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Look and Feel.

Introducing the world’s first pattern-designed quartz surface — Motivo is a stunning visual and
tactile experience, delivering endless creative options for wall paneling, custom-made furniture,
kitchen countertops, vanity tops and more. Learn more at www.CaesarStoneUS.com/Motivo.
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Partnering with Lindal Cedar Homes

and Marmol Radziner Prefab, Dwell will
make the most of the advantages modern
prefab has to offer in terms of design,
cost-effectiveness, and sustainability.
Experience the newest addition in the
world of modern prefab construction,
the Dwell Homes Collection.

dwell homes collection

MARMOL RADZINER PREFAB

Marmol Radziner Prefab has created the Skyline Series

to take advantage of the infill opportunities in urban areas.
The Skyline Series offers six mix-and-match floor plans that
fit on typical city lots and can easily be customized to various
street configurations. By offering standard models, custom
design time and cost are greatly reduced to provide people
with new homes more quickly and easily.

Marmol Radziner Prefab believes that factory-built homes
are the smarter way to build and is constantly looking for
ways to bring prefab to more people. The Skyline Series is
the latest creation of timeless design and quality.

marmolradzinerprefab.com/skyline.html
or call 310-689-0089

CEDAR HOMES W oo

Lindal Cedar Homes, in business for 60 years, worked with
Turkel Designs to create this new series of efficiently designed
homes that are fresh, exuberant, and respond to contemporary
dwelling expectations through the intelligent use of shared
space, structure, volume, and light. These homes incorporate
many principles of environmentally conscious design, such as
the use of natural and sustainable materials, passive gain and
shading, and natural whole-house ventilation. The warmth and
livability of a modern Lindal home comes from clean, unclut-
tered lines and the inspired use of natural materials.

Lindal Cedar Homes, delivered around the world, provides a
lifetime structural warranty with each home and has contributed
generously to the American Forests reforestation program on
behalf of our clients for nearly 20 years.

lindal.com/dwell or call 1-888-4LINDAL




no design should be too predictable.
no design should be unattainable.
no limits in BoConcept.

Ever dreamed of becoming the next international designer? This November and December
BoConcept will help that dream come frue for six lucky people. Simply visit our website and
create a cool new design for one of our collectors' cups. If your design is one of the worldwide
winners, your cup wil be produced next season and be sold in over 250 stores around the world,
For more information and to start your design, visit www.BoConcept.com

urban design

CA: San Diego, San Francisco CT: Milford DC: Georgetown FL: Tampa HI: Honolulu IL: Chicago MA: Cambridge

NJ: Edgewater, Paramus, Princeton NY: Carle Place, Chelsea, DUMBO, Madison Ave, Scarsdale, SoHo, Upper East Side

PA: Philadelphia TX: Austin, Dallas, Houston VA: Tysons Comer WA: Seattle CANADA: Calgary {opening this winter), Vancouver
Several cities are still open for franchise opportunities — please contact franchise@BoConcept-USA.com



VISIT OUR NEW SANTA MoNIicA SHOWROOM

1330 Fourth Street Santa Monica, CA 90401 310-899-3111

Featuring Sonoma Cast Stone and Carmel Gallery
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Berkeley Mills

furniture.cabinetry.design

www.BerkeleyMills.com

2830 Seventh Street Berkeley, California 94710 §510-549-2854
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course access:
our treat

your own perfect world: priceless

Your World MasterCard® comes with rewards, offers and perks that matter
to you. Whether it's tee time reservations at premier golf courses or
preferred seats at the big game, you decide what's in your perfect world.
Offers may vary. Go to priceless.com/world and register for more details.

Offers are illustrative. Actual offers may vary. Terms and conditions apply, Ge to priceless.comiwarld and register for more derails.
©2009 MasterCard
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The Future of Density

Motoshi Yatabe didn't move to the city;

the city came to him. He hired his American
brother-in-law to create a house on the site
of his childhood home that would embrace
visits from his new neighbors—whose influx
over the past 30 years have transformed
the formerly rural Saitama Prefecture into
a bustling community in the Greater

Tokyo Area.

Story by Mimi Zeiger

Photos by Dean Kaufman

84
The Future of Homebuilding

While some families look to the suburbs

to settle down, a couple in Toronto, Canada,
instead chose a 16-foot-wide site at the
west end of the city. It was too small for just
any cookie-cutter quarters, so they slipped
in a 12-foot-wide house with all the spaces
needed to call it home.

Story by Alex Bozikovic

Photos by Dean Kaufman

92

The Future of Community

Five families in Almere, Holland, joined
forces—and finances—to commission the
Villa van Vijven, a bright orange building
that houses five independent apartments.
Working as best neighbors rather than best
friends, they were able to reap together
what they couldn’t have sown on their own.
Story by Jane Szita

Photos by Dean Kaufman
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Price as shown, 526,950/ 1 Based an EPA pstimate, 2 MSRP, Tax, title, license, dealer fees, and aptional equipment extra

Camaro is a registered trademark and Chevy |s a trademark of General Motors. ©2008 General Motors. Buckle up, Americal
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A NOTE ON 70 YEARS IN CAR
INSURANCE FROM ONE OF THE

GIANTS IN THE INDUSTRY.

(WELL, NOT IN TERMS OF
HEIGHT, OF COURSE.)

What the Gecko lacks in stature he certainly makes up for in ability. In fact, under the ownership of
Warren Buffett’s Berkshire Hathaway Inc., he’s helped GEICO rise to become the nation’s third-largest car
insurance company. Of course, the fact that GEICO has been helping people save money on car insurance
for over 70 years hasn’t hurt either. And when it comes to financial security, GEICO is consistently ranked
“excellent” or better by independent experts. But even though it's not common practice to have geckos in the
highest levels of business, this one inspired three million drivers to switch to GEICO last year (and never

missed a day of work). Perhaps proving that you can be both big and small at the same time.

GEICO

A SUBSIDIARY OF BERKSHIRE HATHAWAY INC.
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Design Education

Design-build programs, like URBANbuild
at Tulane University in New Orleans,

are sweeping the nation, giving students
hands-on experience and in the process
proving that a pretty house doesn't have

to cost a pretty penny.

40

The Future of Luxury

The old adage of quality over quantity

is resurfacing as the new face of luxury—
whether it's the simple pleasure of a
walk in the woods or the work of a super-
skilled craftsperson,

42

The Future of Driving

San Francisco-based design team Mike
and Maaike wave goodbye to the driver's
seat with their concept car, the ATNMBL
(the "Autonomobile”). Consider it a high-
tech living room on wheels.
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The Future of Play

A group of Columbia University students
have a good time reinventing the play-
ground as a place to harness all that
youthful energy.

50

The Future of Lighting

We've come a long way from gas lamps
and candlesticks. Though CFLs have
recently taken the spotlight, the future of
lighting truly lies in LEDs. In this product
roundup, we take them to task (lamps).

54

The Future of Design Activism

Three designers who dream big talk about

the small steps it takes to make a difference
srithrough design; oo

56

The Future of Groceries

Though tricked-out supermarkets are losing
their foothold to no-frills farmers’ markets,
technolegy is helping to pave a new, shorter
road from the p es to our plat

60
The Future of the Past

The seasons will continue to change—fall,
winter, spring, construction—and buildings
will continue to go up, but which will come
down and how will modern designs fare

in the process?

64
The Future of Prefab

Peter Jon Pearce may be the greatest
designer you've never heard of. With

the Pearce Ecohouse, this former Eames
employee and Biosphere 2 skinner puts
a lifetime of ingenious exploration to use.

68

The Future of Timeless Design
It's been more than 50 years since the first
Bertoia chairs and Nelson clocks left the
factories, but our love for them has yet to
fade. We asked four design minds to weigh
in on which objects from the last ten years
will stand the test of time.
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The Future of Space Living
Welcome to your new home: the
International Space Station. Science fiction
author Bruce Sterling prescribes what

to pack for—and what to expect of—this
out-of-our-world experience.

110
The Future of

Home Furnishings

Toss out those La-Z-Boys and lose the
loungers. We asked our friendly neighbor-
hood design superstars at Council to
imagine a future without chairs.

126
The Future of Suburbia

Mansions become water-treatment facil-
ities and parking lots are planted for the
harvest. Dwell teamed up with Inhabitat
for the 2009 Reburbia Contest to see how
concerned citizens and design enthusiasts
could make suburbia sublime.

e kid has ever been in

outer space. Without children,

there's no future!

Bruce Sterling
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Prepare
for impact

MODERN DESIGN MEETS
TRADITIONAL CRAFTSMANSHIP
Beautiful from every angle, the Boden
chair offers relaxed comfort with a
luxurious feel. It's just one of our
handcrafted, American-made accent

chairs that's sure to turn heads.

Boden chair and ottoman, made in North Carolina,
Shown here in Prima leather, ¥2498; available in
more than 200 fabrics and leathers.

Room&Board

HOME FURNISHINGS

we're here to help

800.952.8455
roomandboard.com




EDITOR’S NOTE
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Design is an expression of the moment we live in,
purposefully or subconsciously moving in step with
political order, societal disposition, popular culture,and
technological improvement.As time marches forward,
our designs—from the clothes we wear to the build-
ings we inhabit—leave behind a physical record of our
dreams and desires. An obelisk from ancient Egypt,
a city plan by Baron Haussmann, flared jeans from 1969,
OXO Good Grips; these all tell us something not only
of the spirit of the time in which they were created but
also of the direction in which their creators wished
the world to move.

A shopper at Bed Bath & Beyond may see a spatula
with a soft, ergonomic, and easily graspable handle
as that and nothing more, but undoubtedly, its creator
saw something else—the promise of a future where
a certain arthritic sector of society would be able to
enjoy cooking again. Of course, not all design is so noble,
but even in the creation of the most questionable
things there can be contained some shred of optimism.
The atomic bomb, perhaps the most notorious product
design of the 20th century, makes a fine example.
Just as it is capable of horrific destruction, its creators
may well have preferred to see it as a means to achieve
and maintain peace.

The Finnish architect Alvar Aalto—witness to two
world wars—captured these exact sentiments during
a speech he gave in 1957: “There is an ulterior motive,
too, in architecture, that is always peeping out from
around the corner, the idea of creating paradise. It
is the only purpose of our buildings. If we do not carry
this idea with us the whole time, all our buildings
would be simpler, more trivial, and life would become—
well, would life amount to anything at all?”

At Dwell we have always shared a similarly hopeful
outlook (perhaps one that some readers have at times
found too hopeful). What attracted us to modern design

was not the dogma or rigidity of statements like “form
follows function” or “less is more” but rather the notion
that by exploring and exploiting all the means avail-
able to us in the world today, modern design offers the
surest foothold on the future—a step closer to paradise.
The aesthetic, ideological, and technical improvement
of our surroundings portends better things to come.*

In this relentless continuum of progress, it’s easy to
forget that the future will consist largely of where we
have already been. Just as we do now, future designers
will have to solve the problems left to them by previ-
ous generations—yesterday’s need for more housing
becomes today’s question of how to address transpor-
tation, and so on.Granting then that in one form or
another, all design deals with these temporal concerns,
we've departed from our regular format with this issue
to address topics that we feel will be of significance
in the decades that follow—from groceries and lighting
to density and community.

We have tried to stay away from the type of garish
predictions that look silly in 20 years’ time—the
books I grew up with would have us all piloting flying
cars and living in robot-attended geodesic domes
by now. So, when approaching a topic, we solicited
the opinions of recognized experts and attempted to
pinpoint ideas at the vanguard of today that will likely
be of increasing importance tomorrow. Paradise may
remain just out of reach, but as Aalto attests, we can’t
stop trying to get there.m

*If it’s all about tomorrow, then couldn’t we be criticized for
having a few too many Eames chairs on our pages? Possibly,
but compare any Eames design to the dreck cluttering your

local Levitz, and tell me which embodies the rosier outlooh.

Sam Grawe, Editor-in-Chief
sam@dwell.com
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LETTERS

In response to “Product Design 101"
(September 2009):

Bad writer! Bad! You are hereby
banished to le maison de chien! Je
suis un French bulldog, and you have
indeed offended my sensibilities.
Before you criticize the product design
of my breed, you should first walk un
kilométre in my paws, non?

Pardon my French, but you have
really stepped in le merde this time!
Quel hypocrite! Each of your insults to
my breed apply également to your
own two-legged selves. You complain
that we are costly—this in a magazine
with advertisements for Bauhaus dog
beds that are trés expensive.

Inbreeding? Mon dieu! You have
insulted the foremost families of
Europe! And the lesser families of the
Deep South (see William Faulkner).
Do not speak to me of genetic inferi-
ority! Certainement, | snore. Et vous?
My eyes do not protrude. You have
former first ladies who cannot say that.

Mon appétit is very good, merci,
and my stomach is /e cast iron. But

your article gave me dyspepsia. And
quel probléme do you have avec births
via C-section? Our bitches have them
for the sake of health and convenience.
Do not those in your own office do
the very same?

| could chew this issue of Dwell to
pieces. Mais, instead | shall use it for
a pipi de pipi pad. En conclusion, |
give this article a paws down. | drool
in your general direction!

Vive le France!

Vive le bouledogue francais!
Flossie Beignet Landon
Baton Rouge, Louisiana
| wrote a letter to Dwell that was pub-
lished in the February 2002 issue in
response to the October 2001 "True
Real Estate Stories” article and about
the mid-century-modern home | pur-
chased. | wanted to follow up with
the tale of the amazing turn that's taken
place since.

| knew when | moved into the house
by the architecture and the details
that it was more than just an average

1950s modern house. | spent almost
a year researching everything | could to
find more information about the archi-
tects and the story behind my home.
The permits | pulled from when it was
built in 1957 had no architect listed.
| contacted some local mid-century-
modern experts and even the architec-
ture department at the University
of Southern California, but to no avail.
| pretty much gave up on ever knowing
the story of the house. | was content
just to live in it and enjoy it anyway.
One day in 2005, | heard a knock
at the door. | opened it to find a wom-
an who proceeded to ask me if | still
had the mailbox that | had recently
taken down. The mailbox had fallen
apart and rotted; | had to replace
it. It was gone, but she told me that
her father had built the mailbox in
the '50s and that she had grown up
in the house.
She told me stories about how
her father was an artist and had had
the house designed and built by a
local friend and architect. She was so




pleased that the house was still in
good shape and hadn't been remod-
eled. | asked about her father as |
grabbed a pen and paper to write
down all of what she was telling

me, including her name and number
and that the architects were none
other than Conrad Buff and Donald
Hensman, of Buff & Hensman.

Both Buff and Hensman have passed
away, but | was able to contact a part-
ner of theirs, Dennis Smith, who still
operates the firm (since updated to
Buff, Smith & Hensman Architects,
buffsmithandhensman.com). | called
him to see if he had any old records,
but he couldn't find anything; he said
that not many records were kept before
the '60s. | was able to talk Smith into
coming to the house, however, to see
if he could find any telling details to
verify that Buff and Hensman were
indeed the architects. He agreed but
couldn’t promise anything.

Smith was, at the time, helping to
restore a Buff & Hensman house from
the same time period. When he came

by my house, he was able to identify
not one but three indicators that Buff
and Hensman designed the house.
One was the unique way in which they
designed and fabricated the tongue-
and-groove ceiling—the exact same
way they had done in the house that
he was then restoring.

Smith left to return to his office and
write a report for me. Not an hour
passed before | received a phone call
from John Grist, an architect who had
worked with Buff and Hensman and
now shared an office with Smith. Smith
had told him the story, and Grist called
to tell me that he remembered Buff
and Hensman building the home and
had actually been in the house shortly
after it was completed.

For personal reasons, | have since
sold the house and moved. | read too
often of great architecture being torn
down for a cookie-cutter McMansion
and can only hope the new owners
take care of my former home and con
tinue its upkeep and restoration. |
hope to encourage others that they

can find other unknown gems if they
are willing to dig deep into their own
cities’ architectural pasts. One day |
hope to find another modern home
of my own, too.

Cole Gerst

Los Angeles, California

Correction: In the Dwellings section
of our September 2009 issue, we listed
the architecture firm for the Macallen
Building as Office dA. The project was,
in fact, a collaboration between Office
dA, the design architects, and Burt Hill,
the architect of record. We regret

the error.

Please write to us:

Dwell Letters

40 Gold Street

San Francisco, CA 94133
letters@dwell.com

#“CABERNET SAUVIGNON VINEYARD
#+HAWKEYE MOUNTAIN ESTATE, ALEXANDER VALLEY
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DWELL.COM

Now online...

Looking Forward

After reading about the future of de-
sign, what are your predictions about
where we're headed? What will define
luxury and timelessness in product
design ten years down the road?

Join the conversation at dwell.com.
dwell.com/articles/luxury-and-
timelessness

Drivin’ Movie

In the post-petroleum future, what will
you be driving? Dwell's editor-in-chief
Sam Grawe interviews experimental
industrial design duo Mike and Maaike
(below) about their driverless car
design in this exclusive online video.
dwell.com/car2040
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Alex Bozikovic
Alex Bozikovic is a Toronto-based free-
lance writer, an editor at the Globe
and Mail, and a new dad. While speak-
ing with the homeowners and archi-
tect of the Galley House ("The Future
of Homebuilding,” p. 84), he learned
about infill housing and modern furni-
ture design—and picked up baby-
proofing tips, too.

Justin Fantl
To shoot "The Future of Lighting”
(p. 50), San Francisco-based photogra-
pher Justin Fantl had to embrace the
technical difficulties of lighting not
just one fixture but 15 highly designed
LED lamps. “Each one exhibited its
own characteristics and whimsy,” Fantl
says. "We aimed to create a dialogue
between the peculiarities and shapes
of each light.”
* Mario Hugo and Nikolay Saveliev
Mario Hugo is a New York City-based
artist who collaborated with fellow
New Yorker Nikolay Saveliev to illus-
trate Augustin Scott de Martinville's
ideas on luxury ("The Future of
Luxury,” p. 40). In the process, Hugo
realized that though he spends an
inordinate amount of time at his com-
puter, he feels most luxurious in a
quiet room with a pencil and paper.
" DeanKaufman
New York City-based photographer
Dean Kaufman touched the soil of
three continents to shoot this month’s
features ("The Future of Density," p. 76;
“The Future of Homebuilding,” p. 84;
and "The Future of Community,” p. 92).
He lunched on grilled cheese in
Toronto and sashimi in Tokyo and had
the chance to stick his finger in a true-
to-life Dutch dike in Almere, Holland.

