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Penthouse. 
Central Park. 

Sunrise. 

So " That 's cooking in the kitchen ? 





At water's edge, B and Dan harvest 
herbs and tomatoes that enliven the 
flavors in the cioppino. Their spacious 
GE Monogram kitchen, with both a 
speed oven and a multi-function oven, 
gives further credence to the adage: 
two are better than one. 



Beach house. 
Sag Harbor. 

Sunset. 

So what's cooking in the kitchen? 



intelligently modern. 
exquisitely engineered. 

bu i It to last. 

henrybuilt 
the crafted kitchen system 

visit us online at henrybuilt.com 
m new york at 79 grand street and In seattle at 913 western dvenue 
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hudson, 21 months 
khaki blazer 
cut off khakis 

nature's gifts 
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Whatever's on your list of things to do in life, do it better with Visa Signature. It takes you places regular rewards cards can't, like a 
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FOR EVERY 

PERSON , 

FOR EVERY 

PERSONALITY, 

THERE IS AN 

ARMSTRONG 

FLOOR '." 

Armstro n{ Hardwo od 
Centu'Y F.,,,, H.ind-Sailpted Cdiec1oon 

on ~om Maple GCM452PO.C 

Find yours at armstrong .com 

@mstrong· 
Your ideas become real ity-



()2007~ of AmoflCO, lt'IC:. 



Experience a convertible. Experience a hardtop. Experience a sunroof. 
Experience the world's first hardtop convertible with a sunroof The Eos. 



Solid wood and expert craftsmanship 
lend our modern furniture 
warmth and distinction 



B oE LA ESPADA 

New York 33 Greene Street NY 10013 T: +1212625 1039 Los Angeles 8483 Melrose Avenue. West Hollywood, CA 90069 T: +1323951 1085 

London 60 Sloane Avenue SW3 3DD T: +44(0)20 7581 4474 

Sacramento San Francisco Seattle Experience De La Espada at Limn 

Visit www.delaespada.com today for the latest designs full online catalogue and secure web store 
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CASE STUDY® INDOORIOUTDOOR 

Made of marine grade stainless steel 

Manufactured exclusively by Modemica 

Selected for the Case Study House Program 1945-1966 

Exclusive outdoor furniture sponsor of Dwell Home II 

" 





L_J 

modernica . net 

CASE STUDY® INDOOR/OUTDOOR 

Made of marine grade stainless steel 

Manufactured exclusively by Moderrnca 

Selected for the Gase Study House Program 1945-1966 

Exclusive outdoor furniture sponsor of Dwell Home II 
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EILEEN 
FISHER 

whac if s impli c icy is a ll you need? 
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"It was just a bunch of cats, random fabric everywhere, 
crazy lights. It was totally makeshift, with seven different 
renovation styles. It was crazy." -Greg Martin 

Renovate! 
Reuse! 
Recycle! 
Leif Parsons illustrates the 
importance of imagination 
in renovation and reuse. 

April 2007 

The Berniers' living room 
once served as a stage for 
Blondie and The Ramones. 
Now the family's two boys 
bring down the house in 

Los Angeles's Chinatown. 
Story by David Greene I 
Photos by Bryce Duffy 

Cover: Bernier Residence, Los Angeles, California, page 144 
Photo by Bryce Duffy 

Keep Your Eye on 
the Balto 
"Good juju" and java-fueled 
moxie helped Greg Martin 
turn a disjointed commeri­
cal building in Minneapolis, 
Minnesota, into his home. 
Story by Georiina Gustin I 
Photos by cameron Wittig 
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Record Time 
Sze T1un1 Leona's pho­
tographs document the 
growing pains of China's 
rapid development. 

l Contents 

Editor's Note 
Editor-in-Chief Sam Grawe 
on design's sultry charms­
from miniature chairs to 
renovated homes. 

Portland, Oregon's, Jeff 
Kovel and Skylab Design 
Group reincarnated a 
former bathhouse, creat­
ing a mixed-use space as 
beatific as it is beautiful. 
Story by Aaron Britt I 
Photos by John Clark 

Make New Rooms 
Business in the front. party 
in the back: these three 
homes find new life in their 
own backyards. Story by 

Fred A. Bernstein 

April 2007 Dwell 17 





NOllWEGIAN CRUISE LINF 
•••••TYLI c•u11111 .. 

W"tfft opolo9ies to oll tltose wislti"9 your co,,,po"y ottoble ~you're e.>tc11sed. 
Wifft frHS'fyle Crc1isi"9~ fftere ore "o set di"i"9 ti'"es. You're free to di"e wlte-" you wo"'f; 

Wifft wlto'" you liilo"'f; ot o"y of up to 1'1 restouro"ts. As for ffte rest of your doy, you're free 
to wJ..otever. Visit "el.co,,,, diol 1.8'4.2.~'1.01'2 or coll your tto'lel professio"ol. 



Letters 

Dwell Reports 
Is your refrigerator run­
ning? Executive sushi 
chef Susumu Ueda catches 
up with energy-saving 
refrigerator technology. 

Archive 
The lasting impression 
of architect Eliot Noyes: 
From MoMA to Mobil sta· 
tions to Martha's Vineyard, 
he made an imprint on 
the visual world. 

Detour 
Brian Keaney of Tonfisk 
Design may be Irish, but 
his Finnish is flawless; 
he guides us through ice­
cold Helsinki's hot spots. 

dwell.com 
Forget cracking the book, 
now you can click the 
mouse for new content: 
A preview of what's to 
come from our editors, 
exclusively on dwell.com. 

Nice Modernist 
Since 1978, John 
Schaeffer's sustainable 
living company, Real 
Goods, has been fueled 
by a natural high. 

Dwell Labs 
Strap on your respirators: 
Architect David Baker 
outlines the ten steps of 
eco-friendly renovations. 

In the Modern World My House 
Marimekko, Muniz, Meier, 
and Magis: "M'm! M'm! 
Good!" shows, books, 
services, and sundries. 

Context 
Shared histories but 
divergent nationalities are 
breeding a new cool in 
the Baltic States: Estonia, 
Latvia, and Lithuania. 

Outside 
Edible Estates ruminates 
on the American attach­
ment to grass and shares 
the bounty of their front 

lawn garden victories. 

Adding a third floor allowed 
these San Franciscans to 
build up equity without 
building out. 

What We Saw 
Three is prime in Tokyo: 
Designer's Week, 100% 
Design and Design Tide; 
plus Las Vegas's Consumer 
Electronics Show. 

Profile 
Artist Matt Moore keeps 
sprawl in his field of vision. 

Sourcing 
Don't call us, we' ll call it 
out for you: The page where 
all the links to goods and 
services awaits! 

I Contents 

Prefab and sustainable 
for $170,000? We'd like 
to see houses such as 
Youmeheshe's 7 .83 Hz 
occur with more frequency. 

i I. 
Conversation 
For the London firm FAT 
(Fashion Architecture 
Taste), architecture 1s 
a buffet-and they're 
sampling every dish. 

Architecture on the radio 
sounds like an oxymoron, 
but Los Angeles editor 
Frances Anderton hits the 
airwaves on KCRW and 
de stijls the show. 

Houses We Love 
Apartments inside con­
crete-mixing silos sounds 
like a Cold War legend, 
but it's the reality of reuse 
in Conway, Arkansas. 



hivemodern.com 
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George Nelson"' Marshmallow Sofa 1956 - Eames• Sofa Compact, 1954 for Herman M11ier8 



hive 

her ::in m1 er kno kartel f os vitra art1fort a less a as fr tz h ns " a na che 'ler emee;o he er 1tta a fTIOnt1s and more 

visit www.h1vemodern.com or call toll free 1 866 663 4483 



HEAT·H'. 
CERAMICS : 

HANDCRAFTING TILE AND 
TABLEWARE IN SAUSALITO 
FOR OVER 50 YEARS. 

FACTORY STORE & SHOWROOM 
400 GATE FIVE ROAD II SAUSALITO /1 CA 

FOR WHERE TO BUY GO TO 
w1<·w.heathceram1cs.com 

............ 
ShellrTllLln ic... 
(650) 838-9431 / lllll..,......com 
~Heinrich 
(415)373-5118/11 ............ .com 

Alltcll ........ 
FalleReprlftts 

Donna Blllhcn 
(816) 879-9144. xl56 
~.nts.com 
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"My design philosophy is: form follows feeling." Hello Jongerius 
The first sofo designed by Hello Jongerius, Polder is a generous platform for living 

comprised of innovative materials and surprising handcrafted details. 

Pleo>e contact on authorized Vitro Home retailer for further informofon: Attonta, GA Re11oMode1n (1et1omodern.com! Baltimore, MD Home oo the Harbor (hameonthehorbor.com) Birmingham, Ml 

Aedis Design (oedisdesign.com) Boise, ID lotto 101 the Home (lottoshowroom.coml Chicago, ll luminoire lluminoire.com) Hou>ton, TX Kuhl·linscomb (kuhHinscomb.coml las Vegas, NV Unico Home 

(unicahome.com) . Blank Space (blonbpocelv.coml Los Angeles, CA Jules Seltzer (julesseltze1.coml Manchester, VT Circa 50 (circo50.com) Miami, Fl Mobito1e USA (mobiloremioml.com) 

Na>hville, TN Highbrow lhighbrowfurnituie.com) New York, NY The Vitia S1ore (vitro.com! _ Moss (mossonline.com) . Mo/>M Design Sto1e (momostore.org! . The Conran Shop lcon1on.com) 

Philadelphia, PA Minima lmimmo.usJ Portland, OR Hive [hivemodern.com) Son Francisco, CA Zinc Details (zincdetoil•.coml Phoenix, Al Hou• (housmodemliving.coml Seattle, WA Velocily 

(velocilyortonddesign.com! Vidoria, BC Gobriel Ross [gob1iel1oss.comJ Wa•hington, DC Apartment Ze10 foportmentze10.com! Wilminglon, DE Vasso1 lnteiiors lvossminle1io1S.com! www.vitra.com 
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Rendez-vous I les contemporains collection rochebobois 
P A R I S 

· RENDEZ-vou s · bed. Sacha l akic design. Also available with straight headboard . Frame in · rendresse" leather. Cushions 100% goose feathers. '"IRIS· and ·v1CTOR1A· armchairs. 
To purchas e our '"Les Contemporains'" catalog or to locate the Roch e-Bobois store nearest you, call 1·800-972-8375 (dept 100). 

NEW YORK · Alt.ANT A · BOSTON · CHICAGO · COLUMBUS. OH · CORAL GABLES, FL · COSTA MESA, CA · DALLAS . DENVER (LITTLETON) . DETROIT (TROY). HOUSTON· LA J OLLA, C.a. · LOS ANGELES · MONTREAL · NAPLES, FL · NATICK, NA 
OTTAWA · PALM BEACH · QUEBEC · SAN F RANCISCO· SAN JOSE, CA · SAN JUAN, PR· SCOTTSDALE· SEATTLE · TORONTO · VANCOUVER · WASHI NGTON, DC. COMI NG :SOON: MANHASSET, NY· CALGARY 
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A vlpette in editor-in-chief 
Sim Grawe's new office 
includes (clockwise from the 
hlnal• IKEA planter): min­
iature Eames chair: Kaj Frink 
milk pitcher: Wyomi111 elk 
antler and G buikli• block 
(both gifts from editor Amber 
Bravo): picture of Milton Grawe 
during WWII: el&ht crayons: 
books from Chronicle Books: 
Japanese classical 45 rpm 
records: jade plant from 
Oakland (unplanted for four 
years); Syd Mead matchbox 
limo; Nati-I Magazine Award 
(available from ASME): Dwell 
editorial map: phone; Algue 
from the Bouroullec Brothers. 

Thank you for highlighting the art of craft in your 
February 2007 issue. I especial ly enjoyed your 

artic les on photographer Abelardo Morrell (whose 

work I love); felter Claudy Jongstra; and etsy.com 

creator, Rob Kalin. I am a photographer and 

a knitter of felted handbags, and I just opened 

my own Etsy shop t his month (GoKatKnit.etsy. 

com). It was wonderful to see t hese three areas 

of interest featured in your magazine. 

In addition, I loved the wonderful colors and 

design of the cover. I simply had to photograph 

it and post it on my flickr.com photostream. 

I have been a subscriber to your magazine for 

more than two years. I always enjoy reading it, 

even though I'm not a homeowner and may 

never be one. I love design, photography, and 

architecture, and your magazine does a fine job 

covering al l areas. Thanks for t he inspirat ion. 

Kat Miner 
San Diego, California 

I found Dan Maginn's article, "Your House, Your 
Sandwich" (February 2007), very entertaining 

and to the point. Each step of the process of 

working with a c lient seemed to be hilariously 

right on. However, I take exception to t he com­

ment t hat "our ham sandwich is going to be 

a tidily crafted sandwich and not some Cajun 

pork wrap." I have lived most of my 63 years in 

Acadiana and have never heard of a "Cajun pork 

wrap." But I can guarantee Mr. Magin that if it 

was done aut hent ically Cajun, it would be very 

good, and not some "tidily crafted sandwich." 

Eddie Cazayoux 
Breaux Bridge, Louisiana 

As a resident of Vancouver and a subscriber 
to Dwell, I was excited to see "Vancouver Man­

euvers" in t he February issue. I have to ask, 

however, does the aut hor actually live in the city? 

I was surprised to find such little and misleading 

information in the art ic le. For example: Holstein 

remarks that "for some reason or another we 

Vancouverites appreciate good design, but spend 

our I i fe savings on a med iorcre condo." To 

explain more clearly: Partly to blame for this 

circumstance is that we are in an inflated real 

estate market, living in t he most expensive 

city to buy a home in Canada- the i 5th most 

expensive in the world (Vancouver Sun). The 

author also fails to ment ion the abundance of 

older architecture, omitting entire districts of 

heritage buildlings (Mount Pleasant), the abun­

dance of modernist architecture (Vancouver 

Public Library, Simon Fraser University, Canada 

Customs Build ing, BC Electric Bui ld ing, Queen 

Elizabeth Theatre). Where are examples of 

recent arch itecture? 

In ment ioni ng Gastown, Holstein notes that .. 

c 
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it is the entry point of heroin into North America, 

and praises the developers who "bought al I the 

scary crack houses to turn them into cool places." 

Gastown, as well as other parts of Vancouver, 

does have problems with poverty and drug use, 

but I am sl ight ly offended at the lack of humanity 

the author displays in recognizing th is. Gastown 

is t he oldest part of Vancouver, and tourists 

congregate here to see the archi tecture and 

cobbled streets. The "insane juxtaposi t ion" that 

she mentions of eat ing cured meats and drinking 

wine at Salt whi le watching a drug addict inject 

heroin is not "how a city grows." The condit ions 

on the downtown eastside (where Salt is located) 

have been and st i ll are a complex and highly 

debated issue in Vancouver. Ho lste in does 

inc lude some great parts of Vancouver in her 

artic le- we love Arthur Ericksson, Inform has 

a fabulous new store, and Vij's is very good . 

But we 've got more than that. 

Eva Ravenstein 
Vancouver, British Columbia 

Editors ' Note: It should be noted that these 

were not Amara Holstein 's opinions, but rather 

Vancouver native Omer Abel's. whom she 

in terviewed for th is article. 

Thank you for a consistently superior magazine. 

I must. however, confess a puzzlement: I find 

it difficu lt to ful ly comprehend t he photographs 

when they drown beneath the libera l swatches of 

magenta, cyan, and other colors blazing across 

various pages. It would seem that the layout staif 

trumps t he work of photographers in the field , 

and I'm not sure what it is that I gain from that. 

Would you kindly explain the reasoning behind 

your approach so that I might understand and 

appreciate Vancouver (February 2007) when 

the images are slashed by a cont inuous bolt of 

l ime? If, perchance, your staff fi nds difficulty 

putting their design philosophy i nto words that 

t his middle-aged man might und erstand, then 

I may offer this l ime-tested adage to fall back 

on: " Less is more." 

John A. Bertsch 
San Diego, Cali fornia 

Editors' Note: While design appreciatio11 can 

be a matter of complete subjectiviiy, we try 

to use color as a visual cue to unite sections 

of the magazi11e while bri11ging more l ife to 

our pages. 111 the case of "Detour," t/1e colored 

ba11d contains tile city name and locaiio11 on 

each page so the section can be easily iden tified. 

Also. rather than completely obstruct tile 

photography, the color band use•s transparency 

to create an overlaid effect, allowing the image 

to show through. 
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Are there progressive designers or urban plan· 

ners who are integrat ing housing to include 

people with disabil it ies' My sister, a young 52, 

is paralyzed from MS and uses an electric wheel­

chair. Aides visit a few t imes a day for meals. 

Whi le most wou ld be quick to say she belongs 

in a nursing home or assisted living faci l ity, she 

l ives independently in her own apartment. 

I'm curious if you could point me to any 

mixed-use residential housing outf itted for 

accessibi l ity. More and more boomers may face 

disabi li t ies, and it seems they would be leading 

a movement to keep themselves independent 

rather than succumbing to nursing homes and 

other forms of assisted l iving. 

Patti Parisi 
Irvine, Cali fornia 

I'm in the market for a walker for my elderly 

mother and am curious if you know of any com­

panies or stores that sel l or distribute design­

conscious mobil ity aids' While I think the design 

of these items has improved over the years (there 

are dif ferent paint finishes and more colors avai l· 

able now), the general design of t hese devices 

st il l seems to be rather cl inical and ordinary. 

Naomi London 
Montreal , Canada 

Editors' Note: We share your concerns and agree 

that design is essentia l to integrating a fully 

diverse social fabric, which is why we try, when­

ever possible, to feature residences wit/J uni­

versally designed programs. In our March 2005 

article, "'The Siple Lile," we featured Murray 

Sip/e's ranch house renovation, which optimizes 

space and allows Siple to live independently 

despi te being in a wheelchair. Our November 

2006 In The Modern World section featured 

products from GE's universal design line, as 

well. In our April 2006 issue Amara Holstein 

investigated senior housing and innovative 

alternatives to the tradit ional retirement com­

munity. Also, keep an eye out for our May 2007 

issue, which will highlight a New York City 

apartment renovation that boasts a universally 
designed program despite limited square footage. 

I'm a Dwell subscriber and want to comment 

about the use of the United States system in 

your magazine. Dwell should try the International 

System as an opt ion; when you write a measure­

ment, write it in both systems. The modern world 

standard is metric . so come on, let's try. 

Diego Hernandez 
Monterrey, Mexico 

Editors' Note: Diego, you are right. There is no 

excuse for our insensitive, arguably jingoistic, 

adherence to isolationist nomenclature, but 

nevertheless allow us to craft a defense, murky 

as it may be: We are editors, which means two 

things: t11at we <3dhere to a strict style guide, and 

that we are, for the most part, feeble when it 

comes to basic arithmetic (you should see us try 

to split tile bill Mthen we go out to lunch- tears 

have been shed). While th is is no excuse, we 

merely ask that you take pity, and see that we 

are bound to economy and uniformity when it 

comes to our treatment of measurements, and 

since we are a United States- based magazine, 

and feature predominately United States- based 

projects, we use the United States system. 

I have always considered myself more a fan 

of c lassic build ings and old Victorian homes 

as opposed to modern design, but after see­

ing Randy Rappaport's build ings (''Community 

Bu ild ing" Dece mber/January 2007) up close, 

I have to say my eyes have been opened . 

The approach t hat he and his architect take 

to bui lding is what I would cal l stream-of-con­

sciousness development, which appl ies to every 

aspect of t he project. His new building has 

variances t hroug hout , going so far as to having 

incongruously sized windows. I am a huge fan 

and cannot wait to see the effect Rapaport 

has on both the local scene in Portland and 

the national movement in general. The article 

v1as one of the most interest ing and personally 

inspir ing I have seen on your pages. 

Brian Auker 
Port land. Oregon 

I appreciate Dwell very much, but how can you 

"Rest Easy" (December/January 2007) knowing 

you paid thousands of dol lars for your mattress? 

We went to a foam-rubber store where you can 

have them cut any size, thickness, or density. We 

had a queen-size, firm, five- inch thick [mattress ! 

cut for $260, wh ich sits perfect ly on our platform 

bed (no box spri ng). We use mattress covers on 

both sides and flip or turn it once a month. It 's 

very l igt1tweighl. We've slept on it for ten years, 

and i t wi ll be good for another ten years Good 
design and com fort do not have to be expensive. 

Richard Herr 
Elkhorn. Wisconsin 

In October it was $3,500 chairs, in December 

it was $75 table settings, and in January it was 

$3,000 mattresses. Did somebody replace my 

Dwell subscript ion with Met Home' Does your 

" home in the m odern world" have rooon for a 

fami ly of five on a budget? Please bring things 

back to reality for t he rest of us. 

Adam Pratt 
Wheaton, Il linois • 



Because it's the rocking that should put you to sleep. Not the chair. 



Made like fine furniture. 

Have you seen windows and doors that 

remind you of well-built furniture? 

Not likely. At Marvin, we're just pickier. 

We insist on tight construction and 

furniture-grade joinery. See the d ifference 

yourself at marvin.com/thediffer ence 

MARYi Ni..~ 
Windows 1l'ld Doors 

Built around you: 
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Editors' Note: Adam and Richard, we understand 

your concerns-the design world can be ex­

pensive. Be that as it may, it is possible to live 

stylishly on a budget, which is why we dedicated 

our March 2007 issue to affordable, modern 

design. While we will continue to show a range 

of products and projects, we hope to never get 

irrevocably top-of-the-line heavy. 

Would you ever consider a column on great items 

t hat your readers have bought/found at garage 

and estate sales? There are many wonderful 

modern pieces t hat come up all the t ime. It 

would be interesting and educational for your 

readers. Also, the prices can't be beat! 

Lawrence S. Wach 
Capistrano Beach, Cal ifornia 

Editors' Note: While we are not planning a 

section devoted to garage/estate sale finds 

in the magazine, there is a place for our readers 

to post their modem designs on our website. 

Visit www.dwell.com/connectlmodernmyway 

to find out more. 

It was with surprise and a sense of appreciation 

that I saw Aaron Britt's article "Lustig for Life" 

(December/January 2007). I attended Art Center 

and the California School of Art under the GI Bill 

in the 1950s and was very fortunate to have Mr. 

Lustig as one of my instructors. I received great 
inspiration and confidence from his teachings 

and owe him everlasting gratitude. 

My own career as an architectural illustrator 
and designer has always reflected his design 

phi losophy over these many years ( I am 84 years 

old now). Please express my thanks to Elaine 

Lustig Cohen for sharing a part of Mr. Lustig's 

life and career with me. 

Robert E. Fansler 
Whidbey Island, Washington 

Your piece on lack of community ("Oh, Won't 

You Be My Neighbor," December/January 2007) 

in places that are designed to promote it hit me 

hard. Lack of connect ion is one of the elephants 

in the room that we don't talk about, especially 

in the cheery, buy-more-st uff magazine world. 

Sometimes I feel l ike it's just me. 

Thank you for making me fee l l ike I'm not 

alone. Not that you fixed anything, but at least 

you mentioned it. Now how about an article 

on cohousing developments, which are created 

with community creation as a design goal? 

Marylou Avanzino 
San Jose, Cali fornia 

I enjoy reading your magazine, so much so t hat 

I have taken to rat ioning it every month so the 

time between is as short as possible. Coinci­

dentally, the article I want to congratulate you 

on had very few words. I enjoyed your artic le 
"Building Blocks" (December/January 2007) 

that featured Yasuo Moriyama's lovely minimal­

ist complex by Ryue Nishizawa. I appreciate your 
decision to keep t he text to a minimum and let 

t he beautiful photography do the ta lking. Only 

featuring captions and photos was a creative 

solut ion. Don't give up writing altogether t hough! 
Keep up the good work. 

Nathan O'Dan1e·1 
Goleta, California 

I just read with great interest the story by Fred 

A. Bernstein "Wright Now" (November 2006). 
I noted with some sadness his reference to the 

Frank Lloyd Wright Building Conservancy's 

estimate t hat t here are but two dozen original 

clients sti ll living in t he residences he designed 

for them. 

You may not know, but one of those clients 

l ives here in t he Bay Area. Mr. and Mrs. Maynard 

Buehler hired Wright in 1949 to design their 

Orinda, Californ ia, home. It was 70 percent 

destroyed by fi re in the mid-'9os. I rebuilt 

it under t he direction of the original "clerk of 
the works," Mr. Walter Olds, who was selected 

by Wright to 011ersee its original construction. 

The new house is said to be better than t he 

original and has been featured in a variety of 

publ ications. We lost Mr. Buehler last year, 

but his widowed wife continues to lovingly 

occupy t he house. Mr. Olds is in his late 8os 
and l ives in Berkeley. He has just completed 

the working drawings for a superb house under 
construction in Kenwood. 

Keith R. Alward 
Berkeley, California 

Correction: On page 84 of "What We Saw" 

(February 2007) we stated that the moose head 

was by Big-Game, when in fact it was designed 

by Augustin Scott de Martinville for Vlaemsch 

(www.vlaemsch .be). We regret the error. 

Please write to us: 
Dwell Letters 

40 Gold Street 

San Francisco, CA 94133 
letters@dwell.com .. 



You can't put just anythi ng 1n a well-designed home. 

Never choose between form and function Marvm windows and doors pass the tests of time, 

weather and wear The industry's most durable exterior cladding stays strong with a finish that 

exceeds even commercial standards. Built to resist ch1pp1ng, chalking and lading-year alter year. 

Al with sophisticated hardware and ergonomic handles that work as smooth as they look. Call 

1-800-268·7644 (in Canada, 1-800-263-6161) or learn more at marvin.com/thedifference 

MARVIN~ 
W i n d o w s •n d D oors 

Built around you: 
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DIMll Adesllo ("Top Notch," 
p. 77) bishlons • lift to shoot 
the Koshbri<ln-DIFmicesco 
house on Potrenl Hill in SM 

Fr•nci1co, C.llfomi<I. 

Our London editor, lain Aitch ("Hz So 

Good," p. 87), has enjoyed eating his 

home-delivered organic greens for the past 

five years. so he was delighted to discover 

that he may soon be able to order a prefab 

organic house as well. He predicts that 
two more years of organic spinach will 

see him strong enough to help with any 
assembly that might be required. 

Amie Cooper ("The Lawn Good-bye," p. 136) 

is a freelance writer based in Santa Barbara, 

California. Working on the "Edible Estates" 
story brought back childhood memories 

of attempting to grow orange and avocado 

plants from seed in his parents' New York 

City apartment. Now that he lives in south­
ern California he can enjoy the real thing 

in his own garden. 

Michael Duml•k ("Baltic Breakout," p. 104) 

has been writing about technology, science, 

and design for several years and 1s currently 

based in Berlin; his recent swing through 

the Salties is the second he has made. "The 

last trip, I was there to look at a tubercu­

losis ward. This time, to check out one of 

the more vibrant design scenes in Europe," 
he says. "It's a region full of contradictions. 

It's full of talented, forward-looking young 

people, but is not that far removed from 
a troubled past. Vilnius 1s less than a half· 

hour's drive from Byelorussia, a dark place 

indeed. The Salties are rarely boring." 

This is his first piece for Dwell. 

David A. Greene ("Sun Mun Way Cool," 
p. 144) is a screenwriter living in Los 

Angeles. While researching Dan and Amy 

Bernier's renovated punk-rock club in Los 

Angeles's Chinatown, he was thrilled to 
learn that club headliners included his 

high school idols, The Reducers. bringing 

back fond memories of sneaking into the 
El'n'Gee club in New London, Connecticut. 

slam-dancing, and drinking cheap beer. 
He also hopes hts parents' subscription 

to Dwell has lapsed. 

Georgina Gustin ("Keep Your Eye on the 
Ba Ito," p. 152) is a reporter for the St. Louis 
Post-Dispatch. A recent transplant from the 
East Coast, she's enjoyed exploring design 

and architecture in the middle swath of 

the country, including travels northward, 

to Minneapolis, for this month's feature. 

She remains unconvinced that residents 

of that city are not called Minneapolites. 

Brad Hines ("Cool It." p. 94) is a Los 

Angeles-based freelance photographer. 

Accustomed to the demands of shooting 

celebrities for work, Hines found photo­

graphing the low-maintenance Susumu 

Ueda a welcomed reprieve. A professed 

mid-century-modern addict, Hines pur­

chased a i965 flat-roof house and put 
into it as much glass as was structurally 

feasible. Currently, his two puppies, 
Peanut and Ginger, are doing their best 

to gnaw through what's left of the house's 

other surfaces. 

Hertha Humaus ("Helsinki Rising," p. 1941 

1s a Vienna-based freelance photographer. 

She was excited to travel to her favorite 

European metropolis for Dwell, but being 

accustomed to visiting midsummer, when 
the days are mythically long, she had to 

adjust to Helsinki in mid-December- and 

to shooting against the midmorning dawn. 

Rod Miller ("A Concrete Plan," p. 224) 

teaches art history at Hendnx College 
and lives in Conway, Arkansas. The con­

crete factory project has been a high point 
in a town molested by sprawl. Miller 

became so enamored with the conversion 

that he forced his wife and three daughters 

to suffer through frequent drivebys to 

check out the progress. When he isn't 

arguing with students over grades, he 

occasionally works on writing a history 
of collegiate chapels. 

Jennifer Roberts ("Dwell Labs," p. 132) 

lives in San Francisco and 1s the author 

of three books on green homes, including 

Redux: Designs That Reuse, Recycle, and 
Reveal. She has become obsessed with 

stockpiling salvaged materials for an ever­

growing list of home-improvement proiects 
that she swears she will get to this year, 

including a sliding window screen made 

of street signs from a never-built Nevada 

subdivision and a chicken coop made from 
old cabinets still taking up space in her 

garage after last year's kitchen remodel. • 



No pieces left behind. 
Now Tidy Lock"'crumble-free technology 
controls mult iple cat odors even better 
than previous Tidy Cats Scoop~ 

brand cat box tiller 

Multiple Strength for Multiple Cats~ 

tidycats.com 







At Lowe's, ~e have everything from stylish patio collections and innovative grills with infrared burners 

to low-maintenance ChoiceDek"decking, and a colorfu l selection of plants and planters. All at everyday 

low prices. To see our family of products, visit the store nearest you or Lowes.com/ Outdoorliving. Let's Build Something Together-

Shown: Herring1on Collmmn - Round fable wilh l•ry Susan # 119175. 9 h. Marlei Umbrell• # 11919, Cushioned Dinini Chaiis # 119177. Padded Sling Chaise# 135737: Peifec1 Flame"' Spin-lid Gas Grill #241608. and Choie<Oet• Oecking. 
for 1he store neare>1 you, call 1·800·993-4416. © 1007 by Lowe's. All rights rese1Yed. Lowe's and 1he gable design are reg~med trademarks ol Lf. UC. 



Despite t heir purposelessness, 
I enjoyed identifying each of 
the Vitra Miniatures in the pic­
ture below. Whoever is the first 
to respond with all 23 chairs 
correctly identified will win 
a special prize from the Dwell 
editorial office. Good luck! 

I Story by Sam Grawe I Photo by John Clark I Editor's Note 

We(e) All Love Design 
While putting together this issue of Dwell, I was 
struck by the photograph below of 2 3 classic chairs 
piled up like a dumpster diver's dream. While they make 
for compelling imagery. these Vitra Miniatures arguably 
represent the most negative aspects of high design: 
fet ishistic, expensive, and (unless somebody can explain 
it to me) useless. $s75 seems like a hefty enough price tag 
for a life-sized chair. Still, I'll admit that I'm guilty of suc­
cumbing to the miniature- a Stuart Little- scaled Eames 
chair is sitting behind me as I type this letter (see page 
28- and also please note that it was a gift). 

