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HE MASTEHCRAFT OF GIRANEI HAPIDS COLLECTIONS
include many distinctive contemponany designs in bnass, glass
and exoEic matenials. The display cabinet illustnated below is
faced with antiqued bnass ovenlays and accented with decona-
tive moldings. The intenion is lighted and minnoned Eo featune
one's tneasuned objects. Oun Mastencnaft collection of living,

dining and bednoom designs may be seen in any of the Baken Knapp & Tubbs
shownooms listed below.

Distinguished manufacturer and
distributor of fine furniture with
showrooms in Atlanta, Boston,
Ghicago, Gleveland, Dallas, Dania,
High Point, Houston, Laguna Niguel,
Los Angeles, Minneapolis, New
York, Philadelphia, San Francisco,
Seattle, Troy and Washington D.G.

KNAPP & TUBBS

l
.)

1

I

{

)

i

.t

'.,1 '
. 1l.,

TJ
B

r$l $

\
,l,

. I , 'ti :'- ',t'trl -;.. -li. 
-?-"- 

i' i

t
i

't

I

t

p
.I

I
{

J
(lh\'l

,, l|
I



Vhlo*c uL il,*%6,rrH,/ot,t

;c

I .,-I )
::i

I

r:
;.

bk

l

H

la

A marble sculpture by Cl6singer,
An exclusive hand print by Kravet.

Circle No 11 Feader Servrce Card

Available through Interior Designers and Architects. Pattern: Pompadour 35.
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SHERLE WACNER
HARD\AIARE.

PURE AND CHASED
Every glorious detail of this rare hand-chased collection recalls the

long-lost skill and artistry of a more opulent age. Each piece
is f inished in 24-karat gold plate with your choice of semi-precious stones.

While hand-chased hardware is virtually a lost art, it may be lound in
abundance at SherleWagner 60 East 57th Street, New York, NY 10022.
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AHIT AND DECORATION

LIFESWLE WEST DEPARTMENTS

7 O ART ALIVE: Under the Direction of Irwin N. Stroll. The I-os
/ O Ang.l., designer knows each work of art he Places so well that

he could write a script for every one. And, in a way, he has'
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24

28

PREVIEW: LIGHTING WORLD

AIDS COMMENTARY

DESIGNING FOR SPECIAL PEOPLE
Outer Space Designers. Antonio F.

Torrice, astq and Ro togrippo research

the astronauts' environments with "no ups,

no downs, no floor, no ceiling."

DESIGN AND THE LAW

DESIGNERS WORLD

DESIGNTIME

SPECIAL REPORI
The 1989 Ceramic Tile Institute Awards

ASSIGNMENT INTERNATIONAL
Five design industry leaders discuss what
might be in store for visitors to Interior
Design International 1989, to be held
May 14-18 at london's Earl Court.

EDITORIAL

CUTTING EDGE: Bentley Mills, Inc.

THE ARIFUL DIFFERENCE
Brunschwig & Fils'new Benaki
Museum Collection

BOOKS

FLOOR-
COVERING
SHOWCASE

MARKET

Q / FINE ART AND GOOD COMPANY:
u I A Residence by Landa-Poet Design

Associates. Carol Poet helps film pro-

ducer lrslie Belzberg emphasize the

"great bones" ofher new condominium
in a Hollywood landmark.

gn PHOENIX ARISING: Historic Adobe
/ v ls a Southwest Showcase. The Arizona

Nonh Chapter of the American Society

of Interior Designers takes on "Sorry
House" and discovers plenry of durable

charm and regional inspiration.

WORKSWLE WEST

33

36

52

56

q Q SPATIAL POLITICS: Law Offices by the Campbell Group. In
/ u spite of complex requirements, the designers consolidate a law

firm's space while turning its art-filled los Angeles offices into
works of art themselves.

62

76

118

120

726
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PUBLIC SPACES

1nA A HOME FOR'0(ESTERN LORE: Gene Autry Western
r\'' T Heritage Museum, Los Angeles. Widom Wein Cohen helps

create a sancuary for the West's art and artifacts.

HOSPITALITY

t41.

Viva! Italian Tile
Today

159 FACILITIES
MANAGEMENT
Bar-Coding

150 FACES

170 DESIGNERS
DIRECTORY

172 ADVERTISERS
INDEX

COVER Interior designer Irwin
N. Stroll shopped the world for
art and furnishings suitable for
this California condominium.
Photography by Mary E. Nichols.
Story on page78.

11n YOURS'TIL SNOQUALMIE FALLS: The Salish todge in
rr\'' !?ashington. Marcia Johnson Interior Design and Mithun

Partners renovate a Northwest resort majestically situated at

the foothills of the Cascade Mountains.

AHT & ARMSAN

1) ) SOUTHWESTERN VISION: Woody Gwyn's en plein air
LLL landscapes turn highways from New Mexico to the Pacific into

provocative works of art.

1-7 A THE PRESENCE OF THE PAST An Argument for Educated
t- t I Eclecticism. Jody Greenwald, asto, IDEC, reviews contemPorary

design s re-interpretations of history.
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In the mood for something fresh and warm in the
kitchen? Start with Cachet tile from Latco. Every
tile is hand-molded the old-fashioned way, then
glazed with the warmth and natural shading of

freshly baked bread. just add decoratives to taste:
whimsical characters, hand-painted florals,

embossed wine labels, Early American scenes-
all are guaranteed to stay fresh for years to come.

Iato mmic tile is disEibuted nationwide. fie shom above: Cachet PaI6 with
Plain Fotk drorativm and embossed contoured railings.

For a free Cachet brchw, plw the me md addms of the ktco
distributor neil you cirde the reade. srvice nmber on this ad.

For a opy of Lato's rcidmtial Daigz Idm b@klet, End $5.50 to:
l:tcoPnoducts,294i! Gleneden S! LosT\ngeles, CA 90Gt9,l2I3) ffinTL
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McGUIRE CONTRACT? YOU BET! For forty years, top designers world-
wide know fromexpeqellce that McGuire origurals far upsage thJimiation in
style, qualfty and dqaloility. McGuire fumiture is in all ihe 6"rt places: hotels,
restaurants, priytlg clubs, and_mrporate headquarters.Write for bur complete'
catalog, Dept. DW4-89,L}}LBryint Sffeet, San kancisco, California g4tOl.
MCGUIRE FOR CONTRACT: RATTAN AND OUR SEVEN OTHER UNIQUE COLLECTIONS.

Circle No. 13 Reader Service Card
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Nissha Prin ting Cornpany Hea&ryrters, tr$oro
Desigru Shozo Sazuki
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DESIGI{TIME

Ncrrr: Thefirst pintof Dxiyers \VeslsEd_
itorial Calendar misstated the dates of NEO-
CON 21. The correct dates are June 13-15,
1989, at the Chicago Merchandise Man.

April
April l-May 7 "The Drawings of
Richard Diebenkomj' an exhibit ar the l.os
Angeles County of Museum of Art. (213)
857-6000.
April 1 "Marble Master-
pieces Guided l(alking Touri
in downtown los Angeles.
(2L3) 286-9963 or (213)
879-0950.
April 3 Thirrd annual Design-
ers West/Ray Bradbury Cre-
ativity Award, at Ma Mai-
son Sofitel in Los Angeles.
(213) 6s7-823t.
April 4 "Color and Light," a

You and rhe Designer Semi-
nar series at Showplace
Square Design Center in San
Francisco. (415) 526-27 43.
April 4 "Residential Light-
ing," a Design Dialogue Pro-
gram, Merchandise Man,
Chicago. (312) 527 -7854.
April 4-5 The 1989 Vin-
dow Fashions Education
and Design Conference in
Houston. (612) 293-1544.
April 4-6 RHTDEC, the
fourth annual Restauranr
& Hotel International De-
sign Exposition and Con-
ference at rhe l-os Angeles
Convention Center. (2L2)
391-9111.

April 5-12 World Light
Show'89, an international
exhibition, Hannover, West

Manuel Neri's "Lucca No. 6,,
marble and oil-based

riques Spectacularj' Dallas. (214) 7 4S-0367 .
Aprrl T-9 "Images," the 9th annual Mon-
terey Design Conference, sponsored by
ccArA, at the Asilomar t-odge in Monterey,
Califomia. (916) 448-9082.
April 8 "MARMO: TheNewItalian Stone
Age," a seminar on the use of stone and a
tour of historic sires, at the California
Museum of Science and Industry in Los An-
geles. (213) 286-9963 or (2t3) 879-O9SO.

; April 8-10 "synthesis: Ar-

I chitecture, Craftsmanship
and Design," a conference

, sponsored by the are Com-
mittee on Design, Washing-
ton, D.C. (202) 625-73G1.
Apnl 9-11 Spring Showroom
Show at the L.A. Mart, fos
Angeles. (213) 749-7911.
April 10 'Ar Night in the
Garden j' a Designers Light-
ing Forum, at the Pacific De-
sign Center in los Angeles.
(2r3) 826-8722.
April 11 The Hospital Gift
Show at the L.A. Mart, [.os
Angeles. (213) 7 49 -7 91I.
April 11-15 "The Nob Hill
Four," an interior design
showcase, in Huntington
Park, San Francisco. (415)
521-7345.
April 12 MARMO: The
New Italian Stone Age, a

seminar on varied topics of
marble with guest speakers,
at the California Museum of
Science and Industry los
Angeles. (213) 286-99 63 or
(213) 879-09s0.
April 13 "Collectibles:
From Haute to Homespun j'
a Decorative Center Hous-

exposition sponsored by the National
Computer Graphics Association (Ncce),
at the Philadelphia Civic Center. (703)
698-9600.
Aprrl 19-23 "The California Garden," the
fourth annual San Francisco Landscape
Garden Show at Pier 3, Fon Mason. (415)
341-2230.
April 20 "The Private Sector Thkes
Responsibility: A tiumph for the public
Agenda," ar the Contract Design Center in
San Francisco. (4lS) 621-7345.
April 2l-22 Buy Design Conference at
Moscone Center in San Francisco. (212)
685-6070.
Aprl23-25 In Style, a showcase of con-
temporary homewares, at Moscone Center
in San Francisco. (21,2) 585-d598.
April 23-May 21 San Diego's 15th annual
Designers Showcase at the Sefton-Clark
House, Point Loma. (619) 232-6226.
April 23-May 21 The 25th pasadena

Showcase House of Design with house and
garden tour. (213) 480-3232.
Aprl26-29 The National Wood Flooring
Association Convention, at the Fairmont
Hotel in Dallas. (800) 422-4556.
Aprl27-28 "Celebrate the Rockies," De-
sign Exchange market and trade show at
the Design Center at the Ice House, in
Denver. (303) 298-9191.
April 27-28 "Presentations Northwest
'89," a regional market offering seminars,
work sessions and showrooms, at the De-
sign Center Norrhwest in Seattle. (205)
752-2700.
Aprrl 29 "Reality and Creative Solutions
. . .The Homeless," with guest speaker
Antonio F. Torrice, AsrD, ar the pacific De-
sign Center, l.os Angeles. (714) 996-9929
or (213) 208-6066.
April 30 The 27th annual Art and Ar-
chitecture Tour by the Art Museum Coun-
cil of the los Angeles County of Museum
of Art. (213) 857-6500.

May
May 1 The Oranges & kmons awards
ceremony at the I7esrwood playhouse in
West I-os Angeles. (213) 622-4443.
May 2 "Kitchens and Barhs,', a you and
the Designer Seminar, Showplace Design
Center, San Francisco. (415) 6ZG-2743.

Continued on page 15

is one of many works
featured in "MARMO: The New
Italian Stone Age" an exhibit at
the California Museum of Sci
ence and lndustry in Los An-
geles. Through April 90. photo

Germany. U.S. contact: (609) 957:l2OZ. ton Sack Lunch seminar. (713) 96r-9292
Ap.il 5 "The Magic Charm of porcelain,', 16-17 Spring Market Days at theApril
the fourth annual andque seminar with Dallas Market Cenrer. (21.4) G5S-6148.
guest speaker Gwen M. Znerold at the April 16-18 "Tile Expo 89," the croe/
Town & Country Convention Center in urca Inrernarional Ceramic Tile Exposi-
San Diego. (619) 944-5962 tion, sponsored by the Ceramic Tile Dis-
April 6 "Enhancing an Environment With tributors Association (croa) and the Na-
Art,'h Designer Thursday seminar at the rional Tile Conrractors Association (Nrca),
Western Merchandise Mart in San Fran- at the Dallas Convenrion Center. (312)
cisco. (415) 552-2311. 655-3270 or (213) 245-4847

1988, of
enarfiel,

by M. Lee Fatherree

Aprrl 7-9 Auction, "The Southfork An- Aprill7-2} NCGA,89, a conference and
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Sinclair's new interior "Subtle Lights 6z Whites"
come in 30 norufattening eary to live with colors.

This beautiful arra,v o[sofr pastel colors in four popular [inrshes comes to ]rou

in the same high qualitv of paint that the Sinclair narne srands for'

0 SINEL.A.IFI FAINT
Tl rc I 7'ofe *si o t t cr l'-s Cl t c-t i c e

6100 South Garfield Avenue

Los Angeles, CA 9004tr

F.rr.r Suhtle Liehrs & \\ hitr: t rrlrrr e rrtl. plc:tsc scn,l

Sl.0rl t.,r ficpr. D\\'-l 11r l[1';1fr1ls rdtlrt'ss.

PAINT COLORS THAT ARE MOUTHWAIERING
AI\D IRRESISTIBLE.

' -*r"'

'- **l'

B"*



DESIGNTIME
Continued from page 13

May 3-7 1989 Scandinavian Furnirure Fair, with over 500
manufacturers, at the Bella Center in Copenhagen, Denmark.
(45) 01 sl 80 00.
May 4 "Kitchen & Baths: Seven Steps ro Success,', a Designer
Thursday seminar at rhe Western Merchandise Mart in San
Francisco. (415) 5 52-231I.
May 4 "May Fete," an annual market day with demonsuations

fd par1A exhibits by showrooms of the Dallas Design Center.
(214) 747-2417.
May 4-5 The Seattle Spring Market at the Northwest Home
Furniture Mart. (404) 279-3176.
May 5-7 Floriade II, a flower show at the Banning Residence
Museum in lfilmingron, California. (2L3) S4g-7777.
May 5-8 The 121st annual convenrion of The American Insti_
tute of Architects at St. Louis'Cervantes Convention Center in
St. [.ouis, Missouri. (202) GZ6-7467.
May 5 The Fourth Annual Southwest Interior Design Seminar,
a seminar/workshop in Scottsdale, Arizona. (602) 234_0g40.
May 6 "Natural Advantage," an education seminar on natural
fibers in Housron. (312) 4G7-1950.
May 7-9 The Color Marketing Group Spring Conference in
Atlanta.
May 7-10 The National Bath, Bed & Linen Show, at theJacob
K. Javits Convention Cenrer in New york City.
May 8 "Choosing and Designing Decorative Fixtures,', a
Designers Lighting Form, ar the pacific Design Center in los
Angeles. (21.3) 826-87 22.
May 8-9 "Construcrion Project Management;'a seminar in fos
Angeles. (213) 516-37 41.
May 10 The Kitchen & Bath Conference ar the Merchandise
Mart in Chicago. (312) 527-414t.
May l0-l2 "Lighting World Intemadonal" at the Jacob K. Javits
Convention Center in New York City. (212) 391-9tll.
May 17-21The National Conference for the Intemational Fur_
nishings and Design Association (rroe), at the loews Anatole
Hotel in Dallas. (214) 747-240G.
May 18-19 "Rocky Mountain Design Symposium,' at the Denver
Design Center. (303) 733-Z4SS.
May 18-20 "French Decorative Arts Symposium', at Hotel Cres_
cent Courr and the Mansion on Ti:rtle Creek, in Dallas. (214)
87t-9r06.
May 20 "West Faces East: Asian Influences on Interior Design,"
a conference sponsored by California polytechnic University,
University of California at Santa Barbara and the Central In_
terior Design Assn., ar the San Luis Bay Inn in Avila Beach,
California. (805) 755-2053.
May 2O-21 "Bathroom Product Knowledge Seminar," with
speaker Peter Schor, in los Angeles. (714) G7S:1769.
May 2O-21The 15th annual "Wright plus" housewalk in Oak
Park, Illinois. (312) 848-1978.
May 2O-21 "From Hunrington to Haertling-Conremporary
Boulder Homesj'a tour in Boulder, Colorado. (303) 442-7666.
May 21-24The Intemadonal Contemporary Furniture Fair, Jacob
K. Javits Convention Center, New york City. (212) Gg6-6070.

"As a designer you'I1 love
our selrction of colorsl'

Designers and zrrchitects agree that color is evcrvu,herc. but
pro[essional qualitl, paints come frorn Sinclair.

SINEL.A.IFI PA,INT
Corporate Offices
6100 South Carficld Avenuc
Los Angeles, CA 90t140
(2r3) B8B-BBBB

ft

0

ROBERT SINCLAIR
PRL-\lDtrNT

"As a proJessional you'lllove our qualitJ.
As a Sinclair customer you'll love

our seryice and expertisel'

California, Nevada, Arizona and Hau,aii.

SINtrL.AIF
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Attitude makes a sreat first
impression, but #om that
moment_on, it's aptitude that
carries the day.'When vou
spec ify outdoor furnitlre,
y.ou're constantly aware of
that delicate balance-be-
tween designs that have a
striking p.resence and product
rhat's built with car6. With
Tropitone, you don't have to
compromise. You set com-
pelli?rg colors ,rrf fabrics,
gr ac efril lines : furniture thai
conveys a confident attitude.
And construction thaCs done
detail by detail, for lasting

value.

ion a glide to fit each shape.
It's not the easiest thing to do,
but it's the best wav tJsuari
the legs from *.rr. AnE that
makes rt very lmportant.

At Tropitone, we attend
to each piece of furniture
with thisl<ind of skill. Thar,s
*hy we can offer consumers
our "No Fine Print" 15-year
warranty. If yoo have'the
attitude rhat ever_y design
statement you make is im-
portant, Tropitone will prove
to be avery apt choice indeed

in our

Fig. 1

On our
furniture with slinss or
padded slings, for exailrple,
we sew with an eye for the
fabric's werrr., ii.,oe and
stretch. Then we lasten th.
material into a specially de-

a

I
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Make your private world wonderful.

Fabrics
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CAPRILIGHTING

,NST PUME TVT S FO P LIEHTI NG
Pyromid' cone ond fropeze, the newest shopes in lighting. These soffly sculpted forms ore designed to integrotethe totest devetopments in tomp technotogy. Both pyromid 

"na 
c"ni'ou;;;,;;*-;;topris uniqueAdiustobeomtnechonism which mokes it possibte to loilor the light poltern to the size of the illuminoted object.For more informotion cotl or write for our free brochure ond the nome of your neorest Copri Lighting Distributor.
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Sculptural expressions in
faceted faux-stone.

From designer Kevin von

Kluck, this classic Boyd

collection creates intimate'

subtly textured environ-

ments with softly filtered

ambient illumination.

Finishes-integrally
colored white, grey, beige

or peach; incandescent or

fluorescent lamping.

UL Listed.

Designed by

Kevin von Kluck.

Boyd Lighting Company

56 Twelfth Street

San Francisco, CA 94103-1293

Telephone 4I5 43I 4300

FAX 415 43r 8603

@ Boyd Lighting
Company 1988
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PREVIEW

Lighting World International
''Spotlight on Innouations "

FtrrerN EDUCATIoNAL sEssIoNS, pREsENTED By LEADING ARcHI_
tects, interior designers, lighting designers, contractors and engineers, will be con-
ducted during Lighting world Internationar, May r0-12at the jacob K. Javits con-
vention Center, New York City.

The show will feature an opening breakfast on the first day and a social evening
at the South Street Seaporr. The American Society of Interior Designers (esro) and
the Designers Lighting Forum (orr) of New York will both present workshops.

Reflecting the theme, "spotlight on Innovation," the three-day conference pro-
gram will address the rrends and applications shaping lighting design today.

Lighting World International is sponsored by the International Association of
the Illuminating Engineering Society (res) of Nonh

America and the New York Section of the Illuminating
Engineering Society. The show program includes:

Internarionally-known architect Charles Gwathmey,
FAIA, parrner, Gwathmey Siegel & Associates, will pre_

Ranging from tradition-
al to modern silhou-
ettes and forms, the
newest products to be
featured at Lighting
World include Sverige
suspended lamps (top)
by Nessen Lamps, Cir-
cle Number 416; Light-
ing Services, lnc.'s
Q-250 indoor floodlight
(right), Circle Number
417; Private Eyes globe
shades by George
Kovacs Lighting, lnc.
(far right), Circle Num-
ber 417; Gemma Stu-
dios' Wall Torch (belovv

sent the keynote address on the relationship of
light and lighting to architecture during the
opening breakfast, May 10, 9-10:30 a.u.

Preview ofProducts-ilhe Latest in Lighting,
May 10, 1-2:30 n.rra., will be presented by paul

Mitchell Kohn, architectural lighting consultant, Chicago, and Andre
Thmmes, Lighting Design Parrnership, London. Lighting World exhibitors
will present their latest fixrures, sources and controls.

Lighting the Contemporary Workplace will be presented by Kenneth
G. [oach, lighting consultant/specialist, H.H. Angus 6c Associates, Ltd.,
Toronto, May 10, 3-4 p.m. This session will discuss office lighting with
emphasis on areas thar have visual display terminals (vors). Topics to be
addressed include task ambient, total indirect, and direct/localized general
lighting, furniture placement for areas with vDTs, current and proposed
vor legislation, as well as energy conservadon and controls.