Marc Kristal
Marc Kristal has long admired archi-
tect and professor Alice Min Soo
Chun, whose Kid's Climb-It playground
he wrote about for this issue ("The
Future of Play,” p. 46). Kristal, Dwell’s
New York contributing editor, recently
penned Re:Crafted, a book about
interpretations of craft in contempo-
rary architecture.

Dan Maginn
Kansas City-based writer Dan Maginn
is a partner at El Dorado Architects
and a 1989 Tulane University gradu-
ate. He dedicates his story ("The
Future of Design Education,” p.31)
to Tulane's staff and students—most
specifically the 2009 “Katrina Class”
that stuck around after the storm. He
also gives a 1980s-style “slow clap” to
Domilise's Po-Boys, which gave those
who stuck around a great place to go.
" Travis Stearmns
Travis Stearns is a Minneapolis-based
freelance graphic designer, typogra-
pher, and art director. He worked with
Dwell to create the custom lettering
on the cover and throughout this
issue, based on his Valley font, which
builds off the notion of ball-and-stick
form. Stearns’s designs have also been
featured in Nylon and Wired.

Jim Stoten and Mike Perry
Jim Stoten lives and works in Suffolk,
England, which is the sunniest part
of the UK. So sunny, in fact, that Mike
Perry flew there all the way from New
York City to complete their illustration
for this issue ("The Future of Play,”
p. 46). That's how nice Suffolk is. During
the visit, Stoten and Perry drank lots
of beers, laid down a record, and shot
a video of their design process.

Jane Szita
Jane Szita is an editor at design maga-
zine Frame, based in Amsterdam, the
Netherlands—a country with no short-
age of star designers and architects.
For this issue, though, she was happy
to rub shoulders with the ordinary
folk responsible for an extraordinary
building: a bright orange communal
villa (“The Future of Community,” p. 92).

Mimi Zeiger
Brooklyn-based writer Mimi Zeiger
first wrote about architects Russell
Thomsen and Eric Kahn in October
2001 ("“Backyard Modernism"”). For
this issue, she turned her attention
to their Y House in suburban Toyko
("The Future of Density,” p. 76), where
rice paddies were long ago dug up
for row after row of housing. il
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\Nhat does
“affordable” mean
in post-Katrina
New Orleans—a city

with 30 percent
residential vacancy?

- -'.I -.‘u
\ w{"\"

asesa \Nhat should
a new house

look like?

THE FUTURE OF DESIGN EDUCATION

\Nhat does
‘sustainable” mean
in a city below
sea level?

THE STORA

Even before Katrina delivered the
knockout blow, central New Orleans
looked a bit like Mickey Rourke’s face
about halfway through The Wrestler.!
In vital neighborhoods like the Ninth
Ward and Tremé, the infrastructure

ol So Big.

-

ele

() I % () of the place and the houses in which
many New Orleanians lived were
literally falling apart. Katrina merely
intensified what was already a crisis.

After the storm, the remaining resi-
dents struggled to answer tough ques-
tions about the future of the city: What
does "affordable” mean in post-Katrina
New Orleans—a city with 30 percent
residential vacancy? What does

“sustainable” mean in a city below

Easy

sea level? And what should a "new”
house, one specifically designed
for this urban, social, economic, and
climatic context look like?

A group of Tulane School of Archi-
tecture students collaboratively
scratched their heads on these ques-
tions and a few others as they tackled
the fourth project of the university's
URBANDbuild studio: a 1,200-square-
foot house in the Central City neighbor-
hood aptly named “URBANbuild 04."2
For them, a year's worth of hands-on
architectural investigation resulted
in a simple conclusion: No question
worth asking has an easy answer, even
in the Big Easy.

7 Lots of personality and pride, but in
desperate need of some reconstructive

surgery.

Story by Dan Maginn

2The Tulane School of Architecture collabo-
rates with Neighborhood Housing Services
of New Orleans on the program.
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THE PROGRAM

Design-build programs are becoming
increasingly popular in architecture
schools across the country. More than
ever, students are seeking actual

work experience to balance the disci-
pline's traditionally academic pursuits.
Kenneth Schwartz, dean of the Tulane
School of Architecture, believes

that these programs have wide rang-
ing value: ""Hands-on’ means more
than just swinging a hammer,” he says.
"URBANbDuild helps the students un-
derstand the complexity of the social
issues in neighborhoods beyond

pure design.”

Well-meaning students acquainting
themselves with levels and plumb
bobs in challenged urban areas may
seem overly heroic to some,* but this

couldn't be further from the program’s
intention. "URBANbuild is fundamen-
tally different from a typical design
studio,” says Byron Mouton, its
co-founder* He thinks there is more to
becoming an architect than learning
how to design houses, and that
URBANDuild is a path to acquire this
expertise. “While it's important to cre-
ate an affordable home, it's equally
important to learn to work together
as a collective,” he says. "The program
encourages the students to learn
about all kinds of topics outside of
design: project management, commu-
nication, marketing, public outreach,
sustainability, construction. It gives
each of our students, not just the best
designers, a chance to shine.”

THE HOUSE

Like the three houses that preceded
it, URBANbuild 04 began with a careful
study of the Central City neighborhood.
"Part of the research process involved
studying the site context,” Mouton says.
"Understanding how residents use
their sidewalks, porches, and yards was
very important.” The students spent
a couple of weeks observing closely,
then broke into groups and began
to design. After a series of critiques,
a single scheme was chosen.®

Given the enthusiasm of 26 energetic
students, the house is striking in its
restraint. URBANbuild 04 is a decep-
tively simple box with a straightforward
three-bedroom floor plan—a modern
adaptation of a New Orleans shotgun
house. The house's public areas (living
room, kitchen, and dining room) form
an L-shaped block, which encapsulates

the bedrooms and the bathroom core.
The flexibility of this well-lit space,
which connects the front porch of the
house to its rear porch, helps make

it feel larger than its square footage
would suggest. In addition, the con-
tinuous volume provides cross venti-
lation, aided in part by a panelized
storm shutter system that diffuses sun-
light and protects the large windows
from storms.

Few Central City residents are
ambivalent about the appearance of
URBANbuild 04, but even its detrac-
tors seem to appreciate the sincerity
of its intention. "We've found they
either like it or they don't,” Mouton
says, "but they all agree that it fits the
scale and context of the neighbor-
hood. A lot of them are just happy that
something positive happened here.” I»

3Howard Roark, Frank Gehry, Mike Brady...
the profession has enough heroes already.
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4The management of the construction pro-

cess is itself a collaboration: Mouton teams
up with Sam Richards and Emilie Taylor, who
have been with the program from the start.

*The process was more akin to an intellec-
tual cage match, starting with 15 designs,
narrowed down to six, then two, before
a final battle-scarred winner emerged.

Dwell
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THE LESSON

Although the house's simplicity, spa-
tial efficiency, and use of controlled
exterior space contribute to its afford-
ability, students are quick to point

out that the creation of a stand-alone
prototype that can be mass-produced
wasn't their primary focus. They
learned that, unless you're in a situa-
tion where modular components or
mass production can be effectively
used, the real secret to saving money
is to keep the square footage down
and to limit the price of labor by
simplifying the material palette and
construction techniques.

Mouton agrees: "If we used conven-
tional labor rates, this house would
run about $150 per square foot, which
isnt exactly affordable in this neigh-
borhood. To not factor in the real cost
of construction is disingenuous in
a discussion of real affordability. In
order to hit a market cost under $100
per square foot, you're talking about
a house with very little detail. We'd
have to simplify the house to the point
where it would be hard to find enough
things to do to fill a semester.”

Mouton believes the focus of
URBANbuild might shift in upcoming
projects, however. "We're interested
in tackling the affordability issue in
one of the upcoming houses, in addi-
tion to maybe working on a renovation
project,” he says. "l see a very clear
link between the two."

URBANbuild 04 reinforces the
difficulty of attaining the holy grail
of middle-class modernism: a shiny
new house that is simultaneously
supercool and fairly cheap. The idea
that a thoughtful renovation of an
existing house in a transitional neigh-
borhood might be the most realistic
way for the cash-strapped and design-
minded to acquire their dream digs
might not be as sexy as the idea
of a brand-new home,® but to those
without access to free student labor
or discounted building materials,
it's probably the most viable option.

1.Breathable House Wxap
Natural cross venti-
lation is preferrxed,
but in a humid climate
like New Orleans's,
that’'s not always an
option. URBANbuild o4
uses a house-wrap system
to seal cracks and
minimize air leakage
while allowing moisture
vapor to pass through,
This translates to
reduced energy consump-
tion, improved indoox
air quality, and mold
prevention.

2.Plumbing Fixtures
The students used effi-
cient plumbing fixtures
and off-the-shelf
fittings like faucet
aerators to reduce the
house's water consump-
tion and its impact on
the city's overtaxed
sewer system.

3.Hot-Watexr Distribution
The compact design
allows for an efficient
water-distribution
system. All hot-watex
lines in the house are
fewer than 20 feet in
length, which helps
reduce the costs of
initial material usage
and energy consumption
down the road.

4.HVAC Equipment

Most houses in New
Orleans are typically
designed for cooling
loads: combining an

air conditioner with

a relatively inefficient
heat strip for winter
use. After analyzing
long-term operational
costs, the students
opted for an energy-
efficient heat-pump
system instead. They
worked closely with
mechanical professionals
to properly size it.

5.Enexgy Star Appliances
Though it's not much

of a design trick, all
of the appliances in the
house are Energy Star-
rated, which translates
into operational savings
of about $100 a year.

6.Windows

Buildex-grade low-E
insulated windows
provide lots of diffuse
daylight, improving
colox perception and
reducing artifiecial
lighting loads. East-
and west-facing openings
were reduced in numbez—
or set back deeply-

to help control direct
solar heat gain.

7.Insulation

The students ramped

up the overall R-value
of the house well beyond
standaxd construction.
They used a soy-based
spray-foam insulation
undex the floor, in

the walls, and in the
roof structure.

8.Lighting

All the lighting

in URBANbuild 04 comes
from compact fluores-
cents-reducing enexgy
consumption and the
internal heat gain that
would have resulted
from incandescent

light usage. I»

¢ Prefabrication has some potential in the
grail quest, but a number of costs specific
to the project's final destination are typi-
cally (and necessarily) excluded from the
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price, such as land acquisition, foundation
design and construction, utility connec-
tions, building permits, and construction
oversight,

Dwell
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CLASS DISAMISSED

Even if it doesn't solve all of New
Orleans's housing problems,
URBANDbuild makes an important
contribution. Thus far, the program
has produced four well-designed,
well-built houses in a neighborhood
starved for constructive action. Moti-
vated students have honed their team-
work and construction skills, explored
a diverse range of issues beyond
the classroom, and challenged local
residents’ long-held assumptions
about architectural expression.

The program succeeds because
of the physical and emotional invest-
ment it requires from students and
residents alike. Karla Valdivia, one of
the URBANbuild 04 team members,
believes that the intense experience
of building a real house has profoundly
affected how she'll practice architec-
ture upon graduation. “| was surprised
at the extent of work we all put in,”
she says. "Few of us had construction
experience, and yet we were all quick
to learn. What was hardest for me
was probably detaching myself from
the project after it was completed.”

School’s In: Three More
Design Programs We Love

Studio s04

Students are swinging hammers and
taking names at the University

of Kansas School of Architecture
and Urban Planning. Studio 804, led
by Dan Rockhill, has completed 13
design-build projects since 1995.
With a focus on prefabrication,
modular design, and sustainability,
the program squirts out talented
alumni like fizzy water through

a seltzer nozzle.

CEDIM
cedim.com.mx

Journey about 300 miles south

of San Antonio, Texas, to Monterrey,
Mexico, and you’'ll find yourself
within the gravitational pull of CEDIM
(Centro de Estudios Superiores de
Diseno de Monterxey). Anchored in a
great new facility, the school offers
eight design-related career tracks—
from architecture to fashion-each
exploring where design, technological
innovation, and business merge.

EPFL+ECAL Lab

epfl-ecal-lab.ch
EPFL+ECAL Lab in Lausanne, Switzer-
land, has an innovative design program
that finds points of intersection
between engineering technology,
industrial design, art, and axchitec-
ture by combining the forces of the
University of Art and Design Lausanne
and the Ecole Polytechnique Fédérale
de Lausanne. Aside from challenging
the perceived boundaries between these
fields, the program actively reaches
out to industry, bridging the gap
between academic study and real-world
markets and experience.lll
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THE FUTURE OF LUXURY

-va

Luxury, a term that once conjured
images from Lifestyles of the Rich and
Famous, is now just as often used to
aggrandize personal organizers, iPod
cases, and websites. So we turned

to Augustin Scott de Martinville, who
heads the master's program in luxury
and design at the University of Art
and Design in Lausanne, Switzerland,
to talk some sense about the future
of this ever-shifting concept.

L L1
What's the most important idea for
luxury designers to grasp?
The first thing has to be value for
money—a notion that is not always
relevant in the world of luxury. But this
notion must become very important.

And the luxury goods of the future?
It's a real cliché, but in the developed
countries, people are saturated
with food, products, and information.

THE JOURNEYMAN'S GUIDE

Story by Aaron Britt
Illustration by Mario Hugo and Nikolay Saveliev
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The constant solicitation to buy makes
simple things like sleep, time, and rela-
tionships the real luxuries.

Marketers like to talk about acces-
sible luxury. Does that make sense
to you, or is it just branding?
The ultimate luxury is to have Swiss
cheese and bread for lunch after a
morning walk in the Alps. But it could
also be a short sampan ride during
a Hong Kong sunset. It's all about the
right time and place, not the price.
A $15 bottle of wine can be a luxury.

What about the ethical ramifications
of luxury, when the financial dis-
parity between the producer and
user can be preposterously large?

I actually think that luxury, when syn-

onymous with very high quality, is

the most ethical field in which to work.

Making luxury goods is the only way

to preserve certain skills, techniques,

and sometimes whole communities,
in both developed and Third World
countries. Skilled craftspeople can

be found everywhere, from the French
saddle maker to the village woman
weaving raw silk in Cambodia. The
challenge is to develop this potential.

Is there a certain product that is

pointing the way forward?
A product that represents intelligent
anticipation of future luxury is the
Milgauss watch series by Rolex.

The engineers at Rolex developed
a new material called Parachrom,
which is resistant to magnetic fields
[which harm mechanical watches], and
integrated it into their Milgauss series,
which was made for people working
in research labs and power plants.
Rolex could just live off its reputation
and make gold versions of the watches
it already came up with. But here
you have true technical innovation. il

AMENITIES

"THE CREEK €OD
OF LUKURY

Dwell
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THE FUTURE OF DRIVING

In 2008 a French journalist from

Auto Plus magazine was arrested for
publishing photos of an unreleased
Renault Mégane. An Internet search for
the model raises the question of why
anyone would be remotely interested
in obtaining photos of this unremark-
able five-door. But in the industry even
the slightest shift in tail-light design

is guarded like a state secret, and rabid
journalists and enthusiasts do their
utmost to detail every miniscule move
the automakers make.

The irony is that despite all the pomp
and circumstance, cars have changed
relatively little over the course of the
last century—most of us are still stuck
behind the steering wheel of a gas-
guzzling combustion engine-driven
ride. This latency in product devel-
opment is exactly what inspired San
Francisco-based designers Mike and
Maaike (Californian Mike Simonian
and Dutch Maaike Evers) to transport
themselves to the year 2040 and
imagine what driving could become
without, well, driving.

“The discussion lately has been
focused on what's under the hood,”
Simonian says, “but that's not some-
thing that is necessarily going to
change cars." Instead the pair looked
to emerging technologies—like GPS
devices, active cruise control, and even
social networking—to devise a novel
form of transportation centered on
quality living and facilitating new expe-
riences, without steering or having to
observe traffic laws. “We thought that
at the point when people trust these
cars enough that they don't need a
handheld control would be when cars
would begin to lock completely dif-
ferent. So rather than building a car
around the idea of a driver, we built
it around all of the passengers.”

Not surprisingly, Mike and Maaike’s
ATNMBL (short for Autonomobile)
takes many of its cues from their design
experience in the world of furniture
(note the resemblance of the interior
to the pair's Mute chair) and technology
(the car's navigation is an extension
of the kind of functionality found on I»

Story by Sam Grawe
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Somewhere between Knight Rider's KITT
and your living room lives ATNMBL, Mike
and Maaike's concept for a driverless car.

Dwell
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THE FUTURE OF DRIVING

Meet ATNMBL

1. Electric power +

solar-panel assist

2. Living-Toom-style
seating for seven;
electric power storage

underneath seats

3. Driverless navigation

with voice recognition

4. Optional screen for
displaying menus, maps,

and entertainment

5. Electric-powered

motor within each wheel

their G1 Android phone). The result is
akin to a souped-up Zaha Hadid living
room on wheels that behaves like

a really smart iPhone.

Because the ATNMBL would utilize
our present infrastructure and share the
road with piloted vehicles, Mike and
Maaike kept the scale similar to today's
autos—but that's where the similarities
end. "We looked at architecture for
inspiration, because if you change from
a speed-driven, manually operated
object to something that's essentially
living space, the question of propor-
tions will become much more of an
architectural experience,” says Evers.
Indeed, floor-to-ceiling windows, wrap-
around modular sectional, sleek coffee
table, and pop-up flat screen reads
more like a listing for an upmarket
condo than a want ad for a new ride.

So how does it work? “lIt's all voice
controlled,” says Simonian. “It will
be very natural, as if you stepped into
a cab and the cab driver was someone
who knew you." Imagine ATNMBL
storing directions like we store contacts
in our phones, or easily being redi-
rected after an onboard search for a
last-minute movie listing or late-night
Indian restaurant. Mike and Maaike
even imagine downloading different
driver profiles, other people’s road
trips, and, most intriguingly, a sort of
Facebook-meets-ride-share program.