Good design is seductive, even when its tiny. For many 
of us, wanting an impeccably crafted object, or a well­
designed home, is an all-consuming force that likely 
dates back to cave-choosing. Yet few can afford to act on 
the impulse to own beautiful, expensive things (I usually 
opt for groceries), leaving us to wonder what it would 
be like to live with Corian counters, have glass-tiled 
bathrooms with showers that have multiple nozzles, and 
recline on five-figure sofas while watching televison. 

Luckily, this issue of Dwell isn't about pining for what 

you don't have- it's about seeing the potential in what's 
already there. The homes we've chosen to feature are 
the equivalent of the nerdy girl who by the end of the 
movie has removed her glasses, gotten a new hairdo, won 
the boy, and been voted homecoming queen. These proj­
ects are also all examples of adaptive reuse-a topic that 
relates directly to sustainability and urban revi talization. 

These homes were formerly restaurants, nightclubs, 
warehouses, insurance company headquarters, shelters, 
bathhouses, concrete plants- even a men's underwear 
store. Not exactly what comes to mind when you think 
of a place to hang your hat. By scratching through the 
surface (and revealing boarded-up windows), and taking 
chances that would have deterred even hardened build­
ers (such as prying apart a building's fa~ade to accomo­
date a h uge window-cum-skylight), these residents have 
created dynamic and wholly unique living spaces­
with results even a neanderthal would lust after. 

SAM GRAWE, EDITOR-IN-CHIEiF 

sam@dwell.com 
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Dwell.com 

Residents of Irvine, 
California, have voted to 
create Orange County Great 
Park, a major metropolitan 
park on 1,350 acres at the 
former Muine Corps Air 
Station at El Toro. 
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The Best Time 
The American Institute 

of Architects presents: 

National Architecture 

Week, April 8-14, 2007. 

dwell.com/Now 

Dwell Store 
Check out our new T-shirts, 

coasters, and Nalgene bottles 

that carry our fawrite quotes. 

dwell.com/Shop 

Only Online 
The Talking Heads' song "(Nothing 

but) Flowers" imagines developed 

landscapes returning to their nat· 

ural state. Its lyrics came to mind 

recently as I watched the flowering 

of not one, but three amb1trous 

schemes for turning chunks of 

industrialized land in Southern 

California into open green space. 

-Frances Anderton, 

Los Angeles editor 

Duly Noted 
Join Dwell editor Amber Bravo at 

the opera. Explore the proposal 

for Orange County Great Park 

with Los Angeles editor Frances 

Anderton. Each week, one of our 

intrepid editors, whether in the 

office or on the way to Helsinki, 

posts an Editor's Note on 

architecture, desrgn, or modern 

living. dwell.com/Source 
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Behind 
Closed Doors 
AVION home theater furniture is more than just a pretty lace. 

Yes, it's a sleek design. But it's what you don't see that makes 

AVION a true original. With hidden integrated features like 

speaker and media storage compartments, an easy-access back 

panel, hidden wheels, flow-through ventilation and on optional 

flat panel TV mount, AVION is ready to meet the demands of the 

most challenging entertainment systems. 

AVION from 801. 
Home theater furniture as advanced 

as the equipment that's in it. 

To locate a dealer near you, v isit www.bdiusa.com 

a m Setting the standard for high performance furniture. 

I I 
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Downtown Los Angeles Redesigned-One Building at a Time. 

Yuval Bar-Zemer, partner in Linear City LLC, 
is one of a handful of influential developers 
working to turn downtown Los Angeles into 
a vibrant, creative community and a true 
neighborhood. Their Toy Factory Lofts 
project is now a leading l ight in the area, 
and another upcoming project, the Biscuit 
Company Lofts in the former National Biscuit 
Company bakery, will surely be another 
example of great, livable urban design. 

Bar-Zemer told us why it is important that 
their projects are authentic to the original 
architecture of the area, and why they use 
CaesarStone Quartz Surfaces to complete 
the interior statements. 

Q. Describe the transition you've 
witnessed-and been a part of-in 
downtown LA. 

A. Until five or six years ago, in Los Angeles, 
living in an urban context was a foreign 
concept. Adaptive reuse regulations 

changed that and allowed for a flow of 
exciting projects that are helping to create 
a distinct arts district downtown, and loft 
expansion is leading the way. We think 
the most exciting projects are those that 
restore the old glory of the original 
architecture. 

Q. What is the creative mission that 
drives Linear City LLC's projects? 

A. Some developers want to erase whatever 
is on the ground. To me, that seems out 
of context. It simply doesn't fit an environ­
ment that is an industrial district. We feel 
it should read what it is, and we proudly 
maximize the original appearance and 
architecture and bring it to light. We want 
our buildings to have that same authentic 
sense from the outside to the inside. 

Q. How do CaesarStone Quartz Surfaces 
fit in to your vision? 

A. We looked to CaesarStone Quartz 

Surfaces for our first project at Toy Factory 
three to four years ago. It's a concrete 
building, and CaesarStone's palette matched 
the palette of materials we were using. Their 
product has a subtle message of quality-it 
doesn't scream "fancy" -and it doesn't take 
over the statement in the units. It really 
appeals to the creative people that are our 
market in that it is not over designed. It has a 
perfect functionality and it's the only material 
we've found that is indestructible. Using 
CaesarStone has been a home run for us. 

CaesarStone Quartz Surfaces marry modern 
design with incredible durability. To learn 
more about their high-quality products made 
from one of nature's st rongest minerals, 
check out www.caesarstoneus.com. 

© caesarstone· 
Quart z Surfaces 
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bulthaup b3 : kitchen architecture for living spaces www.bulthaup.com 800 808 2923 

ATLANTA CHICAGO DALLAS DENVER DETROI T HOUSTON LOS ANGELES M IAMI M I NNEAPOLIS NEW YORK PHI LADELPHI A SAN FRANCISCO 

SCOTISOALE SEATILE TORONTO WASHI NGTON OC For dealer opporiunit; cs please cal l 973 226 5390. ext 22 



I in the Modern World 

Deja Vu Wallpaper Collection I By Tres Tintas I www.trestintas.com I If only 
we cou Id I ift off fac;ades for a day and see the beauty that I ies behind con­
structed walls. No, we haven't gone nouveau hippie on you, but wouldn 't 
it be nice if all dingy apartment blocks looked like this inside? 

Although these are newly designed prints, there is 
a delightful deja-vu (not the creepy Denzel Washington 
kind) to this collection, especially in Sophie Leblanc's 
designs. Pajaros Oeft), inspired by climbing vegetation, 
Galaxias (middle), based on childhood spirograph draw­
ings, and Llmparas (right), recreated from notebook doo­
dles, remind us of a bygone era when walls told stories. 
The crossbreeding of patterns that Tres Tintas promotes is 
refreshing when so much wallpaper looks like something 
you swear you've seen before. 
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I 1n the Modern World 

Kone Deco & Marimekko I www.marimekko.fi I Don't lie, when 
you're in the elevator you do the same thing we do: clasp your 
hands politely and pretend to be entranced by the imaginary 
entertainment unfolding on the ceiling. Thankfully Marimekko 
and elevator company Kone have partnered to assuage those 
awkward silences by featuring bold prints in their lifts. 
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Mico I By El Ultimo Grito for Magis I 
www.magis.com I This innovative twist 

on chi ldren's furniture from Magis's Me 

Too Collection is sure to stimulate even 

the most demanding rugrats. Functioning 

as anything from a winsome desk to an 

unexpected rocking chair, the organic form 

suggests gnarled roots or a mutant yam, 

and the durable molded polyethylene 

makes it a perfect addition to the playroom 

or tree house- even the l iving room. 

C. pyr g t rr r I 



He was her humble ass star I Never in the way Alv.ays one step ahead. Divin ng her every 
motion Commands unspoken Reflex 1mmed1ole Almost omniscient He would never step 1n 
lhe spot'1gh1 11 was hers to be rod She hod now all but iorgotten his p•escr.ce So easy 
when rolh ng folrers and the river s f ow is smootr. Bur this was his 1ob To be !~ere wheri she 
r.eeded He was fie• humble ass ston•. 

br zo.com 

8~1~0 



I 1 n the Modern World 

Drawing From the Modern I Essays By 
Hauptman. Garrels & Kantor I MoMA I 
www.moma.org I $100 I Representing the 

last 125 years of drawing, the movers and 

shakers of the affirmed art world appear 

in MoMA's three-book boxed collection. 

Just as your fourth grade art teacher made 

you draw before you could paint, the humble 

practice has served as the gateway for art 

movements and star-tists al ike. 

Juxtaposed: Religion I By Mike and Maaike for BlankBlank I Curated by John 
Simonian I www.blankblank.net I Religion, the first in the Juxtaposed series, 
presents seven holy tomes nestled perfectly in a custom, reclaimed hard­
wo.od shelf. With plenty of room left for incense and myrrh, each holy writ 
sits at the same ecumenical height. Though the Bible, Tao Te Ching, Qur'an, 
and Torah all come standard, Dianetics didn't make the cut. 
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Skystream Residential Power Appliance I 
www.skystreamenergy.com I Create a "Wind of Change" 
with this r.8 kilowatt residential wind turbine. All you 
need to have your own backyard power (ballad) is an 
agreement with your local utility, at least ro mph 
average wind speed, a property with a half acre or more 
space, and zoning laws that allow structures like this. 

C:::opyrq to 



I 1n the Modern World 

Tragicos Finales 
Ocarte, 1960s 
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Bowtie Lamp I By Reru n Productions I www.rerunproductions.com I 
If you're thinking red suspenders, beret, and signature dance- this 
is a different Rerun. The handmade lamps and furnishings from this 
family-run studio are made almost entirely from recycled parts 
such as copper piping, guitar strings, brake rotors, and hard disks, 
but you wouldn't know it by looking at the refined designs. The rich 
color palette adds to the eclectic character of the lighting collection, 
transforming the salvaged parts into contemporary heirlooms. 

l 
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Richard Meier Museums I By Richard Meier I 
Rizzoli I $85 I www.rizzol1usa.com I In the 

words of Meier, "Architecture is a tradit ion, 

a long continuum. Whether we break with 

tradit ion or enhance it, we are still connected 

to t hat pa.st." Rizzo! i provides a look into 

Meier's own history with the re lease of the 

f irst compilation of his museum designs. 

Pages of vivid photography, diagrams, and 

detai led narratives document the archi­

tectural footprints Meier has left behind­

from Barcelona's MACBA (pictured) to 

Los Angeles's Getty Center. 

Ubu Web Iwww.ubu.com I Remember the glory days of mix-tapes 
(and the labor of producing them)? Ubu.com is like the raddest 

""""'" - multimedia mix-tape ever made, with no need to rewind. Want to 

) 
.. ,hear Jack Kerouac's voice? He's here. Didn't catch Pipilotti Rist's 

. I C<Chibit at the Venice Bienniale? Bone-up on her early videos. Even 
th~ entirety of the avant-garde magazine-in-a-box, Aspen, is cached 

Jose A. Caceres, 1960s 
on Ubu- along with more obscure creations, such as these two '6os 
concrete poems (above). 



VARENNA. 
MY LIFE, MY STYLE. 
TO CHOOSE POLIFORM IS TO CHOOSE A LIFESTYLE. ITALY'S LEADING KITCHEN AND FURNISHINGS MANUFACTURER 
OFFERS INTELLIGENT SPACE SAVING SOLUTIONS. WITH GENIUS IN THE DETAILS .. .IN TIME. YOU DISCOVER THE VALUE 
OF DURABLE MATERIALS THAT ONLY THE FINEST AND MOST EXQUISITE ITALIAN DESIGN OFFERS 

CALL 1-877-VARENNA TO CONNECT WITH THE 
SHOWROOM NEAREST YOU 

FOR A CATALOGUE OF OUR COLLECTIONS: 
KITCHEN. LIVING ROOM, WARDROBE, BEDROOM 
VISIT WWW.POLIFORMUSA.COM 

SHOWROOMS: ALBANY ASPEN. ATLANTA, AUSTIN, 
BIRMINGHAM. BOSTON, CHICAGO, DALLAS, DENVER. 
HARTSDALE, HOUSTON, INDIANAPOLIS. LONG ISLAND, 
LOS ANGELES, MIAMI. MINNEAPOLIS, MONTREAL, 
NAPLES, NEW YORK, PHOENIX, PITTSBURGH, RENO, 
SAN FRANCISCO. SAN JUAN, SANTA CRUZ. SEATTLE, 
STAMFORD, ST. LOUIS, TORONTO, VANCOUVER, 
WASHINGTON O.C. 

DEALERSHIP OPPORTUNITIES AVAILABLE Varenna 
Poli form 



"EVERY ROOM SHOULD MAKE A 

CO LO RFUL STATEMENT." 
- Jonathan Adler, Potter/ Designer 

Jonathan Adler has been molding clay since the age of twelve. He learned to throw pottery at summer camp. 

Since then, he's taken his love of pottery and molded it into a sprawling empire of "happy chic" home 

furnishings. Jonathan has never been afraid to infuse a room with vivid color and bold style, so it's only natural 

that he would be drawn to the vibrant, Full HD 1 OB Op picture of the new 46" Sharp AQUOS. His over-the-top style 

is the perfect match for the larger-than-life performance of the world's leading innovator in LCD-TVs. 



Q: How do you work with color? 

"I believe that color is a natural mood enhancer and that 

your home should make you feel happy. I'm always looking 

for new ways to liven up a living space, be it a kitchen, a 

bedroom or a family room. With its colorful, 

high definition picture, AQUOS is the perfect 

prescription for a "happy chic" lifestyle. Its 

Four-Wavelength Backlight System reproduces 

purer, more accurate reds by adding crimson 

to b lue, green and red. AQUOS not only pumps 

up the color red, it makes the whole color 

spectrum richer and more vibrant:• 

Q: What's your take on living comfortably \~•VJ 
1 

with technology in the home? 

"I love mixing and matching with panache. 

I believe that great designs have a way of 

complementing each other, regardless of era. 

The same applies to incorporating technology 

in the home. The sleek, space-saving lines of 

AQUOS complement any abode. And if your eye 

for detail is anything I ike mine, you'll definitely 

appreciate the fact that it delivers the highest 

form of high definition for an incredibly 

lifelike picture:· 

Q: How do you design for intimate settings? 

"People often make the mistake of 

under-furnishing. I say make it cozy 

and full and layered. The ultra-thin 

profile of AQUOS really opens 

up all kinds of possibilities 

for interior design. There's 

something chic and luxurious 

[advertisement) 

about a bedroom with an AQUOS mounted on a wall or 

perched atop one of my white lacquered end tables. 

Lounging in bed while watclhing Law & Order™ on an 

AQUOS- now that's my idea of heaven:' 

Q: Why do you recommend AQUOS? 

"If you're passionate about interior design like moi, you believe 

that every room should make a statement. With larger sizes 

from 46"to 65': you can really have fun playing with scale. But 

thanks to the slim, space-saving design of AQUOS, also available 

in sizes from 26"to 42': it can live comfortably in more intimate 

settings. The stunning full HD 1080p picture and stylish design 

of AQUOS make it a thing of beauty both inside and out:' 

TO LEARN MORE ABOUT THE COMPLETE LINE 

OF FULL HD 1080P SHARP AQUOS LCD-TVS, 

PLEASE VISIT MORETOSEE.COM 

THE RE ' S MORE TO SEE 

at 



I in the Modern World 

Josef Muller-Brockmann I By Kerry Wi ll iam Purcel l / 

Phaidon I $751 www.phaidon.com I Swiss cheese 

is known for its holes, just as native son, Josef 

Miiller-Brockmann is known for his use of blank 

space- so much so that his posters have become 

iconic "Swiss style." Miiller-Brockmann's pioneering 

use of grids, industrial typefaces, and photographs 

created some of the most celebrated posters of the 

20th century. 

Radical Lace and Subversive Knitting I 25 Jan-17 June I Museum of Arts & 
Design (MAD) I New York, NY I www.madmuseum.org I Lace and crocheting 

will be cast off the needles (or cranes) of 27 contemporary artists, making 

an exhibit radical enough to make even Madame Defarge's work look tame. 

Althea Merback Dave Cole 

Ancient Greek Gloves, 2005 The Kn itting Machine, 2005 
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Matriochka Dishcloth I By Atelier Lzc I www.roseandradish.com I These 
daffy dishtowels are the latest from the plutot chic French design firm 
Atelier Lzc. Ditch your June Cleaver lace and opt for these Technicolor 
dishcloths inspired by Matriochki, those charmingly ubiquitous Russian 
nesting dolls. Bound to enliven any kitchen n'importe quoi, these tart 
little towels should suffice in drying your dishes, sopping up slopped 
Sauternes, and comforting even the most sunken souffle. 
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Eero Saar inen: Shaping the Future I 

Edited by Eeva-Liisa Pelkonen and Donald 

Albrecht I Yale University Press I $65 / 

www.yale.edu/yup I After World War 11, 

Finnish architect Eero Saarinen played a 

huge role in establishing America's heartland 

as a center of progressive design. Seminal 

works like the GM Technical Center, Gateway 

Arch, and TWA Flight Center are investigated 

through sumptuous photos, sketches, and 

a batch of new essays. 

A 
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What is space? 
It's bigger than just a room. 

Space creeps out into the hallway. 

Space sprawls out on the patio. 

It's your home without dividing lines. 

Make the most of your space 
at knollspace.com 
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Vik Muniz Vik Muniz 
Akte Weimer #157, 2006 Akte Weimer #341, 2006 

Vik Muniz: Reflex I 11 Feb- 7 May I P.S. 1 I Long Island City, NY I 
www.psl.org I Sometimes the eyes do deceive, but reflex is true. See why 

Vik Muniz has called his process "the worst possible illusion." It's the first 

chance to view his "Wei mar" series in the United States. 

Oma Citybike I By Jorg & Olif I www.jorgandolif.com I Ever wince while 
passing spandex-clad riders on their titanium race bikes, knowing they're 
going a total of three blocks for a no-foam-vanilla-soy-extra-hot-chai-latte? 
If you want to be carbon neutral, but not look like a poser doing so, Jorg 
& Olif bikes are the perfect solution. The Vancouver-based company is 
bringing traditional Dutch city bikes to the United States, and dignity and 
style to American pedalers in the process. These upright riding machines 
are more comfortable to ride, and feature a bevy of cosmopolitan options. 
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The Archeology of Tomorrow: Architecture 

and the Spirit of Place I By Travis Price I 
Earth Aware Edit ions I $45 I www.earthaware 

edit ions.com I Washington D.C. architect 

Travis Pr ice is a green building pioneer, an 

avowed modernist, and per th is new book, 

a man with a vision. Unafraid to delve into 

the spiritual, the sacred and even the eternal, 

th is midcareer retrospect ive is f il led with 

lavish photographs of his work, philosophy, 

and grand plan to infuse architecture with 

more soul. 



SHARP. 

NOTHING IS LOST 
In golf, what isn't seen is as crucial as what's noticed. But even the best players in the world 

don't pick up on everything. Seeing the game through millions of pixels makes that obvious. 

On on AQUOS, lost bolls ore found. Gusts of wind ore picked up. The line of a putt is 

right in front of you. See every detail of every hole with the full HD, 1080p AQUOS, from 

the leading innovator of Liquid Crystal Television, Sharp. Learn more at moretosee.com. 

IV~ 
H~ 

AQUOS 
THERE'S MORE TO SEE 
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Electrolux Design Lab I www.electrolux.com/designlab/ 
With healthy eating habits in mind, Electrolux held their fourth­
annual Design Lab competition in Barcelona, Spain. Nine student 
finalists presented innovative appliance designs that promote 
healthy eating habits for the near future through food preservation 
and preparation. The first-prize winner, Turkish student Metin 
Kaplan, designed Nevale (left), a personal food carrier and cooker 
that allows you to store up to four different meals for transport. 
It keeps food fresh by regulating the temperature and can be pro­
grammed to automatically reheat your food at mealtime. Organic 
Cook (right) designed by Brian Law Chuan Chai, took second place 
with its capability to fry, grill, and boil food using infrared and 
vacuum technology. We'd happily trade up from our Tupperware 
and grandma's crackpot. 
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Eye on Europe: Prints, Books, & Multiples: 

1960 to Now I By Deborah Wye and Wendy 

Weitman I D.A.P. / $65 / www.artbook.com I 
Granted, books, prints, and multiples from 

Europe in the past 45 years is a pretty heady 

topic to tack le- a moveable feast if you will. 

Thanks to MoMA's network, connoisseurs 

break down the feast into many digestible 

and delectable courses. Best enjoyed with 

a 1982 Richter. 

Print Collection I By Mod Green Pod I 
www.modgreenpod.com I Make sure 

conventional cotton is not the fabric of your 

l ife: Worldwide it accounts for 25 percent 

of insecticides and 10 percent of crop pes­

t icides. Mod Green Pod was founded to 

provide swank but sustainable options 

in organic cotton fabric and wallpaper­

such as the Grand Jubilee print shown here. 

at 
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To see more Show House designs, visit Show House. Moen.com 
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lwamotoScott 
Jellyfish l:iQ'!!_s~, 2006 

Joef Sanders, 13en Rubin, 
Kar.en van Lengen 
Mix J-fous.ei 2006 

f 

Open House: Architecture and Technology for Intelligent Living I 14 Apr-

1 July I Art Center College of Design I Pasadena, CA I www.artcenter.edu I 
This exhibition organized with the Vitra Design Museum features ten "intel ­

ligent house" projects by up-and-coming international architects. The show 

will explore how homes in the future might integrate technology, architec­

ture, and design in the next 20 years. 
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This internationally touring exhibition makes its 
first auspicious appearance at the Art Center College of 
Design. Open House seeks to create a discussion about 
how to best utilize recent technologies and to investigate 
innovative ways that they might be implemented and 
employed to enhance our domestic lives. Through the 
work of burgeoning international architecture firms like 
Atelier Hitoshi Abe from Japan, Sean Godsell Architects 
of Australia, and EscherGuneWardena Architects from 
the United States, the exhibition will provide a glimpse 
into future strategies and solutions for the home. The 
event dovetails with the conference Dwell on Design: 
The Intelligent House on April 27- 29. This collaboration 
between Dwell and Art Center will showcase a diverse 
lineup of architects, designers, and a.cademics, several 
of whom are currently featured in the exhibition. 



A WHITE CEILING ISN'T JUST A CANVAS. IT'S A DARE. 

~ 
wood ha ve n armstrong.comlwoodhave" 

WoodHaven Ceiling Planks in Walnut @mstrong 
Your ideas become realit y-
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Salvor Kiosk I www.kioskhello.com I Before opening her store in New York's 
SoHo neighborhood (above), Alisa Grifo had previous lives as a set designer, 
apprentice at a Belgian theater company, and assistant curator at the Cooper­
Hewitt National Design Museum. Her eclectic past was the perfect preparation 
for her latest venture. These days Grifo's gig is combing the globe to gather 
traditional wares that demonstrate the aesthetic of their origins-like these 
sublimely packaged crayons, notebooks, and bobby pins from Mexico. 
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Pod 1 Tray with Butcher Block I By FTF Design Studio I 
www.ftfdesignstudio.com I Mention Corian, and most 

people conjur images of kitchen countertops. The folks at 

FTF Design Studio have deftly repurposed this durable and 

minimal material into a simple sculptural serving tray. The 

natural grain of the bamboo butcher block is the perfect 

addition, creating a pleasant contrast against the stark 

white canvas of the tray. 

•• •••• •••• 
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ZO.NACucina 
by Heritage Custom Cabinetry 

www.heritagecabinetry.biz • 717-351-1700 
r I 
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Tools of 
the Imagination 

Tools of the Imagination I By Susan C. 

Piedmont-Pal ladino, editor I Princeton 

Architectural Press I $29. 95 I www.papress. 

com I Long before architects were rogues 

with CAD they were cads with mahogany 

T-squares. Tools of the Imagination chron­

icles the various and sundry precomputer 

accoutrements of the architectural trade. 

This slim volume reproduces extraordinary 

photos of ellipsographs, volutors, and 

perspective glasses, describing what they 

did, who might have used them, and 

why precisely, despite their appearance, 

they're not torture devices. 

China Cabinet I By Platform I www.platformfaf.com I While most 
furniture designs today try to conceal every seam and smooth every 
comer, this contrarian studio flaunts each flaw and imperfection. 
A signature of Platform's furniture, the cracks, splits, and nail holes 
of the salvaged material are filled with resin, leaving behind beauti­
ful abstract scars. This china cabinet furthers its roughly hewn ap­
pearance with a design that suggests it was simply left on a pallette. 

Jurgen Mayer H. 
Glasshouse 3000, 1998 - 2002 

Digitally Mastered I Through Nov 2007 I Museum of Modern Art I New York, 

NY I www.moma.org I MoMA delves into the digital realm with this exhibi­

tion of recent acquisitions to the museum's collection of architecture and 

design. Focusing on how architects and designers implement the latest in 

technology, this show features everything from au courrant furniture made 

with computer-guided robot machinery to Jaguar's 1961 E-Type Roadster. 
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KGID KGID 
Chair One, 2004 Dummy, 2004 

This Side Up: Konstantin Grcic Industrial Design I 24 Jan- 22 Apr I Museum 

of Design Zurich I Zurich, Switzerland I www.museum-gestaltung.com I Grcic 

collaborated with Nitzan Cohen to conceive this tour through the studio's 

past 10 years of productivity. The Munich-born designer focuses on the 

utilitarian process leading up to the creation of products by presenting 

them in a series of boxes accompanied by models, videos, and prototypes. 
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Vancouver Convention & Exhibition Centre Expansion I 
LMN Architects I www.vcec.ca I LMN Architects 
needed only $615 million to rennovate the Vancouver 
Convention & Exhibition Centre, set to open in 2008. 

Chump change, considering the project is targeted 
for Canadian LEED Gold certification, and the new 
center- complete with a 400+ room hotel (left) and 
the largest living roof in Canada- will triple in size. 
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In the well-lived home, 

more than cooking goes 

on in the kitchen. 

It's an art studio. 

It's a quiet table for two. 

It's a clubhouse. 

It's a place for appliances that help you 

create your home, just the way you want it. 

Electrolux appliances. Appliances that 

have been in fine homes and restaurants 

in Europe for over 70 years. 

And now we're bringing them here, starting 

with the Electrolux ICON'M wall oven. 

It's like no other wall oven, with details like 

Smooth-Glide'"' racks that slide effortlessly 

on ball bearings. So the only thing you have 

to struggle with is deciding what to make. 

02007 Electrolux Home Products. Inc. 





Design should serve us rather than 
demand that we conform. 

Mex, designed by Piero Lissoni, is a sofa where one can find answers before asking 
questions. Those looking for tenderness can turn to the soft cushions. and those 
seeking stability can find it in the wooden structure, always ready to offer solid support. 

Visit our website for Cassina Quick models, in stock for 10 day delivery, made in Italy. 

MEX Sola 
Piero Ussonl 

Cassina USA 
1.800.770.3568 
CassinaUSA.com 
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I My House 

Koshkarian and Difrancesco 
lounge on their Poliform bed 
with their daughter, Zia. The 
large windows annex an out­
door patio, which extends the 
already light-filled space into 
the outdoors. 6 p. 222 
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of a real estate company, wed in 2001, and bought the 
place the following year. "We really liked the location, 
the neighborhood, everything, except for the space 
issue," says Difrancesco. "We wanted to build up. We 
just didn't know how hard it could be." 

After deciding they wanted an addition, Koshkarian 
solicited referrals from friends at California College of 
the Arts, her former employer. Though the couple had 
never renovated before, they both had a strong design 
sense, if not actually possessing technical skill. They 
needed to find someone who understood their vision 
and who could help realize it under budget. "It's like 
choosing a new roommate," jokes Koshkarian. Although 
the couple conducted the interviews alphabetically, 
Neal Schwartz, from the award-winning firm Schwartz 
and Architecture, surmounted his surname with a stel­
lar resume and a genuine enthusiasm for the project. 

Schwartz's first order of business was to find out how 
much the homeowners wanted to match the style of 

the new master bedroom to that of the existing struc­
ture. Not much, it turned out. "I would drive around 
the neighborhood to see remodels," says Difrancesco, 
"They would carry the same '30s style. I wasn't inter­
ested in that." 

The architect couldn't have been more pleased. "It 
was great to have clients be so supportive of a modern 
addition. They wanted to tie in the addition to the exist­
ing style but not replicate it," adds Schwartz. 

As construction beg.an, so too came the inevitable, 
largely unexpected side effects of adding the third story. 
Decisions were made: where to put the staircase, how 
much work needed to be done to firm up the founda­
tion, what kind of railing should snake up the entry into 
the master bedroom. The size and shape of the addition 
was determined partially by building-code require­
ments (anything more than 500 square feet would have 
required yet another staircase) and by neighborly con­
cerns (including one incredibly close-by window) . .,. 
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I My House 

The vertical full-length window 
(below left) offers a slice of the 
outdoors in the custom-outfit­
ted master bathroom (save for 
a tub and sink by Kohler; fau­
cet and showerhead by Vola). 
The office cubby (below right), 
outfitted with a diminutive 
window (as per Koshkarian's 
request), is furnished with 
Atlas shelving. 0 p. 222 
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"We shifted the light to come over the [front of the] stairs," 
says Schwartz. "In any organic system, [light] has a ripple 
effect that changes how you move through space." 

Ascending the new staircase, whose bamboo floor­
ing was painstakingly matched to the hardwood of the 
original house, it's clear you've hit new ground. The new 
master bedroom is showered with natural light by a 
series of eight-foot-high windows that open the addi­
tion to the outdoors, affording spectacular views of San 
Francisco's skyline. The muted green and gray shades 
of the interior walls and siding create a sense of play 
between the public and private nature of the addition. 
"You feel like you're both part of the city and apart from 
it," notes Schwartz. The bed sits in the center of the room, 
framed from behind by a walnut-panelled wall that 
opens, in part, to a walk in closet. 

The new addition shows the idiosyncratic touches 
that come from being able to design to one's own specifi­
cations. "I insisted on this," Koshkarian says, touching 

the small window above her desk, next to a computer. 
Schwartz, too, has his glory moments throughout the 
space, like the translucent medicine cabinet that doubles 
as the bathroom door. All parties agree that prioritizing 
the details in the master bedroom at the expense of, per­
haps, redoing the foyer or straightening the downstairs 
hallway made for a more fully realized end product. "I 
would much rather reduce the scope of the project than 
the quality," says Schwartz. 

In the end, the hassles, the compromises, and the 
unforseen expenses of building another floor were worth 
it. The addition stands out from atop their very ordinary 
home without compromising the integrity of its context. 
"It's a piece of my life that I've managed to do something 
creative and unique with," says Difrancesco. "It's a reflec­
tion of us, our creativity," echoes Koshkarian, reclining 
next to him. There is a pause before Difrancesco says, 
chuckling, "I mean, I might not do it again. But I'm very 
glad we did it." ... 



Contact us at 1·800-PORSCHE or porscheusa.com. 
C>2007 Porsche Cars NQrth America, Inc. Porsche recommends seat bell usa e and observance of all trafhc laws al all limes. Spec1hcat1(1ns for comparison only. Cayenne Turbo shown includes optmnat eQu1pment at additional cost. 

Eventually it all boils down to: 
Do I want a car, or do I want a Porsche? 

The decision couldn't be more clear-cut. Legendary Porsche handling. A potent, new, 500-hp 
engine that uses less fu·el. And all t ightly wrapped in a newly refined, more muscular stance. 
Now do you want a Cayerme, or did you just want a car? Porsche Cayenne Turbo. There is no substitute. 