Putting Together a Lighting Design: A Workshop will be presented byleft), Circle Number 418; and the Stasisr" Halogen the Designers Lighting Forum of New York, Inc., May 11, 2-5 p.rr.r. Panelists in-Lamp by Teknao Design Group (below right), Cir- clude: Raymond Grenald, ren, Grenald Associares, Ltd., los Angeles; Christophercle Number 419. Other manufacturers exhibiting at
Lighting World include Atelier lnternational, Artemide Hugh Ripman, Ripman Lighting Consultants, Belmont, Massachusetts; trsley
Litech, Boyd Lighting, CSL Lighting lnc., Edison Wheel, Wheel Gersztoff Friedman Shankar Associates, Inc., l,os Angeles; Charles
Price, Elliptipar, Flos, The Genlyte Group, GTE, E. Pavarini, III, Pavarini-Cole Inreriors, Inc., New York; and Moderator ConnieHolophane, lPl, lnc., Koch+ Lony, Lightolier, Lutron Jensen, Lighting Professionals, Inc., Montvale, New Jersey. During this three-hourElectronics Co. lnc., Philips Lighting Corp.,3M Co. contract and residential space workshop, participants will work with three lead-and Siemens Lighting Division. ing light consulranrs to pur together lighting designs for a multi-use conference

room, a marble skyJit bath, and a soaring residential interior.
On Ma1 12, esro will present a five-hour workshop

covering the responsibilities of project managemenr: rhe
project manager's role in marketing, how to bring a
project in on time and on budger, and how ro prepare
a project plan. The presenrarion will take place from
9 A.n.-noon, and will resume from 1:30-3:30 p.ru.
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A Lot of Love, A Lot of Anger
Vi,si,ting Persons with AIDS

Ir HappnurD IN oNE sPLAT. Tnnr,e
years ago, on a slippery wet floor, I fell,

shattered my hip, and an ambulance raced

me to the hospital where I was to spend

the next rwo and a half months in traction.
I was frightened and anxious, but deep

down I knew I would recover. Because of
a fluke in the hospital census procedure,

I was placed with persons who faced a

different prognosis. I was the only patient

in the unit who did not have etos.

Trading Places

Before the fall I had been trained in the

Buddy Program at AIDS Proiect Los An-

geles (enre). I had been assigned a person

with eros (nwe) named Marvin-a quick-

witted, tenacious man whose contempt for
all pretense endeared me to him. Marvin,
nearly blind and usually bedridden, be-

came my Buddy. He called me every day

and once even arranged to be carried into
my hospital room.

The issues of hospitalization became

dramatically real for me' I did not have a

disease regarded as "terminal." I was not

nauseous or suffering from dementia. But

my life and my body were at the mercy of
other people.

Initially, I clung to every word uttered

by a doctor, nurse or volunteer. The slight-

est unclear nuance or gesture could plunge

me into depression. I was annoyed by

platitudes. I needed to hear facts and

honest speculation about my condition. I
needed to trust. I needed to know mY

rights as a patient. Mainly, I needed peo-

ple to listen to me without judgment. The

notes from Buddy Tiaining were correct.

Feelings are important. Feelings are cru-

cial to recovery.

Marvin was deteriorating rapidly and I
was healing slowly. We wondered if we

would ever see each other again. I was

eventually released from the hospital and

hobbled on crutches to his room upstairs

By Roger Christensen

to be reunited with my now blind and with-
ered friend. Marvin described our reunion

as "unbelievably maudlin." I loved him.

The Name of the Game is Listening

After Marvin's death, rather than be reas-

signed to another Buddy, I decided to be-

come a hospital visitation volunteer for
eple. I was assigned to the hospital that
I had been released from.

rJ7ildly diverse armospheres exist in each

room visited. In one room, a muscular
young man is waiting patiently and fear-

fully for the doctor to come in and tell him

whether or not he is diagnosed. On the

wall he has placed a photograph of him-
self as a 1O-year-old boy in a baseball uni-
form. He likes the look of determination
in the photo and says that it helps him to
remember that he has great inner strength.

In another room, a man is seething with
anger and tells me he is thinking about

changing doctors. He asks me a question

I am not able to answer. "You're not very

sophisticated, are you?" he says.

In many rooms, patients are heavily

medicated and asleep. Some do not speak

and stare vacantly. Some are cordial hosts

who beg you to be their guest for a few

more minutes. It becomes very apparent

that the name of the game is listening. I
am not a doctor. I am not a counselor.

I am not permitted, thankfully, to give ad-

vice. At my worst, I'm an intrusion in the

room. At my best, a supportive friend.

Unforgettable Encounters
My life has been forever enriched by my

friendship with Greg, the radical patient

who eloquently challenged hospital proce-

dures and regulations; Donald, who com-

mitted suicide so that his children could
"go on with their lives"; young David, who

planned his own funeral in order that it ex-

press "his gratitude"; and Eddie, who
sought to reconcile with the family that

had abandoned him. I remain in awe of
their battle for their own feelings, their
own sense of personal dignity, all the way

to the end.
I love the people that I have met. I ap-

preciate the support and oppomrniry given

to me by the hospital and aprn. But I hate

aros. It is vile and insidious. I distrust a

universe that would allow such stupid,
pointless suffering.

Stepping Back

Today, I am not that good a hospital visi-

tation volunteer. I used to be a great one.

Not today. I resist getting as close emo-

tionally as I used to. I gravitate toward pa-

tients who are in upbeat, entertaining

moods. I edge away from the very angry

and the very depressed. I'm not the listener

I was. I tend to be more iudgmental, less

accepting. I find it easier to spend time

sharing lunch and gossip with the nurses.

It is time for me to step back, re-group,

lighten up, get some balance in my life. I
believe in hope and humor. I used to bring
that into the hospital with me. But now

I carry a heavier, moodier persona. . .

Marvin, Greg, David, Donald, Eddie

and all the rest have shown me how won-

derful the human spirit can be. etos has

shown me how vulnerable we all are.

My experience as a hospital visitation
volunteer has liberated me from many of
my own fears. It has also given me both
a lot of love and a lot of anger.

TodaS I am grateful. . . and furious'

Roger Chrisunsen has been a hospiul uisita'
tioi uolunteer dnd Buddy for etos Proiect [,os

Angeles /or seueral years.

Contributions to the Design Alliance to

Combat er:lrs (oece) should be directed
to DACA, 8687 Melrose Auenue,l-os An-
geles, CA 90069. For information,
please write to the aboue address or tele-

phone otce, (213) 652-6601-
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ONE OFTHE FEWPEOPLEAT
ALLO\A/ED TO CUT CORNERS.

KtMaar-L cRAFTSMEN, AryouR REeuEST. cAN sHoRTEN DESKTops. RecoxprcuRp cASEGooDS. CHeNce FINTsHES.
BecRuse wE CAN ALTERoUR STANDARD DESIGNS To MEET ToUR STANDARDS.
Krunar-1. THr cHorcp rHAT woRKS. Fon sppcrAt- oRDERS. l-800-482- l6 r 6. KIMBAI.LS.AHTTC
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Ir's SmplyA Merrun Op Ttsrn.

sttvtplrctry

Classic artiss like

Barbara Nessim can take a

simple idea and make it,

unique. Classic carpet, makers

like Customweave do the

same with plush velours like

Park Lane. Elevating velour

h its ultimate in density,

detail and uste, Park Lane is

Iie choice for true luxury

homes. Made ftom Monsanh

WearDated"nylon with built

in Stain Blocker. it comes in

40 rlch yet subtle shades.

For more examples of how

CusLomweave weaves such

elegant carpet artistry see

our showruoms in New York

Atlanta or Honolulu or call

(800) 854-7615 for the reprt-

sentative nearEst you. What

could be simpler than that?

CUSTOMWEAVE
Works of art for the floor.

Circle No. 24 Reader Service Card
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DESIGNING FOR SPECIAL PEOPLE

Outer Space Designers
"L'ike Kids With Ti,nkertoAs"

By Antonio E Torrice, Rsro and Ro Logrippo

$o \19s'

NodoWns.

fust al4-by 44-foot floating chamber that must

J function in space for human activity.

The most adventurous design challenge imaginable?

Quite possibly. Yet it is met every time man ventures into
the solar system.

Could you begin devising a plan that would result in a
habitable living environment for mankind in outer space?

The National Space Society (Nss)thinks so. It knows hu-
manity will expand into space and believes you can play
a role in this expansion.

Beckoning America atlarge to help design the future, the

society is hosting a Space Habitat Design Competition.
Commenting on its criteria, Nss administrator Charles R.
Miller says: "We're a little ahead of what the National Aero-
nautics and Space Administration (Nese) is doing. This is
for 30, 40 years down the road."

The most viable entries for accommodating 500 to 1,000
people in "the third generation" of space travel will be sin-
gled out next month during the Eighth Annual Interna-
tional Space Development Conference in Chicago.

This open invitation to design clearly indicates an eager-

ness for Americans to participate in settling another new
frontier. Unfortunately, the deadline for entering this year's

Nss competition is long gone. But the meaning behind its
futuristic message lingers on, inspiring us to look beyond
the here and now and earthly projects.

^r"
ceilrn&

o\\

Just last yea\ a presidential direc-
tive on National Space Policy set as

its goal the expansion of human
presence in the Solar System. The
first steps toward accomplishing this
will be taken in six years. At that
time, astronauts will manually con-
struct a $16 billion Space Station at
a vantage point 220 miles away from
Earth.

"Like kids with Tinkertoysl' one
space writer explains, "astronauts
will assemble 16-foot carbon-fiber
tubes into a 442.9-foot truss to form
the basic structure. At each end,
power-generating solar panels will
swivel to face the sun. A mobile ser-
vicing center, a sort of remote con-
trol traveling crane, will inch along
the truss maneuvering heavy pieces,

such as the habitation module and
three laboratory pods. . ."

The orbiting outpost will be a

research lab for its six- to eight-
person international crew, who
represent the American, Canadian,
European and Japanese partnership
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joining forces in its evolution. A permanenrly-manned fa-
cility that will operate for 20 to 30 years, Freedom will
receive new workers and supplies at 90-day intervals by
means of a Space Shuttle providing rourine round-trip
transportation.

NAs.ds way station to the stars is only the first of several
major relocations man will make in outer space. By the
year 2005, the National Commission on Space foresees
a habitat on the Moon. Ten years later, the agency projects
a manned mission to Mars.

\7hy should all this outer space acivity command our
immediate attention?

The reasons are manifold. Because it's easier to mix or
separate substances in scientific experiments under outer
space conditions, the medical and scientific advances to
be derived from micro-gravity research are obvious. But
among other benefits that will stem from explorations is
one that parricularly merits our warchful eye. prolonged
human stays will provide fertile ground for studying in-
vironmental influences on man and ways of manipulat-
ing them. In other words, it will widen our perception of
our own species.

"Don't get i.rto the frame of ttGOOd

il;:1,::il',i1ffi,T#i:'# design can
the same in orbit as they are enhanCe CfeW
on the ground. Needs don'r - rr
change a-whole lot." Speaking ettectfveness...
candidly about the experience and avoid
is retired U.S. astronaut Ger-
ald Carr, *r,o ,p..,i 8, J;r morale
aloft on Skylab 4, setting the pfOblemS
record for the longest Ameri- r.---
can space sojourn"to date. related tO

,",:*t"l :lH':3 t1',1'-ffi long-term
dull tan and pale green," Carr iSOlatiOn."
looks to designers to change
the complexion of future space settings. Citing the monot-
ony of Skylab's interior, he strongly recommended to Nese
that color be given more consideration in the future.

Nor was he alone in his observation. Loren Acton, whose
galactic journey on Challenger 8 took place a dozen years
after Skylab 4,likewise lamenrs the "white operaring room',

fogk of, his spacecraft. Realizing the necissiry o1 using
light-reflective colors in outer space, however, he ponders if
much can be done about changing the pristine tok.

Both astronaurs share another concern about heavenly

habitats-their lack of private places
to retreat. lfhile Carr concedes that
spacecraft real estate is at too rnuch
of a premium for a bonus room, he
underscores the value of a quiet place.

"Bedrooms should be a goodplace
to be," he says suggesting the addi-
tion of materials that allow astro-
nauts to personalize their surround-
ings. Forhim, crew quarters in future
craft ideally would include texrures
and aromas-two elements he
missed because of stringent require-
ments for a sterile environment.

In light of heavy work schedules
which permitted little reprieve and
proved stressful, Acton envisions the
perfect refuge as "a sort of library"
where astronauts would go to get
away from operational activities.

Interesting constraints are im-
posed by micro-gravity settings. Carr
reminds space designers that work-
ing in the realm of weightlessness al-
lows nearly all internal areas to be
put to good use.

"There's no up or down. No floor
or ceiling. Everything musr be eas-
ily accessible. Light fixtures and
everything else must be designed
differently."

Currently engineers debate the is-
sue of windows for spacecraft, citing
the strucnrral weakness that window
openings create. But reminiscing
about the staggering beauty of the
surt's glint from an out-of-this-world
perch, Acton revels in the memory of
viewing Earth from a lofty perspec-
tive. His "great field trip" featured 15
sunrises and sunsets dailS so he
knows well the wonderment future
space travelers would miss if their
crafts were creared without visibiliry.

Absorbing on a regular basis what
Carr, Acton and other astronauts say
about their travels is Rod Jones, the

Continued on page 30
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DESIGNING FOR SPECIAL PEOPLE

first architect Nese has hired to work on
Space Station interiors. Jones heads a team

designing the living quarters, a third of
which are comprised of eight crew com-

partments of 150 cubic feet each. The habi-

tation module mock-ups now constructed

also feature a gallen ward room and per-

sonal hygiene area as well as an on-board
health clinic with exercise facilities.

Sensitive to man's need to color his

world, the Nesa architect considers using
flexible fabric panels that allow astronauts

to choose a palette and pattern for personal

compartments. But finding feasible fabrics

isn't easy since an oxygen-rich environment
requires not only non-flammable but also

non-polluting materials. Texnrred and col-

ored aluminum panels, he speculates, may

be an alternative.
"Our designs in some sense seem very

conservative. But we don't have the freedom
(to do otherwise). Space is a whole different

worldj' admits Jones.
Unlike eanhly habitats, domains in that

Continued /rom page 29

"different world" don't require fumishings,
since there's no gravitational pull to keep

anyone stationary. Foot and thigh restrain-
ing devices enable space travelers to po-
sition themselves, and sleep restraints,
likened to thin sleeping bags, keep them
confined when they require rest. The
closest thing to a piece of furniture is a
fold-out surface which functions as a table.

Underscoring the incredible challenge
of planning human habitats for the spe-

cial people beyond Earth is an academic

article published by the University of
Houstons international center for space

architecture. It says: "Architecture in space

is fundamentally different in many respects

from that on Eanh. Planners must be aware

of unique human adaptation, performance

and safery requirements. Changes in body
posture, induced by weightlessness, in-
fluence the way most physical activities are

accomplished.
"Good design can enhance crew effec-

tiveness, productivity, health and safety,"

the article continues. "Properly planned
and designed equipment can prevent er-
rors associated with confusion and fatigue,
and avoid morale problems related to
long-term isolation and boredom. Benefits

will support overall mission success."

As fascinating as all this sounds, you

may still wonder: Why should we concern

ourselves with exploring the Solar System?

Perhaps Gemini 10 and Apollo 11 as-

tronaut Mike Collins supplies the best ra-

tionale in his book Lrft"ff' The Story of
America's Aduenture in Space (Grove Press,

1988). The voyager who circled the Moon
while Neil Armstrong took that first "small

step for man" says soberly, "Exploring space

isn't an option. It's an imperative."
So, too, is thought about the interior de-

signs that will be there.

Antonio F. Torrice, -tsro, and Ro lngrippo, Al-
lied Member tsro, are co-directors of the San

Francisco Bay Area firm Liuing dnd ltarning
Enuironments. Their first book, In My Room,
will be released this fall by Ballantine Books.

To keep abreast of space-age design, tamiliarize yourself with these sources.'

Sasakawa Intemational Center For
Space ArchhbctuE (slcsA), Univecity of
Houston-stcsA rvorks closely on NASA

proiects that prepare designers icr space
challenges. The bi-monthly publication

srcsA Outeacl, is prorided free to readers

reques'ting copies through Professor Larry
Bell, Dircctort S|GSA, Uhiversityof Houston,
2t800 Calhoun, Hous{on, Texas 77004.

The National Space Society, 922 Penn-

sylvania Avenue, S.E., Washington, D.C.

20[r03-2140-lts $30 yearly membership
fee includes a subscription to Ad Astra
magazine, which reporls on events affect-
ing space exploration and settlement. lts
annual conference, May 26-29 at Chi-
cago's Hyatt Regency O'Hare Hotel, fea'
tures several workshops. Admission is

$90. For details write: Space Danelopment
Conference, Box 6439, Chicago, lllinois
60664-0397.

The Nationai Air and Space Museum,
Washington, D.C.-Part of the Smithsonian
Museum complex, it provides a sense of
participation in the evolution of air and
space technology with 23 exhibit areas
housing spacecraft such as the Apollo 11

Command Module. Located at Si)dh Street

and lndependence Avenue, SW., it is

open without charge from 10:00 A.M.-5:30
P.M. seven days a week.

Space Centes-A dozen centers, mostly
associated with NASA, open their doors lor
public inspection, many otfering free pro-
grams. They include Ames Research

Center at Moffett Field, California; Ames-
Dryden Flight Research Facility at Ed-

wards Air Force Base, Calitornia; Godard
Space Flight Center in Greenbelt, Mary-
land; Jet Propulsion Laboratory in Pasa-

dena, Calitornia; Lyndon B. Johnson
Space Center, near Houston, Gxas; John
F. lGnnedy Space Center, east ol Orlando,
Florida; Langiey Research Center in

Hampton, Virginia; Lewis Research Cen-
ter near Cleveland, Ohio; George C. Mar-
shall Space Flight Center and Alabama
Space and Rocket Center, both in Hunts-
ville, Alabama; John Stennis Space Cen-
ter on Mississippi's Gulf Coast; and Wal-
lops Flight Facility in Wallops lsland,
Virginia.

Space Hotline-Maintained by the Na-

tional Space Society seven days a week
around the clock, it operatqs lrom Capitol
Hill. The number is (202) 543-1995.

With dozens of books, videos and othet
n1E/teda, avaitable on tDe subiect, thereb
much opportunily to leam about the
next lrontier man will conqueL To whet
your appetite, read these:

The Home Plaret by lGvin W. lGlley for the
Association ol Space Explorers (Addison-

Wesley, 1988). A photGessay compiled by

astronauts and cosmonauts from 18 coun-
tries giving an unparalleled view ol Earth
from outer space.

The Space Shuttle Opentor's Manual by
Kerry Mark Joels and Gregory P. lGnnedy
(Ballantine Books, 1988). A step-by-step
guide to flying the Space Shuttle, com-
plete with orbital maP.

WElcome to Moonbase by Ben Bova
(Ballantine Books, 1987). A visionary ac-

count describes what Lunar life and work
will be like for humans.

The M ars One Cratr Manual by l(erry Mark
Joels (Ballantine Books, 1985). A flight
reference guide for the journey to Mars

with hundreds of diagrams, maps, charts
and illustrations.
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Designers across the country say
"The most useable and practical
presentation avai lable tod ay ! "

An exclusive 1000/o WOOL,IN STOCK,
1 2 FOOT color-coordinated Needlepoint
Collection of Traditional and Contem-
porary Designs, Fields and Borders.
Provides the designer with a means of
achieving creativity without sacrificing
the advantages inherent in a
stock program. Design Portfolio $1 7.50

rosecore CARPETS . WALLCOVERTNGS . FABRTGS
D&D BLDG.,979 THIRD AVENUE, NEW YORK, NY.1OO22
212-421-7272oFAX212-121-RUGS c,rcre No 26

BOSTON
George & Frances Davrson

Boslon 0esrqn Center

CHICAGO
Rozmalln

1253 Merchandrse Marl

OALLAS
Waller Lee Culp

1505 Oaklawn Ave

DENVER
Lrnn Ledlord Showroom

595 S Eroadway

HOUSTON
Walter Lee Culp
5120 Woodway

ATLANTA
Arnswoilh Noah Assoc

351 Peachlree Hnts Avenue

LOS ANGELES
Decoraltve Carpels

Pacrlic Desrgn Center

OANIA
Rosaore Showroom

Dcota

PHILADELPHIA
Rosecore Showroom

The Marketplace

PHOENIX (Tempe)
Wade Carler

1933 E Redfield Rd

HONOLULU
Fee McClaran Assoc

81 2 Kawarahao Sl

SAN FRANCISCO
Wroo[e & Lo Prestr
1 Henry Adams Slreet

TROY. MICHIGAN
The 6hrordes Knol

1 700 Slulz Dilve

WASHINGTON- O C
Rosecore Showroom
The Desrgn Center

LAGUNA NIGUEL. CA
Rrchard Gurllen Showroom

Desrgn Cenler South

SEATTLE
ColIns-Draherm

5701-6lh Avenue South
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TAKE A STEP TOWARD THE FUTURE
AT NEOCON 2I.

Once o yeor; on event occurs of
such mognitude thot it drows
the entire internotionol de-
sign community together. lt's
on event which presents the
lotest controct f urn ishings
ond brings together profes-
sionols f rom oround the
world. lt's NEOCON 21, or
The Merchondise Mort in
Chicogo. From June l3-16,
you'll be oble to shope your
ideos ond network with col-
leogues ot the yeor's most
influentiol design event.

Resources for this
yeor ond beyond.

ln NEOCON's twenty-first
yeor, the event will be more
exciting thon ever, with mil-
lions of squore feet of product
previews. Whether you de-
sign ond specify for corporote
clients, or in the fields of hos-
pitolity, heolth core, educo-
tion or government, you'll be
oble to identify new resources
ond trends. There's only one
building in the world thot
could contoin on event of this
scope: The Merchondise Mort.

A network of vitol
informotion.

Your entire stoff will benefit
from NEOCON 2l's educo-
tionol opportunities. You'll
ottend keynote ond profes-
sionol sessions by experts in

the design, orchitecturol ond
business communities. Con-
ferences on issues vitol to
designers ore ongoing during
NEOCON week. NEOCON

is o time to meet, discuss,
ond discover new directions.

At the heort
of design history.

NEOCON is o Iondmork
event in o londmork locotion:
Chicogo, o city with o history
shoped by orchitecture ond
design. Becouse it's ot the
heort of the notron, you'll
find trovel plons simple ond
cost offordoble. And The
Merchondise Mort con help
you budget your NEOCON
visit, too, with eorly registro-
tion discounts on oir fores
ond hotel rotes. Toke the first
step toword future business
success: moil in the coupon
below todoy.
Moil to:The Merchondise Mort

NEOCON 21, 470rhe
Merchondise Mort, Chicogo,
tL 60654

t-
fOke the flrSl steP. Send Ior your NEOCON 2l regisirotion pocket
todoy. The firsr 2,500 to register will receive o limited edition poster
commemoroting NEOCON 21.

NAME

TITLE

COMPANY

ADDRESS 

-- 
CITY

STATE ZIP 

-

L
For more informotion, or to receive
the registrotion pocket, pleose
coll l-800-3a2-6278 (in lllinois,
coll 312/527-7618).
Circle No. 53 Reader Service Card
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DESIGN AND THE LAVI/

eor
LOSS

Whose Liabi,li,ty?