“When your car drops you off at work,”
Simonian explains, “it can actually

go out and rent itself to other people
within your trusted network.”

"It's like a pool,” Evers expounds,
"so as you're lending out your car into
the system, you're able to make mon-
ey, whereas if you enter the system to
ride, you pay a couple bucks.”

Part of what makes ATNMBL unique
is that the clients were Mike and Maaike
themselves. After working for larger
firms, the pair decided that when they
launched their own studio they would
allot a certain amount of time to
self-motivated projects such as this.

It keeps their thinking nimble and
eventually pays for itself by helping
win new business down the road.

“There have been some interesting
reactions,” says Simonian. "Gearheads
see this as a big threat, while to other
people the end of driving is like the
end of washing dishes.”

“It's important that people start talk-
ing about what they really want from
cars or transportation,” Evers asserts.
“If we keep getting a little more styling,
it doesn't really take us anywhere new.
We wanted to stir up excitement and
passion, which is why we deliberately
did some things that are controversial.”
Given the current state of the auto
industry, excitement and passion could
be just what cars and drivers need. Il

See the video interview at
dwell.com/car2040

Mike and Maaike's design goes far beyond The pair deliberately forewent windows
styling to create an entirely new concept in the front and back of the vehicle to accen-
for transportation—including an operating tuate the notion of driverless driving. @
system and living-room-like interior.
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THE FUTURE OF PLAY

ectric Slide

For something that's meant to cele-
brate the pleasures of childhood, the
playground sure has gotten old. The
essential program—swings, slides,
monkey bars—is as limited and pre-
dictable as the activities it's designed
to promote. Though a playground
may divert or entertain, rarely does it
engender the kinds of social interac-
tions that can meaningfully teach. It's
true that even the most uninspiring
variant will whip a kid into furious ex-
penditures of energy, but the outcome
is a small, if satisfying, harvest: a better
appetite and a tighter night’s sleep.
All of this caused professor Alice
Chun to ponder how a 16,000-square-
foot vacant lot in Stuyvesant Town, the
Manhattan residential development
where she lives with her husband and
young son, might be used to change
all that. “There are merry-go-rounds in
Africa and India that generate energy,”
she notes. "Children play on them, and

villages with no water or electricity

are able to pump from wells and have
light. If they're doing it there, why can't
we do it here?” Consequently she put
this playful challenge to the graduate
students in the design-build studio she
teaches at Columbia University.

The as-yet-unbuilt playground,
which the students named Kids
Climb-lt, is an all-rubber, recycled,
and recyclable environment featuring
18 tripods—constructed from steel
pipes enclosed in rubber balls—
with rope nets strung between them.
As kids climb the nets, their motion
activates generators in the tripods’
peaks, which produce energy that's
stored in underground batteries.

The net system—with eight distinct
zones including ramps, tunnels, and
vines—encourages children to use
their imaginations to develop their
own games. Some of the rubber balls
on the tripods trigger lights, bells,

and water misters across the entire
landscape, and a time and energy
stopwatch enables kids to calculate
how much power their games can
generate within a fixed time period.
And because the netting zones have
been designed to attract different
age groups, Kids Climb-It also func-
tions as a kind of neighborhood in
miniature, teaching and encouraging
children with varying skill sets, temper-
aments, and degrees of maturity how
to interact with each other.

As a reimagining of the aesthetics
of play, a more efficient use of public
space, a producer of clean power, and
a landscape that encourages young
people to think independently, Kids
Climb-It is more than simple recreation.
It looks to be a model of what tomor-
row's playgrounds, and citizens, might
very well be. il
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Story by Mare Kristal
Illustration by Mike Perry and Jim Stoten

Visit dwell.com/magazine to see the
making of this drawing with Mike Perry
and Jim Stoten.
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fun masterpieces!

At photowow.com, you can choose from 40
different design styles that include photowow's
own creative looks as well as others similar
to famous artists. Printed on paper or canvas
from 12" x 12" to 42" x 42", and stretched or
framed ready to hang on the wall, you'll find
the possibilities ENDLESS.

It is easy to price and order everything on-line.
Within a few days of placing your order, you
will receive a proof of the look you requested
for your approval or modifications. Your
completed masterpiece will be sitting at your
front door within two days to one week of your
approval of your proof depending on the
delivery option you choose. I¥'s the greatest
gift to give or receive this holiday season!
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Easily order on-line at
photowow.com

Turn your memories into big, bright and
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Or visit our studio in:

Los Angeles 800.453.9333
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A Letter from te Foun

As Founder and CEO of Evergreen Earth, | am
_ honored to be part of the DWELL family and for
.this opportunity to connect with DWELL readers.

~ Evergreen Earth and DWELL understand that you
= expect the products and services you buy to be
" environmentally sensitive. With that in mind,
~Evergreen Earth has launched the Evergreen Mark.

—— We wanted to create a way for consumers to be

— able to tell at a glance that they are purchasing a
= product from a socially responsible company.
= Seeing the Evergreen Mark displayed will assure
~consumers they can trust that a product or service
== goes beyond “Green” and is the result of sustain-
able manufacturing practices.

We believe that the individual is the greatest agent
for positive social change and that the choices we
all make can alter the course of life on this planet
for generations to come. We also believe that the
way in which we balance innovation with our
natural resources will not only determine our
energy independence as a nation, but greatly
enhance our quality of life.

gvergreen
ASSURED

N TN e
§

green startsih PR
% R & A % The Evergreen Earth family of companies is dedi-
; g cated to creating a “balance of power” through
innovation, education, development, and opera-
tional services for all facets of renewable energy
integration and sustainable building practices.
Through the Evergreen Mark, we are also dedi-
cated to helping smart consumers make design
and buying decisions that will support a beltéer
world.

| founded Evergreen Earth fully embracing the idea
that innovation is still at the heart of the American
spirit and that we will continue to lead the new,
global “Green” economy by our example.

Yours for a Greener tomorrow,

Gordon Hattersley lll

. "

« | EARTH

evergreenearth.com




THE FUTURE OF LIGHTING

SHINE @N YOU
CRAZY wIODE

50 Dec/Jan 2010




¥ (

Y
o

7 3 -.g-'.-

|
|
'

an DecfJan 2010 51




THE FUTURE OF LIGHTING

With the introduction of the com-
mercially viable incandescent bulb in
1879, our ability to control and apply
light was forever altered. One hundred
and thirty years later, as governments
step up lighting regulations and energy
concerns fuel the innovation of illumi-
nation, lights are undergoing another
revolution, and light-emitting diodes
are leading the charge.

Both smaller and more durable than
incandescent or fluorescent bulbs,
LEDs—which forgo interior filaments
and photons for semiconductor
diodes—expend less energy as heat
than traditional types of lights, con-
sume up to 75 percent less electricity,
and last up to 50 times longer than
an incandescent bulb—and almost five
times longer than a compact fluores-
cent light (CFL), according to the U.S.
Department of Energy (DOE). In an
effort to help consumers better under-
stand the facts and figures, the DOE

Forever replacing bulbs might
fast become an act of the

past as long-lasting, energy-
efficient light-emitting diodes
(LEDs) make their way into
the marketplace.
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has developed an easy-to-read, Energy
Star-approved Lighting Facts label

for LED products that provides specific
performance information, focusing

on features like light output (measured
in lumens) and color accuracy.

The potential of these products
extends far beyond energy efficiency
and savings. "LED solutions that work
well in general illumination situations,
like task or accent lighting in your
home, are really just coming onto the
market now,” explains Mary Beth Gotti,
manager at General Electric’s Lighting
& Electrical Institute. “But the really
intriguing part of LED solutions mov-
ing forward is that we're going to learn
how to apply light more effectively
than ever before.” As designers begin
to experiment with the technology,
fixtures employing it will become more
fully integrated into our homes—in
risers and stairs for safety and even
furniture and furnishings.

Jaime Salm, cofounder of environ-
mentally focused design studio
MIO—and designer of the Trask lamp
featured in our lineup—agrees, and
he foresees a radical transformation.
"How we light space, what constitutes
a lighting fixture, and the service of
light in all aspects of our lives will soon
be redefined.” It looks like there's a
bright future for the nascent technology,
and it has only just begun to shine. Il

A. Massaud w083t, $650
By Jean-Marie Massaud
for Wastberg

www.wastberg.com

B. Abyss, $595

By Osko & Deichmann
for Kundalini
kundalini.it

C. Air, $300
By Jukka Setala for Luxo
luxo.com

D. Brazo, $420
By Pable Parde for Pablo

pablodesigns.com

E. Magnetita, $1,323
By Denis Santachiara
for Studio ltalia Design
sid-usa.com

F. Claesson Koivisto Rune
w081t2, $550

By Claesson Koivisto Rune
for Wastberg
www.wastberg.com

G. Trask Lamp, $225

By Jaime Salm and Roger
Allen for MIO
mioculture.com
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By Michele de Lucchi
and Giancarlo Fassina
for Artemide
artemide.us

I. Irvine 082t, $550
By James Irvine
for Wastberg

www.wastberg.com

J. Jetzt, $510

By Axel Schmid
for Ingo Maurer
ingo-maurer.com

K. Link, $380
By Peter Stathis for Pablo
pablodesigns.com

L. Stem Ray, $460
By Studio Conran
for Yamagiwa
yamagiwausa.com

M. F+P 550, $3,200
By Norman Foster
for Louis Poulsen
louispoulsen.com

N. Element, $445
By Mark McKenna
for Humanscale

humanscale.com

0. ltis, $400
By Naoto Fukasawa
for Artemide
artemide.us
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Improve your world on the inside with more interior space and a
Multi-information Display. The 50 mpg-rated* 3rd generation Prius.
Download the Prius Experience App to learn more.
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» Install,  Getthe Prius Experience iPhone™

App from the App Store™
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THE FUTURE OF DESIGN ACTIVISM

Public womain

Though it's quite popular to proclaim
that design can change the world,
even the best-laid plans aren’t enough
to make a difference on their own.
We spoke with three leading design
agitators about how and why we all
need to get involved.

200
Bryan Bell is the founder and
executive director of Design Corps,

a nonprofit organization that provides

architecture and planning services

to promote positive development in
communities. He is also on the steer-

ing committee of a new network
called SEED (Social, Economic, and
Environmental Design).

"The link between design and critical
community and global concerns—job
creation, disease prevention, rebuilding

after natural disasters—is becoming

clearer. Further establishing that con-

nection will create a whole new field
of relevant design.

“I think that we're going to start to
see more designers who aren’t waiting

to be asked to solve a problem or

for an invitation to act; when they rec-

ognize a need, they will craft a built
response to it. But you can't get it

right unless the client and community

are involved. Each of us has an asset

we bring to a project, and when you
put those assets together to effectively
resolve an issue, that's incredibly pow-
erful. We're not just looking for a prac-
tical solution; we're looking for poetry.”

eoe
Fred Kent is the president and founder
of Project for Public Spaces, a nonprofit
organization committed to helping
communities develop their local public
sites into people-friendly hubs.

“The role of public spaces—libraries,
hospitals, courts, streets—is up for
grabs right now. Rather than being
defined solely by their intended func-
tions, these spaces can, should, and,
| believe, will become more halistic,
multiuse environments. Good public
spaces are accessible; there are things
to do in them; they're places where
you feel like you can socialize.

“The architecture profession has to
stop focusing on building iconic build-
ings in lifeless areas solely to make
big debuts and win awards. Instead,
we should all be engaging the idea
of ‘architecture of place.’ Identify what
you want to do on that site and then
design to support that purpose, or
modify what already exists there to fos-
ter civic engagement: Start a market,
plant a garden, or install a bench.”

DESIGNATED

GUERRILLA

GARDENING
SPACE

PERMIT REQUIRED
T —

Richard Reynolds is the author of

On Guerrilla Gardening, a practical,
tip-filled guide chronicling the history
of and modern motives behind the
“illicit cultivation of other people’s
land.” He speaks to aspiring green
thumbs around the globe about how
to get gardens started.

“The Internet has turned what was
once a very disparate activity into a
movement, and | urge people to utilize
all the available online tools to docu-
ment their gardening projects. It's
also important to engage your com-
munity in good old-fashioned conver-
sation, which, in this case, begins with
direct actions rather than just words.
These different forms of propaganda
help to raise awareness, encourage
more people to join in, and show land-
owners and communities what can
be achieved on neglected land.

“There’s a group in the UK called
Incredible Edible Todmorden that
focuses on growing local food, and
their mission is to make their town self-
sufficient by 2018. Though their efforts
began as a form of guerrilla gardening,
the group effectively convinced the
local authorities that they were full of
great ideas, passion, and determination,
and now they have full civic support.
The ultimate goal is to get more people
involved; | don't believe that it has to
be a constant battle.” i

Story by Jordan Kushins
lllustrations by Michael Leon
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THE FUTURE OF GROCERIES

Marketing Strateqy

In 1955, photographer Elliott Erwitt
snapped a photo of a bereted
Frenchman riding his bicycle down

a tree-lined road with a child and a
pair of baguettes strapped to the rear.
It's easy to imagine the trip the man is
returning from, during which he prob-
ably visited not only the boulangerie
for his bread but also the fromagerie,
the pétisserie, and the charcuterie.

The ncotion of making daily trips to
four different specialty shops to keep
the larder stocked is hardly imagin-
able in the age of 100,000-square-foot
superstores, but today's grocery shop-
pers are starting to take a cue from the
romantic era when the distance from
the wheat field and the baker's oven
could be covered by bicycle.

While the next generation of grocery
stores will make use of technology
that would have once been unfathom-
able, many of those innovations will
be used to close information gaps
and shorten supply chains, making it
possible once again for a shopper to
see the face of the baker who made
his bread, if only on the screen of his
handheld device.

SOURCE
Dara O'Rourke founded the website
and mobile app GoodGuide to lift
the marketing veil from consumer
products and give shoppers better
information about the impacts of what
they buy. "Soon almost everyone will
have Internet-enabled supercomput-
ers in their pockets,” O'Rourke says,
"You'll be able to go into a store, scan
a bar code, and pull up anything you'd
want to know. There's going to be
greater transparency about what's in
products and where they came from.
I'd be surprised if in five years we had
a product recall and couldn’t find out
where the contamination originated.”

L L1
Sam Mogannam started working at his
family's small San Francisco grocery
store when he was six years old. Some

30 years later, he has turned Bi-Rite
into a thriving urban market and
community hub where locally sourced
products are a priority. Recently he
established a farm north of San
Francisco to create a direct source for
Bi-Rite. In the future, Mogannam pre-
dicts, "big corporate chains will experi-
ment with smaller formats,” making it
easier to maintain inventories of fresh,
local food. "Our food supply is being
manipulated to meet the demand

of big chains. People don't need

400 cereals. It's all the same crap in
different boxes."

BUY
Cristian Campos, author of the book
New Supermarket Design, has done
extensive research into trends in
grocery store design. “The evolution
of supermarkets will come at the
hand of digitization more than by the
hand of ‘pure’ design,” he says, pre-
dicting that software will soon “plan
the placement of products according
to the routes of consumers inside
a store, time spent in each aisle, and
the best-selling products in that store.”
But don't be fooled: These “digital
improvements” will be hidden behind
a more natural, low-tech aesthetic
that speaks to heightened interest in
healthy and ecological food. "Graphics
and designs will imitate public markets
with natural light, warm colors, lots of
wood, softer lines, and higher prices.”

CARRY
Catherine Conway opened Unpack-
aged after testing the idea in a London
market stall. The small shop sells bulk
cleaning products, dry goods, and
produce and encourages shoppers
to bring their own refillable containers
in which to take their purchases home.
“We have loyal customers who are
willing to change the way they do
things. Now producers are getting
in touch to see if they can sell prod-
ucts to us without packaging,” she
says. "It saves the manufacturer and
the consumer money.” i

Story by Sarah Rich
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Using a mobile device (top), shoppers can
get third-party information about their food.
The lettuce grown at Bi-Rite's farm (middle
top) doesn't travel far to reach the store.

Austrian supermarket chain Interspar (mid-
dle bottom) boasts high-tech, daylit stores.
At Unpackaged (bottom), customers fill their
own containers from bulk bins.

Photos by Multistorey (bulk detail), Giinter Richard Wett/ATP Archi
courtesy Bi-Rite Market (garden), GoodGuide (iPhone detail)
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The world’s first mulfitemperature refrigeration drawer -
the CoolDrawer goes beyond exceptional refrigeration to
truly revolutionize kitchen design. Change from a freezer
to a fridge to a wine drawer all at the touch of a button,
no wonder it has been awarded numerous design honors.
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THE FUTURE OF GROCERIES

Food design, if properly done, should
eliminate superfluous packaging.

000
Marti Guixé uses food as a medium
for questioning social behavior and
mass consumption. From designing
edible ingredients to working with
packaging and restaurant design,
Guixé regards food as an object and
a material for creative manipulation,
rather than simply a source of flavor
and energy. While graphics and
messaging on packages can change
consumer behavior to a point, rethink-
ing the contents inside, Guixé argues,
can go even farther. “Food design,
if properly done, should eliminate
superfluous packaging.”

ST@RE
Ted Selker, the former head of MIT's
Context-Aware Computing Group, has
developed numerous smart systems
for the kitchen, including his proto-
type of the Living Food Green Storage
refrigerator. "We asked, What if you
take vegetables from an ordinary
grocery store and, instead of putting
them in a cold, dry refrigerator, give
them light and warmth—treat them
like flowers? Instead of embalmed,
shocked veggies, we have living ones.
Not all foods require uniform storage

"

conditions. His concept provides com-
partments of various temperatures,
light levels, and degrees of humidity.

L L1
Clive van Heerden leads innovation
research for Philips Design. The com-
pany's recent Food Probes looked
at how design can support changes
in the way we eat and source food.
The Home Farming Unit—one of three
Food Probe concepts—is a small bio-
sphere that contains live seafood and
grows vegetables. It's a tool for self-
sufficiency and energy conservation.
“You would consume only what you
need at a given time, reducing the
need for refrigeration,” explains van
Heerden. "Supermarkets would adapt
their storage and displays to sell live,
growing produce, which would cut
down substantially on packaging.” i

Marti Guixé's I-cake (top) uses decorative
features like icing to display each of the cake's
ingredients as a percentage of the whole.
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The Home Farming Unit (left) radicalizes
the farm-to-table notion by putting the food
source mere feet from the dining room.