The new Cayenne 
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I My House 

How to Make My House Your House 

B Ill Pullout Pantry Door to Bathroom 

Remodeling gives an architect the opportu­

nity to creatively problem-solve space issues. 

For the master bedroom, Schwartz worked 

hard to make unobtrusive storage space, 

which is why the depth of the closet inside 

the walnut wall is such a surprise. Ditto the 

sliding door of the bathroom. "Instead of a 

door or a medicine cabinet, you get both," he 

says, "It's about being clever about design to 

intensify the use of things." 

Ill Be Untraditional 

One of the first decisions made in this 

remodel had to do with the placement of the 

stairs. If the master bedroom stairs came up 

from the secondary staircase off the kitchen, 
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it would have had a naturally private 

feel appropriate for a bedroom. But the 

homeowners and architect decided to bui Id 

above the entryway. "If you're going to have 

to bui ld a staircase, why not get the maxi­

mum secondary benefits?" asks Schwartz. 

"By doing it like this, we are bringing light 

to the second floor, opening the foyer, and 

indicating the presence of modern space." 

liJ Railings 

Cutting corners doesn't have to significantly 

cheapen the design. "We wanted the railing 

to be an elegant continuous line; it's the 

first th ing you see when you enter the door, 

and it sets the tone for the entire project," 

says Schwartz. But having the thinner, 

l!l (ll ll 

paral lel bars fol low the complex curve of 

the handrail proved costly, so the architect 

chose to end the bars at each landing, saving 

thousands whi le maintaining a strong visual 

I ink between the old and new spaces. 

ll Bamboo'zled 

"When we got the first batch of bamboo, it 

was more like mahogany," says Koshkarian 

of the addition's f looring. But the couple per­

severed in their quest to match the bamboo 

to the oak hardwood floors on the second­

f loor landing. Bamboo made sense for many 

reasons (ecological , financial). and careful 

color select ion softened one of the c learest 

visual breaks between the addition and t he 

original house. • 
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The coffee you make can make a difference. 

When you choose our 

new DarR Roast coffee, 

you're helping protect 

the environment and 
support the people and 

wildlife in coffee growing 

regions. That's because 

Yuban is the world's 
largest supporter of 

Rainforest Alliance 

Certified™ coffee beans. 
So every time you enjoy 

a cup of Yuban, you 
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Hz so Good 
Architects Simon Beames and Simon Dickens are 
worried. They are worried about the impact that con­
struction makes on the environment, though they are 
equally concerned about being thought of as patchouli­
scented Deadheads. "It does sound a bit hippie-ish, 
doesn't i t?" says Beames, as he runs through how their 

design came to be dubbed "7.83 Hz" after the pair's idea 
to create a home that matches the natural frequency 
of our planet. He clasps his hand over his distinctly 
unhippie-like shaven head in an "I knew it" motion. 

I Story by lain Aitch 

Beames and Dawkins's fledgling London-based prac­
t ice, Youmeheshe, was set up to develop an innovative 
and poten tially revolutionary design, which would make 
a carbon-neutral, eco-friendly prefab house available to 
the mass market. Yet the two Simons are still unsure how 
exactly to pitch the idea to a nation that has accepted 

organic vegetables but has yet to fully embrace the Prius. 
In ten years' time the idea will doubtless sell itself, but 

today the two innovators are way ahead of the curve. 
Designed to be delivered on just two trucks, " 

I Off the Grid 

These organic prefabs are 
designed to be built on 

small streets or in clusters, 
thus creating communities 
and allowing for economical 
and ecological power gener­

ation. Traditional materials 
and techniques are used, but 
the design is both stunning 
and contemporary. 

April 2007 Dwell 87 
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I Off the Grid 

Designing around a central core 
means that the layout of the 

organic house can be adapted 
to meet the changing needs of 
the occupants. Ceilings or walls 
can easily be added or taken 

away for a simple makeover. 
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Youmeheshe's prefab is assembled from precut, biody­
namically grown wooden panels, which are doweled 
together onsite rather than glued. This decreases the impact 
on the environment as well as on the inhabitants, while 
the delivery schedule is aimed at minimizing transport­
related pollutants and noise. 

"You don't have glues giving off gasses you would oth­
erwise get," says Beames. "They usually give off formalde­
h yde, which is what you preserve dead people in. People 
are unaware of the shortcuts and necessities of traditional 
fast-track building, or at least overlook them. You have 
this generation of people being careful about the environ­
ment, but they forget about themselves. They eat organic 
food, but then what are they sitting in?" 

Corning in at a budget of about $170,000 before the cost 
of land, the 7.83 Hz house is constructed around a central 
core, through which service areas run and heat rises. The 
layout and orientation of the three-story home (there are 
also two-story variations available) is thus adaptable to 

circumstance, both internally and externally. The idea 
is for the houses to be arranged terrace-style, to mimic 
the most community-minded United Kingdom street 
layout, yet they can also be offset in small groups. The 
interior can be altered as families grow or shrink, with 
floors added to create new bedrooms and removed to 
create double-height living rooms or even a roof garden. 

This grouping and adaptability should allow for a 
mixed readymade community, as well as allowing for 
power and heat to be supplied to each unit via small 
community-owned biomass fuel burners. Beames and 
Dawkins believe that some larger schemes could see 
waste dealt with in an environmentally friendly way 
too. with the use of a reed bed and willow sewage system. 

Youmeheshe is just two years old, but it already has 
two schemes for the 7 .83 Hz house in the planning stage, 
with three set for South London and 26 for the city of 
Stavanger, in Norway, where the idea of a wooden house 
is not so alien as it is in Britain. " 

at 



You appreciate expert tailoring, and expect only the finest fabrics for your designer suits. How about your home? 1 
e A M E R I C A N L E A T H E R® 

Fashion. Performance. Innovation. Log on. www.americanleather.com 
For the American Leather retailer nearest you, call 1.800.655.5040 



I Off the Grid 

Prefabs are traditionally linked 
to the use of st eel and high­
impact building programs. 
Youmeheshe's design considers 
everything from how their mate­
rials are grown to how they get 
to the site, ensuring an overall 
zero carbon impact. 
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"Some UK developers have not got their heads around 
it at the moment," says Dickens. "They ask what color 
the wood is going to be and you say, 'Wood colored,' and 
th ey ask if it will stay that color, but of course it changes 
and weathers." Planning officials are also having to 
grapple with the ideas beh ind the house, as the design's 
carbon-neutral status means that Youmeheshe can talk 
its way around some restrictions designed to cut down 
on carbon emissions via heat leakage through windows. 
For example, where the more standard competition has 
to stick to 25 percent window-to-floor space ratios to 
meet emission targets, they can make natural light- filled 
rooms with much more glazing. 

Such advantages are an obvious bonus for Youmeheshe 
as it tries to win public acceptance of the 7.83 Hz house. 
The outstanding design and the environmentally con­
scious standpoint will always win over the buyer who 
already has an interest in those areas, but in order to have 

an effective impact the house must have wide appeal, 
which is why the company is focusing on low-cost pre­
fabs and not one-off designs. "We want it available for 
the mass market," says Dickens. "Though not in simply 
the cheapest way possible, otherwise you would not 
have the materials we are happy to use." 

If Youmeheshe can deliver on this aim, then the 
Simons can cease to worry about being seen as hippies 
and instead start thinking about finding larger premises 
to grow into. "I wonder if we can get away with a Simon­
only recruitment policy.~ says Beames, musing upon 
expansion. "There's us two and we already have another 
Simon as well, Simon Catton." 

The policy seems to be working fantastically well for 
now, though there is the chance that female Simons may 
be hard to come by, which could prove a legal stumbling 
block. But all Simons or not, the future ofYoumeheshe 
is worth watching. • 





The most fuel-efficient auto 

Honda thinking in action. 

Meet Small Oil. Honda has always been committed to developing environmentally 
responsible technology. And with cars like the all-new Fit along with the legendary 

Civic, Honda will continue as the leader in fuel efficiency.t Through innovation and 
hard work, Small Oil can make a world of difference. That's our Environmentology.·· 
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In the aftermath of Hurricane Katrina, refrigerators 
lined the empty streets of New Orleans l ike sentries. At 
night, the standard bright-whites glowed like eerie can­
vases; it didn't take long for graffiti to hit. In a situation 
so dire they had to laugh or they'd cry, residents replaced 
levees with levity, writing out frustration on the fridges: 
"Only a fool would open this- I was that fool." "Louise, 
this ice cream tastes funny!" or "Free gumbo inside!" 

Despite the obvious problems of their recycling and 
disposal, refrigerators, unlike automobiles, have become 
dramatically more efficient in the past two decades­
and truth be told, it would behoove every home to have 
a new model. Americans are reportedly already saving an 
estimated $17 billion in energy costs each year thanks 
to improvements in refrigerator design and technology. 
However, keeping our ketchup cold and our ice cream fro­
zen still strains resources. Theoretically, if every house­
hold in the United States were to replace its refrigerator 

I Story by Chelsea Holden B~ker I Portrait by Brad Hines I Dwell Reports 

Cool it! 
The refrigerator in your kitchen may be humming a pricey song­
to t he tune of hundreds of dollars and thousands of kilowatts 
a year. Even a ten-year-old model uses twice the energy of a new 
Energy Star unit, so it may be time to t rade up. 

with an Energy Star model or the equivalent, we'd be an 
energy-exporting nation. But energy efficiency doesn't 
mean leaving looks in the lurch- these fridges could all 
call the Bauhaus home. 

Beyond their stainless steel exteriors, refrigerators 
today have advanced cooling systems, quality materials, 
and energy-conserving features (beware of extraneous 
gadgets like Internet hookups and TVs which consume 
more power). In short- the places we house our food 
are designed better than most of our homes. We don't 
need another Katrina to remind us that refrigeration is 
a luxury. The least we can do is be responsible by buying 
energy-efficient models (plus they'll pay for themselves 
faster than you'll pay off your mortgage). 

To assess our selection of refrigerators, we chose sushi 
chef Susumu Ueda, who appreciates efficient design and, 
in his quest to serve fish of the utmost freshness, opens 
and closes a fridge over roo times a day . .,. 

A Note on Our Expert: 
Executive chef Susumu Ueda 
was born in the United States 
and raised in Japan and has 
lived everywhere from Belgrade 
to Athens. He began his career 
in 1998 at legendary sushi 
house Nobu New York, trans­
ferred to Nobu Malibu, and 
eventually landed at The Hump. 
The restaurant sits on the 
tarmac of Santa Monica Airport 
and retains the swank feeling 
of privacy and panache from 
flying's heyday. Named for the 
slang term World War II pilots 
gave to the Himalayas, The 
Hump has a 180-degree view 
of the landing strip, the Pacific 
Ocean, the Santa Monica 
Mountains, and Hollywood. 
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Evolution 500 Series I By Bosch I $2,199 / 

www.boschappl1ances.com I Model 

B20CS50SNS, 20.2 cubic feet, four color 

options, 550 kWh/y 

Expert Opinion: I think Supercool and 

Superfreeze [trademarked technology that 

improves temperature flux and allows rapid 

adjustment of interior temperatures from 

the exterior panel] are useful features. At 

a restaurant you want to have a refrigera­

tor that stays the same temperature all the 

time and not have to worry about it-but 

I wouldn't buy a first-generation product, 

even from a wel l-known company l ike Bosch. 

What We Think: Having all the controls on 

the outside allows you to open the door less 

often, which saves energy and just makes 

sense-what appliance besides a refrigera­

tor has controls on the inside? The panel 

also has a child-lock setting. Supercool and 

Superfreeze, which aim to keep food fresh 

and prevent freezer burn by eliminating 

temperature flux, may be useful or may be 

media hype. While 550 kWh/y is competit ive 

(th is Energy Star model is 40 percent more 

effic ient t han a standard 2001 fridge) and 

costs about $50/y, we're siding with the 

chef on this one: Wait until the Joneses buy 

a Bosch and see how well it serves them. 
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PRO 48 1 By Sub-Zero I $12,000 I 

www.subzeropro48.com I Model 648PROG, 

29.8 cubic feet, stainless steel with optional 

glass door, 689 kWh/y 

Expert Opinion: I like this one a lot. I would 

love to have it, space permitting. Seeing the 

food through the glass door and having four 

drawers on the bottom is good for a chef. 

I can fit everything inside those drawers, but 

they're still easy to pick up-that's impor­

tant, because when I'm cooking, I pull the 

whole drawer out. In the future, if I open 

my own restaurant, I would like to have a 

Sub-Zero-it's definitely my favorite. 

What We Think: Whi le its styl ing is enticing, 

you may find yourself curating food for the 

display case-and forget Styrofoam-clad 

leftovers. That aside, it's impressive that 

despite its hulking size, the hand-built PRO 

48 is more energy efficient than a 100-watt 

l ightbulb over the course of a year. The two­

gallon stainless steel bins are oven-safe: 

marinate a masterpiece overnight, pul l out 

the drawer, and pop it in. The Ferrari of 

refrigerators, the PRO 48's price tag has 

f ive digits, but people swear by the invest­

ment in impeccable design. It's cool enough 

to give you delusions of grandeur-just leave 

the blowfish to chefs like Ueda. 

QuatroCooling Convertible Refrigerator I 

By Samsung I $2,599 / www.samsung.com I 
Model RM255BARB, 24 .6 cubic feet, three 

color options, 690 kWh/y 

Expert Opinion: I think Samsung has a pretty 

good idea [with the convertible drawers, that 

can change from refrigeration to freezing), 

but I don't know if I personally change so 

much-and what about the electricity bills? 

If I decided on one temperature setting, or 

spot for t he freezer, I might never change 

it. I pretty much just keep Haagen-Dazs 

in there, but having four drawers is better 

than two or three. 

What We Think: There's a reason why 

the QuatroCool ing Refrigerator won the 

International Consumer Electronics Show's 

2006 Best of Innovations Award. Although 

it seems simple, it took a leap in technology 

to make four separately control led cl imates 

in one fridge whi le staying energy-smart and 

affordable. The Samsung may be a good bet 

for neatniks (it's easy to clean) and foodies, 

especially if you're particular about how you 

house veggies, dairy, and meat. However, 

unless you're a serious home chef with many 

mouths to feed, and t ruly need 25 cubic 

feet of these options, there are more energy­

efficient models in similar styles . .. 

at 





Panorama French Door Refrigerator With 

Linear Compressor I By LG I $2, 799 I 
www.lgusa.com I Model LFX21960, 21 cubic 

feet, stainless steel, 559 kWh/y 

Expert Opinion: I like stainless steel best, 

so it 's okay not to have color options. I th ink 

th is refrigerator is good for a younger genera­

t ion, maybe even a family. I like the French 

door, but it's not very good for older people 

to bend over so much. A TV isn't necessary 

for the kitchen! My wife and I have an LG. 

It's fine. 

What We Think: Maybe we're old-fashioned 

in some respects, but like Ueda, we want 

to focus on food in the kitchen, not t he 

nightly news, so it's fine by us that th is 

model doesn't feature the gimmick that 

made LG fridges famous. In addition, the 

import of Linear Compressor technology from 

Asia is more important than increased color 

options. More th.an just hoopla, the Linear 

Compressor is an entirely new mechanism­

one that reduces energy loss and improves 

motor efficiency, but is so quiet you'll 

be compelled to check that it 's runn ing. 

Although th is model is so new (released t his 

April) that no one can speak from day-to-day 

experience, it's great that companies are 

exploring alternative cooling technology. 
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ConServ by Vestfrost I Distributed by 

Summit Appliances I $1,399 / www.summ1t 

appliances.com I Model CP-l 71SS, 11 cubic 

feet, three co lor options, 255 kWh/y 

Expert Opinion: Personal ly I real ly like the 

brushed stainless steel and its style. The 

smal l size seems good for singles, or the 

person who always travels. And I don't think 

it has a Napoleon complex-it 's j ust l ike a 

normal refrigerator, made smaller-maybe 

made better. It's probably too small for my 

wife and me (or other chefs), but I like it. 

What We Think: We agree with Ueda that 

t his unit may be the perfect fit for certain 

demographics; whether apartment dwell-

ers or people who prefer takeout to kitchen 

labor. The ConServ has the same level of 

options, technology, and styl ing (wine rack, 

reversible doors, design by David Lewis of 

Bang & Olufsen) in a smal ler footprint than 

standard. Chris Daum, who sells these units 

through conservrefrigerators.com and runs 

her own unit off of solar and wind power says 

t hat what really sets the ConServ apart is 

the European ethos behind its manufacture: 

It's made of 100 percent recyclable parts. 

Coupled with Danish design, that tidbit 

tipped the scales and made the ConServ our 

favorite. Take note: It's not "frost free." 

Chillerator Garage Refrigerator I By Gladiator 

Garage Works I $999 1 www.gladiatorgw.com I 

Model GARF19XXPK, 19 cubic feet, graphite, 

418 kWh/y 

Expert Opinion: I l ike the way it looks-its 

projection is very strong and I want my 

refrigerators to be compact. The shelf design 

is good for large or heavy items, and it's nice 

that you can move it easily on the wheels, 

but for my purposes I I ike refrigerators with 

more compartments. I can see cool hotels 

using th is in their rooms. 

What We Think: If you've ever taken the 

t ime to see what I ies (or I ives) beneath 

your refrigerator, then the fact that this 

fridge is mounted on heavy-duty casters 

is appealing. The rugged toolbox-style 

exterior is edgy with an advantage: it doesn't 

show fingerprints. A division of Whirlpool , 

Gladiator GarageWorks markets items to 

t ri ck out your garage/basement/shed. The 

Chillerator was designed as a second fridge 

for Costco-shopping families, but there's 

no reason why it can't be your mainstay. 

Its bodybui lder arms can carry fu l l loads 

of condiments and beverages, it's compact 

but not cramped, and frankly, it's nice 

to see industrial chic taken literal ly-even 

when it looks l ike a Dodge Ram. • 

at 
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I Nice Modernist 

Once a humble collective for 
Deadheads and Domeheads, 
Real Goods has since grown 
into an emblem of consci­
entious living. Founder John 
Schaeffer (below) stands 
proudly next to the eco-friendly 
company's biodiesel fueling 

station. 
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I Story by Christopher Bright I Photo by Gabriela Hasbun 

From Commune to Commonplace 
Tired of carting supplies back and forth from Ukiah 
to the commune where he Jived in Northern California, 
John Schaeffer decided to start selling environmentally 
friendly wares himself. And so Real Goods, the largest 
and oldest supplier of healthy-living, renewable-energy, 
and sustainable-living products in the nation was 
founded in 1978 in the sleepy town of Willits. A year 
later Schaeffer acquired several used solar panels from 
ARCO Solar and became the first retailer in the world 
to sell a photovoltaic system. 

At the time, the 29-year-old burgeoning conservation­
ist had no designs on creating the consumer mecca for 
all things green. Bu t by 1998 Real Goods had become the 
p layer in the market, and the amount of carbon dioxide 
saved through the use of its products was said to be over 
a billion pounds; the number continues to grow today. 
Real Goods' stats were so impressive that in 2001 the 
Colorado-based company Gaiam decided to merge with 
t hem, and they are now known as Gaiam Real Goods. 

BIODIESEL FUEL 
$ 3.85 

The nonprofit spinoff of Real Goods, called the Solar 
Living Institute, is located at the center's headquarters 
and is an example of the outfit's philosophy. Located 
in Hopland, California, the institute welcomes some 
200,000 visitors to its 12 acres of permaculture gardens 
every year. The structures on the campus are all com­
pletely solar powered and were built using straw bale 
construction and other natural methods and materials. 
Programs such as the ecological design workshops are 
doubling in size each year. 

Schaeffer's perennial efforts are finally coming to 
fruition, as sustainability has gained traction in recent 
years. Incentives have played a large role in this trend, 
and according to Schaeffer, Germany's example is the 
one to follow. "They're doing more than double the solar 
sales than the U.S. wi th a sixth of the population and 
much less sun, all because the German government's 
dedication to combating global climate change provides 
lucrative solar incentives." • 
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I Story by Michael Dumiak I 111ustrations by Benjamin Savignac 

In wintertime, the Baltic Sea slows to a thin and 
brackish broth, the sky is dark by afternoon, and the 
lights are low in the old towers of Tallinn, Vilnius, 
and Riga. Collars are turned against cold and growing 
winds from the bitter east. 

Inside it's warm. There's a hothouse of ideas across 
the Baltic region, lit with stylish new lamps, bold textiles, 
beautiful glass, and brash architecture. It's driven by a 
set of energetic young designers and architects coming 
into their own in the Baltic states of Estonia, Lithuania, 

and Latvia. Legacies of the Bolshevik empire crashing 
to the ground, sparking chaos and cowboy capitalism, 

are receding, revealing new dialectics. Spend any time 
talking to the youth brigade here and they'll be the first 
to describe tough obstacles, social and aesthetic alike. 
But it's also easy to see that the Salties are close to real-

Baltic Breakout 

izing trendsetting potential for design in Eastern Europe. 
There's poverty here, but among designers in all three 
countries the thinking and vision feel free and fun. Even 
as the cold northern winter wraps a freezing cloak over 
the region into the new year, it's worth watching closely. 

Not long ago a bright harvest moon rose over the 
Estonian capital of Tallinn, kicking off a yearlong design 
festival and celebration full of late nights, television 
specials, parties, store openings, and discussions. "That's 
one of the guys who is going to change the world," 
Martin Pam says with a wink, pointing to thin, lanky 

Pent Talvet, who happens to be walking down the same 

bustling street in downtown Tallinn. Pam is the 35-year­
old head of Tallinn's Estonian Academy of Arts product 

design department and is himself a well-known furniture 
designer. "You're bringing the revolution, right?" he says .,. 

• 

Designers like Naris 
Kalinauskas (pictured), who 
owns a modern design store 
in Vilnius, aren't content to 
let the Salties be viewed as a 
design backwater. Products 
by Taivo Piller Cleft) and Jonas 
Piel (above) are helping cap­
ture people's attention. 

c 



At first look. you'll be awestruck by the beauty of Sanus Component Furniture. Investigate deeper and you'll see the strength of aluminum pillars 

blended with the character of solid hardwoods and unique features like tempered glass shelves and a wire management system. Component Furniture 

includes cabinets. armoires and digital lV stands that configure to your exact needs. Add the Sanus Convection Cooling System that allows air to 

flow around heat-generating AV gear like a cooling canyon breeze and you have Component Furniture that echoes of quality and performance. 
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u 
to Talvet, one of his students. "I hope so," Tai vet says with 
a looping grin. "Hope so?! You can't hope for the revolu­
tion," replies Pam. "You have to say yes!" 

Pam's joking. Sort of. But this kind of skepticism and 
modesty are typical around town, as are a close dedica­
tion to craft, careful attention to style, and palpable 
excitement about new possibilities. After economic 
chaos in the wake of Soviet collapse, factories are getting 
more numerous and dependable, and starting to engage 
designers-a necessity if raw talent is going to develop 
into something more. "For 50 years it was a Potemkin 
village here," says Matti Ounapuu, a friendly rock of a 
man whose many de~ acn1evemen t-s include sleek 
black Packline car-tbp ski cas nci_Qie h~erlly erected 
1980 Olympi regat te, its torch Stnk i.!_ting oud 
near Tallin s be . ;we take this very seriOtr ly no " 

Although there are repeated threads and distinct 
local media and materials, there is no signature local 
sty le boxed and ready for export. It's more com pl ex than 
that. The "Bal tics" are something of a Soviet construc­
tion; they're forged together because of recent history, 
not because of shared consciousness. With spotty trains 
and narrow roads, it takes a long time to get around the 
area. But, of course, the Baltics are real- psychically 
and physically-and a n atural market for ideas. It makes 
more sense to think of the region as a crossroads linked 
by similar and simultaneous experience- one that spent 
the past decade defining what it is not. The region, which 
started from zero, is now more or less broadband wired, 
looks to the future, and is beginning to see real results. 

It has a lso a design atmosphere marked by youth; 
sure, some veterans are going strong like Ounapuu and .,. 

"We like simple and minimal­
istic things," says Estonian 
graphic designer I Iona 
Gurjanova, pictured here with 
designs by Baltic colleagues 
Tarmo Luisk (at left) and 
Nauris Kalinauskas (at r ight). 



With Ceramic Tiies of Italy you can create your own lasting masterpiece. 
Italy produces the world's largest range of styles, colors, designs and technological innovations in ceramic tile, giving you the very best tools of the trade. 

Before your next project, be sure to visit www.ltallanUles.com to see the latest trends and find the retailers closest to you. 

For more information, please contact: 
Italian Trade Commission - Ceramic Tile Department - 33 East 67" Street - New York, NY 10021·5949- ph (212) 980-1500-newyork@newyork.ice.it 

Ceramic Tiles of Italy, promoted by Confindustria Ceramica, is a registered trademark of Edi.Cer. S.p.a., 
the organizer of CERSAIE, International Exhibition of Ceramic Tile and Bathroom Furnishings - Bologna, Italy, October 2-6, 2007 - www.cersaie.it 
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furniture maker Maile Grunberg- who's got a great mod 
take on bent plywood veneer. Even Bruno Tom berg, per­
haps the region's premier design thinker and founder of 
the first contemporary design school in the Soviet Union 
in the late '6os, wryly calls himself a relic. 'Tm retired," 
he says with a laugh. Most designers here are in their 
30s and running their own show. Triin Ojari, editor-in­
chief of Estonia's main architectural journal, Maj a, is 32; 
Kai Lobjakas, curator of the local design museum, is 31, 
as is Karin Paulus, design critic of the influential weekly 
Eesti Ekspress. Everyone goes to the local art academy 
and there are opportunities waiting for graduates. All 
of this has an impact on style, what gets made, and what 
it will look like. 

"We like simple and minimalistic things," says Ilona 
Gurjanova, a graphic artist whose work was once scruti-

nized by Communist Party art bosses for illegal national 
colors. "We are harmonic there." True enough, agrees 
Tarmo Luisk, a mischievous 36-year-old designer best 
known for his chic, industrial lamp making. "But we're 
not Finns. For Finns, Estonians are too crazy," he says. 
As someone who once h ijacked a show opening with 
an impromptu karaoke session, he's got a point. 

It takes two days to drive the 400 miles south from 
Tallinn to raw, dusty Vilnius, stopping at the more staid 
Latvian capital, Riga. Both places have a very different 
feel but share this sense of experimentation. It's a little 
harder to hear about the scene in Riga (at least for this 
writer, perhaps because everyone seemed to be on holi­
day at the same time), but the architecture in both the 
small urban center and further afield is gaining regional 
notice, especially from the likes of the Sarma & Norde, • 
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" The community here 1 grow­
ing faster and faster," s s 
Lithuanian furniture desi ner 
Darius Cekanauskas of th 
local design scene. A table 
his is shown at left; a light b 
Neringa Dervinyte is above. 
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Arhitektonika, and Arhis architecture and design stu­
dios. And not everything Latvian is practical and calm: 
Interior designer Agris Dzilna, for instance, is known 
for his dramatic fire-sculpture performance pieces with 
Akciju Sabiedriba, of the Action Society. 

In Lithuania, the new design base gathers in galleries 
and at a studio/store in Vilnius called Contraforma. "A 
lot of new companies here are looking for an identity. 
They're trying to use design now for that purpose; says 
furniture designer Darius Cekanauskas. When 34-year­
old furniture designer Nauris Kalinauskas started 
Contraforma with his partner, Egle Opeikiene, it was to 
recognize and encourage new materials and thinking, 
and to focus this growing energy. Kalinauskas explains, 
"Basically, we want to help young designers to communi­
cate with manufacturers, to find the best way to present 

• 

progressive design projects in the world." 
What's happening across this chilly region, marked 

with pine, birch, sea, and snow is that many young voices 
are gaining sure footing at once and are able to get prod­
ucts and buildings made. 

But more important than forging rules for a regional 
look is that there's more work than dogma. "Maybe it's 
better that there are no father figures, no models here," 
Karin Paulus says. "It's more free." That could have some­
thing to do with the reception given to Tallinn's new 
landmark, the Kurnu Art Museum, designed by Finnish 
architect Pekka Vapaavuori. On the one hand, it's a strik­
ing affair, a sleek, impressive, and important building; 
on the other, the local take is that it's merely okay. 
"It uses limestone and copper, local materials, classical 
shapes," Triin Ojari says. "It doesn't say anything new." • 

0 

"We're IJ'ying to consolidate 
the design force of all the 
country," says Kalinauskas of 
Contraforma. Egle Opeikiene 
(left), Martin Piirn (center), 

and designs by Kalinauskas 
and Paulius Vitkauskas above. 

at 
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I What We Saw Tokyo I Story by Benjamin Budde 

Without a single banner to gather under, Tokyo's design week may leave f irst­
t imers unsure of what exactly there is to see. But Tokyo Designer's Week, 100% 
Design Tokyo, and Design Tide-which comprise the trio of events- each offer 
a distinct focus and plenty to take in. This year's program was scaled back 
compared to the more sybartic fare of years past, but the frugality of 2006's 
events notwithstanding, the overall quality rema ined high, and the design-savvy 
Japanese publ ic came in droves to get their fix. 

D 
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D 2.5 series I Designed by 
Naoto Fukasawa for ±0 I 
www.plusmmuszero.Jp 
The corners on each piece 
of t his series have a 2.5 mm 
radius, which Fukasawa claims 
is the ideal measurement for 
products that feel good in 

the hand. Here the formula is 
applied to analog and digital 
clocks, a timer, a radio, and 
even a small, empty box. • 





I What We Saw Tokyo 

rJ Aki I Designed by Jean-Marie 
Massaud for Time & Style I 
www.timeandstyle.com 
The French designer created 
two new series- Aki and 
Men- for t he Tokyo furniture 

shop Time & Style as part 
of a greater exhibition of his 
life's work. Both demonstrate 
Massaud's refined, organ ically 

derived style; however, despite 
t he pieces's striking elegance, 
at a press event, Massuad 
dismissed them as "just some­
thing I designed." 

IJJ Phantom I Designed by 
M idoro Araki for Max ray I 
www.arakimidor i.com 
Midori Araki, one of Tokyo's 
heralded young designer/art­

ists, creates furniture pieces 
wit h sculpt ural, almost 
installation-like qualities. This 

pendant lamp appears to be 
a harmless birdcage, but when 
the l ight is t urned on, a well­

placed metal cutout creates 
a spooky shadow of the cage's 
former occupant. 

B Flowlounge I Designed 
by Shin Azumi for ltoki I 
www.itoki .Jp 

For better or worse, WiFi has 
enabled people to work from 
just about anywhere, often 
obl ivious to t heir surroundings. 
Recognizing t his, Shin Azumi's 
Flowl ounge series creates 

spaces where people can meet 
and exchange information, 
i n both a formal and relaxed 
atmosphere. 

1iJ Cypress I Designed by Nao 
Tamura for t he AU Design 
Project I www.au.kddi.com 
In previous years, Japanese cell 
phone provider AU produced 
hugely successfu l handsets by 
famed designers Marc Newson 
and Naoto Fukasawa. Th is year 
it unveiled this simple but strik­
ing design by up-and-coming 
designer Nao Tamura. What's 
not to like about a li ttle asym­

metry and exposed circuitry? 

0 Time Paper I Designed 
by D-Bros I www.d-bros.jp 

Japanese design team D-Bros, 
who excel at br inging effective 
graphic elements to product 
design, rethink the clock wit h 
a series of timepieces that 
pin to the wall like posters. 
The c locks vary from the very 
simplistic to the nostalgically 

patterned and are sure to 
enliven any cubicle in its 
darkest hour . ., 
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You know sound can move you. 
Let Beolab 9 move your world. 