By Myron D. Emery Attorney at Law

WHrN LossEs AND DAMAGE occuR
which are relevant to the work being per-
formed by a design professional, the de-
signer may find herself or himself a defen-
dant in a lawsuit. What are the design
professional's rights of indemnification
from the beginning of the lawsuit to the
point where judgment is entered against
the defendant?

The rights and remedies afforded the
design professional vary with regard to the
status he or she holds on the job site. If
the designer is an employee, then the law
provides thar the employer shall indemnify
him or her against losses. But even if the
design professional is an independent con-
tractor, he or she will have the right to be
indemnified if the contract contains an in-
demnification provision.

An indemnification provision musr be
negotiated at rhe outset of the proiect. Ex-
cept under unique situations, the general
contractor will probably not agree to an
indemnity clause ro hold the design profes-
sional harmless against liability. The best
approach to the question of indemnity for
the designer is to establish an employer-
employee relationship between himself or
herself and the general contractor. Then
it can be argued that the designer is enti-
tled to indemnification.

For an employer-employee relationship
to exist, there must be a contract. But the
contrac may be expressed or implied. The
California Labor Code states: "Employee
means any person who performs services
for wages or salary under a contract or
employment, expressed or implied, for an
employer." To establish an implied employ-
ment contract, the design professional
should introduce all evidence showing that
the general contractor exercises control

Continued on page 34
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DESIGN AND THE LAW

over him or her. The more control the

general contractor imposes on the design
professional, the more likelihood that the

law will imply an employer-employee rela-

tionship. In this regard the California
Labor Code states: 'A Contract of Em-
ployment is a contract by which one, who
is called the employer, engages another

Continued from page 33

who is called the employee, to do some-

thing for the benefit of the employer or a

third person."
Once an employer-employee relation-

ship is established, the design professional
may make use of the California Labor
Code, which sets fofth the standards for
indemnification: "An employer shall in-

demnify his employee for all that the em-
ployee necessarily expends or loses in
direct consequence of the discharge of his

duties as such, or of his obedience to the
directions of the employef, at the time of
obeying such directions believing them to
be lawful. In relying on the California
Labor Code, the design professional
should be aware of the case Earll us.

McCoy,116 Cal.App.2d 44,254 P.zd 86

(1953). lnEarll, a group of mechanics left
their own hand tools in the employer's
garage overnight as was their custom and

usage and practice. A fire burned down the
garage and destroyed the tools. The court
held that the employer owed the employees

no indemnification for loss since the loss

was not incurred "in direct consequence of
the employer's directions]'as required by the

Califomia Labor Code. The coun rea-

The best approach
is to establish

an employer-employee
relationship with

the general contractor.

soned, "Plaintiffs were not required to leave

their tools at the place of employment."

The California Civil Code sets forth the

procedures for enforcing an indemniry
agrcement. The important considerations

include the following: (1)the desigrr profes-

sional is entitled to recover against another

only when the design professional becomes

liable; (2) the design professional is not en-

titled to receive payment of indemniry be-

fore paying money out on the liability; (3)

the amount the design professional is enti-
tled to receive includes the claim amount,
the cost of defense, incurred in good faith
and in the exercise ofreasonable discretion;
(4) if the design professional requests that
the employer defend him or her against lia-
biliry and the employer refuses, a recovbry

against the design professional suffered by

him or her in good faith is conclusive in his

or her favor against the employer.
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Los Angeles Free Clinic The Los Angeles Chapter of the

American Society of Interior Designers (esro) will design and

contribute to the furnishings of the new los Angeles Free

Clinic. Designated an esto Community Services Proiect, the

clinic is the oldest and largest
continually operating free clinic
in the United States, aiding the
homeless, elderln working poor
and other needy residents unable
to pay for medical care. Headed

by project director Ivan Beards-
ley, esro, the eight-member team

began designing and securing fur-
nishings and equipment for the
12,000-square-foot faciliry in
early 1987. Members of the de-

sign team include Lil Chain, asq
Bill McWhorter, AslD, Quentin
Rance, ASID, B. J. Peterson, estq
Susan Gardner, Associate Mem-
ber esIo, Alex Sullivan, astq and

Kim Bernard, esIo. The architect
of the building is John Silber of
the [.os Angeles Communiry De-

sigrr Center, a non-profit desigrr

faciliry oriented toward public
service. The clinic is schedule

DESIGN 89 Review: The Baulines Crafts Guild recently held

its fifth in a series of juried exhibitions, entitled DESIGN 89,

recognizing the special role of California artists/designers in

the revival of American arts and crafts. Held at Gallery 280

in the Showplace Design Center, San Francisco, DESIGN 89

C
oo

featured the best in modem furni-
ture and the decorative arts by 50

entrants in a setting created by

Theodore Cohen, chief exhibit
designer for the Oakland Mu-
seum, The eclectic range of works
selected for exhibition included
Philip Agee's bent-birch plywood
and steel chair, Kesler/Mutrux's
fold-out candlesticks, Art Espenet

Carpenter's elegant tables, Beverly

Prevost's glass-winged ceramics

and Sheila O'Hara's art-humor
weavings. All works in the exhi-
bition were for sale. Based in
Sausalito, California, the Baulines

Crafts Guild is a nonprofit organi-
zation dedicated to the advance-

ment of craft excellence and the

teaching of craft skills to aspiring
artisans and apprentices.

ASID Community Services
Chairman Lil Chain, ASID,
(right) and project director
lvan Beardsley, ASID, pose
with a scale model of the
new Los Angeles Free Clinic.

for completion this August.

ASID Designs for Hollywood Bowl The 1988 commu-
nity services project undertaken by the tos Angeles Chapter
of the American Society of Interior Designers (esro) was the

redesign and refurbishing of the artists' areas in the world-
famous Hollywood Bowl. The volunteer design team was

headed by Susan S. Gardner, Associate Member esro, and in-
cluded Kim Bernard, ASID, Fernando Diaz, esrn Affiliate,
Maude MacGillivran estp and Stephen Stoner, esto. Two star

dressing rooms at stage right were expanded, including the

addition of new bathrooms, one accessible for the han-
dicapped. Also, a green room/conference/reception room was

created from a converted group dressing room. Major indus-
try donors to the proiect included American Olean Tile,
BrownJordan, El Rancho Glass, Inc., Royal Coach Furniture
Mfg. Co., Vaughan Benz, Bentley Mills, Inc., Cal-Air, Inc.,
Steelcase Inc. and Wall-Pride, Inc. The Hollywood Patroness

Committee, a volunteer support organization for the Bowl,
facilitated the effon by approaching esro and by funding areas

where in-kind donations were not applicable'

The interior of one of the dressing rooms renovated and enlarged
by the ASID design team tor the Hollywood Bowl.

Designers West Columnist Debuts on ABCjMnterior designer
Antonio F. Torrice, AslD, (third from left), frequent Destgners !4&st

contributor, discussed designing children's rooms on ABc-TV's
Home show lnterviewing Torrice are (from left) show co-hosts Rob
Weller and ChristinA Ferrare, who were also ioined on the set by
Torrice's clients, the David Bellings ol San Francisco' The segment
focused on some of Torrice's innovative ideas, which are featured
in his soon-to-be released book /n My Room.

On exhibit at DESIGN
89 was this wood Art
Deco-inspired side table
with 24K gold leaf by
David J. Marks.
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DESIGNERSWORLD
Continued from Page 

j6

by Gerald Colcord, the home boasts more than 5,500 square

feet of elegant living space including a spacious living room

which features an imported marble fireplace, formal dining

room, library, wine cellar and Country French kitchen. Par-

ticipating interior designers and design firms who contributed

to the creation of the showcase house included Murphy-Roth;

Carol Eakin; Brian Ingram; Stephen Paul Associates, Inc.;

N

I

1988 Showcase House for Little Company of Mary

Hospital A magnificent Country French Normandy home

on the cliffs overlooking the Pacific Ocean in Palos Verdes Es-

tates was the setting of the 1988 Designer Showcase home,

a fundraiser for Little Company of Mary Hospital. Designed

Living room and terrace designed by Michael Wrusch Designs'

Fabrics: Old World Weavers, Cowtan &Tout and Schumacher; Area

rugs: C-M Designers, lnc./Almar Carpets lnterndional and Pash-

giin Rugs; turniture and accessories: Design Center Antiques'
Evans and Gerst Antiques, Michael Wrusch, The Gallery Charles

Townsend Antiques, Tresor's and Leiran Upholstery.

Dining room designed by Gail Johnson, Carol Wharton and As-

io.iii".. Fabricsind willcoverings: Schumacher; Chandelier:

ftf"rOoro; Butfet: Forbes Monselle; Mirrors: Designer lmports; Car-

pet: Masland; Accessories: Carol Wharton & Associates'

Priscilla Schultz; Carrie Stock; MGA Interiors; J'S' Brown De-

sign; Myrnie Interior Design; Student Chapter, American So-

.i".ry of Interior Designers, Harbor College, Los Angeles;

Carol Wharton and Associates; Designed Environments; De-

sign II; Mary Harvey Interiors; Michael Wrusch Designs;

Livingston Designs; Rita Barnett; The Design Place; Larry

Ramos Designs; and Irene Montgomery'

_o

l
Co
E
!t
o

Log Room designed by Carol Wharton, lslD. Fabrics: Westgate'

Sc"numacner; nimoire: Emerson et Cie; Rugs: antique, Afghani-

itan; Art: Nancy Turner; Accessories: Carol Wharton and Assoc'

Continued on Page 40
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DESIGNERSWORLD

CDACreatesAward-winningResidences Nationally-
renowned Color Design Art (coe) of Pacific Palisades, Califor-

nia, has created unique interiors for the model homes of Mon-

tage, a collection of exclusive homes above Lake Mission Vieio

near San Diego. coe shared honors with development build-
ers/owners Bramalea California for outstanding interior de-

sign in last year's Elan Awards for excellence in the field of
home building, sponsored by the Sales and Marketing Council

of tos Angeles, Ventura and Santa Barbara counties. Mon-

tage, named for its complimentary array of European architec-

tural designs, will feature 105 estates when completed. The

two-story lake view residences,

designed by Berkus Group Ar-
chitects, are marked by unique,
one-of-a-kind amenities, offer-
ing a sophisticated quality of
living in four-bedroom, three-

bath plans. Features include for-
mal ceramic tile entrances, three

wood-burning fireplaces in ev-

ery home and elegant staircases

with oak and spindle stained

railings. Fully-equipped kitchens

with island cooktops feature the

best of culinary conveniences,

set against ceramic tile counters

and oak cabinetry.

Luxury at Longford Susan Cohen, asto' of Susan Cohen

Associates, Inc. , has updated the public areas of the l-ongford

Condominiums, a commanding presence in its location on the
lWilshire corridor of l-os Angeles. The scope of the project in-

cluded the redesign of the lobbn reception area, public corri-

The redesigned lobby and reception area by Susan Cohen' asto'

Continued from Page 38

Volume ceilings and rich architectural tex-
tures highlight the residences ol Montage.

dors on the first floor, recreation room and elevators. "The

homeowners come from all corners of the world, and the de-

sign reflects the international flair and sophistication which

they demand," says Ms. Cohen. A quality mix of reproduc-

tion antiques and contemporary pieces helped to achieve an

atmosphere of refined eclecticism. A color palette of cinna-

mon, sage green and natural hues enhanced the extensive

wood paneling and marble. The lighting design firm of Light

Solutions was also employed to revamp the public areas. Car-

peting from Decorative Carpets, Inc. was custom-designed,

incorporating the tongford crest in the elevator carPetins.
Original art by prominent California artists in-

cludes an important work by Alice Fellows, which
adorns the lobby. Twelve-foot Kentia Palms were

used throughout to balance the scale of high ceil-

ings with the furnishings.

Austin ASID Design Excellence Awalds The

American Society of Interior Designers (esto),

Austin Association named the winners of thq

fourth annual 1988 Awards Banquet for Design

Excellence, held last December at the Quorum,
Austin. Five categories honored interior design

projects in the Austin areas by the ASID chapter

members. Mary Helen Pratte, ASIo, of Design

Austin, Inc. garnered two awards: the Commer-

cial/Office category for the rm; Radio Office and

in Retail category for Salon 505. Roy !7. Matera-

c
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The interior design of the Richardson Residence by Roy Materanek,

AS|D, garnered the best residential design award.

nek, ASto, was honored for his work on the Richardson resi-

dence in the Residential category. The work of Karen Blake-

man, ASID, IBD, Blakeman Design Associates, was recognized

in the Healthcare category for the interiors of the Prucare Arc

Jefferson Building. And in the Historic Preservation category'

lrslie Fossler, ASID, IBD, Leslie Fossler Interiors, won for her

work in First Franklin Financial. .|udges were Dana Collins,

formerly of Des igners West magazine, now head of Dana Col-

lins & Associates of Omaha; Kim Furstenwerth, executive vice

president/director of design of PLM Design, Inc., Dallas; and

Jeanne J. Bames, press member of esIo.
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DBSIGNERSWORLD

lndustry Notables Four-time national eta Honor Award

winner Harry Wolf ioined the tos Angeles office of ELLERBE

BECKET, INC., as its senior vice president and corporate de-

sign principal . . . Michael P. Haley was appointed president

of the AILANTIS FURNITURE GROUR the parent com-

pany of LOEIflENSTEIN, INC., GREGSON FURNITURE
INDUSTRIES ANd EXCEL OFFICE AND CONTRACI
INC. . .Judith Hawn Urritia has joined the St. louis office

of HELLMUTH, OBATA & KASSABAUM, INC., as direc-

tor of design-interiors. . .The GIDEON
GALLERY, LID. has appointed Bemard

Blum, formerly with Stroheim & Ro-

mann, Inc., as gallery manager for the los
Angeles-based antique print gallery' Blum

recently served as chairman for the DE-

SIGN ALLIANCE TO COMBAT AIDS
(oeca) benefit titled "Masquerade," this

past October. . .IUNSTEAD' INC. has

donated $200,000 of Matrix System fur-
niture for the Seatde offices of the North-
west AIDS Foundation. "lt is of

Continued from Page 40

Michael P Haley Judith Hawn Urritia

Harry Wolf Bernard Blum Michael Arnstein

Kelly Foy

ROY ASSOCIAIES as principal and director of corPorate mar-

keting. . . Gregory Firlotte, former associate editor of Designers
.West, 

was appointed national media relations director for

"California Showcase 1989," a three-home design showcase in

tos Angeles sponsored by the Southern California and the

California South Coast chapters of the INTERNATIONAL
FURNISHINGS AND DESIGN ASSOCIATION. The show-

case will open this September. . .Interior desigrer Cathey Man-

ley is the host of "Great American Homesi' a national televi-

paramount rmPortance to
everyone at Lunstead to do

what we can to eradicate this

terrible disease," states Lun-
stead President John Kennell.
"Northwest ArDs Foundation

had a need that we have great

expertise in filling. We are

gratefrrl to them for their work
in our communiry. . ." Janice
Stevenor Dale, tno, president

of the Institute of Business

Designers, Southern Califor-
nia Chapter, was appointed

senior desigrr manager for the

[.os Angeles office of ISD IN-
CORPORATED...With an

extensive background in con-

tract sales and expertise in

carpet design and technologY,

Michael Arnstein was named

national sales manager-

sion program focusing on customer

education in interior design' The show is

produced in Fort Worth, Texas. ' . Inter-
nationally renown Swiss architect Mario
Botta was selected to design the new home

of the SANFRANCISCO MUSEUM OF

MODERN ART (srr"tnle) in the Yerba

Buena Gardens complex. With a poten-

tial total of 150,000-175,000 square feet

of space, the new building will double

sFMM,Cs current exhibition space. The

$70-million facility is sched-

uled for completion in 1993

. . .Terry Ruiz de Castilla, vice

president and director of de-

sign, was named to head the

los Angeles office of LYNN
ITIISON ASSOC TES INC.,
a leading hospitaliry design

firm with offices in New
York, Paris and Coral Gables,

Florida. . .Dallas-based FOY

DESIGN AND ASSOCI-

AfES, INC., a leading interior
design firm headed by Tonny

Foy, has named sons Craig
Foy and Kelly Foy as vice

presidents. Both bring an in-
terest in commercial interiors
to the firm's commitment to
residential design.

For The Record In the

.|anuary 1989 issue's ProductCathey Manley Craig FoY

hospitaliry for BENTLEY MILLS, INC. (see "Cuaing Edge,"

page 118). . . Represenring the leading designer showrooms on

Robenson and Beverly Boulevards and Melrose Avenue in los
Angeles, AVENUES OF DESIGN has embarked on a maior

marketing and public relations program to improve the aware-

ness of the many resources found on these major thorough-

fares. "We have a special place in the design community, with

a heritage of high-end, individually-oriented businesses to

serve the needs of affluent customers," declares Marshall

Dobry who, with Irwin Jaffe, is co-chairperson of the Avenues

of Design. . .Thomas J. Ryan has joined LEASON POME-

Showcase section, page 132, Wilsonart's Craftwood Lami-

nates feature real wood veneers which are bonded to a Post-
formable phenolic backer to create a decorative product with

the workability of high pressure laminate and the beauty of

real wood.
In the February 1989 issue on page l27,the exterior photo

of the Spanish Bay Resort ("On The Dunes") should be

credited to Jane Lidz. Also on page 199 in the WESTWEEK

89 product showcase, the correct representative for the Presi-

dent's High Back Chair from Charvoz (Circle Number 336)

is Stendig International/Vitra Seating.
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Curving Escalators: A Firct in
the West Architect Piero Patri,

rere, president of Whisler-Patri,
promised San Francisco "a verti-

cal Versailles" to bring new life to
a deteriorated area of Market
Street, once the ciry's main retail
thoroughfare. The Whisler-Patri-

designed San Francisco Centre is

a vertical shopping mall domi-
nated by a dramatic, eight-story

arrium with a retractable skylight.

It marks the first U.S. installation
of the new, curving Mitsubishi es-

calators, already in place at sites in

South Korea and Japan.
"\We needed to create a build-

ing that would fit into Market
Street contextually and yet pro-
vide incredible excitement inside]'

said Patri. "The atrium draws
people up through the mall. In
this soaring space form and func-

tion truly come together, while
the beaury of the curving escala-

tor creates a mode of transpon
that allows the shopper to see the

Continued from Page 42

Mitsubishi's curving entry escalator at the new San Francisco
Centre, designed by Whisler-Patri. All photography by Bill
Hedrich, Hedrich-Blessing.

The interior of the new, vertical
shopping mallseen from the curv-
ing escalator.

outlets, among them Ann Thylor,

Benetton, Brentano's, Cavalli and

Sacha. They beckon to customers

across the sweeping brass rails of
the innovative, spiraling escala-

tors. On opening day, tens of

stores of the Centre as they move uP through it." Patri continues,

"The exotic marbles from Italy, granite from North Africa,
the bronze detailing and the custom chandeliers keep the de-

sign level consistently high throughout the mall."
Developed by the Ios Angeles-based Gordon Company, the

$140 million vertical mall depends on the drawing power of
its anchor tenant, a Nordstrom department store, which oc-

cupies 335,000 square feet on the top five floors of the mall.
The remaining space is occupied by 90 smaller quality retail

The retractable skylight of the San Francisco Centre at dusk.

thousands of curious shoppers thronged the mall, and spent

a record $1.5 million at Nordstrom. Patri's optimistic fore-

casts seem justified; he has stated his conviction that "San

Francisco Centre will make Market Street the place to shop

again." The multi-story shopping mall with its vertical flow
of shoppers is a variation on a time-honored theme-the
multi-story department store. With or without curving esca-

lators, the vertical malls will undoubtedly be seen with in-
creasing frequency at urban sites all over the U.S.

Pasadena Showcase House of Design From April 23

through May 21, the 1989 Pasadena Showcase House of De-

sign will be open to the public. Proceeds will benefit the Los

Angeles Philharmonic Orchestra and youth music education
in the San Gabriel Valley. The 25th showcase house will be

an elegant 9,200-square-foot Mediterranean villa in the scenic

foothills of La Canada-Flintridge. The showcase house will
feature rooms created by the following designers/design firms:
Stephen-Paul Associates, Fashion Institute of Design and Mer-

chandising; J.S. Brown Design; Inside-Out; John Fremdling,

Inc.; Ann Fletcher; Michael Wrusch; The Alternative; Dina

& Partners; Diana Clark; S.H. Bell Interiors; Robbins In-
teriors; Country Clave; Bonnie Brown Designs; Harte Brown-
lee 6c Associates; Cattano/McCormick Design; J.F. Interiors
Ec Interior Visions; Smith & Booth; Dylan de Guzman; The

Designing Women; and Theodore Kurkchieva. For informa-

tion, call (81.8) 792-4661.
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Hon"r, beauty, artistic depth

and echoes ofthe past are

captured in our collection of

aged wrought-iron and

decorative furniture. )lt

Individually crafted with the

personal spirit of the artist in

each piece, our furniture

reflects classical styling with a

modern vision. * Weathered

textures and rich patinas

enhance these pieces with the

essence of the old and the

warmth0f theYerynew. )i
Choose from an assortment of

stock sizes or allow us to

custom"make a piece to Your

specifications..*

AVAILABLE IN LOS ANGELES: Mimi London, PDC, Space G-168, (213) 815'2567

AVAILABLE: San Francisco: GALISTEO, Chicago: BERNE FURNITURE, Merchandise
Mart, New York: PROFILES, 200 Lexington
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.flomes which display this elaborate
mirror, hand carved by an Italian ::,

artisan, will share with museums and
Jirscan villas an aura of old world

," 
'elegance. 

Available through select
, showrooms. For a complete mirrol 91,,

catalogue, send $6.00 to La Barg&':'
Dept. 943, PO. Box 1769, Holland,
Michigan 49422.
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Desig nweave del ivers q ual ity

products. Our carpeting is specified
for some of the most prestigious
commercial installations in the nation.
For good reason. Our color interpre-
tation leads the industry and we
provide one of the best selections
of patterns and textures in the com-
mercial carpet business.

Designweave delivers quality and
service. Top designers and specrfiers
come to Designweave for our carpet-
ing. They stay with us because of our
obsession with quality and service,
from custom strike-offs in one week
or less to custom color even on

small minimums. lf your selection's
in stock, we can ship it overnight.
lf not, in more than 950/o of the cases
we can ship within five to seven
working days.

