








Sometimes we can go through life with blinders 
on, not seeing or truly experiencing what's out 
there. It's safer that way. Accepting whatever we 
encounter as "reality," and telnng ourselves that 
we're perfectly fine with it. I was guilty of this. 
I'm sure others are, too. I had the Job; I had my 
better half who put up with most of my quirksi· 
I had the great tiouse and the cool sports car. 
should have been happy, right? But lying there 
at night, counting the cracl<s in the ceiling of 
our restored Craffsman, I felt this vague unease 
that I see clearly now as an epiphany of sorts. 
As I drove to worl< the next morning, in a car that 
I'd pretended was everythin~ a car should be, 
a resolve boiled J A L.: VIN A 
up inside. But I di"d9tf. ra~na 1ze mliay o'rJ ~ 
it this time. I took control. When I got to the office, 
I called a Lexus dealer to set up an appointment 
for that evening. The day dissolved into a blur of 
cc'd messages, task force brainstorms and one 
conference call that went about thirty-eight 
minutes too long. By the time I thought to check 
the clock, it was already after seven, so I closed 
my laptop and got out of there. My meeting with 
the Lexus guy, which turned out to be more of a 
_pleasant transaction, lasted a little over an hour. 
When I left, it was as if the gauze had been lifted 
from the lens. I felt a clarity that had escaped 
me for years. My drive home was, well, different. 
I felt strangely whole. Even powerful. Like this 
benevolenf leader, with throngs of flag-waving 
villagers lining the route. I felt fa ken care of, too. 
Something I didn't even know you could feel in 
a car. I owe a big thanks to the new Lexus IS for 
making an honest man of me again. 
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The Case Study Fiberglass Chair. 

An almost lost art, carried on by the founding craftsmen on the original press. 

Manufactured and distributed throughout the world by Modernica. 

Custom Build your fiberglass chair at modernica.net 



www.modernica.net 
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I Letters 

What a pleasure it was to fl ip through the 

October/November 2005 issue and come upon 

t he art icle on Maynard Hale Lyndon and Lu 

Wendel Lyndon ( "Partners in Design"). As the 

co-art director on the "big ball of string" catalog 

featured on page 150, I have fond memories of 

both Maynard and Lu . Taking a similar stance 

as your own nice modernist philosop hy, Maynard 

and Lu were br inging humanity to the forefront 

in an industry whose mater ials were pretty void 

of human considerat ion or inclusion. 

So thanks for t he stumble down Memory Lane. 

It's great to see that Maynard Hale Lyndon and 

Lu Wendel Lyndon are st il l lovingly infl icting 

stellar design on the world. 

Paul Huber 
San Francisco, Cal ifornia 

I am always excited to see the transformations 

that occur to the houses in your magazine. 

However, given that I live in a tradit ional 

cookie-cut ter house from the suburbs, it would 

be great if you could do an issue on people who 

have renovated t hese types of houses to a more 

modern look. 

Y Hsieh 
via email 

Editors' Note: We hope you will be inspired by 

the homes we feature in this special "Modern 

on the Inside" issue. 

On the cover of the October/November 2005 

issue there's a picture of a family, aind on either 

side there are t hin, tall plants. Could you please 

tel l me the name of the plant? I've seen it in 

before, and I love its look. 

Viviana Furth 
North Miami, Florida 

Editors' Note: Read on, Viviana. 

I like the picture and the aesthetic on the cover 

of the October/ November issue. It strikes me as 

ironic that the plants featured are equisetum, 

an elegant, ancient plant that has been on the 

planet for as many as 325 million years. It is a 

good example of ancient design with a modern 

appeal. A meeting of the old and the new. It's 

also one of my favorite plants! 

Leslie Goldberg 
Tiburon. Cal ifornia 

My husband is fond of modern architecture; 

I find it chi lly and, well, pretty ugly. I'm origi­

nally from New England and I have a bone-deep 

preference for " tradit ional" houses and furn iture. 

However, over the six mont hs I've been reading 

Dwel l , y'al l have changed my mind. First, I was 
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hooked by your passion- for the modern ist l ife­

style and for affordable prefabricated housing. 

Then there's the regular discussion of environ­

mental impact of buildings and t he act of bui ld­

ing them; these are things t hat have bothered 

me about t he other design publ ications since 

they are rarely, if ever, mentioned . 

I do have a quest ion for you: I'm an amateur 

ethnomusicologist, interested very much in 

African and African American music forms and 

how t hey intersect with culture. Not knowing 

much about it, I admit, it seems to me t hat 

modernist/contemporary architecture is based 

on a European and Asian aesthet ic, with many 

angular lines, grids, and triangles, also using 

most ly neutral colors and just a few bold pat­

terns. I wonder if there is room in modernist/ 

contemporary architecture for an African aes­

t hetic, using more curves, nat ural forms, bold 

colors, and patterns. Are there any modern ist 

architects (African, Afr ican American, or any 

other ethnicity) out there designing stuff that 

reflects that aesthetic? 

Helen Keniston Oney 
Huntsvil le, Alabama 

Editors' Note: We are in the midst of researching 

aspects of design and architecture in Africa 

and are hoping to publish a number of articles 

about it in the coming year. 

Okay, what's next? Pictures showing someone's 

col lect ion of racist f igurines? Their naked statues 

or porn art? C'mon, guys, page 217 of Piero 

Busnel li 's hunt ing trophy room ( "Home Is Where 

the Design Is," October/November 2005) j ust 

does not cut it! Those pictures sure wi l l make me 

think twice about buying anyt hing he produces. 

Marcus Velez 
Seattle, Washington 

In the October/November 2005 "Dwell Reports, " 

Rebecca Chapa picks a Schott Zwiesel Tritan red 

wine glass as her favorite all -purpose wineglass. 

Exactly which one in the line of many styles is 

she talking about-one of the Forte or Fortessa 

or anot her? 

Judi Casey 
via email 

Editors' Note: For that perfect glass, please go to 

www. fortessa.com. Click on "Catalogs, " then 

"World's Best Crysta/ware 2005 Catalog, " then 

"Forte Collection. " The glass you're looking for 
is #(1) Wine/Water Goblet. Cheers! 

I've got two ideas for you to consider for articles: 

Do you know about t he early sustainable develop­

ment in Davis, Cali fornia , cal led Vil lage Homes? 

It is one of my favorite places on t he planet and 

I 've traveled a lot. My second t hought is, what 

about doing an international issue? Pick four 

great c it ies and give us architect ure and places 

to stay. Think of all the fun research . 

Karen Slokoel 
Missoula. Montana 

Editors' Note: We too love Vil/age Homes. In 

fact, senior editor Andrew Wagner spent a lot of 
time there while growing up- his soccer coach, 

Michael Corbett, was the architect and developer 

of the project. As for your second idea, check 

out our October 2 003 issue, "A World of Great 

Design." This is a topic we will be exploring 

again soon. 

I bought the September 2005 issue at the 

grocery store and started madly flipping through 

whi le wait ing in li ne, looking for the art icle on 

the interesting t hi ng happening on the front 

cover ("Suspended Habitation"). When I got 

home, I found it, but on the last page1 Clearly 

it is a "small" project but such big thinking is 

marvelous. I like your style, Dwell , but one more 

page would have been thoughtful for t hose of 

us who like to dive into solut ion-based urban 

projects. 

R. Bernstein 
Los Angeles, California 

I'm very interested in the prefab houses you 

are feat uring, but t his is now, and wi l l increas­

ingly become, an era of expensive gas and land. 

What we rea lly need are models for l iving well 

in a higher-density, greener bui lt environment. 

For me, t he most interesting build ings Dwell 

has featured have been mult i-unit projects from 

Europe. (And, oddly enough, San Diego.) What 

we need to see are town houses and apartments 

that contain most, if not all, of what the average 

American thinks he or she needs in a home, but 

in an aesthetic package that is as striking and 

new as the Case Study Houses were. 

If you look at the sudden explosion in t he 

construction of large condominium projects, you 

wi l l see some economic support for my position. 

I'm talking about not j ust San Francisco and 

New York but also places l ike Minneapol is, for 

example, which is in the midst of an unprec­

edented condo-bu ild ing boom. Even Las Vegas, 

of all places, seems to be going crazy for huge 

residential projects. There is going to be a 

reversal in the residential norm in t he U.S., from 

single-family detached to mult ifamily complexes. 

I would love to see Dwell j umping on and even 

leading t his bandwagon. 

Ted Jones 
San Francisco, California• 





I Letters 

In response to Marika McCue's letter (October/ 

November 2005) regarding "Love's Labor 

Found" (September 2005): In late 1997 our 

firm completed our design and received bids 

to bui ld the house. The bids we rece ived from 

a general contractor (dated 4/4/98) c ame in at 

$282,704.60. This met the McCues' targeted 

budget of $280,000. 

Based on these bids, they obtained a 

construction loan from a bank and received a 

building permit. Against our recommendat ions, 

the McCues chose to turn down these qualifying 

bids in order to save the more than $ 33,000 in 

general contractor fees. Had t he c lients hired a 

general contractor who initially submitted a bid, 

the project would have been locked in at a price 

and on a schedule; however, as most quotes last 

only 30 days, work t hat was original ly bid in 1998 

was no longer valid when the McCues went to the 

same people to try to get the work done in 1999. 

2000,or 2ooi. 

When they decided to become the general 

contractor t hemselves, they took on respon­

sibility for the project. Although resourceful 

people wit h a "can-do" attitude, their inexperi­

ence as general contractors led to delays in t he 

schedule and put enormous pressure on them. 

Originally, t he construct ion period was in the 

12-to-14-month range but it t urned into a three­

year project. During this t ime we provided the 

McCues support with our continuing construction 

administration role, but we had very l ittle control 

in making sure t hat they adhered to t he details 

of the project. 

There is a bumper st icker you see on the back 

of many pickups t hat says "Licensed Contractors 

Build Confidence." Pay attent ion, as there is no 

stronger or sweeter truth t han t his in the world of 

modern design and construction. 

Marwan Al-Sayed 
Phoenix, Arizona 

I appreciate your focus on prefab housing. Here 

in Madison, Wisconsin, Frank Lloyd Wright tried 

out a number of his concepts for prefabrica-

tion. But there's another interesting story about 

prefab that you might look into for a future story. 

Lustron Homes were manufactured in Ohio and 

shipped al l over the eastern half of the country. 

The all-steel houses were developed and made in 

t he late '40s as affordable housing for World War 

11 veterans. And at least here in Madison, t heir 

square cladding panels fin ished with baked por­

celain sti ll look good after more than 50 years. 

Bill Weber 
Madison, Wisconsin 

After reading "Developer Does Dallas" 

(September 2005), I was surprised that a project 
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offering l ittle more to t he street than a cont inu­

ous row of garage bays could be considered a 

"good neighbor." While t he developers may have 

met very specific market ing parameters, they did 

so at the expense of t he civic realm. This project 

clearly does not enrich the street or encour-

age resident interaction. In fact, c ities such as 

Portland and Sacramento have developed zoning 

regulations and design guidelines to d iscour-

age t his type of development. I would chal lenge 

Dwell to look beyond t he design of private living 

spaces and find examples of contemporary archi­

tecture that fol low sound planning and urban­

design principles. 

Don Giard 
Brookline, Massachusetts 

I've always wished that Dwell would include 

more presentat ion and discussion of floor 

plans, sections, and details of how things are 

put together, as wel l as the nature and brands 

of t he materials used. Not only will it give the 

magazine more relevance than, say, a modernist 

Architectural Digest, but one of the most exciting 

aspects of architecture is learning how and why 

dif ferent th ings with different natures are put 

together. There is nothing more frustrating t han 

seeing a beautiful f loor and not being able to 

f ind out what it is and how it is installed. 

Daniel Ng 
Berkeley, California 

Just a word to congratulate your team on your 

f ifth anniversary. My husband and I are big fans, 

and your magazine has inspired us in the remod­

el ing and conception of our flat in Montreal. It's 

also just a great pleasure to read your magazine 

each month. 

Lara Hedberg Deam's note in the October/ 

November 2005 issue was quite inspiring. I too 

got hooked on modern architecture by the work 

of Frank Lloyd Wright. I like t he drive and vision 

of Dwell. Thanks for t he great work of your team! 

Michel Laprise 
Montreal, Quebec 

I have been looking through back issues trying to 

find something on modern baby furniture. Have 

you ever done or thought of doing an issue that 

highl ights the d ifferent options, companies, and 

furn it ure manufacturers that make nice, clean­

l ined baby furn iture and accessories? 

Joey Netter 
Greenwich, Connecticut 

Editors' Note: Please check out our special Dwell 

Kids section on page i42. With six babies born to 

Dwell staffers in 2005, we consider this a subject 
well worth exploring! ~ 
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I Letters 

I am a designer and reader of Dwel l. I am also 

a native of New Orleans and am involved in the 

planning of the city's future. In t he issue of city 

planning, and especial ly housing, I th ink there is 

a need for some innovative, affordable bui lding 

solutions t hat come from the prefab commu­

nity. Can you please help me find the resources 

(designers, architects, bui lders) that I can bring 

to the table, or at least use as examples of how 

to rebuild for the displaced without forcing char­

acterless suburbia upon my beaut iful c ity? 

Blake Haney 
New Orleans, Louisiana 

Editors' Note: Please see " HELP Is on the Way," 

page 184. Readers- any suggestions for Blake? 

As a car nut (and budding architecture nut), I 

applaud your piece on the Dwight Wa,y (Decem­

ber/January 2006). I found the integration/repur­

posing of car parts fascinating. However, whi le 

you were busy trumpeting the eco-friendly ethic 

surrounding th is house, you did have one flagrant 

foul. On page 159, the Volvo door gate doesn't 

do such a great job of concealing the SUV in 

t he driveway. A gas-guzzler like that certainly 

discredits t he green stance of the homeowners. 

Chris Gambardella 
via email 

Corrections 

In "Eco-noclast" ("Conversation," December/ 

January 2006), the $70 per square foot cited is 

for the framework only (not the Fatwal ls). Also, 

we neglected to credit Luke Brown and Matt 

Wilson for the renderings. 

The image on page i87 of the December/ 

January 2006 issue, used to i llustrate the "Some 

Assembly Required" exhibition at the Walker Art 

Center, was misidentified. The house shown in 

the photo is by Resolution: 4 Architecture, not 

Alchemy Architects. 

In our Holiday Gift Guide, t he Secret Service 

pi llow feat ured on page 3 was incorrectly attrib­

uted. The designer is Hybrid-Home. The bowl 

and vase credited to Heath Ceramics on page 6 
should have been attributed to Ell iot Golight ly 
(www.el liotgol ight ly.com). 

In our blurb on the "I NDEX: 2005" expo ("In 

t he Modern World," October/November 2005) we 

referred to the cit izens of Denmark as the Dutch, 

when of course we meant the Danes. 

We regret the errors. 

Please write to us: 

Dwell Letters 

99 Osgood Place 

San Francisco, California 94133 

letters@dwel I mag.com 

30 Dwell Feb/Mar 2006 

Contributors 

lain Aitch ("What We Saw, 100% Design," 

p. go), Dwell's London contribut ing editor, took 

an A- Z street map and an underground ticket to 

traverse his hometown, seeking out the slew of 

new design shows that have sprung up around 

100% Design, discovering them everywhere from 

exhibition hal ls to abandoned bui ldings. 

Andrew Blum ("Thinking Design," p. 96) lived 

near ldeo's Palo Alto headquarters for two years, 

but he didn't speak with founder David Kel ley 

unti l after moving to Brooklyn last summer. 

"Not that Kelley noticed," Blum says. " I hadn't 

changed my phone number yet, so he assumed I 

was in the neighborhood." When not impersonat­

ing a Californ ian, Blum is a contributing editor at 

Metropolis and BusinessWeek Online. 

David Griffin ("Ray of Light," p. 101) is a free­

lance writer and an arts consultant with Thomas 

& Associates, Inc. He remembers visit ing many 

solar-powered homes during his childhood in 

the '70s, the years that Ray Crites's Holms 

Residence was built in Iowa. 

Marc Kristal ("Row House Revival ," p. 116), 

Dwell 's New York contributing editor, was triply 

intrigued by his subject in t his month's issue: 

He'd been dying to see one of the apartments on 

Washington Square's famed Row since moving 

to the neighborhood in the 1970s; he admired 

resident filmmaker Mo Ogrodnik's work and 

wanted to meet her; and he was curious to see 

how committed modernist Matthew Baird had 

transformed t he interior. Kristal is happy to 

report that in no respect was he d isappointed. 

The Dwell 2006 Calendar 
Featuring 12 months of fab 
prefab projects from the likes 
of Rocio Romero, Charl ie Lazor, 
David Hovey, and Resolut ion: 
4 Architecture, the Dwell 2006 
calendar wi ll make scheduling 
in the new year as efficient as 
factory production. To order, go 
to www.dwellmag.com/shop. 

Richard Powers ("Victorian Secrets, " p. 132) is a 

Brit ish photographer based in Sydney, Australia. 

" It was fantastic to be back in London to shoot 

the Kew House," he says, "keeping one eye on 

the weather and the cricket score (England vs. 

Austral ia) while the other was firmly placed on 

the great modern d esign mixed with the classic ." 

Jane Szita ("The Ed ifice Complex," p. 148), 

Dwell's Amsterdam-based contribut ing editor, 

discovered how scary architecture can be in 

the hands of the mad, bad, or sad. Curator and 

architecture crit ic Deyan Sudjic had plenty to say 

about all this and more when discussing his new 

book, The Edifice Complex. "Amsterdam is a city 

relative ly untouched by the edifice complexes 

of tyrants and magnates," says Szita, "which 

maybe explains why I l ike it so much." 

Amanda Talbot ( "Victorian Secrets," p. 132) is 

a writer and producer based in Australia. "After 

travel ing in America lo produce photo shoots of 

large, open-plan houses, I was feel ing a little 

gloomy about t he prospect of the houses in the 

UK," she says. " But watching cricket on t he 

te levision with Jonathan Brenner, and looking 

out onto the fabulous garden in the backyard, I 

almost felt l ike I was back home in Austra lia." 

Julian Worrall ( "Simply Sustainable," p. 69) is 

an Austral ian archi tect in Japan afflicted with an 

incurable passion for words. He has discovered 

that he can indulge this vice by writing about 

architecture. While research ing his contribut ion 

lo th is issue, he spent eight hours in a car with a 

Japanese architect and an Ital ian photographer, 

resu lt ing in the invent ion of a new language­

Japanglese. Patent s are pending. 

it's prefab 
it's dwell's 2006 calendar 
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ease into modern design 
Jasper owes its look to mid-20th-century modernists who believed that design should be both beautiful 

and functional. Its clean lines allow you to make a design statement without sacrificing comfort 

Jasper is just one of the sectionals we offer at our lowest prices everyday. in stock and ready for delivery. 

Jasper sectional $ 2 2 Q Q 

Chicago Denver Minneapolis New York San Francisco South Coast Plaza Village roomarndboard.com j 800.486 .6554 



I Story by Allison Arieff 

l 

Not all of us can afford our 
own masterpieces of modern 
architecture, but as my own 
apartment (above) and the 

projects in this issue show, we 
can do a lot within traditional 
arch itectural shells. 

I Photo by Richard Powers I Editor's Note 

Living in the Present 
A peril of my job, as you might imagine, is a certain 
degree of house envy. Having spent nearly six years 
visiting and reporting on the homes we feature in Dwell, 
I have gotten more used to it- though occasionally, the 
yearning for a modern home of my own does make me, 
if not green with envy, then a litt le blue. 

For I live in not a steel-and-glass box or urban loft but 
an apartment in a mansard-roofed Edwardian building 
known as The Westgate. This place is not a hindrance 
in any way, however, to my desire to live modern. The 
Westgate's grand exter.ior and enviable views of both 
the Golden Gate Bridge and downtown San Francisco­
not to mention salacious historical tidbits attached to it, 
like the rumor that the Mitchell brothers (of Behind the 
Green Door fame) filmed their early works in one of its 
apartments back in the '7os- make it the perfect vessel 
for what I like to call modern on the inside. 

Architect Matthew Baird, whose interior renovation 
of a Greek Revival row house you'll see on page I I8, 

explains this concept perfectly: "For many years, there 
was a sensibility that, if you were in an old house, the 
cabinets you built had to look old, the materials you used 
had to be fatigued like stonewashed jeans. Americans 
are starting to be comfortable with putting something 
contemporary inside something that's very old, in a way 
that's been going on in Europe for centuries." 

Accordingly, when Baird began this renovation project, 
his plan was "to honor its bones" but also "look more 
toward the future than the past." This seems to me a far 
preferable strategy than some of the other prevailing 
tendencies of our time, the most pernicious, perhaps, 
expressed by the Columbia, the best-selling model 
offered by Toll Brothers, the U.S.'s largest developer of 
custom homes. The Columbia comes with 22 exterior 
fa~ade options ranging from Craftsman to French 
Provincial-an aesthetic array that just might appeal 
to the wearer of the stonewashed jeans Baird refers to. 

Our lives are a product of our history, and it seems 
to me that a home that embraces the past while also 
being very much of its own time presents a near ideal 
scenario for contemporary living. (And I say that not just 
because it would cost my husband and me close to a mil­
lion dollars to buy a small patch of land in this cramped 
and crowded city we call home.) Sure. I hope to build my 
modern dream home some day-and no doubt the Toll 
Brothers will be offering a "Soho Loft" front before too 
long. In the meantime, I'll take in the Edwardian-mold­
ing-framed view of the bay from my '6os Danish modern 
sofa and feel not green or blue but content. • 

ALLISON ARIEFF, EDITOR-IN-CHIEF 

allison@dwellmag.com 
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Elephanthus I By Foster and Partners 
Perhaps it's their mammoth size, or their wizened skin, 
but something about elephants demands our respect. That 
is why the Copenhagen Zoo's ro-to-15-year development 
plan gives the entire northern section of the zoo to their 
elephants. Not only that, Copenhagen's Realdania Fund 
agreed to help finance the new elephant house designed 
by Foster and Partners (with landscape design by Stig L 
Andersson), which is projected to be completed in 2007. 

Few cities can boast a Foster-designed building, let alone 
one for pachyderms. www.zoo.dk 

I 1 n the Modern World 

0resund Region I Santiago Calatrava's newly opened Turning Torso (top 
right) towers over Malmo, Sweden's reinvigorated western harbor. The sec­
ond tallest structure in Europe, the 623-foot building is the proverbial pillar 
for a recent flurry of architectural activity in the 0resund region that strad­
dles Malmo and Copenhagen. www.turningtorso.com 

Ordrupgaard Museum Addition I 
By Zaha Hadid 

Wilhelm Hansen's progressive tastes for 
the art of his time inspired this private col­

lection of Danish Golden Age and French 
Impressionist art so it's unsurprising that 
an equally progressive architect was cho­
sen to design the Copenhagen museum's 
recently opened extension. Zaha Hadid's 
fluid black lava concrete structure pro­
vides a startling contrast to the original 
estate and its bucolic surroundings. The 
addition adds extra exhibition space and 
an anomalous lobby that affords excellent 
light and a view of the grounds, as well as 
a new caf€ area. www.ordrupgaard.dk 
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I 1n the Modern World 

CHIP KI D D 
W OR! 1986 - 2006 

Chip Kidd: Work 198 6- 2006 I 
Curated and designed by Mark Melnick I 
Rizzoli I $65 

Chip Kidd's edgy, visually concise designs 
have graced the covers of books by many 
a lucky author, from Howard Stem to 
George H.W. Bush to David Sedaris. John 
Updike introduces this thoroughly satis­
fying monograph, which includes com­
mentary from the multitude of authors 
Kidd has worked with, as well as images of 
covers that never made it to print (usually 
on account of publishers' squeamishness). 
www.rizzoliusa.com 

Arne I By Antonio Citterio for B&B Ita lia I Yes, it comes in other colors. But 
no matter what palette you pick, Arne's modular components will fit nicely 
into any space, either against a wall or out in the open , or perhaps both: 
WWW . be b ita Ii a.it 

' I 
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THE WORLD AWAITS THE NEXT GREAT STORY. WILL IT BE AN ARCHAEOLOGICAL DISCOVERY? A CONCESSION SPEECH? 

A REVOLUTIONARY MEDICAL BREAKTHROUGH? WHEN THE TIME COMES, ONE THING IS CERTAIN - THE SHARP AQUOS LIQUID 

CRYSTAL TELEVISION WILL DELIVER THE MOMENT WITH TRUER COLOR, GREATER DETAIL AND INCREDIBLE SOUND. EXPERIENCE 

A TRUE HD WORLD WHERE THERE'S ALWAYS MORE TO SEE. TO LEARN ABOUT AQUOS, VISIT MORETOSEE.COM 

AQuos· 
THERE'S MORE TO SEE 

I j 
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·.SILL · .SECTION 

VENTILATOQ 

.5MOKE.· :>TACK 

GORR·:>TC.C.L · 5HC:eT 
PURL•N· HOOK·BOLT 

C.TAL·JOINT· 5TQIP 

FLOOQ·PANC.L 

•NNC:O !;ILL· PLATE.· «•n:ot 

~ cui:ivc:o·Tec.· 1<1e · •M• 
QIB· TIC·!iTQAP GUQVf.D·TCf. QIB-c<NnR 

The Quonset Hut: Metal Living for a Modern Age I By Julie Decker and 

Chris Ch iei I Princeton Architectural Press I $22.95 I The Quonset hut is 

the ultimate weapon of mass construction. By the end of World War 11 , over 

120,000 had been shipped to every conceivable corner of the globe. 

