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ESIGN OF THREE DYNASTIES BY BAKER. The ancient Chinese pen-

clzant][or sul)t/ety and re][inement has given modern civilization a aiesign /egacy

that harmonizes with many other sty/es and periocjs. Like gooa’ contemporary,

Far Eastern c{esign can be a foil for eclectic traditional themes inc/ua’ing elab-

orate 18th Century French analEng/fsh. This new collection Zyy Baker, presented
m so][t/y figurea’ elm veneers and other appropriate woods, ][eatures elements ][rom the Chinese
lang, Ming and Ch 'ing dynasties.

®

KNAPP & TUBBS

You are invited to see all our collections in the showrooms listed below. You may send
$7.50 for a Far East Collection catalogue to Baker Furniture, Dept. 505, 1661
Monroe Avenue, N.W., Grand Rapids, Michigan 49505. Showrooms in: Atlanta,
Chicago, Cleveland, Dallas, Dania, High Point, Houston, LagunaNiguel, Los Angeles,
New York, Philadelphia, San Francisco, Seattle, Troy and Washington D.C.



Introducing a new wrinkle in ceilings.

Corrugated Crossgate introduces a striking
ribbed look to acoustical ceiling design.
Available in four neutral colors, this 2'x2’

panel fits into narrow, %" Suprafine” grid.

The corrugated design adds a new dimension
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From the Gracie Design Portfolio... Handpainted Wall Coverings.
For your copy of the Gracie Portfolio, send $10 to
Gracie, Inc., D&D Building, 979 Third Ave., N.Y., N.Y. 10022.
Available through John Edward Hughes—Dallas & Houston;
Ernest Gaspard—Atlanta; J. Robert Scott—Los Angeles.
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© Sherle Wagner Corp.

SHERLE WAGINER.

HE
SELLS
SHE
SHELLS
AND
HE
SHELLS.

NU!' HlNG IS SO RARE AS PERFECTION.

The beauty of these hand-carved gems may well teave one speechless, for they bespeak craftsmanship of a caliber rarely
found today. Each and every basin is hewn to perfection from a solid block of marble or onyx. And given the variety of stones available,
~ it is not at all unlikely that he and she may find a single shell they can happily call a we shell.
Sherle Wagner, 60 East 57th Street, New York, NY 10022
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Interior design by Mario Echeverria Design International
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By Rory McCarthy, DBC, Inc., Interior Design Collaborative,
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A collaboration among Weyerhaeuser, Larson Company,
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The Riverchase Galleria, Birmingham, Alabama
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Photography by William E. Mathis. Story begins on page 98.




Don Bauman. Loves to fish.
One spring day back in 69, right
after he moves to the country, some
40 miles north of Grand .
Rapids, Michigan, he buys
a two-drawer lateral filing cabinet
at the company store. 800 series.
Garden variety. Nothing special.
Lugs it home, digs a big hole, sticks
it in the ground. On its back. Hlls

it with potting soil, throws in some
good ‘crawlers, starts farming his
own worms. Local trout go crazy for
Bauman’s worms. All his fishing
buddies hate him.



Eighteen years go by. The potting
soil 1s water-logged. Bauman figures
the file must be shot, too. Spends
a Saturday morning digging it out of

the ground, hosing it off. Darn thing

| : 1s mint. Barely a spot of rust.

So what does he do? Puts it back

in the ground. Starts all over again.

True story:

\  Know what he does for

X __ Steelcase? Evaluates com-
_ ”etitive products...You might

say he found his niche in life.

The Office Environment Company For more information, call 1-800-447-4700
Circle No. 84



NATURALLY

ROMASTONE AGGLOMERATE TILES
AND SLABS ARE AN ELEGANT COM-
PLEMENT TO ANY ARCHITECTURAL
SETTING.

THROUGH A PATENTED VACUUM
PROCESS, ROMASTONE COMBINES
MAGNIFICENT NATURAL MARBLE
WITH SYNTHETIC RESINS. LOW RESIN
CONTENT (LESS THAN 5%) IN COM-
PARISON TO THE VOLUME OF AG-
GREGATES RESULTS IN AN AGGLO-
MERATE PRODUCT WITH HIGHER
MECHANICAL RESISTANCE AND

DIMENSIONAL STABILITY THAN
NATURAL MARBLE.

EXCEPTIONAL STRENGTH, BEAUTY
AND CONSISTENCY HAVE MADE
ROMASTONE A LEADER IN THE
WORLD MARKET.

ROMASTONE TILES AND SLABS ARE
AVAILABLE IN A VARIETY OF COLORS
AND TEXTURES. WITH LOCAL
DELIVERY FROM OUR SOUTHERN
CALIFORNIA WAREHOUSE FOR SPECI-
FIC PRODUCT INFORMATION CALL OR
WRITE US AT THE ADDRESS LISTED
BELOW.

Circle No. 32 Reader Service Card

STONCERA, LTD. ™ Rtrresentatives anp pistrisorors” | ROMASTONE
’ *
A DIVISION OF ROMA GROUP

2120 E, HOWELL AVENUE, SUITE 412 ANAHEIM, CALIFORNIA 92806 TEL: (714) 978-6544 FAX: (714) 978-3360 TLX: 3719067 AIMCO
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EN CONTEMPORARY BECOMES CLASSIC

Quite simply, we're the leaders
in leather and lacquer. Dining-
room, livingroom, bedroom and
occasional furniture. Wall sys-

tems, too. We're the exclusive

western importers and distri-

butars for Rougier. Visit our

showroom: over 7,500 square

feet of the newest designs, the

latest lines. This is furniture

that is destined to be classic.

To the Trade.

Belle Maison

The L.A. Mart

Suite LL 50

1933 South Broadway
Los Angeles, CA 90007
(213) 748-6702

Circle No. 37
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418 GROUP SEATING
819 TABLES

STEM SEATING
LET HAYES MAKE YOUR
 CONTRACT INTERIORS
‘A SMASHING SUCCESS

.

o o

FACTORY CUSTOMER ~  LOS ANGELESS o] _ CHICAGO SHOWRC SEATTLE SHOWROOM
SERVICE TOLL FREE PACIFIC DESIGN CENTE MERCHANDISE MA DESIGN CENTER N.W

1-800 922-7876 SPACE 357 « 213 855-0139 SPACE 1081 » 31282 SPACE 110 « 206 762-3290
CALIF 415 534-4511 ,

, NEW YORK CITY PHOENIX ‘ E HOUSTON
?&;@E‘sﬁg%‘flgﬁ%ge ‘ 914 271-6789 602 996-3062 . i - - 713 469-0446
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New angles
. 1n carpet
. design
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Patchwork

® One of the exciting new designs in
the Royalax collection of in-stock
woven carpet.

® 80/20 wool/nylon for long lasting
beauty.

® 12/ width.

® 4 dynamic colorways, shown here is
2105/1245 Blue/Brick.

See the entire Royalax collection at one
of our 6 regional showrooms:
New York, Los Angeles,
Chicago, Dallas,
San Francisco,
& Atlanta,
Or call
toll-free
Shrin : : (800) 223-6186
Splags T for your nearest
sales representative.
Circle No. 36 Reader Service Card
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If you want the best
thin brick, start with
the best full brick.

That's exactly what you get
with our Huntington/Pacific
Mini-Brick™ The Mini-Brick pro-
duction process, from mining
and blending of the clays
through extruding and firing, is
precisely the same as with all
of our full size architectural
brick and pavers.

It's the same, unique,
top quality Alberhill clay.
The same wire-cut surfaces.
The same tightly controlled high
temperature firing. And the same
result—a superb, high quality,
incomparable brick. The only
difference is the obvious one -
Mini-Brick is just 7/16" thin.

Available in a variety of
dimensions and colors.

The full story is in our latest
literature and it's yours
for the asking.

- Huntington/Pacific ' Ceramics, Inc.

P.O. Box 1149 Corona, CA 91718-1149, (714} 371-5320 /FAX (714) 371-1481
‘ ‘ Circle No. 105 Reader Service Card



Wh For over 40 years, Southern California
en yo u interior designers have worked with us
when they had to be choosy about

" e e d t o b e ch o osy dlesks and office accessories.

We'e not a manufacturer with a single

abou t Of f ice in te’ i or s line. We're a dealer with hundreds. We

offer the luxury of choice at Southern
California's largest designer-oriented
business interiors showroom.

Which is why we've become the choice
of some of LA’ top designers.

LA DOR G

8575 Washington Blvd., Culver City, CA 90232 (213) 655-6655
Mon.-Fri. 8:30-5, Sat. 10-2

Circle No. 54 Reader Service Card




Designs of Asia

Converting Asia’s natural stones,
millions of years old,
into contemporary designs.

Desia carries a wide range of
furniture and accessories, featuring
inlays of natural stones

with magical colors

513 N. Robertson Boulevard
West Hollywood, CA 90048

(213) 271-2495

Circle No. 83 Reader Service Card

Letters

Designers West/
Ray Bradbury Creativity Award

We hail and congratulate Designers West and Walton Brown for
the first Designers West/Ray Bradbury Creativity Award Dinner
and Dance on May 28! Your stature in our industry drew together
an impressive representation of professionals. You are to be com-
mended most for the salute to the California Legislative Con-
ference on Interior Design and for your recognition of the im-
portance of this issue. We thank you.

Carlos de Falla, IBD

Past President, Southern California Chapter,

Institute of Business Designers

Daryl de Falla, ASID
California Pacific

I seldom write congratulatory letters. However, I'd like to com-
pliment Walton Brown, Carol King and Designers West for the
writeup on Alexander Girard in the August issue. The award idea,
the story and the recipient are all deserving of an award of their
own. It’s going to be a tough act to follow!

Bill Averill

Averill Advertising Inc.

Hollywood, California

Systems Furniture Strategies

Id like to commend you on your reporting of the Steelcase stories
in the July 1987 issue — both the Steelcase Design Partnership
and the Systems Furniture Strategies feature by Rick Eng. You
presented a complex concept in very clear terms.

Doris Todd

Communications Manager

Vecta Contract

Grand Prairie, Texas

Upward and Onward

In perusing my library of more than a decade of monthly editions
of Designers West, 1 was impressed or, better yet, amazed at the
steady continuation upward of the caliber of each edition of your
magazine. The articles, pictures and layouts exhibit a degree of
professionalism, creativity and excellent taste rarely seen or main-
tained in other professional magazines. I look forward to many
more editions of fascinating reading and pictorial delights.

Barbara Westwick, ASID

San Luis Obispo, California

I want you to know that Don McGuire called me from Los Angeles
this morning and asked that I write and tell you how much he
feels Designers West has improved lately — the magazine is
becoming more and more interesting with many more articles of
content than of previous years. I can only say that all of us here
at McGuire concur, and you are to be congratulated on pulling
it all together so well.

Patricia Haslett

The McGuire Company, San Francisco
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Karastan ha§ ever woven.

{ ta&llored small scale des1gns work alone or wﬂh
other
~ To put it more succmctlz never before
has so much style been pac
> so little space.

ed into

Karastan Rug Mills. a Division of Fielderest Cannon. Inc.




WestPoint Pepperell

CARPET AND RUG DIVISION
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a. U CUSTOM UPHOLESTRY SINCE 1912

Sofa Style: 2434
Available in Custom Sizes

rancisco, Hirsch-Bedner Associates
. James Northcutt Associates
ry Plaza Hotel and Tower, Los Angeles, Intradesign
Crescent otel, Dallas, Kalef Alaton
s Austin, Austin, Infradesign
ly Hills, Beverly Hills, Infradesign
lenas, Dallas, Trisha Wilson Associates
h, Newport Beach, James Northcutt Associates
ef, Las Vegas, Atlandia Design
Orlando, Hirsch-Bedner Associates
5 , Washington, D.C., Hirsch-Bedner Associates
Hilton Hawaiian Village, Honolulu, Hirsch-Bedner Associates «
Hyatt Regency, O'Hare, Chicago, Hirsch-Bedner Associates
Hyatt on Union Square, San Francisco, Hirsch-Bedner Associates
Inn at Mill River, Stamford, James Northcutt Associates
Irvine Hilton, Irvine, Hirsch-Bedner Associates
La Paloma, Tucson, Hirsch-Bedner Associates
Las Vegas Hilton, Las Vegas, Hilton Designs
Lodge at Pebble Beach, Pebble Beach, Hirsch-Bedner Associates
Lowes Georgio, Denver, Janice Cooper
Lowes Paradise Valley, Paradise Valley, Hirsch-Bedner Associates
Mansion on Turtle Creek, Dallas, Hirsch-Bedner Associates
James Northcutt Associates
Mayflower Hotel, Washington, D.C., Intradesign
Meridien Boston, Boston, Juttras & Nobili Associates
Meridien Newport Beach, Newport Beach, Infradesign
Palmer House, Chicago, Hirsch-Bedner Associates
Palm Springs Marquis. Palm Springs, Berry Designs
Peabody Hotel, Orando, Intradesign
William Penn Hotel, Pittsburg, Intradesign
Phoenix Crescent, Phoenix, Hirsch-Bedner Associates
Remington on Post Oak Park, Houston, Intradesign
San Diego Inter Continental, San Diego, Hirsch-Bedner Associates
Sheraton Harbor Island, San Diego, Lee Rovtar
Sheraton Inner Harbor, Baltimore, Integrated Designs
Sheraton Meadowlands, East Rutherford, Trisha Wilson Associates
Stouffers Aviation Hotel, Los Angeles, Berry Designs
Tabor Center, Denver, Hirsch-Bedner Associates
Ventana Canyon Resort, Tucson, Hirsch-Bedner Associates

318 South Robertson Boulevard; Los Angeles, California 90048; 213-274-6205 circie No. 22
icago: Entourage; Cleveland, Cincinnati: Design Resources, Inc.; Dallas, Houston: E.C. Dicken; Denver: Spectrum Showrooms
nolulu: Design Resources; New York, Profiles; San Diego: Designers Showcase; San Francisco: Brandt Brereton Efc.
Seattle, Portland; Stephen Earls Showrooms; West Palm Beach: Fran Murphy




Update

New Woodbury University
Campus Opens Its Doors
for Fall Semester

Woodbury University, formerly located for
50 years on Wilshire Boulevard in Los
Angeles, opened its new Burbank campus
in September. The site of 22.4 acres began
as the Villa Cabrini Academy and most
recently was Lutheran High School of Los
Angeles. Initial demolition left seven struc-
tures for renovation plus new construction
of a 23,000-square-foot classroom/ad-
ministration building. Currently, many of-
fices are in temporary structures.

The university’s master plan includes the
renovation of the library, being completed
this fall, dormitory, auditorium/lobby, new
classroom-office building, bookstore and
president’s suite. The renovated library,
designed by Daryl de Falla, ASID, and
Carlos de Falla, IBD, was originally a
Gothic style chapel for the two former
schools. Chapel pews, altar rails and kneel-
ing benches were removed. Gothic arches,
vaults and wood coffered ceiling were
preserved with the dark wood ceiling sand-
blasted and stained white to lighten the
room. Existing Italian chandeliers were
refinished and contemporary fixtures sup-
plement the lighting. Several of the original
stained glass windows were preserved.
Chapel areas, which once housed confes-
sionals, a choir loft and a vestry room for
priests, are now designated for card
reference files, microfiche and reference
materials. The overall color scheme is one
of soft gold, soft green, rose, cream and
eggplant tones.

The de Fallas are among 15 Woodbury
interior design graduates who are donating
their creative talents to various design pro-
jects on the new campus. Others include:
Karen Bell, Westinghouse Furniture
Systems; Katrina Danielson, KMA In-
teriors; Ann Fortune, Ethan Allan Galleries;
Janice Francois and David Phillips, Phillips
Francois Associates; Dee Helm; Markos P.
Lasiter, La Salle-Deitch Company; David
Pollock, Columbia Pictures Industries;
Susan Roller, Designway; Rayne Sherman,
Sherman Design Group; Annemarie Storrs,
Steinman, Grayson and Smylie; Lisa
Tholen, MCA Inc.; Dennis Takeda, Cole
Martinez Curtis; and Judith Wilson, Judith
Wilson Design Associates.

28

Dominic F. Terrone
Appointed FIDER’s
Executive Director

Dianne S. Jackman, FIDC (Fellow, Interior
Designers of Canada), Chairman of the
Board of Trustees of FIDER (Foundation for
Interior Design Education Research), has
announced that Dominic F. Terrone was ap-
pointed executive director of the prestigious
foundation.

Terrone, whose 16 years’ experience in
non-profit management includes leadership
at the local and national levels, will lead the
Foundation’s efforts to administer the grow-
ing voluntary accreditation programs of in-
terior design education in the U.S. and
Canada. A New York City native and resi-
dent, Terrone’s foundation background in-
cludes 14 years as a staff member of the Ar-
thritis Foundation and the National Society
to Prevent Blindness. He is member of the
American Society of Association Executives.

Holophane Executive Named
President of Illuminating
Engineering Society

Richard C. LeVere has been named presi-
dent of the 9,500-member Illuminating
Society of North America (IESNA).
LeVere, Holophane’s manager of marketing
technical services, has a background of more
than 35 years in the illumination industry in

Ao

Richard C. LeVere

the fields of design, application engineer-
ing and makeup.

A Fellow of IESNA, LeVere has served
as chairman or member of many of IESNA’s
technical committees including vice presi-
dent for research and technical activities.
Prior to being elected president, LeVere
served as vice president of the society.

In other IES news, Kurt Franck, senior
vice president and chief engineer of
Holophane before his retirement, has been
awarded the IES Gold Medal for 1987. The
highest honor the organization can bestow
on a person, the medal gives recognition of
technical achievement that has conspicuous-
ly furthered the profession, art or knowledge
of illuminating engineering.

Formerly a chapel, the library on the new Woodbury University campus in Burbank, California,
is being renovated by Daryl and Carlos de Falla. Courtesy Solomen Agency Inc.

Continued on page 30
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Continued from page 28

Ruth Bachofner Gallery
Relocates to Santa Monica
Art District

Following the trendy drift of art dealers and
galleries to the West Side in Los Angeles,
the Ruth Bachofner Gallery has relocated
and expanded at 926 Colorado Avenue in
Santa Monica.

Mrs. Bachofner opened a gallery on La
Cienega Boulevard in 1984. For 11 years
prior, she was a private art dealer and art
consultant in Los Angeles. Her gallery
developed a reputation for creating entire art
programs for corporate and individual
clients.

The gallery’s reputation also has grown
as a specialist in contemporary painting,
sculpture and work-on-paper by veteran,
established and emerging artists. Schedules
of one and two-person exhibitions are
changed every four to five weeks. A large
inventory of consignment artwork also is
maintained.

As special offerings to art enthusiasts and
patrons, the Ruth Bachofner Gallery curates
special exhibitions and holds monthly art
seminars for designers and private clients.
The gallery will participate again this year
in the International Contemporary Art Fair,
December 10-14, at the Los Angeles Con-
vention Center.

Ruth and Hermann Bachofner in their new
Santa Monica gallery.
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Judith Kindler (center), owner of the Judith Kindler Showroom at San Francisco’s Showplace
Square West, discusses the new line of Laura Ashley fabric with John Dull (left), U.S. director
of wholesale operations for Laura Ashley, and Paul Bosworth (right), principal of Connection.
Judith Kindler and Connection co-represent the Laura Ashley line in Northern California.

Laura Ashley Expands into Western Design Market

Long before her untimely death in 1985, fabric designer Laura Ashley had begun work
on the Decorator Collection. With the goal of appealing to the upper end of the interior
design market, the line would contain exclusive designs not available in the firm’s retail
outlets. Today, the Decorator Collection is making inroads into the world of residential,
hospitality and even contract design.

Says John Dull, U.S. director of wholesale operations for Laura Ashley, “‘Our state-
ment to the design community is that this collection for the trade has the same sense of
style and quality the company has always been known for, but with designs that have more
sophistication and specific applications. The newest introduction for example, the Vene-
tian Collection, has been specified for such projects as the Palace Hotel in Philadelphia.”’

With an expanded on-the-road sales staff, and new showroom representatives being added,
Laura Ashley is coming on strong in the Western United States. The six current lines will
soon be increased with the addition of an upholstery and lace collection, botanical prints
and a special line based on designs from the Jazz Age. Because the 35-year-old firm has
its own printing mills in Great Britain, it is able to maintain quality control for its fabrics,
wallcoverings and borders, under the direction of the founder’s son, Nick Ashley (who
also oversees a staff of 80 designers).

““Today, people want fabrics that are easy to live with, and that are comfortable to the
eye,”” notes Dull. ‘“‘And that has always been the trademark of Laura Ashley.”’

—Gregory Firlotte.

UK/LA ’88—A Celebration of British Arts in Los Angeles

From February 4 through late April of 1988, Los Angeles will host ““UK/LA ’88—A
Celebration of British Arts.”” The festival is being presented by a consortium of leading
Los Angeles arts organizations. UK/LA ’88, conceived to showcase the best of British
arts and culture to a broad Southern California audience, will draw upon both the tradi-
tional and contemporary in British music, theater, film, television, dance, visual arts and
fashion. The festival will also emphasize youth and the contribution of minorities in Bri-
tain. Numerous Los Angeles cultural organizations will present their own interpretations
of British works, in addition to the visits by touring artistic companies.

The event will open with the premiere showing of a major retrospective of artist David
Hockney at the Los Angeles County Museum of Art. The Los Angeles Philharmonic will
give two series of British music concerts, the English Chamber Orchestra and the full
orchestra of the Academy of St. Martin-in-the-Fields will be other highlights of the week.
British visual arts and design will also be represented in a variety of exhibitions by other
city museums and galleries. For more information contact (213) 385-7381.

Continued on page 182
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Designtime

November

November 8-11 The International
Hotel/Motel & Restaurant Show at the Jacob
Javits Convention Center, New York City.
(212) 686-6070.

November 9 ‘‘Ask a Decorator: Who?
What? Where? When? How? Why?,” a
seminar at 7:30 p.m. benefitting Aid for
AIDS with speakers Carl Parsons, Leslie
Harris and Van-Martin Rowe. At the Pacific
Design Center, West Hollywood. Admis-
sion $25, seating is limited. (213) 659-8854.

November 9-10 ‘‘Construction Project
Management,”’ a two-day program spon-
sored by the University of Southern Califor-
nia Continuing Engineering Education.
(213) 743-4343.

November 11-12 The Building Show, a
trade show with educational programs at the
Los Angeles Convention Center, sponsored
by the Building Industry Association of
Southern California, Inc. (213) 250-8965.

November 11-13 “‘Doing Work In the
Public Sector: How to Get It, How to Pro-
fit from It,”’ a conference on construction
projects for the U.S. Government in
Washington, D.C. Sponsored by Practice
Management Associates. (617) 965-0055.

November 12 ‘‘Selecting Art With Your
Client,”” a lunchtime seminar at The

Decorative Center of Houston. (713)
961-9292.

November 13 ‘“How to Change—How to
Take Risks,”’ a seminar for design profes-
ionals with speaker Jennifer James, Ph.D.,
at the Design Center Northwest, Seattle.
(206) 762-2700.

November 16-17 Seminar on Italian tile in
San Diego (November 16) and Santa Ana
(November 17), California, sponsored by
Italian Tile Center. (212) 980-1500.

November 17-18 ‘Project Management and
Financial Management for Interior
Designers,’’ two seminars in Los Angeles
sponsored by the American Society of In-
terior Designers. (617) 965-0055.

November 18 Winter Seminar Series at the
Saint Louis Design Center, Saint Louis, with
““Forty Under Forty”’ architect Paul Haigh.
(314) 621-6446.

November 19 ‘‘A Garden Gala,’’ an even-
ing dinner/lecture with Irish garden ex-
pert/author Sybil Connolley in Los Angeles,
sponsored by the Friends of French Art.
(213) 377-4444.

November 20 Industry Foundation Trade
Show with exhibits, demonstrations and
guest speakers in Anchorage, sponsored by
the Alaska Chapter of American Society of
Interior Designers. (907) 272-3030.

November 21 ‘‘Communications Strategies
for Architects,”’ a workshop in San Fran-
cisco cosponsored by AIA Women in Ar-
chitecture/San Francisco Chapter and the
Organization of Women in Architecture.
(202) 626-7346.

December

December 1 Winter Seminar Series at the
Saint Louis Design Center, Saint Louis, with
““Forty Under Forty”’ architect Randolph
Gerner of Kohn Pederson Fox Conway.
(314) 621-6446.

December 1-6 ‘‘Celebrations of
Christmas,”” holiday table settings, trees and
room vignettes at Showplace Square, San
Francisco. (415) 864-2000.

December 3 ‘‘Show Houses as a Marketing
Tool,”’ a Designer Thursday seminar at the
Western Merchandise Mart, San Francisco.
(415) 552-2311.

December 3-4 Market at the Park, Design
Center at Montgomery Park, Portland. (503)
228-7275.

December 4-11 *‘Celebration of the Heart,”’
more than 50 designer vigettes for celebrities
at the Design Center Northwest Seattle.
(206) 762-1200.

December 2-4 ““Construction Claims’’ and
“‘Project Planning and Scheduling,”” two
seminars sponsored by the Pepperdine

University School of Law, Los Angeles.
(213) 453-2929.

December 9—March 6, 1988 ‘‘What is
Native American Art?,”’ a traveling exhibi-
tion on current American Indian art at the
Heard Museum, Phoenix. (602) 252-8840.

