know how it is in al l states, but in 

California, any designer (whether an architect or 

a designer) has to have their designs engineered 

by a professional engineer and approved by the 

local building and safety department. The safety 

of t he structure is not dependent on the archi­

tect's knowledge but that of the engineer. 

Lastly, it is completely out of l ine for Kate 

Schwennsen to say that being an architect is 

somehow equivalent to the Hippocratic oath. 

I know of far too many situations where architects 

design what they want to design for their portfolio 

with little to no regard for what their client wants. 

I have several friends who have been rail roaded 

by charismatic and enthusiastic architects and 

ended up with a house they never wanted. Even 

one of the world's most famous architects, Frank 

Lloyd Wright, was notorious for designing houses 

that t he homeowners hated- magnificent designs, 

but if no one wants to live t here, is that really 

good architecture? 

Trevor Norton 
Los Angeles, California 

I was both thankful and slightly embarrassed to 

see your guide " How to Read a Floor Plan" 

(January/February 2005). I have completed four 

fa irly rigorous years of undergraduate architec­

ture education, three years of internships in 

various architecture firms, and am currently 

studying for my master's degree at the Harvard 

Graduate School of Design. In all of this t ime 

I have yet to learn what I learned in f ive m inutes 

by read ing this article. I realize that higher edu­

cation focuses rightly on design as process, but 

it need not be at the expense of the simple stan­

dards and conventions of the profession in prac­

t ice. Thank you for your acknowledgment of the 

simple th ings. 

Marke Johnson 
Cambridge, Massachusetts 

" How to Read a Floor Plan" is a great idea for 

absolute beginners, but when are you going to 

start including more complete floor plans in your 

house-specific articles? The features "Standout 

in the Crowd" and "The New Suburbanism" 

(January/February 2005) both suffered from less­

than-articulate photos. If you want to include 

a bunch of additional eye candy, go right ahead. 

Without the plans, however, all the words and 

photos in the world don't communicate the 

essence of a building. 

Regarding "Get Your House (Party) Started" 

(January/February 2005): Nice attempt to find 

useful fi lm resources. Three Hollywood fictions 

out of six fi lms unfortunately lightens the impact 

of the list. You should have at least included 

Life as a House, starring Kevin Kl ine. 

Steve Mann 
San Luis Obispo, California 

I was delighted to see " How to Read a Floor Plan." 

Now that your readers, who may have had diff­

icult ies understanding plans, are educated, how 

about including more plans with the bui ldings 

you so interest ingly photograph? In the January/ 

February issue, for instance, it would have • 
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I Letters 

been great to have had plans for t he Pugh + 
Scarpa and the Deegan-Day Design Dwell Home 

I I designs. The smal l house in "Small Amidst 

Sprawl" is totally incomprehensible from the 

photos and desperately needed a plan to illustrate 

the virtues of its design. 

The photos you provide are wonderful , but 

no photographer can illustrate the relationships 

between spaces as wel l as a simple plan does. 

That is what I often miss in your articles, the 

relationships between the spaces within and 

around the houses you illustrate. 

Robert H. Hersey 
Petaluma, California 

I have been an enthusiastic reader of your 

magazine for the last two years. But there is 

more. I have to admit that I just cannot accept to 

see our magazine lying far from sight on the 

upper shelves in some of the bookstores I go to. 

When confronted with that unacceptable reality, 

I take a look around and quickly put some copies 

on the most visible shelf I can find. Do you t hink 

I could get in trouble for that? 

Nicolas Ahern 
Via email 

Editors' Note: Nicolas, you're our kind of reader! 

Thanks. 

Dwell has continued to inspire and encourage 

this struggling architect, as wel l as acquaintances 

who are still being made aware of your magazine. 

Your consistency in presenting good, modern, real­
world work has put you at the top of our must­

read list. 

Architects 101 (January/February 2005) was 

much appreciated. As Donlyn Lyndon noted 

in "The Architectura l Insider," we are often 

rather ineffective at explaining to t he inexperi­

enced publ ic what it is that architects do. 

Meanwhile, we wi ll continue to look forward to 

each arrival of the best modern architecture 

magazine in print. 

Kathryn McGuire 
Tucson. Arizona 

I was both saddened and uplifted to read in her 

Editor's Note of the lackluster reception Allison 

Arieff received when addressing the Automated 

Builders Consortium Convention ("Small Change," 

January/February 2005). Saddened because I'd 

I ike to believe that the prestige of being editor­

in-chief of an innovative magazine would provide 

some protection from snickers andl jeers when 

talking about change. Uplifted because in 

recommitting herself to modern prefabricated 

design on the streets of Philadelphia, Arieff 

proves herself to be among the ranks of the 
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thousands of unknown artists and designers 

who have t he courage to draw, write, bui ld, and 

speak out- whether or not t heir work wil l ever 

ricochet across the pages of a publ icat ion such 

as her own. 

Whitney Morrill 
Charlottesvi lle, Virginia 

I enjoyed Allison Arieff's brief but dead-on Editor's 

Note. It is no mystery that in every industry 

people resist change. I've been in meetings with 

pharmaceutical and financial institut ions where 

I have seen those blank stares and snickers. It's 

a shame, but it's not an end. It's just a look at 

what makes up the barrier of entry. Who stands 

in the way, what makes them afraid, and how 

do they react to t hat fear? 

I spoke to my grandfather about prefab hous­

ing the other day. He used to be an engineer at 

GE and Westinghouse, and he said they had de­

signed prefab housing following World War 11 that 

came with wiring and plumbing already in each 

wall. He said they were wonderfully constructed 

and inexpensive to produce/bui ld as compared to 

the normal process. It was the pipe fitters' union 

and other local and national unions that blocked 

them through zoning and other legislation. While 

not shocking, and probably not different from 

today, it's disturbing. Since then, they've only 

gotten stronger and more resistant. It makes 

sense in the f ight-or-flight way. These people 

simply can't ever imagine f lying. 

Fortunately, there are people like me (and 

others) who read this magazine and can see how 
wonderfu l these homes can be. We see the poten­

t ial partly because we see the future as being 

different or better than today, and partly be­

cause in order to breathe, we need to forge new 

paths. The funny thing is t hat it's not just being 

different that 's attractive, it's almost an evolut ion 

issue. We want to evolve in how we do the things 

we do. 

John Beausang 
Via email 

I was dismayed to read of Allison Arieff's under­
whelming reception at the Automated Builders 

Consortium Convention in Phi lly-and surprised 

that not a single U.S. prefab company has woken 

up to t he opportu nity of affordable but high­

quality modern prefab designs. 

I have a suggestion for you- why not look to 

Japan? I live in Tokyo and have been here for 

over eight years. A significant port ion of homes 

in Japan are prefab, and some are of exceptional ly 

high quality and contemporary design. The 

largest companies in this arena include Sekisui, 

Misawa, and Daiwa, and there are many others. 

I would encourage you to look at their websites "" 
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I Letters 

Contributors 

lain Aitch, our London contributing editor, t rav­

eled to Ed inburgh (" Beyond the Garden Wal l ," 

p. 86). where he discovered the delights of veg­

etarian haggis and getting lost in dark alleyways. 

Deborah Baldwin ("Fond of You," p. 170) and her 

batterie de cuisine I ive in New York. 

David Bowman ("Live/Work," p. 76) is a free­

lance photographer located in Minneapol is and 

at www.bowmanstudio.com. Bowman says the 

best part of shooting the Dwel l Reports portrait 

was meeting Bil l St umpf. 

Heat her Bradley is a freelance writer who also 

serves as the urbanite editor of Soma magazine. 

For Home Cooking 101 (" Dining In , Dining Out," 

p. 162; "Never Dull ," p. 164; " Coffee Talk, " 

p. 166 ), she ate heartily and frequently, yet did 

not gain a single pound. 

Daniel De Souza (danieldesouza.com), a recent 

Florida transplant, found his assignment to 

photograph students at Miami's DASH school 

(" Education by Design," p. 84) "refreshing . 

a sign of t he bright future of Miami ." 

Catherine Frankl in ("Tait Modern, " p. 72) is a 

Melbourne-based design writer. Her healthy fear 

of poisonous snakes does not keep her from writ ­

ing about great contemporary architecture that 

j ust happens to be located mi les from anywhere. 

Susan Guerrero (" Iron Chef," p. 168), a staf f edi­

tor at the New York Times, is work ing on a book 

about Rosarita, the food company named after 

her grandmother. 

Chad Holder was thri lled to photograph the Lazor 

residence ( " How to Play Flat Pak," p. 134), and 

says, " It was great to see the wonderful design of 

Blu Dot in such a scale as their prefab home." 

Photographer Peter Marlow has a strong interest 

in architecture. His partner plans prefabricated 

apartments for cl ients in England, so the Moho 

assignment ("Manchester United, " p. 144) was 

very apposite. 

Andrew Yang (" Magical Micropol is," p. l oo) is 

the associate editor of Metropolis. On traveling 

to South Korea to visit the Heyri Art Val ley, he 

says, " The re lat ionship between t he res idents 

and their homes was heartening and made the 

pi lgrimage completely moving." 
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(which are in Japanese, so please find a friend) 

and contact t hem directly to test their interest 

in your ideas. Who knows, it may even lead to 

a piece in Dwell- and, more important, a viable 

prefab alternative in the U.S. to the current 

humdrum offerings! 

Michael Devlin 
Tokyo, Japan 

My wife and I recently purchased a townhouse 

in the urban core of Cinc innati, because we just 

d idn't fit into the bi-level, ranch, or whatever 

style l iving that suburbia offered. It was slow­

going filling t he void within our space due to the 

lack of modern complements the area offered. 

Hence my lat e, but welcomed, discovery of 

Dwell. We have been slowly redesigning/renovat­

ing our space into what we have long loved. 

We recently entered it into our city's growing 

downtown- living tour. I am happy to say it was 

very wel l received by the many visitors. Most 

responses were along the lines of "You did this 

yourself?" and "Great job, what was your inspira­

t ion?" I was happy to admit t hat Dwell was a 

great help. 

Chris Abernathy 
Cincinnati , Ohio 

My wife and I have just subscribed to Dwell, 

and were actual ly rel ieved to find it existed. 

The first issue we purchased confirmed t hat 

we aren't alone, and t hat other people in 

Houston have similar taste to ours. We were 

very surprised you focused on two architects 
in Houston, and we were equally surprised that 

the first t ime we watched the Dwel l television 

show [on the Fine Living Network] it focused 

on a home in Austin. We never knew Texas was 

an architectural hotbed. 

We are closing on our lot in January and are 

completing the process of meeting architects in 

the next couple of weeks; we think we've found 

our guy but want to be sure and do the proper due 

diligence. We spent almost two years looking for 

the right place to build, so we aren't rushing any­

th ing (even t hough we'd like to). 

Alex Down 
Houston, Texas 

I would like to preface this email by saying that I 

rarely write editors of magazines. In fact, to 

be honest, I have never written an editor of a 

Clearly, we aren't in t he highest income bracket, 

yet we manage to scrape by with a comfortable, 

happy, and modest lifestyle. We recently relo­

cated to Boston from Californ ia and have been 

dismayed by the exclusive prices of t he housing 

market. Your magazine and the Dwel l Home 

contest have opened my eyes to t he idea of 

prefab modern ist housing options, and I wanted 

to simply thank you. Surprisingly, t his is not a 

plea to be the next Dwell Home recipients, but 

just a letter of appreciation. I am so excited by 

what you have done to bring simple, modern, 

green architecture to center stage. 

Now, when we move back to the Bay Area 

to l ive near our parents, I feel t here is a chance 

we can find or create the modern, simple, 

and affordable home we so desperately desire. 

Joe Hardman 
Cambridge, Massachusetts 

As much as I enjoyed the article on building a 

modern home in architecturally conservative 

San Francisco, I found it difficult to believe that 

anyone could use such a miniature refrigerator 

as depicted on page 113 ("Standout in a Crowd," 

January/February 2005). I like clean lines as 

much as t he next person, but having to kneel to 

peer into a college dorm-sized fridge seems a 

bit much. Exactly how does someone who likes 

to entertain store refrigerated food in such a 

kitchen? 

George Meyer 
Via email 

Please write to us: 

Dwell Letters 

99 Osgood Place 

San Franc isco, CA 94133 

magazine before (or an editor of a book or letters@dwel lmag.com 

newspaper for that matter). 

I happened to pick up your magazine one fate- Correction: 

fu l day last summer and have been a loyal reader/ In our January/February 2005 issue we neglected 

admirer since. I am a medical res ident with a to credit Ben Davies, the general contractor for 

shocking amount of student loans and my wife Haus Martin designed by Cass Calder Smit h. We 

works for an academic publishing company. apologize for the oversight. 



THE WOLF DUAL CONVECTION OVEN. No COOKIE LEFT BEHIND. 

No matter where a cookie might get its start-top rack, bottom rack, middle, even the sides-it gets an equally warm 

reception in a Wolf dual convection oven. Courtesy of two fans, four heating elements, and eight specialized cooking 

modes that deliver temperature and airflow evenly and impartially. So each and every cookie 

gets the chance to be just as chewy, crisp)' and, yes, gooey as its other golden-brown brethren. 

---... ., 
WOLF 

FoR MoRL Asou1 T11• CO.\IPLL1" L1N1 OF WoL> PRODuc.rs, V1s11 wo1 PAl'PLJANLLCoM OR CALL 1-800-332-95 13 
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BATH 
ARCHITECTURE 

Lydiel, A division of APAL DISTRIBUTION CORP. 
For information and catalogs: 

GINKGO 
Free standing resin bathtub 
Design: Yves Pertasa 

Tel: 1.800.762. 1433 E-mail: info@lydiel.com www.lydiel.com 

Through authorized showrooms, interior designers and orchilecls. Exclusive dealerships ore available. 
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A new generation of designers, 
like Charlie Lazor (with his 
FlatPak House at right), are 
cre.ating architecture that is 
more affordable, more access­
ible, and, no less important, 
more tun. 

I Story by Allison Arieff 

Let's Try Optimism 

If we eliminate from our hearts and minds all dead 
concepts in regards to the house, and look to the 
question from a critical and objective point of view, 
we shall arrive at the "House-Machine," the mass­
production house, healthy (and morally so, too) and 
beautiful.-Le Corbusier, 1919 

It is now past argument that the low-cost house of 
the future will be manufactured in whole or in parts, 
in central factories, and assembled on site. 

-Fortune, 1932 

The American residence is becoming a product and 
eventually all homes-except those of the very 
wealthy-will be bought in prefabricated form. 

- Craig Ellwood, 1957 

When we first started seriously to think about the 
prefabricated home, everybody jumped to the 
conclusion that it would lead to monotony. I say it 
offers us a way of building truly imaginative and 
exciting homes. - Richard Rogers, 1968 

Forget cookie cutter. Think cutting edge. 
- Money, 2003 

Recently, at a lecture I gave on modern prefab architec­

ture at the Commonwealth Club in San Francisco, a mem­

ber of the audience asked me a very reasonable question. 
"I was studying architecture at UC Berkeley in the '70s," he 
said. "Prefab was a big thing back then. What makes you 
think things are any different now?" 

He had a point. As the quotations above illustrate, the 
paradigm-changing power of prefab has been evange­
lized- and then routinely dismissed- by each successive 
generation for the better part of the 20th century. Will 
the 2 rst century offer a different outcome? 

There's little evidence to disprove the maxim that 
history repeats itself, so the easiest response would have 
been for me to say that it's likely that prefab in the 21st 
century will embark on the same inevitable trajectory 
it did in the 20th. But if we all lived our lives 

I Photo by Chad Holder I Editor's Note 

anticipating the inevitable, we'd be entirely without hope. 
So my response to the questioner was that he was right, 

that things could very well come to an impasse. Or things 
could be different this time. "We've come this far," I told 
him. "Let's see where we can take it." 

Consider this: Exactly four years ago, we published 
an issue of Dwell that explored prefabricated architecture. 
Back then, our research yielded some yurts, a concrete 
dome, and R. Buckminster Fuller's prefabricated bath­
room. We struggled to find three homes to feature in that 
issue. In the end, one of the three we published wasn't 
prefab but sort of looked like it might be: It was a barnlike 
house clad in corrugated metal and built by an Amish con­
struction crew. 

Fast-forward to 2005, when it was daunting to choose 
the projects for publication in this issue, such was the 
variety and quality we were presented with. No yurts this 
time (not that there's anything wrong with yurts). No 
virtual prefabs shown as computer renderings. Instead, 
lots of innovative, intelligent homes from architects 
across the United States, using a diverse array of building 
systems and strategies. 

Things have changed in just four years- and changed 
in ways that give us hope that prefab's future just might 
be different from its past. There is, for example, an 
increased public awareness about the importance of good 
design that has helped focus the national conversation 
about housing on design a.nd not just cost or code or 
covenants. Prefab in the first decade of the 21st century 

recognizes the desires of a growing marketplace, bucking 
conventional wisdom that available housing stock serves 
the needs of the public. The demand is there, so the 
supply should follow. Developers, investors, and major 
corporations have begun to take notice. 

This latest incarnation of prefab has energized not 
only the design and architecture community, from 
students to those working at the top of their field, but 
also legions of potential homeowners. It recognizes 
the major role of the architect (a welcome change, as 
currently only s percent of homes are designed by 
architects) while also fostering a uniquely collaborative 

approach to architecture, wherein the contribution of all 

parties- from lenders to factory workers to designers­
is recognized. 

Prefab can reduce cost (though I must deliver the news 
that it will probably never be as cheap as many would 
hope). It can be a more efficient-and sustainable-way 
to build. But perhaps nothUng illustrates its promise better 
than th is: Last May, I had drinks with architect Charlie 
Lazor to talk about his ideas for a modern prefab house. 
In the first week of November, I had dinner at that house. 
You can check it out on page 134. It should be enough 
to placate the pessimists for now. • 

ALLISON ARIEFF, EDITOR-IN-CHIEF 

allison@dwellmag.com 
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Double High House I Bryan Bell 

Architect Bryan Bel l has redefined existing 

limitations in a real istic and accessible 

capacity by uti lizing current manufacturing 

technologies for his designs. 

Design Innovations in Manufactured Housing I 4 Feb- 16 Ja n I The Field 

Museum I Ch icago, IL I Prefab is often unduly stigmatized as being sub­

par, but this exhibition features innovative residential design solutions that 

are anything but and t hat prove prefab's versatility. www.fieldmuseum.org 

42 Dwell April/May 2005 

Packed House Project I By COMMA 

Inspired by the packaging required to 

transport manufactured-housing compo­

nents, COMMA designed a structure 

that would uti lize its container to become 

an integral and permanent part of t he 

fina l structure. 

opyr g led ll'a c 
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Cantilever Console I By Soorikian Furn iture 

' Driving across a long, curving bridge, it's hard to believe that the 
lacy interlocking beams overhead are held in place by only a leap 
of faith. But as we all know, the amazing properties of modern 
physics applied by eager engineers ensure their stability. Inspired 
by cantilever bridges, whose light looks belie their hearty function­
ality, designers Matt and Karen Soorikian created their console. The 
piece may not be able to support the weight of your car, but it makes 
a good resting place for even the heaviest TV. www.soorikian.com 

The Retreat I By Retreat Homes Ltd. 

This house on wheels-replete with floor-to-ceiling 
windows and available in mult iple models and fin­
ishes- is a sleek wooden alternative to the tackiness of 
a traditional trailer. We'd be plenty pleased to call this 
our second home. www.retreathomes.co.uk 
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Studio at Large: Architecture in Service 

of Global Communities I By Sergio Palleroni 

with Christina Eichbaum Merkelbach I 
University of Washington Press I $30 

At the University of Washington, architects 

and students spend time in the field bui ld­

ing community housing, cl inics, schools, and 

other vital structures in areas underserved by 

design- from Indian reservations in the 

American West to sites in Cuba, India, and 

Africa. www.washington.edu/uwpress 

Hats I By Ana Voog 

The fantastical creat ions that designer Ana 

Voog conjures up with her knitting needles 

are a far cry from the chunky potholders and 

four-foot- long scarves our grandmothers 

used to make. Wisps and curls of wool dangle 

precipitously, feathery tufts sprout side­

ways, and geometric shapes prol iferate. 

www.anacam.com/hats 
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Model 2279 Chaise I By Natuzzi 

What is it about a chaise longue that begs to be rede­
fined over and over? Perhaps it's because it is flawless in 
its essential idea. And while we wouldn't dare to assert 

a discernible ideal in any variation of the design, we have 
no problem publishing them. Case in point: Natuzzi's 
latest design, in creamy leather-a perfect perch for read­
ing the Symposium perhaps. www.natuzzi.com 

l 
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So, You Want to Be Canadian 1 By Kerry 

Colburrt.-and Rob Sorensen I Chronicle Books I 
$7.95 

So your Canadian immigration visa application 
was denied. Don't despair. Crack open a 

Molson and settle down with this entertaining 

primer on all things Canadian. Soon you'll 

be talking, dressing, and apologizing like a 
Canuck, even if on your own soil. Well worth 

the loonies (that's bucks to all you wannabe 

Canadians). www.chroniclebooks.com 

Hexagon Mosaics I By Vitra Tiles USA 

A geodesic dome, with its intricate patterns of 

interlocking polygons, can be transfixing. 

While you might not feel the impetus to build 

a dome in your backyard, these tiny porcelain 

tiles (each one inch square) will help preserve 

some notion of geometric perfection in any 
bathroom or kitchen. Bucky would be proud. 

www.vitrakaro.com 

Vanishing Point I 21 May-14 Aug I Wexner Center for the Arts I Columbus, OH 

Most artistic mediums long ago eschewed the rules of proportion and 

perspective, yet architectural depiction can't rid itself of that dogged and 

persistent vanishing point. This new exhibition features works that trans­

form banal locales into surreal abstractions. www.wexarts.org 
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PARIS 

www.roch e · bo bol s . com 

Christophe Delcourt· Rive Droite collection for Roche-Bobois 

Christophe Delcourt, world·renowned designer. especially famous for his tailored upholstery, has rust released his newest collection with Roche Bobois: Rive Dro1te. 

This collection emphasizes the tastes of this young designer for natural textures. fluid design, precision and special techniques. l ight. sensual . and 

intimate. lhe Rive Oro1te collection brings the French -art of hving· by drawing on Its craftsmanship spu1t to create modern and soplus11cated furmture. 

Rive Drolte collection. design by Christophe Delcourt. Oak veneer, solid oak edges, Sesame stain with medium-luster lacquer and patina, White·gofd stain 

or Olive-green stain with medium-luster lacquer and patina. Bronze stain. Sofas, beds and armchairs In cowhide grain leather, satin finish. 
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I 1n the Modern World 

••••••••• ••••• •••• 

Green Investment Fund I Portland, OR 

It's no wonder that Portland attracts so many environ­
mentally inclined folks: It has the largest urban forest in 
the U.S. and is now the only city to provide financial 
incentives for building green. Refueling its 2001 Green 
Investment Fund (GIF), the city will provide a total of 
$1.5 million in grants over the next five years for resi­
dential and commercial developers who make a con­
certed effort to build within green guidelines. 
www.green-rated.org 

48 Dwell April/May 2005 

Modular Toddler Bed I By Pazit Kagel for Paza Design 

As any parent can attest, once a child enters the picture, one's home 
transforms into a storage unit for prams, cribs, and countless brightly 
colored plastics (the uses of which remain indecipherable to the un­
initiated). Now, thanks to Paza's toddler bed, the terrible twos don't 
have to be quite so terrible. These laminated bent-ply units provide 
a stylish place for kiddo to nod off, as well as ample storage space, and 
can later expand to accommodate a twin mattress (bring on the fash­
ionable fours!). www.pazadesign.com 

MATCHIBAKO 
,..,.llUI! Mollithboll Ar' Of l h• '20I .net )0$ 

MATCHIBAKO 
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Matchibako I By Maggie Kinser Hohle I 
Mark Batty Publisher I $9 

·' 
' 

You may believe that a matchbox's only 

delight is pyromaniacal. But in early 20th­

century .Japan, these utilitarian compart­

ments were decorated with anonymous 

illustrations influenced by Cubism and the 

Bauhaus. www.markbattypublisher.com 

Cool '60s Design I 25 Feb-27 Nov I 
Canadian Museum of Civi lizat ion I 
Gat ineau, Quebec 

The '60s were sunny, even in Canada. This 

exhibition' s collection of furniture (like 

the stool, left), lamps, stereos, pottery, and 

macrame exposes our northerly neighbor's 

optimistic and largely idiosyncratic style 

to prove that the decade of free love and 

space travel was also a veritable golden age 

for Canadian design. www.civi lization.ca 

in terna ti o nal.com 
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Earthsong I By Bernhard Edmaier I Phaidon I 

$59.95 / www.pha1don.com 

AH A£RIAI. 1'0\Jq Of A.U. Fl~( GORQUOHS AHO MORE 

'c 

New York: The Photo Atlas I Martin Brown I 
HarperResource I $60 I www.harpercollins.com 

Earth From Space I By Andrew K. Johnston I 
Firefly Books I $49.95 / www.f ireflybooks.com 
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For those who dream of flight, thr,ee new books offer a vivid glimpse 
through the eyes of the airborne. New York: The Photo Atlas catalogs 
the five boroughs of New York from above, with a collection of maps 
at the back for cross-referencing. Earth From Space includes a vast 
and varied collection of images, accompanied by educational text on 
the conditions of the earth as we know it. From the painted striations 
of Afghanistan's Folded Mountains to an air force base in the Mojave 
Desert, the richness of the natural Jandscape contrasts sharply with 
evidence of human development. Earthsong divides aerial images of 
the earth into elemental categories. The four sections- Aqua, Barren, 
Desert, and Green- contain stunning photogra_l)hs of some of the 
most astonishing natural phenomena on the planet. Urban, scientific, 
and artistic, these three books lend us the bird's-eye view we've 
always dreamed of. 