Designweave delivers quality
carpeting, service and value. We
are part of the largest carpet mill on
the west coast, controlling every
aspect of production. That means
better efficiency for better value and
keeps us on the leading edge of
affordable highJashion commercial
carpeting.

The next time you specify carpeting,
choose Designweave. We deliver!

Left:
Steelcase, lnc.
N/erchandise lt/art
Chicago, lL

Below:
Itr4anes Space Showroom
New York, NY

C O AI AI ERC I AL CAR PETI N G,

SERY/CE WITH SWLE

15305 Valley View
Santa Fe Springs, CA 90670
(800) 854-6823 outside CA.
(7141 s22-5671
(213) 234-8180 circle No. o./
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//N/II,O M ILU KEN

Nlrunn DrDN'T sACRrFrcE BEAaru FoR spEED.

Nnrurunn DrD wE.

Fast. Beoatiful. Enduring. Now, yow have a good. idea of exactly what

t0 ilcpect frlrn the extraord.inory new Millihen Grand Collection. A
ca.rpet collection tbat recalls a tirue of elegance. With rich, intricnte

florals. Geovnetrics. Art d.eco d.esigru.s. A collection that nsswres pre-

rniwm perforruil.nce. A collection that is there when yow need. it. Sirnply

select frorn owr broad. ronge of d.esigns. And. place yzwr

ord.en It will be read.y to ship within sewn d.ays. That's

right. Sewn d.ays. Q,tich, call toll'free, 800-334-7749,

for the detoils. Tlten let natare tahe its cottrse.
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Shounooms:155East56SGeINYC'Atlanta.Boston.Ctr.icago.Dallas.Dania.Denver.Ho.r"n$furg.rrraNigffL

Los Angeles ' Philadelphia ' San Francisco . Seattle .Thoy .Vashington, D.C. Iffi al
' CANADA: SAMO international fabrics 320 Davenport Rd., Toronto, Ontario, Tel. (415) iffizO
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Presentations Northwest 89, April 27 tf 28

Design Center Northwest 57O I 6tJr Ave. S. Seattle, \AIA 2OG - 7 62. I2OO
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COUN{TRYFLOORS
CERAMIC TILES & TERRA COTTAS from Portugal, France, Spain, ltaly, Holland, Finland, England, Mexico, Peru & the U.S.
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For our full
colour catalog
send $10.00 (U.S.)
to your nearest
representative.

ALABAMA
Webber Tile Company Ltd.
1067 Woodley Rd.
Montgomery, AL 36194
Ceramic Harmony lnt'1. lnc.
1015 Airport Bd., S.E., #204
Huntsville. AL 35802
AFIZONA
ColonialTile & Design
7106 Easl 'lst Street
Smttsdale, AZ 85251

CALIFOBNIA
Malerials Marketing
81'10 La Jolla Shores Drive
La Jolla, CA 92037
Country Floors, lnc.
8735 Melrose Ave.
Los Angeles, CA 90069
Tilecraft, Ltd.
The Galleria, Space 226
101 Henry Adams

(Kansas) St.
San Franci$o. CA 94103

Also in San Balael.
San Jose & Walnut Creek

CALIFORNIA
The Sludio
1925 State Street
Santa Barbara. CA 9310'l

COLORADO
Materials Marketing
852 S. Jason St., Unit 1

Denver, CO 80223
CONNECTICUT
Westport Tile
175 Post Road West
Westporl, CT 06880
DISTRICT OF COLUMBIA
Ademas
721 8th Street S.E.
Washington, D.C. 20003
FLORIDA
Classic Tile & Bath
3620 Silver Star Boad
Orlando, FL 32804
Country Floors, lnc.
94 N.E. 40th Street
Miami. FL 33137
GEORGIA
Sandsy Tile Corp.
351 Peachtree Hills Ave.. N.E.
Suite 227
Atlanta. GA 30305
ILLINOIS
Hispanic Designe
6125 N- Cicero Avenue
Chicago, lL 60646

ILLINOIS
Hispanic Oesigne
1309 Merchandise Mart
Chicago, lL 60654
INDIANA
Hispanic Designe
Fortune Park Business Center
8770 Guion Boad, Suite J
lndianapolis, lN 46268
KANSAS
lnternational Materials
4585 Indian Creek Parkwav
Overland Park. KS 66207 '

KENTUCKY
Studio One. lnc.
508 Washinqton Street
Shelbyville. KY 40065
MAINE
Kenistons
269 Commerical Street
Portland. ME 0410'1

MASSACHUSSETTS
Tile Showcase
One Desron Center Place
Surte 63d
Eoston, MA 02'110

Tile Showcase
820 Boston Tpke. Rd.
Route 9
Shrewsbury. MA 01545
Tile Showcase
291 Arsenal Slreet
Waterlown, MA 02172

MICHIGAN
Virginia Tile
2220'l Telegraph Road
Southlield, Ml 48075
Virginia Tile
6575 19 Mile Road
Sterling Heights. Ml 48078
Virginia Tile
'1700 Stutz St., Suite 22
Troy, Ml 48084

MINNESOTA
Hispanrc Desiqne
lnternahonal l\,iarket Square
275 Markel St Suile 111
[.4inneapolis. N/N 55405

oHro
Studio One. lnc.
Pendleton Square
1118 Pendleton Street
Cincinnati. OH 45210
The Thomas Brick Co.
277 50 Chagtin Boulevard
Cleveland. OH 44122
Tiles ol Columbus
1217 Goodale Boulevard
Columbus. OH 43212
OKLAHOMA
Country Tile Desiqn
2309 East 69th Skeet
Tulsa. OK 74136
OREGON
Ann Sacks Tileworks. lnc.

MISSOURI
Ceramic Tile Services
'1610 Hampton
St. Louis. l\,1O 63139
NEVADA
Nevada Tile CenteL lnc
433 lvlarlin Luther Kinq
Las Veqas, NV 89106

TEXAS
Materials Marketinq
1909-F Hi-Line Drive
Dallas. TX 75207
Mateflals Marketrng
3433 W Alabama
Houston. TX 77027
Materials Marketinq
123 W BhaDsodv
San Antonio, TX'78216
VIRGINIA
La Galleria
4752 Euclid Road
Virginia Beach. VA 23462
WASHINGTON
Ann Sacks Tileworks, lnc
115 Stewart Street
Seanle. WA 98101

CANADA
Country Tiles
321 Davenporl Road
Toronto. Ontano lv15B 1K5

Country Tiles
5337 Fetrier
Montreal. Quebec H4P 1Lg

Ann Sacks Trleworks. lnc.
2349 Grandville St..
Vancouvel B.C. V6H 3G4
Also in Sydney, Melbourne,
Perth & Adelaide, Australia.

500 N.w
Portland,

23rd Avenue
oR 97210

PENNSYLVANIA
Counlry Floors Inc.

Blvd. 1706 Locust Street
Philadelphia. PA 19103

Tile & Designs, lnc.
229 Spahr Street
Pittsburgh, PA 15232

NEW YOBK
Country Floors. lnc.
'15 East 16th Street
New York, NY 10003
NOETH CAROLINA
Tile Source
809 Post Slreet
Greensboro, NC 27415

Also in Winslon-Salem

TEXAS
Materials Marketing
4109 Todd Lane
Austio, TX 78744
French-Brown Floors
7007 Greenville Avenue
Dallas, TX 75231

15 East 16th St., NY, NY 10003 (212) 627-8300 . CountrY Floors . 8785 Melrose Ave., LA, GA 90069 (213) 657-0510
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CUSTOM CARPET DIVISION
"Your preference is our inspiration and creation."

8431 SANTA MONICA BOULEVARD, WEST HOLLYWOOD, CA 90069 (213) 650.2000

Circle No a4 Roader Servtre Card Decorator: Jackie Warshaw



Emr"-, lnt".r,otronal introduces

a unique ap.plication to floor
, ,,\r'r'lrl{ hv ,iJJing rrcrr rk':iqrr.
lnd stvles, parti(ularl! in the
areas of shape and size. From

sophrsticated-rnetropolitan to
subtle srrutiN'cst aontcinp()rary

and oi,l .ountrv, Emser {loor
tiles arc virtuallv unlinritcd in
thtir contrii-.uti<:r'r tr> the bcautv

of anv eornnrcrcial r>r rcsidential

e nvin>nrnrrtt.

,\,ailable rn: 16" r lo'i ll" r ll'l
12" x ll'1 lC" x 1i"l'l ii" >r s'l 6" x {il

'\'lrirtr rl: i:) .haJrs ;Irc ;nlrta::rr rr r .rli tril

ir.i )LiuLtr.

lll]i Sania I,1oi;ri:: llirrl
Lr;s l\n*tLs, f.A qliln9

rl!i!,\.',1.I\l

L*s Angeles, CA (?1 I San Dieso, (,A 'rl9r+5S-o.;if , {-har:ucni1. ilA iStd);lr3-Zvll , Anahe.;.n, uA (?l.l)??8.57}V Tempe, AZ (602)263-8453



SPECIAL REPORT

l1989 CTI Masters Award Winner
Project: Ramos Residence
Tile Contractor: Mclntosh Tile Co.

The exquisite detailing on a Jacuzzi at the
home of Mr & Mrs. Bob Ramos in Yorba Linda,
California has won another Masters Award for
Ralph Mclntosh and Mclntosh Tile Co. This
huge Jacuzzi comtortably seats 12 people at
one time, and called for special cutting of thou-
sands of tiles to make the proper angles for
the tiles, which were set from bottom to top.
Latco's 3" x3" Europa tiles were used for the
sides. For the boftom of the Jacuzzi, s/q" x3/c"
Europa Coinage was used, and Latco's Nu-
ance "Rail" was used for the lattice.

V1989 CTI Judges Award Winner
Project: Wei nreb Residence
Tile Contractor: Schock Tile Company

11989 CTI Masters Award Winner
Project: Gene Autry Museum
Tile Contractor: Venetian Tile Company

The excellent work on the new Gene Autry
lMestern Heritage Museum in Grillith Park near
the Los Angeles Zoo has won a Masters Award
for Venetian Tile Company ot Alhambra. The
colors of tile used on the arches, rctunda and
plaza pavers helped contribute to the Western
ambience of the building. For example, the
combination of light and dark brown custom
glazed 4" x4" tile by Barbara Beale Studios
used in the rotunda, theater entry and arches
area achieved a leatherlike look. All told,
50,000 square feet of Buchtal 8" x8" paverc
was used on the museum project.

EecH vren, THE HIGHLTGHT oF
the Ceramic Tile Institute's (ctI) annual
convention is an awards ceremony honor-
ing extraordinary achievements in crafts-
manship and application. One award this
year went to Herman Schock of Schock
TiIe Company. In his 50-year career Schock

has won more than 41 Masters and Judges
Awards, and this year Schock Tile Com-
pany was awarded its ninth Perpetual Tio-
phy, an unprecedented honor in crl his-
tory for the remarkable tile work on the
Ifeinreb residence in Chatswonh, Califomia.

The custom-built hilltop home of Mr.
and Mrs. Lawrence Weinreb commands
a view of the San Fernando Valley, and the
superb craftsmanship of the Schock Tile
Company makes the inside view equally
spectacular. The 1,2 bathrooms in the
home are clad wall-to-wall with tile. There
are two luxurious Roman tubs, one set in
a blue-and-gold cloverleaf design. Tiles ar-
ray the two outdoor lacuzz:ts, the swim-
ming pool, fireplace, kitchen countertops,
splashes, and most floors. There is even

tile on steps leading from the dining room,
and on one of the garage floors. To give

some idea of the colossal scope of this
project, almost 2,000 pounds of Custom's
Polyblend grout was used. . . in more than
15 colors! The Weinreb residence was ex-
traordinary enough to merit two awards,
as the Schock Tile Company also earned
a Masters award.

l1989 CTI Masters Award Winner
Project: Peters Development Model Homes
Tile Contractor: Selectile of California, lnc.

Extensive and skillful use of tile in the model
homes ol East Hill in Newpori Beach haswon
another Masterc Award for Selectile ol Calitor-
nia, lnc., in El Monte. East Hill, designed by
a/chibcts Bassen a n/l-agoni, is a development
by J.M. futers Company. The homes hane cer-
amic tile kitchen countertops, and tub sur-
rounds in the baths. Showers have ceramic tile
wainscot pullman tops in the master and se-
cond baths. A total of 1,748 square /e,et of tile
was us€d in the models, which featurcd Dallas
Ceramics Elite 100 white and Gail #404.

Continued on page 58

1989 CTI Anrards
An 0utstanding Year for Tile
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Tono R Rolv's T RE,\sLr R E s.

DISTINCITVE PATTERNS

BLENDED WITH

INNOVATIVE STYLE.

DrscovER A uNleuE SourHwESt-ERN FURNI-

TURE DESIGN THAT BALANCES THE TRADITIONAL WITH

THE CONTEMPORARY, MARRYING HAND-CRAFTED CHAR-

AcrER wlrH FUNCTToNAL slMpllctrv. A sr\/LtsH woRLD

OF RELAXED SOPHISTICATION AND LUXURIOUS COMFORT,

We aRe pRouD To ANNouNCE THE ADDtrioN oF MANY

EXcrrlNG, NEw DESTGNS To rHE TAos FURNITUREB

FAMtL\1 oF CHATRS & BENCHEs, BeoRoovrs, CagtNErnv,

Tasres AND UpHoLSTeReo SEanllto. Carl FoR MoRE

INFORMATION AND-fO

232 GALISTEO STREET SANTA FE. NEW MEXICO A75OI 5O5.9SA,122q
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SPECIAL REPORT

A 1989 Judges Award Winner
Proiect: Glass Residence
Tile Contractor: Charles McCandless

Tile Co., lnc.

The Riverside, Calitornia custom home of Mt.
& Mrs. John G/ass is the settlng for the Judges
Award-winning tile work of Charles McCand-
/ess I/e Co., lnc. of Santa Ana. A wide vari-
eU of colors, sizes and shapes of tile was used
in the house, built by the Bakel Construction
Co. Both the exterior and interior of the house
were designed to resemble an old-fashioned,
turn-of-the-century house, and many special
tiles and features lvere used to reinforce this
theme. For instance, one of the bathrooms uti-
lized Walker & Zanger's pink & white long
picket tile, along with a pull-chain toilet and a
free-standing washbasin with no counter The
tile used in the home was from Walker &
Zanger, Latco, H & R Johnson, Park Tile and
American Olean. Hydromet grout was used,
and the mortar was Custom Thin-Set.

Continued from page 56

11989 CTI Masters Award Winner
Project: Seacliff on the Greens

Condominiums
Tile Contractor: Hawlhorne Tile

Company, lnc.

Hawthorne Tile Comparry, lnc. of Redondo
Beach has won a Masters Award for outstan&
ing craftsmanship instailing tile in the B-
Models of the Seaclill on the Greens con-
dominium danelopment in Huntington Beach.
Seac/rff is located /ess tl,an a mile from the
ocean and was daleloped and built fr Cay-
man Development of lruine. Architects were
Rofurt L. Earl & Assoc,ates of l-os Angeles and
Johannes Van Tilburg and Partners ofSanta
Monica. Over 1,300 squarc feet of ceramic tile
was installed in the kitchen and bath areas of
the four model units. Both the kitchen and
laundry featured large tile sp/ashes. ln addi-
tion, 1,500 square feet ol marble and tile was
used for the floors and fireplaces. All tile was
mortar set, and floors were thin set.

A 1989 CTI Judges Award Winner
Project: Bramalea Custom-built Residence
Tile Contractor: Selectile ol California, lnc.

Special effects suct, as oversized moldings,
u/a,nscots and moldings in each of the four
bathrooms contributed to Se/ecfrle's winning
the Judges Award for this private Newport
Beach residence. Walker & Zanger tile was
used throughout the home's interio4 which
was designed by the Berkus Architectural
Group. About 200 square leet of tile was used
in the master bathroom alone, with an addi-
tional 500 square feet in the other three baths
and the kitchen. Custom Building Products
fulyblend grout was used exclusively, and
everything was mud set.

41989 CTI Judges Award Winner
Proiect: Seacliff on lhe Greens

Condominiums
Tile Contractor: Hawthorne Tile

Company, lnc.

ln addition to ifs Masters Award for other
models in the Seaclill on the Greens darclop-
ment, Ha,,rrthome Tile Company, lnc. has won
a Judges Award lor its tile work on the Club
Series Condominium models. Approximately
1,400 squarcfeeutdtib was used inthe kitchen
and bath area of the models, with an adclitional
1,700 square feet used on the fl@rs and firc-
places. Model features included tile with full
splash in the kitchens, wet bars, and two or
three wall-tiled shwirers. All tile was mud set.

Continued on page 60

V 1989 CTI Judges Award Winner
Project: Sorkin Residence
Tile Contractor: John Padilla Ceramic

Tile lnstallation

John Padilla Ceramic Tile lnstallation ot Torrance received a Judges Award for its work on the
Palos Verdes residence of Mr & Mrs. Jerry Sorkin. The house, which was built by Mr. Sorkin
from designs S architect Marshall Lewis of Santa Monica, featured extensive use of tile in the
master and guest bat s, the powder room and the kitchen. Unusual tiles and special decora-
tive elfects were featured throughout, including polished marble on the master bedroom fire-
place and two 11-foot islands in the kitchen which were tiled from floor to countertop.
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SPECIAL REPORT

A 1989 Cfl Judges Award Winner
Project: Koll Center
Tile Contractor: Venetian Tile Company

An extensive amount of tile work at the Koil
Center office building complex in lNine merits
a Judges Award for Venetian Tile of Alhambra.
Venetian was involved in both inErior and ex-
terior work on Buildings No. 2 and 3, l2-story
twin twrcrs of steel and gider construction. The

core restrooms for the two buildings featured
rose-colored gnnite lloors and lavatoiles, sW'
cial wallcoverings and impofted ceramic tile.
Venetian also worked on floor la/eling, patio
pavers, the Center's reflecting pool and install'
ing 300 square teet of crystalline floor tile and
500 square feef of g/oss wall tile.

41989 CTI Masters Awad Winner
Proiect: Xerox Centre
Tile Contractor: Heuler Tile Company

For its work on the nau li-story Xerox Centre
in Santa Ana, which teaturcs a maiestic veneer
of granite tile imported lrom ltaly by Dal-Tile,
Heubr Tile Comparv of Montclah haswon aCfl
Masters Award. Morc than 40,N0 square bet
of 12" x12" polished Balmoral red granite tile
was applied to the exteilu skin of the bottom
thrce stories of the building. kcent piecq in the
exterior skin werc 12" x72" sguares of green
Verde funtaine. G/ass accents were also used
within the granite base of the building. All the
granite was pre-cut in ltaly, which permitted a
minimum amount of cutting at the pb src fiseff.

<1989 CTI Judges Award Winner
Project: Orange County Courthouse
Tile Contractor: CO. Tile

One of the major hurdles in the reno-
vatkn d the centuryold county @urt-
house in Santa Ana was ttat the o&-
sid old floor tibg wainsrrlts and vmil
tiles made and or@nally installed in
1901 werc no longer manufactued
and aukln't be duf,ica/F,d. Un&r the
suptvision d Ewn Kewwt, adlie
and &nior Wiec, nnnaga for Orarye
County's General Services Nency,
C.O. Tile's Charles Ognibene was abh
to wercome many of these ostac/eg
and has won a Judges Awad tor his
painsbking work on the !/pir,t. Atbn-
tion was paidto ewry detailol the ex'
tensive tile work-including setting
35,AO0 blue dots between octagonal
tiles to conform with the building's
original design!-and when the rc-
stored Courthouse was dedbated ot
lastWar, it looked exactly as it had at
its tirst dedication, 86 yearc earlier

Seminar '89
Breaks
Attendance
Records
crt's Seminar'89, held in los An-

geles on February 2-4, gave mem-

bers from around the country the

opportuniry to escape the freezing

cold that had gripped the nation

. . .and they turned out in record

numbers. There was standing room

only at Thursday's 5th Annual Spe-

cification Symposium. Almost 500

architects, specification writers and

designers listened to a panel discus-

sion on how to avoid common pit-

falls in commercial job installation.

Friday followed with a number of
workshops, including a Designers

Panel Discussion. A lively talk fo-

cused on future forecasts in tile de-

sign. Believing that the economy is

moving in a more budget-conscious

direction, designers felt that a desire

for long-range product durability

will favor ceramic tile. The panel also

stated that designers were always

looking for new ideas, products and

colors, and that tile manufaffurers

and distributors could help by keep-

ing them updated on the latest. The

current design trend is toward larger

sizes and different shapes.

The final workshop of Seminar

'89, held on Saturday, was a live

demonstration, with the team of
Ralph Mclntosh andJimmy Feruzzi

showing the secrets to installing

mosaic murals. [-ots of patience and

attention to detail is necessary, but

the results can be extraordinary and

well worth the time and effort.

For more information ofl crl, tile
products or installation, contact

Ceramic Tile lnstitute, 700 North

Virgil Auenue, Los Angeles, Califur-

nia 90029, (213) 660-19n.

Continued from Page 58

60

il
trl
gs

H
H

H

I
I

I

I



-r-
I*

,=L9€nAmlCg...
Lt

I

There's a symphonic elegance flowing from many ceramic tile surfaces.Something like a visual symph,ony by Bach, Beethoven or Mozart Andlike a classical symphony, that beauty is forever. Vith tile,s myriad of colors,shapes and textufes, you can compose a masterpiec:e in allegro, andante,fortiss imo! Ceramic TiIe Institute, Los Angeles. Circle No. 48
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ASSIGNMENT INTERNATIONAL

Should Your Bus StoP Here?
Interi,or Desi,gn Internati,onal 1989

The Chicago Bench.
Designed bY Ron

Carter. Manufactured
by Miles Carter,

Derbyshire, England.
Available in London

at the London lnterior
Design Center. ReP-

resented in the
United States bY

lnterna Designs
USA, Ltd

Arrvrost 40,000 vrsIToRS ATTENDBp INTERIoR
Design International, the exhibition of residential, contract

and ietail furnishings at London's Earl Court last year. \Uith

IDI'89 coming up Sunday, May 1.4:lhursday, May 18, it
is time to ask ir u.s. interior designers, buyers, and speci-

fiers should join the throng.
Following ,r. th. .o--.r,t, of four industry professionals

who did ,ti.rd last year and one who will be attending for

the first time this year. Their comments vary as to the sig-

nificance of attending rDr for each individually, but all con-

cur that rnr is a part of an increasingly necessary attempt to

*y ;,;.rst of world markets whether one is buying, specify-

irj o, designing. particularly in view of the changing value

of"the U.S.to[ar and the unification of the European Eco-

nomic community in lggz,England's position in the world

market and the u.s. relationship with her as part of that

world market are changing.