December 10 ‘‘What Was Hot and What
Was Not in 1987, a lunchtime
seminar/panel discussion at The Decorative
Center of Houston. (713) 961-9292.

December 10-14 ART/LA ’87, the 2nd In-
ternational Contemporary Art Fair at the Los
Angeles Convention Center. (213)
938-2400.

December 15-17 The Winter National
Design Engineering Show, Anaheim,
California. (203) 964-0000.

December 18 Network of Executive
Women in Hospitality Holiday Gala, Bever-
ly Hills, California. (818) 501-3450.

December 20—March 6, 1988 ‘‘Holly-
wood and History: Costume Design in
Film,”’ an exhibition of the art and craft of
film costume design and the Los Angeles
County Museum of Art. (213) 857-6111.

1988
January

Through January 5 ‘“The Nelson A.
Rockefeller Collection of Mexican Folk
Art,”” an exhibit of textiles, glassware,
ceramic and lacquerware, masks and toys
at the Southwest Museum, Los Angeles.
(213) 221-2164.

January 10-12 DALLUX National Lighting
Show at the Dallas Market Center. (214)
655-6100.

January 10-15 Dallas Winter Home Fur-
nishings Market at the Dallas Market Center
(214) 655-6100; Decorative Center and The
Design District (214) 655-6100; Oak Lawn
Plaza (214) 631-0600; and Dallas Design
Center (214) 747-2411.

January 12 Winter Seminar Series at the
Saint Louis Design Center, Saint Louis, with
““Forty Under Forty”’ architect Diane Legge
Lohan of Skidmore, Owings & Merrill.
(314) 621-6446.

January 23—29 San Francisco Winter
Home Furnishings Market at the Western
Merchandise Mart (415) 552-2311; and
Showplace Square (415) 864-1500.

February

February 5-7 Designers Weekend, the
Western Canada interior design show and
seminars in Vancouver, British Columbia.
(604) 681-5226.

February 10-12 Designers’ Market
Southwest, the annual resource exhibition
and seminar in Phoenix, sponsored by the
Arizona North Chapter of American Socie-
ty of Interior Designers. (602) 955-1679.

35



A N E W L O © K

A N E W AT Tl ATl <D E

A N E W DR EEE e 2@ N

CONTEMPORARY FPURNILTURE
THAT FORMS THE PAST
AND  THE FUTURE

457 Pacific Design Center + 8687 Melrose Ave. + Los Angeles, California 90069 - (213) 659-7092

Circle No. 87 Reader Service Card



Art Fair Review

ART/LAS7

Claes Oldenburg’s Soft Toaster—Ghost Version,
1964-69, muslin filled with kapok, is one of many
works by contemporary masters on display at
ARTILAS87. Photography by Douglas M. Parker,
courtesy Margo Leavin Gallery.

by Edward Lucie-Smith

Noted British art authority Edward Lucie-
Smith is the author of more than 20 books on
art, crafts, furniture and industrial design. A
Fellow of the Royal Literary Society, Lucie-
Smith has served as curator and consultant for
exhibitions in America and Great Britain and
as guest lecturer on four continents.

Major international art fairs have become more
and more important to the world of contem-
porary art. This December 10-14, Los
Angeles again hosts the second International
Contemporary Art Fair, ART/LAS87, at the
downtown Convention Center. The city is thus
setting itself up as a rival to Basel, Switzerland,
and Chicago, two cities which currently boast
the best known annual events of this type.
Fairs are one of the oldest methods of
trading, and art has often played a part in them,
even if it was not the main event. At fair time
in 16th century Nuremberg, Germany,
Albrecht Diirer’s mother used to sit at a stall

This painting by Giorgio de Chirico, L’Enigma
dell’Arrivo e del Pomeriggio, 1912, oil on canvas,
will be among the de Chirico works at ART/LAS87.
Photography courtesy of the Foundazione
Giorgio Isa de Chirico.

in the marketplace and sell her son’s wonder-
ful prints—hot off the press. There will cer-
tainly be some prints at the Los Angeles fair,
but the emphasis is on one-off non-multiple art-
works of museum quality. Last year, what im-
pressed visitors most was the range of
choice—everything from ‘‘classic’’ modern (a
fine Picasso portrait from the mid-1920s, for
example) to the newest young artists from New
York City’s East Village. A wide range of
styles was matched by an equally broad spec-
trum of nationalities.

This year, the fair promises to be broader
still. The foreign galleries are likely to come
from places as far apart from one another, both
geographically and culturally, as Austria and
Zimbabwe. The organizer, Andry Montgom-
ery California Inc., also promises important
participation by galleries from the Far East.
Domestically, the galleries will span the
continent—from New York and Chicago to
Dallas, Santa Fe and Albuquerque, as well as

Continued on page 38

The 2nd Annual International Contemporary Art Fair in Los Angeles
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Art Fair Review

Continued from page 37

most of the big names from the West Coast.

But why go to an art fair at all? Could you
not get the same effect from visiting museums,
and from a conscientious round of the best
commercial galleries? Personally, frequent at-
tendance at the major art fairs both here and
in Europe has turned me into an enthusiast for
them. Such fairs are an important source of
information—a quick go-through at one of the
big contemporary fairs tells me more about
what is new in art than a careful reading of half
a dozen art magazines. And what I am look-
ing at is the real thing, not just an illustration
or description. One thing I like best about art
fairs is the fact that they are ‘‘unedited’’—or,
rather, that the editing has been done by many
people, not just one curator, however expert.
Even the most superb museum shows can seem
abit dictatorial, and in recent years there have
been frequent (and, to my mind, justified)
complaints that museum anthologies like the
Whitney Biennial have become more partisan.

To do them justice, museums recognize this
danger, too. The Los Angeles fair is getting
full cooperation from all the major West Coast

institutions, led by the Museumn of Contem-
porary Art and the Los Angeles County
Museum of Art, which are encouraging all
members to attend. The museums calculate,
shrewdly enough, that the fair is a way of in-
teresting more people in actually buying art—
the advantage being that the best of these buys
are likely to end up, one day, on museum walls.

“‘Art and Music”’ is a highlight theme in the
early sessions of the Art/LLA87 ‘‘Forum at the
Fair.”” It reflects the emergence of Los
Angeles also in related sectors of the arts. Peter
Hemmings, Director of LA Music Center
Opera, joins Dr. Rudolf Sailer, Director of
Alte Oper in Frankfurt as well as Royal Opera
House London artist Dr. Alan Halliday to
review current contemporary art involvement
on the stage. This is all very timely. The Fair
runs concurrently with the premiere of the
David Hockney-designed ‘‘Tristan and

Isolde’’ in Los Angeles. Frankfurt, Germany,

itself an aspiring new arts center in the Euro-
pean scene, is also bringing to the Fair
a remarkable collection of recently-
commissioned paintings by young European

artists from six European community countries
where they ‘painted’’ the music of the Euro-
pean Community Youth Orchestra.

The real fascination of any contemporary art
fair, however, is its sheer unpredictability.
Even the organizers do not know, until the mo-
ment the fair opens, how the mixture will jell.
Fairs signal the fall, as well as the rise, of ar-
tistic reputations—they show which artists are
being over-hyped, and which are responding
to market pressure by over-producing. Fairs
also offer the most accessible guide to the cur-
rent price structure prevailing. Some artists at
the fair will seem under-priced in relation to
what is being asked for others of similar status.

Most of all, a fair like ART/LA87 offers a
challenge to independent judgment. There is
a paradox in the world of contemporary art:
every artist lays claim to total originality (or
if he doesn’t, then his dealer will do it for him).
Yet a great deal of new art is simply a game
of ‘‘follow my leader.’’ It becomes apparent
at a large fair because there is so much around
for comparison. It is also the context in which
new talent really stands out.
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Ray Bradbury

Go Not to Graveyards

Seek Me at Soane’s
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It is a Time Machine, it is a vestibule, it is
a basement, it is an attic, it is an immense
garage sale of history. And it is, finally, the
three or four-level tombstone monument to
one of the orneriest architectural geniuses
of the 19th century.

Look above this paragraph. Gaze upon my
favorite museum in all of London.

I have been using that cross-section let-
terhead for some 15 years. New friends or
fans, writing across country, ask, with some
excitement, if that is my home, my stately
mansion.

Oh, my soul, how I wish it were.
I would live in those upper stories...
To be buried in that basement!

You see that Egyptian tomb, lower left?
That’s it. File me there, with bread and
onions, for eternity!

But, no, the place is not mine. It belonged
and still belongs to the spirit of soaring
dreamer and super-crank, John Soane, who
rebuilt London in his lantern mind, then
stepped forth to rebuild the real.

It so affected me, on my first visit in 1969, that I wrote:
Go not to graveyards,
Seek me at Soane’s,
There stash my bones, there plant my ghost?
Where Baroque and Rococo-Medieval breathe dust?
Where lust is a canvas, the Hogarths well-hung,
And symbolled sarcophagus nests in a lair
Where the madness of Soane fixed odd junk everywhere
But, what junk! From the tables and tombs
And the rooms
Of old kings,
Antique fables, stone myths, death-watch beetles,
Lost rings
From the toy chest of Caesar. ..
Ruins
The lithographed Piranesi put by
A site of Bernini
A sketch by Bellini
The crown of a queen
The mask of a king
Oh, any old thing
Cached here on impermanent loan
When they captured the fancy of Sir John Soane.
Continued on page 44
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Ray Bradbury

Continued from page 43

Why do I go on in this fashion about
Soane?

Because most of you, driving or walking
about London, have passed within a few
paces of Number 13 Lincoln’s Inn Fields
without sensing you were near onto a tall
narrow cubbyhole of genius.

While you were busy fending elbows and
exhausting your midsummer patience at the
National Gallery or the Tate, I was walk-
ing, cool and solitary, through the levels of
John Soane’s archaeological attics, his Time
Machine of collectibles.

The test comes, of course, in that mo-
ment, when standing amidst this fantastic
rummage-sale of centuries, one thinks: What
would I steal first?!

Everything!

So it is with Soane’s basement-tombyard,
upper-garret stashbin environment. You
wish to live and die there. A pretty rash
decision.

During a very long lifetime, Soane was
professor of architecture at the Royal
Academy, and was commissioned to design
the Bank Stock Office, the Rotunda at the
Bank, and other large public buildings.
These included the Law Courts, The Privy
Council Offices, as well as the King’s Rob-
ing room and Royal Academy of the House
of Lords.

But the heart soars and cracks when view-
ing his plans for a Triumphal Bridge, a
dream construction of such high imagina-
tion that it won Soane the Gold Medal of
the Royal Academy when he was only 23
years old.

And all the while he lived out his crusta-
cean life in the accreted shell which was his
mansion, his museum, and a mausoleum for
dead things which come alive as you pass.

Most of what he sketched up, line by line
and stone by stone, has long since been
demolished, a process whereby the ugly
replaced the beautiful or halfway-decently-
handsome. What war could not do, pismire-
ant men with their unfeeling antennae took
apart at an architectural picnic some few
decades ago. Soane’s marble children now
lie with Piranesi’s rubble.

All the more dreadfully apt because
upstairs, there on the right, find the gallery
where Piranesi’s Prisons and Roman Stone
Gardens are closeted. There also find
Hogarth’s wicked-fox, mean-otter,
poisonous ginmill bum-catchers and pox-
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collectors who ferment in unsocial gather-
ings. Hogarth’s maniac idiots might well
have brought Soane down, if they had been
on-scene and he had barred their way.

There is a splendid architectural
monograph published in 1983 by the
Academy Editions of St. Martin’s Press
which should afford you the opportunity to
meet this amazing spirit. There you will find
the work of his incredibly evocative col-
laborator/illustrator J.M. Gandy. His pic-
torials are breathtaking in their color, light
and shadow.

But two problems arise. One glance-
through of the book is enough to make you
Concorde off to London: an expensive com-
pulsion, but understandable. The second
problem is more serious: most of the
glorious architectures dreamed by Soane and
so capably delineated and colored by Gan-
dy are long since vanished.

The final reward is, of course, the
Museum itself, where Soane’s Athens-and-
Rome, pretending to be London, live on.
Number 13 Lincoln’s Inn Fields will be
around to the end of our century and long
after. This being true, allow me to end my
article with a last quote from that poem writ-
ten 18 years ago after my first encounter
with that vertical tombyard:

All of it splendid, all of it fine,

Stash me like mummy, hide me like wine.

There hide my remnants, there toss my

bones,

Go not to graveyards, seek me at Soane’s.

Ray Bradbury
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...with ingenuity, know-how resulting in a larger-than-usual for the new building’s opening.

and a commitmerit to doing density of computer cabling — Shaw-Walker did everything
ver it takes. all of which has to run through it could to help Virginia Power

e Virginia Power’s new their panel system. Because of  serve its people better. We'll do

i’ Technical Center in Richmond. ur unique 3%-inch-wide panel, the same for your company;
Shaw-Walker was able to just call and find out how.

accommodate all electrical and 1-800-345-9404. circie No. 123 Reader Service Card

telecommunications cabling in

a customized double raceway

that provided over 21 square

inches of usable space. And
. e

puters required an isolated cir-
\cui'trwe.d.eveloped a special

circuit harness. The double

inia Power’s com-

raceway was tested and
. Typical Tempo 3 Radius workstation -



Rocket ship

If you thought slow delivery was just part of the business of ordering business furniture, we
have some timely news for you. ® We promise you short lead times on Kimball seating
and casegoods, and Artec office systems. And we not only stick to our lead times, we
try to beat them. Everytime. ® Even better, if you're in a real hurry, we have a quick ship

rogram with twelve lines of casegoods, five seatin - &
Enes and Artec systems in oak, walnut and mahogan)%. KIMBALL% ARTEC
You can get them even sooner than our regular lead THE CHOICE THAT WORKS,
times. ® But ﬁrst YOU have to Order: 1 (800) 482— 1616 DIVISIONS OF KIMBALL INTERNATIONAL, JASPER, IN 812-482-1600
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AIDS Commentary

Issues in Testing
A Matter of Informed Choice

by Jim Pickett

One of the most important and controver-
sial issues surrounding AIDS today is the
question, ‘“Who should take the test?’’ In
answering that question, it is important to
understand just what the test is, what it
proves, and what it does not.

The test is not a test for AIDS. It is a test
to show if a person has produced antibodies
to the Human Immunodeficiency Virus
(HIV), which is the virus known to cause
AIDS. Originally introduced in 1985 as part
of an emergency effort to safeguard the na-
tion’s blood supply, the test to identify HIV
infected blood is fairly simple. There are
three laboratory versions of the test
available, commonly referred to as the
ELISA (Enzyme-Linked Immunosorbent
Assay), the Western Blot and the IFA (Im-
muno Fluorescent Assay).

The ELISA reacts to the presence of HIV-
specific antibodies in the blood being tested,
showing a more intense color as larger quan-
tities of the antibodies are present. It is
highly sensitive, and often shows numerous
“‘false positive’” test results. This means that
some tests will indicate that the HIV an-
tibody is present when in fact it is not.

For this reason, it is essential that blood
showing a positive result with the ELISA
be re-tested with the more specific (and cost-
ly) Western Blot or IFA to confirm actual
positive status. This re-testing is important
to protect the mental health of the person
being tested. None of these tests are totally
conclusive as it can take a person from two
weeks to six months to produce the HIV an-
tibody after that person has been infected.
This is referred to as a ‘‘window period.”’

First and most importantly, these are not
tests for AIDS, but only for antibodies to
HIV. People testing positive may or may not
develop AIDS. Without certainty of
diagnosis, and with no cure for such a deadly
disease, knowing one’s antibody status
sometimes raises more questions than it
answers.

A positive antibody test result does not,
by itself, indicate that a person has AIDS.

(The current Center for Disease Control
definition of a person with AIDS requires
three things: infection with the virus, a
lowered immune system and the presence
of at least one of a number of opportunistic
infections associated with AIDS.) The cor-
ollary, a negative test result, can mean many
things. It can mean a person has not been
infected with the virus, or it can mean that
the person is, in fact, infected, but has not
yet developed antibodies.

The effect of the test result on the in-
dividual involved becomes more important,
generally speaking, as issues of personal
responsibility and community resources
come into play. Since there is medical agree-
ment that an HIV-infected person is poten-
tially infectious to others, a positive test
result brings a burden to bear upon that in-
dividual to not engage in behavior that could
spread the virus to others (e.g., unprotected
sexual activities, intravenous needle-sharing,
pregnancy). That is an enormous burden for
one person to bear without adequate counsel-
ing or emotional support.

People who test positive become part of
the ‘‘worried-well’’—those who are con-
cerned with learning new ways of leading
fulfilled lives—paying increased attention to
their diets and lifestyles, and who live with
the constant anxiety of their infected state
turning into full-blown AIDS. On the other
hand, people who take the test and receive
negative results often experience great relief
and such a false sense of security that all
precautions formerly adhered to are aban-
doned. Or, the ‘‘test negative’’ person may
truly be infected, but without adequate
knowledge of how antibodies develop,
assumes him/herself to be free from infec-
tion and proceeds with, perhaps, a pregnan-
cy or engages in a new sexual relationship,
unwittingly placing loved ones at risk.

As you can see, the question‘“Who should
take the test?’’ raises more questions about
the kinds of services and resources available
at the test sites. The question also arises, of
course, about what information is

available at the test sites so that those tested
can use the knowledge gained from the test
to effectively reduce the spread of AIDS.

The State of California funds an Alter-
native Testing Site program, which has some
key features: the sites offer pre and post-test
counseling; medical and mental health refer-
rals for those who test positive; and the
testing is both voluntary and anonymous.
Anonymous testing means that no identifiers
are attributed to a person and his/her test
result. A person can be tested and receive
the result, but a code is used so the in-
dividual’s identity cannot be traced. The
kind of protection afforded by voluntary and
anonymous testing is beneficial not only to
individuals, but to society as a whole,
because it encourages people to be tested,
educated and counseled.

In the coming year, in almost every state,
legislation will be considered to define, ex-
pand or modify the conditions of HIV an-
tibody testing. Public demand for action may
induce passage of strict mandatory testing
laws if the public is not informed of optional
ways to deal with testing. For any AIDS
education effort to be successful in reaching
those who might be at risk, or who put
others at risk through ignorance, it is essen-
tial that a strong program of voluntary and
anonymous testing, with counseling and
referral services, be considered.

Jim Pickett is the project coordinator for Califor-
nia’s alternative testing sites educational cam-
paign grant at AIDS Project Los Angeles.

The need is urgent.

The Design Alliance to Combat AIDS has
been organized to facilitate your direct
help to the service agencies of this com-
munity. Financial contributions should be
directed to DACA, 8687 Melrose Avenue,
Los Angeles, CA 90069. For additional in-
formation regarding contributions of time
or the establishment of employee contribu-
tion programs, please write to the above
or telephone DACA, (213) 657-0900.
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BEVERLY INTERIORS

STEWART FURNITURE MANUFACTURING COMPANY INC.

FACTORY AND SHOWROOM
4859 GREGG ROAD
PICO RIVERA, CALIFORNIA 90660
(213) 728-7174

FOR SHOWROOMS INTERESTED IN SHOWING OUR LINE OF CUSTOM MANUFACTURED FURNITURE WRITE FACTORY
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Aging Fast!

Opening a showroom in hard times will do
that to you, as David Peysen can testify. But
when you start at the bottom of a business
cycle there is nowhere to go but up. That
is exactly what David Peysen, Inc. has done.

At the Dallas Summer Market of 1984 the
firm’s name went up on suite 705 in Oak
Lawn Plaza, Dallas, and Peysen and his first
employee, Greg Cotton, greeted well-
wishers in a showroom furnished only with
a draped table, a vase of glads and a few
cartons of samples to come.

“‘Our timing could not have been worse,”’
Peysen admits. ‘‘The homefurnishings in-
dustry was starting into a nation-wide
decline, compounded in Texas by troubles
in the oil patch. A good many people ques-
tioned my sanity and at times, so did 1.”’

But the fledgling company had a few
things going for it. Peysen had a strong
background in business administration. Cot-
ton had broad experience in showroom
sales. Both had good contacts among
designers and manufacturers.

In November—the month the company
observes as its birthday—the showroom
opened for business. It presented a small but
impressive group of lines attractively
displayed in a 7,000-square-foot space. The
location was ideal. The showroom opens on-
to a small recessed courtyard and has the ad-
vantage of natural light from a large expanse
of window-wall both front and back.

From the outset, the objective has been
to offer a high quality selection of furniture,
fabrics, accessories and lighting, well
balanced between the contemporary and
traditional, formal and casual, fabulous and
affordable. All are designer oriented and
most of the furniture lines are fully custom.

The first expansion came only a year later
when the showroom annexed adjacent space
to accommodate Pindler & Pindler’s exten-
sive fabric collection.

Since then, growth has accelerated. A
3,000-square-foot gallery, added in January
of this year, houses the contemporary fur-
niture and accessory collections, and frees

One of the vignettes in which the showroom displays its mix
of furniture, accessories and lighting.

David Peysen, owner of the three-year-
old company that bears his name.

space elsewhere in the showroom for larger
displays of traditional lines. The showroom
now totals more than 12,000 square feet,
making it the largest showroom in Oak
Lawn Plaza and one of the largest in the
Dallas market. The number of lines has in-
creased to nearly 30 and the showroom staff
to six.

Simultaneously with the latest expansion
in Dallas, Peysen opened a showroom in
The Interior Resource Centre in Houston.
The 6,000-square-foot Houston showroom,
designed by John Phifer Marrs, ASID, has
a staff of three and carries the same lines
represented in Dallas.

“‘Our lines have been well received in
Houston,’’ Peysen reports. ‘“We believe that
as the economy strengthens this area will be
a strong market for us. We already had
Houston customers who were buying
through our Dallas showroom and we are
glad to be able to offer them the convenience
of a showroom in their own locality.”’

As David Peysen, Inc. enters its fourth
year, it has good cause for celebration.
‘“Thanks to a wonderful group of manufac-
turers, loyal customers, a hard-working staff
and some pure luck, we have come a long
way in a short time,”’ Peysen says grateful-
ly. “‘If we can keep all those factors going
for us in the years ahead, aging is something
to look forward to.”’

These products are available from david peysen showrooms, Dallas and Houston.
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The Cimarron Collection

DALLAS « DAVID PEYSEN, INC.
(214)748-8181

DENVER « SOURCEGROUP, INC.
(303) 292-2601

HOUSTON « DAVID PEYSEN, INC.
(713) 869-0091

LOS ANGELES « UMBRELLO
. (213) 655-6447

SANTA FE « CHARLES-DAVID INTERIORS
(505) 988-9629

SCOTTSDALE « BEYOND HORIZONS
(602) 994-3359

N

By Gene Law Designs, Inc. Post Office Box 5218 « Santa Fe, N.M. 87502 « (505) 988-9681
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ARTE
CANTERR

DALLAS
David Peysen
(214) 748-8181

la lune willow

LOS ANGELES
Contemporary Innovators
(213) 659-2223

SAN DIEGO
Don Janais
(619) 483-1741

chiéago/kar mann
dallas/david peysen inc.
denver/blake house

SAN FRANCISCO miami/biscayne bay trading co.
Kneedler-Fauchere new york/bayberry inc.
(415) 861-1011 philadelphia/matchesinc.

phoenix/thomas & co.
seattle/collins-draheim inc.
TUCSON toronto/habert associates
5.C. Smith e L s i
(602) 953-1120

CIRIO FLOOR LAMP

930 east burleigh, milwaukee, wisconsin 53212 (414) 263-5300
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A ceramic vase, 28” high, from the
Refinements Collection of one-of-a-
kind accessories exclusive to Peysen
in the Southwest.

This occasional chair is one of Lewis
Mittman’s nostalgic reproductions of
Victorian classics.

The Corinthian Armoire, designed by

Jim Caldwell for Asher-Cole is a
sophisticated combination of washed
ash and high-gloss lacquer.

A sumptuously cushioned chair from
Walters Wicker’s award-winning
Seagrass Collection.

““‘Gabrielle,”’ an abstract floral in
four colorways, is one of Pindler &
Pindler’s new Japanese Warp Prints.

Martin/Brattrud’s gracefully curved
sectional on a plinth base. Matching
pillows are among the many options
available.

These products are available from david peysen showrooms, Dallas and Houston.
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Photography: Dennis Purse.

AMBIeNCE

[:j D&D Building, 979 Third Avenue, New York, New York 10022 (212) 688-0170 _ Tothe Trade.

ATLANTA/MIAMI: Hugh Cochran, BOSTON: Leonard B. Hecker, CHICAGO: Patterson, Flynn & Martin, DALLAS/HOU!
DENVER: Blake House, LOS ANGELES: Mandel & Co., PHILADELPHIA: Rodal, SAN DIEGO: Showroom 1V, SAN FRA
SEATILE: Leflar Ltd., TROY: Campbell-Louis, WASHINGTON D.C.: Kradel, Ltd.,
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JON: Dovid&eysen, lnd.,
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Veronique’s sculptural fireplace set Dantomuro’s hand-carved armoire “Tigre,”” 100 per cent wool area rug

designed and made in France and with mirrored doors overlaid by twin- designed by Lynne Wiener for Form
stocked in the U.S. Satin finished ing branches. Custom sizes, interiors III. Available in any size and a wide
steel or polished brass. and wood finishes. range of colors.