The Beolab 9 speaker was designed as a tool used by professional 
sound engineers for recording acoustic music. The shape is fashioned 
around the sound to ensure an absolute minimum of distortion, and 
the maximum of depth and detail. If it's been a while since your 
favorite music or movie gave you goose bumps, then you'll enjoy 
listening to our new Beolab 9 speakers. Find the store closest to 
you at www.bang-olufsen.com/beolab9, or call 800 531 9873. 

Experience Beolab 9 and set your world in motion. 

BANG & OLUFSEN 



I What We Saw CES I Story by Christopher Bright 

Dwell traveled to Las Vegas to battle throngs of pasty gamers, wait hours for 
taxis, and try our hand at the dizzying circus known as the Consumer Electronics 
Show (meanwhile, back at home, Apple was introducing the iPhone). We were 
less concerned with the difference between 1080i and 1080p, or what that 
means exactly, and more interested in innovative products that could actually 
make their way into your home. 
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fJ Slim Furniture Concepts I 
By Teaxs Instruments I 
www.dlp.com 
This audio shelf concept, 
intended for slim DLP TVs. was 
one of our favorite finds of the 
entire show. Texas Instruments 
collaborated with English 
industria l design firm Native 
Design and respected speaker 
designer Bowers & Wi lkins to 
create this clever integration 
of wal l-mounted shelf , digital 
amplifier, and high-performance 
speaker system. 

at 



llJ Leaf Light I By Yves Behar 
for Herman Miller I 
www.hermanmiller.com 
This organical ly inspired table 

lamp was developed accord­
ing to Herman Mil ler's Design 
for the Environment protocol. 
using sustainable materia ls 
and processes. The LEDs use 
40 percent less energy than 
a 13 watt compact fluorescent, 
and unl ike most are cool to 
the touch. The twisted form 
ensures the perfect angle and 
height for read ing. 

111 WF337 SilverCare Washing 
Machine I By Samsung I 
www.samsung.com 
The excessive noise and vibra­
tion usually associated with 
fron1t-loading washers is no 
concern with this c leansing 
machine. Samsung's Vibrat ion 

Reduction Technology allows 
users to put the WF337 in close 
quarters and on second floors. 
The Si lverCare Technology 
saves 92 percent on energy 
compared with standard hot 
water sanitization. 

lil VX9400 I 
By LG and Verizon Wireless I 
www.lgusa.com 

Can't tear yourself away from 
the latest episode of The Office? 
No worries, th is l i ttle dynamo 
from LG allows you to surf the 
Web, snap photos, I isten to 
your favorite music , and watch 

streaming TV on t he go; oh, you 
can talk on it too. We especially 
l ike t he swing bar design of the 
color LCD screen, wh ich can 

be viewed in both landscape 
and portrai t modes. • 
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I Conversation 

FAT principals Sean Griffiths, 
Charles Holland, and Sam 
Jacob (below) have a laugh out­
side the studio. The firm aims 
to add more color and depth to 

the architectural lexicon. 
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I Story by Christopher Bright I Portrait by Julian Anderson 

Flirting with Pilaster 
For some, contemporary architecture means stale 
geometric boxes and frigid minimalist interiors 
filled with snooty elitists sporting black turtlenecks. 
Principals Sam Jacob, Sean Griffiths, and Charles 
Holland, of the London-based firm FAT Ltd., are doing 
their best to upend this tired conception by creat-
ing rich, playful designs, weaving disparate concepts 
together to form a wholly new architectural vernacular. 
The English trio, whose name is an acronym for Fashion 
Architecture Taste, uses myriad narrative themes in 
their work, often contrasting fun and quirky ideas with 
more academic concepts. Think of them as paper archi­
tects who actually build things. 

At FAT, the goal is to engender a more varied archi­
tectural landscape, one that reflects the interests of 
a building's inhabitants as well as its streetscape. Says 
Jacob, "I wouldn't necessarily say it's postmodern ism, 
but that kind of eclectic approach-one that isn't based 
on an architect having a specific sty le, but having a pro­
cess which can embrace very diverse interests." While 
the forwa rd-thinking fi rm doesn't have a signature 
aesthetic, there is a concurrent feeling in each of their 
buildings. Staid traditional archetypes are often mixed 

with colorful, cartoonlike forms, creating something 
between life-size Playmobil sets and Memphis-does­
Disney; walking into one of their buildings is a little like 
Alice going down the rabbit hole. 

Since the firm's inception in r995, FAT has generated 
an impressive list of accomplishments in a relatively 
short period. Among them are numerous awards (includ­
ing the Architecture Foundation's Next Generation Award 
in 2006), inclusion in an exhibition at the Victoria and 
Albert Museum, and a feature on the face of a Dutch 
stamp. Add their recent lectures at such hallowed institu­
tions as the Tate Modern, Royal College of Art, Yale 
University, and SCI-Arc to the tally, and the offbeat 
outfit's prowess starts to come into focus. 

The principals at FAT aren't shy about revealing their 
affinity for all things funky and contrarian, as evidenced 
not just by their variegated design sensibility, but also 
by their appreciation of Phil Collins's drum fills. But it's 
not all about an architectural laugh track for these inno­
vative designers. We sat down with Jacob to see what's 
behind their playful fa~ade, and discovered some pretty 
serious stuff: philosophy, the purpose of arch.itecture, 
and the perils of fast-food consumption. 

How did you three come to work together? 

We were all studying in different schools in 

London at about t he same t ime, and got to 

know 011e another through a tutor we shared. 

When we came out of college, it was a really 

terrible t ime in the building industry-right 

in the m iddle of a recession. Absolutely 

the most stupid time to decide to set up an 

office-there was zero work. To start with, it 

was really about exploring some of the ideas 

we'd been interested in at college, which 

didn't have much to do wit h build ing things. 

It was much more about exploring the mar­

gins of what arch itecture might be through 

a series of art projects. 

And so you had a very interdisciplinary focus 

from the beginning? 

Yeah, to try and take work and put it in a 

very publ ic place. That meant putting it 

into bus shelters, onto "For Sale" signs that 

estate agents put up outside of houses, busi­

ness cards, al l kinds of things that already 

existed out in the world, and had a dialogue 

about the way in which they were used. 

The projects we were exploring were about 

how to make architecture without any wal ls, 

t hat didn't have any physical fabric-what 

t hat might mean, how that might change ... 
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relat ionships between the artist and t he 

spectator, and how it might alter the way 

in which we use the city. 

Were you influenced by the likes of Archigram 

and other paper architects? 

Yeah. We knew and were taught by some 

of t he people at Archigram. When we were 

starting out, that [ ideology] was def inite ly 

something we were th inking about. But 

it was a world of difference here; it was 

a time when young practices didn't real ly 

exist in the UK. 

So do you think the landscape at the time 

had an influence on the focus and breadth 

of your work? 

Yeah, it was a very exciting t ime in London, 

when the YBA [Young British Artists] sensa­

t ion was j ust start ing. So there was lots of 

opportunity for interest ing, creative things 

to occur. And that was a great context to be 

work ing within. Gradually, we thought, Well, 

hold on a minute, we don't want to be l ike 

Archigram at al l ! We want to bui ld! The real 

challenge is to take these ideas and pursue 

them through real, bui lt bits of architecture. 

Could you talk a l ittle bit about your process? 

The way t hat we work with a client is to try 

and look for t he point wit hin the project, 

and t he points wit hin the participants of 

t he project, which are slightly undercover. 

We try and tease t hose moments out so that 

they become the focus. That means trying 

to ident ify the elements of personal ity, and 

then looking at them in relation to the inf lu­

ences and sources that we might begin to 

refer to in t he design. A lot of projects at t he 

moment are very narrative in a sense. They're 

quite pictorial , and make a lot of references 

to th ings which are famil iar, t hings t hat exist 

every day, or something that 's more histori­

cal , and t hen kind of recombine and retask 

them in new, progressive ways. 

You were· speaking about t he combination 

of the old and the new. Along t hose lines, 

there is a dichotomy present in your work, 

a lighthe.arted, childl ike humor as well as a 

really cerebral, manifesto-driven seriousness. 

What's the motivation behind those apparent 

contradictions? 

It 's partly to do wit h an idea that architec­

t ure's quite a complex thing to experience. ~ 

A social housing project in 
New Islington, Manchester 
(above), was a collaborative 
effort that drew heavily from 
the residents' input. Completed 
in the spring of 2006, the 23-
unit development was designed 
to be an example of sustainable 
practices. The Blue House 

(left) is a l ive/work project that 
contains an office, apartment, 
and maisonette for a family of 
three. The blithe fa~ade reflects 
the mixed-use functionality by 
combining traditional home 
and off ice archetypes. Light 
fi lters into the interior of this 
seminal design (right). 
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It's about layering different kinds of mean­

ings and read ings, and al lowing them to 

overlay one another. From one angle it can 

be a fun project, but at the same t ime it 

can have more depth to it. It can be explored 

with a particular set of ideas or theory if you 

like-a philosophy. The intention is that the 

work operates on different levels. The moti­

vation for that is how a bui lding works within 

t he city; how it's occupied; or how it's seen 

as an object, a destination, or a background. 

Playing up a variety of aspects, which as you 

say are sometimes at odds wit h each other, 

adds to the richness of the project. It's also 

about trying to get away from t he idea of 

a perfect iteration of a single object or idea. 

Is the goal of your designs to upend the 

current trajectory of architecture, or rather 

to steer it in a specific direction? 

We' re trying to do a couple of things. On one 

hand we're trying to explore an alternative to 

that singular idea or aesthetic; we're trying 

to upend t hat. At the same t ime we're trying 

to reconnect with certain tradit ions, which 

have been randomly plucked from the last 

100 years or so, beginning with Arts and 

Crafts up to Archigram. It's that kind of idea 

that you can combine very different th ings. 

It's not about past iche, not about re-creation; 

it 's about using a language. It's about using 

techniques, technologies, and materials in 

ways t hat encourage a more diverse use or 

understanding of architecture. 

Is that where the significance of your name­

sake comes from, the interplay between 

fashion, architecture, and taste? 

Yeah. It's also a celebrat ion of things that 

architects are usually fairly shy of. Architects 

usual ly aspire to th ings like t imelessness, and 

we say, "Hold on a minute, that 's a ridiculous 

t hing to aspire to in the 21st century. That's 

a very obsolete not ion. To embrace things 

l ike fash ion and taste, th ings that change 

and shift colorfully, and alter-it 's an abso­

lutely valid and important th ing for architects 

to do." The other side of the name is about 

being fat, consuming stuff, about consuming 

too much , and the architectural condit ion 

that arises when you graze on too much fast 

food. I suppose in both senses it's about pos­

ing a quest ion: What are the aspirations of 

architect ure in t he 21st century? • 

An employee at KesselsKramer 
advertising agency (above) iin 
Amsterdam works at a picnic 
table in the converted church. 
A wooden fort and lifeguard 
station establish scale, as 
well as provide structures 

Art Academy (left) in Boxtel , 
t he Netherlands, was a bland 
throwback from the '60s before 
FAT created a new design for 
the fa~ade. The exterior forms 
are echoed in the school's 
interior (right) where students 
now work in a more collabora­
tive environment. 

for practical necessities like 
workstations. The Sin! Lucas 
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What you can imagine, we can create. 
Why stop designing when you get to fixtures? With Signature Design Studio TM, from Symmons you don't 

have to. While everyone else is choosing someone else's fixture from a catalog, we'll work with you to turn 

your design idea into custom-manufactured bathroom fittings. So contact us, and be amazed how simple 

and fast it is to turn your imagination, into reality. 

1-800-SYMMONS www symmons.com/signature create 



I Archive 

Neal Rantoul listens as 
brother-in-law Mark Harrison 
strums the banjo in the living 
room (top left) of their summer 
house. The de<:k (bottom left) 
provides a sunbathing spot for 
a family f riend. The 15-foot 
concrete pillars that support 
the house (bottom right) mirror 
the spruces that hem it in. 
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I Story by Shonquis Moreno 

Ambient Noyes 
Frankly, the whippoorwills around the Rantoul house 
on Martha's Vineyard can get annoying, singing through 
the night into dawn. They've nested beside a modest trio 
of wooden boxes rising out of a canopy of trees overlook­
ing the sea. The largest box in the center contains living, 
dining, and kitchen areas. Bookending it, two smaller 
boxes contain bedrooms and baths. The long flanks of 
each rectangle are lined with floor-to-ceiling sliding 
glass doors; uninsulated wood and cinderblocks form 
the ends. Threaded to the eaves on slim cables, a wooden 
deck wraps the house without obstruciing views. Two­
by-fours framing the walls serve, on the interior, as 
shelves, bearing old Kodak snapshots and Milton Avery­
like canvasses beside kids' crayon drawings. The gossa­
mer skin of this summerhouse allows views, sound, light, 
and air to suffuse the interior. "My favorite aspect of the 
house is that it invites the outside in-in all weather and 
conditions. It places you in the environment, not cut off 
from it," says Neal Rantoul, whose parents commissioned 
the house from arch itect Eliot Noyes in 1963. "I also love 
the openness, the way it forces you to live together in the 
common room." Diana Harrison, one of the two sisters 
with whom Rantoul now shares it, agrees: "We've gotten 
closer to each other because of the house." 

All of Noyes's summerhouses were unpretentious 
(exposed wood. screen doors. no insulation, shed roofs). 
though formally sophisticated, affairs. "There was 
a gaiety to it," says industrial designer Gordon Bruce, 
who first joined Noyes's studio as an intern in 1968 
and has now written the architect's first monograph 
published last year by Phaidon Press, "but there was a 
lot of restraint. He respected the site and the needs of 
the people so he didn't build the Taj Mahal on Martha's 
Vineyard." Like the Rantoul house, other Noyes houses 
used the parallel walls and embrace of the outdoors. 
Noyes's own New Canaan, Connecticut, house consisted 
of public and private rectangles separated by an open 
court. The public side had no walls but contained zones 
carefully defined by materials. Noyes required guests to 
cross through the open a ir to reach the bathrooms on the 
private side, placing nature at the heart of the dwelling. 
(Friend and graphic designer Paul Rand once gave him 
the money to install a toilet in the living room; Noyes 
bought a dogwood tree instead.) For the Graham house 
in Greenwich, Connecticut, Noyes moved the parallel 
stone walls close together. Instead of framing the interior 
space. they formed a "street" bisecting the house through 
which occupants could access rooms that cantilevered 1> 



Who would spend $ 59,750 on a bed? 

Most people would not or could not. A select few could and would, 
if they knew what they paid for. 

If they knew that the Vividus bed was built by a small family 
owned company in the small Swedish town of Koping. 

If they knew that the company had built beds for 150 years. 
If they knew that a few years ago the company took a vow 

simply to create the best bed in the world. 
If they knew that the company scanned the planet for the 

best knowledge of human comfort, the finest natural materials, 
and dug deep into the most valuable experiences from their own 
long history of bed building. 

If they knew that it takes weeks for the most skilful craftsmen 
of the company to build just one Vivid us, since every little detail is 
done exclusively by hand. 

Now you know. 

Find the remarkable story of Hastens Vivid us at www.hastens.com 

Hastens Beds, priced from $ 4,475 - $ 59,750 Hastens7'. 
since 1852 

The Hastens Store SoHo, NY 80 Greene Street 21'2 2,9.9022 The Histens Store at ABC Home NYC, NY 888 Broadway 2 12 473..3000 The Histens Store Miami, FL 2751 SW 27th Avenue 305 285•2339 
The Histens Store Chicago, IL 430 N. Wells 312 527-5337 The H8stens Store Winnetka , IL 976 Greonbay Road 847 441-5337 The Hfistens Store Boise, ID 6898 Fairview Avenue 208 327·3552 
The Histens Store Newport Beach, CA Fashion Island 949 719-0877 The Hi stens Store Los Angeles, CA 8675 Washington Boulevard 310 558-3155 The Hastens Shop at Scan Design, FL 
Tamp> 813 805-~7?7 Orlando 407 992-7777 Hollywood 954 874-3888 The Hastens Shop al Kuhl ·Llnscomb Houston, TX 713 526-6000 House 01 Norway Fairfield, NJ 973 227-3367 

Coming soon, The Hastens Store - Las Vegas1 NV - Scottsdale, AZ - Dallas, TX 

866 SO·Hastens www.hastens.com 
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The interior courtyard of 
Noyes's 1954 home in New 
Canaan, Connect icut (below 
left). Summer shows a dif­
ferent side (below right). 
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off them. "My father believed firmly that buildings are 
practical, enhancing the lives of the people who use 
them, not objects of reverence," says Noyes's youngest 
son, Fred, who also became an architect. 

In 1940, Noyes was hired as the first industrial design 
director of the New York Museum of Modem Art. At 
MoMA, Noyes established the yearly "Useful Objects" 
show (recently revived by curator Paola Antonelli). 
To "curate" it and spur Christmas consumerism, he and 
wife, Molly, mined the local five-and-dime for ordinary 
items under ten dollars. He initiated educational pro­
grams for children and competitions for everything from 
fabric to furniture design. Noyes used the museum as a 

platform to educate the American public about design, in 
general, and about the Bauhaus philosophy, in particular. 

In 1956, drawing on his panoply of skills, IBM hired 
Noyes as their Consultant Director of Design, making 
him the ultimate arbiter in the company's commission 
of interiors and industrial design, architecture, exhib­
its, graphics, packaging, and art acquisition around the 
world. It was Noyes who hired architects Eero Saarinen, 
Mies van der Rohe, Marcel Breuer, and Paul Rudolph, 
and who decorated their buildings with artworks by the 
likes of Ivan Chermayeff, Alexander Calder, and Isamu 
Noguchi. Noyes also designed a number of IBM projects, 
including the colorful Selectric typewriter, and estab­
lished design reviews of the latest products in a bare 

white room to cultivate consistency- not uniformity­
throughout the company. Finally, he generated brand 
manuals to maintain th is consistency. Noyes would 
eventually consult for Westinghouse, Mobil Oil, and 
Cummins Engine Co., as well, and the same formula 
worked for each. For Mobil, in 1964, he designed its 
distinctive service stations, equipment, and corporate 
design program. With 50,000 stations around the world, 
the identity had to translate from Indiana to Kuala 
Lumpur to Dubai. "He educated corporate America 
about why design is important ," says Bruce, "and why 
it makes good business sense." Anticipating the magni­
tude of brand power in the mid-199os, Noyes became 
a "curator of corporate character." 

The eternal teacher- of corporations, students, and 
the public-Noyes mastered the art of making his mes­
sage meaningful to diverse audiences. "The thing I'd take 
away from him," says Bruce, "is the big-picture thinking, 
seeing the interconnectedness through all the complex­
ity and the consistency between the smallest and biggest 
things he did." Fred Noyes agrees that his father's archi­
tecture was based not on fancy details or complex geo­
metries but on clear ideas-and that this way of seeing 
the world suffused his llife. "He was, first and foremost, 
an architect," says Fred, "but he brought that discipline 
to many fields and, in that sense, spread the power of 
design to places where it hadn't been recognized yet." • 
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Ten Things You Should Know About Eliot Noyes 
l /Just for kicks, Noyes read the classics in 

Greek. Despite his h ighbrow education, he 

wasn't a pretentious speaker. Frustrated with 

IBM employee jargon, Noyes composed his 

"Dear Mother" pamphlet, suggesting memos 

be written l ike a simple note to Mum. 

2 /Noyes imposed limits to define tasks. 

He once began a meeting by saying, "The 

objective of th is meeting is to be done by 

lunchtime." No one got to the del i late. 

3 /As an undergrad, Noyes wanted to be a 

painter and served as the illustrations editor 

at the Harvard Lampoon. Having switched to 

architecture at t he Harvard Graduate School 

of Design, he would have attended the 

Bauhaus had Hitler not closed it in 1933. 

4 1 One Thursday during graduate school, 

Noyes was invited to join an archaeologi-

Clockwise f rom lop left: Noyes 
in his New Canaan office, 
1966; the Mobil Oil logo he 
commissioned in 19 65; the 
Vermont House, 1962, which 
shows sun control elements; 
the catalogue from the 1941 
MoMA show, "Organic Design 
in Home Furnishings" curated 
by Noyes; and the 1961 Eliot 
Noyes & Associates IBM 
Selectric typewriter. 
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cal expedition to the Persian Persepolis as 

a watercolorist. By t he following Monday, 

he had packed his accord ion and skis and 

deferred his degree for two years to embark 

on t he seven-week steam passage to Beirut. 

5 /When Noyes returned to Harvard, he 

found Bauhaus professors Walter Gropius 

and Marcel Breuer teaching. After graduat­

ing, he joined their firm briefly. His brand 

of funct ional modernism followed Bauhaus 

tenets and was influenced by Le Corbusier. 

61 After Noyes established his own studio 

in New Canaan in 1947, he drew four of his 

colleagues- John Johansen, Marcel Breuer, 

Phil ip Johnson, and Landis Gores-to the 

c ity where, in t heir persistent efforts to 

int roduce modernism to t he bucol ic "train 

stat ion next to heaven," they became known 

as t he Harvard Five. 

7 I Noyes may have been the first to design 

a pass-through between kitchen and dining 

rooms. As wives began to do thei r own cook­

ing and serving, he responded to the need to 

pass easily between rooms while entertaining. 

81 Noyes insisted that design and commerce 

work together- and that styling had nothing 

to do with either. One of his most popular 

The Sha'Pe of Things columns for Consumer 

Reports magazine criticized the rampant 

overdesign in Detroit where he felt execs 

were "playing rocket ship." 

91 Solar control fasc inated Noyes and his 

textural (and economical) experiments 

perforating and screening bui lding fa.yades 

originated with partitions he saw in India. 

10 / In 1977, Noyes died of a heart attack 

al the age of 66. • 

Mobil 

C>oy g t d n' 

> 

" 



Wi ngcha i r , cH445_1960 

Hans J. Wegner 

/ / 
, 

Hans J. Wegner I Wishbone Chau, CH24 19'50 

Hans J Wegner I Shell Ch•"· CH07 1963 

al Carl Hansen & S0n 

Vancouver_ Calgary_ Toronto_Montreal_New York_ 

New Haven_Boston_Washington DC_Atlanta_Nashville_ 

Sarasota_Miami_Chicago_St.Louis_Madison_M1nneapohs_ 

Edina_Cincinnati_Seattle_Portland_San Francisco_ 

Los Angeles_ San Diego_Santa Ana_Berkeley_Denver_ 

Houston_Dallas_Austin_Scottsdale_Honolulu_Detroit_ 

Philadelphia_lndianapolis 

North America: 416.572.2173 

northamerica@carlhansen.com 

www.carlhansen.com 



I Dwell Labs I Story by Jenni fer Roberts I Illustrations by Nathaniel Russell 

Dear Dwell, 
I'm buying an abandoned factory in downtown Detroit 
that I want to renovate into my new home, but I want 
to ensure that the space is eco-friendly. Do you have 
any suggestions on what to take into account when 
converting an industrial space to a livable green~ace? 
- Mike Ploughy, Detroit , Michigan 

" If you renovate an existing commercial build­

ing in an urban area, close to transit, you're 

already there," says San Francisco architect 

David Baker. "Everything else you do is icing 

on the cake." 

Since its founding in 1982, David Baker+ 

Partners, Architects, has designed more 

than 6,000 housing units, from homeless 

shelters to custom houses to live/work lofts 

to SRO hotels. The firm 's staff of 19 work in 

the Clocktower, a Baker-designed live/work 

development that gave new life to a former 

l ithograph warehouse in San Francisco's 

once-scruffy South of Market district. 

"We make sustainabil ity one element in 

design, alongside our goals of community, 

urban social j ustice, and affordabi lity," 

Baker says. The firm's website further 

explains: "Our work acts as an advocate for 

improved urban planning, where looking 

good only counts if it does good, too." 

Baker emphasizes that "green requires a 

comprehensive, not a piecemeal, approach." 

Whether tackling renovat ions or new con­

struction, he recommends using a green 

building checklist like those provided by 

132 Dwell April 2007 

t he Cal iforn ia nonprofit Build It Green (www. 

bui lditgreen.org). "They're excellent for 

getting you to cover al l the bases," he says. 

With renovation as wel I as new construc­

t ion, the strategies for environmentally 

responsible design are the same: cut waste, 

cut fossi l-fuel consumption, weigh the 

environmental pros and cons of each prod­

uct, and steer clear of materials that com­

promise human healt h. But when offering 

advice about greening adaptive-reuse proj­

ects, Baker keeps hitting upon two words: 

"It depends"--on scale, location, the build­

ing's condition, and a dozen other variables. 

With those caveats in mind, here are his 

top-ten strategies for green adaptive reuse. 

1 Save as much as possible of the existing 

building. "It's easier to save more if you're 

comfortable with a col lage of old and new," 

Baker says. Exposed ducts and trusses, 

concrete floors, and steel staircases "are 

common now but were rad ical when we 

first started." He recalls Realtors balking 

at t he raw feel of some of his early projects. 

("When's the ceiling going in?" one asked.) 

2 Work with the existing structura l system. 

"It's usual ly more effic ient and it saves 

money to work with what's there instead of 

imposing a new structural system on the 

existing building," Baker notes. But, he also 

cautions, "It's much more complex to reno­

vate than to bui ld new, and in some cases 

a structure is not worth saving." 

3 Improve the thermal envelope. Look for 

opportunities to insulate the roof and perim­

eter walls and upgrade to energy-effic ient 

windows. But "sometimes you don't want to 

take the old windows out because you l ike 

them. In some of our projects we've added 

new windows inside t he old ones." 

4 Introduce natura l lighting and venti lation. 

Older blli ldings that were designed to house 

things rather than people may lack features 

we expect from convent ional homes, l ike 

daylight and fresh air. "Sometimes the win­

dows don't open. You need operable windows 

for venti lation. In large buildings, we'll 

often put in a courtyard for natural light 

and ventilation." 



5 Deconstruct rather than demol ish. "You 

can do deconstruction yourself, but it's 

a major operation," Baker cautions. "Many 

demolit ion companies are very into decon­

struction and for a re latively low cost wil l 

take apart and recycle a building. It takes 

longer than demolit ion, but it 's real ly 

amazing how much can be recycled." 

6 Use salvaged and recycled-contenit mat­

erials. Using salvaged materials such as 

lumber, flooring, and doors needn't always 

entail reusing what was in your own building. 

"There may be more appropriate salvaged 

materials available at local salvage yards." 

Also consider recycled-content materials, 

l ike high-volume fly-ash concrete and 

recycled glass t i les. 

7 Choose new materials with sustainable 

attributes. With adaptive reuse, the consid­

erat ions are " the same as in new construc­

t ion or conventional resident ial renovation," 

Baker says. Choose durable materials, 

wood certified by the Forest Stewardship 

Council (FSC), and products like bamboo 

and linoleum that are made from rapidly 

renewable or abundant resources. 

8 Look before you leap. Beware of toxic 

legacies such as asbestos in floor ti les and 

lead-based paint. Such hazards can be 

expensive to deal with, especially if they're 

dispersed throughout a large bui lding, so 

evaluate potential problems before buying 

the building. 

9 Don't introduce new pol lutants. Help 

protect indoor air qual ity by specifying 

interior f inishes with zero or very low levels 
of volati le organic compounds (VOCs) and 

urea formaldehyde. 

10 Use the roof. Many commercial bui ld­

ings have unshaded, low-slope roofs ideal 

for photovoltaic systems, solar hot water 

col lectors, and green, or vegetated, roofs. 

"Typical ly we can do some solar," he says. 

" There's tremendous interest in green 

roofs, and the visibility aspect is great" 

for raising awareness about environmental 

problems and solut ions. • 
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Dwell Home II 
A Special Thank You to Our Dwell Home II Sponsors: 

Tl-E 80.D lCO< 
GKOHLER. 
Since 1873, Kohler Co. has been a global leader in providing products of high 
design for the kitchen and bath. Never a follower of existing trends and styles, 
Kohler continuously strives to lead the way and set new standards for gracious 

living by creating products that will deliver years of performance and add beauty 

and value to people's homes. www.kohler.com 

Founded in 1946, Cappellini is a launch pad for great international designers. 
It offers a wide range of products in four collections. Collezione and Sistemi 

focus on the production of custom-made furniture; Progetto Oggetto features 
home furnishing accessories; Mondo is a series of pieces which reinterpret the 
hand-made style with a cosmopolitan approach. Some Cappellini products are 
exhibited in the world's premiere museums. In 2004, Cappell ini became part 

of Poltrona Frau, piloting the project for a "new quality centre" backed by the 
private investment company Charme. www.cappellini.it 

~JENN-AIR. 
Jenn-Ai~ offers a full line of built-in appliances designed for the passionate home 

gourmet. For more information, visit www.jennair.com or call (800) JENN-AIR. 

eHermanMillerfor the Home 

Herman Miller for the Home offers modern classics as well as home office 
seating through our nationwide network of consumer and online stores. Visit 

www.hermanmiller.com/hmhome 

Cheng Design is the award-winning design firm led by Fu-Tung Cheng. In addition 

to commissioned luxury home design and remodels, Cheng Design works with 
commercial architects, interior designers, contractors and homeowners to fabricate 
their own concrete-based countertops, kitchen islands, hearths, and water features. 
Cheng Design also sells signature kitchen hoods that reflect Cheng's uncompromis­
ing craftsmanship and sculptural sty le. Cheng Design products can be shipped 

anywhere nationwide. www.chengdesign.com 

Autodesk 
Gain instant competitive advantage with the Autodesk" Revit" building design 
anddocumentation system, purpose-built for building information modeling. 

Change anything, anytime, anywhere, and Revit coordinates the change every­
where. www.autodesk.com 

With offices throughout North America, Maharam otters a comprehensive 
collection of interior textiles, featuring innovative materials, iconic modernist 

designs, and timeless textures. www.maharam.com 

For more information, please visit www.dwell.com. 

At Boltz, we design and manufacture extraord inary furniture. Our unique modern 
designs and over-engineered construction form the foundation of our success, fur­

ther supported by an extraordinary customer service staff. To see our complete line 

of lifestyle and AN furniture, visit us at www .boltz.com. 

Varenna 
Varenna is the kitchen division of Poliform, a t rue lifestyle furnishings retailer in 
the European tradition. Poliform showrooms combine the sale of kitchens and 
furnishings In an architectural point of sale, selling to the t rade and end-user alike. 
Italy's leading kitchen brand, Varenna offers a broad collection of models and fin­

ishes ranging from rich woods, to stainless steel, and lacquer colors. Contemporary, 
timeless kitchen design, for a broad taste and budget. For a free consultation by a 
trained professional, call (877) VAR EN NA. Or go to www.pol iformusa.com to 

download catalogs in realtime. 

[ffiJ ~.~.Qf 0 RTE 
Neoporte Modern Door manufactures and designs contemporary stainless steel 
entry door systems using the finest quality materials, ensuring every Neoporte 
door will last a lifetime. 

Official sponsor of the new Dwell Home and worldwide distributors of George 
Nelson Bubble lamps, the 1950 fiberglass shell chair, and California Case Study 
Furniture. Visit our website at www.modernica.net or call (323) 933-0383. 

Italian manufacturer of high-end wardrobe systems, wall units, beds, and kitchens 
since 1942. Collaborating with leading European industrial architects such as Paolo 
Piva, Carlo Colombo, and Christian Liaigre, to mention on ly a few, Poliform has 

brought qual ity, fashion, function, and technology together to create unique and 
timeless design reflecting the personality of the contemporary homeowner. Call 
(888) POLI FORM for the showroom nearest you. Or go to www.poliformusa.com to 

download cata logs in realtime. 