Cpygtdn' 



SURROUND YOURSELF WITH STYLE 

Each and every Natuzzi sofa, including the Domino model seen here, features beautiful Italian 
quality, style and craftsmanship. Natuzzi, the world leader in comfort, lets you embrace your own 
style with sofas, armchairs and accessories coordinated in harmony with each other. To see more, 
look for Natuzzi at fine retailers in your area, cal l 1- 800- 262- 9063 or visit www.natuzzi.com. 
Experience America's flagship Natuzzi bout ique, 101 Greene Street, Soho, NY. 

NATUZZr 
It's how you live'" 
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Scarves I By Cristyane Marusiak for Dedo Da Moca 
We're aware that socks without shoes and scarves without coats 
seem odd, but exceptional quality in the one will forgive any 
sartorial blunder. For example, felt scarves by Brazilian designer 
Cristyane Marusiak offer soft and sumptuous fashion for the 
color connoisseur in all of us. crismarusiak@hotmail.com 

Parts of a Rainbow I By Christian Flindt 
Stackable plastic chairs, used mostly on patios or for parties, have 
become so ubiquitous as to be pretty much passe. Designer Christian 
Flindt's variegated version, however, links chairs sideways to create 
multiple seating arrangements whose translucent beauty should 
dispel any stackable bias. www.flindtdesign.dk 
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Maybe you're not getting older. Maybe you need new lighting. 
The wrong lighting can make anyone appear older. The right lighting can make skin cones and color look natural and healthy. Philips 

lightbulbs can help you to see things as they should be - like the Natural Light globes used here. Their light is more like natural 

daylight. It's not your age; maybe you need new lighting. See what's possible with Philips Lighting. Available at The Home Depot. 

www.philips.com 

PHILIPS 
sense and simplicity 
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Extreme Texti les: Designing for High 

Performance I 8 Apr-23 Oct I Cooper-Hewitt, 

National Design Museum I New York, NY 

"Extreme" has come to mean absurd, from TV 

shows that overhaul lives, homes, and looks 

to athletic events in which contestants flirt with 

death. But the Cooper-Hewitt brings us back 

to reality, focusing on textiles' potential for 

practical purposes rather than for shock value. 

Included are polyester slings that can lift 50 

tons and vascular grafts made of velour (shown 

here). www.cooperhewitt.org 

Blue Marmalade / 5 Feb- 17 Apr I The 

Lighthouse I Glasgow, Scotland 

The British take great national pride in things 

of unfathomable appeal to outsiders: the 

scandalous lives of royals, gloomy weather, 

and the sticky goo called marmalade. But 

British eco-design firm Blue Marmalade re­

minds us that being British can also be de­

lightfully quirky. This exhibition displays the 

full range of the company's environmentally 

proper yet far from prim product line. 

www.thelighthouse.co.uk 

Brikka I By B ialetti 

As every espresso lover knows, a double shot 

is nothing without that tawny layer of crema 

on top. But until recently, those unable to 

afford a fancy espresso machine had to content 

themselves with the plain black l iquid pro­

duced by a stovetop Moka pot. Now, thanks 

to Brikka, even the frugal can have some 

crema in their cup. www.bialetti.it 

How man editors does it take to put together 

a Riki stool? One (plus one goading onlooker). 

That's because this 1966 Japanese classic is 

fashioned from recycled cardboard and can 

be easi ly assembled sans scissors or glue to 

make a handy place to rest and ponder the 

wonders of clever design. www.spazia.com 

Egon Eiermann (1904-1970): The Continuity of 

Modernism I 29 Jan- 16 May I Bauhaus-Arch iv I 
Berl in, Germany 

German architect Egon Eiermann had a diverse career­
from designing film sets to designing churches. But he's 
perhaps best known for large-scale commissions Uke the 
Chancery of the German Embassy in Washington, D.C., 
a masterwork of subtle t ransparency despite steel-and­
glass functionality. This show celebrates what would 
have been Eiermann's hundredth birthday. www.bauhaus.de 
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Tube Pendant Shades I By Pad 

Invisible Hotel I 19-23 Apr I DESTE..Foundation's Cen~er for 

Contemporary Art-/ Athens, Greece 

Reality · s always getting in the way of per.feotion, confronting great 
ideas with specifics, parameters, and worst of all the bottom line. 
This is often the case when it comes to visionary design. Invisible 
Hotel invites top avant-garde Greek architects to do away with 
actualities like site limitations, budget, and client wishes in order 
to rea1ize their ideal living environ,rnents. )'he projects will be 
presented as visual walkthroughs via digital rendei;ings and anima­
tions. www.invisiblebotel.com 

The Very Hungry Caterpillar meets mod 

I ighting. These new lamps by British-based 

company Pad will surely brighten any room, 

and with a choice of six colors, ranging from 

a vibrant lime green to a subtle ecru, these 

pervious tubes will undoubtedly blend to com­

plement any decor. www.padliving.com 

Candito Nail Brush I By Stefano Pirovano 

for Alessi 
There's nothing better to administer a good 

cleaning than a strange and adorable little 

creature. Candito is not squeamish, partic­

ularly when it comes to the seedy underside 

of our grubby little fingernails, and he's 

shaped perfectly for the job. If only our tooth­

brushes could be so cute. www.alessi.com 

K67- The Kiosk Shots 
Architect Safa J. Machtig designed the K67 in 1966. 
Today, the tiny prefab uni ts litter Eastern Europe, hosting 
everything from copy shops to cafes. But because of 
defacement, the K67s are in danger of becoming obsolete. 
Through photographs, this project pleads for their 
preservation. www.publicplan.com/k67 

Eco-Terr I By Coverings Etc 

If you're carefully detailing every last inch of your new home to be 
so environmentally correct that even Al Gore can't quibble, it would 
be unthinkable to slap down an irresponsible toxin-leaching tile 
on your bathroom floor. But there are aesthetics to consider, and you 
don't want to compromise your style just to fit your integrity. It's 
lucky, then, that Eco-Terr is now on the scene. Made of recycled blends 
of granite, marble, river rock, and glass chips, these sustainable 
tiles are even available in green-friendly colors like Flamed Coral, 
Rocky Beach, and Dune. www.coveringsetc.com 
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Design. Create. Inspire. 

Discover the world's most inspiring windows and doors at www.loewen.com 11 .800.563.9367 



Never Follow audiusa.com/A4 

Practice is greater than theory. The a ll-new 255 hp A4. An award-w inning V6 utilizing 

race-proven FSl9 technology allows the engine to function more efficiently and with 

more pow er. Coupled with the legendary control of quattro• all-whee l d r iv e, it produces 

a result that far exceeds formulaic performance. It's greater to lead than follow. 

"Audi," "A4," "FSI," "quauro" 1nd the four rings emblem ire register9d trademarks of AUDI AG. "Never Follow" It a registered ttademark of Audi of AmerJc11, Inc. 02005 Aud i of America, Inc. 
Europetn model anown. 
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This time, it doesn't come with a lava lamp. 
It was the most familiar furniture shape of the 1960s. And now it's 

coming back to a living room near you. 
Except this time around, tufted cushions give it a more classic, 

tailored look. 
Except this time, stain-resistant natural cotton makes it a lot more 

durable. 
And this time, that tower of bubbling light won't be sitting next to it. 

Orwill it? 
The Petrie Series. Only at Crate and Barrel and crateandbarrel.com. 

Crate&BarrelFurniture 

Armchair, $899. Sofa, 81399. Ottoman, S499. For the store nearest you, call 800.996.9960. 



I 
Story by Amber Bravo I Photos by Phil ip Newton I My House 

Blessed with an enviable s ite on the sylvan shores 
of the Strait of Juan de Fuca in Washington state, arch­

itect Anthony Pellecchia and his wife, graphic designer 
Ka thy Wesselman, wanted to create a vacation house 
that would be tied as much to the natural environment 
as to an aesthetic tradition. Pellecchia, who worked with 
architect Louis Kahn from 1967 to 1972, looked to his 
former boss for inspiration. 

Perhaps the most palpable influence would be a dis­
tinct "sympathy for the site." Pellecchia and Wesselman 
gingerly approached their idyllk setting, designing a 
structure that looks as if it grew up right alongside the 

surrounding trees. The resulting house, named Villa 
Lucy as a nod to both Pellecchia's Italian heritage and his 

~ mother, Lucy, succeeds in enhancing the natu ral beauty 

of the land withou t overpowering it. 
After moving from Denver to Seattle in r993, 

Pellecchia and Wesselman merged their firms to form ... 
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I My House 

WPa, a hybrid graphic design and architecture studio. 
"We had worked on an exhibition for the Denver Art 
Museum in such a way that there wouldn't be a recogniz­

able line between the architectural and the graphic 
disciplines, and that got us interested in working togeth­
er," Pellecchia explains. "There are some graphic compo­
nents to Villa Lucy that obviously wouldn't have existed 
before the merger. The big red door, for instance, is very 
much influenced by a graphic notion of design." The gal­

vanized grating bridge that leads up to this dramatic 
6'8"-by-6"8" pivot door connects the house to the site but 

also maintains a sense of separation. 
"The site was the most important aspect of the proj­

ect for us," explains Wesselman. "We posit ioned the 
house to have a spectacular view of the water, but we 
didn't take down all of the trees to achieve that." This 
commitment to maintaining the integrity of the site and 
its surrounding ecosystem went as far as planning a 

Galvanized grating 1s used to 
bridge the gap between natural 
landscape and structure in 
both the entryway and the front 
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porch, the latter extending an 
extra 18 feet off the side of 
the house to allow for unfet­

tered appreciation. 

building schedule around the mating season of a neigh­
boring eagle couple, so as not to endanger the fledglings. 
In addition to leaving the landscape well enough alone, 
Pellecchia anchored the house on six prefabricated mo­
ment frames, raising a large portion of the structure to 
allow the natural slope to continue untouched beneath­
an approach that reduces impact in two ways. "Off-site 

fabrication is appealing because we can minimize the 
amount of storage area that's needed for equipment. It 
allows us to sequence the construction effectively, as the 
steel framings can be fabricated while we're building 
the foundation." The project's heavy reliance on 
prefabricated steel presented a welcome challenge for 

Pellecchia's son, Aran, who acted as the con tractor on 
the project. 

In Villa Lucy an attention to economy and organiza­

tion was essential. The house is divided into two distinct 
zones, an opaque and a transparent zone, which the .,. 
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couple refers to as the "bar" and "stage," respectively. 
The horizontal thrust of the bar is meant to mirror 
the lateral movement of the shorel ine, and houses all 
the service areas (i.e., the bathrooms, the kitchen, and 
all u tilit ies). "There are certain analogies and references 
we thought abou t when we were designing it which 
had to do with a sort of stage and backstage, served and 
service area," Pellecchia explains. "It's very Kahnian in 
that regard." This organization system consolidates the 
utilities, which saves both time and space. "It's econo­
mical when a plumber only has to run the plumbing 
through a small space." 

The stage zone houses the sleeping and living/dining 
quarters and is furnished with lightweight pieces like 
Alvar Aalto chairs, a Monica Armani table, and a table of 
Pellecchia's own design; both tables are set on casters 
to facilitate movement and interior flexibility. The bath­
rooms are accessible from the stage by way of seamlessly 

i 

-
The "stage" (left) al lows for 
optimal light and viewing 

conditions and serves as a 
stark contrast to the more 

opaque "bar" section (above), 
which houses all of the service 

sections like t he kitchen, 
bathrooms, and laundry room. 

integrated sliding doors, which are virtually indistin­
guishable from the poplar siding that finishes the 
interior walls. 

Most important, the stage offers access to Villa Lucy's 
breathtaking view-which is what it was designed to do. 
"It's a clean, modern structure. But it really is a place for 
us to observe, so that we can perch ourselves and watch 
all the activity that happens on the site, the various 
animals, the wind, the rain," says Wesselman. The result 
is a rooted structure that tiptoes across the site but 
makes a dramatic visual impression. 'T m not a camper," 
balks Pellecchia. "We're urban people, so our interest is 
enjoying and observing. We think of the large area with 
all the glass being the stage, and the performers are 
outside." This is certainly a humble observation, but 
one cannot deny that the lens through which Pellecchia 
and Wesselman observe is equally as compelling 
and lovely. • 





I My House 

-------

How to Make My House Your House 
Lite-Ply interior f inish 

In their search to find an alternative to dry· 

wall , the couple discovered this lightweight, 

nontoxic Italian poplar siding at a local 

lumberyard. "The Seattle Opera uses it for 

stage sets, and the lumberyard carries a 

large amount of the product to outfit them," 

says Pellecchia. Lite-Ply is about half the 

weight of conventional siding and can be 

fastened by staples. www.northamply.com/ 

lite-ply.html 

Galvanized grating 

Both the bridge and front deck (above right), 

which extends an extra 18 feet off the side of 
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the house, are made from galvanized grating. 

"We wanted to minimize the amount of non· 

porous surfaces," explains Pellecchia. "The 

beauty of [galvanized grating] is that the 

rain is able to pass through it, so vegetation 

can grow." Designing features like the bridge 

within standard-sized parameters kept the 

material quite economical. 

Steel beam stain 

The interior steel beam stain was discovered 

by trial and error. Eventual ly the couple 

settled on a recipe of stove black and black 

shoe polish applied on top of a chemical 

sealant that's used on ships to change the 

makeup of rust. The exterior nongalvanized 

steel beams were left to rust naturally. 

Curtain fabric 

"Kathy found this inexpensive material called 

Supplex that is often used for outerwear," 

explains Pellecchia. "It's a treated nylon that 

has a crinkly, almost lssey Miyake quality to 

it. It was $8 a yard and came in these large 

wide rolls, which was great because we had 

large surfaces to cover." They brought the 

translucent, UV-resistant fabric to a curtain 

maker, who fitted it to hospital runners 

so that they could modulate the space. 

www.invista.com/prd_supplex.shtml 
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PERHAPS 
YOU HAVEN'T 

PREPARED FOR 
AN IMPENDING 

ACCIDENT, 
BUT LEXUS HAS. 
Humans are inherently fragile beings. Which 

is why our Pre-Collision System* goes above 

and beyond advanced crumple zones and 

strategically placed airbags to help protect 

you. Using radar technology to sense if a crash 

is unavoidable, it will immediately retract the 

seatbelts for you and your front passenger. 

And as you apply the brakes, it automatically 

applies increased force to help reduce impact 

speed. We hope you never experience this 

ingenious system firsthand. But just knowing 

that it's there may well enhance your drive. 

To learn more about our pursuit of perfection, 

please visit us at lexus.com. 

©• FXI 15 
... 
J: 
m 
"'Cl ,,. 
V> 
V> 

6 
z 
~ 
m 
"'Cl 
c 
"' V> 
c 
=i 

~ 
"'Cl 
m 

"' .,, 
m 
n ... 
6 
z 

•Available on select model\, The Pre-Coflis.ion System is no! a crash avokfance system. Its effectivenes-; depends on many factors, including $afe dnving © 2004 Lexus 

C..opyr g ted IT'a e al 



I Off the Grid 

Tait Modern 
Rugged Bruny Island, off the southeast coast of 
Tasmania, is about as far away from Rochester, New York, 
as you can get. Just ask Amy and Bob Tait, who call both 
places home. Plane-hopping from Rochester to Chicago 
to Los Angeles to Sydney and finally to Hobart, then 
driving two hours south and catching a ferry will get you 
there in about 30 hours. A long haul for a vacation? 
Perhaps, concedes Amy, but nothing a good novel, an in­
flight movie, and a glass of wine can't fix. 

During a "once in a lifetime" trip to Australia a few 
years ago, the Tai ts fell in love with picturesque Tasmania, 
Australia's southernmost island state. Back in the States 
after their sojourn, Amy-whose background is in real 
estate-surfed the Internet looking for Tasmanian pro­
perties. She found 500 acres on Bruny Island up for sale 
and before you could say "advanced search" had flown 
halfway around the world again to check it out in person. 
"As soon as I set foot on this property, I knew it was the 
one," she recalls. "It doesn't reveal itself to you all at once, 
there is just so much to discover." 
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I Story by Catherine Franklin I Photos by Peter Hyatt 

Like all pioneers, the Tai ts then turned their thoughts 
to shelter. They found the Hobart firm of r + 2 Architecture, 
and began a long conversation with directors Mike 
Verdouw, Ca th Hall, and Fred Ward. According to the arch­
itects, the out-of-towners were extremely receptive to 
notions of a contemporary, sensitive response to the rug­
ged waterfront site. 

"Initially they came to us and asked for a log cabin in 
the woods," Ward recalls. "We explained that here we 
don't really call it 'the woods' and that we don't really do 
log cabins. They were very open to our suggestion tha t 
the house be a contemporary Australian response.• 

The design-resolved via countless emails and confer­
ence calls-was largely d.riven by the remoteness of the 
location, which called for complete self-sufficiency. 
The Tai ts' site has no municipal water, power, or sewer 
connections, so the architects had to balance their clients' 
modem needs with certain practical considerations. 

"It's all new to me," admits Amy, who is grateful that 
an onsite caretaker keeps things ticking when they're " 

Solar panels mounted on a 
shipping container onsite (not 
pictured) heat this curvy house 
in Tasmania. The swooping 
roof cantilevered over the 
west-facing desk mitigates the 
intense afternoon sun. 
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I Off the Grid 

not there. They got most of their wishes-hot tub, dish­
washer, clothes dryer-but had to agree to a smaller 
one-level house instead of a larger double-story design. 
"There was some compromise on their part," says Ward. 
"We couldn't have heated a really big volume." 

The house observes passive solar design principles, 
and most of its power comes from six photovoltaic cells 
mounted on a disused shipping container parked in a 
sunny clearing about roo feet from the house. The arch­
itects angled the solar panels on a tilted roof to make the 
most of the intense sun in this somewhat ozone-depleted 
region. "We like to recycle where possible, so the ship· 
ping container was a good cost-effective option," says 
Mike Verdouw. 

Rain collects in two 2,600-gallon tanks nestled in the 
shade near the house and the water is channeled under­
ground, via four-inch conduit, into the kitchen and bath­
rooms. Portable gas cylinders fuel the hot-water system 
and the cooking appliances. Bathroom and kitchen waste 
is collected underground and processed in a septic tank 
before being dispersed around the garden via a network 
of subterranean trenches. Rod Cooper, who designed 
this passive system, encouraged the Tai ts to plant native 
sh rubs along the trenches, as the plants absorb the 
nutrients from the waste and the rest seeps into the earth 
or gets evaporated by the sun and wind. 

Lightweight, inexpensive, low-maintenance building 
materials were deemed essent ial, especially given the 
site's access difficul ties and the foul weather during con­
struction. The structure is a combination of galvanized 
steel and timber on a raised steel sub-frame floor, and the 
exterior is clad in oiled timber planks. Inside there's 
low-fuss plasterboard, polished hardwood flooring, and 
neutral-toned carpet. 

At present, the Tai ts visit their remote island hideaway 
once or twice a year to steal some quiet moments before 
heading back to work, school, and other commitments in 
Rochester. Eventually, they plan to scale things back and 
make much more time for Bruny Island. "The seasons are 
opposite, so we' ll be able to have summer in Rochester, 
then a second summer in Tasmania," says Amy, with more 
than a hint of glee. • 
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Roughing it? Hardly. The Tails 
had to make only minimal com­

promises to obtain their sustain­
able dream home. 

High ceilings and generous 
expanses of glass more Iha n 

compensate for the lack of a 
second floor. 

Nice Curves 
With its bold, upswept profile, the roof gives 

this otherwise simple house its dist inctive 

character. But those curves are not merely 

for show. The concave forms are integral 

to the dwelling's self-sufficiency because they 

act as water collectors and sun protection. 

When rain hits the roof, it runs down into 

holes punched into the val leys created by 

the tilt of the corrugated-steel sheets. Under­

neath these holes, which are too smal I for 

leaves to penetrate, the water collects in a 

concealed gutter and is piped down the side 

of the house and underground to the nearby 

water tanks. Using a combination of computer 

technology and onsite observation, the 

architects calcu lated how far t he main roof 

would have to overhang the north elevation 

to let in as much low winter sun as possible, 

while shielding the interior from the more 

extreme summer sun. The nearly 13-foot­

high expanse of glazing that embraces the 

views really needed protecting- and the four­

foot eave created by the sweep of the main 

roof does the job well. -C.F. 
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Kant I Designed by Patrick Frey and 

Markus Boge for Nils Holger Moormann I 
$1,950-$3,035 

Available in both sitting and standing heights, 
Kant is a straightforward work table with a 

witty twist- a V-shaped groove in the desktop 

acts as a bookshelf. Modular accessories 
include drawers, bookends, a computer tray, 

and a monitor panel. Height: 29 or 44", 

Width: 62 or 74', Depth: 41" 
Expert Opinion: You can't really rank these 

things, but this one is the best to me. It has 

a Gerrit Rietveld kind of excitement to it. 

I! looks good without anything on it and would 

look good with stuff too. A design has to 

embrace the idea of human complexity. 

In our suburbs the metaphors of design are 
early American, not modern, but a modern 

piece can transcend a . A Noguchi 
table can fit in any interior, and this 

could too. 

What We Think: When we first saw the 

fair, we were immediately drawn to its simpl 

and adaptable design. Having a desk where 

the c lutter tends to shift to the rear and 

pile up, the V-shaped notch seems lik t e 

perfect organizational solution . ... 

At work, you don't usually get to choose where you sit, but at home it's 
a different story. Dwell asked designer Bill Stumpf, whose ergonomically 
sound chairs make overtime okay, to review five new desks. 

Live/Work 
A Note by Our Expert: "In the 
predigital era, desks had an 
architectural presence at home 
and the office. When my Swiss 
grandfather died at age 90, the 
family was riddled with anxiety 
and wonder as to what was to 
be found in his massive locked 
oak desk. He was a theologian, 
and wrote books and daily 
letters. He used real ink and a 
fountain pen. He sat at his desk 
on a swivel piano stool with the 
posture of a church organist. 
While one could enter his 
study, no one was allowed to sit 
or tinker at his desk. It was a 
very private domain not unlike 
a woman's purse. It was an 
adult plaything, a place more 
than a piece of furniture. Today, 
for better or worse, the laptop 
has replaced the desk. The 
designs discussed here I would 
call table/desks, for none of 
them have the architectural 
import of what used to be some­
thing called a desk." 

At the time of this writing, Bill Stumpf can be found 
in one of his favorite places, sitting at his desk work­
ing on a manuscript in the home office he keeps in 
Stockholm. a small town in western Wisconsin's hilly 
Coulee Region. For Stumpf, writing is "serious mind 
work"- a task he considers, in this day and age, better 
accomplished at home than at the office. Speaking in 
a rambling first-draft stream of consciousness, he elabo­
rates, "You can take your shoes off. You can dress any way 
you want. You can have one hand on your dog. You can 
optimize the place to work and concentrate. I just got 
fed up with working in an institutional environment­
including my own office." 

A seasoned designer whose distinguished tenure for 
Herman Miller has resulted in the award-winning Ergon, 
Equa, and dot-com-synonymous/simply ubiquitous 
Aeron chairs (with Don Chadwick). Stumpf not only 
knows enough about offices to be authoritative in their 
dismissal, he knows a lot about everything. Having 
previously authored The Ice Palace That Melted Away: 
Restoring Civility and Other Lost Virtues to Everyday Life, 
Stumpf's current manuscript concerns what he calls "the 
arts of daily living"-a maddeningly broad topic that 
he approaches with both wizardly acumen and childlike 

curiosity. In our brief hour-long conversation, Stumpf's 
mind raced from his Swiss grandfather's study to IBM 
cubicles to beds that rock adults to sleep to an Eames 
Aluminum Group chair being unearthed in a trash heap 
of the future to )ulia Child's kitchen to America's lack of 
educational programs in design research. 

The maelstrom of anecdotes, h istory, and philosophy 
is Stumpf's response to focusing his wide-angled atten­
tion on desks-that piece of furniture on the other 
side of his task chairs. Stumpf asserts that one of the 
biggest problems in office-furniture design is that while 
manufacturers regularly produce both desks and chairs, 
they are rarely conceived by the same designer in 
tandem. Another frustration, Stumpf says, is that "the 
serious tools you'll find in an institutional environment 
are hard to come by in home offices." Lamenting the 
furniture selection in office supply stores, he continues, 
"If the amount of money being spent on commercial 
equipment in home kitchens were being spent for use on 
home offices, you'd see a much higher quality of design." 

At the same time Stumpf remains aloof: 'Tm not sure 
there is a direct correlation between a piece of furniture 
and productivity." He adds, "I'm sure Herman Miller 
wouldn't want to hear me say that." 
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Ei leen I Designed by Antonio Citterio for 

B&B Ital ia I $3,243-$3,846 

Joining B&B's Eileen family of side tables is 

this larger cousin, a fairly simple two-drawer 

writing desk. Set atop a colored steel frame, 

the work surface is available in natural, 

black, or Russian leather. Height: 28 3/8', 

Width: 52 3/4", Depth: 18 1/8' 

Expert Opinion: I like this one because 

I think it might be expensive. I know I sound 

like a heretic, but I would like to encourage 

Americans to think more seriously about and 

cherish their furniture more than they do. 

It's always cal led high-end, but I see more 

durability and better material use. It's like 

buying a decent pair of shoes. The idea 

of designing something that can be handed 

down from one generation to anot her is, 

I think, less environmentally consumptive 

than the recycling process. 