42 Dwell Feb/Mar 2006 

In the escalation leading up to World War II, 
the U.S. Navy needed 2 s new air bases and 
housing for thousands of soldiers, and in 
record time. Charged with orders to create a 
multipurpose "hut" that would be arch-shaped 
for strength and deflection of shell fragments, 
and could be easily deployed and assembled, 
a design team led by Otto Brandenberger 
emerged with the Quonset (named after the 
Quonset Point, Rhode Island, base where their 
parts were made). This well-researched and 
thoroughly illustrated guide explores the 
iconic building's wartime origins, peacetime 
afterlife, and later dissemination into 
American popular culture. www.papress.com 
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I 1n the Modern World 

California Design I By Jo Lauria and 

Suzanne Baizerman I Chronicle 

Books I $29.95 

Cataloguing the groundbreaking 

and decidedly antiestablishment 

exhibitions of California design held 

at the Pasadena Art Museum from 

1954 to 1976, this easi ly digestible 

volume encapsulates an era of rapid 

and rabid artistic development on the 

left coast. www.chroniclebooks.com 

Napkin rings I By Cero Designs 

The humble napkin ring sits patiently while its tabletop 
companions flaunt their service, only to be relegated 
to an obscure cabinet after the meal. In defiance, Cero 
Designs' hand-molded and-lacquered ring boldly argues 
for its own place at the table. www.cerodesigns.com 

Movies I By Grass Collective I Despite the frenetic, anxiety-inducing mood 
of today's programming, most people would say they watch TV to relax. But 
Grass Collective takes zoning out to the next level with their streaming foot­
age of the California coast Ii ne, phosphorescent sea nettles, and the end less 
streams of I ight in the L.A. basin . www.grasscollective.com 
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WHAT YOU NEED IS A 
BLISSFUL WEEKEND 

HOTELS 

BLISS OUT 

WHO W Hotels. Bliss, you and you1·s. 

WHAT Get invigorated with the W Hotels' Bliss Out package.Tnis energ1z1ng WI' ··IN d n 
experience includes: a special room rate, continental breakfast for· two. and Bliss h A B 
o f sensat ional super-strength Bliss treats such as skin-sloughing Super Minty Soap·,.., Sc- 'J 

Shock Ther apy body wash. fiercely fresh and fi r-ming Minty Moisture Milk. d rec f· P, 

beauty t ips, and 20% off Bliss products onl1ne or 111-store. 

W H Y $1 50 worth of spa essentials and delicious d1n1ng, tnat s why. 

WHERE Explore whotels.com/blissweekends for more details. 

wow EnJOY priority booking at Bliss spas, now exclusively at W Hotels rn New Yon< 
and Chicago. Don't w orry. more cities are on the way! 

whirlwind w eekends 
AN EXCLUSIVE WHATEVER/WHENEVER~ EXPERIENCE 

STARWOOD PREFERRED G U EST I 8 77 WHOfElS EXPLO RE WHOTELS COM 8EST !\ATES GUARANH' 

Offt~ V;thd Jl pll.rt•C1p . .C1•tg 11'1 HotdJ ..... c.rldw•dE p'ut~ u:c p3rt•c!pJ.Un.s: p«ip.rUJ' l•\t R10te .and padu . .zc Vilhd fo ttiHtoat:on1. bo~~r~ J d co:ii a•Jmt-:S tH::t..,~l' Oe .. t- b4: 2·::~ '"c'" l ,. 

For com:p!tte- t('J'in~ and cond1~~"-,. a,.d lat of p1-rti<•~to"~ VI He.fch. p!eouo '>'·~ ·1 w-... hotels 'om!bl•uw~lc.c:-nrh 
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l 1n the Modern World 

Le Corbusier: Architect of Books 

1912- 1965 I Essay by Catherine de Smet I 
Lars MOiier Publishers I $50 

The ethos of architecture exists not only in 

the built world but just as often (and perhaps 

with more far-reaching spirit) in the pages of 

books. As this livre proves, this is especially 

true for our pal Charles-Edouard Jeanneret 

(a.k.a. Corbu). www.artbook.com 
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Pi llows I By Amenity 

According to a study at the University of 

Manchester, the typical pillow contains more 

than a mill ion fungal spores. There's only one 

word for that: gnarly. But before you turn into 

a homespun Howard Hughes, maybe it's just 

time to order some new pillows- and what 

better than these hand-silk-screened, 100-

percent Belgian-linen beauts? 

www.amenityhome.com 

~..,_,_,.,_ .... _y Bjorn Dahlstrom for Nola 
Perhaps Nola's playful approach to designing outdoor furnishings 
comes from their beginnings designing playground equipment. From 
large, fungus-looking plant holders to vibrantly colored building-block 
benches, it's no wonder that they've become one of Scandinavia's most 
popular manufacturers of outdoor furniture. As this elegant interpre­
tation of the common park bench attests, weathering the elements 
doesn't mean having to look tired. www.nola.se 
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Ironic that a phone 
would leave you speechless. 

Interesting things happen when a sculptor and composer collaborate over a phone. The BeoCom 2 1s formed from a single piece 
of aluminum with an original ring tone scored to set 1t apart. The result 1s cl phone that enhonces communicat1on, especially 
nonverbal. Find your nearest Bang & Olufsen showroom at wwwbang·olufsen.com or call 800 531 9873. 

The remarkable BeoCom 2 

BANG & OLUFSEN 
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THE All-NEW 
BIGGERRAV4 
Handle anything 

in the new 
Toyota RAV4, 

with its innovative 
design that's 

bigger overall, 
plus an incredible 
40% more cargo 

space. That's a 
package that 

makes the road 
yours, no matter 

what traffic's doing. 
Get the bigger 

picture at 
toyota.com 



I in the Modern World 

Stationery collection I By Pantone Universe 

Color me pad! Purveyor of all things colorful, 

Pantone (now officially a universe) of fers a 

col lection of notebooks, memo pads, binders, 

paper, envelopes, and fi le boxes in 21 colors 

("seven colors for the seven days of the week, 

times three tones, represent ing morning, day, 

and night") to suit your ever-changing literary 

moods. www.pantoneuniverse.com 

Architourism I Edited by Joan Ockman and 

Salomon Frausto I Prestel Press I $39. 95 

A compi lation of the 2002 conference 

"Architourism: Architecture as a Destination 

for Tourism," this book offers up diverse 

thoughts on tourism's role in the creation 

of architecture, and vice versa. A heady topic 

to be sure, yet the authors, editors, and 

visual contributors handle the subject with 

appropriate aplomb, plucky humor, and 

enough images to soften the sometimes­

arduous lessons you' ll digest. 

www.prestel.comt 
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Chuck Close: Self-Portraits 1967- 2005 I 19 Nov-28 Feb I 
SFMOMA I San Francisco, CA 

Some of the best ideas are born of constraints and, in Chuck Close's 
case, some of the best art is too. Using a variety of processes and 
employing a grid, Close transposes his image to various surfaces. 
This exhibition will showcase four decades of the artist's prodigious 
pursuit of his own image. www.sfmoma.org 

,i. \l l 

.. , 

" ., 
" ... •.· ,:· .~ ~ .. ~ ., 

,, • • jj ,,. • 

f l ,, ... ff ,. ft . 
, . ' ----... ... -

--· 

Waterwheel calendar I By Good Morning Inc. 

Our forebears used waterwheels to harness the power of 
flowing water to crunch grains. The waterwheel calendar, 
however, harnesses the endless flow of time to crunch 
_numbers. While computers, cell phones, PDAs, and just 
about every other electronic device (with the exception of 
the terminally blinking VCR) keep us readily informed of 
the date (and time up to the latest second), these pieces 
of heavy card stock do it more elegantly. So clear off a little 

comer of your desktop and! make room for this clever 
design from f apan. www.sh op.walkerart.org 
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FURN I TURE / K I TCf!CNS / CAB I NET RY / CLOSETS / DOORS / H o~1E TllE llT R F. / SllOJI / ARCll l TECTUUAI WOODWORK 

Eco logical 
KITCHENS A LA CARTE BY B ERKELEY MILLS 

For a free brochure on our Madera kitchen, 

visit www.berke]eymills.com 

or give us a call at 877-426-4557. 

111e Berkeley Mills Madera kitchc11 is 11111de ef s11stai11ably han1es1cd cherry, ccrqfied by rh" Foresr 

S1ewardslti11 Cor111cil (FSC). Berkeley .\I/ills was 011e of the firsr A111erica11.fl1mi111re a11d cabi11ctry 

makers to be ccrtifi,t•d for Forest Stewardship Comuil stcmdimis. 17u: FSC is au orgm1iz1Jtio11 creaud 

to pro1110/c 1/ie practice ~f wcll-111a1wged Joremy worldwide. 

As with all Berkeley Mills kirche11s, rhe M<1dem 

is available in other sustainable materials as wdl, 

i11c/11di11.~ bamboo. 

lm. 
Berkel ey Mills 

BERKELEY M I LLS I 2830 7"' STl<EET I BEHKELEY, CAL I FORN I A I ~77- +26 - 4557 I \VW\V . llEHKEl.F.YMl l I ,.(() ,\I 

FSC 3Ccrtchrcd ccita.fi.cll!IJO:tl lllctWI lhru. the forcEI l8' ID.Wla8Cd according to .stnct cn\fu-onmcntal l!IOCtal and economic standards. FSC Trndcmark Ct 19~6 r orc-.sl Su.~wanbb.ap Cotmeil AC SW·COC 040 ~ 2005 Berkeley M1U\.-ork & Fmrulurc Co., lnc 
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Earthquake and Fire / 17 Dec- 4 June I Legion of Honor I 
San Francisco, CA 

To bolster its image, FEMA should hire photographer Mark Klett, 
whose recent work documents the aftermath of the disastrous r906 San 
Francisco earthquake, and the city's ultimat·e regeneration. Taking cues 
from archived images of the devastated city, Klett rephotographed each 
location for contrast. The resulting images remind us of the force of 
nature as well as man's ability to start anew. www.thinker.org 

Fruit Bowl #5 I By Ron Gilad for Designfenzider 

There are few sights less appetizing than the neglected 
remains of a bowl of fruit that has entered into the 
unholy union of moldrimony. However, bestowed an 
exalted position aboard Designfenzider's red lacquered­
metal Fruit Bowl #5 (which you will notice in __ ....... ~-... 

no way resembles a bowl), your peaches and pears 
will be spared putrefaction, thanks to the aerating 
design and regal positioning. www.propeller-sf.com 

Rugs I By Frederica Tondato for Emmerson Troop 

Frederica Tondato's pantheistic vision is both micro and 

macro. Inspired by everything from reptile skins to aerial 

cityscapes to microscopic cells, these custom wool-and-silk 

chain-stitched rugs wil l add a bit of natural rapture to any 

space. www .emmersontroop.com 
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Masters of American Comics I 20 Nov-

12 Mar I MOGA & Hammer Museum I 
Los Angeles, CA 

In honor of comics' ability to traverse the 

touchy terrain between fine art and popular 

entertainment , th is extensive exhibition 

features a series of in-depth retrospectives of 

the work of Art Spiegelman, Robert Crumb, 
Winsor McCay, Charles Schulz, and Chris 

Ware, to name five of the 15. The organizers 

also recognized that, though a big exhibition 

in two swanky museums is cool, comics are 

still meant to be read, and therefore have 

compi led a fully illustrated catalogue with 

various authors (Raymond Pettibon, Matt 

Groening, Dave Eggers, etc.) waxing on about 

the subjects of the show. www.moca.org I 
www.hammer.ucla.edu 



contemporary heirlooms 

emma gardner design, lie 
fl)( more 1r'0rmatinn "l'ld l'llJ' '' NT• ., s 
www.emmagardnerdesign.com 
or toll free 1.877.377.3144 
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New Work by Cornelia Parker / 19 Nov-

5 Mar I Verba Buena Center for the Arts I 
San Francisco, CA 

British artist Cornelia Parker examines the 

conservation and reappropriation of matter. 

Her latest work, created from remnants of a 

Black Southern Baptist church destroyed by 

arson, will hang alongside her acclaimed 

Mass (Colder Darker Matter) (left}, which was 

constructed from remains of a predominately 

white Baptist church struck by lightning. 

www.ybca.org 

y Stefano Barbeau for Vessel 
ssel's simple, most successful products fina lly 

itted for the great outdoors. At once a bench , 

American Streamlined Design: The World 

of Tomorrow / 17 Dec- 19 Feb I Georgia 

Museum of Art I Atlanta, GA 

Showcasing 180 objects designed and 
manufactured between 1930 and 1950 
that employed then-new materials like 
Bakelite, aluminum, and stainless steel, 
this exhibition offers a glimpse of some 
of the first designs to bring visual beauty 
into the homes of average Americans. 
In the hands of Raymond Loewy, Donald 
Deskey, Norman Bel Geddes, and Henry 
Dreyfuss, desk lamps, fans, staplers, and 
even hairdryers, with their sleek lines 

a table, and a modular shelving unit, Squat is an attrac­
tive, functional fit for whatever it may hold in your back­
yard, or on your patio or deck. www.vessel.com 

and unencumbered details, became engag­
ing, functional works of art. With many 
of the pieces being exhibited for the first 
time, you'll undoubtedly be left with a 
hankering for an era when garbage cans 
inspired more than waste and spoons 
spoke to more than just a hungry stomach. 
www.uga.edu/gamuseum 
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Ju arp I By Ola Wihlborg for IKEA 

It's hard to make a candelabra modern. 
just the word itself evokes looming 
estates and massive mansions- a prop for 
a Jean Cocteau film, not a light treatment 
in a modern home. Thankfully, IKEA's 
Jularp, a gentle compromise between tra· 
dition and )on Russell's Ghost candelabra, 
doesn't offend our tastes or our pecuniary 
sensibility. www.ikea.com 
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Regular coffeemakers can be useful. 
Just not for making great coffee. 

Why make a pot of coffee that turns bitter and stale when you can create the perfect cup? 
Experience coffee the Senseo• way. You push a button. You count to thirty. You have a sensational cup of coffee, as fresh as it 
is frothy, from one cup to the next. Our unique brewing process together with our specially designed single-serve pods create a 
cup of coffee so good it makes your old coffeemaker better suited for, shall we say, other endeavors. Visit senseo.com. 

Senseo~ Always Fresh. Fast. Frothy." 
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No. 14 pendant series I 

By Omar Arbel for Bocci 

Once installed, this hanging lamp witlh 

its aqueous glow might create a feeling of 

euphoria similar to the orb from Woody 

Allen's Sleeper. A halogen bulb emits light 

from within the frosted cylinder cavity crafted 

from cast glass. Available as a single or in 

clusters of three and five. www.bocci.ca 

Arclinea indoor greenhouse I By Arc Ii nea 

Adhering to a slow food diet can be difficult, 

particularly if you live in a place with long 

winters. Arclinea's latest innovation, based 

on technology developed by NASA, inc.orpo­

rates a specialized LED lighting system that 

mimics the movement of the sun from rise to 

set, allowing small herbs to grow indoors in 

the dead of winter. www.arc lineabostolil.com 
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Wine thermometer I By Jakob Wagner for Menu 

Remember the good old days when any old bottle would 
do? Just get a corkscrew, a few glasses, and drink the night 
away. In recent years, all that's changed, as good wines 

have become more affordable and movies l ike Sideways 
have driven even regular Joes to oenophilia. Thankfully, 
homewares manufacturers like Menu have stepped in, 
making the transition from Two Buck Chuck-chugging 
bachelor to sophisticated sipper a bit smoother. The wine 
thermometer, for instance, a.Hows you to easily discern 
whether that vintage you are serving is too warm, too 
chilled, or just right. Of course, you still need to know 
what types of wines should be served at what tempera­
tures, but it's a start. www.menu.as 

Regeneration: Contemporary Chinese Art 

from China and the U.S. / 11 Feb-14 May I 
Williams College Museum of Art I 
Williamstown, MA 

Everybody seems to have China on the mind. 

Probably because from art to architecture 

to fashion, China is leading the way in inno­

vation. "Regeneration" provides a look at 

some of the more prominent Chinese artists 

on the international scene, as well as emerg­

ing artists. Though the work ranges from 

traditional art forms to the cutting-edge, all 

demonstrate rapid change. www.wcma.org 





Visit our website for details WWW.ambientecollectiOO.COm 
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Architects Carrie and Kevin 
Burke designed their home to 
be a time-telling observatory. 
Sun I ight 1s corseted through 
a 24-inch glass eye suspended 
just beneath a skylight, making 
the living room double as a 
sundial. 

I Story by Shonquis Moreno I Photos by Prakash Patel I My House 
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I My House 

tory. Forming an indoor sundial, it indicates both the 
hours of the day and the cycles of the season by alighting 
on crosshairs and lines marked on the floor with auto 
detailing tape. Later, the Burkes will fill incisions in the 
floor with powdered metal to make certain dates perma­
nent: solstices and equinoxes; Carrie and daughter Ava's 
August birthdays, when the light licks the edge of the 
banister; and Kevin's birthday in January, when the beam 
rests directly beneath the skylight. 

The layout of the house evolved from the synchroniza­
tion of the cycles of the family's daily life with the cycles 
of the sun, and vice versa. The Burkes identified where 
light would and would not fall, and built the house so 
that they could, for instance, wake up in the cool dim of 
the downstairs bedrooms and ascend into the warmly lit 
upstairs to grind the first coffee beans of the day. They 
also find themselves adjusting to the light as they find 
it: Kevin has a particular fondness for ascending into the 
mornings; no matter what she is doing, Carrie can sense 
solar noon from her studio on the mezzanine. 
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Before construction began, the site was surveyed to 
align the house precisely north to south along the solar 
axis and to ensure that the roof angle would parallel the 
angle of the sun at winter solstice. The roof angle makes 
the house site-specific to an unusual degree because it 
is unique to its latitude at 38 degrees and 3 seconds. (In 
Alaska, to work as a timepiece, the roof would have to be 
much more shallow while in Athens, Greece, it would 
work in the same alignment.) Carrie calculated the loca­
tions of structural beams in the roof using sun charts and 
trigonometry and then translated the radial geometry 
of the light into the orthogonal geometry understood 
by her builders. "I learned to love math through this 
project," she says. 

The house is, in effect, a medium and laboratory 
for the strategic transformation of light by shaping, 
deflecting, filtering, and reflecting it. "Sometimes people 
assume that paying attention to solar cycles is almost 
religious, but it's not about that," says Carrie. "It's actu­
ally quite mundane, in the best sense of the word." .,. 

Inside the house, the speed 
of the planet's rotation is 
indicated by the rate of t he 
light beam's movement over 
the floor and walls. When the 
Burkes first moved in, the 
speed of shifting light made 
them dizzy. 
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I My House 

How to Make My House Your House 

Copper Cladding 

Since copper is a commodity, its cost fluctu­

ates and installation can be both difficult 

and expensive. The Burkes bought their 

copper when it was at a 15-year low. For the 

first two weeks, the house was as shiny as a 

new penny, then it began to weather (above). 

" It incited a local controversy," says Carrie. 

"But we understood t hat time would prevail. 

Now we're happy when people say they don't 

know of a copper house on Park Street." 
One possible source for copper is Una-Clad. 

www.unaclad.com 

Sundial 

The Burkes turned their l iving room into a 

sundial by aligning their house on the north­

south solar axis, but you can enjoy an oculus 

without being in the right alignment. (An 

oculus- think Pantheon-is an architectural 

element that is round or eye-shaped and 

often made of glass.) To create the most 

rudimentary version, mount a sheet of ply­

wood with any shape cut into it to give form 
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to a beam of light. After mapping the path 

of the l ight beam over the seasons by using 

removable markings (like pencil), inscribe 

the markings permanently wit h paint or 

inlaid metal strips. 

Cor-Ten and Gravel Garden Steps 

The stairs (top right) going up the knoll to 

the roof garden and to the house's second­

level entrance are made from Cor-Ten steel 

risers (which develop a rich, rusted patina) 
and filled with gravel in order to create a 

nonslip surface that drains well. Steel and 

steelwork by Virginia Industrial. 

Controlling Light 

The Burkes eliminated glare by minimizing 

the number of windows on the east and west 

sides of their house. On the south, though, 

windows are taller and offer views of trees 

even though the house is in the heart of 

downtown Charlottesville. The direct light 

that enters through the flanks of the house is 

mediated via a sophisticated array of blinds 
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(seen in the bathroom, above r ight), tints, 

a trellis cal ibrated to cut light from Apri l 

through August, and several bald cypress 

trees that provide shade in summer but lose 

their leaves in winter, allowing light (and 

heat) to infuse the house. Baby cypress 

trees, about nine feet tall, should cost 

around $100 each at your local nursery. 

Kitchen Garden 

In order to create a 10-by-12-foot kitchen 
garden on the lower section of the roof, the 

Burkes used a green roof system by American 

Hydrotech that they buried under a foot of 

soil with a Lee Val ley soaker hose. The 

system was installed atop a concrete block­

and- steel joist structural slab. "Grow the 

food that's difficult to buy in t he grocery 

store or that is best when fresh ly picked, and 

plant small amounts to maximize variety in 

a small amount of space," advises Carrie, 

who, because she likes Asian cuisine, grows 

Thai basil, lemongrass, scallions, and garlic. 

www.hydrotechusa.com • 

I 

~,. 





PEDRALI SPA INf'OLINE +39 030 7404440 WEB WWW PEDRALI IT 



?: DINI 
SCOTTSDALE. AZ 480-778-0808 BOSTON, MA 617-439-8800 
LOS ANGELES. CA 3 10-474-5 120 CHARLOTTE, NC 704-926-6000 
SAN DIEGO. CA 858 549-9700 LONG BRANCH. NJ 732-222-2844 
WOODLAND HILLS, CA 818-222-7405 PARAMUS. NJ 201-261-5221 
NAPLES, FL 239-793-5560 NEW YORK.NY 2128 104095 

WWW. PE D I N I USA.COM SARASOTA. FL 941-924-05 19 BROOKLYN. NY 7 18-934-7 100 
HONOLULU. HI 808 599-7606 TORONTO. ONT 416-360-5656 

FOR DEALER ENQU IRIES 1.800.40<1.0004 CHICAGO, IL 312-329- 1454 SEATTLE.WA 206-838-8794 



MOROSO USA Phone 800 705 6863 inlo@morosousa.com MOROSO spa via Nazionale 60 Udine, Italy t + 390432 577111 - info@moroso.it -· ,_ __ _ 

Take a Line for a Walk. desi&n Alfredo Haberli, picture taken inside the PALAJS DE TOKYO, site de creation contemporaine, Paris. 

MOROSO~ 



Simply Sustainable 
Located in a hidden valley on the picturesque Izu 

Peninsula, a few hours west of Tokyo, the Watanabe 
Residence, designed by arch itect Tadashi Murai, looks 
more like an imposing black box propped amidst the 
wooded landscape than a model of environmental friend­
liness. But homeowner Hiroyuki Watanabe's unusual 
background helps explain his choice of shelter, and 
certainly his lifestyle. One of a growing group of Tokyo 
refugees, Watanabe recently traded in his three-piece suits 
for overalls and moved to the mountains, finding more 
mean ing turning wood than churning out spreadsheets. 

Peering inside h is home, one finds a similar disdain for 
tradition and a fondness for na ture, all encompassed in 
Murai's ingenious building system composed of modules 
pieced together to form a customizable green home. 

I Story by Julian Worra ll I Photos by Alessio Guarino 

The genesis of Murai's prototype, known as the Aero 

House. occurred in 1999, as the result of a commission 
to provide a reception area and office a t a woodland 
cemetery. The remote location meant that the usual utili­
ties and services-electricity, gas, waler, sewage-were 
not avai lable, and the project brief indicated that the 
building should be easily transportable. Far from being 
deterred by these un usual constraints, Murai instead 
saw an opportunity to conduct an experiment in sustain­
able architecture, and produced a small, mobile box for 
the client. While it mainly functions as an office, this 
prototype unit was designed to have the capacity to 
support periods of habitation. 

The cemetery project was the first iteration of what 
would even tually become Hiroyuki Watanabe's home . .. 

I Off the Grid 
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I Off the Grid 

The Tokyo transplant commissioned a fully equipped 
structure that comes with its own power, heating and 
cooling, water, and waste-disposal systems, all designed 
to minimize environmental impact and maximize self­
sufficiency. While a laundry list of sustainable features 
were available, Watanabe opted for only some of them. 

In a fully loaded Aero House, low-voltage electricity 
is supplied by a system of wind generators, solar cells, 
and storage batteries. Heating and cooling are handled 
by passive-design techniques: In the winter, sunlight is 
allowed to penetrate to the interior, and air heated by a 
solar wall is circulated to the living space; in the summer, 
cool air from the underfloor space is pumped inside. A 
green roof planted with moss forms a natural insulation 
barrier that further reduces energy demands. The water 
system consists of a freshwater storage tank and graywa­
ter recycling for irrigating the green roof. A composting 
toilet completes the package. 

