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Whether your dream is to start your own design f irm or go back to school, the best place to start is with 

someone who believes in your dreams. That's why more people come to Ameriprise for financial planning 

than any other company.* Our Dream> Plan> Track>® approach to financial planning begins with your dreams, 

not numbers. Dream >Plan >Track> is an ongoing process where, together, you and an Ameriprise financial 

advisor will define your dream, develop your plan and track your progress - making sure your dreams and 

your plans are one and the same. Get started today by calling 1-800-Amerlprlse or visit amerlprlse.com to 

schedule a conversation with one of our personal financial advisors. 

Rnanclal Planning >- Retirement >- Investments >- Insurance 

The Personal Advisors of 4 
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Financial 

Ameriprise Rnancial is pleased to be using an authentic Eames DCW manufactured by Herman Miller. Courtesy Eames Office LLC, www.eamesoffice.com, www.eamesfoundation.org. 

Ameriprise Financial cannot guarantee future financial results. Financial planning services and Investments available through Ameriprise Financial Services, Inc., Member NASO 
and SIPC. •Based on the n1Jmber of financial planning clients annually disclosed in Form ArN, Part 1A. Item 5 available at acMserinfo.sec.gov as of December 31, 2006. 
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Your magazine, which I only recently discovered, 

is breathtaking and awe-inspiring. Having lived 

and worked in South Louisiana in t he early 

ig8os, I was deeply moved by the new community 

center in Pass Christian ("Mississippi Turning," 

June 2007). In all the chaos of our modern 

world, only beauty will save us. 

I was also pleasantly surprised to see a design 

by Ben van Berkel ("Bunkering Down," June 

2007). Before moving back to Canada five years 

ago, I lived in t he city of Enschede in the 

Netherlands. The regional art museum there was 

expanded with a design by Ben van Berkel in the 
late 'gos. Since I lived only a block away from 

t he museum, I had an annual pass, and I spent 

many afternoons in the museum as well as in the 

phenomenally inspiring courtyard designed by 

van Berkel. 

Elisabeth Kosters 
Wolfville, Nova Scotia 

I generally like your magazine and spend a 
fair amount of time with each issue, but the 

coverage of the projects you feature can be 

pretty spotty at times. In particular, I thought 

t he article on t he UNStudio project in the 

Netherlands, the Tea House ("Bunkering Down," 
June 2007), was all setup and no delivery. 

The project has an unusual starting point (the 

war bunker) and an unusual approach to the 

transformation (welded steel sculpture), but all 

we get is a single before and after image. This 

project, of al l those featured in the issue, begs 
for more images. What is the interior like? How 
is the circulation handled? What was the bunker 

interior l ike, and what was the architect's 

approach to it in t he transformation? [Why not) 

show us t he big window and describe how 
something that large can actually be removed? 

Please tell us more: Is it mere sculpture? Or 
a dwelling? If a dwelling, then show us where 

someone would actual ly dwell in it! 

Scott J. Newland 
Minneapolis, Minnesota 

I was particularly excited to read Pagan 
Kennedy's "Stuck Inside of Somervil le With 

the Carbon Blues Again" (June 2007). However, 

I was disappointed to read some of the informa­

tion she gave about biofuels. She omitted the 

fact that the first true biod iesel pioneers were 
actual ly putting filtered waste vegetable oils in 

their old diesel Volkswagens, Mercedes-Benzes, 
and trucks. Today there are thousands of veggie­

oi l burners across the country who are burning 
clean, unaltered (except for filtering) recycled 

waste vegetable oil from restaurants. While many 

people do install a conversion kit that heats the 

oi l to a point where its properties are similar to ... 
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d iesel fuels, they do not rely on the excessive 

transportation costs of a refined biodiesel, nor 

are they burning a product that still has any 

petroleum-based diesel fue l blended with it. 

I have to admit that many of us who burn 100 

percent waste vegetable oi l do have a two-tank 

diesel-veggie oil system that allows us to heat 

up the engine and the vegetable oil by running 

on diesel before switching over to burn on clean 

renewable waste vegetable oi I, but that involves 

an average of only a few cups of diesel a day. 

In addition, many of the cars that people are 

running vegetable oi l in are a few decades old 

with several hundred thousand miles on them. 

In a way, they are recycled. If they were gas cars, 

most of them would be bound for the junkyard. 

These older diesels wil l run half a mill ion miles 

with ease! Biofuels can be green. It just depends 

on what f uel type you choose to burn. 

Ms. Kennedy may have wrongly turned off 

some of your readers from incorporating biofue ls 

into their lives. Now I t hink it's t ime for Dwell 
to buy a Greasecar! 

Lawrence Perera 
Yarmouthport, Massachusetts 

Kudos to Pagan Kennedy for heating her house 

by hunting and gathering wood from urban 
sidewalks. There are more of us out there than 

you might expect who scavenge wood from dead 

or downed trees in urban areas t hat would 

otherwise be t hrown out or chipped. 

Some of us enjoy feeding our woodstoves 
and heating our houses for free, and others 

appreciate the fact that wood is carbon neutral 
and does not produce greenhouse gasses. 

Heating with wood is experienc ing a resur­

gence because of rising prices of gas and oi l , 

and because woodstoves have become cleaner 
and more efficient. Kennedy found her stove 

consumed more wood than she expected. With 
government incentives, stoves could become 

even more effic ient-delivering more heat while 

burning less wood, and emitting less smoke 
(fewer particulates). With global warming upon 

us, incentives to use biomass, such as wood, 

should be part of the solution at least in every 

northern state and municipality. Local and state 

rebates or tax incentives for purchasing the 

c leanest, most efficient-burning stoves would 
significantly help people like Kennedy who have 

subversive tendencies to burn carbon-neutral 

fuels grown in their own neighborhood instead 

of carbon-positive fuels. With the exception 
of Washington State and a few isolated stove 

change-out programs, few governments are 

acting. New, sleek designs make stoves fit into 

modern homes more than ever before. 

I live in t he suburbs of Washington D.C. 

and heat primari ly with wood that I've found for 

nearly ten years. Tree trimmers are all too happy 

to cut wood up and leave it for whomever wants 

it. Yes, it involves some labor, but moving, 

stacking, and sometimes splitting has become 

a Zen like exercise that is far more rewarding for 

me than an hour at the gym. However, there is 

at least one gas-guzzling modern appliance that 
I would wholeheartedly recommend to Kennedy 

if she is serious about t his pursuit: a chainsaw. 

John Ackerly 
Takoma Park, Maryland 

While touring t he Queenstown, New Zealand, 

Lake Wakatipu shoreline promenade, I found 

an unusual housewares shop/cafe. Vesta Design 

is located in the historic Will iams Cottage, the 

oldest house in Queenstown, but features the 

latest in design with an emphasis on locally made 

products. Since I am a landscape architect and 

hungry tourist, Vesta was certainly a magnet. 
While perusing the local wares and the cottage 

I found a fami liar and welcome sight from home­

copies of Dwell featured prominently in a shop 

display. The shop clerk reported Dwell has a very 

faithful following in New Zealand's Southland. 
As the Kiwis say, " It's good on you, mate." 

Dennis Taniguchi 
San Mateo, California 

I'd love to read an article that addresses the 
financ ial side of living in a modern green space. 

I current ly live in a standard suburban house in 

Phoenix, Arizona. My home is absolutely lovely 

and far better t han anything I imagined I would 

have as my fi rst home. However, it is my dream 

to someday have something more. 
My first dream is to remodel a space in 

downtown Phoenix and keep it as my primary 
residence. My boyfriend and I imagine a 

warehouse space spl it into areas for living and 

playing so we can have room for our hobbies ... 
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(cars and woodworking). My second dream is to 

have a small retreat in the desert well outside of 

the city. In my mind, both spaces are contempo­

rary, green, and filled with natural light, much 
l ike the homes I see in Dwell. 

I hope that both of these dreams are finan­

cially possible. It would be wonderfu l to read an 

art icle that would help me understand more 

about the financial details. While I don't make 

a ton of money (such as the Wal I Street executive 

who remodeled a brownstone in Harlem ["The 

Italianate Job," June 2007]), I do wel l enough 

imd I'm a great saver. I j ust need a little help 

understanding what I need to save. I real ize that 

many of the green materials and prefab projects 

are so new it may be difficult to gather all the 

financial details, but something that could help 

educate a young person with big dreams such 

as myself would be incredible. 

Erica Lucci 
Phoenix, Arizona 

While Ann Buttenweiser's floatirng pool project 

("Pooling Our Resources," June 2007) sounds 

lab, please don't denigrate the environs of 

all of New York City's community pools. 

The Olympic-size Hamilton Fish pool at the 

corner of Houston and Pitt streets on the Lower 

East Side is one of New York's unsung gems. It 

is located in Hamilton Fish Park, which is also 

home to the Beaux Arts- style Hamilton Fish 

Gymnasium, which was opened in 1900 and was 
designed by Carrere and Hastings, architects of 

the New York Publ ic Library. The pool was added 

to t he park in i 936, constructed by the WPA, 

and restored in 1992 under a $14 mill ion 

restoration project. 

It's a hidden, fabu lous space-an oasis in 

the city, open a few short weeks every summer­

and draws a vast cross section of young and old 

from all of the communities that surround it. 

And best of all, it's free! 

I'm sure the floating pools wil l be wonderfu l, 

but they can't possibly match the history or the 

community of the Hamilton Fish pool. 

Marian Gibbon 
New York, New York 

As an architect and reader since day one, I 
commend Dwell for providing a true counterpoint 

to t he all-too-common newsstand design 

magazines. One question, t hough: Where is 

the color? We al l love the modern palette of 

white, off-white, and gray, but every now and 

then a little color wouldn't hurt. I would love 

to see an issue that addresses both interior 

and exterior color for the modern enthusiast. 

Paint, stone, wood, fabric , you name it. Color 

adds a warmth and l ivabi lity to a space t hat 
can transform a house into a home. 

Jonathan Oltmann 
Dallas, Texas 

I was interested in the " All Aboard!" article in 

t he June 2007 issue since I try to avoid checking 

luggage and use carry-ans instead. However, 
when I looked at t he measurements of the 

attractive and f unctional luggage in the article, 

I noticed tha1t four out of the five duffels you 

highlighted exceeded the maximum size of 

45 l inear inches that most airlines stipulate for 

carry-ans (i.e., the sum of t he dimensions of a 

bag cannot be greater t han 45 inches). The only 

bag that you reviewed that meets this require­

ment is the Large Weekender by LeSportsac. 



I'm sure people can get by with larger bags, but 

with the increased security (and the fact that I'm 

a square loathe to break rules), I'd rather be sure 

that my bag isn't too large for airline regulations. 

Beth M. Perry 
Durham, North Carolina 

I'm surprised at how much I learned from 

" Manifesto Destiny" in the May 2007 issue. 

However basic the experts may find "Architec­

tural Movements 101" to be, it lays a perfect 

foundation for readers like me who wouldn't 

have gone near an architecture magazine before 

Dwell came along. 

Will Leben 
Emeryville, Cal ifornia 

I've been a faithful reader of Dwell since its 

inception and that won't change in spite of the 

following criticism: It 's ironic that a magazine 

so focused on good design, smart design, and 

the merits of simplicity over complexity would 

continue to format its publication to include 

those pesky subscription renewal cards. This 

method of subscriber acquisition and renewal 

seems pedestrian for a magazine that eschews 

bad design (try holding down the page you 're 

reading on the plane while that heavy card stock 

pushes it up, or playing pick-up when the loose 

ones fall out at the coffee shop. Dwell readers 

wi ll subscribe and renew based on the obvious 

broad and deep content you offer, so why not 

make it easy for us and reserve the back cover 

for perforated subscription cards? 

Kentin Waits 
Portland, Oregon 

Thank you for your article on transforming lawns 

to gardens ("The Lawn Good-bye, " April 2007). 

While the focus on Fritz Haeg's project is 

helpful in giving exposure to this phenomenon, 

it is disappointing not to see acknowledgment 

of the true magnit ude of th is movement 

across t he country and the world. Among the 

pioneers in this movement are Heather C. 

Flores, whose book Food Not Lawns may be 

considered a primary source on th is movement. 

Here are some of the other people who are 

actively involved: 

• Cascadia, OR: www.foodnotlawns.com 

• Arcata, CA: Wild Urban Gardeners, 

www.culturechange.org/food_not_lawns.html 

• Bellingham, WA: foodnotlawns@gmail.com 

• Bisbee, AZ: www.foodnollawnsbisbee.org 

• Montreal, Quebec: www.tao.ca/-kev 

• St. Cloud, MN: www. localharvest.org 

• St. Petersburg, FL: stpetefnl.cjb.net 

• San Diego, CA: www.sdfoodnotlawns.com 

Nik Zaknewski 
Tigard, Oregon 

Correction: In our July/August 2007 feature on 

the photographs of Leslie Williamson, we 

mistakenly attributed Wharton Esherick's Paoli, 

Pennsylvania, studio (now the Wharton Esherick 

Museum) to his nephew Joseph Esherick, the 

California-based architect. We regret the error. 

Please write to us: 

Dwell Letters 

40 Gold Street 

San Francisco, CA 94133 

letters@dwell.com ... 
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Dwell photo director Kate 
Stone (left) and photographer 
Cat herine Ledner (right) pose 

with Julius Shulman under his 
auspicious birthday banner. 

42 Dwell October 2007 

Contributors 
Todd Hido ("Fawning Over Flora," p.164) 

is a San Francisco Bay Area-based artist 

whose work has been featured in Artforum, 

the New York Times Magazine, Eyemazing, 

Metropolis, the Face, l.D., and Vanity 
Fair. His photographs are in t he perma­

nent col lections of the Whitney Museum 

of Art, the Guggenheim Museum, t he San 

Francisco Museum of Modern Art, and the 

Los Angeles County Museum of Art , as 

well as in many other public and private 

collections. His latest book, Between the 
Two-focusing on portraits and nudes­

was published in 2007. 

After marrying a Minnesotan, Chad Holder 

("Minnesota, MN," p. 172) was blindsided 
when his new wife strongly suggested 

that they move to the Midwest. Ten years 

ago, he caved in and set up shop in 

Minneapolis. It was here that Holder pho­

tographed the Dean residence, which was 

just a few blocks from his own home. "One 

of t he coolest things about photographing 

t hese homes is connecting with the fami lies 
and becoming integrated in their lives for 

the duration of the shoot." This story was 

no exception: While Holder was shooting, 

the youngest of the three boys, Mason, took 

his first steps. "It was a special moment." 

Eirik Johnson ("Boston Pops," p. 236) is a 

photographer and recent Boston transplant. 

The shoot gave him a new appreciation for 

what lies beyond t he edges of the city's 

famed Freedom Trail. "It was t he perfect 
opportunity to get to know another side of 

my newly adopted home and a good way to 

learn how to navigate the c ity's ci rcuitous 

streets." When not gett ing lost in Boston, 

Johnson teaches at the Massachusetts 
College of Art and is currently at work on 

a book project about t he Northwest. 

It's not often that one gets to meet a living 

legend who also happens to be a great 

artist and a personal hero-so New York 
contribut ing editor Marc Kristal ("True 

Hollywood Story," p. 199) was overjoyed 
when he was given t he opportunity to pro­

file photographer Julius Shulman. Best of 

al l , Kristal wasn't in any way disappointed. 

Indeed, his estimation for this iconoclastic, 
independent, entirely original individual 

was deepened by the experience. 

Catherine tedner ("True Hollywood Story," 

p. 199) is a Los Angeles-based photog­

rapher who was blessed with a dream 

assignment for this month's issue. Ledner 

writes: "Photographing t he incredible Mr. 

Julius Shu lman was a heartwarming experi­

ence. His appreciation and love of nature 

is reflected in his fabulous hil ltop home 

and grounds. The well-traveled pathways 

were ripe with photo ops, and Mr. Shulman 

was ready for all of them. He is a gracious, 

quick, and completely hip photographer 

who I enjoyed immensely." 

Oliver Maril< ("Tisch for Taschen," p. 102) 

is a Berlin-based photographer who works 

all over Europe for magazines such as 
Vanity Fair, Vogue, and Elle. "I photo­

graphed Angelika Taschen in her Berl in 

Mitte apartment and asked her if it would 

be possible to move one of her Martin Eder 

paint ings from one wall to another. She 

said, 'Everything that has to be moved for 

t his picture, move it!' So we moved almost 

everything. It took about two hours to move 
everything back." 

For research, James Nestor ("Home Buying/ 

Home Sell ing 101," p. 254) bought a cruddy 

house in San Francisco and spent the 

large part of two years doing dishes in the 
bathtub and sleeping in the hallway while 

f ixing it up. He has since converted half of 

the house into a tenancy-in-common for the 
price he originally paid for it and retired to 

Monaco, where he leads a l ife of almost­

inhuman glamour and excess ... at least that 

was the plan. The reality is that he now 
l ives downstairs, takes out t he garbage, and 

works as a freelance writer. 

Davy Rothbart ("All Roads Lead to Home," 

p. 216) is t he editor of Found magazine, 

a frequent contributor to public radio's 

This American Life, and author of the story 
col lection The Lone Surfer of Montana, 

Kansas. He's on the road again this fall 

with his brother, Peter, on a 65-city tour. 

Do you have room on your couch? 
Find out when t he tour hits your town 

at www.foundmagazine.com. • 
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Advertisement 

Watch the Design Leaders 
Video Series on Dwell.com 
Brought to you by HP 

Get Personal With David Baker 
For many architects, good design is more than a career: It is a way of life. 

Design leader David Baker, of David Baker + Partners Architects in San 

Francisco, is one such architect, intrinsically combining his social concern 

with a signature design character to create buildings that engender a 

sense of community and act as an advocate for improved urban planning. 

Exploring the personal, political, and commercial dynamics of urban 
architecture, David Baker has successfully brought innovative design 

into diverse, densely populated areas. By taking on the challenge of 

environmental responsibility inherent in new building-from using 

reclaimed elements to implementing energy-efficient strategies-Baker 

has shown a true commitment to improving the overall community. His 

buildings exemplify much more than architectural structures-they are 
a three-dimensional testament to Baker's personal beliefs and values. 

Design at Your Fingertips 
Watch the Dwell Design Leaders series on the HP TouchSmart, and with 

one simple touch of the screen, you can learn more about David Baker 

and other design leaders from the convenience of your kitchen, drafting 
table, or living room. The sleek, space-conscious look is built with a 

wireless keyboard and mouse, making an artful statement in any home. 

The HP TouchSmart brings the "personal" back into "personal computer" 
with innovative touch-screen tactile technology-making the computer 

easily accessible and customizable for quick links and favorite applications, 

whether you are planning your own construction project, checking email, 

or organizing digital memories. 

And as an added personal touch, HP shares a commitment to 

environmental responsibility, with init iatives in energy efficiency 

and provisions for reuse and recycling. 







I Story by Sam Grawe 

It's hard to believe, but this issue marks Dwell's 
seventh anniversary. While seven years probably flashed 
by with the completion of a single flying buttress for 
a 13th-century Gaul, or a few more feet of pyramICI for an 
Egyptian pushing and pulling big stones; in magazine 
years (which are more like dog years) seven years is 
a long time. In those years we've put out 55 issues of the 
magazine; won an award or two; grown our circulation 
from 35,000 to 325,000; built a prefab house for $200,000; 

started a line of panelized prefabricated homes with 
Empyrean; dabbled in a season of television; sold out 
a run of limited-edition shoes made by Medium; pro­
duced a stunning photography exhibition at the James 
Nicholson Gallery; slowly worked toward building 
a sustainable home in Topanga Canyon, learning how 
best to cut red tape in the process; and, sadly, never 
won a softball game. 

As we continue to evolve (or devolve, in the case 
of field sports), so too does the world we report on. 
Seven years ago the idea of covering modem residential 
architecture in places like Des Moines or Baton Rouge 
was unheard of- so much so that year after year 
we returned to that theme, at first known somewhat 
clumsily as "There Is Too a There There• and later 
"Modem Across America" or "America Goes Modem." 
By now we've covered almost every state in the union, 
as well as parts of Canada and Mexico, and found that 
there's plenty of good design, and extremely talented 
architects and designers, almost everywhere. 

A lot of other things have changed too. Seven years 
ago I was just learning to use Google on a regular basis. 

I Lettering by Tim Tomkinson I Editor's Note 

Now Google has a pictuxe of my apartment building's 
front door embedded in its map. Our collective embrace 
of this and many, many other technologies has meant~ 

that architects in, say, Nebraska can now clieck in daily 
on a building going up in Paris; or a product designer 
in Butte can look at videos from the Milan furniture fair 
as soon as it opens. The world is getting mucJi smalfer, 
and the playing field- at least of ideas- is levelingo ut. 

Our "Modem Across America• issues used to be filled 
with stories of whining neighbors, ostracized residents, 
and the impression that modem houses were up to no 
good. I'd like to think that, thanks in part to seven years 
of Dwell, but mostly due to a raised consciousness of 
design issues, these stories are finally behind us. Today 
we simply have the New American Home. Our features 
in this issue-which take us from Minneapolis to 
Houston to San Juan- are not about a prescriptive style, 
but rather a question of attitude. They are about people 
who consider their options, and have the courage to go 
their own way. They are stories about good honest design 
solving problems both functional and aesthetic. They 
are about context and consideration. Ultimately, they 
are about achieving a higher degree of thoughtfulness-­
not only in laying out rooms, but in living life. 

There's still a long way to go before your average 
development of McMansions shares this sensibility, and 
a decent chance it never will, but there's always hope, 
and in another seven years we'll be there to document il • 

SAM GRAWE, EDITOR·IN-cHIEP 

sam@dwell.com 
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dwell.com 

Now Online 
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Listen & Learn 
Podcasts 
Los Angeles editor Frances 

Anderton ta lks trowel with Flora 

Grubb, a landscaper and owner 

of a nursery specializing in hardy 

plants for the Bay Area cl imate. 

dwell.com/audio 

Dwell Daily 
Blog 
As a supplement to "Home 

Buying/Home Sell ing 101" on 

page 252, Amara Holstein writes 

a series of postings on u ncon­

ventiona I real-estate strategies, 

from going halfsies with friends 

to buying with no money down. 

Send your own home-buying 

tales to tips@dwel l .com. 

dwell.com/blog 

Video 
Uptown Address 
After months of elation and 

frustrat ion, David and Alysia's 

Harlem renovation is f inally f in­

ished. The couple successfu lly 

turned a run-down brownstone 

into a gl istening green beauty. 

Watch the f inal episode of the 

Building Green in Harlem series. 

dwell.com/video 

Services 
DesignSource 
Revamping your home? Go 

to DesignSource for a com­

prehensive list of services 

and resources, from couches 

to countertops. 

dwell.com/designsource 



rochebobois 
P A R I S 

MSCOop• 3-4 seat sota. Design: Christophe DELCOURT and JEROME GAUTHIER. Fully removable Natural fabrics. Frame in Alpi!) veneer, walnu1 stained. Vanous sofa sizes, armchair and ottoman avairab!e.~scooP" cocktail tabfo. 
To purchase our "'Les Con1emporains" calalog or to locate the Roche-Bobols store neares1 you, call 1-800-972-6375 (dept 100) 

ATLANTA BOSTON CALGAA"I CHICAGO COLUMBUS OH CORAL GABLES FL COSTA MESA CA - DAUAS - DENVER· HOUSTON - IA JOUA. CA· LOS ANGEi.ES ·MONTREAL· NAPLES FL 
NA TICK NA • NEW YORK . on AWA PALM BEACH • QUEBEC SAN FRANCISCO. SAN JOSE CA • SAN JUAN, PR • SCOTTSDALE SEATil.E TORONTO . VANCOUVER WASHINGTON QC 
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Dear Ketel One Drinl\er 
Hello again. 
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I 1n the Modern World 

Turner Prize I 19 Oct- 13 Jan /Tate Liverpool I Liverpool, UK /www.tate.org.uk/ 
Go for Europe's most important and prestigious contemporary art award, 
stay for the riot. Wi 11 the Stuckists strike again? 

Sparking scaihing crit icism from the British Ministry 
of Culture and provoking egg-throwing protesters and 
rants from Madonna, the Turner Prize has always been 
controversial. This year, the awarding of the U.K.'s most 
publicized art prize will be held in Liverpool, not London. 
But don't expect the hubbub surrounding the event to die 
down with a change of scenery; the stakes have risen to 
£40,000 in total prize money. The s hortlist (Zarina Bhimji, 
Nathan Coley, Mike Nelson, and Mark Wallinger) proves 
that art is not dead-at least not in Britain. 

Nathan Coley 
There Will Be No M;racles 
Here, 2006 

Zarina Bhimji 
Your Sadness Is Drunk, 
2001- 2006 



Refinery29 I www.refinery29.com I Serving up the top-shelf moonshine 
of fashion and design, Refinery29 is an interactive and informative treasure 
hunt (plus on line shopping venue) that reports on the best independent 
designers, trends, and stores in New York City and beyond. General warning: 
Browsing this site will require a good deal of temperance. 
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Magazine Basket I By Enzo Berti for l'abbate, s.r.I. / 

www.lacollection.it I While it mimics the shape of 
a picnic basket, this magazine rack clearly does a better 
job cradling your periodicals than delicate tarts and 
watercress sandwiches. Its two-tiered system permits all 
manner of magazine storage and display for those who 
get fussy when the current issue of the Economist covers 
Birds and Blooms. The birch basket is available in three 
soft hues, and is sturdy enough to handle a bit of target 
practice when you hurl your copy of Time in disgust. 
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I 1n the Modern World 

Arp Museum I By Richard Meier & Partners I Rolandseck, Germany I 
Opens 28 Sept I www.arpmuseum.org I A 130-foot subterranean elevator 
connects the former train station turned gallery and gift shop to the new 
Richard Meier-designed museum housing the work of Hans Arp and his 
wife, Sophie Taeuber-Arp. 
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Fab 28 refrigerator I By Smeg I www.sm eg.com I 
Though Donna Stone, Harriet Nelson, and Lucy Ricardo 
were no strangers to the icebox (likely a Frigidaire), 
this retro-styled refrigerator from Italian appliance 
manufacturer Smeg would take them by surprise. New 
to American shores, Smeg still wears its name proudly, 
despite inciting Yankee snickers. But if you're willing to 
put your money where your mouth is, the Fab 28-with 
all the modern conveniences and in ten colors that put 
"olive drab" to shame-is a welcome addition to our 
dingy market, especially a t a low 305 kilowatts per year. 
Milkman not included. 
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Designer in Focus: 
Eric Cohler 
New York City-based interior designer Eric Cohler is known for mixing 

traditional pieces with eclectic, classic elements and the unexpected to 

create unique and immensely livable spaces. 

As a member of Armstrong's Michelangelo Design Council, a group of 

respected designers advising Armstrong on consumer product design 

and real world use, Eric brings his extensive residential and commercial 

experience to bear on new product launches. A true fan of the recently 

introduced Definitions™ Decorative Interior Accents, Eric explains what 

he likes about them, suggests innovative ways to use them to great effect 

and lets us know what modern means to him. 

How do Definitions fit in with your design aesthetic? 
To me they are art; to me they are sculptures themselves-and they can 

define a space as a decoration element. Two select applications excited 

me first: dining rooms and powder rooms. We created a pavilion effect in 

a very large dining room that meant when you sat down to dinner you 

could actually hear the conversation, the light transmitted through the eco­

resin panels, you could see the art through them. It created a lovely gallery 

space in the room. 

What are some other inventive ways to use the panels? 
Place a panel between two children's beds in a room and create privacy 

for both in a simple and attractive way. Place one behind the couch to 

catch the light and you have a very chic look. Use them to create extra 

closet space by floating them around good-looking canvas closet shelving, 

drawers and poles. They are perfect in loft spaces and in older, classic 

homes as they bridge traditional and contemporary, and the range of 
colors and textures is phenomenal. 

What is modern to you now? 
Modern is what you make it. It can be pared down, it needs to be clean. 
it needs to be shocking, it needs to be fresh. It's like visual sorbet-it 

has to clear your palette of the past. Do what you feel you can do to strip 
down-that's how I work with my clients. We empty the room, we decide 

on the paint colors and the floor, then decide what can go back into the 

room. You reduce to the bare essentials, edit it, and that's when you have 

a platform to build contemporary on. That's when you get a fresh quality. 
Maybe that's when you take down the curtains and let the light in .... 

Don't miss your opportunity to chat with Eric Cohler on 
Dwell Connect-check dwell .com for dates and times. 
See his recent projects at www.ericcohler.com. 

To see more design ideas with Definitions, go to 
www.armstrong.com. 

Your ideas become reality~ 



Definitions Decorative Inter ior Accents: 
Discover a new design classic. 

armstrong.com/defin1t1ons 

Decorauv~ lmcnor Acccncs n m u 
d efinit ions .. 

Shell Grass 
Your ideas become real1tr 
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I in the Modern World 

From November 2005 to February 2006, Richard Prince's 
Untitled (Cowboy) held the world photograph record for 
fetching the highest price at auction: $1,.248,000. While 
it may seem absurd that a photograph of a commercial 
photograph (a Marlboro advertisement) hit that mark, 
consider that the print that broke Prince's record­
Edward Steichen's The Pond- Moonlight, at $i,900,ooo­
was just a pretty pond in the woods. 

Richard Prince 
Untitled (Cowboy), 1989 

Richard Prince 
Know a Guy, 2000 

Richard Prince 
Nurse of Greenmeadow, 2002 

Richard Prince: Spiritual America I 28 Sept-9 Jan I Solomon R. Guggenheim 
Museum I New York, NY I www.guggenheim.org I From his "rephotographs" 
to his Jokes and Nurse series, American artist Richard Prince always 
dangles a carrot for hungry art critics to bite. This midcareer Guggenheim 
retrospective seems to say, "When art gives you carrots, make carrot cake." 

IKf\EWAGJY.,.RICH C0U.. 
~~NJ, I ~ 
CA.sr~9£ rt BE-
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IF YOU HAVEN'T 
DISCOVERED TRUE 
URBAN DESIGN YET 
DON'T BLAME US 
Here at BoConcept we believe true urban design is not about furniture and accessories that look like 
they belong In art galleries behind 'do not touch' signs. It is about home furnishings that express your 
individuality, optimize your space and most importantly make you feel relaxed in your own home. 
Stop by your local BoConcept store today to find your urban living style. 

nc\v catalog in stores no\\' 

I 

Largo 3-seater. availabl e In fabrics 
and leathers, from $3,4 99 
Tu lip pendant, $1, 1 9 9 

I 

CA: Santa Monica • CT: Milford • DC: Georgetown • FL: Jacksonville, Miami, Orlando, Tampa • HI: Honolulu 
MA: Cambridge • NJ: Livingston, Paramus • NY: Carle Place, Chelsea, DUMBO, Madison Ave, Scarsdale, SoHo, Upper East Side 
OK: Oklahoma City (coming soon) • PA: Philadelphia • T X: Dallas (coming soon), Houston • VA: Tysons Corner 
CANADA: Vancouver 

For franchise opportunities please contact franchlse@BoConcept-USA.com. www.BoConcept.com 

.. ! 
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BoConcepf 
urban design 
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Oops table I By Monica Graffeo for Krista lia I www.kristal ia.it/ Just as 

your belt buckle expands for the holidays, so does the Oops, Monica 
Graffeo's version of the old-fashioned leaf table. The round design, 
made of fiberboard with a veneer of stained oak, pulls apart to reveal 
a hidden tray that contains two leaves. Whether you're having a feast 
for a menage a treize or leftovers for two, the Oops always appears to 
be kicking up its heels. 
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Neutra I By Ferruccio Laviani for Kartell / 

www.kartel l. it I The plastic gurus at Kartell 

decided to go out on a l imb, be a l ittle crazy, 

and release a product made with glass. The 

design seems simple, but it is actual ly a 

two-part construction using a plastic disk to 

reflect the l ight source that's then diffused 

by the outer glass. 

Vibe mosaics I By Walker Zanger I 
www.walkerzanger.com I While the company 

claims to be celebrating t he "bold and sassy 

designs of t he swinging '60s and '70s." we 

see inf luences of t he Church of the Holy 

Sepulchre and the Hagia Sofia. Whether you 

credit your mosaic inspirat ion from BC or 

AD, it will always be a t imeless ant idote to 

staid ti l ing or other wallcoverings if placed 

in the living room or home office. 
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I In the Modern World 

Hand Job: A Catalog of Type I By Michael Perry I Princeton Architectural 
Press I $35 I www.papress.com I In reaction to the proliferation of Bezier 
curves and a seemingly endless supply of pixels, designers and clients 
(including the NFL) are returning to handmade lettering. With Hand Job, 
Michael Perry chronicles a range of exciting bespoke experiments that 
blur the lines between illustration and typography. 
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Neo Country I By lneke Hans I www.cappellini.it I 
As a young Dutch designer, Ineke Hans is practically 
required to produce work that is playful and ironic. 
She did not disappoint at the Milan Furniture Fair this 
spring, where Cappellini introduced her line of gen­
erously proportioned wood furniture in natural or 
blue-tinted lime called Neo Country. A contemporary 
take on the solid-wood armchair, rocker, and stool once 
commonly found in rural Dutch homes, Neo Country 
was one of the sweetest surprises amidst vulgar chairs 
and grotesque lamps. 





I 1n the Modern World 

Kent lamp I By Donna Brady for Re-Surface I www.re-surface.net I 
Graffiti has come a long way in the past several years, with urban 
heroes such as Barry McGee and United Kingdom stencil maven 
Banksy gaining recognition in fine-art circles. Here's your chance 
to get a little graffito in your own home without disturbing its 
resale value. 
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Blue Monday: Stories of Absurd Realities 

and Natural Philosophies I By AUDC. Robert 

Sumrel l and Kazys Varnelis I Actar I $27 I 
www.audc .org I Blue Monday could be 

to architects what Ishmael: An Adventure 

of the Mind and Spirit is to environmen­

tal ists. The Architecture Urbanism Design 

Collaborative (AUDC) claims to "construct 

realities, not objects," so when reading their 

collection of odd and funny essays based on 

real-l ife phenomena, it's hard to imagine how 

they are "constructing" real ity. But the larger 

story is a revelat ion of the strange, impor­

tant, and sometimes random relationships 

individuals have to their environment, whether 

constructed, arranged, imagined, or ephem­

eral (e.g., Muzak). Take the tale of Mike 

the chicken: l iving a happy life, touring the 

nation, lacking a head. Absurd realit ies 

do lead to natural philosophies after al l. 

1 

Bloomframe I By Hofman Dujardin 

Architects and Hurks geveltechniek bv I 

www.bloomframe.nl I Didn't get your fil l 

of Autobots and Decepticons th is summer? 

Well, you can have a transformer of your own 

with the Bloomframe convertible window; 

it's more than meets the eye. At the touch 

of a button, the window opens into a balcony 

in just 15 seconds. Apartment denizens and 

student housing residents alike wi ll be able 

to benef it from th is clever innovation. 

I' 



Where I learned manners. 
Where I learned patience. 

W here I learned to 
impress my guest. 

My kitchen was designed 
for my world. 

Simplicity meets 
convenience with the 

Renzo"' faucet by Moen~ 
Designed 

for life. 

ta:J MOEN 
Buy it for looks. Buy it for life.® 

1-800-BUY-MOEN • www.moen.com 
Renzo faucet available at home improvement centers. 



I 1n the Modern World 

SUNGLASSES : TA~£ TWO 111. 

OLO NRV~ RVinTDft5 

20X200 I www.20X200.com I She's not your average pusher, but gallerist 
Jen Bekman intends 20X200 to be a gateway drug to the art market. 
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As a challenge to the hoity-toity art-buying world, Jen 
Bekman's newest venture presents prints by mostly 
emerging artists in limited editions of 200 for $10 each, 
or 20 for $100 each. By melding the inclusiveness of 
Internet commerce and nonprohibitive prices with the 
exclusivity of a curator acting as quality control, Bekman 
ensures that new collectors can be confident that the 
"buy" button will not lead to clicker's remorse. Whether 
it's an alternative to mass production or an alternative to 
high art, Bekman realizes that $100 is still a considerable 
chunk of change to most people. 

Kate Bingaman-Burt 
Sunglasses 

Youngna Park 
Untitled 

C. pyr g t rr r I 



How can we start a 
nest egg when we're sti II 
saving for the nest? 