Willow poster bed from La Lune is available in natural, New from Ambience are side and arm versions of the
paint or stain finishes. Standard bed sizes. ““New York Chair’’ in bone with C.O.M. seat cushion.

These products are available from david peysen showrooms, Dallas and Houston.
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A wide selection of finishes Elegant simplicity of design brings Set of beautifully framed Gould

accent the hand-carved details in out the subtle texture of genuine goat bird prints from the Evelyn Egan
Cal Mode’s Country French and skin in Ambience’s new cabinet ac- Antiques collection of prints,
English furniture. cented by contrasting lacquer trim. paintings and accent pieces from

France and England.

‘‘Stephanie,”’ designed by Jay Yang

: s M S § for Pindler & Pindler, is one of four
Graceful lines and fine craftsmanship distinguish this Victorian club chair and elegantly detailed patterns inspired by

matching ottoman from Walters Wicker. Also available as sofa and loveseat. bairiaain fibrics b te Tamous

Scalamandré archives.

These products are available from david peysen showrooms, Dallas and Houston.




La Lune’s barrel chair has a flair for style and comfort.
Willow in selection of natural, stained or painted finishes. Seat cushion and
optional pillow in canvas or C.0.M.

A matte white finish accentuates
bold forms in Arte En Contera’s
table and floor lamps, sconces and
table bases.

A classic double pedestal desk and swivel chair from Cal Mode Contract’s col-
lection of traditional executive office furnishings in a choice of sizes and finishes.

This charming country pine cabinet
from Irish Imports’ Killarney Col-
lection is one of a group of hand
made, authentic reproductions of
18th century pieces.

Asher-Cole’s recently introduced Lido chair combines a clean contemporary look
with a hint of Arte Déco. Legs in various wash finishes or high gloss lacquer.

These products are available from david Peysen showrooms, Dallas and Houston.
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A reproduction of a style introduced during the 1890-1910 period,
Lewis Mittman’s Chesterfield sofa is enhanced by elegant pleating detail
on the English rolled arm. C.O.M.

Woven wrap adds interesting detail to
the classic form of a terra-cotta lamp

by Copper Lantern Designs. In stan-
dard or custom colors with matching

painted or fabric shade.

Classic Queen Anne lines in a handsome dining table from The Brass Collec-
tion by Melvin Wolf. Solid cast brass legs and beveled glass inset top. Also
available as a game table, coffee table or console table.

Hand-carved geometric design and
beautiful proportions distinguish this
armoire from Hamilton, Inc. Custom Bench and chair from Gene Law’s Cimarron Collection of Santa Fe style
interior (deep enough for TV) and indoor-outdoor furniture made of natural cedar in a choice of natural or color
custom finishes available. finishes. Bench features a charming adaptation of the Kachina doll motif.

These products are available from david peysen showrooms, Dallas and Houston.
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“Counterpoint in colors”
by Pindler & Pindler,
exclusively.

This free form interpretation of a traditional
paisley has unusual depth of color,
independent but related to its definition of
design and texture.

Counterpoint in music is the art of playing
more than one melody at a time, related to
but independent of the theme.

Create your contemporary counterpoint in
colors, like Bach in music and Chagall in
art, with an exclusively Pindler fabric.

Fabrics and Wallcovering exclusively
Pindler & Pindler / 2580 Santa Fe Avenue
Redondo Beach, California 90278

(213) 643-6075

Showrooms in Los Angeles, Laguna Niguel,
San Francisco and San Diego, CA.

Atlanta, Boston, Chicago, Dallas, Denver,
Honolulu, Houston, Miami, Philadelphia,
Phoenix, Portland, Salt Lake City, Seattle
and Washington, D.C. Circle No. 30

" DUPONT
WATER & STAIN
REPELLENT

Fabric shown: Chagall available in 8 colorways



Directory of Lines

For further information on any of the lines
described in brief below, please write, call
or visit either of our showrooms. David
Peysen, 705 Oak Lawn Plaza, Dallas 75207,
(214) 748-8181, or 164 Interior Resource
Centre, 7026 Old Katy Road, Houston
77024, (713) 869-0091.

Adcock-Smith, Ltd. - Basketry, mohair
throws and pillows, and other tribal hand-
crafted items from Africa. Fascinating
shapes and sizes in sophisticated color com-
binations. From the floor or special order.

Ambience - A high-style contemporary col-
lection of furniture, mirrors, table and floor
lamps, and accessories fashioned from
natural materials—bone, light and dark
horn, natural or dyed goatskin, shell and
dyed bark. Many items stocked for im-
mediate delivery. Catalog available.

Arte En Contera - The look of stone
enhances this collection of floor and table
lamps, sconces, and table bases. A matte
white finish accentuates the bold forms.
From the floor or special order. Catalog
available.

Asher-Cole - This greatly expanded line in-
cludes contemporary case goods and
upholstery. Custom finishes include high
polished lacquers, faux marbles, linen and
cane wraps and faux goatskin in any color.
Catalog available.

The Brass Collection by Melvin Wolf -
Handcrafted in brass, offerings include din-
ing and cocktail tables, beds, and accent
pieces in traditional or contemporary styles.
Available with glass surfaces or base only.
Catalog available.

Cal-Mode - The Hunter and Greene Col-
lection of residential furniture offers a varied
choice of Country French and English
casegoods and upholstery for the living

room, dining room and bedroom. Greatly
expanded selection of finishes from standard
rustic to country crackles with hand-painted
custom accents. Catalog available.

Cal-Mode Contract - Executive and
secretarial desks, credenzas, conference
tables, seating and occasional pieces for the
traditional office suite. Catalog available.

Copper Lantern Designs - High-style, at-
tractively priced lamps with bases of
basketry or terra-cotta in custom colors with
shades in a choice of materials. From the
floor or special order. Catalog available.

Creative Fine Arts --Original oil paintings
include landscapes, still lifes, hunting and
genre scenes, and cityscapes. Many feature
the French Impressionist style. All hand-
somely wood framed. From the floor.

Dantomuro - A fully custom collection of
contemporary furniture designed by Savino
De Muro. Available in a variety of exquisite
woods, lacquers and faux finishes.

Evelyn Egan Antiques - English and
French antique accent pieces, prints and
paintings, and accessories featuring Staf-
fordshire and Quimper. From the floor.

Martin/Brattrud’s handsome new tub chair
features a channel back and seat. Shown in
leather; available C.0.M.

Execulamp - Desk, floor and wall-mounted
lamps in classic contemporary styles. Brass,
chrome or baked enamel finishes: From the
floor or special order.

Form III - The finest in custom area rugs
in wool or nylon. Choose from one of the
many standard designs or let us create a
design to your wishes. Houston only.

Hamilton, Inc. - Original designs inspired
by antique French and English Country
pieces. Casegoods and upholstery with ex-
posed wood frames in fabulous finishes, in-
cluding many crackles and stripped paint ef-
fects. Fully custom in detail and finish.

Hudson-Rissman - A distinguished collec-
tion of contemporary accessories in Lucite,
crystal and fine metals. Impressive accents
available from the floor.

Ingalls Custom Lamps & Shades-Unique
lamps, combining collectors’ item bases and
specially designed hand-made shades. From
the floor.

Irish Imports - The Killarney Collection of-
fers authentic hand-made reproductions of
18th-century Irish pine pieces, each duplicat-
ing the honored joinery of the original anti-
que and available in a number of finishes.
Catalog available.

Gene Law Designs - The Cimarron Collec-
tion is a refreshing variation on the Santa
Fe style in indoor and outdoor furniture.
Tables, chests, armoires and seating, hand-
crafted in cedar in a choice of finishes.
Catalog available.

La Lune Collection - Handcrafted willow
furniture that adapts a centuries-old medium
to contemporary use. Tables, chairs, sofas,
beds, armoires, chests and pedestals—steel
reinforced to make them as durable as they
are charming. New color stains offer a wide
variety of finishes. Catalog available.

These products are available from david peysen showrooms, Dallas and Houston.
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Martin/Brattrud - Fine upholstered fur-
niture in both contemporary and classic
styles for residential and contract use. Con-
struction features high quality frames, eight-
way tied springs and down cushioning.
Custom work is a specialty. Catalog
available.

Pindler & Pindler - This long-established
fabric house offers a broad selection of con-
temporary and traditional prints, draperies
and upholsteries. Most yardage is stocked
in Pindler’s extensive California facility.

Refinements - A highly eclectic collection
of handcrafted accessories in glass, ceramics
and metals, many of them one-of-a-kind.
Notable for pieces of dramatic design, scale
and color. From the floor.

Swaim Designs - Contemporary accent fur-
niture of metal and glass—étageres, dining,

cocktail and occasional tables, dining chairs
and bar stools. From the floor or special
order. Catalog available.

The Veronique Group - Contemporary
fireplace accessories designed and made in
France, the collection includes andirons,
tool sets, log cradles and fire screens with
wire mesh or tempered glass. Made of the
finest materials—hand-forged steel, solid
brass, or 24K gold plate. From the floor or
special order. Brochure available.

John Ward, Ltd. - Permanent flower ar-
rangements of silk and dried plant materials,
combined with taste and originality. Also
permanent green plants. From the floor or
special order.

Walters Wicker - A broad line of wicker,
rattan, woven leather, and the much-
awarded seagrass. Acclaimed in design and

The Art Déco influence is reflected in Ex-
eculamp’s adjustable floor lamp with lavender or
frosted white glass shade. Base in brass, chrome
or colored enamel. Desk and wall-mount, swing-
arm versions also available.

craftsmanship, the collection includes
upholstery and case goods. Available in
numerous finishes and upholstery options.

Winger-Klein Antiques - 18th and 19th
century English furniture and accessories
personally selected and imported by two
local designers. From the floor.

Lewis Mittman - A distinguished line of
timeless French and English masterpieces,
including a new collection from the roman-
tic Victoria and Albert period. The line in-
cludes both case goods and upholstery for
drawing room, dining room and bedroom.
Superior wood finishes and custom
capabilities. Catalog available.

These products are available from david peysen showrooms, Dallas and Houston.
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SAN FRANCISCO

IMAGES

Frederic Bruns, Showplace Design Center, now offers the
Bowles Collection of Southwestern style furniture which in-
cludes four-poster beds, mirrors, table and floor lamps, din-
ing table bases, dressers and side tables. Circle Number 325.

The stylish Chiye
occasional chair by
Budji Corporation,
Showplace Square
West, features
leather on rattan
with decorative bam-
boo slats. Circle
Number 326.

From the Metropolis Collection by Casa Stradivari comes

this cocktail table with fluted sides made from solid ash and
veneers, offered in a variety of custom finishes. Through
Frederic Bruns, Showplace Design Center. Circle Number 327.

Patterned after an
ancient design, the
““Coptic Hare
Dance”’ is one of
many exclusive
designs for Henry
Calvin Fabrics, Ver-
mont Center, by tex-
tile artist/historian
Dorothe Gould-Pratt.
It is printed on linen/
cotton ticking and
shown with a coor-
dinating vine border.
Circle Number 328.

Evelyne Congquaret
Antigues, Showplace
Square West,
presents this 19th
century buffet from
Provence with an
olive green painted
finish, and a 19th
century green
painted mirror from
the Ile-de-France.
Circle Number 329.

Available in mahogany, walnut or oak, the Lexington series desk
from Craftsman Office Furniture features matched veneers,
solid brass pulls and carved hardwood moldings. Through
Spectrum, Galleria Design Center. Circle Number 330.
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A unique concept in
modular lighting, the
Colonna floor lamp
by Norman Perry
has an internal light
with a full-range
dimmer switch, and
is available in two
heights and 42 stock
colors. Through
Diagonals, The
Sobel Building.
Circle Number 331.

From The Ginsberg
Collection comes a
primitive Mexican
ceramic horse styled
in the Japanese
tradition with an in-
tricate harness. lIts
textural surface and
terra cotta finish add
the final
Southwestern touch
for residential or
contract settings.
Circle Number 332.

A versatile system of wall units, beds, work surfaces and shely-
ing, the Multi-Flex System bunk bed offered by Juvenile
Lifestyles, Inc., at The Sobel Building, has washable surfaces
and brightly colored trim and hardware. Circle Number 333.

Kittinger’s Georgian
Collection armchair
(shown here) also
has a companion
side chair. Both are
graceful Queen Anne
designs suitable for
office, conference
and reception area
seating. Through
Kneedler-Fauchere,
Galleria Design
Center. Circle
Number 334.

Represented ex-
clusively in the
United States by
Kravet Fabrics,
fabrics from Mira X
of Switzerland are
distinguished by their
printing techniques
and unusual designs.
The geometric
““‘Signum’’ is shown
here. Through Caro
& Upright, Galleria
Design Center.
Circle Number 335.

La Bamba Industries introduces a new line of exotic fur-
nishings in brilliant Caribbean colors. The collection includes
lamps, coffee tables and lounge chairs. Through Pacific
Showrooms West, 200 Kansas Street. Circle Number 336.
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a

The European
Collection

Rome Paris London
Brussels Munich

JAB Fabrics: ALMADA

Distributor: USA  STROHEIM & ROMANN, INC.  Distributor: CANADA SAMO international fabrics Headquarters: JAB JOSEF ANSTOETZ

155 East 56th Street 320 Davenport Rd. P.O.Box 529
New York, NY 10022 Toronto, Ontario D-4800 Bielefeld 1
Dial: (212) 691-0700 Tel. (416) 920-3020 West-Germany
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Contemporary, yet
classic, these
upholstery patterns
from the Designer’s
Choice II Collection
by Westgate Fabrics,
at the Showplace
Design Center,
feature “‘Monet
Stripe’’ and ‘‘Mystic
Plaid’’ in a cotton/
rayon blend. Circle
Number 337.

Ceramic

Showcase/ Ceramic
Tile and Design, 300
De Haro Street,
presents this ‘‘clay
carving,’’ a custom-
glazed novel ap-
proach for framing
windows or mirrors.
Circle Number 338.

Through Robert
Clark Enterprises,
Western Merchandise
Mart, comes this
Frederick Cooper
lamp whose Japanese
boy is made from
cast bronze tinted
metal. The hand-
sewn pleated shade
has a fabric lining.
Circle Number 339.

The Futura executivelconference chair series by Cumberland
features wrap-around upholstered backs, tilt and swivel

mechanisms, a choice of leathers and base finishes. Through
D’Erricol/Theil Group, Contract Center. Circle Number 340.

Lee Jofa, 200 Kansas Street, introduces ‘‘Medici,’’ a fabric of
densely-woven wool and rayon pile on a cottonl/acrylic ground.
Rich Renaissance-colored stripes become satiny ribbons across a
soft surface—ideal for any elegant setting. Circle Number 341.

C.L. McRae, at Showplace Square West, presents White on
White linen by Norma Poulsen-Chao, a collection of hand-
sewn embroidered cotton and linen shams, covers, sheets,
dust ruffles and tablecloths. Circle Number 342.
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Spot isn’t always
man’s best friend.

o 8%

Pets, children, careless guests or employees...all become minor
concerns if you've selected the FIBER-SEAL Fabric Care System to
protect your client’s residential or commercial interiors.

Ordinary “pre-treatment” finishes and “new miracle” chemicals can
always leave you vulnerable. Only FIBER-SEAL offers 16 years of
experience with skilled professionals in over 120 locations worldwide.
Our year-round, customized service program and FIBER-SEAL
Brand family of proven products are integrated to meet each client’s
unique requirements...much more than mere “stain-proofing”.

So don’t recommend just “some” protection. Rely on the PEOPLE of
FIBER-SEAL to insure your client’s investment in fine furnishings.
You can be certain we’ll be there...now and for years to come.

“Srizenseal

FABRIC CARE SYSTEM

FIBER-SEAL International, Inc.; 10755 Sanden Drive; Dallas, Texas 75238; (214) 349-8374

TRADE MEMBER: Industry Foundation of ASID, Institute of Business Designers, International Facility Management Association

FIBER-SEAL Service Centers are located in ARIZONA: Phoenix (602) 941-1798

CALIFORNIA: Alameda County/South Bay (415) 481-2222, Los Angeles (213) 312-6666

Palm Springs/Inland Emprie (619) 324-9444, Orange County (714) 641-7125, N. San Diego (619) 438-3585,
Sacramento (916) 921-1880, San Diego (619) 483-3440, San Fernando Valley/Ventura (818) 349-2595,
San Francisco (415) 863-4313, Santa Barbara (805) 969-1488; NEVADA: Las Vegas (702) 733-3899
TEXAS: Dallas (214) 341-8822, Houston (713) 623-0020
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““Gabrielle,’’ one of
three patterns from
Pindler & Pindler
inspired by designer
Jay Yang, features
abstract florals and a
silken texture of the
ikat pattern achieved
in warp prints.

Circle Number 343.

Fremarc’s Easton chair and Weston sofa are part of the
firm’s collection of stylish upholstered pieces which are
available in a variety of lengths and COM. Through Wroolie
& LoPresti, Galleria Design Center. Circle Number 344.

This highly carved console is from a vast array of
imported furnishings from Traditional Imports, The Sobel
Building, which are offered in stock and distinctive custom
finishes. Circle Number 345.

Suitable for outdoor
or indoor use, the
Caio table by Gary
Hutton for Trimarco,
Showplace Square
West, can be
specified in custom
colors and finishes.
Circle Number 346.

At the Moquette
showroom,
Showplace Square
West, one can view
the Concrete Collec-
tion which includes
fireplace surrounds,
planters, Pattern-
stone pavers and
many other architec-
tural elements. The
company also offers
custom carpets, area
rugs and flooring of
hardwood, ceramic
and marble. Circle
Number 347.

Designed by Randy
Culler for Thayer
Coggin, Inc., this
bar stool is
distinguished by its
sculptured lines and
foot bar in chrome
or brass. It is from
the Finesse collection
which also features
matching dining
chairs. Through
James Gay &
Associates, Western
Merchandise Mart.
Circle Number 348.
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THE BEST LAID PLANS
OF ARCHITECTS AND DESIGNERS
BEGIN WITH PE.GUERIN.

At PE. Guerin we've always approached
accessories as focal points. The critical
highlights that make a room. Or break it.

Which is why discerning designers have
been coming to us for over a century
and a quarter for faucet sets, doorknobs,
pulls, finials, fixtures and more. All, of the
most exquisite design and exceptional
execution.

Browse through our catalog. Send S7.50
name and address to: PE. Guerin, 23 Jane
Street, New York, N.Y.10014. And if you
don't find exactly what you want, we'll
search among our thousands of custom
models, or develop som&aiiptitally
unique.. just for you.

PE.GUERIN, INC.

At home in the finest homes. ..
for over 125 vears.

Available at the following showrooms...

* ROZ MALLIN_ & ASSOCIATES e VIVIAN WATSON ASSOCIATES, INC. « KEITH H. McCOY & ASSOCIATES » TODD WIGGINS & ASSOCIATES o VILLA CAPARRA ENTERPRISES « RANDOLPH & HEIN, INC. o
Chicago Dallas Los Angeles Miami Puerto Rico San Francisco
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From DanCraft Design comes the Wade sofa with hand-tied
spring construction, hardwood frame, padded tight back and
dressmaker skirt treatment. Through Lenoir Associates,
Western Merchandise Mart. Circle Number 349.

The elegant contemporary chaiselsectional from Charlton
West, Western Merchandise Mart, has an all-hardwood con-
struction and comes in sofa, loveseat, armless chair and
ottoman styles. Circle Number 350.

IPF International’s Swan Headboard features a crown of two
swan heads and a fabric draped design carved in beechwood.
The back is upholstered. Through The Umphred Gallery,
Galleria Design Center. Circle Number 351.

The graceful Normandy coffee table designed by Sally Sirkin
Lewis for J. Robert Scott features polished stainless steel ele-
ments supporting double ovals of exotic veneer. Through Shears
& Window, Galleria Design Center. Circle Number 352.

From American of Martinsville Contract Division, Western

Merchandise Mart, comes this brass base rectangular dining
table with glass top, accompanied by dining armchairs and

side chairs. Circle Number 353.

Available as a chair,
loveseat or sofa, the
Belvedere Seating
Collection from
Metropolitan Fur-
niture Corporation
offers large-scaled
comfort and
presence. Four con-
cealed zippers can be
opened or closed for
two different looks.
Through Gerton/
Koehler, 200 Kansas
Street. Circle
Number 354.
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This “Arborescence” wallcovering and fabric is from Van Luit’s Reflections II Collection.
Albert Van Luit & Co., 200 Garden City Plaza, Garden City, N.Y. 11530 (5 16) 741-9440
Boston ® Cleveland ® Chicago ® Los Angeles ® New York ® San Francisco
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The Diamond Fiore rug is from the Rosecore Wilton Collec-
tion of pure wool rugs available in any area size or for full
cover installation. Through Randolph & Hein, Galleria
Design Center. Circle Number 355.

One of six documented patterns from Stark Carpet Cor-
poration’s Historical Collection, ‘‘Old English’’ is woven
of pure wool and has coordinating border. Through Shears
& Window, Galleria Design Center. Circle Number 356.

Adapted from a 19th century French hand-painted wallpaper,
the ‘‘Glenmoral Border’’ is offered by The Twigs, accompanied
by a sidewall in seven colorways. Circle Number 357.

Watercolors, Inc.
has added blue to its
baked enamel
finishes for the Col-
ore collection of
brilliantly colored fit-
tings for the bath,
shower, washbasin,
bidet and kitchen.
Through The
Ultimate Kitchen &
Bath, Inc., Galleria
Design Center.
Circle Number 358.

Designed by Gary Cross for Boyd Lighting Company, the Isis
lamp features a faux stone base topped with an opaque fabric
or paper shade. Overall height is 30 inches. Through Kneedler-
Fauchere, Galleria Design Center. Circle Number 359.

The Caneel bedroom group with oak accents, designed by
Charles Gibilterra for Terra Furniture Inc., incorporates a
new textured finish called ‘‘Polane.’’ Through Brooks/
Haworth, Galleria Design Center. Circle Number 360.
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Kathy L. Barrett “Selections,” L.A. Mart #1042, Los Angeles, CA gooo7 (213) 744-0717
Biscayne Bay Trading, #10 N.E. 30th St., Miami, FL 33137 telex (505) 573-5733
Cambridge West, 4060 Morena Blvd., ¢J, San Diego, CA o2u7, (619) ser-0440
Cambridge West, South Coast Design Center at Stonemill #Azo1, (714) 545-3887

Elsie Farris, Galleria Design Center #3350, San Francisco, CA (415) 621-6525

Jan Trimbur, 433 So. Spring Street, #4F, Los Angeles, CA (a13) 687-0793

Circle No. 119 Reader Service Card

MANUFACTURERS & DESIGNéRS OF LIGHTING & FURNITURE

Headguarters
931 Via Alondra
Camarillo, CA 93010
(805) 987-7122

~ Catalogues availabl
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CONRAD
where quality counts . . .

Reed weaves—custom handwouven
for window and wallcoverings.

REPRESENTATIVES: ATLANTA
BOSTON / CHICAGO / DALLAS
Dania-DCOTA / DENVER
HONOLULU / HOUSTON

LOS ANGELES / MJAMI /| NEW YORK

CONRAD  PHILADELPHIA | PORTLAND
Ibd SAN FRANCISCO / SEATTLE / TROY
INC OI:QBIESD WASHINGTON, D.C.

-~

575 Tenth Street San Francisco, California 94103
Telephone 415 626 3303
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The acanthus leaf
center motif tradi-
tionally used in stone
garden furniture has
been reinterpreted
for use in contem-
porary interior and
exterior settings with
this table by Sirmos.
Made of resin fiber
composition, the
base is topped with a
circular slab of
limestone. Through
Kneedler-Fauchere,
Galleria Design
Center. Circle
Number 361.

Lees Commercial
Carpet Company,
Western Merchandise
Mart, applies dots in
infinite variety to
modular carpet
systems in both cut
and loop pile con-
structions in solid,
multicolors and
heather effects.
Carpet tiles come in a
choice of three back-
ing systems and in
18’ or 24’ squares.
Circle Number 362.

Design Center. Circle Number 363.