The modularity of Murai's design reduces construction 
waste and keeps building costs low. The basic module is 
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a roughly 20-by-8-foot wooden box that's ten feet high 
and open on two of its long sides. These units can be 
configured in linear, stacked, or scattered combinations 
to create a variety of dwelling types (shown at right 
and on previous page). A single module is easily set up 
in just one day by a crew of four to six workers while 
an entire house takes longer, depending on a range of 
variables like the number of modules used, the site, 
ground conditions, and so on. 

The standard timber materials of the Aero House, 
combined with the modular approach, allow users to 
add and subtract at will. And if the owner moves, the 
entire building can easily be transported to the new site, 
bypassing the wasteful "scrap-and-build" mentality 
that is common in Japan. 

"I aim for a kind of 'non-design' design," says Murai 
of his flexible prototype. "I don't think it is desirable 
to control every element and detail-a beautiful, clean 
box should be sufficient. The rest can be left to the users' 
needs and creativity." ~ 
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I Off the Grid 

Little Feet 
For his initial Aero House prototype, archi­

tect Tadashi Murai wanted something as 

sustainable as possible. This meant going 

beyond the usual basic incorporation of 

green products and building sustainabi lity 

into the overall framework. 

The Aero House demonstrates a distinction 

between intrinsic and supplementary green 

characteristics. The intrinsic elements are 

part of every Aero House, and are found in its 

combination of transportabil ity, modularity, 

materials drawn from renewable resource 

supplies, and a desire to disturb the site as 

little as possible. Supplementary elements, 

such as the green roof and graywater recy­

cling, are left to the discretion of individual 

homeowners, but every owner of an Aero, 

regardless of his or her specific program, 

will be investing in the green aspects that 

are fundamental to its design. • 
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Miele Red Velvet I $1,299 / 

www.miele.com 

HEPA filter system; 14.5 lbs.; 1,200 watts; 

12 amps; 10-ft. cord; 4 .5 qts.; powerbrush, 

floor, and dusting brushes; furniture and 

crevice tools. 

endure. It's not as loud as the Electrolux, 

and the attachments are nicer, but it's not 

as accessible as the Electrolux and it's a 

little difficult to adjust. 

What We Think: This is as close to perfect 

a vacuum as any. The quality of each of 

Expert Opinion: It's just so seamless; it 

has a sense of self-containment. The color 

is really beautiful and has what is called 

a soft-touch finish- this is a higher-end 

machine. It's interesting to me how the more 

expensive the machine is, the more intimate 

it becomes- you relate to it, as much as one 

would relate to a vacuum. It looks l ike it wil l 

the attachments, the material, and overall 

usability are impressive. The one drawback 

is the price, which is more than most people 

will want to pay. However, as with any high­

quality piece of machinery, you are paying 

for endurance and reliability. But we think 

the Electrolux can do everything the Miele 

can, at less than half the price. 

Viva la Vacuum! 
Is kitty leaving too much for you to remember him by? Are your wellies 
tracking dirt? Whatever the mess, these vacuums will help you suck it up. 

Vacuum cleaners promise order and cleanliness, 

but they can also be infuriating. Like most appliances 
designed to expedite chores and ameliorate messes, 
their malfunctioning can have an adverse effect. Rage. 
Despair. Bitterness toward an errant paper clip or that 

hairball/quarter combo that undid your Dirt Devil. 
Broken or poorly made domestic appliances are nuisance 
compounded, which is why, when you're serious about 
simplifying your life, it's a good idea to invest in a qual­
ity product. While there is no such thing as a perfect 
vacuum, at least in physics, there are a n umber of 
near-perfect models designed to obliterate the plenum 
of filth in your home. 

Finding the righ t machine has a lot to do with your 
personal needs. First and foremost you must decide 
between a canister and an upright. Canister vacuums 
are lighter and less cumbersome, making them easier 
to maneuver up stairs and around tight areas, and their 

low profile and multifaceted attachments allow them 

to get around and clean furn iture easily. However. some 
people find dragging the unit behind them to be awk­
ward, and prefer uprights. Uprights generally have larger 
bags, and the more enlightened ones, like Dysons, have 

incredible power and suction, but canister vacuums with 
HEPA (high efficiency particulate air) filtration systems 
tend to leak less dusty air back into the environment. 

However, most important, canister vacuums are the 
preferred choice of Laura Guido-Clark, creative director 
of InterfaceFLOR and an industry expert on "skin"-the 
manufactured variety. We asked Guido-Clark to help us 
discover which canister vacuums would do the best job 
sucking up the amalgam of fibers and threads that litter 
her studio. While she can't help but linger bemusedly on 
the look and finish of each vacuum, she certa inly knows 
that at the end of the day, it's about performance. Luckily, 
the two aren't always mutually exclusive. ~ 
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Bosch Formula Electro Duo Plus HEPA I 
$599.99 / www.bosch.com 

HEPA filter system; 12 lbs.; 12 amps; 1,400 

watts; 25-ft. cord; 4-qt. dust bag; crevice, 

brush, and upholstery tools. 

Expert Opinion: This has a Mini Cooper­

esque cute bulbous thing going on-very 

ladybuglike. It feels real ly light and simple; 

and the attachments are accessible, which 

I like. It's easy to push, and the [pivoting] 

handle is center-based so you have choices. 

It's quite small, so I bet you could get in and 

around corners. The suction gauge is nice 

and very quiet, and you can control the suc­

tion in the floor attachment from the handle. 

Its gloss finish will show scratches, though. 
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Sanyo SC-XlOOOP bagless canister 

vacuum I $199.99 / www.sanyo.com 

HEPA filter system; 30 lbs.; 12 amps; 1,440 

watts; 18-ft. cord; rug/floor switch; power­

head floor brush, plus upholstery, crevice, 

and round brushes. 

Expert Opinion: I think the connot<ition 

they wanted for th is one was more industrial, 

sort of like a maintenance machine. I don't 

relate to it for the home because it just feels 

a little cold and slick. It's a little cumber­

some and there aren't any alternate lifting 

options. The turning rad ius isn't as good 

What We Think: Not to throw the c-bomb 

around too much, but this machine is dang 

cute. The design is simple and straight­

forward; there aren't too many buttons or 

settings to overwhelm, and the performance 

and ease of use are enviable. This probably 

isn't t he best machine for a heavily carpeted 

area, as the suction and carpet brush don't 

seem to be as strong as those of the other 

high-end models, but it's ideal for a smaller 

apartment or loft. This is the perfect choice 

for a female, mid-20s, magazine-writer type, 

who works, perhaps, for a modern design 

and architecture publication, and is possibly 

named Amber ... 

on this one, but you can't really complain 

about the suction. 

What We Think: Well, we couldn't complain 

about the suction- until something got stuck. 

The design of this machine connotes power, 

but it's largely aesthetic and insubstantial. 

Ttiis m<ichine has fewer attachments and is 
unwieldy, which suggests that cleaning with 

it will be a more involved and laborious pro­

cess than most people would like. For those 

who don't want to deal with a bag, this could 

be an affordable option- but really, if it's not 

a Dyson, you ought to be using a bag. 

at 
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Electrolux Oxygen3 Ultra I $499.99 / 

www.electrolux.com 

HEPA filter system; 14.6 lbs.; 12 amps; 

1,440 watts; 21-ft. cord; 2-qt. dust bag; 

dusting and bare-floor brushes; crevice and 

upholstery tools. 

Expert Opinion: The Electrolux seems a bit 

more cumbersome [than the Bosch]. but the 

finish is really beautiful. The way they did 

the material on the filter system, it almost 

looks like a speaker system. The handle is 

quite ergonomic and you can actually get to 

the brushes that you use the most. That's a 

nice feature. This thing has turbo suction­

it 's like it has got a life of its own. 
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Hoover WindTunnel Canister 53639 / 

$199 / www.hoover.com 

Allergen filtration system; 14.2 lbs.; 12 

amps; 1,400 watts; 25-ft. cord; 7.5-qt. bag; 

dusting brush and furniture nozzle; crevice, 

hard-surface, and powered hand tools; pow­

ered rug/floor nozzle. 
Expert Opinion: It's harder to get behind 

this because of the way it looks. The materi­

als are connoting an older trend, but they 

don't work well. I don't really want to see 

stuff going in my bag, and if I did, I'd want 

it c lear, not tinted blue. I don't get this 

attachment [on top] at all. The suction is 

amazing; it's way better t han the Sanyo. 

What We Think: Like the Bosch, the 

Electrolux is an agile and effective machine. 

The difference is that the Electrolux seems 

more thought out in both material and 

functionality. The attention to detail, finish, 

and use makes this a desirable machine. The 

vacuum brush is powerful and the easy-to­

reach attachments are a real perk. The f loor 

attachment is powerful and quickly sucks 

up anything you throw in its path. While the 

Bosch seems more maneuverable, thanks 

to the castor wheels, the Electrolux boasts 

all of the compact efficiency but in a more 

luxurious package. • 

It is a high-powered suction machine. In 

terms of the way it works, it really picks stuff 

up. In terms of tools, it's great; they're just 

not cased well. 

What We Think: This isn't the best-look­

ing machine on the market, but it certainly 

remains true to the Hoover name as far as 
suction goes. It's unfortunate that such a 

powerful, well-made mechanical system is 

housed in such a shoddy body. It's true that 

it's what's inside that counts, but the extra­

neous cords and overal l plastickyness make 

this the least desirable of the group. While 

we're always for British isms, we're going to 

have to do our hoovering elsewhere. 

at 
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I Nice Modernist I Story by Amara Holstein 

Saved by the Book 
In 1990, while trekking through a remote mountain 
village in Nepal, financier Jim Ziolkowski stumbled 
upon a celebration for the opening of a new schoolhouse. 
Impressed by the locals' level of enthusiasm, and taken 
aback by the limited construction capacity of the area, 
Ziolkowski decided upon his return to the U.S. to leave 
his finance career and devote himself to constructing 
schools in developing countries. What started out in 
1991 as a small-scale program in which he, his brother, 
and a good friend laid the bricks and mortar for several 
schools quickly grew into an international nonprofit 
called Building with Books- named for the idea of 
promoting opportunity and empowerment through edu­
cation. To date, the organjzation has built 136 primary 
schools in nine countries from Bolivia to Malawi, and 
served over 53,000 chlldren in doing so. 

All of the schools are located in out-of-the-way places 
with no preexisting education facilities. Jn order for com­
munities to qualify for the program, each village must 
agree to arrange for local volunteer construction labor 
and governments must commit to providing teachers. 
Building with Books then brings in engineers and con­
struction materials, and the schools are erected within 
three to six months. Each school follows an architectural 
prototype that has been adapted for the local climate 
and culture. At the school built in Mali, for example, 
there is no glass in the windows, so as to let breezes 
blow in during summertime, when temperatures hit I 30 

degrees. Buildings in other places incorporate rain shel­
ters, vernacular shapes, and local building techniques. 

Debbie Tran, a trek and program coordinator for 
Building with Books, recently escorted a group of high 
school students from the U.S.-based volunteer arm of the 
organization to assist in the wnstruction of a new school 
in Nicaragua. Tran describes the experience: "About 300 

people live in this village, [working in] a small organic 
coffee cooperative. We helped about 20 villagers build 
the school on the edge of a cliff in the middle of a cloud 
forest. Everything was done by hand, from making sand 
and mixing cement to digging the foundation and mak­
ing bricks. We literally built the schoolhouse from the 
ground up." 

Despite the backbreaking work and diligence required 
to create these structures, "no community has ever 
turned down the offer of a school," notes Jeff Wood, 
marketing manager of Building with Books. "Building 
a school is the event of a lifetime for many villagers." • 
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Students in West Africa (top 
two photos) and Nicaragua 
celebrate the completion of 
their new schools. All three 
projects were facilitated by the 
non-profit Building with Books. 



STEEL A FEW WINKS IN A CLASSIC BOLTZ BEDROOM 
BEDS STARTING AT $799 - 4 PIECE QUEEN SET JUST $2000 
Our beds ore hand mode from heavy duty steel to create one of the strongest, and probably best looking, beds you will ever 

own. The clean lines and unique style compliment any decor. Drifting off lo sleep will be o treat as you ore comforted by the 

strength and elegance of this solid steel bed. Visit us online lo see our complete line of Lifestyle and A/V Furniture. 

OFFICE SUITES I BEDROOM FURNITURE I CD & DVD RACKS I PLASMA & HDTV STANDS I I LP SHELVING I COMPONENT STA NDS I COFFEE & ENO TABLES 

D ESIGNED, MANUFACTURED, ANO SOLO EXCLUSIVELY AT WWW.BO LTZ .COM 

WWW.BOLTZ.COM 877.804.7650 I SALES@BOLTZ.COM 



reddot award 
prudu<'t Clf\19n 

h "t cts Available th.rough =~cd ~=lect.ed 
int er ior designers 
kitchen specialists. 

om or call Visit www.alno.c 
1 -888-896-ALNO to order ~ 
brochure or to locate a dea er 
near you . 

"ti"es A vailable. Opporturn 





I What We Saw ... I Story by Sam Grawe 
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B Re-Ciclos by Lladr6 
Hoping to update their image 
for a younger generation of 
would-be collectors, Spain's 
world-famous porcelain maker 
hired Valencia-based design 
firm Cul de Sac to completely 
rethink their product and 
display. Using outdated 
Christmas ornaments (far left 
and above) and bells (which 
would otherwise have ended 
up in a Dumpster, thus the 

tit le Re-Ciclos) to create 
unique geometric volumes, 
Culdesac crafted a complete 
environment. Pairing lladr6's 
elongated figurines with their 
own furniture designs in dra­
matic, atypical settings- the 
most valuable pieces were set 
in vaults, another in a block 
of melt ing ice-CuldeSac's 
labyrinthine booth won the 
lair's award for Best Interior 
Design. www. lladro.com .. 
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I What We Saw ... 
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As at most major furniture fairs, there are stadium­
sized, detritus-fil led halls one wants to avoid completely, 
but one area showed some promising offerings from 
contemporary manufacturers alongside the Design Tapas 
created by selected designers. 
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D Mikado by Luzifer 
Designer Miguel Herranz's lat­
est work seems to be inspired 
by the document shredder. 
w ith a nod to the Mobius strip. 
www.luziferlamps.com 

ID Roses by Nani Marquina 
Barcelona-based rug designer 
Nani Marquina introduced a 
number of new rugs at the fair, 
but we were taken with the felt 
petals of Roses. 
www.nanimarquina.com 

l!I Roos 2 branches_.a...l_-lt--.. t-- .. ------~ilr---: 
Marre Moerel Design Studio 
Moerel exhibited distinctive 
organic lighting and tabletop 
ceramics from her Madrid­
based studio. 
www.marremoerel.com - ---
Ill Sendai by Horm 
With turned wood posts, each 
of a unique diameter and 
dist inct angle. Sendai was 
designed by architect Toyo 
Ito to complement his Sendai 
Media Library. www.ho1m.1t • 





[ What We Saw ... I Story by lain Aitch 

D Shelflife by Charles pieces from a giant's game floor-standing model. 
Trevelyan of tic-tac-toe. The number of www.anglepoise.com 
Ideal for anyone who likes to doors is variable, so you can 
be organized without t he reg- choose to display favorite lll Micro by James Harris ... 
imentation of symmetry, these kn ickknacks or hide the clutter. Taking inspiration from 

~ 

shelves also hide a stool and a www.naughtone.com retro office equipment, this ... 
"' ~ 

table. www.viablelondon.com simple storage unit conjures .. 
B Type 3 lamp by Kenneth up the days when a 4MB hard -

Ill Plus storage unit by Grange drive was considered huge. .. 
Naughtone No longer simply for the desk, james@harrisware.co.uk 1> 

.. 
There is something chi ldishly the classic Anglepoise lamp ~ -satisfying about these units, has recently been given a new .. 

~ .. 
which resemble outsized lease on life, not least by this .. 
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92 Dwell Feb/Mar 2006 

Ill Supernatural by Moroso 
Though their factory is close 
by, t his was Moroso's first 
Promosedia installat ion, sug­
gesting that the show is gaining 
importance. www.moroso.it 

Ill Soft wooden chair by Front 

Asked to rethink the wooden 
chair, the Swedish female four­

some created a clever beaded 
upholstery. www.frontdesign.se 

B Taiga chair by Vadim 

Kibardin 
Kibardin received an honorable 
mention in the internationa l 

design competition for this 
Rietveld-meets-chaos chair. 
www.kibardin.com 

m Rod rock chair by Reed Kram 
and Clemens Weisshaar 

The Munich- and Stockholm­
based duo fused curving 
horizontals with 5mm dowels. 

www.kramweisshaar.com ~ 
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With Ceramic Tiies of Italy you can create your own lasting masterpiece. 
Italy produces the world's largest range of styles, colors, designs and technological innovations in ceramic tile giving you the very best tools of the trade. 

Before your next project, be sure to visit www.ltaliatlles.com to see the latest trends and find the retailers closest to you. 

For more informaUon. please contact: 
Italian Trade Commission - Ceramic Tile Department - 33 East 67" Street - New York, NY 10021·5949 - tel. 212 9801500- newyork@newyork.ice.it 

Ceramic Tiles of Italy, promoted by Assopiastrelle (Association of Italian Ceramic Tile and Refractories Manufacturers), is a registered trademark of Edi.Ger. S.p.a. 

~~­- ·,, 
Ceramic T iles of Italy 



I What We Saw ... I Story by Virginia Gardiner 

Verona, Italy's 
annual investigation 
of residential design 
celebrated its 20th 
anniversary with 
"100 Faces 100 
Projects," for which 
well-known designers 
bu i It I ife-sized i nte­
rior vignettes. The 
concept cou Id have 
yielded interest-
ing results, but the 
installations, and 
their execution, often 
appeared rushed. 

D Rendering by Karim Rashid 
This digi-pop illustration out­
classed the resulting vignette, 
in wh ich a nearly nude female 
mannequin stood next to a 
chaise. www.karimrashid.com 

Ill Vignette by Massimo 
Morozzi 
The Campana brothers' Favela 
chair cast a funny reflection 
on a curvy mirrored wall-
an apt spectacle in this eye 
candy--0riented design c ircus. 
www.campanabrothers.com • 



3 NORITZ 
ALWAYS HOT 

Tankless ... Endless Comfort 
With endless hot water, energy savings, space savings, 
environmentally friendly design, long lifespan, and 
the best warranty in the industry, Noritz tankless 
water heaters are beyond compare. Enjoy the endless 
comfort of Noritz. 

1-877-456-67 48 
noritzamerica.com/dwell 



Thinking 
Design 

__ P-

Most days, David Kelley rides his bike from the Palo Alto, Cali­

fornia, offices of ldeo, the design and innovation firm he founded 

in 1990, to the Stanford campus, where he directs the university's 

f ledgling Hasso Plattner Institute of Design, or d.school. The ride is 

about a mi le, but to Kelley it's getting shorter every day. ldeo and 

Stanford have long been "joined at the hip," as Kelley says, but 

recent ly the intensity of their relationship has increased-not just 

because of the 18 ldeo designers currently teaching at the univer­

sity, but because Kelley has led them in the shared service of a 

singular vision, wh ich he calls "design thinking. " 



Design thinking is a methodology, but it's also a way of seeing the world: a cosmology, 
even a kind of gospel. Design th in king insists that "design" is as much a verb as a noun, 

a somehow as much as a something. a process as much as a product. As an idea, i t's 
landed Kelley on the cover of Business Week, helped raise $35 million toward a new building 
for the ct.school at the center of the Stanford campus, and guided Idec in i ts award­
winning designs of organ transport systems, hospital waiting rooms, the Palm V, and 
hundreds of other products, places, and experiences. In fact, Kelley's twin perch- at 
the helm of arguably America's most successful design firm and within the walls of one 
of the world's most innovative universities-not only speaks to h is influence in com­
municating the promise of design thinking, bu t is its source as well. Both in the academy 
and in practice Kelley is at the forefront of pushing design closer to the center of our 
lives- and using design to make our lives better. On a recent visit to Ideo headquarters, 

Dwell t ried to keep up with Kelley's kinetic mind. 

You've been doing this for The whole reason that I think design is taking off on the wider 
more than 20 years, but it scene- wi th our pictures on the covers of magazines, and the 
seems like design thinking university willing to give me buildings and faculty, and so 
has only recently broken forth- is the belief that design-thinking methodology leads 
through to the mainstream. to new innovation. If you look at what the country's flipped 
What's changed? out about, especially if you talk to the businesspeople, it's how 

the U.S. is going to maintain its economy. And the answer that 
we need to get more innovative, we need to be the one coming 
up with new and different ideas. For the first t ime in my life, it 
seems that they believe that our discipline is going to be the 
glue that (will] hold together all these different dispersed talents. 
I sound like I'm running foroffice! But diversity is what's cool 
about the U.S. We're not inherently anything, it's just that we 
have many different viewpoints that we're putting together, 
which allows us to come up with different ideas than if you 
have a more unified point of view. 

How do you "design think"? Instead of feeling that you know it all, that you're the expert 

Design thinking must also 
come in handy when you're 
designing a design school. 

in the subject, design thinking also means being humble and 
questioning it. Many of the people who are designing things 
today are "experts" which means they're looking for ideas from 
that "expert" viewpoint. But design thinking is much more about 
going out into the world not having a point of view and just find­
ing these latent needs that are obvious, but only when you look 
with no agenda. With design thinking we try to get in the right 
general area first rather than just accepting what the problem is. 
We're more experimental and less calculating. It's optimistic. 
We thrive on the creative challenges rather than the obstacles. 
And it's more intuitive, or empathetic, or however you want to 
say it. All this ends up being really cathartic for people who do 
nothing but analytical thinking! 

Oh, yeah! It's really great. We're using the same method [we 
use for our clients]: polling the students to find out what kind 
of projects they want to work on, mocking up things out of 
cardboard, funding different student groups to write magazines. 
We're just getting a huge buzz going in all kinds of different 
directions. Then we'll say, "This one's taken hold- let's grab 
it!" We call it "fast and light," where we find a bunch of possible 
directions rather than going deep in any particular direction, 
until we see which is going to be fruitful. We're not about ana­
lyzing things, we're more about trying things. ~ 

hivemodern.com 

o2xoo 
hive 
art1fort aless1 alias earl hansen cassrna 
cherner emeco flos heller 1ittala kartell 
knoll modernica mantis v1tra and more' 

toll free l 866 mod·h1ve 
hivemodern.com 

opyr g led ll'a c :ii 



J Conversation 

One of sever•I bulletin boards at 
ldeo (abov~) which reveal Kelley's 
eclectic sources of 1nsp1rat1on. 
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What kinds of things are 

the d.school students 

interested in? 

What about in your own life? 

Do you find yourself using 

design thinking to con­

sciously design the 

way you live? 

So does that mean you're 

going to become the Martha 

Stewart of design thinking? 

They mainly want to do sustainability, health and wellness, K-12 educa­
tion, and super-low-cost housing for the developing world. And that's 
a big change from a few years ago, when they all wanted to be Bill Gates 
and rich. We're applying design thinking to whatever the subject is. Our 
question to the students is, "What can design thinking do for [blank]?" 
So last year we said, "What can design thinking do for autistic kids? 
What can design thinking do for subsistence farmers in India? What 
can design thinking do for K-r 2 teachers?" 

I went through it recently designing a home for my family. We were 
really saying, "Okay, let's tell a story of a really wonderful dinner party 
and [ask] how's the architecture going to allow this?" rather than design­
ing a living room that nobody will go into. It's all about life experiences. 
We need to look at our life experiences and enhance those, rather than 

enhancing our show of wealth. What do big white columns and fake 

Tudor mansions have to do with California? Smart people are figuring 
out that they have to redesign their lives to have better experiences, 
to enjoy themselves more. 

Well, I'm a big gift giver. Except now I find what I'm doing is giving 
people experiences: taking everybody to a cooking school or to see 
Cirque du Soleil. And I find that people really like to get pictures of 
what they just did, and so I design them a little book. It's probably what 
my mother did with sending a little Hallmark card as thanks, but what 
I do is take pictures the whole time, and make the book myself or use 
iPhoto. But I can't tell you how much everybody loves having that kind 
of memento of the experience. We remember the experience, rather 
than remembering what we bought there. • 
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Architect Ray Crites's 
"false front" on the Holmes 
Residence (below) operates 
as a solar conductor. 

Ray of Light 
As !U.S. policy makers and corporations finally start 
to face up to growing global concerns about energy 

consumption, the architecture of the 197os-the decade 
of the gas crunch and the compact car-is garnering 
renewed interest. Architects and builders of the era who 
experimented freely with recycled materials, solar power, 
and ecologically stable waste management left a legacy 
that may now point the way toward a reinvigoration of 
contemporary green practices. One of the most dramatic 

examples of these '70s energy-efficient structures still 
stands near Jewell, Iowa- a testament to the pioneering 
work of Ray Crites. one of the first architects in the U.S. 
to tackle environmental issues head-on. 

The Holms Residence, designed in r973 by Crites 
along with architects David Block and David Dulaney, 
resembles a massive piece of earthwork sculpture more 
than a family home for turkey and hog farmer Harold 
Holms. The single-story house is constructed of dark 
beige concrete and is adorned with a vast solar conduc­
tor that extends the length of the fa~ade like a great glass 
sail. Unapologetic in its frank functionalism, the fin ished 
1,700-square-foot building is an aggressive presence 
given its relatively small size. 