TALK TO 
CHUCK 

SCHWAB 

Investors should consider carefully information contained in the prospectus, including investment 
objectives, risks, charges and expenses. You can request a prospectus by calling 800-435-4000. Please 
read the prospectus carefully before investing. 
Investment value will fluctuate, and shares, when redeemed, may be worth more or less than original cost. 
Trades in no-load funds available through Mutual Fund OneSource® service, as well as certain other funds, are available without 
transaction fees when placed through schwab.com or our automated phone channels. For each trade order placed through a 
broker, a service charge applies. Schwab reserves the right to change the funds we make available without transaction fees and 
to reinstate fees on any funds. Funds are subject to management fees and expenses. 
~2007 Charles Schwab & Co., Inc. All ngnts reserved. Member SIPC. (0807-4754) ADP37830 
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people progetto notte 

DESIGN LIVING MADE IN ITALY 

To inquire about our collect ions and North America dealers, call 877-PIANCA7 or contact us at piancausrapianca.com - www.pianca.com 
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I 1n the Modern World 

Vertigo I By Naoto Fukasawa for B+B Italia I www.bebita lia.it I 
With their latest objects B+B Italia moves into Bed Bath and Beyond 
territory. The Vertigo series, despite its Hitchcockian name, has 
no connection to San Francisco (but it is a little like the opening 
credits of the film). Japanese uber-designer Naoto Fukasawa gives 
the synthetic Corian a wabi-sabi element by making bowls of 
imperfect circles. They can be presented on a matching tray, but 
if you suffer from vertigo, don't look down. 

101 Things I Learned 
in Architecture School 
Matthew Frederick 

IOI Things I Learned in Archi tecture School / 
By Matthew Frederick I MIT Press I Si 2.95 I www. 
mitpress.mit.edu I Ranging from the utilitarian "How 
to draw a line" (Lesson 111) to the more abstract "Create 
architectural richness through informed simplicity or an 
interaction of simples rather than through unnecessarily 
busy agglomerations" (Lesson 1146, and yes, it's explained 
in more depth), Frederick offers advice useful to most 
everyone. Our favorite: "Manage your ego" (Lesson 1186). 



The ideal sleep enviromnent. 



I 1n the Modern World 

Powerpole wall sticker I By Ferm Living I www.designmyworld.net I 
With the welter of cell phone towers and more and more power 
lines being buried underground instead of borne aloft, Danish wall­
treatment mavens Ferm Living aim to give the good old-fashioned 
power pole its interior due. Whether you're seduced by its long 
vinyl lines or simply a big fan of irony, this blight on the landscape 
can now be a blight on your living room. 

__ .... _., .... 2-
Le Corbusier: Journey to the East I Ed ted 
by Ivan Zaknic I MIT Press / $19.95 / www 

m1tpress.mit.edu f Le Corbusier fought the 

publication of this intimate travel journal he 

filled with musings and sketches in 1911, at 

the tender age of 24. Corbu's "Grand Tour" 

took a route that did not overlap with many 

other debutants of his day. Through Dresden, 

Prague, Budapest, Bucharest, Brindisi , 

Pompeii, and Athens, one of modernism's 

champions became obsessed with the 

vernacular design of white stucco peasant 

houses and, entranced by the Parthenon, 

decided to become an architect. 



AVAILABlE EXCLUSIVELY TMROUGH THESE~ 
Betlleldll, llD Union Hardware 301.854.7810 , MA Billie Brenner 617.348.2858 Charlott 
Clllcago, IL Advantage Kitchen & Bath 847.985.4444 Chicago, IL Hydrology 312.832.9000 C 
.. ~ .... TX Elegant Additions 214. 745.0088 Denver, CO Euro Bath & Tile 303.298.8453 Houston, T 
UC~ect 949.859.6073 New York, NY Blackman 212.337.1000 New York, NY Gracious Home 212.517 
-.: Diego, CA International Bath & Tile 858.268.3723 San Francisco, CA Bath & Beyond 415 . 
.... le1ch, CA International Bath & Tile 858.481 .4984 Raleigh, NC Raleigh Decorative 919.829. 
,.,._ver, C1n1d1 Cantu 604.688.1252 

Furniture - Bath Fixtures - Accessories 

Celebrating 1 O years in the North 
American market Sonia presents the 
Alic Pop bath furniture collection. The 
unique wall mount bath console 1s 
limited to 300 numbered pieces which 
are available in North America. 

" ATIC POP 



I 1n the Modern World 

Missed Trees I By Je ~ j for Serra lunga I 
www.serralunga.com Joining the ranks of highfalutin designers 
such as Zaha Hadid, Patrick Jouin, and Ross Lovegrove, Jean-Marie 
Massaud performs miracles by turning diminutive foliage or flowers 
into towering trees with his new trunklike vase designs for 
Serralunga- perfect for those nostalgia enthusiasts who want 
to re-create Ewok arboretums in their living rooms. 

Isometric chair I By Kalan Studios I 
www.kalonstudios.com / If the word 

" isometric" makes your abs flinch, rest 

easy: This is not an exercise chair. The name 

refers to the design of th is 100 percent 

nontoxic, sustainable seat <CNC- inscribed 

fla ir is optional). Los Angeles- based Kalan 

proudly states that the chair is " local ly 

manufactured"; so if you want to brag about 

your green purchase but ship it beyond L.A., 

pony up for those carbon offsets. 



~EJ.NACucina 
by Heritage Custom Cabinetry 

www.heritagecabinetry.biz • 717-351-1700 
I 



I in the Modern World 

Design: lsamu Kerunochi and Isamu Noguch i I 
19 Sept- 16 Mar I Noguchi Museum I Long Island 
City. NY I www.noguchi.org I Jsamu Kenmochi and 
Jsamu Noguchi shared a lot more than a first name. 
They were kindred spirits in creating a design idiom 
for postwar Japan-one which combined traditional 
Japanese design with the new spirit of European 
modernism. "Let the East learn from Western 
civilization," Noguchi said. "Let the West learn from 
the Eastern culture." Their two-year collaboration 
helped forge a style that came to be called Japonica 
Design. Today we call it fusion. Eighty-five examples 
of it are on view at the Noguchi Museum, including 
bulbous chairs made from bent wood construction 
(shown here)- the same method used to make 
dumpling steamers. 

c:::> 
©concetto· 

By CaesarStone 
c::::> 



FEATURING RODA INTERIOR/EXTERIOR FURNITURE 

FORMING A SYNERGY BETWEEN MATERIAL AND DETAIL, FORM 
AND FUNCTION, TECHNOLOGY AND TRADITION. 

BRINDISIAMO 
Italian Artisan Furniture 

www.brindisiamo.com 866-938-I 834 

SAN FRANCISCO LOS ANGELES SCOTTSDALE DALLAS HOUSTON MINNEAPOLIS 
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Alcove Sofa 
Design: Ronan & Erwon Gouroul lec 

• v1tra. 
Please contact an authorized Vitro Home retailer for further information: Atlonto, GA RetroModern lretromodern.coml Baltimore, MD Home on the Harbor lhomeonthehorbor.coml 

Birmingham, M l Aedis Design iaedisdesign.coml Boise, ID Lo tto for the Home ilo lloshowroom.com) Chicago, l l luminoire i luminoire.comJ Denver, CO One Home lonehomedesign.comJ 

Ft. Lauderdale, FL Minimal1sta lminimalista.coml Houston, TX Kuhl·linscomb lkuhl-linscomb.cam) las Vegas, NV Unica Home (unicohome.coml Los Angeles, CA Jules Seltze1 

fjulesseltzer.com) Manchester, VT Circa 50 (circa50.caml Miami, FL Mobitare USA lmobitaremiomi.caml Nashville, TN Highbrow lhighbrawfurniture.cam) New York, NY The Vitro 

Store (vitro.com) . Moss (mosson.line.com) . MoMA Design Stare lmamastore.org) . The Conran Shop fconranuso.com) Philadelphia, PA Minomo [minima.us! Portland, OR 

Hive lhivemodern.coml San Francisco, CA Limn !limn.com! Zinc Details lzincdeloils.coml Scottsdale, AZ Haus lhausmodernliving.com) Seattle, WA Velocity (velocityarlanddesign.com) 

Victoria, BC Gabriel Ross lgobrielross.coml Woshington, DC Apartment Zera (aportmentzera.com) Wilmington, DE Vassar Interiors lvassarinteriors.com) www.vitra.com 





I My House 

Still l ife with IKEA lampshade 
and ventless fireplace (right). 
The unfinished, black, welded­
steel railing borders steps 
made of framing lumber, which 
emit a f riendly, old-fashioned 
creak as Walz treads up and 
down. The threshold between 
the back deck and the kitchen 
(below) was fabricated from 
a commercial aluminum 
diamond plate often used 
for fenders. 

The leafy streets of the Pittsburgh neighborhood 
known as Shadyside are filled with massive, robber 
baron-era mansions and modest workers' cottages­
brick-and-mortar relics of a once-burgeoning steel indus­
try. There are even a few modernist gems, by the likes 
of Breuer, Meier, and Venturi. What's been absent, unti l 
recently, is a domicile that most closely resembles 
a shipping container. 

Not that its owner, Jeff Walz, was looking to be pro­
vocative when he purchased the charming, 140-year-old 
fa rmhouse-interior sight unseen-that once sat upon 
the lot. But there was nothing quaint, or remotely sal­
vageable, about the dry rot and mildew that greeted him 
once he ventured inside. 

"I was afraid I'd have to flip it," recalls Walz, who was 
then director of corporate relations for Carnegie Mellon 
University and now heads up university relations for 
Google. "But then I met Harry." He is referring to archi­
tect Harry Levine, an amiable bundle of energy endowed 
with several heads' worth of salt-and-pepper hair, whose 
home and office are about a block away from each 
other. In between is a phalanx of bars, restaurants, and 
cafes-many of them Levine's former projects- which 
double as informal clubhouses for a coterie of friends • 

My House Your House 

Hot Deals 
Jeff Walz wanted a fireplace more for 
metaphorical toastiness than for warmth 
(the radiant heat and forced-air backup 
provide that), but he didn't want to spend 
more than $700. After extensive searching, 
architect Harry Levine located the Kentucky­
made Monessen vent-free DBX24 natural 
gas hearth system on sale (at edswood­
shed.com) with a few dollars to spare. 

Garage d'Or 
To further integrate the indoors and 
out, Levine specified a commercial roll­
ing glass-and-aluminum garage door 
(about $2,400) manufactured by C.H.I. 
Overhead Doors that lets in light even 
when it's closed. A push of a button 
opens up almost the entire rear of the 
house, connecting the yard and back 
deck to the kitchen- perfect in warm 
weather and during parties. 



Choosing sides? Our new collection of side tables features hammered metals, 
rich woods, glass and so many interesting finishes, well, choosing only one may be 
difficult. For the store nearest you, call 800 996 9960 or visit crateandbarrel.com. 







I My House 

A natural tinkerer, sublettor 
Summit relished Walz's edict 
that he make no holes in the 
walls. He used plumbing pipe 
to craft a candelabra in the 
bathroom (left) and propped 
a plywood MDF chalkboard 
against the wall (below) for 
impromptu sketching. " It came 
in handy at a dinner party of 
biomedical engineers who 
wanted me to explain the prin­
ciples of the golden section." 

who take genuine pleasure in bumping into one another 
several times a day. 

Walz's immediate inspiration was a workshop and 
snug mezzanine apartment self-built by one of the 
Shadyside gang from a metal prefab kit for about $so,ooo. 
Jazzed up with automotive paint, its green, blue, and 
yellow exterior appears downright giddy compared to 
Walz's austere gray she 11. "Jeff's a real idea guy," says 
Levine. clearly delighted with both client and challenge. 
"He could have built something far less extreme-we 
could have stick-framed it-but he wanted to be on the 
edge of something new. And he loved the idea of celebrat­
ing steel here in Pittsburgh." 

Fueled by equal parts caffeine and alcohol, a sketch on 
a napkin (entitled "Villa Jeff") was quickly produced and 
approved. About the same size as the farmhouse (r,200 

square feet), the resulting recycled steel- and- glass struc· 
ture sits directly atop the original fieldstone-and-mortar 
foundation. Ear ly ideas for softening the fa~ade, such 
as trellises with climbing vines, did not make the leap 
to finished product, although r r silvery birch t rees (when 
fully grown) will provide a natural screen. 

If many of us consider our homes to be a refuge and 
a repository of personal expression, Walz's ideal is more 
of a tabula rasa. In discussions with Levine, he used the 
terms "gallery house" an d "salon house"- suggesting 
a place of temporary ins tallations of people and projects. 
The primary permanent adornments are light and air. 
With the industrial garage door rolled up, the two-story 
space is flooded with both, and crosscurrents preclude 
the need for air-conditioning except on the most extreme 
days. In lieu of artwork, windows frame views in three 
directions, capturing trees, houses, and the stained glass 
rose window in the old stone church across the street.~ 

C..opyr g ted IT'a e al 



your vision realized. exotic hardwood flooring. the foundation of great design. 

BR-11f 
800.525.br111 (2711) • br11 1.com exotic hardwood floor i ng 



I My House 

Summit created a functional 
kitchen island out of Walz's 
childhood workbench, fitting 
it with various IKEA parts (left). 
The vice makes an ideal wine 
grabber, and pieces of black 
iron pipe hold candles. "Now 
it's very Martha Stewart," 
jokes Summit. 

just as construction was getting under way, Walz was 
being wooed by Bay Area-based Google-with an offer 
to let h im migrate between the two locations. Now 
that he was no longer available to do much of the work, 
the budget crept from $150,000 to about $i30,ooo. "It 
was originally going to be this hippy barn raising,'' says 
Levine. But with less time on h is hands, even the mini­
malist Walz found h imse If susceptible to the seductions 
of fixtures and finishes. The basic white Home Depot 
kitchen tu rned in to a tidy arrangement of gleaming 
stainless appliances, and wood floors morphed into 
power-troweled concrete-with Levine repurposing 
the old boiler in to a kind of Willy Wonka copper con­

traption to fuel the radiant heat. 
When in San Francisco toiling for Google, Walz met 

industrial designer Scott Summit, who happened to be 

heading to Pittsburgh to teach at Carnegie Mellon for 
a year and was happy to find a place to lay his head. True 
to the salon vision, Summit hosted weekly Sunday sup­

pers-multidisciplinary gatherings around the table that 
sits before the large, uncovered windows. "It was l ike 
performance dinner," says Summit, laughingly referring 
to The Cook, the Thief, His Wife & Her lover (presumably 
without the gore). "We'd talk un til all hours, with tea 
candles arranged on the s teel stair rails like notes,'' as the 
eight built-in Bose speakers bathed the room in sound. 

The reaction from the neighborhood has been mostly 
posit ive, although one woman marched up to Levine and 
demanded, "Are you responsible for that godless build­
ing?" "From the outside, I know my house can be a little 

startling," says Walz, who plans to spend the next few 
months pottering around! it. "But it makes me happy. 

During the day, you feel like you're outdoors. And at night, 
it glows like a big glass lantern. It's quite beautiful." • 

Steel City 
For about $25,000, the red steel frame, 
prefinished sheathing (in Fox Gray), and 
galvanized roof-al l made from recycled 
scrap by Nucor- arrived on a flatbed truck 
with a set of shop drawings. Assembly 
took about a month. Says Scott Summit, 
"At night, in the bedroom upstairs, with 
the rain beating down on the metal roof, 

it's like urban camping." 

Yin'side Out 
"I never fe lt claustrophobic," says 
Summit. "Everywhere you look there's 
a window." The dark bronze-tinted 
aluminum commercial windows (from 
Custom Window Company in Englewood, 
Colorado) frame clear, double-glazed, 
low-emission glass. The awning-style win­
dows open out, so during muggy summer 
storms the air can still flow in. Total cost: 
about $12,000, including installation. 

C>py g t d O' 
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[ Off the Grid 

On a rural subdivision just 
outside Martinborough on New 
Zealand's North Island, the 
Longhouse has been christened 
the Orange House by neighbors 
for its rich, waxed macrocarpa 
pine cladding. 

I Story by Karen Pakula I Photos by Paul Mccredie 

Long Division 
The dark, primeval mountains and jagged ravines 
of New Zealand are free of rampaging Ores, but Middle­
earth, 2007, has another nuisance on the loose. It is the 
load-bearing truck, carrying a quaint, preloved home­
stead- or rather, two trucks with two halves of a quaint, 
preloved homestead-causing traffic chaos en route 
to the wine region of Wairarapa. 

Dozens of these abodes have come to rest in 
Martinborough, a town of Boo souls, where the very 
concept of tradition is built into the street plan, arranged 
n7 years ago to mimic Britain's Union jack. So you 
might imagine that Ted Preston and Anne Cornege's 
Longhouse-as in 131 feet long and 20 feet wide-
has given locals something to talk about. 

"We built a house-we're weird," says Preston, a free­
lance government management consultant, with the 
calm demeanor of a man in a downshifting cycle. After 
26 years in Wellington, and with an empty nest, Preston 
and Comege can get cozy in their contemporary retreat, 
a sophisticated construction of concrete, glass, and steel. 

Two guest bedrooms for weekend tourists bring in a 
little income, and the question of sustainability was 
a no-brainer. 'Tm not an eco-warrior," Preston says. "It 
just seems the sensible thing to do in th is day and age. 
And look around you- it's windy, it's sunny." 

Outside, there's enough natural energy swirling 
around to power this planet and a dozen olhers. Every 
tree in sight is bent at the waist, as though snap-hozen 
during aerobics class, the result of a steady pounding by 
the North Island's famous nor'westerlies. And the sun 

is fierce, no thanks to the depleted ozone layer directly 
above. The task, then, for designers Cecile Bonnifait 
and William Giesen, of the Wellington practice Atelier­
workshop, was to harness this abundant natural energy 
and let it seep throughout two distinct areas, the living 
and guest quarters. 

The designers worked as they always do: from the 
ground up. Bonnifait recalls clearly how things began 
on their first visit to what was no more than a bumpy, 
empty paddock. "When we came here, it was a warm ... 



THE END OF THE TABLECLOTH 
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I Off the Grid 

The long corridor between 
the guest and main quarters 
provides ample light and lovely 
views in addition to acting as 
one of the Longhouse's most 
hard-working green elements. 
The concrete Trombe wall col­
lects sunlight and distributes 
ii as heat throughout t he home. 
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day, and there was this very long grass and so we just 
walked through and felt the undulations," she says. They 
looked up and saw mountains. ''And we wanted to express 
the ridge in the distance, even the formation of the land­
scape," she adds. 

The logic of the house was born: It would reflect the 
natural terrain (hence its angled placement on the site) 
as well as the far-off peaks (note the tall gabled roof 
stretching along an elongated corridor). Finally, an intri­
cate grid would radiate from the building, governing the 
position of 200 white paper birch and totara trees, the 
living and guest modules, and the courtyards that divide 
them. "It's important to us that every space has a differ­
ent experience with the landscape," Bonnifait says. 

The ambient comfort level is controlled with passive 
design: copious skylight cutouts, double-glazed glass, 
orientation toward the sun, and, crucially, "getting sun 
onto thermal mass, like concrete," Giesen says. "When 
that late-afternoon sun comes in, you've got a big con­
crete wall and floor that holds that heat so it can dissipate 

through the rest of the house." Among the advantages 
of a narrow house, he explains, are good cross ventilation 
and the opportunity of sunlight reaching all the way 
across every room. "We haven't had heating on for six 
months. You tend to forget about it," Cornege confirms. 

In summer, when the mercury hits mo degrees 

Farenheit, the house must be cooled without "machin­
ery," as Preston says. "But there are louvers, lots of sliding 
glass doors, etc., so we can tune the place, even though 
the wind is quite significant." 

The project was ahead of the curve. Wind power was 
discussed early on, but the expense, the noise level, and 
the primitive "eggbeater technology" still widely in use 
put the idea on hold. The microhoteliers use solar energy 
only for the hot water system. 

Like the rest of the world, New Zealand's research­
ers are working furiously to produce cheap, efficient 
green power. And when it arrives, the residents of the 
Longhouse will be ready. Their home has been future­
proofed. Preston explains, "Down in the second guest ... 





I Off the Grid 

Ted Preston (above) takes 
charge of hot beverages in 
the kitchen. The architects 
diligently avoided cold, hard 
minimalism with a honey· 
tinged Italian poplar celling. 
The courtyard facing Anne 
Cornege (right) is sheltered 
from the Wairarapa winds 
year-round. 
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room, the in te rnal framing has been strengthened so 
we can pu t in more solar cells or a bank o f batteries 
so we cou ld do the wind-power Lhing." 

Present conditions, however, are not so bad. All thal 
thermal concrete has been softened internally with 
honey-colored Italian poplar ceiling panels, cut like 

jigsaw pieces on site, and externally with waxed boards 
of rich, macrocarpa pine. "You drive up and the lights 
reOect on the wood and it sort of glows," Preston says. 
"And when I get inside, I get the feeling the house is 
smaller, much more intimate, because our world ends 
just where those little pools of light go. There's nothing 
more out there." 

He can sit in the AV room. tucked behind the kitchen, 
and listen to music or watch television while a micro· 
courtyard away, h is wife is reading in their bedroom 
or soaking in a sunken concrete bath taking in the rural 
v iews. Any guests are safely, privately, quiet ly, and 
eco consciously stashed away beh ind the sliding door 
down the very long hallway . ... 

• 
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I Off the Grid 

Warm air from the Trombe wall 
circulates into the guest rooms 
(above). Sun shines through 
the glass and onto the con­
crete, heat-storing wall and 
floor in the hallway (below) that 
separates the guestrooms from 
the main house. This "heat 
sink" keeps the Longhouse 
warm when the mercury dips. 
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Trombe L'oeil 

For heating a space of such pecul iar dimen­

sions, Bonnifait and Giesen turned to a solar 

design principle cal led the Trombe wall­

after Felix Trombe, the French engineer 

who popularized it in t he 1960s-which they 

created in the corridor between t he guest 

rooms and main house. 

Oriented to catch the best afternoon and 

winter sun, the corridor is made of ten-inch­

thick concrete blocks on the southern side, 

and a ten-inch insulated concrete floor. 

The thermal mass of these elements absorbs 

the heat from the sun through a double­

glazed wall and distributes it throughout 

the house. Thus, what looks like a narrow 

buffer zone for privacy becomes the al l­

important heat sink. 

"Ult imately, when there are no guests 

here, the door at the far end can be closed 

so all the heat wil l come through to the rest 

of t he house," Giesen says. "And because 

it's a lower ceil ing, the heat will want to rise 

up and come through here." 

For particularly chilly days, underfloor 

heating has been instal led in seven inde­

pendent zones, allowing for manual and 

automatic, sensor-driven operation. "When 

the heat drops below a certain level that 

wi ll kick in," Giesen explains. " Hopeful ly, 

most of t he time, the sun will do that job." 

If all else fai ls, Giesen suggests a time­

honored New Zealand approach. "There 

used to be a saying," he says. "'If you're 

cold- put on a jersey."'- K.P. • 
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I Dwell Reports I Story by Amber Bravo 

While there exist a number of books dedicated 
exclusively to a type of furniture-Living with Modern 
Classics: The Light or Chairs, for example- the coffee 
table may be the only piece of furniture to have inspired 
a genre of book. Despite this singular achievement, the 
coffee table endures a much maligned existence. Neither 
grand enough for dining nor precious enough for 

"occasional" use, it dwel ls in a lowly state of perpetual 
service, readily offering up a surface for all manner 

of clutter (though, rarely, coffee): an artillery of remotes, 
back issues of the New Yorker, or, most ignobly, smelly 

feet. And yet, despite its diminis hed stature, or perhaps 
because of it, the coffee table inhabits the most coveted 
real estate in the home, strategically placed between 

the sofa and the television, the Constantinople of the 
geopolitical living room. 

We don't call it a television table, however, because 

the coffee table predates TV by over 60 years. It is often 
viewed as a hybrid of a tea table, which was popular in 
Britain in the late r8 th century, and a sofa table, which 

came into fash ion when low-back sofas began being 
favored over high-backs. The first coffee table is said to 

I Portrait by Oliver Mark 

have been designed by E.W. Godwin in 1868 and later 
serialized by William Watt and Collinson and Lock; 
at 27 inches high, it was a bit lofty compared to our more 
dwarfish notion of the modem coffee table. The low­
lying character common to most coffee tables is often 
attributed to Ottoman garden tea tables, as well as 
Japanese furnishings, which were very popular in Europe 

throughout the late r9th century. But it is perhaps today 
that we best appreciate the coffee table's low profile; 

instead of gathering around it to sip potables with our 
entourage, we are instead afforded an unimpeded, 
high-definition view of Entourage. 

But all th is television watching doesn't mean that 

today's coffee table owner is illiterate. In fact, many 
have made a heavy investment in coffee table books. 
These tomes-large in format, heavy on pictures, light 
on written content- afford a breezy foray into cultural 

matters and can be digested intermittently. Some of the 
more edifying books may even be worth more than the 
table. Which is why we asked Angelika Taschen to tell 

us which, if any, of our selection of coffee tables would 
be fit to hold one of her invaluable volumes. 

Tisch for Taschen 
Whether it's a place to rest your saucers or your sneakers, the coffee table 
is the workhorse of the most leisurely room in the house, so you might as 
well make it work with your decor. 
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U Trek coffee table by Niels 
Bendtsen I $1,350-$1,450 I 
www.propellermodern.com I 
41.5" x 41.5" x 11" 

Expert Opinion: As a book 

person, I should really love 
[this] table because I think you 
can put your books or maga­
zines underneath and st i ll 
have space for whatever else­
glasses, cups. flowerpots, what­
ever. It's very practical. You'd 
have to decorate [your stuff] 
because it's so visible. I like 
straight-forward things like the 
Mies van der Rohe or Kjcerholm 
[coffee tables]. but th is one is 
a httle too practical. 

A Note on Our Expert: 
Angelika Taschen got her 
doctorate in art history from 
the University of Heidelberg 
in 1986. She has edited for 
Taschen since 1987, publishing 
numerous titles on archi· 
tecture, photography, design, 
and contemporary art. "Now 
everybody is interested in 
design, but 20 years ago this 
was something very elitist, 
and not many people were into 
it," explains Taschen. " I did 
this Bauhaus book [ Best of 
Bauhaus: An In-Depth Study 
of the Seminal Movement 
in Art and Architecture] about 
furniture design in the 20th 
century, which is a great 
book- we still reprint it." She 
conceived Taschen's Interiors 
series in 1993 and the Country 
Houses series in 1999. 

What We Think: We were 
attracted to this table by its 
subtlety and its abil ity to show­
case our copy of Albertus Seba: 
Cabinel of Natural Curiosities. 
Whi le it does require tidiness 
(and Windex), its straightfor­
ward, unostentatious approach 
1s desirable. and the option 
of stacking your books or maga­
zines underneath is a plus. 
Taschen does have a point, 
however: You wi ll have to think 
about presentat ion. because 
the cubby is fully visible, and 
does not make for t he most 
c landest ine stashing place. ~ 
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Breeze table by Monica 
Forster for Swedese I 
$1,295 / www.swedese.com I 
31.5" x 16.25" 

Expert Opinion: This table 
is too crazy for me: I don't 

understand the ripple. What 
is it for? This is a problem. 
I'm the old German: Form 
follows function. It's not my 

cup of tea. 

What We Think: It's true that 
there's no functional purpose 

to Forster's flourish, but ot 
does offer a unique take on 
the tradition of bent wood in 
Scandinavian modern design. 
Also, we are bog fans of the 
Swedish manufacturer's 

Low table by Warren Platner I 
$1,866 and $2,446 / 
www.knoll.com / 36" x 15.25" 
and 42.25" x 15.25" 

Expert Opinion: I cannot 

explain why, but this one is 
my favorite. I love it. I like the 
glass on top, its transparency. 
I think it goes with almost any 
f urniture. It's very strange. 
I had this table in our house 
in Los Angeles, with Arne 
Jacobsen and Pierre Paulin 

[chairs]. We didn't even put the 
Platner chairs with it, and it 
stil I looked good. I don 't know 
why it's so beautiful. The 
optical effect: It's like Op art 

with its fine lines that start to 
move and blur. It's very 

Osorom by Konstantin 
Grcic for Moroso I 
$1,673 / www.moroso.it I 
46.8" x 13. 7• 

Expert Opinion: It's a seating 
product and I cannot see how 

you'd use it as a table, because 
a glass would fa ll 1ns1de and 
a lamp would [wobble]; it 

wouldn ' t be stable. But I think 
that the form is really beautlful; 
it's like a sculpture m t he room. 

I like the transparency of 1t. 
If you don 't need to use 1t, and 
you iust put, say, a magazine 
on it, then it's nice. But 1t 
would not work as a table. 

commitment to sustainability, 
and apparently the Swedish 

government is as well : The 
company was awarded the ISO 
14001 certificate in 2002 for 
its commitment to maki ng its 
manufacturing processes more 

environmental ly sound. While 
this piece may not be as refined 
as some of the other tables, 
it embodies a younger gener­
ation's more whimsical 

aesthetic and environmental 
consc1ent1ousness. 

elegant. I hke the round shape 
of 1t . The coffee table [form] 

1s especially nice. It's classic, 
but it's not too simple. It's 
one of my favorite pieces 
of all time. I just like to have 
it around me. 

What We Think: What 's 
amazing about this table os 

that 1t is so distinct and yet, 
as Taschen says, it goes with 
anything. But also, with the 
Platner chairs surrounding 
ot, the ensemble sllll manages 

to be mutable: it's not over­
whelming. We agree with 
Taschen: Out of all the mid­
century classics, the Platner 

is our favorite. 

What We Think: Since we're 
l ikely to kick over a glass 
anyway, we can' t help but 
throw caution to the wind with 

this table/seating element. 
Grcic was able to be both deli­
cate and substantive at once. 

and this table would hold up 
wel I to a shod foot. If space 
and seating is an issue, it could 
double as a chair, which is 
useful in both small apartments 
and lounging areas. 11> 
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Eames Elliptical table 
by Charles and Ray Eames I 
$599 / www.dwr.com I 
29.5" x 89" x 10" 

Expert Opinion: This is another 
c lassic that will. for me. always 
be beautiful. And 1t goes with 
any furniture. I have a sofa 
from Shabby Chic. and in front 
of this romantic sofa. I have 
th is Eames table, and 11 
works-it's very strange! You 
could put 1t 1n front of antique 
furniture, and 1t makes them 
look more refined, and the 
proportions are really beautiful. 
And I like t he legs. I like the 
construction. II doesn't have 
the standard four legs. but 1t 
has this interest ing wire f rame 

.r 
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construction. Maybe it's the 
same with the Platner-maybe 
they are beautiful because 
they don•t have normal legs. 

What We Think: Like the 
Platner. the Eames 1s a classic 
for the strength and timeless­
ness of the design. That said. 
we would take the Platner over 
the Eames any day. Perhaps 
this is because all things 
Eames are starting to have the 
" Impressionist syndrome." 
where they seem less special 
due to ub1qu1ty, like a Renoir 
or a Monet print. While this 
table is a classic. it might need 
to be shelved for a wh ile for 
us to really get behind it aga in. 

... 
~ 

.. 

Low Slab table by Tom 
Dixon I $1,050- $1,290 I 
www.tomdixon.net I 
23.6" x 63.8" x 12.2" 
and 31" x 38.6" x 12.2" 

Expert Opinion: It's a I ittle 
retro-looking. which I don't 
like so much. I think it prob­
ably goes well with many 
apartments and modernist 
furniture. It's a clever idea 
to make one big table t hat you 
can take apart and spread 
[around] in the room-I think 
it's the new trend, that you 
don't have iust one corner, 
but you have several points 
with various chairs spread 
in the room. I think for that, 
it's a real ly nice table. 

Plate table by Jasper Morrison 
for Vitra I $1,285 (medium· 
density fiberboard); $1,590 
(marble) I www.vitra.com I 
19.75" x 39.25" x 14.25" 

Expert Opinion: I love 

[Morrison's] minimal . 
intellectual , and conceptual 
approach. I think this table 
1s pretty great. lrs a great 
contemporary version of the 
Mies van der Rohe or the 
Florence Knoll tables. It's really 
beautiful in tis s1mpltcity­
here it really works. Here the 
simplicity has elegance and 
the conceptual idea about this 
table is much more sophisti­
cated: it's much more deep 
and thought-through, You 

What We Think: For those 
who have enough trouble 
committing to one table, 
Dixon's multip1ece set might 
be a bit overwhelming. Luckily, 
the material and form are 
quite subdued, allowing 1t 
to be paired effort lessly with 
a variety of furn iture. The 
mult1pllcity of this piece 
makes it adaptable despite 
the threat of its aesthetic 
obsolescence. 

can see that Jasper Morrison 
1s really i ust a great designer. 
when you look at this table. 
It wi ll be a c lassic. You wi ll 
sti ll like 1t 50 years from 
now-I'm sure about that. 

What We Think: Unlike 
the U Trek by Bendtsen. 
the simplicity of this table 
wil l never be trumped by 
the objects laid upon It. The 
choice of material and form 
give t his piece an ultra­
refined feel. We imagine that 
it could look equally elegant 
1n a tony town-house or a 
claustrophobic condo. • 

at 
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I Nice Modernist I Story by Christopher Bright 

Rebuilt This City! 

Figuring out what Rebuilding Together does isn't 
difficult. The nonprofit organization, originally known 
as Christmas in April, provides free home repair and 
renovation programs for low-income, elderly, and dis­
abled people. What is confounding. however, is how 
much this small organization, with just five employees, 
can accomplish with so few resources. 

The tiny staff at the San Francisco affiliate of Rebuild­
ing Together- which was founded after the Loma 
Prieta earthquake in r989- coordinates and works on 
the rehabilitation of more than 20 homes and roughly 
the same number of nonprofi t facilities on one over­
whelming, hectic weekend every April. Other volunteer 
programs they run throughout the year help another 
200 vulnerable households find the necessary resources 
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and manpower to make homes safer and more livable. 
Rebuilding program managers receive daily requests 

for renovations that facilitate crucial needs, as well 
as provide essential peace of mind, offering assistance 
to sons and daughters whose parent is recovering from 
an illness, bringing underprivileged families' homes 
up to code, or updating a dilapidated local library. 

It turns out Rebuilding Together does more than just 
secure funding for restorations and provide the necessary 
volunteer labor; it also brings communities together, 
illustrating the impact a committed group working hand­
in-hand can have. Facility program manager Kat Sawyer 
sums up the organization's true purpose, as well as why 
she and her colleagues are so dedicated: "It's about trying 
to create the world that you want to live in."• 

Rebuilding Together volun­
teers undertook a makeover 

of Jefferson Pre-K in San 
Francisco this past April, one 
of 40 such projects. In addition 
to revamping the playground, 
the team of volunteers (in 
league with some profession­
als, including Seam Studios 
Landscape and Design and 
Swinerton Construct ion) 

also worked on the interior. 

C. oyr g t rr r I 



2007 Uponor. Inc. 

Radiant heating by Uponor makes your 
whole house comfy and cozy. It circulates 

heat under the floor, so it's warm al l over 

regardless of what corner you send her to. 

There are no drafts, no cold spots. With 

no furnace, it's quiet and dust- free. It'll 

even save on energy costs. For more 

information visit uponor-usa.com. uponor 
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At Gardner 1050, a ten-
unit condo complex in West 
Hollywood, the developer and 

architect aimed for the level of 
detail and design inventiveness 
one might find in a custom­

designed single-family house. 
The U-shaped building with 
shared central courtyard has an 
external staircase encased in 
Profilit glass; the units are clad 

in painted cement board and 

cedar rainscreen. 

... 
I Story by Frances Anderton I Context 

The Condo Generation 
Stan Bochniak was raised in the planned suburban 
middle-class community of Thousand Oaks, located 30 

miles northwest of Los Angeles. This was quintessential 
postwar Southern California l iving: a single-family tract 
home with a large yard, a two-car garage, and a short 
drive to the nearest store. "It was meant to be neighborly," 

he says. "but it was actually very isolating." So when he 
bought a home recently, Bochniak, a regional manager 

for a parking management company, chose the opposite: 
a condo in the heart of busy. walkable West Hollywood. 