The Living Food refrigerator (right)
displays an exterior photo of its contents,
saving energy by obviating the need to
open the door.

Dwell
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THE FUTURE OF THE PAST

Preservation

Hlustration by Andrew Holder
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Recommended

With the preservation of mid-century
buildings already a touchy subject—
many people are still unwilling to see
the value in preserving “modern”
architecture—we asked three experts
what the future of preservation will
look like for modern, postmodern,
and contemporary design.

L 11}
Theo Prudon is a professor at the
Graduate School of Architecture,
Planning, and Preservation at Colum-
bia University and the president of
the modern conservation organization
Docomomo U.S.

“l see two main pressures exerting
themselves on the future of preserva-
tion: density and temporality. Around
the world, most of the population is
along the coasts, and as populations
increase, we're going to be putting
more pressure on places that are not
developed or are underdeveloped.
That means that preserving low-density
sites will be increasingly difficult.

“As for temporality, a postmodern
building comes from the era of the
five-year lease, not the 99-year lease,
and that economic reality affects the
building’s physical reality. It's just not as
well made, yet it's far more complex
than something from the 19th century.
Complex, less-well-made buildings
are tougher and more expensive to
save, so the time to find more creative
ways to use them will come sooner
than ever.”

Sharon Park is the associate director
of Architectural History and Historic
Preservation, a division of the Office
of Planning and Project Management
at the Smithsonian Institution.

"The green movement is interested
in retaining usable buildings and not
sending them to the landfill, which
is great. But to do that, its supporters
push renovation, not restoration or
rehabilitation. | want to preserve the
historical character of a building—like
a brutalist building or maybe a 1950s

modern office building now slated
to become apartments—but | get
nervous when we lose the historic
details of a great old building so
that a developer can score an extra
LEED point for reuse. Preservation
and reuse aren't the same thing.

“Here in Washington, DC, a lovely
modern apartment building was
recently outfitted with new, more
energy-efficient windows, and that's
great, but that building has lost some
of its really wonderful, sleek lines. You
could say I'm being overly precious,
but it's not the same. Maybe that's
the price we have to pay to revitalize
our communities.”

L L1
Peter Alspach is a mechanical engineer
and an associate at Arup.

"One of the challenges | see for
buildings that have not gotten some
historical designation or been added
to the National Register—I| guess you'd
just call them old buildings—comes
from present energy-code require-
ments and upgrades. Look at a build-
ing from the 1940s or '50s,essentially
designed to function without air-condi-
tioning, and on paper it looks like
it should be an energy pig, but in prac-
tice it's actually pretty good, because
the building has good bones and
makes use of daylight and natural ven-
tilation. But you may not see that if you
just base upgrade scenarios on how
many panes the windows have or wall
construction. If you're forced to make
particular upgrades, instead of locking
atthe whole energy picture, saving the
building can become cost-prohibitive
for the owner.

“If we move to a system where
we take the whole building's energy
performance into account, we can
get a really high-performing building
out of something that might otherwise
have been torn down. Lots of people
are starting to do it this way now, but
this method needs to be sealed up
in actual city codes and ordinances
across the country.” ll
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't takes thousands of knots
to make a beautitul rug.

And another one to
make sure a child
didn’t weave it.

Some 250,000 South Asian children are forced to weave
rugs destined for our homes. Look for the human knot on the
GoodWeave label and you can help stop this practice.

Every GoodWeave certified rug is made on a loom that is
independently monitored, ensuring that only adult artisans
crafted it. Your GoodWeave purchase helps get children

off looms and into schoaols.

So when you are looking for a beautiful rug, look
for the GoodWeave label.

Learn more at www.GoodWeave.org.
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THE FUTURE OF PREFAB

Piece b\/ Pearce

Peter Jon Pearce caught Charles Eames's eye
with a sophisticated bent-plywood lounge chair
he made in college and was soon offered a job.
Flash forward 50 years to Malibu, California,
where Pearce’s new EcoHouse prototype is the
culmination of a lifelong quest to hone in on
the basic principles that drive good design.

The Pearce EcoHouse, a prototype for
a fully sustainable prefab home, will soon
be erected in the Santa Monica Mountains.

Story by Sam Grawe
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THE FUTURE OF PREFAB

High-Performance Design

Evolving from the principles Pearce
developed over the last 40 years,

the prefabricated steel space-truss
structure provides maximum stability,
volume, and area (3,138 square feet
of open, column-free space to be
exact), with the minimum amount of
materials, density, and surface area—
in keeping with what Pearce terms
“high-performance design.” With atten-
tion down to the last nut and bolt,
Pearce designed and planned for
each and every piece required in the
construction. He likens the unusual-
looking home to a modern-day
indigenous building, which satisfies
the basic needs of shelter in the

simplest way possible by using the
best materials that are available.

Glass Enclosure

The insulated glass enclosure consists
of 96 operable windows around the
exterior and 48 operable windows in
the ceiling, which allows for plenty

of day lighting and 360-degree views.

Glazing Panels

“When you're building a ship or an
airplane you don’t show up with a
piece of aluminum and decide what
to do with it; everything is planned

Unlike the design Pearce developed
for the Biosphere 2, here the glazing
sits inside the space-frame structure.
An onboard sprinkler system will keep
the windows clean and the home

safe from wildfires.

\ \ P / /

in advance,” Pearce notes. The above

diagrams are "unfolded” color-coded
plans of the various pieces involved

in the glazing system (panels, left, and
framing components, right).

AT e SR e

December 21, noon

June 21, noon

Shading

A louver-based “climate management
canopy” (above) allows for maximum
solar radiation in winter and minimizes
thermal gain in summer. il

All of the building materials used in the
EcoHouse will be prefinished and pre-

fabricated offsite. No skilled labar will
be required onsite during construction.
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Once the house has been constructed,
Pearce will be able to make more
EcoHouses using the tooling for all
the constituent parts. €
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THE FUTURE OF TIMELESS DESIGN

Marcel Breuer's Wassily chair, the Eames

|— U I Ul e lounge chair, George Nelson's Ball clock, and

Giancarlo Mattioli's Nesso lamp are just a few

. - |- mj= . . . *
e C | of the prodigious products that one might claim

are timeless. While thousands of the objects
we produce each year fall into obscurity without
so much as an adieu, a select handful manages
to survive and flourish with the march of time.
The reasons for this are largely indecipherable—
popularity, technological advances, sales, use-
fulness, beauty, and whimsy, to name a possible
few. The only true measure of timelessness is
time itself. We asked four design minds to stake
their bets on a design from the past decade
that will hold up to tomorrow.

Rob Forbes on Andrew Blauvelt Philip Wood on Birgit Lohmann
the Vélib’ Bicycle on the iPod the Link Lamp on the Vegetal
Chair

Story by Sam Grawe
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Rob Forbes on
the Vélib’ Bicycle
by JCDecaux

Rob Forbes is best known as the
founder of Design Within Reach,
which he started in 1999. He left
the company in 2007 to create
Studio Forbes, which concerns itself
with issues of design, culture, and
commerce. Studio Forbes recently
launched Public, a company focused
on alternatives to the car.

"If you travel a lot and pay attention
to changes in the urban landscape,
there is one obvious addition to almost
every truly modern city: the bicycle.
While bicycles have been present
in some form on our streets since their
invention, credit the French Vélib’'
program for their popular resurgence.
The Parisian Vélib’ will be the refer-
ence point for smart urban transporta-
tion in the 21st century and stands
as an icon of timeless design today.

"There are currently 20,000 of these
bikes on the streets of Paris—and
another 3,000 in the suburbs. You
can ride them for a little over a dollar
a day, and ridership is estimated at
about 78,000 trips per day. Now that's

a real solution for traffic, pollution,
mobility, health, community, efficiency,
and fun.

“Maybe what | like most about
the Vélib' is that it is humble. Many
have tired of modern design that
serves the wealthy few. Here is a com-
mon object repurposed to serve an
entire urban population. Many design
icons of the past—like the paperclip,
the Aalto stool, the Eichler house,
and the Golden Gate Bridge—are all
very democratic in intent and share
this humility.”

Andrew Blauvelt on
the iPod by Apple

Andrew Blauvelt is design director of
the Walker Art Center in Minneapolis,
Minnesota. In addition to producing
all of the museum'’s collateral, includ-
ing catalogs and exhibition graphics,
Blauvelt also curates design-based
exhibitions, such as the recent Worlds
Away: New Suburban Landscapes.

“I'm not sure | believe in 'timeless’
design. Design is certainly ‘timely’
in the sense that it is a product of its
technological, social, and cultural
context. In this way, objects can be
responsive to their times, even antici-
pate the near future, but they do
not telegraph their immortality. | do
believe that we can have iconic designs
as well as objects that have been
essentially perfected in their form and
function over the course of many
years. From the past decade, the first
decade of this millennium, it is increas-
ingly difficult to find something that
you think will last forever, and maybe
that's the most defining characteristic
of this new century: constant evolu-
tion and technological change.

“In this spirit, | chose Apple's iPod.

Building upon the Sony Walkman
(1979) introduced more than 20 years
earlier, the iPod is an archetypal
object, defining a new genre of port-
able digital-music players. The iPod—
from its classic mechanical scroll
wheel to the streamlined and down-
sized Nano and Shuffle players to the
iPod Touch—epitomizes the kind of
relentless product evolution and tech-
nological obsolescence that charac-
terizes industrial design in the digital
age. A true object of desire since

its introduction in 2001, the iPod cap-
tures the idea of ‘aspirational design’
perfectly, something that Apple does
so well—the ability to show the public
something new it might not even know
it needed or wanted, instead of simply
mirroring the known tastes and expec-
tations of the public back to itself.

The iPod is a 21st-century classic to me
because it is an object whose success
is also supported by a business innova-
tion, the iTunes Store. The iPod is a
portable device tethered to the digital
network: It allows us to be both iso-
lated and connected.” I
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Philip Wood
on the Link Lamp
by Peter Stathis

Philip Wood is the founder of
CITIZEN:Citizen, a company that
thrives and even preys on the bound-
aries of commercialism, cultural com-
mentary, art, and design.

"Peter Stathis’s latest lighting proj-
ect, the Link lamp, is his most con-
cise to date, and | think it's destined
to become a classic. Link, which is
greater than the sum of its considered,
minimal, and pared-down parts, is a
contemporary rethink of an iconic form.
Not only does it offer us a simple
tautology on function and form, but,
in the process, it has aided the develop-
ment and implementation of cutting-
edge, custom technology while setting
a new industry benchmark for cradle-
to-cradle design.

“Performance and simplicity are its
expression, yet it never loses any of
the playfulness that characterizes task
lights. The ubiquitous wires, cables,
springs, and balances that allow the
cantilever to perform in an industrial
age are deftly swept away by Stathis’s
experienced design sensibility and

replaced by an elegant armature that
articulates the form, is a conduit for
the power, and brings us safely to land
in the 21st century. Link is an example
of design at its best.”

Birgit Lohmann
on the Vegetal Chair
by Ronan and Erwan Bouroullec

Birgit Lohmann is the cofounder and
editor-in-chief of popular online des-
tination Designboom. As a designer
and consultant, she has collaborated
with a pantheon of Italian designers,
including Achille Castiglioni, Renzo
Piano, Enzo Mari, and Bruno Munari.

“I believe the Vegetal chair, by
French designers Ronan and Erwan
Bouroullec in collaboration with Vitra,
will be a timeless icon. It is a chair
for indoors and outdoors whose con-
tours seem borrowed from nature.

It features asymmetrical branch struc-
tures woven in three levels to form
a slightly irregular seating shell.

“The original idea came from his-
toric garden chairs of English origin,
structured in boughs of cast iron, and
from chairs ‘grown’ with actual trees
in the U.S. during the first half of the
last century. The guiding question for
the Bouroullecs was how to construct
a mass-produced plastic chair that
would most closely approximate the
idea of a naturally grown chair.

“As the brothers note in an essay
about the making of Vegetal, plastic

chairs usually fall within two distinct
groups: Either the shell is fixed to the
base (or legs), or the entire chair is
molded in a single piece. For Vegetal,
the seating shell is cast together with
only the front legs; the back legs have
been kept separate. (They are glued
to the structure later.) Calculating the
dividing line of the two parts without
creating a ridge was a difficult process.
Another important stage in the devel-
opment process was transforming
the branch shapes of the seating shell,
circular at the outset, into a T-section.
This solution gives better structural
and ergonomic qualities while at the
same time meeting the demands
of injection fluidity. Flat on the upper
surface and textured on the under-
side, the chair is stabilized by the ribs
that grow out of the supportive legs.
“The complexity of this design
posed several questions of industrial
feasibility—in fact, this chair has
been redesigned a thousand times,
and development went on for four
years. It finally went into production
in 2009."
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a leading university in New York City offering some of the nation’s
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Sandra Wheeler and Alfred Zollinger, Matter Practice, Ecotopiaries, 2006. Photo: Harry Zemike
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bonjardim water workshop

BIOLOGICAL SYSTEM FOR TODAY'S POOLS AND FOUNTAINS
HELPING TO SAVE THE FUTURE OF OUR PLANET

BWW in association with John Folger Design from Germany adds over 20 years of experience in pool and fountain design. In the past
15 years, Germany has become the leading force in Biosystem design, with 500 projects currently in operation throughout Europe.

We offer living proof design for your pool, pond and fountain using our knowledge and manmade technology to assist Nature in
this natural process.

Mechanical Cleaning: NO BACKWASH

The separation of organic substances like leaves and pollen happens in two steps. Coarser impurities are strained via pre-screening
devices at the pool surface. Then the water runs through a finer gravity filter that catches the smaller floating impurities and then
is pumped back into the ground for the biological cleaning.

Biological Cleaning: FREE OF CHEMICAL SANITIZERS

Dissolved organic substances as well as unhealthy germs are decomposed in the biological unit. The biological cleaning takes
place thanks to the natural filter, which consists of soil and plants. The cleaning unit is part of the garden and can be placed
anywhere as a distinctive element of an integrated design.

For more information please contact Bonjardim Water Workshop at (831) 476 3079 or visit www.bwworkshop.com



THE FUTURE OF DENSITY
Saitama Prefecture, Japan

‘It takes a shift in cultural
understanding about how
to do more with less”

—Russell Thomsen

THE FUTURE OF HOMEBUILDING
Toronto, Canada

I was surprised that
these guys had picked out
this property.

—Donald Chong

THE FUTURE OF COMMUNITY
Almere, the Netherlands

\Ne don't necessarily see
each other every day.
Often, we just say hello
when leaving or
coming home again.

—Paula van Dijk
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THE FUTURE OF DENSITY

The black facade of
the Yatabes' house may
turn a darkly futuristic
face to its suburban
block, but behind

it the house is full
of light. In Saitama,

a tightly packed neigh-
borhood near Tokyo,

the black metal screen
affords the family
privacy without sacri-
ficing outdoor space.

TIGHTY

CINET

Drawing on an inherited plot of land,
his father’s steel company, and

his brother-in-law’s architectural
know-how, Motoshi Yatabe’s new
house is all in the family.

Stoxry by Mimi Zeiger Project: Y House
Photos by Dean Kaufman Axchitect: IDEA Office
Location: Saitama Prefecture, Japan
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Motoshi Yatabe grew up on a quiet, almost rural
street in Japan's Saitama Prefecture. There was a
vegetable garden in front of his childhood home and
arice field across the street—plenty of room for him
and his sister, Masako, to play. Sited roughly 15 miles
outside of central Tokyo, it had yet to be colonized

as part of the Greater Tokyo Area.Today, each block
is lined by single-family homes packed shoulder to
shoulder like commuters on a Tokyo subway.

Local stonemasonry across the street

To say that Tokyo is dense is to trade in old
aphorisms: salarymen in capsule hotels, bento
box-size houses, minivans that are truly mini,and
sidewalks that pulsate with throngs of people.The
spaces that result from these conditions (the best
of which marry pricey real estate with high design)
are fetishized, especially in the West. But suburbs
like Saitama, which was established as its own city
in 2001, have grown over the past 30 years to tell
a different story. What began as loose sprawl has
grown denser and denser.

Yatabe, along with his parents and sister, moved
out of their old house before development boomed,
but the family held on to the increasingly valu-
able property. As the neighborhood matured, so did
Yatabe. He’s now married to Yukiyo, has two young
sons, and works for the family business, Yatabe
Steel Fabrication. The company was founded by his
grandfather after World war II and was handed
down to his father; Yatabe is next in line.

In 2005, he began talking to Masako’s husband,
architect Russell N.Thomsen, about building
a new home on the Saitama lot.(The old house had
been razed years earlier.) “I have wonderful memo-
ries about the old house where we grew up,” Yatabe
recalls. “I wanted that same feeling in our new
house.I wanted it to be a place where our families
could get together, where friends would enjoy visit-
ing.” Thomsen began working on the design in 2006,
when he was teaching at SCI-Arc’s study-abroad
program at Kyoto Seika University for a semester.

Back in the States, Thomsen's and partner Eric A.
Kahn's Los Angeles-based firm, IDEA Office, working
with Ron Golan, translated Yatabe's desires into
a straightforward program: a master bedroom, bed-
rooms for the boys, a hobby/office space, and a lofty
main room to accommodate living, dining, and
cooking. At 1,000 square feet, the two-story house
efficiently answers the family’s needs.

Dec/Jan 2010
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Y House
Floor Plans

Master Bathroom
Master Bedroom
office

Entry

Gaxden

Carport
Bathroom
Kitchen
Living/Dining Axea
Terrace

Bedroom
study/Playroom
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red the robust,

However, with a black metal facade on the street,
it doesn’t immediately resemble the kind of invit-
ing abode Yatabe envisioned. The tight, south-facing
site complicated matters, leading the architects
to screen for both sun exposure and privacy. Local
typologies offered few clues.In response to growing
density, zoning regulations control the height and
setback from the street, so homes in the neighbor-
hood all follow a similar pattern—boxy profiles that
feature shallow balconies and meager gardens.

