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HISTORY ISN'T MADE IN REAR VIEW MIRRORS.

A GREAT COUPE IS MORE THAN JUST A SEDAN WITH THE REAR DOORS REMOVED. IT'S AN AGGRESSIVE WINDSHIELD DESIGN.
IT'S TAILPIPES, CENTERED AND FINISHED WITH A TRAPEZOIDAL STEEL BEZEL. AND DOORS VOID OF HANDLES
THAT WOULD OTHERWISE DISRUPT THE EXTERIOR’S CLEAN, CHISELED LINES. THIS IS HOW WE DESIGN COUPES,

LIKE NOTHING EVER DESIGNED BEFORE.

THE ALL-NEW ¢Cezez¢¥zzc CTS COUPE
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Available at DEDON showrooms and selected dealers

www.dedon.us
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Partnering with Lindal Cedar Homes,

H o m e M a d e Turkel Design, and Marmol Radziner

7 60 Prefab, Dwell will make the most

of the advantages modern prefab
has to offer in terms of design, cost-
effectiveness, and sustainability.
Experience the newest addition in the
world of modern prefab construction,
the Dwell Homes Collection.

Marmol Radziner Prefab

marmolradzinerprefab.com/skyline html
or call 310-689-0089

The company has created the Skyline
Series to take advantage of the infill
opportunities in urban areas. The Skyline
Series offers six mix-and-match floor
plans that fit on typical city lots and can
easily be customized to various street
configurations. By offering standard
models, custom design time and cost
are greatly reduced to provide people
with new homes more quickly and easily.
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Marmol Radziner Prefab believes that
factory-built homes are the smarter way
to build and is constantly looking for
ways to bring prefab to more people.
The Skyline Series is the latest creation
of timeless design and quality.

Lindal Cedar Homes & Turkel Design
lindal.com/dwell or call 1-888 4LINDAL
turkeldesign.com

Turkel Design and Lindal Cedar Homes
have created this new series of efficiently
designed homes that are exuberant,
fresh, and respond to contemporary
dwelling expectations through the intel-
ligent use of shared space, structure,
volume, and light. These homes incorpo-
rate many principles of environmentally
conscious design, such as the use of
natural and sustainable materials, passive
gain and shading, and natural whole-
house ventilation.

The warmth and livability of a modern s
Turkel Design Lindal home comes from - ; &
clean, uncluttered lines and the inspired : 3 ¢ CEDAR HOMES e
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Carmo sofa from $6,190

Coffee table $895

Several cities are still open for franchise opportunities - please contact franchi

no design should be too predictable.
no design should be unattainable.
no limits in BoConcept.

At BoConcept we understand how challenging home styling can be — whether you're decorating

anew home, starting a room makeover or buying new fumiture, converting your vision into reality

can be a daunting task. That's why, when you visit your local BoConcept store, you will find

trained design consultants who can help you overcome even the trickiest interior challenges.

Visit us online or stop by today to book your in-home design consultation service.

www.BoConcept.com
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urban design

CA: San Diego, San Francisco (Fillmore, SOMA), Santa Monica DC: Georgetown FL: Tampa HI: Honolulu IL: Chicago MA: Cambridge
NJ: Edgewater, Paramus, Princeton NY: Carle Place, Chelsea, DUMBO, Madison Ave, Scarsdale, SoHo, Upper East Side PA: Philadelphia

TX: Austin, Dallas, Houston VA: Tysons Comer WA: Seattle CANADA: Calgary, Toronto (coming soon), Vancouver.




designed, with a myriad of options fo choose from, elfa can transform your master closet into The Original Storage and Organization Store®
your dream closet. Let our experts design and install it for you today! 49 locations nationwide | 1.800.733.3532 | containerstore.con

elfa, the premier closet system, brings beauty, ease and order to your life. Thoughtfully
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Carpenter found two designers whose
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A pair of New York photographers wanted
a country escape to serve as a retreat from
the city and for working on their publishing
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tect friends about a renovation and liking
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Call it a love of domestic talent, or maybe
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Dolce Gusto® lets

you enjoy all your
favorite coffee
house drinks
right at home. It's
designed to brew
with the same
15 bars of pressure
you'd find in lots of
real coffee house
machines. So
you can create
whatever you
crave—from rich
black coffees to
luscious macchiatos,
iced cappuccinos,
to bold espressos.
Start playing with
your coffee at

dolce-gusto.com

&5 Nestie ~ Play with your coffee.'"

Good Food, Good Life
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Keep up to date with the latest goings-

on in the realm of architecture and design.
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selection of products and furniture, we look
in on the set design of Tron: Legacy and

get a glimpse of our favorite icons at home,
thanks to photographer Leslie Williamson.
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For the duo of young architects behind
the firm Atherton Keener, the harsh, ever-
changing light of the Phoenix, Arizona,
desert served as inspiration for their mini-
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Area, as ever, equals height times width,
but if the balance of that product needs

a bit of dressing up, little fares better than
the geometric fleece of a rug. Here are
our odds-on favorites.

112
68 Design Finder
. Shopping, it seems, no longer requires
Off the Grid shops. The mobile technologists and all-

Erected on craggy Criehaven Island

some 20 miles off the coast of Maine, this
completely off-the-grid summer “camp”
was designed by an architect daughter
for her writer father after some thirty years
of design deliberation.

around design hounds at New York City's
Subports make scoring your new favorite
household gewgaw just a text away.
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Art Collecting 101

Though art follows money, the rich aren’t
the only ones who follow art. On this short
trek through the last few millennia of art
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middle class—sorry, Catherine the Great—
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Whilst coursing through sourcing in search
of new products, we frown on you horsing
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products are hot, and all info we've got
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“I still can’t get over the fact
that I can get an ice cube from
the sun.”

Bruce Porter
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Finishing Touch

If windows want treatments, few are better
accommodated than the colorfully fenes-
trated openings on the Pull House, a west-
ern Massachusetts idyll by Taylor and Miller
Architecture and Design.
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Support Project Angel Food

dec 1—6

PROJECT ANGEL FOOD’S

DIVING
DESIGN

DESIGNER
Home & G Fashion & DBeanty
50%-90% OFF



GILT

PROUD SPONSOR OF

PROJECT ANGEL FOOD'S
2010 DIVINE DESIGN EVENT

Gilt Home features a curated selection of everything you need to live a more beautiful life at home,

by offering the best in designer decor including furniture, rugs, decorative accessories, tabletop,
bedding, gourmet food and electronics. All Gilt Home sales are online, begin at 12 noon EST
and offer exclusive prices up to 70% off retail.

To become a member, visit:
www.gilt.com/dwell
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Suita Sofa. Developed by Vitra in Switzerland. Design: Antonio Citterio vitra.

Available through selected Vitra Home dealers: Dallas, TX Scott + Cooner (scottcooner.com) 214 748 9838 Los Angeles, CA Jules Seltzer
(julesseltzer.com) 310 274 7243 Miami, FL 4141 Design (4141design.com) 305 572 2900 New York, NY DDC (ddcnyc.com) 212 685 0800, The Vitra
Store (vitra.com) 212 463 5750 Portland, OR Hive Modern (hivemodern.com) 503 242 1967 San Francisco, CA Arkitektura (arksf.com) 415 565 7200
Santa Ana, CA Magedman Modern (magedmanmodern.com) 714 648 0114 Toronto, ON Planb (planboffice.com) 416 9411010 Vancouver, BC
Inform Interiors (informinteriors.com) 604 682 3868 Washington, DC Contemporaria (contemporaria.com) 202 338 0193 www.vitra.com
Suita Sofa photographed at VitraHaus, Vitra Campus 2010




Tomorrow

EDITOR'S NOTE

Never Knows

One of the questions we spend time concerning our-
selves with at Dwell is how to define what is modern.
You could take a sort of Antonin Scalia-inspired liter-
alist approach and conclude that anything produced
in the present day is, by definition, modern.That, how-
ever, leads us to P.F. Chang’s, splashy reality-television
decor, and faux-revivalist sites of every stripe. Another
approach might be to draw a direct correlation to clas-
sic International Style modernism, but that usually
leads to more questions than answers: Isn’t that just
another revivalist style? Are the sociopolitical-inspired
tenets of the original modernists still relevant today?
Are there any contemporary buildings (or homes)
that truly express the power of current technology?
This narrows the field so significantly that we editors
would soon be out of work.

The reality is that our definition of modernity is
highly subjective, formed in the most saturated region
of the Dwell team’s collective Venn diagram. Were we
able to effectively chart it,I would surmise that our
answer falls in the wide gulf between the approaches
outlined above. Our searching generally leads us to a
product of today, enriched by lessons of the past, with
a face toward tomorrow. To be relevant, our version of
modernity must also meet a certain set of conditions.
Does the project make sense contextually? Is the scale
appropriate? Are the details well executed? Is the form
dictated by novelty or is there an underlying rationale?
Is it ecologically sound? Is there technical innovation?
Does it enrich our lives? These factors—and a host
of others, too many to name and in constant flux—
can be met in varying degrees, but this is something
of our approach, however subjective.

When we set out to craft an issue around the theme
of young designers working in America, we wanted to
not only highlight the great variety of work being done
across the country—and the creativity emerging from
the rubble of our battered economy—but also because
in youth we find new answers to old questions, like
how to define modernity. Our approach was no less sub-
jective than usual, and we never set out to create the
ultimate list of designers to watch, or to predict the
future stars of tomorrow. We simply looked for work
that was exciting, interesting, and ultimately opti-
mistic. From a scrappy Jersey City, New Jersey, prefab,
to a Web-based design journal by two former maga-
zine editors, the contents of our survey demonstrate
a willingness to flirt with the edges of possibility.

If the 20th century was the age of the auteur, the 21st
century will necessarily (and hopefully) be the era of
the collaborator. Design has always been a synergistic
process, dependent as it is on clients, various experts,
manufacturers, and end users, but in recent history
it’s been the biggest name on the door that tends to
receive all the credit. While this will surely continue,
it also seems as though there is a newfound willing-
ness among younger generations to share rather than
compete. With the possibilities now afforded by tech-
nology and near-constant connectivity, coupled with
the increasingly rigorous demands of society and
ecology, designers will surely be led to not only to work
more closely with each other, but also to consult all
kinds of other professions—from politicians to scien-
tists. Whether or not this prediction comes to pass may
take a few decades to fully discern, but to see that some-
thing fresh is afoot, you have only to turn the page.m

Sam Grawe, Editor-in-Chief
sam@dwell.com
Follow me on Twitter: @grawesome
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Inspirational artwork at an affordable price.

Beautiful canvas art.
For every space where ordinary is out of the question...

artviccanvas.com



calligaris @

ITALIAN
' HOME DESIGN
- SINCE 1923

CALLIGARIS DECORATES THE MOST BEAUTIFUL HOMES IN THE WORLD. DISCOVER ALL OUR COLLECTIONS AT calligaris.us

A selection of our fine retailers:

CALIFORNIA BLUEPRINT LOS ANGELES (323)653-2439 HOLD IT CONTEMPORARY HOME SAN DIEGO (619)295-6660 FLORIDA CALLIGARIS STORE CONCEPTO MODERN
-IVING FORT LAUDERDALE (954)567-3403 ADDISON HOUSE MIAMI (305)640-2400 DESIGN DEPOT FURNITURE MIAMI (800)880-7154 GEORGIA BOVA CONTEMPORARY
"URNITURE ATLANTA (770)242-6666 ILLINOIS EUROPEAN FURNITURE CHICAGO (800)243-1955 INDIANA HOUSEWORKS INDIANAPOLIS (317)578-7000 MARYLAND BOVA
CONTEMPORARY FURNITURE BELTSVILLE (301)210-5410 MASSACHUSETTS ITALIAN DESIGN BROOKLINE (617) 731-4222 NEW JERSEY HOUSE OF NORWAY FAIRFIELD (973)227-3367
NEW YORK BLOOMINGDALE’S GARDEN CITY (516)620-6401 CALLIGARIS STORE AKO BROOKLYN (718)265-3111 CALLIGARIS STORE JENSEN LEWIS MANHATTAN (212)929-7599
NORTH CAROLINA AMBIENTE INTERNATIONAL RALEIGH (919)572-2870 OHIO BOVA CONTEMPORARY FURNITURE CINCINNATI (513)247-9100 PENNSYLVANIA MR. BARSTOOL
"HILADELPHIA (215)925-4800 TEXAS FUSION HOME FASHION PLANO (972)378-3874 VIRGINIA BOVA CONTEMPORARY FURNITURE FALLS CHURCH (703)205-0755
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The Silhouette® Window Shading.
A Hunter Douglas innovation featuring
soft fabric vanes suspended between two
sheer fabrics that beautifully diffuse and
channel light. Available with motorization.
Learn more at hunterdouglas.com
or call 800.227.8953.
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THE ART OF

INDOW DRESSING

©2010 Hunter Dougias@is«

WELL-DESIGNED WINDOW FASHIONS DO MORE THAN SIMPLY COVER A WINDOW. At Hunter Douglas, form and function
are inseparable. Great design is beautiful to live with, provides variable light control, insulates rooms against heat and cold, protects your

furnishings from damaging UV rays, and even absorbs sound, improving the acoustics in a room. Now that’s artful window dressing.
Lifetime guarantee.

Visit the new iMagine™ Design Center at hunterdouglas.com, where you can now H u nle rn 0 u g I as

upload photos of your own windows and virtually test drive hundreds of styles. EXTRAORDINARY WINDOW FASHIONS
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Schonbek offers a free catalog and an opportunity to
experience Refrax and other Geometrix lighting designs
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REFRAX

NATURALLY INSPIRED

Organic in design, creating movement and flow, Refrax MADE WITH SWAROVSKI ELEMENTS,
will illuminate any environment, as well as your senses. Visit www.schonbek.com to view the
full line of Geometrix® designs and to find a dealer near you.

WADE WiTh
SWAROVSKI
ELEMENTS

SCHONBEK is a member of the Swarovski Company g_#o. m_ el




) smart

open your mind.

YOU'LL GET A

>> Introducing
the smart fortwo
electric drive

The next generation of smart
has arrived. It demands to be
set free, to enjoy the freedom
of the open road. All while
demanding little in the way of
natural resources. The smart
fortwo electric drive is a
significant statement of
environmental conservation
and efficiency.

Get plugged in at
smartusa.com/electricdrive.

smart® — a Daimler brand
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Now online...

Younger Guns

We recently jostled our way into the
hallowed halls of academia and asked
for images of student-created work.
We threw down the gauntlet via Twitter
and the entries came pouring in to
@dwell. We had a fine time feasting
on photograph upon photograph

of design projects—from fashion to
fine art—and we picked 20 finalists
from a very talented pool of whipper-
snappers. Cast your vote for best in

class at dwell.com/the-youngest-guns.

op), Faro by

o by Damien
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The 2010 Make It Yours issue was
great, but where can | get the navy
blue sofa shown on the cover?

Chris Cardoza
Sent via email

Editors’ Note: The Extrasoft sofa was
designed by Piero Lissoni for Living
Divani (livingdivani.it). We borrowed it
from DZINE (dzinestore.com).

Congratulations on the story about
the Swedish town house (“Guys and
Walls,” September 2010). You finally
found a photographer (Mark Seelen)
who represents what these great
houses fully look like. Usually, it is just
a maddeningly teasing glimpse of
two or three views. The spreads have
inspired me to renew my subscription,
which | had let lapse. Keep giving

us full visual depictions of these gor-
geous, compact, modern homes.
Rogers Worthington

Chicago, lllinois

Thank you for your informative (and
entertaining) “101 Bathrooms” (July/
August 2010). It's about time our
functional and ubiquitous public waste-
water system gets the respect it
deserves! Notwithstanding the major
improvements that need to be made
to lower its tremendous demand for
chemical treatment, potable water, and
energy, our wastewater system may
just be one of the greatest (and most
underrated) modern inventions.

Mark Bessoudo

Toronto, Ontario

I thoroughly enjoyed the discussions
in the June 2010 issue about urban
planning in each of the megacities
featured. | tend to glaze over at the
descriptions of various pieces of furni-
ture, but what continues to bring me
back to focus are the superb and clear
descriptions of how a featured build-
ing came to fruition within its context.
| love getting insight into the regula-
tions of close or far-flung places.
Jonathan Mendel

Arlington Heights, lllinois

Last year | read a terrific piece about
Peter Cohen’s home in Ellsworth,

LETTERS

Maine (“The Right Track,” October
2009). What struck me was not only
Peter's well-thought-out space but
his sense of humor and hilarious com-
ments. | kept going back to the arti-
cle. Something about the man and his
architectural style appealed to me.

| am a nonpracticing pediatrician
from Miami Beach. During my resi-
dency | started restoring and selling
old homes. Eventually, | stopped
practicing medicine and began con-
sulting on the designs of kitchens,
baths, pools, landscapes, and anything
someone wanted help with. Today, |
am attending school part-time, picking
up the background | never had (such
as the history of furniture and architec-
ture, sketching and rendering, and
AutoCAD). | still consult, focusing on
creating spaces that improve the phys-
ical and mental health of the residents.

My partner and | recently purchased
land near Ellsworth to build a home
for the future. | had big plans to design
and oversee the project but knew little
about local codes, builders, or materi-
als and had been mulling over hiring
someone to bounce ideas off of. |
contacted Peter and we made plans
to meet in the fall. | dragged the poor
man well into the woods and was
certain he wouldn't make it back out.
But he did—and gave great tips about
moving forward with my project.
We're currently planning the road and
driveway to the building site. The goal
is to complete the road, the septic
well, and electric service in the coming
year and then build. We are research-
ing how to limit the impact we have
on the site and source local materials,
and are planning a home with a mid-
century-modern aesthetic. My hope
is that Peter will continue to give wise
counsel as | start sketching.
Stephen Peck
Miami Beach, Florida
Please write to us:
Dwell Letters
550 Kearny Street, Suite 710
San Francisco, CA 94108
letters@dwell.com

Letters may be edited for length
and clarity. I

©) smart

open your mind.

>> Get into the new
2011 smart fortwo
lightshine edition

It takes fun-to-drive to a
whole new decibel level while
being the epitome of efficiency.
Navigation, multimedia system,

LED daytime driving lamps and
many additional style features.
Engineered by Mercedes-Benz
with plenty of leg and headroom,
safety features and an EPA-
estimated 41 mpg highway. Plus,
it’s 95% recyclable.

www.smartusa.com
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Amber Bravo
Amber Bravo is a freelance writer
and former senior editor at Dwell.
Though a longtime champion of liv-
ing off the grid, her trip to Criehaven,
Maine (“Off the Grid,” p. 68), made
her reconsider its charms. After watch-
ing the sun dip perilously towards
the horizon, with still no word from
her one-hour-late chartered flight
back to the mainland, she began to
better appreciate living in 3G.

David Hay
David Hay, a playwright based in New
York, first chatted with architect Koray
Duman (“Academy Reward,” p. 86)
while wading through lagoons near
Cape Cod. He was refreshed to dis-
cover that the homeowners, both
photographers, were globe-trotting
adventurers interested in man and his
habitat. “That the clients demanded
and received an easy, highly modern
environment to translate such passions
into their image-making renewed my
faith in architecture's ability to foster
creativity,” Hay says.