It is a home, he says, where residents meet in the common 
courtyard: "Sometimes you are standing on the catwalk 
on the top level and talking to a person on the lower one, 

and everybody's door faces each other." 
Bochniak's condo is in a complex of ten units on West 

Hollywood's Gardner Avenue, designed in a distinct ly 
modern spirit by Lorean O'Herlihy for the boutique devel­

o per Richard Loring and his company, Habitat Group. 
"!love the aesthetic of the design," says Bochniak. "It's 

not just a cheesy, cookie-cutter Spanish-style knockoff." 

The units range from r,200 to r ,700 square feet and 
feature flowing, unfussy interior spaces with ten-foot 
ceilings. They also have 120-square-foot balconies and 
double layers of drywall to enhance acoustic separation, 
and share a striking exterior of rain wood screen over 
VaproShield waterproofng with an outside stairwell 
encased in Profilit glass. "Quite frankly," says Bochniak, 
"for what I paid for the place I could have gone to the 
Valley and bought a house with a pool, but I didn't want 

that. Part of the reason our generation moves here is 
because they crave the interaction." 

Bochniak is one of thousands in L.A. who are now buy­
ing condos in multifamily complexes instead of single­
family homes, and cont ributing, sale by sale, to a major 
change in the urban form and ident ity o f Los Angeles­
from sprawling and horizontal to higher and denser. 

For some, like Bochniak, t he reason is social. For others 
it is about securi ty-those who travel have neighbors ... 



Residents can enjoy each 
other's company on the bridges 
that crisscross above the 
courtyard of Gardner 1050 
(above left). Habitat 825 (above 
right) is a 19-unit condo build· 
ing in West Hollywood, shown 
here in renderings. Completed 
in summer 2007, the complex 
consists of two interlocking 
L-shaped buildings, with 
units that cantilever out over 
a landscaped public space. 
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wbo wi ll keep an eye out, feed pets. and pick up mail­
or a hassle-free lifestyle. "I owned a single-family home, 
and now I don't want to spend my weekends manicuring 
the yard," says Gary Reichard, an administrator in the 
Cal State University Chancellor's Office, who is about to 
move into Habitat 82 5, another condo complex created 
by O'Herlihy and Loring. This one is on Kings Road, right 
next door to the iconic Schindler House. 

Conveniences aside, the major reason for buying 
a condo is financial. Land and construction costs are now 
so high in Los Angeles that a single-family home is sim­
ply unaffordable. A friend who was recently bemoaning 
house prices ruefully described himself as being part 
of the "condo generation"-the first generation in the L.A. 
basin who will not be able to own a house. Kate Bartolo 
is a senior vice president for the Kor Group, a company 
that started out building boutique hotels and is now pro­
ducing condo complexes. Having previously worked on 
housing policy. she confirms his perception: "The single-

fami ly home [in major metropolitan areas] is pretty 
much out of reach for all first-time home buyers. You 
have a whole market segment that may never transition 
to single-family homes, so you have to think of condos 
in a different way-as homes." 

And the evidence of this shift? Thousands of condos 
are going up all over L.A. Such a large number of these 
have been converted from rentals in exist ing buildings 
that a city council member recently called for a morato­
rium on condo conversions to try and staunch the loss 
of homes for the next generation of renters who will 
never even be able to afford condos. Other condos are in 
converted industrial buildings or complexes being built 
from the ground up. Among these are some that offer 
an added attraction: great design. 

L.A. has recently seen the emergence of a number of 
striking multifamily condo buildings, like the Gardner 
1050 project. They are often constructed by savvy devel­
opers who recognize that today's condo generation ... 
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Another Los Angeles archi­
tecture firm, Pugh+Scarpa, 
is designing some striking 
multifamily rental and condo 
buildings. 15th and Broadway 
(top) was built on a commercial 
strip by Community Corporation 
of Santa Monica, a nonprofit 
developer that supports good 

design. It contains 41 rental 
units for households earning 
between $25,000 and 
$45,000 a year. Fuller Lofts 
(bottom), in a disused paint 
company, offers a mix of 
ground-floor commercial, 
subsidized, affordable rental 
units, and penthouse condos. 

leans toward well-designed, clutter-free domestic space. 
These are nothing like the poky dingbat apartment 
buildings of yore. These have the class of old Hollywood 
apartmen t buildings and the design and planning remi 
niscent of mid-century modernism. 

john Chase is the urban designer for the City of West 
Hollywood and he lped shepherd the Gardner rn50 project 
to fruition. "When I first started in this job r2 years 
ago." he says. "we weren't getting the caliber of projects 
we are now. They come out of a vision for a life lived 
in fully realized architecture in which every aspect 

of the design- from the relationship of outside to inside 
and the way the light com es in to the height of the ceil­
ing-works together." Or, as Jonathan Barnett, an interior 
designer and Gardner ro50 resident, puts it, "We've 
been in undated with great modern furniture and finally 

we have the correct palette to display it." 
Some condos take the form of lofts in adapted com­

mercial build ings, as in the Eastern Columbia Lofts .. 

~ . 
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Can part of our life be designed by 
someone else? 

Auckland, created by Jean Marie Massaud, is a swivel armchair with a curved design 
that will overturn even the most linear lifestyle. Thoughts will slip off its enveloping 
forms in a place where one can lose and rediscover oneself. 

Visit our website for Cassina Qui·ck models, in stock for 10 day delivery, made in Italy. 

Auckland Annchalr 
Jean Marie Massaud 

Cassina USA 
1.800.770.3568 
CassinaUSA.com 



AK Live/Work (above) is a mix 
of seven high-end condos over 
five commercial spaces. The 
architect, Michael Sant, was 
initially asked to build a single­
family house on the prime 
corner site on the trendy high 
street Abbot Kinney Boulevard. 
He refused, saying that the 
project would cut off l ife on 
a pedestrian street, and ended 
up developing the property 
himself. He brought light into 
the narrow plots with light wells 
and courtyards. 
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by the Kor Group or the Toy and Biscuit Factory Lofts by 
Linear Ci Ly, both in downtown and both featu ring com­
munal rooftop gardens with stunning views. Some are 
infill projects on tight sites, l ike the Gardner and Kings 
Road projects; others, like the Kor Group's new Sunset 
Silver Lake project, are set on d ifficult sites near main 

roads. Some m ix housing and shops or offices on com­
mercial strips, like a complex of stark-white, cube-like, 
high-end condos designed and developed by architect 
Michael San t on Abbot Kinney Boulevard, Venice's once 
boho, now bobo main street. Then there are the Fuller 
Lofts, in an industrial a rea near a Gold Line metro station 
in the Lincoln Heights neighborhood. Designed by 
Pugh+Scarpa Archi tects, the lofts consist of 80 live/work 
condos in the concrete Fuller Paint Building, wi th 
commercial un its on the ground noor and basement 
level. Fuller Lofts, due to be completed in January 2008, 
was developed by a company called Livable Places, and 
prom ises a mix of market rate and subsidized affordable 

condos. starting at a min imu m of mid-$200,ooos, and 
averaging $425,000. Depending on quality and location, 
a typical L.A. condo will run you anywhere from 
$400,000 to more than $1 mill ion. At that price, even 
condos are out of reach for many. 

On one hand, these condo developments, especially 

the well-designed ones, bring a welcome and poten tially 
more sustainable urban lifestyle to L.A., as they arc predi­
cated on smart-growth ideas of locating homes near work 

or mass transit. In reality, though, most condo dwellers 
are still car-dependent (most developments require about 
the same amount of park ing for residents as single-fam­
ily properties). And the mass-transit systems promised 
by p lanners are not keeping pace with the booming resi­
dential construction. So t he L.A. region is transforming, 
before our eyes, from a spread-out, spacious, if isolating 
place Lo a highly congested, urban-suburban hybrid. 
But with the endless demand for L.A. housing, like it 
or not, t his is the only way forward. • 
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• Hear Dwell editors and industry leaders address what you need to 
know about modern home design 

Speakers include: 
Michela O'Connor Abrams, Dwell President & Publisher 
Michael Cannell, Dwell Online Editorial Director 

Katr ina Heron, Dwell Editor-at-Large 
Chelsea Holden Baker, Dwell Online Editor 
Michael Sylvester, Publisher fabprefab.com 
Joel Turkel , Architect 

• Get an insider's view of the A&D Building, New York's ultimate design 
resource with 36 luxury kitchen, bath and home furnishings showrooms 

• Enjoy wine and hors d'oeuvres 

Admission: $25, space is limited. RSVP: www.dwell.com/adbuilding 
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[What We Saw I Story by Michael Cannell 

Brool~lyn 
Designs 
As the profile of Brooklyn's design scene has 
risen, so too has its homegrown showcase. 
Since it began four years ago, Brooklyn Designs, 
held in May, has more than doubled in size, and 
a distinctive style-defiant and crafty- has 
emerged. What began as a grassroots affair is 
now the unofficial warm-up to, and sometimes 
preview of, the International Contemporary 
Furniture Fair. 

El Airport by Andrea Claire 

www.andreaclaire.net 

The show's most ethereal touch 
came from Andrea Claire. who 

superimposes photographs onto 
large pendant lamps. In the 
past she has concentrated on 
pastoral scenes. This year she 
has moved on t o cemeteries, 
subways, and in this case, the 
ubiquitous airport walkway. 

Ill Clara coffee table 

by Palo Samko 
www.palosamko.com 

You'd never guess by looking, 
but the fine woodwork of Palo 

Samko is fashioned from scrap. 
His Clara coffee table. for 
example, 1s made from dis­

carded walnut, a perfect perch 
for a pair of birds carved from 
cast-off lumber. 

l!I Virus by Elucidesign 
www.elucidesign.com 

The matrix-like graphics etched 
across the face of th is otherwise 
understated wa lnut desktop 
cabinet suggest a creeping 
computer virus. A compartment 
clad in copper sheets, with 
a handle of braided wire, 
is hidden like a motherboard 
inside its double doors . .,. 

C pyr g t , rra r I 



7 
I 



I What We Saw 

Ill l!J 

D Nymph Ill Uffizi by Argington Ill Hollow dining chair Ill Honey Jar lamp 
by Site Specific Design www.argington.com by Brave Space Design by Nicholas Furrow Design 
www.sitespecificdesign.com www.bravespacedesign.com www.nicholasfurrow.net 

Got twins? The latest addit ion 
The Nymph 1s not a movie to Argington's growing line Brave Space Jives up to its Nicholas Furrow makes lamps 
prop. It 's a lamp. A bug of ch ildren 's furniture is a motto-" made green in from ordinary kitchen objects, 
lamp. Based on designer Rui two-toned bunk bed with Brooklyn"-with the Hollow like this glass jar covered 
Docouto's recollections of a cantilevered upper bunk. dining chair. The negative with beeswax. As the lamp 
growing up in the Azores, it I t was designed to feel like spaces below and semicircular heats up, it gives off the sweet 
is made of molded fiberglass a child's playhouse (the lower cutaways on the seat and aroma of honey. It was the 
and epoxy. with compact fluo- bunk features windowlike backrest of this sustainable only pendant lamp at Brooklyn 
rescent I ights and steel legs. c utouts) , but 1s named after bamboo chair add comfort Designs that smelled as good 

t he famed museum. Titian while reducing material. as it looked . .,. 
not included. 
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I What We Saw I Story by Sam Grawe 

ICFF 
Hot on the footsteps of the marathon that 
is Milan, New York's ICFF seems more like a 
Sunday afternoon stroll through the Ramble. 
While the scale may be smaller, the excite~ 

ment factor was high- as design enthusiasts 
buzzed from the Javitz Center to showroom 
parties in SoHo to a rowdy Meatpacking 
District. After a day spent conferring with 
a round table of editors on the show's Editor's 
Awards, we had the opportunity to make 
our own picks. 

a 

ICFF' 
INTERNATIONAL 
CONTEMPORARY 
FURNITURE FAIR 
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liJ Utility by Deborah Bowness 
www .deborah bowness .com 

At this year's ICFF there were 
more wallpapers than you 
cou ld shake a seam roller at. 

The standout was by London's 
Deborah Bowness, who 
exh ibited a range of handmade 
trompe l'oeil papers. Ut il ity 
comes from her Ready-Made 
col lection, and offers up a 
range of 2-0 faux furnishings 
for your 3-D space. 

Ill Real Good chair by Blu Dot B TransNeomatic by the 
www.bludot.com Campana Brothers for Artecnica 

www.artecnicainc.com 
What's not to love about a 
well-designed, comfortable Artecnica's impressive Design 
cha ir t hat costs about $100 With Conscience collection 
and comes to your door in a expands with a series of t rays 
flat box? The Real Good chair, that put one of Vietnam's 
which is avai lable in the red biggest landfillers (and pollut-
shown here or white, black, ers). the moped tire. to reuse, 
and powder blue, 1s exactly and creates a product rife 

that- and a welcome alterna- with contrasts (handmade 
l ive to the ubiquitous Eames vs. industrial , movement vs. 
fiberglass shell chair. sti llness) in the process. " 

Gopyr g t , rra r I 



Presenting the stunning 2007 Siemens appliances. You don't live your life worrying about 
what others think. On the other hand, you don't mind giving them a little something to talk 
about on their way home, either. Like refrigerators and freezer towers that don't have to be 
next to each other. A dishwasher so quiet it requires a light to let you know it's running. Ovens 
you control simply by sliding your finger. And a ceramic glass cook top that's as elegant as the 
meals it will prepare. It's a ki tchen filled with technology and style that will provoke admiring 
looks for years to come. Especially from you. www.siemens-home.com 

The fut ure moving in. 

... .. . , 

SIEMENS 
• • f I I ' I I '1, ! ,, I 

.• 
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I What We Saw 

ICF 
Council 

If Council were a basebal l player, they'd 
hit for the cycle in their major league debut. 
The brand-new San Francisco-based com­
pany made their first appearance at ICFF 
with an exciting collection of work by a cadre 
of skilled international designers. 

rJ System 24 by Khodi Feiz 
for Council 
www.counci ldesign.com 

Here's an example of good 
design that's on the bevel. 

Amsterdam-based Khodi Fe1z 
debuted this system in bamboo 
at Zona Tortona in Milan, but 

here Council offers t he modular 
shelving (you can combine 
the basic units in any number 
of ways) in an array of natural 
woods or h igh-g loss finishes. 
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Ill Section by Derek Chen 
for Council 
www.councildesign.com 

Presumably the section i n 
question is the one created 

by the d iagonal slice through 
this hollow seating or storage 
element. Available in a broad 

range of finishes, including 
wood, stainless steel, powder 
coats, or upholstery, Sect ion 
has almost as many material 
options as uses. 

Ill Geo low tables by Arik Levy l!J Mute chair by Mike 
for Council and Maaike for Council 
www.councildesign.com www.councildesign.com 

Available in a trio of sizes and Although it reminds us slightly 
an attractive range of colors of Ora Ito's Petal chaise for 

or wood veneers. these angular Cappellini, we couldn't help 
tables could form a veritable but be enamored with the 
brutalist archipelago in your subtle Mute chair- the perfect 

living room. We were particu- seat for those of us who prefer 

larly drawn to the tab- like legs to turn the volume all the way 
(a little like geometric paper down during a commercial 
doll c lothing) which each face break. A matching ottoman 
a different d irection. is also avai table . .. 

C>oy g t d n' 



BISCUIT 
... COMPANY 
LOFTS 

T he iVIost Exciting Nc\v Lofts in the Best I-Iistoric Bui_lding in D o,vntown L .A. 
Final Phase of Sales, Featuring Spectacular Multistory Penthouses. 

I mmcdiare O ccupancy- 75% Sold. 
13· - 28' Ceilings. 

Original H ardwood Floors. 

Sk) line \'icws. 
i\Jarkcr. Restaurants. Gym. 

D oorman. Pool. Garden. 
Une<irCity 

Sales Office: 1855 Industrial Street #6, Los Angeles, C alifornia 90021 I WW\v.biscuitcompanylofts.com - 213.670.0II4 1 



I What We saw 

IC 

In Japan, sugi, a fast-growing cypress, 
was used for reforesting devastated areas 
after World War 11. A soft wood rife with 
knots, the sugi had not traditionally been 
used for furniture until Hida perfected a 
three-dimensional compression technique. 
The traditional manufacturer invited 
Italian design whiz Enzo Mari to design 
this playful col lection, which made its 
U.S. debut at the ICFF. 
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B Carso EM190SO by Enzo 
Mari for Hida 
www.em-hida.jp 

Perhaps the most tradition-

ally Japanese piece in Mari's 
collection is Carso EM190SO, a 
f loor-height " sofa" t hat inspires 

the immediate removal of foot­
wear and starts our stomachs 
rumbling for agedashi tofu and 
zaru soba. As with all Hida's 
pieces, the silken texture of 
the compressed sugi, is itself 
rather mouthwatering. 

Ill Carso EM316L by Enzo 
Mari for H ida 
www.em-hida.jp 

The exquisite handicraft 
of the veneer inlay on th is l ow 
table helped Hida earn the 
Editor's Award for craftsman­

sh ip. The whale surfacing among 
knotty whir lpools of sug1 was a 
little bit much at first (Carve l's 
Fudgie?), but is steadily growing 

on us. However, the tapered . 
bottle-l ike legs, charmed us 

f rom the get-go. 

B Piave, Naviglio, and Tevere 
by Enzo Mari for Hida 
www.em-hida.jp 

Mari created six different 
seats in his collection (in 
addition to two Western-height 
dining tables). The chairs 
have a certain endearing 

wonkiness, as though they were 
tested by a focus group from 
a local preschool. And, as 
one blog noted, Piave (on the 
far left) is remarkably similar 
to a l oilet seat. .. 



WIN $25,000 
STAND UP, OUT, AND FOR 
SUSTAINABILITY 
TO WIN SOME GREEN FOR THINKING GREEN, 
VIEW OFFICIAL ENTRY RULES AND ENTER ONLINE AT 

WWW.KEEN FOOTWEAR.COM 
l(([N, INC. is sponsoring th1ee separate coBtests: STANO UP, STAN!) OUT, alld STAN() FOR. Each COlltUt has dilferent tules. 
Please readtheOffielal Rules tor1he5'le<ifice0t11es1fQu are intecested inbeforeenterinr;. 

liO PURCM&SE llECES.s&IYTO Elita 01 WIM. Open lo •0$idenll olthe U.S. lexcludin.e Pwlo Rkol 18 or old" I" ol m<1i0<ity ~ 
entratit's slate): wk! where orotiiblled. Ret11$tiation for e~h contest e11ds 11:59 p,m. <PSHon 12/31107. Winr.ers will be ~lecled 

by 313/08. Odds of winninii depend on number of elieible et1lries received. W"mners will be sdected by panels of judees c.omprised 
ot KEEN eml)loyees .lnd ciuaJrfied inde9endent iud2es. Entries will be rude:ed on the fll()SI ;1pt, creative. original aOO tnteres.lile 
subrnissioos: demonst1ated pe1sooal canned ion with ~stainabllity, positive errviroomental change, and/or raising environmental 
awareness; actual or "otent~I im"acl on sustainability, positi11e mWmwnental cha11ge, and/or raisi11g environmental awarelless; 
and trt.almefll of assigned tbemes. for each conies! {l) grand prize winntt will receive $25,000 a11d (5) second place winllefs wiU 
each receWe SS,000. Contests wbject lo Official fhlles. For complete details, OUicial Rules. and t nlf)'vislt wwwJoeenlootwear.com. 
Sjloos'"' KHN. INC., 916 N.W. 13th Ave .• Svil• 110. Ponl•nd. DR 97209. 

See ad on folklwing p.rige and www.letnfoolwtar.com for more details. 

Who said money doesn't grow on trees? KEEN is asking you to stand up and 
be seen, stand out and be heard, to stand for an opportunity not just to 
contribute to the sustainability cause, but to actually change the way others 
see conservation. Enter to win some green for thinking green. 

How does it work? Enter online at keenfootwear.com for an opportunity 
at winning $25,000 for standing up, standing out, or standing for 
sustainability. Use your creative ideas, your passion for the outdoors, or 
your belief in a group or cause to raise awareness around sustainability. 
Take your best ideas, your deepest-held beliefs, and your optimism and 
show how one person's green ideas can make a difference. 

HYBRIDLIFEN 

Gopyr g ted rT'ator I 



ARIZONA 
Phoenix, The Construction Zone 602.230.0383 
Tue.son, Homeworks Cabinetr)' 520.296.4440 

CALIFORNIA 
Costa Mesa, Studio Pac1ficc\ 7 14.24 1.0111 
Laguna Beach. Euro Kotehen and Bath Corp, 919.494.3341 
San Franc1sc.o, Karts and Knight 115.558881 I 
West Ho lywood. Cooper Design Group ] I 0.659 8222 

DELAWARE 
W1lm1ngton. G1org1 Kitchens Inc 302.762. 1121 

FLORIDA 
Sarasota. Eurotech Cabinetry Inc 911.351.655 7 
West Palm S.och. R~ K•tchen •nd S.tn Cent.,. 561.815.7337 

GEORGIA 
Roswell. Schuon Kitchens Inc 7706139000 

HAWAII 
Honolulu. L•festy"e (1t(hen$ 808.5239688 
MaJt. Tervola Designs 808385 9971 

ILLINOIS 
Chicago. de Giulio kitchen design 847.256 8833 
W ilmette. de Giulio kitchen design 847.256 8833 

MARYLAND 
Chevy Chase. Tunis Kitchen and Bath 3016525513 

MASSACHUSETTS 
Boston, Frn1ngs Inc 6173500001 
North Adams. Benchmark Krtchens 4136646078 
Wellesley I-Mis. Arch11ectural Kttc.hens Inc. 781 239 9750 

MICHIGAN 
81nn•ngham. Caden Design Group 2182036006 

NEVADA 
las Vegas. Brooks a'ld Fa rchold 702 156.9033 

NEW JERSEY 
Manalapan. Cao•tron Kitchen and Bath 732 536.11 11 
l'1oorest<>Nn Comer>tO<le USA 856 231.0066 
llef'Ona. u...om Creanons nc 973 511.nn 

1.800.387.5712 

www.artcraftkitche ns.com 

NEW YORK 
Bnarc:l1ff Manor, Bilotta Kitchens of Bnarcl1ff 9 14.762.3432 
Mamarot"'leck. Bilotta Home Center 9 14 381.7734 
Mount Kisco . Bilotta Kitchens of Mount Kisco 9 14 242.1022 
New York. Bilotta Kitchens of New Yori< 2124866338 

NORTH CAROLINA 
Aberdeen, Kitchen. Spaces 910 944.I ]]) 

ALBERTA 
Edmonton, Heart Kitchen and Bath 7801337801 

BRITISH COLUMBIA 
Va"lcouver. Redl l<1tchen Studio Inc 604 681 1157 

O NTARIO 
Barf'" e. fot~ l1v1ng Concepts 705.721.9 18 
N1iigarii Fa s. Arte raft Kitchens 905 351 5657 
Oab1lte. Oakvllle Kitchen Centre 905827 4611 
Otta Na. Des gn F1l"'St ntenors 613 562 2655 
P1ck.enng. Btnns Kitchen .and Batn Design 905 5095555 
Toronto. Dunbar and Ross Ltd 416186.9615 
T~to. Binns Kitchen a'1d Bach Oes.gl'1 4162862222 

0Artcraft 
k t c h e n s® 
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D A_Stool by Jonathan 
Nesci for Hale 
www.halefurn.com 

Jonathan Nesci, who handles 
some of the 20th century's 
finest objects and furnrshings 
m the property department 
of Wright Auction House tn 

Chicago, presented a strong 
collection of work. His pieces, 
such as the A_ Stool, are al I 
crafted from powder-coated 
aluminum, and share a similar, 

no-B.S. aesthetic. 

a Deer by Autoban 
for De La Espada 
www.delaespada.com 

While the design world tends 

to think of Rudolph as Paul , 
this chair's delicate legs were 
inspired by the red-nosed one 
with antlers. One of t he 11 
products tn the Autoban Built 
By De La Espada range, Deer 
1s neither conservative nor 
out landish- but a piece that 
would feel right at home just 

about anywhere. 

I what We Saw 

[ii Lizz by Piero Lissoni 
for Kartell 
www.kartell.com 

Although t hese chairs debuted 
in Milan, we editors bestowed 
Kartell with the ICFF's Body 
of Work award, and this editor 
thought Lizz was their strongest 

single work. The stream I med 
design is created in one single 
piece with gas-blowing tech­
nology. It 's available in eight 
colors, in either a glossy or 

matte format. "" 

CREATE 

PLAY 
ALISON G 
CRESTED BUTTE, CO 
Alison Gannett is a ski 
mountaineer and free skier 
whose passion for the 
environment inspired her to 
reduce and offset greenhouse 
gases to save our snow for 
future generation 

CARE 

HYBRID.TRANSPORT 
Our new bag col lection 

FREDERICKS. 
ASHLAND, OR 
Frederick Schilling makes award­
winning chocolate. Founder of 
Dagoba Chocolate, he won EPA's 
Power Leadership Award and the 
"Spirit of Organic" Award from 
the Organic Trade Association. 

HYBRIDLIFE-
COllTINUlD FRON AD Fl!OM rm rous Pflt(. COMPLE:TE O[IAILS ~I W\\ ... KEENfOOTWEAJl.COM. 

STUO UP Contest. To errter, create a caatwe, q inal W04'k ~ed to m t1inabitity, po~itiw: 

envir«1m!lltal chaOif!, and/or raiWi.e ltflWMmental 8w.arr11eu In any one Cit the folowi,., catepies: 
film, fine arts. ;,i.Ni!!Slll, Oescn. and p,llotograptrf ("Cate&orien. Submit 111 Image or vicleo depict in& 
tl'le wfll1: and dttcriptlon (200 W(l(dS or less) ot lhe WOf~ 'M!h your aitty. One. ual'ld prize wfnner d 
rKe'fl! $2S,OOO. One'l'rlmer in eacf'I o1 the fMi CatqMM will re:«t!$S.000. 

STAlllDUTCont1H:t. Joent.er.writeacrearlv!,cr1pu11nattmentt200Wllfdsotlm)about)'O(JfpaWon 
tw a quaifyina cutdocl acti'iity: bow lW" .ctivity Yllill support sustain.ability .and posilM! ~enlal 
dlanae,. and/or raise enviroMlentat ¥N¥eneu: and yaur plan lor how to tise a pritt, if awarded, to 
l\lpport sustainability, positive environmental ch¥1Re. and r11iH envirvnmental p~tl'JOfllh your 
!Cti¥1ty.i)nearand prize'lllinnerwillr~S2S.OOO. r11<1ewconclpl1eewinners111ill eachreceiYe$5.000. 

STAllO FOR Ctmut. To enter. wrtte an orfcinal $tl ternMl (200 WOJds or less) about bow l'OUf 
environmental ftseatcll Of non·~il pt~ect wll, by June I. 201)9, ~lid 1'1'11renns a.bolll sust•i""bility 
and ..id1m an erwlronfllttltaland/or soclo·erMfonmental problem; and your plln fw how to use 1 ll'il'e.. 
if aw.ard!d, IB SUJlpor! )W" pro,trtt One cratid prize winner will recei11e $25.000. rr..e second o&ace 
YlliMmwiUutll l'tCtive $5,000. 

k([H\!) IS A RECISTCllEO TRAOEMARK OF KEEN, INC. 
HYBRIDUFE"" IS A TRil.OCMARK or l((Ui , INC. 
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Herman Miller with four-of-a-kind. I Eames Molded Plywood Chairs & Tab e They do everything but fold. 

elHermanMiller 
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l'J Cork Lounge by Nick Tretiak 
www.tretiak.net 

The well -rounded and easy­
going Cork lounge was exhib­
ited as part of the ICFF Studio 
with Bernhardt Design (an area 
that showcased the work of a 
select crop of young designers). 
The chair's design hinges on 
the contours of the cork veneer, 
and the resu Its are completely 
bulletin board- worthy. 

Iii One For All 
by Christiane Hogner 
www.christianehoegner.com 

Piled on lorries the standard 
European vegetable shipping 
pallet is nothing memorable. 
But housed in an elegant pow­
der-coated -aluminum frame, 
the ub1qu1tous plastic boxes 
become r ichly textured, almost 
baroquely elegant drawers. 
A highlight from the 101% 
Designed in Brussels exhibit. • 

J What We Saw 

~ 
Eames• LOunge Chair & Ottoman 

Nelson ... Swa,g Leg Chair 

Leaf«l Pe~onal LJgh1 

Eames Storage Unit 

Mina~ Chair 

Eame-s Sofa Compact 

Noguchi Table 

Nelson Marshmallow Sofa 

N• lson Swag leg Desk 

Nelson Coconul Chair 

Eames Shell Rocker 

Goetz"' Sofa 

Nelson Platform Bench 

I 
Eames Walnu1 Stool 

Eames. Chaise 

T 
A 

Nelson End Table 

For more about Herman M iller's design legacy, 

please go to HermanMiller.com/discoveringdesign. 

For the Herman Miller retailer nearest you, call 

t 800 646 4400, or go to HermanMiller.com/hmhome. 

©2007 Herman Miller Inc. 

t9HermanMiller 
Co yr j I r I 



' ' ' FOLoadoor™ 
EXTERIOR FOLDING DOORS FOR LIFE 

b~ LaCantinaDoors~ 

Now is the time to Open Spaces. 
See our NEW in-stock door systems and other product options at 

www.lacantinadoors.com or Call 866.744.0898 





I Conversation I st ory by Michael Cannel l 

MARCEL WANDERS 
RON ARAD JAKOB 

WAGNER NIPA DOS 
HI Tr RD BOONTJET 
AZIZ SARIYER TOM 
DIXON ROSS LOVEG 
ROVE FOR USE 
JONATHAN LEVIEN 
MARC NEWSON ···" 
PATRI ZIA MOROSO 
138 Dwell October 2007 





I Conversation 

Patrizia Moroso, guiding light of 
the family furniture firm, poses 
with a Supernatural chair by 
Ross Lovegrove (top). The TV 
chair by Marc Newson (above). 
The Futton chair by Tomita 
Kazuhiko is upholstered in 
traditional kimono fabric (right). 

140 Dwell Oclober 2007 

Patricia Urquiola, the Spanish-born designer, 

was driving to the airport at 7am last May 

when her cell phone rang. Chatting in her 

animated way, despite the hour, was Patrizia 

Moroso, creative director of the Italian furni­

ture company Moroso. 

"Patrizia is like my sister. She knows 

she can cal l me at any hour," Urquiola says. 

"We're like best friends. I say this with my 

hand on my heart: I always want to give her 

my best effort." 

Patrizia Moroso, 52, runs her business 

with ;in emphasis on just that kind of infec­

t ious partnership. Twenty-one years after 

joining the family firm, she has transformed it 

from an old-line upholstery business to a for­

ward-looking furniture label known for inven­

t ive col laborations with established designers 

like Ron Arad, Marcel Wanders, and Ross 

Lovegrove and for casting a spotl ight on new 

innovators like Urquiola and Tord Boontje. 

The Moroso booth at trade shows like the 

Milan furniture fair has come to be seen as 

a rel iable place to raise a wet finger to the 

wind. Editors and designers head there with 

the expectat ion of f inding something original, 

and they are rarely disappointed. 

For al l its sizzle, Moroso is in some ways 

still an old-fashioned family outfit. Patrizia's 

parents, Agostino and Diana, started the 

business as newlyweds more than 50 years 

ago, and they continue to be a daily presence 

in the Moroso factory in Udine, an hour north 

of Venice. After the Italian economy faltered 

in the late 1970s, they summoned Patrizia 

from art school in Bologna and installed her 

as creative director. (Her brother Roberto 

runs the business side.) 

By American standards, Moroso is a mid­

size manufacturer with $47 mil lion in annual 

sales-half residential, half for cru ise ships, 

hotels, and offices. Moroso's long-term 

ambition is to become a global design brand. 

With that in mind, this spring it opened its 

first store, a 3,800-square-foot space in New 

York's SoHo neighborhood designed in part 

by Urquiola. Cal led Moroso at Moss, it is 

another of Patrizia's highly personal collabo­

rations, th is t ime with Murray Moss, the most 

influential retailer of high design in the U.S. 

On the eve of Moroso's American beachhead, 

we asked Patrizia about family, friendship, 

and the female struggle in the male-domi­

nated world of Italian furniture.• 
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Moroso introduced these 
projects this year in Mi lan: 

/ 

The Volant armchair by Patricia 
Urquiola (top). Charpoy with 
traditional Indian embroidery 
by Nipa Doshi and Jonathan 
Levien (above). The modular 
Misfits sofa in polyurethane by 
Ron Arad (right). The Mikado 
stool by Tomita Kazuhiko 
(far right). 
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You're known for your well-attuned eye for 

new talent. What exactly do you look for, and 

how do you know when you've found it? 

For me it's obvious. When I find people with 

a distinctive sensibil ity, of course I want to 

work with them-and I want to be friends 

with them too. It's not a rational t hing. It's 

just l ike when you meet somebody at a party; 

you can tel l immediately if they could possi­

bly become a friend. In other words, the f irst 

impression is always the right impression. 

When a designer has a particularly personal 

approach-even if they don't know where 

they're going- I feel a kind of urgency about 

letting them do something. I try to help 

them, but of course I'm helping myself too. 

You've said that you want to be a lucky charm 

for the designers you work with. Are you? 

I love to f ind designers who are unknown 

and take t hem to paradise. Four years ago 

I found t his young man, Tord Boontje, work­

ing in London. He was a little crazy, but so 

special and different. He had only done two 

gracefu l as the one dripping with crystals. 

I knew I had to meet him. 

Your designers have pushed the boundaries 

of furniture in terms of form, but the Moroso 

line also contains elements of craft and 

traditional upholstery. 

When you help someone cross over from 

another field, you know you'll create some­

thing that d idn't exist before-a new baby. 

Often it 's just a question of getting off the 

main highways and exploring smaller roads. 

This year, for example, we worked with 

Nipa Doshi and Jonathan Levien, an Anglo­

Indian couple who are trying to create 

a mixture of culture and experience. I told 

them I wanted the best of the West and the 

best of the East. The English part of their 

work is highly classic, and it 's combined 

with the Indian tradition of hand embroidery. 

That's what I f ind beautiful : to put t he old 

with the new and the new with the old. We're 

also working with Tomita Kazuhiko, who is 

designing pieces upholstered with traditional 

kimono fabrics that have been made in 

Japan for five centuries. It's another way of 

putting a b it of tradit ion into new designs . ... 



BALERI ITALIA 
C E R R U T I P R E S E N T S 

FLIPT, chaise-longue 080, modular container TATO COLLECTION, pout 



I Conversation 

Fjord chair by Patricia Urquiola 
(top). The Shitake table by 
Marcel Wanders (above) is 
hollow, so it can be weighted 
with sand or water. Ripple chair 
by Ron Arad (r ight). Antibodi 
chaise by Urquiola (far right). 
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In America, the green movement is on the tip 

of every tongue, but there was little mention 

of it in Mi lan. Why do you think that is? 

Italians are just starting to talk about it, and 

unfortunately we're often the last to adopt 

such things. I can only speak for Moroso, 

which is already fairly green. We were the 

f irst furniture manufacturer certified by the 

environmental agency of the Italian govern­

ment, and we go out of our way to eliminate 

waste. Almost al l of our fabrics are natural. 

The leftover fabric goes to kindergarten 

classrooms. Al l the plastic is recycled, and 

we're experimenting with a new material 

made from a mix of wood and polymers. Of 

course, our materials have to be not just 

good, but good to look at. 

Before you showed Patricia Urquiola 's work, 

there were few prominent women furniture 

designers. Is furniture a men' s club? 

You're r ight, but it 's changing step by step. 

It 's like architecture. The architecture 

schools are full of fantastic women working 

hard- maybe harder than the men- but the 

firms inevitably have men's names on the 

door. It's never affected me very much. I was 

born into a furniture family, and my parents 

were both involved. I don't l ike to manage 

a company with power, the way men do. 

I l ike to work in teams, and I try to be friends 

with the people I work with. 

You're working with 34 designers from 22 

countries, and your first showroom opened in 

New York. With this multi nationalism, how 

does Moroso maintain its Ital ian identity? 

Ita ly is stil l the leader in furniture production. 