By pushing the facade toward the street, the
architects liberated the design from these restric-
tions. Hidden behind the black enclosure is a glass
facade that looks onto an ample outdoor space open
to the sky: a shady garden on the lower floor and a
sheltered terrace just off the living room on the sec-
ond floor. (A steel brise soleil keeps the south-facing
glazing cool.) Painted white, with a perforated
screen to shield the garden from the adjacent prop-
erty, the space is luminous. Each room in the house
enjoys views of the garden and terrace, where the
quality of light changes throughout the day.A single
maple tree and pots of bamboo add touches of green.

'J-'l

Plants thrive on the sheltered terrace.

The house’s steel structure, including the robust
frame that extends from the house to support the
metal facade, was fabricated by Yatabe’s company.
He personally oversaw every beam and bolt. “To be
honest, it was very hard to work on. The workers at
our factory found it very challenging to realize the
design, but in the end they were proud of the result,
he says. Even Yatabe's kids, Taiga and Kouga, get
into the family business: They climb the exposed
part of the steel structure as if it were a jungle gym.

Despite its severe face, the house is not a fortress.
Fulfilling Yatabe’s desires, it is bright, open, and
welcoming. The architects took a delicate approach
to the folded-metal facade. A careful incision reveals
the front door, while the southern sun reaches the
interior via a large rectangular opening cut into the
house’s taut skin. Here, the terrace spot connects
with the city. “Our younger son, Kouga, likes the ter-
race because he can see the sunset from there,” says
Yatabe. “We are surprised that so many of our son’s
friends like to come and play at the house—almost
every day.They really like to come to this house,and
maybe not so much because of our son,” he teases.

Although the distinctive structure sticks out
on the block, it does take some inspiration from

»

vernacular Japanese architecture. Outdoor living is
part and parcel of Los Angeles architecture,and the
European and California modernists do inform IDEA
Office’s work. But Thomsen was also influenced by
machiya, townhouses typical of the Kyoto area, which
feature small courtyard gardens that similarly relate
inside and outside.As much as Thomsen draws

on tradition, in Japan he’s a Western architect. And
he’s okay with that. “I’ll always be a foreigner, but
ideas from the West have always been incorporated,
tweaked, and made Japanese,” he notes.

Green tea and a sweet for a guest

Indeed, one space that makes the house so com-
fortable is what's locally referred to as the “LDK,”
for living, dining, and kitchen. It blends Eastern and
Western sensibilities, and with no walls between the
different areas and a 12-foot-high ceiling, it’s a spot
for the family to gather and entertain. It resembles
a loft, but it’s also like traditional Japanese houses
where shoji screens make it possible for rooms to be
flexible, not dedicated to a single purpose. A prefab
kitchen and custom-made storage cabinets line its
perimeter, but otherwise the room is simply defined
by what you put in it—couches or tatami mats. “It’s
a space that cuts across cultures,” explains Thomsen.
“It represents an informality that is more prevalent
in Japan these days.”

The family's two cats, Baron and Jula

Cultural exchange was a literal part of the design
and construction process. IDEA Office collaborated
with Tokyo-based architect Masao Yahagi.Once the
scheme was set in Los Angeles, a final model was
shipped overseas. Yahagi developed the construction
documents, engineering and drawing the house
to meet local standards, and set up a construction
blog, so IDEA Office was able to see daily posts.i»
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‘| have wonderful memories about
the old house where we grew up. | wanted
that same feeling in our new house.”




The family's hub is

a high-ceilinged main
room on the second level
(above)}. It's open and
casual and gets lovely
morning light. Called
the “LDK,” for living,
dining, and kitchen,
the space is flexible-
a blend of Western loft
life and traditional

Japanese homes, where
rooms are multipurpose.
White prefabricated
cabinets and countertops
make for a streamlined
kitchen (bottom right).
A pint-size “"work-
station" (bottom left)
for the boys on the
third floor overlooks
the garden.

Dec/Jan 2010
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The house offers endless
opportunities for Taiga
and Kouga to play: The
brothers elimb high

up in the outdoor steel
structure, and the
open-tread stair leading
from the garage to the
second-floor living

room sets the stage for
a Star Wars-style duel.
“Everyone stops to look

———

at the building,” says
Motoshi (opposite)
Neighbors may stare at
the severe facade, but
once inside they are
amazed with the quality
and comfort of his home.
Its efficient design
comes from IDEA Office’'s
clever rethink of local

zoning regulations and
required setbacks. €@

During the process, Thomsen returned to Japan
several times to work on details.

There’s potential for the exchange to go both
ways. Back in Los Angeles, Thomsen considers
how the house could influence his hometown.
“Good architecture is not necessarily big archi-
tecture,” he says. “Smaller buildings, such as this
house, can challenge the creativity of an architect
in unexpected ways. It takes a shift in cultural
understanding about how to do more with less.”
In California, it’s unsustainable to keep building
subdivisions. The Japanese embrace of density
is not dark and dystopic as imagined in science
fiction, but light-filled and efficient. Most impor-
tantly, it still feels like home.ll

-
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Facing tight building codes and

an even tighter space, Karen White
and David MacNaughtan needed an
architect who could turn lemons
into lemonade. Donald Chong devised
a refreshing solution.




Story by Alex Bozikovic
Photos by Dean Kaufman

Project: Galley House
Designex: Donald Chong
Location: Toronto, Canada

Slim

When most families decide to put down roots,
they look for big, accommodating houses with
broad stretches of yard. Stroll down Galley Avenue
in Toronto's leafy Roncesvalles neighborhood

and you’ll see plenty of homes that fit the bill—
tall walls of red brick a century old.

Then there’s the exception: a narrow modernist
composition of glass panes and purple brick that
slips like a bookmark between two older buildings.
This is where Karen White and David MacNaughtan
made a new home for themselves and their two
boys—a bright three-story abode on a lot narrower
than most suburban driveways.

“I was surprised that these guys had picked out
this property,” says the house’s designer, Donald
Chong.When he first saw it, it held a ramshackle
800-square-foot cottage, the oldest and shakiest
building on the street.And the lot was tiny: “Squint
and you’d miss it.”

But for White and MacNaughtan it represented
opportunity. They'd been living in the area off and
on for more than a decade, enjoying its mix of deep-
rooted Eastern European families and a growing
creative class. When they found the site, they were
living in a nearby loft with their first child and
thinking about the future with a very specific life-
style in mind. “We wanted to have a contemporary
environment and have room for a family,” White says.
Not only that, but they wanted “to support contem-
porary architecture and create a community of
people that we could build a project with,” she adds.

Chong—a friend of a friend—was the first link,

a young local designer who was just launching

his own architecture practice. White, an interior
designer and professor of design history, and
MacNaughtan, who works in finance, bonded with
Chong on the history of modernism and on hockey.
“Karen knew all about Peter Behrens,” says Chong.
“On top of that, Dave is a goalie,and so am 1.”

With Chong signed on, the couple purchased the
Galley Avenue property and faced the test of fit-
ting in a family home. It was just 16 feet wide, with i»

THE FUTURE OF HOMEBUILDING

Karen White, David
MacNaughtan, and their
sons, Griffin and
Finlay, hang out on the
front deck (opposite),
which lines up next

to the neighbors' pozxch.
Just through the front
dooxr is the living room
(left) where built-ins
by Chong share space
with a three-legged
Wegnexr chair and photo-
graphs by Arnaud Maggs.
From the second level
of the house, Griffin
climbs the stairs

his own way (below).

At the top, the view
from the roof deck
(above) reveals a patch-
work of garages and
yards surprisingly free
of neighbozs.
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requirements for a three-foot setback on one side;
the building code also ruled out windows on the
sides of the house. “You couldn’t use an old vernacular
style because you wouldn’t be able to bring in enough
light,” MacNaughtan says. “We didn’t want to have

a dark old Victorian. But we also didn’t want to have
a contemporary bowling alley.”

Chong was ready for the challenge.As a new
practitioner he appreciated the relative risk the
homeowners were taking on him. “This was my first
everything,” he says. “They had guts.” But he had
a strong pedigree at firms, including local favorites
Shim-Sutcliffe Architects, and he’'d coedited a book
about the possibilities of building homes on Toronto’s
patchwork of underused back lanes. “Some of that
thinking—a very Jane Jacobs idea of compact living
and infill—helped in terms of the scale,” he says.

For the Galley House, Chong conceived a 2,100-
square-foot house that takes advantage of the lot’s
shape: a volume that’s 32 feet high and 62 feet long,
with a series of double-height rooms, with glass on
the front, back, and top. Working closely with White
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Galley House
Floox Plans
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Master Bathroom
Master Bedroom
Deck

Family Room
Bathroom
Bedzoom

Entry

Living Area
Dining Area
Kitchen
Courtyaxd
Garage

The second-floor family
room (opposite) is
fronted by an L-shaped
staircase with an opaque
guardrail that provides
some privacy for the
front facade. Down the
corridor from the boys’
bedrooms (opposite,

top xight), the kids
play in the family room
just beneath the stairs
(opposite, bottom
right). In the back,
ivy climbs across the
garage's raw cedar
cladding next to a gate
that allows access to
the laneway-but the
boys prefer to climb
the fence (rxight).

Ground Floox

and MacNaughtan, he finessed the plan to include
a number of custom features, most notably a snak-
ing path of stairways that spiral up and down
through the house.

The south-facing entry and living rooms are at
street level; from there it’s one step up to the din-
ing room to the north, then five steps down and east
to the kitchen, which flows into the back garden.
Another stair cuts south up to the second floor, stop-
ping at a spectacular double-height living room.
“In the older houses, they all put bedrooms in the
front,” Chong says. “We all thought it would be a
crime to steal the light for a bedroom, which would
only be used later in the day. It was all about being
greedy with light.” That space also holds the house’s
unusual centerpiece: a winding staircase up to the
third-level master suite, showcased behind a huge
plane of glass on the front facade.

As construction got under way, the sense of com-
munity that White and MacNaughtan were looking
for was building up around the project. While wan-
dering the back lane with her young son, Griffin,
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White met some new neighbors, Antje Bulthaup and
Stefan Sybydlo. “They asked me who would be doing
our kitchen,” White says. “I thought, I'm an interior
designer: I will. But I was worried I wasn’t going

to complete it in time. So I went home, checked out
their website, and nearly fell over.”

Antje Bulthaup is a scion of the Bulthaup family,
who runs the German manufacturer of high-design
kitchens. Staying in Toronto to open a showroom,
Bulthaup and Sybydlo had decided to settle in
Roncesvalles—where the company had been send-
ing many catalogs to the homes of local designers.
The Galley House became their first local project,
to the delight of Chong, a huge fan of their products.

Awhite Bulthaup system fits cleanly into the
13-foot-long kitchen at the back of the house,
designed by White with slate floors and brushed-
steel accents. (The range hood, a soaring column of
steel, echoes the wall sconces White had already
picked out.) And it’s a fine complement to the rest
of the interior,which White—who currently teaches
furniture history—has kitted out with oak floors -
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Chong
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oak floors and
. Since the room
the windowless

middle of the house,

it borrows light from
the kitchen, which,
despite its pristine
Bulthaup cabinetry and
Sy hardware, is the laid-
back heart of the house.

took advantage

* of the one-and-a-half-
fs heighp=ceiling to estab-

some well-hidden
ge cabinets.
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The master bedroom

right) occupies a
private space on the top
floox. Griffin's room
below), which is
exactly the same size as
his brothexr's, gets good
light from the backyaxd.
A rear view of the
narrow house (opposite,
bottom left) shows how
Chong twisted the
house's volumes to bring
daylight into each xoom,
still leaving enough
space in the 16-foot
wide backyard for a
garden and comfortable
dining area (opposite,
top). In the lane behind
the garage (opposite,
bottom right), Finlay
makes use of the
occasionally neglected
territory. €
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and furniture by Hans Wegner, Eoos, and Toronto
designer-manufacturers Speke Klein. The classic
work of Wegner is a touchstone: “These are early
modernist solutions for compact living,” White says.
White and Chong get excited pointing out the
connections between the furniture and the architec-
ture. In the dining room, Chong’s carefully detailed
railings have an echo in the joinery of oak and steel
in Wegner’s CH322 dining table nearby. And the cor-
respondence isn’t just aesthetic. Chong says he and
his clients share the ideals of modern architecture.
“When modernism was hatched as an architectural
language,” he explains, “it was close to this: making
use of tight, urban spaces, trying to pull light in,
trying to work with a normative family lifestyle.”
All of those ideas show up in the pale, well-lit
interiors, dotted with the boys’ artwork and toys.
But the couple’s relationship with Chong and his
family also reflects an extended sense of kinship.
As a housewarming gift, Chong commissioned
his artist mother-in-law to make White and Mac-
Naughtan a quilt depicting their house, the names

Dwell



of everyone involved, and a message: “The heart
transforms the house into a home.” As White putsiit,
“Building projects are like building a family.”

That sentiment accompanies a broader message
about housing. While their home is unique, White
and MacNaughtan are demographically middle-of-
the-road: a married couple with two kids and a cat.
For Chong, that makes their strong commitment to
urban living and contemporary design all the more
notable. “This is about a family that might have
made a flight to the suburbs,” he says. In fact, White
points out that while living in a 12-foot-wide house
involves some sacrifices (there’s only a small back-
yard for the boys to run around in), it’s not as tough
as you might imagine. “My sister lives in the sub-
urbs with her family,” she says. “Everyone thinks
we have this small city house with small rooms—
but I've measured and we basically have the same
room sizes.” Which is a sweet payoff for White’s
faith in a simple idea.

Dec/Jan 2010
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Craving not just a home but a proper
piece of architecture, a handful of design-
and business-savvy Dutch families banded
~ together, hired an architept,- and set about
- forming the community that would net
- them the houses of their dreams.

five families under a smgle,stﬂish roof And there’s
not a whiff of carob in the air. B

Step into any one of its five apartments and you
are convinced that you've entered an independent
piece of architecture entirely. Though they vary in
size (the largest is 3,200 square feet), each unit has'
a panoramic view of the surrounding landscape
and its own distinctive layout, decor, and, of course,
inhabitants. The group ranges from a business
manager to a sports coach to an art historian. “We
don’t necessarily see each other every day,” says
Paula van Dijk (the art historian). “Often, we just say
hello when leaving or coming home again.” Cees
Noordhoek, a sales manager who lives here with his
wife, Jacquelien, and three kids, adds: “It just doesn'’t
really feel like communal living.”

Yet Villa van Vijven is a truly collective and col-
laborative project, financed and commissioned by -

' 'Seen he'xé_" :ﬁ:on‘: . : W flobx liviﬁg rooms, 'look

Vikia van (40 out o ‘the 4,200-squaye*
o ‘oot [t ommmal gaxden,
cone af onl\,r two ‘sHared, '
"} spaces in the whole
"cumm.mtv ‘Bob R:mne,'
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‘In every case of
conflicting preferences,
we let the architect
make the decision. Usually,
that worked.”
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five families (19 people in total) who wanted to
build a home that they could otherwise never afford:
an architecturally high-impact retreat set in exten-
sive gardens, with great views of the surrounding
landscape and nearby lake. Residents Johan
Bouwmeester and Marlene Blokhuis got the ball
rolling when they found the large plot to the south-
west of the new and rapidly growing city of Almere,
an hour from Amsterdam. The appeal of the rela-
tively rural setting, just 10 minutes from the center
of the city, was manifest, and the couple began
inviting design-minded acquaintances to join in

on the project.

The next step was to find the right architect,
one able to embrace the kind of co-creation process
that the group needed to accommodate their five
different dream homes under one roof. “Our first
architect bullied us,” Noordhoek recalls. “But then
someone told us about this promising young office,
Next Architects. So we did two workshops with them
and found that they were able to focus our rambling
thoughts. That was enough to convince us.”

Dwell

with the architect on board, the business of obtain-
ing financing, permits, and other essential admin-
istration was handled, Noordhoek says, “in the same
way we organized all details—by mandate. For every
part of the process we appointed two managers,who
did the field research, asked for competitive bids from
suppliers, and had the power to act on behalf of the
group.The group as a whole was presented with a
detailed proposal for a ‘yes’ or ‘no’ vote. We felt that
discussions and emotions shouldn’t be allowed to
run loose. We knew that only when we acted like
professional managers would it be possible to build
the house on schedule and within budget.”

The same tough principles were applied to the
design process. “Difficulties mainly arose when indi-
vidual preferences collided with another person’s
interests,” Noordhoek says. “But in every case of
conflicting preferences, we simply let the architect
make the decision. Usually, that worked.”

“It was very different from having one client,” says

architect Michel Schreinemachers of Next Architects.

“with a group, you have another dynamic entirely. i

Opposite, clockwise

from top left: Marianne
Schram reads in her
bedroom while hex
husband, Koos Sweringa,
looks in from the stairs
below. Paula van Dijk
(left) poses with hex
sister, Vera. Nineteen-
year-old Yvette Sweringa
arrives at the villa by
bike. Thijske Noordhoek
relaxes in her study-
cum-bedroom. Five-year-
old Thomas Dochter plays
outside the houses. In
addition to the public
garden, each unit has
its own private plot
(above).
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Yet it worked quite nicely.” At many steps along
the way Schreinemachers would propose several
options, which the group would discuss and then
return with feedback. The final decision, though,
was always the architect’s. “If I'd suggested the
eventual building at the outset, they would have
walked away,” he adds. “They wanted something
very industrial, or thought they did. But they
always wanted something architecturally inter-
esting, a landmark building, and this design grew
out of our discussions.”

Schreinemachers visualized the space as a block
of rectangles that he rotated to face different direc-
tions,adding and subtracting volumes to reflect the
residents’ wishes. The result is a Tetris-like layering
of interlocking shapes, each with its own character
and its own signifying color as visualized in the
plans. “When Michel finished his drawings, every-
one had to choose the unit they wanted—it was the
moment of truth!” Noordhoek says. “And each of
the five groups went for a different one, which shows
how well the architect interpreted our wishes.”