Introducing the new Ford Escape Hybrid, earth's first full hybrid SUV. For more 
information call (800) 301-7430 or visit www. fordvehicles.com/escapehybrid 

LENNOX"">. 

When it comes to energy-efficient heating and cooling, the Dwell Home 11 has what 
it takes. The home will feature an innovative Lennox Customized Comfort System 

that delivers superior performance in the areas important to today's homeowners-­
comfort, efficiency, quiet operation, reliability, and cleaner air. For more information, 
visit www.lennox.com 



-• The Modern Fan Company stands alone in bringing original design and innovation 
to the ceiling fan industry. The designs celebrate the modern idiom through 

mechanica l simpl ification, geometric forms, and contemporary finishes. The 
Modern Fan Company is the only source for 21st-century ceiling fans. 

www.modernfan.com 

emma gardner design 
Emma Gardner Design, LLC is a design and development company that special­
izes in f ine contemporary rugs and superior quality interior accessories for 

residential, office, and hospita lity space. For more information, please visit one 
of our 27 showroom partners' locations or www.emmagardnerdesign.com. 

(3 NORITZ 
ALWAV8 HOT 

Noritz is the #1 manufacturer in the world for tankless technology. Our tankless 

gas water heaters provide endless hot water wh ile saving money and space. 
www.noritzamerica.com 

ls~~~a~~~~~· 
Developed in partnership with Mother Nature, Caesarstone quartz surfaces take 

concept to rea lity by creating the perfect blend of form and function. Visit 
www.caesarstone.us.com or call (877) 978-2789. 

Artemide 
Artemide, the most diversif ied, award-winning design l ine in the lighting industry, 
ottering decorative and architectural luminaires featuring the perfect balance 
between form, function, and performance. For more information, please visit 
www.artemide.us. 

Room&Boarcf 
Excellent design is timeless, not driven by trends. Our home furnishings are inspired 
by great movements in furniture design and created for modern lifestyles. We com­
bine classic, simple design, fine craftsmanship, natural materials, and affordable 
prices to offer outstanding value. www.roomandboard.com 

SIEMENS 
Siemens ultraSense'" laundry system. German-engineered, the ultraSense~ washer 

and dryer feature the most advanced technology on the market, al lowing you to wash 
more clothes than ever before at home, including cashmere, silk, and active wear. 
www.siemens-home.com. 

AMERICAN SOCIETY OF INTERIOR DESIGNERS 

Where Design 
Comes to Life~ 

for interior designer 
Nila R. Leiserowitz, FASID 

Gensler 

Did you know ... ASID is the largest organization of professionally 
credentialed interior designers in the world? Importantly, ASID 
designers have the knowledge and ability to create living and 
workplace environments that €nhance the quality of your li fe. 
To learn more and to locate an ASID designer visit www.asid.org. 



I Outside 

Artist Fritz Haeg is trying to 
change the way we look at our 
lawns and illustrate how we 

might make better use of them. 
Michael and Jennifer Foti's 
once unproductive front yard 
(below) gets a makeover. 
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I Story by Arnie Cooper I Photos by Fritz Haeg 

The Lawn Good-bye 
We sunbathe, picnic, and play sports on them. Our 
bare feet seem inexorably drawn to them. And for many 
of us, they're the first thing we see when we step out the 
front door: lawns. It's no surprise they cover 40 million 
acres in the U.S., or that we spend more caring for them 
than the entire GDP of Costa Rica. 

Yet despite their attendant pleasures, these patches 
of viridian splendor leave much to be desired. Sucking 
up close to 240 gallons of water per person each day 
of the growing season, our beloved lawns are gradually 
depleting our natural water sources. Layer on the toxic 
soup of chemicals used to sustain them, and you can't 
help wondering if we should use the earth for some­
thing more productive. 

Fritz Haeg thinks so. The 37-year-old Los Angeles 
artist is the mastermind of Edible Estates, an ongoing 
art/gardening project that transforms a typical suburban 
front lawn into an organic garden. Haeg launched the 

project on July 4 , 2005, in Salina, Kansas. 
The location wasn't a random choice. Responding 

to the divisions he saw within the country following 
the 2004 election, Haeg wanted to help patch things up 
by working in the geographic center of the United States. 
After discussions with Stacy Switzer, curator of Grand 
Arts, a nonprofit art space and studio in Kansas City, 
Haeg got the idea for a lawn-to-garden project. "I really 
wanted to help people realize that they have a choice 
to make about how they use their land. Lawns are so 

pervasive and ubiquitous that we don't really see them 
anymore," he says. Americans spend more than 30 
billion dollars on lawn care each year just to keep up 
with the Joneses. 

Haeg sees our lawn lust as a symbolic demonstration 
of wealth and prosperity; for many the quest for the 
perfect postage stamp of curbside green has become as 
natural as cranking up the thermostat in the winter. ~ 
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Project: Edible Estates 

Regional Prototype Garden #2 

Location: Lakewood, California 

The Fotis made friends with 
neighbors by giving away some 

of the surplus the new garden 
(below left) produced. Lucky 
locals walked away with natural 

delicacies such as white beauty 
eggplants, Brandywine toma­
toes, lemon cucumbers, kum-

quats, apricots, pears, purple 
sage, rosemary, and t hyme. 
The various stages of develop­

ment unfold (bottom) in t he 
Southern California suburb, 

illust rating t he stark transfor­
mation from everday turf to 
extraordi nary vegetation. 

That's not the case for Jennifer and Michael Foti of 
Lakewood, California, a quin tessential suburb on the 
southern edge of Los Angeles. After reading about Edible 
Estates on tree hugger.com, Michael, a 37-year-old com­
puter programmer, emailed Haeg. "Our lawn is flat, gets 
plenty of sunlight, and is totally pesticide-free. It's also 
one of the brownest on the street, as my wife refuses to 
waste water on it," he wrote. 

The Fotis were among nearly 40 candidates Haeg 
considered during his seven-month search for the second 
installment of his project. They were a perfect fit. Not 
only was Michael an experienced and eager gardener, 
his thoughtful and articlate demeanor made him a good 
spokesperson for the project. 

And so during Memorial Day weekend last year, the 
Edible Estates team of 12 volunteers planted the 20-by-
38-foot space with a dizzying amalgam of more than 
a hundred vegetables, fruits, and herbs. (Haeg covered 
the cost of all the planning and materials.) 

Despite a few initial eyebrow raisings, Michael says, 
the garden was a hit. As a result Haeg has even gone so 
far as to trademark the name, now offcially referred to 
as Edible Estates, a Gardenlab project by Fritz Haeg. Of 
course, it didn't hurt that each person who passed by 
walked away with produ ce. "I knew that I was going to 
have a lot more food than I could realistically eat, so it 
was very important to me that I give away as much as 
possible." Even so, the Fotis were still left with a hefty 
surplus. So besides canning and preserving, Jennifer 
started cooking Greek food to make use of all the toma­
toes and eggplants. 

"Flip through any Greek cookbook with a decent 
number of pictures and you're instantly aware that 
tomatoes and eggplants are 50 percent of the ingredients," 
she says. And when they tired of moussaka, Jennifer 
whipped up Indian recipes like masala green beans ... 

C..opyr g ted IT'a e al 
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Project: Edible Estates 

Regional Prototype Garden #1 

Location: Salina, Kansas 

The first iterat ion of the Edible 
Estates project was initiated 
on July 4, 2005, at the home 

of Stan and Priti Cox in Salina, 
Kansas (below left). A free 

informational booklet with 
resources and recommenda­
tions was produced to aid focal 

resident s interested in 
converting their own lawns. 

The Salina Art Center spon­
sored and comissioned the 
project, and an exhibition with 

design drawings and photos 
documenting the progress 
(bottom) were put on display. 

with fenugreek and bhagan bharta, an eggplant dish. 
It was, however, her grandmother's "Ch icago Hots," 
a relish made with cherry tomatoes, celery, bell pepper, 
and onion that turned out to be the most popular. 

But for all the culinary rewards the little garden has 
provided, Michael is equally passionate about its poten­
tial to build community. "I oftentimes feel like we live 
in a society disconnected from one another and from 
our food," he says. 'Tm really interested in using the 
garden as a bridge rather than a moat." 

The Fotis' mini-farm has garnered more attention 
than they ever anticipat ed. But unlike the legions of 
radical de-lawners ready to overtake suburbia with their 
sod cutters, neither the Fotis nor Haeg have any desire 
to cram this agenda down people's throats. Says Michael, 
"I didn't want the message to my neighbors to be that 
lawns are bad and if you have one you're a bad person." 

Haeg, who spent every weekend of his childhood 
mowing the front lawn, says Edible Esta tes "isn't really 
so much about the actual plant material but the bigger 
global issues of food production and human interaction." 
In a country where produce travels an average of r,ooo­
plus miles from field to plate, shifting to grow-your-own 
will not only help reduce energy consumption and com­
bat environmental degradation, it'll also give neighbors 
a reason to get to know one another. 

It's this message that Haeg hopes to spread to a 
broader audience; there's already interest for another 
project on the periphery of New York City. Through 
gallery exhibits, how-to pamphlets, a video, and a coffee­
table book tentatively titled Edible Estates: Attack on the 
American Front Lawn to be published in spring 2008, 

Haeg wants to convince Americans to do more mulch­
ing than manicuring. Over the next four to five years, 
he plans to convert seven more lawns, and hopefully 
many more people. • 

C>oy g t d n' 
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I Dwellings I 111ustrations by Leif Parsons 

Renovate! Reuse! Recycle! 
Recycling soda cans is one thing, but adaptively reusing 

derelict buildings takes more than just a trip to the curb. Adventurous clients and 
designers are having a go at architectural dumpster diving, turning sows' 

ears into silk purses by transforming just about anything into a place called home. 

142 Dwell April 2007 

0 

at I 



April 2007 Dwell 143 



I Dwellings I Story by David Greene 

Mun 
" 

In Los Angeles, California, a family of four inhabits a polychrome 
fantasia in the heart of Chinatown. Formerly a restaurant, punk rock night club, 

and furniture warehouse, the Berniers' loft is anything but boring. 

Adaptive reuse of historic buildings in Los Angeles, 
both officially sanctioned and ad hoc, often results in 
odd juxtapositions, wi th none odder than the nutty 
provenance of Dan Bernier and Amy Finn Bernier's loft 
in Chinatown. In 1939. their building was born as the 
Rice Bowl restaurant, a politically incorrect "palace in 
the sky" that served a stiff Mai Tai and was home to the 
only Asian cabaret in town. Later, it became Madame 
Wong's- which , to any cool kid raised in the post­
punk 1980s, occupies a place as seminal as CBGB but 
as obscure as Machu Picchu: Once, the Berniers' 1 ,200-

square-foot livin g/dining room held a stage graced by 
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Project: Bernier Residence 

Architect: Amy Finn Bernier 

Location: Los Angeles, California 

then-junior-varsity bands like Blondie, the Go-Go's, 
Oingo Boingo, and the Police. Dan Bernier tells his favor­
ite story about "Madame" Esther Wong (1917- 2005), who 
was nothing if not adaptable: A failing :restaurateur who 
got into music for the beer sales. she roamed the club's 
audience to sniff out marijuana smokers. In her most 
infamous Chinese-grandma moment, "Madame Wong 
stopped the Ramones in the middle of t heir set, because 
someone had written graffiti in the girls' bathroom, and 
she made them go clean it up," Dan says wi th a laugh, 
sprawling on a sun-drenched couch in the former West 
Coast temple of New Wave ... 

Copyr g ted rT'ater I 
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From the mid-198os until the Berniers bought it in 
2003, the building on Sun Mun Way was a 4,000-square­
foot furniture warehouse upstairs and a series of low-rent 
merchants downstairs, all moldering in concert with the 
declining fortunes of the master-planned, tourist-friendly 
shopping village north of downtown once known as 
New Chinatown. (Old Chinatown had been bulldozed and 
redeveloped several times over by the 1930s.) Today, just­
plain-Chinatown is experiencing a renaissance, with bars 
and art galleries occupying formerly empty storefronts, 
new housing and light-rail nearby, and a multicultural 
24-hour street scene that exists nowhere else in urban 
Los Angeles. Some call it gentrification, but there may 

The exterior paint scheme 
(opposite left) is a riff on a 

vintage sign hanging down­
stai rs, which may reflect the 

building's original colors. 

"Hundreds of people a week 
photograph our building," 
says Dan. Moe (opposite right) 

not be a word for the repopulation of a fake place with 
real residents. For the Berniers, it's like raising a family 
in the middle of Colonial Williamsburg. Weird, but fun. 

By the t ime the Bemiers got the property, the only 
remnants of its fascinating past were a disused kitchen in 
the back- now a bedroom for their sons Maurice (Moe), 
five, and Lewis, eight- and a distinctive circular opening 
between the show lounge and dining room, now an open 
living/kitchen area and lofted sleeping/bath quarters. 
The "big circle" still serves to separate the front of the 
house from the back: ''We wanted this big public area 
where people could be eating, cooking, talking- a shared 
space," says Dan, "and on the other side of the circle is ... 

stands in front of the circular 
opening between the living area 
and the sleeping/bath quarters. 

Thrift-store lamps (below) and 

an illuminated snowman lend 
the loft a warm glow at night. 

IT'a e al 
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really 'our' space. It exists as another realm." A couple 
of swings for th e boys are bolted into a beam just beyond 
the circle, and while homework, playtime, and bedtime 
occur in the back rooms, the whole house is a free-fire 
scooter zone. 

Kid-friendly t ouches pop up throughout the space. 
In the bathroom, a sink for shorties is placed next to one 
for adults; the bathtub is ensconced below the overhang 
of the sleeping loft to keep it warm and cozy, while the 
tooth-brushing area opens up all the way to the skylights. 
Moe and Lewis's bedroom looks out on the not-so-scenic 
rear of the Hop Louie restaurant next door, but it also has 
a great view of Dodger Stadium; in the summer, the boys 

Moe and Lewis (below left) 
play in their shared bedroom, 
the former Madame Wong's 
kitchen. "It's just so fun for 

them to l ive in a funny place 
like this," says Amy. "Their 
friends love to come over 
and play." Unlike the ornate 
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can watch July 4 fireworks from their beds. 
In addition to the big circle, the most prominent 

design elements are the r4-foot-tall ceilings painted bold 
green, red, orange, and blue, and the golden southern 
light that flows through the double-hung windows, 
some of them new, some of them originals buried under 
decades of stucco and drywall. "It was a club, so they 
didn't want any natural light , and when it was a furni­
ture warehouse, they were afraid of people breaking in," 
says Dan. French doors open up onto an original balcony 
that runs the length of the eastern edge of the building, 
allowing parents to keep an eye on kids scooting around 
the concrete plaza below. An IKEA kitchen features red 

exterior, there wasn't much octagonal shapes in it that 
interior detail left to reuse- but we took out, and when we 
the Berniers did their best. Dan rebuilt it, we kept the shapes," 
says, "There was a wall that had (below right). 



plastic panels that riff on the faux-Chinese lacquer seen 
in Chinatowns everywhere, and a bargain-priced green 
granite countertop that Dan considers retail waterloo 
(but in a good way). 

The entire place is lit by a cacophony of floor lamps, 
including a plastic snowman. There's also a reuphol­
stered Saarinen Womb chair, given to Amy by a formerly 
homeless client when she worked for a nonprofit that 
builds housing for people with AIDS. And all the other 
furniture? "Everything else is from the St. Vincent de 
Paul th rift store," Amy says with a laugh. Fine art is 
everywhere, much of it by 1990s L.A. art stars like Martin 
Kersels and Steve Hurd. This is not just a quirk of taste: 

Sunlight streams through 
formerly boarded-up windows 
in the living area that was once 
Madame Wong's stage. "When 

we took off the drywall, we 

realized there were windows in 
there. So we had more made to 
match these four," says Dan. 

After running a cutting-edge art gallery in Los Angeles 
during the '90s, Dan ret ired from the economically mer­
curial art world at age 40 to go back to school and earn 
a degree in real estate. Before working in housing and 
finance, Arny was an architect. She designed the entire 
renovation of the Chinatown building, with Dan acting 
as project manager. Sort of. 

"I think we were very naive," says Dan of the under­
taking. They'd bought and sold a few houses before, 
living in some, rehabbing others for a profit. But all had 
been small-scale projects; the Chinatown building was a 
wholly different animal. A job that was supposed to take 
a few months stretched into a year and a half. " 

The new windows open up the 

east side of the building to 
views of the courtyard below 
and the San Gabriel mountains 

in the distance. The apartment 
is furnished w ith an eclectic mix 
of furniture, including an Eero 
Saarinen womb chair. 0 p.222 
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("I would often buy the wrong toilets," Dan admits.) 
But in the interim, they had time to think. The decision 
to actually live in the upstairs space, rather than convert 
it into multiple rental units as they had first planned, 
was a slow dawning. 

First came the intergenerational, and financial, appeal: 
At the same time the Berniers were considering buying 
the loft, Amy's parents were looking for a condo in Los 
Angeles to be near their grandchildren. Stymied by high 
prices, they helped make the Chinatown purchase, and 
in return, Amy designed them a two-bedroom, two-bath 
apartment on the western side of the building. 

And the more time they spent in Chinatown, the more 

In the tiled master bathroom 
(below), the boys get their 
own sink. Vintage kettles and 
a wide-ranging assortment of 

pots and pans (below, right) 
sit above kitchen cabinets 
from IKEA. Amy was the sole 
architect on the project, when 
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Dan and Amy realized it was a great place to raise their 
boys. "We can walk to a restaurant without having to 
cross a street, and they can ride their bikes without 
the fear of cars," Dan says, pointing to the courtyard of 
Central Plaza below, where Chow Yun-Fat's shoeprints 
and a statue of Dr. Sun Yat-sen mark the traditional gate­
way to Chinatown. (Not to mention 25-cent kiddie rides 
and firecrackers available at every comer store.) Amy 
notes other comforting elements, like a 24-hour bicycle 
security patrol, and the late-night foot t raffic, perhaps 
the greatest urban crime-stopper of all. "We actually let 
the kids out of our sight," she adds happily, words few 
suburban Los Angeles moms would ever dare to utter. • 

she wasn't working a f ull-time 
job. (Her cardboard model of 
the living/dining area included 
a red Lego as the dining table.) 

" It's surprising how great it 
is," she says of the redesign 
(opposite). "It just works really 
well- if I do say so myself." 





I Dwellings I Story by Georgina Gustin 

Coffee shop and bakery owner Greg Martin 
kept baker's hours to whip this chimerical Minneapolis 

building into a modern confection. 

A mustard-yellow brick building in Minneapolis' 
Whittier neighborhood once housed an insurance 
company called the Minnesota Commercial Men's 
Association. Years later, it sheltered battered women. 
After that, it was home to an elderly artist who rented 
out a few apartments haphazardly carved out of each 
floor. Then, finally, Greg Martin, a coffeehouse owner 
and part-time rehabber, came along and reincarnated 
the building yet again- not that anyone standing on 
the street could really tell. 

"It looked almost abandoned," Martin says, apprecia­
tively. And with its crumbling front walk and chipped 
fa~ade, it still sort of does. But after two years of radical 
renovation- filling and emptying 40 giant dumpsters 
of construction debris, taking countless early-morning 

Project: Balto Bui lding 

Architect: redlurered 

Location: Minneapolis, Minnesota 

trips to The Home Depot, and experien cing episodes of 

sheer panic- the interior tells a different story. Or, for 
Martin, who did much of the work himself, it tells many. 

The Balta building. as it's known, has been a curiosity 
to Minneapolitans for years. Built in the early 1900s. just 
down the road from turn-of-the-last-century mansions, 
it's a warehouselike commercial building, incongru­
ously plopped down in the middle of a predominately 
residential neighborhood. "This is definitely one of those 
buildings." Martin says. "People always wonder what 
goes on in here." 

Developers were curious, too. But the previous owner, 
a septuagenarian art ist named Melisande Charles, 
steered them away. "She wanted someone who loved the 
building." Martin remembers. ''And we were the only ~ 
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people who walked in here and said, 'We want to do 
this.' Everyone else just saw dollar signs. 'You have good 
juju'-is what she said." 

The good juju went a long way. Martin bought the 
building for $s 75,000- less than the listing price-and 
began gutting and renovating the basement and first 
floor, creating two residential units and one commercial 
unit to rent out for extra income. After that, he took on 
the giant task of gutting the second floor, which had 
been chopped into a warren of scattered rooms. "It was 
just a bunch of cats, random fabric everywhere, crazy 
lights," Martin remembers. 

Martin, a Minnesota native, had renovated several 
properties in the city over the previous ten years, usually 
renting out an apartment or two, then living in the build­
ing himself and selling the place after a couple of years. 

Despite the drastic changes 
within, the exterior of Martin's 
home (below left) has remained 

intact throughout the years. 

The kitchen and dining area 
(below r ight) is furnished with a 

salvaged timber table designed 
by Matt Eastvold, white Panton 
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But at the Balto building, he wanted a modem, minimal 
renovation and a home where he could settle with his 
nine-year-old daughter, Eve, who had been carted around 
from property to property. "She's had to put up with 
a lot,'' Martin admits. 

The budget was limited, so Martin did as much of 
the work as he could. The floor, for one, was covered in 
asbestos tile, and estimates to remove it and finish the 
concrete underneath ranged from $io,ooo to $30,000, 
so he finally decided to rent equipment and tackle the 
job himself. "I spent a full-on weekend doing the floors, 
wearing goggles and a respirator," he says. 

Martin came to appreciate his amateur effort. He 
couldn't get the paint and glue spots off the concrete, 
so the floor remains splotched with orange and black. 
"At night, when the lights are on, it just glows. It's ~ 

chairs, and a Glo Ball pendant 
lamp. Martin and daughter, 

Eve, whip up a chocolate cake 
(opposite). 6 p. 222 
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amazing," he says. "There are these little hieroglyphs 
everywhere." 

When the job of clearing the 2,600-square-foot space 
was done and the floors and ceiling tiles were all carted 
away, Martin was confronted with the overwhelming 
task of designing th e space and realized he needed profes­
sional help. "I own. a coffeehouse. I'm an amateur renova­
tor," he says. "I love design, but when it came down to it, 
I didn't know what to do. I freaked out." 

Martin admired the work oflocal design collective 
redlurered, and enlisted their help. When designer Scott 
Muellner came over and saw the soaring rectangular 
space, he instantly envisioned a plan; A week later, the 
redlurered team delivered a model. 

The idea was to maintain the openness and height of 
the space, maximizing the wall of windows to the south, 

A few carefully chosen furnish­
ings punctuate the light-filled 
living area that sits adjacent 
to the kitchen (opposite), like 

Buttercup Chairs by Blu Dot, 
a lightbox and screen print by 
artist John Vogt, and a kelly 
green vintage couch. Eve works 

while also creating private spaces and second-story 
lofts that would accommodate Martin's six-foot-five­
inch frame. The shared area now includes an open 
kitchen and dining space with three separate seating 
areas, two of which are tucked away from the larger 
space. Two staircases lead into the unit from the ground 
level, while another leads to one loft space, consisting 
of two more rooms attached by a bridge. The master 
bedroom, like the common areas, has 14-foot ceilings­
"Maybe it's because I'm tall, but I like a Jot of space," 
Martin says-while Eve's bedroom is two levels, 
with a desk area below, and a ladder leading to a bed­
room and play area above. Another area; on the first 
level, includes adjacent lounging and computer nooks. 

Martin served as general contractor for the entire 
project, in addition to managing the coffeehouse ... 

at the desk in her double­
height bedroom (below). Vogt's 
mythically aquatic-themed 
mural reflects both the taste 

of a young girl and the pared­
back aestheti<: of any modern 
enthusiast. O p.222 
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and a baking business he launched the same week he 
bought the building. In the morning, he'd deliver 
muffins, eclairs, and scones, check in at the coffeehouse, 
and then go to the building to work. A couple of times 
during the yearlong process, he would leave town in 
the middle of the night to make the six-and-a-half-hour 
trip to IKEA in Chicago, then turn around and come 
home with kitchen cabinets, lighting, or pillows. "It was 
definitely ruinjng my life," he says. "The relationship 
l was in at the time? Done." 

Martha McQuade, a designer with redlurered, says 
it's unusual for a client to be as hands-on as Martin was. 
"We have people who pitch in and do a little painting," 
McQuade explains. "But Greg is unique. He was fun to 
work with. He's a cowboy." 

White Algue (opposite) breaks 

up the space without taking 
away from the open feel, while 
idiosyncrasies like exposed 

piping and polished cement 
floors add texture. The master 
bathroom (below left) departs 
from the cool tones used 

1~ 

• 
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And it wasn't all bad for Martin's social life. Every 
afternoon at 4:30-for a full year-Martin invited any­
one interested to come over for beers to check out the 
progress. "There were some days I wanted it to start at 
noon," Martin laughs. 

The hard work also changed his relationship with 
the space, and with the building, for the better. "This 
place was just nothing," Martin remembers, "but every 
day I woke up and worked really hard and made it hap­
pen. I love being here. It's really rewarding." 

Not that he's a misanthrope, but Martin says he's 
happy to enjoy the space with Eve for a while without 
contractors or curious onlookers around. "I like that it 
looks abandoned," he says, only half joking. "And that 
the doorbell doesn't work." • 

throughout the house in favor 
of warmer, neutral-toned 
marble tiling, which wraps 
around a large soaking tub. 

., .. ---
-J - ' - -1 

The bedroom (below right) is 
decorated minimally by another 
Vogt screenprint, and a strand 
of green Algue. 0 p. 222 
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One of Portland, Oregon's, up-and-coming neighborhoods 
can thank a modern reinterpretation of a previously decrepit building 

for inspiring a wave of rather chic downtown development. 

It is a truth universally acknowledged that an up-and­
coming neighborhood in possession of increasingly hip 
retail and rising rents must be in want of a name. Several 
have been trotted out for the bustling blocks of Portland, 
Oregon's southwest quadrant just west of downtown and 
south of the hip and hopping Pearl District. Given its 
spate of design and fabric shops, the Fiber Arts District is 
an option, as is the hackneyed So Bu (south of Burnside). 
A far less ostentatious moniker, favored by one of the 
primary drivers of the neighborhood's development, is 
also in the fray. "I like the West End," says architect Jeff 
Kovel, founder of Skylab Design Group. "That's what it's 
been called historically, and I think it's kind of classy." 

Project: 12 + Alder 
Architect: Skylab Design Group 
Location: Portland, Oregon 

If anyone deserves credit for kick-starting the West 
End's revitalization, it would have to be Kovel. The 
neighborhood has been a home to vagrants and many of 
Portland's social services; a methadone clinic and a run­
down hotel were centers of activity. But in 2001, Kovel, 
then 29, decided to move Skylab Design-now with 
a staff of eight-into downtown Portland and lit upon 
a crumbling building at SW I2th Avenue and SW Alder 
Street as his new digs. "We intended to stay for a year 
and then sell it and get out," he says. "But obviously 
we're still here." 

The ramshackle building that has become 12 +Alder 
serves as the office for Skylab Design, the storefront for ~ 
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the furniture shop Intelligent Design, space for the salon 
D Studio, and home to the Kave! family. Erected in 1907, 
the building has housed a messenger service, a board­
inghouse, a storage space, a gay bathhouse, and more 
recently, a store selling fine, handmade men's lingerie. 

Manly underthings aside, for years the West End's only 
architectural draw was the First Presbyterian Church, a 
stately Victorian Gothic just across the street from r 2 + 
Alder. "The church is amazing." Kovel says with clear 
admiration for the sanctuary designed by William E. 
McCaw, Richard Martin, Jr .. and Manson White in 1890. 
"It was a real no-man's-land down here, and one of the 
things we wanted to do when building 12 +Alder was 
to feed off the church and to extend the context of [the] 
architectural experience." 

Referencing the First 
Presbyterian Church's slate 
roof (opposite left), 12 +Alder 
makes nice to its divine 

neighbor. The door to the street 
(opposite right) boasts a graf­
fiti-resistant paint, rendering 
even the most tempermental 

While the modernist glass-and-steel fac;ade is an 
aesthetic departure from the First Presbyterian's design. 
the clearest and grandest example of Kovel's dialogue 
with the church comes in his open, uncluttered 2,000-
square-foot residence on the second floor. "When it was 
a bathhouse in the '70s, there was this pitched skylight 
that looked up to the steeple." Kovel kept that detail 
in the bathroom, but wanted an even more sweeping 
statement for the living room. The corner of the house 
just opposite the church's steeple seemed. promising, 
but viewing the entirety of the 180-foot bell tower from 
so close up required a dramatic gesture. 

"I imagined prying apart the fac;ade of the building. 
the way you;d pry open the doors of an elevator." Kave] 
explains. The result is a great vertical swath cut out of the 

tags temporary. In lieu of a 
checkerboard effect, Kovel kept 
his carpet squares all vibrantly 
verdant (below). With the bam-

boo cabinets and countertops 
the whole space has a pastoral 
feel. "I wanted it to be like 
the Bradys' backyard," he says. 

j l' 
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shell of the building running the length of the second 
floor and back several feet into the roof. It's as though 
a skylight has bled into a window, creating a broad 
transparent glass stripe that gives way to a numinous 
view. Realizing this bold gesture required a more down­
to-earth feat of engineering and a leap of faith. 

"When we decided to keep the shell of this building," 
Kovel says, "we essentially had to design another one 
inside it because the place was crumbling. So when we 
cut out the big window there was a good chance the 
whole thing could have fallen [down]. We cantilevered 
the floor out a couple feet over the sidewalk and sup· 
ported everything from the inside, but once that cut was 
made the two walls on either side of the window were 
no longer connected." To the delight of the Skylab team-

While the open kitchen and liv­
ing room space (below) provide 
ample opportunity for enter­
taining, perhaps as compelling 

is the Kovels' surprisingly 

private roofdeck. "We love to 
have parties over here," says 
Kovel, "and sometimes we go 

and passing pedestrians-neither wall fell. And in 
keeping with his connection to the church (secularly 
architectural), Kovel canted the frame of the window 
to mirror the spire across the street, just as the bronze 
painted steel panels that make up the second floor's 
exterior allude to the First Presbyterian's slate shingles. 

Kovel's makeover of 12 +Alder was purposeful, if 
occasionally perilous. "The people we purchased the 
building from were going to tear it down," he says, "and 
we had a couple reasons for wanting to buy it. One was to 
try to create a conversation about how a defunct building 
and neighborhood could be revitalized, and another was 
to adaptively reuse the structure." What's more, the old 
wooden framework of the structure was shipped over to 
the Doug Fir Lounge-a Portland restaurant and club .,. 

up to the roof." With a privacy 

screen vexing voyeurs to the 
west, and no other tall building, 

save the church spire, nearby, 

t he Kovels and guests have free 

rein. "We have a hot t ub up 
there," Kovel wryly discloses. 

al 
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Kovel designed and partially owns- and fashioned into 

the bar. Ordering a Rusty Nail never seemed so apt. 
Kovel's tenants Bill Fritts and David Kennedy are as 

satisfied with their new HQs as their laid-back land lord 
is. Kennedy's D Studio once occupied a sliver of retail 
space on the ground floor of 12 +Alder, but has since 
moved upstairs into a roomier, more private space cut to 
resemble an apartment. Fritts's In telligent Design sells 

the latest in modern furniture; he and h is team of design­
ers also do custom and consulting work. Musing on h is 
highly creative tenants, Kovel says: "It's kind of like a 
collective here-though a really professional one where 

everybody is working and doing well." 

The most dramatic view in the 
apartment (opposite), the First 

Presbyterian Church l.ooms 
large in the Kovel l iving room. 