-Carol 
Soucek King

DORRIT ST. JOHN, President, PSL,

Purchase Service Ltd., Santa Monica,

California, and London: "I would defi-

nitely recommend for designers, or pur-

chasing agents such as myself, to attend

ror. This is because I saw good things last

year and because the British are now

definitely adiusting their prices, as they

have to now compete with the American

market, which they didrlt have to do previ-

ously. Also, for firms such as ours that are

involved with the increasing rehabilitation

and restoration of existing hotel proper-

ties in Europe, buying through the Euro-

pean market is becoming preferable to

tuyi.,g from the U.S. and worrying about

shipping and freight and consolidation

and impon duties. Of course, this depends

on our being able to find merchandise of
equal quality and price to that available

for the hospitaliry industry in the U.S. And

the news is bright. British casegoods

manufacturers are now coming to be com-
Continued on Page 65
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Call us toll free at 1-800-2824024 in
or l-800 -2 414077 oumide C.o.gu.
go anywhere your imagination wanders.

r7\K)t ?z\t
Circle No. 50 Reader Service Card

ASSIGN MENT INTERNATIONAL

Continued from page 55

to broaden the list of U.K. vendors rhat specialize in conrracr
accounts to avoid unneccessary delays. Proper sourcing will be
the key in successfully working in the U.K.

MICHAEL POSNER, President of the Refinement showroom
at the Pacific Design Center and a native of London himself :

I would recommend the ror to anyone interested in the reborn
British economy. The new dynamism in England since the re-
cent reduction in taxes has reverberated throughout the interior
design world. House prices have soared, thus creating a boom
in interior furnishings. The effect of this has at last got my fel-
low Brits offtheir collective chesterfields and into their studios
to turn out some exciting new products, expecially in textiles.
At ror, there is a very large section devoted only to fabrics by
the British Designers Group, and it is very imponanr, because
they have so many old designs that they are reproducing bit by
bit. I found several last year thar we now represent at Refinement.

HOWARD HEIN, President, Randolph & Hein showrooms
in San Francisco and Los Angeles: The ror would be partic-
ularly beneficial to those interested in the furniture side of our
industrS whereas Randolph & Hein's current concentrarion
is on expanding our textile program. The textiles were outstand-
ing at ror, and I looked at them in rerms of distribution in the

United States. But many of the fine British fabric lines are dis-
tributed in the U.S. by the larger firms already. I often have to
go to shows that are devoted entirely to texriles to find what
I want that doesn't yet have distribution in the States.

BETTE GROSSMAN, President, tnterna Designs USA, Ltd.,
with showrooms in Chicago and Los Angeles: My decision
regarding travel to international markets is based on Interna's
interests and needs as a business. !7e began as furniture im-
porters, but now a major part of our business, in addition to
importing, is exploring and developing a manufacturing divi-
sion in the United Srates,

We are pursuing this larter activiry in a two-fold way. We are
having new designs manufactured for Interna in the United
States. And we are developing license arrangemenrs wirh Eu-
ropean manufacturers-having their designs manufactured in
the United States.

The reason we have done this is due to the dramatic drop
in the value of the U.S. dollar, especially during the last rwo
years, and our impression that the level of the dollar will be
maintained at this currenr lower rate. This has made it neces-
sary for us to explore manufacturing in our country in order
to remain competitive with our pricing. Another realization is

Continued on page 69

67

i.

il.

ir

ii:.].
:r

it'

t:
:' !:

l:

j:

ir-

'!i

t:.

{:

;r

tt.

I
l!.

:,

li

s
:\

:\
:* :

The Dream Fields from Patcraft*
need one o[ them.
And Ascension.

-t
Tt.1



FO RMS
Functions

f*

Forms+Functions is fhe source for orchi-

tecturol ond custom hordwore, plumb-

ing, doors ond windows. We speciolize

in quolity service ond custom work.
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Shown: Tremont Lock Trim
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ASSIGNMENT INTERNATIONAL

Continued from page 57

that there are excellent contemporary designs and manufactur-
ing resources for these designs in the U.S., so it does nor seem
so necessary to be exclusively an importer. Indeed, when we
chose the name Interna Designs we were indicating that we are
international, including U.S. production.

What's interesting is that the European manufacturers we
have worked with, many for four or five years, have realized
the same thing. They have also been aware of what's happen-
ing on the currency market, so they have wanted to follow our
direction in doing what is appropriate now.

Part of my last trip to Europe was to arrange to export some
of our U.S.-manufactured product. Because of the currency sir-
uation, this now makes sense, and also there is a tremendous
interest now in Europe regarding U.S. design. I rhink, ar first,
that interest was in U.S. fashion designers, such as Ralph
Lauren, who have been so hot in European fashion. But now
we are also seeing a respeff for U.S. furniture design. Our own
first production of a U.S. design is the Next chair by Richard
Penney, a very noteworthy interior designer and industrial
designer. Initially we are manufacturing and distributing the
Next chair in the U.S., but we will be distributing it to Europe
also. We are in negotiations with both French and Italian dis-
tributors regarding that. To add to this activity, we soon will
be making a barstool, bench and settee to go with the series.

At present, Miles/Carter is the only line we import from En-
gland. We are exploring with them various ways ro respond to
the economic situation. After all, there has been a 20 percent
drop in the value of our dollar, and all U.S. importers, in order
to remain competitive, have to respond.

For Interna, it is important to know what,s going on in the
European furnirure market, and we will continue to attend mar-
kets in Europe that show upper-end furnirure and to look for
new product. Recently I attended the international furnirure
shows in Paris and Cologne, and from both we have the begin-
nings of new relationships. At the ror show, I did not see a grear
deal of contemporary furniture, which is my main interest. The
coe, Contract Design Association, seemed to be a primary
resource for contemporary commecial designs with fine qualiry.

The problem is that, if the product is not particularly unique,
then pricing becomes an issue. If the product is similar to what,s
available in the United States and is of rhe same quality, rhen
there's no reason to buy it from a foreign counrry.

Those interested in attending or exhibiting ar Inrerior Design
International in [-ondon, Sunday May 14 to Thursday May 1g,
should contact AGB Exhibitions Ltd., Audit House, Field End
Road, Eastcote Ruislip, Middlesex IHA4 9 BR, England. Tel:
01-868-4499 FAX: 01-429-3117. I

bv

ffiusollfreeat
or l-800-2414077 our;ide
one else anywhere in the

Parcraft* has creatrA abeautiful new

-limit Andyour



Audrey Brown, Art Consultant

Mural by Robert Walker

1119 Colorado Boulevard
Santa Monica, California 9O4OL, (213) 829-0331

Specializin$ in commercial, corpotate and residential
art collections from selection to installation.

In Association with
Nancy Caslin, Art Consultant

Representin$:

Linda Bastian r Brenda Belfield . Steve Freedman o David Garcia . M. Stickney Gibson

Gary Gissler r Hampton Hall o Damon Hildreth o Jeanne LaMoss6 o William Mahan ' Phyllis Muldavin

Siro o Tom Utley o Linda Vista o Robert W'alker o and over 500 others
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Arthur LoYe Seat
Ariel Print
Circle No. 54

Headquarters:
800 Central Blvd., Carlstadt, NJ 07072
Telephone 2O1 438 8444

Lee Jofa/Groundworks Showrooms:
Atlanta, Boston, Chicago, Dallas, Dania, Denver, Detroit, High poinl, Honolulu, Houston, Laguna Niguel,
Los Angeles, NewYork, Philadelphia, San Francisco, Seatile, Washington, D.C., Toronto, London.
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Classic Leather Presents...

Dept. G-24, Box 2404, Hickory, NC 28603

Circle No. 55 Beader Service Card
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Sold through Designers and Designer Shoatrooms.

To receioe a Designer Catalog and sutatch card, please send $5.00 to

CLASSIC LEATHEFI
Manufacturers of Leather Upholstered Furniture
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The most valuable contract
innovations are those that
enhance design. lnnovations
like the ones we've pioneered
at BASF Fibers. Where the art
of heathering has created a
whole new spectrum of subtle
colorations for designers.
Where unique fiber shapes and
solution dyeing have combined
to deliver performance advan-
tages unmatched in the indus-
try. Where five
Zeftron" nylon yarn systems
offer an unparalleled design
palette. Where a vision for
future trends is helping more
than 50 carpet mills respond to
the needs of designers. When
you're looking for innovative
solutions, turn an eye toward
BASF Fibers, where the spirit
of innovation is always at work.
Call 1-800-446-8953 today for
a free brochure and the name
of the BASF Consultant in
your area.

BASF Fibers.
The spirit of innovation.
C,rcle No. 99 Fleader Seruice Card

*-

BASF
Fibers

Corporation
Division



One of our industry's major concerns

during rccent decades has been the de-em-

phasis of art and decoration in favor of

ffiml?&Rl-e.L function. Function is important-but

NOT the be-all and end-all of truly hu-

manizing interiors. il When Antonio

Torrice and Ro t-ogrippo submitted this

month's "Designing for Special People"

column, Ro included a letter that under-

scored the importance of this issue's

theme. "Even in outer space, man realizes

the importance of being surrounded by

details that have meaning in his life and

help imprint the area he occupies as

76

distinctively'his] " she wrote. PAGE 2s S



As ucr.ds Jody Greenwald writes in her inspirational conffibution ro rhis

month's "Search" column, she is addressing this need when she discusses

designers mining history for ideas. She points out in "The Presence of the

Past: An Aryument for Educated Eclecricisnt''that the mulcifarious styles and

techniques of the past can richly suppoft creativiry when in the hands of

educated and talented prac-

titioners. PAGE 174 J It is

with such thoughts in mind

that we at Designers West

once again dedicate our en-

tire April issue to Art and

lrwin stroll's custom designed etched glass doors. photography by Mary E. Nichols. page 78.

Decoration. As Ro togrippo

pointed out in her letter's closing: "From the caveman to the sky man, the

need to define our space exists in us all!" It is only with the appropriate

balance of function and art that an environment can address the total range

of man's psychological and physiological needs and the frrlly humane interior

can become reality. 
-Carol Soucek King, Ph.D., Editor in Chief
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Under the Direction of lrwin N. Stro/

Photography by Mary E. Nichols
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So INrruarELy DoES TNTERIoR DEsIGr.lnR Inwtr.t
Stroll know each work of art he placed for these clients that he
could write a script for every one. And, in a way, he has.

The terra-cotta warriors are as alive as the anthropologists in
Xian who, spoonful by spoonful, have unearthed rhe original
after-life guardians. . .The Etruscan bust is as commanding as
his sculptor's first-cenrury subject . . .The temple roof tiles from
Beijing still usher in good spirits.

But, then, Stroll has been buying and placing art with great
sensitiviry for the past !7 years. Based in [.os Angeles, with offices
in Hawaii where he is currently designing interiors for the Royal
Waikoloan, he brings a high level of experiential appreciation
to all art and accessories, whether purchased for residential or
contract use. As he says: "I can't expect these things to have mean-
ing for my clients if they have no meaning for me."

For this particular Los Angeles residence, a penthouse con-
dominium, he was given free rein to create not only the back-
ground for a collection but also the collection irself. "It was an
opportunity for me to start from scratch, to create an entirely
new mise-en-scbne for this particular period in their lives," he
explains. "l felt like the an direcror of a srage production and
like the playwrighr as well. The page was empry, my freedom
was complete, and I had a marvelous time filling it."

Primary to his inspiration as well as source of many of his ac-
quisitions was China, wirh which he had become acquainted on
earlier trips bur never with greater anriciparion. "This trip was
pure joy," he comments. "l headquartered in Hong Kong, and
would make trips to rhose areas in China for which I had spe-
cial affinity."

Particularly rewarding were those times when he, not the shop

Entry (shown on cover)
Granite/travertine floor: custom by

designer, fabrcated by Ziolla N,4arble

Console: from Traditional lmports,
finished by Mike Hamrlton

Etruscan bust: J. Bobert Scott &
Associates. Inc.

Wallcovering: Old World Weavers

Elevator Foyer
Console: J. Robert Scott &

Associates, lnc.
Antique Chinese ternple god:

N/ nton Spidell
Opera chairs and inlaid screen:

desrgner's purchase in Chrna
Sconces: Karl Springer
N,'lirrors: Custom Glass and Nllrror

View lnto Dining Room
Etched glass doors: custom by

designer, fabricated by Custom
G ass and Mirror

Sofa: custom by destgnef fabncated
by A. Rudin

Chenille: Silk Dynasty
Oak flooring: Superior Floor Company
Din ng chairs: J. Robert Scott &

Associates, Inc.
Chair fabrrc: Jeffrey Aronoff,

custom color
Table base custorr by oestgner.

fabricated by Jeffrey Eigelow
Glass top: Custom Glass and l\,4irror
Chinese warriors: purchased by

designer while in Ch na
Frosted Art Deco-style urn: Karl

Springer
Protective treatment throughout;

Fiber.Seal lnternat onal
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keeper or antiques dealer, would uncover the treasure. Such an
occasion occurred when he found rhe red-and-gold inlaid screen
now at home in rhis condominium's foyer. "I have norhing rhar
would interest you here," the Chinese gentleman had said just
moments before Stroll sponed the gilded crimson wood peering
out from behind a mountain of less worthy baskets.

'An item need nor be monetarily valuable if it works," says
Stroll. "Of course, some of these items would be considered pre-
cious, but the main considerarion is what they mean. The copies
ofthe terra-cotta figures in Xian are actually tourist art. Yet, be-
yond being extremely decorative, they represent the centuries
upon centuries of Chinese history that the Chinese themselves
are uncovering. Bir by bit they dig up these faces of yesreryear,
and they could be their own faces today. '\ffhat has changed?'
they seem to be asking. 'Maybe nothing. Maybe everyrhing!'
Now, I ask you, what could be more meaningful than that?"

Stroll is passionate about relating such observations to his
clients. "Homes need to be filled not with things but wirh memo-
riesj' he remarks. "Providing some background regarding their
possessions enables clients to better appreciate what they have.,'

Amazingly, Stroll never takes any measurements with him, even
on journeys so distant as China. "I feel the dimensions, and
they're always right," he explains.

He never takes color swatches, either, since the design palette
of Irwin N. Stroll & Associates is almost wirhout exception
black, white, beige and gray. Here, a floor of black granite and
travertine underscores a symphony of silk weaves, chenille and
woods shot through with accents of gold leaf and black lacquer.

But what he never leaves behind is his enthusiastic regard for
art as a symbol of life. "\Whar do I really think?" he muses. ,Ac-

quiring an has less to do with amassing a collecrion than with cons-
tantly expanding one's experience. As I grow, so does my collec-
tion, and as my collection grows, so do I. My emotional bond is
not only with the arr, bur also with various periods of my life."

-Carol Soucek King

Vignettes
Ming vase: clients' collection
Antique Chinese temple figures: Minton

Spidell
Piano: Buzendorf
Piano bench: Pace Collection
Chairs: J. Robert Scott & Associates
Fabric: Bandolph & Hein
Floorcovering: Superior Floor Company
Accessory table: Hudson-Bissman
Etched glass doors: custom by designer;

fabricated by Ziolla Marble
Screen (opposite): purchased by

designer in China
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'Acquiring art has
less to do with

amassing a collection
than with constantly

expanding one's
experience."

Living Room (above)

Artwork: by Ed Moses, through L.A.Louver Galleries
Wallcovering: Old World Weavers
Sofa: custom by designer, Iabricaled by A. Rudin
Chenille on sola: Silk Dynasty
Colfee table: Brueton
Wall hung cabinet: Pace Collection
Candlesticks: Karl Springer
Pillows: fabricated by Linen Trees with Silk Dynasty silk
Two contemporary statues: by Fred Stoddard through Gallery West
Antique santos: purchased by designer in Santa Fe

Bedroom (opposite)

Throw, custom colored: fabricalion by Jeffrey Aronolf
Chaise: custom by designe( fabncation by A. Rudin
Chenille: Jeflrey Arnoff
Game table: Brueton
Wall cabinet: custom by designer, Iabrication by Devin

Silk wallcovering: Silk Dynasty
Drapery fabric: Marc Raymond, fabrication by Creative Draperies
Limestone statue: selected by designer while in China
Floorcovering : Decorative Carpets
Pillows: fabricated by Linen Trees ol obi purchased by designer
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Living Room (preceding pages)

Walls: Dunn Edwards paint
Rug: Decorative Carpet
Bar: antique Art D6co bird's-eye burl maple trom Cach6
Sofa: A. Rudin; fabric: Lee Jola
Pillo/v fabric: Myung Jin
Coffee table: cuslom by Carol Poet
End tablei Tom Thumb
Table lamp: Walter Prosper; Floor lamps: Lumina ltalia
Torchiere: antique Art D6co; designer's collection
Loveseat: Cartwright; fabric: Myung Jin through J. Robert Scott
Armchair: J. Robert Scott; lambskin: J. Robert Scott
Painling over sola: Susan Scott
Sculpture over armchair: Ann Page

Dining Room (above)

Walls: sponged, three colors ol terra cotta by Dunn Edwards
Sculpture in alcove: Roni Horn
Dining table: Pace Collection
Chairs: Marco
Dishes: "l\/eris" by Taitu; antique serving pieces and vase, client's

collection

Living Room, Detai! (opposite)

Carpet on stairs: Decorative Carpets
Chair: antique Art D6co barber chai( black and gray leather, client's

collection
Table: antique Art D6co chrome and black lacquer, designer's collection
Sculpture on table: antique Art D6co, artist unknown, from Cach6
Painting over table: Jay DeFeo
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Carol Poet, ISIo, Project Designer
Photography by David Glomb

Bedroom

Walls: upholstered by Bob Walters in black ltalian poplin from
J. Robert Scott

Bed: custom by Carol Poet, fabricated by Jonathan Plaskett; striped silk
fabric: J. Robert Scott

Nightstand: Charles Pollack Reproductions
Lamp: "Daphine' by Lumina ltalia

Painting over bed: Lita Albuquerque

Frlu pnopucrn Lrsrrn BnLzsrnc
had lived in New York and London and
fallen in love with the gracious, high-ceil-
inged apartments in those cities. When she

began to look for a condominium in Hol-
lywood, she asked acquaintance Carol
Poet, a principal of Landa-Poet Design As-
sociates, to help her give that same charac-
ter to her first home.

She found an apartment in a landmark
building of the 1930s, once occupied by
movie stars and still redolent of that era's

glamour. They looked at it together. It
offered what Poet calls "great bones";
beamed ceilings, a two-story living room
with a second-floor balcony overlooking
it, and spectacular views of los Angeles
and the Hollywood Hills.

Belzberg decided to devote the fine, high
spaces of her home to displaying original
works ofart. Perhaps because ofher own
hard-won professional role as a woman
producer in the male-dominated film in-
dustrn she has a particular interest in
feminism and in fostering women's talents

and successes. "Because I am interested in
the fact that very few galleries and mu-
seums show works by women artists, and
because I wanted a focus for my collection,
I decided that that would be mine," she ex-
plains. As she and Poet evolved the design

of the home and the placement of the col-
lection, they also created a space that rec-

ognizes and honors the achievements of
women artists. The result is an assemblage

of interesting works that reflect Belzberg's
personal taste as well as her appreciation
for their creators.

The focus on providing a setting for art
dictated a minimalist approach to furnish-
ing the apartment, says Poet, but at the

same time, her client wanted a warmth
and informaliry for her frequent entertain-

ing. "She specifically asked that it be ac-

cepting of casual guests, people dropping
inl recalls the designer. "Despite its severe

elegance, it had to be warm enough so that
people would feel comfortable putting
their feet up on the furniture."

For Carol Poet, the challenge was to do
what she and partner Sharon Landa have

done for an impressive list of celebrity cli-
ents in their almost 20 years of practice-
to meld her own taste with her client's. In
this way, the firm has built its diverse port-
folio of residential and commercial proi-
ects. "\Ufhether a Landa-Poet project is con-

temporary, Art D6co or Post-Modern, I
spend a lot of time developing an under-
standing of what my client wants. l.eslie

was away on location for months at a
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time, and she left a lot to my discretion.
She's a model client!"

The client had always wanted a dra-
matic, all-black bedroom, and the char-
coal ceiling and carpet of this intimate re-
treat are accented with an antique fireplace
and a black painting by Lita Albuquerque
over the bed. The ability to block out all
light makes this room the best location in
the home for the audio-visual center where
the producer can view films.

The two-story living room provides the
spaciousness required as a setting for often
oversized contemporary art, Its neutral
scheme is dominated by the yellow splash
of Canadian arrist Susan Scott's mysteri-
ous, Kafka-esque "Forgoften Histories,"
hanging over the sofa. A kiteJike paper
and fiber sculpture by tos Angeles artist
Ann Page hangs on a wall that is 22 feet
in height. Belzberg commissioned the
piece especially for her living room, meer-
ing with the artist several times and try-
ing different maquetres in the space. "At
night, it throws wonderful shadows on the
wall, and moves with the windj' says the
collector.

A few selected antique objets-anEn-
glish pocket-watch/inkwell, a bronze owl
inkwell, an old Dunhill lighter-are the
only accessories on an original coffee ta-
ble designed by Carol Poet using weathered
steel I-beams, glass and bowling balls. A
rare Art D6co bronze and marble head is
placed on a table at the foot of the stairs
to the den, under San Francisco Bay Area
artistJay DeFeo's vibrant painting "Pearl I."

The dining room was designed for en-
tertaining. A cushioned window seat was
added to its bay window, so that dinner
guests can move from the table to soft seat-
ing to enjoy coffee with a view The de-
signer cut a niche between dining and liv-
ing room. lfith characteristic attention to
detail, she placed in it one of Belzberg,s
favorite finds: an unritled lead sculpture
by East Coast artisr Roni Horne. ,,The

piece's weight, geometry, depth of color
and high-polish glossiness establishes a
natural transition berween the two roomsj'
Poet points out. 'At gatherings, guests can
lean on it safely when they ralk ro one
another through the niche."

"It just fell into place," says Belzberg of
the art in her home environment. Her re-
mark is a measure of the success of Poet's
subtle interior design. Like a mellowed,
years-old and lived-in city residence, the
setting for this discriminating collector
seems to have naturally occurred.