It's a guarantee of quality, and it al lows us to 

be near all the industry research. Italy is the 

starting point, but my thinking is global. 

How do you feel about young designers using 

new technology to fabricate their own work? 

It's not a bad thing; it allows t hem to 

understand more about production. It's very 

common in places where there aren't enough 

companies to produce their ideas, so design­

ers have to do it themselves. It 's changing 

t he meaning of design. You can't produce 

many objects without an industry behind you. 

What's emerging could be called "artistic 

craftsmanship." Italian designers are losing 

a lot of that special hands-on knowledge, 

which is why so many Italian companies are 

working with foreign designers. • 



ncluding the price. 

; 1~" 
•••T 

m ia5847 Cl ia5879 m ia5870 

esigned to fit your home. And your life. 

-

~~~~~~~~~~-~~~~~~ .......... ~~~ .. ~~~~~ •••......•• -~~~~~~~ .....••••.•. ~~~~~~., 
• •••••••• ••• • "'I""""",. ~ •••• •• ••••••• ~" .. ~"r 
••• •• ••• • • • •• ~.,~~e~ 
•••••• • • • •••• """"~e 
e •ee aaeeeee aa --~p~p ....,} ••......•...• ---~- ~ ············------· ···········-----· ·~~!!! · ~! ;:~ .. 

MC 

5 .B J 

G 
G 

FINDHAKOSU 

Tech's 5800 series of high-tech , feature- rich, cordless phones is wi ldly popular for a very good reason : 

it combines sleek design and enhanced 5.8 GHz technology wi th excellent reliabil i ty, security and value. 
The result is a per fect . a l l-i n- one home phone solu tion you' re sure to l ove. Find out more at vtechphones.com 

So much to love . 

v tech 

vtech· 
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Getting the flu sucks. Make it suck less. 
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Barring a smattering of 
abandoned attempts by various 
record labels, Alex Steinweiss 

at Columbia Records was the 

first to illustrate record jackets. 
His 1939 design for a revue 
of Rodgers and Hart show t unes 

officially ushered in the era of 
album art. Many of the nearly 

1,000 covers he did over his 
career were exemplars of 1940s 
and ' 50s design. 

Jacket Required 
Though the Beatles are often cited as the progenitors 
of the album as an artistic conceit, the term's musical 
origin referred to the packaging of shellac 78s. Housed 
in paper sleeves inside an unadorned pasteboard-bound 
folio, a symphony could easily span four discs of the 
five-minutes-per-side 78s; typically only the composer's 
name and the title of the composition would appear on 
the cover. Record stores themselves didn't properly exist, 
as albums were sold in the "white goods" department of 
shops alongside refrigerators, radios, and phonographs. 

Fortunately for music fans and record execs alike, 
graphic designer Alex Steinweiss had an abiding love 
of both Gershwin, and avant-garde European posters 
from the 1920s and '30s, and the idea of translating his 
favorite music into graphic terms. After an education 

I Story by Aaron Brit t 

at what later became the Parsons School of Design in 
New York and a stint working under Viennese poster 
pioneer Joseph Binder, the 21-year-old Steinweiss signed 
on as artistic director at Columbia Records in 1939. 

At first, Steinweiss was in charge of advertising and 
promotional material at Columbia, and of his early days 
there he says: "After several months I got disgusted with 
what l was doing. I realized that they weren't selling 
music, they were selling crappy albums." He then pressed 
his bosses, who initially balked at the increased cost, to 
allow him to design decorative, graphic covers for record 
albums, the first of their kind. "I offered the opportunity 
to do something never before done," he recounts, "to 
make creative album covers using principles of advanced 
design. They let me do five or six covers as a test, and • 
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when the first one (a collection of Rodgers and Hart 
show tunes] hit the market in 1939, its sa1es went up 850 
percent. They put it in Time magazine." 

A serious music fan from his boyhood, Steinweiss was 
especially good with classical music. His bold, flat colors 
and stylized geometry owed a debt to the Bauhaus, while 
the figures on his covers sprang from American and 
European folklore. His cover for Gershwin's Rhapsody in 
Blue alludes to the majestic piano roll midway through, 
while the lone streetlight and looming cityscape suggest 
the bawdy, crying clarinet that opens the piece and estab­
lishes its main theme. 

His cover for Stravinsky's Le Sacre du Printemps is 
less evocative than the Gershwin, but is marked by a 
distinctly exotic, primal feel. While Stravinsky's ballet 
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owed more to Eastern European folk melodies than 
to those of Africa, the primit ivist rhythms, embrace 
of harmonic dissonance, and the esoteric mysteries 
central to its story are all suggested by the canted type 
and African figure. The cover for Bart6k's third piano 
concerto-reputedly a gift from the composer to his 
wife- suggests the composer's lighter moments, those 
less enthralled with the churning atona1ity of his string 
quartets than with the concerto's third movement, 
evoked through the cover's colorful, windswept piano. 

In the case of operas and ballets, Steinweiss often 
opted for a more representational style, trying to bring 
out the stories in the music using vibrant colors, stock 
characters, and national symbols. Buffalo and Native 
Americans adorn the cover of Dvorak's New World .. 

To Steinweiss's shock he and a 
colleague were fired from their 

jobs aiding Viennese poster 
artist Joseph Binder. Dejected, 
he packed up his art supplies 
and headed home that Friday. 

The next day Binder's wife 
called to tell him that Binder 
didn't have the heart to fire 
just one of his employees so he 

let them both go so as not to 
hurt the other man's feelings. 
Binder wanted Steinweiss back 
bright and early Monday and 

was sorry for the trouble. 
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Symphony, while an album of Haydn's chamber music 
shows a cartoonish horseman riding across the neck of 
a violin. Steinweiss pays homage to art history in some 
cases: cubism in his cover for Prokofiev's Fifth Symphony, 
El Lissitzky's classic poster Beat the Whites with the Red 
Wedge for Prokofiev's Concerto# 3 in C Major for Piano and 
Orchestra, and Aaron Douglas's Oat, Harlem Renaissance 
style for Paul Robeson's Songs of Free Men. 

After leaving Columbia Records, Steinweiss moved on 
to a successful freelance career, where he designed record 
jackets for a number of companies. At one point he even 
used h is wife as his agent. "She didn't get me one damn 
job, but she was beautiful and sh e had guts," he recounts. 

"Just plain design didn't mean a damn thing,n 
Steinweiss says. "You had to know the music. I had to 
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find a way to bring out the beauty of the music and the 
story. Other record companies started doing covers right 
away, but they didn't know classical music. We were 
miles ahead of them." 

Miles ahead in design to be sure, but Steinweiss's 
formal innovation wasn't limited to the superficial. 
In 1948 the 33-rpm LP began to replace the 78. Because 
a whole symphony could fit on just one disc, the bound 
album packaging (which Steinweiss had likened to a 
tombstone) was no longer needed. He set to work, and 
after some trial and error came up wi th the cardboard 
LP sleeve that's still in use today. 

"That stupid little jacket lasted 50 years, up until the 
CD,n he muses. "That's when I gave up. You can't design 
anything for a little CD booklet. You can hardly see it." ... 

With the massive jump in 

sales graphic record jack-
ets afforded, it wasn't long 
before recording artists made 
their love for Steinweiss (and 
their bump in pay) known. 

Renowned conductor Leopold 
Stokowski didn' t want anyone 
but Steinweiss designing 
his covers; bandleader and 
pianist Eddy Duch in as well as 

Metropolitan Opera mezzo­
soprano Rise Stevens were also 
big fans. 

columb i a ell re cads 
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10 Things You Should Know About Alex Steinweiss 

1 / Steinweiss's love of graphic design began 

in high school in Brooklyn with his teacher 

Leon Friend. His classmates-known as the 

Art Squad-included future advertising and 

design greats William Taubin, Seymour 

Chwast, and Gene Federico. 

21 Expecting to fight during World War II, 

Steinweiss was stationed in New York City 

in the Navy's Training Aids Development 

Center. There he designed infographics, 

posters, and instructional books for sailors. 

41 When Steinweiss developed the cardboard 

LP sleeve, he patented it under his own 

name. Columbia Records forced him to turn 

over the patent to them. 

5 /With the advent of cover design, records 

began to be sold with their faces out instead 

of their spines. Steinweiss moved the critical 

information to the top third of the jacket to 

faci litate easy flipping by shoppers. 

61 Though Steinweiss's most fruitfu l and 

labels for whiskey, wine, and candy compa­

nies. "They only remember the records," 

he says. " It's very annoying." 

8 / In 1981 Steinweiss exhibited 30 paintings 

he'd made from listening to classical 

recordings, entit led "Homage to Music," 

at Lincoln Center in New York. 

9 1 Averse to digging through dusty crates 

of discarded vinyl for a bona f ide Steinweiss 

jacket? Sony Classical has reissued select 

innovative years were with Columbia Records, Steinweiss covers on CD in its Masterworks 

3 I Given the sometimes-short production 

schedules and limited choice of typography, 

Steinweiss often opted for his own looping 

handwriting. Dubbed "Steinweiss Scrawl," 

in the 1950s it became a legitimate typeface 

when Photolettering Inc. bought it. 

he also designed numerous covers for Decca, 

London, and Everest Records- a company 

he helped launch. 

7 I Not just a record-cover man, Steinweiss 

designed magazine covers, print ads, and 

"Just plain design didn't mean a damn thing. 
You had to know the music." 
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Heritage series. 

10 I Now 90 years old, Steinweiss stil l 

paints and occasionally designs posters 

for community events in Sarasota, Florida, 

where he lives with his wife. • 

Alex Steinweiss in his studio 
(far left). Clockwise from top 
left: The trumpet, an element 
of the logo for the Sarasota Jazz 
Club; a dour, abstract cover 
for Idea magazine from 1970; 
a bedizened record jacket from 
1954; the Camouflage poster 
was designed for the U.S. Navy 
during World War II. 
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What's the color of design? 
White, black, yellow, red, green and all the colors that create 

a new idea of design. Frighetto lives here. 

39• 55" 87" 126" urn EE!4 

Paramount Model. 

142" U} o~ 
see the picture 

Frighetto by ESTEL Partners Italy - tel. +39 0444 471717 - www.frighetto.com - Agent Mr. Renzo Bertocco - frighettoUSA@frighetto.it 



I Dwell Labs I Story by Chelsea Holden Baker 

Dear Dwell: I'm not into the hard modernism of 
concrete floors; I miss the cushy carpet of my youth. 
Are there eco-friendly options for wall-to-wall? 
-Craig Dewey, Lancaster, Pennsylvania 

Whether for nostalgia, warmth, or comfort, we 've 
had many readers ask the same question. Wh ile 
LEED credits have enticed industrial carpet 
companies to go green, turnover is taking longer 

in the residential market. However, there are 
some stylish eco-options for your home; just be 
forewarned that going au nature/ may give you 
a rug burn in the wal let. 

I ! 
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D FLOR by lnterfaceFlor I 
shown: Recycled nylon 
with bitumen backing I 
$3.34-$5.19 per square foot I 
www.interfaceflor.com 
In the film The Corporation, 
Ray Anderson, lnterfaceFlor 
CEO, says "We'll spend the rest 
of our days harvesting yester­
year's carpets and recycling 
them ... w1th zero scrap going to 
the landfill." FLOR's modular 
(i.e., easy to clean and reuse) 
tiles stay in place with nontoxic 
adhesive dots and come in a 
variety of materials, including 
a Naturals line. 

B Spartina by Nature's Carpet 
and York Wilton by Ulster, 
supplied by Hendricksen 
Natorlich Flooring I shown: 
Wool with jute backing and 
80120 wool/nylon with jute/ 
cotton backing I $45.75 and 
$72.25 per square yard I 
www.naturalfloors.net 
Build It Green, a local design 
resource, led us to these 
carpets at Hendricksen, an 
eco-flooring emporium. Search 
the Energy and Environmental 
Building Association's website 
(www.eeba.org), for a green 
design center near you. 

Ill Metropolitan Collection by 
Merida Meridan I 
shown: New Zealand wool 
with jute/cotton/latex backing I 
$47- $97 per square foot I 
www.meridameridian.com 
Fans of fisherman's sweaters 
can kick off their L.L. Bean 
moccasins and enjoy the 
warmth of Metropolitan 
Collection's heavy plies and 
bright colors. Check their 
website for the latest styles. 
but be aware that you'll want 
to have a Dyson-strength 
vacuum: This wool carpet 
sheds like a sheepdog. 

liJ Veracruz, Artesana, and 
Livos by Design Materials I 
shown: Sisal with latex backing I 
$26- $38 per square yard I 
www.dmikc.com 
Considering sisal's antistatic, 
sound-absorbing qualities 
and the fact that you can just 
as easily mount it on walls as 
floors, it cou Id be perfect for 
your music studio, or any high­
traffic area where you want 
a durable textured surface . .. 
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l'l Bio-Floor Collection by Earth 
Weave Carpet Mills I shown: 
Undyed wool with hemp, 
cotton , jute, natural rubber 

backing I $40- $50 per square 
yard I www.earthweave.com 
If you're sensitive to chemicals 
(or just got really paranoid 
after seeing Julianne Moore in 
1995's Safe), you can sleep 
l ike a l ittle lamb on top of this 
all-raw material, 100 percent 
biodegradable, and flame­
retardant natural wonder. Earth 
Weave also supplies a variety 
of green-friendly underpadding. 
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Ill Natural fiber floor covering 
by Fibreworks Corporation I 
shown: Sisal with latex backing I 
$26.50- $38 per square yard I 
www.fibreworks .com 
In colonial times, these kinds of 
carpets were used as padding 
beneath finer imports from the 
Ori ent, unti l some iconoclast 
realized they were tread-worthy 
in t heir own r ight. Fibreworks's 
raflge of natural fibers extends 
from paper and sisa l to sea 
grass and coir. • 
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Who would spend $ 59,750 on a bed? 

Most people would not or could not. A select few could and would, 
if they knew what they paid for. 

If they knew that the Vividus bed was built by a small family 
owned company in the small Swedish town of Koping. 

If they knew that the company had built beds for i50 years. 
If they knew that a few years ago the company took a vow 

simply to create the best bed in the world. 
If they knew that the company scanned the planet for the 

best knowledge of human comfort, the finest natural materials, 
and dug deep into the most valuable experiences from their own 
long history of bed building. 

If they knew that it takes weeks for the most skilful craftsmen 
of the company to build just one Vividus, since every little detail is 
done exclusively by hand. 

Now you know. 

Find the remarkable story of Hastens Vividus at www.hastens.com 

Hastens Beds, priced from$ 4,475 · $ 59,750 Hastens~ 
since 1852 

HASTENS STORES: SoHo New York C.ty. NY •ABC Home New YO<k Cily, NY • Chicago, IL • Winnetka, IL • Boise, ID • Seattle, WA • M13mi, FL • Newport Beach, CA • Beve~y Hills. CA • Culver C.ly, CA • Dallas, TX 

HASTENS SHOP IN SHOPS: Scan Design Tampa. Fl • House of Noiway Fairfield, NJ • Century House Madison, WI • Kuhl·Linscomb Houston. TX • Center of Modem Design Scottsdale. AZ • Gallery Furniture Hou,;ton, TX 

866 50-Hastens www.hastens.com 



I Outside 

Urban gardeners and land· 
scape pros alike dig the 
chilled-out community vibe 
and espresso at the relocated 
Flora Grubb Gardens. 

I Story by Aaron Britt 

Fawning Over Flora 

I Photos by Todd Hido 

Flora Grubb Gardens, the hippest plant merchant 
in the Bay Area, takes up residence in a new building 
as green as it is frondescent. 
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Jerry Seinfeld once quipped that when you name 
your child Jeeves you've pretty much laid out his career 
path, not unlike the way he'll lay out frock coats, kid 
gloves. and cummerbunds. What vocation then for a 
buzzing, canny woman with the moniker Flora Grubb? 

An hour or so into our meet ing, when I asked her if Flora 
Grubb was in fact her real name, she disarmingly replied, 
"Do I really seem like someone who would make up a 
quirky name for myse If?" She does not. "Besides, there are 
a lot of weird names in m y family. My brother is named 

Moses Grubb" (he is not, as I had initially suspected, 
the starting left fielder for the 1918 St. Louis Cardinals). 

Possessed of a green thumb or not, Flora Grubb was 
destined for the garden. 

She is currently the owner and proprietor of Flora 
Grubb Gardens, the greenest and most charming garden 
store and nursery in San Francisco. Located for four years 

on a sunny patch between Edwardian apartment buildings 
on a heavily trafficked artery of the Mission District, .,. 





I Outside 

Flora Grubb (below) is rarely 
seen without plant in hand as 
she flits about her store. She 
purveys the plucky gardener's 
essentials in both tool and 
book form (top right) as well 
as both native and exotic 
plants, so long as they easily 
cotton to the Bay Area's cool, 
moist, Mediterranean climate. 
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Flora Grubb Gardens recently relocated to a much larger 
space in a much less traveled part of town: Bayview, 
one of the few industrial corners left of the increasingly 
condoed City by the Bay. 

The new digs suit her, a kind of urban jungle overflow­
ing wi th all manner of exotic foliage nestled between 
a Hells Angels club, a chandelier manufacturer, and a slate 

mason. The 8,ooo-square-foot store, a model of sustainable 
design, has ample indoor and outdoor space, a coffee 
shop, and a conference room for her landscape-design 
projects. Foot traffic is down significantly from the 
previous location (a natural effect of trading vintage 
stores and ta pas bars for a sewage treatment plant), but 

the new Flora Grubb Gardens has succeeded in becom· 
ing something more than a quirky plant purveyor. It has 
quickly become a destination. 

"What we intended was to create a hub for people 
who are passionate about gardening," Grubb enthuses. 
"We wanted a place where people could gather and geek 

out on their plants. We knew that the coffee shop would 
help create an atmosphere where people felt they could 
linger." Grubb's avid following already has far more on its 
mind than merely geeking out. During my visit a giddy, 
brightly appareled shopper approached Grubb, saying 
that she's an interactive comedian and would love to find 
new spaces to perform- ideally among the vegetation. 

Grubb was enthusiastic, if noncommittal about this odd, 
but not entirely unexpected, request. "I have been inun­
dated with requests to hold birthday parties, wedding 
receptions, baby showers. I do think people like being 

near the plants." 
Thanks in large part to the work of San Francisco 

architects Seth Boor and Bonnie Bridges, of Boor Bridges 
Architecture, people are near the plants everywhere they 
go. Grubb's building looks like a massive barn-clad in 
corrugated steel and worn, charismatic Douglas fir recov· 
ered from an old hops barn in Petaluma, California­
and like its architectural inspiration, it's meant to open ~ 
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Flora Grubb Gardens' interior 
shop (below left) offers all 
manner of enticing plants, 
while the exterior retail space 
is adorned with relics like 
this ornate door (right). The 
moribund old car (bottom left) 
in time will be overgrown, like 
a ruin, with creeping foliage. 

- ------~-----
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wide to the site. "With the design I wanted to mimic the 
industrial buildings around it but to have it dissolve at 

the edges. like an urban ruin overtaken by plants," says 
Boor. "We wanted a structure that supports the plants 
but doesn't contain them." 

This effect is best realized by the porosity of the buj ld­
ing. "Indoor-outdoor flow is a real buzzword right now," 
says Grubb. "But that's just what I wanted." Much of the 

outdoor space is covered by a massive steel roof reminis­
cent of an Erector Set. At the outmost edge sunscreens 
provide shade, but further in, proper steel panels shelter 

more delicate plants from the elements. "The building is 
more like a trellis that serves as a backdrop for the plants. 

We really wanted to open it all up," she says. 
Barring inclement weather, two immense garage 

doors leave the inside of the shop en plein air, not unlike 
an airplane hangar. San Francisco's often-cool climes 
are mitigated by radiant heat in the floor powered by the 
72 solar panels on the roof that generate between go and 

··--·-- - -

105 percent of the building's electrical needs. Grubb's 

bustling landscape-design practice is housed in the 
offices and conference room behind the retail space. 

And yet for all of Grubb's success as a business­
woman, a landscaper, and, increasingly, an advocate for 
her new neighborhood, there's still something scrappy, 
improvised, and DlY about her. For one, she talks about 
Burning Man far too often to really become a suit. She 

mentioned it three times in my visit, most notably when 
describing the provenance of the sculpture to which 
patrons can lock their bikes: two huge steel lotuses, each 
of which once shot flames. I asked, given her building's 

considerable green cred, if she'd gone for LEED certifica­
tion. "No, we didn't," she replied. "We were in a hurry and 

we were broke." Maybe they'll pursue it someday, but it 

somehow feels too official, too by-the-books for Grubb's 
operation. She seems the sort far more inclined, when 
not extolling the merits of sustainable gardening, to host 
a daffy interactive comedian. • 
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In the face of Jean Nouvel's striking Guthrie Theater 
(2006), Cesar Pelli's finned central branch of the public 
library (2006), and Herzog+ de Meuron's diaphanous 
addition to the Walker Art Center (2005), one might 
easily think that Minneapol is is having a moment in the 
Midwestern sun. But there's so much more: low rents, 
a first-rate contemporary art museum (the Walker), 
and an abundance of neighborhood theaters, studios, 
and galleries. 

The Minneapolis College of Art and Design and the 
University of Minnesota's College of Design, coupled 
with a strong tradition of philanthropy-from lumber 
baron T. B. Walker to big-box behemoths Best Buy 
and Target-support the city's arts infrastructure. 
Though flashy commissions may, at times, outshine 
the local arts, they're not so much isolated architectural 
statements as much as expressions of Minneapolis's 
artistic character. 

Puerto Rico sits between Hispaniola and the Virgin 
Islands, but it feels like it straddles two worlds. Locals 
walk the cobblestone lanes of Old San Juan, with its r6th­
century courtyards, or loiter in the garden behind Ponce 
de Leon's home, before getting stuck in highway traffic 
so congested it would make any Angeleno feel homesick. 
Some neighborhoods could pass for East Harlem-r 16th 
Street with palm trees. Most Puerto Ricans speak 
Spanish, but they carry dollars, which they call pesos. 

Not surprisingly, the Span ish colonial architecture of 
Old San Juan gets the Baedeker treatment, but for those 
who care to seek it out, there's also a scattering of early 
modern structures in various stages of repair, such as 
the annex to the capitol building from the 1950s and the 
Intercontinental Hotel built ten years later on the south 
coast. Though the colonial s tyle holds court, between 
the cracks in the ornate ti le work and stately courtyards, 
tropical modernism has a quiet home. 

Houston was once an empty stretch of green forest 
and bayou. Then the oil money flooded in, trophy 
towers shot up, and marquee names in skyscraper design 
claimed their patch of the big Texas sky. Critics called 
it the city of the future. But Houston's future wasn't 
planned at al l. The city's famously nonexistent zoning 
laws allowed anything. anywhere. creating a bizarre. 
sometimes ugly mishmash of structures and sprawl. 
When the economy tanked, the haphazard skyline 
became a memorial to the ci ty's youthful swagger. 

For designers and architects, the best of Houston lies 
closer to the ground in Mies van der Ro he's Museum 
of Fine Arts, the quirky Menil Collection, and a legacy 
of oil-made modern architecture. What remains is a 
madcap architectural laboratory, a designer's paradise, 
where you'll find things so strangely beautiful, so oddly 
juxtaposed, it seems it could only happen here, in the 
new city of the future. • 
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Architect Christian Dean 

and his sons Quentin (left) 
and Owen (right) tend to their 
front yard in the Linden Hills 

neighborhood where their 
modest Cape Cod house is 

par for the course. The addition 
Dean and his colleagues 
at City Desk Studio designed 
is anything but. 

Linden Hills, a leafy neighborhood in southwest 
Minneapolis abutting recreational Lake Calhoun, is 
a spot where few fences divide the ranch houses from 
the Cape Cods and the bungalows, most of them modest 
exercises in Midwestern economy. Parks abound and 

the place smacks of the middle-class wholesomeness 
and comfort of friendly public schools and copious 
ice-skating. Change is afoot, however, as the occasional 
3,000-pl us-square-foot abode muscles its way into this 
urban enclave. prompting unhappy residents to post 
signs in their lawns proclaiming "Monster Houses Make 
Bad Neighbors." One such brand-new monster house­

complete with a sign of its own reading "For Sale"­
seems a dodgy candidate for purchase given the hackles 
it's so manifestly raised and the damning signage from 
the neighbors. If you're moving into the most ostenta­
t ious house on the block, it seems, you should at least 
have the gall to build it yourself. Vacant lots are rare 

in Linden Hills, though, and more common than 
ou tsized new development are footprint-expanding 
renovations and additions. 

Architect Christian Dean, a th ird of the three-man 

operation City Desk Studio, is tall, fair, and lean (and 
bears a passing resemblance. not due solely to his 6'5" 
frame, to NBA MVP Dirk Nowitzki). He and his wife 
Karie moved into a traditional. 1,000-square-foot house 
in Linden Hills in 1994, its cedar shakes, screened-in 
porch, and two dormers the picture of the neighbor­
hood's building vernacular. But as the Dean family 
grew- thei r two cats now jockey for space with their 
three sons- it became clea.r that the crowded Cape 
Cod, not unlike Hyannis Port in August, would need 
Lo grow. Expanding the house well into the yard, as the 
Deans decided to do, may seem heretical for a family 
with three growing boys, b ut as Christ ian explains: .. 
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A BluOot hutch and yellow 
painting by Minneapolis artist 
Ellen Richman occupy one end 
of the new swingroom (right). 
Owen and Quentin (below, with 
a gripping bit of Star Wars 
literature) and a vintage Eames 
rocker populate the other. 
6 p.286 
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Karie and Mason (opposite) 
enjoy a playful loll on the bed 
in the Deans' new master 
bedroom. The perforated wall 
facing the neighbors' backyard 
offers a great deal of diffuse 
light while still managing to 
conceal the Deans' boudoir 
from prying eyes. 

"We don't need a big yard. There's a park a b lock and 
a half away and that's our social outdoor space. What 
we needed was more living space." 

"We wanted to follow the pattern of the neighbor­
hood," says Christian of the additio n they completed in 

early 2005. "Many houses have added attached garages 
!the Deans' is detached and sits behind the house); ours 
is an addi tion to the livin g space." Instead of adding to 
the upstairs- whose two small bedrooms and full bath 
house Mason, Quentin, and Owen, all under seven-the 
Deans opted to add to the back of the house. "Lots of the 
additions around here are heavy-handed," says Christian. 
"Usually you'll just get some more space upstairs with 
a dormer out back." 

Christ ian took the lead on the project, aided by City 
Desk Studio partners Bob Ganser and Ben Awes, and 
decided to build two small, rectilinear additions to the 
back of the house. The larger one provides a small master 
bedroom and bath that connect to the original house via 
a "swingroom" that acco mmodates buckets of Star Wars 

action figures as easily as it does overnight guests. The 
other, shorter projection connects to the first by way of 

a small Mangaris wood deck, and extends the kitchen. 
Sorely needed space aside, the real coup de grace is the 17 

small windows in the kitchen and another 30 in the new 
bedroom, the largest no more than a foot square, glazed 
right into the sheath ing. They provide ample diffuse 
light and fragmented but clear views of the outdoors. 
"We get some bang for our buck with the shell being 
more decorative," Christian says. "The windows aren't 
about transparency, but about porosity, which isn't 
always talked abou t in resident ial design." 

The effect is repeated in the Deans' new bedroom, 
which looks out onto the backyard and into the neigh­
bors' yard some 30 feet away. Clearly, privacy was .,. 
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Linden Hills offers enough 
public outdoor space by way 
of c ity parks and Lake Calhoun 
that the Deans had no qualms 
about extending their house 
and deck into the backyard and 
taking up all of the side yard 
between the master bedroom 
and the neighbors' yard. 

a concern, but given the distance from the neighbors' 
house it ends up mattering little. "If you stand at one 
of the windows you get a pretty decent range of the view 
outside, and the farther you back up the less you see," 
Christian explains. The same is true for someone looking 
in; a dedicated voyeur would have to stand righ t at 
the wall to catch a glimpse of the interior. "Looking at 
the fa<;ade you get almost a pixelated view of the inside," 
reasons Christian, "though it's a very low DP!." Karie, 
a senior art director at Target's corporate headquarters, 
opines, with Midwestern modesty: "I don't mean to be 
too artsy, but it really is like an installation piece. The 
light dapples in as you move through the space." 

While other denizens of Linden Hills were immedi­
ately sold on the windows-"We haven't had any 
complaints from the neighbors." reports Karie-it was 
the builders who needed reassurance. "Part of saving 
money on a project like this is really doing the research 
and knowing what you're ta lking about during construc­
tion," says Christian. "We worked with a great builder, 
but when I told him about the windows he was skeptical. 
He thought that it would require extra work, but when 
I told him that all the windows would be mounted 
on studs and glazed in to the exterior he calmed down. 
To keep costs down we had to be our own advocates 
and get more hands-on." 

Perhaps the most surprising element of the Deans' 
addition is how well it integrates into the existing home. 
Neither an ostentat ious move toward modernity nor 
a traditionalist expansion, the new home occupies a 
middle ground. "It's not totally seamless," Christian says. 
"The pure form of the lit tle Cape Cod is still legible, 
but they're not wholly distinct from each other either. 
I wanted that tension." 

The Deans' house still looks very much like part oh · 
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Dean Residence 
Floor Plan 

A New Bedroom 
B New Bathroom 
C New Family I Guest Room 
D New Deck 
E Existing Living Room 
F Expanded Kitchen 
G Existing Dining Room 
H Existing Porch 
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taking over the neighborhood. But as the American 
building vernacular lists away from the tradition of craft, 
no ma tier the aesthetic program, toward the solipsism 
of maximum square fo-0tage, modest additions like 
the Deans' feel more thoughtful and more precious 
than ever. And not just for its perforated perfection. ~ 

The Deans' new kitchen (above) 
is long and narrow, punctuated 
by the small windows that 
dot the fa~de and one large 
light-giving window at the 
end. The livi ng room (opposite) 
remains largely unchanged 
from when it was built in 1922. 
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Just a few blocks from the 
Deans' house, residents of 
Linden Hills are stating their 
opposition (right) to thought­
less new construction and 
gaudy remodels. Extending 
their 1,000-square-foot 
domicile to a scant 1,600 has 
thus far spared the Deans the 
ire and invective of the locals. 

Black Forest Inn: A one-of­
a-kind German restaurant 
and bar, with the city's most 
amazing beer garden. An added 
bonus 1s the outdoor chairs 
are all vintage Berto1a, hkely 
original from the day the inn 
opened in the '60s. 

l East 26th Street 
(612) 872·0812 
www.blackforestinnmpls.com 

Fuji-Ya: Great sushi on Lake 
Street , one of the most 
active strips in town. Sit at 
the bar facing the street and 
enioy sushi and a saket1n1. 

600 West Lake Street 
(612) 871-4055 
www.fu11yasush1.com 

Any activity by or on the city's 
lakes: Cedar. Isles. Calhoun, 
and Nokomis. Kayaking has 
never been so accessible for 
an urbanite. 
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Walker Art Center and 
Minneapolis Sculpture Garden: 
Any time 1s great, but espe­
cially Free First Saturdays. It's 
really fun for kids and parents; 
the kids can actually make 
stuff with the help of engaged 
volunteers. 

17 50 Hennepin Avenue 
(612) 375-7600 
www.wa lkerart.org 

Bryant Lake Bowl: Judging 
by my bowling game I don't 
do this enough. Enioying 
the retro appeal of this bar/ 
restauranVtheater/bowling 
alley is a quintessential 
M 1 nneapohs experience. 

810 West Lake Street 
(612) 825-3737 
www.bryantlakebowl.com • 

On sunny days fewer spots are 
nicer than the Mangaris deck 
between the Deans' kitchen 
and master bedroom (opposite). 
Long willow switches hide the 
water meter behind Karie, 
who oversees her sons from a 
Bertoia Diamond l ounge. This 
is just a fraction of the boys' 
fonmidable Lego collection. 
6 p.286 







I Story by Michael Cannell I Photos by Raimund Koch 

Project: Casa Delpin 

I Dwellings 

LA CIUDAD 
AMURALLADA! 

Architect: Nataniel Fuster 

Location: San Juan, Puerto Rico 

Afte r three rainless weeks a welcome tropical showe r 
blew into San )uan, Puerto Rico, one afternoon last May, 

awakening Casa De l p in w ith the sound of trickl ing 
water. It splattered down in sweet rivulets, dripping from 
diagonal slats in the concrete ceiling and dancing on the 
surface of a lap pool that stretches across the open living 
area. Eleven prefabricated ceiling panels had been per 

forated for just this effect. As the storm passed, sunlight 
filtered through the slats lo reflect off the pool and onto 

an expanse of white wall. 
"It's like li\'ing with a light show," says Carlos Del pin, 

who rebuilt the house last year with his wife, Eneida 
Nunez. ~we've spent countless hours just watching the 
light change." 

In this tropical outpost of the United States. home 
to some of the oldest buildings in the colonial Americas, 

trickling water and the play of light have a long h istory. 
They were the commonplace pleasures of older San )ua n 
homes, built as early as the 16th century with intimate 
courtyards in the style of southern Spain. In San Juan .. 
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The perforated concrete panels 
on the fa~ade of Casa Delp in 
(below) and on the ceiling of 
the living area (left) cast a 
dappled light (shown at right). 
The l iving room is further lit 
by three protruding skylights 
angled to catch morning and 
afternoon light (opposite). 

1 

-,.---

a subdued Moorish palette holds sway, not the candy 
colors one sees in much of the Caribbean. 

As the city outgrew its original sandstone fortifications 
at the turn of the last century, outlying neighborhoods 
sprang up with suburban homes that turned their backs 
on the tropical surroundings. 

The couple bought one such house, in the Miramar 
neighborhood, and lived in its dark warren for seven 
years before contemplating a change. Built in the 1940s, 
when Puerto Ricans tended to eat and entertain outdoors, 
the home had little space for guests. The yard was big 
enough for entertaining, but it lacked privacy and could 
be reached only by walking through a roundabout of 
first-floor rooms. 

"It was like a labyrinth, and it felt very cramped," 
says Del pin, who is a general manager of a packaged 
food company. "We really bought the house for the loca­
tion, and for the future. We lived in it for a while, biding 
our time until we had money to rebuild." 

In deference to neighbors, and heritage, when the time 
came to rebuild the couple decided to keep parts of the 
original house intact-most notably the r 2-foot ceilings 
and traditional t iles- while aspiring to a richer, more 
adventurous way of living. "We liked the skeleton of the 
house," Delpin says, "but we wanted to open it up so 
we could have one big space instead of lots of little ones." 
Most of all, they wanted to adapt the existing home 
to take advantage of natural light without exposing the 