-

Sligh desks for the home or executive suite are among the
many home and office furnishings by Sligh, Mt. Airy and John
Widdicomb which may be seen at Decorators Walk, Galleria
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PRODUCT DIRECTORY

Building Space

Showplace Square

Phone

SHOWPLACE DESIGN CENTER 2 Henry Adams Street

Frederick Bruns 214
Casa Stradivari 214
Watercolors, Inc. 180
Westgate Fabrics 170
SOBEL BUILDING 680 8th Street

Diagonals 168
Juvenile Lifestyles, Inc. 225
Traditional Imports 154

415-626-5625
415-626-5625
415-626-1188
415-431-0121

415-626-8895
415-863-4411
415-431-8130

GALLERIA DESIGN CENTER 101 Henry Adams Street

Boyd Lighting Company 170
Brooks/Haworth, Inc. 376
Craftsman Office Furniture 405
Decorators Walk 144
IPF International 346
Kittinger 170
Kravet Fabrics, Inc. 109
Pindler & Pindler 200
Rosecore Carpet Company, Inc. 101
J. Robert Scott 256
Sirmos 170
Stark Carpet Corporation 256
Wroolie & LoPresti 215-235
VERMONT CENTER 151 Vermont
Henry Calvin Fabrics 2
The Twigs 9
200 KANSAS STREET
Lee Jofa 209
Metropolitan Furniture Company 219
Pacific Showrooms West 1
CONTRACT CENTER 650 7th Street
Cumberland 270

SHOWPLACE SQUARE WEST 550 15th Street

Budji Corporation 36
Evelyne Conquaret Antiques 6
The Ginsberg Collection 1
C.L. McRae 25
Moquette 5
Trimarco 20
1000 BRANNAN STREET

Ceramic Showcase/ 103

Ceramic Tile and Design

Western Merchandise Mart
MART I, 1355 Market Street

American of Martinsville 1158
Charlton West 500
Lees Commercial Carpet Company 304
MART II, 1355 Market Street

Robert Clark Enterprises 210
DanCraft 130
Thayer Coggin 207

415-861-1011
415-864-5556
415-552-2900
415-626-9400
415-864-4479
415-861-1011
415-861-0977
415-431-5224
415-864-3550
415-621-0911

415-861-1011
415-621-0911
415-863-8815

415-863-1944
415-552-6760

415-626-6921
415-621-3400
415-621-7638

415-864-2886

415-861-8383
415-552-6100
415-621-6060
415-626-2726
415-621-5600
415-552-7270

415-626-2066

415-861-4152
415-861-6794
415-552-3500

415-863-4750
415-861-6590
415-552-2446



WINFIELD

Celebrating 35 years of wollcoveﬁng
design excellence.

Shown: "Donatello” and-“Savoy Border”
from our new collection of custom color
panel and grand-scale designs:

100 1.y. minimum:
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Atl. Bruce Rob: Assocs. Ostrer House  Chicago: D & D Designs ~ Dallas: Warren CampbellInc.  Denver: Linn Ledford Showroom . Grand Rapids: David McGinnis Assocs. Los Angeles: Terra Fumiture Inc.
Miami: Design West Mir is: Desic Sh Philadelphia: Darr-Luck Assocs. Inc.  Phoenix: Linn Ledford Showroom  San Francisco: Brooks/Haworth Inc. ~ Seattle: Buck Assocs. Washington: Darr-Luck Assocs. Inc.

Terra Furniture, Inc. B P.O. Box 3786 B 17855 Arenth Avenue B City of Industry, CA 91744-0786 B Telephone 818-912-8523







CONCINNITY

Dynamic Equilibrium

A balanced constellation with its own energy field
that projects intensity. . . vitality. . .
absolute maturity!

Another indispensable asset
designed by J.R. Strignano
exclusively for the discerning.

CONCINNITY*™_.A new breed of faucets
with a flair for the unconventional.

Wirite, on your professional letterhead, for a copy of our
120 page catalog of unique bath appointments.

Model Shown:
AXIUS

CONCINNITY

A DIVISION OF |.W. INDUSTRIES, INC.
Executive Offices/Factory: 35 MELVILLE PARK ROAD « MELVILLE, N.Y. 14747
516/293-7272 « Telex: 14-3143 « Fax: 516/293-9499
SHOWROOMS:

Chalfonte St. Giles, Inc, San Francisco, CA 415/621-6901 e Farrey's Wholesale Hardware Co, Inc,, North Miami, FL 305/947-5451
Great Lakes/Bath Design Center, Royal Oaks, Ml 313/542-8404 e Hardware Designs, Inc.,, Totowa, NJ 201/790-0707
Kolson Inc, Great Neck, L., NY 516/487-1224  Karl Mann Chicago, Chicago, IL 312/670-3640
Mt. Kisco Bath Ltd, Mt. Kisco, NY 914/241-1222 e Splash, Newton, MA 617/332-6662
David Sutherland, Inc.,, Dallas, TX'214/742-6501, Houston, TX 713/961-7886
Henry Trelles/Biscayne Bay Trading Company, Miami, FL 305/573-5733
Union Hardware'’s Decorator Center, Bethesda, MD 301/654-7810

Waterworks, Danbury, CT 203/792-9979, Westport, CT 203/227-5008 e Windsor World, Inc., New York, NY 212/319-3700 Circle No. 41
© Copyright 1986 by Concinnity

Patent Pending




HANS

From the new SCANDINAVIA Seating Collection by

Dux Interiors, Inc., 305 East 63rd Street, New York, NY 10021 212-752-3897 ( ll x
Telefax: 212-319-9638 e,

DUX/DUXIANA, 8801 Beverly Blvd., Los Angeles, CA 90048 213-271-3960 R
DUX/Forma, 23811 Aliso Creek Road, Suite 117, Laguna Niguel, CA 92656 714-643-1644

DUX/Eksell, 1700 Stutz Drive, Suite 90, Troy, MI 48084 313-649-4888

DUX/Avanti, Brawn Pkwy. Promenade, 4241 John Young Parkway, Suite 1000, Orlando, FL 32808 305-299-9070 .
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For yourcopy of our full color brochure send $100 to: Porcelanosa USA. 1732 Stumpf Blvd.,Gretna, LA70056 circle No. 19
Tile by Porcelanosa 1301 South State College Blvd., Suite E Anaheim, CA 92806



Asio Wicker 1td.

WICKER * RATTAN ¢ BAMBOO

to the accredited trade only
fabric by harris & tangalakis/laguna beach, ca write on your professional letterhead for brochure

we proudly announce our arizona representative

thomas & company
12408 no. paradise village parkway east
phoenix, arizona 85032
(602) 953-1190

offices and warehouses: pompano beach, florida e los angeles, california 1-800-942-4422 Circle No. 88
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Pande Cameron, the sh
to Sanjababand tothe actua
George Sugarman’s Decorative

His catch (some picturcd above) a
lmportantly, tamedmdrudy to li

Come and see Pande (,amerous u:ure wllcctmn‘ h)r a guided tour of “Pande Cameron-land,”
call George Sugannan” at Decoraﬁve Carpets, ( 213) 657-8840. Please wear protective clothing.

PaNDE CAMERON

DECORATIVE CARPETS

*Pande Cameron’s latest collection of AT
« Pacific Design Center - Circle No 91

handmade oriental carpets from India.

**No relation to Burt,
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Circle No. 9 WALLCOVERINGS CO.




L4 herman miller

© 1987 ® L, and herman miller are registered trademarks of Herman Miller, Inc., Zeeland, Michigan 49464
sM Office Pavilion is a service mark of Herman Miller, Inc., Zeeland, Michigan 49464
® B&B lhalia is a registered trademark of B&B ltalia, S.p.A., 22060 Novedrate (C0)



oGHUMACHER

We’re much, much more than you think.




You probably know
Schumacher as the name bebind
some of America’s most beautiful
Jabrics and wallcoverings. Well,
we also have an impressive vari-
ety of floorcoverings. In a range
of designs that remain timelessly
appropriate.

This particular, handcrafted
rug is an exclusive design inspired
by the architectural artistry of
Frank Lloyd Wright. “Imperial
Triangle” is an adaptation of
Wright's original for ToRyo's
Jamed Imperial Hotel. And it is
one in a collection created with
the cooperation of the Frank
Lloyd Wright Foundation.

Many of Schumachers floor-
covering collections are in stock
Jor immediate delivery. And with
our custom design and color
capabilities, we can meet all your
Dersonal decorating needs.

At Schumacher, there’s much,
much more waiting for you.

Available through Schumacher
showrooms.
For further information, call:

1-800-672-0068
E Schumacher & Co. 1987

Editorial

A Diminishing Difference

Carol Soucek King,Ph.D.
Editor in Chief/Vice President

We used to call it ‘‘design for the handi-
capped.”” And we would retrofit older
buildings, or tack ramps onto new ones, so
that structures could pass code. Oh, yes, and
also so that those millions of ‘‘other peo-
ple’’ could somehow get about...albeit off
in some unattractive, out-of-the-way corner
where one would never choose to go unless
fate deemed it a necessity.

Besides, they still would not be able to
maneuver properly. Directionals would be
non-existent, confusing or miniscule. Ele-
vator buttons, counter tops and faucetry fit-
tings (too often not the lever type) would be
unreachable. Door jambs and floorcoverings
would be nonnegotiable. And the dim, dim-
mer and dimmest lighting would make them
blind if they weren’t already.

We emphasized the difference between the
physically fit and the physically challenged.
And our designs tattled on the inexcusable
ignorance and insensitivity of it all.

Therefore it is gratifying to see a change
in some designers’ work today. As Bill
Lacey, senior vice president at Hellmuth,
Obata & Kassabaum, Inc., Dallas, says:
“‘Design for the physically limited has
become so integral to the design process that
it’s becoming impossible to tell the difference
between it and design for the general public.”’

As a matter of fact, many designs, at first
instigated by handicap codes, turn out to be
more functional for everyone. Notes Lacey:
I, myself, have come to greatly prefer
ramps to stairs and incorporate them
whenever possible into our projects.’’

HOK'’s Riverchase Galleria project in Bir-
mingham, Alabama, this issue’s cover story,
exemplifies such a‘‘universal’’ approach.
The mall’s primary pedestrian thoroughfare
was conceived as a mini-Main Street U.S.A.
complete with parks, trees and a 90-foot-
diameter fountain that gushes 75-feet up-
wards through the trees until it seems to
almost touch the glass heaven overhead. It
makes a great view for the physically fit as
they bound up the stairs or relax on the
escalator nearby. And, if Riverchase were

indistinguishable from most Main streets,
this would be the end of it. But, since it was
designed today, not yesterday, its designers
did not stop there where only the fit could
take advantage of the view. The best van-
tage point can be found not on stairs or
escalators but in the scenic elevators located
in the same area and sufficiently designed
to accommodate all visitors.

We still have a long way to go in read-
justing our vision about who the physically
challenged really are. When we do, we will
have much to accomplish. By the year 2000
there will be 20 million people over 75 years
old in the United States alone. They—or we,
as will be the case for many of us—won’t
all be able to run the 10K. Meantime, much
credit is due those architects and interior
designers who are ceasing to draw a line be-
tween the fit and those who, by age, birth
or happenstance, are not.

Strolling along Main Street at Riverchase
Galleria. Photography by William E. Mathis.
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Shopping Under Glass

Western Concept Goes East




Architectural Design:

Hellmuth, Obata & Kassabaum, Inc.
Bill Lacey, Project Designer
Structural Engineering:

Charles F. Terry, Inc.

Lighting Design:

Theo Kondos Associates Inc.

Life Safety:

Rolf Jensen & Associates, Inc.
Photography by William Mathis

Beneath its tremendous firmament of glass,
the Riverchase Galleria, on the outskirts of
Birmingham, Alabama, is almost a city in
itself.

Project architect, Hellmuth, Obata &
Kassabaum (HOK), Inc., Dallas, approached
the mall with the idea that it would be a
‘‘Main Street under glass.”” The galleria’s
skylight won a Grand Award in the 1986
Engineering Excellence Competition for
Charles F. Terry, Inc., the structural
engineering firm. Only five such awards
were given that year by the American Con-
sulting Engineers Council, which also
bestowed honors upon the developer, Jim
Wilson & Associates, Inc., and HOK.

The Riverchase Galleria demanded the
consideration of a southeastern and a slightly
more extreme climate in the development of
a massive skylight rooftop. Bill Lacey,
senior vice president at HOK’s Dallas of-
fice and project designer for the mall, ex-
plains, ‘‘For the summer heat, we had to tint
the glass to a far greater degree, but we
didn’t want it to be reflective. We chose a
single glazed, dark gray glass to cut down
the heat gain. We didn’t have to worry about
cold weather. By the time we had installed
17,000 feet of neon and a mile of fluores-
cent lights in the concourse, plus the very
intense lighting of the shops, the illumina-
tion heat gain offset any chill.”’

Located on a suburban site of 60 acres,
the multi-use complex encompasses a total
of 2.5 million square feet, with parking for
9,700 cars. The first phase of development
includes a two-level shopping mall of
325,000 square feet, five major department
stores, a 350-room hotel, and an 18-story

office building of 250,000 square feet. The
second phase will provide more office space,
25,000 square feet of retail space and a sixth
major department store.

The 1,200-foot long skylighted ‘‘Main
Street’’ runs the full length of the mall. The
mixed-use plan of the adjacent facilities pro-
vides the galleria with many hours of activity
up and down the main thoroughfare.
Daytime traffic pours from the office tower,
while the retail shops draw afternoon and
early evening shoppers, and the hotel and
restaurants generate traffic through the even-
ing. The result is a full day of activity
resembling the patterns of many urban areas.

A landscaped public area in the center of
the mall achieves the ambience of a city
park, complete with park benches and a
fountain 90 feet across that erupts every
hour. In addition to the skylight running the
length of the mall, a giant triangular skylight
strengthens further the feeling of openness.
At 186,000 square feet in area, and rising
nine floors in height, it is one of the largest
skylights in the world. More than 17,000
feet of red, white and blue neon tubing line
the transverse beams of the mall skylight,
creating a canopy of light for nighttime
strollers. The illumination, in conjunction
with the Riverchase Galleria’s low site bet-
ween two hills, beautifies the outside of the
mall as well.

‘“We want to create fun events with our
mall lighting,”” says the project’s lighting
designer, Theo Kondos, IALD, president of
Theo Kondos Associates, Inc., which
designs interior lighting for more than 30
shopping centers a year. ‘‘We use what we
call the ‘Jimmy Durante Effect’.’’ At night,

On the outskirts of Birmingham, Alabama, the Riverchase Galleria interior
(preceding pages) gives a sense of a city unto itself, with its illuminated Main
Street thoroughfare connecting shops to a major hotel and office tower.

The integration of the Wynfrey Hotel and office building (above

and right) give the galleria traffic from morning to night.

Skylight design by HOK; engineering by Charles F. Terry, Inc.
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In the central court,

a landscaped public area

serves as the public park for Riverchase
Galleria’s Main Street.

Tile by Dal-Tile.

special effect lighting is orchestrated through
the neon and a fluorescent ‘‘ribbon,’” which
ties together the store fronts. The source for
general, ambient lighting at night is a series
of recessed fixtures at the edge of the se-
cond level ceiling. The fixtures are angled
so that light is cast down through the trees.
During the day, the only artificial illumina-
tion in the public areas is in the lower level
entrances.

The Riverchase Galleria is the fourth and
most recent such structure completed by
HOK. The Houston Galleria, located in the
city’s affluent Post Oak area, is a multi-use
complex connected by two enclosed malls,
The Galleria and Galleria II, encompassing
over 4 million square feet of the building
area. The original Galleria, completed in
1968, is comprised of a three-level shopping
mall, a 440-room hotel, a sports club and
twin office towers. The additional Galleria,

completed in 1977, is a specialty shopping
mall with a lush greenhouse-like environ-
ment, capped by a skylight 12 stories above
grade.

The Dallas Galleria (see Designers West,
October 1985) is a multi-use complex, the
first phase of which includes a three-level
shopping mall, private club, 440-room hotel
and convention facility and one office tower.
The shopping mall, with its continuous
transparent skylight, is the principal
organizational element of the Dallas
Galleria, with an ice skating rink on a cen-
tral court ringed by restaurants.

The St. Louis Galleria is a major renova-
tion and expansion project transforming the
existing center into three levels of shops. A
striking arrangement of malls, courts and
bridges is composed with natural lighting
from numerous smaller skylights and
dormer windows.
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Retail Magic

The Echeverria Touch Moves West

Interior Design by Mario Echeverria, Echeverria Design International

Millpond & Raeburn
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Lighting: Halo Lighting

Hardware: Baldwin

Wood flooring: Skinner

Fabric: Gretchen Bellinger & Winchester
Paint: Sherwin Williams

General contractor: Mike Leogrande
Cabinetry: Skillcrafter

Carpet: Atlas

Photography by David Zanzinger

Since opening his design firm in 1979,
Mario Echeverria has completed more than
100 retail shops in cities across the country
including Boston, Washington D.C., New
York, and Cleveland. Designs for several
shops in California have also occupied much
of Echeverria’s time.

Millpond & Raeburn, an emporium
owned by Jay and Dorothy Self and located
in the Desert Fashion Square in Palm
Springs, California, proved to be a unique
challenge for Echeverria. The couple wanted
to combine within the 5,000-square-foot
space a 1,600-square-foot art gallery and a
3,400-square-foot gift shop displaying a
variety of collectibles targeted to an upscale
clientele. ‘‘Everyone who comes into the
space is controlled visually,’’ says Echever-
ria. ‘“The open arrangement of artwork,
toys, crystal and gourmet specialities gives
the customers the opportunity to discuss
items and also lets the sales staff become







more involved with each sale, thereby mak-
ing the customer feel special.”’

It was just that sense of personal distinc-
tion which had initially caught the eye of Jay
and Dorothy Self, and led them to commis-
sion Echeverria for the design of their store.
Every square inch of the Newport Beach
Caswell-Massey shop, which they observ-
ed shortly after Echeverria completed its
design, offered the strong customer involve-
ment they were looking for.

Founded in 1752, the New York City-
based Caswell-Massey offers an array of
personal care items for men and women in-
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cluding bath oils, soaps, shampoos, sachets,
and perfumes. For the firm Echeverria
created an updated version of an old-fa-
shioned look which fits into mall space, in-
cluding the Newport Beach shopping com-
plex, Atrium Court. The 800-square-foot
store seems to have jumped out of the pages
of a Charles Dickens novel. Developing a
workable format for Caswell-Massey’s 1,000
pieces of merchandise was no easy task. All
displays are a neutral tone so the colorfully
wrapped packages are the focus. Merchan-
dise can be easily shifted from one display
to another depending on store promotions.

Also, storefront platform areas are designed
so that featured product displays can be
changed every two weeks.

In Miami, Echeverria designed the new
women’s boutique Luciano Donna with
rounded, soft forms and glass, mirror and
marble in a peach and lavender color scheme.

Echeverria provides his clients with a com-
plete marketing package. In addition to his
involvement in all store planning details,
Echeverria creates the signage and logos. His
attention to detail emphasizes, he says, ‘‘a
concern to produce a space with the max-
imum return per square foot.”’



Left: Mario Echeverria,
Echeverria Design International.

Caswell-Massey (opposite)

General contractors: Tom Scott Construction Company
Cabinetry: Lloyd Woodford

Lighting: Halo Lighting

Carpet: Harbinger

Hardware: Baldwin

Photography by Milroy/McAleer

Luciano Donna (below)

Marble: Ali Marble

Neon: Debra Rose

Upholstery: Gulf Upholstery

Fabric: David & Dash

Wallcovering: The 135th Collection

Lighting: Halo Lighting

Cabinetry: Luiggi Contemporary Designs

Etched glass: Joan of Art

General contractor: Bower Construction Company
Construction management: Echeverria Design International

Photography by Dan Forer
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The $12-million addition and renovation to
Denver’s McNichols Arena generously
comprises the Arena Club restaurant and
sports lounge, three theme restaurants, an
upgraded concourse level, remodeled con-
cession stands, a new sound scoreboard and
instant replay system, additional restrooms
and the refurbishing of luxury boxes.

A key concern of Sidney Shlenker, owner
of the Denver Nuggets, a Western Division
National Basketball Association team, in hir-
ing architects Sink Combs Dethlefs and in-
terior designers Exhibits, Inc. was the brief
time frame in which these improvements had
to be executed. Design work began in
February; the Arena Club opened October
31. Design improvements were scheduled
so that the arena could remain operational
during the summer and fall construction
months.

Positioned on the western side of the ex-
isting arena, the assorted restaurants are
graced with the nighttime view of downtown
Denver. A two-story addition with large
amounts of glass is comprised of the sports
bar, Fastbreak, on the first floor and on the
second, the Arena Club, a formal restaurant.
Among other restaurants along the adjacent
concourse is Wong’s Gong, a contemporary
Chinese space.

In Fastbreak, the basketball theme is
reflected throughout various design
elements—the tables have basketball tops,
the artwork is of players in action and the
bar is shaped like a basketball hoop. Twelve
video monitors, two large screens, and the
interplay of glass block and neon enhance
the kinetic spirit of the space.

The plush, elegant Arena Club, as re-
quested by Shlenker, is clearly the addition’s
dominant space. The restaurant echoes many
of the design themes established in the sports
bar below. Neon and glass block are again
used, but the color is subdued and the quan-
tity of glass block limited for a more refined
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effect. Artwork in keeping with this quiet
color palette greets patrons upon entering
the restaurant.

Critical to the problem solving and detail-
ing of the spaces was the close working rela-
tionship developed between Sink Combs
Dethlefs, Exhibits Inc. and other consultants.
Sink Combs Dethlefs design team (including
Principal in Charge Richard L. Combs, Pro-
ject Manager Fred Coester and Documenta-
tion Director Emmy Jenson) was in charge
of overall coordination, architecture and
documents. Exhibits Inc.(including Principal
Paul K. Allmeyer, Vice President of Sales
and Marketing Heidi Hamilton, and Project
Designer Linda Wisby Snyder) produced in-
terior design concepts, color and material
choices as well as final furniture layout.
Working in harmony with the Denver Nug-
gets and Shaw Construction, the design teams
were able to deliver a winner in just 10
months.

Arena Club (opposite, upper)

Chairs: Loewenstein/Oggi
Chair fabric: Boris Kroll

Fastbreak (opposite and following page)

Carpet: Harbinger
Wallcovering: Thybony

Neon: Mostly Neon

Chairs: Fedra2

Barstools: Cleo

Seating fabric: Boris Kroll
Tables: CHF Industries

Tops: custom silkscreen by Exhibits Inc.
Metalworking: Heabler

Glass block/mirror: Gump Glass
Bar: custom by Exhibits Inc.

McNichols Sports Artn;

Integrating Sports with Style

McNichols Arena Club

Architecture by Sink Combs Dethlefs Interior Design by Exhibits, Inc.
Acoustics by Smith, Fause & Associates Creative Consultant, The Mariposa Group

Photography by Greg Hursley, Inc.
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Fastbreak (left)
Arena Club (above)

Chairs: Loewenstein/Oggi

Chair fabric: Boris Kroll

Booth fabric: Shelby Williams Indus.
Upholstery: Artista Sales
Wallcovering: Thybony

Carpet: Harbinger
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The restaurants
were positioned
.. .1o take
advantage of the
view of Denver.

Wong’s Gong

Chairs: Loewenstein/Oggi

Chair fabric: Boris Kroll

Booth fabric: Boris Kroll

Booth vinyl: Essex Fabrics
Wallcovering: MDC Wallcoverings
Carpet: Durkan
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The Sizzle’s Back

Lloyd Center Cinemas, Portland

Architecture and Interior Design by BOOR/A Architects

Photography by Strode Eckert

Tom Moyer knows the figures all too well:
By the end of 1986 more than one out of
every three households in the United States
was equipped with at least one VCR. But
the Portland, Oregon, businessman who
owns the Pacific Northwest’s largest theater
chain, Tom Moyer’s Luxury Theatres,
thinks he has come up with a key to “‘get-
ting the movie-goer out of the house and into
the theater.”” He commissioned the local ar-
chitectural firm Broome, Oringdulph,
O’Toole, Rudolf, Boles & Associates
(BOOR/A) to design not one but two multi-
screen cinema complexes that would turn
any coach potato into a live wire.

The Alderwood Cinema, south of Seat-
tle, opened in the summer of 1986; the
Lloyd Cinemas opened Christmas of that
same year in Portland. Both were designed
with the same intent: to rekindle the spirit
and excitement of the "20s and ’30s when
a night out at the movies was a special
occasion.

The Lloyd Center Cinemas, with its 10
theaters and a seating capacity of 3,094, sits
adjacent to the 110-shop Lloyd Center Mall
which is served by Portland’s new light rail
mass transit system. Not only does the high-
profile building attract the attention of
thousands of pedestrians who pass through
the center daily, but it also serves as a
magnet to motorists as well. Neon signs
within the glass and red steel galleria are
visible from major arterials that access the
shopping center. Ticket booths and queuing
areas are located to assure an unobstructed
view into the neon-faced lobby.

Once patrons are drawn to the building’s
activity, they find themselves, indeed,
becoming part of an event. More than 3,000
square feet of specially colored and textured
exterior concrete block and tile arcades pro-
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BOOR/A Design Team

Robert Oringdulph, principal architect

Richard Spies, designer

Jeffrey Lamb, designer

Douglas H. Drynan, specification manager

J. Laurence Chew, project manager

Leslie Kuhl, technical

Dave Gonrowski, technical

Paul Langland, technical

Chris Johnson, interior design

Don Ashton, job captain

Robert Bailey Design Group, neon consultant
C.W. Timmer & Associates, Inc., mechancial engineering
Interface Engineering, Inc., electrical engineering
KPFF Consulting Engineers, structural engineering
Hoffman Construction Company, contractor

C.W. Acoustical Engineering, acoustics

Mc Arthur Gardner, landscape architect






tect patrons from weather as they line up at
the four-station ticket booth. Next, they pro-
ceed into the brightly lit glass galleria and
the rotunda which acts as a waiting room
and point from which to view the rest of the
building. These areas are lit with suspend-
ed concentric rings that contain spotlights,
providing uplight to the structural frame.
The underside of the rings contains circles
of neon, backed with a mirrored surface.