A bit of private space (below 
left) between the apartment 

and the street. Below Kovel's 
apartment is Fritts' furniture 

Downstairs, beyond the bespoke walls of 1 2 +Alder, 

one finds a neighborhood in flux. West End mainstays 
like luggage shops and laundries now vie for space along­
side chic shops and new restaurants. The derelict hotel 
nearby has been replaced with a park, and when asked 
about 12 +Alder's place in the rise of the West End, Craig 
Olson, who recen tly opened the modernist gift shop 
Canoe just across the street, says. "That building is hard 

to overlook and clearly signaled that change was afoot." 
"There's a transformation happening," Kovel says. "and 

I think that we planted the seed. This build ing made sense 
for us because it was all about transition: in business, 

in the neighborhood, in our lives." • 

shop, Intelligent Design (below 
right), and around the corner 

West Enders can expect a new 
branch of Seattle's Ace Hotel 

and the new Portland head­
quarters for the architecture 

firm Zimmer Gunsul Frasca. 
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I Photos by Sze Tsung Leong 

Record Time 

Xinjiekou, Xuanwu District 
Nanjing, 2004 

at 



The instant skylines of China's new cities, captured 
over the last five years in the photographs of Sze Tsung 
Leong, seem to say you could be anyplace in the world 
today- until you look more closely and see that Leong 
has crystalized multiple histories in an unprecedented 
moment of cohabitation. With almost surgical calm 
and precision, his place portraits document the speed 
and scale of China's 21st-century urban odyssey as a 

Beijingxi Lu, Jingan District 
Shanghai, 2004 

vivisection of time. Dynastic compounds are crowded by 
Communist blocks that are newly dwarfed by mammoth 
cut-and-paste complexes; the crush of towers looms over 
broad fields of rubble. Leong's images of Beijing, Nanjing, 
Shanghai, Chongqing, and other next-age hubs convey 
nostalgia but not sentimentality for the old, while the 
new, as is its custom, appears indestructible. Above all, 
he reveals the frailty of the moment. 
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Xiaobaisi Long, Nan Shi, Huangpu District 
Shanghai, 2004 
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Chaotianmen, Yuzhong District 
Chongqing, 2002 
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Wangjing Xiyuan Third District, Chaoyang District 
Beijing, 2003 
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Donglishiying Hutong, Chongwen District 
Beif ing, 2003 
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I Architecture I Story by Fred A. Bernstein 

Make New Rooms, 
But Keep the Old 
Somet imes the most forward-th inking, residential designs 
happen in the least obvious of places; these three additions 
prove that t he party is most definitely in the back. 



The backyard, in American culture, is a place for 
growing grass and growing children. But in recent years, 
it has also become a place for growing architecture. 
Homeowners who can't-or won't- change the fronts 
of their houses have found backyards the perfect place 
to give modernism a spin. 

Backyard additions are a chance to breathe new life 
into old, and sometimes overly familiar, buildings. For 
architects, they're places to try out new ideas. Markus 
Dochantschi, who designed a striking backyard addition 
for Elizabeth and Mordechai Kubany in Maplewood, New 
Jersey, says he was inspired by a lecture in which Frank 
Gehry advised young architects to accept commissions 

no matter how small. "There's always an idea you can 
test," Dochantschi remembers Gehry saying. "And it may 
end up, someday, in a much bigger project." 

Gehry practiced what he preached, designing backyard 
additions until he was nearly 60. And he is not alone: 
Backyard additions punctuated the portfolios of many 
a noteworthy architect from Michael Graves to Frank 
Israel. The owners of the following additions chose to 
integrate modern architecture, but not at the expense 
of their preexisting homes. In some cases, preservation 
laws (especially in cities) make housefronts inviolate. 
Others simply prefer the juxtaposition of traditional and 
modem styles. As Sarah Ingle, the owner of a renovated 
row house in Dublin, Ireland, explains, "The excitement 
is in the contrast of old and new." 

Architect: StudioM DA 

Location: Maplewood, New Jersey 

When El izabeth and Mordechai Kubany 

bought their 1930s house in a leafy New 

Jersey suburb, one of the things they l iked 

most about it was its handcrafted masonry­

including one-of-a-kind cl inker bricks. When 

it came time to enlarge their kitchen, they 

knew they wou Id never be able to match the 

unique exterior. To Elizabeth, a publ ic rela­

t ions consultant for architects and designers, 

t hat was a cue, she says, " to try something 

radical. " The architect, she and Mordechai, 

an owner of an insurance and wealth-transfer 

planning f irm, hired was of the same mind. 

"Unless you're planning to replicate t he orig­

inal architecture," says Markus Dochantschi 

of StudioMDA, "an addit ion shouldn't be 

some in-between th ing. It needs to have its 

own identity." 

In th is case, it also needed light and 

views. "Americans move to suburbs for 

grass and trees," says Dochantschi, who was 

born in Germany and educated in Germany 

and Japan. So he was shocked to find that 

the Kubanys' house " had no connection to 

outside-zero." His 400-square-foot kitchen 

addition changed that. The new link to the 

outdoors is both visual (thanks to a cus­

tom-made wal l of steel-framed doors and 

windows) and physical (thanks to a flight 

of stairs as wide as the new room). In the 

expanded kitchen, Dochantschi (who worked 

for Zaha Hadid for seven years) kept things 

simple. Color is scarce- the lacquered table 

is nearly the same white as t he composite 

stone countertops- but that's fine in a 

room that is now dominated by views of 

the backyard. And detai ls are carefu lly 

t hought out-the mullions of the windows 

line up with the bookshelves behind the 

dining table .. Dochantschi 's goal, he says, 

is to focus on a few big gestures that 

support each other, rather than creating 

smal I detai Is t hat compete for attention. 

Now fami ly I ife is at the forefront. "As much 

as we enjoyed the house before, we enjoy 

it in a totally new way now," El izabeth says, 

adding, " I do what I do because I bel ieve 

t hat the built environment has the power 

to affect people's lives. To me, this project 

proves it." ~· 

- -

The Kubany's kitchen and 
dining areas blend seamlessly 
thanks to a low-profile kitchen 
island and the expanse of 
custom steel-and-glass doors 
and windows. The cool white 
tones used throughout and the 
complementary Bertoia side 
chairs give a breezy, unclut-

tered appearance. The built-in 
shelving system echoes the 
symmetry of the steel mullions 
used to separate the light of the 
windows and doors. The deck 
and staircase leading out to 
the backyard span the length 
of the glass wall so as to invite 
the outdoors in and vice versa. 
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Architects: Peggy Deamer and Scott Phil lips 

Location: Waccabuc, New York 

"You come in expecting one thing, and then, 

as you move through the dining room toward 

the kitchen, you th ink, Oh, my gosh," says 

Stephanie Tobin, describing the reaction of 

visitors to her house in a New York suburb. 

"I like the fact that people don't know what 

they're getting." What they're getting isn't 

a run-of-the-mill colonial, but a hybrid in 

which the wall-to-window ratio, high in the 

front of the house, drops to practical ly zero 

in the back, thanks to a kitchen addition 

with nearly as much glass as a greenhouse. 

When Stephanie's husband, John, a trader 

on Wal l Street, was transferred from Chicago 

to New York, the couple and their two chi l­

dren (they now have four children) bought 

a center-hal l colonial on four hilly acres. 

"It was a f it for us in many ways, despite 

our contemporary leanings," Stephanie says. 

True, she disl iked the look of the kitchen, 

with its dark oak cabinets and salmon-col­

ored countertops, but she decided she could 

live with it for a few years. When the few 

years were up, the Tobins began looking for 

an architect, eschewing local firms whose 

work they feared would merely enlarge the 

house without expanding its architectural 

sweep. Instead, they turned to Peggy Deamer 

and Scott Phillips (then partners in Deamer + 

Phi llips, now practicing separately) , who 

replaced the kitchen with a much larger 

glass box. Though the exterior materials are 

fami liar--{; lapboard and bluestone- it's the 

glass walls (coupled with the obl ique thrust 

of the roofline) that makes the room feel as 

if it's reaching deep into the woods. Says 

John, "No ordinary colonia l could ever let 

you fee l this close to nature." .. 

Stephanie and John Tobin':s 
staid colonial makes a break for 
the woods with a clever kitchen 
addition in the back. The large 
windows reach out toward the 
house's sylvan surroundings, 

of natural light , it also enlivens 
the home's otherwise non­
descript design- satisfying the 
couple's desire to not merely 
add bulky square footage to 
their floor plan. The kitchen 
bar is outfitted with built-in 
shelving and accessorized with 
Bertoia barstools. 0 p. 222 

in a gesture that's more HoJo 
than PoMo. The addition not 
only affords generous amounts 
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·~merican Clay fits so easily into our New York City home, while making us feel as though we are truly living in a Tuscan villa. The product shimmers, soothes, 
adds warmth and color, and to top it off. does not allow Ii We fingerprints to ruin the look of the space. And, did I mention it's all natural and non-toxic!" 

For samples call 866-404-1634 or visit 

AMERICANCLAY.COM 

- Paul Gleicher, Gleicher Design Group 
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Architect: Bates Maher Architects 

Location: Dubl in, Ireland 

Professor Sarah Ingle and her statistician 

husband, Willo Roe, wouldn't have changed 

the front of their house, about a mile and a 

half from the center of Dubl in, even if they 

could have. The far;ade- red brick f lanking 

a classic bay window-was protected, but 

they l iked it anyway. They didn't want to 

change the front rooms, either, thanks to 

detai ls like a 100-year-old polished-slate 

fireplace and original cornice moldings. 

Instead, Ingle and Roe got adventur-

ous out back: The couple and their four 

children (who range from 3 to 13 years old) 

are now benefiting from a bold addition by 

Dubl in architects Bates Maher. The addition 

includes a rubber-floored kitchen (yes, they 

do exist outside of Bud Light commercials) 

with windows far larger than any in t he 

original 1908 house. Those windows overlook 

a pair of surprising outdoor spaces carved 

within the home's compact property lines­

a small courtyard alongside the preexisting 

dining room, and a carport that opens onto 

a back al ley. In the former, an almost­

Japanese-style garden features wooden slats 

that rise up from the ground and enclose 

an angled storage area. They then spi ll out 

onto t he carport roof, culminating in an 

open-ended gable overlooking the back 

alley-enlivening what is usually the dullest 

part of any row house. 

Bates Maher managed to deliver both 

efficiency and drama in just 540 square 

feet. " I've never had a proper fitted kitchen 

before," says Ingle, who especially enjoys 

drawers low enough so that even her young­

est can help set the table before dinner and 

unload the dishwasher after. From the dining 

room, with its giant window, " the outside 

seems to come in," Ingle adds. The addit ion 

has become a catalyst for neighborhood-wide 

change: Their new carport prompted a spate 

of back-of-the-house additions on the block, 

Ingle reports- though none, she admits, as 

dramatic as her own. • 

It took architects Bates Maher 
a mere 540 square feet to 
make the most dramatic moves 
on the block. The backyard 
renovation, as seen from the 
air (top left), features a slated 
patio surface that moves from 
the ground up along the wa II 

carport (bottom left). The new, 
subtle kitchen features rubber 
floors and a large window 
that looks out onto a small 
alley linking up to the family's 
carport. The kitchen ceiling 
mirrors the exterior deck and 
roof, and allows slices of l ight 
to spill in at the sides. to crown the roof of the family's 
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But despite his diminished role, it is perhaps still the 
farmer who understands this best. Matthew Moore has 
found himself in the curious position of being both an 
artist and a fourth-generation farmer, working and living 
in the greater Phoenix area, one of the nation's fastest­
growing metropolises. After finishing his MFA at San 
Francisco State University, Moore returned to farm his 
family's 2.5 square-mile farm in Surprise, Arizona, north­
west of Phoenix, and was, indeed, surpr ised to find the 
landscape drastically altered. "[The developers] had taken 
out this line of citrus trees on the horizon, which had 
prevented us from seeing Phoenix for so long," explains 

Moore, aptly adding, "It just came out of nowhere and 
leveled me." It wasn't long before eager developers began 
calling, and subdivisions of 500 to 600 houses started 
popping up. Moore continues, "I thought, Oh my God, 
look how fast it's going." 

For Moore, it is going-the land he and his family 
have owned, rented, and worked for 75 years is being par­
celed off, plot by plot. But for many of the roo,ooo people 
projected to relocate to Phoenix in the coming year, 
it's the prospect of what's coming-large-scale employ­
ment opportunities in the tech, building, and real estate 

sectors- that's the draw. "At the time, I was pretty angry 
about it," admits Moore, "especially [looking) back at that 
transition and about my individual landscape changing 
and it changing the cultural landscape as well. It was 
mindless, the same thing over and over- like a maze." 

Moore began working on art pieces that would 
become sketches for Rotations: Moore Estates, his current, 
larger-scale work. At th at time, Moore's family was still 
optimistic about the longevity of the farm, but they were 
hemmed in by a number oflandowners who were selling 
to big developers. "We knew that if we didn't do any­
thing, we'd end up being [zoned an) all-water reclamation 

area, and the land value would be horrible." With the 
inevitability of sale impending, Moore set about his first 
large-scale land art piece, renting a 30-acre parcel of land 
from a neighboring farmer and planting drought-tolerant 
barley out of which he cut a generic floor plan, entitled 
Rotations: Single Family Residence. 

Working on Rotations: Single Family Residence, it was 
impossible for Moore to ignore the correlation between 
the conventional agriculture and large-scale housing 
developers. "I started thinking about the foundation that 
we lay- across the street there is desert-and [farmers) 11> 

Moore (left) wal ks along the 
wheat roads of Rotations: 
Moore Estates in July, 2006 , 
when t he crop was near full 
maturity. GPS and CAD ren ­
derings (above) helped Moore 

better visualize his work, 
making the plotting process 
easier by allowing Moore to 
decide scale and orientat ion 
early on in the process. 
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came in the '20s and just leveled it," explains Moore "[I 
thought] about the way we run our business: In conven­
tional agriculture, the only way to make money is to 
increase your yield. I could see the direct relation with 

these developers-it's just a battle of trying to get the 
greatest yield." For Moore, whose sympathies lie with the 
farm, this realization was equivocal; indeed, the sowing 
was easier than the reaping. "It became really compli­
cated and made me think harder about what I was doing 
and what I was saying." 

In 2004 Moore's grandfather officially sold the first 
big section of the farm-120 acres, of which 70 or 80 

acres are to accommodate 2 50 homes. Moore got ahold of 

the plans for the subdivision and set about re-creating it, 
at a third scale. To map out the project, the artist took the 
plans to an archaeological company, which translated 
his sketches with GPS and CAD systems. In July 2005, 
Moore set about planting 250 sorghum "houses" (which 
grow to six or seven feet), and in November, he and his 
wife Carrie Maril!, also an artist, planted the "roads" 
with black bearded wheat, an ornamental wheat (which 

grows to three or four feet) with jet black awns, to 
mimic asphalt. Moore chose sorghum for its rich maroon 

color, which would ape the red-tile roofs of most typical 

Phoenix developments. "It had the same feel as all those 
developments, but in the end it was so organic; there was 
this whole ecosystem living there. There were coyotes 
living in a couple of the houses, and birds feeding off the 
wheat-but (there's also] a freeway right behind it." 

The process made Moore think a lot about his own 
imprint on the land. "You can't really point fingers at the 

subdivision, unless you look at yourself," says Moore. 
"Farmers brought water here with canals, and it's beauti­

ful growing ground-but in terms of sustainability its 
questionable, especially when you start plopping down 
3,000-square-foot homes, within r 2 feet of each other." 

He has a point: While agriculture has long been the 
scapegoat for Arizona's water woes (the state uses 2.4 
trillion gallons per year: an amount that could support 
a residential population of nearly 30 million people, 
as opposed to Arizona's. 5.7 million), it's agriculture's 
technological efficiency that has largely saved the region 
from becoming like Southern California or Nevada. In 
truth, the Salt River Project now delivers just r 3 percent 
of its water to agriculture, compared with delivering 

about 50 percent of its water to agriculture in 1984.,.. 

An aerial view, looking south­
ward, of Rotations: Moore 
Estates (left). The aerial view 
above illustrates where the 
actual development will res·t 
on Moore's family's farmland. 
The low-density development 
will occupy 81.9 acres. At the 

northwest corner Rotations: 
Moore Estates sits at a third 
scale. Moore originally wanted 
to recreate the development 
to scale but settled on the 
more modest one-third scale 
approach. 
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Yet water consumption has not gone down, suggesting 
that residential developments are using just as much 
water as conventional agricul ture, which has cut its 
share of water consumption by 20 percent in the past 
thirty years. The bottom line being that, in terms of 
sustainability, something has to change. 

In Spraw/town: Looking for the City on Its Edges, 
Richard Ingersoll argues that sprawl is inevitable, and 
our only recourse is to shape it for the better. "To accept 
one's responsibility toward others, to take care of the 
environment, to participate in dialogues that define 
and resolve collective problems is to negotiate ways 
of finding freedom, even within the confines of consum­
erism. The polis was a city based on dialogue. Sprawl is 
conducive to escapist monologues." The polis, of which 
Ingersoll speaks, was created through the process of 
synoikismos, which, as Ingersoll defines it, is "the ancient 
process of agreeing to live together in dialogue." 

Initiating dialogue is second nature to a farmer, who, 
by trade, has learned to work with many elements for a 
m utually beneficial result. Moore, being both an artist 
and a farmer, seems especially equipped to initiate synoi­
kismos. "[Rotations: Moore Estates] exists as a link between 

the past and the future," says Moore. "It comes down to 
stewardship, which is really important in agriculture, 
but which we don't really have a sense of anymore. 
There's no sense of history in Phoenix that there was 
desert or agriculture before, unless it's in the name of 
a subdivision, like 'Cotton Field Acres' or something 
like that." In many ways, Moore's work is a manifes­
tation of this call for stewardship both environmental 
and social- the suggest ion that the past is not some­
thing to simply do away with, but rather something 
to consider, regenerate, and reshape. 

"There's a lot of pain in this history, but there's a lot 
that's wonderfu l about it, too; instead of being angry. the 

best thing to do is to learn. If !this work] inspires some­
body to do something differently, then hopefully it will 
make a difference in a smaller community and grow out 
from there," explains Moore, who along with Carrie has 
decided to stick it out for the next few years in Arizona, 
working both in conventional agriculture and starting 
a new, organic venture. As Ingersoll posits, "When the 
day arrives that sprawl begins to make sense, can we 
anticipate an unleashing of aesthetic and civic reso­
nance?" It seems, for some, these seeds are being sown. • 

Countless housing develop­
ments crowd the periphery of 

the area's remaining farmland. 
The developments are broken 
up into self-contained units. 
Typical to sprawl, the work and 
service sectors are accessible 
only via highway. 
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Six years ago, the Dutch architect Rem Koolhaas won 
a design competition for an addition to the Los Angeles 
County Museum of Art (LACMA) by suggesting the 
entire museum be torn down and replaced. There was 
such an outcry over the idea of demolishing this collec­
tion of unremarkable but well-loved buildings that Ruth 
Seymour, the general manager of KCRW, the leading 
NPR station in Los Angeles, California, suggested we 
debate the pros and cons on a half-hour show called 
Politics of Culture. She asked me- a producer at KCRW 
and a freelance design writer-to moderate. 

I had studied architecture in England and moved to 
Los Angeles in 1991 to edit a local architecture publica­
tion. A year later the city was blown apart by the Rodney 
King riots, and KCRW created Which Way, L.A.?, a talk 
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show about the challenges ahead. This program engaged 
directly with the life of the region- and, as time went on, 
the nation- and I was so taken by it that I quit editing to 
volunteer for the show, eventually becoming a producer. 
All the while, I continued to report on the design and 
architecture world. To me, architecture and design and 
politics and society were all connected. 

When I was asked to moderate the Politics of Culture, 
I was no star of the airwaves. Rather, my on-air experi­
ence at that point was limited to having read a promo in 
my best cut-glass Queen's English for a program about 
Lady Diana, and a bit of pitching during our twice-yearly 
pledge drives. While excited at this new opportunity, 
I was also utterly terrified. 

The half-hour show about LACMA went by in such .,. 
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a blur I can barely remember what was said or who 
was on it, though I know Koolhaas was not (he is the 
design-journalism world's most elusive quarry). I recall 
watching the clock in desperation as I struggled to hit 
time posts for intros and back announces and under­
writing breaks, while verbal volleys sailed past me with 
such speed that the best I could do as moderator was to 
s.imply shout out the name of the person speaking at that 
moment. Luckily, I got that part correct. 

To my astonishment, management seemed happy with 
the show. (And just in case you're wondering, Koolhaas 
lost the LACMA job. The museum is still there and is 
being expanded by the Italian architect Renzo Piano.) In 
fact, Ruth decided that the time was ripe for a monthly 
show about design and architecture. with me as host. 

~ 4t.i®i fl 
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She called it DnA (meaning "Design and Architecture" as 
well as "DNA," implying the notion of design embody­
ing a natural order), and the idea was that it would treat 
design as a hot debate and that every show could be full 
of fireworks like the LACMA show. 

In April 2002 my first show was broadcast. It featured 
Peter Cook, one of the founders of the 1960s radical archi­
tecture group Archigram, who happened to be visiting 
Los Angeles that week; Herbert Muschamp, then- New 
York Times architecture critic; and Nicolai Ouroussoff, 
then-Los Angeles Times architecture critic. We prattled 
on in what I thought was a very interesting way about 
Los Angeles architecture and why it mattered; it seemed 
like an appropriate launch topic for a show about design 
based in Los Angeles. I even managed to suppress my 
still-gnawing stage fright to make what seemed to be a 
few lucid comments. The engineer and I picked theme 
music-a quirky tune that I thought perfectly captured 
the smart, original character I wanted DnA to have. 

The show went on air, and I waited, nervously, for 
the response. Incredibly, my email in-box was bursting! 
The phone was ringing off the hook! I was deluged with 
emails and calls of congratulations. I was the bomb. 

Or was I? A couple days later, Ruth-who had trust­
ingly allowed me to go on air without giving prior 
approval of the show-delivered a blistering critique 
of the first DnA. It was elitist. It was arcane. It was com­
prehensible only to the cognoscenti. Simply put, in the 
parlance of the times, it was not hot. 

But, but, but...I protested, brandishing my sheaf of lau­
datory letters. Every single one of them, she pointed out, 
was from an architect. Not entirely true-there were also 
responses from a firefighter and a graphic designer. But 
there was no denying reality: Architects had responded 
in droves, either because they knew me personally. or 
because at last somebody out there in Public Radioland 
cared enough to make a show about them. It didn't mat­
ter what architects alone thought, Ruth said. DnA had 
to make design accessible to lots of people who were 
not already interested in it. The silly music could go too. 

She was right. of course. and since that point I've 
worked-with the help of colleagues with excellent BS 
detectors-to present design in a way that is accessible 
while informed, serious but not earnest, and, ideally, 
pleasing to a cross section of listeners. Now a magazine 
show in format, DnA tends to focus on modem design­
including architecture, product and auto design. fashion, 
city planning, and more. It has addressed big-picture 
concerns like sustainability, but most important, it is 
intended to enthuse, and make people feel that design, 
like movies or music, is for them, not just for the experts. 
Lacking visuals, it is also intended to bring design alive 
with words, which I try to do in the way radio does best, 
by appealing to the imagination and the heart. • 

C>oy g t d n' 
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like the time I interviewed Cesar Pelli at his Segerstrom 
Concert Hall, while it was still under construction, and 
the only quiet place I could find to talk was the dusty, 
unfinished men's bathroom. 

Despite these squirm-inducing pratfalls, I have been 
lucky enough to sustain an audience. When I started 
listening to KCRW and Which Way, L.A.?, I realized that 
radio was an appealing medium in its directness, techni­
cal simplicity; and intimacy. It was not then an obvious 
forum for my other passion, design and architecture. 
DnA has offered the opportunity to harness both, in a 
program that-despite taking place in the disembodied 
realm of the airwaves- makes what I hope is a concrete 
contribution to the conversation about how design 
shapes and, at best, improves our world. • 

By this I mean Philippe Starck talking in his zany 
Peter Sellers- as- Inspector Clouseau French accent about 
the emotional and sexual well-being of a new mother 
in relation to his design for a baby bottle (this was for 
the now-dropped line for Target, which we talked about 
on an early show on democratic design). Or a reflective 
Frank Gehry, in an interview I did with him prior to 
the opening of the Walt Disney Concert Hall. I'd tried 
without success to pin him down at the hall, but we 
ended up talking as we drove home; the sound of Los 
Angeles freeways accompanied what became a personal 
conversation about the impact of fame and maturity on 
his life and work. There were the kids at Diamond Ranch 
High School, refreshingly unencumbered by preconcep· 
tions about design, giving their gµt reac-tions to their 
highly unconventional public school by thon:i Mayne; 
the researcher from the nation's largest h~~e;bui~4i~~ '.;. :· DnA airs on 89.9 FM KCRW and KCRW.comldna 

company, bracingly unapologetic as she exp1ai!;~d wlj.y 
they don't push green design; and, one holiday sho.W. a ., ,~ 

, .. ~>"" 
vox pop (collection of brief comments) of very heartfelt.', ' ·• ::•., 
opinions from a bunch of California designers, including ~~· s~·:l.Y' <; f1J . 
animator Brad Bird and interior designer Kelly Wearstler;$ ~· ... ~~ .~~ ·~~ "• · , 
about their ideal children's toys. · •• · · · ~ @ ,.. ·'$·.· , 

At the en~ of the d~y, it all comes d_own to the instr~- ' ..;.~; l'·~ ~ ~· . \~~~ .:;>f:.: 
ment ofrad10: the voice, used seductively by guests hke .... , ~-·=-;· ~ ~ ... -. 
Eric Lloyd Wright when he talk ed to me in mellifluous, ~: ~~ 9 "' $ 
beautiful English about learning the tenets of organic ~ ~· ft .~;:" 
architecture from his grandfather, Frank. Or actor Jodie • '.~ ~ .. 
Foster, who joined me in a segment where architecture- -,::. @ .,.· . 
lovers pick their favorite building in Los Angeles. She .,~ . ~;; 
described, with amazing soulfulness, her choice- the ·· . @ . { 
Loyola Chapel by Frank Gehry. I should add that this was ~. W 
a pretty scary interview. It's unnerving enough talking to 0 ·9 

4 
f'i ~. 

a Very Famous Person; imagine doing so when they seem j 9 W t:;·:· 
to know more than you about your subject. Foster studied '® e .T,.-. • • 

art and architectural history at Yale with the great mae- f,i ~· ·~?' : 
stro Vincent Scully; she clearly knows her stuff. .'.::" 

I've learned that the best radio guests are those who @. f 
speak with passion, wit, and clarity, and without mouth- ~ ·'. ~ 
fuls of jargon. Believe me, I'm still practicing. I've tried $}'.- ft . 
not to repeat duds like the live roundtable I once did '·i ( 
with straight-ftom-the-lectute-hall curators and archi- ' :!·. e 
tects about a new museum; even my extremely support- . $ ~ 
ive partner called that one "a soul-i:i~rdering s_noozefest." , . s,,;· 
I've been very thankful for the ed1tmg machme after ,_t'i. · 
hearing myself drone on with meandering questions, or 
make daft mistakes, like an interview with the curator 
of a show about architecture and fashion in which I 
blithely referred to Rei Kawaku bo as "him." I've been 
struck dumb in interviews, like the time I went to talk to 
the Bouroullec brothers four days after I gave birth and 
found that in my postpartum stupor I simply could not 
remember which brother was which (I had to discreetly 
tuck a diagram under my recorder with arrows designat­
ing Ronan and Erwan). And I've had comedic moments 
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For the past 20 years Finland's most famous star 
has been native son and world-class ski jumper Matti 
Nykanen, known not just for his numerous medals and 
world records, but also for his frequent appearances in 
the tabloids. Nykanen has graced the pages of the rags 
for his five marriages to four different women, multiple 
arrests, jail time, and stints as waiter, singer, and stripper. 
But times have changed, and these days Nykanen's 
not garnering the most attention in the flourishing 
Nordic capital of Helsinki; a new breed of young de­
signers and a burgeoning creative scene are creating 
a more compelling stir. 

Brian Keaney should know. His firm, Tonfisk Design, 
which specializes in innovative ceramic tableware and 
accessories, is one of the fresh forces ushering in the next 
era of Finnish design. Says Keaney, "I think it's going 
to be interesting in 10 or 20 years to look back at this 

period and consider the results. There's so much interest­
ing stuff going on- new companies and designers are 
breaking through, and new processes of production are 
offering a lot of opportunities." Keaney, an amiable expat 
from Ireland, started the now-hot design studio with 
friend and fellow University of Art and Design Helsinki 
graduate Tony Alfstriim. Don't let his roots mislead you: 
His Finnish is spot on, and one need look no further than 
the Tonfisk website to know how committed he and 
the company are to important cultural cues like herring 
and mobile phones. 

New names like Heikkinen-Komonen Architects, fash­
ion house Ivana Helsinki, and Tonfisk Design are making 
new headlines in Helsinki. We sat down with Keaney 
to learn more about Finland's metropolitan epicenter, 
where the winters are cold, Aalto is worshiped, and the 
sauna is king. 



The Finns have always been influenced by 

and connected to an intimate love of nature. 

Is this still the case, or are things changing 

as a result of new technology? 

It's a new era, but at the same time I th ink 

if you look at the strengths of Finnish design 

in the earlier years, Aalto and a lot of these 

guys were using the latest technologies of 

the t ime, most of which were culled from the 

forest industry. The designs were very pared 

down, and those characterist ics are still 

indicative of Finnish design today. The old 
guard was influenced by designers from other 

countries, but ideas spread so much faster 

these days. The landscape is a lot more 

eclectic now that there are so many more 

designers working in the field. 

There's a lot of buu about Finnish design 

these days; seems like it's a pretty crucial 

time for designers? 

Seems to be. The '50s and '60s were a 

very big time for Finnish design, unt il the 

momentum died down a bit in the ' 70s; 

and then it was virtually forgotten about in 

the '80s. But there was a major resurgence 

during the '90s, and since then there's 

been a new breakthrough. A lot of new 

and younger designers have been given 

the possibility to produce and export [their 
products) themselves, and this trend has 

had a substantial impact in the community. 

You see a lot of vibrant stuff going on 

just walking around the small boutiques 

of the Design District. ... 

The Helsinki Central railway 
station (opposite) was designed 
by Elie! Saarinen in 1909, and 
still serves as the city's center 
of public transportation. Alvar 
Aalto's Finlandia Hall (below 
left) sits on Toolonlahti Bay, 
an area popular with the public 
for its scenic walking trails. 
Classics, like this Suomi White 
ceramic set by Ti mo Sarpaneva 
for Rosenthal, can be found at 
the Design Forum. 
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Does the Design Forum play a prominent role 

in the creative community? 

For Tonfisk it's been very important. It was 

one of the f irst shops to sel l our products and 

has become one of our most important cus­

tomers. We've been in a lot of exhibitions of 

theirs, which are also touring exhibitions, so 

it gives you a lot of credibil ity within Finland, 

as well as abroad. It's an important place for 

young designers and smaller groups because 

it's kind of a f irst step to getting your stuff 

out there. Designs don't even have to be in 

production, you can just have an idea and 

ten pieces, and they' ll start selling them. 

In recent years it's been a catalyst for new­

comers, as well as a good source of publicity 

for the more established studios. 

Where are the best places to shop? 

If you want to find stuff that you wouldn't 

normal ly find elsewhere, you probably have 

to go to the Design District area. Marimekko, 

Artek, and i ittala are the big names everyone 

is fami l iar with, but they're international 

brands that you can find almost anywhere. 