interiors to the harsh tropical sun. 

Three years ago, they consulted with Nataniel Fuster, 
a local archi tect known for a thoughtful brand of tropical 
modernism. He walked through the house and four 
days later delivered a cofored-pencil sketch with a simple 
proposition: Reverse the arrangement of rooms so that 
the kitchen moved up to face the noisy street. Out back, ~ 
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Casa Oelpln 
Floor Plan 

First Floor 
A library 
B Bathroom 
C Storage I Laundry 
D Living Room 
E Pool 
F FamilyRoom 
G Kitchen 
H Dining Room 
I Entrance 
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Second Floor 
A Master Bedroom 
B Bathroom 
C Bedroom 
0 Balcony 
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in place of the yard, he proposed an open living area 
with sunl ight fi ltering through a perforated ceiling into 
a swimming pool. There would be no walls or doors, 
just an iron screen in a basket-weave pattern for privacy 
and a silky cross breeze. 

Hemmed in by neighbors on a n arrow lot, there would 
be no view, but like the courtyards of Old San Juan, the 
living area would have water, light, and privacy. It was 
a sensitive reinvention oflocal traditions-Ponce de Leon 
meets Le Corbusier. 

Delpin and Nuii.ez agreed to his proposal immediately, 
and without qualification. "He magnified the Caribbean 
lifestyle, with the water and sunligh t," Del pin says, "but 
in a modern language." Fuster's practice is in part about 
putting people back in touch with their surroundings. 
"The climate and scenery is something Puerto Ricans 
have tended to ignore" he explains. "We're surrounded 

by water, but we turn our backs on the sea." 
The renovation, completed last year on a budget of 

$400,ooo, has a graceful way of fo lding the past into the 
present. For example, the couple kept the original floor 
tiles, a local design with a muted geometric pattern 

known as isleiio that was used for more than 200 years 
until a cheaper terrazzo replaced it in the r95os. Fuster 
designed a new tile with complementary tones and 
a slightly more active pattern for the open living area 
and other additions, and the diagonal pattern recurs on 
the pre-cast concrete panels over the living area. 

When Le Corbusier built his famous High Court 
Buildings in Chandigarh, India, in the r95os, he accepted 

that the country's climate and craftsmanship would con­
spire to give it the appearance of an artful concrete ruin. 
There's some of that in the Del pin-Nunez house, with 
its bush hammered walls and Rorschachs of rust around 

exposed metal studs."' 

The couple kept original 
touches, including the arch 
{opposite). Traditional isleiio 
tiles {at the top of the image 
at left) were augmented with a 
new pattern by Nataniel Fuster. 
Windows (right) have been 
pushed out with deep concrete 
wells. The dining area (below) 
feels like an extension of 
the pool, with water channels 
on two sides. 
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Nataniel Fuster's Guide to San Juan 

La Concha: Toro and Ferrer, 
one of Puerto Rico's earli est 
modern design firms, designed 
this newly restored hotel in 
the late 1950s. Don' t miss the 
shell-shaped concrete roof. 

1077 Ashford Avenue 
(787) 721-8500 
www.laconchahotel .com 

Trois Cent Onze: Great French 
and Cartbbean menu, not to 
mention the wine selection. 
on an Old San Juan bui lding 
with Andalusian lllework. 

311 Calle Fortaleza 
(787) 725-7959 
www.3llrestaurantpr.com 
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Rfo Piedras campus, University 
of Puerto Rico: A great place to 
walk around in the cool of the 
morning and admire the library, 
museum, and student center 
designed by Henry Klumb, a 
German immigrant and protege 
of Frank Lloyd Wright. 

Avenue Ponce de Le6n 
(7 87) 764-0000 
www.uprrp.edu 

Pil<ayo: A blend of Spanish, 
Indian, and African cooking 
i n a modern setting within the 
Museum of Art of Puerto Rico. 
A large closed-circuit tele­
vision has a live feed from the 
kitchen, so you can watch 

J 

~ 
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your tuna with onion escabeche 
being grilled. 

299 Jose de Diego Avenue 
(787) 721-6194 
www.pikayo.com 

Museum of Contemporary Art: 
A showcase for the unsung 
Caribbean canon, from Jose 
Campeche to Francisco Oller. 
Located in a former red-brick 
schoolhouse, it contains 
a generous courtyard for the 
foot weary. 

Corner of Avenida Juan Ponce 
de Le6n and Avenida Roberto 
H. Todd 
(787) 977-4030 
www.museocontemporaneopr.org 
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Casita Blanca: For Creole 
cooking as the locals like it. 
try this converted family home 
in a blue-collar barrio off the 
tourist map. 

351 Calle Tapia 
(787) 726-5501 

The house is largely enclosed 
for privacy, but hints of the 
outdoors, with its t ropical light, 
are always close by. Eneida 
Nunez (right) stands on t he 
terrace of the master bedroom. 
A royal palm enclosed in con­
crete (below) suggests the 
contained foliage of courtyards 
found in older San Juan homes. 

By adopting the wisdom of age-old tropical design, 
the house manages a form of energy efficiency too. With 
cross breezes welcomed into open rooms, there is no 
need for air-conditioning. The clever manipulation of 
sunlight means the artificial lights stay off until no 
or so in the evenings. 

More than anything, Casa Delpin is a showcase of 
light in its many moods. Three deep cylindrical concrete 
skylights protrude downward from the living room's 
ceiling-two tilt east toward the morning sun, the third 
toward the west to pick up afternoon light. Del pin and 
Nunez say they can tell what time it is from the cast 
of light. "In the tropics, almost any opening will create 
a pattern of light," Fuster says. "It's a way of having sun­
light without having the intense glare." 

In the evening, after the couple's six-year-old son 
Carlos has a swim in the living room and goes to bed, 
the family trades sunlight for moonlight, which shines 
through the ceiling pane ls and shimmers on the pool. 

"Every moment has its own shapes and patterns," says 
Nunez, who until recently worked as a producer in San 
Juan's film industry. 

The couple entertains friends on an oversized 
sectional of Brazilian wenge wood, and they serve an 
eclectic array of dishes on a concrete ceil ing panel that 
has been turned in to a glass-topped dining table. It sits 
in an alcove off the pool with a shallow water channel 
running on two sides. 

"We got what we wanted," Delpin says. "We're living 
the way our grandparents did, but in a new form." 
Intentionally or otherwise, Fuster managed to express 
Del pin's sentiments poetically through the design. 
At the far end of the living area a curved wall envelops 
a 45-foot-tall royal palm tree-a relic of Puerto Rico's 
past encased in a new concrete shell. • 
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In Houston, where bigger means better and suburban­
ites in SUVs dominate the highways, architects Dawn 
Finley and Mark Wamble are anomalies: Their domestic 
lives fit into 1,200 square feet, and their commute to 
work is but a walk downstairs. 

"We like the challenge of having a big life in a small 
house," says Wamble, "getting rid of what we don't need." 

The couple spend most of their professional lives 
devising public projects and institutional spaces or 
cultivating heady architectural theories- both teach 
design at Rice School of Architecture, where they met­
but had never designed a residence before their own. 
They wanted an unadorned and uncomplicated house, 
a reaction to the chaotic sprawl of the city around them. 
The result is a two-story rectangular box covered in 
corrugated metal that is a home upstairs and an office 
for their five-person design firm, Interloop- Architecturc, 
below. At times, it's both on each floor. "We wanted to 
be above, separate from the work space, but somet imes 
they overlap," Finley says. "We have open acoustics. 
There are no secrets here.» 

After searching for a Jot for two years, the couple 
settled on one at the edge of the city's museum district, 
wedged up against some trees with Highway 59 just 
beyond. While traffic-choked urban arteries don't always 
make great neighbors, particularly in a city that's 
notoriously congested, Finley and Wamble saw potential 
advantages. They oriented the 48-by-24-foot structure .. 

Project: Finley/Wamble House 

Architect: I nterloop-Architecture 
Location: Houston, Texas 
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to maximize the views of the high way behind the house 
and some massive live oak trees in front. "The h ighway, 
the power lines, the bridge- some people would consider 
eyesores," Wamble notes. "We like them." 

The placement has had some unexpected benefits: 
A breeze from the highway blows through the house, 
cutt ing the steamy Gulf Coast heat, and sometimes the 
traffic helps them put their three-year-old son, Leroy, 
to bed. "We talk about the trucks going by," Finley says. 
"It's a way to get him to sleep." 

Finley and Wamble are known for their ingenious 
fabrications and elegant design solutions. In their design 
for the Nasher Sculpture Center in Dallas, which features 
work by James Turrell, they built a contextually sympa­
thetic and handicap-accessible bench- out ofnearly 500 

pounds of stone- that could fold and unfold with the 
touch of a hand. But for their house, they kept the plans 
simple and easy to execute. "This was a budget-driven 
project, and we tried to make the detailing as simple 
as possible," Wamble says, noting that most everything 
in the house was built with standard construction 
methods. "We were aware of what it would mean if 
we got obsessive abou t the details, so we made it very 
straightforward for the builders.~ 

The design of the house is based on four-by-eight 
sheets of plywood, Wamble explains, which meant there 
was very little cutting and a very high yield. "Through 
the whole construction phase, we hauled off t rash 
only three times, which is ridiculous," he notes. The 
simplicity of the design and the couple's choice of 
materia ls- sanded and stained structural pine decking 
for the floors, IKEA c.abinets in the kitchen-kept the 
cost of the house at about $140 a square foot, in an area 
where $200 is more typical. 

Houston, with its aerospace and oil-services industries, .,. 

Finley rifles through one of 

the closets at the end of the 
living space next to the kitchen 
(opposite). The water-cut laun· 
dry-room doors and guardrail 
add a Houstonian touch to 
the otherwise spartan decor. 

The house is sheltered from 
the speeding traffic on Highway 
59 by a fortress of trees (left). 

Leroy with his menagerie and 
the highway-spanning bridge 
beyond (above). Angus, t he 

family's Llewellyn Setter, sleeps 
in the master bedroom (right). 
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lnterloop-Architecture cus· 
tom-designed these exit signs 
(above left) for the Nasher 
Sculpture Center in Dallas. 
One of the signs is also at 
the Museum of Modern Art 
in New York. A work station in 
the firm's office (above right). 
The office windows look onto 
the brick wall that buffers 
the property from the highway 
beyond (right). The kitchen 
(opposite) is IKEA; the floors, 
like those In the bathroom, 
are Brazilian slate. 
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Finley I Wamble House 
Floor Plan 

A Office 
B Storage 
C Printing 
D carport 
E Bathroom 
F Entry 
G Kitchen 
H Bedroom 
I Dining Room 
J Living Room 
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First Floor 

G 

has a ready population of high-tech fabricators, so when 
Finley and Wamble decided to indulge in just a couple 
of details, they turned, says Wamble, to their "little black 
book of super-skilled companies that don't normally 
do architecturally oriented projects but can." 

The metal doors to the laundry closet, decorated 
with water-cut holes, and the guardrail on the stairs 
were fashioned by a company that makes offshore drilling 
equipment. "Obviously they were overkill," Wamble 
says. "But they're here, so we took advantage of them." 
Finley and Wamble appreciate this kind of work: Jn 
addition to their office downstairs, they have a metal 
shop about a mile away where they build furniture 
and other interior pieces, such as custom-made lighted 
exit signs. "Mark used to take cars apart in high school," 
Finley explains. "He's interested in how machines work." 

The corrugated-metal siding of the house bestows 
another Houstonian touch. The material is popular 
in the area because it won't get moldy and rot in the 
swampy air, and because it's easy to maintain. But it's 
also a local resource that evokes the shotgun shacks 
and warehouses of the city's pre-oil boom past. "This 
is the metal building capital of the country," Finley says. 
"So this material is coming off the coil in Houston." 

Though much of Finley and Wamble's work these 
days focuses on larger projects, they have designed four 
houses since their own, and have also contemplated 
solutions to meet the city's need for low-income housing. 
When invited by a local arts organization to design 
an affordable house-with an implausible price tag 
of $so,ooo-the couple instead conceived of a "high­
performance housing delivery platform," known 
as the KLIPHouse, which, in theory, is a prefabricated 
adaptable foundation that allows owners to add 
and subtract commercially made components. "' 

Second Floor 
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Yet, despite their brainy, sometimes highly conceptual 
work, even Finley and Wamble struggled with something 
as simple as the view from their very straigh tforward 
house. "We spent the most time on the windows because 
we djdn't add anything else," explains Wamble. 

Ultimately, they decided on placing two 11-by-5-foot 
windows plus one 8-by-5-foot window along the 48-foot 
living space, which runs the length of the house upstairs. 
The windows frame the gnarled, winding limbs of the 
live oaks outside and give the effect of sitting in some 
kind ofTolkienesque tree canopy. On the highway side 
of the house, eucalyptus trees and passing headlights cast 
shadows on the walls in the two bedrooms. In Leroy's 
bedroom a menagerie of plastic animals perched on 
the windowsill is projected into a shadowy eucalyptus 
jungle. "The trees make these shadows, and with the 
light, you get this beautiful detail," Finley explains. 

The view from the windows also puts the house in 
its con text, underscoring its distinction. "The house kind 
of looks like German workers' housing from the '30s," 
Wamble jokes. "But that wasn't the design objective." 
Beyond the front yard wi th its lawn and grid of prairie 
grasses, more traditional houses, in a smattering of styles, 
line the street. And beyond them, though out of view, 
lies the aesthetically hectic and random city, with all 
of i ts skyscrapers and Texas bigness. 

Even Finley and Wamble- neither of whom are 
Texas-born (though Wamble was Texas-bred)-acknowl­
edge they might need more space one day. The house 
is structured for a third story. and the lot could accom­
modate another building. But for now their compact 
home and workspace work perfectly in their non-Texan 
scale, and Finley, especially, is reluctant to even think 
about expanding. "If it got any bigger, we might ruin it," 
she says. "I love it the way it is." • 

The Menll Collection: An 
eccentric amalgamation of 

galleries, residential bungalows, 
and a Renzo Piano-designed 
museum that houses the art 
collection of John and Dom­

inique de Menil. Also in 

the complex are the Rothko 
Chapel, t he Cy Twombly 
Gallery, and Richmond Hall, 

which houses an installation 
by Dan Flavin. The residential 
bungalows, mostly painted 
"de Menil gray," can be rented. 
Finley and Wamble lived in 
one for three years. 

1515 Sul Ross Street 

(713) 525-9400 
www.meni l.org 
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The Live Oak Friends Meeting 
House: James Turrell, a prac­
tici ng Quaker, designed the 
vaulted ceili ng in the meeting­
house so it can be opened 
to t he sky. The meetinghouse 

also opens its doors to the 
public every Friday at sunset 
so nonmembers can enjoy 
the space. 

1318 West 26th Street 
(713) 862-6685 
www.friendshouston.org 

The Glenwood Cemetery: Built 
in the 1870s, this cemetery is 
t he park-like resting place of 
such Texas notables as Howard 
Hughes. A nice place for a 
contemplative stroll. 

2525 Wash ington Avenue 
(713) 864-7886 

Kraftsmen Baking: "Because 
Houston is so humid, it's hard 
to get a good loaf of bread," 
Finley says. Kraftsmen Baking 
is an exception, with organic 
artisan breads, rolls and 
pastries, breakfast and lunch. 

4 lOOc Montrose 
(713) 524-3737 

www.kraftsmenbaking.com 

Goode Company restaurants: 
This fami ly-owned company 
operates six restaurants, three 
of which are next to each 
other-one serving Gulf Coast 
seafood with giant oyster po'boy 

sandwiches, a taqueria, and a 
BBQ joint that makes a mean 
Thanksgiving dinner. 

Seafood: 2621 Westpark Drive 
(713) 523-7154 
BBQ: 5109 Kirby Drive 
(713) 522-2530 

Taqueria: 4902 Kirby Drive 
(713) 520-9153 
www.goodecompany.com 

Angus moves to greener pas­
tures, opting to sleep on top 
of the bed rather than beneath 
it (above). Leroy tools around 
on his mini turbo tractor 
while munching on a gigantic 

cookie; his parents look on 
with envy (opposite). 
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Even if you're confused by the fork in the driveway, 
which slopes up to the Edenic apex of Laurel Canyon, or 
don't recognize architect Raphael Soriano's mid-century 
design landmark, you can't miss )ulius Shulman's place. 
It's the one with the eight-foot-high banner bearing his 
name- an advertisement for his 2005 Getty Museum 
exhibition "Modernity and the Metropolis"-hanging 
before the door to the studio adjoining the house. As 
displays of ego go, it's hard to beat. Yet the voice calling 
out from behind it is friendly, even eager-"Come on in!" 
And drawing back the banner, one finds, not a monu­
ment, but a man: behind an appealingly messy desk, 
wearing blue suspenders and specs with lenses as big as 
Ring Dings, and offering a smile of roguish beatitude. 

You'd smile, too. At 96, Shulman is the best known 
architectural photographer in the world, and one of the 
genre's most influential figures. Between I936, when 
a fateful meeting with architect Richard Neutra began 
his career, and his semi-retirement half a century later, 
he used his instinctive compositional elegance and hair­
trigger command of light to document more than 6,500 
projects, creating images that defined many of the 
masterworks of 20th-century architecture. Most notably, 
Shulman's focus on the residential modernism of Los 
Angeles, which included photographing 18 of the 26 
Case Study Houses commissioned by Arts Er Architecture 
magazine between 1945 and 1967, resulted in a series of 
lyrical tableaux that invested the high-water moment 
of postwar American optimism with an arresting, oddly 
innocent glamour. Add to this the uncountable volumes 
and journals featuring his pictures, and unending 
requests for reprints, and you have an artist whose talent, 
timing, ubiquity, and sheer staying power have buried 
the competition- in some cases, literally. 

Shulman's decision to call it quits in I986was 11> 
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"I'm always identified as being 
the best architectural 
photographer in the world," 
declares Shulman. "I disclaim 
that. I say, 'One of the best."' 
The photographer paid $2,500 
for his two-acre property, and 
$40,000 for the Raphael 
Soriano-de.signed studio and 
house (above), into which he 
moved in 1950. "All in cash," 
Shulman says. "My mother 
taught us, 'Never have a 
mortgage.'" Over the ensuing 
decades, he says, " I planted 
hundreds of trees and shrubs, to 
emulate how I lived as a child 
Con a farm in Connecticut]," 
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motivated less by age than a distaste for postmodern 
architecture. But, he insists, "it wasn't quite retiring," 
citing the ensuing decade and a half of lectures, occa­
sional assignments, and work on books. Then, in 2000, 

Shulman was introduced to a German photographer 
named Juergen Nogai, who was in L.A. from Bremen on 
assignment. The men hit it off immediately, and began 
partnering on work motivated by the maestro's brand­
name status. "A lot of people, they think, It'd be great to 
have our house photographed by fulius Shulman," says 
Nagai. "We did a lot of jobs like that at first. Then, 
suddenly, people figured out, Julius is working again." 

"I realized that I was embarking on another chapter of 
my life," Shulman says, the pleasure evident in his time­
softened voice. "We've done many assignments"- Nogai 
puts the number at around 70- "and they all came out 
beautifully. People are always very cooperative," he adds. 
"They spend days knowing I'm coming. Everything is 
clean and fresh. I don't have to raise a finger." As regards 
the division of labor, the 54-year-old Nagai says tactfully, 
"The more active is me because of the age. Julius is 
finding the perspectives, and I'm setting up the lights, 
and fine-tuning the image in the camera." While Shulman 
acknowledges their equal partnership, and declares 
Nogai's lighting abilities to be unequaled, his assessment 
is more succinct: "I make the compositions. There's 
only one Shulman." 

In fact, there seem to be many. There's Shulman the 
photographer, who handles three to five assignments 
a month (and never turns one down-"Don't have to. 
Everyone's willing to wait"), and the Shulman between 
hard covers, whose latest book, th e three-volume, 950-

page Modernism Rediscovered, will shortly be publ ished 
by Taschen. But the Shulman of whom Shulman seems 
most proud is the educator. In 2005, he established an "' 

"No landscape architect would 
do this mishmash,'' says 
Shulman of his beloved garden 
(opposite). "Behind my land 
is 53 more acres, which now 
belong to the Santa Monica 
Conservancy, so it's protected," 
he says. "My daughter's son 
will probably live here when he 
grows up- he's only 25 or 30 
now." Though the photographer 
uses a walker- dubbed "the 
Mercedes"-to maintain his 
balance, he claims to have 
given up skiing and backpack­
ing in the Sierras only a few 
years ago. 

At Shulman's insistence, 
Soriano created a screened 
area (above) that protects the 
gardenside elevation of the 
house from, says the photog­
rapher, "excessive wind and 
glaring light. In hot weather, 
when I have the sliding glass 
doors open, I close the screens 
on the sides-otherwise it's 
all open to the coyotes and 
raccoons." In keeping with the 
off-the-shelf ethic of the Case 
Study era, Soriano used simple, 
durable materials that, after 
57 years, remain intact. 
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eponymous institute in conjunction with the Woodbury 
University in nearby Burbank, to provide, according 
to the school, "programs that promote the appreciation 
and understanding of architecture and design." Apart 
from a fellowship program and research center, the 
Julius Shulman Institute's principal asset is its founder, 
who has given dozens of talks at high schools across 
Southern California. 

"The subject is the power of photography," Shulman 
explains. "I have thousands of slides, and Juergen and 
I have assembled them into almost 20 different lectures. 
And not just about architecture-I have pictures of cats 
and dogs, fashion pictures, flower photographs. I use 
them to do a lot of preaching to the students, to give 
them something to do with their lives, and keep them 
from dropping out of school." 

It all adds up to a very full schedule, which Shulman 
handles largely by himself-"My daughter comes once 
a week from Santa Barbara and takes care of my business 
affairs, and does my shopping" -and with remarkable 
ease for a near-centenarian. Picking up the oversized 
calendar on which he records his .appointments, Shulman 
walks me through a typical seven days: "Thom Mayne­
we had lunch with him. Long Beach, AIA meeting. People 
were here for a meeting about my photography at the 
Getty [which houses his archive]. High school students, 
a lecture. Silver Lake, the Neutra house, they're opening 
part of the lake frontage, I'm going to see that. USC, a 
lecture. Then an assignment, the Griffith Observatory­
we've already started that one." 

Yet rather than seeming overtaxed, Shulman fairly 
exudes well-being. Like many elderly people with 
nothing left to prove, and who remain in demand both 
for their talents and as figures of veneration (think 
of George Burns), Shulman takes things very easy: He 
knows what his employers and admirers want, is happy 
to provide it, and accepts the resulting reaffirmation of 
his legend with a mix of playfully rampant immodesty 
and heartfelt gratitude. As the man himself puts it, "The 
world's my onion." 

Given the fun Shulman's having being Shulman, one 
might expect the work to suffer. But his passion for 
picture-making remains undiminished. "I was surprised 
at how engaged Julius was," admits the Chicago auction· 
house mogul Richard Wright, who hired Shulman to 
photograph Pierre Koenig's Case Study House 112 I prior 
to selling it last year. "He did 12 shots in two days, which 
is a lot. And he really nailed them." Of this famous 
precision, says the writer Howard Rodman, whose John 
Lautner-designed home Shulman photographed in 2002: 

"There's a story about Steve McQueen, where a producer 
was trying to get him to sign on to a movie. The producer 
said, 'Look how much you change from the beginning 
to the end.' And McQueen said, 'I don't want to be the ~ 
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Shulman's 1927 image of a 
track meet (right), taken with 
a Brownie box camera, got him 
top marks in his high school 
photography class-his only 
formal training. According to 
Joseph Rosa, author of 
a Shulman monograph, the 
photographer's 193B photo of 
the Santa Anita racetrack 
(above)-printed upside down­
ls an example of his "testing 
his photographic compositions 
by flipping the stills to abstract 
the photograph and clarify the 
compositional frame." 

guy who learns. I want t<J be the guy who knows.' And 
Shulman struck me as the guy who knows." 

This becomes evident as, picking up the transparencies 
from his two most recent assignments, he delivers an 
impromptu master class. "We relate to the position of the 
sun every minute of the day," Shulman begins, holding 
an exterior of a r9rn Craftsman-style house in Oakland, 
by Bernard Maybeck, to the lamp atop his desk. "So 
when the sun moves around, we're ready for our picture. 
I have to be as specific as a sports photographer-even 
a little faster," he says, nodding at the image, in which 
light spills through a latticework overhang and patterns 
a fa~ade. "This is early afternoon, when the sun is just 
hitting the west side of the building. If I'm not ready for 
that moment, I lose the day." He does not, however, need 
to observe the light prior to photographing: "I was a Boy 
Scout- I know where the sun is every month of the year. 
And I never use a meter." 

Shulman is equally proud of his own lighting abilities. 
"I'll show you something fascinating," he says. holding 
up two exteriors of a new modernist home, designed for 
a family named Abidi, by architect James Tyler. In the first, 
the inside of the house is dark, resulting in a handsome, 
somewhat lifeless image. In the second, it's been lit in 
a way that seems a natural balance of indoor and outdoor 
illumination, yet expresses the structure's relationship 
to its site and showcases the architecture's transparency. 

"The house is transfigured," Shulman explains. 
"I have four Ts. Transcend is, I go beyond what the archi­
tect himself has seen. Transfigure-glamorize, drama­
tize with lighting, time of day. Translate-there are 
times, when you're working with a man like Neutra, 
who wanted everything the way he wanted it- 'Put the 
camera here.' And after he left, I'd put it back where 
l wanted it, and he wouldn't know the difference- • 



Shulman's relationship with 
architect Richard Neutra (seen 
at left with Shulman in 1950) 
was the most important of 
his professional life. His 1936 

snapshots of Neutra 's in­
progress Kun House (above), 
taken when Shulman was just 
out of college and had yet to 
choose a career, so impressed 
the archited that he engaged 
the young novice to record 
more of his projects. By intro­
ducing him to Soriano, Gregory 
Ain, Rudolph Schindler, and 
other Southern California-

based modernists, Neutra 
effectively handed Shulman 
a career. Though both men 
possessed big egos and strong 
opinions, their collaboration 
proved to be productive and 
long-lasting. "I said to Neutra's 
wife once, 'Richard never 
says anything to me about my 
photography,"' Shulman recalls. 
"'He thinks you're the best 
he's ever had,' she said. 'But 
he's afraid that if he tells you 
how great you are, you're going 
to charge him more money."' 
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I translated. And fourth, I transform the composition 
with furniture movement" 

To illustrate the latter, Shulman shows me an interior 
of the Abidi house that looks out from the living room, 
through a long glass wall, to the grounds. "Almost every 
one of my photographs has a diagonal leading you into 
the picture," he says. Taking a notecard and pen, he draws 
a line from the lower left comer to the upper right, then 
a second perpendicular line from the lower right comer 
to the first line. Circling the intersection, he explains, 
"That's the point of what we call 'dynamic symmetry."' 
When he holds up the photo again, I see that the line 
formed by the bottom of the glass wall-dividing inside 
from outside-roughly mirrors the diagonal he's drawn. 
Shulman then indicates the second, perpendicular line 
created by the furniture arrangement. "My assistants 
moved [the coffee table] there, to complete the line. When 
the owner saw the Polaroid, she said to her husband, 
'Why don't we do that all the time?"' 

Shulman's remark references one of his signature 
gambits: what he calls "dressing the set," not only 
by moving furniture but by adding everyday objects and 
accessories. "I think he was trying to portray the lifestyle 
people might have had if they'd lived in those houses," 
suggests the Los Angeles- based architectural photogra­
pher Tim Street-Porter. "He was doing- with a totally 
positive use of the words- advertising or propagandist 
photographs for the cause." This impulse culminated 
in Shulman's introduction of people into his pictures­
commonplace today, but virtually unique 50 years ago. 
"Those photographs-with young, attractive people 
having breakfast in glass rooms beside carports with two­
tone cars- were remarkable in the history of architec­
tural photography." Street-Porter says. "He took that to 
a wonderfully high level.".,.. 

A glance at Shulman's 1965 
photo of a San Diego parking 
garage (right) shows why he 
is so popular with architects: 
He can find visual elegance 
in almost any structure. "!Archi­
tecture critic) Esther McCoy 
said that I was able to detect 
the essence of a design," 
Shulman explains. "My method 
was to embrace what architects 
were trying to convey and show 
it in my photographs." A 1965 
image of a memorial chapel 
(above), designed by Albert C. 
Martin and Associates, in 
Rose Hills, California, further 
demonstrates Shulman's 
compositional skill. 
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Though Shulman is primarily 
associated with California's 
residential architecture, he in 
fact photographed every kind 
of structure, both in America 
and abroad. And not just 
buildings, but thei r surround· 
ings: According to Wim de 
Wit, head of special collections 
and visual resources at the 
Getty Research Center, which 
houses Shulman's archive, 
the photographer's impulse to 
contextualize his subjects 
created- almost by accident­
an invaluable record of L.A.'s 

growth from the 1950s through 
the '80s. "From an urban 
hist orical point of view, it's 
rea lly very important," de Wit 
says. In Shulman's 1975 
image of an El Paso, Texas, 
performing arts center (above), 
the photographer used the 
principal building's watery 
reflection to create a horizon 
line and provide visual balance. 
Shulman's angular, off·kilter 
1967 depiction of a San Diego 
stadium (right) captures the 
vitality of sport. 

I \ 
I \ I 
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Surprisingly, Shulman underplays this aspect of his 
oeuvre. The idea, he explains, is simply to "induce 
a feeling of occupancy. For example, in the Abidi house, 
I put some wineglasses and botdes on the counter, which 
would indicate that people are coming for dinner. Then 
there are times I'll select two or three people-the owner 
of a house, or the children-and put them to work. 
Sometimes it's called for." 

"Are you pleased with these photographs?" I ask as he 
sets them aside. 

"I'm pleased with all my work," he says cheerfully. 
"I tell people in my lectures, 'If I were modest, I wouldn't 
talk about how great I am.'" Yet when I ask how he devel­
oped his eye, Shulman's expression turns philosophical. 
"Sometimes Juergen walks ahead of me, and he'll look 
for a composition. And invariably, he doesn't see what 
I see. Architects don't see what I see. It's God-given," 
he says, using the Yiddish word for an act of kindness­
" a mitzvah." 

I suggest a tour of the house, and Shulman moves 
carefully to a rolling walker he calls "the Mercedes" 
and heads out of the studio and up the front steps. As 
a plaque beside the entrance indicates, the 3,000-square­
foot, three-bedroom structure, which Shulman commis­
sioned in 1948 and moved into two years later, was 
landmarked by L.A.'s Cultural Heritage Commission as 
the only steel-frame Soriano house that remains as built. 
Today, such Case Study-era residences are as fetishized 
(and expensive) as Faberge eggs. But when Shulman 
opens the door onto a wide, cork-lined hallway leading to 
rooms that, after six decades, remain refreshing in their 
clarity of function and communication, use of simple, 
natural materials, and openness. to the out-of-doors, I'm 
reminded that the movement's motivation was egalitar­
ian, not elitist: to produce well-designed, affordable 

Shulman famously introduced 
models into his photographs­
oftentimes the true residents­
to "induce a feeling of occu­
pancy." The motivation, de Wit 

observes, was personal: "He 
loved mid-century-modern 
architecture, and his goal was 
to make people understand 
that it didn't have to be cold, 
you can really live in it." As 
producer, director, and set 
decorator, Shulman produced 
photographs rich in narrative, 
such as this comic/sinister 
1959 image of architect Robert 
Skinner's Beverly Hills home 
(leftl- the true protagonist of 
which appears to be a toy duck. 
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homes for young, middle-class families. 
"Most people whose houses I photographed didn't use 

their sliding doors," Shulman says, crossing the living 
room toward his own glass sliders. "Because flies and 
lizards would come in; there were strong winds. So I told 
Soriano I wanted a transition- a screened-in enclosure 
in front of the living room, kitchen, and bedroom to 
make an indoor/outdoor room." Shulman opens the door 
leading to an exterior dining area. A bird trills loudly. 
"That's a wren," he says, and steps out. "My wife and 
I had most of our meals out here," he recalls. "Beautiful." 

We continue past the house to Shulman's beloved 
garden-he calls it "the jungle"- a riot of vegetation that 

overwhelms much of the site, and frames an almost 
completely green canyon view. "I planted hundreds of 
trees and shrubs- back there you can see my redwoods," 
he says, gesturing at the slope rising at the property's 
rear. "Seedlings, as big as my thumb. They're 85 feet tall 
now." He pauses to consider an ominously large paw 
print in the path. "It's too big for a dog. A bobcat wouldn't 
be that big, either. It's a mystery," Shulman decides, 
pushing the Mercedes past a ficus as big as a baobab. 

The mystery I find myself pondering, as we walk 
beside the terraced hillside, is the one he cited himself: 
the source of his talent. In 1936, Shulman was an ama­
teur photographer- gifted, but without professional 
ambition-when he was invited by an architect friend to 
visit Richard Neutra's Kun House. Shulman, who'd never 
seen a modern residence, took a handful of snapshots 
with the Kodak vest-pocket camera his sister had given 
him, and sent copies to his friend as a thank-you. When 
Neutra saw the images, he requested a meeting, bought 
the photos, and asked the 26-year-old if he'd like more 
work. Shulman accepted and- virtually on a whim­
his career took off. ., 

The photographer's 1959 
image of Pierre Koenig's Case 
Study House #21 (opposite) 
showcases his use of color, 
which remains partly a business 
decision. "We take color and 
black-and-white," Shulman 
explains. "Magazines prefer 
one or the other, so we prepare 
to have both. But that's not 
enough," he continues. "All my 
photos show the plan of the 
house. I show a room looking 
one way, then I've got a reverse 
view with the same elements 
from the other direction. So 
the editors don't need a plan 
from the architect." 

C.opyr g ted IT'a c al 
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When I ask Shulman what Neutra saw in his images, 
he answers with a seemingly unrelated story. "I was born 
in Brooklyn in l9IO." says this child of Russian-Jewish 

immigrants. "When I was three, my father went to the 
town of Central Village in Connecticut, and was shown 

