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The Ultimate
Driving Machine

BMW i provides intelligent applications and services that improve the way you get around
town —inside and outside the car. Looking for the talk-of-the-town dining experience or the
nearest wireless hotspot? No problem. Need a parking space for half a day? We can help.
And if you're a keen pedestrian but crave the occasional drive, we have the right car and
we'll share it with you. More innovative services are coming soon in a growing number of
cities. Because we've only just begun. More: bmw-i-usa.com/mobility

BMW i. BORN ELECTRIC. bmw-i-usa.com

Available on the
D App Store
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T you love your celing fan, ignore

You obsessed over every bit of furniture, floor 80% improvement in efficiency over conventional
option and window treatment. But when it came to the ceiling fan motors. Confirmed by ENERGY STAR®
ceiling fan, you just went with . . “whatever” as the most efficient small ceiling fan, Haiku

Haiku™ takes “whatever” also won the prestigious
out of the equation, creating international LiveEDGE award
a whole new category for acknowledging excellence
ceiling fans and exceeding in electronic design for the
expectations you didn’t know global environment, as well as
you had. the red dot award, a prominent

seal indicating quality design.
In a class of its own

Haiku looks different Don’t call them blades

because it is different. Designed Haiku'’s patent-pending
by a team of engineers who Thin Sheet™ airfoils feature
recognized an opportunity to an aerodynamic profile that

create performance art for the progressively increases the

ceiling, Haiku’s revolutionar angle of attack from the tip to
g 4 g p

technology hides inside the seamless fit and the root, resulting in smooth, silent airflow (in fact,
finish at its center. The sleek look conceals it's also the quietest fan in the world—at all speeds).
Sensorless Drive Technology™ that delivers an Haiku airfoils are made of Moso bamboo,

reddot design award
winner 2012

©2012 Delta T Corporation dba Haikuy



this ad

a sustainable resource with
the tensile strength of steel that renews itself
every five years.

After multiple quality inspections and a seven-pass,

vent-free finish to highlight the natural grain,

sol

five thin sheets of bamboo are bonded in

a hot forming press, then cut and sanded

by hand to create airfoils that meet the
strictest quality standards. (Actually, there are only
two companies in the world that could create our
unique bamboo airfoils—one in Germany, the
other in Michigan. We chose the U.S))

Each airfoil is then individually fitted as

technicians confirm the perfect balance of every fan.

Stealth operation

Haiku’s sophisticated control features include
Sleep, Timer, Reverse, and variable speed settings,
including the exclusive Whoosh™ mode to simulate

natural airflow. With seven speeds, we can’t blame

877-326-5460

HAIKUFAN.COM/DWELL

you for wanting
to feel its superior air circulation.
This is the one fan you'll dare turn all the way to

high—its unique core and 13-step hand-balancing

process mean it will never rattle or wobble. Ever.

Quirky name. Serious fans.

We don’t make ceiling fans. We make precision
machines. After a decade of engineering high-
performance industrial air movement products,
we heard your request: to make a home fan worthy

of being called a Big Ass Fan® Here it is.
And it’s the most efficient. The quietest.
The most sustainable.

If you love your fan, move along. If you don’t
love your fan, leave it for us. Call 877-326-5460 or
visit us on the web at haikufan.com/dwell to start

your affair today.

HAIKU

POETRY IN MOTION
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FISHER

EILEENFISHER.COM Go anywhere, or nowhere at all.
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i
ESTIMATED 37 MPG COMBINED

THE NEW SCION iQ
iQ THEREFORE i AM.  Starting at $15,995 MSRP?

Prototype vehicle shown. Production model may vary. 'Based on review of combined MPG estimates published 3/8/12 at www.fueleconomy.gov and on
manufacturer websites. Excludes hybrid, electric, natural gas and hydrogen vehicles. EPA-estimated 36 city/ 37 hwy/ 37 combined for 201211Q. Actual
mileage will vary. 2MSRP includes delivery, processing and handling fee. Excludes taxes, title, license and optional equipment. Dealer price will vary.

©2012 Scion, a marque of Toyota Motor Sales, U.S.A., Inc. All rights reserved. Scion, the Scion logo and iQ are trademarks of Toyota Motor Corporation. what moves you
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competition.
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LASSIC CONTEMPORARY
HOME FURNISHINGS

Handcrafted American-made furniture
Portica canopy bed *1399; Whitney dresser ¥2099;
cowhide rug *599; all items priced as shown.

Our free catalog has 380 pages of inspiration.
Order yours at roomandboard.com.
800.952.8455
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Editor’s Note

(1.