What We Think: While many desks these 

days are little more than glorif ied work­

benches, this design, especially in Russian 

leather, takes a step toward the elegant and 

tactile qualities of an antique. We might 

even be inspired to write more letters, while 

keeping the desktop pristinely clear. 
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Contours I Designed by Didier Gomez for 

Ligne Rosel I $2,540 

Basic rectilinear groupings and luxurious 
materials like white lacquer and anthracite 

glass are the hallmarks of Gomez's Contours 

line, which includes this generously propor­

tioned writing desk. Height: 27 112", Width: 

69", Depth: 291/2" 

Expert Opinion: To me this is neither 

here nor there. The design is very clean, but 

it doesn't speak to me of anything that 

I haven't seen 100 t imes before. I believe in 

advancing the arts of dai ly living, and design 

should tag along behind that. I think the 

notion that al l our nerve bundles are tied to 

our eyes i:s really stupid. I know the visual 

arts are an important thing, but to me design 

is a much more layered process. Things 

that look simple can have a depth to them 

that goes beyond one's eyeballs. 

What We Think: Given that the surface 

of our desk rarely sees the light of day, we 

appreciate the fact that this design provides 

a cubby sl ightly below to stow most of our 

junk. We agree with Stumpf in that the 

design isn't aesthetically revolutionary, but 

the sturdiness and quality of the materials 

make up for it. ~ 

C>oy g t d n' 





I Dwell Reports 

Motiv I Designed by Thomas Eriksson 

for IKEA I $399 

Featuring an array of storage spaces, includ­

ing cubbies for keyboards and laptops, 

drawers, and a hidden fi le holder, Motiv 

is constructed largely of veneered fiberboard 

and recycled materials. Height: 29 718', 
Width: 63', Depth: 311/2' 

Expert Opinion: I don't know about this 

one-not because I'm too rich to buy 

something at IKEA, but there's something 

in the use of materials that reduces the 

importance of objects. I would ratlher have 

a very simple Shaker desk out of solid wood 

versus any veneered material- something 

I could resand and refinish. Something my 

great-grandson might use. 

What We Think: While Stumpf is right in 

thinking that we wouldn't exactly hand this 

down to the next generation, for modern ists 

on a budget, it sure beats what you'd find 

at OfficeMax. We I ike the large surface to 

spread our materials on, but the rear hatches 

are unaccommodating for anything other 

t han a laptop computer (even our super-thin 

flat-screen monitor couldn't find a home). 
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Lucy I Designed by Richard Holbrook for 

Richard Holbrook Design I $1,250 

Holbrook c laims the inspiration for Lucy's 

curves and lightweight "hollow-body" con­

struction comes from 8 .8. King's signature 

guitar, Lucille. The desk also features an 

overhead shel f with built-in bookends, dry­

erase tablet for notes, pencil cup, and three 

shallow dishes to corral clips and other small 

items. Height: 59", Width: 48' , Depth: 30' 

Expert Opinion: There's a utility to 

Holbrook's solution- he's the only one here 

using space above the desk, which is a useful 

thing. I could see a coat hanging on it. It 

might engage clutter more easily- which 

is a good thing. Maybe I shouldn't criticize 

it so harshly for being derivative in form, 

but that swagged leg has been done before. 

There's a moral obligat ion to be more crea­

tive than that. A lot of stuff today looks like 

George Nelson designed it. 

What We Think: Perhaps being in the 

western half of the country makes us inclined 

to spread out horizontal ly, but Holbrook 

encourages us to think vertically- which is 

perfect for more cramped quarters (like 

an East Village studio). We're not thrilled by 

the aesthet ics, but the "hollow-body" surface 

is both l ightweight and, thanks to those 

swagged legs, sturdy. • 

C>oy g t d n' 
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Introducing the Baronet Bahia platform bed from the 

Brasilia Silver Collection. The sophisticated platform 
bed w ith simple lines and a simple price. Available for 

immediate delivery in Anthracite or Chocolate finish. 

Queen $ 1900 

California King $2000 

Visit roomandcompany.com to view the complete 

Brasilia Silver Collection or register to receive o 
copy of our 2004/2005 catalogue. 







I Nice Modernist I Story by Robyn Dutra 

Education by Design 
You won't find the usual home economics class 
offered here-DASH, southern Florida's Design 
and Architecture Senior High School, is unlike any 
other magnet school in the country. Established 
in 1990 and located in the heart of the Miami Design 
District, DASH promotes innovation through its 
curriculum, its educators, and, most important, its 
students. You're likely to find dedicated pupils already 
working in the offices of local architects and other 
designers, while attending classes. Eighty percent of 
DASH's seniors intern in design fums in the district, 
explains Dr. Stacey Mancuso, DASH principal and 
sculpture teacher. "Students see fi rsthand the profes­
sional life that awaits them." More artists-in-residence 
than typical teachers, DASH faculty, Mancuso ex­
plains, "treat the students as professionals, not just kids." 
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I Photo by Daniel De Souza 

DAS H's rigorous programming sets it apart froirrt~oted "Cool School ot the 
traditional American high school currieuti:im',"';ffering Month" by pop-culture barom-

classes in fashion, industrial~chitecture/interior eter TeentPheoplel,dDAfSdH . 
opens up e wor o es1gn 

design, fine arts, entertainment technology, and visual 
communications, as well as advanced placement sub­
jects like physics and English lit. Ninety-eight per­
cent of its graduating classes continue on to four-year 
colleges, including prestigious design schools like 
Rhode Island School of Design, Cornell, and Pratt. 

DASH possesses an inspired vision, not to men­
tion notable alumni, including fashion darling Esteban 
Cortazar, who began showing his women's wear 
collection in New York while still a senior at DASH. 
"Education by Design," as the DASH motto goes, 
represents the best of mergers between academic and 
real-life experience. • 

• 

to students who "are not 
the type to frt in a typical 
high school." 

C..opyr g ted IT'a e al I 
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emma gardner design, lie 
for more information and our showrooms 

www.emmagardnerdesign.com 
or toll free 1.877.377.3144 
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Beyond the Garden Wall 
Even in winter, the very hardy 
Neil and Marion Thomson (shown 
here with their dog Dyson) enjoy 
the great outdoors from their 
expansive patio. The exterior is 
clad in stone that matches the 
house's surrounding garden walls. 
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Edinburgh confronts you with history at every tum. 
Look down or up and you'll see features that intrigue, 
from the elaborate gothic tower on the city's main 
shopping street to markings in the cobbles that denote 
former city limits. But Edinburgh is not a city-sized 
tourist museum; it's a living city with a thriving bar 
scene (aided by a sizable student population), busy 
shopping streets, and an ever-growing number of res­
taurants. It's also home to the U.K.'s largest group of 
cultural festivals, which ensures a huge influx of visitors 
every August. The Edinburgh International Festival 
brings theater, music, and dance to the city, though the 
Edinburgh Festival Fringe is equally established now, 
with i ts comic acts from around the world. There is also 
the Edinburgh Military Tattoo, which is a display of 
martial skills rather than something a drunken sailor 
gets on shore leave. 

Among the historic buildings, it's possible to spot 
some modern architecture, notably the new Scottish 
Parliament building, but the whole city is hemmed in 

•••• •• =~ i i I 

by the picturesque surrounding hills and countryside, 
meaning that almost every sliver of land has already 
been developed- a fact that became all too clear to Neil 
and Marion Thomson when they were in pursuit of 
a plot on which to build. Having approached Richard 
Murphy Architects to design their modern retirement 
home, the couple spent three years searching for a plot 
of land, unaware that they were looking out the win­
dow every day at the perfect spot. That spot was the grass 
tennis court at the bottom of their steeply sloping garden, 
but securing it was just the start of a long slog to gain 
planning consent in a 900-year-old area of Edinburgh 
where the last new house was built in the late 1960s. 

Richard Murphy finally won over the authorities with 
a three-bedroom "invisible" design complete with green 
roof and a curved glass front. The house is stepped down 
to make it look more like a piece of terraced garden than 
a 21st-century home, which means that it is partially under­
ground, though two strips of skylights let the light 
flood in. Dwell recently spoke with the Thomsons 1> 
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J Elsewhere 

Though the local planning com· 
mission forbids development 
within the backyards of homes, 

the architects were able to 
persuade the powers that be 

that the design of this particu­
lar house would be virtually 

unseen by both of its neighbors. 
Inside, south-facing roof lights 
brighten living spaces. 

about what it feels like to get the first new house built in 
their neighborhood in nearly 40 years. 

During the lengthy planning process, did you ever feel l ike 

giving up? 

Marion: We were so adamant that we wanted to build 
the house. On the drawing board it just looked so great. 
I think it was called "the secret house" in the planning 
stages in the office and I thought that was lovely. 

Neil: Our contention, and Richard's, was that it is a 
fallacy to think that good design using good materials 
can't sit in juxtaposition with older buildings. Then it 
was a question of trying to make it sympathetic to the 
area and that's where he came up with the idea of the 
green roof and trying to make it look like a terraced 
garden. That, coupled with the stone walls, as all bound· 
ary walls are here. It is Dunmore stone, which is simi­
lar to the sandstone that Edin burgh is built on. 

What made you want to stay in Edinburgh? 

Neil: It's a nice mixture, an open type city. It's a big village 
really, compared with the major cities down south. ln 
retirement we can take the city or leave it. We don't have 
to go to the center to work. We go in to shop or to go to 
the theater. 

Marion: The Water of Leith river is at the bottom of 
the garden and you are in the Pentland Hills in minutes. 
I make it out there every day, that's why we've got the 
dog [a Dalmatian puppy named Dyson]. He is not up to 
20 miles yet, but he will be. 

How do you feel about l iving underground? 

Neil: As a surveyor, the thought of 600 millimeters [23 
and a half inches] of earth on top of the roof- it was 
always my concern that it wouldn't drain properly. But 
it has been ten months now and it is working fine. 

Marion: I always just imagined a meadow growing 
up on the roof. 

What do you l ike most about your home? 

Marion: The light. Even on a Scottish gray day this 
place is not dark. The heat from the sun is amazing. It's 
wonderful. We needed a large area outside as we eat 
breakfast out, even in the snow. We are hardy people. 
The door opens all the way across, so outdoors is like 
another room. It is funny, because 60-plus-year-olds are 
meant to move into little bungalows and be quiet, but 
we have always fancied modern and new. People would 
expect to see young executives here. But here we are . ... 
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I Elsewhere 

Where to Go: Edinburgh 

90 Dwell April/May 2005 

E Scottish Parliament I Holyrood I 
www .scottish. part iament. uk 

Controversial from a political and aesthetic 

viewpoint, the Scottish Parliament build­

ing, designed by Enric Miralles, houses the 

new Scottish Assembly. It is best known 

for exceeding its initial budget by sevenfold, 

coming in at around $814 mil lion. 

Ill Concrete Butterfly / 317- 319 Cowgate I 
011-44-131-558-7130 

This delightfully cluttered store is run by 

a group of young Scottish designers who 

sell their clothes, jewelry, and accessories 

in a youthful-feeling corner of the city that 

also houses other design shops. 

l!I Hotel Bonham I 35 Drumsheugh Gardens I 
www.thebonham.com 

Once a dorm for female medical students, 

this elegant Victorian became one of the 

city's coolest boutique hotels in 1998; its 

48 rooms feature a contemporary art col· 

lection by 30 up-and-coming Scottish artists. 

rn Edinburgh Castle I Castlehil l / 

0 11-44-131-225-9846 

Hard to miss, as it sits on a (long dead) vol­

canic base overlooking the city, this is the 

perfect place to get the lay of the land or delve 

into the city's royal connections. A gun goes 

off at 1 p.m. each day, so set your watch and 

cover your ears. 

Royal Mile I High Street 

This wide thoroughfare at the heart of 

historic Edinburgh is not to be missed. 

Stuffed full of dark, atmospheric bars and 

alleyways with names such as Flesh market 

Close, it's the ideal place to get the feel 

of the city as well as pick up whiskey and 

tartans for the folks back home. 

Habitat I 32 Shandwick Place I 

www.habitat.co.uk I 011-44-131-225-9151 

This chain has long been responsible for 

bringing affordable contemporary design to 

British homes. With everything from Robin 

Day chairs to cut-price cutlery on offer, it's 

hard to leave empty-handed. 

Rick's I 55a Frederick Street I 
www.ricksedinburgh.co.uk I 
0 11-44-131-622-7800 

Unsure whether it's a hotel with a bar or a hip 

bistro with some rooms out back, Rick's is 

never going to be the quietest place to stay. 

But the boutique-style rooms are compact 

and comfortable, and they place you right in 

the center of the shopping district. 

Scottish National Gallery of Modern Art I 
7 5 Belford Road I www.natgalscot.ac.uk I 
011-44-131-624-6200 

This 19th-century bui lding on the outskirts 

of the city houses an impressive inter­

national collection, though its largest draw 

is the outstanding collection of modern 

British art. Henry Moore, Barbara Hepworth, 

and Francis Bacon are well represented, 

as is acclaimed Scottish architect Charles 

Rennie Mackintosh. • 
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I what We Saw 

Eo Bicho I By Ernesto Neto at the Margulies Collection I 
www.margulieswarehouse.com 

Wiggin VIiiage I By Jim Drain and Ara Peterson 

at Moore Space I www.themoorespace.org 

Marble Slicer I By Mona Hatoum at Alexander 

and Bonin I www.alexanderandbonin.com 

Miami 's Design District hosted block parties two nights in a row, where showrooms 
stayed open late for spec ial events. The Swarovsky crystal company f illed a factory 
penthouse with sparkling contemporary chandel iers by designers like Ron Arad, 
Matali Crasset, and Yves Behar. In a vast warehouse, t he Italian Trade Commission 
served wine to visitors of "Luxury in Living," a stimulat ing show of over 100 
furn iture pieces from Italy, unfortunately not for sale. 

Rorschach I By Cornelia Parker at D'Amelio 

Terras Gal lery I www.damelioterras.com 
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Liberta Chair I By Afra and Tobia Scarpa for 

Meritalia I www.luxuryinl iving.com 

Untitled I By Wayne Gonzales at Paula 

Cooper Gallery I www.artnet.com 

C pyr g t , rra r I 



Plano I By Silvana Angeletti and Daniele Ruzza 

for Fratelli Fantini I www.luxuryinliving.com 

Asana Chair I By Giorgio Gurioli for Kundalini I 
www.luxuryinliving.com 

IJ 

Wall Wall / By Robert Beck at the Buena Vista 
Building I www.crggallery.com 

Edgar Degas, Ooncers cl Rest 1884. J 885 
Musee d'Onoy, Paris, Fronce 

www.modern fan.co m 



I what We Saw I Story by Sam Grawe 

SD Video Camera I By Panasonic I 
www.panasonic.com 

YSP-1 /By Yamaha I 
www.yamaha.com 

Consumer Electronics Show 
At the Consumer Electronics Show in Las Vegas (which happens to coincide with 
an Adult Entertainment Expo- make your own correlations), huge crowds worked 
their way through huge booths (the products get smaller, but the booths get bigger) 
and Microsoft's fully wired NextGen Home to inspect the latest offerings from the 
world's leading electron ics manufacturers. 

Casio EXILIM EX-5100 I By Acme Mfg for Casio I 
www .casio.com 
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Motorola Razr V3 I By Motorola I 
www.motorola.com 

Roomba Discovery Floorvac I By Herbst Lazar 

Bell Inc for iRobot I www.irobot.com 

at 
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the beauty anO strength of steel 
The use of natural steel enhances the modernist design of our Platform bed. Handcrafted for us 

by a family-owned Midwestern steel shop, each bed reveals subtle weld marks that make it unique. 

Platform is one of over 20 beds we offer at our lowest prices every day, in stock and ready for delivery. 

Platform queen bed $ 8 9 9 
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armani casa has arrived at SMINI( 

Inwood Village 5370 West Lovers Lane I Dallas I 214.350.0542 I www.sminkinc.com 



I Context I Story by Andrew Yang 

From Seoul, South Korea, the highway that leads to the 
Heyri Valley is lined with chain-link and barbed-wire 
fencing. To the left. soldiers armed with machine guns 

man imposing watchtowers, while to the right, closely 
packed residential skyscrapers create a near solid wall of 
concrete and steel. From the road, the mountains and 
cliffs of the secret world of North Korea look close enough 
to touch. And until this past June. propaganda that spewed 
forth from loudspeakers across the half-mile-wide lmjin 
River could be heard throughout the day, informing resi­
dents of the J\orth's promises of a better life. 

Despite the cold war like conditions between divided 
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I Photos by Yong Kwan Kim 

North and South Korea, the tensions between the two 

countries have eased somewhat in recent years. As part of 
burgeoning hopes of better relations, the South Korean 
government recently deaccessioned portions of land near 
the demilitarized zone, which have been purchased for 
nominal fees by various developers. 

One of the towns to rise from this land grab is the Heyri 
Art Valley. This community, located less than an hour 
north of Seoul, was settled by a unioni1ed group of artists, 
filmmakers, writers, and publishers and planned by Jun 
Sung Kim and Jong Kyu Kim. two foreign-trained archi­
tects based in Korea, and Un Ho Kim, the chairman of "' 

The Hang1I Bookhouse 1s a 
popular gathering place for res1· 
dents. The library/restaurant ts 
the publisher s contr1but1on to 
the town's community minded 
efforts. 
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J Context 

both the Hangilsa publish ing house (one of Korea's 
foremost publishers of art books) and Heyri. When 
approaching this valley. the two architects set out to 
design a community from scratch amid the green, 
mountainous terrain. 

A master plan consisting of 390 lots was laid out in 
1999 and construction began in 2001. So far, nearly 60 
buildings have been erected, almost all landmarks unto 
themselves. With recommended design guidelines set by 
the two Ki ms (who arc not related). the buildings in 
Heyri are constructed when there is a prospective client, 
and so far have sprung up from the landscape as a series 
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of modern structures clad in Cor Ten steel, concrete, 
and glass. In addition to contributions from foreign archi­
tects like Florian Seigel of London. and lames Slade and 
SHoP/Sharples Holden Pasquarelli of New York-many of 
whom were classmates or associates of the town planners 
from Columbia's school of architecture in New York or 
the Architectural Association in London- the designs 
for the town have come from the current vanguard of 
Korean architects, including Minsuk Cho of ~lass Studies, 
Moongyu Choi of Ga.A Architects. Wook Choi, and Kyung 
Kook Woo, among many others. 

Educated at the Architectural Association in London, ... 

The Dalk1 Theme Park designed 
by Moongyu Choi, Mmsuk Cho, 

and James Slade, 1s one of the 
first buildings seen upon enter 
1ng Heyri, and one of the most 
striking 
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Support your 
loved ones 
That new flat screen may as well be part of the family with as 

much time as you'll be spending with it. Give it the attention 

it deserves by putting it on something just as impressive. Like 

ICON from BDI. Strong steel construction and floating glass 

shelves provide a sturdy and elegant home for your new 

arrival. And if you want to take your baby for o spin, there's 

even a model that swivels! 

To locate a dealer near you, visit www.bdiusa.com 

a m Setting the stondord for 
high performance furniture. 



I Context 

Jong Kyu Kim returned to Korea in 1993 to find a starkly 
tradition alist architectural culture. Hit particularly hard 
by the Asian fina ncial crisis, the Korean governmen t 
received a $60 billion loan in 1997 and development soon 
followed. "People started to pay attention to design and 
started lo select people for quality," he explains. 

As fellow colleagues returned from studies abroad 
and the markets in Korea started to improve, Jong Kyu 
Kim and Jun Su ng Kim, who had studied al Columbia 
University's Graduate School of Architecture, began to 
cultivate an idea of local commu nity that pushed for­
ward a "new type of city life," according to Jong Kyu Kim. 
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One of the first social guidelines set forth for l-leyri by 
the designing duo was th e residential requirement of 
some sort of commu n ity contribution. For that reason, 
many of the houses are mixed use, and several feature 
coffee shops and galleries on the ground floor with resi­
dences above. All the bui ldings in Heyri-stores, cafes, 
galleries, an ar t school, and a film production studio­
take their cues from the arch itectural guidelines, which 
emphasize a clean-lined architectu ral language that is 
spare, but with u nique variations. 

But perhaps the most interesting aspect of the new 
comm uni ty blossoming among the mountain ranges is ~ 

Dalki's airy and open floor plan 
allows the building to accom­
modate the many children who 
visit on the weekends, seem­
ingly completely at ease in the 
futuristic structure. 
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I Context I Photos by Jong Oh Kim 

Heyri's in tensely u rban, community-minded spirit- not­

w ithstanding its quin tessen tially subu rban form of 

s ingle-family homes with crisp green yards. In terms of 

an urban plan, the closest relative lo the ideas in Heyri 

may be New Urbanism, the historic-leaning, picket fence­

and- porch approach to planning, but there's no doubt 

that the u nabashedly modern structures in Heyri are worlds 
away from the Disneyfied pseudohistoric houses found 

in Celebration, Florida. 
Entering Heyri, one of the first structu res a visitor 

encounters is the Dalki Theme Park by Moongyu Choi, 
Minsu k Cho, an d james Slade. Designed as a store for 
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Dalki, the Korean version of Hello Kitty with a large straw­

berry head, the surreal three-story building resembles a 

spaceship that's partly dug into the grou nd, populated by 

larger-th an-life cartoon figures. On Saturday afternoon s, 

i t is often swarming with little children. 
A short walk from Dalki, the comm unity suddenly 

opens up into an area surroun ded by h ills and the Hangil 

Bookhouse comes into plain view. Completed last year 

by SHoP and jun Sung Kim, the Bookhouse- a kind of 
library, restauran t, exh ibition hall, and cafe-is Hangilsa 

Publishing's contribution to t he com munity under 
construction. The structure features a series of ramps ... 

The Voidium, a private home 
and cultural center designed 
by renowned Korean modernist 
Kyung Kook Woo, sits adjacent 
to Woo's own home. 



''This is Paul Frank too.'' 
* * * * * * * * * * * * * * * * * * * * 
* * 
* 
* 
* 
* 
* 

* 
* paul frank says: * 

"the whole reason for 
naming it paul frank 

industries was because 
i wanted to be able 
to make anything!" 

* 
* 
* 
* 
* 
* 
* * * * * * * * * * * * * * * * * * * * * 

some people have been having a hard time locking down exactly 
what paul frank is. maybe because the wide range of quality 
products designed by paul frank industries don't easily 
pigeonhole us into a certain demographic 

or marketing scheme. so i'll just keep ~00 
making unique things i am pr~ud o 
and let you decide where to/7.C //<7,}7 PAUL 
put it. thanks. /4 ~, j"I FRANK ® 

paul frank is your friend: (._./ paul fra~i~~~.~~rl!; 



I Context 

surrounding a three-story book wall. A densely layered 
screen of Malaysian hardwood encloses the main exhibi­
tion hall and restaurant. 

Nearby, across an open field that acts as a de facto town 
square, stand two buildings by Kyung Kook Woo, a 
renowned Korean modernist. The Voidium, a house and 
Buddhist cultural cen ter enclosed by three concrete 
frames, sits adjacen t to a long, cantilevered copper struc­
ture that doubles as the Museum of Archi tecture and 
Woe's private residence. 

Woo's living quarters are spare and elegant, warmed by 
gracious hospitality and radian t-heated floors. "The Heyri 
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Art Valley belief is a micropolis," explains Woo. "It's like a 
small city." 

The mix of culture and quiet refuge away from Seoul 
are some of the reasons that he has chosen to live in Heyri 
with his wife and son. "Every day, my wife says she is very 
happy-she feels closer to nature," Woo explains. Driven 
by design and balanced by nature, Heyri stands gracefully 
at the precipice of conflict, helping to set a new example 
of peace and modemi ty for two divided countries. 
Though building the full community will take almost ten 
more years, for all the residents and eager onlookers, 
the town symbolizes a new Korea- and a new world . • 

Kyung Kook Woo's copper­
clad home canti levers out 
toward the town's center. The 
floor-to-ceiling windows frame 

the small city the architect 
helped to create. 



Presenting FLOR™ modular carpet tiles-the ideal casting of form and function. All FLOR carpet ti les 

are interchangeable, so you can take its myriad colors, textures and patterns, and bring a thoroughly 

modern style to any room . Open the box, and in no t ime you'll create a space that's worthy of applause. 

Order a FREE CATALOG and get a set of up to (8) FREE SWATCHES. Visit lnterfaceflor.com/dwl 

or call 1-866-281-FLOR (3567) and mention code (dwl43005). Offer expires April 30, 2005. 
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Bewitched 
The quirky Hexenhaus, located 
in a forest near Bad Karlshafen, 
Germany, was created by British 
architects Alison and Peter 
Smithson for a man and his 

cat who felt they were not fully 
experiencing the woods that 
surrounded their home. 
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I Story by Jane Szita 

Located in the midst of the woods that inspired the 
fairytales of the Brothers Grimm, the Hexenhaus 
("witch's house") inhabits the territory of both architec­
tural discourse and timeless fantasy. If ever modern­
ism could be said to meet The Lord of the Rings, it's here. 

Hyperintellectual English architects Alison and 
Peter Smithson are better known for their controversial 
Brutalist monuments built between the 1940s and 1970s, 
such as Robin Hood Gardens and the Economist Building 
(both in London), as well as for their sinuous plastic­
fantastic 1956 House of the Future. Here, they took an 
existing "found" house and applied their principles, 
developed in the 1980s, of "conglomerate ordering." 
Through a sequence of modest yet revolutionary 

in terventions, they changed the structure's nature totally. 
The Hexenhaus is typical of the Smithsons' later work 

(Alison passed away in 1993, Peter in 2003) in that it 
featured a long-term relationship with the client, Axel 
Bruchhauser, head of furniture company Tecta. Starting 
with Axel's Porch in 1986 and ending with the Lantern 
Pavilion in 2001, the Smithsons turned a traditional 
house inside out, through a series of deft touches and 
delicately realized additions. These pierced the orig­
inal four walls with a sequence of pavilions, footbridges, 
annexes, and even a watchtower poised on spindly 
legs, all linked by walkways connecting interior and 
exterior and the different levels of the hillside setting 
and wooded landscape. "' 
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I Archive 

Top: The interior of the 

Hexenbesenraum, featuring 
views to the forest floor below. 
Above: Reached by a bridge 
from the house, this tiny pavil­
ion was designed to maximize 

the view of the sun as it de­
scends through the trees to the 
river. Right: The Hexenhaus 
windows open the house to the 
r iverbank outside. 