this farmhouse-primitive, but [on] a big piece of 
land. After we moved in, he planted corn and potatoes, 

my mother milked the cows, and we had a farm life. 
"And for seven years, I was imbued with the pleasure 

of living close to nature. In 1920, when we came here 
to Los Angeles, I joined the Boy Scouts, and enjoyed the 
outdoor-living aspect, hiking and camping. My father 

opened a clothing store in Boyle Heights, and my four 
brothers and sisters and my mother worked in the store. 

They were businesspeople." He flashes a slightly cocky 
smile. "I was with the Boy Scouts." 

We arrive at a sitting area, with a small pool of water, 
a fireplace, and a large sculpture (purchased from 
one of his daughter's high school friends) made from 
Volkswagen body parts. Shulman lowers himself onto 

a bench and absorbs the abundant natural pleasures. 
"When I bought this land, my brother said, 'Why don't 
you subdivide? You'll make money.'" He looks amused. 
"Two acres at the top of Laurel Canyon, and the studio 
could be converted into a guest house-it could be sold 
for millions." 

He resumes his story. "At the end of February 1936, 
I'd been at UCLA, and then Berkeley, for seven years. 
Never graduated, never majored. just audited classes. 
I was driving home from Berkeley"- Shulman hesitates 

dramatically- "and I knew I could do anything. I was 
even thinking of getting a job in the parks department 
raking leaves, just so I could be outside. And within two 
weeks, I met Neutra, by chance. March 5, 1936-that 
day, I became a photographer. Why not?" .. 

Charles Eames at home in 
Case Study House #8, Pacific 
Palisades, 1958 (opposite). 
Shulman's two most famous 
images, of Neutra's Kaufmann 
House in Palm Springs, taken 
in 1947 (right), and Koenig's 
case Study House #22, 1960 
(above), have much in common. 
Both required long exposure 
times so that the twilight sky 
could be "burned in." Indeed, 
in the Koenig photo, the distant 
lights of Los Angeles can be 
seen "through" the model 
on the right, who took her final 
position long after Shulman 

opened the fens. Both angles, 
which seem the perfect culmi­
nation of careful consideration, 
were discovered by accident. 
With the Kaufmann House, 
Shulman says, "I suddenly 
looked outside, and saw the 
soft light above the mountains," 
and, walking outside the 
Koenig house, "I saw to my 
astonishment that the girl on 
the right was sitting on air." And 
in neither case did Shulman 
realize what he had. "I put the 
film away, never dreaming or 
anticipating anything," he says. 
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Hearing this remarkable tale, I understand that 
Sh ulman has answered my question about his talent 
with an explanation of his nature. What Neutra 
perceived in the young amateur was an outdoorsman's 
independent spirit and an enthusiasm for life's possi­
bilit ies, qual ities that, as fate would have it, merged 
precisely with the boundless optimism of the American 
Century- an optimism, Shulman instinctively 
recognized, that was embodied in the modern houses 
that became, as Street-Porter says, "a muse to him." 

"[Shulman] always says proudly that Soriano hated his 
furniture," says Wim de Wit, the Getty Research Institute 
curator who oversees Shulman's collection. "He says, 'I 
don't care; when I sit in a chair I want to be comfortable.' 
He does not think of himself as an artist. 'I was doing 
a business,' he says. But when you look at that overgrown 
garden, you know-there is some other streak in him." 
That streak- the free soul wi thin the unpreten tious, 
practical product of the immigrant experience- produced 
what Nogai calls "a seldom personality": a f ewish farm 
boy who grew up to create internationally recognized 
American cultural artifacts- icons that continue to influ­
ence our fantasies and self-perceptions. 

l ask Shulman if he's surprised at how well his life 
has turned out. "l tell students, 'Don't take life too 
seriously--don't plan nothing nohow,'" he replies. "But 
I have always observed and respected my destiny. That's 
the only way l can describe it. It was meant to be." 

"And it was a destiny that suited you?" 
At this, everything rises at on ce- his eyebrows, 

his outstretched arms, and his peaceful, satisfied smile. 
"Well," says Shulman, "here I am." • 

See Julius Shulman in action in a short video at dwell.com 

I Photos by Catherine Ledner 

"My birthday is 10110/10-it's 
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a magic number," Shulman 
says. His orderly studio (above) 
reflects a famously organized 
mind. " Julius had about 7 ,000 
jobs, and there are about 
70,000 negatives," says de 
Wit. Shulman also maintained 
comprehensive records. "That 
was his selling point to us," 
recalls de Wit of the discus­
sions regarding the acquisition 
of Shulman's archive. "He said, 
'Name a job. I' ll have the neg­
atives for you in 30 seconds."' 
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Davy Rothbart is the editor 
of Found magazine, a frequent 
contributor to public radio's 
This American Life, and author 
of the story collection The Lone 
Surfer of Montana, Kansas. 
His documentary film, How We 
Survive, about the punk rock 
band Rise Against was released 
by Geffen Records in 2006. 
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When my first book came out, in 2004, I was 29 years 
old and living in my parents' basement. The publisher, 
Simon & Schuster, suggested a six-city book tour: They'd 
fly me around, feed me good food, and put me up in fancy 
hotels. But knowing how that story would end- two 
weeks later, back in my parents' basement-I proposed 
an eight-month, 50-state, r 36-city tour instead. They told 
me, "You're on your own. Good luck!" 

I bought a Dodge Ram van for two grand on eBay and 
hit the road in April with my little brother, Peter, who's 
a musician. Each night, at a bar, bookstore, or cafe, I'd read 
from my book, Peter would play a few songs, and then 
we'd cruise around the sad edges of towns like Cincinnati 
and Pittsburgh, looking for a dark street where we could 
park the van and crash out. Sometimes, after our little 
show, we'd just hit the highway, burning for the next city, 
one of us driving while the other slept in back. 

Living out of a van wasn't as bad as you'd think. In 
a lot of ways, it was better than living in Michigan in my 
parents' dank basement- no earwigs; no chores. And it 
offered certain amenities you don't often find in a house, 
like a ten-disc changer, and cruise control. The back seat 

-
o· 

of the van folded down into a surprisingly comfortable 
bed, and the front passenger seat reclined all the way. 
We'd stuff cardboard displays with the cover of my 
book into the van windows to keep out the morning 
light, and we used the little cubbyholes under each seat 
as dressers; toothbrushes went in the glove box. In lieu 
of actual showers, we took "tour showers"- some Old 
Spice Fresh Stick deodorant under the arms and a few 
spritzes of body mist. At the end of the night, it felt coz.y 
and adventurous to curl up in my sleeping bag in the 
back seat and drift off while we clattered down the inter­
state, Peter drumming his hands on the steering wheel, 
rocking out to the loca] '8os soul stations, which played, 
with eerie frequency, Lisa Lisa & Cult Jam's lone smash, 
"Head to Toe." 

But inside six weeks, van life began to lose its luster. 
For starters, there was the question of where to pee when 
you woke up at 7 a.m. in a cold suburban cul-de-sac. My 
brother and I became adept at ducking into people's side 
yards undetected to water their shrubs. All dignity was 
lost, though, the morning I was finally caught. There was 
no yelling, no shotgun waving, no threats, just the sad, .. 
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haunted stares of two eight-year-old kids. "I'm on a book 
tour!" I offered in miserable defense. The kids watched 
silently until I'd finished, before finally slinking off, 
world-weary, and ashamed for me. 

Some nights were cold. Every night was lonely. Parked 
behind an auto parts store in Portland, Maine, we watched 
a man and his girlfriend, drunk or high or perhaps in 
withdrawal, shout at each other for 45 minutes at the 
other end of the lot. In Sioux Falls, South Dakota, a guy 
tried to break into the van in the middle of the night, only 
to dash off cursing when he realized it was our home, 
and that we were sleeping inside. But the low point really 
came in New Haven, Connecticut, where we'd unknow­
ingly camped out in an illegal parking spot and woke 
up hurtling down the street at 45 miles an hour hooked 
to a tow truck. That had never happened when I lived 
in my parents' basement. 

We decided to try a new tack. After our shows. we'd 
appeal to the audience, asking if anyone was willing 
to put us up for the night. The problem with this plan, 
we soon realized, was that the people most likely to take 
in a couple of scruffy guys who'd been living in a van 

were usually the kind of folks who lived in apartments 
that made our van look like the Four Seasons. In St. 
Louis, we followed a friendly young couple back to their 
home-an abandoned house where they'd been squatting 
for six months, sleeping on gym mats, meekly heated by 
Coleman lanterns. Giant spiders leered from the rafters, 
daring us to close our eyes. In Vancouver, a man showed 
us into his place, apologizing for the stench of urine. 
"Our kitty, Esmerelda, is so old," he explained, "she can't 
always find the litter box." Who was I to say anything? 
I'd been whizzing in hedges for the past couple of 
months. I went to sleep on a sagging, stinking couch 
with poor Esmerelda curled up at my feet, and in the 
morning, when I woke up and started petting her, I real­
ized she'd died at some point during the night. 

Peter and I learned to be noncommital. We'd ask 
if people wanted to "hang out" and "maybe put us up," 
which allowed us, if necessary, a window for hasty 
retreat. It became a general rule: If you have to move 
a half-eaten Hot Pocket off the sofa before you sleep, 
you're better off in the van. Some nights a few different 
people offered to let us stay over, and we'd grill each of• 
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them about the quality of their accommodations as 
though we were signing a 12-month lease. 

In Baltimore, our luck began to change. A couple 
named Carly and Twig brought us home to the old three­
story building they'd bought in a burned-out neighbor­
hood. They'd restored the gloomy. dilapidated former 
dentist's office into a gleaming art space, with a recording 
studio and a storefront on the ground floor, a living space 
upstairs, and a finished loft on the third floor in which 
they hosted DJ parties and bands on the weekends. They'd 
even restored one room to its former glory, sty Ung it with 
a rec.lining dentist's chair and an overhead swing lamp, 
while another room was kept completely untouched­
absolutely trashed- a diorama-like reminder of how 
much work had gone into the building. 

In South Florida, we stayed with a couple of guys 
in the jungle west of Homestead. They'd hacked a 
clearing in the brush, and built a primitive yet spacious 
open-air home out of wood and rope and canvas tarps, 
webbed with fine screen to keep the bugs out. We ate 
a delicious meal cooked over a camp stove, and, as night 
fell, we twirled in dangling chairs, sipping wine and 

listening to the swamp sounds, before falling asleep in 
hammocks. In Houston, a week later, a couple with two 
young children invited us to sleep at their place- a tiny 
old church they'd converted into a microcinema called 
Aurora Picture Show. The pews proved to be a bit stiff 
during the night, but in the morning we got to watch the 
latest Werner Herzog flick. In New Orleans, an old-timer 
invited us to stay on his houseboat. The engine hummed 
as we churned upriver, the gentle bayou breezes brush­
ing our faces. At dawn, we watched pelicans swoop down 
for early breakfasts, and Peter turned to me and said, 
"That's the best night of sleep I've ever had in my life." 

What I found amazing, as we pressed on through 
summer and into the fall, was the fact that our good luck 
held, and that we continued to be graced by the kindness 
of strangers. In odd corners of the country, city after city, 
we discovered people who had created dazzling, unusual 
homes with imagination, hard work, and often very little 
money. In Lexington, Kentucky, a man had refashioned 
an old, crumbling ice factory into a performance venue 
and living space. In Arcata, California, we stayed with 
a woman in a tiny house she'd lashed together in the " 
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branches of four adjacent trees. In San Luis Obispo, we 

slept in a teepee a guy had built on the beach. 
My favorite place was outside of Taos, New Mexico. 

Across the Rio Grande gorge, on the high-desert plateau, 
a young woman had built a beautiful, solar-powered 

Earthship out of old tires and mud. Mostly underground, 
the house, from the outside, looked like a pile of debris, 
but the inside was stunning with its huge window fram­
ing the mountain panorama, a mini-greenhouse stocked 
with dozens of flowering plants, a kitchen and bathroom 
that ran on recycled rainwater, and a cavelike loft with 
an enormous bed and a skylight carved out of the clay 
above. Green stars glittered overhead by the thousands. 

Coyotes bayed. The moon swung across the sky. I very 
nearly abandoned the tour and anchored in. 

By mid-December, we'd hit 47 states and were on the 
last leg of our trip, heading home to Michigan. After all 
the weird and wonderful places we'd stayed, the prospect 

of moving back into my parents' basement twisted 
a sword in my belly. In a week, I'd be back to the old 
routine-sucking up floodwater with a Shop-Vac every 
time a winter thaw melted off a bit of snow. Maybe I 

could just find a pleasant place to park the van, and make 

that my permanent address. But by this point, the van 
smelled like a hockey arena, and tour showers don't cut 
it when you're not on tour. 

Before our eight-month road trip, I'd never put much 

stock into the importance of having a home I was proud 
of. But again and again, I'd seen the way living in splen­
did digs had brought a shine to the faces of those who'd 
invited us in. I longed to share that sense of stability and 
comfort. Throughout o ur journey, we'd been treated 
with great generosity- it was time for me to balance 
the scales, and find a home where I could welcome in 

wandering strangers. 
Amazingly, I got a phone call out of the blue: My friend 

Dorothy, who lived in a magnificent brick farmhouse 
built in 1873 next to the t rain station in downtown Ann 

Arbor, told me that one of her roommates was moving 
out, and that I could move into the little room in the attic 
if I wanted. She offered me a few days to think it over, 

but I didn't need them. 
It's been three years. I'm very happy here. And r can pee 

anytime I choose. • 
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Et tu, Bertus? 

Despite having no experience 

in restoration, Bertus Mulder 
was the natural choice to reno­
vate the iconic 1924 Rietveld 
Schr<lder House (below), 
because he had "inhabited 
Rietveld's universe." 

I Story by Jane Szita I Profile 

People often introduce Bertus Mulder by talking 
about his extraordinary pedigree. He is one of the last 
surviving links to the glory days of the Dutch avant­

garde-a one-time pupil of the radical architect/artist 
Max Bill, and a longtime assistant to Gerrit Rietveld, 
whose architecture and design were seminal influences 
on what became known as the International Style. 
The next thing you might hear about Mulder is that 
he is remarkably busy these days, engaged in a host of 
modernist restoration projects and occasional new build­
ings at an age (78) when reminiscence and even retire­
ment would be perfectly understandable pursuits. Both 

of these descriptions are important. but both miss the 
most interesting thing about Mulder, and the source 
of his own considerable influence: He approaches archi­
tecture as an interdisciplinary collaboration, and he 
is most at home with his creativity when he is sharing it. 

'Tm the one they ask to do the impossible," says Mulder, 
with a wry smile. He's referring to the difficulties ... 
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Rietveld's Red and Blue chair 
(right), designed in 1917, is a 
dramatic composition of planes 
and lines. The colors were 
inspired by Mondrian, a fellow 
member of the influential De 
Stij l movement. 
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inherent in one of his current projects- a complex plan 
to rescue the Anne Frank House from the wear and tear 
caused by the roughly 900,000 people who come to visit 
it each year. But extreme technical challenges character­
ize a lot of Mulder's work. Take, for example, the 2005 
exhibition space he created in collaboration with the 
conceptual artist Stanley Brouwn, on a new housing estate 
outside Utrecht. The Building, as it's called, is a dream­
like minimalist structure composed of two white, glass­
punctuated rectangles, one balancing wi th seeming 
weightlessness on top of the other. Or the design scheme 
that Mulder carefully superimposed on the Aula, a 
ceremonial building Rietveld designed in the 1960s, near 
the end of his life (when, coincidentally, Brouwn was 
beginning to win recognition for his works featuring 
measured distances). 

Then there is the ne plus ultra of restorations-or 
collaborations, since that is closer to what happened 
when Mulder agreed to revitalize the Rietveld Schroder .,. 

Color featured prominently 
in the Rietveld Schriider House 
(left), although Rietveld later 
banished it from his work. 
Mulder's restoration reinstated 
the yellow stacking cabinet 
on the left. 
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Despite its stylistic modernity, 
the house was built using 
the artisanal techniques and 
traditional materials of the 
1920s. Mulder was careful to 
preserve this imperfect, hand­
made quality in his restoration. 
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House, a job that was completed in the mid-198os. Built 
in 1924 in what was then the outskirts of Utrech t, the 
ho use grew out of a set of ideas concerning abstraction 

and purity in art and architecture, known as De St ijl, 
that are associated with Piet Mondrian, among others. 

The extraordina ry house that Rietveld built for his 
client, lover, and eventual partner, Truus Schroder, is 
often descr ibed as the first truly modern building. 
Rietveld had trained as a furniture maker and by 1908 
was already experimenting wi th modern forms­
straigh t lines, geometric shapes. In 1917, he designed 

the Red and Blue chair (a dramat ic composition of 
pfanes and angles that were painted in discrete colors), 

wh ich became an icon of the De Stijl movement. From 

there, he began designing whole interiors, advocating 
very simple living and the use of open-plan layouts. 
The interiors of the Schroder house are open plan, with 
m ovable walls and otherwise transformable featu res; 
the windows can be opened ou t completely, removing 

the indoor-outdoor boundary. None of this had been 
done before. 

But by 1974, when Truus Schroder asked Mulder to 
restore her home, Rietveld had been dead for ten years 
and the 50-year-old structure had some serious problems. 
Moreover, "restoration" and "modernism" were antitheti­
cal terms then- decrepi t modernist buildings were 
bulldozed with indifference, and restoration was still 
anathema to modernist thinking. Rietveld himself had 
suggested demolishing th e house when a new public 
road was laid down, transforming its context. "He didn't 

think any bu ilding should last longer than a generation 
anyway," Mulder recalls. "I once asked h im which he 

considered h is most important building, and he replied, 
'The next one.'" 

Mulder had no official restorat ion credentials, but he 
had worked for Rietveld, befriended h im, and even 
moved into his home when the older architect vacated it. 
The original furnishings and details were all there, and~ 

at 
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The Building is a collaboration 
with conceptual artist Stanley 
Brouwn, completed in 2006. 
From the side, it appears to be 
T-shaped; actually it's a cross, 
composed of one rectangle 
balancing on another. 
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Mulder subsequently inherited a number of pieces, 
including Rietveld's first modem chair design of 1908. 
"I inhabited Rietveld's universe," he says, and th is was 
ulttimately his main qualification for the task. 

After a half-century, Rietveld's diminutive masterpiece 
featured a honeycomb of widening cracks and an interior 
that had been modified over the years and was far 
removed from the original vision. "The job scared me," 
says Mulder. "I had absolutely no idea how to go about it. 
But actually that proved to be a huge advantage, because 
I didn't have to follow any of the usual conventions." 

Many restorations later Mulder came to realize that 
h is starting poin t was based on principles he learned in 

the 1950s from the Bauhaus-trained Max Bill, at the 

Hochschule for Gestaltung in Ulm. The approach, says 
Mulder, is basically "define the assignment first and the 

solution arises from that. I studied the Rietveld Schroder 
House," he continues, "until I understood how it was put 

together. I made a model of it. Rietveld saw architecture 

as the art of space- he wasn't making buildings as such, 
he was carving space. So this house is a spatial constella­
tion of independent elements, a composition like his Red 
and Blue chair. I looked at old photos and spent hours 
talking to Truus Schroder and others about it. In the end, 
the house told me what to do." 

First, there were huge structural p roblems to solve. 
"Rietveld had wanted to use concrete, bu t it had been too 
expensive at the time," says Mulder. "So he combined 
steel posts and brickwork, in a totally experimental way. 
The combination didn't age well, and it was impossible 
to repair, so I used new, synthetic materials and new tech­
niques." However, such adaptations raised the issue of 

authenticity and angered the Dutch Historic Monuments 
Commission. "But did Rietveld mix the plaster himself 
in 1924?" asks Mulder. Similarly, in choosing the exterior 

colors, he looked at five different layers of old paint 
to assess the ideal shades, "which were not necessarily 
the first colors Rietveld put on," Mulder says. "Or why "" 
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The steel-framed structure 
appears t o perform a balancing 
act. Mulder says only Brouwn 
could have envisaged the 
Building, " because he's not 
an architect, and he doesn't 
know what's not possible." 
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would he have painted over them?" 
For Mulder, the object of the restoration was "to return 

the house to what it was intended to be at the time it 
was built: a manifesto, a blueprint for a new architecture 
and a new way of living." Some of Rietveld's own later 
in terventions were overturned. His increasing minimal­
ism, for example, meant that he had stopped using 
the primary colors that had made the house resemble 
(in the words of the critic Reyner Ban ham) "a cardboard 
Mondrian." He had also removed some of its more 
sculptural elements, like a yellow stacking cabinet. 
Mulder decided to replace it, because it accorded with 
the architect's original De Stij!-inspired vision of the 
harmonious in tegration of all the arts. "Rietveld and 
Schroder made the house together-their cooperation 
was what allowed Rietveld to go so far." he says. "But 
the house continued to evolve over time and was much 
changed by Rietveld himself. After he died, I restored 
it to the original idea in cooperation with Schroder. So 

the house was finished when the restoration was finished. 
The circle was complete." 

A notable feature of the restoration is the amount 
of imperfection it retains- small, handcrafted, human 
touches that fall short of the elegant precision of 
Rietveld's drawings. On this point, Mulder shows a faith­
fulness of another sort. "Restoration has to start with 
the object itself," he says. "Not with the architect's 
intentions, or what he wanted to build, but with what 
he actually managed to build." At the same time, when 
Mulder built a "new" Aula hall in Hoofddorp (the old one 
was sidelined by an airport expansion), he used i99os 
technology to execute Rietveld's i96os design, thereby 
improving its functionality. "I'm often asked if the Aula 
is a Mulder or a Rietveld," he says. "The answer is, it's 
a better Rietveld. The texture of the materials is the same; 
the quality of the building is better." 

The Building, the exhibition space in Utrecht, was for 
Mulder a chance to achieve the purity that had eluded .,. 
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Rietveld. "It's just planes and lines," he says. "Technology 
allowed me to hide everything else. You know, this is 
what Rietveld wanted to build, but couldn't, because the 
technology wasn't up to it." Partnering with the famously 
temperamental Brouwn was not difficult, he says, 
although he did take the :precaution of noting down 
exactly who was responsible for what, since "collabora­
tion can get messy." But not, you feel, for Mulder. "For me, 
architecture always involves a group of people working 
together," he says. "The design was a sketch of Stanley 
Brouwn's. I expanded the scale of it, since it had to 
be large enough to be an exhibition space, and I made it 
modular, because it will eventually be moved to a new 
site. For the rest, I found the solutions to reach the vision 
that he had-a vision he could have only because he 
isn't an architect and doesn't know what's not possible. 
And so together we could make this piece of pure 
architecture. This is modernism with our technology. 
It's modernism for the 2 rst century." • 

Rietveld designed the Aula 
(above) in the 1960s. Following 
airport expansion, Mulder built 
a "new" Aula in the 1990s 
(shown here). " It's a better 
Rietveld," he says. "The quality 
of the building is better." 

C. pyr g t rr r <jll 
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I Photos by Eirik Johnson 

The heart of the American Revolution, Boston became 
home to midnight rides and at least one wild tea party. 
Yet this spirit of rebellion is tempered by a deep conser 
vatism that has shaped the urban landscape since the 
19th century. Drive through the South End. with its rows 
of Victorian-era townhouses, or up past the brick federals 
on Beacon I !ill, and you might begin to think that the 
independent spirit of the city's founders Jives on mostly 
in the local driving habits. 

Now, galvanized by the Big Dig-the nearly $15 billion 
effort to push underground a grim elevated highway that 
cut through downtown-Boston is undergoing the most 
radical urban changes in its history. Not only has the 
city center been reunited with its waterfront for the first 
time in 50 years, but the reclaimed land along the shore 
is being developed into a greenway (albeit with less green 
than originally expected). In a ripple effect. the Seaport 
District, a wasteland of parking lots on the far side of 
the highway, is being redeveloped along with the South 
Boston waterfront, where old industrial buildings are 
being converted into lofts and restaurants. 

Alongside these megaprojects, smaller-scale change is 
transforming the neighborhoods that make up metro­
politan Boston. With no room left to grow in Cambridge, 
I Jarva rd University is expanding across the river into 
Boston's Allston neighborhood. Up the river, a building 
boom al and around MIT has produced Frank Gehry's 
Ray and Maria Stata Center, Steven Holl's Simmons Hall 
dormitory, and Be 
Center, which~ 

Bostonians typicalJt 
change. When the oil 
dismantle its~ 
to h~ve it declared a 
defenders and critics of City Hall have come to blows 
over its 1960s Brutalist-style architecture. And the 
Big Dig is not exempt: Before the delays and the cost 
overruns, and long before a woman was killed in the 
collapse of part of a new tunnel last summer, civic 
discontent had convinced the transportation department 
to erect a sign reading, "Rome wasn't built in a day. If 
it was, we would have hired its contractors." But what 
kind of ci ty will Boston be when the hard hats go home? 
It's a question of great interest to Nicholas Baume, chief 
curator of the new Insti tu te of Contemporary Art. • 
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I Detour 

The Institute of Contemporary Art (ICA), 

designed by Diller Scotidio + Renfro, cuts 

an unexpected profile, with its top floor 

cantilevering so dramatically toward the 

water. Is it an alien in traditionalist territory? 

Sometimes creat1v1ty is left out of the New 

England narrative. but [the founders] were 

incredibly creative, rad ica l thinkers. They 

fostered an American tradition of invention, 

self-invention. and a conceptually rich 

approach to culture. 

You grew up in Sydney, Australia, so maybe 

Boston, with its harbor, feels familiar. 

Just a few degrees colder. And maybe 

because of c limate or geography, Sydney's 

harbor remains more a part of its identity 

than Boston's. When you're in Back Bay 

or t he South End, you don't have any 

consciousness that the ocean is a couple 

of miles away. So when I started to see 

designs for the museum and think about 

the potential for this waterfront area, 1t 

made total sense to me. 

The ICA is one of the first new buildings 

to be completed as part of the waterfront 

redevelopment. 

Somewhat paradoxically, the ICA- wh1ch 

came into existence as the cultural parcel 

required by the city of the developers-is up 

and running, and the commercial develop­

ment 1s ten years behind. The area 1s similar 

to Sydney's Darling Harbour- an old 

shipping district close to downtown, filled 

with warehouses and all of that, that needed 

a complete makeover. There the government 

drove the process, redeveloping the whole 

area in a matter of five years. The good thing 

was that it happened quickly. On the other " 

.. 





I Detour 

In the centuries since Boston's 
founding, Deer Island has been 
used as an internment camp 
for Native Americans, a point 
of entry for Irish immlcrants, 
and a prison. Now it's home to 
a waste-water treatment pl.lnt 
and a state park. 

hand, it didn't develop any organic connec­

tion to the rest of the city. I'm hoping one 

of the side effects of the slower pace of the 

Boston waterfront redevelopment wi II be 

that it happens in a more organic way. We're 

seeing lots of great restaurants and retail 

coming into the Fort Point Channel area. 

It's the kind of natural urban development 

that is hard to create overnight. 

Bostonians seem on the whole to be excited 

about the ICA and other new projects. 

The city has been defined by the contextual­

ist approach to development- if you have 

great historic architecture, the only thing 

that is appropriate to put next to it is the 

same thing. But I th ink people have come 

around to t he idea that when you have great 

design from one period, i f you put some 

really excellent contemporary design next 

to it then that enhances both of them. 

You end up with something more beautiful. 

There's no reason why the historic and the 

contemporary can't be married in an interest­

ing and satisfying way. ~ 





I Detour 

Is there sti ll a tension between past and 

present in the city's urban space? 

Moving here four years ago, I wanted to 

buy an apartment. I imagined there would 

be the traditional brownstones, the loft­

style options, and the modern apartment 

bui ldings. But I could not find any new 

apartment bui ldings. 

Where did you end up? 

In the South End on Blackstone Square, 

which I love. In the center is the Bulfinch­

designed park from the early 19th century. 

Around it you see the grandest houses and 

terraces of 19th-century Boston, a church, 

a simple Beaux Arts building that has 

been turned into a school. There's Stella 

restaurant, the Salva tion Army, a basketball 

court. There's a wonderful mix that spil ls 

out into that park. It's a wonderfu l way 

to experience the diversity and the texture 

of the city. 

What kind of apartment did you end up in? 

A brownstone. Although now I'm seeing 

modern bui ldings, like the Macallen Building 

condo project, that show adventurous 

resident ial design is becoming available. 

Where would you recommend for dinner? 

I love Orinoco, a fantastic Venezuelan 

restaurant in the South End. That whole 

neighborhood is restaurant central, though 

a lot of places-l ike Stel la and Toro­

are upscale. Orinoco is a neighborhood 

restaurant. It 's small. It's cozy. The food 

is great. It' s on the ground floor of a 

brownstone on the corner, and you can 

look out through the big plate-glass 

windows onto this int imate streetscape. ~ 
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Museums Walden Pond B&G Oysters 
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Gropius House 477 Shawmut Avenue (617) 423-PLUM 
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68 Baker Bridge Road (617) 369 7075 The Butcher Shop 
Lincoln, MA www.thebutchershopboston.com 
(617) 227-3956 Stella's Restaurant 552 Tremont Street 

www.bostonstella.com Boston, MA 
1525 Washington Street (617) 423-4800 
Boston, MA 
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I Detour 

Do you tour much around greater Boston? 

One lovely fall day when my dad was v1s1t­

ing we took a trip to Walden Pond. I read 

Thoreau's book when I moved here and 

learned about the transcendentalist move­

ment. So 1t was wonderful to see the site, 

the ruin of where he lived, and to imagine 

that spirit of independence and self-reliance. 

From there we drove to the Gropius House 

nearby. It's a remarkable example of small 

residential modernist design. But 1t also 

struck me that some of that same spmt of 

Walden Pond was evident in this modernist 

house-the self-reliant vision. a way of living 

in nature, of creating a mode of living that 

was driven by a new way of imagining the 

world and the self operating in that world, 

an optimism about the future. It had that 

strain of New England independence and 

creat ivity. So then I thought, 19th century, 

20th century, 21st century- ICA. It 1s also 

a building driven by a freshness of approach, 

designed by architects interested in not 

following the crowd. in trying to invent some· 

thing that relates to its time and place in 

a new way. 

There are other well-known museums here­

the Boston Museum of Fine Arts, which is 

undergoing an addition by Foster and 

Partners, and, of course, the Isabella Stewart 

Gardner Museum. 

The Gardner is a unique place because it's 

a museum that feels completely personal. 

a col lect ion- of armor, furn iture, decorative 

arts (some very fine, others quite ordinary), 

and great old master paintings mixed in with 

lesser, undistinguished works-validated only 

by one woman's personal taste. Yet it's not 

1ust a curiosity because it does have some .. 
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amazing works of art, and is one of the most 

incredible interior spaces in Boston. I've 

never heard of someone going to the Gardner 

and not being touched at some level. 

And then there's the harbor itself . 

I took a trip over to Deer Island, home 

of those egg-shaped white structures you 

see when you fly into Logan Airport. It 's 

wonderfully muscular industrial architecture 

that is both very prominent and also quite 

mysterious. New York has the Statue of 

Liberty, we have a water treatment facility. 

What 's your favorite space in the ICA? 

The media room, from one of the upper 

rows looking down on the water. There's no 

horizon, foreground, d istance. It's just a 

simple view of the water. So in that sense it's 

always the same. But every time you come 

in, it looks different. The l ight, the current. 

the wind is going in a different direction; 

the reflections are different. It's quite mes· 

merizing. I think in a way that's what this 

building does at its most successful mo­

ments: open you to the possibility of seeing 

things in a new way. And the view is not 

without i ts decentering effects. You can walk 

into this space and feel like you're going 

to fall forward. By taking away the horizon, 

your depth perception is turned around. 

The pleasure is a complex experience. 

What's your favorite thing about the ICA? 

Where in Boston can you go and have an 

experience of 21st-century cult ure that is not 

about retai I? There are so many incredible 

historical and nat ural sites in and around 

the c ity. But I can't t hink of another place 

you can go to experience now. • 



Behind 
Closed Doors 
AVION home theater furniture is more than iust a pretty face. 

Yes, it's a sleek design But it's what you don't see that makes 

AVION a true original. With hidden integrated features like 

speaker and media storage comportments, on easy-0ccess bock 

panel, hidden wheels, flow-through ventilation and an optional 

fla t panel TV mount, AVION is ready to meet the demands of the 

most challenging entertainment systems. 

AVION from 801. 

Home theater furniture as advanced 

as the equipment that's in it. 

To locate a dealer near you, visit www.bdiusa.com 

Setting the standard for high performance furniture. 



I Home Buying I Selling 101 I Story by Heather Wagner 

Whether you're selling a hillside Neutra or a modest 
carpeted condo, home staging has become the norm in 
today's uber-competitive real estate market. And more 