Eirik Johnson
Eirik Johnson is a Boston-based pho-
tographer who headed to an island
off of mid-coast Maine to photograph
this month'’s "Off the Grid” (p. 68).
"It is a really special place,” he says.
“During the down moments of the
shoot, | would sit on the deck and
watch the lobster boats pull into the
cove to check their pots. At other
moments, a handful of bald eagles
would sit on the treetops gazing down
at the waves. It was not at all difficult
to get inspired.”

William Lamb
Writer William Lamb lives and works
in northern New Jersey. His work for
Dwell has taken him to Pittsburgh,
Milwaukee, Little Rock, southwestern
Indiana, and the Connecticut coast;
however, for this issue, it took him all
of five minutes from his apartment
to Denis Carpenter’s concrete house
in Jersey City, New Jersey ("Garden
Statement,” p. 78). "It was novel to
work close to home for a change and
also gratifying to give my adopted,

and often overlooked, hometown
a little national press,” he says.

Elisabeth Moch
Elisabeth Moch is an illustrator who
exchanged her cozy Berlin studio
for a giant Brooklyn loft that she
shared with 13 other creatives last
summer. They had an indoor garden
as well as a sunset-soaked rooftop
overlooking Bushwick and listened to
Puerto Rican tunes. Back in Germany,
Moch drew her illustrations for “In the
Modern World” (p. 29) while listening
to Stevie Nicks and Celine Dion.

Ye Rin Mok
Ye Rin Mok is a photographer based
in Los Angeles by way of Seoul.
While shooting the self-designed uber-
modern abode/workspace of archi-
tects Cy Keener and Jay Atherton
("My House,” p. 57) in Phoenix, she
discovered the untapped talent of
their dog, Pip. "Wherever | set up my
camera,” she says, “the dog would
come up to get into the picture.”
On her drive back, Mok stopped 90
miles east of L.A. to film a video for
her band, Moksha, with the roadside
attraction Cabazon Dinosaurs.

Tim Tomkinson
While researching for "Art Collecting
101" (p. 116), illustrator Tim Tomkinson
was delighted to brush up on his art
history. He realized, however, how
much he took for granted all the muse-
ums and galleries in his former home,
New York City. The Jackson Hole,
Wyoming, resident plans to take full
advantage of them—and the availabil-
ity of Vietnamese sandwiches—next
time he goes back for a visit.

Anna Wolf
Photographer Anna Wolf is a SoCal
girl living in Brooklyn. Though based
in New York for eight years, she still
misses the long shadows of L.A. after-
noons and the city’s hazy, smog-filled
skies. Wolf photographed the owners
of Subports (“Design Finder,” p. 112)
in Brooklyn, spending most of the day
atop a ladder in the middle of the
street asking the owners to hop on
top of their pop-up shop SUV.III

Dwell
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When waters are calm,
Looptecture F, a Cor-Ten-steel-
sided landmark designed by
Endo Shuhei, regulates the flood-
gates at Japan’s Port of Fukura.
If the sea is in turmoil and a
tsunami looms, the curvilinear
coastal landmark doubles as
disaster-control headquarters,
offering shelter within its pris-
tine corkscrew of an interior
and rooftop.
paramodern.com

December/January Calendar December 11

Important dates in art and design, with Hyperlinks: Architecture and Design opens
architecture thrown in for good measure: at the Art Institute of Chicago.

Welcome to Dwell's winter timeline. artic.edu/aic



IN THE MODERN WORLD

Ovale

by Ronan and Erwan Bouroullec
for Alessi

alessi.com

One might argue that it’s not
the place setting that matters
as much as the repast, but we

PRODUCTS

believe the act of eating should
be a pleasure for all the senses.
Ovale is a collection of 23 stone-
ware and stainless-steel serving
vessels that will showcase your
very good taste.

Cage Steel Baskets

by Jonas Wagell for Hello Industry
helloindustry.se

The busted plastic laundry basket
has been given a sleek new iden-
tity as a powder-coated steel bin.
If your dirty clothes more often
find themselves on the floor, keep
your favorite mags or daily paper
in these black, sky blue, or white
containers. (left)

La Ruota del Tempo

by Enrico Azzimonti

for Diamantini & Domeniconi
diamantinidomeniconi.it
Successively spin the ceramic
discs on this vertical calendar,
and this wheel of fortune will
keep your dates—and, potentially,
stars—in perfect alignment.
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December 30

Spatial City: An Architecture of Idealism

closes at the Museum of Contemporary Art

Detroit. mocadetroit.org

30 Dec/Jan 2011

January 3

Small Scale, Big Change: New Architectures

of Social Engagement closes at the Museum

of Modern Art in New York. moma.org
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IN THE MODERN WORLD

Anders
Fardig

“I was born into this,” says
Design House Stockholm CEO
Anders Firdig of his work

in the design industry. “I had
no chance!” His father and
godfather helmed venerable
Swedish glass companies, and
after studying marketing

and economics at university,
Fardig eventually followed
them into the furnishings field.
As Scandinavian design found
an audience beyond the Nordic
lands, his desire to promote
homegrown talent—and the
simple, practical spirit that
guides the family’s work—led
to management jobs with Kos-
ta Boda, BodaNova, and Duka
before he founded DHS in 1994.
“We are trying to take care of
international creativity very
much like a natural resource.”

Money matters: Rather
than buying cheap things that
you don't really need, | see
a general, global trend that
people would rather have a few
very personal items that they
truly love. It has nothing to do
with the economy. Companies
are beginning to understand
that it is more important now
to make less, but better. Con-
sumers are responding well.

er: My daugh-
ter was accepted into the opera
school last year, and | am long-
ing to sit in the middle of row
number five at the Metropolitan
and listen to her sing.

Foster care: When young
designers nervously show
something for the first time,
they generally don't under-
stand how extremely brilliant

their ideas are or how to handle

them. | know that together we
can bring the product to

the market. These judgments
take place within seconds, but
those moments are fantastic.

ch up: Responsible out-
sourcing has allowed us to
produce ideas that were impos-
sible in Scandinavia ten years
ago because the industry was
so slim and it was just too
expensive. When our designers
(we have 65 working with us)
go abroad, there's this creative
magnetism that takes place
between them and the crafts-
men. That takes the design one
step further.

Name of the game: We are
a product dropper, not a name-
dropper. This is not a political
statement; it is a philosophy.

TRINDBERE

7

Bad ron I'm reading
Swedish playwright August
Strindberg right now. His sex-
ual life was really a mess and
it seems he was a terrible man,
but he wrote about romance
in a way no one else has done.

Shoot
put basic products—that are
sometimes just too dull to
exist—in the spotlight. Take, for
example, Step, a small ladder
by Karl Malmvall. Its brilliance
is not necessarily its shape, but
instead how it twists the way
people choose to use it. It's
beautiful enough to hang it
in the hall, to see it every day.

for ladders: We

Code of conduct: Sustain-
ability has changed the market
completely. It's limiting in a way,
which can affect the design—but
not negatively. A few years ago

Coc

no one asked about production.
Today, it is a major question,
which is great.

Homespun: There is an inter-
esting connection between
handicraft and design in Swe-
den, which emerged because
of the way we live in Scandi-
navia. We are talking about a
part of the world that had been
rather isolated, so we are quite
interested in products that focus
on practicality and function.

Imperfect union: When my
body leaves to go on vacation,
my brain often finds it difficult
to follow. | live too close to what
I'm doing and am too much
in love with my work, which
can be a frustration sometimes.

Beyond the sea: My favorite
place is my farm in the south-
ern part of Sweden. It is my
platform for meditation. | have
been renovating a boat in the
barn for 20 years, and that boat
will never be ready. It's so dry
that if | ever took it on the water
it would sink immediately—
and | know that—but it's not
important. The importance is
the smell, the music | play, and
the beer | drink. | can sit there
doing nothing. | love it.

Q&A

32 Dec/Jan 2011
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IT’S EXPENSIVE,
EXCEPT FOR THE PRICE.

THINK ABOUT IT.

People say you get what you pay for. But is it possible to get what you don’t pay for, too? We think so.
Introducing the all-new Sonata. With standard features like a 200-hp, 35-MPG engine, hands-free
Bluetooth; XM* Satellite Radio, and better overall paint quality than a Mercedes-Benz CLS550, all in
acar that’s about a third of its price. Discover unbelievably affordable luxury at HyundaiSonata.com.

THE ALL-NEW SONATA
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Corvo

by Noé Duchaufour-Lawrance
for Bernhardt Design
bernhardtdesign.com
Distinguishing itself as a hand-
shaped, hand-sanded chair in

a world of mass-produced seats,
Corvo and its American walnut
curves are one of a kind.

Montage

by My and Thien for Domison
domison.com

We'd hazard a guess that Quebe-

cois shepherd’s pie—Paté Chinois,

the name of the collection by
Domison—isn’t the first thing

Series 28.37

by Omer Arbel for Bocci

bocci.ca

Though it looks like a topsy-
turvy bouquet of bubbles, this
chandelier’s 37 individual bulbs
were made with molten glass,
not soap and water. (right)

that comes to mind when view-
ing the Montage sofa.The hearty
recipe, however, provided tasty

inspiration for the designers’
mix-and-match of modular arms
and backrests, colorful slipcover

options, and customizable base.

34 Dec/Jan 2011
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Eric Pfeiffer

Occupation:

Founder, Pfeiffer Lab / Pfeifferlab.com

Hobby:
Surfing / Cycling

Favorite Light:
Skygarden Suspension Light by FLOS
Design by Marcel Wanders in 2007

Visit www.YLighting.com for the best in

GLIGHTING

modern lighting from renowned brands including FLOS.
Free Shipping. Call 866 428 9289
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Petit Trianon Spin/Recharge

by Paula Arntzen for Artecnica by Tomoko Azumi for Mark
artecnica.com markproduct.com

Though this delicate-looking Oh,what a tangled web of cords
pendant was inspired by we weave. This steel-topped,
Louis XIV’s palatial decor, wooden-legged side table seeks
its postconsumer Tyvek to tidy up our cables, offering
shade is better suited for a specially designed slot on top
the current age of rough- ] for all our digital accoutrements.

and-ready upcycling. 4 4

100% AL aluminum—presses directly

by Ross Lovegrove into place atop its trestle base
for Danese Milano with no need for nails or screws.
Simple sawhorse table, you say? bined with elements from other
Not so. The top of this table— pieces in the collection to create

a mixture of virgin and recycled new designs.

January 30 January 30

Rietveld’s Universe closes at the Centraal John Pawson: Plain Space closes at the
Museum Utrecht in the Netherlands. Design Museum in London.
centraalmuseum.nl designmuseum.org

|
|
|
danesemilano.com The components can be com- |
b
|
|
|
\
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IN THE MODERN WORLD

Handcrafted Modern: At Home
with Midcentury Designers

by Leslie Williamson

Rizzoli, $45

Imagine, for a moment, receiv-
ing an open invitation for tea
at the private home of Eva Zeisel.
Picture walking into her work-
room, where a series of ceramic
jugs, pitchers, and scalloped
bowls share shelf space with
small figurines. You're allowed
to get up close; you're encour-
aged to look.

In Handcrafted Modern, pho-
tographer Leslie Williamson
captured precisely these quiet
moments in the homes of design-
ers whose work we know well,
from Albert Frey to Wharton
Esherick. Modern design’s detrac-
tors may lament its fiercely clean
lines, but the big names behind
the mid-century’s most iconic
designs lived in a way that shows
their ability to adapt, engage,
and define a lifestyle driven by
comfortable beauty.

Williamson set out a loose
list of criteria, such as only
shooting spaces that were intact
as the owner lived in them and
using natural light or illumina-
tion from existing fixtures. “I am
neither an architectural historian
nor a design scholar.I am basi-
cally a fan,” Williamson writes.
“Iinterpret and understand the
world by taking pictures of it.”
The homes themselves are per-
sonal, poignant, and populated
with curios and clutter lining
thick, weathered shelves, low
benches, and sideboards in near-
ly every shot.

The collection—room by room,
detail by detail—offers a remark-
able case study in modernism'’s
human side, a stunning collec-
tion that shows the way these
icons lived then is still relevant
to the way we live now.

Books

38 Dec/Jan 2011
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Host
Modern

Bottles of wine will enliven an evening,
but the cheer they bring is short-lived.
Show your hostess you care with these
helpful gifts that have a longer finish

than any Burgundy.

3. Diana Mini

by Lomography

$60

usa.shop.lomography.com
Document the evening’s progres-
sively more festive events with

a classic toy camera. Don't forget
a roll of film!

4. Hanging Terrarium with
Tillandsia Planting Kit

by Flora Grubb

$28

floragrubb.com

Poinsettias are too on-point for

a holiday shindig. These ornamental

air plants will last forever with a bit
of misting.

1. Alphabet Cookie Cutters

by Sur La Table

$1 each

surlatable.com

Available by the letter—pick and
choose a sweet message for the
hostess with the mostest.

5. Rasymatto Tea Towels

by Maija Louekari for Marimekko
$29

marimekko.com

Party fouls are inevitable. Someone’s
bound to spill a drink, so come
prepared with this stylish sopper.

2. Twist Salt Cellar

by Philip Bro Ludvigsen

for Georg Jensen

$65

georgjensenstore.com

Spice up the nibbles on hand with
this take on the salt cellar, a tradi-
tional housewarming gift.

6. Dustpan & Broom

by Ole Jensen

for Normann Copenhagen

$30
shop.normann-copenhagen.com
Sweeping up the crumbs of

a quality night in never looked
or felt so right.

7. Club Barware

by Matz Borgstrém for Sagaform
$35

sagaform.se

Scroogedriver, anyone? Let guests
show off their shaking skills by
concocting holiday cocktails.

8. Breakfast in Bed Tray

by Maria Dahlgren

$24

metagram.se, huset-shop.com
This colorful tray can be put to
work immediately, transporting
tasty treats to and fro.

9. Tools for Living: A Sourcebook
of Iconic Designs for the Home
Edited and with text by Charlotte
and Peter Fiell for Fiell Publishing
$60

fiell.com

This beyond-comprehensive compi-
lation of modern design'’s greatest
hits would be a welcome addition
to any coffee-table collection.

10. Double Brew Kit

by Brooklyn Brew Shop

$40

brooklynbrewshop.com

For hosts who prefer strange brews
to mixed drinks, this DIY kit lets
them make their own suds.

Listomania

42 Dec/Jan 2011
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IN THE MODERN WORLD

Set in the
Future

When Tron raced into theaters
on neon treads in 1982, the
futuristic backdrops were a vis-

ual revelation for cinema geeks.

Nearly three decades later, its
set design and costumes—
specifically the lightcycles and
illuminated bodysuits—have
become instantly recognizable
shorthand for proto-CGI sci-
ence fiction.To create a setting
for the sequel befitting the
original, Tron: Legacy director
Joseph Kosinski approached
the project with an architect’s
sensibility, building real-world
locations to ground the fan-
tastical CGI.

Legacy finds ace video-game
programmer Kevin Flynn (a role
reprised by Jeff Bridges) trapped
inside a computer for the past
20 years. “The simulation has just

constantly evolved at a time ratio
of 50:1. We had to imagine what
the future would look like; from
Flynn’s point of view, 1,000 years
have passed,” Kosinski says. “As
a child of the ’80s, it’s been a
really fun design project for me.”

The first-time feature film
director,who studied mechanical
engineering, industrial design,
and architecture,assembled a
diverse art department of like-
minded “outsiders,” from vehicle
designers to colleagues from arch-
itecture school. The team worked
with modernist building blocks
to anchor the conceptual locales
and craft a unified world as if it
had developed straight from
Flynn’s mind. “We constructed
a tremendous number of sets
with materials like stone, con-
crete, glass, and steel. I wanted
it to look and feel very physi-
cal,” Kosinski says. “If it could
be built, we built it.”

Modern movie magic often
comes completely computer

Super Structure

44 Dec/Jan 2011

generated, and this return to
corporeal form and function is an
interesting inversion. “No matter
how much concept art you put in
front of actors, there’s no replace-
ment for walking onto a set and
inhabiting a character.”

As for the stylized mid-century
and baroque decor in Flynn’s
Safehouse (besides the obvious
nod to Kubrick’s Space Odyssey)?
“If someone were trapped in the

world of a computer, he would try
to surround himself with some
familiar touches,” Kosinski ex-
plains. “Even though they’re Tron-
ified versions of design.” Proof
positive that even those stranded
on a server for decades can’t deny
the timeless appeal of an Eames
lounge or a Barcelona chair.

Dwell
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Timber House
Balvonie Braes, Inverness, Scotland
John Gilbert Architects

johngilbert.co.uk

Split House Common Pond Development
Sagaponack, Long Island Ellijay, Georgia

K/R Architects Houser Walker Architecture
krnyc.com (above) houserwalker.com

Houses We Love
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LIFE OUT LOUD.

Experience the JBL On Stage® IV docking station.

You can tell just by looking at it that the JBL On Stage® IV is no ordinary dock
for your iPod® or iPhone® model. Do ordinary docks have four JBL® Odyssey®
high-output transducers to flood virtually any room or outdoor space with
realistic JBL sound? Do ordinary docks go anywhere without a power cord and
draw a crowd everywhere? The JBL On Stage IV belongs wherever you and
your friends get together. And it's engineered to be the center of attention.

Available at theﬁsé‘yre'téie‘r‘s:

ama_z,on.com‘ J&R | B&H | Ultimate Electronics | Sixth Avenue Electronics

© 2010 HARMAN International Industries, Incorporated. All rights reserved. JBL and Odyssey are trademarks of HARMAN International Industries, Incorporated, registered in the
HARMAN United States and/or other countries. The Amazon.com logo is a trademark of Amazon.com, registered in the U.S. and/or other countries. iPhone, iPod and the Apple logo

are trademarks of Apple Inc., registered in the United States and/or other countries. iPod/iPhone not included. * The trademark On Stage is used with permission of OSA

International, Inc. Features, specifications and appearance are subject to change without notice.
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Pekapeka House
Pekapeka, Kapiti Coast,
New Zealand
Parsonson Architects

p-a.co.nz

lton, Nebraska
FOUNDarchitects

foundarchitects.com

Houses We Love
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ltalian Design Street Walking

New York, November 29", 2010 — January 8", 2011

A great trio of events on the theme of Italian lifestyle,
where art, culture and design intersect.

In April 2011, the Salone del Mobile will commemorate its 50™ anniversary,
but that doesn’t mean we can’t start celebrating
high-quality Italian design a little early.
Because quality, combined with innovation and beauty,
is what makes today’s best design products,
which will in turn become the classics of tomorrow.

Milan’s Salone del Mobile thus disembarks in New York
with a great trio of events that integrates art, culture and design
in an unprecedented way, thanks in part to the participation
of 20 of the most prestigious ltalian manufacturers with an established presence
on the American market and showrooms in New York.

In addition to this circuit of 20 showrooms, each of which
has an ‘Italian-style’ surprise in store for visitors, “I Saloni Milano” project
(29 November-8 January) also features two major cultural events.

The first, Perchance to Dream, is an installation by Robert Wilson
that pairs a videoportrait of Italian dancer Roberto Bolle,
internationally renowned male principal of the American Ballet Theatre
of New York, with the elegance and functionality of a series
of landmarks of Italian design. At Center 548, 548 West 22" Street,
from 30" November to 18" December 2010.