-Julie Goodman

Bedloom, sitting area
Carpet: Decorative Carpet
Armchair: A. Rudin; fabric: Mimi London
Mantel and clock: turn of the century eclectic carved wood fireplace surround
Fitness equipment: Paramount Filness Traine( pecor Bike
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Leslie Belzberg:
"Very few galleries and
museums show works
by women artists...I
decided that would be
the focus of my
collection."
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PHOENIX
ARISING

Historic Adobe /s a Southwest Shotvcase

Designed by American Society of Interior Designers,
Arizona North Chapter

Photography by Mark Boisclair

T E ADoBE RANCHo tN PHoENtx's PARADIsP VeLLEY

had, over the years, changed ownership repeatedly. Run-down from time,

neglect and disrepair, the house, nestled on two acres in an otherwise up-

scale neighborhood, had become an eyesore, earning it the local nickname

of the "Sorry House." It was purchased in late 1987 by DiAnn Boice and

Craig Eckhardt, specifically for the purpose of renovating and reselling

the property. (Boice, an arearesident, specializes in renovation and resale;

Eckhardt is a general contractor.) The job ahead of them loomed as a

laborious task, but it quickly became a labor of love. Both Eckhardt and

Boice were taken in by the durable charm of the adobe, which was ap-

parent to them despite the years of wear and tear.
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Stump, mirror and painting: S.C. Smith, phoenrx
Decorative trim: Kay Coze Studio, phoenix
Custom acrylic table: Richman Designs
Accessories and rug: Joyce Crawford

When Boice and Eckhardt took over the property, ir was overgrown with weeds and littered with debris
inside and out. The house had been worked on by several owners over rhe years; plumbing parts didn,t
match, and room plans were nonexistent. Once the adobe was chosen to be a Designers Showhouse-a
joint venture sponsored by the ASID Arizona North Chapter, Phoenix Home (y Garden magazine,and The
Heard Museum Guild-18 teams of designers went to work, toiling alongside conrractors, construction
workers, and cleanup crews who hauled away what eventually amounred to 2OO tons of debris.

The owners discovered that the adobe's foundation was sturdy and well built, and they respected its strength
with additions and renovations that would reflect its history. A four-color palette-yellow, turquoir., purpl.,
and watermelon pink-was the design order of the project. Six months of hard work later, in November of
last year, the Phoenix showcase house opened to the public. AII who walked through its doors agreed that
a Southwestern star had arisen from the ashes of the ,.Sorry House.,, -Ellen Baskin

E}.ITRY FOYER
To fill the small entryway at the front of
the house, Joyce Crawford chose just one
color from the overall palette-deep water-
melon pink. This bold statement is muted
by the softness of the overall serting, the
repeated use of the color blending smoorhly
and quietly throughout rhe area. Four
doors open into the foyer, creating breaks,
so Crawford went for "tone on tone on
tone" to create a sense of uniry. The low-
voltage lighting fixture offsets the low ceil-
ing, and the narrow cactus stump in the
center creates a sense of height with its
towering ginger blossoms. An oversize
painting ("Red Construction' by Ranoci)
blends with the wall and is another space
saver; it hangs so close to the ground there
is no need for another piece of furniture.
Crawford's dramatic entryway will cer-
tainly be remembered long after one passes
through its doors.

Designer: Joyce Crawford, asro
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BATH/LAUNDRY
ROOM
Projecting the house's Southwestern theme

and palette even in this small utility/half-
bathroom, the design team used a thought-
ful mix of colors from the stained-glass

windows to the patterned doorway, con-

tinuing into the bathroom itself, with its
brightly-painted mirror above the sink.

The sriking combination of colors and

styles, using both antique pieces and bold
contemporary designs, adds light to the

area and makes a purely utilitarian space

more interesting and attractive.

Designers: Mary Jane Hillmei ASID, Louise
Buchanan, ASID, Robin White, assistant, lnterior
Design Services, Ltd.

Mirrors, chest, coyote and coyote wall sculpture:
sante Fe Express, Phoenix

Cabinet: Zia, Taos, New Mexico
Windows: Stained Glass Overlay, Scottsdale
Towels, antique coverlet: Levine Linens, Phoenix
Plumbing fixtures: Eljer trom Westburne Supply,

Tempe
Tile: Arizona Tile
Handpainted design around doorway: Kay Coze

Studio, Phoenix
Custom-colored tile: The Cassidy Studio, Phoenix
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FAMILY ROOM
!7hen designers Updegraff & Harper set
out to creare a friendly, livable family
room, their goal, says Iris Updegraff, was
"to make it look, when you walked in, as
if this were someone's real stuff." To this
end, they filled the 15'x 18' space with
a warmly colored, eclectic variety of fur-
niture and artifacts from around the
world, reflecting what could be the col-
Iected gatherings of a lifetime. The invit-
ing feel is enhanced by the fact that many
ofthe furnishings are from Updegraff &
Harper's own collections, so the room is,
indeed, brimming over with genuine
personality.

Designers: Ellen Beth Harperi esro, lris M.
Updegraff, Assoctate Member AstD, Updegraff
& Harper, Ltd.

Master hunter $aff and Native American figures:
lndian Land, Scottsdale

All other iurnishings: Updegraff & Harper Ltd.
Plants (throughout sho\4oase): Green Goddess

lnterior Foliage Co., Paradise Valley

D/N/NG ROOM
The dining area is designed for entertain-
ing, and it shines. The uncovered windows
afford beautifrrl views ofthe courryard and
patio areas, while a well-planned wet bar
and unusual, stepped fireplace add further
interest to the room. The natural simplic-
ity of the home's architecture allows for a

casual elegance in dining. Drawing from
the area's Spanish herirage, deep jewel
tones, earthy textures, and dark woods
were selected to set off the natural, sand-
blasted uigas andcreate a rich, warm feel-
ing. Specially selected Spanish Colonial ar-
tifacts from the Heard Museum complete
the room, making it a wonderful place ro
gather friends for an evening.

Designers: Pat Bacon, esro, Carolyn Blanchette,
Associate Member AS|D, Kelley CraMord-yegan,
Allied Member ASID, Pat Bacon and Associates

Table, chairs and buffet: Pat Bacon and
Associates

Table runner: Estelle Gracer, Phoenix
Table settings: Levine Linens, Phoenix
Upholstery fabric: Stroheim & Romann, lnc.
Seatcovers: UltrasuedelM Decorators Walk
Copper bar sink and faucets: Clyde Hardware,

Phoenix
Handpainted tile: Joan Baron Custom Tile,

Scottsdale
Art and Spanish Colonial antiques: The Heard

Museum

93

ut

j:

'I

r\

J

t.
r
t
1

I'

r

I

li



MASTER BEDROOM 6 BATH-SOUTH w/NG
This spacious master suite was added to
the house when the new o'ur'ners took pos-

session. The designers wanted the room

to blend with the expansive desert scenery

on view through the French windows and

doors. To enhance the room's sense of
light and quietude-the aim, according to
David Miller, was "to create a place for
tranquility"-they abandoned the formal

Showcase color palette and instead chose

subdued neutral tones. This color scheme

is carried through from the bedroom to the

accompanying bath, where accent colors

were introduced in the oxidized coPper

cabinetry and mirror. Natural textures-
leather, wood, iron-also enhance the con-

nection with the outside environment.

Designers: Gail Adams, FASID, David M. Miller
p-srD, Gail Adams lnteriors, Ltd.

Built-in bed unit: Jordan+Jordan, Phoenix
Free-standing furniture and lamps: S.C. Smith,

Phoenix
Bed fabric: Glant, at Kneedler-Fauchere
Lithograph: Fritz Scholde( through Marilyn Butler

Fine Art, Scottsdale
Bath and dressing room cabinetry/mirrors:

Jordan+Jordan, Phoenix
Bathroom tile: Arizona Tile
Decorative tile: Joan Baron Custom Tile,

Scottsdale
Kilims: Oriental Rug Gallery, Scottsdale
Pottery and basketry: The Heard Museum
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POOLSIDE
DINING
Diningal fresco under the poolside gazebo

can be a yearlong pleasure in this delight-
ful setting. The natural textures of the ta-

ble and chairs mingle with the fresh out-

side air, reminding one of the kinship

between man, animals, and the environ-
ment. Around the pool, the white patio
furniture is accented with hand-painted
pillows, which complement the house's

overall color paleme. The addition of col-

orful streamers from the gazebo and a mo-

bile sculpture by Fred Prescott adds a fes-

tive air to the patio area, particularly when

the desert wind is blowing.

Designer: Gloria Hause( asto, Hauser Designs
Handpainted chairs and table: Holly Hass,

Fantasy Eye
Native American art and artifacts: The Heard

Museum
Dinnerware: C. Steele & Co.
Pool/patio lurniture: PomPeii
Handpainted fabrics: T. Rae
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GUEST HOUSE
PATIO
Since the small size of the guest house did
not permit a formal dining area, the de-
signers took advantage ofthe pado's nearly-
enclosed space and furnished it in almost
the same manner as one would an inside
area. The colors and materials are a nat-
ural extension of the interior's themes. The
dried flowers, which seem to be growing
out of the wall, add an outdoorsy, rustic
feeling to the patio, while rhe low wall
which runs around its perimeter makes
this a private, peaceful retreat.

Designers: Charlaine Smyser, Allied N/ember AStD,
Barbara Rudolph, ASID, Charlaine Smyser
lnteriors

Table and chairs: Drexel. Mehagian's
Bench: Santa Fe, Mehagian's
Table setting and accessories: Luis Corona. Casa

del Encanto, Phoenix
Dried flower arrangement: Ann Warne[

Weedworks. Phoenix

Members of
the 18 teams

of design
professionals

who participated
in the Phoenix

Designers
Showhouse

were:

Joyce Crauford, eao; Pat Bacon, esro,
Carolyn Blanchette, Associate Member
eso, Kelley Crawford-Yegan, Allied Mem-
ber eso, Pat Bacon 6 Associates; Frank
McGee, tsto, lttuis Knaak, ego, Barbara
Sboptaugh, Associate Mernber.csro, lnu
Regester; Faye Chandler, esto, Sberry
Hauser, Associate Member eso, Faye
Chandler Interiors; Gail Adams, Fesro,
Dauid M. Miller, esn, Gail Adams ln-
teriors, Ltd.; Elizabetb Kidu,,ell, es:-:;, Miki
Harding, assistant, Elizabeth Kidwell De-
sign; Ellen Beth Harper, esn, Iris M.
Updegraff, Associate Member eao,
Updegraff (r Harper, Ltd.; Gloria C.
Hauser, asn, Jeanne Pogu.,izd, tsro,
Sharon Alber, eso, Hauser Designs; Sue
Cain, eso, Cain Design Studio, lnc.;
Linda Heinz, esn, Linda Heinz Interiors;
Melinda Foote, tsro, Anne Gale, asn,
Woody Schurz, Ftsro, CissiePosterq ASrD,

Ester l-aartz, Fesro, Sue Caluin, Allied
Member asro, Mimi l-ane, tsro, Carol
Marsh, Allied Member esro, Wiseman (y
Gale; Mary Jane Hillmer, eso, louise
Buchanan, aso, Tbi Krawitz, Allied Mem-
ber eso, Robin White, assistant, Interior
Design Seruices, Ltd.; Charlaine Smyser,
Allied Member esn, Charlaine Smyser In-
teriors; Barbara M. Rudolph, esn, Vonice
Vehkamp, Allied Member eso, Kristine
Miller, Allied Member eso, Marsha
Burau, Allied MemberNro, Mehagian's In-
teriors; Carol Buto, AsrD, Carol Buto De-
signs; Peggy Bayless Gustaue, esro, Kim E.
Guozdz, Associate Member esto, Proue-
nance, lnc.; lttuAnn Harrison, esto,
Iaturence Lake, Associate Member ago,
Diana Van Hecke, eso, Interplan Design
Group, Nancy W. Gerczynski, Nancy W.

Gerczynski l-andscape (t Dxign, Margaret
Kudron, AsrD, Margaret Kudron lnteriors.
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SIATIAL POLITICS
Law Offices by The Campbell Group

Estelle Ebinger and Tom Moffat, Project Designers
Allen Golden, Project Director

Photography by Nakashima Tschoegl + Associates, Inc.

ONE: Tarr a 150-psnson
law firm with three senior part-
ners running four separate divi-
sions occupying 35,000 square
feet on three different floors of
a [.os Angeles office building.

Two: Move and consolidate all
of the above onto one 25,000-
square-foot floor of the same

building.
Three: Make the space an ef-

ficient workplace for everyone in
it, but give it the look of a non-
institutional environment.

"r07e dealt with a lot of 'spatial
politics,"' recalls Project Designer

Estelle Ebinger of the Pasadena, Califomia desigrr firm, The Camp-

bell Group. "Partners, associates, the accounting department' the

secretarial areas-the position of each was a matter of concern."

"The challenge was that each ofthe three partners in Salzburg,

Ray and Bergman has extraordinarily different tastes and prefer-

ences from the othersl'says Project DLector Allen Golden. "One
feels comfortable in a traditional environment, another likes a

more contemporary but still conservative look, and the third
favors offbeat, avant-garde surroundings." The partners agreed

that their own offices would be designed to reflect their personal

tastes, but that every aspect of the more public areas would have

to be approved by all three before implementation.
The Campbell Group designers handled the complex require-

ments smoothly, delivering a high-end, fresh and contemporary
environment in the public areas. While acknowledging the im-
portance of image and aesthetic appeal, Estelle Ebinger notes

that The Campbell Group's expertise in solving problems con-
nected with space planning, relocation and tenant improvement

was an asset on the project: "More and more tenants need help
with keeping up with changes in building codes, fire safety re-

quirements, handicapped accessibility rules and the asbestos is-

sue in negotiating their move. Or they need help with project-
ing future electrical, mechanical and communication needs. The
failure to factor in such issues can be a very costly mistake."

"Mid-sized firms typically do not have in-house facility man-
agers to handle the complexities of a move," she explains. "Our
job includes much more than aesthetics; we frequently become
coordinators of the entire relocation."

'A significant consideration in
this project was the very high
density of personnel to floor
space," adds Allen Golden. "The
complex space planning involved
four separate administrative clus-

ters, each centered near its execu-

rive partners. But central services,

such as the law library and copy-
ing equipment, had to be easily
accessible to all workers. And
everyone wants more sPace than
is available!"

\7ith diplomacy and flair, the
designers came up with original
solutions for the lobby and recep-

tion area that won unanimous approval from the diverse design

committee. In the elevator lobby and foyer, a floor of leather tiles

and lapis-blue neon lighting by artist Bennett Singleton create

a visually exciting environment warmed by jewel tones and soft
materials. A rounded enclosure with niches for works of art was

built in the reception area to camouflage the automated, accor-

dion-fold firewall required by stringent fire regulations.
To create the illusion ofgreater space, a glass wall divides the

main conference room from the reception area and exposes the

conference room's panoramic view. The relatively small space

comfortably accommodates guest seating and rwo receptionists.

A small conference room is opened up with a trompe lbeil
mural by artist Gail Timmons of a view reminiscent of the nearby

ucLA campus. Intimate lighting is focused on the conference table.

In their own offices the partners had free rein to create work
environments suited to their individual tastes. For example, says

Project Designer Tom Moffat, "You can't just go to a showroom
and find furnishings to go with parmer David Ray's red Frank
Lloyd Wright chairs. So we designed Mr. Ray's office furnishings
and had them built. The custom furnishings add significantly to
the impression of quality and attention to detail that the part-
ners wanted to convey visually to their clients." Ray's office is filled
with unusual art and artifacts collected during travels with his

wife, Arlene, a dealer in art and accessories.

Ray says that the new offices have been a hit. "There's no rea-

son why people can t have pleasant surroundings, no matter what
field of law they're in. And the clients love it."

-Julie Goodman
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Lighting: Modern Art Neon; Rick Buxie (sconces); Capri (recessed)
Chairs: Harter (reception), fabric, Stratford Hall; Stewart Furniture (lounge)
Sofa: custom, fabricated by Eli Raphael & Son; leather: Spinneybeck
Table on spheres: custom by designers, fabricated by Rudy's Millworks
Reception desk, credenza, lables: custom, fabricated by Raphael, lnc.
Art: trompe l'oeil mural by Gail Timmons; painting by Victor Zayasi table

sculpture by Todd Rich through Things From All Over: lnc.

Reception Ar"a (preceding pages and top)
Carpet: Jack Lenor Larsen; Wallcovering: J.M. Lynne Co.

Main Conlerence Room & Gaucus Room (left)

Small Conference Room
Carpet: Monterey Carpets; Trompe I'oeil mural: Gail Timmons
Pedestal lable: base, Kreiss, lnc.; top, Custom Glass & Mirrori lnc.
Lighting: George Kovacs, lnc.; Chairs: Stewart lvlanufactunng

Carpet: Jack Lenor Larsen; Mirrored wall: Custom Glass & Minor, Inc.
Lighting: Lightolier (recessed); Farallon Studios (chandeliers)
Conlerence table: custom by designers, fabricated in Thailand
Conference chairs: custom by designers, fabricated by Eli Raphael & Son
Sofa: Stewart Manulacturing; Eileen Gray table: Stendig, lnc.; Art, caucus

room: series by Mim Spertus, through Corporate Art Consultants
Sculpture (reception): by Alan Harrison, through Corporate Art Consultants
Flou,ers: My Son The Florist
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Partners' Oflice (left)

Carpet: Decorative Carpets
Lighting: Capri Lighting
Wall finish: custom by Tom McCorkle
Blinds: Gene Krivis
Desk and credenza: custom by The Campbell Group, fabricated

by Raphael, Inc.
Executive chair: Knoll lnternational
Client chair: Atelier lnternational
"Chippendale" chair: Knoll lnternational
Sofa and lounge chair: Eli Raphael & Son; fabric, Roger

Arlington, lnc.
Coffee table: lnterior Elements
Corner table: DuRovan, lnc.
Desk lamp: Diva
Floor lamp: George Kovacs, Inc.
Vases: Hudson-Rissman
Ceramic "snake house": by Dodie Hamilton, through Corporate

Art Consultants
Art and accessories: antique Burmese knife case, Northern

Australian aboriginal sculpture, and works by Fran Hoffman, Amy
Dangeri John Rose, and Kazuko Mathewes, all through Things
From All Ove( lnc.

Executive Bathroom
Carpet: Monterey Carpets
Wallcovering: A. Sommers Textiles
Fixtures and sink: Sherle Wagner
Accessories: Hudson-Rissman
Art: series by Mim Spertus, through Corporate Art Consultants
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Gene Autry Western Herita$e fitliseum,

Los Angeles

Architecture and. Interior Desigq : by lf idorn''$&in :C.oheii

Tile Contractor: Venetian Tile ' ' ': ',

Lighting Consultants: Grenald Associates

E xterior and Interiot Photo graphy' lb)t :Russ'ell'Abrtharn'.
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Ar No rrME rN AprrnrcaN HrsroRy
was there a period more myrhic and epi-
cal than that of the taming of the Wild
West. It is an epoch memorialized and ro-
manticized in popular literature, music
and cinema. Now the most colorful rec-
ords of Western lore, art and historic arti-
facts have found a sanctuary in the Gene
Autry Western Heritage Museum of I-os
Angeles, designed by Widom r0fein Cohen
of Santa Monica, California.

Carrying the name of the legendary
"Singing Cowboy" of movies and televi-
sion, the museum houses an ever-expand-
ing collecrion of arr and artifacts that tell
the history of the West from the 15th Cen-
tury to the present. These highlights in-
clude gold scales from the Califomia Gold
Rush, Buffalo Bill's oum saddle, and bronze
sculptures by Frederic Remington.

located in a 13-acre parcel ofthe pine
Meadows secion of Griffith Park, diiectly
opposite rhe los Angeles Zoo, the Gene
Autry Western Heritage Museum ex-
presses in form its presence and purpose
through the use of architecnrre indigenous
to the period and ro Sourhern California.
"Two symbols of the Old West inspired
the development of the design for the mu-

seum: Western-style towns
and Spanish Mission-sryle
architectwe," says Chester A.
Widom, are, partner of Wi-
dom Wein Cohen. "We bor-
rowed traditional building
elements from these times
and crystallized them in con-
temporary, abstract forms."
He cites the museum's cam-
panile, or belltower, and the
courryard rotunda used as an
outdoor eating area, as was
common in the old Spanish plazas.

The 140,000-square-foot museum en-
compasses permanenr and changing gallery
exhibit space, curatorial areas, a theater,
a research library, an education center, a
gift shop, a small cafe and administrative
offices. '?\gain, the concept of the Span-
ish plaza inspired the organization of the
different areas," notes Associate Michael
Heinrich of Widom Wein Cohen. "The old
plazas that were developed in the !7est
were multi-use areas. And their strong geo-
metric configurarions, inspired by Span-
ish guidelines in city and town planning,
helped to organize the major spaces."

The basic plan of the museum emerges

Opposite: Traditional architectural ele-
ments of the Spanish plaza inspired the
architecture of the Gene Autry Western
Heritage Museum. Western treasures fea-
tured in the museum include ',Sunset
on the Plains" by Albert Bierstadt, oil on
canvas, circa 1870, (top) and ,,Hunting
Wild Horses" by William Tylee Ranney,
oil on canvas, 1846 (above).
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The outdoor plaza orients visitors to Span-
ish architectural elements common to the West,

such as the belltower and courtyard rotunda.
Below: a museum exterior courtyard is

landscaped with rock work and plantings in-
digenous to Western environments.
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from fwo plazas that serve as

points of orientation. The ex-
terior plaza features exam-
ples of architecnrral elements
found in the West. The inter-
nal court establishes the mu-
seum's theme with a 130-foot
long panoramic mural de-
picting the people and cul-
tures of the !flest.

Exhibits are also designed
to be viewed in a chronolog-
ical sequence, beginning with
the exploration and leading
to the development of the
West. Authorized visitors are
encouraged to utilize the
museum's wealth of archival
documents, film and books.

Notable permanent collec-
tions in the museum include
the Colt, a 174-piece collec-
tion of historic firearms lo-
cated in the Spirit of Commu-
niry Gallery and the Spirit of
the Cowboy Gallery exhibit-
ing anicles of clothing, rodeo
materials and saddles. One of the museum's
most prized acquisitions is a collection of
significant artifacts used by President The-
odore Roosevelt during his life in the \West.