Personal wishes could often be indulged, given
that the truly communal areas of the project are just
the large garden (each family also has a small private
garden as well) and what Schreinemachers calls
“the public square” onto which all the front doors
open: a glowing orange space carved out underneath
the building, where the residents tend to leave their
bicycles and bump into each other on the way in
or out.This feature, van Dijk says, “gives the building
a really playful quality, as does its great openness
to the garden.” Schreinemachers reports that he
achieved it “by raising the living room up to the sec-
ond floor. You can walk straight into the garden
from the living rooms, over the terrace.”

Schreinmachers chose orange for the exterior
to reference the traditional orange-tiled rooftops
of Dutch country buildings. Echoing the splashy
chromatics of the outside, the residents quickly
set about brightly painting their own interiors. In
Paula van Dijk and Bob Krone's minimal white space,
for example, there’s a vivid splash of yellow, while
Koos Sweringa, seeking a bit of formal instruction,

Bouwmeestexr/Blokhuis
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Opposite: Bob Krone and
Paula van Dijk go for

a walk while Lucas and
Jillis Nooxdhoek lounge
on the grass. Their
parents, Jacquelien and
Cees Nooxdheoek, chat
farther to the right.
Johan Bouwmeester built
a library (above) out

of oak. The communal
entrance (below) beneath
the building is known

as the “public square”;
sisters Tessa and Anne
Bouwmeester and a friend
set off on their bikes.

villa van Vijven
Flooxr Plans

A Entrance

B Storage

€ Kitchen

D Living Area

E Room With a View
F Study

G Bedroom

H Terrace
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attended a color course that inspired a whole palette
of shades.

Color aside, the actual interior design was left
to the residents themselves—to keep costs down
they moved into bare spaces. Undaunted by empty
expanses of naked walls and flooring, each family
created an interior that satisfies their individual
desires and shows a strong sense of ownership.
Noordhoek (who took the green unit) sought ample
floor space for his large family, and thus his unit
is a generous 3,200 square feet. Bob Krone and Paula
van Dijk (who took the red apartment) wanted “big,
open spaces with long walls for hanging paintings
and as few doors as possible.” Koos Sweringa and
Marianne Schram (whose two college-age daughters
usually stay at the yellow apartment with them on
weekends) wanted a “live-in” kitchen that resides
in the place of honor that the other families have
assigned to the living room. They also have a capsule
kitchen next to their bedroom on the second floor,
plus a view of the historic tower of Naarden from
the same room.
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Though the architecture favors idiosyncrasy
over uniformity, when it comes to each other, the
residents are all quick to note that pragmatism is
what they value most.They are unanimously keen
to emphasize that they are best neighbors, not best
friends. Thus, they maintain a fund for the upkeep
of the house and are working on the idea of a shared
amphitheater with a fireplace for the garden. But
house meetings are kept to a minimum—far fewer
than the twice-monthly gatherings demanded by the
five-year development process. “The biggest advan-
tage of living together is that we can use each other’s
expertise,” Krone says. “Another advantage is that
when you're on vacation, there’s someone to pick up
the mail, water the plants, and feed the pets.”

Even while enjoying all these advantages, “I think
we all still wonder what on earth it was that made
us go for this unusual design,” Noordhoek says, as
he strolls through the garden. “But it just stands
out in every respect,” he adds, turning to look at
the villa. “It surprises me every day that we dared
to do it. It really is the building of our dreams.” lil

Koos Sweringa and
Marianne Schram puttex
in the kitchen (left)
as their daughter Yvette
(right) studies in hex
bedroom. The use of
different colors for
the various walls was
inspired by the orange
exterior. Van Dijk's
framed pictures stacked
on the floox (top left)
form an impromptu

point of wvisual intexr-
est. Cees, Jacquelien,
Jillis, Lucas, and
Thijske Noordhoek gather
on the lawn (opposite);
Andy Dochter looks out
of the window while his
wife Miriam stands on
the terrace with sons
Thomas and Vincent. @
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Dwell introduces a new
way to deliver the product
information you want—fast!

When it comes to finding out
more information about our
advertisers’ products, it's safe
to say that the age of old-time
reader service cards is long
past. The future is all about
immediacy, which is precisely
why Dwell has partnered with
B.Mobile to help you find the
product information you're

after, right here and right now.

We are pleased to announce
the NeoReader, a universal
barcode scanning application
that works directly with your
mobile device and allows you

B.MOBILE

to access online information
about the products you see
in our print advertisements.
All you have to do is capture
the 2D barcode displayed on
the opposite page, and you'll
be taken to our advertisers'
websites, where you'll find in-
depth product information and
special offers available only to
Dwell readers. So save a tree,
follow the simple instructions,
and get all the product details
you're after—right now, deliv-
ered straight to the palm of
your hand.
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Astio Home

You've known you were destined to dwell in outer space ever
since you first saw The Jetsons. So, how do you do that? Your
new home will be the International Space Station (ISS), the only
place in space that is known to be habitable. So far, the crews
of the ISS have included pilots, engineers, scientists, and a few
eccentric tech-zillionaire tourists. However, serious people are
working hard on cheaper civilian rockets, and the station briefly
had 13 people aboard it this year, the biggest space crowd ever.
It's not a fantasy: The place is as real as Poughkeepsie.

Story by Bruce Sterling @ Interview with astronaut
Nicole stott from the ISS
at dwell.com/magazine
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THE FUTURE OF SPACE LIVING

ronically, the most
beautiful thing up
there, all veterans
agree, is tarth. The
second-most beauti-
ful is the people.

Let's boldly assume you somehow go
there. Space travel is a thrilling and
difficult junket, like an expedition to
Everest. Good people have died going
there and died coming back, The trip
up and down involves crushing accel-
eration and many jolts.

The time you spend in outer space
will change your blood and hormone
levels, and your bones and muscles
will slowly waste away. A three-month
stay is optimal; six months is pushing
it. You're going to need to get in shape
and remember to pack light.

With that understood, let's settle in.
Built over the course of ten years by
a wide variety of contractors—and still
a work in progress—the ISS is a hodge-
podge trailer camp graced with quite
a lot of Russian design. It features two
basic living elements: big round tubes,
trucked up there in the American
Space Shuttle, and smaller knobby
tubes, fired up on other people’s rock-
ets. All these pods have been snapped
together, mostly end to end, or, as
you'll say on the station, "fore and aft.”

There are no proper floors nor ceil-
ings, because there isn't gravity like
we know it on Earth, just the free-fall
feeling of space. This lack of direc-
tional pull is the central design fact,
and it affects everything, including you.
It will take at least three days to learn
to move properly, mastering gentle
gliding to and from various handholds.
You don't want to zoom around circus-
style, as the station has many hard,
protruding metal surfaces. The place
is also festooned with cables: sewer,
electrical, electronic, and your new
best friends—since they help you keep
still—elastic bungee cords.

All portable items must be either
tied to the walls or stuck to your body.
This fact accounts for the design of
your new pants, space life’s primary
contribution to futuristic fashion. Your
space pants have thick Velcro strips
across the thighs so you can stick
your favorite toys to your legs and
fly around barnacled with notepads,
pens, and cameras. Ditch your shoes—
you'll nearly never be standing on
anything. You'll need, however, warm
socks since your feet will lack proper
blood flow and will always be cold.

The sun rises or sets through the
portholes 16 times a day. Because the
sunlight in outer space is cruelly bright
you'll need a baseball hat and some
sunglasses. You might also opt for an
open-collar golf shirt in an unnatural
color, usually decorated with some
nifty astro-industrial logo—a tech col-
lege or European space agency.

Your new clothes don't have gravity
to cause them to drape or cling to your
body, so they give you the hearty look
of the Stay Puft Marshmallow Man.
Much the same goes for your floating
hair. Meanwhile the blood rushes out
of your hands and feet to pool in your
chest and your face. You get a ruddy,
pumpkin-headed look as your sinuses
stuff up with fluid, hindering your
sense of smell. As long as you lack
gravity, you will stay that way.

You now live in a totally airtight,
multiwindowed terrarium, about the
size of a Boeing 767. Your surround-
ings have the general look and feel of
an aircraft fuselage, except with a full-
time live-in crew. The color scheme is
bright aviation white, accented with
the metallic blue handholds, chrome
mesh cabling, and glittering gold
cable connectors. Bright national flags
and punchy-looking mission badges
and stickers decorate the bulkheads,
along with lots of duct tape and sticky
notes, on which are written operational
tips for all the hardware.

The station is loud: Air fans and
sewage lines compete with the clicks,
pops, and whirs from an onboard arse-
nal of knobby, dial-clustered scientific
equipment. Occasionally some tiny
piece of space junk whacks into the
space station; you can get accustomed
to the rest of the noise, but that's one
you don't want to hear.

The galley consists of just a micro-
wave, and you'll have to look after
yourself. Thanks to ten years of visits
by Russians, Americans, Canadians,
Japanese, and their friends, there's
a veritable global food court of micro-
wavable delights stowed aboard.
Cosmonaut chow—jellied fish and
borscht—is in especially lavish supply.
None of it is fresh, but it's easily as
good as the food on most airlines.
Soup and coffee come in squeezable v

Space life doesn't differ much from the a bungee harness before putting in miles clippers connected to a vacuum to entrap
daily grind on Earth—it just demands more on the TVIS (“treadmill vibration isolation cut hair, Dinner, however, has fewer
attention. Leroy Chiao's daily workout system"). A haircut, performed by Tim Kopra  rules and playing with food is permissible,
(top) requires tying on both sneakers and for Roman Romanesko (middle), calls for as Tony Antonelli displays (bottom).
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Let Dwell help you redesign
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Featuring award-winning
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bicycles ta the ceiling, trans-

= forming the bikes into sculprural
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unhooks a rope, and lowers the
| bike to the floor



THE FUTURE OF SPACE LIVING

bags, because liquids left alone in
microgravity turn into wobbling water
balloons. Crunchy food requires care
as crumbly bits fly off at high velocity
and end up stuck to the air filters.
Then there’s the gym area, where

you will be spending a mandatory two
and a half hours every day working out
to keep your bones and muscles from
dwindling away. There you'll find a nifty
treadmill equipped with springs and
dampeners to keep the entire ISS from
vibrating with each step you take, a
high-tech bicycle with straps to hold
both you and the bike stationary, and
a bungee-cord contraption that lets you
get in some upper-body work. There
are no weights because, well, everyone
and everything is weightless.

After one of the 16 sunsets, you go
to sleep in a stiff private tent about the
size of a phone booth. It's quiet and
dark in there, so the racket and the con-
stant sunrises won't bother you. Your
suite looks pretty small, but it feels
roomy, since you have no need to lie
down. You can also latch yourself to
awall in a sleeping bag; the crew will
see you, but no one snores in space.

Naturally, you'll want to space walk.
Of course, nobody can literally venture
“into outer space,” because you will
die in two minutes without air, as well
as freeze. To leave the station, you have
to camp cramped inside an airlock for
many hours, as the nitrogen boils out
of your blood, deep-sea-diver style.
The airlock is boring and quite claus-
trophobic. Then there's your space suit,
which is best understood as a micro-
spacecraft complete with onboard pro-
pulsion and life-support systems.

You'll be outside the ISS for six hours,
tops. It's an incredible experience—
but after the time in the airlock you
probably won't want to repeat it. Space
walking is, however, the real deal in
space living. It's the best way to see
and feel the station as an entity—as the
huge multiwinged construction it is.

Compared to life inside, the station
feels much different from the exterior.
It looks like some monster space moth,
a techno-marvel with camera eyes, ra-
dio ears, and grappling arms. The long
round tubes where you live are just a
fraction of it. The rest consists mostly i+

The ground-control crew sets all the sched- Wakata sleeps while secured to the wall in the floors, ceilings, and walls. These elastic
ules, including when to eat and sleep, since a sleeping bag (top). Bungee cords become workhorses keep Nicole Stott's float through
the day’s 16 sunsets quickly become disori- your new best friends, as they harness both the station (bottom) from being a literal
enting. In the I1SS's Kibo laboratory, Koichi you and all potentially moving objects to crash course through its contents. €@
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of naked trusses that hold huge solar
panels, which glow so brightly they can
be seen from Earth with the naked eye.
It's just you and your hissing space
suit out in the Carl Sagan cosmos, an
awesome empty blackness pierced
with harsh untwinkling stars. It's mar-
velous and scary, but nobody wants
to dwell out there. You'll much prefer
life back inside the capsules, where
there are interesting international
experts to socialize with, along with
some air, warmth, music, and food.
Social life in the station is polite, pro-
fessional, diplomatic, and very dutiful.
There's a lot going on in this floating
crowd of foreign strangers, and little
of it involves dreamily staring out the
portholes—at least after the first week.
Drinking is nigh unheard-of; smoking
a catastrophe. No one ever has sex.
Space visitors have created their
own unique language, which is 50
years old and consists mostly of acro-
nyms. A simple space heater becomes
the ITCS—for “internal thermal control
system." The ground-control crew also
speaks the language, and they set
all the schedules. There's some scien-
tific work involving materials science
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and biology, but much of station life
involves the station itself: dozens of
complex, fragile systems that must be
kept running so you don’t smother,
freeze, or tumble wildly out of control.
There's a great deal of computer
housework, so you and your new
friends are commonly tethered to a
station wall, pecking at the keys of
Velcroed notebook computers. There's
a lot of scrubbing, because any kind
of body dirt or damp floats off and
congeals in the station’s quiet corners.
Supply ships arrive from Russia,
Japan, and Europe, and they have to
be docked, unloaded by hand, and
reloaded with trash, which the station
generates in copious amounts. Heaps
of supplies have turned the ISS into
a space attic. Simply finding gear, dig-
ging it out of bags and boxes, assem-
bling it, disassembling it, and lashing it
back down is very time-consuming.
You have to test your own health:
blood tests, spit tests, urine tests, and
psychological tests to assure that you
haven't drifted into some spacey frame
of mind that might endanger the mis-
sion. The Russian psychological tests
are especially peculiar.

Life in space is beautiful and sub-
lime. Completely sane people train
cheerfully for years, undergoing every
kind of trial and indignity for the bare
chance to do it. Ironically, the most
beautiful thing up there, all veterans
agree, is Earth. The second-most beau-
tiful are the people, a technical elite in
excellent health and a generally good-
looking, congenial bunch. The rest is
hardware. It's frail, dangerous, expen-
sive, unique, and impressive, but,
at the end of the day, just hardware.

The station is getting old. It has a
rough life in the harsh glare of space.
It's the freakiest construction project
that the human race has ever built. It
cost about a hundred billion dollars,
and there has never been anything
like it. It's also destined to be flung out
of the sky in small pieces around the
year 2016, unless somebody solves its
midlife real-estate crisis.

There are no trees nor flowers nor
animals. There is no wind nor rain.
There are no children. In fact, no little
kid has ever been in space. Without
children, there’s no future. So the ISS
isn't the future. Not by itself.

It's what it is: a station in space. ll




v

it
=—_til'-=
et = %

Twenty-two soaring duplex residences in the
heart of New York City inspired by the artists’
studio spaces of the early 20th century

d o (
- Q) ) 456W19.COM | 212.255.3456

WEST 19TH STREET One, two, and three bedrooms from $1.45M

Penthouses from $6.25M

Tamarkin Co. Exclusive Marketing and Sales Agent: StriblingMarketingAssociates Alexa Lambert, Cathy Taub, Milie Perry

THIS IS NOT AN OFFERING, THE COMPLETE OFFERIN

RMS ARE IN AN OFFERING PLAN AVAILABLE FROM THE SPONSOR. FILE NO. CD 08-0140. SPONSOR: 456 WEST 19TH STREET, LLC., 58 WEST 2
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THE FUTURE OF HOME FURNISHINGS

For almost a decade Dwell has printed countless
// a g _ examples of new furniture designs, but with

a handful of exceptions, little has been offered—
l\ e al C) l to us or to you—in the way of truly new ideas

about what furniture could be or do. Digital
technology and material innovation have pushed
the forms and qualities of modern furniture
into unexplored realms; however, the industry
is still dominated by a staple diet of types:
chairs, sofas, tables, and storage. Arguing
against the creation of new chair designs would
be like debating the need for new novels.
That notwithstanding, we still wondered what
furniture could be without imposing any con-
straints on the designer. To find out, we turned
to hometown superheroes Council—the San
Francisco furniture-design company founded
by Derek Chen and winner of the 2009 ICFF
Editors Award for furniture.




worldwide patents pending

At

2009 hel «

art

The Bel Canto™ is both a modern sculpture and a chair. Its seating sphere floats freely on a separate base using
a series of strategically placed sliding panels. Ingeniously, the chair employs no moving parts—so maintenance
is easy. The Bel Canto chair is available in a variety of colors including black, red, blue, white, orin handcrafted wood.
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THE FUTURE OF HOME FURNISHINGS

Derek Chen is the founder and cre-
ative force behind Council, a furniture
brand he started in 2007 to bring a
more international sensibility of design
(and an all-star roster of designers)
Stateside. Here, he offers his insight
into the evolution of furniture and
proposes a new design—Magneto.
"The types of furniture we have are
a direct response to the types of things
we do, and these evolve over time.
For example, the coffee table now has
a magazine rack in it and a place to
hide the remote. The dining table is
still for dining, but we also have the
conference table with an outlet or
hole in the middle for wires. There's
the emergence and subsequent extinc-
tion of the telephone table. With all
the time we spend working we have
the emergence of the task chair. | do
believe there is a strong case to be
made for continuing specialization,
divergence, and evolution of furniture
(video-game chair, anyone?). But | also

see something different happening,
which is an erosion of formality.

"My perception is that in the past,
activities were more regimented, and
corresponding furniture could be cat-
egorized more easily because activities
were more formal. People dined at
a dining table and sat on dining chairs.
People retired to the parlor and had
coffee on the coffee table. We still eat
at the dining table, but we also eat in
front of the TV, in the kitchen, and in
front of the computer. We still put cof-
fee on coffee tables, but we also drink
coffee in our cars and at our desks.
There is no longer a one-to-one map-
ping between the things we do and the
furniture we do it on or in. | think our
less formal lives call for more flexibility
in our furniture.