The smaller and more unique producers are 

tucked away on the streets of this area. 

Helsinki is known for its neoclassical 

architecture; are there any modern buildings 

people should see when they're here? 

There's the Kiasma building, which is the 

contemporary art museum designed by 

Steven Holl, and of course Finlandia Hall, 

one of Aalto's major accomplishments . .. 

Brian Keaney (below left), who 
was recently presented with 
an award from The University 
of Art and Design Helsinki for 
his contributions in the design 
community, stands next to 
some of Tonfisk's creations. 
A passerby window shops at 
Artek (below right), the furni­
ture company founded by Aino 
and Alvar Aa lto in 1935. 
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There are a lot of great Art Deco buildings 

down by the sea. The train station was 

designed by Elie I Saarinen, and is a fantastic 

example of this style. The Temppel iaukion 

Kirkko, or Rock Church, is something 

everyone should see while they're here. 

It was designed in the late '60s, and is an 

underground structure blasted out of a solid 

granite outcropping. The Olympic Stadium 

is another impressive site. It was built in the 

'30s for the Olympics, but wasn't used unti l 

the 1952 games because of the war. It's 

sti ll used today, most recently for the Track 

and Field World Championships in 2005. 

It's amazing to think it was built about 

70 years ago, and it is still as modern as 

any other building we have here. 

I had a fantastic meal at Restaurant Nokka 

last night. Where are some of your favorite 

places to eat? 

I like the more traditional Finnish places. 

There are three I'd recommend; one of them 

is the Sea Horse. It's got good service, white 

tablec loths, and an interest ing mixture 

of people. There's another place cal led 

Kosmos; it's a step up, a little bit finer but 

the same kind of basic tradit ional food. 

The last of my favorites is called the Three 

Crowns. It has a very '50s style with rich 

wood paneling in the interior. If you're look­

ing for the tradit ional cafe experience, I'd 

recommend Cafe Engel. It's situated on an 

idyl lic square with a view of the cathedral, 

has wireless access for Internet junkies, .,. 

The Kiasma (below left), 
which opened in 1998, is 
Helsinki's contemporary art 
museum. Designed by Steven 
Holl, the building's scale is 
based on the dimensions of 
the human body. The interior 
(below right) focuses on the 
use of na·tural light. 

C>oy g t d n' 



From your foyer 
or front door ... 
Signature Series 
(in Bright Brass) 

Enjoy enhanced security, total convenience, and incomparable ambiance. 
Explore the many ways to accent your decor, create the right light for any 
activity, and showcase your beautiful home. Link HomeWorks to security 
and other smart home systems. Choose from a variety of styles, colors, 
finishes, and fabrics. 

From your nightstand ... 
Tabletop Keypad 
(in Satin Nickel) 

Bring your dream to light. Let our certified Homeworks 
professionals design a system that's just right for 

you. Call today ... 1-877-2LUTRON or 
visit www.lutron.com. 

(Products shown actual size) 

Garage 2 

© 01/2007 Lutron Electronics Co., Inc. From your car ... Car Visor Transmitter 



I Detour 

and serves enormous, tasty breakfasts. The 

Kauppahal li is also a great source for easy 

meals and quick snacks. It's a traditional 

market hall near the Esplanade Park with 

a wide variety of cuisine and wares. 

And if we insatiable Americans can find time 

in between meals, what would you recom­

mend for entertainment? 

Finns do love the outdoors, so you've got to 

take in the freslh air while you're here. The 

Toolonlahti is a nice outdoor spot to check 

out t he bay. There are walking trails that 

circle the area, and there is a wooded cen­

tral park that comes all the way into t he city. 

The Seurasaari is another fun outing for a 

day trip. It is a beautiful island just 15 min-

utes via bus from the center of town that has 

great examples of tradit ional wooden houses; 

very peaceful to walk around. You can stroll 

on the beach, have lunch at the restaurant, 

and visit an old wooden church that's very 

popular during the summer for weddings. 

Most important ly, you can't leave without 

taking a sauna. One of the best places to 

take a traditional sauna and dip in the sea 

is the Finnish Sauna Society. The organiza­

t ion is closed to the public during t he day, 

but reservations are available to everyone in 

the evening. Most of the important decisions 

in Finland are made in places like this.• 

A trio of relaxed patrons 
cool off outside the Finnish 
Sauna Society (below left), 
a traditional pastime every 
visitor must experience. The 
Kauppahlalli marketplace 
(below right) offers an eclectic 
selection of local foods and 
personalities. 

C..opyr g ted IT'a e al 



Endless hot wate 
on denrana. 

" 'I ' 

(Now that's a 
relaxing thought!) 

Bosch AquaStar Is small enough 
_ to stash In a closet. Smart 

enough to produce endless hot water on demand. And so 
quietly efficient, It saves energy costs up to 50%. 

Tired of running out of hot water? Get an ocean of 
information on our web site right now, or call us toll free 
and we'll rush you a free, Informative packet on Bosch 
AquaStar: the worry-free future of hot water. 

800-742·1698 
- .boschhotwater.com 

Authenticity. 
Period.'" 

NEW! Panton Jr. Chairs 

@ BOSCH 

Adelta 
Alessi 

Artifort 
Brayton -
Edra 

Invented for life 

Code: DWEL 

Herman Miller lo tne HoMe"' 
Kartell 
Knoll 
Louis Poulsen 

Mag1s 
Moroso 
V1tra 

LJb highbrowfurniture.com· 

Free Shipping! 
www.highbrowfurniture.com 
Promotion code: dwell 



Shop ModernMarket Online 
You can now find all of our Modern Market 
advertisers online at dwell.com/modernmarket. 
Search by product, category, or company name. 

The companies listed at right are improving your 
Modern Market Online shopping experience by 
featuring multiple products, images, and a "buy 
now" button to make a purchase. 

Happy shopping! 

Charles P. Rogers Beds 
Handcrafted beds in wood, leather. iron, 
brass, steel. Factory direct. 

Fabulous Stationery 
Modern personalized notes with a free 
return address option. 

Infinite Storage Solutions 
I SS designs modern shelving systems 
with infinite adjustability 

Lumens Light + Living 
Lumens for modern lighting, fans, and 
home accessories. 

MO-Canvas 
MO-Canvas.com, the cool, affordable 
solution for large modern art. 

Modern us 
Sliding, swing doors and room dividers. 
Custom sizes. Factory-direct prices. 

Advertisers with this symbol feature additional 
products at dwell.com/modernmarket. 

Crypton 

Crypton's latest collection of mess­
free, stress-free super products 
features our new Michael Graves 
Collection. Totes, luggage, and 
more, each made of our engineered 
patented stain, moisture, bacteria, 
and odor resistant fabric. Crypton 
products resist whatever is thrown, 
spilled, or drawn on them. Call or 
visit online. 

Toll-free (800) CRYPTON 
www.cryptonfabric.com 

charlesprogers.com/ 
bedsdirect 
New York's secret source for 
handcrafted beds and daybeds for 
over 150 years. Select hardwoods, 
leather, iron, brass, and steel. Free 
catalog. Factory showroom open to 
public. Web/phone orders welcome. 
We ship anywhere. 

55 West 17 Street 
New York, NY 10011 
Toll-free (866) 818-6702 
www.charlesprogers.com 

Velocity 
Your Home for Modern Living 

Modern furniture, stylish 
accessories, and orginat artwork. 

Discover up-and-coming designers 
and new artists not seen elsewhere. 

Enjoy friendly, personalized service. 
Shop onl ine or visit our Seattle store. 

Shown: Softseating by Molo 

Toll-free (866) 781-9494 
www. ve loc ltyartanddesign .com 

nolen niu 
View the innovative and seductive line of 
seating at nolenniu.com. 

Pianca 
Home furniture for living and bedroom 
areas-available at NY LOFT. 

Sumo Lounge 
Sumo Lounge high-tech beanbag 
furniture offers cool lounging comfort. 

American Leather 

Catherine lskiw Designs 

Crypton 

Lastella Lighting 

Ply Import 

r-

Can You Call Yourself 
an Architect? 
For over a decade aspiring 
architects have relied on Archiflash 
to achieve the registration they 
desire. Archiflash is the best study 
system available. Over 1,100 
expertly written. exam-specific 
flashcards designed exclusively to 
help you PASS the ARE. 

Toll-free (800) 411-7314 
www.archiflash.com 



2Modern.com 
Unique. Conscious. Functional. 
Beautiful. 

2Modern features furniture, lighting, 
and accessories for the modern 
lifestyle. 

Special promotion code for Dwell 
subscribers: AprilDwell 

Toll-Free (888) 222-4410 
www.2modern.com/dwell 

nolen niu 

An innovative and seductive line of 
seating pushes design boundaries 
yet remains inviting, comfortable, 
and stylish. Made in the U.S.A. and 
ships factory direct from Los Angeles 
in two to four weeks. 

nolen niu, inc. 

9595 Wilshire Boulevard, Ste. 900 
Beverly Hills, CA 90212 
Tel. (310) 709-0955 
www.nolenniu.com 
info@nolenniu.com 

SHADESCAPES~ 

lumens light + Living 
Better Lighting. Better Living. 

Modern lighting, fans, and home 
accessories. From well-known names 
like FLOS, Artemide, Tech, LBL, 
and Modern Fan to the latest design 
studio inspirations. Friendly expert 
service. Guaranteed pricing. Free 
shipping. 

Shown: Dessy Wall Sconce by WPT 
Design 

Toll-free (877) 445-4486 
www.lumens.com 

There are umbrellas ... 
and there are 
ShadeMakers 

Only ShadeMakers marry contemporary 
design, yacht-grade materials and 
over 200 designer colors. Developed 
by New Zealand sailing captain 
Russell Bond, they're a marvel of 
durability and precision engineering. 
ShadeScapes USA is the exclusive 
U.S .. Canadian, and Caribbean 
importer of the ShadeMakers brand. 

Toll-free (866) 997-4233 
www.shadescapesusa.com/dwell 

Splashy Events 

Pfeifer Price LLC 
Official Dwell Event Producer 

Tel. (415) 561-0109 
www.pfeiferprice.com 

La Stella Lighting 
Illuminating Life! 

Our fused glass process brings 
colorful, eclectic looks to 
sculptural lighting. Experience 
the vast possibilities in glass 
patterns and motifs, designed to 
complement any residential or 
commercial environment . Custom 
colors and design services included 
with purchase. 

Tel. (415) 884-9045 
www.lastellalighting.com 
lnfo@lastellallghting.com 



Transform your wall space with a 
custom-designed wall unit or shelving 
system. ISS Designs combines a clean 
modern look wit h strength and ease of 
installation. Wall-mounted and pole· 
mounted options. Anodized aluminum 
hardware with custom shelves arnd 
cabinets for design-oriented clients. 

Infinite Storage Solutions, Inc. 
Toll-free (877) 477-5487 
www.issdesigns.com 
info@issdesigns.com 

Rakks® Shelving 
Systems 
Rakks aluminum shelves are an ideal 
solution for the storage and display of 
CDs and DVDs. Anodized-aluminum 
shelves, available in up to 12-foot 
lengths, provide attractive low-prof ile 
support. Infinitely adjustable Rakks· 
style shelf brackets act as bookends 
and allow position ing of shelves wit h 
optimal spacing to accommodate your 
collection. Call or visit us online. 

Toll-free (800) 826-6006 
www.rakks.com 

Bauhaus-Style 
Dog Sofa 
Dogs love this gorgeous sofa 
that pays tribute to classic Le 

Corbusier seating. Choose vinyl, 
leather, or pony-style fabrics that 
are waterproof, washable, and 
removable. Quality steel frames. 
Four sizes. From $210. Made in 
Italy and available exclusively at 
dogbar.com. 

Toll-free (866) 4-00GBAR 
www.dogbar.com 

• . 

www.vassarinteriors.com 
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Norman Cherner 
Classic Designs Reissued by 
the Chern er Chair Company 

Toll-free (866) 243-7637 
www.ChernerChair.com 

Vassar Interiors 

Vassar Interiors is pleased to offer 
quick access to free fabric and 
leat her samples, expert personal 
consultation, and free delivery on 
our expansive collection of modern 
and contemporary classics by 
Herman Miller, Knoll , Arti fort, and 
Vitra. Visit our showroom in tax-free 
Wilmington, Delaware ... 

Toll-free (800) 903-2075 
www.vassarinteriors.com/dwelll 

Mila International 

Introducing Mila lnternational's new 
stainless steel kitchen sink line. Our 
patent-pending rim design allows 
our sinks to be flush-mounted to 
create a modern look while providing 
hygienic benef its. We have 36 models 
ranging from 9' to 45' to choose from; 
customization available. Please call or 
vusit us on line. 

Tel. (646) 415-8666 
www.mila-international.com 



md-canvas.com 

A "modern digital canvas" is the 
strong, stylish, and affordable art 
solution for any inter ior. Our cool, 
original modern images are thermaUly 
printed on cotton canvas. They arrive 
fully stretched and ready to hang. 
Sized three to five feet high and 
priced $179- $349. Complete your 
space with an innovative M-DC. 

Toll-free (888) 345-0870 
www.md-canvas.com 

House of 
European Design 

The architecture of comfort. Our 
unique collections combine superb 
seating comfort and carefully thought­
out functions with t imeless design. 
Skillful interplay between proportions 
and materials deliberately contrast 
delicate features with solidity. 

431 Jackson Street 
San Francisco, CA 
Tel. (415) 391-7998 
www.design-eu.com 

let an -de occupy an important space in your modern life 

USAarchitecture.com 
Live. Work. Sleep. Dream. 

Connect with superb architecture, 
properties for sale, architect 
port folios, intriguing design links, 
and amazing images of iconic 
houses across the land. New content 
posted daily. 

Go ahead, dream a little. 

Weego Home 
Stylish Modern Living 

Spring accessories paired with classic 
modern furniture. Bring beauty and 
bliss into your home. 

View our on line catalog for more 
exclusive pieces from our signature 
collection or visit us in Santa Monica. 

Toll-free (800) 659-3346 
www.weegohome.com 

Modern Glider Chairs 
Nursery Furniture by Monte Design 

Finally, beauti fully designed 
gliders with simple lines and 
exceptional comfort ... perfect for 
design-savvy parents. View the 
entire collection on line. 

Beautiful, simple, and well­
crafted. Modern luxury for you and 
your child. 

Toll-free (866) 604-6755 
www.montedesign.net 

Christopher Gryder 
Ceramic Relief Tiles 

Each tile is a one-of-a-kind work 
of art, sold individually or as 
commissioned compositions that are 
suitable for both indoor and outdoor 
i nsta 11 ations. 

Shown: Biophilia 1 & 2, 
12" x 12" x 2" 

Tel. (540) 797-4687 
www.chrisgryder.com 
www.lOOpercentblast.com 

Fabulous Stationery 

Designed exclusively for you, 
our personalized note cards are 
truly unique. Choose from over 
300 contemporary designs. Every 
set comes with our signature 
envelopes, offering a return address 
option at no charge. 

Save $5 by entering dwell in the 
coupon code. 

www-F abulousStationery .com 



Make 'n' Play 

Fun art project kits made in the 
USA from environmentally friendly 
recycled cardboard. For creative boys 
and girls. 

Tel. (919) 672-4192 
www.makenplay.com 

Acme Made 

Designed protection for modern 
living. Acme Made offers a complete 
line of bags. totes, and accessories 
specifically designed to accommodate 
your computer, your work, and your 
life. Hand-crafted, guaranteed, and 
highly protective. Visit us on line for 
our complete collection. 

Shown: Small Tote bus;ness br;ef 

Toll-free (888) 486-3191 
www.acmemade.com 

Table 

Bronze 
Steel 
Copper 
Handmade 
Unique 

www.garymagakis.com 

www.lOOPercentBlast.org 

Modernist 
Modular Homes 
Hip, Sleek, Cool... 

The modernist home of your dreams 
can be yours. Liberating, elegant, 
free-f lowing spaces that br ing the 
outside in. Many flexible designs 
available to help transform your 
modernist dreams into reality. 

2770 Cardillo Avenue 
Palm Springs, CA 92262 
Tel. (949) 413·6811 
www.modernistmodularhomes.com 

.-

The Gas Fireplace 
for the Modern Home 

Toll-free (866) 938-3846 
www.sparkfires.com 

Authentic Shoji from 
Berkeley Mills 
Working wit h Japanese craftsmen in 
Ish ikawa, where artists made shoji 
for the shogun, Berkeley Mills offers 
custom-made shoji and fusuma. 
We design beautiful doors, window 
covers, or room dividers using 
translucent shoji paper or opaque, 
sturdy fusuma paper. 

Toll-free (877) 426-4557 
www.berkeleymills.com 

Big Chill 

Get out of the box, and into a 
Big Chill refrigerator. This may 
look like your mother's icebox, 
bu t the Big Chill includes all of 
today's functionality, efficiency, 
and dependability. The only thing 
we left off was the chisel; no 
defrosting required! 

Toll-free (877) 842-3269 
www.bigchillfridge.com 
info@bigchilllridge.com 

C..opyr g ted IT'a e al 



Loll Designs 
Outdoor Furniture for the 

Modern Lollygagger 

Loll is sustainable furniture with 
a contemporary vibe. Intended for 
easy outdoor living, Loll utilizes 
durable green materials that 
will last longer than you and wi ll 
require no maintenance to do so. 
Visit Loll Designs on line. 

Tel. (887) 740-3387 
www.Jolldesigns.com 

Seascape Lamps Inc. 

Hundreds of pendant sizes and 
fabric combinations to choose from. 
With in-house manufacturing, we are 
capable of making acrylic, metal, 
and fabric f ixtures to meet your 
specific needs. We also have a full 
line of table lamps, floor lamps, and 
wall sconces. 

P.O. Box 810 
Freedom, CA 95019 
Tel. (831) 728-5699 
www.seascapelamps.com 

AFM Safecoat 

We offer the safest, highest quality 
products for your home, your health, 
and the planet. Please visit our 
new website www.afmsafecoat.com 
for the full line of AFM Safecoat 
products and to find a dealer in your 
area. Proud recipient of the SCS 
Indoor Air Quality Gold certification. 

www.afmsafecoat.com 

Campbell Laird Studio 
Printed and Signed by Artist 

ABC'S Extreme Makeover chose 
award-winning artist Campbell Laird 
for its modern home episode. Dwell 
magazine chose Campbell for its first 
Dwell Home. Join collectors from 
Trump Tower in NYC to modernist 
homes of the Hollywood Hills. 
Archival, limited edit ion artworks. 
Piece shown: Vissr #1 

Tel. (310) 915-5319 
www.campbelllairdstudio.com 
info@campbelllairdstudio.com 

www.palazzetti.com 

Rais Mino II 
Developed with our newest and most 
advanced combustion technology, 
which ensures optimal and efficient 
burning of firewood, the new Rais 
Mino II is much more than what 
meets the eye. 

Equipped with unique Rais details, 
such as the air-cooled hollow handle 
and efficient air-wash system to 
keep the large glass pane door 
clean. the Rais Mini II offers a 
magnificent view of the fire and its 
dancing flames. 

Wall Words 

Make a statement with easy-to-apply 
rub-on transfers that mimic the look 
of expensive hand-painted lettering 
and wall decor! Customize your 
words or choose from hundreds of 
our phrases. Preview your phrase, 
check lengths, colors, and fonts 
before buying at our website. Please 
call for a free catalog. 

Toll-free (888) 422-6685 
www_wallwords.com 

B\LAZZEITr Group Ltd. 

As with many of our other stoves 
RAIS Mino is also available as a 
soapstone model. 

You can explore RAIS' full product 
line of stoves, fireplace inserts and 
other accessories at our website 

www.rais.com 

RAIS. 
A l f : : Of Fil ( 



Rico Espinet 
for Robert Abbey 
Drawing from his background in 
sculpture and a fascination with 
the beauty of the vernacular, Rico's 
lighting is rooted in a generous 
vocabulary of form and function. 

Shown: Marina opal glass table 
lamp, 22', lutron dimmer 

384 Atlantic Avenue 
Brooklyn, NY 11217 
Tel . (718) 797-2077 
www.shoprico.com 

Modern Cabana 
Expand Your Space 

Weatherized and affordable, the 
Cabana adds space, function, and 
value to any property. Use it as guest 
quarters, home office, or lounge. 
Multiple sizes available. Handcrafted 
and customizable. Prefab for ease of 
i nstal lat ion. 

San Francisco showroom 
let. (415) 206-9330 
www.moderncabana.com 

The Lavassa Line 
Bold furniture by Peter Harrison 

Fresh, clean, and modern. Strik ing 
designs elegantly combine concrete, 
metal, and wood into exquisite 
furniture. All pieces are handmade 
with beautif ul proportions and 
attention to details. 

See the complete line on line. 

Tel. (914) 443-3885 
www.lavassa.com 
www.lOOpercentblast.org 

lniah 
Bring Nature Indoors 

An environmentally conscious 
furniture company focused on 
creating nature inspired products 
with an elegant and minimalist 
approach. Stainless steel inserts 
create an opportunity for nature to 
flourish. Sustainability and nature 
are at the core of our products, 
design process, and policy. 

Tel. (801) 359-4553 
www.iniah.com 

Kolo 

Kolo is the celebrated archival photo 
album used by artists, photographers, 
graphic designers. architects, 
interior designers, and other creative 
professionals the world over. 

Used to house photographs, layout 
storyboards, display artwork, or 
chronicle projects, Kolo is a trusted 
tool and friend to t he creative 
community. 

Toll-free (888) 636-5656 
www.kolo.com/dwell 

Fusion Furniture LLC 

Reborn: RE series by Tim George. 
Carts originally manufactured in the 
1950s for the medical profession 
but never used until their recent 
modification and transition into the 
852. Free shipping to most locations 
in the USA. Limited-edition offer. 

Sllown: B52 Stainless Steel Bar, 
ca. 1952 

Tel. (515) 988-6684 
www.fusionfurnituregallery.com 

N orwe I I I ight i ng .rnd Accl'ssor i l'S 

T• t [l11d~)·_;'•1 1/•W'N Norwel l rnc com 

Norwell 
lighting and Accessories 

Norwell Lighting and Accessories 
is proud to introduce design-and­
finish-matched solid brass lighting 
and accessories from t raditional 
to modern. 

The Elizabeth is available as a 
single, double, or triple sconce in 
polished nickel, brushed nickel, or 
oil-rubbed bronze. Seven matching 
bath accessories complete the suite. 

82 Stevens Street 
East Taunton, MA 02718 
Toll-free (800) 822-2831 
www.norwellinc.com 
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Flexible Laminates 
Cut, Peel, and Stick! 

FXSheeting~ represents the latest 
innovation in decorative laminate 
technology. This product was 
developed in conjunction with 
General Electric. Transform any 
surface into a dazzling finish in 
minutes. Sixteen unique styles 
including authentic metallics, exotic 
hardwoods, 3-D shells, and carbon 
fiber. FXSheeting- comes in rolls or 
sheets. Now you can redecorate your 
entire home in a fraction of the t ime 
required for conventional laminates. 

modwalls 
Architectural Surfaces That Inspire 

In stock for immediate delivery. 
Modern wall and floor coverings 
including glass, steel, ceramic, 
cork, and pebble tile. Online 
software to create your own glass 
tile blends. Samples available. 
Retail and to the trade. 

Tel. (831) 439-9734 
www.modwalls.com 

Perfect for resurfacing backsplashes, 
countertops, cabinets, appliances. 
pantry shelves. and much, much 
more. Application requires no 
special tools or training. Just cut to 
size, peel off the laminate backing, 
and press into place. 

Alsa Corporation 
Toll-free (800) 672-4250 
www.alsacorp.com 

Kozai 
Modem Organic Furniture and 
Lighting from Japan 

Celebrating solid hardwood and 
superb Japanese design and 
craftsmanship. 

Shown: Issa Dining Arm Chair in 
solid walnut, by Noriyuki Ebina 

Kozai Designs Inc. 
Tel. (604) 677-8166 
www.kozaidesigns.com 

Art Museum 
Street Banners 

Exhibit ion banners that once hung 
on city streetpoles are now available 
for your home. Own one of these 
dramatic artworks from MoMA. 
LACMA, SFMOMA, Art Institute of 
Chicago, and others. 

New arrivals every month­
subscribe to our free newsletter 
at BetterWall.com. 

Tel. (303) 756-6615 
www.betterwall.com 

Douglas Thayer 
Woodworking 
Artist-designed contemporary 
concrete and wood furniture created 
for indoor and outdoor use. Each 
piece is stylish, combining sleek 
lines and pleasing proportions 
for furniture that is a harmonious 
addition to any setting. Made 
of solid exotic, domest ic, and 
reclaimed hardwoods. 

Tel. (413) 527-4491 
www.douglasthayer.com 
mail@douglasthayer.com 

Egg Bird Houses and 
Egg Bird Feeders 

Give your neighborhood birds 
food and housing with colorful 
and durable ceramic J Schatz 
Egg Bird Houses and Egg Bird 
Feeders. Assembled with aluminum 
components that are easy to clean. 
Available in eight glossy colors; 
aw H x 6'W. 

Toll-free (866) 344-5267 
www.jschatz.com 

Maura Daniel 
Couture Lighting 

Maura Daniel is proud to present 
its 2007 couture lighting 
collection. Established in 1999, 
Maura Daniel's studio in Culver 
City, California, welcomes custom 
orders and the trade. 

Maura Daniel 
3828 Ctarington Avenue 
Culver City, CA 90232 
Tel. (310) 838-8844 
www.mauradaniel.com 



Popcows•M Rug 

The f inest natural 
rugs made with 
100% Argentinean 
cowhide. 

Handcrafted in Buenos Aires. 

Shown: Park Rug Tricolor 

Toll-free (866) 788-4289 
www.popcows.com 

Sliding and 
Hinged Doors 
Custom sizes. Award-winning design. 
100% made in Italy. 

Wood. Aluminum. Glass. Wooden 
slats. Custom colors. All suspended, 
no rail on the floor design. Effortless 
gliding. Security features. 

Modem us 
Custom-Made Modem 
Kitchens. Doors. Interior 
Architecture. 
Toll-free (800) 755-8940 
www.modernus.com 

A Modern Art Collection 
You Can Call Home 
Urban Reserve, one of the world's 
finest collections of modernist 
residential architecture, offers a 
synthesis of contemporary design, 
access to nature, a respect tor the 
environment, and a beautiful 
location just minutes from downtown 
Dallas, Texas. 

Ken Martin 
Tel. (214) 293-5218 
www.urbanreserve.net 
ken@davidgriffin.com 

• 
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Bubble Chair 

Plushpod seeks out only the finest 
high-design modern f urniture and 
decor from new, notable, and 
visionary designers around the world. 
Like the original Bubble chair from 
Finland by Eero Aarnio. 

Visit us online or in our store! 

8211 West 3rd Street 
Los Angeles, CA 
Tel. (323) 951-0748 
Toll-free (866) 758-7430 
www.plushpod.com 

Distinct Creation 

Distinct Creation is a proud 
distributor of Alfandari Design line 
of products consisting of some 
of the most innovative t iles and 
decorative objects available on the 
market. We carry metal tiles, wall 
art, hooks, and decorative objects. 
For our full collection, please visit 
our online store. 

www.distinctcreation.com 

ArtByLT 

Abstract art~riginal paintings 
and limited-edition giclee prints on 
canvas for your home or office by 
widely acclaimed New York artist 
Lynne Taetzsch. Browse our on line 
gallery and catalog. 

Ithaca, New York, studio 
Tel. (607) 273-0266 
www.ArtByLT.com 

( 
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Schoolhouse Electric Co. 

Manufacturer of residential and 
commercial period light ing fixtures and 
handblown glass shades that do not 
hi nt at style-they are classic originals 
that have been out of production and 
unavailable for over 50 years. Retail 
showrooms in New York City and 
Portland, Oregon. Free catalog. 

Toll-free (800) 630-7113 
www.schoolhouseelectric.com 

C..opyr g ted IT'a e al 



Blibetroy 
Inventive Bags for 
Imaginative People 

Materia ls: leather and lambskin 
(constructed with overlaping f laps and 
hidden magnet closures that keep 
your goodies safely tucked inside) 

Shown: the Muhka shoulder bag. A 
nice, reversible, under-the-arm purse. 

www.blibetroy.com 

SIGmetal 
Stainless Steel Cabinet Knobs 

Individually machined from solid 
bars, not cast from base metal. No 
plating or other superficial f inishes 
are applied, so aesthetics will last 
a lifetime. Handmade in USA. View 
collection and order online. 

Enter Promo Code: dwell 

Tel . (303) 862-7733 
www.sigmetal.com 

Palette Contemporary 
Art & Craft 

Jamie's cold-worked, hand-blown 
glass sculpture is a marvel of 
texture, color. and style. Please visit 
our website or contact us to view 
more of Jamie's fine pieces. 

Shown: Jamie Harris, Blue Green 
White, lagged Mod 

Tel. (505) 855-7777 
www. pa lettecontemporary .com 

MetroCabin 
Modern Building 
16' x 20' Pre-Fab Space 

Just Launched! MetroCabin 
from MetroShed-a substantial 
livable wood and steel structure. 
A huge space- home office, art 
studio, weekend getaway. Easily 
add electric/plumbing or change 
window placement. Available 
immediately. For more information 
call or visit us on line. 

Tel. (310) 295-0072 
www.metroshed.com 

Light Effects 
Privacy Film 

Light Effects window f ilm refracts 
light to create t he d imensional 
qualities of textured glass. Easy 
to install and remove, uses no 
adhesives. An affordable alternative 
to trad itional window coverings. 

Contact us for your free sample. 

Toll·free (866) 245-1866 
www.lighteffects.com 
dwell@lighteffects.com 

Sonia 

The Innovations collection from 
Sonia utilizes rich, exotic woods for 
t heir new system of basins, vanities, 
cabinetry and mirrors. Traditional 
and contemporary elements are 
combined with 100% water resistant 
and UV treated wood to ensure long 
lasting quality. 

As a Green manufacturer, Sonia 
operates under an in-depth 
environmental protection policy that 
assures products are made in a way 

G Squared Art 

Enjoy art ... the Cirque ceiling 
fan, a high-performance dynamic 
sculpture, Good Design Award 
winner. View mahogany and 
mult icolored blade versions on our 
website. Includes 50W light and 
touch control system; remote control 
avai I able. Lifetime warranty. Buy 
great fan and lighting designs on 
our website or call Monday through 
Friday from 7 a.m. to 5 p.m. PST. 

Toll-free (877) 858-5333 
www.g2art.com 

that decreases the use of natural 
resources (water, energy, etc.) and 
hazardous chemical products. 

Soni.a is a premiere manufacturer of 
exquisite quality and meticulously 
produced storage solutions and bath 
accessories. 

Shown: Nouveau in Walnut/Ebony 

Toll-free (888) SONIA-US 
www.sonia-sa.com 



DNA Portrait 

RETRO@HOME 

Comfort, posture, style. Paying 
homage to Florence Knoll and Jens 
Risom, the Dexter furn iture collection 
conveys elegance and sophisticat ion. 
The Dexter furniture collection 
is available exclusively through 
RETRO@HOME. We specialize 
in vintage and new mid-century­
modern home furnishings. Courtesy 
to t he trade. 