Nearby restrooms and neon-wrapped con-
cession stands are available to all before pro-
ceeding down the ‘‘street of theaters.’’ In
creating this ‘‘main street,’” each of the 10
movie houses is articulated as a building on
the street with its own identity and spark-
ling neon marquee. Auditoriums have im-
ported French lounging seats and low-
voltage Tivoli lights along the aisles.
BOOR/A'’s acoustical design for each theater
accommodates sophisticated sound systems
such as the Lucasfilm THX installed in two
of the 10 theaters.
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The illusion of nighttime seems to invade
the space no matter what the hour. Structural
steel frames and all major destination
elements of the main interior spaces are
bright red or a shade of red with walls and
ceilings a neutral gray tone. This color grada-
tion focuses attention on the frame, the ticket
booths, concession stands and entrances.

Tom Moyer believes his two complexes
(there is a third in the works also planned for
the Portland area) have brought back some
of the glamour and excitement of years gone
by. ‘‘But they also work from an operational
standpoint,”’ he adds. ‘‘BOOR/A has done
a lot of live theater design, so we knew the
firm understood the importance of moving
people efficiently.”’

The project garnered for the 27-year-old
firm two design awards from the American
Institute of Architects, Portland chapter, and
recently was awarded the national Architec-
tural Award of excellence (1987) from the
American Institute of Steel Construction, Inc.

Lloyd Center Cinemas

Concrete blocks: Smithwick Block

Exterior ceramic tile: Dal Tile

Interior ceramic tile: Dal Tile

Glass: P.P.G.

Carpet: Durkan Patterned Carpet

Neon: Meyer Sign Company

Light fixtures: custom and Artemide, Keller Huse
Lighting

Plastic laminate casework: Formica, Wilsonart

Metal laminate: Chemetal Corporation

Theater curtain: Frankel Associates, Inc.

Wallcovering: Maharam

Steel: Fought & Company

Theater seating: Massey Seating Co.
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A Gallery’s Public and Private Life

Elaine Horwitch Opens in Palm Springs

Architecture and Project Management by Michael Kiner
Interior Design and Space Planning by Patrick Neary
With Apartment Furnishings by So-West-Carla Kalwaitis Designs

Photography by Arthur Coleman

Originally the garage for the El
Mirador Hotel, built in 1928, the
structure had been condemned by the
City of Palm Springs and was in
danger of being demolished before it
was purchased by Elaine and Arnold
Horwitch. Now restored and
remodeled with a 3,400-square-
foot owner’s apartment on the
second floor, it serves as the first
Elaine Horwitch Gallery in Califor-
nia. At its entrance, left, visitors are
welcomed by two painted wooden
figures by Keith Haring.

Structural engineering:
R. Cullivan, P.E.
General contractor:
MarDav Construction Co.
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Throngs of painted buffaloes, wooden In-
dian chiefs and ceramic dogs spill over from
the gallery below into every nook of her and
her husband’s apartment above. But, then,
Elaine Horwitch has long been noted for the
company she keeps.

““Art is my life,”” says the veteran
representative of contemporary American,
particularly Southwestern, artists, and it is
no understatement. The Elaine Horwitch
Gallery in Scottsdale, Arizona, just
celebrated its twenty-fourth anniversary, her
gallery in Santa Fe its twelfth. Her Palm
Springs gallery is already celebrating its first
anniversary this month.

The latter she views as an art object itself.
‘“We asked the Rancho Mirage architect
Michael Kiner and The Heard Museum’s
exhibit designer Patrick Neary to restore and
remodel the 16,000 square feet of the El

Mirador Hotel garage,’’ she relates. ‘‘Built
in 1928, it had been abandoned and struc-
turally condemned, but it was such an in-
teresting structure — the area’s first gas sta-
tion — that we decided that restoration was
as appropriate in this case as with any other
historic treasure.’’

It was also spacious enough to show the
gallery’s largest paintings. When Elaine and
Arnold Horwitch first met with Kiner and
Neary, it was decided to renovate and
remodel the structure into a 13,000-square-
foot art gallery with four adjoining retail
spaces and a 3,000-square-foot owner’s
apartment. Also important to the clients’
needs was flexible gallery space to accom-
modate the gallery’s constantly changing of-
ferings and a separate area for viewing prints
and lithographs with adequate storage for
these works. Necessary, too, were office

In the spacious Elaine Horwitch Gallery in
Palm Springs: large painting on left, Beyond
Camels(1980) by Larry Rivers; painting in rear
center, The Fern’s Revenge by Steven Camp-
bell; painting at right, Three Buffalo by Fritz
Scholder; painting next right, Blue Mesa by
Paul Brach; figure against wall, Hank by Orto
Duecker. Ceramic fetish pots are by Bunny
Tobias. Flooring: Custom Building Products.
Pedestals: designed by Patrick Neary,
fabricated by MarDav Construction Co. Light
fixtures (throughout): Halo. At left, the gallery
kitchen completed by tile artist Marlo Bartels
with two large raku platters by Nicholas Ber-
nard and a ceramic head entitled Trophy Head
by Esmeralda Delaney. Cabinetry: Sako
Cabinets. Microwave: Litton. Oven: Hotpoint.
Icemaker: Scottsman. Following pages:
Reminiscence #1 by Masoud Yasami; painting
on right next to large pot, Dreamwork VII by
Dick Jemison; large orange pot on pedestal,
On My Mind by Carol Sherwood; painting to
right of pot, Coyote & Joe in the Slammer by
Joe Fay; pots on pedestals by Bunny Tobias.
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Apartment Living Room

Primitive wood carving above sofa: Indian
Chief, Indian on Fish and Chicken Farmer by
John Cisney

Large ceramic pot between windows: Vegetable
Pot by David Gilhooly

Ceramic vases, now lamp bases: by John
Donoghue

Ceramic figure on coffee table: Bob Dog by
Robert Brubaker

Wooden snake and lizard: by Dirk Kortz

Built-in sofa: custom designed by Michael Kiner,
fabricated by MarDav Construction Co.

Upholstering: Upholstery Works

White canvas fabric: Unitex

Coffee tables: South by Southwest

Floorcovering: Regency Carpet

Pleated shades: Louverdrape

Lampshades: Hollywood Shades




space for the gallery director and a separate
office/conference room for the gallery
owner, a gallery kitchen, plenty of
warehouse space, and a spacious owner’s
apartment with adjoining artist’s studio.

According to Kiner, the primary architec-
tural problem was to add new mechanical
systems and a new structural system which
would satisfy seismic requirements. Of
unreinforced masonry, the building was
remodeled with a system of continuous steel
ledgers bolted into the existing walls and tied
to floor and roof structures. Existing bow
trusses were repaired and steel bracing in-
stalled to tie all trusses together. These
magnificent trusses, sandblasted and stained,
serve as background in the gallery for the
exposed and colorfully painted ducting and
a new fire sprinkler system.

A foyer in the building’s front entry, new-
ly created to house various public service
areas, was designed to accommodate art and
thus provide appropriate visual entry into the
main gallery. It was also designed to give
visitors access to the four retail spaces
created in the old service bay area of the
original garage.
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In the main gallery space, permanent
walls were built to house a print room and
to divide off an area for a conference table.
The remaining gallery space was left open
with a system of modular walls that could
be reconfigured for a variety of exhibitions.

Patrick Neary, expert in exhibit lighting
as well as exhibit design, incorporated
various sources of illumination into his plan
for the Horwitch Gallery. Skylights were
added to the roof for natural light and were
combined with track and recessed lighting.
Neary mounted the lighting track on the bot-
tom chord of the trusses as well as mount-
ing tracks on pendants between the truss
bays. Energy-efficient low voltage quartz
halogen MR-16 lamps were employed
throughout the gallery, delivering a pure,
white light particularly desirable in showcas-
ing artwork and jewelry. Also desirable is
the versatility of the MR-16’s beam spread.

The designers constructed built-in cabinets
to hold many of the three-dimensional craft
items. Cabinet surfaces were covered with
a high-gloss lacquered laminate selected for
its reflective quality. An important func-
tional note is the addition of a large slid-

ing door in the rear of the gallery, closing
off the warehouse from the gallery space and
sliding open to accommodate large works
of art and even vehicles when necessary.

In the upstairs apartment, more open,
flexible spaces with ample wall and shelf
areas were provided for the owners’ vast art
collection. Ceramic artist Marlo Bartels,
who was commissioned to bring his creativi-
ty to public restrooms, a seating bench in
the main gallery, and the gallery kitchen,
was also invited to add his delightful work
to bathroom areas here.

Finally, So-West-Carla Kalwaitis Designs
was commissioned to complete the apart-
ment’s furnishings in her contem-
porary/Southwestern/Déco style. Her fresh,
casual approach complements well Kiner
and Neary’s diagonal floorplan, ensuring
that the visual excitement below will con-
tinue for clients invited up to the owners’
private realm.

Upon completion, Elaine Horwitch had
yet another work of art — this one
designated a historic landmark by the Palm
Springs Historic Site Preservation Board.

—Carol Soucek King



Apartment Dining Room

Large construction on back wall: Mirror
Shadows 111{1985) by Louise Nevelson

Painting at right: Red Ranchero by Joe Fay

Indian chief carving: by John Cisney

Ceramic dog: Rex by Esmeralda Delaney

Table: South by Southwest

Chairs: frames by Beylerian, with upholstery custom
for So-West by Upholstery Works

Flowers: Blooms

Apartment Studio

Trucks on pedestal in foreground: Mondrian
Trucks by Bruce Houston

Trench coat on left wall: by Otto Duecker

Ceramic figure in cabinet on left: Crossbreed by
Robert Brubaker

Pots on top of cabinet: by Nicholas Bernard

Ceramic dog: Desperately Seeking Susan by
Esmeralda Delaney

Sofa, from a '59 Cadillac: by Norskog/Stein

Painting above sofa: Puttin’ on the Ritz by
Harry Fonseca

Pleated shades: Louverdrape

Track lighting: Halo

Murphy bed cabinet: R. Dunn Caseworks

Chair and ottoman: Innovator

Table: Basic Concept

Apartment Bathroom

Metal cow sculpture: by Gary Mitchell

Ceramic vase: Black and White Abstraction by
Carol Sherwood

All tile work: by Marlo Bartels

Showerhead and lavatory faucet: Grohe

Shower faucetry and lavatory: Kohler
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Interior l)es:gn by James Northcutt Associates
‘ - James Northcutt, Principal
Anthony Whﬁe, Project Coordinator







When one steps into the lobby of the Four Seasons
Hotel in Newport Beach, California, one could
almost believe that he or she has entered a home
instead of a hotel. There is nothing to razzle-dazzle
or overwhelm the guest. There is no whirlwind of
bellhops. Beyond the orchids and bromeliads, one
is hard pressed to even find the color red or any
which are bright and flashy.

Instead, one is enveloped in a splendor that is
subtle in its palette. Upon moving from one space
to another in this newly built facility, a sense of
calm and quality become apparent to the guest. For
interior designer James Northcutt, principal of Los
Angeles based James Northcutt Associates, the
hotel presented another opportunity to demonstrate
the firm’s expertise of blending traditional and con-
temporary styling with the traveler’s need for com-
fort and hospitality. Even with more than 50 hotels
to his credit, Northcutt still finds each one more
challenging than its predecessor.

‘‘No matter how many hotels you’ve done, there
is always a new set of circumstances and new
design problems to be solved,’’ states Northcutt.
‘‘Because we were brought into this project at a
rather late date, we had to do all the space plan-
ning, interior architecture and furnishings
specification within four months. In addition, we

Elevator Lobby (preceding pages)

Lobby Living Room (opposite)

Settee: Traditional Imports

Settee fabric: S.M. Hexter

Slipper chairs: A. Rudin

Slipper chair fabric: Hinson & Co.

Armchairs: Traditional Imports

Armchair fabric: Randolph & Hein; Rosecore

Area rug: custom by designer; fabricated by
Sewelson’s Carpets International

Console and mirror: Traditional Imports

Lamps: Sirmos

Chandeliers: custom by designer; fabricated
by Bruce Eicher

Wall paneling: Sefina

Whooping crane artwork: Brustlin
Workshop

Registration desk artwork: Mary Ellen Long
through Hunsaker Schlesinger Gallery

Cocktail table (glass/iron): Trouvailles

Black lacquer side table (at right):
Trouvailles

Drape tables: Lilly White

Drape table fabric: Ken Hansen, Inc.

Focal table (registration area): Rose Tarlow

Wooden Foo dog: Addie Newman

Japanese Seto plates: McMullen’s Antiques

Ceramic chargers: Roy Hamilton

Acrylic bases: Paiino Collection

Black armour box (at right): Addie Newman

Floral arrangements (throughout): Miles
Randolph

Plants (throughout): Tropical

Gold and black painting: David Trowbridge

Console and chairs: Traditional Imports

Chair leather: Mark Tursi

Cocktail table: Baldacchino

Ceramics (on cocktail table): Roy Hamilton

Area rug: custom by designer; fabricated by
Sewelson’s Carpets International

Japanese Seto plates and Shigaraki bowl
planters: McMullen’s Antiques

Black leather stacked boxes: Kneedler-
Fauchere; bases by Appleton’s

Candlestick lamps: Ralph B. Reilly

Lampshades: Millie Hampshire

Acrylic bases: Paiino Collection

India granite bull: Marc Il Galleries

Boardroom (above)

Conference table: Trouvailles

Chairs: Shelby Williams

Chair leather: Mark Tursi

Console: Traditional Imports

Lamps: Chapman

Lighting (recessed): Lightolier

Artwork: Buddhist monk’s robe from The
Pillowry

Shigaraki bow! planters: McMullen’s
Antiques

Stone bowl: Gregorius/Pineo

Carpet: custom by designer; fabricated by
Feltex
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Cabana Restaurant

Pavilion Dining Room (opposite)

Chairs: Tropi-Cal; Chair fabric: Indeco

Faux stone tabletops: Peter Funsten

Iron table bases: Murray’s Iron Works

Travertine floors: Carnivali

Roman shades: fabricated by Ross Carlock Associates
Shade fabric: Ken Hansen, Inc.

Banquette: A. Rudin; Banquette leather: Mark Tursi
Banquette raffia: Donghia, Inc.

Standing deer: Sirmos

Custom art panels: Lenore Cellini

Oribi bow! planters: McMullen’s Antiques
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Chairs: Traditional Imports

Chair fabric: Contex

Settees: Traditional Imports

Custom settee fabric: S. Harris
Mirror: Traditional Imports

Mirror finish: Jerry Solomon
Chippendale-style console: Designer Imports
Carpeting: Feltex

Granite horse: Marc Il Galleries

Siam water jar vase: Marc |l Galleries
Shigaraki bowl planters: Cache






needed to provide a design which took into con-
sideration the concerns of the owner, The Irvine
Company, and the operator, Four Seasons Hotels
Ltd. One party desired contemporary interiors and
the other desired traditional. However, they both
shared a desire for restraint and quality.’’

Don Fairweather, principal with Wimberly
Whisenand Allison Tong & Goo, architects of the
hotel, points out, ‘“This 19-story structure is a con-
temporary response to the surrounding
neighborhood of retail/office buildings. And we
made sure not to block the ocean view for others.
Also, we worked closely with the clients and with
the interior design team to assure that the qualitative
design criteria originally established were met.’’

Part of the interior design vocabulary takes its
cue from the hotel’s architectural detailing of
beveled edges and clipped corners found on the
facade. Northcutt brings these elements inside in
such forms as stepped beveled molding on the ceil-
ings created from drywall instead of the usual or-
nate wood molding; the marble registration desk
with its beveled edges; and reveals in the wood
paneling which take the place of surface molding.

The neutrals-upon-naturals color palette is suited
perfectly for the business executive clientele of the
250-plus-room hotel. Warm, bleached African
wood paneling predominates on most of the walls,
while others, in more intimate areas, are
upholstered in raw silk. An array of light
sources—chandeliers, table lamps and
downlights—creates a variety of moods. From din-
ing place settings to staff uniforms, every aspect
was taken into consideration by the design team.

Says Northcutt, ‘I wanted a casual elegance in
a visually soft and relaxed atmosphere. The neutral
colors are background for an extensive collection
of appointments, art objects, contemporary Califor-
nia art, and Oriental antiques. The final punch from
exotic florals and plants provides the appropriate
mood for this Southern California setting.”’

—Gregory Firlotte

Presidential Suite Master Bedroom

Headboard, nightstand, bench, Directoire chair:
Traditional Imports

Chair and bench fabric and headboard raffia:
Donghia, Inc.

Wall, drapery, canopy and bedcovering fabric:

Ken Hansen, Inc.

Drapery sheers fabric: Fonthill L.T.D.

Interior canopy fabric: Fonthill L.T.D.

Wall upholstery, canopy and bedcovering fabrication:
Ross Carlock Associates

Chaise: Maguire

Chaise fabric: Fonthill L.T.D.

Carpeting: Feltex

Side table: Appleton’s

Floor lamp: Mirak

Nightstand lamps: Chapman

Japanese blue and white platters: McMullan’s Antiques
Wooden Foo dog: Ken Hansen, Inc.

Glass vases: By Design







Sitting inconspicuously along a busy boulevard on
the west side of Los Angeles, Valentino had run
a fair race in its 15 years of operation. Mind you,
the menu had grown from a standard tomato sauce
and pasta Italian restaurant to one of exquisite
culinary fare under its original owner. So, the food
was not in question. What was in question,
however, was the decor. It seemed not to have been
touched from its original German beer hall days.
Black vinyl booths, heavy wood decoration and
dark carpeting could no longer compete with the
explosion of trend-setting eateries all over town.
Design-wise, the course had been run, and the
owner knew something needed to be done. Besides,
the Valentino decor certainly could not compete
with its newer sister restaurant, Primi.

So, not too long after designer Carolyn Shanks
of CMS Design Associates had finished the Primi
project (‘“Hospitality,”” Designers West, October
1986), she was asked to find a new design solu-
tion for Valentino. To assist her in the quest, Ms.
Shanks worked again with artist Robert Burton
(““Art & Artisan,”’ Designers West, February
1987), who created artwork for the Primi walls.
The circumstances, though, presented a challenge:
There would still be few exterior windows due to
the noisy thoroughfare and lack of a suitable view;
and the restaurant’s two elongated building shells
needed to be visually and physically connected.

‘I wanted to create a sense of history instead
of resorting to current trends,’’ notes Ms. Shanks.
*“The palette refers to Tuscany with colors being
diluted yet retaining a richness. Because of this,
a lightness could be brought to the space without
adding more windows. Instead, windows were
created by penetrating the inside adjoining walls.
Now one sees activity and light coming from the
second building’s once removed spaces.’’

Ms. Shanks designed chairs and barstools sim-
ple in line, yet comfortable and elegant in styling.
*“I did not want the furniture to compete with the
new architecture or the marvelous food presenta-
tion. The sensations of sight and taste were my con-
cerns,’”’ adds the designer.

Artist Robert Burton’s first thought for Valen-
tino’s walls was ‘texture.”” As workmen began
clearing away plaster, sticks and other debris and
rubble by the wheelbarrows full, Burton and his
assistants were secretly bringing it back in.
Laboriously, but with great delight, Burton adhered
parts of the old Valentino back onto walls which
then received up to eight colored glazes, much hand
manipulation and generous doses of gold leaf and
metal flake paint—for a totally new impression.

““The feeling of art wherever you look has been
achieved,’’ says Ms. Shanks, ‘‘without having to
place traditional paintings on the wall. The col-
laboration with Robert Burton has resulted in a
restaurant where the dining experience has become
fine art.”’

—Gregory Firlotte
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The Art of Dining

Revitalizing Valentino Restaurant

Interior Design by Carolyn Shanks, CMS Design Associates
Artistic Surfaces by Robert Burton .
Architectural Renovation by Greg Tew, CM& Desrgn Assoclatcs :

Photography by Alexander Vertikoff







Valentino

Chairs and barstools: custom by designer;
fabricated by Fine Arts Upholstery

Tapestry fabric: JAB European Collection
through Stroheim & Romann

Linear motif fabric: S. Harris & Company

Lighting: Atelier International; Brentwood
Lighting

Preceding pages: The ‘“‘old’’ Valentino lives
on: splinters of sticks torn from old walls
become an integral part of new walls created
by artist Robert Burton in collaboration with
interior designer Carolyn Shanks. Above left:
A graceful curve leads into a dining room ad-
Jacent to a dining patio with fountain. Below
left: Intimate, almost religious-like niches are
tucked behind simple, yet dramatic, arches.
Beyond is a banquet room featuring a barrel
vaulted wall, a detail of which is seen on
previous pages. Opposite: A tapestry-covered
banquette nestles up against a wall whose
windows reveal abstract imagery from an ad-
Jjoining room. Overleaf: Smart Italian lighting
fixtures are suspended over a birdseye maple
bar. Along the corridor, striking textures and
colors are combined for this wall treatment,
evoking an ancient Italianate surface.













Public Spaces

[llusions Realized

Space is the essence of architecture and in-
terior design. Without recognition of spatial
existence, a concept rooted in the abstract,
these crafts would serve no purpose. The
designers of man-made environments
measure space, envelop it, nurture it, caress
it, manipulate it. Their efforts yield delinea-
tions in the forms of structures and interiors
that make true space palpable to the body,
plausible to the mind.

We have all been conditioned to regard
the volume around us as private or shared
space. What are the elements available to
the designer—physical and psychological,
functional and aesthetic—that define each
jurisdiction? In this amhyol()gy, Designers
West finds multi-faceted answers through a
variety of architectural stages of human con-
tact, from a showcase of culture, to an art-
filled plaza, to a house of worship. And, as
seen in the following pages. these successful
public spaces. while achieving universality
in purpose. are able to evoke individual and
personal responses.

—Rick Eng




Melding Art and Commerce

Old Pueblo Museum

Opposite: A massive cop-
per wall rich in patina of
green and gold wraps the
entrances of the Old
Pueblo museum and
theater shown here. Left:
A Cor-ten steel water stair
descends into a pool sur-
rounded by granite slabs,
reflecting a flavor of
natural materials of the
Southwest.

Project Manager: Don Baker, Eastdil Realty, Inc.

Museum Consultant: David Hupert

Project Designer: Rory McCarthy

Architect of Record: Paul Edwards, DBC, Inc.

Artists: Charley Brown and Mark Evans (ceiling mural and copper wall); Al Farrow (patina on cooper walls and monolith)
Designer of Rock Shelter: Larson Company

Designer of Museum Cafe and public mall areas: Eric Engstrom, Interior Design Collaborative

Photography by Mark Citret
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Connoisseurs and consumers come together
at Tucson’s Foothills Center where culture
co-exists with merchandise at The Old Pueblo
Museum. ‘‘The property needed foot traffic
to stimulate sales,”’ recounts Don Baker, vice
president of Eastdii Realty, Inc., who con-
ceived the idea. Baker’s solution combined
commerce and art—a museum that would
focus on the culture and history of the
American Southwest through traveling and
permanent exhibits and entertaining shows.

Carved out of a former food court, the
striking museum architecture attracts the at-
tention of passersby into the 5,000-square-
foot museum area. The backdrop to the
museum entrance within the shopping center
is a massive copper wall, over 20 feet high
and 120 feet long, rich in patina of green
and gold. A Cor-ten steel water stair steps
down 30 feet from the wall in a geometric
pattern that leads to a pool surrounded by

granite slabs. A massive rectangular
monolith rises from a place below the floor
30 feet toward the ceiling trompe 1’oeil of
the Southwestern sky created by San Fran-
cisco artists Mark Evans and Charley
Brown.

Visitors enter the museum by descending
into the Rock Shelter, a realistic below-the-
earth environment presented in a manner
reminiscent of an archaeological dig. The
opening permanent exhibit is drawn from the
Paleolithic Period of 12,000 years ago. The
design of the Rock Shelter creates an ap-
pearance of a natural dwelling once in-
habited by an extended nomadic family. The
space continues into the subterranean gallery
where the Arizona-Sonora Desert Museum
Exhibit displays minerals of the region.
Besides the permanent and long-term loan
exhibitions, the museum also houses a
changing exhibition gallery, an audio-visual

Opposite: Visitors step
down into the Rock
Shelter, a realistic
below-the-earth en-
vironment presented in
a manner reminiscent
of an archaeological
dig. Left: Exhibits are
topped by a trompe
l’oeil of the
Southwestern sky
sparked by lighting
bolts which are actual-
ly neon filaments
designed by SciExpo.

theater and cafe located near the entrance.

““The museum would only work if it was
perceived by the community as a real
museum and that meant we had to have pro-
fessionals,”” says Baker. David Hupert,
former director of the IBM Gallery of
Science and Art and founding director of the
Whitney Museum of American Art, New
York Downtown branch, was called in to
advise on the design, creations and place-
ment of exhibits and the procurement of
future exhibits. Also, a nonprofit entity
called the Old Pueblo Museum, Inc. was
established to oversee the operation and
funding of the museum. ‘‘In some cases, I
use non-traditional ways to maximize the
asset value of real estate,’’ says Baker who
has management responsibilities over the
property and sits on the museum’s board of
directors. ‘‘One way—the way I chose in
this case—was to create a museum.’’
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Flowering Facades
Marriott Desert Springs
Architecture by Killingsworth, Stricker, Lindgren, Wilson and Associates

Interior Design by Jutras-Nobili-Blair and Associates, Inc. and Marriott Corporation
Interior Landscape Architecture by Land Development Research; Exterior Plantscapes by Rock & Waterscape Systems, Inc.