"This idea has been addressed in
the past with pieces that can transform
to address a wider continuum of human
activities. A recliner offers two kinds
of sitting. A sofa bed allows you to sit

or sleep. We would like to find a way
that takes things up a notch in terms
of flexibility, so that the pieces hit
not just one or two functions but the
myriad functions in between that
may not have been imagined by the
designer. Rather than offer 100 per-
cent sofa versus 100 percent bed,
maybe you want to rest on your side
and watch the TV with a cup of tea.
"Magneto is a collection of magnetic
foam blocks that can be arranged in
any way the owner sees fit. It's kind of
like a pile of pillows, but the pieces are
magnetic or somehow tenacious so
that they hold together more support-
ively rather than tumble away when
you lean on them. The foam is firm, but
additional hard surfaces can be placed
on the blocks to hold a drink or other
items. The technology we lack for this
concept is the way to make the pieces
stick together. Magnets or Velcro are
imperfect but one day could improve
enough to make Magneto a reality.”

112 Dec/Jan 2010

With Magneto, Council’s prospective
design for a modular set of foam-covered
building blocks, users would be able to
fashion their own furniture to accommodate

a variety of activities and sitting positions.
The proper technology to make the blocks
adhere is all we lack to turn this concept
into a product. €

Dwell



Introducing the new
Minibook holiday card.

Share your family’s news and photos with our
flat or folded cards or our unique holiday card
formats like the Minibook card. Choose from a
variety of fresh designs from indie designers
printed on luxuriously thick paper.

WISHING YOU
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Receive 10% off holiday cards
with code DMH until 12/15

minted.com

(_‘l '—I ]Ph1()l l](}( |2~1 _THE ITALIAN LIFESTYLE HAS ARRIVED IN LOS ANGELES WITH BARRIQUE KITCHEN DESIGN

ERNESTOMEDA LOS ANGELES
Pacific Design Center

8687 Melrose Avenue

Suite G 281

West Hollywood, CA 90069
phone (310) 659-5348
www.ernestomeda-la.com
info@ernestomeda-la.com

Barrique
design Rodolfo Dordoni



mixture
inspired modern living

Modern furniture and home acces-
sory lines from around the world
find their way to mixture. We offer
furniture, accessories, gifts, original
art, and interior design services,

Shown (clockwise from top left):
F978 chairs by Artifort, Allegro
Suspension lamp by Foscarini,
Hills Sofa Collection by Swan Italia,
Voido rocking chair by Magis,
Tense Table and Flow Chairs by
MDF Italia.

goodearthcanvas.com

Give your space some peace of
mind. Our large canvases reflect the
transforming energy of this beautiful
planet. We also have great Buddhist-
and Asian-influenced images.

Stretched on wooden bars, they
arrive in big flat sturdy boxes,
ready to hang. Just $199-$379
with free shipping.

Toll-free 888-245-0971
goodearthcanvas.com

When you're in San Diego, please
stop by our 8,500 square-foot show-
room in Little Italy.

2210 Kettner Blvd.

San Diego, CA 92101
Toll-free 800-903-1913
mixturehome.com

Art Museum
Street Banners

Exhibition banners that once hung
on city streetpoles are now available
for your home. Own one of these
dramatic artworks from MoMA,
LACMA, SFMOMA, the Art Institute
of Chicago, and others.

New arrivals every month—
subscribe to our free newsletter
at betterwall.com.

Tel. 303-756-6615
betterwall.com

Modern Market

avalisa

avalisa designs and creates quality
modern wall art, hand-tufted New
Zealand wool rugs, games, fine-art
prints, and designer cards and
stationery.

avalisa is a signature lifestyle brand
that will bring enjoyment to adults
and children alike for years to come.

info@avalisa.com
avalisa.com

Iconic Door Hardware

Krown Lab reinvents the sliding
door hardware category with Baldur,
featuring a patent-pending Hubless
Construction. The stainless steel
system will make a dramatic impact
in any environment and works with
a wide range of door-panel types
and door-opening widths.

Krown Lab
Tel. 503-292-6998
krownlab.com

g

Seascape Lighting

We specialize in building custom
light fixtures, in-house printed lamp-
shade fabric, table and floor lamps,
and wall sconces. We work with
wood, acrylic, metal, and over

75 fabrics including silks, veneers,
linens, and natural plant fibers.

Call or fax for a quotation and
40-page color catalog.

Toll-free 800-444-0233
Fax 831-728-0658

seascapelamps.com

Loll Designs

Give the gift of Loll this season.

Birdhouse Cube

Tool Box

Pet Bowls

And a chimney full of chairs...

Tweet tweet.

Toll-free 877-740-3387
lolidesigns.com



Rural modern

' | furniturea

Furniturea
Rural Modern Design

Colorful, contemporary furniture
designs influenced by the traditional
architectural forms and decorative

| arts of rural New England, infused
with a modern style and whimsical
spirit. Twenty-four standard color
choices. Custom colors and custom
designs to order.

75 Market Street
Portland, ME 04101
Toll-free 800-860-8955

furniturea.com

ISS Designs™ Shelving

Modern Design. Infinite Possibilities.

Maximize your wall space with modu-
lar shelves, or create a room divider
using aluminum compression poles.
Create your custom design for half
the price of built-ins and take it with
you when you move.

Bookshelves, office, wall units, closets.

Your design. Priced right.
Online Store Dwell Code: dwell09.

Toll-free 877-477-5487
issdesigns.com

function and stand-alone aesthetic.

LeaWood
Ceramic Studio

South African-born artist Lea Wood's
new contemporary ceramic serving
pieces are completely handcrafted
with a delicate balance of everyday

Produced in California, they are lead-
free and signed. No two pieces will
be exactly alike, and ne minimum

is required. Please contact us online
for more information,

Tel. 415-518-9663
contactme®@leawoodceramics.com
leawoodceramics.com

Flatfire

The Gas Fireplace in a Frame

A dramatic fire with tall mesmerizing
dancing flames. Available in black or
silver-gray frame. Crushed glass lines
the base. Propane or natural gas.
Heats to 20,000 BTUs; about 1,100
square feet. The Flatfire e-flame
remote controls flame height, tem-
perature, and has a timer function.

Wittus Fire by Design
Tel. 914-764-5679
wittus.com

clay studio + gallery inc.

We create custom, contemporary
ceramic-art ware to brighten all areas
of your home.

Qur decorative handmade dinner-
ware includes plates, bowls, cups,
vases, large serving platters, and
party ware. Our functional artwork
includes sinks, back splashes, accent
tile, wall pieces, and sculpture.
Custom work is our expertise.

Tel. 805-370-1544
claystudioandgallery.com

noodDesign.com
New Objects of Desire,
Now in the U.S.

Unique designs from nood, New
Zealand's modern furniture and
housewares company. Now in the
U.S. and Canada. Online orders

over $79 ship free (coupon code
DW12FREE).

Shown: Swizzle Convertible
Sofa, Bed, Chaise, [J.S. $1249.
Limited online offer: U.S. $999
with free shipping.

Toll-free 877-324-9906

nooddesign.com

Greatest Holiday Gift
$130 |

Want to give the best holiday gift or
find the perfect decor? Our celebrity
clients made it their gift of choice,
now you can too. Have us transform
your photos of family, friends, and
pets into artwork stretched on canvas. |
Sizes 11" x 14" to 48" x 60".
Tons of styles, including Warhal.

Toll-free 800-686-9299
photocrazed.com

Lattice Reinvented

LatticeStix designs and builds
intriguing lattice in 100+ patterns
for landscapes and interiors. Built

in the craftsman tradition using all
wood joinery, our lattice is designed
beautifully to last a lifetime. Visit our

website to see our full collection
of screens, gates, trellises, and maore.

Shown: Wall trellis in pattern
M220 in cedar.

Toll-free 888-528-7849
latticestix.com

dwell.com/modernmarket




RETRO by Remcraft
Mid-Mod Indoor/Outdoor Lighting

Remcraft brings back several of

our most popular fixtures from the
1950s and ‘60s. These aren't light-
weight knockoffs—our RETRO fixtures
are manufactured to their original
1950s specifications, updated with
today's quality components and
fittings. UL Listed for wet locations.
Other finishes available.

Toll-free 800-327-6585
remcraft.com/dwell

Recycling made
beautiful! |

Integrate recycling into more
environments with our modular
recycling bins. Quick-change

panels coordinate with any design.
Wood, marble, slate, metal, and

more available. Single to quad

sizes. Planters, wall systems, and |
cabanas also available.

Shown: Double Recycler with |
3Form Bear Grass Lite panels.

Tel. 305-857-0466
deepstreamdesigns.com

Photowow.com

Customized art from your photos.
Choose from 40 fun and unique
looks printed up to 42" x 42" on
canvas or paper and stretched or
custom framed after you approve
a proof. Based in the heart of Los
Angeles, it's the first company to
turn digital images into big pieces
of art. Visit photowow.com to easily
price out all the many options,
upload your images, and place
your order.

Offering great quality, prices, and
service, Photowow makes it a blast
to WOW your walls! And, there's
no better personalized and unigue
heliday gift.

Toll-free 800-453-9333
photowow.com

Modern Market

BlueStar

The Only Genuine Restaurant Range
for the Home™

Hand-crafted in Reading, Pennsylvania,
since 1880, BlueStar's high-performance;
gas ranges are the cooking appliance
of choice for the home chef.

BlueStar offers a full line of gas ranges,

MamagreenUSA

MamagreenUSA has announced
the nationwide introduction of its
line of outdoor furniture.

Featuring FSC-certified reclaimed
teak, stainless steel, and environmen-
tally friendly synthetics, this award-
winning line defines what luxurious,

cooktops, wall ovens, hoods, and cook- | sustainable, contemporary outdoor

ware. Available in 190 different colors.
Over 300 retailers in North America.

bluestarcooking.com/dwell

Bauhaus-Style
Dog Sofa

Dogs love this gorgeous sofa that
pays tribute to classic Le Corbusier
seating. Choose vinyl, leather, or
pony-style fabrics that are waterproof,
washable, and removable. Quality
steel frames. Four sizes. From $210.
Made in ltaly and available exclu-
sively at dogbar.com.

Toll-free 866-4-DOGBAR
dogbar.com

furniture is all about.

Tel. 415-279-7895
mamagreenusa.com

' Lucero Studio

Individually handcrafted. Inspired
by industrial aesthetics and essential
materials. These are the trademarks
of Lucero Studio's new furniture and
accessory line,

Tel. 612-805-1385
lucerostudio.com




' Recycled Aluminum
Tile

| Mix modern metal mosaics with

| character and texture. Explore our
galleries of bamboo, cork, stone,
linoleum, and recycled-glass tiles
and order samples online.
Shipping nationwide.

Shown: 2" x 2" mixed finishes,
$35 per square foot.
|

Eco-Friendly Flooring
Madison, WI

Toll-free 866-250-3273
ecofriendlyflooring.com

charlesprogers.com/
' bedsdirect

| New York's secret source for hand-
crafted beds and daybeds for over
150 years. Select hardwoaods, leather,
iron, brass, and steel. Free catalog.
Factory showroom open to public.

Web/phone orders welcome.
We ship anywhere.

55 West 17th Street

New York City, NY 10011
| Toll-free 866-818-6702

charlesprogers.com

Tandem Press

Tandem Press is nationally renowned
for its experimental printmaking.

In these new print assemblages

by Nicola Lopez entitled Urban
Transformations, her imagery
emerges from the wall into three-
dimensional space.

Shown: Nicola Lépez, Urban
Transformations, edition of 12, 2009.

Tel. 608-263-3437
info@tandempress.wisc.edu
tandempress.wisc.edu

Cherner

Metal Base Armchair

Metal base molded plywood side
chairs and armchairs. Available with
upholstery, stackable. Designed by
Norman Cherner. Reissued by the
Cherner Chair Company.

Toll-free 866-243-7637
chernerchair.com

Rotoluxe

Rotoluxe
uminated Planter

Light up any space inside or out

with the signature Rotoluxe ambient
glow. Perfect for outdoor living, the
Rotoluxe line is impact and UV resis-
tant. Manufactured from 100 percent
recycled plastic each product takes
ten pounds of plastic waste out of the
landfill. Ten-year warranty.

Modern + Eco + Design
Toll-free 888-989-4968
rotoluxe.com/dwell

Rabbit Air

Breathe well where you dwell. Rabbit
Air purifiers relieve allergy and
asthma symptoms while freshening
the air indoors. With a six-stage filtra-
tion system, the Minus A2 ultraquiet
HEPA air purifier traps and destroys
dust mites, pet dander, pollen, mold,
smoke, and odors to create a fresh,
clean environment for your home

or office. Designed to either stand
on the floor or be mounted on

the wall, the MinusAZ fits perfectly
into every modern home.

Blend Creations

Beauty, Warmth and Harmony
in Stainless Steel

Blend Creations takes the utilitarian
elegance of stainless steel and blends
it with an array of textures and colors
to result in jewelry that is imbued with
a sense of culture, style, and vibrancy.

|
Shown at actual size: African |
turquoise torus necklace. [

blendcreations.com

Enmergy Star-certified and ozone-free,
Rabbit Air is a healthy, environmen-
tally friendly solution to polluted

air. For more information on our
products, call or visit us on the web.

Save $20 by entering DWD? at

checkout.

Toll-free B88-866-8B862
rabbitair.com

dwell.com/modernmarket




MoMA Design Store

The MoMA Design Store offers
affordable, well-designed gifts for
everyone on your list. The Animal
Alphabet Puzzle created by Ferdinand
Swart brightens any room and
teaches kids valuable basics:

the alphabet, counting, phonics,
and the names of 26 animals.
The hand-painted puzzle is hand-
crafted from plantation-grown
rubberwood, an environmentally
friendly hardwood.

For ages 3 and up.

Visit MoMAstore.org to order online,
request a catalog, or for store
locations.

Toll-free 800-447-6662
momastore.org

Schoolhouse
Electric Co.

Manufacturer of residential and com-
mercial period lighting fixtures and
handblown glass shades that do not
hint at style—they are classic originals
that have been out of production

and unavailable for over 50 years.
Retail showrooms in New York City
and Portland, Oregon. Free catalog.

Toll-free 800-630-7113
schoolhouseelectric.com

Rakks Shelving Systems

Rakks is your source for sophisticated
and flexible shelving solutions. Our
patented L-Bracket system with
aluminum shelves (shown) provides
exceptional design flexibility for a
wide range of video display, storage,
and closet applications. Information
on our full line of wall-mounted and
pole-supported shelving products
can be found on our website.

Toll-free BOD-826-6006
rakks.com

RAYDOOR®
Sliding Walls and Doors

Divide the space-keep your light
with our classic Pivot solution!
Ideal for any living space entrance
way. Create private environments
without sacrificing natural light.
Options include: sliding (bypass-
ing, pocket, stacking, rolling), fold-
ing, pivet, and fixed. With a variety
of frames and translucent layers;
order custom or in standard sizes
through our Quick Ship program.

Tel. 212-421-0641
raydoor.com

1213 Gallery

Original Art, Online

We sell one-of-a-kind and limited-
edition original art by a select group
of artists. Imagine the art world at
your fingertips! Browse our gallery
or search by artist, subject, media,

size, price, and more. The perfect ‘
piece is easy to find. Free shipping

with purchase.

Works start at $50.

Shown: Conor O'Donnell, mixed
media on panel.

1213gallery.com

Modern Market

Liza Phillips Design

ALTO Steps—handmade, modular
rugs for your stairs. Available in
several colorways, each with patterns
and solids. Arrange them in any
sequence. GoodWeave certified.

Shown: River Stones.

Tel. 845-252-9955
lizaphillipsdesign.com

Hide Collection

by Bevara Design House

Bevara Design House is founded on
the premise of responsible, practical,
and lasting design. Our collections of
furniture and accessories, including
tables, beds, and shelving, are made
from sustainable materials and with
the real world in mind.

Tel. 510-482-5750
bewvaradesign.com
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Big Chill

Get out of the box and into a Big
Chill refrigerator. This may look like
your mother's icebox, but the Big
Chill includes all of today's function-
ality, efficiency, and dependability.
The only thing we left off was

the chisel; no defrosting required!

Toll-free 877-842-3269
info@bigchillfridge.com
bigchillfridge.com

ModernCabana.com

Home office, guest house, play
room, yoga studio...whether you
need 100 or 1,000 square feet,
Modern Cabana offers prefabricated
and sustainable space solutions to
fit your lifestyle. At Modern Cabana
we want to live differently, to use
less, and get more.

San Francisco, CA

Tel. 415-206-9330
info@moderncabana.com
moderncabana.com

Your DNA into Art

DMNA 11 creates personalized
portraits from your actual DNA.
Each portrait is as unique as you.
You choose the size and color.

Swab-based DNA collection is
painless and simple. Very unique
gift idea. Also available: fingerprint
and "kiss" portraits.

Toll-free 866-619-9574
| dnal1.com

Inhabit

Introducing new bamboao-organic
cotton fabric blends from Inhabit.
Available in bedding, sheeting, over-
| size throws, and pillows. All fabrics
are Oeko-Tex® certified. Bamboo is
naturally antibacterial, cleans the air,
breathes to manage body tempera-
ture, and is two to three times softer
than equal-thread-count cotton
fabries. Surround yourself.

inhabitliving.com

s==mod

modwalls
Making Tile Modern

Modern wall and floor coverings
including glass, porcelain, cork,

river rocks, and recycled-glass tile.
Order online. Free shipping in the
continental U.S. on orders over $200.
Discounted shipping to other areas.
Trade pricing available.

Shown: Brio® Custom Mosaic.

Toll-free 877-439-9734
modwalls.com

Monorail Lighting

LBCLighting.com

Low-voltage, hand-bendable rail
system lets you shape your vision
to compliment or contrast any
architectural feature or style for
your home, office, or store. To learn
more about Monorail Lighting
Systemn, please visit our website

at LBCLighting.com.