The second is a re-edition of Peter Greenaway’s take
on Leonardo’s Last Supper, which debuted in Milan
during the 2008 edition of the Salone del Mobile.
The celebrated artist and film director has created a veritable ‘clone’
of da Vinci’s masterpiece, combining art, poetry, music
and cutting-edge technology in an emotionally charged multimedia spectacle.
At the Park Avenue Armory, from 2™ December 2010 to 8" January 2011.
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Boffi

31 1/2 Greene Street
New York, NY 10013
Ph. 212 431 8282
info@boffisoho.com
www.boffi-soho.com
By New York

142 Greene Street 5/F
New York, NY 10012
Ph. 212 431 4424
info@boffiusa.com
www.bynewyork.com

Kartell

| Kartell

| 39 Greene Street
New York, NY 10013
Ph. 212 966 6665
newyork@kartellflag.com
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|

| Artemide

46 Greene Street
New York, NY 10013
Ph. 212 925 1588
Fax 212 925 2429
newyork@artemide.us
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Luceplan

47-49 Greene Street
New York, NY 10013
Ph. 212 966 1399
Fax 212 966 1799
store@luceplan.com

1 Molteni&C Dada
MOlteIll & C Molteni&C Dada Unifc
Dada Flagship Store

60 Greene Street
New York, NY 1001
Ph. 212 673 7106

‘ Fax 212 334 4023

info@moltenidada.cor
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New York, NY 10012 Ph. 212 941 4760

Ph. 212 334 4544
Fax 212 334 4618
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West Broadway

Lispenard Street

Scavolini

Scavolini Soho Gallery
429 West Broadway
New York, NY 10012
Ph. 212 219 0910
Fax 212 219 0911

contact@scavolinisohogallery.com

www.scavolinisohogallery.com

P=DINI

IL PIACERE DELLA CUCINA

Pedini

40 Lispenard Street

New York, NY 10013 - 3011
Ph. 212 334 0944

Madison Avenue

ITALIA

| Glas ltalia

DDC Domus Design Collection
136 Madison Avenue

at 31st Street

New York, NY 10016

| Ph. 212 685 0800

| Fax 212 685 9200

info@ddcnyc.com
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Mmatieograssi.

Matteograssi

DDC Domus Design Collection
181 Madison Avenue

New York, NY 10016

Ph. 212 685 0800

Fax 212 685 9200

i
]



Wooster Street

Poltrona Frau

145 Wooster Street
New York, NY 10012
Ph. 212 777 7592
Fax 212 777 8481
frauusa@frauusa.com
www.frauusa.com

Lexington Avenue

‘1
' GIORGETTI

|

Giorgetti

New York Design Centre

200 Lexington Avenue, suite 506
New York, NY 10016

Ph. 212 889 3261

Fax 212 889 3294
showroom@giorgettiusa.com
www.giorgettiusa.com




150 East 58th St.

‘ B&B ltalia Cesana
B% | B&B ltalia Stores Cesalla 6 Cesana USA, Inc.

150 East 58th Street The A&D Building
HFAILH& 138 Greene Street, SoHo 150 East 58th Street, 9th floor
Ph. toll free 1 800 872 1697 New York, NY 10155
info@bbitaliausa.com Ph. 212 308 5300
www.bebitalia.com info@cesanausa.com

www.cesanausa.com

= Poliform Varenna
Poliform Poliform USA, Inc.
varenna The A&D Building

Poliform 150 East 58th Street, 6th floor

| New York, NY 10155

| Ph. 212 421 1800

‘ Fax 212 421 1600
www.poliformusa.com
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Tre P & Tre Piu’

The A&D Building

150 E 58th Street, 3rd floor
New York, NY 10155

Ph. 212 624 1400

Fax 212 624 141

|
LI'hird Avenue

la murrina

La Murrina

The D&D Building

979 Third Avenue, 12th floor
New York, NY 10022

Ph. 212 751 2401

Fax 212 751 2506




COSMIT

Cosmit is the organiser of the

Salone Internazionale del Mobile,
launched in 1961 by a coalition of
furniture manufacturers within the
FederlegnoArredo trade association,
and which became the most prestigious
international event in the world

of furniture design and production.

In addition to the Salone Internazionale
del Mobile, which is held every April

in Milan, Cosmit is the organisational
force behind the biennial events
Euroluce and SaloneUfficio/International
Biennial Workplace Exhibition (odd
years), Eurocucina/International

Kitchen Furniture Exhibition and the
International Bathroom Exhibition (even
years), and the annual International
Furnishing Accessories Exhibition and
the SaloneSatellite. All these events
occupy nearly 230,000 sg.m at the
Milan Fairgrounds in Rho, and represent
the production of more than 2,500 of
the most dynamic companies on the
international market, not to mention
that of the 700 young designers of the
SaloneSatellite. The Saloni have been
visited in 2010 by 297,460 industry
professionals, more than 50% of whom
come from 160 countries.Responding
to the request of a significant number
of veteran Milanese exhibitors, in 2005
Cosmit launched “i Saloni WorldWide.
Furnishing Ideas Made in Italy”, held
annually in Moscow in October and until
2009 in New York. Cosmit is a member
of the ICSID (International Council of
Societies of Industrial Design) and ADI
(Association for Industrial Design).
www.cosmit.it
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FEDERLEGNOARREDD

Founded in 1945, FederlegnoArredo
is the Italian Federation of wood, cork,
furniture and furnishing manufacturers.
It gathers more than 2,400 Italian
industries. It is part of Confindustria,
the main confederation of Italian
Industry. It offers services and benefits
to the member companies: supports
technical and economic development;
promotes and carries out professional
training and technical education;
processes data and gives reports

on the production and economic
situation; promotes the industry
through exhibitions, professional trade
fairs and consortiums. It contributes
to the protection of the environment
by promoting the use of wood. It
plans many initiatives of international
relevance: thanks to its company
network it is one of the leaders in

the world of international trade fairs,
with the Salone Internazionale del
Mobile within the Saloni of Milan,
organized by Cosmit Spa - member
of FederlegnoArredo srl - since 1961;
and MADEexpo - Milano Architettura
Design Edilizia, the international event
for projects, architecture and building,
hosted more than 1,700 exhibitors
and 242,000 visitors coming from 118
countries, during its 2010 edition.

It has offices in Milan, Venice, Rome
and Brussels, and representative offices
in Beijing, Moscow and Mumbai.
www.federlegnoarredo.it

ITALIA /&

Istituto nazionale per il Commercio Estero

The Italian Trade Commission (ITC) is
the government agency entrusted with
promoting trade, business opportunities
and industrial cooperation between
ltalian companies and those worldwide.
With its network of 116 offices in 88
countries around the world, the Italian
Trade Commission provides information
and assistance to all those foreign
companies that wish to develop
business in Italy. In particular, the Italian
Trade Commission provides an overview
of the fundamentals of the Italian
economy, with information on Italian
foreign trade and national trade policies,
as well as the most up-to-date informatiol
on ltalian laws and regulations to attract
and facilitate foreign investment.

The creation of the online Made in ltaly
Official Portal (accessible through
www.italtrade.com) is a further tool

to promote Made in Italy products on
international markets. The Italtrade porte
offers foreign partners the opportunity tc
access information on the Italian market
in the business language of each
country. The ITC gathers offers

and requests from foreign companies
interested in developing business with
[talian partners. Foreign companies can
also find details of trade fairs and
exhibitions held in Italy throughout the
year. To learn more about Italian design
as well as furniture & lighting, please
contact us at:

www.decorltaly.com



MY HOUSE

When Jay Atherton and Cy Keener met  in Colorado—to help with design

in grad school at the University of and construction. Six months later,
California, Berkeley, they discovered "“His house became our house,” says
in each other a rare constellation of Keener. “It became obvious the only
common interests: minimalist architec-  way it would get built was if | shared
ture, rock climbing, and “not talking.” the mortgage.” Atherton cackles: ”I
After graduation, Atherton moved suckered him down here.” The room-
back to his hometown of Phoenix, Ari-  mates are now business partners:
zona, and purchased a downtown lot. They founded a design firm, Atherton
Wanting to build a house, he asked Keener, in 2007. On a 110-degree

Keener—a pro carpenter, then living day, they invited us in for a tour. I

Startin’ Spartan
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MY HOUSE

Keener: When we first came to Phoe-
nix, we realized: People move here
for the “weather,” but you drive around
and you see that everyone is either
outside squinting or inside with their
shades drawn tight. So we wanted to
create a house that was still connected
to the outside.

Atherton: The house consists of
three rooms: a bedroom on either end
of the house and a living room in the
middle. Each room faces a different
direction, and each receives light in
a different way. The west gets extreme
sun exposure in Arizona, so we don't
have any openings on that side, except
for the front door. The kitchen, laundry,
and two bathrooms run along that
wall and they are very compact, like in
a ship or an RV. The hallway is a clear
long path that connects everything,
with a wall of translucent glass on one
side and black plywood cabinets on
the other.

Keener: Because of practical and
budgetary reasons, we didn't have the
luxury of using crazy materials. Con-
crete block has been a part of build-
ing in the desert for a long time. The
screen that wraps three sides of the
house is just a standard thing you see
everywhere down here—generally
used to shade parking lots and kids'
playgrounds. The floor is concrete.

///

The walls are drywall. Our interest was
in using standard things on a relatively
unremarkable site and creating some-
thing that was more than the sum

of its parts.

Atherton: The design process was
fairly rigorous and very slow. We were
the clients and the builders and the
designers, so we were really our own
worst enemies. Instead of just going
to Home Depot and buying everything,
we tried to make as many things as
we could by hand, so that they would
agree with the rest of the house. We
wanted to accomplish as much as we
could with just a few materials.

Keener: Basically the only things
in the house that we purchased were
the plumbing fixtures and the appli-
ances. We made all the cabinets—in
the bathroom, kitchen, storage closets,
and hallways—ourselves, out of ply-
wood that we dyed black. For a while
the sinks and tubs were going to be
concrete. But it never felt right. In the
end we made them by hand, out of
marine-grade plywood and marine
epoxy resin.

Atherton: One of the challenges
we faced was that at some point,
the design started to reject ideas. I

Atherton and Keener (bottom left) review
architectural drawings in their “living room,’
which also serves as a work studio and per-
formance space. The exterior of the house

58 Dec/Jan 2011
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(top left) consists of sandblasted masonry
and Ferrari shade sails stretched on a steel
frame. The screen shifts between being
opaque and semitransparent.

Dwell
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ROUND TRIP FOR TWO INCLUDED. DISCOVER VOLVO OVERSEAS DELIVERY.

ake a trip overseas where your custom-built souvenir is part of an unforgettable experience. Along with generous savings,
omplimentary round trip tickets for two, VIP delivery at the home of Volvo in Sweden, home shipment services and more.
b0 good to be true? Not with the Volvo Overseas Delivery Program. Enjoy the vacation of a lifetime. Start at your Volvo retailer,
all (800)641-1102, visit www.volvocars.us/mybagsarepacked or join us on www.facebook.com/volvooverseasdelivery

'OLVO OVERSEAS DELIVERY

Volvo. for life

/OLVO CARS OF NORTH AMERICA, LLC. THE IRON MARK AND “VOLVO FOR LIFE” ARE REGISTERED TRADEMARKS OF VOLVO. ALWAYS REMEMBER TO WEAR YOUR SEAT BELT.




MY HOUSE

Keener: It was important that the
rooms be pure spaces. The curved
walls are just there to capture the light
conditions from the windows. We've
been very meticulous about locat-
ing distractions—like closets or light
switches—in the hallway. We wanted
to make something quiet enough
to receive what's going on outside.

It helps that we don't carry a lot
of furniture with us. Before we moved
into the house we lost our lease on
a rental and shared a five-by-ten stor-
age unit. It wasn't even full; it was like
half full. People come in and they say,
"Whoa, art would look so good on
these walls.” But I've never felt like
this house is missing anything.

Atherton: There are some uncon-
ventional aspects to the house, but
we're also using it as an architecture
studio, and a pavilion, and a ware-
house. If we're interested in something,
we can bring it in and experiment with
it. When we were working on an art
installation, we had two 300-pound
blocks of ice in a tub in the middle
of the room. At one point there were
800 yards of fabric piled up. We have
a dog, and when we had all that fabric
lying around, he loved it, he was like

“Oh my god, it's furniture.” And then
it was gone.

Atherton: Our friends know that
this house lacks a certain amount of
comfort, but everyone adapts to what
it does have. When people come over
to eat, we usually sit on the floor—we
keep it really clean—or outside. We've
all adapted to what it means to not
have a dining table. We don't have
a couch. It can be a bit of a problem.
Like when we have our girlfriends
over it's hard to make them just sit
on the floor or on a chair. And it's very
presumptuous to have the bed as the
main piece of furniture in the house.
One of the nice things about having
a girlfriend is, she has a couch at home.

Keener: The house isn't static. A
photographer friend uses the place
for fashion shoots. The other weekend
we had 40 people in the living room
listening to a classical guitar, bass, and
flute trio. One night this woman played
a solo piece on the violin in the dark,
and the moonlight was bright enough
to cast shadows on the screen from the
oleander outside. It was so beautiful.

We have been fairly open with
sharing the house with folks and that's
been really rewarding. It always sur-
prises me with how grateful they are
and how pleased they are with the
experience that they have here. | think

that people appreciate being in
something so clear and consistent.
They use words like “peaceful”
and "Eastern” and “meditative” and
“calm” to describe the space.
Atherton: There are lots of examples
in history where an architect builds
a home, and from that home, his ideas
develop, and he becomes more fully
realized as an architect. It doesn't nec-
essarily make the best or easiest home.
But it does set a trajectory for future
projects. We were both interested
in building something that we could
learn from. In-

himself with concrete floors—at least until his larger private spaces, like an expanded
housemates buy a couch. Or a rug. Keener bathroom. Atherton and Keener built every-
(top right) demonstrates how the translucent thing in the kitchen—from the sink to the
cabinets to the countertop—by hand. €@

The curving white wall in Atherton’s bed-

room (top left) is optimally sited to capture
shadows from the redbud tree outside his
window. Pip, the dog, will have to content glass doors in the hallway pivot to create
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MY HOUSE

Make It Yours
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Whether you want to
soften up a hardwood,
stretch out on the floor
for an afternoon nap,

or walk around barefoot
making fists with your
toes like Bruce Willis in
Die Hard, an area rug

is exactly what you're
looking for. We rounded
up a series of show-
stopping patterns and
sensible solids to suit
any room in the house.
Yippee ki-yay!
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y Melina Rais
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Company

a for Peace Industry

Felt lamb’s wool, natural dyes
6
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Blasco

r bluepoolroad

These are plush enough for those who,
on occasion, prefer the floor to the couch
for reading and relaxing.

Barnes's work was influenced by crafting
techniques in the American Southeast. Mix
and match these cushions to create a patch-
work effect befitting their heritage.

A large, solid-colored rug can act like a
frame—creating a space within a space that
breaks up a bigger area—and is ideal for
anchoring a coffee table and sofa.

"Care & Fair” and Kaleen ensure no child
labor is used to produce Nanimarquina
products.

Classic television test patterns played muse
for the gradient geometrics of Step, and its

deep tones are ideal to keep a media room
dark when the lights go down.

The Rug Company is registered with Good-
Weave, which works to ensure and certify
child labor-free products.

A throwback like Dubai will soften up the
crisp lines of a stark modern aesthetic.

Some might argue that shag went out of
style when Graceland became a tourist
attraction, but we say they're all shook up.

The Design Your Own function allows you
to customize the color—20 hues available—
and size of your Peter.

Aid to Artisans has helped develop and
maintain the craft practices of the Peruvian
weavers who make these rugs.

Wool is naturally stain resistant, and the
variety used by Peace Industry will shed and
pill far less than a mohair sweater.

Hut's concentrated pattern won't over-
whelm your sitting area.

The surrealist-in-Crayola-style rug comes
in four jewel-toned hues that would mark
the right spot in a reading nook or between
a couple of easy chairs.

If you've managed to make an uncleanable
mark on your existing carpet or hardwood,
a small rug can provide the ideal cover-up.

Rooms that are short on square footage can
benefit from lighter-colored rugs, which
give the effect of opening up the space.

Like an ever-present fresh bouquet, the
swathes of yellow and white will perennially
brighten up your space.

Wayward crumbs may be forever lost within
the depths of these chunky stitches.

We can’timagine any door that would eas-
ily slide over the top of these knits, so be
sure to set them in the middle of a room
and out of swinging distance.

Only offered in muted ecru and brown,
Spiral won't exactly spice up a low-key
living-room palette.

Trodding the finely crafted, individually
hand-stitched rosettes is fine, but dogs and
small children won't likely have any pangs
about gleefully picking them off.

Black rugs may be pros at hiding stains,
but they also act as all-powerful magnets
that attract every light-colored speck of
lint floating around your place. Beware the
starry-night effect.

You're paying for quality design, and a
handcrafted Tom Dixon don’t come cheap.

Dubai'’s long pile will flatten out—but a sim-
ple shake or two should fluff it up again.

Watch where you step! Shag acts as perfect
camouflage for the little pointy things—
screws, toy soldiers, staples—that tend to
make their way onto our floors.

A rug with a pattern this pronounced could
make an already busy space feel downright
frenetic. Make sure your decor can handle
such a potent hip-to-be-square vibe.

If you stare at Peter long enough, we swear
you'll see a magic-eye rendition of Jonathan
Adler’s smiling face.

Melina Raissnia’s designs are produced
using ancient Iranian techniques in the
company'’s workshop in Tehran—part of

the well-known Axis of Weavil. Recent trade
restrictions have forced Peace Industry

to move their production facility to Turkey.

New parents may find rugs attract spills,
splatters, and spit-up. For small children, it
may be best to opt out of a covering alto-
gether. As the tot matures, Caramelos would
be an ideal addition to the playroom.

An extra-large room will gobble up this
poor little Caramelo.

Foot traffic might take a toll on this fair vari-
etal. It's a good idea to keep Lines farther
away from the front door, where dirty soles
often tread.

Despite the subtle textural shift between

yellow and white, Lines falls a little flat
in the tactility department. |l
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OFF THE GRID
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Worth the Wait

On an island 20 miles off the
coast of Maine,a writer, with the
help of his daughter, built not
only a room but an entire green
getaway of his own.

Living on one of the outermost inhab-
ited islands on the American eastern
seaboard requires a vigilance in num-
bers, and the villagers of the commu-
nity of Criehaven (technically Ragged
Island) take their record-keeping
seriously, but not too seriously. The
library—still littered with evidence

of a raucous game of Texas hold ‘'em—
is a fine example. In addition to por-
traits of the Crie and Simpson families,
early residents of the 0.7-square-mile
island 20 miles off the Maine coast, one
mile south of Matinicus Island, there
are photo albums dating back to the
early 1970s documenting island life.
There's also a copy of the 2010 cen-
sus,” a cartoonish rendering of the

20 family homes on the island. In it,

a series of circumflex rooflines popu-
late the page, save for an aberrant
addition on the eastern end: a simple
backslash of a roof, under which is
written “Welcome Porters!”

Bruce Porter, a journalist and retired
professor at the Columbia University
Graduate School of Journalism, has
owned a roughly three-quarter-acre lot
on this remote, off-the-grid island for
years, but it's taken nearly a lifetime for
him to build anything. The Porters first
came to Criehaven in 1971, the sum-
mer his oldest daughters, Alex and Nell,
turned two and six, but it wasn't until
the late 1990s that he seriously con-
sidered building. “l was getting older
and older, and | thought, If not now,
when?” Bruce recalls. In

Extended slideshow
at dwell.com/magazine

Story by Amber Bravo
Photos by Eirik Johnson

Dec/Jan 2011

The Porter cottage makes the most of its
unwieldy site. The cottage was sited as close
to the water as legally allowed to take ad-
vantage of the views and far enough away

from the graywater leach field where the soil
is deep enough to allow for proper run off.
The screen porch was angled to capture di-
rect southern exposure for the solar panels.