This issue began to take shape the day we discussed
our ideals, asking ourselves what principles resonate
with us as we select and report. Essentially we started
from this question: “Why do we care about design?”

In the microcosm of our conference room we reveal
ourselves to be very different people with varying experi-
ences that lead us to find meaning in all kinds of places.
I like our mix of opinions, because if we all shared pre-
cisely the same style we'd be producing a magazine for
each other and not for you. Healthy debate and active lis-
tening is good for us all, because it challenges us to
reexamine the ground on which we stand. So that day,
as we engaged in a rousing conversation about what
moved us, we began to isolate what mattered to us.

What we knew we didn’t want for our inaugural
Now 99 was an ephemeral snapshot or an arbitrary
evaluation of nowness. In this hyper-paced culture of
immediacy, in which we are constantly barraged by
new information and images, the “what’s hot right this
instant” brand of journalism is better left to our digital
brethren. We wanted to use this space to explore what

endures, and how impactful design can change everything.

We decided to break format for this issue to better
illuminate the themes that urban planning activist Jane
Jacobs once identified as the pillars of our culture—

education, community, family, government, and science—
and to find inspiring, current examples in today’s world
of design. We highlight people who are hard at work
putting idea-driven impulses into physical action,and
those who create what did not exist before. We also pay
homage to the ideas of the past that still resonate today,
even in this saturated landscape of voices and visuals.

In the following pages you'll find legal correspondent
Dahlia Lithwick’s take on the Pritzker jury’s surprising
addition of Justice Stephen Breyer as well as a first-hand
account by architect Michael Graves on how his first
day in a wheelchair changed his point of view. We also
present rising social media stars, enterprising people
who share space and tools, new manufacturing tech-
niques, unexpected furniture discoveries from abroad,
and more.

This issue is not a prediction of the future—as Jacobs
said, prophecy is for charlatans—but rather a tribute
to design ideas that we hope will continue to set the pace
for years to come. i

Amanda Dameron, Editor-in-Chief
amanda@dwell.com
Follow me on Twitter: @AmandaDameron

Dwell
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Photo by Gunnar Knechtel (February Cover)

“95TIPS, TRICKS,
& RESOURCES
FOR UPGRADING
YOUR HOME

AT HOME IN THE MODERN WORLD

NSPIRED
RENOVATION

My son and | discovered the Burnett
house (Off the Grid, February 2012)
during a walk. We have always loved
mid-century architecture, but the
energy-efficient ideas incorporated
here are above and beyond. Why do
we not see more smart, uncluttered
design like this? Carmel cottages are
nice but are usually expensive to build
and not always energy-efficient.
Judith Harkness

Posted on dwell.com

Love the magazine and appreciate
the need to design and redesign
the pages; however, for the sake of
my husband’s and my eyes, can you
keep the typeface a dark color, un-
like the printin light gray on page 81
("Paint It Black,” February 2012)?

| had to find the brightest light in
the house to read this interesting
information. Perhaps at my age, 58,
I am not the only one who finds
Dwell difficult to read at times. And
the magazine has so much to say!

Niki Parker
Orange County, California

Editors’ Note: We hear you, and we take
your words to heart. We've been explor-
ing a lot of new ideas of late, and while
we think our graphic design should

be as dynamic as the architecture that
we cover, we agree that our magazine
shouldn't be hard to read. We'll do our
best to go easy on the eyes.

v ighting Up* Fimaiing Touch,
February 2012) the hanging fixture
using at least nine inefficient incan-

Green Isin
the Details

LETTERS

descent lightbulbs does not seem like
a design your readers should be striv-
ing to emulate. The fact that it would
be a nightmare to dust would also be
a good reason to avoid it. With all the
efficient and practical designs avail-
able today, Dwell should be more
critical in its review of an item with
such obvious shortcomings.

Steen Petersen
Nanaimo, British Columbia

Can you tell me who makes the shoes
featured on the February 2012 cover?

Katie Sasse
Milwaukee, Wisconsin

Editors’ Note: The shoes are by Gaetano
Pesce for Melissa.
melissaaustralia.com.au

Clarification:

In the Words You Should Know
section of “Collecting Vintage
Design 101" (March 2012), we failed
to attribute the quotation “In some
cases, unauthorized replicas are

as good as the authentic ones”

to Los Angeles furniture dealer Sam
Kaufman, who was interviewed at
length for the story. We regret the
omission. We will further discuss
the issue of authentic versus knockoff
furniture design in our June issue.
Correction:

In our March Sourcing section,

we incorrectly attributed the archi-
tecture firm that designed the

table featured in Finishing Touch.