I Story by David Griffin I Archive 

Although the Holms faro ily embraced Crites's bold 
design, they balked at his plans for the interior, which 
included growing corn in the corners of rooms. Instead, 
they selected traditional furnishings, which Crites still 
remembers as "a disappointment." Less disappointing 
was the energy efficiency of the house. Thanks to the 
solar conductor, the house's heating costs are just 20 
percent of neighboring homes of similar size, according 
to Block's estimate. just behind the fa~ade, steel pipes 

full of water collect heat, and then the heated water is 
transferred throughout the living quarters through 
a series of fans and ducts. A curtain screens the pipes 
when the weather is warm, and with the addition 
of a heat pump the duct system can be reversed in order 
to cool the structure. 

Crites's designs may have seemed unusual for Iowa, 
but the architect was intimately familiar with the 
landscape, having grown up in nearby Danville, fllinois. 
and attending Iowa State in Ames. After several years 
in Kentucky, Crites returned to Iowa and cofounded the 
firm Crites & McConnell. During this time, he worked 
on a number of projects of note, including the C.Y. 
Stephens Auditorium (1969), a striking performing-arts "' 
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I Archive 

center that recalls the late works of Le Corbusier. Crites's 
interest in passive solar power had roots in his love of 
traditional Japanese architecture as well as buildings by 
Frank Lloyd Wright, which, Crites explains, "drew upon 
site and natural light as heating sources." 

In 1973. Crites settled in Ames to teach at his alma 
mater. There, he founded the Ames Design Collaborative, 
a small, handpicked group of graduate students who 
worked with him on numerous commissions, including 
the Holms Residence. Architect Rod Kruse, a member 
of the collaborative, says the experience was invaluable 
for students attending a school located far from any 
major architectural firms in bigger cities. "He brought 
international ideas to the region," says Kruse, who recalls 
how Crites designed one residential project, the Randall 
House, "in about four hours from start to finish on a two­
foot-eight-inch grid. He had amazing amounts of energy." 
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The Seiberling House (right) 

was constructed out of seven 
thin concrete hyperbolic 
paraboloids carried on four 
extra-heavy steel-pipe columns. 
The experimental Living History 
Farm (below) incorporated 

many of Crites's passive solar 
techniques and called on the 
Iowa prairies for inspiration. 

Sadly for Iowa, in 1980 Crites took that energy to 
Florida, to work on the master plan for the Palm Beach 
Polo and Country Club in Wellington. Scanning Crites's 
later work, including the Polo and Country Club, it's easy 
to see the lessons he learned from the Holms Residence­
including abandoning some features that might have 
been overdone. For example, Block acknowledges that 
"positioning the Holms Residence exactly five degrees 
to the southeast because the Mesa Verde natives did so 
was not really necessary." But Block holds out hope that 
Crites's work will continue to inspire discussions about 
energy-efficient aesthetics. "There's a growing trend 

toward the active side of conservation- toward an inte· 
gration of systems and an integrity of structure," Block 
says. Crites himself sums up this renewed interest a bit 
more simply: "I've always thought that solar energy was 
important-and now perhaps it's going to be more so." ~ 
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I Archive 

Ten Things You Should Know About Ray Crites 

l / Born in Danville, Illinois, in 1925, Crites 

first became interested in architecture while 

stationed in Japan with the U.S. Navy at the 

close of World War 11. 

2 1 Crites studied engineering at Purdue 

University, transferring to Miami University 

in Ohio after changing his focus to architec­

ture. He went on to graduate from Iowa State 

University in 1952 with a bachelor 
of architecture degree. 

31 Crites's first works were built in the ' 50s 

around Paducah, Kentucky, an area then 

experiencing a growth spurt due to atomic 

energy projects being developed nearby. 
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4 1 Founded in 1957, Crites & McConnell 

designed some 250 buildings, primarily in 

the Midwest and Florida. Significant works 

include the Seiberling House (1961) in North 

Liberty, Iowa, a series of floating planes 

created for the owners of a significant art 

collection, and Crites's own house (1964) 

in Cedar Rapids, a highly sculptural array 

of interlocking post-and-beam spaces. 

5 I Crites & McConnell's C.Y. Stephens 

Auditorium (1969) at Iowa State University 

was voted the state's Building of the Century 

by the Iowa chapter of the American Institute 

of Architects. 

6 1 Crites served as the chair of the gradu­

ate program in architecture at Iowa State 

University from 1975 to 1979. 

7 I Crites cites Frank Lloyd Wright and Le 

Corbusier as among his influences; of his 

contemporaries, he has a strong admiration 

for the late architect Fay Jones, whose 

work reflects a similar sensitivity to site and 

interest in natural materials. 

8 / Until very recently, Crites always stopped 

work at noon to play handbal I for an hour 

and a half. He admits he was "never a big­

lunch kind of guy"-and has not taken a 

lunch meeting in almost 30 years. 

9 I Crites is also a painter who works primar· 
ily in watercolors. Although he admires 

abstract painters like Wassily Kandinsky, 

his favorite subjects are the old barns that 

he remembers from his days in Iowa. 

10 I Crites currently resides in Conway, 

South Carolina, with his wife of 32 years, 

Nene. He calls their marriage "t he smartest 

partnership I ever entered." • 

Crites's second home (above 
left and above) in Cedar 
Rapids, Iowa, was built in just 
11 weeks with materials from a 
focal lumberyard and a carload 
of western red cedar siding. 
Crites (far left) is also an avid 
painter, focusing most of his 
energy on watercolors of the 
farmhouses he remembers 
from growing up in Iowa (left). 
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I Dwell Labs I Photos by Peter Belanger 

Dear Dwell, 

I am new to modernism and 
eager to learn all I can about 
architecture and design. What 
books would you recommend 
to a novice? 
- Mathilda Feigenbaum, Mission Hills, Kansas 

Arne Jacobsen MouNr 

George Nelson wm 

Eva Zeisel 

arc en reve centre d'architecture 

JFAN- LOUISCOHFN - --- --LE CORBU~---

Michael Bierut I Partner, Pentagram Design 

Bauhaus by Hans M. Wingler 

Complexity and Contradiction in Architecture 

by Robert Venturi 

Envisioning Information by Edward R. Tufte 

By Design by Ralph Caplan 

Understanding Comics by Scott McCloud 

(And, if I wasn't a coeditor of it, I'd add 

Tibor Kalman: Perverse Optimist by Peter 

Hail, Michael Bierut, and Chee Perlman) 

Andrew Blauvelt I Design director and curator, 

Walker Art Center 

Contemporary by Lesley Jackson 

Architecture Today by James Steele 

Modern Architecture Since 1900 

by William Curtis THE WORK OF CHARLES AND RAY EAMES 

Industrial Design A-Z by Charlotte 

and Peter Fieil 

The Design Encyclopedia by Mel Byers 

Toothpicks and Logos: Design in Everyday 

Life by John Heskett 

By Design by Ralph Caplan "" 
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I Dwell Labs 

"All the titles we do in our 
basic architecture series [some 
shown above): Aalto, Bauhaus, 
Gropius, le Corbusier, Loos, 
Neutra, Schindler, Schinkel, 
Wagner, Wright, and many 
more to come." 

Angelika Taschen 
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The Work of Charles and Ray Eames: A Legacy of Invention 

by Donald Albrecht 

A History of Interior Design by John Pile 

Objects of Desire by Adrian Forty 

How to See and Nelson on Design by George Nelson 

By Design by Ralph Caplan 

Thomas Hines I Professor of history & architecture, UCLA 

Modern Architecture Since 1900 by William Curtis 

A Concise History of American Architecture by Leland Roth 

MacMillan Encyclopedia of Architects by Adolf Placzeck 

Space, Time, and Architecture: The Growth of a New Tradition 

by Siegfried Giedion 

The City in History by Lewis Mumford 

The Culture of Time and Space by Stephen Kern 

All That Is Solid Melts into Air: The Experience of Modernity 

by Marshall Berman 

Compact Design Portfolio Series: Arne Jacobsen 

Frances Anderton I Host, DnA: Design and Architecture, 

on KCRW and Dwell 's Los Angeles Editor 

Phaidon Atlas of Contemporary World Architecture 

by the editors of Phaidon Press 

Wabi-Sabi: For Artists, Designers, Poets & Philosophers 

by Leonard Koren 

Towards a New Architecture by Le Corbusier 

Julius Shulman: Architecture and Its Photography by 

Peter Gosse! and Julius Shulman 

Eco Design; The Sourcebook by Alistair Fuad Luke 

Rob Forbes I Founder, Design With in Reach 

By Design by Ralph Caplan 

Survival by Design by Dion Neutra 

I Seem to Be a Verb by R. Buckminster Fuller 

Problems of Design and How to See by George Nelson 

1,000 Chairs by Charlotte and Peter Fiell 

A Designer's Art by Paul Rand 

Art and Illusion by E. H. Gombrich 

Modern Landscapes for Living by Treib Eckbo 

The Essential House Book by Terence Conran 



"One book I might include is No Place Like 
Utopia by Peter Blake- it offers a good sense 
of how modern architecture came to America, 
why certain people found it so al luring, and the 
reasons why it came to be feared and distrusted 
by so many people. " 
John King I Urban design writer, San Francisco Chronicle 

"Not a design guide per se, 
rather [ Wabi-Sabl) is an essay 
about the particularly Japanese 
appreciation of beauty of the 
undesigned, the ' Imperfect , 
the impermanent and the 
incomplete."' 

Frances Anderton 

Paola Antonelli I Curator of architecture and design, the Museum 

of Modern Art, New York 

My recommendation for a truly beginner's course in history and theory would 

be Ralph Caplan's By Design and Kenneth Frampton's Modern Architecture: 

A Critical History. Not to toot my horn, but the book we publ ished two years ago, 

Objects of Design from the Museum of Modern Art is good, and manageable 

for neophytes. John Heskett's history of industrial design is another good text. 

Susan Yelavich I Visiting assistant professor, Department of Art and 

Design Studies, Parsons New School University 

No logo by Naomi Klein 

Design for life by Susan Yelavich 

The Cooper-Hewitt Triennial catalogues: Inside Design Now 
and Design Culture Now by Donald Albrecht 

Invisible Cities by ltalo Calvino 

Mutations by Rem Koolhaas 

Karen Stein I Editorial director, Phaidon Press 

lOxlO by the editors of Phaidon Press 

The Phaidon At/as of Contemporary World Architecture 

and Spoon by the editors of Phaidon Press 

Modern House 3 by Raul Barreneche 

Contemporary World Architecture by Hugh Pearman ... 

LIGHTING 
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HELVETICA UNIVERS 
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"First published in 1961, Grid 
Systems in Graphic Design 
[above] continues to demon· 
strate t he rigors and range of 
possibility made possible by 
grids as armatures for balance, 
hierarchy, and compositional 
f reedom. Rigorous to the point 
of unforgiving, it remains 
unparalleled as a source for 
t hose seeking to understand 
t he relationship between struc· 
t ure and freedom in design." 

Jessica Helfand 
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David Meckel I Director of research and planning, 

California College of Art 

Glenn Murcutt: Buildings+ Projects 1962- 2003 

by Francoise Fromonot 

Compact Design Portfolio Series (includes titles on Eva 

Zeisel, Arne Jacobsen, Gaetano Pesce, Eileen Gray, Jean 

Prouve, and others) by Raul Cabra and Marisa Bartolucci 

Modernism Rediscovered by Pierluigi Serraino and 

Julius Shulman 

Materials for Inspirational Design (series) by Chris Lefteri 

The Ecology of Commerce by Paul Hawken 

William Stout I Owner/proprietor, William Stout 

Arch itectural Books 

These seem to be our hot must-have books: 

The Donnell and £ckbo Gardens: Modern California 

Masterpieces by Marc Trieb 

Maybeck's Landscapes: Drawing in Nature by Dianne Harris 

II Rumore Del Tempo by Gaetano Pesce 

Louis Kahn Dhaka by Raymond Meier and Nathaniel Kahn 

Buckminster Fuller: Designing for Mobility 

by Michael John Gorman 

Book One: Work 1986-2006 by Chip Kidd 

Architecture Now, Vol. 3 

' 
Angelika Taschen I Taschen Publ ishers 

Architecture in the 20th Century by Peter Gossel 

Architecture Now, Vol. 3 by Philippe Jodidio 

Blue Prints for Modern Living: History and Legacy of the 

Case Study Houses by El izabeth A. T. Smith 

Design of the 20th Century by Peter and Charlotte Fiell 

1,000 Chairs by Peter and Charlotte Fiell 

Jessica Helfand I Partner, Winterhouse 

Theory and Design in the First Machine Age by Reyner 
Banham (Jargon-free and penetratingly written, Banham's 

classic volume traces the evolution of 20th-century 

architecture and design.) 

The Elements of Typographic Style by Robert Bringhurst 

The Design of Everyday Things by Donald Norman 

Grid Systems in Graphic Design by Josef Muller-Brockmann 

The Poetics of Space by Gaston Bachelard • 
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The Living Roof 

Schemat ic section of the Dwell Home ti's green roof 

Just over a year ago, we announced the 

Dwell Home II Design Invitational with the 

goal of establishing a model for sustainable 

home building for the 21st century. Los 

Angeles residents Glen Martin and Claudia 

Plasencia offered up their land in Topanga 

Canyon to serve as the testing ground, 

and Escher GuneWardena Architecture's 

innovative design was selected as the 

winning entry. After several months of 

design, permits, approvals, and the like, 

groundbreaking for the 2,000-square-foot 

home is set for spring 2006. 

Central to the architects' plan is the 

inclusion of a green roof. As project 

architect Bojana Banyasz explains, "Green 

roofs keep diurnal thermal fluctuations to 

a minimum, cutting down on radiant heat 

gain, which translates into savings on the 

HVAC system." 

Water usage is crucial in a place like 

Topanga Canyon, so the roof structure will 

also greatly increase storm-water retention, 

"eliminating the urban heat island effect," 

Banyasz says. "Even a thin (six-inch soil 

thickness or less) green roof is able to retain 

as much as 75 percent of the rain falling on 

it, stored in the plant and soi l layer. This 
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results in a more gradual release of storm 

water into municipal sewers, culverts, or 

the rest of the building site, decreasing the 

effect of erosion. Green roofs reduce the 

square footage of impervious surfaces 

created by every new development, which 

often alter the drainage pattern of a 

previously natural area." 

The roof will also lessen the environ­

mental impact of building a new house in 

a less urban setting like Topanga Canyon. 

Accardi ng to Banyasz, the roof can "provide 

nesting space for birds and other animals 

that can access the roof, as long as native 

planting is used. This is one of the main 

reasons why we are really trying to use as 

many of the plants already found at the 

site as possible." 

The green roof is also better protected 

from decay caused by UV radiation, thus 

lengthening its life and adding up to 

significant long-term cost savings for 

homeowners Martin and Plasencia. And 

finally, while all of the environmental 

benefits are fantastic, a green roof also 

provides a simpler pleasure: "It just looks 

so much better than a regular flat roof," 

Banyasz says. • 

Dwell Home II Roof 
I'll Drought-resistant native plants 
Ill Roof parapet 
6 Soil or special growth medium 
l!l Root barrier, filter fabric 
D Drainage layer: gravel (shown), 

or proprietary drainage mats 
D Roof rigid insulation (as required) 
111 Soil edge support 
m Access path 
0 Roof radiator panels 
0 Panel support 
Cl Thermal chimney beyond 
D Air below panels 
L!J Hot water panels 

Green roofs, thankful ly, are 
all the rage, as the United 
States is finally catching up 
to Europe in understanding 
their importance. The nonprofit 
Green Roofs for Healthy Citi es 
has played a big part in fur­
thering the cause, sponsoring 
training courses and symposia 
throughout the country about 
the design and benefits of 
green roofs. To learn more, 
visit www.greenroofs.org. 
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I Story by Andrew Wagner I Dwellings 

Modern on the Inside 
Most of us aren't ever afforded the 
opportunity to construct a home from 
the ground up, let alone a modern 
one. Not I ucky enough to be com­
missioning the house of our dreams, 
the majority of us face the cha I lenge 
of reconciling our design aspirations 
within the framework of preexisting 
Craftsmen or Tudors. 
Creat ing a 21st-century environment inside, say, a 19th­

century apartment building can be tough enough, but the 

challenges are magni fied when talking about a place like 

Providence, Rhode Island- the only city in the United States 

in which a National Historic Landmark District encompasses 

the ent ire downtown . A quick glance at a few of the two 

dozen buildings that have been given interior makeovers 

in Providence's 40-block downtown over the past ten years 

points to some of the opportuni t ies (and many of the 

challenges) adaptive reuse can present. 

These bui ldings exhibit a level of craftsmanship rarely 

found in contemporary construct ion. Details l ike crown 

moldings and intricately crafted door hinges that might now 

seem superfluous provide clues to the past. whi le the 

grandeur of 16-foot ce il ings opens spaces up in ways rarely 

experienced in post-1950 structures. But it is the 

incorporat ion of the ultramodern- rooftop gardens, solar 

panels, floor-to-ceiling windows, open layouts with excellent 

natural l ight, insulat ion, and vent ilation-in h istoric 

bui ldings like the Peerless, ini t ially constructed in 1873 

and brought back to life by Durkee, Brown, Viveiros, and 

Werenfels Architects as lofts in 2005, or 15 Westminster, 

original ly designed in 1917 by York and Sawyer and now set 

to reopen in 2006 as the Rhode Island School of Design's 

new library, that reminds us that the best bui ldings are 

l iving, evolving t hings, not just rel ics of the past. • 
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In The Heiress, the 1949 film adaptation of the play based on Henry 
James's 1880 novel Washington Square, Catherine, the love-starved 
daughter of icy-hearted Dr. Sloper, opens the door to the family's 
Greenwich Village town house to reveal overscaled chambers adorned 

with intricate moldings and hand-carved mantelpieces, ornate furnish­
ings and pendulous draperies. It's a set, of course, impeccably realized 
by Harry Horner and Emile Kuri. Yet, in serving the story-by showing 
the elegance of moneyed New York on the cusp of the Gilded Age, and 
the way in which Catherine is both cosseted and oppressed by privi­
lege-it also reminds us of design's special ability to express not only 
the physical reality of a historic moment, but its intimate life as well. 

In real (as opposed to reel) life, little survives of that world beyond a line 
of Greek Revival town houses on the northeast leg of Washington Square. 
Yet they still powerfully exert the romantic allure of the past. Even as 
Washington Square Park swarms with skateboarders, students, and Bob 
Dylan wannabes, passersby who know james's tale suspect that, behind 
the tall white doors, the ghosts of Catherine Sloper and her class yet remain. 

Project: Washington Square Town House 

Architect: Baird Architects 
Location: New York, New York 

"I always wondered. Who lives there?" recalls filmmaker Mo Ogrodnik, 
speaking for all the curious. "What's it like inside?" 

Regarding the former question: Today, she does. As for the latter, 
following the interventions of architect Matthew Baird and interior 

designer Janet Liles, Ogrodnik's apartm ent, which she shares with her 
husband and two children, is a resonant interlocking of the modern and 
the historic: a design that-like the one in The Heiress-expresses both 
the aesthetic of the moment and its connection to our life and times. 

In fact, the story of"the Row," as the town houses came to be known, 
is the story of the neighborhood in miniature. According to It Happened 
on Washington Square, by Emily Kies Folpe, the park was a potter's field 
until 1825, when Greenwich Village became fashionable, and real estate 
moguls- as long-standing and unkillable a part of New York life as 
cockroaches-realized that "an attractively landscaped green .. . could 
be expected to lure wealthy householders." The land was reconstituted 
as a parade ground and, in 1831, the Row's developers leased property 
from Sailors' Snug Harbor, a seamen's charitable organization that ~ 
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owned acreage north of the park. The first seven houses were completed 
two years later, with the other six following shortly after. 

The homes, with their luxurious appointments and elegant rear 
gardens, were an instant hit with haute New York; for the ensuing 
quarter-cen tury, Folpe writes, "Washington Square was the place to be." 
By 1939, however, when the last of the leases expired, society had 
decamped, and the Village was a bohemian bastion struggling through 
the Great Depression. And so Sailors' Snug Harbor-with a brutality 
that, in retrospect, seems shocking- converted the original town houses 
into a single rental-apartment block. The renovation preserved the 
buildings to a depth of 2 5 feet, the n replaced the remaining structure 
with five floors of grimly institutional corridors that run the length of 
all seven houses. The builders also gutted the magnificent interiors and 
converted the parlor and second floors into two-bedroom duplexes, and 
the third and attic floors into studios and one-bedrooms. Although the 
duplexes can still be entered, in grand style, via the old front doors, all 
the other apartments are only accessible from the corridors (which are 
reachable through a rear pavi lion that forms the building's lobby). 

Institutional architecture demands an institution, and New York 
University leased the structure in 1949 (eventually purchasing it 
outright) for faculty housing- which is how Ogrodnik found herself 
in residence: As a professor at NYU's film school, she was provided with 
an apartment. And as she and husband Matthew Bardin were expecting 
their second child, they were able to rent one of the duplexes. 

No surprise: The couple was overjoyed. Most appealing were the 
rooms' generous proportions- the main living space measures 2 s by r 8 
feet, and has an II-foot ceiling-and the incomparable location. "I just 
can't believe that our children are creating these memories of walking 

I Dwellings 

The kid-friendly stainless 
steel kitchen countertop 
(opposite) exemplifies the 

design's unfussy commitment 
to contemporary life. Yet, says 
Matthew Bardin, "you have all 
this history underneath you 
here." A display of evocative 
old family photos, arranged 
in the stairwell, underscores 
Bardin's point. 

up the stoop and Jiving across from the park," Ogrodnik says. On the 
other hand, quips Bardin, "This was not Henry James." Apart from the 
overall dilapidation, the couple found only one bath room, a tiny 
kitchenette tucked beside the stairs in the entry hall, and-despite the 
two large parkside bedrooms and an unobst ructed southern exposure­
a dark, oppressive second floor. 

Ogrodnik and Bardin were not without ideas. They wanted the 
kitchen to be par t of the main space, and planned to convert the r8-foot­
long master suite into a pair of children's r<Joms with lofts. More 
important, however, was the quality of the home they sought: a place 
that, as Bardin puts it, "was going to honor its bones," but would also, 
in Baird's words, "look more toward the future than the past." 

Together, clients and architect devised a modern intervention, with 
a crisp material palette, that preserves those elements that evoke the 
house's history. This approach, Baird believes, represents a cultural sea 
change. "For many years, there was a sensibility that, if you were in an old 
house, the cabinets you built had to look old, the materials you used had 
to be fatigued like stone-washed jeans," he says. "Americans are starting to 
be comfortable with putting something contemporary inside something 
that's very old, in a way that's been going on in Europe for centuries." 

As for the design itself, says the architect, "there were spatial ideas 
about openness, and programmatic ideas a bout how you want to live 
with your kids." Both are encapsulated in the entry, where Baird 
demolished a vestibule to create a light-filled hall entered directly 
from the original nine-foot-tall front door. In so doing, he strength­
ened the connection to the stoop-the house's most significant 1833 
holdover-and effectively created a new room, one the children can 
enjoy while the grown-ups use the adjacent living space . ... 
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As requested, Baird converted that main room into a living/cooking/ 
dining zone, using a counterintuitive strategy to tie it to the entry. 
Initially, the trio considered expanding the portal between the rooms 
by demolishing the wall that separated them, but balked because it was 
load-bearing. Instead, the architect added structure, in the form of a 
volume that begins as a storage loft above the stairs, drops down to 
become a combination coat closetfhome office in the entry hall, then 
flows in a continuous plane into the main room, where it turns a comer 
and follows the perimeter to form an L-shaped kitchen. Creating a 
bridging wall between the two spaces that aligns with the edge of the 
opening between them, Ogrodnik says, "is a very simple idea. But it 
makes a line that connects the rooms, and creates a harmony and unity." 

On the second floor, Baird removed three huge closets, using the 
extra square footage to convert the narrow hallway into a generously 
proportioned family room. To draw natural light into the enclosed space, 
the architect constructed the walls of the children's suite out of translu-
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cent acrylic, allowing sunshine from their parkside windows to filter 
through. And while Jonas, four, and Zibia, two, have rooms measuring 
only nine by eight feet, they did get their lofts- to each of which Baird 
added a hatch that overlooks the family room. While the children are 
young, the lofts will be used for play and the rooms for sleeping; as they 
grow older and require more space, these functions will reverse. 

"That was a big thing," Ogrodnik recalls. "How can we make this 
apartment work with two children? I love my department, so we're 
planning to be here for many years," she continues. "It's our golden cage." 

As was just such a house, in a different way, for Catherine Sloper. But a 
century and a halflater, architecture and the intimate lives of families have 
changed, and Baird's sleek modem design is reflective of both: It remains 
emotionally as well as physically liberating. Creatively, too. "I think about 
this a lot-the effect that my home, growing up, had on my imagination," 
Ogrodnik says. ''And I think this place appeals to me because it's a home 
where stories are told, and that you'll tell stories about." • 
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''The kids can look down Into 
the sitting room or out the 

windows of their rooms into the 
park," says Matthew Baird of 
l ite children's lofts with their 
shfphke hatches (opposite). 