3811 San Pablo Avenue 
Emeryville, CA 94608 
Tel. (510) 658-6600 
www.retroathome.com 

Modern Living Spaces 

In the mood for a "Cosmopolitan "? 
Well, then come to Palm Springs, 
where the Cosmopolitan has 
great appeal as one of developer 
Modern Living Spaces' five new 
models of modern homes. Modern 
Living Spaces' name says it all : 
mid-century-inspired architecture 
designed for the new millennium. 
Located northeast of Palm Springs 
on the historic B·Bar-H Ranch 
Estates, Modern Living Spaces' 

_F_in_g"""e_r _P_n_·n_t_P_o_rtra __ it_s _____ cP ckla 11 

new development showcases 
affordability combined with great 
style and aesthetics, openness to 
the outdoors (utilizing raw materials 
such as wood, concrete, and glass), 
and comfort. 

Modern Living Spaces 
P.O. Box 1703 
Palm Springs, CA 92263 
Tel. (760) 799-7676 
www.modernlivingspaces.com 

Step Into the Future 

Europa Stairways ... a new generation 
of stairs and rail ing systems of 
custom-made glass, stainless 
steel, wood, steel powder-coated, 
acrylic, LED lights in handrails, light 
systems in glass treads, and more! 
For commercial and residential use. 

Visit our home page or order our 
catalog ... we will design and build 
your dream stair. 

Toll-free (888) 838-9235 
www.europastairways.com 

Art From Your 
DNA or Fingerprints 
DNA 11 creates personalized 
"portraits" made from your DNA or 
fingerprints. Available in custom 
colors and sizes. Printed on 
archival-quality canvas. Swab-based 
collection process is simple and 
completely painless. Prices range 
from $190-$1200. 

Currently seeking retail partners. 

Toll-free (866) 619-9574 
www.dnall.com 

Inhabit 

New Wall Flat patterns now 
av.ailable. Made from bamboo pulp 
they are durable, simple, modern, 
and versatile. Designed to expand in 
an,y d irection with automat ic pattern 
repeat and paintable. Installs with 
fam iliar wall-covering techniques. 
Cover an existing wall, disguise 
a not-so-smooth wall , or add a 
modern pattern to any room setting. 
Surround yourself. 

Toll-free (888) 830· 5072 
www.inhabitliving.com 

Srumo Lounge 
High-Tech Beanbags for Modern 
Lifestyles 

Sumo Lounge high-tech beanbag 
furniture offers the stylish, versatile 
so~lution for modern lifestyles. 
Made from durable space age nylon 
filled wit h top-quality foam beads. 
Lightweight, stain resistant, and easy 
to clean. 

Toll·free (866) 340-SUMO (7866) 
www.sumolounge.com 
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Sin in Linen 
Try Something New in Bed! 

We invite you to get between our 
sheets. Sin in Linen brings spirited 
designs to quality bedding. Our sofit 
cotton sateen will delight babes and 
beaus alike. For sultry sleep and 
devilish dreams, make your boudoir 
blush and visit us on line. 

www.sininlinen.com 

Liza Phillips Design 

Imagine every step having its very 
own Tibetan rug. Our Alto stair 
treads are available in four color 
sets, each with a selection of 
solids and patterns. Arrange them 
in any sequence. Perfect for open 
stairs. Rugmark certified. 

www. lizaphi I Ii psdesign .com 

Shenspace 
Conscious Modern Art and Design 

Eastern influence and urban 
energy. Original abstract and 
modern paintings with an array of 
sizes and prices. Please inquire 
about custom work. 

Contributes to the global 
humanitarian community. 

Tel. (6461 373-7263 
New York, NY 
www.shenspace.com 

Light Up Your Nights 

Light up your nights with Patio 
Embers, one of the hottest trends in 
outdoor entertaining. With marble 
and stone tops, formulated ceramic 
logs and decorat ive lava rocks, t he 
portable fireplace ignites with the 
touch of a button and creates a clean 
alternative to traditional outdoor 
fires. For more information on the 
Monterey model pictured here or 
many other beautiful firepits, visit 
us onl ine. 

www.patioembers.com 

Studio Fe 

Utterly unique signs, elegant steel 
furniture, extraordinary objets d'art. 

Hand-crafted forms to grace 
any space. 

www.studiofe.com 
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Shelving System? 
Furniture System. 
The Elegant Solution for 
Your Home or Office 

Solid hardwood, dovetail joinery, 
cold-rolled steel bar. Endlessly 
versatile, superbly crafted, readily 
customized. Call or visit online 
to find out what the as4 Modular 
Furniture System can do for you. 

Atlas Industries 
Tel. (7181 596-5045 
www .atlaseast.com 

Distinctive 
Track Hardware 

Make a statement with sliding doors. 
Wide selection of styles, sizes, and 
finishes. Enhance offices, lofts, 
homes, etc. with hardware that can 
transform any room. For fast, friendly, 
old-fashioned service give us a call! 
Ment ion this ad for dealer discount . 

Guaranteed Lowest Price 

Specialty Doors 
Toll-free (866) 815-8151 
www.barndoorhardware.com 



Grandma's Pizza Ovens 
Brick, Wood-Fire Cooking 

From tasty pizzas to oven-hot bread 
to sumptuous grilling, our wood-
fire pizza ovens bring together 
tradition and innovation.These pizza 
ovens can be added to an existing 
kitchen or incorporated into new 
construction. Indoors or out, our 
ovens wi ll complete your dream 
kitchen. Many models and sizes to 
choose from. 

www.grandmaspizzaovens.com 
info@grandmaspizzaovens.com 

Modern Outdoor 

Spring is here-time for the gre·at 
outdoors. We offer four complete 
lines of furniture for outdoor spaces 
-tables, benches, chairs, loungers, 
club chairs. sofas, settees. planters, 
carts, and bar-height products. 
Residential aesthetics, commercial 
grade construction. 

Tel. (818) 785-0171 
Fax. (818) 785-0168 
www.modernoutdoor.com 

Genius Jones 

Form follows fun! The Hairy Bertoia 
Child's Chair is a mid-century icon 
playfully reinvented by Douglas 
Homer. Available in six cushy colors, 
exclusively at geniusjones.com. 

Toll-free (866) GENIUS-J 
Toll-free (866) 436-4875 
www.geniusjones.com 

Echo by Remcraft® 

Echo now brings LED illumination 
technology to your morning 
routine! Wall-mounted double­
swing-arm mirror offers crisp, clear 
illumination with less heat and 
energy consumption. 50,000+ hour 
LEDs mean no bulbs to change! 
Features solid brass construction 
and optical quality glass with 5x 
magnification. Available in chrome, 
bronze, or satin nickel. 

Toll-free (800) 327-6585 
www.echobyremcraft.com/dwell 

Room & Board 
Home Furnishings 
Enduring designs. Responsible 
materials. These are two ways 
we're working toward sustainable 
solutions. Bamboo, for example, 
is incredibly strong and highly 
renewable. Furniture made of 
bamboo-like Logic, shown here­
will live beautifully in your home for 
years to come. 

Toll-free (800) 952-8455 
www.roomandboard.com 

Tsubo® 

Tsubo• footwear is designed for 
the style-conscious, comfort-driven 
individual who wants the highest 
quality product. TsubO- mixes 
ellements of athletic style and 
comfort with street looks to create 
functional, versatile, and stylish 
footwear fabricated with edgy, high· 
quality materials. 

Shown: Tsubo women's "Pinger" 

Tsut>o­
www.tsubo.com 

Logue Studio 
Media Platform n02 

Green design meets technical 
versatility in a series of modern 
media platforms handcrafted 
in New Hampshire. The natural 
beauty of renewable bamboo and 
refined elegance of satin aluminum 
fittings combine in simplicity and 
quality construction to meet today's 
complex media requirements. 

Toll-free (866) 433-1763 
www.loguestudio.com 
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RAYDOOR® 
Sliding Walls and Doors 

Divide the space-keep your light! 
We specialize in creating beaut iful 
space-dividing systems designed to 
create private environments without 
sacrificing natural I ight. System 
choices include: sliding, bypassing, 
pocket. folding, pivot. and fixed. 
A variety of frames and translucent 
layers to choose from. Visit our 
website for more details. 

Tel. (212) 421-0641 
www.raydoor.com 

Wallter for 
Modern Kids! 
Check out our new patterns 
for modern kids! Wallter wall 
applications go where others fall 
f lat . Apply to walls, ceilings, or 
doors. Start and stop anywhere, no 
limitations. You pick the shape, 
pattern, and color. Paint them all 
separate colors. It's completely up to 
you! Check out our website for more 
ideas and retailers near you. 

Tel. (510) 232-5018 
www.wallter.com 

ArtofSong.com 
Neo-Expressionistic 
Figurative and Abstract Paintings 

Limited editions of virtual original 
(advanced giclee) of Song's 16 most 
requested works are now available as 
well as his large-scale abstract and 
figurative works. 

Gallery/Dealer inquiries welcome. 

www.artofsong.com 

Recycled 
Aluminum Tile 

Mix modern metal mosaics with 
character and texture. Explore our 
galleries of bamboo, cork, stone, 
linoleum, and recycled glass tiles 
and order samples on line. 
Shipping nationwide. 

Shown: 2' x 2' mixed finishes $35/sf 

Eco-Friendly Flooring 
Madison, WI 
Toll·free (866) 250-3273 
www.ecofriendlyflooring.com 

azarchitecture.com 

Visit the only site dedicated to 
desert-modern architecture and 
design. See homes for sale plus 
links to architects, designers, 
galleries, and events. Explore 
images of superb desert design. 

New: Join our forum on 
Contemporary Desert Architecture 

Jarson & Jarson Real Estate 
Architecturally Unique Homes 
Tel. (480) 425-9300 
www.azarchitecture.com 

R. Wood 
Studio Ceramics 
Athens, Georgia 

Handmade. Southern. Beauty. 

R. Wood Studio has been crafting 
dinnerware for 15 years. Our studio's 
filled with artisans making and 
painting each piece in 17 colors 
inspired by nature. Bring beauty to 
your table every day! 

Toll-free (888) 81R·WOOD 
www.rwoodstudio.com 

World's Only 
Comfortable Sofa 
Sleeper 

Patented system eliminates 
metal bars associated with an 
uncomfortable sofa or poor night's 
sleep. Sleepers are 80' long and 
available in king, queen, full, twin, 
or cot sizes. 

Unlike the competition, your feet 
won't hang ott the end of our beds. 

www.aufumiture.com/dwell 

Unicahome 
Style. Selection. Service. 

The double-walled oil and 
vinegar carafes by lchendorf 
create a stunning tabletop 
presentation. For hundreds 
of other gourmet products, 
and a few thousand more 
suprises, visit our website 
www .unicahome.com 

7540 S. Dean Martin Drive Ste. 501 
Las Vegas, NV 89139 
Toll-free (888) 898-6422 
www .unicahome.com 



ToddlimArt.com 

"The Grocery Store Series" consists 
of over 20 unique, signed, and 
numbered prints by artist Todd Lim. 
All your favorite products from t he 
aisles of the A&P are here. Reddi 
Wip, Skippy, and everyone's favorite, 
Fluff, have been transformed into 
brightly colored Pop Art originals. 

www.toddlimart.com 

Sara Terrell Design 
a.s.i.d 
Working in varied mediums and 
artist ic disciplines, current projects 
include a 2,500-square-foot modern 
landscape in Sonoma, California. 
Sara also represents several f ine 
artists for procurement; two may 
be seen in Modern Living Spaces 
at Desert Hot Springs. 

Shown: Star Girl I Clifton Albergotti 

www.saraterrelldesign.com 

Green is Beautiful 

SpectraDecor's new Fusion 11 
cabinet and door hardware features 
recycled aluminum and sustainable 
inlays. We combine former window 
frames and hubcaps with cork and 
eco-resi n to create beauty for your 
environment. Catalog and samples 
available. 

Spectra Decor 
Toll-free (800) 550.1986 
www.spectradecor.com 

Zen Contemporary 
Mixed Media 
Art by Rhonda Hill 

Paintings influenced by water 
using acrylic mixed media and 
organic texture. Gallery opening on 
March 1st, 6 p.m.-9 p.m. or visit 
online to view artwork. Custom 
artwork available. 

Artforte Gallery 
213 1st Avenue South 
Seattle, WA 98104 
Tel. (206) 748-0187 
www.artforte.com 

Dwell's ModernMarket pages are 
dedicated print storefronts featuring 
art, products, and architecture and 
design services. Formatted K page or 
l4 page, four-color ads are available 
in the formats shown below. 
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Hook and Go 
The Smart Cart 

"It is the most functional cart 
available for anyone that regularly 
shops at farmers' markets. Simple, 
easy to assemble and store, ideal 
for shoppers on the go," says Dexter 
Carmichael of the Ferry Plaza 
Farmers' Market. Transport up to 
70 pounds, up to eight shopping 
bags, with ease and convenience. 
Folds compactly, minimal assembly, 
just 61'2 pounds. 

"My customers love how easy the 

Gel Pro Chef's Mats 

Love to cook, but hate hard 
kitchen f loors? Gel Pro Chef's 
Mats, filled with a soft gel. 
make standing in your kitchen 
a pleasure. Beautiful woven 
leather look in a stain-resistant 
material. Made in USA. Available 
in 20" x 36' and 20" x 72" sizes. 
Order today! 

Toll-free (866) GEL-MATS 
www.letsgel .com 

dwell 
Contact: 
East: Lauren Dismuke-Zivyak 
lauren@dwell.com 
Tel. (212) 382-2010 x25 
Southwest: Tracey Lasko 
tracey@dwell.com 
Tel. (917) 892-4921 
Northwest-Midwest : Angela Ames 
angela@dwell.com 
Tel. (415) 898-5329 

Hook and Go's can be set up, broken 
down, and they take up little space 
in their cars."-Greta Dunlap 
Farmers' Market Manager, Beverley 
Hills Recreation and Parks 

Photo: Dennis Anderson 

Bay Crossings 
Ferry Building, #22 
San Francisco, CA 94111 
Tel. (415) 362-0717 
www.hookandgo.com 
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You'll want lo jump in, too. Swim Ex Luxury Pools and Swim Spas are redefining entertainment and conditioning with 
the best, most consistent water flow available for swimming and aquatic exercise. Customize your SwimEx by color, size, 
and depth, or purchase a model lo fit the entire family. Visit www.swimex.com or call toll free 800-877-7946 . Swim Ex 
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Over 100 exhibits will feature manufacturers of 
green building materials, landscape and water 
conservation products, retailers, interior design 
products & furnishings, utility companies, non­
profit organizations and City and State agencies. 

Free seminars throughout the dayl 

"AltBuild is one of the most exciting, innovative 
and appreciated Green Events in the Country 
that I participate in, we are always pleased to 
return." - Ellen Strickland, Owner Livingreen 

Please call 310.390.2930 for further info. 

www.altbuildexpo.com 
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Academy of Art University 
(Boo) 544-ARTS 
www.academyart.edu 

Acura 
www.acura.com 

American Clay 
(B66) 404-1634 
www.americanclay.com 

American Leather 
www.americanleather.com 

American Society of Interior 
Designers 
www.asid.org 

Ann Sacks 
www.annsacks.com 

Armstrong Ceilings 
(B77) ARMSTRONG 
www.armstrong.com/dwell 

Armstrong Flooring 
www.armstrong.com 

Astra 

(310) 474-5120 
www.astra.it 

Baby GAP 
www.babygap.com 

Bang & Olufsen America, Inc. 
www.bang-olufsen.com 

Barlow Tyrie 
(Boo) 451-7467 
www.teak.com 

Bartels USA 
www.bartelsusa.com 

BDI 
www.bdiusa.com 

Berloni 
(B66) 4-BERLONI 
www. progressive 
designgroup.com 

Blu Dot 
(612) 7B2-1844 
www.bludot.com 

Bosch Water Heating 
(Boo) 742-1698 
www.boschhotwater.com 

Bnu Exotic Hardwood 
Flooring 
(800) 525-2n r 
www.bn 11.com 
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Budget Blinds 
www.budgetdesignguide.com 

Bulthaup 
(Boo) BoB-2923 
www.bulthaup.com 

Caesarstone Quartz Surface 
(B77) 97B-27B9 
www.caesarstoneus.com 

Calligaris 
www.calligaris.it 

Campari 
www.campari.com 

Carl Hansen 
(416) 572-2173 
www.carlhansen.com 

Cassina 
(Boo) 770-356B 
www.cassinausa.com 

Ceramic Tiles of Italy 
(212) 9Bo-1500 
www.italiatiles.com 

Clark's Register 
(B77) 243-9060 
www.clarksregister.com 

Concrete Revolution 
(303) B93-4B14 
www.concreterevolution.com 

Crate & Barrel 
(800) 996-9960 
www.crateandbarrel.com 

Crypton Super Fabrics 
(800) CRYPTON 
www.cryptonfabric.com 

De La Espada 
www.delaespada.com 

Delta Brizo 
(877) 345-BRIZO 
www.brizofaucet.com 

Eileen Fisher 
www.eileenfisher.com 

Electrolux ICON 
www.electroluxusa.com 

Everpure 
www.everpure.com 

Form + Function 
(800) 2 64-005 7 
www.formplusfunction.com 

GE Monogram 
(800) 626-2005 
www.monogram.com 

Hastens 
www.hastens.com 

Heath Ceramics 
(415) 332-3732 
www.heathceramics.com 

henry built 
www.henrybuilt.com 

Henry Hall Designs 
(415) 863-4868 
www.henryhalldesigns.com 

Heritage Custom Cabinetry 
(717) 351-1700 
www.heritagecabinetry.biz 

Hive Modern 
(B66) MOD-HIVE 
www.hivemodern.com 

Honda 
www.honda.com 

Isda & Co 
www.isda-and-co.com 

Knoll Space 
(B66) 94-KNOLL 
www.knollspace.com 

Lacava 
(8B8) 522-2B23 
www.lacavadesign.com 

Land Rover 
www.landrover.com 

Listone Giordano by 
Margaritelli 
(B66) 730-2026 
www.listonegiordano.com 

Lowe's 
(Boo) 445-6937 
www.lowes.com 

Luminaire 
(Boo) 645-7250 
www.luminaire.com 

Lutron 
(800) 523-9466 
www.lutron.com 

Mahar am 
(Boo) 645-3943 
www.maharam.com 

Martin Building Company 
www.martinbuilding.com 

Marvin Windows and Doors 
(Boo) 26B-7644 
www.marvin.com 

Merchandise Mart 
(Boo) 677-6278 
www.merchandisemart.com 

Modern Fan 
(888) 588-3267 
www.modernfan.com 

Modern Outdoor Furniture 
www.modernoutdoor.com 

Mode mica 
(323) 933-03B3 
www.modernica.net 

Noritz 
www.noritzamerica.com 

Norwegian Cruise Line 
www.ncl.com 

NY Loft 
(212) 206-7400 
www.nyloft.com 

Omnia Industries 
(973) 239-7272 
www.omniaindustries.com 

Paul Frank Industries 

(949) 5 l 5-7950 
www.paulfrank.com 

Pedini 
(800) 404-0004 
www.pediniusa.com 

Poliform 
(888) POLIFORM 
www.poliforrnusa.com 

Porsche 
www.porsche.com 

Roche Bobois 
www.roche-bobois.com 

Runtal North America, Inc. 
www.runtalnorthamerica.com 

Sanus Systems 
www.sanus.com 

Scavolini 
orr-39-07214431 
www.scavolini.com 

Gopyr g t d rl"ator I 



Schonbek Worldwide 
Lighting, Inc. 
(800) 836-1892 
www.schonbek.com 

Scott + Cooner 
www.scottcooner.com 

Sharp 
www.sharpusa.com 

Showhouse by Moen 
(800) BUY-MOEN 
showhouse.moen.com 

SwimEx 
www.swimex.com 

Symmons Industry 
(800) SYMMONS 
www.symmons.com 

Tidy Cats 
(800) 835-6359 
www.tidycats.com 

TOTO USA, Inc. 

(800) 350-TOTO ext. 562 
www.totousa.com 

Varenna 
(877) VARENNA 
www.poliformusa.com 

Visa Signature 
usa.visa.com 

VWEOS 
www.vw.com/eos 

YLighting 
(888) 888-4449 
www.ylighting.com 

Yu ban 
www.yuban.com 

Zephyr 
(888) 880-VENT 
www.zephyronline.com 

When contacting our 
advertisers, please be sure 
to mention that you saw 
their ads in Dwell. 

Dwell Community Events and Promotions 

Celebrate Modern Homes at Portland's 
"Street of Eames" Tour 

Portland will be celebrating modern design this spring with its second annual 
modern home tour cal led "Street of Eames." A mix of six distinctive mid-century 
and contemporary modern homes will be open for one day to raise money to 
continue an effective after-school enrichment program for public elementary 
school students living in the city's homeless shelters. 

April 14, 2007 
Portland, Oregon 
www.streetofeames.org 

• AIA 
Portland 

• Windennere 
CrQnin & Capl:in Really Group. Inc. 

/SURFRC~""\ 
sur face-home.com 

THESOUTHWATERFRONT.COM 

11e rtlcal I lvlnggrou p. com 
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lo Sourcing 

Schwartz and Archl te(;ture 

Neal Schwartz 
www.schwartzandarch1te(;ture.com 
Pol iform bed 

www.pol1formusa.com 
Vertical Carbonized Bamboo floor­

ing by Smith & Fong Plyboo 

www.plyboo.com 
Kohler 
www.us.kohler.com 

Atlas Industries 
www.atlaseast.com 

mil· mm 
Youmeheshe 

Simon Beames and Simon Dickens 

www.youmeheshe.com 

The Hump 

www.thehump.b1z 

Real Goods 

John Schaeffer 
www.realgoods.com 
Real Goods Solar Living 
Soutcebook, 12th ed1lmn by 
John Schaeffer (New Society 
Publishers. 2005) 
Galam 

www.galam.com 
ARCO Solar Is now Siemens Solar 
Industries 

www.s1emenssolar.com 

•· 
Pent Tai vet 
www.pent.dart.ee 
Estonian Academy of Arts 

Martin Parn 
www.artun.ee 
Matti Ounapuu 

matd1sOhot.ee 

Mai le GrOneberc 

grynberg.ltdOma1l.ee 
Maja 

Trun 01an 
www.solness.ee/ma1a 
Kai Lobjakas 
ka10etdm.ee 

Eestl Ekspress 
www.ekspress.ee 

Ilona Gurjanova 
leartOestpak.ee 

Tarmo Lulsk 
www.dak.ee 
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Sarma & Norde 

www.sarmanorde.lv 
Arhltektonika 
www.arh1tekton1ka.lv 
Arhis 

www.arh1s.net 
Agrls Dzllna 
www.dzilna.lv 
Action Society 
Akciju Sabiedrlba 

www.dz1lna. lvlfire 
Darius Cekanauskas 
dizainas@takas.it 
Contraforma 

Nauris Kal1nauskas and Egle 
Ope1k1ene 
www.contraforma.com 

Kumu Art Museum 
www.ekm.ee/eng/kumu.php 

Pekka Vapaavuori 
www.arkva.h 

100% Design Tokyo 
www.IOOpercentdes1gn.Jp 
Tokyo Designers Week 

www.c-channel.co.1plen/ruchibition 
Design Tide 

www.des1gntode.1p 
Consumer Electronics Show 
www.cesweb.org 

FAT 
www.fat.co.uk 
The Architecture Foundation 
www.archltecturefoundat ion.org.uk 

Victoria and Albert Museum 

www.vam.ac.uk 
Archlgram 

www.archigram.net 

126 Atchlve 

Eliot Noyes by Gordon Bruce 
(Pha1don Press, 2005) 
www.pha1don.com 

Gordon Bruce Design, LLC 
Gordon Bruce 
New Milford, CT 
GordyBruceOaol.com 
Frederick Noyes I Architects 
Fredenck Noyes, FAIA 
Boston, MA 
www.frederocknoyes.com 

David Baker + Partners Archite(;ts 
David Baker 
www.dbarchltect.com 
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Forest Stewardship Council 

www.fscus.org 

Fritz Haeg Studio 
www.fritzhaeg.com 
Grand Arts 
Stacy Switzer 

www.grandarts.com 
Lawn Care 

www.thegreenguode.com 

~· 
Leif Parsons, Illustrator 
www.leifparsons.com 

i((JM'Mttb'B'm 
Dan and Amy Finn Bernier 

lewmoeOearthltnk.net (Dan) 
amyfinnbern1erOmac.corn 
Dining room table by Bulthaup 

www.bulthaup.com 
Several lamps and the coffee 
tables from Penny Lane Antiques 
www.penny·lane.com 
Metro shelving by Surf as 
www.surfasonl1ne.com 

Stainless steel countertop, sink, 
and fixture cabinet fabricated by 
Charlie's Fixtures 
Los Angeles, CA 
Tel: (323) 734 ·9771 
Granite countertop fabricated by 
Pacific Stone and Tile 
Los Angeles, CA 
Tel: (818) 353-7770 
Twister granite stone from E•otlc 

Grani te and Marble 
www.ernticgranite.com 
Bathroom sinks by IKEA 
www.ikea.com 
Tile by Hakatai 

www.hakatai.com 
Toilets by Toto 
www.totousa.com 

mm . 
Greg Martin 

urbanbeancolfeeOyahoo.com 
Melisande Charles, Artist 

www.galleryl3.com 
redlurered 
www.redlurered.com 
Reclaimed Douglas fir table by 

Eastvold Custom Woodworks 
www.eastvoldcustom.com 
Re(;laimed timber supplied by 
Duluth Timber Company 

www.duluthtimber.com 
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Panton Chairs by Verner Panton 

www.v1tra.com 
Lightbox, prints above sleeping 
alcove and in master bedroom by 
John Vogt 
www.nothing1sforever.net 
Algue (room divider/hanging) by 

Bouroullec brothers for Vitra 
www.v1tra.com 
Le Klint 172 (hallway pendant 
lamps) by Poul Christiansen 

www.leklmt.com 
Glo·Ball (hanging lamp above 
di nine table) by Jasper Morrison 
for Flos 

www.flos.com 
Chelsea sofa by Room & Board 

www.roomandboard.com 
Barbarella console table and 
Buttel(:up chairs by Blu Dot 

www.bludot.com 

Skylab Desien Group 
Jeffrey S. Kovel, AIA 
www.skylabdes1gn.com 
Intelligent Design 

Bill Fritts 

Tel: (503) 228-8825 
The First Presbyterian Church 
Tel: (503) 228-7331 
Doug fir Lounge 
www.dougf1rlounge.com 
The Ace Hotel Portland 
www.thea<:ehotel.com/portland 
Zimmer Gunsul Frasca Architects 
www.zgf.com 

Canoe 
www.canoeonltne.net 
Art courtesy of POX Gallery 

www.pdxcontemporaryart.com 
Furnishings by ID Collection 
www.ldcollection.net 

Plumbing fixtures by Duravit 
www.duravrt.com 
Refrigerator by Electorlux 

www.electrolux.com 

Sze Tsung Leong 

www.szetsungleong.com 
Yossl Milo Gallery 

www yoss1m1lo.com 

studloMDA 

www.studoomda.com 
Bates Maher Architects 

www.archotectsbm.com 
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Peggy Deamer 

peggy.deamer@yale.edu 
Scott Phillips 
www.phillipsgelfand.com 

Bertola side chairs and barstools 
www.knoll.com 

Matthew Moore 
www.urbanplough.com 
Sprawltown: Looking for the City on 

Its Edges by Richard Ingersoll 

(Princeton Architectural Press, 
2006) 

www.papress.com 

KCRW I DnA 

www.kcrw.com/dna 

Tonfisk Design 0y 
Brran Keaney and Tony AlfstrOm 
www.tonfisk-des1gn.f1 

Matti NykJnen 
www.matt1nykanen.net 

Heikkinen·Kornonen Architects 
www.herkk1nen-komonen.ft 

Ivana Helsinki 
www.1vanahelslnki.com 
Design Forum Finland 

www.deS1gnforum.f1 

Church of the Rock 
www.muuka.com 
Olympic Stadium of Helsinki 

www.stadion.fi 
Restaurant Nokka 

www.royalravintolat.com/nokka 
Sea Horse Restaurant 

www.seahorse.f1 

Restaurant Kosmos 
www.ravmtolakosmos.f1 
tale Engel 

www.cafeengel.fi 
Old Market Hall 
Etelaranta, South Harbor, Hels1nk1 

The Seurasaari Open-Air Museum 

www.nba.f~en/seurasaatt_opena1r 

museum 
Finnish Sauna Society 
www.sauna.f1 

The F&f Concrete Corpo<atlon 

www.ffconcrete.com 
Covington Propertie-s 
George Covington 
www.downtownconway.org 
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Preserving Desert Modernism in Palm Springs 
By Peter Moruzzi, founder of the Palm Springs Modem Committee 

Renewed appreciation of the modern movement in recent years has led to a 

burgeoning historic-preservation movement focusing on modern buildings in 

cities across the United States. On the West Coast, the pioneering efforts of 

the Los Angeles Conservancy's Modern Committee led to the formation of the 

Palm Springs Modern Committee (PS ModCom) in the nearby Coachella Valley 

in 1999. The need for such preservation groups stems from the continued 

threat to modern structures that remains unabated despite the increasing 

recognition of the value and importance of modernism in the built history of 

our communities. 

In the Palm Springs area, following well -publicized successes (Frey & 

Chambers' Fire Station #1 and Tramway Gas Station) and bitter losses 

(Neutra's Maslon House, Frey & Chambers' Palm Springs Shopping Center, 

and the Biltmore Hotel) PS ModCom's advocacy efforts now concentrate on 

working behind the scenes with property owners and city officia ls in crafting 

preservation alternatives and adaptive reuse options that seek to avoid 

protracted battles. Simultaneously, as a part of a broader strategy, PS 

ModCom has initiated annual modern home tours, library exhibitions, and 

lectures to educate the public and build a constituency for the preservation 

of our modernist heritage. Our annual Preservation Awards and Lifetime 

Achievement Award luncheon publicly honors the stewards and pioneers of 

desert modern design- a prestigious event resulting in tremendous local 

For more information: 
Palm Springs Modem Committee (PS ModCom) 

www.PSModCom.org 
P.O. Box 4738 

Palm Springs, CA 92263 

goodwill. Additionally, in recent years a partnership of business, arts, and 

preservation organizations has established an annual Palm Springs Modernism 

Week that attracts visitors from around the world. 

Yet despite these efforts, the preservation battles continue. Currently, PS 

ModCom is part of a coalition fighting to save the Town & Country Center, an 

important example from 1950 of the work of Case Study architect A. Quincy 

Jones and famed African-American architect Paul R. Will iams, which a local 

developer has plans to demolish (visit FriendsofTCC.com for more information). 

This same developer seeks to engulf the former Santa Fe Federal Savings 

building of 1958, a sublime expression of international style design by 

architect E. Stewart Wil l iams, with multistory condos. And demolition by 

neglect continues to threaten several other important modern commercial 

buildings in the city. 

Nonetheless, we take solace in the legacy of the preservation movement, 

which shows that perseverance and the willingness to take strong action when 

necessary are key elements to achieving success. Such efforts, combined 

with effective education and community outreach, wi ll hopefully lead to a day 

when widespread preservation of our historic modern heritage is the norm 

and not the exception. 

Maslon House. designed by architect Richard Neutra in 1962. Photograph by David Glomb. 

Maslon House. demolished by new owner in 2002. Photograph by David Glomb. 
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Introducing a sofa designed for the home we call Earth. Its wood frame is 
certified by the Sustainable Forestry Initiative-and is guaranteed for life. Its deep, 
comfortable cushions are created with revolutionary, bio-based materials that are 
environmentally renewable. Its fabric is a luxurious 100% cotton with a protective 
water-based finish. Sustainability is a beautiful thing. The new Lockport Sofa, $1,999. 
To find the store nearest you, call 800 996 9960 or visit crateandbarrel.com. 