Pulltab Design is the correct firm.
We regret the error.

pulltabdesign.com

Please write to us:

Dwell Letters

550 Kearny Street, Suite 710
San Francisco, CA 94108
letters@dwell.com

Letters may be edited for length
and clarity. I

@Rogercparker: @dwell Magazine's
Feb 2012 issue is one of their best ever;
wide range of inspired urban, rural
renovations.

@ohhoe: Did | seriously just spend
10 dollars on the @dwell Best Homes
in America issue? Yes. Yes | did.

And it was worth every penny.

@TylerLennoxBush: things | would
want while stranded on a desert island =
@dwell magazine my @steelers jersey
#Rashida Jones...and #Sade lovers rock.

@X_Machina: Got our first copy of
@dwell in the mail yesterday! Drool-drool!

Print is definitely not dead.

@ACTilson: @Dwell just had a cameo on
The Office. Good taste Dunder Mifflin.

TWEETS

Dwell

May2012 19
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SOME OF THE
OTHER MACHINES
OUR DESIGNERS
PLAY WITH.

When your inspirations are six-stringed, tube-amped and go to eleven, you won'’t
design a boring car. Case in point: Wayne Burgess, spike-haired, head-banging lead
guitarist of his own band, Scattering Ashes, and chief designer of the 2012 Jaguar
XF. Each Jaguar creates an experience that is as alive as you are. And a wake-up
call to the elevator music of lesser sport sedans. Rock on at www.jaguarusa.com.




Download scanner at get.beetagg.com




TWITTER

Follow us...

Looking for more modern design
in between issues? Follow the Dwell
team on Twitter.

@dwell
Dwell

@laradeam
Lara Deam, founder

n @dwellprez
8 Michela O’'Connor Abrams,

president

\f @amandadameron
Amanda Dameron,
editor-in-chief
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Michele Posner,
managing editor
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Aaron Britt, deputy editor

@jaimegillin
Jaime Gillin, deputy editor

@kelseykeith
Kelsey Keith, senior editor

@dianabudds
Diana Budds,
assistant editor

@silvermule
Alejandro Chavetta,
creative director
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@k4kathryn
Kathryn Hansen,
design production director

a

@annagoldwater
Anna Goldwater Alexander,
photo director

@ralstononeill
Ralston O’Neill, senior digital
client services manager

@LolliKing
Leah King, digital editions
production manager

@tammyvinson
B Tammy Vinson,
senior Modern Market manager

@KateWiddowson
Katie Widdowson,
editorial production manager
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CONTRIBUTORS

Jodo Canziani
New York-based photographer Jodo
Canziani shot designer Sgren Rose
for “Mining Modernism” (p. 36).
“Seren reminded me of a charming
and perhaps more photogenic ver-
sion of actor Michael Fassbender.
He was disarming, and | could tell
why he had had such success in New
York City. The more | took his picture,
the more | developed a sort of man-
crush,” Canziani says. “We went to
the stone yard where Sgren sources
his marble and one slab became
the perfect backdrop for a portrait.
Its pattern made it it look as if he
had angel’s wings.”

Tiffany Chu
Boston-based writer Tiffany Chu
has a background in architecture
and comparative media studies.
Besides writing and designing,
her passions include photography,
cartography, bicycling, and all
things Scandinavian. Interviewing
emerging designers from all corners
of the world (“The New Guard,” p. 80)
is one of her favorite things to do,
as she finds it quite inspirational to
bring together disparate threads
and see connections emerge from
different perspectives.

Sarah F. Cox
Since moving from Brooklyn to
Detroit last May, writer Sarah F. Cox
("Hands-On Learning,” p. 64) has
often cruised by the A. Alfred
Taubman Center on her way to inves-
tigate a historic fixer-upper home
for sale. When not behind the wheel
in the Motor City, she can be found
blogging for Curbed Detroit.

Dahlia Lithwick
A senior editor at Slate, Dahlia
Lithwick writes the “Supreme Court
Dispatches” and “Jurisprudence”
columns. Her work has appeared in
the New York Times, Harper's, the
Washington Post, and Commentary,
among other places. Working on
“A Judge on the Jury” (p. 62) gave
her something to talk about with
her husband, who has a degree in
architecture.

Mark Mahaney
Photographer Mark Mahaney lives in
Brooklyn with his wife Jess and his
brand-new baby girl, Veda. While
shooting the Floating Farmhouse
("Hope Floats,” p. 42), Mahaney kept
his phone by him at all times, as
his wife was nearing her due date.
He hopes to have his own farmhouse
someday with lots of land, a few
goats, and some chickens. He
wouldn’t mind if there was a creek
floating by, too.