The Smithsons are best known for their visionary House of the Future, but 
with the Hexenhaus they looked to the past and to childhood fairytales. 
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The forms are organic, with large exp;mses of glass 
framed by stepped mullions- a modernist Gothic. From 
all points of the house and its outposts, the view is one 
of "branches that move and branches that don't," as the 
Smithsons put it. The layering of real and architec­
tural boughs is reminiscent of fan vaulting- only with 
a kinetic energy. The whole house, in fact, invites you 
to move through it, with paths appearing before you 
wherever you turn. 

The Hexenbesenraum ("witch's broom cupboard"), 
a kind of watchtower (a popular local form) perched 
on wooden stilts among the trees, serves as a welcome 
resting point. Not so much an observatory as a kind 
of sanctuary or hermitage, it allows views only through 

narrow slits of windows. A tree-level walkway snakes its 
way between the bathroom of the Hexenhaus proper and 
the Hexenbesenraum. 

The Upper Walkway also links the house with the Tree 
Pavilion (1997), a thatched roof hovering on unfeasibly 
skinny legs and pierced by glass, and the astonishing 
Lantern Pavilion, with its extraordinary asymmetrical 
form and interlaced construction. The poetry the Smithsons 
achieved on this project is nowhere more evident than 
here, with its semicircular symbols of sun and moon, its 
lacy structure of sectioned glass, and a white polished­
marble floor reflecting the beams and branches above­
all creating visionary effects of light, perspective, and 
a kind of fragmented unity. • 
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Dwell Community F\ enb and Promotions 

Dwell Home II 
A Special Thank You to Our 
Dwell Home Sponsors: 

autodesk" 

Gain instant competitive advantage with the 
Autodesk* Revit* building design and docu­
mentation system, purpose-bui lt for building 

information modeling. Change anything, 

anytime, anywhere, and Revit coordinates 

the change everywhere . 

Developed in partnership with Mother Nature, 
Caesarstone quartz surfaces takes concept to 

reality by creating the perfect blend of form and 
function. www.caesarstoneus.com 
(877) 978-2789 

Introducing the new Ford Escape Hybrid, earth's 
f irst full hybrid SUV. For more information, call 
(800) 301-7430 or visit www.fordvehicles.com/ 
escapehybrid. 

At Boltz, we design and manufacture extraordi­
nary furniture. Our unique modern designs 
and over-engineered construction form the foun­

dation of our success, further supported by an 
extraordinary customer service staff. To see our 
complete l ine of lifestyle and AN furniture, 
visit us at www.boltz.com. 

Official sponsor of the new Dwell Home and 
worldwide distributors of George Nelson Bubble 
lamps, the 1950 fiberglass shell chair, and 

California Case Study Furniture. 

Room&Board 
Excellent design is timeless, not driven by trends. 
Our home furnishings are inspired by great 

movements in furniture design and created for 
modern lifestyles. We combine classic, simple 
design, fine craftsmanship, natural materials and 
affordable prices to offer outstanding value. 

eHermanMillerror the Home 

Herman Miller for the Home offers modern clas­
sics as well as home office seating through 
our nationwide network of consumer and online 
stores. Visit HermanMil ler.com/hmhome or 
call (800) 646-4400. 

KOHLER. 
Since 1873, Kohler Co. has been a global leader 
in providing products of high design for the 
kitchen and bath. Never a fol lower of existing 

trends and styles, Koh ler continuously strives 
to lead the way and set new standards for gra­
cious living by creating products that will de-
1 iver years of performance and add beauty and 
value to people's homes. www.kohler.com 



~JENN-AIR. 

Jenn-Air• offers a full line of built-in 
appliances designed for the passionate 

home gourmet. For more information. visit 
jennair.com or call (800) JENN-AIR 

emma gardner design 

Emma Gardner Design, LLC is a design and 
development company founded by Emma 
Gardner and Patrick McDarrah that specializes 

in fine contemporary rugs for residential, office, 
and hospitality spaces. For more information, 

please visit www.emmagardnerdesign.com 

[ill)~~. Qf.O RTE 

Neoporte Modern Door manufactures and 

designs contemporary stainless steel entry door 
systems using the finest quality materials, 
ensuring every Neoporte door will last a lifetime. 

Poliform 
Italian manufacturer of high-end wardrobe 
systems, wal l units, beds. and kitchens since 

1942. Collaborating with leading European 

industrial architects such as Paolo Piva, Carlo 
Colombo. and Christian Liaigre, to mention 
only a few. Poli form has brought quality, fash­
ion, function, and technology together to create 
unique and timeless design reflecting the 
personality of the contemporary homeowner. 

lmlalhlalrJalml 
With offices throughout North America, Maharam 

offers a comprehensive collection of interior 
textiles, featuring innovative materials, iconic 
modernist designs, and timeless textures. 

Artemide 
Artemide, t he most diversified. award-winning 
design l ine in the lighting industry, offering dec­
orative and architectural luminaires featuring 
the perfect balance between form, function, and 

performance. For more information, please visit 

www.artemide.us 

~ 
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DELI NEAR 
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designed by chris baisa 



I Conversation I 1 nterview by Virginia Gardiner 

Massimo losa Ghini: 
The Speed of Design 

----~--

At the 2004 Abitare ii Tempo 
show in Verona, six designers 

were invited to create living 
environments. Studio losa Ghin i 
showcased the Casa Fluida 
(above), an open layout of func­
t ionally flexible space inspired 

by the fluid city. 
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Massimo losa Ghini has offices 

in Bologna and Milan. He 
founded his design studio in 
1986. 

It's a balmy October afternoon in Bologna, Italy. 
Massimo Iosa Ghini's office is in the old city center, on 
the second floor of a Renaissance palazzo that now 
houses grand high-ceilinged offices around a central 
courtyard. Iosa Ghini, born in 1959, was a formative 
member of Italy's Bolidism and Memphis movements. 
Today he practices both architecture and design for 
clients including- but not limited to- Ferrari, Snaidero, 
Listone Giordano, Morose, Poltrona Frau, Zumtobel 
Staff, Dornbracht, and Duravit. 

In a mostly white room spotted with models of 
racecars, buildings, and o ther things bearing a stream­
lined, frozen movement, losa Ghini seats himself on 
one of his office chairs. Several books of his drawings 
and designs are on the table. After an espresso-fueled 
greeting, I fumble with my tape recorder. "I've never met 
a journalist who's comfortable operating one of those 
things." losa Ghini says. "Not even the tech-savvy ones 
I met in Japan." 

It's true, tape recorders are so cumbersome. But it's 

impossible to keep up. I remember the pre-computer 

days, using a typewriter in junior high. Now I need a 
digital voice recorder. 

That idea- the speed of technology-has long been 
an issue for me. Is it too quick? We've been in a period 
where we consider it progress. 

The Bolidism movement was about speed and technology. 

I heard you founded it here in Bologna. Why was it called 

Bolidism? 

In Italian, a bolide is a fast-moving object, like a projectile, 
a racecar, or a comet. Baek in the '7os, we felt that speed 
was a theme of the times. But not like Italian futurism of 
the early 20th century-not just glorifying the power 
and velocity of machines. We were thinking about speed 
in a less material sense: computers, and the increasing 
speed of communication. Of course, as designers, our first 
inclination was to wonder what the shape of speed is. 
Then we began to imagine a society of speed, the fluid 
city- a fantasy town controlled by a constant elec­
tronic flux. In a way, it was before its time, since it was 
before the Internet became mainstream. 

People sometimes say that Bolidism was the precursor of 

Memphis in the '80s. 

That was because when we started thinking about 
Bolidism. we started desjgning things for their shape, .. 





J Conversation 

"All our teachers had preached the mantra 'form follows function,' 
but now I know that wasn't quite right. Function isn't the main point." 
- Massimo Iosa Ghini 

Like the aesthetics of Bolidism, 
a movement losa Ghini found­
ed in 1985, fluid curves charac­
terize many of his designs, 
from furniture (top, Moon couch 
system for Cinova, 2003) to 
interiors (bottom, Ferrari store 
in Rome, 2004). 
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their gesture- disregarding whether and how they 
might be manufactured. In that period design was very 
close to art. All our teachers had preached the mantra 
"form follows function," but now I know that wasn't 
quite right. Function isn't the main point. Like that tape 
recorder: Why are there thousands of different tape 
recorders in the world, if they all share the same fun­
ction? Because there are millions of different social 
groups, with varying aesthetic preferences. Design com­
municates an object's place in human culture. 

Memphis brought this idea to a further extreme, de­
signing things deliberately devoid of function-from 
production to final use. After that, designers thought 
about materiality in a different way. The syllogism 
"I'm designing a cup, cups are glass, so my cup will be 
glass" became obsolete. 

These days the number of material choices seems to grow 
exponentially. What's happened since Memphis? 
Design is a more social phenomenon-it's moved further 
and further in that direction. Philippe Starck's designs, 
for instance, probably wouldn't have happened if not for 
Memphis. His work is distinctly communicative, and 
it also addresses material possibilities. A Starck chair has 
the same structural function chairs have always had, 
but it's made of translucent plastic. 

Different cultures express different priorities when 
it comes to materiality. For example, with houses-in 
Europe, they're usually made of stone, intended to last 
several generations. In the United States they're usu­
ally wood. It's durability versus disposability. When we 
renovate a house, we modify the existing structure­
in America you'd gut it and start over. 

By the way, what do you think about America these days? 
I think the American society and government are focused 
mainly on money. Europeans, we also like money. But 
we are obsessed with quality oflife. Here in Italy it's a prev­
alent notion that you must not sacrifice all your time, 
all your life, for money. People sometimes say I have a 
communist vision, but it's really not. If a company asks 
me to design with a prio rity of fast production and fast 
sale, I don't work wi th th em. It goes back to the idea of 
speed. If we're going to embrace speed, it shouldn't be like 
the train that races time to get from point A to point B. It 
should be like a computer- elastic, flexible, taking into 
account situations and details. I think the role of European 
design is to focus on quality of life.• 
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The William Wegman Collection for Crypton Fabrics(!) 
is not only elegant and durable, but it also resists 
stains, moisture, bacteria, and odors. 
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Visit any Kravet showroom or contact 
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I Dwell Labs I Story by Amara Holstein I Photo by Scott Peterson 

We've Got Your Number 
I'd like house numbers to complement my lovingly 
restored 1950s ranch home, but all I can find are 
ugly brass digits replete with swirls and flourishes. 
Can you help? 

- John Farkoulos, Palm Springs, CA 

Just as names mark a person, numbers announce a 
house-and who wants a home with the numeric 
equivalen t of Buffy or Bertrand? Although house num· 
bers have traditionally been of the overly ornamented 
variety, there's now a whole host of appealing modern 
choices out there. From places that allow you to custom­
ize your own fon t to small-scale designers who only 
produce a single type, there's sure to be a set of digits 
that will provide the perfect moniker for your home. 

Numbers I By HouseArt 

5" h igh, 3/8" thick I Stainless steel, available in dark 
bronze, satin silver powder-coating, rusted, or raw stainless 
finishes I $18-$20 per number I www.housearl.net 
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Architectural Numbers (Ribbon deep pictured here) 

2"-24" high, l/4"-3" deep I Aluminum or bronze I 
41 styles and 12 finishes, custom work also available I 
$15- $50 per number I www.architecturalnumbers.com 

Numbers adapted from Frank Lloyd Wright's 

Exhibition font 

4 1/8" high, 3/8" deep I Cast aluminum with bronze· 
colored finish and wax coating I $16 per number I 
www.wrigh tcatalog.org 

Custom House Numbers (Neutraface shown here) 
2"-48'' h igh, r/4"'-6" deep I Stainless steel, copper, 
or aluminum, in polished or satin finishes I Over 
35,000 fonts available, all custom work I $45 and 
up per number I www.customhousenumbers.com 

Signo House Numbers Collection I By Chiasso 

6 r/ 2"' high, r/2" deep I Stainless steel I $r 8 per number I 
www.chiasso.com • 

Clockwise from top left: Numbers 
by HouseArt; Architectural 
Numbers; Frank Lloyd Wright­

inspired numbers; Custom 
House Numbers; and the Signo 
House Numbers Collection. 
6 p. 194 
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I Dwellings I 1 ntrod uction by Al I ison Arieff 

It's a two-by-four. It's a structural insulated panel. It's pre-cut. It's panelized. 

It's a kit. It coulid be a yurt. It can be cookie-cutter. It has, in R. Buckminster 

Fuller's hands, been manifested as something round. It's off-the-shelf. It 

can be customized. It has been stigmatized. It's manufactured offsite. 

It's shipped and assembled elsewhere. It can be a "wide load." It's an 

idea. It's an area of study. It symbolizes the potential for future housing. 

It's emblematic of the failure of housing. It's a dirty word. With "sprout" 

added to it, it's a rock band with an unusually fervent fan base. It gener­

ates over 540,000 results on Google. It's far too often described as "pretty 

fab." It shows tremendous promise or, depending on whom you talk to, 

is doomed to fail. 
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At first look you are awestruck by the beauty of Sanus Component Furniture. And when you investigate deeper you see the strength 

of aluminum pillars blended with the character of solid hardwoods and unique features like tempered glass shelves and a wire man­

agement system. Component Furniture includes cabinets, armoires and digital TV stands that configure to your exact needs. Add the 

Sanus Convection Cooling System that allows air to flow around heat-generating AN gear like a cooling canyon breeze 

and you have Component Furniture that echoes of quality and performance. 

SA.NUS S Y S T E IVI S 
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I Dwellings I Interview by All ison Arieff 

Robert Rubin on 
Jean Prouve 
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Ask any architect interested in prefab what 

inspires them and nine times out of ten 

they'll say the designer Jean Prouve. Though 

he's an investment banker, not an architect, 

Robert Rubin caught the Prouve bug so hard 

that he not only put his career on pause to 

pursue a PhD on the enigmatic Frenchman 

but also spent one million dollars to purchase 

what he believes to be Prouve's masterpiece: 

the Maison Tropicale. 

What attracted you to Prouv6's work? 

My interest resulted from the convergence 

of two other interests: old racing cars, 

and furniture by sl ightly earlier modernist 

architects, notably Pierre Chareau. Prouve 

was a "car guy" in real life. He was fasci-

.: -nated by the Citroen 2CV, the postwar French 

. car for the masses. And he l iked to drive 

. · fast/ i;n\ toid, I don't know if he was a Grand 

Prix r~ci~fi~~ but he would certainly have 

had ari .~ffj~(ty for any of the Formula I 

consti~cr~9_i:s. io the '40s and '50s inde­

pendent;-,.ifrrd~rfinanced, seat-of-the-pants 

buuci~r{sti:di:J~g it to the big teams like 

Ferr~·~{//:///·. 

•. ' ·.an architectural ironworker. 

Dealing with t j mplications of industrial­

ization was a k~fi;net of his life's work. 

Prouve felt that H~a building was manufac­

tured and erecte<i1f.tated how it was 

designed, not vice ~~l\ia. He took this notion 

of integrality incred f5iy far. How it could 

best be made, rather than how it ought to 

"look," dominated the design process. 

Ideally, the one who designs something 

should also oversee its manufacture. As an 

entrepreneur, he experimented with emp­

loyee incentives and other innovative com­

mercial structures to make his workers 

stakeholders in the design/fabrication proc­

ess. At one point he employed around 200 

people. And he plowed all his revenues 

from the many patents he filed for curtain 

walls and other industrialized building 

components over the years into his business. 

Unfortunately, it wasn't enough, and he 

had to fold the business after six years. 

How didl he use prefab in his work? 

Prouve's. prefab systems touch all the 

bases: the newest, lightest materials- first 

aluminum, then plastic; maximum ease 

of transport; maximum portability by human 

beings onsite; maximum ease of assembly; 

integral solutions to air circulation, cooling, 

and insulation; easy connections; minimal 

moving parts-in fact, he once said a build­

ing must be made of the smallest number 

of elements possible. This is why he is such 

a hero to prefabbers today. He knew all 

the right questions, and had most of the right 

answers, even then. And he put his own 

capital on the line. 

I'm suire it wil l come as no surprise to you 

that I thi1nk the Tropical House is his master­

piece of prefabrication. First, it doesn't 

contain a single gram of cement. Many of 

Prouve's projects were diluted, or some might 

say debased, by the addition of masonry to 

make his metallic architecture seem more 

"homey," with dubious results. Second, the 

tropical system, dealing as it must with 

climatic extremes, is the most complex itera­

tion of Prouve's standard building system 

such as was used in schools, commercial 

buildings, and the occasional residence in 

France. The separate inner and outer skins, 

the roof duct for cooling, the profusion of 

sliding porthole doors and panels, all make 

for more interesting architecture than the 

more basic domestic variety. 

Why is Jean Prouv6 such an important 

influence for so many architects working on 

modern prefab today? 

Prouve is not so much about a particular 

aesthetic as he is about a way of looking at 

things and addressing constructive problems. 

Thus, what you design does not have to look 

like Prouve [for you] to be profoundly influ­

enced by him. He was a risk taker, he was a 

brilliant innovator, he was socially conscious­

in short, he was an inspiring figure . .,. 
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Dan Rockhill on Studio 804 
Dan Rockhill and Kent Spreckelmeyer 

founded Studio 804 seven years ago at the 

University of Kansas in Lawrence to give 

graduate students in architecture the oppor­

tunity to build. Since then, the studio and 

its students have completed six homes with 

an emphasis on providing affordable housing. 

The Modular 1 House, in Kansas City, is their 

first prefabricated project. We asked Rockhill 

why the architecture studio turned to prefab. 

What Interested you in taking on a prefab 

building project for Studio 804? 

Necessity is the mother of invention. We've 

been pretty well driven out of Lawrence 

because it's provincial and there's no prop­

erty available in the immediate area anymore. 
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Students come [to the school] with the ex­

pectation that they will be part icipating 

in some type of building project, so we were 

compelled to do something. We thought, 

Well, let's go to Kansas City, which is only 

an hour away. The city was into the idea of 

providing some land to experiment on and 

said, " How many blocks do you want?" 

That was great but then we were faced 

with the problem of all the students living in 

Lawrence; we didn't want them racing back 

and forth every day at all hours. So we said, 

"Let's just make [the house) in Lawrence 

and we'l l haul it to Kansas City." So we built 

the thing in a Lawrence warehouse, which 

was perfect because of our long winters. It 

was the best thing we ever did. 

Prefab construction forces you to work 

with proportions and scale and tactile 

qualities and surfaces in a way that you're 

not forced to when you can do anything. 

Was building a prefab structure a positive 

experience for your students? 

Absolutely. Just as the connections can be 

made to architects-to force their hand, 

to simplify, to think through, to really focus 

on solving small problems very creatively-

! think it is only heightened for students who 

are just getting into [architecture). 

It's a cool idea, introducing students to this 

type of building at such an influential part 

of their lives. 



I agree. The reason I started Studio 804 was 

to give students a bit of building experience 

so that they could get a little wind in their 

sails and see what it takes to do good work. 

Someday, when they look out that office build­

ing window two or three years from now totally 

disgruntled, they're going to say, "Dammit. 

I'm going to take charge and make something 

happen myself." 

Students are full of idealism-and I love 

'em for it-but then they get out in the 

real world and go " My god!" The whole idea 

of prefab is based on this great ideal ism 

not unlike a student's and I hope that th is 

experience instil ls that spirit in them. In 

the end, that's probably the biggest value 

of th is project. ~ 
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Proposed Building Method 

Site Preparation 

I 1 nterview by Allison Arieff 

+ 

Exterior and Interior Structure Finished Home 

T.he,_first PATA project resulted 
in schemati~desig_ns foe-proto­
type homes with components 

that cou d be implemented 
joday. The designs also sug­
gested some visionary com­
ponents, though KUO render­
ings don't do them justice. 

Carlos Martin on the PATH Concept Home 
An integral part of the U.S. Department of 

Housing and Urban Development (HUD) 

is the Partnership in Advancing Technology 

in Housing (PATH), whose primary mission 

is encapsulated in its name: to advance tech­

nological innovation in the housing industry. 

PATH's initiatives include culling the best 

ideas from leaders in the home-building 

industry to present a vision of what can 

be (such as the PATH Concept Home), while 

also working on other more mundane R&D, 

information, and policy issues, like code 

approvals and barriers to innovation. We 

spoke with HUD researcher Carlos Martin, 

PhD, about how prefab figures into PATH. 

The PATH website describes the lack of 

investment in new building technologies. 

How does prefab factor Into thlst 

Prefab's design is defined by its produc­

tion, and its production requires specific 

design constraints and social contexts. The 

industry's products, processes, and social 

economic parameters are so inherently 

interwoven-and have become ever more 

entrenched and complex over time-that a 

change in one thread will change the entire 

fabric. If we can assume that one of the 

problems of American housing is its appar­

ently traditional design, construction, funct­

ion, and land use, then something like 

prefab, which has implications for all these 

areas, is actually a feasible solution. 

Briefly describe the PATH Concept Home. 

What obstacles did this project pinpoint 

and then try to overcome? 
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The PATH Concept Home came out of the 

need to provide a formal synthesis to 

the many PATH-related research projects, 

outreach campaigns, and policy initia­

tives-like a rallying cry for the industry, 

if you will. I imagine that the discussions 

we had while generating the Concept 

Home were very similar to the ones held 

during the formative stages of your Dwell 

Home: What are homeowners looking 

for? What do we know is technologically 

possible now, and [what) can be possible 

in just a few years? How does that translate 

into design and map onto changing home­

owner demographics? How do we get 

industry to get on board? 

So, throughout 2004, PATH asked the 

home-building industry whether ii was 

ready to take on the challenge of building 

a high-quality, affordable home that could 

1) accommodate changing lifestyles (to 

address America's demographic shifts); 

2) adapt to technological advances; 3) be 

easy to repair and remodel (to address life· 

cycle concerns); 4) look like custom-built 

(lo improve design); and 5) be built in 20 

days (to respond to market shifts quickly). 

The first year's project resulted in sche­

matic designs for prototype homes with 

components that could be implemented 

today-ideas and technologies that can 

be adopted into current building practices 

and that fit well into current market 

changes. These designs also suggested 

some visionary components, challenging 

manufacturers and builders to translate 

ideas into reality. 

Do you believe prefabrication can help 

facilitate well-designed housing? 

Too often we equate standard building 

components with sterile and uniform design. 

Bui we all had the same box of Lincoln Logs 

as kids, and I never knew one kid who built 

the house on the box cover, or who would 

build the same structure every time they 

emptied the contents. This myth of prefab's 

banality couldn't be further from the truth, 

and comes more from standardizing outside 

the home than standardizing its insides. 

The trick is finding that magic tipping point 

where you can use prefabricated materials, 

components, systems, andl modules and still 

create innovative and site-specific buildings. 

Are you optimistic about prefab's future as 

a progenitor of well-designed housing? 

There have been numerous moments in 

the past century when prefab has risen as 

a technologically or economically available 

alternative. The difference now is that there 

is a vast market opening up tor the first 

time in U.S. history: Almost 33 percent of 

U.S. households are now two-person occu­

pied, and almost 27 percent are single­

person occupied. The shift from married­

with-children households of only a generation 

ago means not only that there needs to be 

a different method for producing homes for 

these many, smaller households, but also 

that this demographic has dramatically differ­

ent preferences in home design and needs 

in home functions. This is a wonderful time 

to be a booster, but also an ideal time to 

be a booster who has two feet on the ground. " 
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Time Alt on the 
Mayo Woodlands 
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I Photos by Peter Bastianelli-Kerze 

In 2003, a collaborative design team con­

sisting of landscape architecture firm Coen + 
Partners, Altus Architecture+ Design, and 

Salmela Architects was commissioned 

to create Mayo Woodlands, a community in 

Rochester, Minnesota, developed by the heirs 

of the Mayo Clinic as a model for innovative 

residential planning and design. Working 

within pre-existing site conditions that con­

veyed the typical American suburban design 

approach, the Mayo team incorporated 

landscape and architectural strategies that 

sought to overwhelm the infrastructure and 

define a new community identity and exper­

ience. Prefab was part of the overall strategy, 

as architect Tim Alt of Altus Architecture + 

Design explains. 

How did prefabrication play a role in the 

Mayo Woodlands concept? 

The progressive direction of Mayo Woodlands 

lent itself to incorporating prefab strategies 

that would further extend the innovation 

of the development. There is also a social and 

economic benefit to t hese systems t hat we 

felt the Mayo family would identify with and 

embrace as consistent with the legacy of the 

Mayo Clinic- doing something for the greater 

common good. So we developed architectural 

concepts that incorporated houses with 20-, 

22·, and 24-foot widths, allowing a free-span 

structure. This enabled the houses to have 

no interior structural walls (and remarkably 

flexible floor plans). And, most importantly, 

it allowed natural l ight to flow through the .,. 

C..opyr g ted IT'a e 



~el/awooo 
14·1iii#i,i:!i .j:M·l.ltjelel1iit.I. l·fi 

Certified SO Year Warranty 

................... ••n•..,-..... · .... ":...-. 

D 3/8" x 3" Prefinished 
Brazilian Maple Flooring 
finished with Bellawood 50 Year Finish 
$2.95 per sq. ft. 

3/4" x 3 1/4" Prefinished 
Australian Cypress Flooring 
finished with Bellawood 50 Year Finish 
$4.65 per sq. ft. 