sellers than ever are staging modern. Modern design 
befits a staged living environment because of its clean 
lines and purity of form. It delivers a sense of cool 
urbanity, blissfully free of that icky lived-in feeling. You 
may relish the nostalgia of country floral wallpaper or 
grandpappy's hand-whittled bar stools, but potential 
buyers do not. They don't care about your kickin' eight­
track collection or your Lynyrd Skynyrd airbrushed 
pool table-even if it is ironic. 

The homeowner's equivalent of hiring a celebrity styl­
ist for Oscar night, the modern stager's goal is to accentu­
ate all architectural assets, making spaces that could be 
perceived as austere or intimidating feel warm and invit­
ing.Hands-on staging services can cost anywhere from 
$1 ,ooo for a small condo (utilizing existing furnishings) 
to $10,000 or more for larger homes in desirable markets. 

Al I the Home's a Stage 

252 Dwell October 2007 

I 111ustration by Rinah Lang 

Beth Ann Shepherd, the president of Dressed to Close, 
a full-service staging company based in Los Angeles, 
explains the physics-defying effect that staging can have 
on a home. "It makes small rooms larger, outdoor areas 
more dramatic, and expands overall square footage," 
she explains. And it's not merely about looks. "In my 
experience, [staging] always increases the sale price," 
she continues. "It's a short-term, high-yield investment." 

High-end staging companies such as Shepherd's can 
turn an empty house into a swingin' mod paradise in 
48 hours. They source from vendors all over the world, 
scouring the Milan and High Point furniture fairs for 
the latest "it" item. Your home can be custom designed 
("done-done" in the industry vernacular) with lighting, 
rugs, upholstery, bedding, chairs, sofas, and even custom 
artwork. Shepherd calls these homes "designer perfect." 

As design is increasingly democratized, buyers are 
adopting new ideas of what constitutes desirable decor. 
"People want modern," Shepherd continues. "Modem has 

••• 
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become symbolic of success, of happiness." And modem 
home staging is particularly adept at communicating 

a lifestyle-that elusive symbiosis of good design and 
subtle luxury that says, "I've made it. Not that I care .. ." 

The most popular staging pieces represent a cadre 
of design classics typically found in five-star boutique 
hotels or the pages of, well, this magazine. Italian and 
mid-century chairs. Low-rise sofas. Modular sectionals. 
Pony-skin rugs. And, of course, our friend the Barcelona 
chair. "Everyone loves a Barcelona chair," Shepherd says. 
"It's the epitome of modern staging." 

But the clincher is, surprisingly, the humble otto­
man. "Oversize movable ottomans are the hot item right 

now," Shepherd explains. "They allow people to impro­

vise their living spaces." As the popularity of staging 
increases, so does the number of buyers who purchase 
homes completely furnished. "Homes are sell ing 'to go,'" 
Shepherd says. "Especially single men. They buy it all." 

Good news for the swanky bachelor set. But does this 

result in a sort of assembly-line design, the aesthetically 
principled version of the McMansion? Or perhaps the 

to-go home typifies the point of modernism, to simplify, 
embrace functionality, and celebrate essential objects. 
Either way, business is booming. Shepherd is even launch­
ing a new product line website, fabulousbyfriday.com, 
built around pieces used for staging purposes. 

Paul Kaplan, a Palm Springs, California- based real 
estate agent who specializes in modem homes, also notes 
that staging can educate owners about the assets of their 
own spaces. "Often I get listings from sellers that may 
not have an appreciation for the modern design of their 
home," he explains. "Staging shows people how a space 

can be used." 

Perhaps the most persuasive argument for modern stag­
ing is in the numbers. In a 2004 survey of almost 2,800 

propert ies in eight U.S. cities, staged homes, on average, 
ended up getting 6.3 percent over their asking price. For 
anxious would-be sellers, that's reason enough. • 
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Tenancy-in-Common 
You've heard it thousands of times on TV, the radio, 
and in junk mail- spurious ads delivered with forehead­
vein-popping enthusiasm by robot-faced dudes in shoddy 
suits. Bad credit? Expensive city? First-time buyer? No 

problem! You- yes YOU!- can own your very own home. 

It's easy. We'// show you how. If these cringe-inducing 
pitches aren't enough to turn you off, the ever-escalating 
real estate prices are. Is there any hope? 

Kind of. The first thing any prospective buyer needs to 
know is that unlike what Tom Vu or Donald Trump say, 
buying a house is not quick and easy. But consider the 
alternatives of not buying, such as moving to Barstow, 
working until you're 95, or spending the equivalent of 
three houses' mortgages by paying rent your whole life. 

So whether or not you want to believe it, the time to 
make the leap is now. Prices may dip, and markets may 
recess, but in ten years, real estate prices in most major 
cities could- some think will- double. And most of 
you complaining that you can't afford to buy in the city 
right now actually can. You- yes YOU!- can owr,;our 

very own home. We'll show you how. A 
/ ' • 

/ ' 
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I Story by James Nestor I 111ustrations by Julia Pfal ler 

A tenancy-in-common (TIC) is when two or 

more people join together to own a percent­

age of the same property. "In San Francisco, 

this is becoming a very common option for 

first-time buyers," explains John Barnette, 

a partner in the real estate team The Johns. 

Though common for commercial proper­

ties, TICs have expanded rapidly in the 

pr ivate home market. This trend so far 

remains relegated to San Francisco, but 

is l ikely to expand to other cities as these 

partnerships gain further acceptance. 

To purchase apartments through TIC, 

partners al I sign on the same mortgage. 

The terms of ownership- who lives where 

and for how much- are al l documented 

in a TIC agreement drawn up by a lawyer. 

The risk of a TIC is t hat each partner 

can be held culpable for t he other partners' 

percentage of the mortgage. That means 

1 one perso~ defaults on the mortgage, the 

other T IC partners have to make up the 

difference. In the past two years, th is risk 

has significantly lessened with the introduc­

t ion of new TIC-specific financ ing options 

such as "fractional" loans that protect TIC 

partners if another defaults on the mortgage. 

What attracts most people to TICs is their 

cost-up to 20 percent less than a condo­

minium. "After eight months of looking at 

houses and condos, we realized a TIC was 

t he only thing we could afford," explains 

Matt Deems, who purchased a two-bedroom 

TIC in San Francisco's Noe Valley. 

Deems and his wife joined a TIC with two 

total strangers they met via Barnette. The 

group f i rst met casually " just to see if t hey 

l iked each other," explains Barnette and 

eventually exchanged f inancial statements 

for each other to scrutinize. Deems adds: "It 

was a little weird to rely on people we didn't 

know, but we were Wi lling to take that risk." "' 
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Co-op 
"It 1s really different from anything else," 

explains David Burcher, who bought a co-op 

apartment in Manhattan with his partner. 

Greg Broan, almost a decade ago. "In many 

ways, the whole process feels like you're 

being violated-it's 1ust so tedious." 

Burcher 1s not alone. Co-ops are common 

in cities such as New York and Boston, and 

so are the horror stories about buying into 

them. The first step is that an applicant must 

prove financial solvency with a large down 

payment (10 to 20 percent) and a preap­

proval letter from the bank. Then comes 

I J 
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approval from the board of directors, a 

group often composed of long-term co-op 

residents whose lack of business experience 

is guerdoned with often cantankerous and 

belittling attitudes. Or so say applicants 

on the wrong end of the co-op stick. 

"They look at your financial history, what 

kind of job you have, your personal refer­

ences, investments-everything," expla1 ns 

Burcher. Because a co-op is technically 

a corporation in which applicants buy 

shares (in the form of an apartment or flat), 

the board of directors can refuse future 

applicants for any reason and suffer no legal 

recourse. Burcher continues: "Basically, they 

1ust try to figure out if they like you or not." 

But months of financial despoliation and 

groveling can pay off for tt1e persistent few 

who survive the hazing process: Co-op prices 

average 10 to 15 percent less than condo­

miniums and are often in storied buildings 

in central urban I at ions. "'Through it all," 

sold his co-op ·fl May 
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•• • •• 
,, 111 

. ... 
•• -

• 



I I t I 

THE WORLD'S NEXT DESIGN CLASSIC. The much anticipated Fuego 

grill is here. For an up-close view of industr ial designer Robert Brunner's 

modernist rethink of outdoor living, visit www.fuegoliving.com or call 

888.88.FUEGO to order. AVAILABLE NOW. ® 
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Foreclosure 
The popular myth is that foreclosures can 

provoke ire in sellers and bad karma for 

buyers, but this is rarely the case. What 

happens more often 1s the owner of the fore­

closed property ends up thanking the buyer 

for saving him from debtors' prison. 

Foreclosure 1s the legal process by which 

an owner's right to a property is terminated. 

This 1s usually caused by an owner defaul t­

ing so heavily on a loan or tax debt that 

the bank or government steps in to sell the 

owner's property to reclaim monies owed. 

260 Dwell October 2007 

"The deeper into the foreclosure process 

the owners are, the more of a discount you 

can get," explains Jonathan Ainscow, real 

estate partner in The Johns. An early stage 

of preforeclosure called "financial distress" 

is when the owner tries to sell a house 

quickly before the bank or government takes 

1t over, often at a discount. 

But Ainscow touts the real deals as being 

1n bank-managed short sales. "Banks are 

not in the business of acquiring properties," 

explains Ainscow. "Once they foreclose on 

a house they want to get rid of it quickly." 

Short sale properties can sell for 10 percent 

below their value. 

It's this kind of foreclosure that Peter 

Bracher of Dayton, Ohio, bought. "This 

guy didn't pay his property taxes, so the 

government took over," explains Bracher. 

"It went to auction and we bought it for 

$15,600." Though it took Bracher four 

months of legal wrangling and court 

proceedings to get the property, he was 

eventually rewarded for his perseverance. "" 
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Click Appeal 
House hunting isn't just about roving the streets and 

stopping at For Sale signs anymore; instead, prospective 
buyers will spend hours trawling the Internet to find 
their future home. The editor of CurbedSF, the San 
Francisco site of Curbed.com, a real estate blog that 
reports on the best-and worst-curren tly on offer 
in several major cities, gives insight into the world 
of virtual open houses. 

To learn more about unconventional real-estate strategies. 

visit dwell.com/blog. 
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I Story by Phil ip Ferrato I 111ustrations by Rinah Lang 

The housing market may be showing signs 

of softness, if not outright col lapse in some 

areas, but interest in real estate hasn't 

abated; it's become a form of entertainment, 

whet her you're buying or not. Some people 

even arrange t heir Sunday afternoons to 

include open houses, and neighbors some­

times meet for t he f irst t ime when poking 

about in a nearby property. Recently, a 

handy new voyeuristic tool known as the 

Internet has proven its mettle as the perfect 

implement for house hunters, taking on new 

aspects not yet imagined by the traditional 

real estate business- and forever altering 

the rea l estate market. 

According to the Nat ional Association 

of Realtors, 80 percent of home buyers start 

looking for their next house on line instead 

of from t he front seat of a real estate agent's 

leased l uxury car. It 's est imated t hat 24 

percent of home buyers fi rst see their future 

house on the screen of a computer. So 

what 's the best way to approach the Web 

as a pot-ent ial buyer? 

The first t hing to f ind is a local Multiple 

List ing Service (MLS) that permits public 

access. In San Francisco, for example, the 

address to bookmark is the San Franc isco 

Mult iple Listing Service (www.sfarmls.com). 

The interfaces tend to be unglamorous, " 

at 



Your unique style. Our unique price. 
Building? Decorating? Remodeling? Don't buy another thing until you've 
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the things you want and need for your home really cost. Incredible savings, 

unmatched selection, exceptional service - you'll find it all at DiredBuy! 

Attend an Open House at your local DirectBuy showroom. Call 1-800-313-2979 o visit directbuydwell.com . 

. ----:i=.:-
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but do al low you to search with a few basic 

parameters including zip code, price, and 

date of construction. This gives an overview 

of a specific area within your price range. 

And you can focus your hunt on mid-century 

houses rather than disco-era if t lhat's the way 

you lean. It's also handy to check out how 

much your neighbor just paid for his house 

at such sites as PropertyShark.com-out 

of a sense of community concern, of course. 

From the MLS listings, you' ll probably 

move on to the websites of a specific broker; 

many real estate agents worth thei r 6 percent 

fees will have one. although they're predom­

inant among premium properties. 

When you find list ings with addresses, 
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l ink to Microsoft's Local.Live.com or Google 

Maps' satellite view to get an idea of how 

many in-ground swimming pools your neigh­

bors have. It's also a good way to decipher 

if "convenient location" really means the 

house you're lusting after backs up to a 

freeway. The new Google Street View prom­

ises drive-by images of the property you may 

someday live in, and even has the unnerving 

capacity to capture your future neighbors 

taking out the trash. 

As with any kind of house hunt- be it 

virtual or actual- it's easy to become mired 

in the overwhelming supply of McMansions 

and tract homes. But there are great homes 

to be found if you 're will ing to dig. ldent i-

lying what you see is part of the adventure, 

since rea l estate agents (and their clients) 

rarely know much about the properties 

beyond that t hey're al l equal ly fabulous and 

"awaiting your personal touch" (code for 

"We don't know what to do with th is wreck"). 

Our recommendation"? The more houses 

you check out-be they actual visits or 

online-the better you' l l be equipped to 

understand what your rea l estate agent is 

saying when she spouts obscure rea l estate 

terms and to decipher the good from the 

real ly, really ugly. All of which wi ll increase 

the likel ihood that you' l I actually f ind t he 

home of your dreams. Unless someone else 

bookmarks it first. • 



After all, don't you make your kids put their toys away? 

eNook." A gas station for your gadgets. 
And a workspace for you. 

eNook may be the handiest toy box ever 

invented. It charges, it organizes and it 

fits where you don't have a lot of room. 

Visit anthro.com/dwell or call Anthro at 

800.325.3841 for more informat ion. 
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eamese molded plywood chairs 

New colors to comn 
the 1001

• b rthday o 
Charles Eames 

Free Shipping! 
www.highbrowfurniture.com 
1.888.329.0219 
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Dwell Home II 
A Special Thank You to Our Dwell Home II Sponsors: 

CHENGdesign~ 

Cheng Design is the award-winning design 

firm led by Fu-Tung Cheng. In addition to com­
missioned luxury home design and remodels, 

Cheng Design works with commercial architects, 
interior designers. contractors, and homeowners 
to fabricate their own concrete-based counter­

tops, kitchen islands, hearths, and water 

featu res. Cheng Design also sells signature 
kitchen hoods that reflect Cheng's uncom­

promising craftsmanship and sculptural style. 
Cheng Design products can be shipped 
anywhere nationwide. www.chengdesign.com 

Zl]ENN-AIR. 
Jenn-Air<' offers a full line of built-in appliances 

designed for the passionate home gourmet. For 
more information, visit www.jennair.com or cal l 
(800) JENN-AIR. 

lmlalhlalrlalml 
With offices throughout North America, Maharam 

offers a comprehensive col lection of interior 

textiles, featuring innovative materials, iconic 
modernist designs, and t imeless textures. 
www.moharam.com 

LENN!JK) 

When it comes to energy-efficient heating and 
cooling, the Dwel l Home II has what it takes. The 
home wi ll feature an innovotive Lennox Customized 
Comfort System that del ivers superior performance 
in the areas important to today's homeowners­
comfort, efficiency, quiet operation, reliabil ity, 

and cleaner air. For more information, visit 

www.lennox.com. 

Autodesk 
Gain instant competitive advantage wi1th the 
Autodesk" Revit" building design and docu­

mentation system, purpose-bui lt tor bui lding 
information modeling. Change anything, anytime, 
anywhere, and Revit coord inates the change 

everywhere. www .autodesk.com 

THEBO.DLOO< 
OF ICOHLER. 
Since 1873 , Kohler Co. has been a global leader 
in provid ing products of high design for the 
kitchen and bath. Never a fol lower of existing 

trends and styles, Kohler cont inuously strives to 
lead the way and set new standards for gracious 
living by creat ing products that will del iver years 

of performance and add beauty and value to 

people's homes. www.kohler.com 

• The Modern Fan Company stands alone in bringing 

original design and innovation to the ceil ing fan 
industry. The designs celebrate the modern id iom 

through mechanical simplification, geometric 
forms, and contemporary finishes. The Modern 

Fan Company is the only source for 21st-century 
ceiling fans. www.modernfan.com 

eHermanMillerror the Home 

Herman Mil ler for the Home offers modern clas­

sics as well as home office seat ing through our 
nat ionwide network of consumer and onl ine 
stores. Visit www.hermanmil ler.com/hmhome. 

<S)caesarstone· 
Quartz Surfaces 

Developed in partnership with Mother Nature, 

Caesarstone quartz surfaces take concept to 
rea lity by creating the perfect blend of form and 
function. Visit www.caesarstoneus.com or call 

(877) 978-2789. 

At Bolt z, we design and manufacture extraordi­
nary furniture. Our unique modern designs and 

over-engineered construction form the foundat ion 
of our success, further supported by an ext raord i­
nary customer service staff. To see our complete 
line of l ifestyle and AN furniture, visit us at 
www.boltz.com. 

For m ore information, please visit www.dwell.com. 

emma gardner design 
Emma Gardner Design, LLC is a bout ique 
design and development company that produces 

fine contemporary interior products for use in 
resident ial , office, and hospital ity spaces. Chief 
designer Emma C. Gardner was the winner of 

a 2006 Best of Year award from Interior Design 

for her Joy rug. Based in Litchf ield , Connecticut. 

the company offers its products through select 

showrooms and is a proud member of the 
RUGMARK Foundation, a global non-profit 
organization working to end ch ild labor. 
For more information please visit 

www.emmagardnerdesign.com 

Artemide 
Artemide, the most diversified, award-winning 
design line in the light ing industry, offering 
decorative and architectural luminaires featur­

ing the perfect balance between form, function, 
and performance. For more information, please 
visit www.artemide.us. 

Neoporte Modern Door manufactures and designs 

contemporary stainless steel entry door systems 
using the f inest qual ity materials, ensuring every 
Neoporte door will last a l ifetime. 
www.neoporte.com 

Room&Boarcf 
Excel lent design is t imeless, not driven by trends. 
Our home furn ishings are inspired by great move­
ments in furniture design and created for modern 
lifestyles. We combine classic, simple design, 

f ine craftsmanship, natural materials, and afford­
able prices to offer outstanding value. 
www.roomandboard.com 

Introducing the new Ford Escape Hybrid, earth's 
first ful l hybrid SUV. For more informat ion call 
(800) 301-7430 or visit www.fordvehicles.com/ 
escape hybrid . 



Samafil 

The world looks to Sika Sarnaf1I for green roof water­

proofing solutions. Sika Sarnaf1I draws upon its 40 
years of green roof experience in Europe and North 
America to provide you with a membrane system 

solution engineered to keep your structure watertight 
under the most demanding conditions. Sika Sarnafil 

is your source for roofing and waterproof ing peace 
of mind. www.sarnalilus.com 

SIEMENS 
Siemens ultraSense'· laundry system. German­
engineered. the ultraSense~ washer and dryer 

feature the most advanced technology on the 
market, allowing you to wash more clothes than 

ever before at home. including cashmere, silk, 
and active wear. www.siemens-home.com. 

Official sponsor of the new Dwell Home and 
worldwide distributors of George Nelson Bubble 
lamps, the 1950 f iberglass shell chair, and 

California Case Study Furniture. Visit our website 
at www.modernica.net or call (323) 933-0383. 

t3 NORITZ 
.&. L.W AYS HOT 

Noritz is the # 1 manufacturer in the world for 

tankless technology. Our tankless gas water 
heaters provide endless hot water while saving 
money and space. www.noritzamerica.com 

(j 

Founded in 1946, Cappellini is a launch pad for 
great international designers. It offers a wide range 

of products in four collections. Collezione and 
Sistemi focus on the production of custom-made 

furniture; Progetto Oggetto features home furnishing 
accessories; Mondo is a series of pieces which 

reinterpret the hand-made style with a cosmopolitan 
approach. Some Cappellini products are exhibited 
in the world's premiere museums. In 2004, 
Cappell ini became part of Poltrona Frau, piloting 
the project for a "new qual ity centre" backed 

by the private investment company Charme. 

www.cappellini.it 

.form.function 
CONTEMPORARY LIGHTING 
We'll show you the most fun you can have with the lights onl 

WWW.FORMPLUSFUNCTION.COM I 1.800.264.0057 

Contemporary lighting & ceiling fans from: Artemide • /ngo Maurer· Te h Lighting • F/os • Luceplan • The Modern Fan Co. & more 



Shop ModernMarket Online 
You can now f ind all 
of our ModernMarket 
advertisers onl ine at 
dwel I .com/modern market. 
Search by product, category, 
or company name. 

The compan ies l isted at 
r ight are improving your 
ModernMarket Onl ine 
shopping experience by 
featuring multi ple products, 
images, and a "buy now" 
button to make a purchase. 

Happy shopping! 

Charles P. Rogers Beds 
Handcrafted beds in wood, leather, iron, 
brass, steel. Factory direct. 

Fabulous Stationery 
Modern personalized notes with a free 
ret urn address option. 

Lumens Light + Living 
Lumens for modern lighting, fans, and 
home accessories. 

MD-Canvas 
MD-Canvas.com, the cool, affordable 
solut ion for large modern art. 

Sumo Lounge 
Sumo Lounge high-tech beanbag 
furn iture offers cool lounging comfort. 

American Upholstery 

Crypton 

Advertisers with this symbol feature addit ional 
products at dwell.com/modernmarket. 

Seascape Lamps Inc. 

Hundreds of pendant sizes and 
fabric combinations to choose from. 
With in-house manufacturing, we are 
capable of making acrylic, metal, 
and fabric f ixtures to meet your 
specific needs. We also have a full 
l ine of table lamps, floor lamps, 
and wall sconces. 

P.O. Box 810 
Freedom, CA 95019 
Tel. (831) 728-5699 
www.seascapelamps.com 

Hound in the Round 

Introducing four new colors in our 
signature pillow from the William 
Wegman Collection for Crypton 
Super Fabrics. 

Made with Crypton, they are stain, 
moisture, odor, and microbial 
resistant. To purchase and see 
more products, please call or visit 
our new website. 

Toll-free (800) CRYPTON 
www.cryptonfabrlc.com 

Unique Collection of 
Wood Flooring by Model 

The Unique Collection by Model 
emerged as a result of repeated 
demands by designers and architects 
for exclusive products to offer their 
clientele of specialized boutiques, 
hotels and luxury homes mirroring 
modern, refined trends. Ten-year 
warranty for commercial use. 

www.pgmodel.com 

AFM Safecoat 

We offer the safest , highest-quality 
products for your home, your health, 
and t he planet. Please visit our new 
website. www.afmsafecoat.com, 
for the full l ine of AFM Safecoat 
products and to find a dealer in your 
area. Proud recipient of t he SCS 
Indoor Air Quality Gold certi f ication. 

www.afmsafecoat.com 



Fa bu lousStationery .com 

Exclusively for you: personalized 
note cards and call ing cards with 
a fresh, contemporary vibe. Create 
invitations, announcements, and 
more. Every set comes with our 
signature return address option at 
no extra charge. Browse our new 
fall 2007 designs. Calling cards 
available too! Enter "Dwell" in the 
coupon code and save $5. 

www.fabulousstationery.com 

Modern Outdoor 

Allow us to help create your 
wondrous outdoor environments. 
Offering four complete lines of 
furniture for al l manner of spaces­
our lines include chairs. benches, 
tables, loungers, sofas, settees, 
carts, planters. accent pieces. and 
bar-height products. 

Tel. (818) 785-0171 
Fax (818) 785-0168 
www .modernoutdoor.com 

Neopolitan'M 
by Smith & Fong Plyboot 

Combining cosmopolitan style 
with energizing contrast colors and 
exceptional durabil ity, Neopolitan 
flooring is Smith & Fong's latest 
offering from the bamboo forest. 
Available in flooring and bamboo-ply 
panels, t he possible applications are 
endless. Neopolitan has zero added 
formaldehyde and can contribute 
points to a LEED 2.1 or 2.2 project. 

Toll-free (866) 835-9859 
www.plyboo.com 

The Single Most Beautiful Thing 
About an Imported Rug ... 
Nearly 300,000 children are 
exploited as chi ld labor in the carpet 
industry. This has to end, and it 
will. RugMark is the international 
organization devoted to building 
the schools, programs, and 
opportunities that give children back 
their childhood. It 's working, from 
Pakistan to India to Nepal, and you 
can help . Look for t he certified and 
numbered RugMark label on the 
back of an imported rug. 

Alicia D. Keshishian 
Carpets of Imagination 

Custom and personalized patterns. 
Contemporary and ModT rad designs. 
Hand-knotted. 
Tibetan wool, silk, and banana fiber. 
Delicious colors. 
Low impact or vegetable dyes. 
Infini te options. 

Woven in a RugMark facility 

Petaluma, CA 94952 
Tel. (707) 775-3494 
www.acarpets.com 

Bennett Bean Studio 

Artist-designed rugs which combine 
contemporary imagery with a classic 
sensibility. Hand-knotted in wool 
and silk. 

RugMark-certified chi ld-labor free. 

Shown: Detail "Salvia," Toile series. 

Tel. (908) 852-8935 

www.bennettbeanstudio.com 

It's your best assurance that no 
children were exploited in the 
manu facture of the carpet you're 
buying. Because an imported rug 
t hat was made using child labor is 
ugly no matter what it looks like. 

To find RugMark certified dealers 
near you , call or visit us online. 

Toll-free (866) RUGMARK 
www.RugMark.org 

Dorje Contemporary 
Carpets 
Dorje provides d istinctive carpet 
solutions for your inter ior. We 
understand that creating a look 
requires finding the right p ieces 
for the space. That's why our range 
of unique designs suits every 
interior style. Residential, office, 
and hospitality inquiries welcome. 
RugMark-certified. 

Tel. (425) 377-0101 
www.dorjeconlemporary.com 
info@dorjecontemporary.com 



American Clay 

Bringing an ancient wall surface 
to the foreground of contemporary 
interior finishes. Focusing on 
inherent qualities of clay- longevity, 
mold inhibiting, temperature/ 
humidity moderating, dirt repelling, 
sound attenuating, no VOCs, 
f lexible, repairable-American Clay 
Earth Plasters are the solution for 
beaut i ful , calm, and healthy work/ 
live environments. 

Toll-free (866) 404-1634 
www.americanclay.com 

Sliding and 
Hinged Doors 
Custom sizes. Award-winning design. 
100 percent made in Italy. 

Wood. Aluminum. Glass. 
Custom colors. 
Effortless gliding. 
Security features. 
Suspended no-floor-rail design. 

Modern us 
Custom Made Modern 
Toll-free (800) 755-8940 

www.modernus.com 

Shoji Specialists 
Since 1982 
Emphasizing Quality Features, 
Design, and Durability 

We strive to surpass your expectations 
with our f ine detai ling, exclusive 
materials, and award-winning 
woodworking. We design our shoji to 
function in any environment and still 
look "brand new" years from now. 
Twenty-five years of custom-built shoji 
doors-imagine the possibilities! 

Tel. (707) 485-5550 
www.DesignShoji.com 

• 
• 

Wave Pedestal 

Functional sculpture for bath and 
kitchen. Handcrafted in stone, 
copper, iron, wood, and bronze. 
Also, exquisite fountain and garden 
ornaments. Call for catalog. 

Toll-free (888) 682-2987 
www. stoneforest.comldwel I 

RAIS 60 Insert 

If you want to keep the romance 
of an open fireplace and not lose 
out on efficiency, a RAIS insert is 
perfect for you. A RAIS insert offers 
you the design, charm, and poetry 
of an open fireplace alongside 
the efficiency and economy of 
a freestanding stove. 

Please visit our website for further 
information. 

www.rais.com 

Utter Modness 

ifhe Taraxacum supension 
pendant by FLOS. Internal steel 
structure sprayed with a unique 
"cocoon" resin. In two sizes. With 
over 400 items to choose from, 
scottcoonerlighting.com is modern 
lighting Nirvana. 

www.scottcoonerlighting.com 

Rakks® Shelving 
Systems 
Rakks is your source for 
sophisticated and flexible 
shelving solutions. Floor-to-ceiling 
compression poles (shown here) 
are used to create a combination 
shelving unit and room divider. 
I nformation about our full line of 
wall-mounted and pole-supported 
shelving products can be found 
on our website. 

Toll-free (800) 826-6006 
www.rakks.com 



www.palazzetti.com 

Soapstone Stoves 
Warm and Beautiful 

Wood and gas stoves that combine 
t ine furnit ure design with whole­
house healing performance. No 
electrical power required. Call for a 
free catalog or visit our website. 

Woodstock Soapstone Company 
66 Airpark Road, Dept. 2970 
West Lebanon, NH 03784 
Toll-free (888) 664-8188 
www.woodstove.com 

PAlAZZEITf Group Ltd. 

Zeber-Martell 
Clay Studio 

Decorative and functional clay 
pieces luxuriously patterned with 
vivid, airbrushed underglazes. 
From tables to mirrors plus lamps, 
vases, platters, and wall t iles for 
the finely crafted home. 

Shown: Glazed ceramic side table 
22' H x 17' W x 15' base 

Tel. (330) 253-3808 
www.zebermartell.com 

Shenspace 
Conscious Modern Art and Design 

Eastern influence and urban energy. 
Original abstract and modern 
paintings that specialize in Asian 
and Buddhist-inspired images. 

Please inquire about custom work. 

Tel. (646) 373-7263 
New York, NY 
www.shenspace.com 

Spray-Stone® 
Natural Luminescence~ in a 
Spray Application! 

Spray-Stone is an authent ic Ii me­
based coating for interior and 
exterior walls. 

It brings a wonderful soft glow 
to any project, as it cures to real 
l imestone. Apply over existing 
textured walls to get a new texture, 
color, and ambiance in one step. 

Toll-free (866) 391-6596 
www.Spray-Stone.com 

Norman Cherner 
Classic Designs Reissued by 
the Cherner Chair Company 

Toll-free (866) 243-7637 
www.ChernerChair.com 

the as4 modular 
furniture system 
Form and function have finally 
reached an agreement. 

Atlas Industries 
Tel. (718) 596-5045 
www.atlaseast.com 



Acme Made 

Designed protection for modern 
living. Acme Made offers a complete 
line of bags, totes, and accessories 
specifically designed to accommodate 
your computer. your work, and your 
life. Hand-crafted, guaranteed, and 
highly protect ive. Visit us online for 
our complete collection. 

Shown: Small Tote business brief 

Toll-free (888) 486-3191 
www.acmemade.com 

Sumo Lounge 
High-Tech Beanbags for Modern 
Lifestyles 

Sumo Lounge high-tech beanbag 
furniture offers the stylish, versat ile 
solution for modern lifestyles. 
Made from durable space-age nylon 
f illed with top-quality foam beads. 
Lightweight, stain resistant, and 
easy to clean. 

Toll-free (866) 340-SUMO (7866) 
www.sumolounge.com 

lights? 
now you can add to cart the entire line 

lighting design icons 
Tizio and Tolomeo 
and hundreds of models for 
table. floor. wall , suspension 

direct from the source at 
special internet prices 

trade discounts to qualifying 
A&D professionals 
free delivery on most models 

www.artemidestore.com/dwell 

RAYDOOR® 
Sliding Walls and Doors 

Divide t he space-keep your light! 
We special ize in creating beautiful 
space-dividing systems designed to 
create private environments without 
sacrificing natural light. System 
choices include: sliding, bypassing, 
pocket, folding, pivot, and fixed. 
A variety of frames and translucent 
layers to choose from. Visit our 
website for more details. 

Tel. (212) 421-0641 
www.raydoor.com 

Schoolhouse Electric Co. 

Manufacturer of residential and com­
mercial period lighting fixtures and 
handblown glass shades t hat do not 
hint at style-they are classic originals 
t hat have been out of production 
and unavailable for over 50 years. 
Retail showrooms in New York City 
and Portland, Oregon. Free catalog. 

Toll-free (800) 630-7113 
www.schoolhouseelectric.com 

azarchitecture.com 

Visit the only site dedicated to 
desert-modern architecture and 
design. Search homes for sale 
and explore links to architects. 
designers, galleries, events, and 
images of superb desert design. 

Jarson & Jarson Real Estate 
Architecturally Unique Homes 
Tel. (480) 425-9300 
www.azarchitecture.com 

Norwell Lighting a n d Accessories 

. ) 

The ElllJbc!h www Norwel l1 nc com 

Norwell 
Lighting and Accessories 

Norwell Lighting and Accessories 
is proud to introduce design-and­
finish-matched solid brass lighting 
and accessories from trad itional 
to modern. 

The Elizabeth is available as a 
single, double, or triple sconce in 
polished nickel, brushed nickel, or 
oil-rubbed bronze. Seven matching 
bath accessories complete the suite. 

82 Stevens Street 
East Taunton, MA 02718 
Toll-free (800) 822-2831 
www.norwellinc.com 



Palette Contemporary 
Art & Craft 
With over 31 available colors, these 
21- inch-tall Bambu vases make a 
statement when grouped together or 
serve as a useful transit ion between 
two disparate art arrangements. We 
like to work with interior designers! 

Shown: Bambu vases, 
by Laura de Santallana 

Tel. (505) 855-7777 
www.palettecontemporary.com 

Ricki Mountain Studios 
Artist, Designer, Original 
Contemporary Abstract Paintings, 
Limited Edition, and Fine Art 
Giclee Prints 

Ricki Mountain has an eclectic 
style. and has gained a reputation 
as a prolific creative resource for 
designers and retailers worldwide. 
She is pleased to now offer her 
artwork direct. 

Tel. (925) 286-8798 
www.RickiMountain.com 
rickimountainstudios@gmail.com 

· • 

Maxine Snider, Inc. 
Classic Modern Furniture 

Refined proportions, meticulous 
detai l, and fine veneers are 
trademarks of our award-winning 
collection, which includes luxurious 
seating, storage, tables, and beds. 
Request our new CD catalog. 

Tel. (312) 527-4170 
www.maxinesniderinc.com 
info@maxinesniderinc.com 

robertkenneyart 
Photographic Artprints 

Designed for modern I iving, these 
images are a perfect style and fit 
for t he d iscerning urban dweller. 
Original photographs that offer 
beautiful imagery in a concise 
modern package. 

www.robertkenneyart.com 

Get Your Hands 
on J Schatz 
Using instinct and inspiration, 
J Schatz creates products that 
bring wonder and joy to life. Hand 
made ceramic products exquisitely 
finished in glossy color . Egg bird 
houses, egg bird feeders, egg 
planters, and more. Indulge in a 
moment of wonder with a J Schatz 
product today. 

Toll-free (866) 344-5267 
www.jschatz.com 

Pacific Green 

The Indigenous Masterpiece 
collection from Pacific Green 
presents furniture from the Pacific, 
the Americas, and Africa. This 
unique range brings together 
visually striking, contemporary 
designs inspired by the handcrafts 
and tools of t he native peoples of 
these regions. 

www.pacificgreeninternational .com 

Spunky Sprout 
For a Modern Child's Lifestyle 

The one-stop shop for parents who 
demand fashion and function! If 
style, great design, and lasting 
products are what you are looking 
for, then Spunky Sprout is for you. 

Weston, Florida 
Tel. (954) 376-6650 
www.spunkysprout.com 
info@spunkysprout.com 

Unicahome.com 
Style. Selection. Service. 

The Kuna Prey Christmas tree 
will delight young and old alike. 
Standing five feet tall , this tree 
is made of bottle brushes and 
painted wood. A new twist on an 
old tradition. Available exclusively 
through Unicahome. 

Toll-free (888) 898-6422 
www.unicahome.com 



RETRO@HOME 

Comfort, posture, style. Paying 
homage to Florence Knol I and Jens 
Risom, the Dexter furniture collection 
conveys elegance and sophistication. 
The Dexter furn iture collection 
is available exclusively through 
RETRO@HOME. We specialize 
in vintage and new mid-century­
modern home furnishings. Courtesy 
to the trade. 

3811 San Pablo Avenue 