Dwell
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OFF THE GRID

Over the course of 30-plus years,
Bruce devised and abandoned
countless plans for what to put there,
including a Sisyphean scheme that
involved shipping a tiny cabin from
the Adirondacks. The lot, however,
mainly sat empty and unused. It wasn't
until Bruce divorced, remarried, and
adopted his third daughter, Hana, that
he finally resolved to build. By that
time, Alex had grown up and become
an architectural designer, founding
her own practice, Alex Scott Porter
Design, and Bruce’s last and best plan
was to have her design something.
He'd envisioned an unobtrusive abode
that would blend with the local color,
to which Alex replied, “Well, Dad, if
you want something like a Maine farm-
house, you don't need me!”

Despite the aesthetic differences,
their first real hurdle was finding the
borders of the lot, which had come
to be known as “the floating acre”
among the local fishermen. Nobody
was exactly sure of the property lines,
so as soon as she graduated from
architecture school in 1997, Alex flew
to the island with a surveyor. (In clem-
ent weather, chartering a flight to Crie-
haven is the cheapest and easiest
way to get there.)

After determining the site lines,
Alex, Bruce, and their contractor, Josh

Howell, spent one stormy afternoon
in June 2008 siting the house. From the
shelter of a pup tent, Alex rendered I

Alex devised a system that takes advantage
of ocean views while protecting the cottage
from that same northeasterly orientation.
The large windows and doors can be shut-
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tered with corrugated aluminum panels

(bottom left). The interior is furnished with
Lubi Daybeds from CB2, which Howell and
Porter designed to include hidden cubbies

behind and beneath the cushions (top).
The deck off the front is also minimally fur-
nished with elegant lines of beach rock

and two Leaf chairs by Arper (bottom right).

Dwell
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OFF THE GRID

the house in CAD on a laptop while
Bruce and Howell braved the rain

with a compass. The difficulty of this
task made it clear that building on

the island would require foresight and
exhaustive precision. "l wanted the
interior to be super simple, using local
material,” Alex explains. “"We did every-
thing on a 24-inch grid. I'm in New
York and Josh is up here in Maine, so

| tried to make it very easy; you could
always tell what size everything was
going to be.” Additionally, over 90 per-
cent of the building material had to

be organized and shipped to the island
on an amphibious vehicle, or “sea
truck.” Compared to mainland projects,
much of the construction work of the
home was done without the aid of
power tools, and the primary vehicle
used to haul supplies on-site was

a converted riding lawnmower.

Time, it seems, has had a curious
effect on Criehaven. Technologically
speaking, it has moved backward, not
forward. When the year-round popu-
lation of ten lobstering families held
tight, there was a telephone line
and a power generator (plus a school-
house, post office, and general store).
Over the years those services withered,
leaving the island’s transient residents
to their own devices. Personal genera-
tors are now the norm, but the Porters
have challenged this by installing
solar panels and an on-demand water

heater. Bruce's motivation for incor-

porating these systems, however, was
more practical than ideological. After
watching a friend haul propane tanks
over from Matinicus then schlep them
on foot to his house, Bruce was deter-
mined to make island life a bit more
leisurely. Fortunately, Howell, an avid
outdoorsman, armed with an equally
intrepid crew, was up to the challenge
of building in harsh conditions. The
Porters would have been hard-pressed
to find a better man for the job. As
Bruce recalls with both horror and ad-
miration, “Josh and the workers would
drink straight from the cistern!”

In their defense, the water was—and
is—quite clean. The catchment system
operates in conjunction with a clever
mechanical contraption called a roof
washer, which collects and disposes of
the first five gallons of sullied rainwater
before directing it into the cistern. The
water is then siphoned from the center
of the tank, ensuring that any sediment
collected on the surface and bottom
does not infiltrate the drinking water.
Even when the system is taxed by
unrelenting sunshine and a slew of i

The diminutive Morsg wood stove and

its hearth of local Criehaven beach stone
(bottom left) gives off enough heat to warm
the entire cottage. Alex enjoys a sun-filled
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breakfast at the built-in dining table and
bench (bottom right), one of Howell's
many space-saving designs. The interior is
clad exclusively in white pine, the diagonal

orientation adding visual interest to the
neutral palette. Alex sourced utilitarian
features like cattle fencing and plumbing
pipe for the loft sleeping area (top).

Dwell
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OFF THE GRID

summer visitors, the cistern remains
half-full and the bathroom—equipped
with a composting toilet (see side-
bar)—smells pleasantly of pine.

Four solar panels, affixed to the
southeast-facing porch, collect a sur-
plus of energy—easily a week’s worth
when stored in auxiliary batteries—
and the DC-powered solar fridge is
efficient enough to run indiscrimi-
nately. “I still can't get over the fact that
| can get an ice cube from the sun/”
Bruce quips—which isn't to say he
doesn't appreciate it or the luxury of
having a hot outdoor shower thanks
to the on-demand, gravity-driven water
heater, one of only two appliances
to operate off propane (the other is the
stove). “There was a general feeling
that this house wasn't going to work,”
he laughs. "But everything works great,
just like a normal house!”

With the cabin up and running
for its first season, there's the linger-
ing question of how frequently it'll
be used. According to Bruce, “It's best
being out there for a time—I'm think-
ing about going out for a month to
write,” which may seem like a drop in
the bucket, considering the number
of years “the floating acre” sat vacant.
But to be sure, every drop counts.

The rain-catchment system (top) next to the
outdoor shower collects and disposes of
the first five gallons of rainwater to ensure
that the cleanest water is diverted into the
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cistern. The screen porch (bottom) serves
as an auxiliary dining area and extends
past the house to capture views and cross
breezes. @

Waste Not

Since septic systems are impossibili-
ties on Criehaven, the Porters chose
a Sun-Mar self-contained composting
toilet as the ideal alternative.

The toilet functions simply by add-
ing bulking materials—peat moss and
dried hemp stalk, though one-inch
wood shavings will work where hemp
is unavailable—to solid waste; liquids,
which make up over 90 percent of toi-
let waste, evaporate naturally through
the vent stack. A small fan helps whisk
away odor and encourages evapora-
tion and decomposition.

Sun-Mar’s patented composting
Bio-drum acts as a holding tank and
facilitates aerobic breakdown while
creating a partial vacuum to keep
odors from escaping. The drum needs
to be rotated (via a built-in retract-
able lever) every couple of days when
the toilet is in use to ensure a proper
mixture of waste and bulking material.
The "humanure,” a neologism used
to describe the fully composted, ster-
ile human waste, is safe for gardens

and should be removed from the

basin twice a season (a step as simple
as opening the drawer into which the
humanure drops as part of the pro-
cess). The result is a system that not
only protects the environment but also
offers the potential for giving back:
Bruce is already scheming about the
summer’s vegetable garden. i

For more information about composting

toilets, visit sun-mar.com
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On a once-vacant corner
lot in a transitional Jersey
City neighborhood,

a pair of local architects
devised a clever prefab
for a resourceful client.

Story by William Lamb
Photos by Samantha Contis
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A cedar-slat rain screen
hangs on the facade

of Denis Carpenter’s
concrete house in Jersey
City, softening its
appearance and adding

a modest dash of colox.
Carpenter keeps the
awning-style windows

open in the spring and

summer, creating a
draft that compensates
for the lack of an air-
conditioning system.

ARCHITECT | PROJECT . LOCATION
GRO Architects : Carpenter Residence : Jersey City, New Jersey
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Carpenter poses outside
his house, which is
shoehorned into a tiny
nonconforming lot among
a block’s worth of

older row houses and

a derelict public park
(right). Eighteen
insulated concrete
panels, each a different
size and shape, were
trucked to the site and
hoisted into place over
three days. The outlines
of eight of these panels
can be seen when the
house is viewed from

the southwest (below).

80 Dec/Jan 2011

In the fall of 2006, Denis Carpenter approached
the New Jersey chapter of the American Institute of
Architects with a challenge: Was there an architect,
he asked, willing and able to design a house to fit the
tiny, weed-strewn lot he had just bought in a down-
on-its-luck section of Jersey City, New Jersey?

The house had to be energy-efficient and easy
to maintain, he said. It had to be built with concrete
and include a cat door for Miska, his five-year-old
Siamese mix.And the entire project had to be done
for $250,000 or less.

Carpenter is, by his own admission, “not your
usual customer” for a custom-built house. A former
professional oboist and public-school science
teacher, Carpenter, 56, draws a modest salary as a file
clerk for a pharmaceutical company. Two well-timed
real estate transactions left him with a little money
to spend, so he paid $45,000 for a 1,300-square-foot
lot next to a derelict public basketball court in Jer-
sey City’s Bergen-Lafayette neighborhood, far from
the city’s gentrifying downtown and waterfront.




The salvaged 1950s-era
kitchen cabinets by
Republic Steel, covered
with a new Formica
countertop (above),
represent both a signif-
icant cost savings and
Carpenter’s commitment
to sustainability. The
kitchen opens onto a
72-square-foot deck that
offers a view of the
Statue of Liberty.
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“I got this idea to build a house,” he says. “I don’t
know where it came from.I wanted a little more
room, because I had no room for guests.”

A copy of Carpenter’s request made its way into
the email inbox of Richard Garber,who runs the
Manhattan firm GRO Architects with his wife,
Nicole Robertson. Garber and Robertson, who live
near the Hudson River in Jersey City’s Paulus Hook
neighborhood, jumped at a rare chance to work on
a project so close to home. They drafted some pre-
liminary drawings and sent them to Carpenter,who
hired them almost immediately.

“I'had gotten some names, and a few told me,
‘No, I won’t build for under $450 per square foot,
Carpenter says. “And I ended up with Richard and
Nicole.They seemed very excited, they lived in Jersey
City, and they both taught. They just seemed like
the right people.”

The size of Carpenter’s lot—just over 22 feet wide
and 56 feet deep—presented a serious challenge, but
his short list of requirements also left the architects

”

plenty of room to experiment with different designs,
layouts, and finishes.

“Denis didn’t have any preconceptions about what
he wanted the house to look like,” says Robertson,
37,an adjunct professor of architecture at Columbia
University and Barnard College. “He wasn’t someone
who came to us and said, ‘Oh, I want a Tudor house,
or something like that. He had more performance-
based requirements. He wanted it to be environmen-
tally sustainable. He had a material requirement
of concrete and a budget of $250,000 or so,which he
was very clear about from the beginning. And that
really set the parameters for the project. For us, that
made it a lot of fun.”

Carpenter wanted an open layout for the main
floor, where he expected to spend most of his time.
So Robertson and Garber, 38, an assistant professor
of architecture at the New Jersey Institute of Tech-
nology in Newark, started with a split-level design,
stashing both bedrooms and the bathroom in the
basement. Upstairs, they used three different ceiling i
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The architects used
three ceiling heights
in the living area,
entrance vestibule,

and kitchen, creating
distinct spaces without
building walls (above).
Carpentexr, a formex
professional musician,
spends considerable time
playing several instru-
ments around the house,
including his bass
recorder (opposite).
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heights—12 feet in the kitchen, eight feet over the
entrance vestibule, and 18 feet in the living area—to
define distinct spaces without building walls to sep-
arate them.Their design called for a 72-square-foot
cantilevered deck to be built off the kitchen, offering
aview of the Statue of Liberty in the distance.

The architects ran into the first of several obsta-
cles early in the process when it became clear that
they would need “a slew of variances,” as Garber
puts it, from the city’s zoning board. Carpenter’s
property was only about half the minimum lot size.
More critically, Garber and Robertson needed to find
a way around a requirement for a 30-foot rear set-
back,which would have shrunk the footprint of Car-
penter’s house to an unworkable 378 square feet.

Garber and Carpenter met with Claire Davis, the
city’s supervising planner, and Viola Richardson,
who represents the neighborhood on the city coun-
cil, to assuage their initial concerns that the build-
ing’s footprint was too large for the lot and that its
concrete-and-cedar facade would clash with the

older clapboard row houses on the block. With their
support, the project won unanimous approval from
the zoning board.

The insulated concrete panels that Garber and
Robertson used for the exterior presented another
set of problems. Their initial plan to pour the concrete
on-site proved too expensive and labor-intensive,
so they embarked on a long, frustrating search for
a company that could cast the panels in a factory,
truck them to Jersey City, and assemble them on
the lot. After a few false starts, they focused their
efforts on Superior Walls of South Jersey (now North-
east Precast),a Millville, New Jersey, company that
specializes in prefabricated foundation walls.

“We got in touch with them and described the
project,and they were just, like, ‘No way. Absolutely
no way,” Garber says, laughing. “But we were really
convinced they could do it. We made an argument
that we were determined to put the time in to work
out the details to collaborate with them. It wasn’t
something where we were just going to give them I
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A 260-square-foot solar
array was installed atop
a triangular section

of the roof, which faces
due south and is angled
at 30 degrees for opti-
mal solar collection
(left). carpenter spends
a lot of time outside,
either on his rear deck
(below and opposite)

or on a patio construct-
ed with bricks salvaged
in the excavation
process. @

the plans and say, ‘Figure this out.” We established
a relationship with them where they were really
part of the process of sorting it out.”

“We just kept on bothering them, basically,”
Robertson says.The company’s owners relented
and then threw themselves into the project.The 18
panels—rectangular, triangular, and trapezoidal,
many with apertures for windows—were delivered
to the site and hoisted into place with a crane over
three days in late October and early November 2008.

Radiant heating coils embedded in the concrete
basement floor and beneath the bamboo floor on the
main level keep the 1,360-square-foot house warm
in winter. The awning-style windows stay open in
the spring and summer months, creating a draft that,
with help from a pair of ceiling fans, compensates
for the absence of an air-conditioning system.A
140-square-foot loft above the living area opens onto
a small bed for a green roof that Carpenter plans to
plant with sedum and blueberry bushes.

The pitched roof, which faces south and angles
30 degrees, houses a 260-square-foot solar array.
Carpenter receives monthly credits from his utility
company for surplus energy that he sends back
to the grid. Garber estimates that the system,which
cost $8,000 after tax incentives, will pay for itself
after about five years.

With money running short, Carpenter found
creative ways to save. Instead of buying new kitchen
cabinets, he paid $300 for a set of white Republic
Steel cabinets from the 1950s that he found on
Craigslist, and covered them with a new black For-
mica countertop. The rear patio was built with 500
bricks that Carpenter salvaged from an old founda-
tion unearthed during the excavation process. Con-
struction was completed in August 2009 for about
$252,000, just $2,000 over Carpenter’s initial budget.

Cedar-slat rain screens, mounted on the front and
rear of the house, soften its appearance. (“Putting
a concrete bunker in a neighborhood like this would
send the wrong message, I think,” Garber says.) The
building’s facade was conceived as a modern riff
on a two-family building down the block, and the
house doesn’t clash with the other structures on the
street so much as it complements them by putting
a 21st-century spin on the venerable city row house.
Garber and Robertson have come to see the house
as a model for urban infill redevelopment—a system
that can be “mass customized” for specific settings
while leveraging the cost savings that go along with
the use of prefabricated components.

For Carpenter, though, the house isn’t a system
or a concept. It’s home. The light-rail stop where he
catches a train to work is a short walk across the
basketball court and down a hill, “past all the weeds
and the garbage,” he says.The house may not quite
have the utilatrian “warehouse look” that Carpenter
initially said he wanted, but it is open, airy,and com-
fortable,and his utility bills are low. His music car-
oms off the concrete in a pleasing way, and rosemary
and sage from his garden add flavor to his meals.
And Miska comes and goes as she pleases.lll

Dwell



FLOOR PLANS
Carpenter
Residence

Dwell

Basement

A Guest Bedroom
B Bathroom
C Master Bedroom

D Living Room
E Entry

F Kitchen/Dining Area
G Deck

H Garden

I study/Storage

Second-Floor Loft
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Stoxry by David Hay
Photos by Noah Sheldon
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EWARDS

A pair of photographers
employed a pair of architects
(they're all buddies) to trans-
form an aging schoolhouse
into a modern marvel.
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“If you know the other person well, you understand
more easily what is behind their ideas, so designing
together is much less of an ego issue.” —Koray Duman
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It was a nervy move for a pair of New York pho-
tographers to buy an 1850 schoolhouse in Milford,
Pennsylvania. Not only was the former Milford
Academy an ancient, arklike wooden structure,

but it wasn’t in the strongest repair, the previous
owner having commenced a renovation that was
never finished. Fittingly, the new owners, Richard
Renaldi and Seth Boyd, found dry land by recruiting
their architects two-by-two. It just so happened that
those designers were among their closest friends.

One architect is 39-year-old Andrew Magnes, who
at the time worked for Leroy Street Studios, a small
but cutting-edge New York firm.The other, 34-year-
old Koray Duman, a transplant to New York from
Los Angeles, was striking out on his own. Renaldi
and Boyd had been friends with Magnes since the
late 1990s; later, they introduced him to Duman, and
the two architects became friends. Indeed, all four
had taken road trips together, attending Burning
Man twice in various configurations.

Still, Magnes and Duman had never collabo-
rated. Their friends, however, had high hopes,
knowing both were far from your stereotypical
designers with large, prickly egos. In fact, the
reinvention of the one-time academy promised
to be another adventure.

The decision to employ both Magnes and Duman
had been made without much fuss some months
before. Before buying the schoolhouse, the photogra-
phers were eyeing another place, a Victorian, which,
according to Duman, “needed some simple renova-
tion in the entrance area.” They had asked each of
their architect friends for advice on the prospective
job,and, liking what they heard, a collaboration
was born.

When Renaldi and Boyd settled instead on the
2,250-square-foot shell in Milford (population 1,654),
however, the scope of the project took on a whole
new character.

After its life as a school, the Academy was con-
verted into a boardinghouse, which hosted actors
performing at Milford’s once-thriving resort. By
1904 the structure had been rotated 90 degrees and
turned into a family home. Now Renaldi and Boyd,
fondly described by Magnes as “highly modern
bohemians,” wanted it reimagined as a place where
they could live and work.

The couple run Charles Lane Press, a publishing
house devoted to high-quality books that, according
to Boyd, “aim to give the photograph the respect
it deserves.” They needed a space amenable to their
projects, full of light, quiet, and friendly to con-
templation. Designing a multistory interior that
fulfilled such lofty goals not only became a test of
Magnes and Duman’s ability to collaborate but stood
as among the most ambitious commissions that
either had taken on.

Over the last five years the four friends had talked
and argued—sometimes for hours on end—about
art, music, and architecture, so Renaldi and Boyd
were confident giving their architects carte blanche.
“They left the design of the overall space to us,” I
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Andrew Magnes’s hanging
this page),

screen
composed of aluminum
circles and lines, cut
with a CNC water jet,
separates the entry from
the staircase and rear
kitchen area. To accom-
modate his passion for
cooking, Renaldi (oppo
site bottom) insisted on
the long Carrara marble
countertop, a niche

for cookware (opposite
top left), and ultra-
contemporary appliances.
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Magnes recalls. “They were interested in seeing
how we would approach a building and thus get an
insight into the design process.”