3/4" x 2 1/4" Prefinished 
Brazilian Koa Flooring 
finished with Bellawood 50 Year Finish 
$3. 79 per sq. ft 

2 W' Southern Yellow Pine 
99¢ per sq. ft. (while it lasts) 

Brand X 
At this price, we agreed not to 
mention the mill name! 
2 w· Select and Better 
Red Oak Flooring _ _____ _ 

~ 
Dream Home 

laminmAom. 

Click together Beech 
Laminate Flooring (SVLBE) ____ 78¢ per sq. ft. 
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3A" x 2 W' Prefinished 
Cherry Oak Flooring ___ ___ $2.69 per sq. ft . 

Authentic Solid Maple 
Butcher Block Countertops 
1 w· x 25" x a· ~~~~~~~~~~~-' 
1 W' x 25" x 12' ~~~~~~~~~~~~ 

5" Handscraped and Prefinished 
Yorktown Plank Flooring 
___________ .$3.75 per sq. ft. 

Virginia Mlllworks flooring is featured 
in the HGTV 2005 DreamHome 
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Heart Pine Flooring $3.65 per sq. ft. 

DURA-WOOD 
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w/25 Year Warranty $3.39 per sq. ft. 
1
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EXOTIC FLOORS 
2 W' Natural Brazilian Cherry 
Flooring - 3A" Solid! $1.99 per sq. ft. 
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Aztec Cherry Flooring w/25 Year Warranty 
_ __________ $3.39 per sq.ft. 

t;. Clover Lea 
Pt'iF. rt.DORING 

10" Wide New England 
Pine Flooring ______ __ .$1.59 per sq. ft. 
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depth of the entire plan-light being the 

quality (or spiritual food) that separates 

architecture from mere building. We also 

adopted a modular order to the plans that 

would relate to the order of the trees in the 

landscape and establish a relationship be­

tween the houses that is both modern and 

classical at the same time. 

People fear that prefab homes cannot have 

context. How does Mayo Woodlands prove 

that assertion wrong? 

Prefab houses typic;illy present ;i precon­

ceived image in [our] collective minds that 

they are merely fancy mobile homes. This 

stigma takes a great effort to overcome. [With] 

MW we did not start the design problem 

with prefabricated architecture as a goal. 

It emerged as part of an overall architectural 

strategy that was an outcome of the land­

scape strategies we employed. 

I believe it was your intent originally 

to market the MW development as prefab. 
What has happened since then? 

We felt that with the progressive nature 

of the Mayo Clinic, and the fact that people 

come from all over the world to work there, 

the market would embrace our comprehen­

sive design objectives. So far it lhas been a 

big challenge to convey the truth about what 

we are doing for the community in general. 

Most agents, builders, and owners want to 

buy a lot and do whatever they want with it. 

That phenomenon exists throughout the U.S .. 

not just in Rochester. It is our challenge 

to demonstrate the variety, site sensitivity, 

and wisdom of our design approach through 

the current owners and welcome people 

to experience how great these !houses live 

and feel. The prefab aspects are secondary. 

How do you think the public can be better 

educated about the benefits of prefab? 

The public first needs to understand that 

houses and how they are built are one of the 

last holdovers from the age of t lhe guilds. 

Virtually everything else you buy has been 

manufactured. The emergence of prefabrica­

tion as a methodology for housing is only 

a natural evolution of building components 

integration catching up with every other thing 

we purchase. The best way to ii lustrate this 

idea and educate the public is to design and 

build great projects. If the pub I ic can see 

and feel good examples of this approach, the 

collective perception will change and so will 

the marketplace. Who wouldn't want to have 

a house that was better and cheaper? • 
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Dwell Community Promotions 

Planning a Trip 
to Chicago? 
Visit the Design Innovations in Manufactured 
Housing exhibition at The Field Museum. 
February 4, 2005- January 16, 2006 
www.fieldmuseum.org 

Original models and drawings by noted architects 
and industrial designers present the latest designs 
for prefabricated homes. Especially commis· 
sioned for this exhibition. the featured designs 
present creative solutions to fill the demand for 
affordable, high-quality housing. 

Architects include COMMA, Taylor + Bums 
Architects, Garofalo Architects, Parallel Design, 
SUMO, Design Corps, David Baker+ Partners, 
and estudio teddy cruz. 

April 16, 2005 
Design Innovations in Manufactured 
Housing Symposium 

Graduate Students from the School of 
Architecture, University of Illinois will have 
their plans for manufactured housing critiqued 
by experts in the field. Architects represented 
in the exhibition will discuss how the future of 
prefabricated housing will meet the needs 
of moderate to low-income families as well as 
the impact of their designs on environmen ta! 
sustainability. 

The symposium will be followed by a reception 
and an opportunity to meet the arch itects and 
designers in the exhibition gallery. 

For ticket and exhibit information, please visit 
www.fieldmuseum.org 

Dwell is hosting a drawing for two tickets to the 
symposium. To enter: www.dwellmag.com/com­
munity/contest. 

TLe -Pield 
Nluseum 

This exhibition was developed by the City Design Center. 

College of Architecture and the Arts, UJC in collaboration 

with The Field Museum. The City Design Center, College 

of Architecture and the Arts, University of Illinois at 

Chicago received funds from the National Endowment for 

the Arts and the Graham Foundation for Advanced Studies 

in the Fine Arts to create this exhibition. 

Your priorities change in o both mode from Lucite· acrylic . That's because no other 

surface is as worm, smooth and inviting. And you con relax further knowing that 

your Lucite surface is built to lost virtually forever. Too bod both time can't do that. 

~ 

Relax. It's L U ( I T E. 
Luci~ .. acrylic is o P'oduct of lueite lnsetno1ionol, Inc., the 9~ leader in ocryllcs. ~ = tionaJ 
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Project: FlatPak House 
Architect: Charlie Lazor, Lazor Office 
Location: Minneapolis, Minnesota 

Front and side views of the 
FlatPak House in Minneapolis, 
Minnesota. When the archlteet 
first told his wife about his 
idea, she said, 'It's about time 
you foci.ls on a house for me!" 
He continues, " It's like the old 
story about the cobbler whos~ 

See if this story doesn't sound familiar. You've grown 
tired of landlords, upstairs neighbors fond of vacuuming 

in the middle of the n ight, and throwing your money 
away on rent. You start perusing the weekend open­
home listings in the paper and begin to think seriously 

about moving your growing family into a home o f your 
own. But once you start looking at what's out there. 
depression sets in and the realization hits: If you have 
more than a casual interest in modem architecture and 
less than a six figure salary. your dream home might 
remain just that. 

Such was the story of architect Charlie Lazor. who 
began looking for a house in Minneapolis for himself, his 
wife Zelda, and t heir two children, Jasper, s ix, and Macvc, 
eigh t. The prospects weren't looking good. But instead 
of sett ling or giving up, Lazor took action and launched 
Flat Pak, a prefabricated ho use system that aims 
to provide "architecture for the o rd inary pocketbook." 

"FlatPak didn't start out as a grand pla n," Lazor 
explains. " It started from m y own frustration. Zelda and 
I wanted a house. We didn't like what was out there. 
So I started to design a system appropriate to my needs." 

One of those needs was the knowledge t hat h is family 
of four would "only last a year in a rental," jokes Lazor. 

Notwithstanding the challenges of any temporary living 
situation, the Lazor brood was supportive from the start. 
Zelda, who teaches high school literature. was thrilled. 
"I knew he would come up with a fabulous idea. In our 
first apartment in l\ew York," she recalls, "he devised 
furniture out of found objects and made them exquisite. 
Our first dining room table was made from two-by-fours, 
cinder blocks, and a piece of glass. His ability to take 
material and make it beautiful is his forte. l completely 
trusted him with the concept and design of our house." 

Granted, Lazor was uniquely qualified to put the plan 
for something like Flat Pak in motion. As cofounder with 
architect Maurice Blanks and sculptor john Christakos .. 
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of the modern furniture company Blu Dot, he'd already 
devoted eight years to the creation of modern, afford­
able design. Blu Dot's simple and elegant furniture has 
long been recognized for its precise and inventive use 
of materials, fabrication technologies, and methods of 
assembly. FlatPak was a direct outgrowth of that. 

Other models for Lazor's venture were architect Jean 
Prouve and designer Charles Eames, both of whom 
developed easily manufactured components for the 
furniture and houses they designed. "Both tapped into 
the tech nology of their time," observes Lazor. "Prouve 
wasn't depending on the nascent housing industry to get 
his stuff made, he was looking at the steel industry." 

Building a house is far more complex than making 
a chair or table, however, and Lazor realized that in order 
for the FlatPak system to work, he would "need to be the 
case study inhabitant and the builder and the assembler 
of the first house. Only through doing do you find 
the efficiencies. An incredibly rich amount of data and 
experience comes out of the process." 

His first step was, quite simply, to think about the best 
way to get off the grouind. "One idea," says Lazor, "was 
a house that was largely underground-almost (Japanese 
architect Tadao) Ando-like. It's what they call here in 
Minnesota a 'walkout' where you sleep below and live 
on the ground floor. Ultimately, excavation costs were too 
high-and besides, people didn't respond well to the 
sleeping-underground concept at all." 

Lazor saw the need for a panel system that could 
receive different types of cladding (cedar, corrugated 
metal, Douglas fir) and simultaneously allow walls 
to be opened up generously in a single stroke (that is to 
say, by a large piece of glass). "I wanted to simplify the 
deployment of the components," Lazor explains. "That 
meant minimizing the number of corners. Really, 
the ideal rhythm is A, A, A, only putting in B or C when 
completely necessary." • 
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The resulting FlatPak system is a highly flexible kit 
of parts that boils down to three basic components: 
concrete wall panels; wood-framed panels with wood, 

metal, or cement-board siding; and a wood frame infilled 
with large expanses of glass. The roof is a metal struc­
tural insulated panel (SIP) of Kynar-pain ted steel and 
rigid insulation. ("Imagine a sandwich," Lazor explains. 
"The bread is steel and the bologna is insulation.") And 
the way the house is pu t together couldn't be more basic: 
in a word, bolts. "FlatPak is a design game that even a kid 
can play," says Lazor. "It's designed to be easily under­
stood and manipulated by a layperson." 

"In Denmark," he continues, uthere is bread that is 
sublime, there is butter that is sublime. I don't need 
complicated sauces to feel fulfil led, just sublime bread 

and butter." 
In a profession where complexity is often valued over 

practicality, Lazar's approach to architecture is refresh­
ingly straightforward and unburdened by the ego of 
its creator- it's also rife with possibility. His system isn't 
about reinventing the wheel; it's about drawing from 
existing conditions and allowing them to flourish. Instead 
of asking a single manufacturer to fabricate a newly 
designed building module, for example, Lazor took 
a lesson from his experience at Siu Dot, where elements 
like panels and drawer pulls are sourced from a variety 
of different manufacturers, allowing each supplier to 

continue doing what it does best. "If you go with a single 
manufacturer, you have to use their tools, their materials, 

and that's limiting," says Lazor. "So I searched for off-the­
shelf systems that I could tweak aesthetically, systems 
that could be used in a new way. This ensures flexibility 
and a design that isn't bound by what a certain company 
or manufacturer can provide." 

Ease of construction is also key to FlatPak's present 
and future success. Its post-and-beam construction \vith 
engineered assembly is designed to be builder- and .,. 
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fi60Vfi: A gJass-Tionted walkway 
Jeadl; from \he main h;ouse 
to the office/play area, and at 
pJht, the same passageway 
1s sft._own straight on f rom I ~ 
treet. he courfyard below 

1s jus one of many open spaces 
triatw;n be ~~hly utiliied-in 
t he no winter months aoyway, 

inspector-friendly-and it is. It took a crew of four two 
days to install the foundation and the first-floor walls, 
two days to set the second-floor walls and floor, a day and 
a half for the roof, and four days to set the glass. And it's 
as easy to disassemble, a feature Lazor describes as its 
most ecological, albeit with one caveat. "l don't subscribe 
to the idea that you reassemble it somewhere else," 
he explains, referring to tthe oft-repeated mantra of the 
portable architecture movement. "But rather that its 
ultimate disposal is handled in a more green manner. 
The parts of this house can be reused. In another context, 
they could still perform." 

Now that his 2,600-square-foot home is complete, 
Lazor is eager to deliver i ts future incarnations to 
the masses. His FlatPak catalog features four prototypes 
with varying floor-plan configurations and a variety 
of cladding materials, interior wall surfaces, and flooring 
options that include modular carpet squares from 
InterfaceFLOR. Lazor is hoping to deliver a complete, 
erected FlatPak house for $r40 per square foot, contingent 
of course on location (he estimates $190-$200 per square 
foot on both coasts), site conditions, and local building 
codes. Design services are offered as part of the pack­
age-not at the typical architects' rate of ro to 15 percent 
but at the customer-friendly rate of $999 for a home 
without a site, $1,999 if a site has already been procured. 
Manufacturing and construction of the first house took 
six months from start to finish; Lazor is hoping to deliver 
subsequent ones in four. 

Since stories on the house appeared in the Minneapolis 
Star-Tribune and the New York Times, Lazor has been busy 
fielding queries from potential clients. But for now, his 
greatest satisfaction comes from living with his family 
in FlatPak House. "I never thought I'd be able to build 
a house for my family that I designed," he says. "By just 
looking at the problem in a different way, it became 
possible. I am thrilled I could do this." • 
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Do You FlatPak? 

As the designer for the furniture company 

Blu Dot, architect Charlie Lazor was commit­

ted to making design accessible. Now, as 

with FlatPak, he has turned his attention to 

affordable modern housing. 

Lower Level 
F 

D 
002 003 

Draw Your Own FlatPak: 

The FlatPak system is highly adaptable and 

easy to use. You can tailor the basic compo­

nents to create the floor plan that works best 

for your individual needs. For more inform­

ation, log on towww.flatpackhouse.com 
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FlatPak 001 Floor Plan 

A Living Room 
B Kitchen 
C Dinning Room 
D Courtyard 
E Office I Garage 
F Patio 
G Master Bedroom 
H Master Bathroom 
I Play Area 
J Kids Bedroom 
K Bridge 
L Studio I Guest Room 

c u:_:_==:J 1.: : : : : I 

D c=J 
004 Dwell's FlatPak Sketch 
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Postwar preconceptions about factory built housing in England 
have held strong for decades. Now, a new modern apartment complex 
in Manchester should help put a positive spin back on prefab. 
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art of Manchester's ongoing 
urban-legeneratio plan, Moho 
w'as built as space for stores 
and commercial businesses on 
the ground floor, wit~ .six stories 
of apartments sitting placidly 
overhead. 

With jts modem and cublst 
exterior, tl)ere's no attempt to 
hide Ule rnodular aspect. "It's 
raw and expressive of what 
it 1s, rather thaJJ being hidden 
by <1. fa~ade," no~es architect 
James-Weston. 

I Story by Amara Holstein 

Prefabricated housing has lon g been the bastard child 
of British architecture. Born out of a postwar desperation 
to shelter thousands of people left homeless by bombing 
raids, over 150,000 prefab houses were erected in the 
five years immediately following World War II. Built for 
speed rather than aesthetics, their temporality, lack of 
attention to design, and shoddy construction standards 
became evident in the decades to follow. Though their 
owners often came to love them as symbols of renewed 
hope and modernity, the reality of deteriorating asbestos 
concrete, leaky window seams, and poor insulation 
resulted in a recent government-led demolition crusade. 

"The result is that anything with the word 'prefab' in 
it now carries a certain negative connotation," says Chris 
Stalker, of Manchester-based development firm Urban 
Splash, known for renovating derelict buildings and 
reconstructing undesirable areas. The government, faced 
with burgeoning populations working in town centers 
and limited room for expansion, is desperate for new 
urban housing and is using the earlier prefab boom 
as a model for current construction. Unlike that of the 
postwar population, however, the aesthetic standards 
of today's consumers are much higher. 

It seems fitting, then, that the first private, completely 
prefab housing project in England has just been built in 

Manchester, a city that has successfully grappled with 
its own set of negative connotations. Over the past ten 
years, Manchester has gone from being a place known for 
its pall of industrial smoke and endless spires of Victorian 
architecture to a dynamic urban center. "Manchester 
was a center of the Industrial Revolution," Stalker 
explains. "An IRA terrorist bomb went off in the city 
center in 1996, and since then, the city has been vision­
ary in reinventing itself a'S a European city. Ten years 
ago, everyone was living in the suburbs; now, there are 
probably 10,000 people living in the city center." 

Urban Splash is at the forefront of this renewal effort. 
Its current focus is Castlefield, a brownfield area in down­
town Manchester that's gone from manufacturing 
squalor to nighttime scene in a short time. Cotton mills 
have been converted to apartments and high-tech 
businesses, canals host annual boat festivals, and art 
galleries, pubs, and cafes clog the area. Over the past six 
years, Urban Splash has constructed or refurbished four 
residential buildings in Castlefield. Their fifth, however, 
is perhaps the most exciting. 

Moho (short for modular housing) was the result 
of a winning brief by Liverpool-based ShedKM, a young 
architecture firm whose inventive ethos nicely comple­
ments Urban Splash's desi re for constant innovation. ~ 

Project: Moho 
Architect: ShedKM 

Developer: Urban Splash 

Location: Manchester, England 
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"You can always see from one end to the other and it feels much 
larger than if you chopped it into a series of smaller rooms," explains 
architect James Weston of the apartments. 
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Sliding partitions separate 
rooms to help increase a sense 
of spaciousness, and cheery 

custom-made furniture also 
helps detract from the modest 
square footage. 

"The units are compact, but 
we've gone to great lengths to 
design for that," eJ<plains 
developer Chris Stalker, shown 
below on an apartment's bal­

cony, which provides additional 
living space. 

According to ShedKM principal and director James 
Weston. "Urban Splash wanted to offer accommodation 
so that u n iversity grad uates and key workers could 

afford to buy and live in Manchester's city center." Apart 
from that, Urban Splash had no other requi remen ts in 
its project brief. 

To m eet this need for affordable housing w hile main­
taining h igh design and production standards, ShedKM 
began researching new technologies. "We'd been aware 
of one or two prefab schemes in th is country, such as 
those by Cartwright Pickard Archi tects and the Peabody 
Trust, a nonprofit housing association," Weston says. 
"So we contacted Yorkon, the company that was making 

the prefab u nits for t hese projects, and went to see their 
construction process. Yorkon had used the tech nology 
for hotel designs and then clamped phony brick structure 
on the outside. Plus, the units had entirely traditional 
finishes and a conventional layout and design-just done 

with an off·site assembly. We felt that you could celebrate 
the idea of a modular off-site unit rather than trying to 
disguise it, and that the design quality was not meeting 
its full potential." 

ShedKM drew up plans for an apartment complex that 
wou ld appeal to you nger residents-and that would 
be completely prefabricated by Yorkon. Urban Splash, 

affable and ever receptive to new ideas, immediately 
bough t into the concept. 

To maximize the possibi lities of each u n it, ShedKM 
designed apartments that literally turn the standard 
model on its head. Most other prefab apartments a re 
a series of rooms that are built separately in the factory 
then joined together onsite. ShedKM, however, preferred 
to create ful ly formed apartments in the factory. The 
limiting factor, however, was the width of each unit, 
which had to con form to U.K. transportation codes and 
road sizes. 

Instead of the t raditional manner of joining prefab 
components side to side, the architects oriented the units 

on their ends, making all of Moho's modules extra­
long- with each comprising one com plete apartmen t, 
eliminat ing the need for m essy room seams and onsite 
electrical or power hookups within . Everything, from 
bath rooms and kitchens to cupboards and decorations, 

was installed in the factory. 
Actual construct ion of the components began in 

January 2004; by August, all !02 of the apartmen ts had 
been trucked to t he site and installed on the six-story 
prefabricated steel frame, which was erected while fac­
tory work was ongoing-saving six months in the 
construction process. "It's incredible to see t he modules ... 
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MohO BcplOded Floor Plan 

I\ Additional Bedroom 

B Framework 
C Louvred Screen 
D Dinipg Pod 

Bedroom 
Entrance Pod 
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To contain c:lutter, a pie hora 

of handy torage spaces wer 
built int<;> t he rooms. Drawers 
stay l]idden und~r the bed. 
!>athi oom cab1 etry bounds, 
~nc! tc otchkes 1 the bedroom 

d JMng room can est on 
multiple shelves 



"Each unit is completed finished and furnished- you can personalize 
the space, but all you really need to move in is the key," says developer 
Chris Stalker. 
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FtoJT) t e Fermacer wall panels 
and the engineered timber 
floor~ used at trye outset to 
the units being finished in the 
factory and then trucJled to 
the building site (opposite), 
every step of the process wa 
meticulously detailed 'o main­
tain high standards. 

A clever system of cranes and 
oqsfte workers ensured that 
all 102 of the apartments wen~ 
installed with,in si moriths 
of factory completion, 

being brought to tlie site," says Stalker, with awe in his 
voice. "Each is put onto the back of a lorry and delivered 
at intervals of one an.hour. at the rate of six a day. They 
get the first one in place, just in time for the next to be 
called to the site, ready to be erectea. It's quite amazing 
to see these units- complete with glazing a front door, 
and a rqof-lifted into position." 

Though the spaces are compacr(525 square feet for the 
one bedrooms, including balcony space, 700 squate feet 
for two bedrooms), a number of elements were incorpo­
rated to make the apartments feel more spadous. After 
the modules were all put into place, separate balconies 
for each unit (also _prefab) were lifted into position. These 
outdbor spaces belie the scan.t square footage, creating 
areas for residents to have parties, grow sma11 gardens, 
nd meet up with their neighbors for after-work drinks. 
The length of the units (Jo.5 feet) provides a continu· 

ous line of view so, says Weston, "you can always see 
Jrom one end to the other an.d it feels much la,ger than 
if )'OU chopped it into a series of smaller rooms." Cus­
tomized furnitme by the company Mooch was built in 
to make good use of the space and to save'rnoney. Engi­
n'eered timber Jloors provide visual warrnt'h for the 
space and offset the starkness of the wni te pla~tcr walls. 
To eJimin.ate the messiness of til ing and grout.ing. 

bathrooms were finished in the same Fermacel wallboard 
as the living areas. 

Perhaps the most startling feature for those with prefab 
prejudices is the level of quality achieved in the project. 
"In a traditional onsite project," explains Weston, "there 
are 100 little rooms with different trades working on 
them, and it's very difficult for a contractor and design 
team to monitor workers spread all over the building. 
Whereas in the factory, th e modules are all laid out in 
a long line and you can walk down the line and see very 
quickly if things are not quite right. The quali ty in Moho 
is absolutely better than if we d id it in the traditional 
way." Yorkon received rave reviews from both ShedKM 
and Urban Splash for its a.bility to adapt to modem prefab 
design and its attention to detail. 

Residents will start moving into Moho sometime 
this spring. Reception to the project has already been 
strong, a fact tha t Stalker attributes in part to the new 
architecture and building boom in Manchester over 
the past decade. "There's plenty to be proud about over 
what's being done in Manchester," Stalker says."! think 
Manchester is quite tuned in to modem design." 

Moho might finally help put those postwar prefab 
memories to rest and usher in a new generation of mod­
ular housing in England.• 
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looking like a jewel bo~ at 

dusl<,, Scott Stafne's Canti· 
lever House rests easy in the 
middle of t)le Washington 

woods. With miles of biking 
trails, Jake;;. and waterfalls 
to exp lo rec Stafne 's property 
provides almost unlimited 
opport11nity for 9utdoor adven· 
tures. The strong and sturdy 
house acts as a warm respite 
rom the elements when the 

weather won' t cooperate, 
which is often- horizontal rain 
and whipping wines can be 

the norm, 

On a cold, drizzly, late November m orning in down· 
town Seattle, prefab buildings are not the first thing 
on most people's minds- a roaring fire in a cozy cabin 
is more like it. But for Peter and Mark Anderson, of 
Anderson Anderson Arc hi lecture, the two aren't mutu· 
ally exclusive. Prefab, with its ambitious ideal as an 
everyman's arch itecture, holds the promise of making 
that cozy cabin dream both accessible and affordable. 

But the Seattle· and San Francisco- based architects 
have found that th is dream is not necessarily the reality. 
"Low cost is what everyone thinks when they think 
prefab," Peter Anderson says with some chagrin. "We've 
been working with these building concepts for years, 
and while there is definitely a cost differential as opposed 
to stick-built structures, th e homes we do are not what 
you would call cheap. Every house is different- different 
site, different client desires, different design- and with 
difference comes cost." 

Despite Anderson's frustration with the common per· 
ception of prefab as the "low-cost alternative," it's a lso 
the reason so many are drawn to prefab. It's certainly 
what brought Scott Stafne to the Andersons' door. After 
seeing their Kennedy house on the cover of Dwell back 
in 2001, Stafne. a gruff, semi-retired lawyer who cu t his 
teeth battling bureaucrats and insurance companies in 
Seattle, knew these were his architects. But the house 
Stafne desired was no ordin ary structure, and the story of 
its development points to many of the obstacles standing 
in the way of modernizing the prefab housing industry. 

In the mid-'9os, Stafne had acquired 360 acres of moun­
taintop land consisting of I6 buildable lots of 21 acres 
or more near Granite Falls., Washington, about an hour 
outside of Seattle, giving up his house in the city for 
the windswept, almost uninhabitable t ract of land. But 
Stafne and his younger brother Todd, a former owner 
of a construction company in South America and earth­
moving-equipment enthusiast, were ready to build. 
"There was nothing up there," Stafne explains. "Nothing 
except acres and acres of trees, wild animals, lakes, 
rivers, and waterfalls." Wh ile in some respects the site ~ 

Project: Scott Stafne Residence 
Architect: Anderson Anderson Architecture 
Location: Granite Falls, Washington 
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A 

SIPs Panel L;iyout of Main Floor 
(plan view) 

The use of structural insulated 
panels (SIPsl throughout 

the house helped speed the 
construction process. Peter 

Anderson explains, "The panels 
themselves hang f rom and 
rest upon the steel frame and 
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wood spline beam system, 
which is t he link between the 

steel frame and the panels. 
The SIPs provide enclosure, 

insulation, and the spanning 
capacity to support the cast­
concrete floor." 