Origrnally the archirecnrre was designed
to bring in sunlight, but the museum cu-
rator and collections management direc-
tor cited the destructiveness of natural
light on museum objects. "Though there
is a large collection of art, this is still an
artifact museum, and the artifacts are
primarily construcred of paper, leather
and wood that deteriorare rather rapidly
when exposed to ultraviolet light," ex-
plains Heinrich.

Specific lights were used to highlighr ar-
tifacts and arnvork and to help alleviate
eye fatigue. "The lighting scheme was bal-
anced to create stimulation. The central
court was lit differently from the gallery
spaces, allowing eyes to refocus before en-
tering other exhibition spacesj' notes

'07idom. Installed, toq were a rightly-mon-
itored temperature and humidiry control
unit and an advanced security system.

\Widom notes that unfilled gallery spaces
await the arrival of additions ro rhe col-
lection. It may be a symbolic sign that the
story of the American West has yet ro
reach its final chapter. \When and if the
Western saga concludes, its treasures and
testaments will find a welcome home in
the Gene Autry Western Heritage Museum.

-Rick Eng

Above: The interior court establishes lhe
museum's theme with a 130-foot long pano-
ramic mural "Spirits of the West" by artist Guy
Deel, depicting the people and cultures of the
West. Top: Frederic Remington's "The Waterhole"
represents just one of many famous pieces by
the great American paintei sculptor and illus-
trator housed in the museum's collection.
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Top: The theater is central to the
museum's emphasis as an education

center. Seven permanent galleries reflect
the powerful influence ol the West on the

American conscience, among them the
Spirit of the Cowboy Gallery (right).
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The seven permanent galleries of the Gene Autry
Western Heritage Museum allow visitors to focus on
the art and artifacts that shaped the West. Shown here
are exhibits of the Spirit of Conquest (above and too)
and the Spirit of Opportunity Gaiteriei 1teft;.
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The Sa/rsh Lodge in Washington
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Regastration Lobby (page 113)

Custom Designs by Marcia Johnson lnterior Design
Carpet: fabricated by Sewelson's
Chandelier: fabricated by Charles Loomis Design

Fireplace: Oregon Slate
Lounge chair: relurbished antique; fabric: Edelman Leather
Pillow: Rag woven by Janet Thomas
Side table: Steelworks
Floor lamp: Richard Lindley
Concierge desk & chair: Jean Williams Antiques

Library Lounge (pages 114-115)

Custom Designs by Marcia Johnson lnterior Designs
Carpet: fabricated by Sewelson's
Lighting/Chandelier: Iabricated by Charles Loomis Design

Fireplace: Oregon Slate
Sofa: relurbished antique; fabric: Clarence House
Lounge chair: Minton Spidell; Iabric: Duralee & Roger Arlington
Wing chair: William Switzer; labric: Edelman Leather
Wicker chair: Tropi-cali labric: Duralee
Tables: Charles Pollack, Steelworks
Floor lamp: Richard Lindley
Candlesticks: Milton Corley
Artwork: Russell Chatham prints

Guest Room Suites
Custom Designs by Marcia Johnson lnterior Design

Carpet: fabricated by G.A.M. Carpets
Wallcovering: fabricated by Bayberry
Lighting: fabricated by Charles Loomis Design
Built-in window seat: fabricated by Ray Creager & Kaasco, lnc. with

Jim Thompson Silks & Boussac of France fabrics
Window Treatment: Iabricated by Seattle Curtain; fabric: P Kaufman
Lounge chair: Charles Pollack; Iabric: Bergamo, lnc.; finish: Hickory
Dining chair: relurbished antique; fabnc: Boussac of France
Dining table: Shaker Workshops
Artwork: Russell Chatham

Custom Designs by l\,4arcia Johnson lnterior Design
Carpet: fabricated by Weavercraft
Wall sconces: fabricated by Charles Loomis Design

Window Covering: fabricated by Seattle Curtain; fabric: Clarence House &
E.C. Carter

Chair: Lane Furniture; fabric: Clarence House
Tablecloth skirt: J. Robert Scott

Guest Room (opposite, left)

Custom Designs by Marcia Johnson lnterior Design
Casework, Headboard, Gateleg Table: labricated by Stewart
Carpet: fabricated by G.A.M. Carpets
Wallcovering: fabricated by Kinney Brothers
Lighting: fabricated by Charles Loomis Design
Buillin Seating: labricated by Ray Craeger & Kaasco, lnc.;

fabric: Duralee Fabrics; pilloru fabric: Boussac ot France
Fireplace: Oregon Slate
Window Treatment: Seattle Curtain: labric: P Kaulman
Bed fabrics: S. Harris, Osborne & Little
Wicker chair: Kawayan lmports; fabric: Westgate Fabrics
Side chair: returbished antique; fabrici Jim Thompson Silks
Footstool: Lane Furnilure

Attic Lounge (opposite, right)

Custom Designs by Marcia Johnson lnlerior Designs
Carpet: labricated by Weavercraft
Banquette: fabricated by Kaasco, Inc.; fabric: S.M. Hexter &

Contemporary Hides Leather
Sofa: labricated by Dore Upholstery; fabric: Edelman Leather
Table lamp: fabricated by Charles Loomis Design

Window Treatment: fabrics, Fonthill, Jack Lenor Larsen
Pillows: fabric, Kirk Brummel & Grey Watkins; trim: Brunschwig & Fils
Chairs: Tropi-cal; fabric: Rogel Edelman & Clarence House
Cricket table: Charles Pollack
Floor lamp: Richard Lindley
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Dining Room (above)



Interior Design by Marcia Johnson Interior Design, Marcia Johnson, Principal
Design Team: Heidi Epstein, Cheri Penttila, Sadie Rosholt, Mary IUTolfe

Architecture by Mithun Partners: J. Donald Bowman, era, Principal in Charge;
Don A.R. Doman, Project Architect

Photography by Dick Busher

SNoqualurr FILLS, LocATED rN THE FoorHrLLs oF
the Cascade Mounrains, has long been one of Washington's
leading tourist attractions, drawing over one million visitors
each year. The Snoqualmie Falls lodge was built in 1927.lts
restaurant was a favorite with both tourists and locals in the
days when the todge had only three guest rooms.

When Salishan I-odge, Inc. took over the properry and de-
cided to redevelop it into a larger resort, a top priority was to
maintain the shingle-sryle architecture and the warm, inviting
ambience of the original lodge. The project was completed in
lirtle more than a year. The renovated Salish todge, with inte-
riors by MarciaJohnson Interior Design, opened inJune 1988,
and now offers 91 guest rooms, in addition ro its famous res-
taurant and a breathtaking vista overlooking the majestic
285-foot falls.

In keeping with the desire to retain the original tone of the
[.odge, Interior Designer Marcia Johnson and her design ream
researched early American texrile patterns. "Inspired by those
motifs," Johnson says, "we sought to enhance the architecture
with a combination of rich textures and natural elements." A
striking example is the use of custom-designed, hand-hooked
carpets, which recall handicrafts of an earlier era, in the todge's
public spaces. Johnson also points to the use of artwork by lo-

cal artists and photographers as another way she carefully in-
corporated a sense of locale into the project.

The Registration tobby illustrares this expert blending of in-
digenous color and materials. There, the exposed architectural
structure and millwork are crafted of premium grade Douglas
fir. The central stairway, of fir and oak, is crowned by a custom-
designed, forged iron-and-copper chandelier, which, accord-
ing to Johnson, "is a modern variation on Early American
Shaker-style tin candlestick lights." Copper is also used on the
I-obby fireplace (one of 95 in the hotel) and the regisrration desk
area. The richly-colored, hand-hooked wool carpets are set into
flagstone flooring ranging in hues of copper, ochre and spruce.

The Asahel Curtis Library, adjacent to rhe lobby, is named

for the famous Northwest photographer who was the first to
capture the Snoqualmie Falls on film. A copper chandelier is
suspended from the carhedral ceiling. The luxurious, over-
stuffed furniture, colored in a rich, textured palette, offers a
warm invitation to hotel guests. It is the ideal place for relax-
ing conversation or an afternoon's quiet reading. To that end,
the library features assorted geography, adventure and narure
volumes. A collection of Cunis'hand-tinted photographs is on
view, along with Montana artist Russell Chatham's landscape
lithographs.

The t odge's dining room was completely restored, but the
essentials of the room's intimate charm remain the same: fabric-
enclosed dining niches, bead board walls and multi-paned win-
dows. Custom-desigrred lighr fixtures incorporare iron, copper
and linen. A custom carpet design, in shades ofevergreen, khaki,
cream, rose and gold, weaves vine, berry and leaf motifs through
a basket-weave ground.

The Attic Lounge, situated above the Dining Room, offers
one of the most spectacular views of the falls. Here, inviting
alcoves within dormers feature custom-designed banquettes.
Buffalo-leather sofas with rawhide fringe and lacing mingle with
warm wools and antique cricket tables. The custom-designed
carpet is inspired by an Early American crosshatch motif and

provides the base for the deep vine-maple red walls.
Natural materials-stone, woods, variously-patterned and

textured fabrics-combine in the Guest Rooms to create inti-
mate, parlor-like settings. Each room has a stone-faced, wood-
burning fireplace and whirlpool tub with French doors which
open onto the room and the outside view. Most of the rooms
and each of the todge's four suites have walk-on balconies or
patios overlooking the Snoqualmie River.

Marcia Johnson set out to create 'h reminder of an earlier
time." A visit to The Salish l-odge is an easy way to get away
from modern-day cares, as its secluded splendor is just 30 miles
from downtown Seattle.

-Ellen Baskin
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CUTTING EDGE

Bentley Mills, Inc.
The Art and Sc'ience of Carpeting

Trur eND TECHNoLocy HAvE BEEN oN THE sIDE oF
Bentley Mills, Inc. Since its founding in 1979, the com-
pany has risen to the list of the top 10 exclusively
commercial carpet manufacturers in the
United States. Bentley has also
garnered a reputation for pro-
viding decorative covers to some

of the most prestigious floors in
the country. Its fine qualiry high-
sryle broadloom carpet and match-
ing carpet squares have graced the
floors of a myriad of hotels, retail
spaces, corporate offices, public spaces,

hospitals and restaurants.
This is a considerable achievement

for a company celebrating its tenth an-
niversary this year. But innovations in car-
pet production technology and Bentley's
readiness to explore new, untried techniques
are reasons for its high standing in the in-
dustry today.

"Part of our strength is the space-age tech-
nology we use," states Bentley President Philip
Wexler. 'Add this to our commitment to per-
sonal and fast service, a forward-looking design

Shubert Thedr€, tos Angeles
lnterior design by Design Encounter,
photography by David Zanzinger

department and a strong position in the
contract market, and you have a winning
combination."
Though technology has given Bentley's

creative team new tools to extend the
range of design possibilities, it is not,
says Bendey Executive Vice President

Jack Mishkin, head of the design
department, a substitute for in-
spiration. "The entire broad spec-

trum of product possibilities is

always going to be a mixture of
machine capabilities, yarn sys-

tems and computer-aided de-
sign systems," he explains.
"But the creativity of the
designer to interpret market-
ing's need and the wants of the
design and architecture com-
munity is essential to the suc-

cess of a product."
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Mishkin says inspiration for carpet de-

sign abounds in many forms and hues. In
Bentley's distinct color palette can be dis-
cerned influences of great paintings such
as the works of the French Impressionists,
colors and shades from the cosmetic in-
dustry and the infinite variations of na-
ture's pigments. Natural and man-made
architecture serye as templates for Bentley
patterns. "Sometimes the shape of leaves,
trees and mountains can give us great ideas
for free-flowing designs that are so popu-
lar today in all segments of the contract
industry," notes Mishkin. "And the shapes
of great buildings give us the basis for
some very handsome geometric designs."

Tianslating these concepts into product
is made possible by state-of-the-art equip-
ment housed in Bentley's 400,000-square-
foot headquarters and manufacturing fa-
cility in the City of Industry, east of Los
Angeles. The Bentley VelvaIfeave" pat-
tern machine and video design equipment
create virnrally infinite color combinations
and refined, carved textures. The system
of computerized tufting permits multi-
level, geometric patterns by varying the cut
pile and loop heights. Says Wexler:
"Without this machine, we would not be
able to offer the diversity of hand-carved-
look patterns at reasonable prices."

The Bentley Chroma'Iech" system uti-
lizes computer/video-assisted design capa-
biliry with precision color placement tech-
nology. The system can reproduce any pat-
tern, from florals to intricate geometrics,
with depth of color and precision. Once
designed, any pattern can be transformed
into cut pile or loop texture, tufted carpet.

Bentley has also expanded the possibil-
ities of carpet dyeing with Chromojet tech-
nology. A continuous coloration process,
Chromojet permits the application of up
to 10 different color solutions to predeter-
mined areas of the carpet. The process

uses a computer-controlled jet application
for precision color placement. The advan-
tage with Chromojet is superb color pene-
tration and quick custom designs. Also,
patterns and designs are stored on floppy
disks, not on large, cumbersome screens.

"Bentley has always been on the lead-
ing edge with the newest in capital equip-
ment to produce more efficient and better-
looking carpet," says Mishkin. "I believe
the American carpet industry is by far the
most efficient and best-run in the world.
We are more inventive and more respon-
sive. And I feel thar Bentley has influenced
the industry in that regard."

-Rick Eng

American Aarlines Admirals Club, Nashville
lnterior design by Gresham Smith & Partners, photography by Jonathan Hillyer

Cincinnati Bell lnformation Systems, lnc,
lnterior design by KZF lncorporated, photography by Hickey-Robertson

Gibraltar MoneyCenter, San Diego
lnterior design by Designtech, photography by @Schneider/Walton

119

.. 4j ,,X"*:,

rT

.>_

I

:

i-l

m.'

'lem*
I

ll

res-\'



THE ARTFUL DIFFERENCE

Bmnschwig & Fils
I{ew Museum Collecti,on Celebrates Greek Desi,gn

Product photography by Susan !7ides

THr sprnr.rrD AND DIRECT SIMPLIC-
ity of Greek design comes alive with
Brunschwig & Fils'Benaki Museum Col-
lection of 30 vibrantly original fabrics,
wallcoverings and borders. The result of
a three-year collaboration between Brunsch-

wig & Fils, the lOO-year-old French fabric
house, and the well-known Benaki Mu-
seum of Athens, the collection is the first
group of fabrics and wallcoverings ever to
be authorized by a Greek museum.

"For us, working at the Benaki was like
discovering King Tirt's tomb. It was a treas-

ure trove filled with all sorts of new design

possibilities-new motifs, new themes, a

new sense of color and light-never before

seen by the American public," states Mur-
ray Bartlett Douglas, senior vice president
of Brunschwig & Fils.

In its long and colorful history Brunsch-

wig & Fils has established a reputation for
its strict interpretation of historical de-

signs, working closely with curators from
the Mus6e des Arts Decoratifs of Paris, the
Brighton Museum in the United Kingdom,
and the \Tinterthur Museum in the United
States, to establish impeccable reproduc-
tions of the highest quality. Now, with the
Benaki Museum Collection, Brunschwig
& Fils has initiated a further step.

Given carte blanche to freely interpret
the Greek morifs and themes found amongst

the museum's 50,000 holdings, the fabric
house created a line of 30 new designs
whose freshness and originality distin-
guish it from all previous Brunschwig &
Fils collections. "Though I had studied

Greek and Roman art and architecture, I
didrft know quite what to expect at the
Benakij' says Mrs. Douglas. "Vhat we
found were designs that had evolved from
an entirely different historical perspective

than Western European design, but that
had been nonetheless created in a unified
spirit and a tradition that was followed by
generation after generation."

Discovered were stark, architectonic clas-

sical forms, vivid Byzantine floral em-

120



The spirit and simplicity
of Greek design is
naturally suited to the
American interior.

Highlighting Brunschwig & Fils' Benaki Museum
Collection is this dramatic set of coordinating papers
based on lhe Justinian Panel (tar left), which simulates
a recessed niche. The classic technique of warp-or
ikat-printing is reflected in the E/ectra Warp Print
linen/cotton blend (left). A grape design found on a
14th-century plate became the motif for the Dlonysos
fabric (above). Chrysso Damask (right) is luxurious
fabric inspired by an 18th-century Greek wedding dress.

broideries and dowry rugs, intricate arab-
esque and marbleized pafterns on Orto-
man tiles, and clear and minimal designs
drawn on bowls and utensils used in con-
temporary Greek life. "Designs decorate
the useful objects that the Greeks live with
and use every dayl'comments Mrs. Doug-
las. "Theirs is a utilitarian approach to de-
sign, which links it directly to life and
which made it possible for us to see how
Greek design could easily be transported
into the American interior."

Just as the Benaki Museum represents
a cohesive collection of art selected from
the 3,000-year-old Hellenistic tradition,
the Brunschwig & Fils collection of Greek

designs comprises a unified whole. Virtu-
ally every wallpaper is accompanied by a

number of coordinating borders and
fabrics. The cenrerpiece ofthe collection,
the Justinian Panel, is part of a large en-
semble including a dado, border, rhree
wallpapers and two fabrics, all of which
were correlated by Assistant Design Direc-
tor Marianthi Raptis. The eight fabrics in
the collection are inspired by Mediterra-
nean costume and textile designs, ranging
from a ma;'estic Ottoman medallion print
to Byzantine floral and figurarive motifs
and traditional ikats and plaids.

The architectural tile work found in the
Benaki Museum led to 18 new wallpapers

and borders, many of which actually repli-
cate in their repeat the appearance of in-
laid tiles. Other Greek motifs, including
the grape, carnation, fish and mermaid,
found their way inro the collection. "The
tremendous ease with which the Greeks
translated three-dimensional shapes into
two-dimensional designs inspired the
Brunschwig 6< Fils design ream to work
in the same spirit as these ancient anists,"
reflects Mrs. Douglas. Indeed, it is the
Hellenistic legacy of art and design that
has given life to the wellspring of classic
styles, richly interpreted and reinterpreted
by Brunschwig & Fils.

-Edited by Rick Eng
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ART & ARTISAN

SOT]THWESTERN
VNION

ArtistWoody Gwyn in New Mexico

Photography courtesy of the Gerald Peters Gallery, Santa Fe

LreN srnr,tcHES oF HIGHWAY sLICE THRoUGH ARID
mountain passes and rise into an expansive space of sky; an as-

phalt parking lot, mundane and grittn is iuxtaposed to a vivid
blue Pacific. The pavement's

white, geometric lines thrust
outward to thewide rim of
sand and water.

Landscapes painted en
plein air are the basis of
major works by realist
painter Woody Gwyn. Con-

temporary scenes that range

from the panoramic land-
scape of New Mexico to
the vast ocean shoreline of
the Pacific, Gwyrfs can-
vases take on a photo-
graphic, super-real qualiry
executed with the preci-

sion of a technician. But to
imply that this body of
work is merely a skillful

nature's terrain have become the trademarks of this Texan-born

artist. "l keep thinking I'm doing my last highway and then I get

inspired to do another. I suppose Monet did his lily pads because

they gave him an excuse to
express the things he was

interested in, They be-

came a metaphor for life;
I feel the same way about
my highways as he did
about his lily padsj'muses
Grrry..

lnterests are a key to un-
raveling Gwyn's artistic
philosophy. His process

involves a "boiling downj'
as he explains, "to the bare

essentials in order to ex-

press exacdy what it is that
interests me." The sparse

simpliciry of Foothills ex-

emplifies this point. A
straight strip of highway

rendering of what "is" would be misleading. For Gwyn captures

a visual excitement, a touch of magic, in his ability to trans-

late common Southwestern scenes into provocative works of an.
Horizontal, band-shaped

paintings of man-made
oblects strapped against

divides hills and sky-no additional elements encumber the

composition. "Style," says the artist, "is when you know exactly

what it is that interests you to the exclusion of everything else.

My art is about light and

Reef fuint, 1988, oil on canvas, 5'x8'.

Below: Foothills, 1988, oil on canvas, 12" x14'.
Opposite, top: Rock Embankment, 1982 oil on canvas, 6'x9'.

space-which is the rea-

son I live in New Mexico." >
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"'W'hen I said that Clzanne was the father
of modern art, my friend said wisely 'Wood5

life is the father of modern artl "
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ART & ARTISAN

Born in San Antonio and reared in Midland, Texas,

Gwyn moved to New Mexico during the midi70s, first
settling in Galisto and later relocating to Santa Fe.

Growing up in Midland during the'50s-where neigh-
bors George and Barbara Bush lived three doors
down-Gwyn profited early on from the town's active
artistic community. Always the class artist, he was a
student in a special arts program which brought artists
from all over the country to teach children about art.
"l remember seeing a reproduction of a painting by
Eakins and being mesmerized by the qualiry of the light
and the feeling of space-things which to this day, I'm
still pursuing in my own art;'says Gwyn.

Later, after fwo years at the Pennsylvania Academy
of the Fine Arts-America's oldest an academy, famous
for its Realists-Gwyn was advised to leave school and
gain experience as a working artist. Returning home,
he began painting landscapes of the Texan flatlands.

"There is a horizontality about West Texas. It's a

powerful landscape and there is no way to live there and
not have it make an impression on you," says Gwyn.

Indeed, beyond the swirl of paint, Gwyn's works are

imprinted with the seal of his native roots. ln l-amy
Bridge lI, a pint-size overpass is seen through the haze

of a distant horizon. The expansiveness of the lean con-
figuration of the earth and paradoxical compression
of the landscape convey not only a Southwestern im-
age, but a Southwestern perspective. It is interesting to
imagine how such a painting would behave in an

interior-its pristine colors and stark landscape offer-
ing a cool, subtle intensity.

A scene of the California coast, Reef Point again
points to Gwyns captivation with wide, open spaces

and the winsome play of light. From ordinary elements,

two yellow trash barrels poised against a foreground
of asphalt and a background of ocean water, evolves

an arresting image.

Naturally articulate, Gwyn hesitates when asked about New Mexico's
geographical allurements. So many have talked about the extraordinary
quality of light and space, he says. "Living in New Mexico is like living
on the spine of the continent: you can go one way or the other. Of course,
there is a great quality of light here, but it also has to do with what can
be seen with the light. Because of the clear atmosphere and the configu-
ration of the land, there are objects to look at 100 miles away."