Shonquis Moreno
Brooklyn- and Istanbul-based journal-
ist Shonquis Moreno has served as an
editor for Dwell, Frame, and Surface;
writes for T: The New York Times
Magazine, Whitewall, and Wallpaper,;
and pens books on subjects ranging
from architecture and furniture to
packaging design. Moreno profiled
Studio Gorm in the Young Designers
roundup (“The New Guard,” p. 80).
“Studio Gorm-who moved from
Eindhoven, the Netherlands, to
Eugene, Oregon-is another sign that
American design is thriving,” she says.

Inga Saffron
Inga Saffron is the Philadelphia
Inquirer's architecture critic. Her par-
ticular interest is in the buildings and
places we encounter in our everyday
lives ("Pop-Up Parks,” p. 106). She has
been a Pulitzer Prize finalist three
times since 2004 and is a Loeb Fellow
at Harvard University’s Graduate
School of Design.

Zahid Sardar
Writer and design editor Zahid Sardar
compares his first encounter with
avant-garde designer Aldo Bakker
(“New Dutch Design,” p. 94) to a
scene from a John Le Carré novel.
“l walked after dark from the vener-
able Hotel de I'Europe in the center
of Amsterdam where | was staying
through the red-light district and into
the old Jewish quarter filled with
converted warehouses. | called a
number scrawled on his door and
Bakker appeared silently out of
the shadows behind me, ponytail
flying, on a bicycle,” he says. il

Featured typeface: Neubau Antiqua Display
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Designed by Stefan Gandl
neubauberlin.com
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Design Methodology

Collaborative studio spaces are more

. than a rent-saving tactic—they're

hotbeds for America’s collective work

spirit. From coast to coast, here are

some ventures that prove a whole is

more than the sum of its parts.

Photo by Coworking, from Sea to Public School
+ : ; _ Austin, Texas
RSN S Shmmg Sea gotopublicschool.com

$ Brooklyn, NY
P l e r redhookwaterfront.com

A Civil War-era waterfront warehouse
a in Red Hook, Brooklyn, known as Pier 41, is

a loose case study in the co-working move-
ment. Partially converted in 2008 into a residential
set for cast members on MTV’s The Real World, it’s
since become a mecca for design studios large and
small, from a furniture maker specializing in Japa-
nese joinery to a variety of ceramicists and indus-
trial designers—even a storefront selling Key lime
pie. “I was working from home and realized that
wasn’t going to fly. Here, I like the vibrant energy
and opportunities for collaboration,” says florist Liza
Lubell (below, left). A set designer friend had extra
space in her Pier 41 workshop, so Lubell moved in,
turning to a pair of carpenters next door for help
designing custom planter boxes and brainstorming
ideas for wedding arbors that could be fabricated
to her specifications, capitalizing on their material
know-how. I

over,under Beam & Anchor
Boston, Massachusetts Portland, Oregon
overcommaunder.com beamandanchor.com

24 May 2012

Dwell



HOPEC. THE EVOLUTION OF LIGHT.

design Francisco Gomez Paz / Paolo Rizzatto

Luceplan USA

600 Meadowlands Parkway - Suite 265

Secaucus, NJ 07094

T (201) 558 1800
infous@luceplanusa.com LUCE

Flaghship Store

49 Greene Street - New York

storeus@luceplanusa.com

T (212) 966 1399



Design Methodology

2nd Shift

Cleveland, Ohio
2ndshiftstudio.com

While studio space may be at
a premium in metropolitan
areas like San Francisco and
New York, the benefits of a shared work-

shop are evident in Middle America, too.

2nd Shift—a group of seven designers
26 years old and under—started their
Cleveland, Ohio, industrial practice in

2010 as an after-hours creative outlet.

They all have day jobs: One works in the
marketing department at the Cleveland
Institute of Art; two work in business
management; several are freelance
designers; and one is employed at a
graphic design firm whose office space
is located upstairs from 2nd Shift’s
warehouse workshop. For the Cleve-
land natives, the hometown location
of their first commercial venture was
a no-brainer. As cofounder Eric Parker
explains, the group reaps the rewards of
affordable rent, opportunity for market
share,and a ready supply of experienced
Amish furniture builders to mass pro-
duce the studio’s wood components.