A Continuous steel beam 

below structural floor panels 

and outside deck 
B Typical 10" structural floor 

panel at solid wall areas 

C Typical 10" structural floor 

panel at vertical window areas 

D Open stairwell 
E Panels cut to allow struc­

tural steel frame to pass 
through floor 

had everything, it had none of the most basic creature 
comforts- no electricity, no water, and no roads, sa\fe for 
a primitive logging road that wound up the exceedingly 
steep mountainside. 

Cost aside, prefabricated construction seemed like 
the perfect solution to Stafne's needs, given the difficult 
nature of the site and Stafne's desire to keep it as pristine 
as possible. But, as Anderson explains, "That is another 
misconception people have about prefab-that it is 
a simple, quick, clean process. While there are definite 
advantages, the way the process has to be conducted 
now, it is still quite complicated." 

The design of the Cantilever House, as it's known, is 
based on a r4-by-86-by-22-foot steel frame resting on 
a 14-by-31-foot concrete foundation bolted to an existing 
rock. "That rock is really what allowed this to be such 
a unique house," says Anderson. "It's what allowed us 
to cantilever the whole structure and take advantage of 
the site, pointing the house directly at the waterfalls, 
which are incredible." 

An early estimate from one national steel company 
prior to engineering and further design of the steel 
frame, however, presented the first obstacle. An 
Arlington, Washington-based steel manufacturer, 
chosen for their proximity to the site, quoted the 
Andersons the manageable sum of$45,ooo-a number 
that seemed unrealistically low to the architects but 
stuck with Stafne. But when construction was set to 
begin-three years after this initial quote and the very 
early research that had confirmed the viability of the 
design concept- the turbulent steel market had caused 
the cost of the frame to spike considerably. 

Frustrated but left with little choice, Anderson 
Anderson took the project to Seattle-based United Iron 
Works. The frame was. now set to run upwards of 
$66,ooo, a significant jump from the original estimate 
and a big chunk of the $ioo,ooo Stafne had hoped 
to spend on the entire p roject. But client and architect 
remained committed to the design scheme and the 
project continued . ... 
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The Irving room opposite) looks 
out toward the two waterfalls 
that are also part of the prop­
erty and th)! inspiration for 
Its nall)e. Artist Constantia 
Hapajanu made the coffee 
table and the stainless steel 
railings surJounding the 

With the framing issue solved, the architects turned 
their attention to panels. "We wanted to use S!Ps [struc­
tural insulated panels] for everything," Anderson ex­
plains. The most noticeable part of the plan had the 
4-by-2 2-foot panels hanging off the steel frame, acting 
as walls, their weight shared equally by suspension 
from cantilevered roof structure beams (which in turn 
rest on the steel frame), and by support from cantile­
vered floor structure beams (which cantilever out 
from the sreel frame). The panels follow a simple pat­
tern that leaves open s12ace for dramatic floo'r-to-ceiling 
windows th roughout the house. Once some of the 
Andersons' more unique ideas for the SIPs were fully 
developed, their use for the floors, ceilings, and walls 
proved to be a huge time saver. 

But before any of that could happen, the team had 
another problem to resolve. The steel framemade its 
way from Seattle to Granite Falls on the back of a tractor 
trailer, but once the truckers reached the area, they 

staircase (right), Scott Stafne 
(below) relaxes in his upstairs 
office/TV room in his Natuzzi 
lounge chair.. The stairs and 
the wood paneling fright) were 
designed and built by wood­
worker Noah Israel a longtime 
neighbor and friend. 6 p, 194 
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refused to scale the mountain: The unpaved road that 
ascended the grade by way of narrow switchbacks was 
more than they'd bargained for. The driver unloaded the 
frame and left it sitting at the foot of the mountain in 
the morning fog. 

"We were a little stunned," says Todd Stafne. "That put 
us in a tough position and cost us thousands of extra dol­
lars." But the Stafne brothers, who'd figured out how to 
extract electrical power from the rivers on the property 
and get running water throughout, were not about to 
be stopped by their Fitzcarraldo-like dilemma. "We've 
gotten to know a bunch of the loggers up here and they 

know these logging roads," he explains. "We gave them 
some cash and they hooked the thing up to one of their 
trucks and just started dragging." 

Amazingly, it worked. The frame was pulled to the top 
of the mountain, and then craned into position on the 
foundation. The project finally started to experience the 
effects of prefab's speedy potential. "The basic structure .,.. 
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of the home went up relatively quickly," says general 
contractor Kyle Keever. "All in all, it took about two 
weeks to come together once everything was in place." 

Prefab's benefits were enticing, but Stafne also 
yearned for a truly unique home-representative of 

his varied pursuits and passions. To that end, he en­
gaged many of his artist friends to help. Woodworker 
Noah Israel built the stairs that wind through the 
center of the house, and also lined the interior walls 
with Douglas fir that was plan ed five times in order 

to warm up the space and add texture to the otherwise 
flat surfaces. Artist Constantin Hapaianu contributed 
much of the stainless steel work, as well as many of the 
sculptures, while Brian Stephens and Dennis Coons 
completed much of the exterior landscaping and earth 
work around the house. Artist Larry Stauffer also 
designed much of Stafne's artwork specifically for the 
house. With this creative collaboration, the house, as 
Stafne is fond of saying, "really feels like a work of art." 
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While these flourishes have been critical to t~e stru -
ture's ability to be a home rather than just a steel box, 
they've also been the culprit in many of the cost overruns 
that have been perturbing to all im·olved. ·we were 
hoping to get this place built for $150,000 to $200,000," 

Stafne says . "But that just didn't happen. It came out 
to be much more.1'here are still so many unknowns and 
unforeseen difficulties that can occur." 

Dcspitc,:ill the problems, one would be hard•pressed 
to argue that the project has been anyth ing but a success. 
And if the home didn't meet all ofStafne's budgetary 
goals, it has certainly made h im happy. "Once the house 
went up, it was incredible," he says. "I don't know if any 
of us could have appreciated the views we were going to 
get- the home we were going to get- until we actually 
got them." And the house adds an interesting case study 
to the ongoing research project that is prefabricated 
building- another rung to the ladder the building indus­
try needs to climb to maximize prefab's potential. • 
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Coffee Talk 
I love coffee. It's coffee shops I have a prob­

lem with. Whenever someone suggests we 

"grab coffee and catch up," I instinctively 

shudder and suggest instead a nice cocktail 

or root canal. Once havens for intellectual 

inquiry and quiet perusal of newspapers, 

coffee shops are now basically retail outlets 

and free office space. 

Nursing a cappuccino the other day, 
I observed a frantic businessman conducting 

a conference call on speakerphone, a woman 

toting a hysterically yapping Labradoodle, 

and two frosty socialites loudly debating the 

relative appeal of the spray-on tan. Kerouac 

would never have got anything done. 

While some resign themselves to the coffee 

shop, the resourceful caffeine lover knows 

better. A cup of coffee sipped at home from 

your favorite mug is a much better way to 

launch into your day than a barrage of goateed 

baristas, surcharges for "hot," and a tragic 

display case of objectionable croissants. 

Undoubtedly there is something serene and 

blissfully private about a nice self-brewed 

cup. To this end, the Chemex cofieemaker 

is the home coffee brewer's holy grail. Driven 

by the principles of functionality and simplic­

ity, its hourglass design was developed by 

chemist Peter Schlumbohm in 1942, neatly 

mirroring the techniques used to ensure 

laboratory purity. 

Drawing from the design princi pies of a 

laboratory glass funnel, Schlumbohm cannily 

added an air channel and a pouring spout, 

so the air displaced by liquid could escape 

through a filter. The result is a near-perfect 

cup of coffee: pure, flavorful, and free of 

bitterness, gritty sediment, or that brown 

crayon flavor that Mr. Coffee often delivers. 

The carafe- like Chemex, made of heatproof 

borosilicate glass, has over the years received 

much acclaim for its merging of form, 

function, and sweet, sweet caffeine. It sits 

proudly in the permanent collections of 

the Museum of Modern Art in New York and 

the Smithsonian, as well it should. A cup 

of home-brewed coffee is indeed a work of 

art- and, we hope, not a dying one . ... 
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Dwell Community Events and Promotions 

FlatPak for FLOR 
Join us May r4-r7 at the International Contemporary Furniture Fair 
(ICFF) in New York as Interface FLOR, Lazor Office, and Dwell present: 
FlatPak for FLOR 

In New York's Javitz Center, Lazor Office and InterfaceFLOR plan to erect 
a mini-version of the house you see on this month's Dwell cover, and 
in the photos below. The 480 sf "pocket FlatPak" will use twelve FlatPak 
panels, showcasing the Flat Pak exterior and interior material palette, 
in the spirit of FLOR's mix and match approach to carpet tile. 

Included in the house will be a FlatPak powder room [non-operating] 
and a kitchen with Kitchenaid appliances and cabinetry. Ultimately, 
there will be a sweepstakes to win the house. More details will be avail­
able at ICFF in May. In the meantime, log on to www.flatpackhouse.com 
and www.interfaceflor.com for detailed information on both companies. 

Also at ICFF, in conjunction with FlatPak for FLOR, Dwell will pres­
ent a panel discussion on modular design moderated by editor-in-chief 
Allison Arieff. Please log on to www.dwellmag.com for details. 

www.dwellmag.com 

THE WORUYS MOST 
EXOTIC FINISHES ... 
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Dwell Community Promotions 

Enjoy Sharing 
Your Opinion? 
Take Our Survey! 
Visit www.dwellmag.com/survey 
and let us know your thoughts on 
furniture, upholstery, and more. 
You will be automatically entered 
to win a set of design books and/or 
a designer pillow. 

Look:ing for an 
Event in Your City? 
Check out the events section on 
dwellmag.com. Find the latest 
information on parties, lectures, 
and museum events around the 
country. Visit www.dwellmag.com/ 
community/events. 

If you're in Chicago, please 
come to Dwell senior editor 
Andrew Wagner's talk: 
"The Role of the Media in Making 
Design Relevant" 
Thursday, March 3 
AIA Chicago Conference For 
more info, please log on to 
www.aiachicago.org/conference­
Detail.asp 

In San Francisco, join us for: 
"How Prefab Affects the Practice 
of Architecture" 
A Panel Discussion presented 
by the AIA San Francisco. 
Thursday, April 28 
For more info, please log on 
to www.aiasf.org 

www.dwellmag.com 

Introducing the LUNA by AAMSCO. This fixture has quality 
double laminate opal white glass that avoids any lamp hot .E.. .===. 
spots. Its handcrafted metal construction is available in -= a 
Satin Nickel or Chrome finishes. The LUNA is 12" tall, = = 
ADA compliant and comes with an electronic ballast. ~ 

AAMSCO LIGHTING,INC. 
www.aamsco.com • 1-800-221-9092 • Fax 843-278-0001 
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Fond of You 
The love of my l i fe can prepare entire meals 

using only a sharp knife and a cast-iron pan. 

It's a useful skill, but if you want to know the 

truth, I find his attitude a little annoying. 

"Never buy cooking equipment that can do 

just one thing," he said, catching me in front 

of that ultimate one-act wonder, the fondue 

pot, and its enabler, the long-handled fork. 

We were in a secondhand store filled with 

kitchen castoffs, evidence of heartbreaking 

flings with other single-purpose equipment. 

The fondue pot, a mid-'70s yellow, was 

decorated with loopy drawings, and had 

a scarred nonstick interior. 

There's something seductive about a utensil 

that simultaneously evokes child's play and 

French cuisine. With provenance in the Alps 

(a working mother, no doubt, with nothing for 

dinner except stale bread and cheese), the 

fondue pot is functional yet has a special­

occasion veneer. You can do what I did last 

Valentine's Day and recycle flotsam from the 

Dansk era, or you can invest in a new model: 

contemporary stainless steel, perhaps, or 

for Francophiles, the gleaming enamel 

Le Creuset. The heating element, whether 

automated or a more atavistic flame, will 

require tinkering. Which is generally the 

idea: Hands keep moving and scintillating 

conversation flows. 

The trick is to avoid disagreements when 

you're trying to spear and properly coat your 

croutons and someone else is getting ahead 

of you. If one's croutons disappear under 

waves created by a more dexterous partner­

well, the path to true romance is never easy. 

All this is assuming you have a pot in the 

first place. It took my husband about ten 

minutes to spy my vintage set, smuggled 

past him into the coat closet. "Totally against 

the rules," he said. "To melt cheese, try 

the stove." 
They say that's what marriage is all about: 

compromising your desires to please the one 

you love. So I rustled up my prettiest apron, 

a loaf of bread, a bottle of wine, and a pound 

of Gruyere. Then I hauled out some stubby 

forks and a cast-iron pan. I invited my lover 

to come lean with me against the stove. And 

when every bit was gone, I asked if he would 

volunteer to clean the burner. "' 
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Dwell Community Events and Promotions 

Where Architecture +Design Come Together 
The A+D Museum is the all-inclusive information center 
for design, architecture, interior design, landscape design, 
fashion design, automobile design, aerospace and product 
design. Exhibits change every three months. 

www.dwellmag.com 

Current exhibit: 34 Los Angeles Architects 
Future exhibit opening April 26: The Last ro Years Work 
of Richard Meier, architect of LA's Getty Museum 

A+D 
8560 Sunset Boulevard, ground floor 
1 block west of La Cienega, West Hollywood, CA 90069 

(310) 659-2445, www.AplusD.org 

Hours: ro a.m. - 6 p.m. Monday - Saturday, 
noon - 6 p.m. Sunday 

Parking is available on surrounding streets and in the 
building. Admission is free. 

A+D 
ARCMrTl;:ClURE ANO OES UiN MLISEUM LOS flNrilEt..1!9 
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A Square Meal 
So many recipes leave so much to chance, 

and that is why I love the waffle iron. 

Of course, not all waffles are created 

equal, but the printing press-like precision 

of the waffle iron is enviable. The batter goes 

in, the lid goes down, and presto-what was 

once a yeasty floury blob is now a chiseled 

and handsome cake offering an orderly 

canvas of crevasses ready to be filled with 

syrup. While that first waffle satisfies the 

taste buds, the brain delights in another 

integral aspect of waffle making: the rigid 

uniformity of the grid. In theory, every 

waffle should come out exactly the same­

it's mass production for the micro kitchen. 

This might help explain why waffles have 

been around, in one form or another, for 

thousands of years. In ancient Greece, flat 

cakes called obleios were cooked between 

two hot metal plates. Waffle irons were 

a common household item among the bour­

geoisie in 18th-century Holland, and made it 

to American shores with the earliest pilgrims. 

Waffles were even popular with the founding 

fathers-it is recorded that Thomas Jefferson 

brought a long-handled waffle iron with a 

patterned griddle back to Monticello after 

a stint in France. 

In the 19th century the conventional 

waffle iron satisfied America's desire for fast 

and easy food, but by the 20th century, the 

electric iron left even less to chance: Now 

the arduous task of flipping the heated metal 

griddle over an open flame was left to tran­

sistors and resistors, which instead simply 

heated both sides of the iron at once. Further 

insult came with the introduction of the fro­

zen Eggo waffle in 1953, which threatened 

to render the waffle iron obsolete. 

Today, frozen waffle options ranging from 

oatnut to Belgian banana berry may save 

lime for soccer moms, but they do little 

to replicate the thrill of crafting the original. 

Personally, I can't ever remember ordering 

a waffle in a restaurant. Why? Because 

the joy of waffles is in their creation. Each 

successive waffle pour becomes an Olympian 

attempt at perfect form, with maximum 

griddle coverage and minimal runoff. Some­

times attempts for the gold may end up as 

splatters on your counter, but thanks to the 

waffle iron, the next luscious square is only 

a sizzle away. • 
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I Home Cooking 101 

Yummy Interiors 
These designers believe that dining out 

definitely shouldn't make you feel like 

you're staying In. 

When Reuters broke the news that I KEA 

founder lngvar Kamprad had overtaken Bill 

Gates as the richest man in the world, 

modern interior design was given a strange 

new context. Whereas not so long ago a 

trip to IKEA felt like an outing to a land of 

fairly cosmopol itan, forward-thinking minds, 

its brand of sleek, affordable furniture 

could theoretically now be found inside of 

more homes than a copy of Windows 2000. 

If everyone from college students to grand­

mothers has homes ful l of budget, knockoff 

mod furniture, attaining a unique modern 

interior becomes, well, tricky. 

This presents a particular challenge for 

the interior designers of public spaces like 

restaurants, hotels, and lounges. Of course, 

the best (though not always the most 

monetarily successful) designers are those 

whose visions have a bit of their own magic 

and madness, nodding to contemporary 

context without giving in to ephemeral, 

majority-approved trends. The two who come 

foremost to mind are Adam 0. Tihany and 

Kelly Wearstler. 

Tihany famously shocked the old guard 

when he replaced the prim old New York res­

taurant Le Cirque with the dramatic stream­

lined design of the new Le Cirque 2000. 

He admits it was his "most whims.ical and 

theatrical project," but explains that 

"once people real ized how appropriate the 

design was for both the space andl [owner] 

Sirio Maccioni, it was taken seriou1sly." 

The outre designer has since created 

daring, decidedly singular spaces for Aureole 

in Las Vegas, with its four-story glass wine 

tower; injected warmth into minimalism at 

New York's extravagant Per Se; and managed 

to make the fires of hell sexy with deeply 

sensual designs at the Sin restaurant and 

Angelo bar in Rome's chic Aleph hotel. 

In the works are The Line restaurant in the 

Shangri-La Hotel in Singapore, a rooftop ~ 

Dramat ic restaurant interiors 
like Sin (top), designed by 
Adam Tihany, and Spice Market 
(bottom), designed by Jacques 

Garcia, focus not on the experi· 
ence of home but on escapism 
and fantasy. 0 p. 194 

174 Dwell Apri l/May 2005 

I Story by Ken Scrudato 

C. pyr g t rr r I 



This is just one from a broad line of architecturally correct, proper~· proportioned fireplaces. We scaled these cast stone 

component systems to fit a range of standard openings, then backed them up with all the design tools. For color brochures 
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I Home Cooking 101 

restaurant at the Pudong Shangri-La in 

Shanghai, as well as a bar and restaurant 

in the Landmark Mandarin Oriental in 

Hong Kong. 

Of his success as a maverick designer, 

Tihany observes, "There is no right or wrong. 

Some of us [are able to) reinvent ourselves 

with each project." He stresses the impor­

tance of following the evolution of restaurant 

design and keeping an eye toward the future. 

Perhaps more of a surprise success, but 

no less staunchly individualistic, is Wearstler, 

who rose to prominence on the strength 

of her unexpected interior designs of Beverly 

Hills hotels the Avalon, with its lux update 

of retro-motel style, and Maison 140, with 

its Asia-meets-French empire lobby and 

minimalist eclecticism. She has since created 

once of L.A.'s hottest scenester spots with 

the Viceroy hotel in Santa Monica, whose 

lobby bar and Whist restaurant reflect a 

spectacular blend of postmodern, Asian, and 

classical influences. 

"I was always in my own world," she 

explains, "dabbling in color and using a mix 

of furnishings in opposite architectural 

dwellings-modern interiors in 1920s Spanish 

architecture, for instance. It worked and ii 

looked fabulous." 

Next up from Wearstler: a Viceroy Anguilla 

and an as-yet-unnamed restaurant for posh 

retailer Bergdorf Goodman. 

When queried about her favorite restaurant 

interiors, Wearstler cites the dining room at 

the perpetually trendy Hotel Costes in Paris 

as one of her favorites. Its designer, Jacques 

Garcia, is one of France's hottest, yet is 

infamous for his perhaps overly flamboyant 

embellishments of contemporary interiors. 

Indeed, in chic new restaurants the world 

over-from the nouveau-Baroque outlandish­

ness of Restaurant Alchymist in Prague to 

the mod-meets-classical Hostaria dell'Orso 

in Rome to Philippe Starck's sleekly opulent 

restaurant in the new Baccarat headquarters 

in Paris-designers are giving new context 
to modernism by connecting it with the past. 

What this means for the design-minded 

epicure, of course, is that there has rarely 

been such a time of ideas and inspiration for 

the design of one's own home dining space. 

Be a little minimal, be a l ittle Baroque, just 

don't ever, ever be boring.• 

Kelly Wearstler's designs for 
the Viceroy hotel's Whist (top) 
and t he Avalon hotel's Blue 
on Blue (bottom) manage 

to be both whimsical and hip. 
O p. 194 
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Artist Jim Draper 

Museum-quality reproductions of Jim 
Draper originals are now available 
at affordable prices from Bay Street 
Editions. Each print is supervised 
by the artist, signed, and issued a 
certif icate of authenticity. Choose 
from canvas or acid -free paper 
in a variety of styles, colors, and 
dimensions. 

www.baystreeteditions.com/dwell 

MODERNIST, 
MODULAR HOMES. 
HIP, SLEEK, COOL 

The Modernist dream can be yours. 
Liberating, elegant, ef ficient, tree 
flowing space that brings t he outside 
in. Inspiring, f lexible designs. 
Transform your Modernist dreams 
into reality. 

2770 Cardillo Ave. 
Palm Springs, CA 92262 
Tel. (949) 413-6811 
www.modernistmodularhomes.com 

Modern House Plans 

Help us drag American housing into the 
21st century. Stock house plans like 
nothing you have seen before. Inspired 
designs grounded in today's world. See 
the growing collection on our website. 

Gregory La Vardera, Architect 
Tel. (856) 662-4909 
www.lamidesign.com/plans 
plans@lamidesign.com 

Clark Ummel Arts 

Shown: lady Slipper Orchid, from a 
series of flowers. Spray enamel 
on paper. 

Fresh and original artwork for your 
collect ion of 20th- and 21st-century 
modern design. Mr. Ummel's artwork 
is collected worldwide, and can be 
viewed and purchased onl i ne at 
Zeitgeist Gallery. 

Clark Ummel Arts 
Tel. (303) 298-8432 
www.z-mfc.com 

Arianne Malott 
Photographer 
Abstract and painterly photographs 
of water on matte watercolor paper 
or glossy metall ic paper for modern 
spaces and corporate, hotel, or spa 
environments. Sizes range from 
16" x 24 • to 48' x 72' and up. 
Several color schemes and 
series of images are available. 
Shown: Green Ice, 24 ' x 36' 

azarchitecture.com 

Visit the only site dedicated to selling 
architecturally unique homes in 
Arizona. Includes homes and new 
urban projects for sale, plus links to 
the area's best architects, designers, 
and galleries. 

Jarson & Jarson Real Estate 
Architecturally Unique Homes 
Tel. (480) 425·9300 
www.azarchitecture.com 

Custom commissions welcomed. 

Tel. (631) 725-8233 
www.ariannemalott.com 



Environmental 
Construction Office Ceco) 
Serving the Built Environment 

Construction. Management. Development. 
We are residential and light commercial 
general contractors. Call to find 
out about our global ecological 
building solutions. 

Tel. (510) 868-0584 
www .envi ronmenta lconstructionoffice .com 
info@environmentalconstructionoffice.com 
(eco) modern 

Dencity LLC 
659 Auburn Ave., Suite 203 
Atlanta, GA 30312 
Tel. (404) 277 8906 
www.dencitydesign.com 

ig mata studio 

The ig mata collection combines 
the beauty of photography wit h the 
delicacy of glass to create exquisite 
works of art. To know more about 
these unique home accessories, 
from vases and panels to individual 
commissions. visit us online. 

Tel. (212) 979-7921 
www.igmata.com 

Lorin Hesse 
Large-Scale, Mixed-Media Paintings 

Each piece in this ever-shifting 
selection of paintings is an original 
work on canvas. No series or Ii m ited 
editions are made. The artist's goal is 
to make high-quality, thought-provoking 
fine art affordable to a broader range of 
collectors by offering paintings directly 
from the studio. The current selection 
of work can be viewed online. Studio 
visits are by appointment. 
Shown: Meat Man, 5 ' x 5 ' 
Tel. (978) 395-1350 
www.lorinhesse.com 
info@lorinhesse.com 

Dencity 

We are a design workshop located 
in Atlanta specializing in modern 
residential and commercial work. Our 
talents lie in realizing the goals of our 
clients through a strong collaborative 
process that includes exploration and 
critical thinking, contextual analysis, 
budget considerations, strong 
drawings and presentation. 

Dwell's Marketplace pages 
are dedicated print storefronts 
featuring art, products, and 
architecture and design services. 
Formatted 1/8 page or 114 page, 
four-color ads are available in the 
formats shown below. 

Noelle Stoffel 
Fine Art Paintings 

Original paintings and limited edition 
giclee prints 

Tel. (816) 914-3663 
www.noellestoffel.com 
noelle@noellestoffel.com 

dwell 
Contact: 
Lauren Dismuke, Marketplace Director 
lauren@dwellmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko, Marketplace Manager 
tdlasko@nyc.rr.com 
Tel. (917) 892-4921 
63 W. 38th Street, Ste. 701 
New York. NY 10018 
Fax (212) 382-2037 

Collective Editions, LLC 

We are proud to offer a compelling 
selection of limited-edition prints from 
the seductively stark photography of 
Jason Harris. View t he full collection, 
including works from other artists, at 
our website. 

Shawn-: Golden Gate 
(available in various sizes) 

Tel. (866) 569-9990 
www.collectiveeditions.com 

Continuous 

Continuous is a creative group that 
uses its knowledge in graphics, 3-D 
model ing, architectural modeling, 
and photography to create diverse 
solutions for its cl ients. 