In the desert community of Palm Desert,
California, oases are few and far between.
When Larson Company of Tucson was con-
tracted by Land Development Research
(LDR) to bring an oasis indoors at the new-
ly constructed Marriott Desert Springs
Resort and Spa, its specialists went about
it with great fervor.

Marriott’s new flagship resort features a
100-foot high atrium lobby with plant ar-
rangements, palm trees, two waterfalls and
an indoor lake. Over 50 million gallons of
water fill the indoor lake and waterfalls
alone. The natural aspects combined with
tasteful art and complementary furnishings
create an indoor/outdoor mood. And accord-
ing to Jane Dillon, interior design director
for the Marriott Corporation, the lobby has
a tiered effect that creates a sensation of
transparency without barriers, giving an im-
pression of an unlimited horizon.

LDR assigned Larson to install a lush, in-
door tropical oasis. This was the first ma-
jor palm tree installation for Larson, a com-
pany which specializes in the design and
fabrication of exhibits and environments for
zoological parks, aquariums, theme parks
and museums.

‘‘Live palms are particularly tempermen-
tal to use indoors,’’ notes Jonquil LeMaster-
Rock, Larson’s exhibit specialist. ‘‘Our
challenge was to create the most life-like set-
ting possible.’’ Utilizing fabricated queen
palm fronds and artificial trunks constructed
of fiberglass and resin with an epoxy
coating, the installation mixes seven queen
palms ranging from 16 to 28 feet and one
14-foot date palm in the landscaped atrium
courtyard.

‘‘A real challenge was in constructing the
date palm which was the focal point of the
display,’’ says Ms. LeMaster-Rock. ‘‘The
original artificial date palm fronds were ex-
tremely poor in quality. Apparently, they
were dead fronds which were spray-painted
and had the appearance of a dead plant.”’
With the installation deadline quickly ap-
proaching, Ms. LeMaster-Rock contacted
Weyerhaeuser Company’s Specialty Plants
Business. Through its unique Interiorized™
plant products, Weyerhaeuser provided the
Larson Company with the type of fronds
they were looking for: fibrous, flexible
quality combined with the live coloration
and natural arch of living plants.

*‘ After seeing the quality of Larson’s date
palm trunks, we suggested that 40 of our
phoenix palm fronds would help Jonquil
achieve the effect she was looking for—a liv-
ing date palm,”’ says Emily Wilson, sales
manager for Weyerhaeuser Specialty Plants.

*‘Since the commercial landscaping industry
tends to prefer real plants instead of plastic
ones, our preserved plants give them the
best of both worlds—real plants of the
highest quality, but requiring no care.”
Weyerhaeuser has successfully preserved
numerous plants, other than palms, in-
cluding an array of trees, evergreen shrubs,
several varieties of ground cover and an
assortment of flowers. And concludes Ms.
LeMaster-Rock: ‘‘What started out as a
potential headache resulted in a creative and
aesthetically pleasing solution.”’

Atrium

Date and queen palms construction: Larson
Company

Date palm fronds: Weyerhaeuser/Specialty Plant
Business

Chairs: McGuire

Chair fabric: Clarence House

Planters: custom designed and fabricated by
Marriott Corporation

Photography by Milroy/McAleer
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A patient’s road to recovery is motivated through car-
ing individuals and environments. Scripps Outpatient
Clinic in sprawling Rancho Bernardo, California,
echoes this humanistic philosophy in the thoughtful
interior design by Marshall Brown, Interior Designer,
Inc., San Diego. Here in this 85,000-square-foot facili-
ty designed by Austin, Hansen, Feldman, patient care
is provided in a wide spectrum of specialties including
family practice, pediatrics, cardiology, internal
medicine and dermatology.

The clinic was built using a “‘tilt-up’’ construction
technique, a cost-effective method commonly used in
manufacturing and R&D facilities. The architecture
features striking setbacks and dimensional variations
including a pair of pyramid-shaped towers nearly five
stories high. The architectural design also includes a
glass-covered central atrium which provides natural
light to interior spaces and serves as a visual focal point
for the radiating interior corridors.

‘“There were many interior design considerations

that had to be addressed and carefully integrated into
the exciting architectural concept,”’ says Marshall
Brown. For example, to achieve efficiency the
designers incorporated waiting areas throughout the
corridors of the clinic. ‘“Waiting areas introduced in-
to the circulation would eliminate patients from be-
ing lost and seemingly forgotten in endless small
waiting rooms,”’ explains Shelley Hayden, project
manager. ‘‘Also, they would accommodate the
overflow of those waiting for the various specialities.’’

Ceilings are opened with coffers which add height
and interest while defining important contact areas for
patients in search of Scripps staff. Lengthy public
spaces are foreshortened ‘to provide orientation and
visual variety for the visitor,”’ says Brown. A four
color-scheme program (ivory, warm sand, burnt cor-
al, taupe) also helps delineate areas such as check-in
stations and waiting areas. This type of spatial sen-
sitivity eases the discomfort patients often experience
through the stages of rehabilitation.

Left: The monumental interior spaces are humanized through color,
light and intelligent space planning. Above: The clinic’s architecture is accented
by two pyramidal towers that soar upwards nearly five stories.
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The generation gap seems closed with the
revival of the ’50s. An infectious wave of
’50s nostalgia has permeated the food
culture of Los Angeles making such places
as Ed Debevic’s and Edie’s Diner popular
local haunts. It has even penetrated the
quaint, turn-of-the-century charm of
Pasadena in the form of the Rose City Diner.

‘‘Rose City Diner is a place where you
can take your grandparents and have a good
time. It appeals to all generations,’’ says An-
drea Diaz, the 20-ish project ~interior
designer for Schafer Associates West.
Located in the Old Town section of
Pasadena, the diner, named in honor of ‘‘the
City of the Roses,”’ is the invention of
restaurateur Sal Casola who first capitalized
on the ’50s rave with Edie’s Diner. Edie’s
was also designed by Schafer Associates
West and was subsequently sold to the W.R.
Grace Company. ‘‘Sal wanted something
more sophisticated and larger in size,”’ Ms.
Diaz adds, ‘‘but, he also wanted a place that
was loud and fun.”’

Pasadena appeared receptive to the diner’s
playful concept but the designers had to con-
form to the city’s stringent guidelines for its
historical buildings. Rose City Diner was to
be housed in the former Crown City Mat-

tress building on Fair Oaks Avenue, near
Colorado Boulevard, the heart of the city’s
restoration efforts. ‘“We were required to
use existing architectural elements and in-
corporate them into our exterior design for
the diner,”’ notes Ms. Diaz. Most visible of
the accommodations was the soft neon band
which wraps the *‘industrial style’’ building.
A marquee, custom clock and expanded
windows were added to enliven the former
storefront exterior.

Meticulous research contributed to the
near authenticity of the ’50s-themed interior,
according to Ms. Diaz. ‘“The interiors were
streamlined with an emphasis on curves and
lines. We used marlite for wall paneling and
designed an eating counter to reinforce the
linear look.”” Fine touches include sus-
pended lighting fixtures with anodized
chrome disks and stems and salmon pink
vinyl seat cushions from Wolf Gordon for
chairs and banquettes. And Casola supplied
all the classic embellishments of the era from
his vast collection of ’50s nostalgia: an old
gas pump, bicycle and pictures of Marilyn
Monroe and other past celebrities. The Rose
City Diner revives fond remembrances for
the old and highlights an exciting trend for
the young of an innocent yet colorful decade.

Rose City Diner Exterior

Rose City Diner Interior

Doors: Stainless Steel Specialties

Neon signage and roses: Comet Neon

Clock: custom by designers; fabricated by
Chico Neon

Tile: Dal-Tile

Interior Design by
Schafer Associates West
Photography by Milroy/McAleer

Chairs: L & B Manufacturing

Tables: George Franas Associates

Table laminate: Nevamar

Chair and banquette fabric: Wolf Gordon

Suspended banquette lamps: Classic lllumination

Tile: Armstrong

Gas pump, bicycle, cigarette dispenser and posters:
client’s collection
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Elevating Corporate Art’s Role

Perceptive developers and architects know
where there is art, there will be people.
Works of art in plazas and public spaces
serve as points of reference, symbols of
ideas and objects of beauty. More impor-
tantly, they often create an affinity between
people and architecture. These concepts are
the essence of the corporate art program
facilitated at the 100-acre Koll Center Irvine,
the largest corporate development of the Ir-
vine Business Complex in Orange County,
California. The center’s developer, The Koll
Company, specifically commissioned both
outdoor and interior works to beautify public
areas for the benefit of the resident corpora-
tions. ‘‘The artwork is used to enhance the
space and for people to enjoy,’’ states Ernest
C. Wilson, Jr., AIA, senior partner of
Langdon Wilson Mumper Architects,
master planners of the north section of Koll
Center Irvine. ‘‘The art also brings together
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Koll Center Irvine

Photography by Tom Vinetz

certain plazas and joins together areas where
people congregate.”’

The selection process of artwork involves
the interface between art consultants, the
developers and the design team, each
representing often different yet valid in-
terests. ‘‘Commissions for artists are based
upon their style and past work in terms of
their appropriateness to the site,”” explains
Marcee Henos, development marketing
coordinator, The Koll Company.

The Koll Company’s expanding collection
currently includes the works of such artists
as Laddie John Dill, Robin Vaccarino,
Jerome Kirk, Terry Schoonhoven and
Michael Davis, Rafe Affleck and John
Luebtow. Future installations will feature
the works of George Sugarman, Mark Lere,
Jeffrey Maron and Beverly Pepper.

‘‘Corporate art can take any form and en-
compass all mediums. But most important-

Above: Lobby of 18400 Von Karman Avenue
building features Robin Vaccarino’s untitled
sculpture, acrylic-painted disks with polished
stainless steel edges. Opposite: Jerome Kirk’s
Avion, a red and blue painted aluminum,
freestanding kinetic sculpture sits in the
18300-18400 Von Karman Avenue Plaza.

ly, the artwork has to be appropriate to the
encompassing environment,”’ says Ms.
Henos.

‘‘Depending on what philosophy guides a
certain corporation, an art collection built up
by corporate patronage can be wide and
varied. It can be specific or nonspecific,
modern or contemporary,’’ defines Wilson.
““To me, it is the idea that corporations are
making the effort and investing valuable
dollars in fine art.”” And, on a personal note,
he adds, ‘I enjoy art for the masses. I love
art which you can touch, stand under and
walk around as well as observe.”’






Opposite: One of five restaurants
along a New Orleans promenade is the
Captain’s Food Fare Buffet and
Cafeteria in which a nautical approach
was used. Chairs, Hollywood Fur-
niture; fabric, Pindler & Pindler;
vinyl, Hallmark; table, Seating Pro-
ducts Industry; carpet, Durkan;
lighting fixtures, T.A. Greene;
wallpaper, Wall-Pride; drapery fabric,
Waverly; fabrication, Phoenix
Drapery; millwork, R.F.R. Associates.
Photography by Charles S. White.
Below right: This 600-foot-long replica
of a classic three-deck paddlewheeler
rests along the banks of the Colorado
River in Laughlin, Nevada. Photo-
graphy by Mike Christ. Below: The
Yates-Silverman design team (from
left): Quan Truong, Jane Stoll, Teri
McGavock, Felipe Leon, Charles
Silverman, Sari Polinger, Evelyn
Barkow, Margot Silverman and
Michael Erickson. Photography by
Don Freeman.

Three hundred miles from Los Angeles, 240
miles from Phoenix and 90 miles from Las
Vegas is a 1,235-room hotel and casino that
replicates life in an 1890’s Louisiana-style
riverboat. The structure sits partially over
the Colorado River, which separates the
town of Laughlin, Nevada, from Bullhead
City, Arizona.

Called the *‘Colorado Belle,”’ the mixed-
use riverboat complex developed by Circus-
Circus Enterprises is helping this town of
2,600 maintain its status as Nevada’s third
highest city in gambling revenues. The at-
traction is a zany, fun flight of popular fan-
tasy for which the interior design firm of
Yates-Silverman has become recognized.

‘“The purpose of theme is attraction,”’
states Charles Silverman, president. ‘‘Our
design is a marketing tool to be used in con-
junction with an advertising program. We
create a fun space and give a potential
customer a reason to want to see what is go-
ing on.”’

The project’s design team, headed by
Michael Erickson, researched boats that
were distinct to the Mississippi River as well
as the Colorado River in the late 1800s. The

result is a collage of several of these river
boats that were actually near the hotel’s site.
Inside, more than 20 murals throughout the
hotel depict the adventurous days of the
hard-working paddlewheelers. In the classic
riverboat style, a grand stairway empties out
into the casino. Huge polished teakwood
handrails with white painted spindles guide
the guests down the stairs to a series of
vignettes. Brass and crystal lanterns, 14 feet
in diameter, run the length of the casino
area. A 500-foot mural, encircling the
casino, creates a frieze of riverboats.
The restaurant level, fashioned after a
riverboat promenade, is filled with columns,
mirrors and ship windows. The exteriors of
the dining areas create an imagined New
Orleans street scene. Restaurants include the
New Orleans Room, for formal dining; The
Mark Twain, a casual interior of brick and
wood; Mississippi Lounge, with a river view;
Captain’s Food Fare Buffet and Cafeteria;
and Huckleberry Snack Bar and Eatery.
‘‘Historical recollection is essential to
casino hotels today,”’ states Silverman.
‘“The industry is growing so fast now—plain
vanilla property does not stand a chance.”’
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A Riverboat Fantasy

Theme Appeal in the Casino

Interior Design by Yates-Silverman, Charles Silverman, President, and Michael Erickson, Design Director
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Photography courtesy of Harter Contract
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Harter Contract

Communicating the Message of Product Quality

In the science of modern business practice,
the emphasis on effective communication is
key. And its impact is measured not only
by the quality of the presentation but also
by the timing. It is a strategy that Harter
Contract embraced in order to catapult this
60-year-old company into a new generation
of office product competition. Armed with
visually exciting corporate and product
literature and new and refined office pro-
ducts, Harter Contract set out to make its
big splash on June 8, 1987. The significance
of this date? The opening day of the nation’s
biggest contract furniture show of the year,
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Rudolph Janu

NEOCON 19, in Chicago. There, the ar-
chitecture and design community was treated
to the results of what took the company not
months but years to develop.

““We first looked at who we were and
where we wanted to be,”” states Vice Presi-
dent of Sales and Marketing James A.
Johnson. *‘Our past image was perceived as
a quality seating manufacturer for the mid-
dle marketplace. Our goal was to be a main
player in the greatest area of growth: the up-
per portion of the marketplace.

‘At past NEOCONs, we would receive
remarks on how well our products were
engineered and how solidly they were built,
but...,”’ Patricia Harter, vice president,
notes thoughtfully. ‘‘We said to ourselves
‘why don’t we listen to some of these peo-
ple.””” As a corporate executive and the wife
of company president Evan C. Harter, Jr.,
Mrs. Harter had been involved on the board
of directors for the last 20 years but had not
been active in the day-to-day management.
““Evan and I discussed some of the problems
with product design and appearance and he
encouraged me to become more involved.”’

The history of Harter began in the late
’20s with the manufacturing of office seating
for desk manufacturers, gradually expanding
its seating lines and also producing supports
for business machines and computers. In
1977 the company introduced a new
movable wall/panel system. In 1983 the
Harter Task System was introduced, which
evolved into the Integrated System™.

For its new image, the company has
developed an internal group to direct the
process of overhaul. Called appropriately
Image and Communications, this commit-
tee was a triumvirate of three influential
voices within the Harter Contract organiza-
tion: Johnson representing sales; Charles H.
Crain, marketing manager, voicing
marketing concerns; and Mrs. Harter,
representing the aesthetic and product ap-
pearance issues. ‘‘We met and looked at
what we needed to improve in literature,
products and corporate graphics—all of
which say something about corporate com-
mitment to quality,”” expresses Mrs. Harter.

Though the research involved the
assembling of data from respected institu-
tional and private sources, much of the in-
spiration for changes was drawn through
discussions with Harter product end-users.
““We went to designers, facilities managers,
architects and our own people and asked for
input on what they like to see in our system.
We eliminated outdated aspects of our
system that hindered it from reaching the
upper middle strata, ** says Charles Crain.

Preceding page: Introduced at NEOCON 19, the HarterMartinStoll Pinocchio
chair emphasizes relaxed seating for the workplace. Harter Contract’s
line of multi-task office furnishings is seen in the Kalamazoo, Michigan-based
Fabric-Kal headquarters (opposite and above) designed by Ford & Earl
Associates, and the San Francisco offices of fashion designer
Eileen West (top) designed by Antonio DesCamps.

Rudolph Janu
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Harter Contract’s Chicago showroom,
created by Lynn Schmidt of the architectural
design firm VOA, herald the company’s new
image with the introduction of new literature

and products at NEOCON 19.

““Ours was basically a good product but
needed some fine tuning in order to com-
pete in the marketplace and address the
demands of today’s office workers.’’ In-
tegration and retrofit were key issues of
enhancing Integrated System, the company’s
principal office system. A concept that
began in 1977 as a visual extension of an
architectural wall, Integrated System
matured into the first systems line offering
the advantages of panel componentry and
freestanding flexibility. Created by designer
Nicola Balderi of NB Associates,
Englewood, Colorado, it addresses the need
of overall product manageability as well as
flexibility by end-users.

““Harter conducted exhausted studies that
indicated a trend away from open planned
systems because they were not the panacea
for solving all office space planning issues,’’
explains Balderi. ‘‘We needed to come up
with alternative solutions since not all of-
fice environments were subjected to similar
demands. This reflected on the product
because we had to develop a systems design
that was not only retrofittable to upgrades,
but also one that could serve the multi-level
functions in an office environment.”’

The Frostlucent electronic window panel
is an innovation in Harter’s systems product
which debuted at NEOCON 19. The
technology involves liquid crystal film that
is laminated to the glass panel and controlled
with a rheostat-dial switch. This enables the
glass panels to be adjusted from opaque to
clear, eliminating glare and defining closed
or open space. Thus, end-users have com-
plete control over visibility, privacy and
security. Other products making their first
appearance on the market were the Harter-
MartinStoll Pinocchio chair and the Wallaby
Collection of office seating designed in col-
laboration with Australians Edward Alex-
ander and Peter Robinson. In the fabrics
area, Harter introduced its offering of Arc
Com’s Expanded Textile Choice (ETC)
wool upholstery fabric on systems panels
and seating.

““Traditionally, Harter Corporation was
known more for its chairs. By changing our
name to ‘Harter Contract’ we are focusing
attention on the larger spectrum of contract
furnishings,”” says Johnson. ‘‘The new
literature program emphasizes our ability to
participate at every level within the
workplace,”” adds Crain. ‘“We had all
agreed that the target date was to be June
8, 1987. We wanted the impact of a ‘new
look” to be felt in literature, product,
showroom design and overall image.”’

—Rick Eng
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Knoll International

Global Manufacturer
Nurtures High Design in the Office
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Communication—it is often stated—has
made the world a smaller place. Yet, global
consumption of natural resources and the de-
mand for new technology have presented in-
ternational companies with monumental
challenges: how to compete and survive in
the world marketplace. Increasingly, cor-
porations are learning to transcend economic
and cultural differences, creating networks
that focus on commonly shared objectives.

Knoll International represents such a com-
pany. Through mobilization of its global
resources, the company’s worldwide reach
is significant: in addition to its North
American complex of facilities (plants in
Pennsylvania, New Jersey, Montreal and
sales centers in 34 cities in the United States
and Canada), Knoll has 10 wholly-owned
subsidiaries in Europe with six manufactur-
ing locations. In addition, there are 14
licensees from Europe to South America to
the Orient and Australia. There are also ex-
clusive agents located in Scandanavia, the
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Middle East and Africa. ‘“The idea of an
organization functioning globally on an
everyday, every-decision basis is a natural
evolution and one we already begin to see
in multinational industries such as
automotive, banking and electronics,”’ says
Mel Silver, president of Knoll International.

The strength of the Knoll network is
founded upon its design heritage, a mixture
of European instinct and ingenuity blended
with American energy and savvy. Over the
past 50 years, this combination of talents has
made the name Knoll synonymous with
‘‘contemporary design’’ in furniture.

The year was 1938 when Hans Knoll from
Stuttgart, Germany, established his furniture
company in New York City. Working with
important architects and designers such as
Ludwig Mies van der Rohe and Marcel
Breuer, Knoll secured a foothold in the
United States for the production of ap-
propriate furniture for the new Modernist
architecture. Knoll went on to develop

commercially viable, museum-worthy
pieces for the contract market—furnishings
from such 20th century design luminaries
as Eero Saarinen and Harry Bertoia to such
current day notables Robert Venturi and
Richard Meier.

These collaborations enhanced Knoll,
enriching its image as a company that cared
deeply about design. However, the late
1970s ushered in a new era of the contract
office furniture market. It was characterized
by exponential growth as the white collar
workforce expanded dramatically and the
parallel phenomenon of intense competition
existing in every price range. Knoll had to
prove it could meet the challenge of design
excellence at affordable prices. Since enter-
ing the systems market in the early 70s with
the introduction of its Stephens open plan
system, Knoll focused on aggressively
changing its limited niche image. ‘‘There is
a confusion that design has to be expensive.
This is contrary to the philosophy of Knoll,*’



notes Ronald R. Kass, senior vice president,
marketing. ‘‘Our working definition for
good design is the incorporation of an op-
timal mix of function and aesthetics into
every product we create. We sought to prove
that Knoll could communicate this idea to
a broader audience.”’

Introduced in 1975, the Zapf Office
System, created by German designer Otto
Zapf, ushered the company into a market
populated with open plan solutions. Ear-
marked by its smooth modularity and sen-
sual application of fabric and wood veneer
finishes, its humanistic design remains a step
ahead in offsetting the severity of systems
fabricated primarily in metal. ‘“We asked
ourselves ‘could we design another splen-
did system geared for a specific general of-
fice price point that still maintained the
quality and feel of traditional Knoll pro-
ducts? ’ ’ says Silver of further product ex-
pansion. ‘‘Morrison is that system. Its crea-
tion involved an intense six-year development

Opening page and opposite: The Knoll International

Chicago showroom spotlights systems applications of KnollWall
full-height movable walls and Morrison System free-standing and
panel components. Photography by Robert Harr, Hedrich-Blessing.
Above: The Hannah Trading Desk solved Boston-based international
trading firm Bear, Sterns & Co., Inc’s clutter problem with a built-in
turret that houses telephone equipment and computer display screens.
The system also provides much needed visual co ication

between traders. Photography by Nick Wheeler.
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Hellmuth, Obata & Kassabaum, Inc.
surveyed more than 30 office furniture
manufacturers before selecting the Knoll
International Morrison System for all in-
teriors of the 225,000-square-foot TRW
Federal Systems Group offices in Fairfax,
Virginia. The design firm selected 500 work-
stations and furniture for 300 private offices
including the Knoll products in the manage-
ment office shown here. Photography by
William E. Mathis, HOK Photography.
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process.’’ Kass adds that an explosion of
telecommunication technology focused
within the workplace facilitated the design
of the Morrison system. ‘‘The central tasks
were now distributed—brought to the in-
dividual workstation away from a core pro-
cessing area...assigned to individual
workers who were equipped with a personal
computer and a sophisticated telephone
system.’’

The Hannah Trading Desk further accen-
tuates the Knoll global culture, targeting in-
ternational currency and commodities
trading, the lifeblood of world business. The
Hannah Trading Desk focuses on the
specific needs of this often overlooked of-
fice worker. ‘‘“The nature of around-the-
clock trading today requires unique elec-
tronic solutions which neither custom
millwork nor established systems com-
ponentry could accommodate,’’ says Silver.

He notes that traders need visual com-
munication with other traders on the floor
plus access to VDT's monitoring the volume
of minute-by-minute transactions. The Han-
nah system offers a deep wireway channel
for housing a myriad of cable and a separate
low-rise turret for telephone equipment and
display screens—features that permit a
clutter-free workspace.

Concludes Mel Silver: ‘“The Hannah
Trading Desk is a clear example of the
results possible when a manufacturer ad-
dresses a specific need. We don’t insist a
single system can accommodate every re-
quirement in every office. The Knoll objec-
tive is to become a world resource for peo-
ple with distinct work challenges and
budgets. And it is our fundamental belief,
still, that design makes the difference in peo-
ple’s lives—particularly in today’s office.”’

—Rick Eng



Facilities Management

Looking Out in Inner Space
How the Number 3 Helped the Associates National Bank

The figure-3 workstation solution for the Associates National
Bank positions workers outward rather than inward, thus diffusing the
noise level and eliminating the claustrophobic feeling
common in offices with traditional workstations.

Throughout recorded history, man has used
numbers to better understand his world and
to make that world work for him. From the
mysteries of the pyramids to the majesty of
the skyscrapers, numbers have been an in-
tegral part of the human experience. Today,
one number—3—has taken a new
significance. But it is the form rather than
the substance of the number that has turned
out to be the innovative answer to inner
space problems faced by the Associates.
Associates National Bank, an affiliate of
Associates Corporation of North America,
the principal financial services unit of
Gulf+Western Inc., ranks among the top
dozen bank credit card issuers in America
with more than one million accounts. In
moving its credit card offices to a new three-
tower business complex in the city of
Pleasanton, southeast of Oakland, Califor-
nia, the company was faced with a problem:
how to position its workforce of 500 per-
sons for optimum efficiency and versatility.