Emeryville, CA 94608 
Tel . (510) 658-6600 
www.retroathome.com 

RWoodStud io.com 
Athens. Georgja 

Handmade. Southern. Beauty. 

R. Wood Studio has been crafting 
dinnerware for 15 years. Our sttJdio 
is f illed with artisans making and 
painting each piece in 17 colors 
inspired by nature. Bring beauty 
to your table every day! 

Toll-free (888) 81R-WOOD 
www.rwoodstudio.com 

Mirror-Lux® RSTS 

The newest addit ion to 
AAMSCO Lighting's 
collection of energy-saving 
bath and van ity luminaries. 

AAMSCO Lighting, Inc. 
100 Lamp Light Circle 
Summerville, SC 29483 
Toll-free (800) 221-9092 
Fax (843) 278-0001 
www.aamsco.com 

Splashy Events 

Pfeifer Price LLC 
Off icial Dwell Event Producer 

Tel. (415) 561-0109 
www.pfeiferprice.com 

The Gas Fireplace 
for the Modern Home 

Toll-free (866) 938-3846 
www.sparkfires.com 

Art Museum 
Street Banners 
Exhibition banners that once hung 
on city streetpoles are now available 
for your home. Own one of these 
d ramatic artworks from MoMA, 
LACMA, SFMOMA, Art Institute 
of Chicago, and others. 

New arrivals every month­
subscribe to our free newsletter 
at BetterWall.com. 

Tel. (303) 756-6615 
www.betterwall.com 

ArtByLT 

Abstract art---0riginal paintings 
and limited-edition giclee prints on 
canvas for your home or office by 
widely acclaimed New York artist 
Lynne Taetzsch. Browse our on line 
gallery and catalog. 

Ithaca, New York, studio 
Toll-free (877) 278-2581 
www.ArtByLT.com 



Bubble Chair 

Plushpod seeks out only the finest 
high-design modern furniture and 
decor from new, notable, and 
visionary designers around the world. 
Like the original Bubble chair from 
Finland by Eero Aarnio. 

Visit us online or in our store' 

8211 West 3rd Street 
Los Angeles, CA 
Toll -free (866) 758-7430 
Tel. (323) 951-0748 
www.plushpod.com 

-
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modwalls 
Architectural Surfaces That Inspire 

In stock for immediate delivery. 
Modern wall and floor coverings 
includ ing glass, ceramic, cork, 
and pebble t ile. Online software 
to create your own glass tile 
blends. Samples available. 
Retail and to the t rade. 

Shown: modwalls Lush Metropol 
Blend 

Tel. (831) 439-9734 
www.modwalls.com 

Rabbit Air 
MinusA2™ Air Purifier 
Modern, innovat ive, ultra-quiet, 
wall-mountable air purifier features 
six-stage filtration with customized 
filter and deodorization to purify 
the air you breathe. Unit comes 
with five-year warranty and lifetime 
24/7 tech support. 

Save $20 by entering DW07 at 
checkout. 

Toll-free (888) 866-8862 
www.RabbitAir.com 

I 
Lumens.comw 

LIGHT+ LIVING 

ECHO® by Remcraft 

ECHO is pleased to present our new 
wall-mounted "porthole" mirror! 
This mirror features solid brass 
construction, optical quality glass 
with 3x magnification, and an easy 
keyhole mounting system. A sealed 
model is available. making this 
11-inch mirror ideal for nearly any 
wet or dry location. Available in 
chrome, brass, or satin nickel f in ish. 

Toll-free (800) 327-6585 
www.echobyremcraft.com/dwell 

showl ifestyle .com 

Show, a modern lifestyle store 
located in Los Angeles, features a 
stylish array of international design. 

You will find an ever-changing 
collection of furniture, housewares, 
accessories, wallpaper, jewelry, 
and books. 

www. showl itestyle .com 

Lumens Light + Living 
Bett.er Lighting. Better Living. 

Modern lighting, tans and home 
accessories. Find the best-known 
names from LBL, FLOS, Artemide, 
Tech and Modern Fan to the latest 
design studio inspirations. Friendly, 
expert service. Guaranteed pricing. 
Free shipping. 

Shown: Paperweight Pendants and 
Monorail from LBL Lighting 

Toll-free (877) 445-4486 
www.lumens.com 

charlesprogers.com/ 
bedsdirect 
New York's secret source for 
handcrafted beds and daybeds for 
over 150 years. Select hardwoods, 
leather, iron, brass, and steel. Free 
catalog. Factory showroom open to 
public. Web/phone orders welcome. 
We ship anywhere 

55 West 17th Street 
New York, NY 10011 
Toll-tree (866) 818-6702 
www .charlesprogers.com 



LBCLighting.com 
Contemporary Lighting Store 

View the entire collection of 
contemporary lighting on our 
website. Call us for lighting advice 
and special rates. 

Shown: Appassionata Chandelier, 
18-Light by Prospetto Light. 
Available in satin white, amber, 
red, violet, and crystal optic. 

Toll-free (800) 522-0407 
www.LBCLighting.com 

Modernist 
Modular Homes 
Hip, Sleek, Cool. .. 

The modernist home of your dreams 
can be yours. Liberating, elegant , 
free-flowing spaces t hat bring the 
outside in. Many flexible designs. 
available to help transform your 
modernist dreams into reality. 

2770 Cardillo Avenue 
Palm Springs, CA 92262 
Tel. (949) 4 13-6811 
www.modernistmodularhomes.com 

World's Only 
Comfortable Sofa 
Sleeper 

Patented system eliminates 
metal bars associated wit h an 
uncomfortable sofa or poor night's 
sleep. Sleepers are 80' long and 
avai lable in king, queen, full, twin, 
or cot sizes. 

Unlike the competition, your feet 
won't hang off the end of our beds. 

www.aufurniture.com/dwell 

SHAD ESCAPES~ 

lorin hesse 
Contemporary Painting 

Humanize your modern home with 
original, conceptually provocative 
paintings directly from t he artist's 
studio. Nationally shown. 

Dwell readers receive a 25% thank 
you discount for buying without t he 
gallery middleman. 

Shown: Lambs, 2007, 4' x 3 ' 

Tel. (978) 395-1350 
www.lorinhesse.com 

MoMA Design Store 

T'he MoMA exclusive River Stones 
Bowl is made by craftspeople 
in Italy and is intended for both 
serving and d isplay. I t features 
hand-picked natural r iver stones 
suspended in food-safe clear 
resin, which replicates their native 
underwater appearance. 

foll-free (800) 447-6662 
www.momastore.org 

There are umbrellas .. . 
and there are 
Shade Makers 

Only ShadeMakers marry contemporary 
design, yacht-grade materials and 
over 200 designer colors. Developed 
by New Zealand sailing captain 
Russell Bond, they're a marvel of 
d urability and precision engineering. 
ShadeScapes USA is the exclusive 
Ll.S., Canadian, and Caribbean 
importer of the ShadeMakers brand. 

Toll-free (866) 997-4233 
www.shadescapesusa.com/dwell 

Bauhaus-Style 
Dog Sofa 
Dogs love this gorgeous sofa 
that pays tribute to classic Le 
Corbusier seating. Choose vinyl, 
leather, or pony-style fabrics that 
are waterproof, washable, and 
removable. Quality steel frames. 
Four sizes. From $210. Made 
in Italy and available exclusively 
at dogbar.com. 

Toll-free (866) 4-DOGBAR 
www.dogbar.com 
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Oompa Toys 

Unique European children's 

furniture, rugs, and room decor 

items including mobiles and pillows. 

Find the best selection of quality 

baby toys, wooden toys, and gifts for 
young children that are both modern 

and whimsical. Get something 
special for the little ones in your I i fe. 

www.oompa.com 

Dylan Designer Bed 

Defying the center of gravi ty is the 

ch ic Dylan bed designed by Ital ian 
designer Andrea Lucatello. Its 

unique curve and elevated design 
renders any bedroom a contemporary 
look that's outstanding. Upholstered 

completely in soft leather, the bed 
frame with extra padding comfort 

makes this a state-of-the-art product 
yet ensures a good night's sleep. 

Toll-free (866) 772-2040 
www.spacify.com 

Botanist Series 
Benches + Cocktail+ End tables 

Botanist combines icon ic forms with 

exotic, real wood veneers, durable 
powder coats, and innovative water­

jet graphics to create a system 
so versatile i t can be used in any 
environment, indoors and out. 

Shown: Walnut natural end 

Tel. (213) 972-9922 
www.orange22modern.com 

[ S P A C I F Y ] 
MODER N CONTEMPORARY FURNITURE 

John Beck 
Paper & Steel 
Hand-made custom steel furniture. 
Steel, glass, concrete, and a little 
bit of love. 

Shown: Big Trunk (36' x 14 ') with 
hand-applied patina 

www.johnbecksteel.com 

weego home 

Please view our online catalog or 
visit our Santa Monica store. 

Toll-free (800) 65-weego 

www.weegohome.com 

Modern Starts Now 

We believe in the many independent 
and emerging designers working 
today to create t imeless f urniture, 
art and accessories. It's design you 

haven't seen in everyone's home- yet. 
And that's the point, isn't i\? 

Shown: C'mere hook, by Harry Allen 

Propeller 

555 Hayes Street 
San Francisco, CA 
Tel. (415) 701-7767 
www.propellermodern.com 

Campbell Laird Studio 
Printed and Signed by Artist 

ABC's Extreme Makeover chose 

award-winning artist Campbell Laird 
for their modern home episode. 

Dwell magazine chose Campbell for 
its f irst Dwell Horne. Join collectors 

from Trump Tower in NYC to 

modern isl homes of the Hollywood 
Hills. Archival, l im ited edition 
artworks. Shown: Purer #35 

Tel. (310) 915-5319 
www.campbelllairdstudio.com 

info@campbelllairdstudio.com 

Genius Jones 

NettoCollection 's two-piece set 
off ers the maximum power of 
beauti ful furniture in m inimum 

space. Cabine Crib is open on all 

sides for a sense of transparency. 
Matching dresser/changing tab le 
ha,s four storage drawers. 

Toll-free (866) GENIUS-J 
Toll-free (866) 436-4875 

www.geniusjones.com 



DNA Portrait 

Dwell's ModernMarket pages are 
dedicated print storefronts featuring 
art, products, and architecture and 
design services. Formatted 14 page or 
l4 page, four-color ads are availab le 
in the formats shown below. 

_F_in_g_e_r_P_n_·n_t~Po_rtr~a_i_ts~~~~~c:/)<)(')() }} 

dwell 
Contact: 
East: Lauren Dismuke-Zivyak 
lauren@dwell.com 
Tel. (212) 382-2010 x25 
Southwest: Tracey Lasko 
tracey@dwell.com 
Tel. (917) 892-4921 
Northwest-Midwest: Angela Ames 
angeta@dwell.com 
Tel. (415) 898-5329 

Danao Outdoor 

Inspired by the beautiful and 
tranquil outdoor lifestyles of 
Bali, Goa, and Cebu, Danao 

Outdoor offers a wide range of 
outdoor furniture that aims to be 
as breathtaking as these exotic 
locations. Our furniture combines 
great quality, design, and comfort. 
Please visit our website or call 
and request a catalog. 

Tel. (480) 275-6442 
www.danaooutdoor.com 

I 
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Lightline® Canopies 
The Utmost in Function and Design 

Sold in easy-to-install kits with 
brushed stainless steel support 

brackets, UV-resistant acrylic visor 
panels, integrated aluminum rain 
gutters, and all the necessary 
assembly hardware. Select from a 
variety of styles, sizes, and finishes. 

Feeney Architectural Products 
Toll-free (800) 888-2418 
www.feeneyarchitectural.com 

Art From Your 
DNA or Fingerprints 
DNA 11 creates personalized 
" portraits" made from your DNA or 
fingerprints. Available in custom 
colors and sizes. Printed on 
archival-quality canvas. Swab-based 
collection process is simple and 
completely painless. Prices range 
from $190 to $1200. 

Seeking interior designers as resellers. 

Toll-free (866) 619-9574 
www.dnall.com 

Big Chill 

Get out of the box, and into a 
B ig Ch ill refrigerator. This may 
look like your mother's icebox, 
but the Big Chill includes all of 
today's functionality, efficiency, 
and dependability. The on ly t hing 
we left off was the chisel; no 
defrosting required! 

Toll-free (877) 842-3269 
www.bigchillfridge.com 
info@bigchittfridge.com 

CiGHTLJNE 

Distinctive 
Track Hardware 
Make a statement with sliding doors. 
Wide selection of styles, sizes, and 
finishes. Enhance offices, lofts. homes. 
and more with hardware that can 
transform any room. For fast, friendly, 
old-fashioned service give us a call! 
Mention this ad for dealer discount. 

Guaranteed Lowest Price 

Specialty Doors 
Toll-free (866) 815-8151 
www.barndoorhardware.com 



Step Into the Future 

Europa Stairways: a new generation 
of stairs and railing systems of 
custom-made glass, stainless steel, 
wood, powder-coated steel, cables 
railings, acrylic, LED light systems 
in glass treads, and more! For 
commercial and residential use. 
Model 73 MF starting from $8,000. 
Visit our homepage. We design and 
build your dream stair. 

Tel. (786) 845-9844 
www.europastairways.com 

Wallter 

New easy-to-install mobiles by 
Wallter. Made locally in the USA. 
Check out all the available designs 
and colors on our website. 

Tel. (510) 232-5018 
www.wallter.com 

Union Street Glass, Inc. 
Handmade by Humans 

Guy and Leanne Corrie have been 
designing and craft ing lighting, 
stemware, accessories, and other 
functional art for t he home in their 
Northern California glass studio 
since 1980. 

Our gift to you: 20% off with 
coupon code ilovedwell. 

Tel. (510) 620-1100 
www .unionstreetglass.com 

Blibetroy 
Inventive Bags for 
Imaginative People 

Our uber-slim long and lean tote, 
made with brass oval handles for 
warm, luxurious handling. This bag 
is a fast favorite for women who want 
a day-to-evening bag that can take 
abuse and look all the better for it. 

Shown: Arndt 

www.blibetroy.com 

ToddlimArt.com 

"The Grocery Store Series" consists 
of over 20 unique, signed, and 
numbered prints by artist Todd Lim. 
All your favori te products from the 
aisles of the A&P are here. Reddi· 
Wip, Skippy, and everyone's favorite, 
Fluff, have been transformed into 
brightly colored pop art originals. 

www.toddlimart.com 

Chef's Mat by Gel Pro 

Finally, you can spend time in the 
kitchen creating your favorite meals 
without the pain and discomfort 
caused by hard kitchen f loors! As 
seen on HGTV, Gel Pro Mats are fi lled 
with a soft gel that makes standing 
on even the hardest kitchen floor a 
pleasure. These innovative mats are 
scienti fically engineered to absorb 
shock and reduce pain-causing 
pressure. Enjoy time spent in the 
kitchen even if you suffer from back 
pain, foot pain or arthritis. Gel Pro 

Linton Ltd. 

Arch itectually inspired and 
individually crafted wearable art. 
Sterling, 18 and 14 karat gold 
and precious stone. 

Shown: Do/men pendant 
l .875' x l.5' 

Linton Ltd. 
Tel. (501) 321-8226 
www.lintonltd.com 

Mats have a beautiful woven leather 
look with a non-slip bottom that is 
resistant to mold and mildew. Unlike 
typical k itchen floor coverings, don't 
worry about red wine or pasta sauce 
spills-clean-up's a breeze! Available 
in a wide selection of colors and 
sizes. Proud ly made in USA. Makes 
a great gi ft! Order today! 

Toll-free (866) GEL-MATS 
Toll-free (866) 435-6287 
www.gelmats.com 



Transform your wall space with a 
custom-designed wall unit or shelving 
system. ISS Designs combines a clean 
modern look with strength and ease of 
installation. Wall-mounted and pole­
mounted options. Anodized alum in um 
hardware with custom shelves and 
cabinets for design-oriented clients. 

Infinite Storage Solutions, Inc. 
Toll-free (877) 477-5487 
www.issdesigns.com 
info@issdesigns.com 

Loll Designs 
Outdoor Furniture for the 
Modern Lolfygagger 

Sustainable outdoor furniture with a 
contemporary vibe. Loll furniture is 
designed for clean and easy living. 
Utilizing maintenance-free durab le 
green materials that will last longer 
than you, all you have to do is 
remember to feed t he birds. 

Toll-free (877) 740-3387 
www.lolldesigns.com 

Pure™ Rugs 

The finest natural 
rugs made wit h 
pure Argentinean 
cowhide. 

Handcrafted in Buenos Aires. 

Shown: Park rug ma/bee 

Toll-free (866) 788-4289 
www.purerugs.com 

Modern Dwelling.com 
Local Modern Resources 

Find the modern design resources 
you need at moderndwelling.com. 
Real estate, designers, and retailers 
organized by city to make f inding 
local products and services easy. 

Visit us online today! 

www.moderndwelli ng.com 

Inhabit 

Introducing Builtby~ from Inhabit. 
Even a tamp should offer opportunity 
for self-expression. Your lamp does 
not have to be like hers, and his is 
nothing like yours. So while you may 
think you are just getting a lamp, we 
see it as an opportunity to get a little 
more of yourself. 

www.inhabitliving.com 

CurvTec 
The Ceiling, Reinvented. 

CurvTec is your answer to empty, 
texture-less expanses of drywall 
ceiling in your contemporary home 
or commercial space. Our innovative 
ceiling enhancement provides focus 
and gentle lighting to your well­
planned, modern interiors. 

--curv~ec .. ' 

plain mary 

Plain Mary is an iconic baby brand 
t hat merges utility with keepsake 
quality design. Our standards are 
high, as should be t he retailers who 
carry our line. 
Dwell readers enjoy 10 percent off, 
coupon code: dwell lO. 

www.plainmary.com 

Please visit us at www.curvtec .com. 
You' ll never look at ceilings in the 
same way again ... 

CurvTec 
Tel. (505) 34 5-4545 
www.curvtec.com 
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Kozai 
Modern Organic Furniture and 
Lighting from Japan 

Celebrating solid hardwood and 
superb Japanese design and 
craftsmanship. 

Shown: Issa Dining Arm Chair in 
solid walnut, by Noriyuki Ebina 

Kozai Designs Inc. 
Tel. (604) 677-8166 
www.kozaidesigns.com 

Hive Modular 
Innovative Modular Housing 

Modern or t raditional. 
Pre-designed or custom. 
Small, medium and large 
or multifamily. 

Affordable. Real. Available now. 
Delivery throughout the 
continental U.S. 

Toll-free (877) 379-4382 
www.hivemodular.com 

2thousand degrees 

Presenting Hudson from 2thousand 
degrees--{;lean, pure style with a 
presence. Cylindrical glass shade 
topped with a simple metal cap 
detail, suspended from a round 
canopy. Available in red, brown, 
latte, and white colors, and with 
an energy-efficient compact 
fluorescent lamp option. 

Tel. (847) 410-4400 
Fax (847)410-4500 
www.2thousanddegrees.com 

Modern-Shed 
Small Prefab Structures 

A compact backyard addition that 
can be added to almost any house. 
Envisioned to fit a contemporary 
lifestyle and increase the usable 
space of your home. Prebuilt, 
panelized structures that come 
in a variety of options and sizes. 
Use it for an art studio, work space, 
storage, or just for fun. 

Tel. (206) 524-1188 
www.modern-shed.com 
info@modern-shed.com 

The Value of Architecture® 
Properties with Design Integrity 

If you're t ired of slogging through 
websites full of predictable, faux­
tradit ional, and other generic 
listings, then our national network 
will be a breath of fresh air. If you're 
buying a modern home, we'll f ind 
you t he best design for your money. 
If you're selling an architectural 
property, we pretty much guarantee 
the highest possible price. If you'd 
like to work with an Architectural 
Realtor who understands good 
design, give us a call. We get it! 

2Modern.com 
Unique. Conscious. Functional. 
Beautiful. 

2MO<lern features furniture, 
lighting, and accessories for the 
modern lifestyle. 

Special promotion code for Dwell 
subscribers: OctoberDwell 

Toll-free (888) 222-4410 
www.2modern.com/dwell 

The Value of Architecture"' 
Toll-free (800) 684-8862 
www.tvoa.net 

Los Angeles, Philadelphia, 
San Diego, San Francisco, Seattle, 
and beyond ... 



md-canvas.com 

A "modern digital canvas" is the 
strong, stylish, and affordable art 
solution for any interior. Our cool, 
original modern images are thermally 
printed on cotton canvas. They arrive 
fully stretched and ready to hang. 
Sized three to five feet high and 
priced $179-$349. Complete your 
space with an innovative M-DC. 

Toll-free (888) 345-0870 
www.md-canvas.com 

indigoMODERN 
Modem and Green Homes, Tucson, AZ 

Hip, new homes designed by the 
renowned firm of Rob Paulus 
Arch itect. These dwellings combine 
innovative, modern design with eco­
sensitive and energy-eff icient features 
like rainwater harvesting and solar. 

Located in central Tucson near t he 
UofA, shopping and restaurants. 

Tel. (520) 623-5638 
www.indigoMODERN.com 

kitHAUS k3 

The backyard office, p layroom, 
work-out stud io, get-away-trom­
the-kids escape you've always 
wanted. K3 ships flat and 
assembles in two days. Plus, its 
compact 117 square feet make 
it permit exempt in most areas. 

Tel. (415) 676-6648 
www.kithaus.com 
info@kithaus.com 

let an - de occupy an important space in your modern life 

Light Up the Night 

Light up the night with the Sierra 
Vista Patio Embers beautiful 
hexagonal outdoor firepit. Crafted 
with a large genuine slate top and 
stone slurry resin base, its stucco 
look is sure to please. Ceramic logs 
and decorative lava rocks ignite 
with t he touch of a button and offer 
a clean alternative to tradit ional 
outdoor fires. For more information 
on Sierra Vista or many other 
beautiful firepits, visit us online. 

www.patioembers.com. 

Hook and Go 
The Smart Carr for the 
Farmer's Market Set 

A cult item at the Beverley Hills 
and San Francisco Ferry Building 
Farmer's Markets. Now available 
to everyone. Hook on plastic bags 
and handle weight and bulk in 
convenience and style. $39.95 
plus S&H. 

www.hookandgo.com 

Liza Phillips 

Imagine every step having its 
very own Tibetan rug. Our Alto 
stair treads are available in four 
color sets, each with solids and 
patterns. Arrange them in any 
sequence. Perfect for open stairs. 
R ugmark certified. 

Tel. (845) 252-9955 
www.lizaphillipsdesign.com 

Viva Terra 
fco Living with Style 

VivaTerra offers lOOs of exceptional 
eco-friendly home decor, women's 
accessories, and artisan goods that 
balance great design with respect 
for people and the planet. Call to 
request or visit us on line for your 
free catalog. 

Shown: Hand-carved Twisty Stool 

Toll-free (800) 233-6011 
www.VivaTerra.com 



Dwell Homes 

Modernist. streamlined, sleek, bold. 
functional, and inspiring, the Dwell 
home is a thoughtful approach to 
simplified living spaces. 

Designed by award-winning 
arch itects: FlatPak, Nexthouse, 
and Resolution: 4 Architecture. 
Please check our website for homes 
under construct ion. 

Toll-free (800) 725-3325 
www.thedwellhomes.com 

Logue Studio 
Media Platform n02 

Green design meets technical 
versatility in a series of modern 
media p latforms handcrafted 
in New Hampshire. The natural 
beauty of renewable bamboo and 
refined elegance of satin aluminum 
fittings combine in simplicity and 
quality construction to meet today's 
complex media requirements. 

Toll-free (866) 433-1763 
www.loguestudio.com 

tt\ 
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House of 
European Design 
Our custom-designed wall and 
cabinet systems allow you to expand 
your interiors without t he need for 
more space. With almost unlimited 
conf igurations, colors, and finishes, 
let your creativity be your guide. 

431 Jackson Street 
San Francisco, CA 
Tel. (415) 391-7998 
www.design-eu.com 

Cassique Garden Cottages 

Located in the exclusive Cassique 
development just before t he 
entrance to Kiawah Island, the 
Cassique Garden Cottages are 
raising the standard for luxurious 
island living. 

The architecture of the Garden 
Cottages embraces the Arts and 
Crafts movement of a century ago, 
offering a mix of English country 
styling and Charleston's historic 
preference for gardens. Many rooms 
connect with the courtyard garden, 

Conde House 

Ebina chair: 
Design in harmony with material and 
seating comfort 

Conde House 
2 Henry Adams Street #291 
San Francisco, CA 94103 
Tel. (415) 864-8666 
www.condehouse.com 

G Squared Art 

Artemis ceiling fan, an eco-friendly 
sculpture as efficient and silent as 
a bird 's wing, provides high comfort 
and energy savings. Liqu id nickel, 
translucent, maple, and mahogany 
f inishes. lOOW light. Remote control 
available. Lifet ime warranty. Buy 
great fan and lighting designs on 
our website or call Monday through 
Friday from 7 a.m. to 5 p.m. PST. 

Toll-free (877) 858-5333 
www.g2art.com 

and the high ceilings and tall windows 
add manor house proportions to 
intim ate surroundings. 

As a Kiawah Island Club neighborhood, 
Cassique provides access to beach, 
private golf courses, a beautiful 
Clubhouse, and a new Sports Pavilion. 
For more information, contact Kiawah 
Island Real Estate. 

Tel. (843) 768-3400 

~(UK// 



Academy of Art 
(800) 544-ARTS 
www.academyart.edu 

Ameriprise Financial 
(8oo)AMERJPRJSE 
\VWW.ameriprise.com 

Andersen Windows 
www.andersenwindows.com 

Ann Sacks 
www.annsacks.com 

Anthro 
(800) 325-3841 
www.anthro.com 

Architects & Designers 
Building 
(212) 644-2766 
www.adbuilding.com 

Arel in ea 
www.arclinea.it 

Arm.strong Flooring 
www.armstro ng.com 

Art Craft 
(905) 354-5657 
\vww.ancraftkitchens.com 

B.Lu.x 
www.grupoblux.com 

Baierl Italia 
www.baleri-italia.com 

Bartels USA 
www.barte lsusa.com 

BDI 
www.bdiusa.com 

Best Buy 
www.bestbuy.com 

Biscuit Company Lofts 
( 2 I 3) 670-011) 
www.biscui tcompanylofts.com 

Blu Dot 
(612) 782-1844 
\VWW.bludotcom 

BoConcept 
www.boconcept.us 

Bontempi Casa 
(800) 553-0181 
www.bontempiusa.com 

Bontempi Cucine 
(888) 271 ·90 T I 

www.bontempiusa.com 

Brr 11 Exotic Hardwood 
Flooring 
(800) 525-2711 
www.br111.com 

Bugaboo 
(800) 46o-2922 
www.bugaboo.com 

Bulthaup 
(800) 808-292 3 
www.bulthaup.com 

Cadillac 
(800) 33J-4CAD 
www.cadillac.com 

Caesarstone Quartz Surface 
(877) 978-2789 
www.caesarstoneus.com 

California Closets 
www.calclosets.com 

California College of the Arts 
www.cca.edu 

Calligaris 
www.calligaris.it 

Cassina, USA 
(800) 770-3568 
www.cassinausa.com 

Charles Schwab 
(800) 4-SCHWAB 
www.schwab.com 

Crate & Barrel 
(800) 996-9960 
www.crateandbarrel.com 

Crypton Super Fabrics 
(800) CRYPTON 
www.cryptonfabric.com 

De La Espada 
www.dclaespada.com 

Delta Briio 
(877) 345-BRIZO 
www.brizofaucet.com 

Design Within Reach 
(800) 944-2233 
www.dwr.com 

Duxiana 
www.duxiana.com 

Eileen Fisher 
www.eileenfisher.com 

Estiluz 
www.estiluz.com 

Expo Design Center 
www.expo.com 

Fendi Casa 
www.fendicasa.com 

Flexfonn 
(800) FLEXSOFA 
www.flexformusa.com 

Form + Function 
(800) 264-0057 
www.formplusfunction.com 

Frighetto by Estel Partners srl 
frighettoUSA@frighetto.it 
www.frighetto.it 

Gaggenau 
(877) 4-GAGGENAU 
www.gaggenau-usa.com 

Hastens 
(866) so-HASTENS 
www.hastens.com 

Heritage Custom Cabinetry 
(717) 351-1700 
www.heritagccabinctry.biz 

Herman Miller Inc. 
(800) 646-4400 
\V\V\v.herrnanmiller.com 

Hewlett Packard 
\VWW.hp.comlpersonal 

Highbrow Furniture 
(888) 329-0219 
www.highbrowfurniture.com 

Hive 
(866) MOD-HIVE 
www.hivemodern.com 

Home Depot (Hampton Bay) 
www.homedepot.com/ 
hamptonbay 

Human Touch 
(800) 742-5493 
www.humantouch.com 

lnfiniti 
www.infiniti.com 

Jenn-Air 
(800) JE'.'JN-AIR 
www.jennair.com 

Kartell 
(866) 854-8823 
www.kanellus.com 

Kashi 
www.kashi.com 



Keen Footwear 
www.keenfootwear.com 

Lacava 
(888) 522-2823 
www.lacavadesign.com 

Land Rover 
www.landrover.com 

Listone Giordano by 
Margarite Iii 
(866) 730-2026 
www.listonegiordano.com 

Lutron 
(800) 523-9466 
www.lutron.com 

Maharam 
(Boo) 645-3943 
www.maharam.com 

Marvin Windows & Doors 
(Boo) 268-7644 
\V\vw.marvin.com 

Mastercard 
www.mastercard.com 

Matteograssi 
(646) 249-02 59 
www.matteograssi.it 

Modemica 
(323) 9n-0383 
www.modernica.net 

Moen 
(800) BUY-MOEN 
www.moen.com 

Noritz 
www.noritz.com 

Norwegian Cruise Line 
(866) 234-0292 
www.ncl.com 

NY Loft 
(21 2) 206-7400 
www.nyloft.com 

Olevia 
www.olevia.com 

Omnia Industries 
(973) 239-7272 
www.omniaindustries.com 

Paul Frank Industries 
(949) s 15-7950 
www.paulfrank.com 

Pedini 
(800) 404-0004 

www.pediniusa.com 

Pian ca 
(B77) PIANCA7 
piancaus@pianca.com 

Quick-Step 
www.quick-step.com 

Roche Bobois 
www.roche-bobois.com 

Rockport 
www.rockport.com 

Room & Board 
(Boo) 486-65 54 
www.roomandboard.com 

Runtal 
(Boo) 526-262I 
www.runtalnorthamerica.com 

Scavolini 

011-39-07214431 
www.scavolini.com 

Schonbek Worldwide 
Lighting, Inc. 
(Boo) 836-1892 
\vww.schonbek.com 

SCIC Cucine d'Italia 
(B77) 523-8744 
www.scic.us 

Shaw Contract Group 
(B77) 502-7429 
www.shawcontractgroup.com 

Showhouse by Moen 
(800) BUY- MOEN 
showhouse.moen.com 

Siemens 
(888) 4-SIEMENS 
www.siemens-home.com 

The Sliding Door Co. 
www.slidingdoorco.com 

Sonia 
(954) 572-5454 
\vww.sonia-sa.com 

STUA 
\Vww.stua.com 

Sub-Zero 
(800) 332-1405 
www.subzero.com 

The Infinity 
(4 I 5) 5 I 2·7700 
\VWW.the-infinity.com 

Trane 
\vww.trane.com 

Tretom 
(888) 565-7862 
www.tretorn.com 

TurboChef 
www.turbochef.com 

Uponor 
www.uponor-usa.com 

Valcucine 
(212) 2 53-5969 
www.valcucinena.com 

Virgin Atlantic 
www.virginatlantic.com 

Visa Signature 
visa.com/signature 

Vista Window Film 
\VWW.vista-films.com 

Vitra 
(212) 929-3626 
www.vitra.com 

VTech 
(800) 595-9511 
www.vtechphones.com 

YLighting 
(888) 88B-4449 
www.ylighting.com 

Zucchetti 
(646) 343-0340 
www.zucchettidesign.com 

When contacting our 
advertisers. please be sure 
to mention that you saw 
their ads in Dwell. 
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I My House 

Harry Levine 

5501 Walnut St .. Suite 201 
Pittsburgh, PA 15232 
Tel: (412) 5 19-3125 

hl.arch@verlzon.net 
Jeff Walz 
walz@google.com 

Scott Summit 
scott@summitid.com 
Stainless steel kitchen 

www.geappliances.com 
Stainless steel shelving (kitchen 

and bathrooms) 
www.ikea.com 
8ose speakers 
www.bose.com 
Prefinished steel frame 

www.nucor.com 
Rolling garage door 
www.chiohd.com 
8ronze-tinted aluminum windows 
www.customwondow.com 
Natural gas hearth 
www.edswoodshed.com 

92 Off the Gud 

tecile Bonnifait and 
William Giesen 

www.atel1erworkshop.com 
Cecile@atelierworkshop.com 
Will1amOateherworkshop.com 
Ted Preston and Anne Cornege 
Ted.p@clear.net.nz 
Anne.c@clear.net.nz 
Longhouse Homestay Bed 

and Breakfast 
www.longhouse.co. nz 

102 Dwell Reports 

Angelika Taschen 

Taschen 
www.taschen.com 
Uving with the Modem Classics: 
The Light by Elizabeth Wilhide 
(Watson-Guptill Publications, 
2001) 

www.watsonguptoll.com 

Chairs A- Z by Charlotte F1ell 
(Taschen. 200ll 
www.taschen.com 
Best of Bauhaus: An In-Depth 
Study of the Seminal Movement 
in Alt and Architecture by 

Magdalena Droste CTaschen, 20061 
www.taschen.com 
Modem Chairs by Charlotte Foell 

(Taschen, 2002) 

Dwell~ !ISSN 153().5309). VOiume VII, 
Number 10, 1s pubhStled monthty, except 
t>1·monlhly 1n Dec/Jan and JuVA.ug, 
by Dwell, LLC. 40 GOid S1r .. 1, S.n 
Francisco, CA 94133·5110, USA. 
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Low slab table by Tom Dixon 

www.tomdixon.net 
Osorom by Konstantin Grcic 
for Moroso 

www.moroso.it 
U Trek table by Niels Bendtsen 
www.propellermodern.com 

Albertus Seba: Cabinet of Natural 
Curiosities (Taschen, 2001) 

www.taschen.com 
Low table by Warren Platner 
www.knoll.com 

Breeze table by Monica Forster 
for Swedese 

www.swedese.com 
Breeze table available in the U.S. 
at HighTower 
www.hightoweraccess.com 
Plate table by Jasper Morrison 
for Vitra 
www.v1tra.com 
Island table by Nendo for 
Cappellini 
www.cappelhni.it 
Eames Elliptic.al table by Charles 

a nd Ray Eames 
www.dwr.com 
Rachel Ashwell Shabby Chic 
www.shabbych1c.com 

UO Nice Modem1St 

Rebuilding Together 
Kat Sawyer 
katOrebuildingtogel hersf.org 
www.rebuildingtogethersf.org 

113 Context 

Lorean O'Herllhy Architects 
www.loharchitect s.com 
Habitat Group 

www.habitatgroupla.com 
The Kor Group 
Kate Bartolo 
www.thekorgroup.com 
Linear City 
www. linear-ci ty.com 
Sant Architects 

Michael Sant 

www.santarch1tects.com 
Pugh+Scarpa Architecture 

www.pugh-scarpa.com 
Livable Places 
www.livableplaces.org 

Brooklyn Designs 

www.brooldyndesigns.net 

ICFF 
www.icff.com 

In the US. Dwellil' is a rea;1stered trademaik 
0>f Owell. LLC. Publisher assumes no 
responsibility fot return of unsohc•ted 
manuscripts. art, or any other unsohc.1ted 
materlals, Subseriphoo price for US rest-

l38Co~ 

Moroso 
www.moroso.it 
Patricia Urquiola 

www.patriciaurquiota.com 
Ron Arad 
www.ronarad.com 
Marcel Wanders 

www.marcelwanders.com 
Ross Lovegrove 

www.rosslovegrove.com 
Tord Boontje 

www.tordboont1e.com 
Swarovskl 
www.swarovski.com 
Habitat 
www.habitat.net 
Nipa Doshi and Jonathan Levien 
www.doshilevien.com 

Tomita Kazuhlko 
www.tomitadesign.com 

Parsons School of Design 
www.parsons.edu 
Columbia Records 
www.columbiarecords.com 

For the Record: The life and Work 
of Alex Steinweiss by 

Jennifer Mc Knigh·Tront z and 
Alex Steinwe1ss (Princeton 
Architectural Press, 2000) 

www.papress.com 

158 Dwell Labs 

Build It Green 
www.bui ldit green.org 

164 Outside 

Flora Grubb Gardens 

www.floragrubb.com 
Ritual Coffee Roasters 
www.ritual1oasters.com 
Boor Bridges Architecture 
Seth Boor and Bonnie Bridges 
www.boorbridges.com 
LEED Certification 

www.usbgc.org 

172 M1nneapolrs. MN 

City Desk Studios 
Christian Dean 
Tel: (612) 375-7687 
cdean@c1tydeskstud1os.com 
Ellen Richman 

www.ellenrichman.com 
Modulicous 3 by Btu Dot 
www.bludot.com 

dents: $24.00 f0t lO issues. Canad••n sut>­
scnption rate: $29. 95 IGST met~) fOf 
10 issues. All otrier coun1nes: $35.95 for 
10 issues. To order a subseup1ion 10 Dwelt 
oir to m<1u1re about ~n e.1•stinc subscript.on, 

182 San l<Yn. Puerto Rico 

Fuster+ Partners 
Nataniel Fuster 
nfusterOfusterpartners.com 
www.fusterpartners.com 

190 Houston. rx 
lnterloop-Architecture 
Dawn Fin ley and Mark Wamble 

www.interloopdesign.com 

Rice University 
www.rice.edu 
The Hasher Foundation 

www.nashersculpturecenter.org 
KLIPHouse for DiverseWorks, 
Houston 
www.1nterloopdes1gn.com/P4.htm 

Getty Museum 
www.getty.edu 
Julius Shulman: Modernism 
Rediscovered, 3 vols. by 
Peter GOssel (Taschen, 2007) 
www.tashen.com 
Julius Shulman Institute 
at Woodbury Universi ty 
www.woodbury.edu 

Griffith Observatory 
www.grifftthobs.org 

!16 Enav 
Found: The Best lost, Tossed, 
and Forgotten llems from Around 
the World by Davy Rothbart 

<Simon & Schuster. 2004) 
www.simonsays.com 
Found magazine 
www.foundmagazine.com 
Aurora Picture Show 
www.aurorapictureshow.01g 

225 Profile 

Bertus Mulder 
Utrecht, the Netherlands 
www.wvau.nl 
Anne Frank House 

www.annefrank.org 
Stanley Brouwn 
Christine Burgin Gallery 
www.christ1neburgin.com 
Hochschule fOr Gestattung in Ulm 

www.hfg-arch1v.utm.de 

236 Detour 

Institute of Contemporary Art, 
Boston 
www.icaboston.org 

ple.ase wnte lo: Dwell Milpline Cuslomer 
Service. P.O. 80JI 5100, Harlan. IA 51593-
0600, or call 877·939-3553. Penoc:hcals 
Postaae Paid at San FrarK:1sco, CA and at 
1ddd1ona1 ma1hng offices. 

Harvard University 

www.harvard.edu 
Massachusetts Institute 
of Technology 

web.mit.edu 
Gehry Partners 
www.foga.com 
Steven Holl Architects 

www.stevenholl.com 
Genzyme Center 
www.genzyme.com 

Diller Scofidio + Renfro 
www.dil lerscofidio.com 

Flour Bakery 
1595 Washington St. 
Tel: (617) 267-4300 
www.flourbakery.com 
Stella Restaurant 
1525 Washington St. 
Tel: (617) 247-7747 
www.bostonstella.com 

Macallen Building 
www.themacallenbu1lding.com 
Orinoco 
4 77 Shawmut Ave. 

Tel: (617) 369· 7075 
www.orinocokitchen.com 
Toro 
1704 Washington St. 

Tel: (617) 536-4300 
Museum of Fine Arts, Boston 
www.mfa.org 
Foster and Partners 
www.fosterandpartners.com 
Isabella Stewart Gardner Museum 
www.gardnermuseum.org 

52 Home Buymg/Selhn 101 

Dressed to Close 
Beth Ann Shepherd 
www.dressedtoclose.com 
Fabulous by Friday! 
www.fabulousbyfriday.com 
Paul Kaplan Modern Real Estate 
Paul Kaplan 
Pau1Kaplan50aol.com 
Curbed SF 

www.sf.curbed.com 

88 Houses We Lowe 

Price Harrison 
Tel: (625) 969-4495 
phferalOaol.com 
Kurt Lobpries 
Builders West 
Houston, TX 
Tel: (713) 521·3980 

POSTMAST£R: Pte.a!.e sena adOres.5 
changes 10 OweU, P.O. Bo1. 5100. 
Harlan, IA 51593-0600. 



Dwell Community E\'l'nts .rnd l'ro111llt1<J11s 

Galanterie. 
Spontaneity. Whimsy. 
Explore Maurizio Galante's First Furniture Installation 

The furniture-adventure of Maurizio Galante has a couture instinct, with a vocabulary of 

imaginary feathers and real pearls, in a coral halo of lacquer and varnish. Maurizio Galante 

has always had an alchemical talent for transformations, revisions, and invention of 

new textures. 

EVENT DATES I LOCATIONS 
Scott+ Cooner in Dallas wi ll feature designs by Maurizio Galante and Jeff Miller during 

the Dallas "Celebration of Design" event October 24-26, 2007. For more information, 

cal l (214) 7 48-9838, or visit www.scottcooner.com. 

M2L, with showrooms in New York, Boston, and Washington, DC, wi l l feature Jeff Mil ler's 

designs in all three locations th is fa ll. For more information cal l (800) 319-8222, or visit 

www.m21col lect ion.com. 

To purchase, please call (888) 232-3535, or visit www.baleri- italia.com. 

Aura I Maurizio Galante Valentina CI Maurizio Galante 

Aura I Maurizio Galante (Base Caprichair I Hannes Wettstein) 

Armchair with flexible backrest. Two styles: Aura with small glass tubes and pearls, 

and Aura Fiorita with floral embroidery. Made on the base of Caprichair and Caprilarge. 

Available in white, lemon, red. or black. 

Valentina C I Maurizio Galante 

Armchair with structure in painted tubular steel. Two styles: Standard and Flower. 

Padded polyurethane seat: cover in technical fabric. Available in white, red or black. 

BALERI ITALIA 





From your foyer 
or front door ... 
Signature Series 
(in Bright Brass) 

Enjoy enhanced security, total convenience, and incomparable ambiance. 
Explore the many ways to accent your decor, create the right light for any 
activity, and showcase your beautiful home. Link Homeworks to security 
and other smart home systems. Choose from a variety of styles, colors, 
finishes, and fabrics. 

Bring your dream to light. Let our certified Homeworks 
professionals design a system that's just right for 

you. Call today ... 1-877-2LUTRON or 
visit www.lutron.com. 

(Products shown actual size) 

Home Away Garage 2 

From your nightstand ... 
Wireless Tabletop Keypad 
(in Satin Nickel) DD[Q] 

~'"~ LUTRON ~I\~ ® 

© 2007 Lutron Electronics Co .. Inc. From your car ... Car Visor Transmitter 



COME IN. BE INSPIRED. 

K)'OtO extension table ' 1699 

From morning coffee to midnight snack. our Kyoto table c<1n be the center of 

your everyday life. Its solid chestnut construction features detailed Joinery and 

a simple shape that pairs beautifully w ith any chair you choose. Two extension 

leaves mean you can gather all your friends. In stock and ready for delivery. 

roomandboard.com 800.9 2 8 1 Room&Board 