Michael Corrente 
Tel. (702) 595-2862 
www.cont-design.com 
i nfo@cont-design.com 



Green Street Details 

Creating contemporary. American­
made cabinet hardware from solid 
stainless. copper, brass. aluminum, 
and plastics. We feature a complete 
line of polished, plated, and painted 
styles from inventory, with most 
items available in custom colors and 
finishes to match your specifications. 

8900 NE Vancouver Way 
Portland, OR 97211 
Toll-free (800) 275-7855 
www.greenstreetdetails.com 

Ir" I 

c a nvas 
in a snap 

cardboardchair.corn 

Beautiful and affordable functional art 
inspired by the work of Frank Gehry. 
Constructed of alternating layers 
of corrugated cardboard containing 
at least 30% recycled f iber with 
hardboard end caps. The surface has 
a pleasing suedelike touch. Retail, 
trade, and wholesale sales. 

Tel. (919) 672-4192 
www.cardboardchair.com 
info@cardboardchair.com 

Schoolhouse Electric Co. 

Manufacturer of residential and 
commercial period lighting fixtures 
and genuine vintage glass shades. 
Our exclusive line of handcrafted 
lighting f ixtures and handblown 
shades do not hint at style-they are 
classic originals that have been out 
of production and unavailable for 
over 50 years. 

Free catalog 
Toll-free (800) 630-7113 
www.schoolhouseelectric.com 

husti ; 58"" x 36" $345 

Flux 

Flux, Inc. residential and commercial 
lighting. Our collection of modern 
lighting incorporates clean design and 
simple fabrication to create products 
t hat are captivating and affordable. 
We are also available for custom 
design projects. 

Flux, Incorporated 
3828 Fourth Avenue South 
Seattle, WA 98134 
Tel. (206) 282-3023 
Fax (206) 282-3276 
www.fluxinc.org 

modern seed 
furniture, fashion, design for kids 

The best design store and catalog 
resource to find all things modern 
for the mini. Modernseed.com offers 
fun, t houghtful products and a 
lifestyle rich in design knowledge­
the essentials for modern kids. 
Log on for a free catalog. 

New! George Nelson Zootimer Clocks 

Toll-free (866) 301-9635 
www.modemseed.com 

let a n -de occupy a n important s p ace in y o u r modern lif e 

Five Quarter Studio 
Great DesignfTravels Well 

Highly mobile, innovative home 
furnishings for people on the move. 
Choose from 11 pieces, including 
our Curl Standing Desk, the 
place for your mail, mobile phone 
chargers, messages, pictures-it's 
communications central for your 
home or office! 
See t he complete line at: 

Five Quarter Studio 
Toll-free (800) 325-5585 
www. fivequarterstud io. com 
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rnd-canvas.corn 

A "modern d igital canvas" is the 
strong, stylish, and affordable art 
solution for any interior. Our cool, 
original modern images are thermally 
printed on cotton canvas. They arrive 
fully stretched and ready to hang. 
Sized 3- 5 feet high and priced 
$145- $345. 

Complete your space with 
an innovative M-DC. 

Toll-free (888)-345-0870 
www.md.canvas.com 



ISS Designs Shelving 
Modem Design with 
Infinite Adjustability'" 

ISS Designs shelving combines a 
clean modern look with strength 
and ease of installation. See our 
website for wall-mounted and pole­
mounted options. Get design ideas 
with photos and order online. Trade 
and dealer inquiries welcome. 
Custom finishes and designs available. 
Infinite Storage Solutions, Inc. 
Toll-free (877) 477-5487 
www.issdesigns.com 
info@issdesigns.com 

Karen Young Home 

Karen Young Home combines modern 
simplicity, color, and texture to create 
bedding and home accessories. 
The collection of bedspreads, duvet 
covers, and pillows complement any 
style bed. 

Canvas Cards: a new division of Karen 
Young Home. Your cards, your style. 

Tel. (718) 434-7131 
www.karenyounghome.net 

highbrowfurniture.com" 
modern for life 

Adella, Architectural Pottery, 
Artifort, Cherner Chair, Emeco, Heller, 
Herman Miller for the Home, 
Kartell, Knoll, Louis Poulsen, Offi, 
Richard Schultz, Vitra, and Yamagiwa 

Free shipping! 
Promotion Code: Dwell 

2110 Eighth Avenue South 
Nashville, TN 37204 
Toll-free (888) 329-0219 
www.highbrowfurniture.com 
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Mid-Century Modern 

The best in current production 
modernist classics from Knoll, Vitra, 
Cherner Chair, Modernica, Malm 
Fireplace, and Architectural Pottery. 

Now, free shipping on all items! 

404 Main Street 
Rosendale, NY 12472 
Tel. (845) 658-7500 
www.midcenturymodern.biz 

Hideo Wakamatsu USA 
Fine Design 
Japanese Style 

Modern Carrying Accessories. 
Hideo Wakamatsu's business, travel, 
and casual bags are meticulously 
designed to delight the owner with an 
original mix of style, function, finish, 
and cost. Now available in t he USA 
in fine design boutiques and online. 

Tel. (415) 643-2991 
www.HideoOnline.com 
info@HideoOnline.com 

G Squared Art 

Enjoy art ... the Cirque ceil ing fan, a 
high-performance dynamic sculpture, 
Good Design Award winner. View 
silver and multicolored blade versions 
on our website. Includes 50-watt 
d immabl e light and touch control 
system, remote control avai lable. 
Lifetime warranty. To buy great fan 
and lighting designs, please visit 
our website: 

www.g2art.com 
Toll-free (877) 858-5333 
From 7am to 6pm PST 

wine barrel folding chair 
Award-winning design. 
Sustainably manufactured. 

When folded, the slats on our wh ite 
oak chair nest alongside one another, 
making the chair as f lat as a comma. 
You can take it anywhere. Looks as 
good in the house as it does on the 
lawn. For t hose who don't like to be 
alone, there's also a bench variety. 
$125 

Tel: (707) 822-7307 
www.mcleodchair.com 

H tll 0£0 WAKAMATSU 
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Desk Envy 

Xander Blue furniture fuses the 
mythical glow of old-world stained 
glass arbd the sleek style of high-tech 
construction. From the alluring Desk 
Envy to the vibrant Kaleidoscope 
Table, each piece is an enthusiastic 
blend of form and function, and an 
undenia1ble statement of elegance. 
For more information: 

Tel. (31.5) 685-1092 
Fax (315) 685-0267 
www.xanderblue.com 



Fabulux Inc. 

The Dish Bounce provides both up 
and down light by using a d ish made 
of perforated aluminum, which passes 
50% of the light up through the dish 
to fill the ceiling and reflects the 
remaining 50% of the light downward 
in a soft pool. Light is provided by the 
four brushed-aluminum bullets below. 

Each bullet is rated for 300 watts for 
a fixture total of 1,200 watts. 
The d ish has neoprene edge trim and 
is adjustable in height along the stem. 
The bullets are adjustable in an angle. 

South Beach Style 

Whether you live in South Beach, 
SoHo, or anywhere in between, 
South Beach Style has the 
furn ishings, bedding, and 
accessories you want, 
delivered coast to coast. 

Shop online or visit our 
stores in Miami Beach 
and Fort Lauderdale, Florida. 

Toll-free (800) 815-5331 
www .southbeachstyle.com 

Stone Forest, Inc. 

Exceptional functional sculpture, 
handcrafted in stone, copper, 
and bronze. 
Fountains 
Garden ornaments and 
Vessel sinks for kitchen and bath. 
Call for catalog. 

Dept. D 
P.O. Box 2840 
Santa Fe, NM 87504 
Toll-free (888) 682-2987 
www.stoneforest.com 

Paul Merwin, Fabulux Inc. 
63 Flushing Avenue, Bldg. 131 #E 
Brooklyn, NY 11205 
Tel. (718) 625-7661 
Fax (718) 624-2006 
www.fabuluxinc.com 
info@fabulu~inc.com 

Spectra Decor™ 

LUMINOUS cabinet hardware 
is 100% recycled glass paired 
with crisp white metal. Made 
to order by American artisans. 
Trade and public welcome. 

Shown: Tomato Soup knob 
with chrome meta/ finish 

Toll-free (800) 550-1986 
www.spectradecor.com 

modlivin.com 
At the intersection of t imeless 
design and today's l i festyle 

Modlivin.com offers an extensive 
collection of 20th-century modern 
furniture and accessories. 
Free shipping on most items! 

5327 East Colfax Avenue 
Denver, CO 80220 
Toll-free (888) 833-2884 
www.modlivin.com 
www.modlivinmodernfurniture.com 

FOLD"' 

FOLD® was created with the modern 
bed in mind. A series of streamlined 
bedspreads made to tuck in easily 
around platform beds. Coordinating 
pillows and throws complete the 
FOLD® line. 

Check out our new line of easy-to­
install paintable wall applications. 
"Walller" will bring your walls 
to li fe! 

Tel. (510) 232-5018 
www.foldbedding.com 
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Contemporary Cloth 

Add some color and energy to your life! 

We specialize in modern , atomic/retro 
designs and art cloth for home and 
office. Wall art. Marimekko remnants. 
See our new website, Modern Wall Art, 
for our ready-made fabric wall hangings. 

Come feel the energy! 

Toll-free (866) 415-3372 
www.contemporaryclot h.com 
www.modernwallart.biz 

Modern Outdoor 

NEW LOWER-PRICED OPTIONS 
NOW AVAILABLE' 
Powdercoated steel and marine­
grade polyboard. Three colors 
of powdercoating: silver, white, 
gunmetal gray. Six colors of 
polyboard. More design options than 
ever before-visit our website for 
more details. 

Tel. (818) 785-0171 
Fax (818) 785-0168 
www.modernoutdoor.com 



RETRO@HOME 

Comfort, posture, style. Paying 
homage to Florence Knoll and Jens 
Risom, the Dexter furniture collection 
conveys elegance and soph istication. 
The Dexter furniture collection 
is available exclusively through 
RETRO@HOME. We specialize in vintage 
and new mid-century-modern home 
furnishings. Courtesy to the trade. 

3811 San Pablo Avenue 
Emeryville, CA 94608 
Tel. (510) 658-6600 
www.retroathome.com 

2Modern.com 

2Modern is the premier online 
destination for modern furniture, 
lighting, textiles and accessories. 

Exclusive 5% promotion code on all 
2Modern i tems for Dwell subscribers: 
MayDwell 

2Modern 
Toll-free (888) 240-5333 
www.2modern.com 

Bold Mary 

Hoop skirts, capes. and crowns for 
girls. Fabulous fabric, original design, 
made in the U.S. Not just for dress 
up, great for a party or trip to the 
supermarket' 

Augusta McDonald 
Tel. (404) 875-2611 
www.boldmary.com 

Posteritati Movie Posters 

Posteritati specializes in vintage film 
art wit h more than 12,000 original 
movie posters from over 38 countries. 
The gallery, located between So Ho 
and Little Italy in NYC, features three 
Macintosh iMacs for visitors to browse 
its eclectic inventory. Posteritati 's 
entire selection can also be viewed on 
their fully searchable website. 
239 Centre Street 
New York, NY 10013 
Tel. (212) 226-2207 
Fax (212) 226-2102 
www.posteritati.com 

shopcomposition.com 
modern goods for l iving and working 

Featuring a new accessory collect ion 
by Tivi-stainless steel wristcuffs 
inlaid with wood veneers. Visi t us 
on line for information and to view 
additional products. 

Free shipping promocode: Dwell0405 

1499 Blake Street lC 
Denver, CO 80202 
Tel. (303) 894-0025 
www.shopcomposition.com 
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Sit 

back and relax on Crypton's 
Hound in the Round pillows. Treated 
to resist stains, moisture, bacter ia, 
and odors. Crypton brings mess-free, 
stress-free living. 

Crypton Super Fabrics 
Toll-free (800) CRYPTON 
www.cryptonfabric.com 

.. 
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Bang & Olufsen America, Inc. 
Versatility & modulari ty beyond your highest expectations ... 

Modularity is the core of the 
BeoVision 4 concept, allowing you 
to choose among a multi tude of 
solutions to enable tailor-made high­
quality cinema solutions that lit your 
specific needs, all under the control 
of one remote, the Beo4. Plasma 
technology is taken a step further by 
combining four plasma screen options 
(37", 42", 50' and 65") with Bang & 
Olufsen's VisionClear picture 

competences, ensuring optimal 
viewing conditions for any size you 
choose. Match BeoVision 4 with any 
loudspeaker from the Beol ab range in 
a standalone solution or a complete 
digit.al surroundsound experience­
the choice is yours. 
For more information, call or visit: 

Toll-free (800) 531-9873 
www.bang-olufsen.com 



Modern Ethnic 

Introducing modern ethnic: a line 
of d istinctive lifestyle furniture and 
accessories, combining modern 
design with trad itional craftsmanship. 

The Toy Factory Lofts 
1855 Industrial Street, Unit 4 
Los Angeles, CA 90021 
Tel. (213) 683-8393 
www.modernethnic.com 

FabulousStationery 

Designed exclusively for you , our 
personalized note cards are truly 
unique. Choose from over 100 
contemporary designs-including 
all-new designs for 2005. Every set 
comes with our signature envelopes, 
offering a ret urn address option at 
no charge. 

Save $5 by entering dwell in the 
coupon code. 

fabulousstationery.com 

American Modern 
Furniture 

American Modern Furniture 
manufactures and d istributes 
classic solid-wood designs with 
the highest standards of quality, 
function. and durability at prices 
that are truly affordable. 

Tel. (415) 409-6202 
www.americanmodernfurnlture.com 

MoMA Design Store 

Russel Wright (1904-1976) was one 
of the most influential American 
designers of the 20th century. 
Wright designed thousands of 
objects over his lifetime, including 
home furnishings, d innerware and 
serving accessories. I ight fixtures. 
textiles, appliances, interiors, 
buildings, and landscapes. His 
early works in spun aluminum. 
incorporating new materials and 
technology, launched his career and 
exemplif ied his belief that "good 
design is for everyone." 

Lighting by Gregory 

Monorail. 
A translucent strip of vibrant color has 
been added to the hand-bendable 
conductor, allowing the lighting to 
become an integral part of the overall 
design of the space. Nine colors 
available, each with matching 
pendants and accessories. 

Tel. (212) 226-1276 
Toll-tree (888) 8ll-FANS 
Fax (212) 226-2705 
www. I ightingbygregory .com 

dittos•M by Ria Moran 

What do these four shapes have in 
common? They're di ttos•M wallpaper 
cutouts. modern modular wall decor 
by Ria Moran. Multiples of a single 
shape are applied to the wall in 
a variety of layout options. These 
durable, hand-screened cutouts 
match with coordinating wall paints. 
and t hey are easy to apply or strip. 

Tel. (303) 717-5496 
www.riamoran.com 

The original spun aluminum designs 
(circa 1930-1940) of Russel 
Wright have been reissued with the 
permission of the Russel Wright 
Studios. These timeless works are 
manufactured to the exact d imension, 
material, finish, and process as the 
originals. Visit MoMAstore.org for more 
information, to order on line, or for 
store locations. 

Toll-free (800) 447-6662 
www.momastore.org 

Popcows.com 

The classic cowhide rug goes pop! 
The finest Argentinian hides now 
dyed in over a dozen vibrant colors. 
These rugs are sure to bri ng any room 
to life. For details visit us online. 

Toll-free (866) 788-4289 

www.popcows.com 



Boom 

"Have nothing in your home that isn't 
both beauti ful and functional." Boom 
style is a unique blend of classic 
forms. implementation of modern 
visions, and inspiration from nature, 
by designer Craig Varterian . Opt for 
frames, storage, furniture, and much 
more for contemporary living. 

3239 Helms Avenue 
Los Angeles, CA 90034 
Tel. (310) 202-1288 
Fax (310) 202-1293 

www.boomusa.com 

Meet Rudi 

A new playful and affectionate 
design from Miriam Mirri for 
Alessi. Rudi features a large, 
rounded cup/bowl base in 
translucent resin. Turn the 
opaque top over and you 
have another bowl. Endearing, 
practical, fun. Available in 
t hree colorways. 

gadgeteere 
Toll-free (888) 739-0808 
www.gadgeteerusa.com 

Max sectional by Bombast Furniture 

Wrapables.com 

Need ideas for decorating your home' 
Or perhaps gift ideas for an occasion? 
Wrapables.com has a wide variety of 
unique home decor, bed and bath, 
and d ining, and entertaining products 
from around the world to choose 
from. Find designer products from 
Inhabit, notNeutral. PlushUving, 
Jillery, Area Bedding, Vessel, 
evaSolo, Bodum, Michael Aram, and 
more! Unwrap your ideas with us! 

Toll-free (877) 411-9600 
www.wrapables.com/dwell.html 

BOBOmodernliving.com 
Modern living for modern lifestyles 

BOBO modern living features 
BOMBAST, Blomus, Alessi, 
litala, Dwell bedding, Flos, and all 
of your favorite designers. We ship 
anywhere in the continental 
United States. Visit us on line' 

1600 Pearl Street 
Boulder, CO 80302 
Toll-free (866) 799-6633 
www.bobomodernliving.com 

hivemodern.com 

The website for the savvy design 
enthusiast . .. bringing the best in 
classic and contemporary modern 
design d irectly to your front door. 
Featuring furnishings, lighting, and 
accessories from Artifort, Cassina, 
Emeco, Fies, Vitra, Knoll, Kartell, 
and more. Many items in stock and 
available for immediate delivery with 
free shipping! 
820 NW Glisan Street 
Portland, OR 97209 
Toll-free (866) MOD-HIVE 

Fresh 
Vibrant 
Smart 

Unique 14K gold jewelry, 
available in limited edition. 
from Guildhall Northwest, LLC, 
designers and manufacturers of 
fine art objects for personal and 
domestic adornment. 

Guildhall Northwest, LLC 
Toll-free (800) 484-2477 
Code #2845 
www.guildhallnw.com 

Form + Function 

We'll show you the most fun you can 
have with the lights on! Please visit 
our website for a unique selection 
of contemporary lighting and ceiling 
fans. You wil l find the light with wings 
and other wonderful lighting creations 
by German designer Inge Maurer. 
Entire line available. We stock a 
variety of t hese pieces ready to ship 
right away. 

Toll-free (800) 264-0057 
www. formpl usfunction .com 



Cherner Chair Company 

Molded plywood chairs, stools, and 
tables designed by Norman Cherner. 
Reissued from his original drawings. 
Also new designs by architect 
Benjamin Cherner. 

Toll-free (866) 243-7637 
www.chernerchair.com 
mail@chernerchair.com 

Tiny Circus Glassworks 

100% Recycled Tumbled Glass 

100% Sustainable 
100% Beautiful 

Available in six colors. 
How you use it is up to you. 
It 's great as exterior or interior mulch, 
in your garden, as a pathway, 
and in design and art projects. 

Tel. (505) 992-1644 
www.tinycircus.com 
info@tinycircus.com 

1958 Norman Chemer stacking chairs with new molded-plywood table by Benjamin Chemer 

Babygeared 
gear for the modern baby and beyond 

Babygeared features essentials for the 
urbane parent from world-renowned 
designers and manufacturers . . . 
everything from modern kids' and 
parents' furnishings to crib linens, 
chic diaper bags, sporty strollers, gifts, 
and more. 

Toll-free (888) 868-8139 
www.babygeared.com 
customerservice@babygeared.com 

Zephyre 

Zephyr Ventilation unveils the 
groundbreaking Shade from the 
Cheng Design Zephyr line; a high­
end, high-powered ventilation hood 
featuring a retractable canopy with 
interchangeable front panels. Inspired 
by the simplicity of a matchbook and 
designed by world-renowned artist and 
designer Fu-Tung Cheng, the Shade 
brings a new dynamic to the kitchen, 
blending form and function wit h 
timeless elegance. Call or visit: 

Toll-free (877)-Zephyr4 (937 -4974) 
www.zephyronline.com 

Relish 
emerging design from around the world 

At Relish, you will f ind a curated 
collection ol modern furnishings and 
personal objects that elevate the 
ordinary to extraordinary. Wedding/gift 
registries available. Define your space 
and express your creativity with 10% off 
your next order: 
Tel. (503) 227-3779 
www.relishstyle.com 

Shown: Cecilie Telle (UK!, Chilewich 
(NYC), Blomus (Germany), Pia Wallen 
(Sweden) 

lucioLS 
s.e rles 

Brooklyn Rockwerks 

Using natural rocks reclaimed from 
New York City construction sites, 
Adam Distenfeld makes sculptures 
and custom fountains for indoor 
and outdoor spaces. His studio, 
Brooklyn Rockwerks, is located in 
Brooklyn, New York. 

Brooklyn Rockwerks 
129 Noll Street 
Brooklyn, NY 11206 
Tel. (718) 628-5993 
www.brooklynrockwerks.com 

ModernSofa.com 

A seating collection that blends essential 
forms and bold colors wit h innovative 
and technologically advanced materials. 
Create your own look by choosing from one 
of our many styles and fabrics, and our 
skilled craftsmen will build you t he sofa 
of your dreams. Visi t us on line for more 
information and free fabric swatches. 
10% Off Coupon Code: Dwell 

1115 E. Dominguez Street 
Carson, CA 90746 
Tel. (310) 763-6577 
Toll-free (800) 566-6578 



Norwell 
Manufacturing Company 

Norwell has a reputation for high­
quality solid brass lighting fixtures. We 
continue to bu ild on this reputation with 
Norwell Bath, f ixtures designed for the 
bath. The Deco features a beautiful cast 
backplate in a range of f inishes. glass 
types, and light-count versions. 

82 Stevens Street 
East Taunton, MA 02718 
Tel. (508) 824-8722 
Toll-free (800) 822-2831 
www.norwellinc.com 

Fashion Leaders in 
Contemporary Rugs 

MAT INTL, INC. 

120 East Church Ave., Suite #B 
Ridgecrest, CA 93555 
Tel. (760) 375-9980 
www.mat-thebasics.com 

Yixing Teapots 

The f inest vessels for prepari ng 
tea are said to be the famous zisha 
' purple sand' teapots of Yixing, t he 
pottery capital of China. Tribute Tea 
is proud to present a new collection 
of handmade artists' teapots ranging 
from classic to contemporary in style, 
each meticulously handcrafted with 
both the collector and tea drinker in 
mind. Please visit our online gallery: 

www.tributetea.com 

European Living 

Montana M¢bler 
Flos 
Living Divani 
Kartell 
Porro 
Moooi 
Alias 
Oanskina 
Stelton 
Shown: Djob Height Adjustable Tables 

Tel. (616) 451-3376 
www.europeanliving.com 
info@europeanliving.com 

Campbell Laird Studio 

Award-winning Australian artist 
Campbell Laird creates unique 
images, in limited-edition archival 
prints, of organic forms for modern 
environments. Go to the website and 
choose your design, size, and format. 
Each piece is individually printed, 
proofed, and signed by t he artist. 
Shown: Madu #18 

Campbell Laird Studio 
Tel. (310) 315-0210 
www.campbelllairdstudio.com 
info@campbelllairdstudio.com 

Modern Market 

A new page on Dwell's website. 
Browse f urnishings, art, accessories, 
and al l of our modern partners· products. 

www.dwellmag.com/modernmarket 

Garden Ornaments 

Urs Oeggerli Garden Ornaments 
provides the landscape architect 
and design community with unique 
acces~ to distinctive European garden 
antiques as well as a contemporary 
line of bronze, zinc, and copper 
planters. For more information, 
call or email. 

Tel. (214) 219-7887 
Fax (214! 219-7933 
uoeggerli@stoneomament.com 



From How to Build Fences ancl 

Gates, Sunset, 1959 

Bob Harris's Guide 
to Stained Concrete 
Interior Floors 

100 pages. Dozens of photographs. 
Covers how to stain, specialty 
methods, faux finishes, and much 
more. Enter code "DW05" wherl 
you order to receive a free 24-page 
concrete design idea catalog. To 
order, call or visit: 

Toll-free (866) 380-7754 
www.BobHarrisGuides.com 

NUSA 

How to 
Landscape Modern 

Dig Modern .com: a Web store for 
mid-century-modern design reference 
books, including how-to books with 
plans for patios, decks, porticos, 
awnings, swimming pools, plant 
selection, driveways, and carports. 
Hard-to-find modernist reference 
works, including vintage architecture 
magazines and architect monographs. 
www.DigModern.com 
sales@DigModem.com 
(book searches and special orders 
welcome) 

Nusa Furniture 

Nusa specializes in the use of natural 
materials such as sea shells, coconut 
shells, and volcanic terrazzo. Through 
intricate mosaic inlays, Nusa creates 
one-of-a-kind pieces rich in texture 
and warmth while retaining a modern 
feel. This combination of design and 
green materials makes each N usa 
creation as unique as a work of art. 

Tel. (323) 937-7055 
Fax (323) 937-6878 
www.nusafurniture.com 
info@nusafumiture.com 

Enlightenment 
Environmental Design 

Dedicated to improving the quality 
of life for people everywhere through 
aesthetically ref ined furniture and 
lighting. We share the vision of t he 
modern client. Committed to creating 
innovative designs, we offer answers 
for your environment that are at once 
universal and individual. 

John Willke 
Tel. (409) 762-8756 
www.enlightenmentdesign.com 

MetroShed 

Multipurpose, affordable modern 
garden sheds by designer David 
Ballinger. Add some space, add some 
style, gather in the garden for a while. 
Now only partial assembly required! 
Weathertight and suitable for hot 
and cold climates. New photos and 
discount internet pricing online. 
living, working, resting ROOM 
work, art, music STUDIO 
guest, pool, dog HOUSE 

Tel. (818) 357-4000 
www.metroshed.com 

Bonjour 
of Switzerland USA 

Bonjour of Switzerland USA brings 
you luxury linen for bed and bal h 
combining Swiss craftsmanship 
and contemporary design. Available 
in better stores nationwide. Visit 
us online for complete collecl ion 
information and dealer locator. 