The objectives had already been set. (1)
There were to be 500 workstations—
including supervisory stations—where per-
sonnel would conduct the business of open-
ing new credit card accounts, servicing ex-
isting accounts, conducting credit reviews,
pursuing collections and other functions. (2)
At each station, there had to be adequate
workspace in addition to space for essentials
such as computer terminal, telephone,
calculator, reference materials, forms and
other papers. (3) There must also be minimal
distractions to the conduct of business,
which meant low traffic and low sound
levels. (4) Another absolute requirement was
constant, interactive, yet unobtrusive and
nonintimidating supervision. (5) Maximum
flexibility and mobility were also required
for changing and expanding operations. (6)
Finally, the work environment was to be
comfortable, aesthetically pleasing and
visually relaxing, with a spacious feel and
a positive psychological effect.

Then came the clincher. The need was im-
mediate. There was only one month in
which to come up with an acceptable design.
And only six months in which to turn that
design into a fully operational workplace.
Charged with that responsibility for both
design and implementation was W. David
Huddleston, executive vice president for the
Associates bank card operations. The
dynamic concept that evolved was a tribute
to the innovation of Huddleston, his staff and
the company.

‘“We knew there was a better way, but
with the clock working against us, there
wasn’t time for research or even much
discussion,”” says Huddleston. ‘‘If we could
just come up with the right idea, we had the
talent and the energy to make it work.”’

As fate would have it, the second floor
of the building complex was a unified and
open expanse—approximately 66,000 square
feet—encompassing all three towers and the
space in between. While interior supports
were at a minimum, exterior windows were
a maximum, flooding the room with bright
California sunlight. So, space and light were
in place, but there was no ready-made solu-
tion to the problem.

Under Huddleston’s direction, staff
members did some fast digging and un-
covered the seed of an idea in the layout of
a travel agency in Chicago. But a seed was
all they needed. Nurturing it, they grew a
new design based upon the figure 3. First,
they laid the number on its side, then raised
it to a height of 42 inches. Next, they
transformed the now three-dimensional 3 in-
to an eight-person workstation, with four
workers seated inside each arc of the
3—seated inside looking out.

So far everything was on paper. But
management liked what it saw and ordered
a prototype built by Steelcase Inc., the of-
fice furnishings manufacturer. Not surpris-
ingly, the prototype looked great, too. But
would it work and how would the workers
respond to it?

Continued on page 169
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Howe Furniture Corp. © 1984

You color interiors.
We color tables.

Every interior you design is thought out in color.

To give you more food for thought, we at Howe are introduc-
ing our new Spectra Group. Spectra’s metal understructure
comes in many epoxy colors which either match or contrast
with a wide choice of colored laminate tops and vinyl edges.
How about, for example, tables of cranberry top, black edge
and gray understructure for your cafeteria or training areas?
Scheme too cool for cranberry?

Well, there are many other combinations. And when you find
the ones you like, remember, you’ll be specifying Howe
quality along with these wonderfully colorful tables.
Spectra is the name, color is the game.

HOWE. /2 Cambridge Drive, PO. Box 0386, Trumbull, CT. 06611-0386.
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Continued from page 167

‘‘People don’t like change. They resist it.
So the initial reaction of the workers to the
new design was as expected,”’ Huddleston
said. ‘‘They were skeptical and apprehen-
sive until they sat in the prototype and got
the feel of it.”’

It is now 18 months later, and the figure
3 workstation concept has been operational
for a full year. When visitors walk onto the
floor, the first thing that hits them is the
spaciousness and brightness. Because of the
natural light that pours through the wall of
windows, they barely notice the fluorescent
lights recessed in the acoustical tile ceiling.
However, they notice the contemporary col-
ors of mauve and grape that give the
workstations, area furniture and carpeting
a pleasing, up-to-date look.

The second thing that hits visitors is the
low noise level. With more than 500
employees busy working on the floor—at
least half of them talking on the phone at
any given time—the room is amazingly
quiet. The main reason for this is the fact
that everyone is facing out onto the room,
rather than staring inward at a wall or par-
tition. What this outward look does is dif-
fuse the sound and eliminate the need to pipe
in masking ‘‘white sound.”’ Facing out also
eliminates the claustrophobic feeling com-
mon in offices with traditional workstations.

Strategically placed among the figure-3
workstations are two-person supervisor sta-
tions, configured much like extended love
seats. The purpose of this arrangement is to
enable supervisors and workers to have good
eye contact with each other. When a worker
is struggling with a problem, it is obvious
to the supervisor, who can immediately of-
fer assistance. This is done without a feeling

Floorplan of the Associates National Bank.
Note the placements of the figure-3 workstations and supervisor stations.

of intimidation because the supervisor is
looking in all directions, not just at one
worker. To further the concept of manage-
ment interaction with employees, 50
managers are officed in nearby glass wall
cubicles where they are readily available for
help and consultation.

It should be noted that the height of the sta-
tion panels was not arbitrary. Forty-two in-
ches was determined to be the optimum
height to facilitate eye contact while hiding
the inevitable paper clutter on individual
worksurfaces. Within each pie-shaped sta-
tion, workspace flanks the computer and sur-
rounds the individual, who can easily reach
everything he or she needs without having
to move a chair or remove a head set.

Key to operational flexibility and mobili-
ty is the moving pedestal—a file-and-drawer
combination which is a basic element of each
station. As departments expand or contract,
workers can relocate to other stations simply
by rolling their pedestals with them—all
neat, quick and trouble-free. The only other
change that takes place is number switching
at the master telephone panel. Nothing elec-
tronic ever has to be touched because all sta-
tions are wired to computers.

““There is a very important human benefit
to this kind of move. By relocating to vir-
tually identical surroundings, the individual
worker feels no psychological impact,
because all workstations are perceived as be-
ing equally desirable and prestigious,’’
observes Huddleston.

As visitors wander through the second
floor, they notice that there are no exposed
power, computer or telephone lines or poles.
All cables are hidden under the floor. At
each figure-3 workstation, the cables emerge

silently through a common monument hole
beneath a panel and then unobtrusively worm
their way through the panels to each in-
dividual station, where they attach themselves
to appropriate pieces of hardware.

Other things are not seen in the
workplace. Computer monitor glare has
been virtually eliminated by the use of
polarized screens. And eyestrain has been
greatly reduced by amber colored-monitors.
More subtle is the opportunity that workers
have to look frequently from close-up to
distance. This dramatic change in focus
relaxes the eyes and provides a beneficial
visual break.

Of course, many things are seen by the
visitors. The greenery, the conference
rooms, the occasional split-3 station and
single supervisor station, and the lounge
chair groupings. Then there are the patios
with trees and park benches, where
employees can take breaks.

‘“After the first year of operation, only
good things are being said about this in-
novative workplace,”’ notes Huddleston.
¢‘All its objectives have been met: (1) 500
workstations, (2) adequate workspace, (3)
minimal distractions, (4) interactive super-
vision, (5) maximum flexibility and mobili-
ty, and (6) a comfortable, aesthetically
pleasing environment.’”” Huddleston also
points out that space utilization on the floor
is very efficient, with 115 square feet
allocated to each individual. Despite the ef-
ficient use of space, worker socializing has
been reduced and overall productivity has
gone up.

Obviously, The Associates, David Hud-
dleston and the number 3 found a better way
to get work done.
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Product Showcase

Public Spaces

A faux stone mirror and table with neon ac-
cents are accompanied by a silk floral ar-
rangement — all designed by S. Sharon
Schell & Co. for hospitality and reception
spaces. These pieces are part of a collection
of custom furniture and silk florals. Circle
Number 300.

Upholstered chairs with decorative wood
trim comprise a new collection of guest,
lounge and dining chairs from Contract &
Commercial Furniture Co. The model
shown here, Le Grande, features optional
fluting and burgundy shell finish. Circle
Number 301.

PCI/Tandem conference tables are offered
in a wide array of shapes and sizes, with a
choice of edge, base, material and finish
selections. Custom designs utilize inlaid
wood, leather, metal and elm burl. Circle
Number 302.

“Diagonal Dot from Patterson, Flynn &
Martin, Inc. is a wool and nylon axminster
carpet loomed in nine colorways with coor-
dinated borders for wall-to-wall and area rug
applications. Circle Number 303.

The Art Déco inspired Cathy chair and an
accompanying bar stool from Continental
Creative Sales are offered in natural, matte
black and mahogany stain finishes. Circle
Number 304.

Designed for Gilbert International by Wes
Byrd, ASID/ASFD, the crisply-tailored
Luxor is a small scale lounge chair for
groupings which supports the occupant in
comfortable contours. Circle Number 305.

Continued on page 172



Le Parc offers you a great luxury suite
even when your budget affords
a good hotel room.

t Le Parc Hotel we
believe in business.
And good value is good
business. All 154 luxury
suites at Le Parc come
equipped with multi-lined
telephone systems. Each
suite provides for a com-
fortable conversation/
entertainment center
separate from the sleeping area. And, if your in-suite facilities still aren't
sufficient for your company, our conference rooms and multi-lingual staff
are there to run things your way.
We also believe in relaxation. That’s where the rooftop tennis court
comes in, and the swimming pool, the spa, the gym the private
= restaurant/bar and the
in-suite gourmet food
service.
ood business also
dictates a good
location. Ours is excel-
lent: a quiet residential
street at Melrose and
La Cienega, imme-
diately adjacent to
Beverly Hills. The recording, movie and design
industries are our neighbors and downtown is
only 20 minutes away.
e Parc is a member of LErmitage
Hotels. Our flagship Beverly Hills hotel,
LErmitage, is the only all-suite Five Star, Five .
Diamond hotel in America.  pERMITAGE HOTELS, 800-424-4443
All five LErmitage hotels
are intimate, luxury, all-
suite hotels and share the
L Ermitage standards of

quality and service. MONDRIAN BEL AGE

C ontact your travel agent LE PARC EERMITAGE LE DUFY
or call us directly. You'll

find out how comfortable A Couecti()n Of OflglﬂﬂleM

good business can really be.  Ourside the UsA and Canada Telex 4955516 LEGG
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Product Showcase
Continued from page 170

Public Spaces

Designed by Brian Kane for Metropolitan Furniture Corpora-
tion, the Series 10 seating system offers limitless design possibilities
for straight line and right angle seating layouts. On-site recoverable
seats make the unit ideal for high traffic. Circle Number 306.

The ISODESIGN sectional conference table employs a patented
structural joint which makes it possible to add various components
for design flexibility. Finishes offered are high gloss polyester, hard-
wood veneers or marble. Circle Number 307.

This rectangular dining table from the Kreiss Collection has carved
swirl legs. It is from the firm’s new collection of wood and
upholstered furnishings. Circle Number 308.
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Forms + Surfaces presents the AE9000 series rail seating in one
to four seat units, with or without backs. The seating, which is
mounted on a heavy steel rail, is available in wire grid or perforated
metal models. Circle Number 309.

A large wood table selection from Kimball Office Furniture Co.
includes round, square and rectangular tops and a choice of wooden
and metal bases. The line ranges from occasional tables to con-
ference tables. Circle Number 310.

Ideal for hospitality spaces, this pillow-back sofa by Schiller Fur-
niture Manufacturing, Inc. has a look for today created with the
skills of yesterday’s craftsmen. Circle Number 311.

Continued on page 174



BENJAMIN

Texture. Color. Nuance. The subtleties that
define the designer’s craft. The critical differences that
separate a job that’s merely complete from one
that’s completely wonderful.

That’s why the architectural firm of Voorsanger
& Mills Associates insists on top quality coatings from
Benjamin Moore, and nothing less. Perhaps it’s this
attention to detail that makes Nightfalls Restaurant
in Brooklyn, New York as much a feast for the eyes,
as it is for the palate.

Benjamin -

00re,
© Peter Aaron/ESTO Finish it right from the start. PAINTS
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Public Spaces

Fremarc’s Alden chair is suitably scaled for areas short of space.
Its gently scrolled arms and straightforward legs combine the best
of traditional and contemporary. Circle Number 312.

The Desia mirror, waterfall console and obelisk pictured here feature
red, black and beige fossil stone unique to the Philippines, suitable
for a variety of public space applications. Circle Number 313.

The Platt Collections has expanded its Pompeii group with two
hand-wrought iron dining chairs. The swivel model (right) features
memory return. Both are available in custom or the firm’s textured
finishes. Circle Number 314.
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Available through Belle Maison is the #2180 Group by Rougier.
This flexible seating design is sinuous and has both inside and out-
side curves for full or half circle arrangements. Circle Number 315.

Four popular ashtray designs from Fuller Contract Accessories
are now available in Nero Assoluto and emerald pearl granite for
a variety of contract and public space settings. Circle Number 316.

H.R. Marble Lights offers table bases crafted from the finest Italian
marble with custom designs and a variety of colors to choose from.
The design is suitable for any contemporary hospitality or office
setting. Circle Number 317.
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Defined by a new breadth in styling,
manufacturing technology, and lasting
value; Dimension 4200 from High Point
~ Furniture Industries lifts the office
environment to new heights.
~ Available in the warm look of oak or
“walnut finish, Dimension 4200 broadens
~ your vistas when complemented by
~ seating from High Point Furniture’s

~ extensive lines.
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_into the new dimension:
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Still... a step ahead

Marqguesa“Lana/ ST makes its debut throuah leading carpet producers. Luxuarious precision point finishes
enginee:ed high performance and ease of caré are prominent features of conimercial and residential
carpets with Marquesa' Lana/ ST. Be a market leader. Ask for new carpetstyles with Marquesa® Lana/ ST.

i

Amoco Fabrics and Fibers Company
900 Circle 75 Parkway NW.
Atianta, Georgia 30339

Amoco Fabrics and Fibers Company makes fibers and varn, not finishec carpet
Marguesa® Lana/ ST is a registered trademarx ‘or Olefin yarn produced by 4moco Fabrics and Fibers Company.
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Faces

1. Stroll A Winner

Los Angeles designer Irwin N. Stroll (left)
is presented with the first annual Tropitone
Outdoor Design Award by Judy Eaton
(center), manager of Tropitone’s Pacific
Design Center showroom, and Harry Ja-
quiss (right), president of Tropitone, for a
winning design at The Shores at Waikoloa
Beach Resort, Hawaii.

2. Art Olé!

The Spanish National Tourist Office in
Beverly Hills recently sponsored an art
opening at the Pacific Design Center in near-
by West Hollywood to preview the pastel
works of contemporary Spanish artist
Miguel Garcia. From left: Olympia
Leiphner, Spanish National Tourist Office;
Miguel Garcia; guest Xiomara DeOliver;
and Kathy Paddock, Spanish National
Tourist Office.

3. A Proclaimation

The Los Angeles Chapter of the American
Society of Interior Designers recently
designed and refurbished a recreation hall
for the local Camp Joe Scott juvenile facili-
ty. At the dedication ceremonies, Los
Angeles County Supervisor Mike An-
tonovich (left) presents committee chairman
Edna O’Brien (right), ASID, with a pro-
claimation honoring her contributions.

4. Veterans Achievement Award

Carlos de Falla (right), IBD, past president
of the Southern California Chapter of the In-
stitute of Business Designers (IBD) and a
Vietnam veteran, became the first recipient
of the Veterans Achievement Award for the
Arts. De Falla was cited for his design pro-
fessionalism and contributions to the com-
munity. Richard Castro (left), IBD, an en-
vironmental designer and fellow Vietnam
veteran, presents the award in Los Angeles.

5. NHFL National Conference

At the recent National Home Fashions
League (NHFL) national conference in
Phoenix, Arizona, guest speaker Hugh
McCahey (left) of the U.S. Chamber of
Commerce had an opportunity to meet with
NHFL national officers, from center left:
Vicki List, NHFL, national president; June
Brown, NHFL, treasurer; and Elena
Moreland, NHFL, president-elect.
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GHARIANY EXECUTIVE

INTERNATIONAL INTERIOR ENVIRONMENTS

GHARIANY EXECUTIVE

2020 Post Oak Blvd., Houston, Texas 77056 (713) 871-0330 Telex: 791408 TWT HOU
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AQUA MURALS

e B8 | The beauty of smooth

¥ i river stones in a design

s to match your decor,

theme or logo. Add the
constant movement and
restful sounds of flowing
water over the stone
face to bring out the
natural beauty and
color. Mounted in a
stainless steel frame
d with recirculating pump
and decorative reservoir.
3l Custom designed to
A4 your size and
specifications. Truly an
unusual design concept.

For color photographs contact:
Bill Steavenson
Route 1, Nickerson, NE 68044
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Beat the Enemies

Dirt, spills, pets, fire...enemies your carpet-
ing, upholstery and draperies face
everyday. But now with MAYCARE’
convenient one step Fabric Protection
System, you'll beat all those enemies
with years of easy care fabric mainte-
nance. Now, for the first time, MAYCARE
offers one step Fire Retardant for residences
4 ... the ultimate investment protection!

MAYCARE Fabric Protection and Fire Retard-
ant are applied on-site, after installation, saving
you precious time and money. Non-toxic, odorless
and colorless, both are guaranteed not to alter
f your fabric’s color or appearance. As for those
# incidental battles, MAYCARE even includes .,
¢ acomplimentary First Aid Kit. P A
#° Hundreds of Interior Designers choose . ¥
MAYCARE Fabric Protection System
for outstanding quality, the most reasonable
cost and prompt professional
" service (normally within 24 hours).
Isn't it time you beat your fabric’s enemies?

MAYCARE

FABRIC PROTECTION SYSTEM

LOS ANGELES SAN FERNANDO VALLEY VENTURA COUNTY
(213)827-1225 (805)494-3483 (805)494-3483
SAN GABRIEL VALLEY ORANGE COUNTY NORTH SAN DIEGO
(213) 306-1979 (714) 458-6494 (619) 259-8106
I.F. Méember ASED
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Designers
Lel's
get Down
fo Business

Designers Financial
Management System

Software Will Help

DFMS software will help man-
age your design practice while you
practice design.

This fully integrated, IBM- ~ ~
compatible system includes job track-
ing, accounts receivable, accounts
payable and general ledger. It auto-
mates your purchasing, invoicing
and check writing and provides com-
plete financial reporting on jobs
as well as administrative costs.

The complete DFMS package is
now available with 90 days of free
telephone support for only $2,995.

Call Productive Programs

at
(602) 867-4992
to order today.

—l—

h = ¢

Productive Programs, Inc.
2930 East Northern Ave. Suite 104
Phoenix, AZ 85028
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Books

by A. Allen Dizik, FASID

White By Design

by Bo Niles

Stewart, Tabori & Chang Publishers
New York, New York

$30.00

Bo Niles” White By Design is the first il-
lustrated book to feature white rooms, white
spaces and white houses. There are 200
photographs of living rooms, kitchens,
baths, lofts, apartments, city homes and
country retreats. In addition, 352 illustra-
tions of ‘‘white’’ products that include small
appliances, furniture and fixtures as well as
addresses of the companies that produce
these items.

The author states that ‘‘white rooms allow
us to look at design in its essential state and
for its eternal meaning...evocative and
elemental, white rooms are a tranquil,
secure, personal expression of self—at
home, in comfort, and at peace.’’

This may well be the best book on the use
of white in many years, with its utilization
of fine black-and-white photographs. But the
lack of a fully informative text and the light-
ly captioned pictures greatly diminish the
value of this volume.

Success Strategies for Design
Professionals

by The Coxe Group

McGraw-Hill Book Company

11 West 19th Street

New York, New York

$29.50

The text shows exactly how a design firm
can select the most effective overall strategy
for success—one that is tailored to its
specific needs. Featured is a complete
blueprint of strategies for building and main-
taining a successful and profitable design
practice. The authors state, ‘‘Although no
one strategy fits all firms, there is a family
of understandable principles from which
almost any firm of design professionals can
devise its own best strategy.”’

Presented also is a set of master strategies
and recommendations for applying the prin-
ciples. The book investigates every area of
a firm’s organization and management. It in-

vestigates such vital aspects as design
technology, organization values, staff
recruitment and development, the marketing
approach and organization, pricing and pro-
fit strategy, and the sales message and type
of clients. Particularly helpful are the ap-
pendices that contain composite profiles of
six successful interior design firms—
showing how their concept can be used by
design professionals with different goals,
different approaches, and different needs.
The game plans are all there for building a
successful and profitable design practice.

Recommended
for Lighting Design

Light: The Complete Handbook of Lighting
Design by noted design writer Susan S.
Szenasy outlines the versatility and necessity
of light as a design tool. From elegant
classics to Bauhaus to modern J apanese and
Italian fixtures, the book illustrates its topics
with full-color photos. The text details the
range of effects which can be achieved with
light, from assessing a room according to
color, size and furniture to coordinating
elements using both artificial and natural
light. Published by Running Press,
Philadelphia.

SAN FRAN( 3§
DALLAS

5 W. Adams Blvd.

4515

Manufacturers of Fine Furniture

(213) 731-6789  (213) 731-1893
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General News

““Collectible Weekend’’: If you are investing in antiques or just
shopping for collectibles, experts from Christie’s Fine Art Auc-
tioneers will give dollars and sense advice to collectors and art
enthusiasts at the Ritz-Carlton, Laguna Niguel’s ‘‘Collectible
Weekend,”” December 11-13. Featured speakers in this Southern
California show include Russell Fogarty and Hillary Holland, vice
presidents who direct Christie’s Los Angeles office. Christopher
Hartop and Will Iselin from Christie’s New York office will also
be speaking on wine-related collectibles and English country house
collections respectively. For information and reservations, call
the Ritz-Carlton toll free number at 1-800-241-3333 or directly
at (714) 240-2000.

Edison Award Competition: The 1987 Edison Award competi-
tion is now open to lighting professionals who employ signifi-
cant use of General Electric lamps in a lighting design project.
The Edison Award’s first prize is a customized Steuben crystal
creation personalized with the winner’s name. A distinctive plaque
will be presented to the owner of the installation. Similar plaques
acknowledging lighting design excellence also are awarded to those
entries reaching the final judging stage. All installations completed
during the calendar year of 1987 are eligible and must be received
no later than January 30, 1988. A descriptive brochure and entry
form may be obtained by writing Edison Award Competition,
General Electric Company, Nela Park #4162, Cleveland, Ohio
44112.

Celebrations of Christmas: ‘‘Celebrations of Christmas’’ returns
to the Galleria Design Center at Showplace Square, San Fran-
cisco, December 1-6, featuring holiday table settings, trees and
room vignettes by noted interior designers, well known hosts,
hostesses and celebrities. The event benefits KQED’s Children’s
Programming Fund. Tickets are $10, $8.50 for KQED members,
and $7.50 per person in groups of ten or more. For information,
call (415) 864-2000.

National Design Engineering Show: The Winter National Design
Engineering Show, the largest exposition in the field ever mounted
on the West Coast, opens at the Convention Center in Anaheim,
California, December 15-17. The show will feature conferences
which will consist of a series of intensive, full-day courses de-
signed to provide engineers with a thorough grounding in par-
ticular phases of design engineering practice. For show informa-
tion, call (203) 964-0000.

Designer’s Weekend: Western Canada’s foremost interior design
show, Designer’s Weekend, will be held at the Vancouver Trade
& Convention Center on February 5-7, 1988. This year, the In-
terior Designers’ Institute of British Columbia is running seminars
in conjunction with the show. Guest speakers will include Ken-
neth Walker of The Walker Group, New York, and Seattle
designer Michael Shadow. The event is sponsored by two major

Continued on page 185



Patient transfers are risky business. After all, just one wrong move could injure a care-giver’s
back permanently, costing $50,000 or more in insurance and related expenses. Or worse,
your patient could fall. Patients. Care-givers. Clinicians. Administrators. Risk
Managers. Everyone suffers. :
Introducing the Lumex Preferred-Care Recliner™.
The Preferred-Care Recliner reduces
the risk of injury, while improving
patient care. It has a unique Drop
1 : Arm for a safe lateral transfer,
and “position change” to reduce pressure. The
Preferred-Care Recliner is built around a sturdy, welded
steel frame, yet warm colors and plush upholstery make it
look and feel like 2 home recliner. As the daytime alternative
to a bed, it encourages quicker recovery.
Make a wise move today. The revolutionary Lumex Preferred-Care Redin ettt
Recliner is waiting to contain your costs, starting right now. Lumex Representative call on me.
For more information, simply call | Name Title

() Iam interested
in a demonstration
of the Lumex Preferred-Care

1(800) 645'5272 l j:::ﬂmﬁty/(;ompmy
In New York 1(800) 424-2458 = = ;i

or fill out the coupon. DIVISION OF LUMEX, INC. | Telephone During Business Hours
Circle No. 94 Reader Service Card MAIL TO: LUMEX Division of Lumex, Inc. 100 Spence St., Bay Shore, NY 11706
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11500 S. Main, Suite 124, |
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design-support groups of British Columbia: the Design Resource
Association and the Interior Designers’ Institute. For more in-
formation, call (604) 681-5226.