At first, Duman and Magnes individually made
drawings to share with the other. Later they drew
together at Duman’s small Manhattan office in
Chelsea where Renaldi and Boyd would come over
to see the results. “We were so excited to go to these
meetings,” recalls Boyd.

On occasion, each architect would present a dif-
ferent solution. In the open master bathroom
there was the problem of where to place the toilet:
Magnes’s idea was for half the bathroom, including
the toilet, to be glassed off; Duman designed a small
partitioned area for it in one corner. In the end the
stairs to the attic were rerouted above the bathroom,
thereby creating a natural space in which to locate
the commode.

Considering the success of the final design, the
architects’ initial differences seem inconsequential.
“If you know the other person well, you understand
more easily what is behind their ideas, so designing
together is much less of an ego issue,” says Duman.
“Well, you could say he’s the hair-puller and I'm the
scratcher,” Magnes jokes.
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Before long their easy working relationship pro-
duced a singular vision. Both saw the school as such
a fine example of the white clapboard structure
that prevails in Milford that they resisted the idea
of installing an anonymous contemporary interior.
Instead, they sought to embrace both periods of the
building’s history when making all design decisions.
“The relative simplicity of the historic exterior
needed to be mirrored by a comparable feeling in
the inside,” says Duman.

Because the interior for the most part had been
opened up, the flow of light from the copious win-
dows—14 around the lower floor, 18 around the
upper—was spectacular.The architects decided that
the open areas of the original interior—two class-
rooms with almost nine-foot-high ceilings—should

return: On the lower floor they designed a large living

room and above, an equally spacious master bed-
room suite, each a generous 43 by 13 feet. Adjoining
the latter is the once-controversial bathroom.

The new construction, such as the partition walls
that run down the spine of the house, remains far
away from the original outer shell, though certain
details in the old structure—like a walnut floor and
a more contemporary window trim set back slightly
from the sill—were updated in an effort to honor
both eras of the home’s existence.

On the other side of the house, the architects
and their clients loosened up. As the new rooms are
self-contained and don’t impact the open spaces,
they felt free to leave off the historical sympathies
in favor of a somewhat flashy brand of modern-
ism.They installed a bright and airy stairway above
which they placed three windows; at the base,an
aluminum screen defines the stairwell and foyer.

Though the architects were given free rein,
Renaldi, the color expert of the group, didn’t want
the whitewashed interior of the open living spaces
to dominate completely: Open the door to the
guest bathroom and you're greeted by lavender
walls. As chef of the house, Renaldi’s fingerprints—
and proof of even more collaboration—are also
in evidence in the kitchen, at the rear of the house,
where marble countertops and a range of smart
appliances round out the design.

Reflecting on their work, the architects see what an

opportunity their friends gave them. “This was the
project that inspired me to go out on my own,” con-

fesses Magnes, who founded his own firm,amProjects,
in late 2008. Duman, partner in Sayigh + Duman, also

found his confidence boosted. Sitting in a tiny office
above Broadway, he says, “My professional goal is to
continue doing experimental projects like this.”

still, Renaldi and Boyd are the true beneficia-
ries. In recent years, taking photographs along the
way, they have ventured to Thailand and Malaysia,
embarked on a self-guided safari in Namibia, and
taken their annual cross-country drive. But their
revamped academy, says Renaldi, “is so beautiful and
light we want to spend more and more time right
here.” Thanks to their architect friends, they have
found inspiration at home. Il
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To add to the feeling
of spaciousness, book-
cases are set back on
the upstairs landing
(top right) and the
bedroom opens directly
into the master bath-
room (below). With its
porches and rows of win-
dows, the still-legible
schoolhouse (opposite),
is unwaveringly 19th
century. f,
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E Bathroom

F Kitchen

G Master Suite
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CONCEPTS

Branching out and doing your own
thing is a brave and bold move at any
time and any age. That said, the 21
visionaries we profile here—designers
of interiors, graphics, architecture,
exhibitions, furniture, landscapes,
and communities both online and
off—are all younger than 40 and are
building their careers in the United
States during an economic recession.
Their mediums range wildly, from
high-end residential town houses

to urban postindustrial landscapes,
but what they all share are uncom-
mon tenacity and highly personal
approaches to blazing their own

Dwell

paths. We've found editors who
reinvented themselves as unconven-
tional bloggers when their magazine
shuttered; community activists who
are transforming foreclosed houses
in Detroit into models of environ-
mental sustainability; and designers
who've built burgeoning furniture
companies in their own backyards.
Neither an exhaustive compendium
nor an exclusive best-of list, this
roundup is a sampling of rising stars
whose work continues to catch our
eyes and imaginations. I

@ Extended content
at dwell.com/magazine
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“The kernel of our idea was that there
had to be a better way to speak to
clients, to critics, and to the world at
large. Too often we architects are just
talking to each other.”

So says Marc Kushner, one of the
four founders of Architizer, a social-
networking site for architects—sort of
a Facebook for design nerds. Since its
launch in late 2009, Architizer has at-
tracted some 45,000 users from across
the globe, all architects and designers
eager to share their portfolios, discuss
the ideas that shape their work, and
connect with potential clients.

Dec/Jan 2011

“Architecture can really help itself
by creating one place to find it,” Kush-
ner explains. “If there's a place where
people know they can go to source an
architect, the field will grow.”

Architizer was conceptualized by
four friends hailing from different
ends of the design world when the
recession hit. Kushner and his partner,
Matthias Hollwich, are architects and
founded HWKN Architects; Ben Prosky
is a curator and events organizer at
Columbia University; and Alex Diehl,
of the Berlin and New York-based cre-
ative agency KKLD*, has a background

RCHITIZER

in Web design and social media. Draw-
ing on the quartet’s design, Internet,
and curatorial know-how, they set out
to create a free, user-friendly website
that draws on the familiar format and
logic of social networks like Facebook
while highlighting the portfolios of
architects seeking clients.

Moving offline, Architizer is gearing
up for a host of live events, including
a salon for emerging designers in New
York, launch parties all over the world,
and, perhaps more humbly, setting up
scores of average people with their
newfound architects. —Aaron Britt
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ATELIER TAKAGI

JONAH TAKAGI
ATELIERTAKAGI.COM

After graduating from the Rhode
Island School of Design in 2002 with

a degree in furniture design, Jonah
Takagi traveled the world for four years
with indie-rock musician Benjy Ferree.
When he had time at home in Wash-
ington, DC, he picked up side gigs
crafting sets and props and tinkered
with product one-offs at the studio

in his house.

A lull in his music career coincided
with a critical mass of product proto-
types, and Takagi decided it was time
for a full-scale launch into the design
world. In 2007, he established Atelier
Takagi—which as of now remains a
one-man operation. "l bought a bunch
of 3-D modeling software and just
started Googling furniture design
competitions,” he says. His American
Gothic coffee table—a five-legged take
on the spindled Windsor style—was
chosen for Bernhardt Design's ICFF
Studio in 2009. The exposure gave
him a leg up to cold-call shop owners
he admired and wanted to work with,
like Matter's Jaimie Gray, who chose
two of his pieces for MatterMade’s
Collection Number One. His thought-
ful work—stools with legs inspired by
broom handles and ceramic pendants
suspended by simple metal hooks—
represents his inquisitive, tinkerer's
approach. “I've always enjoyed the
physicality of making things,” he says.

Takagi is still taking on assignments
for set design and other pick-up proj-
ects, but he's increasingly focused on
autonomy. “I'd like to do design on my
own, without a day job, but most of all
I'd like to keep healthy and sane and try
to stay inspired.” —Jordan Kushins I
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PROJECT PROJECTS

PREM KRISHNAMURTHY
ADAM MICHAELS :
ROB GIAMPIETRO cellial &
PROJECTPROJECTS.COM e

Manhattan-based Project Projects
may be a graphic design studio, but it
works in all dimensions, on the page
and off. Founded by Prem Krishnamur-
thy and Adam Michaels in 2004, the
firm designs everything from books
and architectural signage to websites
and museum exhibitions.

When Krishnamurthy and Michaels
met through a friend in late 2003, they
both had degrees in graphic design,
occasional day jobs at magazines, free-
lance gigs for nonprofit organizations,

" . " s -
and an "aversion to more commercial SSs
i ) SS S
practices,” says Michaels. Three months SSESSs
. K == 3
later, they decided to start their own S
e

firm, aiming to "eke out a living doing
obscure and intelligent design work”
related to culture, art, and architecture.
The firm now numbers six, including

a third principal, Rob Giampietro.

In 2009, Project Projects was named

a finalist in the Cooper-Hewitt National
Design Awards.

“"We're happiest in a situation where
we can work holistically across all plat-
forms,” says Michaels. For Fast Trash,
an exhibition about Roosevelt Island’s

pneumatic-tube waste-disposal sys-
tem, they designed the exhibition'’s
archival website, typography, and lay-
out, and even helped curate the show’s
contents. For architect Steven Holl,
they designed two books, his website,
and an identity system (logotype, busi-
ness cards, stationery).

Though their work is diverse,
“there's often an element of the ready-
made and an archive aesthetic,” says
Michaels, who spent days with Krish-
namurthy poring through old files
at the Berkeley Art Museum and Pacific
Film Archive while designing the
560-page book MATRIX/Berkeley,
chockablock with newspaper clippings,
photographs, and archival documents.
"Getting very deep into content allows
us to create a much more informed

design.” —Jaime Gross
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To call interior designer Nicole Hollis's
portfolio “eclectic” is an understate-
ment. On one page you'll find a modern
man-cave with a colorful LED-lit stair-
case and on the next, a rustic kitchen
outfitted with copper pots and wicker
baskets. Each project has its own mer-
its, but Hollis's greatest strength as
a designer lies in her chameleonlike
ability to channel her clients’ desires.
After working for famed Napa
Valley architect Howard Backen, Hollis
founded her eponymous San Fran-
cisco firm in 2003. “I was turning 30
and thought, What do | want to do?”

Dwell

she remembers. “I didn't have a Rolo-
dex of names but | knew | wanted to
do my own thing and had my own
vision.” That vision included preserving
the craft of carefully curated interiors.
"l worry that the art of architecture and
design will be lost on today's dispos-
able society,” she says. “I don't think
there are five easy steps. You can't just
Google 'the art of living. Anyone can
pick a chair but is it the right scale,
fabric, proportion, weight?”

To successfully design beautiful,
functional spaces, Hollis insists that
collaboration—whether with the

architects on her staff or out-of-house
landscape or audiovisual designers—
is the key. “You can't ignore architecture;
it's what activates the interior,” she
says. Today, however, "everything's
become so specialized,” Hollis says.
"You've got to collaborate if you're
going to create great interiors.” After
all, as she likes to say, it's not the
Nicole Show. —Miyoko Ohtake I

NICOLE HOLLIS
NICOLEHOLLIS.COM
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Landscape architect and urban
designer Marcel Wilson describes his
practice as “combining things that are
made with things that are alive.” Hence
the superhuman name of his firm,
Bionic, which he defines as “merging
organism and machine.”

After eight years leading large pub-
lic projects at Hargreaves Associates,
Wilson broke off to start his own firm
in 2007, at age 36. He works on proj-
ects at every scale at his studio in
San Francisco, from the smallest (a five-
foot-wide public stairway in Malibu
that threads down to the beach) to the
largest (a proposed urban plan for the
neglected waterfront in Hunter's Point
and Candlestick Point, San Francisco).

it R

“I find it all fascinating,” says Wilson.
“There's no scale limit to urbanism.”
Unusual for a landscape architect,
Wilson regards his projects as problems
that can be solved through technologi-
cal means, both high-tech and low.
“Clients describe their needs, and |
imagine an invention specific to them,”
he explains. “Landscape architects
often work with the same five materials
over and over. I'm interested in a radical
expansion of that palette. I'm always
looking for new applications com-
pletely outside the landscape realm.”
To that end, when the San Francisco
Museum of Craft+Design asked him
to create an installation for the entry
to an exhibition, he employed solar-

powered phosphorus-coated wires,

a material more frequently used in
the movie and special-effects industry,
to create a glowing terrain over the
existing garden that lured visitors
from the sidewalk. And for a competi-
tion to design an interim use for the
70-foot-diameter hole in Chicago
where a Santiago Calatrava sky-
scraper will eventually be built, Wilson
devised an “urban Old Faithful,” using
basic plumbing hardware to fashion

a machine that lofts rings of steam
into the sky. “When you approach a
design problem with a wide palette,”
says Wilson, "you get radical new
possibilities.” —Jaime Gross

Dwell



If you have a large space like
a great room, foyer and loft,
you know that it can be a

challenge keeping the room

comfortable — especially in

BEFORE '  AFTER

cooler weather. Often, your
furnace supplies plenty of heat but the warm air
collects at the ceiling, leaving you reaching for a

blanket on the couch.

Isis by Big Ass Fans gently mixes the heated air ot
the ceiling with the rest of the air in the room. The
efficient airfoil design* of Isis assures even temperatures
from fop fo bottom without creating a draft. lose
the blanket and save money on your heating bills.
lsis - the ceiling fan that actually works.

*Check out “how it works” at www.bigassfans.com/residential

for more information about our patented fan designs.
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TRY A BIG ASS FAN IN

EST YOUR HOME FOR 90 DAYS.

IF YOU DON'T EXPERIENCE
BIG COMFORT, RETURN IT.
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No Equal.

Visit www.bigassfans.com/dwell or Call 1-877-326-5460

May be covered by one or more of the following U.S. Patents: 6,244,821; 6,589,016; 6,817,835; 6939,108; 7,252,478; 7,284960; D587,799; D607988 and other patents pending.

©2010 Delta T Corporation dba The Big Ass Fan Company. Al rights reserved.
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VINCENT GEORGESON
PAUL GEORGESON
MISEWELL.COM

Growing up in southeastern Wisconsin,
Vincent and Paul Georgeson used

to hang out in their father’s basement
woodshop, fascinated by the process
of building things. It was a formative
experience: Both brothers went on

to study industrial design in college,
and in 2008 they started a Milwaukee-
based furniture company. The next
year they unveiled their first eight
products at the International Contem-
porary Furniture Fair (ICFF) in New
York, including the Lockwood chair,

a shaped walnut or maple seat on

a formed steel frame. They named
the brand Misewell, a nod to Mid-
western slang for “might as well"—

as in, “misewell start a furniture
company,” says Paul, laughing.

Their process for expanding their
nascent line of furniture is uncon-
ventional: They take a look around
their respective homes and tally what
they need. Last year, in the lead-up
to ICFF, Paul realized he could use
a coatrack: “I couldn’t find anything
good, so we designed one ourselves.”
Four months later, Stretch, a hand-
crafted walnut tripod with pinwheel
joinery, was born.

Their main goal is to create furniture
that will last for decades, both physi-
cally and aesthetically. They work with
solid, timeless materials like wood,
steel, and aluminum and manufacture
their furniture at factories throughout
the Midwest, which were more willing
than usual to take on small produc-
tion runs in the midst of the economic
downturn. “We're not trying to follow
any trends or do anything ostenta-
tious,” says Paul. “We want our pieces
to look great in 30 years rather than
turning into hideous eyesores. We
want our customers to pass this stuff
on to their grandkids.” —Jaime Gross

FURWT%E[Z%SlGN
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THE FUTURE PERFECT

When David Alhadeff opened The
Future Perfect in Williamsburg, Brooklyn,
in 2003, he made it his mission to
showcase new and fresh design. Seven
years and three retail outposts later,
he’s still on the beat, championing
undiscovered talent alongside now-
established designers, some of whom,
like Jason Miller and Lindsey Adelman,
he's fostered since the shop's incep-
tion. “I'm always looking for what you
haven't seen before,” he says.

From the beginning, Alhadeff's
approach to retail has been highly
personal. “l love avant-garde work pre-
sented in a casual, cozy way—it brings
it down to earth,” he says. That means
walls plastered, salon-style, with a mot-
ley arrangement of artwork, objects,
and fixtures, including Alex Randall’s
creepy taxidermy lighting and Paul
Loebach mirrors pieced together from
antique frames. Scattered around the
shop are “roomlike vignettes” that pair
pieces like Donna Wilson's knit pouf
with a skateboard coffee table. It's the
opposite of the pedestal and locked-
cabinet experience found in many
other high-design shops.

In 2006, Alhadeff launched an
interior design business and hopes to
expand his retail empire. It's a fittingly
ambitious plan for a company named
after a forward-looking tense: He will

have done that then. —Jaime Gross

DAVID ALHADEFF

THEFUTUREPERFECT.COM

Dwell Dec/Jan 2011 105




CONCEPTS

Jill Singer and Monica Khemsurov
met as editors at the venerable I.D. in
2005 and both developed a passion
for peeking behind the scenes at the
creative processes of designers—
access that came with working for an
established print publication. Just be-
fore the magazine folded in the wake
of the great magazine shake-up in the
latter aughts, they embraced the op-
portunity to cast aside the medium’s
limitations—space restrictions and
long lead time—while preserving its
take-a-seat-and-stay-awhile sensibility.
The online result is Sight Unseen.
Eschewing the quick-turnover approach
favored by many blogs, where new
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work and ideas ignite and flame out

in the click of a mouse, the duo craft
their stories to offer an intimate and
in-depth look at photographers,
designers, and artists through regular
features like Studio Visit, At Home With,
and 8 Things, which details an indi-
vidual's favorite inspirational objects,
ideas, people, books, and movies.
"We're always looking for ways to poke
deeper behind the curtain,” says
Khemsurov. She and Singer research
and write every article themselves

and take most of the photographs
that accompany them; the result has

a personal, timeless feel that's more
like flipping through a photo album

i

than scrolling through a press release.
The pair also curated the first annual
NoHo Design District event to coincide
with ICFF in New York in 2010 and
would like to pay their respects to paper
by, at some point, penning a book.

For an outlet so deeply rooted in
art and design, it might come as a sur-
prise that neither has any formal training
in the fields. "I think it's part of what
informed Sight Unseen. We were both
unfamiliar with this world, and now
we want to explore it along with our
readers,” Singer says. “It's a place for
people who are interested in what it's
like to live a creative life,” Khemsurov
adds. —Jordan Kushins
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San Francisco Trunk Show
Clift Hotel
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turquoise and rose cut black diamond rings in
18k white gold with black diamond, diamond
and pink sapphire micropave
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DESIGN99

GINA REICHERT

MITCH COPE
POWERHOUSEPROJECT.COM
VISITDESIGN99.COM

Gina Reichert, an architectural designer,
and her husband, artist Mitch Cope,
are the duo behind Design 99, an
organization in Detroit that creates
everything from bathroom tile designs
to neighborhood planning strategies.
They set up shop—quite literally as a
shop—in August 2007, offering design
services for 99 cents a minute or $99
per house call. "We put design in
a retail environment because people
know how to enter a store and ask
questions,” Reichert says. "A lot of
people disregard design not because
they're uninterested but because
they don't think they have access to it
The couple closed their store in
2009 in order to focus on a community
project. The year before, they pur-
chased a foreclosed house in a rough-
and-tumble East Detroit neighborhood
for $1,900 and have since turned it
into what they call the Power House.
The structure serves as a hands-on
demonstration center for sustainable
design—it runs on solar power and
wind energy and will eventually power
other homes in the neighborhood—
but it also aims to motivate other
individuals to take action to improve

their own communities.