"It adds a layer of complexity 
to the design." Ogroclnlk and 
Bardin chose to only partially 
strip the paint from the otiglnal 
front door, resulting in an 
abstract canvas that, says 
Bare! ,, "shows the whole 
history of the house n 





Project: Liberty Street 

Designer: Nilus Designs 
Location: San Francisco, California 

The el1etior of this 1878 

• Victori'!n off~ little insight 
into its new, expansive, 

• liglit-filied interior. The house 
• efen keel>' its solar-powered 

• personalit,y under wraps, 
,,# liflth its pallets tucked neatly 

<anti unnoticeably) behind Its 

1Ql'l-pltched roof. Homeowner 
Jennifer Roy takes advantaae of 
her wired kitchen. LEM Piston 
bar stools by Shin and Tomoko 
Azumi; custom dinin1 table; 

chilir1 by Licne Roset. 
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Architect William McDonough often talks about once living in a 
house designed and built by Thomas Jefferson in Charlottesville, Virginia. 
He speaks of the quality of light and the ease of movement within this 
colonial building constructed over 200 years ago. "It's got good bones." 
That's the thing about architecture: When it is really good-that is, when 
it's got good bones- it cuts through simplistic, stylistic stratagems. 

In San Francisco, nearly 3,000 miles from McDonough's Jeffersonian 
muse, a house with a skeleton both men would admire sits unobtru­
sively on a leafy street fittingly called Liberty. Designed and built in 1878 
for Judge John Murphy. the 4,400-square-foot white structure has, from 
the outside, the undeniable characterist ics of a classic San Francisco 
Victorian. Stepped back from the street and resting genteelly at the top 
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liberty Street 
First-Floor Plan 

A Living Room 
B Bathroom 
C Closet 
0 library 

E Entry 
F Dining Room 
G Kitchen 
H Bathroom 

I Study 

Key: 
Original 

Modified 
Unchanged 

The master bathroom (below) 
used to be a tiny kitchen in 
what was once a tiny apartment. 

The cabinets were designed by 
Ni lus de Matran and fabricated 
by George Slack. The duo also 
designed and fabricated the 
walnut cabinets in the kitchen 
(opposite), which update and 

warm the space. 

of a large hill, the house keeps a watchful eye on its neighbors and the 
city that surrounds it. 

That's what attracted Jennifer Roy and her husband, Jonathan Nelson, 
when they found the house in 2003 after several frantic years of scour­
ing the city for a home with a modern feel. "There really was nothing." 
says Nelson. "When we saw this place, though. there was just something 
about it, but at the time, it took a little imagination." 

As it turned out, it would take more than a little imagination. The 
storied house had been through several incarnations and served a 
slew of different purposes, all of which had left their indelible marks. 
During judge Murphy's tenure, the large living room hosted Susan B. 
Anthony and the beginning of the women's suffrage movement on the 
West Coast. In the early r9oos, Okies fresh from the Midwest used it as 
a crash pad. Not long afterward, Roy says, a dentistry school took over 
the property, subdividing it in to three separate units for student hous­
ing. At the height of San Francisco's naval build-up during wartime, the 
navy acquired the building and used it to house intelligence officers. 
The house changed hands again in the '8os, when it acted as a place for 
wayward rock stars to hang their hats, occasionally hosting impromptu 
shows in the grand living room. 

Perhaps because of its eclectic history, something about the place 
spoke to Nelson and Roy. "After nine years oflooking.'' Roy explains, "we 
bought the house in a matter of days." Though the dental school had 
done all it could to kill the building's original grandeur, 14-foot ceilings 
and nearly floor-to-ceiling windows on every side of the house and in 
every room refused to allow bad design decisions to dampen the home's 
mood. Despite the additions of carpeting. fake wooden wall panels, and 
criminal drop ceilings, the light-flooded space appealed to everyone 
who set foot in it. 

Well, almost everyone. When the couple's designer, Nilus de Matran, 
stepped in and saw what a mess it was, he said,"'! don't think you guys 
should buy it.'" Nelson recounts. "Obviously. it was too late for that." 

The transformation that lay ahead was. while not insurmountable, far 
from simple. Because of the house's historic character, making it work 
was going to have to be strictly an inside job-none of the exteriors. 
including the windows, were to be manipulated in any way. "Jennifer 
and Jonathan have been architecture buffs for a long time," de Matran 
explains, "and what they really wanted was something modern, some­
thing that would work with their lives today, which meant accounting ... 
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Jonathan Nelson's one wish 
for the master bathroom was 
for views from the Zuma tub. 
He got that and then some, 
and now three-year-old Jonas 
(pictured) and his older brother 
refuse to bathe anywhere else. 
The stand-alone faucet 1s by 

lefroy Brooks from the XO 
collection. In the boys' shared 
room (opposite), Jasper finds 
plenty of space to scatter toys. 
An original chandelier provides 
a reminder of the house's 
past while muted orange walls 
plant it firmly in the present. 
6 p.182 
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for kids and a lot of visitors." With three floors, eight rooms, and four 
bathrooms, space was not an issue, but reconfiguring it was. 

"When we started to study the space," de Matran says, "we started 
to see that this was not really a job of remaking it, but of stripping 
the house back to its original self, which was really a beautiful work 
of architecture." What had served as three separate apartments now 
needed to be converted back to one house. "We simply had to do a little 
bit of deconstruction," says de Matran, "before we could even consider 
any construction." 

First, the walls came down. uThat is when we really began to respect 
and understand the house and what a find it was," says Nelson. The cou­
ple, their architect, and their contractor began to appreciate the 19th-
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Liberty Street 
Second-Floor Plan 

A Bedroom 
B Bedroom 
C Bathroom 
D Bathroom 
E laundry 
F Bathroom 
G Bedroom 
H Closet 
I Bedroom 

Key: 
Original 
Modified 
Unchanged 

What was once a bathroom 
(below) now serves as a walk-in 
closet and Nelson's office. The 
closets aTe from IKEA. " In the 
living room [opposite]," Nelson 
explains, "we fell in love with 
the nail patterns in the floor 
and asked our contractor, John 
Hakewill, to follow the original 
pattern to a T. The floor was 
so well done originally, all the 
woodworkers would come in 
here and they couldn't stop 
talking about how they hadn' t 
seen such a great floor-ever." 

century craftsmanship-from the decorative door hinges to the fanciful 
window eaves and even the nail patterns in the hardwood floors- and 
set about devising a strategy for blending Victorian with modern. 

Some rooms, like the living room adjacent to the entryway, were 
clearly meant to be left alone save for the refurbishing of the floors 
and the stripping of years of paint and wallpaper. Others, like the main 
kitchen on the ground level, needed complete makeovers. Despite being 
located right off the sun-filled garden, the kitchen had become one of 
the dingiest, darkest rooms in the house. It was obvious that this room 
would need to be brought up to date and thoroughly reworked. "But," 
says de Ma tr an, "it still needed to work within the framework of the 
whole house. We didn't want to create separate identities for each room, 
they needed to work together as a whole." 

Working with cabinetmaker George Slack, de Matran designed a 
marble-covered island with walnut ca.binets to act as the centerpiece. 
"George did the cabinets at the new de Young Museum," de Matran says. 
"He does exceptional work." Expanding the previously boxed-in room 
allowed the breakfast nook to reemerge seemingly in the garden, captur­
ing some of the spectacular sunlight that pours in throughout the day. 

As much as the kitchen denies its history, the formal dining room 
around the corner readily embraces it. "Look at the fireplace," says 
Nelson. "It is amazing. We didn't have to do anything to it. We figured, 
if all these people who previously occupied the house, even the Okies 
who had squatted here, had such respect for this fireplace and room, 
we should too." 

Upstairs, de Matran converted what was once a living room into a 
master bedroom, a kitchen into a master bathroom, and a bathroom 
into a walk-in closet. "Again, the light and the height of the ceilings 
made these conversions relatively simple," de Matran says. "The views 
from Jonathan and Jennifer's bedroom are so fantastic that this was a 
great room even when it was a cramped apartment." 

Nelson explains that, for him, the main objective "was to have that 
view when I'm taking a bath and that's what we got. It's fantastic." So 
good in fact that even five-year-old Jasper and three-year-old Jonas can't 
stay away, despite having their own bedroom and bathroom just down 
the hall. "They won't take a bath anywhere else," Roy says. But the kids 
are onto something: Now that the family is finally settled in their strong, 
sturdy house with good bones, not only would they never bathe any­
where else, they wouldn't want to live anywhere else either. • 
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Project: Brenner Residence 
Architect: Gregory Phillips 
Location: Richmond, England 



• 



Built in 1875, the house had the typical compartmentalized layout 
favored at the time-large, formal reception rooms to the front and 
subsidiary rooms to the rear, including a small , dark kitchen. It may 
have had curb appeal , but inside it was gloomy, rundown, and in 
desperate need of attention. Architect Gregory Phillips, a fami ly friend, 
was retained by the Brenners to make their 19th-century house work 
with their 21st-century lifestyle. His clients' program was simple: 
"I only asked for~place to escape from the kids!" claim~udith . 

• • 
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"I like the idea of houses having 
layers," says Phillips, who 
incorporated the home's strong 

traditional features into his 
design. He kept the formal 
dining room (opposite), for 
example, which is divided from 

the kitchen by an elegant cabi­
net displaying colorful glass 

vases, but also created a more 
casual dining environment in 
the new extension. 

Brenner Residence Floor Plan 

A Garage 
B Drawing Room 
C Dining Room 

D Playroom 

E Mud Room 
F Games Room 
G Music Room 
H Kitchen 

I Utility Room 
J Shower Room 
K Family Room 

D 
K 
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The new space was conceived as a blank canvas so that the decidedly 
nontraditional English garden-a large lawn bordered by exotic palms, 
bamboos, ferns, and other flamboyant foliage inspired by a recent holi­
day to Australia-could be the focal point. The minimalist dining table, 
benches, and stools are by el5. 



To avoid formality, Phillips created a different environment for each room. 
The kitchen, for example, is understated by virtue of its simple cabinetry 
by Botti , and its white walls that flow with the rest of the house. "What 
we love about living here," says Judith, " is that it works well with our 
young family. There is plenty of daylight, all the latest technology, and 
we don't have to worry about sticky fingers destroying anything." 
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The kids' rooms were designed 