FOR THE
@ PLANET | MEneeR

| G Squared Art

Enjoy art and save energy...the
Cirque ceiling fan, a high perfor-
mance dynamic sculpture, GOOD
DESIGN Award winner. View other
blade finishes on our website.
Includes 50W light and wall control,
remote control available. Lifetime
warranty. Buy great fan and light-
ing designs on our website or call
Monday through Friday from 7AM
to 5PM PST.

Toll-free 877-858-5333
www.g2art.com

Volume discount. Free shipping.
Price-match guarantee.

Toll free 877-250-6888
Ibclighting.com

dwell.com/modernmarket




Interior-Deluxe
Luxury Contemporary Lighting

We invite you to browse our exclusive
collection of modern and contem-
porary lighting fixtures. Discover the
latest lighting trends from Europe'’s
top design manufacturers. Most of
our products are in stock and ready
to ship. Trade clients are welcome.

Toll-free 866-477-1345
interior-deluxe.com

md-canvas.com

A "modern digital canvas” is the
affordable, strong, and stylish art
solution for any interior. Our cool,
original modern images are printed
with archival inks on rich cotton
canvas. They arrive to your door
fully stretched and ready to hang.
An original painting is expensive
and hard to find; a poster or print
is just a copy...our m-dc canvases
bridge the gap!

AU

Kinder Coat Hook

The common coat hook gets a make-
over with functional enhancements.
An elegant curved shape supports
any garment, avoiding the annoy-
ing "bubble bulge” caused by most
hooks. A seamless loop of brushed
stainless steel with customizable
faceplate gives the finishing touch

to any interior.

Tel. 508-698-0606
theartofstorage.com

Get a big modern canvas and trans-
form your space today. We offer
amazing prices: $199 for a three-foot
size, up to our jumbo, five-foot canvas
for just $379. Free shipping on all
orders. Call us or shop 24/7 on our
secure website.

Toll-free 888-345-0870
md-canvas.com

Modern Market

Modern-Shed

Prefab Structures

A growing prefab company located
in Seattle, we strive to offer a solu-
tion for the changing needs of eco-
conscious individuals and families.
Now offering our Dwelling-Shed and
Guest-Shed, creating small-footprint
everyday living.

Tel. 206-524-1188
info@modern-shed.com
modern-shed.com
dwelling-shed.com

FORQUTDOOR LIVING

CHOOSE TEAK

teakwarehouse.com
Teak Patio Furniture, Wholesale
Prices Open to the Public!

We supply retailers, hotels, resorts,
architects, designers, and land-
scapers in the international market
warldwide.

Over 90,000 square feet of thousands
of teak choices, all ready to go. Email
for quotes. Teak your outdoors!

Toll-free 866-937-8325
sales@teakwarehouse.com
teakwarehouse.com
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Your Photos Into
Canvas Art

At CanvasPop™ we make it easy and
fun to turn your personal photos into
beautiful canvas art pieces. Choose
any size and add designer effects.
Makes a great gift. Visit our website
idea gallery to get inspired.

Free shipping with discount code
"dwell."

Toll-free 866-619-9574
canvaspop.com

(A

Fabulous Stationery

Modernist-inspired holiday designs
from Fabulous Stationery! Create
holiday or New Year's cards, invites,
blank note cards, or mini-note gift
enclosures that reflect your style.
Personalized notecard sets make
fabulous gifts too! Select designs
available in earth-friendly 100 per-
cent recycled stock.

Free pashmina scarf with any $125
purchase or more.

fabulousstationery.com




Gary Lindsey
Photography
|

Beautiful...Naturally.

Transforming, impressionistic images;
museum-guality giclee prints on
archival paper. Each print is signed
by the artist and available in sizes up
to 44" x 78". Fifteen percent of your
purchase benefits green and social
programs through the Pachamama
Alliance.

‘ Order now for holiday delivery.

garylindseyphotography.com

Feel More Human
Shop. Explore.

We look in the obvious places, peek
around corners, and turn over the
unassuming stones for products,
information, and resources that sup-
port a balanced and eco-conscious
modern lifestyle. Get inspired by
great design, stay informed with
original content. Member of 1%

for the Planet.

Toll-free 877-424-8626

feelmorehuman.com

Unison
Live Well Together

Bring the outside in.

Make your own retreat with our Larch
Organic bedding made of 100 per-
cent organic cotton fibers and print-
ed with low-impact dyes. Solid sheets
are in matching ivory organic cotton.
$44-$220. Made in Portugal.

Shop online 24/7 or call to place
your order. Discounts available to
the trade.

Toll-free 877-492-7960
unisonhome.com

sensuede

T

Sensuede

Sensuede’s innovative and eco-
efficient manufacturing process sets

it apart from other microfiber suedes.

It's Oeko-Tex certified and made
with 88 percent high-purity recycled
polyester. It's durable, cleanable,
versatile, luxurious, and available

in 133 colors.

Sensuede: It makes sense.

www.sensuede.com

Modern Outdoor

We help create incredible outdoor
environments—furniture that is manu-
factured for heavy commercial use

in hotels, restaurants, institutions,
corporate spaces, and all manner of
public applications, yet aesthetically
designed for residential settings.

Made in the U.5.A, honest lead
times, environmentally conscious
materials. Furniture by Modern
Outdoor Designs.

Tel. 818-785-0171
modernoutdoor.com

Campbell Laird Studio
Printed and Signed by Artist

Award-winning Tasmanian artist
Campbell Laird has been recognized
by curators from SFMOMA and
LACMA for his meditative abstrac-
tions. Join collectors from NYC, LA,
Tokyo, London, and Sydney. Archival,
limited edition, eco-friendly artworks.
Affordable, too!

Shown: Volta series.
info@campbelllairdstudio.com

Tel. -310-915-5319
campbelllairdstudio.com

Lumens Light + Living
Better Lighting. Better Living.

Lumens offers the best in modern
lighting, fans, and home accessories.
Discover an impressive selection of
design-focused lighting from more
than 300 fine manufacturers, Find
world-renowned brands as well as
artisan studios such as Oggetti, whose
handcrafted collection features light-
ing solutions that are hand sculpted
and mouth blown by European glass
artists; many pieces are signed by
the artist.

Lumens specializes in providing a
comprehensive selection of quality

e
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@* Lumens.com’

LIGHT + LIVING

hand-picked products, including
energy-efficient lighting, all with an
eye on design. You'll find our friendly,
expert service, low-price guarantee,
free shipping, and easy, no-hassle
return policy are second to none.

Trade professional? Join Lumens
Trade Program at lumens.com/
tradeprogram.

Shown: Mesa Pendant by Oggetti Luce.

Toll-free 877-445-4486
lumens.com

dwell.com/modernmarket




Property Of...
Useful Bags and Accessories
for Everyday

Coated cotton. Distressed canvas.
QOiled denim. Premium wool

and rugged hardware combine.
At Property Of..., high quality
materials meet functional design.

Conde House
A New Collaboration

A collection of interpretations
and impressions. Handcrafted,
essential forms.

Furniture and objects with which
to compose your own landscape.

Shown: Rikyu Collection
Lounge and Tsukaishi Table
by Ted Boerner.

Available at select retailers across
U.S.A , Canada, Europe, and Japan.

thepropertyof.com

Conde House Showroom

2 Henry Adams Street #291
San Francisco, CA 94103
Tel. 415-864-8666
condehouse.com

Modern Market

LOVE LIFE. LIVE CLEAN.

EO® is a leading manufacturer of
natural and organic products that
are great for you and the earth.
We are a small, family-owned-and-
operated business located in Marin
County, California. EO stands for
Essential Qils. These concentrated
plant essences give plants their
fragrant scent and haling benefits.

Stone Forest
Helios Fire Vessel

Contemporary designs for the
garden and bath are sculpted from
natural materials including stone,
bronze, bamboo, copper, iron, and
hardwoods. Our luminous, new
Helios Fire Vessel is sculpted from
blue-gray granite and can be pur-
chased with a customized gas kit.

Love Life, Live Clean.

www.eoproducts.com
25% off with promo code DweliD9

At EO our passion is the creation

of the highest quality products that
are natural, gentle, effective, and
free from animal testing. Our high
quality EO blends are completely
natural and unadulterated, bringing
you the best of what nature has to
offer.

Toll-free 800-570-3775
eoproducts.com

Toll-free 888-682-2987
stoneforest.com/dwell
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Unless you have an Ethiopian newspaper about its nutty, cognac-like finish. Aleta Wondo is

o ',\1; dropped at your door, you‘ve probably never also our mission as we work closely with these artisan-
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" heard of java-mecca, Aleta Wondo. From the farmers. We donate all net profits back to the village.

renowned Sidama region, Aleta Wondo is a single This money will help fund projects for a new school,
origin, organically grown, direct trade coffee so fresh water, street lights and yes, even two milking

distinctive in character that it is unblended. Tasting cows. Spread good coffee karma. Gifts and
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notes speak of chocolate, blackberry and orders at www.aletawondo.com.

bergamot and judges wax nearly poetic A'e+a Roasters are now standing by. )
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*** Winner 2008 All Ethiopia Limited Coffee Competition. Orders at: www.aletawondo.com ***




4564 West 19th Street
Sales Center
212-255-3456
456w19.com

Apal Distribution Corp.
310-324-0084
apalsite.com

Bartels
bartelsusa.com

Bel Canto Chair
877-877-5332
belcantochair.com

Big Ass Fans
B877-BIG-FANS
bigassfans.com

BoConcept
boconcept.us

Cadillac
B00-333-4CAD
cadillac.com

CaesarStone Quartz Surfaces
877-978-2789
caesarstoneus.com

Calligaris
calligaris.it

Chevrolet Camaro
chevrolet.com/camaro

Dwell95
dwell95.com

Fisher & Paykel
888-931.7872
fisherpaykel.com

Flexform
BOO-FLEXSOFA
flexformusa.com

Geico
geico.com

Herman Miller
800-646-4400
hermanmiller.com

Hive
866-MOD-HIVE
hivemodern.com

Jesse
jesse.it

Kashi
kashi.com

Kendall-Jackson Winery

B00-769-3649
kj.com

Contact Our
Advertisers

Konzuk
888-858-7793
konzuk.com

Ligne Roset
800-BY-ROSET
ligne-roset-usa.com

Lincoln
lincoln.com

Lumens
877-445-4486
lumens.com

Mastercard
priceless.com

Minted, LLC
888-828-MINTED

minted.com

Parsons

The New 5chool for Design
212-229-8900
newschool.edu/parsons

Paul Frank Industries
949-515-7950
paulfrank.com

Raumplus
206-204-0112
raumplususa.com

Rocky Mountain Hardware
888-788-2013
rockyrnountainhardware.com

Room & Board
800-486-6554

roomandboard.com

Scavolini
011-39-07214431
scavolini.com

Spark Modern Fires
sparkfires.com

The Rug Company
323-653-0303
therugcompany.info

The Sliding Door Company
slidingdoorco.com

Toyota Prius
toyota.com/prius-hybrid

Truvia
866-853-6077
truvia.com

Woolly Pocket Garden
woollypocket.com

YLighting
888-888-4449
ylighting.com

When contacting our advertisers,
please be sure to mention that you

saw their ads in Dwell.
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31 The Future of
Design Education
Tulane School of Architecture,
URBANbuild
tulaneurbanbuild.com
Studio 804
studioB04.com
EPFL+ECAL Lab
epfl-ecal-lab.ch
CEDIM
cedim.com.mx

40 The Future of Luxury
Augustin Scott de Martinville
big-game.ch

University of Art and Design
Lausanne

ecal.ch

Rolex Milgauss
rolex.com/milgauss

42 The Future of Driving
Mike and Maaike
mikeandmaaike.com

46 The Future of Play
Alice Chun
minsoarch.com
Stuyvesant Town
stuytown.com
Graduate School of
Architecture, Planning,
and Preservation at
Columbia University
arch.columbia.edu

50 The Future of Lighting
Y Lighting
ylighting.com

Lighting Facts
lightingfacts.com
Energy Star Residential
LED lighting
energystar.gov/led

GE Lighting & Electrical
Institute
gelighting.com

54 The Future of
Design Activism
Project for Public Spaces
pps.org

Design Corps
designcorps.org
Guerrilla Gardening
guerrillagardening.org

56 The Future of
Groceries
GoodGuide
goodguide.com
Bi-Rite Market
biritemarket.com
Unpackaged
beunpackaged.com
Philips

philips.com

60 The Future of
The Past
Smithsonian Institute
si.edu

Docomomo
docomomo.com
Arup

arup.com

64 The Future of
Prefab

Peter Jon Pearce
pjpearcedesign.com

68 The Future of
Timeless Design
Walker Art Center
walkerart.org

Studio Forbes
studioforbes.com
CITIZEN:Citizen
citizen-citizen.com
Designboom
designboom.com
iPod by Apple
apple.com

Vélib
en.velib.paris.fr

Link by Peter Stathis
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pablodesigns.com
Vegetal by Ronan and Erwan
Bouroullec for Vitra
vitra.com

76 The Future of

Density ("Tightly Knit")
Russell Thomsen, IDEA office
Tel: 213-621-7676
rmthomsen@gmail.com
SCl-Arc
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Kyoto Seika University
kyoto-seika.ac jp/eng
Saitama Prefecture
pref.saitama.lg.jp/index_e.html|
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by Charles and Ray Eames
hermanmiller.com
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ikea.com

84 The Future of
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("Slim Fit")

Donald Chong Studic

Tel: 416-818-1983
donaldchongstudio.com
Derek Nicholson Inc.

Tel: 416-916-3709
dereknicholson.com
Interiors and lighting
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Structural engineering by
Blackwell Bowick Partnership
Tel: 416-593-5300
blackwellbowick.com
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bulthaup.com

Custom metal fabrication
by Etmeco Ltd.

Tel: 905-281-8792
etmeco.com
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Tel: 31-0-20-4630463
nextarchitects.com

Bed by Royal Auping
Scandinavia

auping.com

Galant desk

by Olle Lundberg for Ikea
ikea.com
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by lkea

ikea.com
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nijhofbaarn.nl
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THE FUTURE OF SUBURBIA

Tact Stars

Sprawl Repair Toolkit

by Galina Tahchieva and

Duany Plater-Zyberk & Company

This set of simple infill techniques

can be used to retrofit five typical
suburban building types, either by
repurposing or adding on to existing
structures. All use renewable tech-
nology and energy-efficient practices,
often taking advantage of suburbia's
excessive setbacks and parking lots.
These modest interventions can create
a more diverse, cohesive, walkable
urban fabric. In the example pictured
here, a strip mall becomes a recycling
center with a green roof and two wings
with solar panels that frame a court-
yard, which stretches to the sidewalk.

For decades, suburban sprawl has contributed
to environmental destruction, but current eco-
nomic and environmental factors demand that
we rethink suburban development. Dwell and
Inhabitat teamed up for the 2009 Reburbia com-
petition, in which we asked designers to pro-
pose sustainable solutions for the future of the
‘burbs. Hundreds of entries came in; thousands
of people voted. And the winners are...

Big Box Agriculture

by Forrest Fulton

As suburban big-box stores either
close down or relocate, we're left with
the opportunity to reclaim these vast
spaces for productive activity. This
proposal reverses the function of a
typical mega-supermarket from food
retailer to food producer: The parking
lot becomes a farm, and space inside
the store becomes a greenhouse and
restaurant. A portion of the roof is used
for growing food. Members of the
community push their shopping carts
through the suburban farm, picking
their produce straight off the vine,
then take it inside to the chef, who will
prepare a fresh meal on the spot.

Entrepreneurbia

by Troy Silva

Eschewing an additive approach to
solving the problem, Entrepreneurbia
simply abolishes poorly conceived
zoning laws that segregate residential
and commercial structures, attracting
small businesses and start-ups into tra-
ditionally domestic areas. This model
transforms inefficient single-family
dwellings and decorative landscap-
ing into intelligent enterprise zones.
Eventually, the needs of the neighbors
are met within walking distance of
their homes, reducing car dependency
and fostering self-sustaining commu-
nities. Better public transit will enable
easy trips into the urban core. v

Story by Sarah Rich

126 Dec/Jan 2010

With the Spraw| Repair Toolkit (left), the
rooftop of a strip mall becomes a productive
landscape. In Big Box Agriculture (middle),
the interior of the store transforms into a

restaurant serving local food, much of
it grown in the parking lot-cum-garden
outside. In Entrepreneurbia (right), old
McMansions have turned into shops.

Dwell
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20 years of custom sandblasting for
interior design and architecture.

www.blastedartinc.com

ad : spunk design machine : spkdm.com
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THE FUTURE OF SUBURBIA
In designer Calvin Chiu's
suburban future, humans
are replaced by animals
as nature turns cul-de-sacs
into wetland networks.

Place

Frog's Dream

by Calvin Chiu

From climate forecasts to real estate
projections, the future of suburbia
looks bleak. To make the most of

the anticipated downfall of so much
overdeveloped land, Frog's Dream
transforms vacant homes into natural
water-treatment machines that can
serve nearby cities. A microwetland
ecosystern of plants, algae, bacteria,
fish, and clams will form on the unmain-
tained lawns, producing food and
oxygen for larger plants and wildlife.
Clean water will be transported into
cities using existing highway systems,
which will also carry bikes and trains.
By allowing dead housing stock to
be taken over by self-sustaining bio-
logical systems, the dense cities of
our future will also be sustainable,
contained within a ring of wild land.

On the former front yard of a large sub- wilderness can become a source of suste- For more on the competition and to see
urban home, frogs, reeds, and weeds have nance for cities while making suburbs other entries, go to re-burbia.com.
claimed their territory. According to the sustainable once again. @

Frog's Dream proposal, this second-wave

128 Dec/Jan 2010 Dwell
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CABLE FLOW-THROUGH DROP DEAD
MANAGEMENT P VENTILATION GORGEOUS

design and thoughtful engineering like IR remote-friendly doors, hidden wheels, European hardware and flow-through ventilation,

Every single detail has been beautifully engineered to blow you away. And that's not just talk. With sleek BDI
BDI home theater furniture is designed to amaze. Visit bdiusa.com to locate a dealer near you, and prepare to be floored. I

wwwhbdusacom  HIGH PERFORMANCE FURNITURE
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