Toll-free (877)-BONSWIT 
www.bonswit.com 
info@bonswit.com 

Studio Lilica 

Light up your world wit h Lightform 
Sculptures™. Our architectural 
lighting and fabric mobiles use 
light and movement to transform 
conventional spaces into extraordinary 
environments. Visit us online to 
view our complete line of lighting, 
sculpture, and space articulators for 
home, off ice, and beyond. 

Tel. (626) 447-5079 
www.studiolilica.com 



meld USA, inc. Toll-free (866) 515-6353 www.meldUSA.com 

meld 

lntrod'ucing #7 by meld. 
Hand-crafted, finished, and refined 
in extremeconcrete®, #7 is a simple 
seat and a complex sculpture. Find it 
and have a seat, revitalize your senses. 
Walk around it and discover that no two 
views are the same. #7's organic shape 
softens the urban lifestyle. From a 
bustling street corner to a cafe, a hotel 
lobby to a sunny spot in your home, 
#7 wi l l stimulate any modern space. 
Available in standard colors as well as 
custom colors and finishes. 

Julien Do you speak Eleek? 
Inspired by professional chefs. 
Required in exceptional kitchens. 

The pure, functional design of the 
Kitchen Island 2100 countertop will 
complement your culinary creations 
and become the focal point of your 
custom kitchen project. Julien's 
Home Refinements line includes a 
complete collection of handcrafted 
residential 16-gauge stainless 
steel sinks. 

Toll-free (800) 461-3377 
www.julien.ca 

In Tune With Nature 

Presenting a spectacular collection 
of artfully handcrafted basins for the 
kitchen and bath. Brave shapes and 
unique materials create masterpieces 
t hat are modern and harmonious with 
nature. Wood. Stone. Granite. Onyx. 
Marble. Travertine. Copper/Metal. For 
more information, visit online or call. 

Tel. (561) 988-2297 
www.adagio.bz 
info@adagio.bz 

Nonchalant Mom 
parenting ideas, style for kids 

A Web-boutique t hat emphasizes 
uncommon and natural ideas on 
parenting-where shopping for 
unique and exciting kids' clothing, 
toys, and products for the home 
is anything but ordinary. A site 
dedicated to the parent who lives 
and t hinks differently. 

www.nonchalantmom.com 
contact@nonchalantmom.com 

G Squared Art 

Elegant , t imeless, energy efficient .. . 
the Olav pendants and cei Ii ng I ights. 
75 W incandescent, compact 
fluorescent available. Finishes: 
metall ic gray/polished chrome/ 
perforated metal di ffuser with white 
glass. For unique lighting and fan 
designs, please visit our website. 

www.g2art.com 
Toll-free (877) 858-5333 
From 7am to 6pm PST 

Origin al and custom lighting (energy­
efficient and/or recycled materials, 
commercial and residential, gigantic 
and small), recycled cast metal 
sinks, 100% recycled cast metal 
countertops and tiles, hardware, and 
other architectural accents sustainably 
produced in Portland. Oregon. Design 
and manufacturing services available. 

Tel. (503) 232-5526 
www.eleekinc.com 
info@eleekinc.com 

Inhabit 

Introducing new bedding collect ions 
from i nhabit. Simple and modern 
Retrosuede and cotton designs. 
Coordinating pillows, hanging fabric 
panels, bloks, and stretched wall art 
make finishing off a space easy. 
Many new designs available. 
Surround yourself. 

Toll-free (888) 830-5072 
inhal>itliving.com 

,opyr 



Donovan Lighting 

Sammy D.---<lesk lamp. 
Perforations g low in a simple pattern 
on the top of this beautifully crafted 
fixture of anodized spun aluminum. 
It is available as a floor lamp or 
torchiere as well. Sammy D. is 
pictured here with our Cloud 8 
pendant fixture. Donovan Lighting 
manufactures these luminaires in 
central New York. 

Born design 

Winner of the Good Design Award 
2003. Slimmy chair by Frederic­
Debackere, inspired by origami, is a 
sleek chair designed to fold flat and 
pop up. Made from a single sheet of 
durable aluminum/PVC, lightweight, 
only 20 lbs. A modern chair for a new 
indoor or outdoor look! 

Tel. (917) 912-2983 
www.borndesign.net 
borndesigns@aol.com 

Donovan Lighting Ltd. 
247 Middaugh Road 
Brooktondale, NY 14817 
Tel. (607) 256-3640 
Fax (607) 273-1153 
www.donovanlighting.com 

Translucent Resin Sink 
Sinks that glow when the light hits them. 

These 24' x 24' x 3 ' sinks come in any 
color and light glows through the sol id 
cast resin. The sinks can be cantilevered 
on stainless steel brackets or mounted 
on a curved steel pedestal. 

Tel. (310) 822-0300 
Fax (310) 822-0900 
www.sander-products.com 

The Tourist 
by MEDIUM 

MEDIUM is a group of individual 
designers selected to express a 
modernist design phi losophy with 
a commitment to quality, detail, 
and style. MEDIUM is a designer's 
movement, fashioning producls that 
appeal to cultural creatives. 

www.mediumdesigngroup.com 

Luxpillow .com 

Maker of genuine leather and fur 
throw pillows. Our cushions are all 
handcrafted with the highest-quality 
material available. Please visit our 
website for details. 

Tel. (626) 403-1130 
www.luxpillow.com 

Gallery Imports LLC 

Wood f looring is our specialty, 
specifically the material. We supply 
special wood products for the modern 
dwelling, including stair treads, 
siding, and decking. Check out our 
website at www.galleryimportsllc.com 
and see the types ol material we can 
provide for the refined touches your 
home deserves. 
4730 Marine Avenue, Suite B 
Lawndale, CA 90260 
Tel. (310) 536-9440 
Fax (310) 536-9715 
inquiries@galleryimportsllc.com 

Stunning 
The one word that describes our doors. 

Introducing a new line of textured, 
charcoal, and mirrored, stainless steel 
cabinet doors for indoor and outdoor 
kitchens. Create a totally new look by 
just changing out the door fronts. 
Custom orders welcomed. 

Lasertron, Inc. 
Tel. (954) 846-8600 
Fax (954) 846-8604 
www.lasertrondirect.com 



Joanna Baxter Design 

Architecturally inspired pieces set in 
sterling silver. 

Cuff l inks. 
Money clips. Earrings. 
Pendants. Rings. Cuff bracelets. 

Tiger ebony jewelry for men and women. 

Toll-free (877) 926-0633 
www.joannabaxterdesign.com 

Modern baths.com 

Elegant , stylish, and functional 
bathroom furnishings in wood, clear 
or colored glass, chromed brass, 
and stainless steel, adding that 
"extra something" to your living 
environment. A wide selection of 
designs, storage units, vanities, 
faucets, and accessor ies are avai lable. 

Toll-free (877) 466-9522 
www .designwise-modernbaths.com 
modernbaths@adelphia.net 

modular Arts"' 

Create seamless sculptural walls 
with modular Arts gypsum panels. 
Repeating panels match up to 
create continuous surfaces of any 
size. Panels are noncombustible, 
lightweight, trim like wood, and 
have a rock-hard, paintable 
surface. Choose from 14 organic 
and retro-modern designs. 
Shown: Flo 

www.modularArts.com 
info@modularArts.com 

Bubble Chair 

Plushpod seeks out only the finest 
high-design modern furniture and 
decor from new, notable, and 
visionary designers around t he world. 
Like the original Bubble chair from 
Finland by Eero Aarnio. 

Visit us online to see our 
complete collection. 

Home Plush Home 
Toll-free (866) 642-5166 
www.Plushpod.com 

- - ~- -

hivemodern.com 

The website for the savvy design 
enthusiast ... bringing the best in 
classic and contemporary modern 
design d irectly to your front door. 
Featuring furnishings, l ighting, and 
accessories from Artifort, Cassina, 
Emeco. Fies, Vitra. Knoll, Kartell , 
and more. Many items in stock and 
available for immediate delivery with 
free shipping! 
820 NW Glisan Street 
Portland, OR 97209 
Toll-free (866) MOD-HIVE 
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The Signature Shop 
Wefl-designed objects 

We believe art and design go hand 
in hand. Visi t our website and find 
artist-made objects that fu lfill the 
need for beauty in your home 
or workspace. 

The Signature Shop & Gallery 
Atlanta, GA 
Tel. (404) 237-4426 
www.theslgnatureshop.com 

Shown: Glen Dair "House Jar" 2004 
Clay and Glazes, 7' x 5.5' 

Dwell's Marketplace paees are 
dedicated print storefronts featuring 
art, products, and architecture and 
design services. Formatted 1/8 
page or 1/4 page, four-color ads are 
available in the formats 
shown below. 

Aluma Designs 

A contemporary art and display 
framirng system wit h the ability to 
stand alone, and the design to belong 
to a group. Industrial aluminum 
frames. The building block to our 
custom modular panel systems. 
Actual panel system size 6 7' x 67' 

www.alumadesigns.com 
lnfo@alumadesigns.com 

Showing at tCFF' May 14-17, 2005 
Booth #1837 

dwell 
Contact: 
Lauren Dismuke, Marketplace Director 
lauren@dwellmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko, Marketplace Manager 
tdlasko@nyc.rr.com 
Tel. (917) 892-4921 
63 W. 38th Street, Ste. 701 
New York, NY 10018 
Fax (2121 382-2037 



Aamsco Lighting Crypton Super Fabrics Henckels, Inc. Lumber Liquidators 
100 Lamplight Circle \V\vw.cryptonfabric.com I7I Saw Mill River Road (800) FLOORING 
Summerville, SC 29483 Hawthorne, NY ro532 www.lumberliquidators.com 
(800) 221-9092 Cuisinart (800) 777-4308 
(B4 3) 278-0000 1 Cummings Point Road www.JAHenckels.com Lydie I 
Fax (B43) 27B-0001 Stamford, CT 06904 www.lydiel.com 
info@aamsco.com (Boo) 726-0190 Henry Hall 
www.aamsco.com www.cuisinart.com www.henryhall.com Maharam 

(800) 645-3943 
Academy of Art University Deck House, I.LC Home Depot \V\Vw.maharam.com 
(800) 544-ARTS 930 Main Street www.homedepot.com 
www.academyart.edu Acton, MA 01720 Mirage Floors 

(Boo) 727-3325 Hotel Collection (800) 463-1303 
Acura TSX www.deckhouse.com (800) 417-2699 www.miragefloors.com 
www.acura.com 

Deltec Homes Hunter Douglas Window Fashions Modem Fan 
The Alsa Corporation (800) 642-2508 (Boo) 937-STYLE 7or Mistletoe 
2640 E. 3 7th Street www.deltechomes.com www.hunterdouglas.com Ashland, OR 97520 
Vernon, CA 90058 (8BB) 5BB·3267 
(323) 5B1-5200 Delinea.r Infiniti-FX www.modemfan.com 
Fax (323) 5B9-4400 W\V\v.delinear.com (Boo) 521-oBoB 
info@alsacorp.com wv.'w.infiniti.com Modemica 
www.alsacorp.com Design Centro Italia www.modemica.net 

r 290 Powell Street lnterfaceFLOR 
American Leather Emeryville, CA 94606 (B66) 2B1-FLOR Moroso 
(800) 655-5040 www.italydesign.com W\V\v.interfaceflor.com info@moroso.it 
W\V\V.americanleather.com www.moroso.it 

Dyson Jeld-Wen 
Armstrong (866) 693-9766 www.jeld-wen.com Natuzzi 
www.armstrong.com www.dyson.com (800) 262-9063 

Jenn-Air www.natuzzi.com 
Artemide Emma Gardner Design (Boo) JENN-AIR 
\V\Vw.artemide.us (B6o) 56]-2290 www.jennair.com Noritz 

www.emmagardnerdesign.com WW\v.noritzamerica.com 
Audi Kiawah Island Real Estate 
\V\V\V.audiusa.com Eon (877) 287-6450 Neoporte 

(B66) DIAL-EON W\V\V.kiawahisland.com (877) 711-2100 
Bang & Olufsen America, Inc. www.eonoutdoor.com (310) 450-2100 
\V\V\V.bang-olufsen.com Kohler Fax (310) 450-2120 

Flos (800) 4-KOHLER www.neoporte.com 
Boltz Steel Furniture 200 McKay Road W\V\V.kohler.com 
(877) 804-7650 Huntington Station, NY r r746 NY Loft 

\V\V\V.boltz.com (Boo) 939-3567 Land Rover 6 West 20th Street 
W\V\V.flos.net \V\V\V.landrover.com New York. NY lOOII 

Cadillac (2r2) 206-7400 
SPAR Ford Freestyle Lexus W\vw.nyloft.net 
Attn: Mike Schmehl (Boo) 301-2290 (Boo) USA-LEXUS 
1791 Harmon Road www.fordvehicles.com W\V\V.lexus.com Paul Frank Industries 
Auburn Hills, MI 482.36 (949) 515-7950 

GMC Yukon Denali Linge Roset www.paulfrank.com 
Caesarstone Quartz Surface (Boo) 462-87B2 (800) BY·ROSET 
II 3Bo Sheldon Street W\V\V.grnc.com \V\V\V.linge-roset-usa.com Philips Lighting 
Sun Valley, CA 91352 (Boo) 555-0050 
(877) 97B·2789 Grohe Faucets Loewen W\V\V.lighting.philips.com 
\V\Vw.caesarstoneus.com (630) 872-5500 77 Highway 52 West 

www.groheamerlca.com Box 2260 Poli form 
California Closets Steinbach, Manitoba R5G 182 (B88) POLIFORM 
(866) 584·7598 Heath Ceramics (204) 326-6446 (877) VARENNA 

400 Gate s Road (Boo) 563-9367 \V\V\V.poliformusa.com 
Carini Lang Sausalito, CA 94965 \V\V\V.loewen.com 
(646) 613-0497 (4r 5) 332-3732 Pratt and Larson 
carini.lang@verizon.net \V\V\v.heathceramics.com Lucite International, Inc. (503) 231·9464 
W\V\V.carinilang.com (800) 4-LUCITE www.prattandlarson.com 

www.lucite.com/dwell.asp 
Crate & Barrel Puma/Tretorn 
(800) 996-9960 www.tretom.com 
\V\vw.crateandbarrel.com 
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Rejuvenation 
www.rejuvenation.com 

Roche-Bobois 
www.rochebobois.com 

Room & Board 
4600 Olson Memorial Highway 
Minneapolis, MN 55422 
(800) 486-6554 
www.roomandboard.com 

Room & Company 
(888) 404-ROOM 
www.roomandcompany.com 

Saab 
(800) SAAB-USA 
www.saabusa.com 

Sanus Systems 
221Hwy36 W 
St. Paul, MN 55II3 
www.sansus.com 

Scavolini 
www.scavolini.com 

Starbucks 
www.starbucks.com 

Sub-Zero Wolf 
(800) 332-1405 
swaters@subzero.com 
www.wolfappliance.com 

TIAACREF 
(800) 842-2252 
www.tiaa-cref.com 

Toshiba 
(800) TOSHIBA 
www.toshiba.com 

Trex 
Attn: Brad Ross 
r6o Exeter Drive 
Winchester, VA 22603 
(540) 542-6928 
bross@trex.com 

Viking 
r u Front Street 
Greenwood, MS 38930 
(888) VlKING-1 
www.vikingrange.com 

YLlghtiing 
www.ylighting.com 

When contacting our 
advertisers, please be sure 
to mention that you 
saw their ads in Dwell. 

Dwell T-shirts ... Get them while they last! 



lo sourcing 

Towards a New Architecture 
by le Corbusier (1931) 
www.alibris.com 
Prefab by Allison Arieff and Bryan 
Burkhart (Gibbs Smith, 2002) 
www.gibbs-smith.com 
The Commonwealth Club 
ol California 
www.commonwealth.org 

Anthony Pellecchia and 
Kathy Wesselman 
WPA Studio 
911 Western Ave., Ste. 380 
Seattle, WA 98104 
Tel: (206) 233-0550 
Fax: (206) 233-0663 
apellecchia@wpastudio.com 
Castor table by Monica Armani 
www .monica-armani.com 
Alvar Aalto chalr1 
www.hermanmiller.com 
Supplex curtain fabric 
www.1nvista.com/prd_supplex.html 
Lite-Ply 
www.northernply.com/lite-ply.html 

rll·ill!W1B#] -:-7.]~~~El!I 
1+2 Architecture 
31 Melvil le St. 
Hobart 
Tasmania 7000, Australia 
Tel: 011-03-6234-8122 
Fax: 011-03-6234-8211 
www.lplus2architecture.com 
mail01plus2architecture.com 

Bill Stumpf 
Stumpf Weber+ Associates 
128 N. Third St. 
Minneapolis, MN 55401 
www.swadesign.net 
Aeron chair 
www.hermanmiller.com 
Nils Holger Moormann 
www.moormann.de 
B&B Italia 
www.bebitalia.it 
Ligne Rosel 
www.I igne-roset.com 
IKEA 
www.lkea.com 
Richard Holbrook Design 
Tel: (626) 683-8048 
www.richardholbrook.com 
www.momastore.org 

Dwelllt{ISSN 1530-5309), Volume V. 
Number 5, is published eight times per 
)'Ht (JanJF"tb .. March, Apr./May, June, 
Ju1y/Aug., Sept .. Oct./Ncw., Dec.) b~ Dwell. 
LLC •. 99 O!igood Plact, San Francisco. CA 
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DASH I Design and Architecture 
Senior High School 
Miami, FL 
Tel: (305) 573-7135 
www.iump2net.com/dash 

as Elsewhere" - :. - : ..:- · 

Richard Murphy Architects 
15 Old Fishmarket Close 
Edinburgh EH! JRW 
Scotland 
Tel: 011-01-31-2206125 
www.richardmurphyarchitects.com 

Art Basel Miami Beach 
www.artbaselmiamibeach.com 
Int ernational CES 
www.cesweb.org 

II • 

Heyrl Art Village 
www.heyri.net 
Demilitarized Zone of Paju 
www.dmzpaJu.com 
Hangilsa Publishing 
www.hangilsa.co.kr 
Cho Minsuk, Mass Studies 
www.massstudies.com 
James Slade, Slade Architecture 
www.sladearch.com 
Woo Kyung Kook 
http://nongae.gsnu.ac.kr/~mirkohl 

modern/woo/yegong2.htm 
Dal kl 
www.dalkl.com 

AliSOll and Peter Smithson: From 
tM House of tile Future to a House 
of Today edited by Max Risselada 
and Oirk van den Heuvel 
(010 Publishers, 2004) 
www.OlOpublishers.com 

Massimo losa Ghini 
www.iosaghini.it 
Massimo Josa Ghinl: 15 Yean of 
Projects by Maurizio Corrado 
(Elemond Electa. 2002) 
available at www.amazon.com 

120 Dwell Labs(_ _ ,.. •• ) 

HouseArt 
www.houseart.net 
Chla'sso 
www.chiasso.com 

94133-4629, U.S.A. In the U.S., Ov.olllt 
is. a registered trademark of Dwell LLC. 
Pu blishe• assumes no res.pons1b1hty for 
rel urn of unsohc11ed manus.cripts. art, or 
an:r other unsolicited matem.11s. 
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WestOn 
www.architecturalnumbers.com 
Custom House Numben 
www.customhousenumbers.com 
Frank Lloyd Wright's Ellhibition 
font numben 
www.wrightcatalog.org 

122 Prefab Perspectives· ·.. : 

Jean Prou•~ Complete Works, Vols. 
l & 2 by Peter Sulzer and Erika 
Sulzer·Kleinemeier 
(Birkhauser, 1999) 
available at www.amazon.com 
Studio 804 
University of Kansas School ol 
Architecture and Urban Design 
1465 Jayhawk Blvd. 
Lawrence, KS 66045 
Tel: (785) 864-4024 
www.studio804.com 
Mayo Woodlands development 
Rochester. MN 
www.mayowoodlands.com 
Tim Alt 
Altus Architecture + Design 
Minneapolis, MN 
Tel: (612) 333-8095 
www.altusarch.com 
Da.id Salmela 
Salmela Architects 
Duluth, MN 
Tel: (218) 724-7517 
ddsalmela@charter.net 
Shane Coen 
Coen + Partners 
Minneapolis. MN 
www.coenpartners.com 
PATH Concept Horne 
www.pathnet.org 
U.S. Department of Housln1 and 
Urban Development Office of 
Policy Development & Research 
and the Partner1hip for Advancing 
Technology in Housing 
451 Seventh St. SW, Room 8134 
Washington, OC 20410 
www.hud.gov 

Charlie Lazor I FlatPak 
Lazor Office 
3236 Fifth St. NE 
Minneapolis. MN 55418 
Tel: (612) 788-5355 
charlie@lazorottice.com 
www.flatpackhouse.com 
Furniture by Blu Dot 
www.bludot.com 

Subscription price for U.S. residents: 
$24.00 for 8 issues, Canadian subscnpt!on 
rate: $29.95 (GST Included) for 8 1ssue:s, 
All other c:-0untt1H: $35.95 for 8 Issues. 

KitchenAid appliances 
www.kitchenaid.com 
Carpet tiles by Interface FLOR 
www, interfaceflor. com 
Bathtub by Duravit 
www.duravit.com 
Kitchen faucet by Carlo Frattini 
www.galleriacollection.com/carlo 
frattinilbath.htm 
Thermowood decks 
by Hillwood Products 
www.hillwoodproducts.com 
Oslund and Associates 
Landscape design 
www.oaala.com 
Landscaping by Cuttln1 Edge 
Tel: (651) 426-6966 

144 Manchester United 

Shed KM 
6la Bold St. 
Liverpool, ll 4EX 
England 
Tel: 011-44-151-709-8211 
www.shedkm.co.uk 
info@shedkm.co.uk 
Urban Splash 
Timber Wharf 
16-22 Worsley St. 
Castlefield, Manchester Ml5 4LD 
England 
Tel: 011-44-161-839-2999 
www.urbansplash.co.uk 
live@urbansplash.co.uk 
Yorkon 
www.yorkon.co.uk 
Mooch 
www.mooch.eu.com 
info@mooch.eu.com 
DVD/CD/TV player and cooktop 
by LG 
www.lge.com 
Arkitekt toilet by Vltra 
www.vitra-usa.com 
Cushions, bed cover, and rug 
by Mujl 
www.mujionline.com .. · , 
AndeBon Anderson Architecture 
83 Columbia St .. Ste. 300 
Seattle, WA 98104 
Tel: (206) 332-9500 
90Tehama St. 
San Francisco, CA 94105 
Tel: (415) 243-9500 
www.andersonanderson.com 
Sofa and chair1 by Natuzzi 
www.natuzzi.com 

To order a $Ubstdplton 1o Owell or to 
inquire about an extstmg subsc::r1phon, 
plHse wnte to: OYtell Magazine Cus.tomer 
Service, P.O. Box 5100, Harlan, IA 51593· 
0600. or call (877) 939·3553. 

available through 
Kasal a 
1505 Western Ave. 
Seattle, WA 98101-3504 
Tel: (206) 623-7795 / 
(800) KASALAl 
www.kasala.com 

162 Home Cooking 101 

Walzwerk restaurant 
San Francisco, CA 
Tel: (415) 551-7181 
www.walzwerk.com 
Adam D. Tihany 
New York, NY 
www.tihanydesigo.com 
Kelly Wearstler 
Los Angeles, CA 
www.kw1d.com 
Avalon Hotel 
Beverly HI lls, CA 
www.avalonbeverlyh1lls.com 
Maison 140 
Beverly Hills. CA 
www.malsonl40.com 
Viceroy Hotel 
Santa Monica, CA 
www.viceroysanlamon1ca.com 
Calphalon Contemporary Stainless 
www.calphalon.com 
J.A. Henckels knives 
www.zwilling.com 
Wusthof knives 
www.wusthof.com 
Chemex coffeemaker 
http://chemex.125west.com 
Le Creuset fondue pot 
www.surlatable.com 
Krups Waffle Chef waffle iron 
www.crateandbarrel.com 
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Jo Hagan 
USE Architects 
Unit 12. 47-49 Tudor Rd. 
London E97SN 
England 
Tel: Oll-44-20·8968-Slll 
www.usearch1tects.com 
use.arch@v1rg1n.net 
Arne Maynard Garden Design 
Tel: 011-44-20-7689-8100 
www.arne-maynard.com 
infoOarne·maynard.com 

Penochcals Postage Peld at San Francisco, 
CA cind at add1t1onal mailing oHu:es. 
P05tmaster: Please send address changes 
to Dwell, P 0. Box 5100. Harlan, IA 
51593-0600. 

at 



dwell MINIMALIST Design by Mrn1uM 

In collaboration w ith Dwell Magazine. MEDIUM DESIGN GROUP 

has developed a limited edition m inimalist sneaker. True modernists 

will value this. " less is more" approach to the sneaker. The Dwell 

Minimalist is an extreme simplification of form that relies only on an 

objective mixture of leathers for its structure and shape, delivering 

a handcrafted appeal. Unique to the Dwell Minimalist. the upper is 

colorfully upholstered in hand painted Italian leather. 

The DWELL Minimalist w ill be produced in limited quantity and 

w ill be exclusively distributed by MEDIUM to authorized MEDIUM 

Dealers worldwide. 

To learn more. please visit mediumdesigngroup.corn/dwell. 

SANTA BARBARA CA 93101 MEOIUMOESIGNGROUP.COM + 1.805.540.389() M3CIUM® 
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Freshness marries genius. 
Nothing will ever go stale in this relationship. 

Welcome to the best of both worlds. The new GE Prof lie s1de-by-s1de 
with ChmoteKeeper2 system hos two evaporators. So humidity stays 
ultra-high 1n the refrigerator and ultra-low 1n the freezer. Fresh food 

stays fresher longer. So if onyth1ng's going to be spoiled here, it's you. 

See 1t at ge.com . 

• imagination at work GE ProfilR''' 