Artemide’s Tizio Protected by U.S. Courts: Artemide’s now-
classic Tizio lamp won a major legal decision on June 18 in a
U.S. District Court in New York that will protect the award-
winning lamp from a flood of cheaper ‘‘knock-off’’ products.
Artemide S.p.A., the Italian-based lighting design firm and its
U. S. distributor Artemide, Inc., were awarded a preliminary in-
junction against Grandlite Design and Manufacturing Co., Inc.
which had been producing copies of the Tizio. The decision also
bars Basic Concept Ltd., a distributor, from selling the infring-
ing lamp, pending a full trial. George Gottleib, senior partner of
Gottleib, Rackman & Resiman, the law firm representing
Artemide, states: ‘‘This represents a substantial victory to all com-
panies that have, through their efforts, come out with a successful
and well-known product only to have it copied by others.”’

Assignments

Langdon Wilson Mumper Architects, Newport Beach, Califor-
nia, was awarded the design development contract for the $200-
million Koll Center San Diego. In addition, the architectural firm’s
Los Angeles office has designed the $13-million, 60,000-square-
foot Santa Monica Medical Office Building.

The interior design commission of the 508-room, 16-story Hyatt
Regency Sacramento, in Sacramento, California, was awarded
to Ellerbe Associates, Inc. of Minneapolis.

Interior designer June Hoy has redesigned Club Maximes, a
3,515-square-foot cabaret-licensed/dining facility located in La
Jolla, California.

Murray Interiors Inc., a Dallas-based space planning and con-
tract interior design firm, will space plan and redesign Paragon
Group’s Central Region corporate offices, a diversified national
investment builder.

Phoenix-based Franzoy ® Corey Engineers & Architects has been
selected to provide design services for the City of Tempe Cultural
Center in Arizona.

Jain Malkin Inc. will provide interior design services for the $5-
million Vista Retirement Center, a 100-unit board-and-care
residential facility in La Jolla, California.

Shelby Williams Industries recently completed a $400,000 order
for Ramada Renaissance Hotel in Guilin, China. They will pro-
vide seating for the first phase of the hotel including banquet
rooms, guest rooms and public spaces.

University Tower, the $26-million, 200,000-square-foot office
building for the University Town Center of the University of
California, Irvine, will be designed by the Los Angeles office of
WZMH Group, Inc.

Continued on page 186

AMOCO CARPET BACKINGS
DESIGNER PROFILE:

Unique
Construction
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Moisture resistant - :
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Won't stretch, shrink, orrot _# Easy installation
A Absorbs and bonds
strongly

ActionBac® secondary synthetic
carpet backing gives you all the
strength, flexibility and uniformity
you need for the carpet you specify.

ActionBac

Secondary backing

Amoco Fabrics and Fibers Company
Patchogue Plymouth Division
900 Circle 75 Parkway, Suite 550/Atlanta, Georgia 30339/404-956-9025

For further information, contact: Jim Johnston, Field Merchandising Manager.
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Appointments

R. Wayne Goodwin was named executive vice president BASF
CORPORATION executive vice president and president of the
Fibers Division, New York.

Cecelia M. Maxwell was named president and general manager
of the BLAKE STREET DESIGN DISTRICT, Denver.

Lauren Rottet and Bill Caskey have been appointed associate
partners in the Los Angeles Office of SKIDMORE, OWINGS
& MERRILL (SOM).

ROBINSON, MILLS + WILLIAMS has named George
Langdon principal, Harish Shah director of operations and Ed-
ward Chapin, Ed Fernandez, Alan M. Katz, Gary Koshaba,
Steven Tierney, Wilber Weber and Louis Williams as associates
of the San Francisco-based architectural and interior design firm.

Rick Haver was appointed vice president of sales for STENDIG
INTERNATIONAL.

PANAGEAS SHANNEN INC. (PSI), contract furniture represen-
tatives, promoted Steve Brayton to vice president in Los Angeles.
Also, Polly Bradbury and Michelle Warburton have joined the
Southern California sales team.

Los Angeles-based O'LEARY TERASAWA TAKAHASHI DE
CHELLIS & CHAFFIN, AIA ARCHITECTS, elected Takashi
Shida, AIA, as partner. Shida is a past president of the Asian
American Architects and Engineers Association.

International hotel design firm HIRSCH/BEDNER AND
ASSOCIATES has appointed Olivia Neece to vice president, pro-
ject administration and Lisa Janigian as an associate.

Washington, D.C.-based RTKL ASSOCIATES, with Western of-
fices in Dallas and Los Angeles, appointed Peter I. Karp, AIA,
ARIBA, as director of programming, space planning and
architecture.

LEHIGH-LEOPOLD, Burlington, Iowa-based manufacturer and
marketer of wood office furniture, appointed Tony Breslin, Jr.
to vice president sales/Western region.

Margie H. Richmond was appointed company communications
manager and Patricia K. Thomas was named regional manager
Northern California and parts of Nevada for the GUNLOCKE
COMPANY.

HAWORTH, INC. recently named appointments: J. Craig Speck
as vice president-product marketing and design, John C. Ber-
rett, director of marketing administration, David Heller as
manager of facilities design, and James M. McGillis as division
sales manager, Denver division.

Steve Raniszewski was appointed West Coast sales manager for
SEABROOK WALLCOVERINGS, INC.
Openings/Expansions/Mergers

The Los Angeles offices of Walker Associates and Neville Lewis
Associates are pleased to announce their new firm name and ad-
Continued on page 188



New Century City Location

42 OLYMPIC

Auto Leasing Co.

10277 West Olympic Boulevard, Los Angeles, California 90067
(213) 272-8400

Customer Satisfaction Is Key To A Successful Lease . . .

- Experienced Professionals Answer All
Your Questions

- Freeway Close, Near Century City, Beverly Hills,
and Downtown Los Angeles

. Convenient Service Facilities with Free Loan Cars

. All Makes, All Models — a Selection of Utility,
Luxury or the “Exotic”’

Established 1965

Circle No. 77 Reader Service Card



Elijah Slocum
respectfully in-
forms the trade
that he produces fine furnishings
equal to any in the western coun-
try and is prepared to manufacture
to order. Those who may be
disposed to honor him with their
custom may depend upon his
punctuality and the goodness of
his work.

SLEUM /
FINE CABINETRY
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Design Center South

238l Aliso Creek Road, Suite 176
Laguna Niguel, CA 92656 * (714) 831-7470

ELJAH o

[ ¢

Circle No. 55 Reader Service Card

7331 Varna Ave. Unit #10
North Hollywood, CA 91605

Circle No. 57 Reader Service Card
188

Update

Continued from page 186

dress: PHH Design Group, 716 South Olive Street, Los Angeles,
(213) 629-0011.

Lunstead, manufacturer of quality wood furniture, opened its
Dallas showroom, a 1,600-square-foot facility, located in Oak
Lawn Plaza, Space 118.

Cambridge West, Concepts 2/Poggenpohl Kitchens, Commer-
cial Business Systems, The Q Group, Floorworks (formerly
Marion’s Custom Flooring) and Paragon Collection have all
moved to the 215 BAKER STREET DESIGN CENTER in Costa
Mesa near South Coast Design Center at Stonemill.

A residential design resource, Clyde Gruhler and Associates con-
solidates its two Northern California showrooms at the Western
Merchandise Mart, Space 526 M-2, San Francisco.

DUX Furniture of Sweden opens a new showroom called Dux-
iana L.A. located at 8801 Beverly Boulevard, Los Angeles.

Architectural Pacifica Ltd. relocates its offices at 1061
Camelback Street, Newport Beach, California 92660-3228, (714)
640-0772.

A resource for fine upholstery silks and leathers, Ross Lawrence
Silver moves to 431 North Robertson Boulevard, Beverly Hills,
California, (213) 273-1200.

Ceramic Showcase, offering commercial and residential tiles and
ceramics, moves to 1000 Brannan, Suite 103, San Francisco, (415)
626-2066.

Miami-based Leonard Parker Company, merchandising and pur-
chasing coordinators for the institutional market, opens an office
in Los Angeles.

Europa Tile and Bath opens a new 5,600-square-foot showroom
at 4010 Morena Boulevard in San Diego, (619) 581-6262.

The Design District, Dallas, announces new showrooms: Ingalls
Custom Lamps, Shades and Accessories opens a 7,500-square-
foot showroom at 1635 Stemmons Freeway; floorcovering
representatives J.Arnold and Company, Inc. occupies a new
1,800-square-foot space at 1645-C Stemmons Freeway; and
Kaleidoscope Glassworks opens a 1,110-square-foot showroom
at 1909-C Hi-Line Drive.

The Kirsten Kiser Gallery for Architecture opens at 964 North
La Brea Avenue, Los Angeles, (213) 876-7012.

LAPD (Los Angeles Prop Department) is a newly created firm
which specializes in home lighting and decorative accessories.
The company is located at 3450 Wilshire Boulevard, Suite 309,
Los Angeles, (213) 384-9660.

Richards-Wilcox opens a Phoenix sales office at 1661 Camelback
Road, Suite 250, (602) 274-1177. The company manufactures door
hardware, modular drawers and high-density storage systems.

With showrooms in Denver and Colorado Springs, Howard Lor-
ton Galleries opens its Baker Guild Gallery located at 12th and
Broadway in Denver. The 7,500-square-foot addition to Lorton’s
existing showroom will house an extensive line of furnishings
manufactured by Baker Furniture.

Continued on page 190






RESTAURANT

FURNITURE
mom OLD MEXICO

.. .a selection of chairs, tables, lighting, wall
decor and other decorative accessories from
Old Mexico especially for the restaurant trade.

CASA TALAMANTES

117 N. AWBREY, EL PASO, TEXAS 79905 / PHONE: (915) 772-371

THECHATTAHOOCHEE
MAKERSE3(COMPANY

1098 Huff Road, N.W. Atlanta, Georgia 30318 (404) 351-7016

Benchmark quality, handcrafted from Honduras Mahogany.
Color brochure available.

Wholesale only to the design trade.
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Computer News

Computer Aided Planning, Inc. (CAP) introduces CAPcd-rom,
latest in a series of product offerings designed to simplify the tasks
involved in designing and specifying contract furniture. Using CD-
ROM (Compact Disc, Read-Only Memory) technology, CAPcd-
rom is a collection of 32 databases in both catalog format for
specification and graphic form for computer aided design. The
electronic catalogs contain full option and pricing information for
the products offered by 16 different manufacturers. CD ROM disk
drives can be conveniently installed with PC’s and used just like
a floppy disk or hard-disk drive. Thus, CAP continues its man-
date to provide low-cost PC-based software solutions to this in-
dustry. Since 1978, this system has had the support of such leading
contract manufacturers as Allsteel, American Seating, Artec, Cor-
ryHiebert, Harter Contract, Haworth, Herman Miller, Kimball,
Krueger, Pleion, RoseJohnson, Shaw/Walker, Steelcase, Stow &
Davis, Trendway and Westinghouse. Information on CAPcd-rom
can be obtained by calling (616) 454-0000.

Design Your Own Home is a series of three innovative easy-to-
use, cost-effective software packages which allows computer users
to design home or office interiors, landscapes and structures. Ar-
chitectural Design gives you all the tools you need to create struc-
tural floorplans and sideviews. Interior Design makes it easy to
do space planning, color schemes and furniture arrangement.
Landscape Design helps you plan the grounds encompassing your
designed environment. Features in the programs include standard
architectural scales, measurement converter, viewing options and
rotation capabilities. The software is available for Apple com-
puters and IBM PC/Compatible systems. For information con-
tact Abracadata, Ltd. at (503) 342-3030.

Prime Computer, Inc. announces the acquisition of Versacad
Corporation, Huntington Beach, California, a major manufac-
turer of quality CAD systems. Versacad has also introduced the
Versacad/Macintosh Edition, a powerful two-dimensional CAD
system for the full line of Apple Macintosh personal computers.
The program is a fully interactive system providing a rich varie-
ty of drawing objects and attributes, floating point accuracy to
16 decimal digits and unlimited visual symbols library. The system
provides full editing and grouping capabilities, as well as pan and
zoom, grid and snap, cut and paste, up to 250 drawing levels,
and 10 units of measurement.

HeartBeat computer workstations is a series of computer-support
desks that addresses many human factors critical in today’s
automated office environment. Available for both IBM PC/com-
patibles and Apple computers, the workstations feature an ad-
justable keyboard pad and housing for monitors that is inset into
the desk, appropriately angled to accommodate natural head posi-
tions, thus avoiding neck and vision strain. A wall system sup-
ports rails for storage accessories and an optional translucent
divider is available for limited privacy. A variety of configura-

Continued from page 192
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The League for Crippled Children is
extremely happy and touched by the
warm support of the Design Community
to their fund raising party which was
held on the 5th floor of the Pacific
Design Center on August 22, 1987.

On behalf of the League - India Rance,
Affiliate Member ASID and Chairman of
this event, would like to thank the
following companies and/or individuals
for their most generous contributions,
and assure them of her deep gratitude.

Aga John Oriental Rugs

Robert Allen Fabrics

Baker, Knapp & Tubbs

Charles Barone Inc.

California Pacific

C-M Designers, Inc.

Designers Imports International
Designers West Magazine
Fiber-Seal of Los Angeles
Fiber-Seal of San FernandolVentura
Gideon Gallery, Ltd.

Hanassab Imports

Hideaway House Antiques

Van Hurst

Italdesign Center Inc.

Mark the Carpetbagger
Maycare Fabric Protection
Maycare Fabric Protection of Ventura
Merriam & Bleyer, Inc.

Peter Lang

Pacific Design Center

Pindler & Pindler, Inc.

Quentin Rance Enterprises Inc.
Rockwell-West

Iris and Gene Rothstein

Stuart Scott

Sewelsons Carpets International
E Schumacher & Co.

Bonnie Sherman & Associates
Traditional Imports

THE LEAGUE FOR
CRIPPLED CHILDREN

India Rance - Special Project Chairman
Irene Downen - Co-Chairman
Ruth Mayle - Jack O’Lantern Ball Chairman
(Jack O’Lantern Ball - Beverly Wilshire Hotel - October 30, 1987)
June Patterson - President
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tions for executive to management tasks is available. For product
information, call (818) 908-8015 or in California 800-331-1183.

Computer Aided Design (CAD) Templates from Steelcase Inc.
is a new creative software tool for facilities designers using In-
tergraph Corporation computer hardware and software. CAD
Templates enables the designer to begin with a schematic office
plan, using either simple shapes or precise office product graphics.
Any size workstation footprint can also be generated for
preliminary layout. With CAD Templates, the designer works
freely, without being locked into product specifics too early in
the design process. The CAD Templates program provides an elec-
tronic link between Intergraph and the PC-based CAP System by
Computer Aided Planning, Inc. and the Steelcase Electronic
Catalog. For a detailed brochure or additional information, con-
tact your Steelcase regional office or Steelcase Environmental Sup-
port Services at (616) 246-9373.

Product News

Ben Rose’s ‘‘Royalty,”” a winner in this year’s IBD Product
Design Competition, is a 100 percent pure worsted wool fabric
that can be used as upholstery, wallcovering and drapery.
Available in 16 courtly colors, the fabric features matte squares
and rectangles against a shimmering background with its opposite
on the reverse side.

LE}

Intracase by Intrex Furniture is a series of moderately priced
casegoods based on interchangeable pedestals that fit into desk,
return and or credenza envelopes. Designers/specifiers can create
the furniture configurations to meet specific requirements. Easy
to assemble, Intracase is available in Lo-glare mahogany, Lo-glare
oak and three high gloss colors: light and medium gray and light
beige.

PermaGrain Products, Inc. introduces its exclusive Tupelo
Wood Plank, acrylic-impregnated to offer durability and consisten-
cy in color unmatched by conventional woods. Because it is
acrylic-impregnated, the stain and soil resistant wood plank is up
to 10 times stronger than untreated wood. Classic colors available
are Gothic, Barcelona and Americana. Designer colors are plum,
charcoal, gray and pistachio.

MTS Seating has introduced a colorful new line of ice cream
chairs to the contract hospitality market. The line consists of four
back styles, available in side chairs or 30-inch barstools. Ice Cream
Collection frames are a fully-welded unitized construction designed
and built for contract use. MTS Seating’s collection offers a full
line of upholstery selections, plus COM, and is available in 21
frame finishes.

A new 9” x 9" beveled-edge vinyl tile in rich-looking solid col-
ors has been introduced by Armstrong World Industries for the
merchantile market and a variety of other commercial and residen-
tial installations. Called Cabaret, the solid-vinyl tile is suitable
new boutiques, supermarkets and department stores. Cabaret is
available in 10 colors, including five neutrals (off-white, cream,
buff, blue/gray, slate) and five accents (scarlet, mandarin, cobalt,
black and mauve), and three shades (light, medium, dark) for a
rich and distinctive look.



Strikingly beautiful, architectural as your wall, exclusively made
by Hilo Steiner, the SUPERSWINGER. Brushed brass or chrome
145" rectangular tubing, 4¥2x5" back plate. Extension 29” $450, or
39” $550. Cord cover available. Beautiful string shade, hand made,
16Y2" hexagonal bottom, 834" side. Send or bring fabric swatches; we
match! HILO STEINER, West 250 N. Robertson Blvd., Beverly Hills

CA 90211. (213) 274-5355, or toll free 800-242-7435. Enjoy your lamp!
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D. FREE DISTRIBUTION BY MAIL, CARRIER OR OTHER MEANS
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Designer-ese
Spoken Here.

You may not know this, but Strouds Linen
Warehouse is a popular linen resource for many
designers.Why? Because we carry a huge selec-
tion of most of the current styles, brand names and
designer labels for the bed, bath and tabletop
you like to specify. Meaning, total fashion, color and
design coordination for the entire home.

Plus, our everyday low prices and your special
trade consideration means real value for you and
your client.

So next time come to Strouds, the linen experts.
We speak your language.

Our Wide Selection Includes:
e Laura Ashley e Cannon Royal e Martex
* Bill Blass Family e Wamsutta
* Marimekko * Fieldcrest * And More
* \era ¢ Springmaid
There’s A Strouds Linen Warehouse Near You In...
Costa Mesa * Glendale - Grossmont - Huntington Beach
Laguna Hills - La Jolla - Lakewood - Las Vegas
*Menlo Park « Montclair - Northridge *
Pasadena + Placentia - Pleasant Hill
+Puente Hills - Riverside - Santa
Monica - Studio City +
Sunnyvale - Torrance
*W.Los
Angeles

Circle No. 81

Monday-Friday 10-9
Saturday 10-6
The Best Money Can Buy,For A Lot Less Money™ Sunday 10-6
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HEIRWOOD

Custom - Contract

SHUTTERS, SHOJIS, FRETWORK
LOS ANGELES: 557-0364 « PASADENA: 793-2718
LONG BEACH: 637-7349 * ORANGE COUNTY: 548-6841
SAN DIEGO: 270-6673 « SAN FERNANDO VALLEY: 557-0364
Manufactory' 1977 Placentia Ave., Costa Mesa, CA
Brochure available upon request ($3.00).

Circle No. 45 Reader Service Card

Tuxor House

16013 E. Foothill Blvd.
Azusa, CA 91702 e (818) 969-4428

Made of solid pine. Table 48” with 15” leaf.
China, solid pine, hand carved details.

86H x 44W.
Luxor Galleries McCartney & Associates Jan Trimbour & Associates
LA Home Furniture Mart Denver, Colorado Costa Mesa
213-746-9608 303-733-3204 714-643-0466

Circle No. 96 Reader Service Card
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Designers Directory

Amy Etra

A listing of the interior designers, architects, artists and other
industry professionals whose work appears in this issue.

Bill Lacey, Senior Vice President
Hellmuth, Obata & Kassabaum, Inc.
6688 North Central Expressway
Dallas, Texas 75206

(214) 739-6688

Mario Echeverria

Echeverria Design International, Inc.
353 Alcazar Avenue

Coral Gables, Florida 33134

(305) 444-0505

Sink Combs Dethlefs

1900 Grant Street, Suite 1250
Denver, Colorado 80203
(303) 830-1200

Exhibits, Inc.

201 South Cherokee Street
Denver, Colorado 80223
(303) 777-2500

Bill Lacey

Paul K. Allmeyer

Michael Kiner Associates

P.O. Box 203

Rancho Mirage, California 92270
(619) 341-3282

Patrick Neary, Exhibit Designer
The Heard Museum .
22 East Monte Vista Road
Phoenix, Arizona 85004

(602) 252-8840

Patrick Neary

So-West-Carla Kalwaitis Designs
1090 North Palm Canyon, Suite A
Palm Springs, California 92262
(619) 320-7523

James Northcutt Associates

717 North La Cienega Boulevard
Los Angeles, California 90069
(213) 659-8595

James Northcutt

Don Fairweather, Principal

Wimberly Whisenand Allison Tong & Goo
140 Newport Center Drive, Suite 200
Newport Beach, California 92660

(714) 759-8923

Carolyn M. Shanks

CMS Design Associates

2700 Neilson Way, Suite 1327
Santa Monica, California 90405
(213) 450-0798

Carolyn Shanks

Robert Burton

2400% North Beachwood

Los Angeles, California 90068
(213) 461-7740

Robert Burton Continued on page 197



TerraCast® __ "UNBREAKABLE, LIGHTWEIGHT PLANTERS"

FOR INDOOR OR OUTDOOR USE

¢ TerraCast’s goal and commitment is to ship orders within 10 working days after receipt of order.

* TerraCast® is guaranteed for 10 years to never crack, chip, fracture or break. F‘;’ fP' '.ces.a"chIf_'e
* TerraCast® is not porous (non-hydro-scopic). Water and minerals cannot leach through the walls plolnatioyGall:
to stain or discolor the exterior surface. WEST COAST:

TerraCast® weighs 80% less than terra cotta clay planters, therefore less
people are needed for handling.

* TerraCast® costs 60% less to ship because it weighs less, can be nested and truck lines give
it a lower freight rate.

Toll Free (800) 423-8539
In Calif. (818) 965-5095
) /

TerracaSt® WEST COAST: 1136 SAMUELSON STREET, CITY OF INDUSTRY, CALIFORNIA 91748 roozzsss

Circle No. 59 Reader Service Card

CLASSIC LIGHTING

MIROIR BROT

® usTeo

Now your home can have something in common

THE HOLID AY with the world’s finest hotels.
Miroir Brot, France’s non-fogging, magnifying mirror
COLLECTION

with its own built-in light, is now available
for sale in America.
1987

Showroom: Pacific Design Center 165. Telex: 182375

8811 Beverly Blvd., Los Angeles, CA 90048 213/274-0147 The French Reflection, Inc. 820 S. Robertson Blvd, Los Angeles, CA 90035, (213) 2044400

Circle No. 60 Reader Service Card

Circle No. 61 Reader Service Card
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Save Energy

Protect Against Noise
Admit Light

Colored & Exotic Patterns

Commercial
and Residential

TWX 91032140

Circle No. 99 Reader Service Card
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Featuring; LASERTONE ™
MANTELS and INTERIOR FURNISHINGS
Now Showing At:
San Francisco, Frederick Bruns - 415/626-5625

Los Angeles, Charles Hollis Jones Designs:; 213/854-3757

San Diego, Renaissance Designs “'619/459-6994

Atlanta, Speake Garden Furnishings - 404/231-4808

Minneapolis, Ron Cohen’s - 612/339-8286

Circle No. 100 Reader Service Card

 An affiliate of
Dura Art Stone.




Designers Directory
Continued from page 194

Larson Company

2555 North Jack Rabbit Avenue
Tucson, Arizona 85745

(602) 622-1934

Killingsworth, Stricker, Lindgren,
Wilson & Associates

3833 Long Beach Boulevard
Long Beach, California 90807
(213) 427-7971

Land Development Research
9175 Guilford Road
Columbia, Maryland 21046
(301) 792-4360

Marshall Brown Interior Designer, Inc.
3230 Fifth Avenue

San Diego, California 92103

(619) 291-2171

Austin Hansen Feldman

9605 Scranton Road, Suite 202
San Diego, California 92101
(619) 458-1361

Andrea Diaz

Schafer Associates West, Inc.
32A Mills Place

Pasadena, California 91105
Andrea Diaz (818) 304-0346

Ernest C. Wilson, Jr., AIA

Langdon Wilson Mumper Architects
4100 MacArthur Boulevard, Suite 200
Newport Beach, California 92660
(714) 833-9193

Yates/Silverman

6330 San Vicente Boulevard
Los Angeles, California 90048
(213) 937-1503

R. Gregory Turner, AIA

303 Stafford Avenue, Suite 101
Houston, Texas 77079

(713) 497-1040

BOOR/A Architects

733 NW 20th Avenue
Portland, Oregon 97209-1397
R. Gregory Turner (503) 226-1575

8 .
BOORIA team, from left: J. Lawrence Chew, Jeff Lamb,
Richard Spes, Leslie Kuhl, Robert Orngdulph

TRADITIONAL LIGHTING
AT ITS FINEST

The finest display of imported
lighting from Europe.

Sconces ¢ Flush Fixtures * Hanging Lanterns
Billiard Fixtures « Reproductions
Chandaliers * Outdoor Lanterns

ACADEMY LAMPS

DIRECT IMPORTER

9011 BEVERLY BOULEVARD
LOS ANGELES, CALIFORNIA 90048

(213) 271-1123
_ Circle No. 46

R Inventory on the premises

ATLANTA-Bruce Robertson & Assoc. * DALLAS—-Guy Chaddock & Co.
SAN FRANCISCO-Cal Mode Showrooms Ltd.
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