26 May 2012

“You get burned out when
yOou compartmentalize

your life. [t's the |
we have, rather than
the job we have

Duthie, Woodshop

JOUS I

PANVAND | |

|

I I
latela
)¢ \

Woodshop

San Francisco, California

woodshopsf.com
Branding themselves as a
one-stop shop for a rough-

hewn yet holistic take on

design, San Francisco outfit Woodshop
is a collective of four craftsmen—
artist Jeff Canham, woodworker
Luke Bartels, chair refinisher Josh
Duthie, and surfboard maker Danny
Hess—who work out of a renovated
building in a quiet, mostly residential
enclave four blocks from the beach
(where, incidentally, the designers surf
regularly). Woodshop runs a showroom
at street level, a woodshop in back,
and a painting studio hidden upstairs,
all of which are workstations shared
by the designers, who are currently
converting a hole-in-the-wall store-
front nearby into a friendly juice shop,
complete with Dutch door.

Despite their close proximity,
the group hasn’t fallen prey to the
competitiveness that occasionally
seeps into design practice. In fact, the
guys are perfectly happy to embody the
stereotype of laidback Californians—
to wit, Canham’s laconic outlook on
current aesthetic trends: “I’'m not
really bothered by gimmicks and I'm
probably guilty of using a few of them
myself.” —Kelsey Keith

Dwell

Photos by Erin Kunkel (Woodshop); Eric Parker (2nd Shift)
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When it came time to partake

in rituals like lighting the Shabbat
candles or setting the seder

plate, designer Stanley Saitowitz

of Natoma Architects, Inc., saw
nothing but a sea of Star of David—
bedecked kitsch. Unable to find
the goods that suited both his
aesthetic and his practice, he set
about designing a spare, modern
suite of Jewish objects—on view

in the exhibit Stanley Saitowitz:
Judaica at the Contemporary
Jewish Museum in San Francisco
through October 16 2012—that
runs the gamut from menorahs to
kiddush cups. We asked Saitowitz
why he had to make what he
couldn't find. m

Viele=lia

~

b r; |
\ lJ Mezuzah
3 2y s A small case containing a
scroll with a religious text
By Aaron Britt that Jews affix to their
Photos by Robyn Twomey doorposts as a sign of faith.

28 May 2012 Dwell
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Why did you make this collection of religious and

ceremonial objects?

| saw a disconnect between the purity of the spir-
itual pursuits and the ideas that we as Jews value
and the material culture that supports them. My
experience of growing up in an Orthodox family in
South Africa was that food was important, festivals
were important, and ritual was important, but the
things we used in Jewish life didn't matter all that
much. We were excited by the candles and the fire
on the menorah during Hanukkah, but the menorah
itself wasn't an object of consequence.

In Judaica shops you can occasionally find a nice
menorah or a pair of candlesticks, but there isn'ta
body of these objects that represents contempo-
rary thought and certainly not contemporary de-
sign. | looked pretty broadly at what was available
on the market, and not finding anything beyond a
nice matzah plate here or there led me to the con-
clusion that I'd have to make them.

May 2012

Candlesticks

Kiddush cup
Holds the
ceremonial wine
over which the
kiddush blessing

is recited.

The pieces in your collection are
pretty austere. Don’t you want them
to provide some of the comfort that
ritual imparts?

The collection comes from the
realization that many Jewish objects
in circulation don't really comply with
their religious intentions. They're
actually designed counter to Jewish
tradition. A lot of them have taken on
all kinds of sentimental decoration or
are adorned with words that no one
using the objects says. | wanted to
rediscover the role of the objects in
the rituals they’re meant for. | made
each instructive as to how the cer-
emony is supposed to unfold rather
than something pretty according to
schmaltzy taste.

The Second Commandment forbids
the making of graven images, you
know; anything figural is a represen-
tation of God and, in a sense, idolatry.

Win this pair of candlesticks
and start a modern ritual of your
own by visiting dwell.com/tmh.

Menorah

Lots of Jewish objects totally ignore
that fact. Abstraction is inherent in
Jewish thought as it is in modernist
aesthetic thought. And as a designer
| have an interest and an obligation to
make things that present an idea.

Did you actually make all the things
in the Judaica show?

For the first group of objects, we
made them with a steel fabricator
we've worked with in Minneapolis. He
made the menorah, the mezuzah, and
the candlesticks, which are for sale
now. | didn't actually make the rest of
the Judaica collection until the Con-
temporary Jewish Museum asked me
to do this exhibition. The additional
pieces are made using a digital fabri-
cation process where we essentially
make them out of foam using a 3-D
printer and then coat them in metal.
They're just prototypes really. In