The project has since expanded
to include ten homes in the area,
and Reichert and Cope are currently
at work planning a community skate-
board park, job-training programs, and
a bike shop. "Design is a combination
of public service, problem solving,
and creative ideas,” Reichert says.
“It's great to have a client but some-
times it's good to go out into the phys-
ical environment, critique and analyze
it, and think about what you could do.”
And when Reichert and Cope walk
around their block, ideas for improve-
ment instantly start flowing.
—Miyoko Ohtake
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“We like to build things,
and we're driven to
experiment. There's an

intere

here,
build

Brian Papa, Oliver Freundlich, and

Ben Bischoff met their first year at the
Yale School of Architecture, when they
found themselves the most enthusi-

astic members of a student-led design-

build project. Today, as principals of
MADE, a Brooklyn-based architecture
firm, they are elevating design-build
to another level.

At their 10,000-square foot ware-
house in Red Hook, a team of 15
people—architects, fabricators, and
construction project managers—move
easily between the design studio and
a tricked-out workshop where they

110 Dec/Jan 2011

ESIA%I&I

build full-scale models that test out
their design ideas. When they were
renovating an apartment for the art-
ist Chuck Close, for example, they
mocked up his entire kitchen out of
masonite so he could ensure it was

easily navigable by wheelchair. For an-

other project, they built a cornice out
of plywood to test its profile against
the facade of a historic town house.
What makes them most innovative,
though, is their effort to integrate the
designer and builder at every stage
of the construction process, from the
initial sketch to the final punch list.

BRIAN PAPA

OLIVER FREUNDLICH
BEN BISCHOFF
MADE-NYC.COM

ILD

“In a typical contractor-architect
relationship, someone’s always trying
to blame the other person for what's
going wrong,” says Freundlich. At
MADE, the architects and builders
share responsibility, and together they
look for ways to seize design oppor-
tunities during construction. But don't
call them scrappy. “People tend to en-
vision a loose process when they think
of design-build, but we're not drawing
floor plans on studs on the job site,”
says Freundlich. "We're focused on
creating a very refined product, crafted
the best we can.” —Jaime Gross

Dwell



Dwell

ZOE RYAN

ARTIC.EDU

Call her the wild card (or the green
card) in this U.S.-focused roundup, but
London-born Zoé Ryan has graced our
shores for the past 14 years and in the
process has brought a sharp curatorial
eye and a plethora of design objects
to our galleries and museums.

Ryan'’s pedigree includes stints with
the Victoria and Albert Museum, the
Museum of Modern Art, and the Van
Alen Institute, but since 2006 she's
been ensconced at the Art Institute
of Chicago as the Neville Bryan Cura-
tor of Design. In addition to curating
a pair of shows dedicated to the work
of Konstantin Grcic and the design
consultancy Graphic Thought Facility,
Ryan is also hard at work building the
Art Institute’s first collection of contem-
porary design.

SOERYAN

“We're actually working in reverse
chronology to build the collection,”
she says. “We're collecting design from
the last five years and then filling in as
we find the precedents.”

That commitment to the Campanas
over Corbu has stood Ryan in good
stead in the contemporary scene,
and her next show—Hyperlinks, set
to open December 11—embraces
the increasing overlap between the
creation of spaces, products, signage,
and buildings.

“Shows are never about a single
work,” Ryan says. “They're about the
relationships between them all. | see
the gallery less as an end point, and
more as the point at which we, and
the public, really start to explore.”
—Aaron Britt
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Will Robison and Jacob Krupnick
believe that transforming basic trans-
actions into “retail experiments”

will change the rapport we have with
what we buy. Subports launched in
late 2009 as a techie, Brooklyn-based,
text-to-buy business model—a one-
time online registration links your
credit card information to your cell
phone number, and purchases are
made by sending an SMS—but the
implications of the service subvert the
conventional add-to-shopping-cart
experience. Goods are available online
at the Subports PortalMRKT, but Robi-
son and Krupnick's respective roots

in performance art and photography
have instigated a series of unconven-
tional pop-up shops, which maximize
the convenience of on-the-fly buying:
At one, a clairvoyant helped custom-
ers select gifts; at another, goods were
stashed inside hollow books to meet
the restrictions imposed on street ven-
dors in New York City. Coupled with
their commitment to independent
institutions—the current crop of over
130 partners includes music venues,
boutiques, bake-sale organizers, even
yoga studios—texting for treasures
takes on a sense of adventure that you
just can’t get from a trip to the mall. I
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ARTISTS WHO HAVE SHAPED THE LOS ANGELES ARTISTIC
DIALOGUE DURING THE 30-YEAR HISTORY OF MOCA

OCTOBER 31, 2010 - JANUARY 31, 2011
MOCA GRAND AVENUE AND THE GEFFEN CONTEMPORARY AT MOCA

AMY ADLER GEORGE HERMS JENNIFER PASTOR
DOUG AITKEN DAVID HOCKNEY RAYMOND PETTIBON
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JOHN BALDESSARI
DEVENDRA BANHART
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JOE RAY
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CINDY BERNARD GLENN KAINO MARK RYDEN
WALEAD BESHTY CRAIG KAUFFMAN BETYE SAAR

JEREMY BLAKE MIKE KELLEY KENNY SCHARF
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ANDREA BOWERS
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JIM SHAW

CHRIS BURDEN EDWARD KIENHOLZ AND PETER SHELTON
KAREN CARSON NANCY REDDIN PAUL SIETSEMA

VIJA CELMINS KIENHOLZ ALEXIS SMITH
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ROY DOWELL PETER LODATO BILL VIOLA
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SUBPORTS

Why text-to-buy?

Jacob Krupnick: It's not designed for
bulk buying at Walmart. You can only
get one item per text message (except
for event tickets). By making buying

a more considered act and by working
with independent businesses, we are
encouraging more informed, sustain-
able, and responsible consumption.

How has the service evolved since
you launched a year ago?
JK: We've gone from speaking to
a handful of friends who are making
things that we like to contacting more
established creators to screening ven-
dors who are approaching us pretty
regularly. It's exciting to have people
become familiar with Subports and

say, “Wow, | want to be a part of this.
| can imagine ways of using this that
could be totally fantastic.”

So you've been learning from the
people you work with?
JK: All the time. Every new function
that we've added has been in response
to suggestions someone has put on
a wish list or thought might be helpful.
The best thing we can do is learn
from the people who are using what
we've designed.

What's been the hardest part about
getting Subports started?
Will Robison: Growing pains.
JK: For any small business—and espe-
cially one with our ambitions—it's
a challenge to develop at a rate that's
viable while preserving the values
that are important to us.

Do you find yourself texting-to-buy
often?
WR and JK: All the time.
WR: | think I'm the biggest customer
for [Subports vendor] Other Music.
| collect vinyl, and now it’s easier to
buy than logging into iTunes, which
is strange to wrap your head around.
Other Music does a weekly email
blast with a Subports code; | text it
in, and the next day | have the LP.
JK: | buy a lot of gifts for people, espe-
cially around the holidays.

What's the best part of your job?
WR: Thinking about ways of destroy-
ing retail and then rebuilding it. Tak-
ing mundane things—like customer
service—and making them unlike any-
thing you've ever experienced. | tell
people that I'm a retail experimenter.

What's next for Subports?
JK: The technology has a freedom
to it that's inspiring a lot of curiosity.
WR: Everything we've been working
on so far is just an example of what
can be done. Once you have a code,
you've got this renegade way to sell.
All pathways are open. il

with the “subcode” written on the bottom
(lower right). Stock—like Aaron Linn’s hand-
carved Log Desk Organizer (lower left)—

Robison hollows out used books for a vari- right): Miyakawa made this plastic model

ety of objects, including a flask (above left). station wagon, and the Indigo Clutch

Portal's Plexi

las shelves are purpose- by Article 22 was dyed and handwoven in

can rotate as often as the meter runs out. €@

ng collection (above Laos. Polaroids are taken of each object,
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101 ART COLLECTING

For millennia, kings and clerics alike have understood
that little inspires awe and confers power better than
a battalion of marble statues, an epic tapestry, or an
exquisitely rendered portrait. Any story of art collection,
however, is ineluctably a story of economics. Amass a
f@rtune and art is often the first thing you'll buy. Squan-
( | those Titians are the first things on the auc-
tion hlotk Yet for as long as the wealthy have adorned
their homes with Grecian urns, so too have the hoi
polloi managed to squirrel away artworks of their own.

In the first century BC, Roman villas at seaside
pleasure centers like Stabiae, on the Bay of Naples,
not far from Pompeii, were filled with frescoes, furniture,
and the like, though deeper research reveals that art
collecting wasn't just the demesne of the elite.
Reproductions of Greek paintings abounded, as artists
had access to the originals in Naples and Rome.

The story of widespread collection might reasonably
be traced to a moment of widespread production: the
Renaissance. Cosimo de’ Medici, the first of the Floren-
tine political dynasty that would usher in the flowering
of Italian art, was a patron of both Fra Angelico and
Donatello and established a familial and state commit-
ment to the arts that reigned for centuries.

One of the most noteworthy instances of middle-
class collectors sprang up in the Dutch Golden Age,
during the 17th century. Scores of well-to-do mer-
chants were hungry for art, and their drive to collect
and display pieces of art in their homes played
a large part in the flowering of Dutch painting.

In a telling turn, the subject matter of Dutch masters like
Rembrandt, Brueghel, and Vermeer tended away from
classical or Biblical scenes and toward contemporary
portraiture and city scenes, individuals over icons.

Throughout much of Europe, collecting was still
done by the aristocracy, and the centuries after the
Renaissance were dommated by royal collectlons
Art for the masses :
18th centt
piles of ar
The Medici's Uffizi gallery revealed |ts treasures to
the publicin 1765, and Catherine the Great's Hermit-
age followed suit in 1852. The creation of other royal
museums, like the Louvre and the Prado, marked a
huge step forward, if not in the widespread ownership
of art, at least in terms of public access to it.

Perhaps the greatest dissemination of a major body
of work—and the death knell for royal collections—
came after the French Revolution, when all of the royal
Orleans family’s art was sold off to the newly flush
urban elite of industrially revolutionized London.
British industrialists were suddenly visiting auction
houses—the first, Christie’s, held its first auction shortly
before the French Revolution—and serious collectors
and dealers gradually shifted their attention from the
halls of royal power to the salons of the bourgeoisie.

The era of great American collection didn't kick into
high gear until the Gilded Age (the later third of the
19th century), when an emerging coterie of fabulously
wealthy, well-traveled businessmen and women took

An Introduction to Art Collecting
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Story by Aaron Britt
lllustrations by Tim Tomkinson
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FUN FACT 1:

The 18th-century Russian
empress Catherine the
Great was a rapacious art
collector, with a keen inter-
est in French art. One of her
procurers and agents in
Paris was none other than
the philosopher and editor
of the first encyclopedia,
Denis Diderot.

FUN FACT 2:

Isabella Stewart Gardner’s
collection, displayed at her
eponymous Boston muse-
um, includes ten portraits
of the woman herself by
artists such as John Singer
Sargent, Anders Zorn, and
James McNeill Whistler.

Dwell

advantage of hard financial times in England and else-
where in Europe to quickly assemble vast collections
that might otherwise have taken generations.

In the last two decades of his life, J. P. Morgan
bought over $60 million worth of art (that's more than
$1.3 billion in today's terms), and other patrons like
the Vanderbilts, Henry Clay Frick, and Isabella Stewart
Gardner joined the firmament of U.S. super collectors.
Unlike their European counterparts, though, Ameri-
cans often had strong philanthropic bents, with huge
collections given to or used to found museums.

The American public also showed a surging interest,
if not actual participation, in collecting at the turn of
the 20th century, helped along by massive exhibitions
like the 1893 World's Columbian Exposition in Chi-
cago. Much like the Romans two millennia before, the
U.S. middle class engaged in a brisk trade in repro-
ductions, this time for the wildly popular Orientalist
style favored by the Salon painters of France.

By the middle of the 20th century, a booming mid-
dle class, more museums and galleries than ever, and
an uptick in the number of art fairs brought more
and more Americans into contact with the art market.

Today, the notion of what is even collectible—
outsider art, posters, videos—is as broad as it's ever
been. And the modes of buying art are equally vast:
specialty dealers, traveling shows, the Internet. Serious
collecting is still a well-moneyed pastime, but as the
avenues to acquiring art continue to widen, collecting

Words You
Should Know

Bad-debt art: Art sold or donated due
to the owner’s lousy financial situation.

Bought in: A lot that has failed to reach
its reserve price at auction and reverts
back to the owner.

Catalogue raisonné: An exhaustive
book on an artist that documents his
or her entire output: who has owned
each work, the condition of a given
work, instances of the artist's signature,
museum shows in which the work
appeared, and all other salient details
that might affect how, and at what
price, the work might be sold.

Deaccession: The roundabout term
museums use to mean the selling of a
work of art, often in order to buy others.

Deltiology: The collecting of picture
postcards.

Estimate: The price range a work at
auction is expected to sell for. Not the
same as an appraisal.

Reserve: The price that the bidding for
a work of art at auction needs to reach
for it to be sold. If the bidding fails

to hit the reserve (a number unknown
to bidders), then the owner keeps the
work in question. In
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101 ART COLLECTING RIGHT NOW

20/200 Vision

What if you could get a real work of
art for as little as $20? And it’s not
a coffeehouse portrait of Neil Young?

“There's a whole series of anxieties people have as
soon as they step into an art gallery,” says New York
City gallerist Jen Bekman. “You can actually see their
bodies clench up.” In an effort to skirt the rocky shoals
of gallery shopping and to create a new class of col-
lectors who might otherwise balk at pricey, pretentious
purchases, the former Netscape employee founded
the website 20x200.com in 2007 to sell prints of the
contemporary art she loves.

Peddling artists’ prints online is hardly a novel idea,
though, and it can still be costly for those looking to
upgrade from that Scarface poster. 20x200’s real inno-
vation is offering the work of contemporary artists at
an array of prices and sizes. It prints 200 eight-by-ten-
inch copies of a photograph, painting, or work on
paper and sells them each for $20—hence the name.
If your spare bedroom could use something bigger,
consider an 11-by-14-inch for $50, or maybe a 24-by-
30-inch for a cool G.

You can even search the site by artist, subject, price,

and color (in the event that you know the bathroom
needs a dash of red but aren't sure precisely what
form it should take).

"l want people collecting,” says Bekman. "And
| want my site to be like the gateway drug of the art
world. | know that if | can give people a taste and
give them the experience of actually buying a piece
of art, they'll get hooked.”

And so far, it's working. Bekman has shipped more
than 76,000 prints by over 200 artists. “Artists want
to have their work out there,” Bekman says. “I have
a friend who has had a career for eight years, and after
having one of his works come through 20x200, he told
me that he's never been owned by so many people.”
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FUN FACT 3:

Long before her massive
collection and splashy mu-
seums, Peggy Guggenheim
founded a gallery in 1942
called Art of This Century
in New York.

FUN FACT 4:

Art critic Aline B. Saarinen
published The Proud
Possessors, a book about
America’s leading art collec-
tors, in 1958. She dedicated
it to her husband, architect
Eero Saarinen.

FUN FACT 5:

At time of writing, the re-
cord price at auction for a
work of art by a living artist
is $33.6 million, which
Russian billionaire Roman
Abramovich paid for Lucian
Freud's Benefits Supervisor
Sleeping in 2008.

BETTER LATER

Regional and world-class museums
alike must daily contend with the same
pedestrian woe: How can we show all
this art? Limited by space, most muse-
ums manage to show only a tiny fraction
of what they possess.

Museums approach this problem
in different ways, and in recent years
a handful of novel methods of display-
ing what might otherwise spend most
of its life in climate-controlled storage
have emerged. Some institutions have
turned to the Internet. The Mef ropbh—
tan Museum QfArt mNe
posted over ]
site, far more than its gal
ever hold. The Brooklyn Museum is
going further still, cross-posting its dig-
ital assets into Wikimedia Commons.
Still others, like the Hirshhorn Museum
and Sculpture Garden in Washington,
DC, and the San Francisco Museum
of Modern Art, have asked artists and
guest curators to cull through the un-
seen bits of the permanent collection
to create new temporary exhibits.

“Shows from the permanent col-
lection are a lot less expensive,” says
Andrew Blauvelt, chief of communica-
tions and audience engagement at
the Walker Art Center in Minneapolis,
Minnesota. And they allow works ex-
cluded from the permanent collection
on view to see the light of day.

Still other museums have forgone
permanent collections altogether,
instead employing a Kunsthalle model

where borrowed art shows for set
periods and the institutions are ab-
solved of the burdens of caring for it.
“If you're not starting with a great
collection from a great collector, like
the Whitney or the Guggenheim, it
can be very hard to amass one,” says
Connie Wolf, the director of the Con-
temporary Jewish Museum in San
Francisco. The CJM is among a groug
of institutions, like the New Museu
New York, founded in the 198
1990s as noncollecting institutions.
"People sometimes ask, ‘Are you even

a museum if you don't have a collec-
tion?' But you don't need one to still
talk about ideas and show art.” In-

Dwell






101 ART COLLECTING

A GREAT IDEA

[ |
On Loan
An interest-free government loan

to buy contemporary art? Someone
tell Fannie Mae.

Surely one of the great inhibitors preventing people
from collecting art is its cost. As if contemporary art
weren't expensive enough, the art buying sprees
of the 1980s and 1990s caused prices to skyrocket,
effectively pushing working people out of the game
altogether. And the secondary market for a spare
Matisse or the primary market for a new Koons will
always be well beyond the grasp of 99 percent of us.
But a few governments have developed a progres-
sive plan to get more art to average citizens while
simultaneously supporting working artists. The most
successful appears to be Own Art, a program spon-
sored by Arts Council England that permits UK resi-
dents to borrow between £100 and £2,000 (roughly
$155 and $3,100) interest-free to purchase a work
of contemporary art from a UK gallery. Pay back your
loan in ten monthly installments, and you've got a
shiny new sculpture or painting for the house. Own
Art launched in 2004 and has made nearly 17,000
loans to the tune of £13.5 million (over $21 million).
Similar plans exist elsewhere in the United Kingdom
through Creative Scotland and the Arts Council of
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FUN FACT 6:

The most notorious art
theft in U.S. history came in
1990 when thieves made
off with an estimated $300
million worth of paintings,

including works by Vermeer,
Rembrandt, and Manet,
from the Isabella Stewart
Gardner Museum in Boston.

Wales' Collectorplan, which started in 1983. In 2008,
France sought to stave off a decline in its own art mar-
ket—China had recently unseated France as the number
three art market, behind the United States and the
United Kingdom—Dby instituting its own interest-free
loans to boost the activities of middle-class collectors.

Much farther afield, and in a spot not widely con-
sidered an arts-dealing powerhouse, the Australian
state of Tasmania has instituted Australia’s first Own
Art-modeled deal. The Collect Art Purchase Scheme
began in 2008 and offers Australians interest-free
loans of up to AUS$7,500 (about $6,600) for the pur-
chase of work by living Tasmanian artists. And with
35 percent of sales coming from other parts of Austra-
lia, the program has successfully increased the visibility
of Tasmanian arts, crafts, furniture, and jewelry.

By bringing the world of contemporary art to aver-
age citizens, and encouraging a new cache of patrons,
governments are managing to invest in both the arts
and artists. The top end of the art market will never
come into the reach of the masses, but a little boost
from City Hall is turning more citizens into collectors.m-

Dwell



9 Our new Rian RTA Collection
| t S is fully customizable—from timber

to color to size—and built to last.