to let the littlest Brenners 
express their own tastes. "When 
designing you need to accom­
modate lots of functions, from 
piano lessons to just hanging 
out," says Phillips. "A house 
should have all the elements 
that allow you to relax." 
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Phillips designed Judith a 
stark white, glass-fronted art 
studio (opposo tel that ec'1oes 
the simple form ft' I~" w 

~~~~~;~~~~:.:~ r ~v a 
space where I ~ .illy 
stimulated," sa ' h. 
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Playing 
With Design 

, 
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Why should your baby be forced to sleep ina 
looks like it was swiped from the Gone With the 
prop department? A new crop of hip andfunctio~~ 
designs for infants, toddlers, and tweensprovides a 
of alternatives for your budding modernist. 

' ~ . , ~· ' ,, 
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Clockwise from left: 

Stokke Kinderzeat I $199 
by Peter Opsvik 
www.dwr.com/dwriax 

Play tent I $300 
by Andria Frankfort & Brooke Halverson 
www.modernnursery.com 

Chirp Daddy T-shirts (in lunchbox) I $28 
www.megiant.com 

Offi roll-top bench I $199 
www.modernnursery.com 

Woody chalkboard table I $249 
Look Me chairs I Set of 2 for $250 
by Eric Pfeiffer 
www.dwr.com/dwrjax 

Alambre sketch rug I $1260 
by Nani Marquina 
www.modernseed.com 

Parker dresser I $1498 
by ducduc 
www.dwr.com/dwrjax 

APC T-shirt and jeans (on Asher) I $35, $94 
www.apc.fr 
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I Story by Jane Szita I Photos by Peter Belanger 

In his new book, 

The Edifice 
Complex: How 
the Rich and 
Powerful Shape 
the World 

writer, curator, educator, and critic Deyan 

Sudjic examines the role of buildings as 

propaganda-and urges that instead of 

merely celebrating the power of arch itecture, 

we should spend more time deconstructing 

the architecture of power. 



Sudjic has been cal led "probably t he most influential figure in architecture you've never 

heard of" (by Christopher Hawthorne, architecture critic of the Los Angeles Times). Though 

he left the University of Edinburgh with an architecture degree, Sudjic decided it was his 

"patriotic duty" not to practice. Instead, he became founding editor of Blueprint maga­

zine, was director of the Architecture Biennale in Venice in 2002, and until recently edited 

Domus magazine. He is currently the Observer's architecture critic and dean of Kingston 

University's Faculty of Art, Design & Architectu re. On the occasion of U.S. publication 

of The Edifice Complex, he sat down to talk with Dwell contributing editor Jane Szita. 

What Is the edifice complex? 
It's the psychological condition that compels powerful people 
to employ architecture to construct the world as they'd 
like it to be, in other words, as a mirror image of their own 
ego- whether they are political leaders using architecture 
to seduce, impress, and intimidate or rich people building 
a house that wi II have more rooms than they can ever use. 

What was the orlslnal Inspiration for the book? 
I was intrigued by a photo of Saddam Hussein, standing 
over an architectural model, surrounded by his generals. 
Then I attended a presentation by Arata lsozaki, who was 
unveiling plans for a new villa to a Qatari sheikh. Each piece 
of the building was to be executed by a different architect 
or designer. At the presentation, in a Miuccia Prada-owned 
art gallery in Milan, the architects all sat and waited for the 
sheikh, who arrived two hours late. It was an illustration of 
the relationship between power and architecture in its most 
naked form, with the architects as subservient as hairdress­
ers or tailors. For the first time, I realized the implications 
of the relationship between client and architect, and decided 
to research this book. 

Did you make any surprising discoveries? 
I was utterly shocked by the case of Jacques Atta Ii, a French 
civil servant who built vast, Napoleonic, marble-lined inte­
riors to his own glory in a London office, spending more on 
the conversion than his organization, the European Bank for 
Reconstruction and Development, gave out in loans that year. 
I found the relationship between Adolf Hitler and his chief 

architect, [Albert) Speer, very disturbing. Hitler was passion­
ate about architecture, absolutely driven by it-so much so 
that some have argued that it was one of his primary motiva­
tions to acquiring power, so he could build "Germania." 

I'll never forget interviewing Speer's son, also an archi­
tect, who is now working in Beijing. He was trying to promote 
a north-south axis for Beijing on a far greater scale than that 
once planned for Berlin by Hitler and Speer senior. He told 
me that his tactic was to find a politician, and persuade him 
to think that the idea was his own. It was very unnerving. 

But the edifice complex Isn't confined to dictator$? 
No. You see it in rather more benign manifestations, in Tony 

Blair's Millennium Dome and the U.S. presidential libraries, 
for example. And in Los Angeles, a Gehry house is the ulti­
mate status symbol, way beyond a Learjet. It's cheaper than 
a Picasso, but more rare. People who commission houses 
by Frank Gehry are a group unlike any other. 

Take Peter Benjamin Lewis, who initially hired Gehry for 
a modest conversion job which then, over the space of ten 
years, sprawled into a monstrosity of 42,000 square feet. 
Throughout, Lewis exhibited this monumental design indeci­
sion. Should he have two guest houses or one? Should he be 
able to see the garage from the front door or not? And under­
lying it all was the theme of trying to get even with the neigh­
bors: a 75-foot-high Claes Oldenburg golf bag would have 
been visible from the country club that he felt had humiliated 
him as a boy. And Gehry gave form to it, dignified this deeply 
flawed process. Although the house was never built, a film 

crew even completed a documentary on the project, with a 
voice-over by Jeremy Irons. 

Eli Broad, on the other hand, is a very different kind of 
cl ient. He describes himself as a "venture philanthropist," 
which means, among other things, that he gets to put his 
name on a lot of buildings. He commissioned Gehry to design 
his house, but was too impatient to wait for the working draw­

ings. He went ahead and built it himself, with the result 
that Gehry has never set foot in it. 

These two examples are the essence of edifice complex­

the compulsion to shape the world you live in, to control how 
people see you. It's like designing a life for yourself, whether 
that paralyzes you with indecision or leads you to take over 

the architect's job. "' 
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"I've tried to rescue architecture 
from those people who hijacl< 
it and tall< about it as though it's 
a secret priesthood." 

How do you account for the "obesity epidemic" you 
describe In American domestic architecture? 
Witti the case of the Lewis residence, you see allegedly 

rational requirements, referred to as "needs," used to justify 

a totally irrational use of space. With much status-oriented 

architecture, size is the only criterion. But then, everything 

is bigger today-cars, fridges, and, of course, people-for 

no practical reason. What is all that space for? In part, it's 

a symbolic compensation. You dream about your new kitchen 

when you eat in restaurants: you imagine the rooms the kids 

will play in when you never see your kids; you fantasize about 

the dining room you'l l entertain friends in when you haven't 

got .any friends. 

These overblown houses are monuments to lives that 

don't exist, our equivalent of the tombs of the ancient 

Egyptians, which were stuffed with everything they'd need 
for the afterlife. 

Norman Foster said your book proves that any building 
is only as good as the client. 
Of course-architects wil l always say that. But The Edifice 

Complex is an attempt to write from a different angle. So 

much that we read about architecture is from the architect's 

point of view, and in these accounts building becomes 

a sort of fairy tale. Reality isn't real ly like that- the truth 

is messier. Today's architects tend to see their work as 

neutral and autonomous, apolitical in other words: but the 

political dimension is always there, whether we like it or not. 
Architecture is always about power. 

Some of the architects In your book-Albert Speer, 
Phlllp Johnson, even Mies van der Rohe, who Is 
depicted trying to sell Bauhaus to the Nazis-emerge 
as desperate, even despicable, individuals. 
The book isn't meant as a hatchet job on architects. I just 

wanted to explain the circumstances that architects operate 

in. If you listen to architects, the client appears as an idea, 

an abstraction: but the unsanitized reality is dirtier. The 

truth is that clients are influenced by motives l ike wanting 

to elevate themselves and put down other people, while archi­

tects will just do anything to be able to build. It's a two-way 

relationship in which both sides use and abuse each 

other. With someone like Philip Johnson, you can read the 

work as a way of satirizing the clients he flattered to their 

faces and abused behind their backs. 

Why are there no photos in the book? 
It's my vanity as a writer. But seriously, I wanted to 

get away from the usual architectural tendency to seduce 

people with images. 

So this is a deliberately unarchltectural book about 
architecture? 
Architecture is too important to be left to architects. There 

aren't enough books about it that are written by non-archi­

tects-Tom Wolfe's From Bauhaus to Our House is an all­

too-rare example. Architecture needs to be considered from 

a general angle-a different perspective is a healthy thing. 

Who should read The Edifice Complex? 
I hope it will appeal to people who wouldn't be seen dead 

reading an architecture book. I've tried to rescue architecture 

from those people who hijack it and talk about it as though 

it's a secret priesthood, in terms that nobody can under­

stand. Architecture now is much more visible, conspicuous, 

and talked about, but I'm not sure it's really understood on 

a nonaesthetic level. There should be more awareness of 

its psychological dimensions. A building has a mission to 

change the world-every building. 

Can we ever escape the implications of that? 
I'm not sure we should want to-even militant humility in 

building is a kind of edifice complex in reverse. If the book 

has a message, it's that nothing ever changes. The same 

impulses were at work 10,000 years ago. The whole point 

of architecture is to create a sense of order, however flawed, 

in a random universe, so the edifice complex is not some­

thing we can just throw out. And abusive architectural rela­

tionships have produced wonderful buildings. It's rather like 

The Third Man, when Harry Lime talks about Switzerland 

and the cuckoo clock-although in architecture's case, 

Switzerland did produce Le Corbusier. • 
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I Story by Virginia Gardiner I Il lustrations by Brian Cairns 

Design, Build, and Beyond 

An increasing number of contributors to our ever-expanding bui lt world are refer­
ring to their practices as design-bu ild. That means that the same minds and 
hands do both the designing and the building. Design-build offers a customized 
product that's designed continuously until it's completed. But there are different 
approaches to design-build, as a look at several New York City firms attests. 
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Take Tom MacGregor, who spends most days driv-
ing his old pickup truck between construction sites in 
Brooklyn and Manhattan, and stopping by his wood-and· 
metal fabrication shop in the Brooklyn Navy Yard. In the 
afternoons, he returns to h is office, a converted garage 

that also doubles as h is apartment. The projects he's 
working on- five residen tial and four commercial­

have budgets that range from $80,000 to $i.5 million. 
MacGregor's team consists of six CAD-savvy office 

employees, five primary builders, and some 45 freelance 
shop workers- carpenters, masons, metalsmiths. They 
call themselves ADBNY (Architecture Design Build New 

York). MacGregor spent the 'Sos and early '90s fabricating 
and installing work for artists like Donald Judd, then dis-

covered his passion for architecture in the 'gos, when he 
renovated his own house in coastal Maine. Five years ago, 

he returned to New Yo·rk, and has been living the dream 
of architects who want to control every aspect of their 

finished product- and get their hands dirty along the way. 
"From my perspective," MacGregor says, "design-build 
means you design it, you build it. Sure, I have lots of help 

from my guys, but there's nothing in my projects that I 
couldn't have built myself." 

In recent years, "design-build" has emerged as a popular 
catchphrase in the arch itecture world. Whether it clearly 
defines a style of working is up for debate. MacGregor's 

firm is at one end of the spectrum, producing hand-hewn 
projects from idea to finished product. At the other end ... 
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are people like Tribeca-based Joel Sanders, a licensed archi­
tect who prefers to team up with contractor Saif Sumaida 
and work together through the building process. 

"There's a traditional idea of an architect as a tailor," 
Sanders explains, "who makes a pattern and sends it out 
for bid. These days:, a better analogy is the architect as a 
film director, who has a vision that requires a variety of 
people to create, from clients to consultants to builders." 

Somewhere in the middle of the design-build spec­
trum are Lower East Side-based Lewis Tsurumaki Lewis, 
headed by twin brothers Paul and David Lewis and Marc 
Tsurumaki, and Dumbo-based Freecell, headed by Lauren 
Crahan and John Hartmann. Both firms consist of licensed 
architects who spend lots of time in the shop, participat­
ing in the hands-on fabrication of their designs. While 
Freecell's recent work includes furniture, exhibits, and 
apartment renovations, Lewis Tsurumaki Lewis has cre­
ated restaurants, college dorms, and gallery installations. 

According to Tsurumaki, the benefit of a design-build 
approach comes down to use of materials. "Traditional 
forms of architecture tend to reinforce conventional ways 
of making," he says. "In contrast, our recent projects tend 
to deploy conventional materials in unconventional ways. 
The final design doesn't end with the issuance of draw­
ings, but reaches the fabrication phases of the project." 

Numerous conditions in New York City make it fer­
tile ground for design-build. First off, the majority of 
architectural work in this city consists of residential 
renovation- smaller-scale projects suited to practices 
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that do their own construction. Second, according to 
Freecell's Crahan, New York's manufacturing base is 
dwindling. Architects who want to exploit the melting 
pot's panoply of building supplies are better off taking 
those supplies to the shop themselves. Finally, in the 
city that breathes the mantra "time is money," design­
build often saves time, enabling the design process to 
overlap with every phase of a project, from construction 
permits to completion. "Because we design as we go," 
MacGregor explains, "we can start the demo the minute 
we get building permits." 

Despite potential cost savings, the design-build 
approach is sometimes a hard sell to clients, who sus­
pect a conflict of interest. "The first thing the client 
wants to know is how much the project will cost," says 
Sanders. "They seem to wonder, Aren't you getting a 
kickback by taking away the competition of bidding? I 
find we need to address the issue up front, and explain 
why using the builder I know streamlines the process." 
MacGregor goes a step further- if the clients convey 
suspicion, he begs them to put the project out for bid, 
"to prove that I'm not ripping them ofP 

Meanwhile, the design-builders are swept up in a 
romance of sorts. Tsurumaki credits design-build for his 
firm's success: "It allows us so much more potential for 
unpredictability and free play." MacGregor has little 
respect for architects who work at desks. "I make a lot of 
drawings," he says, "but I find at the end that the draw- ) 
ings are meaningless." .,. ...._, ~ 
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I Story by Shonquis Moreno 

Design-Build Explained 
How does design-bui ld affect the project? the process? the client? 
Here, t he principals of five thriving design-build firms weigh in. 

Chris Krager, Krager & Associates Design/ 

Build (KROB) 

This Austin, Texas-based studio built its 

profile by designing and building some nota­

ble houses on spec. Chris Krager cofounded 

KROB in 2001 with the goal of creating 

extraordinary buildings that are financially 

accessible. Their first project, the Cedar 

Avenue houses (see "Texas Two-Step," 

March/April 2003), designed and built 

under Austin's SMART Housing program, 

set the tone for the practice. The full-time 

staff of six includes a construction super­

intendent, but KROB works assiduously to 

cultivate a constellation of tradespeople, 

real estate agents, and finance specialists. 

www.krdb.com 

Which shop work do you do yourselves and 

which is contracted out? 

For the most part, we play the traditional role 

of contractor, with most of the work on a proj­

ect being subcontracted. We end up doing 

some miscellaneous work, dealing with more 

complex detail issues. We build cabinets, 

handrail details, and the like. We have certain 

elements, like this translucent poly "barn 

door" that we have used numerous times, that 

we just can't farm out more cost effectively. 

Describe the signing-off process required for 

nonlicensed architects in order to make the 

building legal. 

I have an M.Arch and am in the process of 

getting licensed. In Texas, where we prac­

tice, you do not need a licensed architect 

to sign off on residential projects, or on com­

mercial projects up to 20,000 square feet; 

however, we do need a structural engineer 

to sign and stamp structural drawings. 

How does design-build benefit the client, 

and how does it benefit the designer? 

Our work emphasizes making modern design 

more accessible, both economically and 

in the sociocultural sense. To this end we 

are actually a develop-design-bui ld firm, 

meaning that our practice is entrepreneurial 

and vertically integrated, with much of our 

work being done on a speculative basis. As 

a young firm with little track record, this is a 

good way of getting work out into the world. 

It allows us to control the process creatively, 

economically, and logistically. This has also 

provided us with an invaluable feedback 

loop that accelerated our learning curve with 

respect to all aspects of practice: the design 

process, interaction with clients, construc­

tion expertise, and business acumen. 

Besides ttle fact that it is a one-source 

method for the client, the design-build pro­

cess is imbued with a certain accountability 

often missing in the traditional architect­

client relationship. Because we know that 

we are ultimately responsible for executing 

our proposals, we consider the ramifications 

from the first pen stroke. This is relative 

not only to budget, but to time, quality, 

and overall expectations. This doesn't limit 

our creativity; rather, It has forced us to 

find ways to do more with less. Effectively 

managing a client's expectations is the 

difference between a successful project 

and a nightmare. 

Brian Papa, MADE 

Brian Papa is one of three recent Yale gradu­

ates who founded MADE, a design studio, 

fabrication workshop, and contracting team 

ensconced in a Civil War-era warehouse 

along the piers of Red Hook, Brooklyn. 

The trio earned their M.Arch degrees at the 

same university where, during the 1960s, 

architect Charles Moore helped to popularize 

design-build. Out of the gate, they have bui lt 

a stable of ski lled collaborators and turned 

out a number of residential and commercial 

projects that. demonstrate wit, resourcefu 1-
ness, and artistry. www.made-nyc.com ~ 
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"Besides the fact that it is a one-source method for the client, the design-bui ld 
process is imbued with a certain accountability often missing in the traditional 
architect-client relationship." - Chris Krager 

Define design-bui ld in terms of what it 

means to your practice. 

Design-build is a process of making where 

our understanding of fabrication and practice 

of design inform each other constantly. This 

includes concern for quality, beauty, and 

function, but most importantly it strives 

toward something poetic and artistic. 

Which shop work do you do yourselves and 

which is contracted out? 

We use our shop for two purposes: for the 

production of millwork and custom fabrica­

tion, and as a laboratory. We test ideas and 

fabricate prototypes and are constantly 

making samples. Our shop is geared toward 

woodworking, but we also handle metals, 

plastics, cast plaster, even rubber work. 

We select some shop projects specif ically 

because they will challenge our capabilities. 

In general, we subcontract about 75 percent 

of the work. We oversee all aspects of our 

construction projects and collaborate closely 

with anyone to whom we subcontract work, 

which includes all of the licensed trades and 

quite a few specialty trades, including stone, 

glass, and architectural metals. 

Describe the signing-off process required 

for nonlicensed architects in order to make 

t he building legal. 

New York City requires all new buildings 

and any renovation project that is not a nor­

mal repa ir to be filed with the Department 

of Bui ldings by either a registered engineer 

or licensed architect. A designer can col­

laborate with a licensed architect to meet 

these requirements. 

How does design-build benefit the client, 

and how does it benefit the architect? 

We've found a lot of success with our more 

direct relationship where the designer and 

bui lder are one and the same. It has allowed 

our design team to develop an understanding 

of what is realistic in terms of construction. 

Our clients know that everyone involved 

in the project, from schematic design 

through the complet ion of the punch list, 

is genuinely interested in the highest level 

of qual ity, that the party responsible for 

executing the work onsite is invested in the 

design, and that this affects all decisions 

that take place during construction. Our pro­

cess emphasizes understanding our clients' 

needs and creating a project with them, 

which is formally and functionally tied to 

their desires. The result is a fresh, contem­

porary, and entirely human architecture. 

Dan Maginn, El Dorado, Inc. 

The designers at Kansas City- based El 

Dorado believe they are improving on the 

conventional architect-contractor relation­

ship by cultivating a more collaborative spirit 

among client, contractor, and architect while 

maintaining the roles and responsibilities of 

each. The 13 full-time "Eldoradans," as co­

partner and local AIA director Dan Maginn 

describes them, collaborate with an interior 

designer and a fine artist. Everyone is ex­

pected to spend time in the shop. 

"The bottom line is that architects should 

know how to build," says Maginn. " The best 

way to know how to build is to get in there 

and do it. We have a pile of misfit details in 

the back that we call the Boneyard and it is 

an honored place because it is a record of 

the fact that we recognized mistakes and 

improved." www.eldoradoarchitects.com 

Which shop work do you do yourselves and 

which is contracted out? 

We have a number of Eldo-ready wood­

casework subcontractors in Kansas City who 

provide us with custom wood components. 

We also utilize three large-scale steel shops 

to help us with very large steel elements 

(beams, etc.) and with sheet-metal breaking, 

punching, and perforating. We design, do 

shop drawings, develop budgets, take orders, 

take deliveries of raw materials, fabricate "" 
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"We are genetically predisposed to think about how something gets built and that 
there are associated costs. That keeps our projects on budget." -Dan Maginn 
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steel components, and install. We started 

out ten years ago as architects interested in 

understanding one material (steel). Our fabri­

cation expertise and interest revolves around 

steel and its interaction with other materials. 

Describe the signing-off process required for 

nonlicensed architects in order to make the 

bui lding legal. 

A substantial number of [our team] is 

licensed and ready to go. We stamp every 

architectural project that comes out of our 

office and feel that it's very important to 

take responsibility for our work. 

How does design-bui ld benefit the client, 

and how does it benefit the designer? 

De.sign-build (the Eldo way) benefits the client 

because as architects who know how to build, 

we understand costs well. We are genetically 

predisposed to think about how something 

gets built and that there are associated costs. 

This keeps our projects on budget. 

• We can prototype details in our shop in 

addition to traditional drawing and 3-D mod­

eling. This is huge. The more a client can 

understand what they're getting, the better. 

The client also benefits when we show up to 

the job site with a mockup or prototype and 

the contractor can see exactly what we're 

talking about. We have developed a shared 

language of detailing that would require an 

inordinate amount of drawing if we were to 

have it bid out. We don't reinvent the wheel 

every time: We adapt our existing language 

of details to new projects. There is a single 

source of accountability for the client, better 

timing, and better prediction of cost. Our 

clients like the experiential, hands-on nature 

of our process. 

Design-build benefits the architect by 

offering us more control over a situation­

economically, design-wise, and craft-wise­

and allows us to be more flexible. Our 

best design stems from a pragmatic under­

standing of required function, economic 

constraints, and potential experience. 

Our fabrication abilities allow us to react dur­

ing a project as our understanding develops. 

It keeps our thinking and our detailing 

focused and buildable. Our drawings are 

simple and clear. In fact, sometimes our 

drawings are boring, but it's important to rec­

ognize that drawings are subservient to built 

work and experience. We find it improves our 

relationship with contractors when we take 

pride in quality fabrication ourselves. 

Danita Rooyakkers, BUILD 

Danita Rooyakkers is one-third of Montreal­

based BUILD, along with partners Michael 

Carroll and Attila Tolnai. The firm, which 

was founded in 1995, received Canada's 

Professional Prix de Rome in Architecture 

in 2004. The partners believe that it is 

the overlapping of roles that is critical in 

satisfying a client and building the finest 

architecture. www.build-inc.com 

Define dlesign-build in terms of what it 

means to your practice. 

Design-build has a very literal meaning for 

us in that we design and build the projects 

we do. We develop the projects ourselves, 

meaning we purchase the land, research its 

potential , design the project, build it, and 

sell it. The fact that we generally do not work 

for any specific cl ient means that we are 

our own client as much as the surrounding 

community is. This being the case, we try to 

create a project that is architecturally inter­

esting, works within our philosophy of being 

sustainable and bettering the urban fabric, 

as well as being a viable project. 

Which shop work do you do yourselves and 

which is contracted out? 

We do design, general contracting, site 

supervision, project follow-up, and all admin­

istration related to the design and construc­

tion of the project. We subcontract out all 

architectural working drawings, mechanical 

drawings, and construction. 11> 
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"When we do it all in-house, the buck ultimately stops here, and the end result 
is always better for the rigor that it demands." -Leo Marmol 

Describe the signing-off process required for 

nonlicensed architects in order to make the 

bui lding legal. 

BUILD essentially does the design component 

and we oversee the design throughout the 

working-drawing stage with a licensed party. 

How does design-build benefit the client, 

and how does it benefit the designer? 

It provides the client with a more consistent, 

conscientious, and predictable outcome. It 

also offers a lot of flexibility during the con­

struction process in terms of design, detail , 

or finishing, and allows the client to be more 

involved with the bui lding process, which is 

usually off-limits. There are no surprises at 

the end, unlike the typical general contract­

ing process in which surprises are a result of 

insufficient detailing and/or specifications 

in the drawings. It benefits the designers, 

allowing the architect to be more involved 

in the building process, dealing with onsite 

issues in a more direct and sensitive man­

ner, and enabling us to make incremental 

changes at critical points in the process. 

foremost, and we see construction as the 

work that supports our designs. When Ron 

and I started the firm, we wanted to bring 

the rigor that we used in designing a project 

and apply it to the construction process. We 

saw models throughout history where the 

idea of the master builder allowed for this 

type of holistic approach to creating places. 

In our practice, we view creating a project 

as one architectural process that accepts 

the burden, responsibilities, and challenges 

of actually constructing the ideas that we 

imagine in ouir designs. 

Which shop work do you do yourselves and 

which is contracted out? 

Whi le we wish that we could perform all of 

the trades involved in construction ourselves, 

so far we have taken on between one-quarter 

and one-third of the work in the projects we 

build. We do this so that we can focus on 

the aspects of building that have the most 

rigorous detailing demands. That means 