Dwell
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§00 How did you determine which
I pieces to make?
Well, in Jewish ritual there are a

whole lot of things you use around
‘the Sabbath, things you use in every-
day life, and then other stuff for
stivals. | had thought about doing
some of the quotidian objects but
~ they tend to relate to clothing and
fabric, and ultimately I'm more into
objects than garments. | did a design
f?r a tallit [prayer shawl] and a kippah
kullcap] but never really made them.
Actually, | wanted to make even
more for the exhibit, like a chuppah
[marriage canopy] and a sukkah [a
'*tarﬁpor‘ary dwelling erected for the
oliday Sukket] but they wouldnt fit
the dlSpIay case at the museum.
-the chuppah poles | designed a
andgnp,a kind of handle. This thing
~ can'teven exist without a person

'hd‘dlng it up, so my idea was that
~ the person is as important to the
~structure asfhe pole and the hand-
grip showsyou how to use it. And
as for the sukkah, maybe one day I'll
make sukkah kits that you can build
: yourself. You think they'd sell my
i sukkah kits at Target?

"To-what degree were you also filling
a personal need with this collection?
I use all this stuff myself. In fact,
the mezuzah was designed for my
own house. Its dimensions fit my
doorframe. It's all quite personal.

Do you still consider yourself

an Orthodox Jew?

I'm an orthodox designer. il

>

.)I )
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Neo KNits

A pair of designers dream up a fresh

way of knitting pixelated fabric,
powered by a 21st-century sewing
machine.

Photo by Caren Alpert

After creating the Blur sofa for Moroso in 2010,
New York-based designer Marc Thorpe collaborated
with Jos Pelders, of the Dutch textile manufacturer
Innofa, to conceive a fabric capable of pulling off a
disappearing act.

To do this, the duo developed software to translate
a 2-D design into a 3-D piece of material.The process,
which took nearly two years to perfect,begins at the
top of a complex sewing machine that resembles a
miniature vertically oriented Large Hadron Collider.
There sits a ring of needles containing an assortment
of colored threads. When the software calls for a hue,
aneedle drops into the piece and the resulting stitch
becomes a square “pixel” in the design. While this
is occurring, the fabric is simultaneously knit (not
woven) into layers, creating a textured piece of undu-
lating peaks and valleys.

Applied to the sofa, the gradient design and texture
moves from white to full saturation and challenges
one’s perception of the piece’s shape.The overall
beauty simplifies the Blur sofa into a singular image,
achieving Thorpe’s goal of minimizing the form—
and allowing us to pull a Houdini, no magic word
required. —Sara Carpenter Il

After appearing as a prototype at Salone

Internazionale del Mobile in 2011, the
Blur debuts in its final form at the 2012

furniture fair. It will be available Llater

this year in three to four colors

34 May 2012
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makes cooking a delicious meal for four quick
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brllée with no transfer of flavor. The meal possibilities
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Danish designer Seren Rose debuted eight pieces of his Park

Avenue furniture collection for De La Espada at the London
Design Festival last year, and though the line is for sale its origins
arehighly specific: a New York City apsitment Rose is designing
‘down to the doorknobs.” Savwy design watchers will spot the
origins of the High chair's wire base (paging Verner Panton), and
it turns out a marble wall in the apartment also has a lineage
straight out of the high-modernist playbook. But where do the sly
nods to design history end and outright piracy begin? m

By Aaron Biritt "= .

Photos by Jodo-Banziani

r
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Seren Rose’s High chair

for De La Espada (below)
cribs its base from a
Verner Panton piece. Rose
sourced the green marble
for an upcoming Park Avenue
apartment from the same
quarry used by Mies for the
1929 Barcelona Pavilion.

Ional

It was very directly inspired by Verner Panton and
the steel frames he designed for the [Pantonova
series] furniture that my mom and dad were buying
when | was a kid. It was natural to incorporate this
influence into my work because it was always part
of my design history. Everyone who sees the refer-
ence, especially Danish people, says, “Oh that's the
same width of wire, it's the same manufacturing
technique.” It's a tribute to an old master butin a
new disguise.

| was in Verona looking for stone for the apart-
ment, but at some point | thought, why dont we
see if we can figure out where they got it for Mies

For serious Verner Panton

Lucky buffs, the 2012 Salone
Clover Leaf International Furniture Fair
m brought Verpan and Prada'’s
38 May 2012

‘Part of the story of why we became
designers is because we saw what the

masters did.
—Soren Rose

van der Rohe’s Barcelona Pavilion
from 1929? We discovered they used
green marble from the Alps. So we
found out where the quarry was and
had a little guy in a little Citroen with
a little hammer go see if they could
do another run for us. They did 38
slabs. The green marble wall will be
the signature of the apartment.