About You. s

Shown:

The RTA Dwell stool
Available at semigoods.com
and shop.dwell.com

S= | dwell




101 ART COLLECTING THE

State of iéﬂe Art?

So you bought a little art and you
kinda wonder what’s in your—and

its—future. Read on.

Inge Reist is the director of the Center
for the History of Collecting in America
at the Frick Collection and Frick Art
Reference Library in New York.
“There will always be art of the
moment, but right now | think we're
taking ephemeral art very seriously
and | don't know if that will last. Some
great old masters used to do similar
things, like Rubens designed and
made parade apparatuses, what we
would call floats today. They were
great floats, but they were meant to
celebrate the triumphal arrival of
a monarch into a city, not as works
of art to last. Through digital archiving
and some conceptual art, we seem
determined to preserve art that is
essen'mally created for the moment.

a different view.”

Richard McCoy is a conservator
of objects and variable art at the
Indianapolis Museum of Art.
"Collecting is going to get more
and more complicated. Collectors are
going to need to deve|op a greater
awareness of what exactly they're get-
ting and the cost and method of what
it's going to take to maintain it. A lot of
art is based on current technology and
that technology is going to change
within three to five years, which means
that the maintenance needs of that art
are constantly changing too. We have
a Robert Irwin installation that uses
fluorescent light bulbs that in the very
near future you won't be able to get
because they contain too much mer-
cury. But those are the bulbs that Bob
likes, so we bought about 25 years’
worth of them. When you think about
a 2,000-year-old European bronze
statue, those objects and that material
have something to say about eternal-
ness. But a lot of art isnt speaking
in that language anymore.”
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FUN FACT 7:

“That Stanford White
bought a thing is practically
a guarantee that it is artisti-
cally valuable,” opined the
New York Times on March
24,1907, reporting on the
sale of the famed collection
of objects the McKim, Mead,
and White partner had
amassed before his murder.

Mera Rubell and her husband, Don,
have amassed a huge collection of
contemporary art over the last 47
years, now displayed at the Rubell
Family Collection in Miami.

“Two things can happen: The col-
lectors can take on the big and costly
endeavor to exhibit their collection
in their own space, or museums and
collectors can sit down and really fig-
ure out how to work together. There s

T useum says, ’lee
/e me your money.
That has to change but we don't have
the new paradigm that makes the
collector and the institution both feel
comfortable having a real relationship
yet. That's what the future should be.” lli

FUN FACT 8:

British architect Sir Colin
St. John Wilson donated an
estimated £5 million (about
$7.8 million) worth of
modern contemporary art
by the likes of Lucian Freud
and Peter Blake to the
Pallant House Gallery in
Chichester, England, which
he designed in association
with the architecture

firm Long and Kentish. It
opened in 2006, just 11
months before his death.

Dwell
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SPECTACULAR MOVE-IN INCENTIVES

ANHATTAN'S

INEST LUXURY RENTALS

0 FE Gym, Parking, Breakfast and Storage available.
American Express® Cards accepted for Automatic Rent Payments.

e Moinian Group introduces its exclusive Rentals Collection with world-class amenities, attentive 24-hour services and premium
ishes. With our new vision of luxury residential rentals for New York City, we are placing the soul of the city at your doorstep.

about our Executive Office Suites incentives for Moinian Group tenants. For more information, visit www.EmpireOffices.com

ARTING FROM $2,195

EASE CALL FOR DETAILS

ell95 yoo by Starck MARC OCEAN 90w RENAISSANCE
12.742.9595 212.333.3343 212.742.0201 212.785.9090 212.489.6666
Wall Street 260 W. 54th Street One West Street 90 Washington Street 100 John Street
w.dwell95.com www.marcny.com www.oceanlwest.com www.90Wnewyork.com www.100john.com

w M O l N l A N m@..- Equal Housing Opportunity We Welcome American Express® Cards for Automatic Rent Payments



Panasonic Massage Chairs

Let’s Get You Into Therapy

Let's face it. It's a crazy, mixed-up,
stressed-out world we're living in,

and most of us could use a little
therapy. With a Panasonic Massage
Chair, help is available 24/7 in the
comfort and privacy of your home.

It's like having a professional massage
therapist on call to relieve your stress,
loosen your stiff muscles, and improve
your circulation at the end of every
long, hard day.

Learn about our in-home trial and
other special offers by calling.

Tel. 770-591-9094
panasonic.com/massage

Iconic Refined Hardware

Make a statement with sliding doors.
Wide selection of styles, sizes, and
finishes. Enchanes offices, lofts,
homes, and more with hardware that
can transform any room. For fast,
friendly, old-fashioned service, give
us a call. Mention this ad for a dealer
discount. Guaranteed lowest price.

Specialty Doors
Toll-free 866-815-8151
barndoorhardware.com

Hand-forged iron daybed $1299, Now $699.
Solid mahogany platform bed $999, Now $499.
Ultra suede headboard $499, Now $299.

charlesprogers.com/
bedsdirect

New York's secret source for hand-
crafted beds and daybeds for over
150 years. Select hardwoods, leather,
iron, brass, and steel. Free catalog.
Factory showroom open to public.
Web/phone orders welcome.

We ship anywhere.

55 West 17th Street

New York, New York 10011
Toll-free 866-818-6702
charlesprogers.com

EeToN

Rabbit Air—Stylish Innovative Air Purifier

Stylish, ultra quiet, HEPA air purifier
features six stages of filtration inclu-
ding deodorization and a custom-
ized filter to alleviate specific sensitiv-
ities. Five-year warranty and lifetime
24/7 tech support included. Available
in black and white, with the option

of interchangeable facplate skins
featuring images by celebrated artists.

Mount a Rabbit Air purifier on your
wall and outfit it with a skin printed
with the work of Gustav Klimt or
Katsushika Hokusai for fresh, clean
air and a classy look.

Save $20 by entering DWO01 at
checkout.

Toll-free 888-866-8862
rabbitair.com

Modern Market

Liza Phillips Design

ALTO Steps: handmade, modular
rugs for your stairs. Available in
several colorways, each with pat-
terns and solids. Arrange them

in any sequence.

GoodWeave Certified.
Shown: Northern Lights.

Tel. 845-252-9955
lizaphillipsdesign.com

Your Photos Into
Canvas Art

!
At CanvasPop™ we make it easy and ‘
fun to turn your personal photos into ‘
beautiful canvas art pieces. Choose 4
any size and add designer effects. ]
Makes a great gift. Visit our website 1
idea gallery to get inspired.

Free shipping with discount code
“dwell.”

Toll-free 866-619-9574
canvaspop.com




Klhip™
The Ultimate Clipper™

Meet Klhip, a revolutionary nail
clipper you'll actually look forward
to using. We reverse-engineered
the standard clipper. Better
ergonomics. Effortless cutting.
Lifetime use. Learn more

at klhip.com. Patents pending.

2010 I.D. Annual Design Review:
Design Distinction winner!

Toll-free 888-482-1795
klhip.com

goodearthcanvas.com

Give your space some peace of
mind. Our large canvases reflect the
transforming energy of this beautiful
planet. We also have great Buddhist-
and Asian-influenced images.

Stretched on wooden bars, they
arrive in big flat sturdy boxes,
ready to hang. Just $199-$379
with free shipping.

Toll-free 888-245-0971
goodearthcanvas.com

Conde House
A New Collection

“Wing" arm chair designed by
Kiyoshi Sadogawa.

Side chair has shorter (half length)
arm. Available in white oak and
walnut (shown).

Conde House Showroom
2 Henry Adams Street #291 1
San Francisco, CA 94103
Tel. 415-864-8666
condehouse.com

Modern Mailboxes

Home or Office
| by box design usa

Create curb appeal for your home or
office with these Modern Mailboxes.
We have a range of letterbox solutions
to meet your style and function.

| We are the U.S. distributor for these
one-of-a-kind New Zealand—designed
mailboxes. We ship throughout the
U.S. with quick and reliable service.

Order online.
Dealer inquires:

contact info@boxdesignusa.com.

boxdesignusa.com

Viu Home

| Exclusive European Furniture

and More

Inspiring modern furniture and acces-

sories from Europe’s most exclusive
and innovative manufacturers. Our
collection offers unique designs that
while being beautiful are also func-
tional and comfortable.

Shown: Ad Hoc chair designed by
Jean-Marie Massaud from Viccarbe.

Toll-free 800-790-5310
viuhome.com

iOS Light Panel System

Illuminating Technology for a Cooler Planet [

iOS Light Panel System is an ultra-
slim sheet of light that combines LED

| technology with an exclusive 3-D laser

cutting process. The result is a highly
energy-efficient, versatile light source
that generates an even beam of light
while emitting little heat.

A slim profile, small power draw, and
LED longevity make the iOS Light
Panel System instrumental in a number
of applications for both commercial
and residential: indoor lighting, accent
lighting, lighted shelving, and most
back-lit assemblies.

iOS Light also offers a full collection |
of LED technology. Please inquire. \
iOS Light

Tel. 310-616-5070

info@ioslight.com

ioslight.com

dwell.com/modernmarket




A Spa for Your Toothbrush
The Zapi UV Toothbrush Sanitizer

Violight's adorable Zapi Toothbrush
Sanitizer uses pure germicidal UV
light to eliminate 99.9 percent of
germs on your toothbrush like e.coli,
strep, and even H1N1 in just minutes!

Works with manual and electric
brushes. Recommended by dentists
and doctors. Visit dwell.violight.com
for an exclusive holiday gift offer!

dwell.violight.com

Seascape Lamps

Our unusual use of materials, custom
printing, and shapes is what makes
us so unique. We welcome you to
share your vision on how you would
like to create your lighting fixtures.

Toll-free 800-444-0233
Fax 831-728-0658
seascapelamps.com

Loll Designs
Outdoor Furniture for the
Modern Lollygagger™

Feelin' high...and low?
Express yourself with the

Loll Picket Collection.

Made in the USA with 100 percent
recycled HDPE.

It's good to be recycled. ™

lolidesigns.com

Equo LED Desk Light

Feather-light adjustability—one finger
is all you need to adjust the floating
arm's position. Slide your finger along
the stem’s touch-sensitive strip to dim
or turn the lamp on and off. A constant
angle joint maintains the head's tilt as
the arm swings up or down.

LEDs need no replacement and offer
smooth, bright, efficient light with little
heat. Occupancy sensor (optional)
remembers to turn the light off even

if you don't.

Available with black, silver, and orange
finishes in warm or daylight white light
versions.

KONCEPT

Tel. 323-261-8999
info@konceptech.com
konceptech.com/equo

Modern Market

Big Chill

Get out of the box and into a Big
Chill refrigerator. This may look like
your mother's icebox, but the Big
Chill includes all of today’s function-
ality, efficiency, and dependability.
The only thing we left off was

the chisel; no defrosting required!

Toll-free 877-842-3269
info@bigchillfridge.com
bigchillfridge.com

Unison
Live Well Together

Introducing our Fall/Winter collection,
featuring Dover chambray sheets

in cinder paired with Fulton white
matelasse shams. Made in Portugal
with 100 percent cotton.

Shop online 24/7 or order toll free.
Discounts are available to the trade.

Toll-free 877-492-7960
unisonhome.com




Cubic Wood Stoves

| Design “Inside” the Box

The Cubics are a new generation of
wood-burning fires. Six floor and wall
models range from 7" to 3%2" high.
Minimal, sophisticated, and con-

temporary, designed by the Danish

architect Anders Ngrgaard. Higher
fuel efficiency, higher combustion
temperatures, and lower emissions
make burning wood a “green” thing
and environmentally responsible.

Wittus—Fire by Design
Tel. 914-764-5679

| wittus.com
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Inhabit

In a nod to our circle of influence,
we are proud to offer a striking line
of graphic prints highlighting some
of the most influential design pieces
of our time. Available in pillows and
many sizes of stretched wall art, each
piece is handmade in the USA and
printed with VOC inks on certified
recycled fabrics made from post-
consumer waste. Surround yourself. |

Toll-free 888-830-5072 [
inhabitliving.com ‘
|

Potted

For Outdoor Living

Potted is a garden boutique dedi-
cated to design enthusiasts who
shop for their outdoor living spaces
with the same verve as for their
interiors. It is our mission to seek
out and design products that
embrace this attitude and bring

it home to your garden.

Los Angeles
Tel. 323-665-3801
pottedstore.com

FORTHE
@ PLANET |"=eer

G Squared Art

Enjoy art and save energy...the
Cirque ceiling fan, a high perfor-
mance dynamic sculpture, GOOD
DESIGN Award winner. View other
blade finishes on our website.
Includes 50W light and wall control,
remote control available. Lifetime
warranty. Buy great fan and light-
ing designs on our website or call
Monday through Friday from 7AM
to 5PM PST.

Toll-free 877-858-5333
www.g2art.com

Raw Industrial Beauty
Sliding door hardware

High-quality stainless-steel sliding-
door hardware systems for a wide
variety of panels. Allows spaces to
seamlessly flow together. Perfect for
residential and commercial instal-
lations. Great flexibility and custom
options to fit your unique environ-
ment. International shipping avail-
able. Retail showrooms nationwide.

Krown Lab

| Tel. 503-292-6998

krownlab.com

BlueStar
The Only Genuine Restaurant
Range for the Home™

BlueStar's high-performance gas
ranges are hand-crafted in Reading,
Pennsylvania and have been the
cooking appliance of choice for

the home chef since 1880. BlueStar
offers a full line of gas ranges, cook-
tops, wall ovens, hoods, and cook-
ware. Available in 190 different colors.
Over 300 retailers in North America.

bluestarcooking.com/dwell

RAYDOOR®
Sliding Walls and Doors

Divide the space—keep your light!
We specialize in beautiful space
dividing systems designed to create
private environments without sacri-
ficing natural light. System choices
include: sliding, bypassing, pocket,

| folding, pivot, and fixed.

A variety of frames and translucent
layers to choose from. Now available
in standard sizes through our Quick
Ship program! Visit our website for
more details.

Tel. 212-421-0641
raydoor.com

dwell.com/modernmarket




| . 2 . .
| WOW the Holiday Walls! | Recycled Aluminum Multi Plex w
| Tile w
Customized art from your photos. Photowow.com is the original photo | Exclusively designed by world- [
Choose from 40 fun and unique to art company providing great ! Wiike rricdarn et missalcevith renowned artist William Wegman,
looks printed up to 42" x 42" on quality, prices, and service since 1997. ‘ character and texture. Explore our our exciting, new collection of home
paper or canvas and stretched or alleries of bamboo 'corli) stone accessories and pet beds isn't just
custom framed after you approve Toll-free 800-453-9333 | 9 ' L pretty...it's really smart. Made from ‘
; | linoleum, and recycled-glass tiles ) [
a proof. It's easy, fun, reasonably photowow.com | and order samples online Crypton Super Fabrics, our products |
priced, and the most personalized | Shiobin natioswide ' are amazingly cleanable and com-
gift you can give this holiday season. [ pping ' pletely impenetrable. Live Clean.®

Shown: 2" x 2" mixed finishes,

$35 per square foot. \ Ciypten

Toll-free 800-279-7866
cryptonfabric.com

Eco-Friendly Flooring }
Madison, WI ‘
Toll-free 866-250-3273 ‘
| ecofriendlyflooring.com

| | .
1 method homes

down to earth prefab”

The Original Gel-Filled Floor Mat Rakks Shelving method homes
I Syyes down to earth prefab ‘
Make the time you spend in the Now available in more than 400 ‘ JyStems |
| kitchen more er_1joyab|§ with a CF)mb‘!natiorTs of sty!es, coIF)rs, and ; Rakks is your source for sophisti- Offering the cabin sle-rie_s, sml serie§,
GelPro® Mat. It is the kitchen access- sizes, including designer sizes as cated and flexible shelving solu- ‘ and custom prefabrication for archi-
ory you will use every time you are large as 3 by 12 feet. To order your tions. Our L-Bracket system with | tects, developers, and homebuyers
| in the kitchen and the one that will GelPro mat visit GelPro.com or | aluminum shelves (shown) provides ‘ nationwide. ‘
make you feel better each time you call 1-866-GEL-MATS (435-6287). \ exceptional design flexibility for a [
use it. Made with shock-absorbing, Stand in Comfort.™ i wide range of storage and display Coming soon: a number of new
100 percent gel cores, GelPro Mats | applications. Informatiof 6 GUF models to accommodate different
are great for people with back or Toll-free 866-GEL-MATS (435-6287) | /' ¢\ Il _mounted and pole- | locations, climates, sites, and pro-
foot pain or for those who just love gelpro.com [ supported shelving products can | grams, including affordable urban
| to cook. models. Give us a call to see what 1

be found on our website.
we can do for you.

Toll-free 800-826-6006

Tel. 206-789-5553
rakks.com

info@methodhomes.net
methodhomes.net 1

Modern Market




| that have been out of production

Schoolhouse

Electric Co. |

Manufacturer of residential and com- !
mercial period lighting fixtures and
handblown glass shades that do not
hint at style—they are classic originals

and unavailable for over 50 years.
Retail showrooms in New York City
and Portland, Oregon. Free catalog.

Toll-free 800-630-7113
schoolhouseelectric.com

Fabulous Stationery
Personalized note cards,
invites, and more.

Make it a fabulous holiday! Create
one-of-a-kind greetings and invita-
tions from our selection of delightful,
modernist-inspired cards, including
our new 2010 holiday notes. Just
choose a design and a color scheme, |
then add your own text. Plus, check |
out our new $1 greeting cards, they |
make great stocking stuffers!

fabulousstationery.com

Campbell Laird Studio
Printed and Signed by Artist

Award-winning artist Campbell Laird
has been recognized by curators

| from SFMOMA, LACMA, and col-

lectors from NYC to Tokyo. Archival,
limited-edition, eco-friendly artworks.
Affordable, too! For exclusive offers,
join my Studio Facebook page.

Piece shown: Color Event series.
Tel. 310-915-5319

info@campbelllairdstudio.com
campbelllairdstudio.com

Modern Outdoor

Enhance your exterior space.

|
Designed utilizing environmentally ‘
conscious materials, anodized alumi- |
num, stainless steel, high-density |
polyboard, sustainably harvested ‘
ipe and an FSC-certified composite ‘
material. Modern Outdoor is created |
for both commercial and residential
environments. Manufactured in the
U.S. with shorter lead times than most.

Featured: Luma Dining Chair.

Tel. 818-785-0171
modernoutdoor.com

Your DNA into Art

DNA 11 creates personalized
portraits from your actual DNA.
Each portrait is as unique as you.

| You choose the size and color.

Swab-based DNA collection is
painless and simple. Very unique
gift idea. Also available: fingerprint
and "kiss” portraits.

Toll-free 866-619-9574
dnal1.com

Whole-House
Air Purifier 1

The IQAIr Perfect 16 air purifier
removes airborne allergens, dust,
bacteria, and viruses as much as
100 times more effectively than
conventional air filtration systems.
Designed to retrofit within the
existing ductwork of your heating
or air-conditioning system, the
Perfect 16 delivers a constant flow
of pure, clean air to every room
of your home.

Toll-free 800-843-1550
perfect16.com

mixture
inspired modern living

Modern furniture and home accessory
lines from around the world find their
way to mixture. We offer furniture,
accessories, gifts, original art, and
interior design services.

Shown (clockwise from top left):
Credenza by USM Haller, King
Lamp by Autoban, Mo Bed by E15,
Kaja Sofa Collection by Cor, Bigfoot
Table by e15.