we frequently work on custom casework, 

finished carpentry, metal doors and windows, 

specialized metal details, structural steel, 

Leo Marmol, Marmol Radziner +Associates and sheet-metal flashing. Our metal and 

Los Angeles-based Marmol Radziner is cabinet shops create all types of customized 

renowned not just for its skillful rehabilitation pieces, ranging from outdoor teak tables to 

of run-down architectural icons like Neutra's steel sash windows. 

Kaufmann House in Palm Springs but also for 

stunning ground-up projects. With concern 

for both the community and the environment, 

they often work for nonprofits, and recently 

finished the prototype for Marmol Radziner 

Prefab. Leo Marmol, with co-principal Ron 

Radziner, heads an office-with 70 architec­

tural and 65 construction staff-committed 

to doing construction and contracting in 

addition to architecture in order to build its 

"projects with the same rigor with which they 

were designed." www.marmol-radziner.com 

Define design-build in terms of what it 

means to your practice. 

Being a design-build firm is at the core 

of what we do. We are architects first and 

How does design-bui ld benefit the cl ient, 

and how does it benefit the designer? 

Our belief in the benefits of design-build has 

only strengthened with each project. We are 

able to design buildings that are very suitable 

for construction, and at the same time, we 

understand how construction demands can 

strengthen our designs. By keeping both 

aspects under one roof, design-build gives 

us greater control of all aspects of a project. 

We are able to work in highly controlled and 

customized environments that make most 

builders run the other way. When we do it 

all in-house, the buck ultimately stops here, 

and the end result is always better for the 

rigor that it demands. 1> 
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Indulge in the timeless beauty and comfort of Marmoleum 
in an ea.Sy to install click panel. Marmoleum click, made 

from natural Marmoleum ingredients, mounted on aquasafe 
HOF with a cork backing, is an ecologically and acoustically 

s~und solution for an easy, "glueless" in~tallation. 

With Marmoleum click, YOU design the floor to fit 
your life - today. Choose from 18 colors in both panels 

(12" x 36" approx.) and squares (12" x 12'" approx.) 

and create exactly the ambiance you want. 

Use warm hues to reflect a warm and cozy mood. 
Blue and green tones will give you a fresh, clean space. 
But remember, there are no rules ... because Marmoleum 

click is all about expressing yourself and reflecting 
your individuality. 

Beautiful, warm, practica l, durable and easy to clean, 
Marmoleum click makes life easier for people with 

respiratory disorders. Use Marmoleum click· 
for a healthy, hygienic home. 

marmoleum® did. 
seriously fun f/oors •.. naturally 

~- ~.:·, - ~· , . ' . :-...: ' 
creating better environments 

Learn more or find your local dealer: 
www.themarmoleumstore.com I 1 · 866-MARMOLEUM (627-6653) 

""""'~' :.JJ:!...'c:~ ~ .' .. . ... 

The Eames Foundation 
The Eames Foundation, a 501 (c) (3) nonprofit 
organization, exists to preserve, protect, and help 
maintain the Eames House, an extraordinary archi­
tectural achievement of the 20th century, and to 
provide educational experiences that celebrate the 
creative legacy of Charles and Ray Eames. 

The Eames House, also referred to as Case Study 
House #8, was designed as part of the California 
Case Study House program. One of the first homes 
in the United States to be built entirely of prefab­
ricated industrial materials, the house is sited in 
a eucalyptus grove overlooking the Pacific Ocean. 
Primarily steel and glass, the interior of the house 
showcases Eames furniture designs as well as the 
various textiles and toys that Charles and Ray 
designed and collected during their 45-year 

marriage and design collaboration. Charles and Ray 
Eames moved into their home on Christmas Eve, 
1949, and lived there the rest of their lives. 

The house itself, while becoming an iconic archi­
tectural structure, remains a classic design lesson: 
in its direct and honest use of prefabricated materi­
als, in its respect for nature balanced with the use 
of industrial materials, in its humble footprint in 
the environment, and most especially for the 
inspiration it provides as an idea fully realized 
more than 50 years ago and still fresh today. 

We invite you to witness the inspiration and help 
maintain it for future generations. Become a mem­
ber of the Foundation. 
Visit www.earnesfoundation.org. 

C. pyr g t rr r I 
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Tools of the Trade 
Design-build practices invest considerable 

time in setting up shop and tremendous 

capital in tools. Three basic categories of 

shop work dominate almost every project: 

cutting, assembly, and finishing. The follow­

ing items are especially useful. 
Cutting 

Table saw: Indispensable for cutting wood or 

composite boards, these beasts are familiar 

to anyone who's dabbled in carpentry. They 

come in many incarnations: Extra money 

buys a quieter motor, sharper blade, and 

more precise fence-the part that lines up 

wood blocks to the proper width and angle. 

Horizontal bandsaw: These cut tidy ends 

when machining metal parts, which are cru­

cial to contemporary living spaces. A good 

one will set you back at least a couple thou­

sand. They are down-feed, meaning that the 

164 Dwell Feb/Mar 2006 

ribbon like blade is lowered onto the piece 

to make the cut. Most experts agree that bi­

metal blades last longer than carbon ones. 

Assembly 

Pneumatic air hammer: These use com­

pressed air to shoot nails and other fasteners 
into wood and woodlike materials. A portable 

handheld version is best for design-builders, 

who often assemble work onsite. Among 

its sell ing stats are torque and blows per 

minute. 

Welder: Protective goggles and gloves, not 

to mention some know-how, are necessary 

when operating one of these. A welding 

gun raises the temperature of metal thou­

sands of degrees Fahrenheit- either with 

a gas nozzle or by converting electricity 

to a direct current- allowing the user to 

join melting surfaces. 

Finishing 

Handheld sander: These save tremendous 

t ime and elbow grease when creating smooth 

surfaces. One attaches whatever sandpa-

per is needed onto these rapid-vibration 

machines. The best versions are random 
orbit, meaning they won't create redundant 

pressure areas that cause unwanted ditches. 

To make a rough surface shiny, reduce the 

sandpaper's roughness by degrees, and 

eventually replace it with a buffer. 

High-volume, low-pressure paint sprayer: 

A gas mask is required while ·using one of 

these, which spread varnishes, lacquers, 

or ordinary latex paint so smoothly that the 

paintbrush is rendered obsolete. The low 

pressure of this air compressor that mixes 

paint and blows it through a gun is what dis­

tinguishes these from ordinary paint guns. • 



Dwell Discussion 
Boards at LiveModern 
Since 2001, thousands of modernists 
have participated in the Dwell 
Discussion Boards, an online commu­
nity for discussing all things modern. 

Join us in the conversation at 
www.dwellmag.com/forums. The 
Dwell Discussion Boards are hosted by 
LiveModern. 

LiveModern is a free and open commu­
nity for modern home buyers, archi­
tects, builders, developers, furnishers, 
lenders. real tors- anyone interested 
in modernist housing. 

LiveModern gives you free tools you 
can use to live better: 

Follow the progress of many modern house 
projects in LiveModern's biogs, our mem­
bers' online journals. 

Find other modernists, in geographic 
forums covering over 30 communities, and 
through an open directory of over ro,ooo 
members. 

Help each other with a modernist housing 
project, whether it is finding that perfect 
piece of furniture in the Furniture, Fix­
tures, and Furnishings forum or that elu­
sive construction solution in the Modernist 
Materials and Methods forum. 

dwell Live Modern™ 

Lotus 
Dining Tobie 
Wenge 
Mother of Pearl 

Lotus ·'Narrow .. 
Dining Table 
Wenge 
Mother of Pearl 

Modern Market 
Shopping by Design 

Modern Market 

I=· -· 

NUSA 

-
Searching for that 
hard-to-find piece to 
complete your living 
room? New lighting 
options to illuminate 
your world? Your search 
just got easier. Enjoy 
Dwell's Modern Market, 
our in-book and online 
marketplace. 

Shop Dwell's Modem Market at www.dwellmag.com/modernmarket. 
To advertise, please visit www.dwellmag.com/modemmarketinfo. 



Environmental 
Construction Office (eco) 
Serving the Built Environment 

Construction. Management. Development. 
We are residential and light commercial 
general contractors. Call to find out about 
our global ecological build ing solut ions. 

(ecol modern 

Big Chill 

Get out of t he box, and into a 
Big Chil l refrigerator. This may 
look like your mot her's icebox, 
but the Big Chill includes all of 
today's f unct ionality, efficiency, 
and dependability. The only thing 
we left off was the ch isel; no 
defrosting required! 

Toll-free (877) 842-3269 
www.bigchillfridge.com 
info@bigchillfridge.com 

.;;--.. ·. ~jFl: J"" · :r-11 - -- .;-
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Tel . (510) 868-0584 
www.environmentalconstruct ionoffice.com 
info@environmentalconstructionoffice.com 
Berkeley. Aspen. Costa Rica. 

\ (eco) 
• • r i • 
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Dwell's Modern Market pages are 
dedicated print storefronts featuring 
art, products, and architecture and 
design services. Formatted 1/8 
page or 114 page, four-color ads are 
available in the formats shown below. 

• 

Las Venus 

Las Venus specializes in original 
1950s thru 1970s furn iture. Three 
locations in New York City provide 
a very large and special collection 
of furniture, lighting, accessories, 
and more. 

163 Ludlow Street 
New York, NY 10002 
Tel. (212) 982-0608 
Las Venus @ ABC Carpet & Home 
888 Broadway, NYC 
www.lasvenus.com 

dwell 
Contact: 
Lauren Dismuke, Modern Market Dir. 
lauren@dwel lmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko, Modern Market Mgr. 
td lasko@nyc.rr.com 
Tel. (917) 892-4921 
63 W 38th Street, Ste. 701 
New York, NY 10018 
Fax (212) 382-2037 

Lighting by Gregory 

Ughtolier's Director brings new 
flexibility to track lighting. It is a 
remote-controlled spotlight that 
can be mounted anywhere along 
the t rack and remotely aimed and 
dimmed by a hand-held controller. 

Tel. (212) 226-1276 
Toll-free (888) 811-FANS 
Fax (212) 226·2705 
www. I ightingbygregory .com 

Green Street Details 

Creating contemporary, American-made 
cabinet hardware from solid stainless, 
copper, brass, aluminum, and plastics. 
The T-Bar (shown) is available in 
diameters up to l ', and in any length 
specified up to 140'. Finishes include 
a number of satin and polished metals 
as well as oil-rubbed bronze, antique 
brass, white, and black. 

8900 NE Vancouver Way 
Portland, OR 97211 
Toll·free (800) 275·7855 
www.greenstreetdetails.com 

Director 

cardboardchair.com 

Beautif ul modern furniture 
constructed of alternating layers 
of corrugated cardboard containg 
at least 30% recycled fiber with 
hardboard end caps. The surface 
has a pleasing suede- like touch. 
Available with water- and stain­
resistant finish. Made in the USA 
usi ng an environmentally friendly 
process. 

Tel. (919) 672-4192 
www.cardboardchair .com 
info@cardboardchair.com 

Performance on the go. 

Crypton's Hound-in-the-Round Tote, 
part of our Will iam Wegman product 
collection , resists stains, moisture, 
odors, and bacteria. See our full line 
of mess-free, stress-free products at 

www.cryptonfabric.com 

t.;opyr '1 tea rr al 



F abu lousStationery 

Designed exclusively for you, our 

personalized note cards are truly 
unique. Choose from over 200 
contemporary designs. Every set 
comes with our signature envelopes, 
offering a return address opttion at no 
charge. Save $5 by entering dwell in 

the coupon code. 

www. fa bulousstationery .com 

... . 
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Wogg-Pavilion 

Wagg-pavilion redefines shelter-as 
endlessly mobile and multi talented. 
It's an office, a loft stud io, a gazebo, 
a bedroom under the stars-anything 
you want your wogg-pavilion to be. 
Choose from two sizes and four 
colors. Easy set-up in minutes. 

Toll-free (877) 992-0818 

www.wogg-pavilion.com 
info@wogg-pavilion.com 

Shown: "Brazil", Wall Panel: original 
photograph on glass with stainless 
steel hardware, 30' x 24 • 

(JI 
Art That Moves 

Extraordinary artwork on DVD t hat 

transforms your TV into a picture 
frame. Motion pictures created by 
an award-winning cinematographer 
of acclaimed films, MTV videos, and 
national ads. A truly modern way to 

collect and show art. To request a 
FREE DVD visit 

www.grasscollective.com 

ig mata studio 
The ig mata collection combines 
the beauty of photography with the 

delicacy of translucent materials to 
bring nature into your home. work, or 
retreat environment. For details or to 
discuss creative commissions, call or 
visit us online. 

Tel.(212) 979-7921 
www.igmata.com 

Acme Made 

Designed protection for modern 

l iving. Announcing our new line 
of bags, totes, and accessories 
specifically designed and sized to 
f it most laptops. Hand-sewn using 

textile designs from Alexander 
Girard, Hella Jongerius, and others. 

Guaranteed and highly protective. 
For details visit us online. 

Toll-free (888) 486-3191 

www.acmemade.com 

Shown: Slim cargo in peacock stripe 

USAarch itecture .com 
Live. Work. Sleep. Dream. 

USAarchitecture.com connects unique 
home buyers, sellers. real estate 
agents. architects, and designers. 
We showcase the finest American 
architecture so that like-minded 
individuals who share enthusiasm for 

great design can search our national 
database and view available properties, 
architect portfolios, design links, and 
much more. 

Go ahead. dream a little. 

3-Dimensional 
Modern Art 
Original 3-dimensional modern 
artworks are featured on our website. 
Wide range of colors and sizes to 

complement your home or office to 
reflect your modern lifestyle. Please 
visit our website to see unique 
3-dimensional modern works of art. 

Tel. (770) 797-9055 
www.3DModernArt.com 
information@3dmodernart.com 

Current Carpets 
Fine Hand· Tufted Custom 
Contemporary Carpets 

Unique designs and architectural 

shapes. Ninety colors. Any size 
or shape. Fernmark Wools of New 
Zealand. Tufted in the United 
States. Six-week delivery. Custom 
design. ADEX Awards for Design 
Excellence. ASID Industry Partner. 

Hansine Pedersen Goran 
Toll-free (800) 485-8980 
www.currentcarpets.com 



Wallter® 
wall applications 
Customize your walls. 
No professional installation needed. 
Wallter is primed and can be easily 
painted the color of your choice. All 
designs come with a peel-away sticky 
back that can be mounted to almost 
any interior wall or door. Great for 
residential or commercial use. Check 
out our website for a variety of 
patterns and a retailer near you. 

Tel. (510) 232-5018 
www.wallter.com 

Egg Bird Feeders® 

Feed the birds in your neighborhood 
with the colorful, durable, and gray 
squirrel-proof ceramic J Schatz Egg 
Bird Feeder . Available in ten glossy 
colors. Birds love eggs and so will 
you. 

Toll-free (866) 344-5267 
www.eggbirdfeeders.com 

Modern Outdoor 

Offering three complete lines of 
high-style. clean-lined outdoor 
furniture-chairs, tables, benches, 
carts, lounges, planters, and bar­
height product. Visit us online. 

Please contact us if you are 
interested in becoming a retailer of 
Modern Outdoor. 

Tel. (818) 785-0171 
Fax (818) 785·0168 
www.modernoutdoor.com 

MoMA Design Store 

The graceful Shell Chair has 
gained renewed popularity since 
its reintroduction in 1997. Hans 
Wegner explored the possibilities 
of laminated p lywood to create this 
sculptural three-legged design in 
1963. The two front legs are created 
from one continuous piece and the 
back leg is a separate element. 
The curved wood seat and sloped 
back are upholstered with suede­
like nylon/polyurethane cushions to 
enhance the comfort. 

the gardener's sofa 

A poetic bench that has actually been 
designed to grow into the landscape. 
Eva Schildt's Gardener's Sofa will mold 
itself into your landscaping, ult imately 
forming an integral part of your 
design, while providing a comfortable 
perch from which to observe your 
horticulture. Rust-protected lacquer 
avai lable in grey or green. 

364 Hayes Street 
San Francisco, CA 94102 
Toll-free (800) 928·4010 
www.scandinaviandetails.com 

ModernSofa.com 

A seating collection that blends essential 
forms and bold colors with innovative 
and technologically advanced materials. 
Create your own look by choosing from 
one of our many styles and fabrics, and 
our skilled craftsmen will build you 
t he sofa of your dreams. Visit us on line 
for more information and free fabric 
swatches. 10% Off Coupon Code: Dwell 

1115 E. Dominguez Street 
Carson, CA 90746 
Tel. (310) 763-6577 
Toll-free (800) 566-6578 

The chair is made in Denmark with 
a lacquered walnut finish. Visit 
momastore.org to order on line, 
request a catalog, or for store 
locations. 

Toll-free (800) 447-6662 
www.momastore.org 

Relish 
Because Design Matters 

At Relish, you wi ll f ind a curated 
collect ion of modern f urnishings and 
personal objects that inspire, elevate, 
and touch our senses. Wedding/gift 
registries available. Express your 
creativity t his Valentine's Day with 
10% off your first order. 

Tel. (888) DO·U·RELISH 
www.relishstyle.com 

Shown: Konzuk embellesh necklace 
and phuze OM rings. 
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Bold Mary 
Girls Going Beyond Dress Up 

Clothes that inspire girls. Hoop 
skirts, tulle skirts, capes, and 
crowns. Quality fabric, original 
design, U.S. made. Vibrant color 
combinations to celebrate childhood! 

Tel. (404) 875-2611 
www.boldmary.com 

BoundlessGallery.com 

Featuring an automated custom work 
center and inventory of more than 
7 ,000 pieces BoundlessGallery.com 
makes it easy to purchase high-quality 
art to suit your needs. Upload a picture 
of your room to see how our artwork 
would look in your home. 

Tel. (618) 549-7220 
www.BoundlessGallery.com 

Shown: No Parking by Tom Gross 

2Modern.com 

2Modern is the premier online 
destination for modern furniture, 
lighting, textiles, accessories, 
and art. 

Exclusive 5% promotion code 
on all 2Modern items for Dwell 
subscribers: MarchDwell 

Toll-Free (888) 240-5333 
www.2modern.com 

modern seed 
furniture, fashion, design for kids 

The best design store and catalog 
resource to f ind all t hings modern 
for t he mini. Modernseed.com offers 
fun, thoughtful products and a 
lifestyle rich in design knowledge­
the essentials for modern kids. Log 
on today for a free catalog. 

Toll Free (866) 301-9635 
www.modernseed.com 

Photo: Laurie Frankel Photography 
2005 

Dwell's Modern Market pages are 
dedicated print storefronts featuring 
art, products, and architecture and 
design services. Formatted 1/8 
page or 1/4 page, four-color ads are 
available in the formats shown below. 

G Squared Art 

Artemis ceiling fan, a pure 
scUJlpture with premium air-moving 
performance coupled with a lOOW 
halogen light, provides high comfort 
and low-energy consumption. 
Translucent, maple, pearl white, and 
mahogany finishes. Remote control 
available. Lifetime warranty. Buy 
gre·at fan and lighting designs on 
our website or call Monday through 
Friday from lam to 5pm PST. 

Toll-free (877) 858-5333 
www.g2art.com 

dwell 
Contact: 
Lauren Dismuke, Modern Market Dir. 
lauren@dwellmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko, Modern Market Mgr. 
tdlasko@nyc.rr.com 
Tel. (917) 892-4921 
63 W 38th Street, Ste. 701 
New York, NY 10018 
Fax (212) 382-2037 

Philadelphia Modern Masterpiece 
Designed by SHoP Architects. Old City 205 l)reaks ground 

Unparalleled. Luminous. Modern. 
Old City 205 is Philadelphia's 
arch itectural vanguard. Zinc and 
glass, cantilevered pods, double­
height spaces. Designed by award­
winning New York firm SHoP 
Architects, the spectacular 53 
residences overlook Old City with 
views of Ben Franklin Bridge and 
Center City. Highest quality fusion 
of material, design, technology, 
and craft. 

Unit types range from studios to 
penthouses, many with dramatic 
double-height living rooms. 
Innovative potential, singular 
opportunity. 

Laurie Phillips 
Tel. (215) 790-5644 
Prudential Fox & Roach 
Tel. (215) 546-0550 
www.oldcity205.com 

A Brown Hill Development 

C..opyr 



Nest 
Products for Parents and Their Young: 
Modern, Sustainable, and Fun 

Nest makes children's furnishings that 
are modern and responsibly made. 
We offer toy boxes, hampers, seating, 
and other storage solutions made from 
organic cotton and other sustainable 
materials. 

Shown: Organic cotton toycube and 
toybox 

www.nestplease.com 

Modernist 
Modular Homes 
Hip, Sleek, Cool 

The modernist dream can be yours. 
Liberating, elegant, efficient, free­
flowing space that brings the outside 
in. Inspir ing, f lexible designs. 
Transform your modernist dreams into 
reality. Add itional sleek designs. 

2770 Cardillo Avenue 
Palm Springs, CA 92262 
Tel. (949) 413-6811 
www.modernistmodulamomes.com 

Modern House Plans 

Help us drag American housing into 
the 21st century. Stock House Plans 
like nothing you have seen before. 
Inspired designs grounded in today's 
world. See the growing collection on 
our website. 

Gregory La Vardera, Architect 
Tel. (856) 662-4909 
www.lamidesign.com/plans 
plans@lamidesign.com 

European Living 

Living Divani-Porro 
Montana M0bler-Djob 
Moooi- Danskina 
Carl Hansen- Hay 
Kartel l- Arper 
lndecasa-Alias 
Bestlite-Gubi 
Flos-Antares 
Stelton-Vola 
Artemide-Serralunga 

Tel. (310) 691-8142 
www.europeanliving.com 
infoOeuropeanliving.com 

Cherner Chair Company 

Chairs, stools, and tables designed 
by Norman Cherner are found in 
design collections and museums 
worldwide. 

Please call our toll-free number for 
product information. 

Toll-free (866) 243-7637 
www.chernerchair.com 
mail@chernerchair.com 

Bubble Chair 

Plushpod seeks out only the finest 
high-design modern furniture and 
decor from new, notable, and 
visionary designers around the world. 
Like the original Bubble Chair from 
Finland by Eero Aarnio. 

8211 West 3rd Street 
Los Angeles, CA 
Tel. (323) 951-0748 
Toll-free (866) 642-5166 
www.Plushpod.com 

Visit us online or in our store! 

Weego Home 
Stylish Modern Living 

Bril liantly bold 
combining timeless modern design 
and vibrant accents for a renewed 
style of life. 

Visit us online to click through our 
catalog or r ing us for your pr inted 
copy. 

Toll free (800) 659-3346 
www.weegohome.com 

Lumens Light+ Living 
Better l ighting. Better living. 

Lu mens otters an edited collection 
of modern lighting, fans, and home 
accessories. Premier lines including 
Artemide, FLOS. Tech, LBL, and 
Modern Fan. Design studio lines like 
dform, em, and Angela Adams. 

Friendly, expert service. Guaranteed 
prices and free shipping of course. 

www.lumens.com 



Donovan Lighting, Ltd. 

Metro 1800 Series Pendant: Three 
beautif ully finished aluminum or 
brass spinnings, with pyrex and 
polycarbonate diffusers. Available 
in 4 diameters-12', 15' , 24', and 
48' with any length stem. They are 
manufactured in central New York. 

247 Middaugh Road 
Brooktondale, NY 14817 
Tel. (607) 256-3640 
Fax (607) 273-1153 
www.donovanlighting.com 

Contemporary Cloth 

Hand-screened textiles in original 
designs by Tim Kurtz. A dynamic look 
for your home or office wall art and 
home furnishings .. . you decide. 
Your website for contemporary, retro, 
modern, and handmade textiles. 

Come feel the energy! 

Toll-free (866) 415-3372 
www.contemporarycloth.com 
www.modernwallart.biz 

Echo by Remcraft® 

Get the quality craftsmanship and 
precision engineering of our luxury 
mirrors in a more affordable format. 
Available in wall-mount and vanity­
top models, lighted and unlighted. 
Choose from chrome, bronze, or 
satin nickel finish. Features solid 
brass construction and optical 
quality glass, f lips for 5x magnif ied 
or regular mirror. Fog-free optics 
standard on I ighted models. 

Toll-free (800) 327-6585 
www.echobyremcraft.com 

Adair Glass Design 
Elegant. Timeless. Unique. 

Beautiful room dividers handcrafted 
with high-quality stained glass and 
lead-free metals. Provide privacy 
without blocking natural light and 
add a touch of elegance to your 
decor. Choose from 6 designs, 3 
wood finishes, 3 or 4 panel models. 
72' H, 54'/ 72'W. Visit our online 
store! 

Tel. (480) 993-2213 
www.adairglass.com 

SpectraDecor LLC 

Bridge door pulls are stain less steel 
and recycled glass. Thru mount 
or back to back for entry, shower, 
and sliding doors. Made to order by 
American artisans. Custom sizes. 
Trade and public welcome. 

Shown: 18' x 2· pull, Aqua Vida 
glass 

Toll free (800) 550-1986 
www.spectradecor.com 

Sarah Boss 

Abstract photography for the modern 
home. 

Museum-quality photographic prints 
and fine art prints on canvas. 

Print catalog available. 

Tel. (207) 712-9252 
www.sarahboss.com 

Stoneline Designs, Inc. 

Glass or stone top tables and 
casegoods for resident ial or executive 
ottice applications. The Axis Credenza 
shown has a granite top and an Anigre 
case suspended between textured 
steel legs and I-beams. Our 8 table 
lines include credenzas, desks, 
shelving, dining and conference 
tables to 30' with mult ip le pedestals 
arid sectional tops. 

Tel. (919) 968-6905 
www.stonelinedesigns.com 



md-canvas.com 

A "modern digital canvas" is the 
strong, stylish, and affordable art 
solution for any interior. Our cool, 
original modern images are thermally 
printed on cotton canvas. They arrive 
fully stretched and ready to hang:. 
Sized 3- 5 feet high and priced 
$145-$345. Complete your space 
with an innovative M-DC. 

Toll-free (888) 345-0870 
www.md-canvas.com 

Babygeared 
gear for the modern baby and beyond 

Babygeared features essentials 
for the urbane parent from 
world-renowned designers and 
manufacturers ... everything from 
modern kids' and parents' furnish ings 
to crib linens, chic diaper bags, 
sporty strollers, gifts, and more. 

Toll-free (888) 868-8139 
www.babygeared.com 
customerservice@babygeared.com 

RETRO@HOME 

Comfort. posture, style. Paying 
homage to Florence Knoll and Jens 
Risom, the Dexter furniture collect ion 
conveys elegance and sophistical ion. 
The Dexter furniture collection 
is available exclusively through 
RETRO@HOME. We specialize 
in vintage and new mid-century· 
modern home furnishings. Courtesy 
to the trade. 

3811 San Pablo Avenue 
Emeryville, CA 94608 
Tel. (510) 658-6600 
www.retroathome.com 

let an · de occupy an important e~jn your modern life 

Translucent Resin Sink 
Sinks that glow when the light 
hits them 

These 24' x 24' x 3' sinks come in 
any color and light glows through 
the solid cast resin. The sinks can 
be cantilevered on stainless steel 
brackets or mounted on a curved 
steel pedestal. 

Tel. (310) 822·0300 
Fax (310) 822-0900 
www.sander-products.com 

The Modern Minimalist 

Response to TM M's debut has been 
overwhelmingly positive. Several new 
designs are now available. 

TMM seeks purity in expression 
of aesthetics and functionality 
in design through the concept of 
simplicity. This approach reduces 
design to the essential components 
of space, light, mass, volume, and 
form. 

www.tmmplans.com 
www.themodernminimalist.com 

Live with a fatboy! 

The original fatboy, a new European 
alternative to the beanbag of the 
past. Different sizes to suit you or 
your dog. Easy-to-clean material in 
15· colors. 

fatboy USA 
P.O. Box 987 
High Point, NC 27261 
Tel. (919) 942-1608 
www.fatboyusa.com 
info@fatboyusa.com 

Form + Function 

We'll show you the most fun you can 
have with the lights on! Please visit 
our website for a unique selection 
of contemporary lighting and ceiling 
fans. You will find the light with 
wings and other wonderful lighting 
creat ions by German designer Inga 
Maurer. Entire line available. We 
stock a variety of these pieces ready 
to ship right away. 

Toll-free (800) 264-0057 
www.formplusfunction.com 



Wrapa bles.com 

It's time to show your love for 
that special someone. Find your 
Valentine's Day gift at Wrapables. 
From our Ashley Jewelry Organizer 
to our Scented Rose Soaps, we've 
got the gift ideas you're looking 
for. Or simply browse our selection 
for unique home decor, bedding, 
kitchenware, games, and lash ion 
accessories products. Don't forget 
to subscribe to our newsletter to 
receive special offers. 

Unicahome 
From the classic . .. to the fantastic! 

The Unicahome family features the 
largest selection of modern design, 
furnishings, lighting. and accessories 
on the planet , all at your fingertips. 

Shown: Rubiini bag, Kivet pattern by 
Maija Isola for Marimekko 

7540 Dean Martin Drive, Ste. 501 
Las Vegas, NV 89139 
Toll-free (888) 89-UNICA 
www.unicahome.com 
www.unicalighting.com 

Come and unwrap your ideas with us! 

Toll-free (877) 411-9600 
www.wrapables.com/dwell 

NY LOFT 
Kitchens and Home Interiors 

Specializing in contemporary Kitchens 
and Home Interiors including baths, 
closets, wardrobes, interior doors, and 
furniture for the design of a complete 
inter ior concept. From planning to 
installation we tailor our services 
around clients' needs, utilizing our 
exclusive, Italian-designed, affordable 
system furniture and cabinet lines. 
like the TEKNE bathroom line. 

Tel. (212) 206-7400 
www.nyloft.net 

Xander Blue 
"Ruby Bed" 

Xander Blue furn iture fuses the 
myth ical glow of old-world stained 
glass and the sleek style of high-tech 
construction. From the seductive 
Ruby Bed to the Cool Blue Desk, 
each piece is an undeniable 
statement of elegance. For more 
information, call or visit 

Tel. (315) 685-1092 
Fax (315) 685-0267 

www.xanderblue.com 

Zen Americana 

Artist Dave Brockett turns popular 
culture iconography on its head 
with h is print Breakfast Mandala. 
These limited-edition, hand-pu lled 
Serigraphs on 100% rag archival 
stock- 32' x 32' - are available for 
$275.00 each. 

Tel. (646) 387-7286 
www.davebrockett.com/mandala 

"Mediterraneo" 

While creating her f irst object for 
Alessi, designer Emma Silvestris 
turned her imagination loose on the 
submarine wor ld, transferring the 
weightlessness of its inhabitants 
into cut and molded metal- an 

audacious but successful oxymoron. 