We're designing this entire apart-
ment so everything here has its
own unique story. There are so many
other elements that once you see
the whole thing you won't see a chair
base or a wall as plunder. It's more
like a little tribute. The drama of the

groovy green-velvet reissue

of the master’s lost modular

masterpiece: the Clover Leaf
sofa. Designed in 1969 and

put into limited production
in the early 1970s, the Clover
Leaf last made news as part
of Panton’s Visiona Il exhibi-

space, the clients’ needs, and the
location are the guidelines we're
using to create this collection.
Besides, part of the story of why
we became designers is because we
saw what the masters did and how
they worked. Look at guys like Mies
and the Barcelona Pavilion or Arne
Jacobsen and the Egg chair-they
did their most famous work for a
particular place. When Jacobsen did
the Egg chair he did it for the Radis-
son Hotel in Copenhagen. He wasn't
just making another chair, another
bed, another sofa, but actually aiming
for something that fits into an environ-
ment. We're using this apartment
in New York as an incubator to come
up with a line of furniture. Il

tion at the 1970 Cologne
Furniture Fair. Expect it
to make a similar splash
this spring.

Dwell

Photos courtesy of www.verpan.com (Clover Leaf)
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Trolley Filing Cabinet
by Jan en Randoald
for Labt

“=  Princess
\/ Dressing Table
by Olgoj Chorchoj

for Process

Even the sleekist modernist accumulates ——

stuff in need of a hiding spot, and the hold-all

furniture we spotted on recent travels to the

Stockholm and Paris design fairs prove that

it's not a regional issue. Bonus points awarded

for mix-and-match modular compartments and

deceptively seamless facades.

40 May 2012

REK Coffee Table

by Reinier de Jong

SaraS Wall Shelves
by Jacob Granat

h an

14

tury modern Lines and

solution: a place where

can keep her phone

t right by the front door

La Secréte Desk
by Philippine Dutto
for Ligne Roset

b4

set-usa.com

y desk of

nd room

r cable

Dwell

Photo by Julien Lanoo (Trolley)
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EXTREME DIY

ASELETAUGHT
DESIGNER

EMBARKS UPON
A SOLO MISSION
TO RESUSCITATE
A 19TH-CENTURY. _

»

By Kelsey Keith
PHOTOS BY MARK MAHANEY

Project: Floating Farmhouse
Location: Eldred, New York

Designer: Givone Home

42 May 2012
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1112002, when Tom Givone bought a toppling 200-year--

.

~

N

old farmhouse peeling with outdated neon blue <

w3 ,?aint, his new neighbors in upstate New York advised

chucking it straight into a pit inthe house’s equally
rundown backyard. Instead, the experience helped

define the homeowner-turned-contractor’s love of .7 ~j'

the picturesque and channel it into a newfound talent" =8

for renovation.

A former advertising copywriter, Givone cheekily .

gives credit for his roundabout career to the “quintes-*"
sentially awful” landlord who ejected him from a rent-
stabilized studio in the late ’90s, which spurred his
first home purchase. His self-described "strange and
delightful" path to architectural design thus began on
a narrow cobblestone lane in the upper reaches of Man-
hattan in a dilapidated row house, built in 1882 among
a double row of identical clapboard abodes. From there,
Givone edged ever northward, to the western edge

of the Catskill Mountains, where he first spotted the
locally infamous blue farmhouse, then three others
that he also eventually rehabbed back to health. His
current weekend abode, nicknamed the Floating Farm-
house, is—so far—his capstone project, a synthesis of
personal taste, material experimentation, and histori-
cally sensitive restoration: aliving laboratory for how
to bring the vernacular past into the present. i

The Floating-Farmhouse's semitransparent
addition has a rooflimesthat matches the pitch
of the original 1820s farmhouse. A porch,
tucked under the side eaves, is cantilevered
over a stream that runs -through the property.
Ikea toungers. are-dlluminated from the inte-
rior by commercial gymnasium Llights repurposed
as pendant lamps.

May 2012
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Hlg= F\oaﬂmg —armnouse IS

the cumination of

a decade-long experiment IN
NOW OPPOSIES atlraCt Zamaine

This labor in homemaking has been methodical, if not by
choice then by financial necessity, owing to the economic depres-
sion of 2008. Instead of suspending all activity on the creek-
adjacent farmhouse, Givone focused on perfecting his materials.
For the lattice of oxidized tube steel that frames the back wall
of the rear addition, three years of exposure to weather (aided
by a daily acid bath) yielded a just-so leather-like patina, repeated
in the central fireplace stack, which is finished in matching
weathered Cor-Ten steel.