When you're in San Diego, please
stop by our 8,500-square-foot
showroom in Little Italy.

2210 Kettner Blvd.
San Diego, CA 92101
Toll-free 800-903-1913
mixturehome.com

dwell.com/modernmarket




my m-dc
canvas

md-canvas.com

A “modern digital canvas” is the
affordable, strong, and stylish art
solution for any interior. Our cool,
original modern images are printed
with archival inks on rich cotton
canvas. They arrive-to your door
fully stretched and ready to hang.
An original painting is expensive
and hard to find; a poster or print
is just a copy...our m-dc canvases
bridge the gap!

over
200
exclusive
affordable
er-cool
ages

my r-dc
canvas

Get a big modern canvas and trans-
form your space today. We offer
amazing prices: $199 for a three-foot
size, up to our jumbo, five-foot canvas
for just $379. Free shipping on all
orders. Call us or shop 24/7 on our
secure website.

Toll-free 888-345-0870
md-canvas.com
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Kinder Coat Hook

The common coat hook gets a make-

over with functional enhancements.

| An elegant curved shape supports

any garment, avoiding the annoy-
ing “bubble bulge” caused by most
hooks. A seamless loop of brushed
stainless steel with customizable

| faceplate gives the finishing touch

to any interior.

Tel. 508-698-0606
theartofstorage.com

!
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Plexi-Craft

Your source for acrylic furnishings
and accessories

Plexi-Craft, with a four-decade-long
reputation for quality, has more
recently earned client kudos for
extending the boundaries of acrylic
fabrication.

Visit our customizable product line
on the web and give us a call to
speak to our design team.

30-02 48th Avenue

Long Island City, New York 11101
Tel. 800-24-PLEXI (247-5394)
plexi-craft.com

MoMA Design Store

The MoMA Design Store offers
affordable, well-designed gifts for
everyone on your list. With a design
inspired by the intricacies of a maze,
this large throw was created by
Japanese textile designer Osamu
Mita. The eye-catching black and
white geometric pattern is reversible,
featuring a black foreground on
one side and a white foreground

on the other. Made in Japan of 100
percent wool. 74 by 47 inches.

Visit MoMAstore.org to order
online, request a catalog, or for
store locations.

Toll-free 800-447-6662
momastore.org

Cupid Designs

| At Cupid Designs, we believe in

| your comfort. Our Modern Bean

Bag Chair will add a unique touch
to your living room, office, or home
theater. Cupid Bean Bags are a per-
fect fit for any room of your home.
See all of our great beanbag chairs
at cupidesigns.com.

cupidesigns.com

Snug Furniture

Bench made, Pugella Sofa by Alex
Brandon is shown in monaco slate
leather with snug diamond tufting.
Custom sizes and fabric/leather are
available. Ethnic chic, the Tattoo Table
by Debbie Palao, shown in griege, is
adorned with ancient henna art with
a contemporary flourish.

We go green where we can.

Tel. 888-909-SNUG
may@snugfurniture.com
twitter: snugfurniture
facebook.com/snugfurniture
snugfurniture.com




Art Museum
Street Banners

Exhibition banners that once hung
on city streetpoles are now available
for your home. Own one of these
dramatic artworks from MoMA,
LACMA, SFMOMA, the Art Institute
of Chicago, and others.

New arrivals every month—
subscribe to our free newsletter
at betterwall.com.

Tel. 303-756-6615
betterwall.com

LifeSource Whole House
Water Systems

Since 1984, LifeSource has been
manufacturing and distributing water-
treatment products for residential and
commercial applications.

Environmentalist Ed Begley, Jr. says,

"I did my research and found the most
economical and eco-friendly whole-
house water system on the planet.

We love our LifeSource Water and

so will you.” Join our other 43,000
satisfied customers.

Toll-free 800-334-5009
lifesourcewater.com

OLIVING ’The Best in Modern Living.

YLiving

Shown: Charles Ghost Stools from
Kartell. Designed by Philippe Starck.

YLiving brings you the best in modern
furniture and accessories. You'll find a
well-edited collection of mid-century
modern classics and contemporary
designs from Kartell, Bensen, Herman
Miller®, Knoll®, Vitra, Moooi, and more.

No tax. Free shipping on $50+

Toll-free 800-236-9100
YLiving.com
YLiving is a YLighting company.

zs==modwalls

Modwalls

Unigue & colorful tile designs
In stock for immediate delivery
Buy online 24/7

Samples & free shipping
Discounts to the trade

Shown: Lush® Costa Rica glass
tile blend.

U.S.: Toll-free 877-439-9734
Canada: 831-689-9734
modwalls.com

ANZ NOX

KONZUK
NEW! Stainless-Steel +
Concrete Rings

Introducing three new designs to our
stainless-steel and concrete rings.
These sleek new additions to our
concrete collection are perfect worn
on their own or matched with the
diamond engagement rings of our
Facet collection.

Shown: kmr156 / kmr157 / kmr158.

Toll-free 888 858 7793
konzuk.com
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Interior Deluxe
Luxury Contemporary Lighting

We invite you to browse our exclusive
collection of modern and contem-
porary lighting fixtures. Discover

the latest trends from Europe's top
design manufacturers. We offer free
worldwide shipping, trade pricing,
and experienced staff.

Shown: Giogali SP 80 chandelier
from Vistosi, designed by Angelo
Mangiarotti in 1967. Timeless classic
features a beautiful structure of
double-horseshoe rings of glass
ribbon, showcasing the skills of the
glassworkers based on the island

of Murano.
Go online or call to order your copy

of our brand-new printed catalog.

Toll-free 866-477-1345
interior-deluxe.com

dwell.com/modernmarket




The One-Stop-Shop
for all your AV needs.

Whether you need audio, video,
lighting, environmental control, home
theater, or just a simple telephone
system—Bang & Olufsen does it all.
We tailor-make and custom-install

a variety of products to fit your audio
and video dreams.

Call to schedule a complimentary
in home visit. Find a showroom near
you at bang-olufsen.com.

Toll-free 800-531-9873
bang-olufsen.com

2
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La Lampe Gras from
Holly Hunt

La Lampe Gras was designed in 1921
as the first articulating task lamp. It
pioneered a new system of lighting
that met the demands of both the
world of industry and the service
sector. Holly Hunt brings La Lampe
Gras to North America for a new
generation of architects, interior
decorators, collectors, and design
enthusiasts.

Tel. 877-591-3130
lampegrasusa.com

The World's Thinnest Portable Laptop Stand

The AViiQ laptop stand was created
to solve a common and recurring
problem: Laptop stands were too
bulky for people always on the go.

| The AViiQ laptop stand compresses
down to a Y%-inch-thin plate, making
it easy to stash and dash. Laptop
problem solved.

Visit us at aviig.com to learn more
about this product and the future
innovations for the on-the-go user.

Free shipping with promo code:
DWELL

aviig.com

Modern Market

Dwell’s Modern Market

Formatted %s- or Y-page four-color

ads are available. For more informa-

tion please contactyour regional
Modern Market representative.

Joanne Lazar

Brand Manager / Sponsorship Sales

Southwest, Southeast
Tel. 631-320-3185
jlazar@dwell.com

Esther McCullough
Brand Manager
California

Tel. 562-437-7300
esther@dwell.com

rn World

Dwell
Tel. 415.373.5157
mo ket@dwell.com

Diane Maclean

Brand Manager / Sponsorship Sales |

Northern U.S., Canada
Tel. 248-858-9094
dmaclean@dwell.com

kil grilles

Modern Grilles for the Modern Home

Your design is a reflection of your
personality and style. We want our
floor and wall grilles to be one of the
many inspiring details that complete
your modern home.

See our gallery and finish options
online. Use promo code dwell1201
to receive our exclusive Dwell Design
Seeker Promotion.

kulgrilles.com
twitter: @kulgrilles

nooddesign.com
New Objects of Desire,
Modern Furniture, and Designs

Uptown. Downtown. Or out of town.
Wherever you call home, we've

got what you desire—distinctive
furnishings and design accents

that are accessible and affordable.
Take $25 off your $99-plus order
(coupon DW25211, expires 2/1/11).

Shown: Swizzle Convertible Sofa,
Bed, Chaise $1,249. Limited online
offer: $999 plus free shipping.

Toll-free 877-324-9906
nooddesign.com




Dwell & Arkitip

In honor of our tenth anniversary, we
joined forces with art-book aficionados
Arkitip to produce a collection of
limited-edition serigraphs. Each silk-
screened print is signed and numbered
and depicts one of our ten all-time
favorite Dwellings. Head online to get
3one, or all ten, while you still can.

dwell

Jos

Prints from:

Adrian Johnson
Andrew Holder
Dan Funderburgh
Daniel Carlsten
Mario Hugo

Exclusively at
store.dwell.com

Mark Giglio

Mike Perry
Nathaniel Russell
Steven Harrington
Todd St. John




ABC Carpet & Home
212-473-3000 ext. 284
abchome.com

Academy of Art University
academyart.edu

Art Via Canvas
artviacanvas.com

Bang & Olufsen America, Inc.
bang-olufsen.com

Bartels
bartelsusa.com

BDI
bdiusa.com

Big Ass Fans
877-326-5460
bigassfans.com/dwell

Blu Dot
612-782-1844
bludot.com

BoConcept
boconcept.us

Cadillac
800-333-4CAD
cadillac.com

CaesarStone Quartz Surfaces
877-978-2789
caesarstoneus.com

Calligaris

calligaris.us

The Container Store
800-733-3532
containerstore.com

Cosmopolitan Hotel Las Vegas
877-551-7772
cosmopolitanlasvegas.com

Chrysler Group LLC
877-426-5337
jeep.com/grandcherokee

Dedon
800-24-JANUS
dedon.de

Domitalia
941-475-8202
domitaliausa.com

Dwell 95
dwell95.com

Flexform
718-834-1003
flexform.it

Geico
geico.com

Harman Kardon
harmankardon.com

Heath Ceramics
415-332-3732
heathceramics.com

Contact Our
Advertisers

Hive
866-MOD-HIVE
hivemodern.com

Hunter Douglas
hunterdouglas.com

Hyundai Motor America
hyundaisonata.com

iSaloni

cosmit.it
federlegnoarredo.it
atlanta@ice.it

Konzuk
888-858-7793
konzuk.com

Ligne Roset
800-BY-ROSET
ligne-roset-usa.com

Lincoln
lincoln.com

Lonseal
lonseal.com

Lumens
877-445-4486
lumens.com

MINI USA

MINI Countryman
866-ASK-MINI
miniusa.com

Minted LLC
888-828-MINTED
minted.com

Molo Design
molodesign.com

NESCAFE Dolce Gusto
800-745-3391
dolce-gusto.com

Schonbek Worldwide Lighting
800-836-1892
schonbek.com

The Sliding Door Co.
slidingdoorco.com

Smart USA
800-SMART-USA
smartusa.com

Suzanne Felsen
323-653-5400
suzannefelsen.com

Vitra
212-929-3626
www.vitra.com

Volvo Overseas Delivery
800-641-1102
volvocars.us/mybagsarepacked

YLighting
888-888-4449
ylighting.com

When contacting our advertisers,
please be sure to mention that you

saw their ads in Dwell.

Tools for the Trade

Are you getting our
trade newsletter?

FOR THE TRADE ONLY

Stay on top of the latest design-
industry events around the world,
from conferences and workshops
to trade shows and classes. Once

a month, we will send you the most
important happenings, tailored
exclusively to the trade.

dwell.com/newsletters
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57 My House

Design and construction
by Atherton Keener
athertonkeener.com

Shade fabric installed

by Killer shade
killershade.com

Shade fabric manufactured
by Ferrari Textiles
ferrari-textiles.com
Aluminum windows

by Western
westernwindowsystems.com
Torq kitchen faucet

by Kohler

kohler.com

Gas cooktop

by Gaggenau
gaggenau.com

Oven by Viking
vikingrange.com

Parma wall-mount
bathroom faucet

by Danze

danze.com

Vintage Eames LCM chairs
from Red Modern Furniture
redmodernfurniture.com
Work tables by lkea
ikea.com

64 Dwell Reports

Floor cushions

by Dana Barnes Design
souledobjects.com
Spirals by Martin Azda
and Gerard Moliné

for Nanimarquina
nanimarquina.com

Step by Tom Dixon

for the Rug Company
therugcompany.info
Dubai by Mat the Basics
mat-thebasics.com
Peter by Jonathan Adler
jonathanadler.com

Hut by Melina Raissnia
for Peace Industry
peaceindustry.com
Caramelos

by José A. Gandia-Blasco
for Gandia Blasco
gan-rugs.com

Lines by Peggy Wong
for bluepoolroad
bluepoolroad.com
Propeller Modern
propellermodern.com

Dwell® (ISSN 1530-5309), Volume XI, Number 2, is published monthly, except
bi-monthly in Dec/Jan and Jul/Aug, by Dwell Media, LLC, 550 Kearny Street,
Suite 710, San Francisco, CA 94108-2589, USA. In the US, Dwell® is a regis-
tered trademark of Dwell Media, LLC. Publisher assumes no responsibility
for return of unsolicited manuscripts, art, or any other unsolicited materials.
Subscription price for US residents: $28.00 for 10 issues. Canadian subscrip-
tion rate: $39.95 (GST included) for 10 issues. Al other countries: $59.95

68 Off the Grid

Alex Scott Porter Design
alexscottporterdesign.com
Construction and built-ins
designed and built by J. D.
Howell & Company
jdhowellbuilders.com

Gas and plumbing

by Rockport Mechanical
harvestenergymaine.com
Custom metal siding and
roofing by Fabral
fabral.com

Solar system

by Solarwinds Northernlights
solarwindsnorthernlights.com
24V water pump

by Jabsco

ittjabsco.com

Windows and doors

by Lepage
lepagemillwork.com
Wood stove by Morsg
morsoe.com

Lubi daybeds by CB2
cb2.com

Rug and pillows

by Crate and Barrel
crateandbarrel.com

Paper lamps by lkea
ikea.com

Leaf chairs on deck

by Lievore Altherr Molina
for Arper

arper.com

Composting toilet

by Sun-Mar

sun-mar.com

78 Garden Statement
GRO Architects
groarc.com

Northeast Precast
northeastprecast.com
Deck by Trex Decking
trex.com

Solar Panels

by the Solar Center
thesolarcenter.com
Jersey City, New Jersey
cityofjerseycity.com
New Jersey Institute of
Technology

njit.edu

The Columbia University
Graduate School of
Architecture, Planning,
and Preservation
arch.columbia.edu

86 Academy Reward
Andrew Magnes, architect
amProjects

amparch.com

Koray Duman, architect
Sayigh + Duman

urnod.com

Charles Lane Press
charleslanepress.com

Seth Boyd Architectural
Photography

sethboyd.com

Richard Renaldi Photographs
renaldi.com

Metal Screen by Andrew
Magnes of amProjects, fabri-
cated by Kammetal Inc.
kammetal.com

Wells sofa

by Room and Board
roomandboard.com

Ragno Circular dining table
by Giovanni Michelucci

for Delecta from NathanEgan
Interiors

nathanegan.com

Planner Group dining chairs
by Paul McCobb

from Sit and Read
sitandreadfurniture.
blogspot.com

Harding 4 pendant lamps
in shade HP2262-08-4

by Schoolhouse Electric
schoolhouseelectric.com
Kitchen cabinetry

by Keith Fitzpatrick Carpentry
845-807-3559
k_fitzpatrick13@hotmail.com
R C1650 refrigerator

by Liebherr

liebherr.us

POD301 oven

by Thermador
thermador.com
Sealed-burner range top

by Wolf

wolfappliance.com

Stream W136 stove hood
by Futurofuturo
futurofuturo.com
Rittenhouse glazed

ceramic wall and floor tiles
by Daltile

daltile.com

Stair handrail designed

by amProjects and Sayigh +
Duman, fabricated by
American Circle Inc.
718-388-9637

Hawthorne sofa in bedroom
by Room and Board
roomandboard.com
Bedroom carpet

by Sacco Carpet
saccocarpet.com

Delta coffee table

by John Keal from Modernica
modernica.net

Appiani Mosaic tiles

in bathrooms by Nemo Tile
nemotile.com
Stainless-steel

medicine cabinet

by Koray Duman, fabricated
by Bowery Restaurant Supply
212-254-9720

97 Concepts
Architizer
architizer.com
Atelier Takagi
ateliertakagi.com
Project Projects
projectprojects.com
Nicole Hollis
nicolehollis.com
Bionic
bioniclandscape.com
Misewell
misewell.com

The Future Perfect
thefutureperfect.com
Sight Unseen
sightunseen.com
Design 99
powerhouseproject.com
visitdesign99.com
MADE
made-nyc.com

Zoé Ryan

artic.edu

112 Design Finder
Subports
subports.com
portal MRKT
portalmrkt.com

for 10 issues. To order a subscription to Dwell or to inquire about an existing
subscription, please write to: Dwell Magazine Customer Service, PO Box
5100, Harlan, 1A 51593-0600, or call 877-939-3553. Periodicals Postage Paid
at San Francisco, CA and at additional mailing offices. Canada Post Publica-
tions Mail Agreement #40612608. Return undeliverable Canadian addresses
to: Bleuchip Intl, PO Box 25542, London, ON N6C 6B2. POSTMASTER:
Please send address changes to Dwell, PO Box 5100, Harlan, 1A 51593-0600.

116 Art Collecting 101
State Hermitage Museum
hermitagemuseum.org
Uffizi Gallery

uffizi.com

Christie’s Fine Art Auctions
christies.com

Frick Collection

frick.org

Center for the History

of Collecting in America

at the Frick Collection
frick.org/center

Isabella Stewart Gardner
Museum
gardnermuseum.org
20x200

20x200.com

Jen Bekman Gallery
jenbekman.com

Walker Art Center
walkerart.org

Wikimedia Commons
commons.wikimedia.org
Contemporary Jewish Museum
cjm.org

Own Art
artscouncil.org.uk/ownart
Collectorplan
www.collectorplan.org.uk
Collect Art Purchase Scheme
arts.tas.gov.au

Rubell Family Collection
rfc.museum

Indianapolis Museum of Art
imamuseum.org

136 Finishing Touch
Taylor and Miller
Architecture and Design
taylorandmiller.com

Sourcing




FINISHING TOUCH

Brighten the
- Corners

Stéry by Miyoko Ohtake

136 Dec/Jan 2011

When Jeff Taylor and Alex Miller
designed the Pull House in Great
Barrington, Massachusetts, they took
“form follows function” one step fur-
ther: Form describes function.

Along the home's facades, deep
window openings pop through the
silvery, white-cedar cladding in bright
bursts. “The punches of color are
points of personal expression,” says
Taylor, cofounder of Taylor and Miller
Architecture and Design. “They let
the vitality of the residents leak out
so passersby can experience the
inside from the outside.”

More simply stated, it's the interior
design poking through the exterior

shell. The blue entranceway conveys
the hue of the foyer, the red represents
the crimson-colored wall of the living-
dining-kitchen area, and the yellow
is an echo of the bright entrance into
one of the bedrooms.

The painted aluminum is, however,
more than just an amuse-bouche
of what's to come inside. The 12- to
24-inch-deep openings also reveal
the thickness of the walls, which house
hefty insulation and a rain screen to
prevent mildew and hint at the home's
sustainable construction. So while at
first glance the house may look pop,
in truth, the design is a crackable,
colorful code. il

Dwell