The "Mediterraneo" fruit bowl is 
available in two sizes, in polished 
stainless steel or "valentine" red. 

gadgeteer" 
Toll-free (888) 739-0808 
www.gadgeteerusa.com 

Damian Velasquez 
Modern Handcrafted Furniture 

Damian builds award-winning 
modern f urniture for every room 
of the home and office . Elegant, 
modern forms are al I crafted by hand 
in brushed steel and dyed wood. 
Shipping across the U.S. Custom 
sizes possible, p lease inquire. 

Toll-free (888) 326-4268 
www.modernhandcrafted.com 

Shown: "Don't Fall Down" Dresser 
(Red). Other colors available. 



StudioFe-Modern 
Iron Design 
A house number needn't be simply 
a mundane necessity. It should 
be an integral part of your home's 
appearance. It's a statement-and 
a greeting. StudioFe makes house 
numbers in clean designs that 
accent the style of a home. 

Shown: $150. Custom work 
available. 

www.studiofe.com 

pdnall 

Garden Ornaments 

Urs Oeggerli Garden Ornaments 
provides the landscape architect 
and design community with unique 
access to distinctive European garden 
antiques as well as a contemporary 
line of bronze, zinc, and copper 
planters. For more information, call 
or email. 

Tel. (214) 219-7887 
Fax (214) 219-7933 
www.uogardenornaments.com 
uoeggerli@stoneornament.com 

azarchitecture.com 

Visit the only site dedicated to 
selling Architecturally Unique 
Homes in Arizona. Includes homes 
and new urban projects for sale, plus 
links to the area's best architects, 
designers, and galleries. 

Jarson & Jarson Real Estate 
Architecturally Unique Homes 
Tel. (480) 425-9300 
www.azarchitecture.com 

Art: From Your DNA 

DNA 11 creates abstract art from 
your DNA. Each custom art piece is 
as original as you are and is created 
on the highest-quality canvas. 
Available in multiple color schemes 
and sizes. The ultimate conversation 
piece for your modern home or 
office. 

Toll-free (866) 619-9574 
www.dnall.com 

Dream Floor = 
Green Floor 
Good for your environment. 
Good for the environment. 

Bamboo, cork, hardwoods, and 
natural linoleum in styles to suit 
every aesthetic. Floating f loors (ideal 
for condos and over radiant heat) 
and traditional formats. Berkeley­
based, we deliver nationwide. 

Tel. (510) 550-4449 
Toll-free (877) 639-1345 
www.llooringalternatives.com 

Enzo Bellini 
Design Studio 

Fine art furniture designed and 
handcrafted by Enzo Bellini in 
solid exotic woods. Online portfolio 
available at enzobellini.com. 
Commissions accepted. 

Shown: Mango Chair, solid African 
wenge, suede. 

Enzo Bellini Design Studio 
Tel. (719) 686-9350 
www.enzobellini.com 
enzobellini@bigloot.com 

ILEX Architectural Lighting 

ILEX Architectural Lighting designs 
and manufactures a distinct ive 
line of pendants, sconces, flush 
mounts, and portables. I LEX also 
specializes in custom design and 
manufacturing for architects and 
design professionals. The Ettore is 
a substantial translucent spun glass 
double pendant with an inner glass 
cylinder in limon or cased cobalt 
that beautifully illuminates its 
companion. About 14 inches wide 
and 12 inches high. 

ILEX Architectural Lighting 
82 Stevens Street 
East Taunton, MA 02718 
Toll-free (800) 977-4470 
Fax(508)824-8722 
www.ilexlight.com 



Modern Ethnic 
Furnishing a Distinctive Lifestyle 

A fusion of modern design and 
traditional craftsmanship. 

Modern Ethnic 
The Toy factory Lofts 
1855 Industrial Street, Unit 104 
Los Angeles, CA 90021 
Tel. (213) 683 8393 
www.modernethnic.com 

Timeless Modern 
Starts Now 
We believe in the many independent 
designers working today to create 
timeless furnit ure, art, and 
accessories. It 's design you haven't 
seen in everyone's home-yet. 
And that's the point, isn't it? 
Take a peek at our new website . 

propeller 
555 Hayes Street 
San Francisco, CA 94102 
Tel. (415) 701-7767 
www.propeller-sf.com 

'------- - -
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i.candy artwork 

Featuring unusual canvas prints 
in virtually any size imaginable, 
i .candy provides you wit h the perfect 
solution for those oversized and 
difficult-to-f it spaces. 

Ask about custom colors to match 
your decor. 

Toll-free (800) 701-5989 
www.icandyartwork.com 

Mid-Century Modern 

The best in current production 
modernist classics from Knoll, 
Vitra, Cherner Chair, Modernica, 
Architectural Pottery, and Malm 
Fireplace. 

Enjoy our newly renovated website. 
and as always ... free shipping! 

www.mid-century-modern.com 

Inhabit 

Inhabit has a large selection of 
modern bedding with coord inating 
accessories. Well priced and easy to 
care for. Check back often for new 
designs. Surround Yourself. 

www.inhabitliving.com 

Seascape 

Bringing f unctionality to artful 
lighting is what we pride ourselves 
on. Wit h in-house manufacturi ng, 
we are capable of customizing 
our lighting products to meet your 
specif ic project needs. 

Seascape Lamps Inc. 
P.O. Box 810 
Freedom, CA. 95019 
Tel. (831) 728-5699 
Fax (831) 728-0658 
www.seascapelamps.com 

Small Prefab-Modern Structures 

Designers David Ballinger and Ryan Smit h have teamed up to bring affordable 
prefab structures to the market. Small multipurpose rooms for art, music, 
work, pool, storage, and fun. All parts are panelized and are designed for 
easy assembly. Weather-tight and good in both hot and cold climates, there 
is almost an unlimited amount of possibilities. It 's t ime to add t he space you 
really want and make the backyard your most important room in the house. 

MetroShed 
Tel. (818) 357-4000 
www.metroshed.com 

Modern-Shed 
Tel. (206) 524-1188 

www.modern-shed.com 

(,opyr 



ISS Designs Shelving 
Modern Design with Infinite Adjustability 

ISS Designs shelving combines a clean 
modern look with strength and ease of 
installation. See our website for wall­
mounted and pole-mounted options. 
Get design ideas with photos and order 
online. Trade and dealer inquiries 
welcome. Custom finishes and designs 
available. 

Infinite Storage Solutions, Inc. 
Toll-free (877) 477-5487 
www.issdesigns.com 
info@issdesigns.com 

SoundFrame Speakers 

Ultra-slim, ultra-smooth, ultra­
modern. Designed for the discerning 
listener, specified by premier 
systems designers including 
Shen+Milsom+Wilke, Auerbach, and 
others. Both fabric and paintable 
grilles available. 10% discount to 
Dwell readers! 

lnnovox Audio 
Tel. (925) 372-8156 
www .innovoxaudio.com 

Schoolhouse Electric Co. 

Manufacturer of residential and 
commercial period lighting fixtures and 
handblown glass shades that do not 
hint at style-they are classic originals 
that have been out of production and 
unavailable for over 50 years. Retail 
showrooms in New York City and 
Portland, Oregon. Free catalog. 

Toll-free (800) 630-7113 
www.schoolhouseelectric.com 

Authentic Shoji from 
Berkeley Mills 
Working with Japanese craftsmen in 
Ishikawa, where artists made shoji 
for the shogun, Berkeley Mills offers 
custom-made shoji and fusuma. 
We design beautiful doors, window 
covers, or room dividers using 
translucent shoji paper or opaque, 
sturdy fusuma paper. 

Toll-free (877) 426-4557 
www.berkeleymills.com 

Goshopmall.com 
A Slice in Design 

This is a table that would look out of 
place in a pool hall. Steel rails, slate 
top, leather pockets, powder-coated 
steel legs and frame. Options: 
stainless steel, custom fabrics, 108' 
x 60' dining top. The choice table 
for the Four Seasons and Catherine 
Bell. 

Toll-free !877) 766-7253 
www.GoShopMall.com 

design 

Flux 

Flux, Inc. residential and commercial 
lighting. Our collection of modern 
lighting incorporates clean design 
and simple fabrication to create 
products that are captivating and 
affordable. We are also available for 
custom design projects. 

Flux, Incorporated 
3828 Fourth Avenue South 
Seattle, WA 98134 
Tel. (206) 282-3023 
Fax (206) 282-3276 
www.fluxinc.org 

Dwell;s Modern Market pages are 
dedicated print storefronts featuring 
art, products, and architecture and 
design services. Formatted 118 
page or 1/4 page, four-color ads are 
available in the formats shown below. 

Iola Design, LLC 
Inspired Bamboo Displays 

Creators of distinctive shelving and 
displays made from engineered 
bamboo planks. Clean lines with 
sculptural accents. Our collection 
offers finely crafted pieces which 
can be shipped unassembled and 
then reassembled using only a few 
simple tools. Visit us online. 

Tel. (610)-836-1535 
www.ioladesign.com 
info@ioladesign.com 

dwell 
Contact: 
Lauren Dismuke, Modern Market Dir. 
la uren@dwellmag.com 
Tel. (212) 382-2010 x25 
Tracey Lasko, Modern Market Mgr. 
tdlaskoOnyc.rr.com 
Tel. (917) 892-4921 
63 W 38th Street, Ste. 701 
New York, NY 10018 
Fax (212) 382-2037 
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Modern-
1 ndoor/Outdoor 
Two new chairs----dining and 
armchair, beauti fully made in 
plantation-grown teak, designed by 
Tom Deacon. Elegant, very cool, 
with Deacon 's acclaimed sculptural 
quality. At home outdoors and 
indoors. Black or neutral seat pads 
available. Call or visit our website. 

Toll-free (888) 723-8838 
www.mtf.on.ca 

Island Treasure 
Range Hoods tor the Modern Market 

Blending Italian product design with 
cutting edge interior design, Sirius 
Range Hoods offers a collection of 
bold and contemporary hoods with 
superior technology and efficiency 
along with whisper quiet 600cfm 
performance. 

Toll-free: (866) 528-4987 
www.siriushoods.com 
info@siriushoods.com 

Shown: SIU404 Island Hood 

KONZUK 
The Embellished Collection 

Konzuk merges the intricacies of 
Victorian design with modern industrial 
influences in its new jewellery line, the 
Embellished Collection. 
Stainless steel jewellery embel lished 
with photo engraved patterns accented 
with automotive paint. Online now: 
www.konzuk.com/embel I ish. html 

Toll-free (888) 858-7793 
info@konzuk.com 

Shown: KMB114 BLK 

Molly Cliff Hilts 
New Encaustic Paintings 

Molly is passionate about color. The 
layering of colorful veils of warm wax 
over her surfaces create a compelling 
luminescence. 

March 7- April 1, 2006 

Synchronicity Fine Arts 
106 West 13th Street 
New York, New York 

www .mo I lye I iffhilts.com 
www.synchronicityspace.com 

Mod Livin' 
Modern Furniture 

The timeless elegance of modern 
furniture transcends the boundaries 
of home furnishings. The Millier Bar 
Cabinet is the perfect addition to any 
modern home, office, or nightclub. 
Open your mind to new design 
opportunities. 

Mod Livin' 
5327 E. Colfax Avenue 
Denver, CO 80220 
Toll-free (888) 833-2884 
www.modlivin.com 

Ironic that a phone 
would leave you 
speechless. 
Interesting things happen when a 
sculptor and composer collaborate 
over a phone. The BeoCom 2 is 
formed from a single piece of 
aluminium with an original ring tone 
to set it apart. The result is a phone 
that enhances communication, 
especially nonverbal. For more 
information call or visit us online. 

Toll-free (800) 531-9873 
www.bang-olufsen.com. 

CounterBa lance 
Sculpture 
Sculptural focal points, magnificently 
sized, dramatizing architectural 
interiors. Individually wheel-thrown. 
earthenware forms, customized to t he 
unique size and color requirements 
of your space. Series groupings or 
individual pieces. Impressive in scale 
and form, sized 1.5 feet to over 6 
feet. Starting at $1.275. 

Tel. (206) 780-9996 
www.CounterBalanceSculpture.com 
info@CounterBalanceSculpture.com 

Spin Mobiles 

Handmade from classic wood grain 
Formica and colored laminates. 
Our designs capture the essence of 
both mid-century and contemporary 
living. 

Mobiles, the missing link to the 
modern home. Many designs to 
choose from. 

Spin Mobiles, Art That Moves 

www.spinmobiles.com 



Flexible Laminates 
Cut, Peel, and Stick! 

FXSheetingN represents the latest 
innovation in decorative laminate 
technology. Transform any surface 
into an authentic metallic finish in 
minutes. 13 unique styles including 
real metallics; exotic hardwoods and 
carbon fiber. 

FXSheetingN comes in 3' and 2' roll 
widths (varies by finish) and may 
be ordered in continuous lengths. 
Perfect for resurfacing kitchen 
cabinets; refridgerators, appliances; 

The Hannah Couch 
Designed by Cutler Anderson Architects 

Innovative, sleek, and elegant 
Ergonomically designed for comfort 
Three-piece bent p lywood design 
Several cushion fabrics available 
Ideal for residential or commercial 

Reveal Designs 
Tel. (914) 220-0277 
www.reveal-designs.com 
produclsOreveal-designs.com 

www.handwerk.cc 

Rollywood. A remarkable innovati on 
in sol id wood flooring. Introducing 
the first roll-out solid wood floor, 
with endless possibilit ies. Roll 
it out ... installation complete. 
For indoors and outdoors. 100% 
chemical-free. Extraordinary beauty 
you won' t want to leave behind, and 
you won't have to. 

hANdwerk 
Tel. (702) 882-5632 
www.handwerk.cc 

backsplashes; countertops; pantry 
shelves and much, much more. 

Application is as easy as contact 
paper and requires no special tools 
or training. Just cut to size, peel off 
the laminate backing and press in 
place. 

Alsa Corporation 
Tel. (323) 581-5200 
www.alsacorp.com 

Shenspace 
Conscious modern art and design. 

Eastern influence and urban energy. 
Orig inal fine art and prints that suit 
a variety of budgets. 

Specializes in Asian-inspired images. 

Contributes to the global 
humanitarian community. 

New York, New York 
Tel. (646) 373-7263 
www.shenspace.com 

RAIS Pina 

Innovative and futuristic, the RAIS 
Pina lends itself to contemporary 
lifestyles and homes without 
sacrif ic ing usability and by offering 
unbeatable energy utilization. You 
can explore RAIS's full product line 
of wood-burning and gas stoves and 
fireplace inserts by visiting us at 

www.rais.com 

R eprodepot.com 
Fabulous Retro Textiles! 

Are you fond of 20th-century textile 
design? We sure are! Since 1999 
Reprodepot.com has been bringing 
the best of affordable retro style 
fabrics to customers around the 
g lobe. Please visit our website and 
get inspired! 

Reprodepot.com 
Tel. (413) 527-4047 
www.reprodepot.com 
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Dwell Community Evenh J nd l'romot1on' 

Dwell Home II 
A Special Thank You to Our Dwell Home II Sponsors: 

Developed in partnership with Mother Nature, 

Caesarstone quartz surfaces take concept to 
reality by creating the perfect blend of form and 

function. www.caesarstone.us.com, 
(877) 978-2789. 

Ei]ENN-AIR. 
Jenn-Air4> offers a full line of bui lt-in appliances 
designed for the passionate home gourmet. For 
more information, visit www.jennair.com or call 
(800) JENN-AIR. 

JmJaJhlalrlalmJ 
With offices throughout North America, 
Maharam offers a comprehensive collection of 
interior textiles, featuring innovative materials, 

iconic modernist designs, and timeless textures. 

emma gardner design 
Emma Gardner Design, LLC is a design and 
development company that specializes in fine 
contemporary rugs and superior quality interior 

accessories for residential, office, and hospitality 
space. For more information, please visit one of 
our 27 showroom partners' locations or 

www.emmagardnerdesign.com. 

Autodesk 
Gain instant competitive advantage with the 

Autodesk'" Revit'" bui lding design and 
documentation system, purpose-built for 

building information model ing. Change anything, 
anytime. anywhere, and Revit coordinates the 
change everywhere. 

{3 NORITZ 
ALWAYS HOT 

Noritz is the #1 manufacturer in the world for tankless 
technology. Our tankless gas water heaters provide 

endless hot water wh ile saving money arid space. 

Official sponsor of the new Dwel l Home and 
worldwide distributors of George Nelson Bubble 

lamps, the 1950 fiberglass shell chair, and 
California Case Study Furniture. 

Room&Boarcf 
Excellent design is timeless, not driven by t rends. 

Our home furn ishings are inspired by great move­
ments in furniture design and created for modern 
lifestyles. We combine classic, simple design, fine 

craftsmanship, natural materials, and affordable 
prices to offer outstanding value. 

eHermanMillerfor the Home 

Herman Miller for the Home offers modern 
classics as well as home office seating through 
our nationwide network of consumer and onl ine 
stores. Visit www.hermanmil ler.com/hmhome 
or call (800) 646-4400. 

Since 1873, Kohler Co. has been a global leader 

in providing products of high design for the 
kitchen and bath. Never a follower of existing 
trends and styles, Kohler continuously strives to 

lead the way and set new standards for gracious 

living by creating products that wi ll deliver years 
of performance and add beauty and value to 
people's homes. www.kohler.com 

• The Modern Fan Company stands alone in bringing 

original design and innovation to the ceiling fan 

industry. The designs celebrate the modern idiom 
through mechanical simplification, geometric forms, 
and contemporary f inishes. The Modern Fan Company 
is the only source for 21st-century ceili ng fans. 

Introducing the new Ford Escape Hybrid, earth's 
first fu ll hybrid SUV. For more information cal l 
(800) 301-7430 or visit 

www.fordvehicles.com/escapehybrid. 

For more information, please visit www.dwellmag.com. 

At Boltz, we design and manufacture extraordi­
nary furn iture. Our unique modern designs and 

over-engineered construction form the foundation 
of our success, further supported by an extraordi­
nary customer service staff. To see our complete 

l ine of lifestyle and A/V furniture, visit us at 
www.boltz.com. 

Al1cmide 
Artemide, the most diversif ied, award-winning 
design l ine in the lighting industry, offering dec­

orative and architectural luminaires featu ring 
the perfect balance between form, function, and 
performance. For more information, please visit 

www.artemide.us. 

[ijj) ~,~.Qf.ORTE 
Neoporte Modern Door manufactures and designs 
contemporary stainless steel entry door systems 

using the finest quality materia ls, ensuring every 
Neoporte door will last a lifetime. 

Poliform 
Italian manufacturer of high-end wardrobe 

systems, wall units, beds, and kitchens since 
1942. Collaborating with leading European indus­
trial architects such as Paolo Piva, Carlo Colombo, 

and Christian Liaigre, to mention only a few, 

Poliform has brought quality, fash ion, function, 
and technology together to create unique and 
t imeless design reflecting the personality of the 

contemporary homeowner . 

Armstrong Floor Products, which includes Bruce'", 
Armstrong~ Hardwood Flooring by Hartco'" and 

Robbins'", offers hardwood, resilient, laminate, 

ceramics, and Genuine Linoleum'". See products 
or download Design my Roomw to redesign any 
room in your home before you buy at 
www.armstrong.com or call (888) ARMSTRONG. 

SIEMENS 
Siemens ultraSense™ laundry system. German­
engineered, the ultraSense~ washer and dryer 

feature the most advanced technology on the mar­
ket, allowing you to wash more clothes than ever 
before at home, including cashmere, si lk, and 
active wear. www.siemens-home.com. 
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4 Projects 
(866) 623-9282 
www.4projectsmiami.com 

roo Watt 
www.roowatt.net 

Aam sco Lighting 
(800) 221-9092 
www.aamsco.com 

Acura TSX 
www.acura.com 

Agape 
(646) 283-2608 
www.agapedesign.it 

Alno 
www.alno.com 

Ambiente Collection of 
Beverly Hills 
(800) 781-8025 
www.ambientecollection.com 

Andersen Windows 
www.andersenwindows.com 

Apt 
(212) 219-7550 
www.apt-ny.com 

Artemide 
www.artemide.us 

au 
(800) 655-5040 
www.aufumiture.com 

B&B Italia 
(800) 872-1697 
www.bebitalia.it 

Bang & Olufsen America, Inc. 
www.bang-olufsen.com 

Berkeley Mills 
www.berkeleymills.com 

Berloni 
(866) 4BERLONI 
www.progressivedesigngroup.com 

Big Chill 
www.bigchillfridge.com 

BoConcept 
(888) 816-3620 
www.boconcept.com 

Boffi 
(212) 431-8777 
www.boffi.com 

Boltz Steel Furniture 
(877) 804-7650 
www.boltz.com 

Bugaboo North America 
(800) 460-2922 
www.bugaboo.com 

Bulthaup 
(Boo) 808-2923 
www.bulthaup.com 

Caesarstone Quartz Surface 
(877) 978-2789 
www.caesarstone.com 

Ceramic Tiles of Italy 
(212) 980-1500 
www.italiatiles.com 

Chevy 
www.chevrolet.com 

C-Living 
www.c-living.com 

Columbia Forest Products 
www.choosecolumbia.com 

Crypton Super Fabrics 
www.cryptonfabric.com 

De La Espada 
www.delaespada.com 

Della Robbia 
(949) 251-8929 
info@dellarobbia.com 

Design Centro Italia 
\vww.italydesign.com 

OTC 
www.adiamondisforever.com 

Emma Ga.rdner Design 
(860) 567-2290 
www.emmagardnerdesign.com 

Forbo Mannoleum 
(866) MARMOLEUM 
www.thernarmoleumstore.com 

Golden Kaan 
www.golden-kaan.com 

Hastens 
www.hastens.com 

Highbrow Furniture 
www.highbrowfumiture.com 

Hillwood Properties 
(214) 303-5535 
www.victorypark.com 

Hive Modem 
(866) MOD-HIVE 
www.hivemodern.com 

Infiniti 
(800) 521-0808 
\VWW.infiniti.com 

Kartell 
(866) 854-8823 
www.kaneJlus.com 

Konzuk 
(888) 858-7793 
www.konzuk.com 

La-Z-Boy 
www.Jazboy.com 

Lexus 
(800) USA-LEXUS 
www.lexus.com 

Ligne Roset 
(800) BY-ROSET 
\vww.ligne-roset-usa.com 



Lincoln Zephyr 
www.Jincoln.com 

Luminaire 
(800) 645-7250 
www.Juminaire.com 

Mahar am 
(800) 645-3943 
www.maharam.com 

Marmol Radziner Prefab 

Pedini 
(800) 404-0004 
www.pediniusa.com 

Pedrali 
OII·39-030-740-4440 
www.pedrali.it 

Porsche Cars North America 
(800) PORSCHE 
www.porsche.com 

(310) 689-0089 Rendezvous Music 
www.marmolradzinerprefab.com www.rendezvousmusic.ca 

Modemica Restoration Timber 
www.modernica.net (888) 563-9663 

www.restorationtimber.com 
Modemseed 
(866) 301-9635 
www.modernseed.com 

Moroso USA, Inc. 
(800) 705-6863 
morosousa@moroso.it 

Natuzzi 
(800) 262-9063 
www.natuzzi.com 

Neoporte 
(877) 711-2100 
www.neoporte.com 

Noritz 
www.noritzamerica .. com 

Nusa 
(323) 937-7055 
www.nusafurniture.com 

NY Loft 
(212) 206-7400 
www.nyloft.com 

Ooba 
(866) OOBA-444 
www.ooba.com 

Paul Frank Industries 
(949) 515-7950 
www.paulfrank.com 

Room &: Board 
{800) 486-65 54 
www.roomandboard.com 

Room &: Company 
www.roomandcompany.com 

Rosemary Hallgarten 
(415) 924-1009 
www.rosemaryhallgaiten.com 

Snvolini 
www.scavolini.com 

Schonbek Worldwide 
Lighting Inc. 
(866) 836-1892 
www.schonbek.com 

Senseo 
www.senseo.com 

Sharp Corporation 
www.moretosee.com 

Sony 
www.sony.com 

Spark Modem Fires 
(866) 938-3846 
www.sparkfires.com 

Starbucks Coffee Liqueur 
www.starbucks.com 

Sutherland 
(800) 717-8325 
www.sutherlandtea.k.com 

Toyota RAV4 
www.toyota.com 

W Hotels 
www.whotels.com 

YLighting 
(888) 888-4449 
www.ylighting.com 

When contacting our 
advertisers, please be sure 
to mention that you 
saw their ads in Dwell. 



1 o sourcing 

"Testing" paintings by Jaq Chartier 
available at LIMN Gallery 
San Francisco, CA 
www.limn.com 
Fish table lamp by Jonathan Adler 
www.jonathanadler.com 
Strip pillows by FOLD Bedding 
www.foldbedding.com 
Toll Brothers Homes 
www.tollbrothers.com 

Carrie Meinberg Burke, AIA 
Kevin Burke, AIA 
614 Park St. 
Charlottesville, VA 22902 
Tel: (434) 960-4135 
cmburke@adelphia.net 
Copper cladding source 
www.unaclad.com 
Bald cypress trees info 
www .ces. ncsu .edu/depts/hort/ 
consumer/factsheets/trees-new/ 
taxodium_distichum.html 
Rooftop kitchen garden 
www.hydrotechusa.com 
Steel stair by Bill Merrill 
Virginia Industrial Services 
200 12th St. 
Waynesboro. VA 22980 
Tel: (540) 943-7192 
Garden stair trench and gravel infill 
by Tom Elliott 
Chinquapin Hill Construction 
Charlottesville, VA 22901 
Tel: (434) 293-7999 

Tadashi Murai 
murai@aerohouse.net 

Laura Guido-Clark Design 
624 Euclid Ave. 
Berkeley, CA 94708 
Tel: (510) 525-7077 
Fax: (510) 525-7167 
www.lgcdesign.com 
Interface FLOR 
www.interfaceflor.com 
Bosch Formula Electro Duo Plus 
www.boschappliances.com 
Electrolux Oxygen 
www.electrolux.usa.com 

Sanyo SC-XlOOOP bagless canister 
vacuum 
www.sanyo.com 

Dwell® (ISSN 1530-5309), Volume VI . 
Number 3 . is published monlhly, ex.ccp1 
bi-monthly Ill DecJJan .. Feb./Mar., ;,no­

Jul,/Aug .• by Dwell, LLC .. 99 OsgOOd Plate, 
S<Jn Fianc:tS4"0. CA 94133-46213, U.S.A. 
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Miele Red Velvet 
www.miele.com 
Hoover Wind Tunnel S3639 
www.hoover.com 

Building with Books 
P.O. Box 16741 
Stamford, CT 06905 
Tel: (203) 585-5390 
Fax: (203) 961-5087 
www.buildingwithbooks.org 

Valencia International 
Furn iture Fair 
Valencia, Spain 
http://fim.feriavalencia.com 
100% Design 
London, England 
www.lOOpercentdesign.co.uk 
Promosedia 
Udine, Italy 
www.promosedia.it 
Abitare II Tempo 
Verona, Italy 
www.abitareiltempo.com 

David Kelley 
ldeo 
100 Forest Ave. 
Palo Alto, CA 94301 
Tel: (650) 289-3400 
www.ideo.com 
Stanford Institute of Design 
Stanford University 
www.stanford.edu/groupldschool 

Ray Crites 
www.raydcritesfaia.com 

Escher GuneWardena Architecture 
815 Silver Lake Blvd. 

Los Angeles, CA 90026 
Tel: (323) 665-9100 
Fax: (323) 665-9103 
www.egarch.net 
info@egarch.net 
Green Roofs resources 
www.greenroofs.com 
Green Roofs for Healthy Cities 
www.greenroofs.org 

Durkee, Brown, Viveiros & 
Werenfels Architects 

In the U.S .• Dwell® is a 1eg1ste•ed irade­
mark of Dwell, LLC. Publisher assumes 
no respons1b1l1ty for 1eturn ol unsolicited 
manuis.cripts. art, or any other unsolicited 
materials. Subsc11pt1on price for U.S 

300 W. Exchange St. 
Providence, RI 02903 
Tel: (401) 831-1240 
Fax: (401) 331-1945 
www.durkeebrown.com 
architects@durkeebrown.com 
Rhode Island School of Design 
Two College St. 
Providence, RI 02903 
Tel: (401) 454-6100 
www.risd.edu 
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Matthew Baird Design 
250 Hudson St., 11th Fl. 
New York, NY 10013 
Tel: (212) 334-2499 
www.bairdarchitects.com 
matthew@bairdarchitects.com 
Form Design Studio, Inc. 
Janet Liles 
313 Court St. 
Brooklyn, NY 11231 
Tel: (718) 643-1366 
Fax: (718) 643-0408 
lormdesigninc@aol.com 
Washington Square by Henry 
James (Modem Library, 2002) 
www.randomhouse.com/modern­
library 
fl Happened on Washington 
Square by Emily Kies Folpe (Johns 
Hopkins University Press, 2002) 
www.press.jhu.edu 

Nilus Designs 
Nilus de Matran 
757a Pennsylvania Ave. 
San Francisco, CA 94107 
Tel: (415) 826-3434 
www.nilusdesigns.com 

info@nilusdesigns.com 
Cabinets by George Slack 
www.georgeslack.com 
Piston bar stools by Shin and 
Tomoko A.zumi 
available at Design Within Reach 
www.dwr.com 
Dining chairs by Ligne Rosel 
www.ligneroset.com 

OX tub fixtures by Lelroy Brooks 
www.lefroybrooks.com 
IKEA closet system 
www.ikea.com 
Zuma tub 
www.zumacollection.com 

1es1dents: $24.00 for 9 is.sues. Canadian 
subscript1on rate: $29.95 (GST mcluded) 
!Of 9 issues. All olher c.ounlrtes: $35.95 for 
9 1sstJe$. TQ order a subsc::11phon lo Dwell 
or 10 mqu1re oilbout an ex1s1mg subsc:r1pllon, 

!mmmi:-
Gregory Phillips Architects 
66 Great Cumberland Place 
London, WIH 7TU England 
Tel: 011-44-207-724--3040 
www.gregoryphill ips.com 
gp@gregoryphillips.com 
Sofa by B&B Italia 
www.bebitalia.it 
Dining table and benches by elS 
www.elS.com 
Kitchen cabinets by Botti 
www.boffi.com 
Kids' storage drawers by IKEA 
www.ikea.com 
Interior wall paint in Great White 
by Farrow and Ball 
www.farrow-ball.com 
House Plus: Imaginative Ideas for 
Extending Your Home by Phyllis 
Richardson 
(Thames & Hudson, 2005) 
www.thamesandhudsonusa.com 

D;E!'"111':1':M!ll'li" 

For product info, see pp. 142-146 

The Edifice Complex: How the Rich 
and Powerful Shape the World by 
Deyan Sudjic (Penguin, 2005) 
www.penguin .com 

ADB Design Build 
116 S. Portland Ave. 
Brooklyn, NY 11217 
Tel: (718) 855-9394 
www.adbny.com 
info@adbny.com 
Joel Sanders 
515 Canal St., IC 
New York, NY 10013 
Tel: (212) 431-8751 
www.joelsandersarchitect.com 
info@Joelsandersarchitect.com 
Lewis Tsurumaki lewis 
Archi tects, PLLC 
147 Essex St. 
New York, NY 10002 
Tel: (212) 505-5955 
Fax: (212) 505-1648 
www.ltlarchitects.com 
office@ltlwork.net 
Freecell Architecture 
20 Jay St., Unit 213 
Brooklyn. NY 11201 
Tel: (718) 643-4180 
www.frcll.com 

please write to: Dwell Magazme Customer 

Ser.i1ce, P.O. 60.11 5100. Harlan. IA 51593-
0600. °'call 877·939·3553. Periochcals 
Pos1ag~ Paid a! Sao Francisco. CA and at 
addrt1on111 mailing offices. 

studio@frcll.com 
MADE 
141 Seard St., Bldg. l2B 
Brooklyn, NY 11231 
Tel: (718) 834-0171 
www.made-nyc.com 
info@made.nyc.com 
KROB 
5210 Avenue F 
Austin, TX 78751 
Tel: (512) 374-0946 
www.krdb.com 
krdb@lividpencil.com 
Marmol Radziner + Associates 
12210 Nebraska Ave. 
Los Angeles, CA 90025 
Tel: (310) 826-6222 
www.marmol-radziner.com 
info@marmol-radziner.com 
El Dorado, Inc. 
1907-C Wyandotte Trafficway 
Kansas City, MO 64108 
Tel: (816) 474-3838 
www.eldoradoarchitects.com 
nwoodfil l@eldoradoarchitects.com 
Build 
4646 av de !'Hotel de VIiie 
Montreal, Quebec H2T 2Bl 
Tel: (514) 844-7918 
www.bui ld-inc.com 
in@build-inc.com 
Powermatic table saw 
www.powerma'tic.com 
Delta horizontal bandsaw 
www.deltawoodworking.com 
Ingersoll-Rand pneumatic com­
pressor 
www.toolmarts.com 
Lincoln welder 
www.weldingmart.com 
Porter Cable handheld sander 
www.portercable.com 
Apollo high-velocity low-pressure 
system 
www.hvlp.com 
The Architect's Guide to Design­
Bui/d Services by the American 
Institute of Architects (John Wiley 
& Sons, 2003) 
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HELP 
(Housing Every Last Person) 
www.helpishere.us 
contact@helpishere.us 

POSTMASTER: Please send address 
changes to Dwell, P.O. Box 5100. 
Harlan. IA ~1593·0600. 
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Lem Baba 

Milano coffee table Macintosh chair Freedom sofa with removab'6 backs & arms converts to a sectional and full size bed Lyra Bombo Flow Milan 

II 

'" Pasquihna leather chair Saarinen table Le Corbusier table Cinetico coffee table 

Wassily chair Barrel chair 

Verona granJte table Thai armolf8 Thai bed with hidden storage, cantilevered night stands and a built In light Zen coffee table Philippe Starck chair 

111~ 
Blue glass coffee table 

Mies \Ian Der Rohe day bed Le Corbusier sofa 

d ac 





Why just hang up 

a self portrait 

when you can 

walk around in one. 

She loves magic shops. Windsor Castle. The unexpected. No matter who you are, Andersen" windows let you put a little of 

yourself in any room. A gothic window with wcxxJ interiors is one of many interesting shapes and styles that creates a stunning 

accent. With Andersen, you'll know it's your home. Because everyvvhere you look, you'll see yourself. Call 1-800-426-4261, 

ref. #5281, or visit us at andersenwindows.com LONG LIVE THE HOME9 Andersen .... _""''" .... 
WINDOWS•DOORS - · - -



THE HHR™ IS ROLLING PROOF THAT COOL CAN BE USEFUL AND USEFUL CAN BE COOL. 
HHR STARTING AT JUST $15,990: AS SHOWN $18,790: THE NEW CHEVY™ HHR. GO TO CHEVY.COM. 