During that time, he also enlisted local laborers for help with
the interior demolition, which Givone likens to “an archeological
dig: messy but rewarding.” They removed two bays in the back of
the house and erected a new wing, similar in proportion to the
original gabled structure but finished with a transparent portal
of 22-foot-tall skyscraper glass, the ne plus ultra of the picture
window. The addition shelters the new kitchen—characterized by
the steel-clad, cast concrete wood-burning oven and two massive
salvaged ceiling beams—and a 12-by-50-foot covered side porch
cantilevered over a meandering stream.

The mélange of old and new is the backbone of Givone’s design
philosophy: “I peel back layers, expose what is inherent to the
structure, and incorporate it into the final design; add by taking
away.” Once uncovered, the farmhouse’s original cedar shake roof
shingles and rough wall planks factored in as a visible design ele-
ment in what are now the master bedroom and the guest bedroom

May 2012

Tom Givone sits at a table of his own design, which

he had fabricated from reclaimed wood by a Local
carpenter. The table is situated in front of the house’s
rear wall of skyscraper glass. Laminate kitchen cabinets
by Ikea are framed in wraparound bluestone; the 48-inch
commercial range is by FiveStar. At right, Givone
considers his pizza-cooking technique in front of the
custom built wood-fired oven.

hallway. Eleven pine trees on the property, each over 150 feet tall
and encroaching on the existing house, were cut and milled onsite,
providing the raw material for most of its new custom woodwork,
including wainscoting, the beaded boarding on the porch ceiling,
door and window trim, and coffers in the first-floor living room.
Bluestone, which wraps around the kitchen counters until it
meets the floor, was quarried and manufactured locally.

Salvage features strongly in the decor as well. A deceased uncle’s
collection of vintage and industrial furniture makes an appear-
ance as a therapist’s leather chaise longue, a baroque mirror in the
otherwise-austere master bedroom, and a 19th-century wood-and-
zinc soaking tub rescued from a New York City tenement building.
Givone wrapped the latter artifact with shiny stainless steel; the
metallic sheen contrasts the guest bathroom’s plain white walls
(sealed with Thoroseal plaster to prevent water migration and mit-
igate the need for ceramic tile). Hand-hewn beams scouted from
a centuries-old barn in neighboring Pennsylvania add texture to i






Design Methodology




,“The hope has been-to
combine archaic and
modern elements in a
way-that would enhance
the beauty of each by
virtue of its contrast with
the other’

May 2012
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Floating Farmhouse
Floor Plans

Guest Room

Master Bathroom
Master Bedroom
Guest Bathroom
Entry

Utility Room
Bathroom

Living Area
Kitchen/Dining Area
Cantilevered Porch

>

UH I GOTMMOOW >

First Floor

Dwell




*Coined in the 1930s, a
“heat sink” describes

a device that absorbs or
dissipates unwanted heat
In the case of Givone's
cast-iron radiators, a heat
sink refers to their
ability to retain and
continually release heat
Long after water has passed
through the pipes. Givone
explains that “the boiler
doesn’t have to fire as
frequently to maintain a
room’s temperature and for
that reason, converted
antique radiators are more
efficient than standard
hot-water baseboards.’

((‘

wanted 10 create
tension between
polished ano

raw, primitive

and INdustrial,
sophisticated and
simple’

the kitchen and master bedroom, both intentionally spare though
cozy, thanks in part to the antique cast-iron radiators Givone had
converted to hot water use, a “win-win-win situation: aestheti-
cally beautiful, recycled, and very efficient as a heat sink*”

An improved building envelope and circulation system shield
the home from brutal winters in the Catskills: The building’s
frame is sealed with soy-based expanding foam insulation, and the
original wavy-glass windows have been hung with an additional
layer of coated compression-fit glass, making them as airtight as
new double-pane units. The heating system runs on biodiesel fuel,
fired by a low-consumption Buderus boiler, and wide-plank wood
floorboards in the master bedroom benefit from radiant heat.

Givone categorizes the Floating Farmhouse not as an experi-
ment in greening but as an exercise in responsible building; its
low carbon footprint was cast back in the 1820s, when the home
was built with local materials, delivered by horse and wagon, and
fashioned by hand. Such a sensitive restoration-meets-renovation
pays homage to that past, both aesthetically and environmentally.
It also speaks to an innate desire in this particular homeowner:

“A derelict structure inspires possibility where any rational soul
would walk (if not run) away. For me, an ‘impossible’ project
enables a more intuitive, process-based approach to architecture:
remaining open to what the structure and the process reveal and
evolving the design in real time.” And while locals may not under-
stand such lengthy efforts to revive a dilapidated rural manor, they
surely appreciate the result: a successful marriage of vernacular
design to modern domesticity.lll

Dwell

In the guest bathroom, Givone installed a hand-chiseled

sink made of 17th-c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>