Today as in years past, much of Gwyrfs subject matter is a mere 15-min-
ute drive from his studio. With oil paints on hand, his drives along the in-
terstate offer a wealth of inspiration: to the east, New Mexico's luminous
Sangre De Cristo Mountains; to the south, sprawling plains. Back at the
studio, Gwyn is careful not to rely solely on memory. He always sketches

first on location, careful to note whatever nuances make a scene special.
"One of the challenges of realist art is the fact that there are several

hundred years of precedence. When your work is connected with the look
of the world, the possibilities are endless. But often, if an artist gets into
a concept, you can exhaust it;'says Gwyn. He cites, as an example, artist

Jackson Pollock, famous for his drip paintings, who attempted unsuccess-

fully at the end of his career to incorporate human imagery into his con-
cept. "He was a great American painter and his paintings represented a

significant break with tradition, but when his concept ran out, so did he."

Only recently has Gwyn discovered a new direction in his own concePt:
people. "It is the first time in years that I've found a subject that is really
me. Until recently, I hadn't experienced anything that I wanted to say about
the human image because only now have I seen a way to paint it that would
be my ownj'he says. For Gwyn, creating an exciting visual experience is

far more crucial than the philosophical overtones-which he insists be left
up to the viewer.

"I painted the barrel with the ocean (Reef Poizf) because it was an ex-

citing visual. As soon as I saw it, the hair on the back of my neck stood
up and that was the signal! That is life telling you to go in that directioni'
he says. A firm believer in the powers of intuition, Gwyn reveals the source

of his own inspiration. "r0flhat I hope is influencing me the most is life.
I remember having a discussion with a friend because I said that C6zanne
was the father of modern art, and my friend said wisely, 'Woody, life is
the father of modern art."'

-Paula Fitzgerald

lnterstate Snow, '1986-81-/, oil on canvas, 2'x101/z'.
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The Arrso'Prornise: V
enformance witlrout a doubt.

A wlrenyou clroose

an Anso bra,rrd commercial

carpet of uncompromising

beauty, you never have to

worrTr about compromising
performance. Because we put

evolxr Ango@,Anso II7@, and

high-p erformance A.nso IlITo Ep
rqrlon carpet through a

serles of grueling certification

tests, including everJrthing

from tuftbindto static control.

Acarpet ca,rt't get our label-
or the Allied 1o-year wear

wamant5r-without it.

It's a tremendous amount of

work to certify every single

eonstruction this way. But

thenyou canbe certain every

carpet with our labe1 on it
will deliver outstanding
performance-without a

doubt.

bstallatt@: TPC at Southwind.,
Germaxrtown,TN
Desllluer: clane Baxter, Country Club
Designs Inc., Delray Beach, FL
f lll: Karastan Bigelo.w
Fabrlc: McMaster

Allied Fibers

A]lied. tr'lbers Mtd-Atlantic NortJx Central Gulf States West Northeast MidwestI4llBroadway shar""E-M.htey c*olArrrl"""r rv*Swarr,.", ilon,.n..ronr.o.1 frHfrffi,,uorr, ffifl**NewYork,IIYrools (8o4)520-5505 (P12)691-5089 (4o4)690-14ro (214)gs6-szo5 (are)Eer-o188 (Bo3)z?e-azoo
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BOOKS

GARDENS, BESTAARANTS, TILES

Design Strategies for the Profess'ional

By A. Allen Dizik, rnsto

Landscape Design in Chinese Gardens
By Frances \6-Sing Tsu
McGraw-Hill Book ComPanY
1221 Avenue of the Americas
New York, New York 10020

$37.s0

A most enticing and edifying book on Chinese gardens. The

author tells us that the traditional Chinese garden is held in
high esteem in the Chinese history of culture, art and architec-

ture. Frances Ya-Sing Tsu hopes that through this book people

will "see" and understand traditional Chinese art, for it inti-
mately relates to literature, poetry, music, drama and gardens.

She demonstrates and explains the underlying design princi-
ples, which she supports by plans, a number of photographs,
and diagrams of gardens. Examined are the unique characteris-

tics of the Chinese garden in comparison with the Western

garden tradition, with a special emphasis on design. There are

wonderful examples from famous gardens, illustrated with
numerous photographs of scenic details explaining the designs

from an architect's viewpoint. Three appendices give plans of
various gardens, a chronological table of Chinese dynasties,

and garden names translated into English. Interesting is the fact

that, according to ancient Chinese tradition, the human charac-

ter can be judged by one's response to nature. It was believed

that a person who loved mountains and water more than
worldly goods was to be accepted as a Person of deep spiritual
sensitivity. This is a highly informative and beautifully presented

treatise on a unique culture. I consider it a major contribution
to the understanding of the history of landscape design in
Chinese gardens.

Successful Restaurant Desagn
By Regina S. Baraban & Joseph F. Durocher, Ph'D.
Van Nostrand Reinhold
115 Fifth Avenue
New York, New York 10003

$37.95

Case studies of successful designs illustrate how to combine ef-

forts of architects, facilities planners and interior designers to

achieve more effective, attractive, overall restaurant design. This

is a book of philosophy and ideas as well as practical applica-

tions. By looking at the restaurant as a whole, from the point
of view of customer, chef, manageE owner and designer, we find

a new perspective. The authors believe that good restaurant de-

sign will integrate architecture, graphics, furniture and food to

form a functional whole, which, from the lobby to the butter
plate, will be pan of the design scheme.
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Ceramic Art of the Malibu
Potteries 1926'1932
By Ronald L. Rindge and Thomas
W. Doyle, Toni Doyle, Charlotte H.

laubach, Frcderick C. May, Judge
John J. Merrick, John F. Rindge.
Marcia Page, ed.
The Malibu Lagoon Museum
P.O. Box 291

Malibu, California 90265
$57.00 (inside California)
$53.75 (outside California)

The Malibu Potteries flourished briefly
in the late 1920s, producing a wealth of
dazzlingtile and ceramics which can still

be appreciated in countless homes and

buildings throughout Southem Califor-
nia. This book lavishly illustrates and

documents the production of a most
unique company. Photographs reveal a

rich variety of patterns, color and in-
genious use of decorative tilework in
both public buildings , such as the los
Angeles Ciry Hall, and private homes

such as the Adamson House in Malibu.
Background material includes early his-

tory of the fabulous Rancho Malibu,
and its owner, the Rindge family. In ad-

dition, the authors include firsthand
accounts from former employees of
Malibu Potteries, detailing the factory's

establishment and its production pro-
cesses from design to finished installa-

tion. Their recollections also provide a

fascinating glimpse of earlier times in
Southern California.

With more than 200 exhibits, illustra-

tions and photographs, most in full
color, this hard-cover volume of 130

pages includes a complete bibliography,
notes, a stock number index and subiect

index. A dust jacket printed in full color
protects a blue, lined cloth binding on
which the title is printed in silver. Only
2000 books were printed. Orders for
this first edition will be taken on a first
come/first serve basis.

-Publisber's 
release
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"No. IT
IUST LOOKS
EXPENSIVE]'
With results this spectacular,
who'd expect a tile so reason-
able. With Porcelanosa you
can now have all the lastino
beauty and richness of a m&e
expensive European ceramic
tile, at a price you can afford.

And don't think you'll be sac-
rificing quality for good looks.
When you buy Porcelanosa,
you're purchasing fine quality
ceramic wall and floor tile.

Porcelanosa tiles are pro-
duced by the most advanced
manufacturing techniques
to insure manyyears of lasting
enjoyment.

Stop by an authorized Por-
celanosa distributor today or
send $1.00 for a copy ofour
full color brochure.
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Circle No. 58 Reader Service Card

shown: FrooR Rodos Blonco &
Rodos Negro. tNSEr: Rodas platino

& Rodas Morfil.

Tile by Porcelanosa
IDEA SHOWROOM
l30l Stare College Blvd.
Anaheim, CA 92805
(714], 772-3183 I]T

DISTINCTIVE EUROPEAN CERAMIC TILE



FLOORCOVERING SHOWCASE

Pnzes From the Floor
A Winning Showcase of Durable and Dgnami,c Designs

300

301

Latco Products adds "Township" to their

Cachet Collection of decorative ceramic

tiles. The series consists of nine 4"x4"

hand-molded tiles and is available in three

natural color shades. Circle Number 300

. . .Terracotta (MH) tiles from Country

Floors are handmade in Spain and offered

in different shapes and sizes. Insert tiles,

shown in white, are also available in beige'

Circle Number 301 . . .Imported from

Italy as part of American Olean's World

Collectionl' "Terra Pavers" porcelain riles

are suited to interior and exterior appli-

cations and are available in 10 colors and

a variety of surfaces. Circle Number 302

. . . Sigma decorative limestone is made of

natural quarried stone from the Burgundy

district in France. The floorstones come

in a variery of thicknesses and colors from

Walker Zanger. Circle Number 303. . .

Atelier d'tpis Classique has designed a

new line of Tibetan carpet-Plateau, con-

302

303 304

sisting of 10 designs in multiple colorways.

Designs are both traditional and contem-

porary, such as the Post-Modern "Square

Tilt." Circle Number 304.. .Del Piso

Brick & Tile presents "Corindo' by Fi-

andre, a new line of fine, fully vitrified

porcelain stoneware for residential or com-

mercial use, which is offered in rwo sizes

and nine up-to-date colors. Circle Num-

ber 305 . . . An attractive floral pattern

provides the charm of the Spring Flower
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From creatively designed carpets by artist David Hockney and designers
Charles Pfister and Pamela Babey, to classic, earth-tone tiles, floorcover-
ings for 1989 offer an eclectic blend of styles coupled with top quality.

305

Collectionlu a new imported Italian floor

tile line from Huntington/Pacific Cer-

amics. Circle Number 305. . . Ramstone@

introduces its "Desenstone" series, which

features semi-precious and precious stones

or plain surfaces, and can be specified in

any color and gemstone combination

needed to complete a total look. Circle

Number 307 . . .Residenrial applications

will benefit from the durabiliry of Avonite's

Class I Flame Spread Material. r07ith the

307

addition of architectural white, the prod-

uct is now available in 13 colors. Circle

Number 308. . .Carreler Joyau elegant

ceramic tile trims and moldings from La

France Imports are handmade and hand-

glazed in France. They are available in 300

custom colors and include classic shapes

and resilient surfaces. Circle Number 309

. . ."Rondo Veneziano," by Hastings Tiles

& Il Bagpo Collection features this neo-

classic series of Italian ceramic tiles with

308

309 31r

an intriguing mottled-and-rextured effect

that is based on an old Venetian painting

technique. The 8"x12" tiles, suitable for
walls and bathroom floors, come in six

colors. Circle Number 310. . .Tile by Bor-

celanosa has been updating its ceramic tile

line by adding new styles and designs. Rec-

tangles, octagons and oversized tiles as

large as L8"xl8" are becoming more and

more popular. Circle Number 311.

Continued on page 130
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FLOORCOVERING SHOWCASE

Continued from page 129

315

313

316

Hoboken Wood Floors presents "Capo

Nero," part of the lrgnotex Collection of

wood flooring from Italy. Many color and

pattern combinations are possible, from

graceful blues and warm browns to irides-

cent shades. Circle Number 312. . . From

Kentucky Wood Floors come three new

custom borders, "St. Croixj"'Chelsea" and

"Florentine" (shown). The designs are

available in a variety of wood species and

come preassembled for quick installation.

Circle Number 313. . .Custom Accents, a

new line of inlaid borders and coordinat-

ing corner motifs from Tarkett Hardwood

Division-North America, can be used to

delineate the borders of a room or highlight

other architecnrral features. Cirde Number

314. . . Bonar & Flotex, manufacturer of

LOBOFLOR@ hardwearing carpet and

carpet tiles, introduces its new Corporate

Collection, featuring "Matrixj' coupled

linear squares on a solid color back-

ground. Circle Number 315. . . Eleven of

the world's most renowned artists and ar-

chitects, including David Hockney and

Michael Graves, have created contem-

porary graphic designs for "Dialogj'a car-

peting collection from Vorwerk and Com-

pany. Circli Number 315 . . . Armstrong

World Industries adds four new colors-
blue topaz, copper, turquoise and gar-

net-to its Suffield line of commercial

vinyl sheet flooring, bringing the line's to-

tal number of colors to 14. Circle Num-

ber 377 .. . Bold, colorful pafterns against

a broad, rich plane of deep blue make this

l00o/o wool, custom-designed rug from

Royal Thai Carpets/Sewelson s Carpets tn-

ternational a real adventure with color.

Circle Number 318.

Continued on Page 130
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Non-Shading! New "no-fault" Polyblend is
revolutionary because it is the only ceramic tile grout
specifically designed to eliminate shading. It is also
more stain and mildew resistant, applies faster and
easier, has increased bond strength and adhesion...
witbout the use of latex additives or admixes.Just add
water and you get the most dense, smooth surface
ever. Ba-sed on latest polymer chemistry, new "no-fault"

Polyblend is available in
aspectrum of47 colors. For
more information and color
cards, contact your Custom
distributor or call us today.
Circle No. 38 Reader Service Card

CUSTOM BUILDING PRODUCTS
6511 SALT LAKE AVENUE, BELL,

cA90201 (213)582-0846
1713 1O9TH ST, GRAND PRAIRIE,
rx 75050 (214) 641,-6996
2125 SWEETWATER INDUSTRIAL BL.,

LITHIA SPRINGS, GA 3OO5-



FLOORCOVERING SHOWCASE

Continued from page 1j0

320

322

323

Created for V'Soske by designers Charles

Pfister and Pamela Babey is "Inflighr Day,"

a silk and wool rug available in the light

color palette shown, or in darker, "Night"

shades. Circle Number 379 . .. Patterson,

Flynn & Martin, Inc. presents a special

collection of sisal and cotton rugs hand-

woven in Guatemala. The combination of
the rwo fibers creates a special texture and

allows for creative color placement. Cir-

cle Number 320. . . Santa Fe Interiors de-

signs rugs using contemporary and tradi-

tional motifs. Their own adaptarions and

reproductions of classic 19th-century

Navajo Rugs are also featured. Circle

Number 32!. . . New from Country Life,

"Ribbons & Roses" is one of three new

area rugs in charming patterns, woven in

10002 wool and available in 6'x9'. Cir-

cle Number 322. . . Exclusive Oriental

Rugs presents "Bijar," from early 20th-

century Persia. This one-of-a-kind design

is 700%o wool pile with a 10002 cotton

warp. The rug shown is 5'2"x4'3". Cr.-

cleNumber 323. . .This 4'x5' Pakistani

Oriental rug is available from Behgooy.

The unusual Persian design and fine qual-

ity makes this one of a kind. Circle Num-

ber 324. . ."rtr7ildflowersl"'the latesr ad-

dition to the Garden of Eden'" Collec-

tion from Karastan, features a meadow of
daisies, poppies and narural ferns in a

deep, rich field. The pa$ern is woven of
l00o/o wool. Circle Number 325.

Continued on page 1.34
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Piso we care just as rnuch

Del Piso.,.rnaking

t&tt

tile and stone products will please even the

contribution to your eovirorunent.

DelPiso

Circle No. 113 Roader Service Card
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Please visit our shovroom and
enjoy this journey from the
exotic to the new wave
contemporary artists of today.

/rll works available for
immediate placement.

things from

The fbuch!

These pieces assembled are examples of the decorative art available to you.

Inc.

The L.A. Mart, Suite B7C)

1933 South Broadway
Los Angeles, Califomia 90007
Arlene Ray, President
(213) 747.nrc
F,cX: (213) 746-1215

Cir0le No. 109 Fseder S€rvics Card
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FLOORCOVERING SHOWCASE

Continued from page 132

326 327

331

"Desert Fire" and "Desen Lightsl'designed

by Invicta Carpets of Australia for Wool

Merchants International, are 1007o wool

companion loop and cut pile carpets. Both

are offered in 15 coordinating pastels and

neutrals. Circle Number 326 . .."Natchez

Oak traf," aI00o/" wool Brussels Wilton

carpet from E Schumacher & Co., is avail-

able as an area rug or as wall-to-wall, with

or without border. The coordinating bor-

der is offered in a 63h" width. Circle

Number 327 . . . Almar Carpets Interna-

tional introduces three patterns in the Ce-

lebes Collection of woven wool carpets

designed for corporate interiors. The col-

lection consists of seven parterns in 30

colorways. Circle Number 328. . ."Vi-

sionsl' a new Anso V \iforry-Free'" car-

pet from Galaxy Carpet Mills, won Allied

Fibers'first "Excellence in Carpet Styling"

Award. "Visions" is a group of three pat-

terns on a solid-color fine denier velvet

base. Circle Number 329. . .These Merit

Wilton boucl6 and jacquard woven Wil-

ton wools can be found at Jim Wylie and

Company, and are available with borders

for use as rugs as well as in wider widths

for wall-to-wall installation. Circle Number

330 . . . A hand-sculptured custom area rug

designed and fabricated by Thomas

Decorative Carpets and Fabrics, Inc' en-

hances a traditional family room setting.

Circle Number 331 . . ."Caroline" is one of

the designs in Rosecore Carpet's Zndiacll

Collection. These 100o2 wool area rugs are

available in custom colors and sizes. Circle

Number 332. . ."Expressionsl"' by Selex,

a division of Gdaxy Carpet Mills, allows

free-form and other custom patterns to be

sryled over a background of dense, cut-pile

carpet through a comPuterized placement

system. Circle Number 333.

Continued on Page 136
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Circle No. 116 Beader Service

7

Beautiful Stone

l-argest lmporter of

French Limestone

Marble and Granite

Exclusive Lines

TTEXSOL

Corporate Office/Warehouse: 81 8.846-5303
57 E. Providencia, Burbank, CA 915O2

Showroom: 213.855-1816

3O4 N. Robertston Blvd., Los Angetes, CA 9OO48

Circle No. 17 Beader Seruice Card



FLOORCOVERING SHOWCASE

Continued frot4 page 134

334

335

337

339

Saxony Carpet Company's "Rusticana,"

from irs collection of sisal and coir-

blended carpet tiles, can be combined to

create a variety of unique designs. Circle

Number 334. . iTiek VII" is one of the

designs in the Enterprise Collection by

Sherri Futter, available through Decorative

Carpets. Circle Number 335. . ."Chateau

Imperiall'" new from Bigelow, is a thick,

heavy velvet Saxony. The carpet is availa-

ble in 35 colors and features an ultra-fine

yarn. Circle Number 336. . . Edward

Fields Inc. adds the Constellation Collec-

tion to its custom carpeting galaxy. Geo-

metric patterns are woven in yarns of two

colors-the resulting design emerging in

clusters of tiny dots, like stars in the skies.

Circle Number 337 . .."Crystal Palace," a

multi-color patterned cut-pile carpet from

Bendey Mills, was engineered with a com-

bination of space and yarn-dyed DuPont

Antron@ continuous filament nylon to en-

hance product wearabiliry. Circle Number

338 . . . Harbinger Carpets introduces the

Strategy Group, available in 13 color com-

binations and made up of three coordinat-

ing products with muted yarn colors.

Circle Number 339 . .."Gran Cruj'a com-

mercial cut pile carpet by Pacific Crest

Mills, features a small-scale diamond pat-

tem. Its softly-toned background shades

include taupe, azure blue, and blush. Cir-

cle Number 340. . .The new, patterned

carpet collecrion from lres Commercial

Carpet Co. features a series of small-scale

graphic designs. Advanced generation ny-

lon yarns create a durable commercial

floorcovering. Circle Number 341.

Continued on page 138
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Circle No. 114 Reader Service Card

Where you dare to be different!
Distinctive yet practical, this bold sheet vinyl
transforms any ordinary floor into something speciall
Londot's unique embossed pattern comes in five
expressive colors. Rolls are 6' x 60', ideal for stores,
homes offices. Matching wall covering available. Call
or Writg . . . 
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Ottice and Warehouse:
1832 S. Brand Blvd., Glendate, Ca. 91204

(2131- 245-6927
Showrooms:
8750 Melrose Ave., Los Angeles, Ca.90069

(213) 278-8664
zsbo air*ay nre., space 8-104, costa Mesa, F'or the Jinest

Ca. 92626 (714) 546-3671 ceramic tile, marble
7016 Old,Katy Rd., Suite 219, Houston, Tx.77O24 a.nd granite.

(7't3) 861-774s
Showroom & Warehouse:
11500 S. Main, Suite 124, Houston, Tx.77025 Call or write for our

(713) 664-8811 tatest brochures.
Circle No. 112 Reader Service Card
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FLOORCOVERING SHOWCASE

Continued from Page 136

343

347

"Healthtechj' a tri-styled package from

Charleston Carpet, is marketed for the

health care field. All three products coor-

dinate in color and are solution-dyed, with

anti-static control and anti-microbial fea-

tures. Circle Number 342. . ."Contessa"

by Collins and Aikman is a cut-pile car-

pet designed with the soft feel of a natural

yarn. Its 48 colors range from pale tones

to deep hues. Circle Number 343 . . ."Uto-

pia," a new residential carpet from Cus-

tomweave Carpets, consists of 100%o con-

tinuous heatset filament Anso V'Worry-

Free"nylon and is available in 40 colors.

Circle Number 344. ..Whitecrest Carpet

Mills uses BASF's Znftror 500@ ZX

solution-dyed nylon yarn in "Wellington,"

which is comprised of new contract scope

colorations. Circle Number 345. . .The

Tiaditional Classics Colleaion by Couri-

stan presents "Ribbon Bouquet," available

in black, green and burgundy. Circle

Number 345 . . . Atlas Carpet Mills, Inc.'s

new products, "[rxingtorf' and "Carlislej'

are available in 20 colorways. "Brenton IIj'
also new, is available in 20 colorations

that accent lrxington and Carlisle. Circle

Number 347. . .Classic English designs

are recreated in Stark Carpet's Historical

Collection. "Laycock", a replica of a 19th-

century design, is 100%o wool and was

woven in England. Circle Number 348 . . .

J&J Industries' collection of hospitality

designs with coordinating solids is man-

ufactured of 100%o Commercialon@ Soil

Hiding Nylon. Colors can be selected

from 120 shades. Circle Number 349 . . .

"Ideal" is a new saxony from World Car-

pets. This Allied Fiber product is an Anso

V Worry-Free* carpet and is featured in

24 solid colors. Circle Number 350.
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The Ultimate in
Southwest Design
Seven warehouses all in one
location: consisting of a multi-
million dollar inventory in
such items as furniture, light-
ing, architectural appoint-
ments, antiques, numefous
artifacts, etc., etc.

One day touring ouf ware-
houses is equivalent to years
of searching in Mexico.

(818) 769-5090
5356 RIVERTON AVE.

NORTH HOLLYI$(iOOD
cA 91601

Circle No. 110 Reader Service Card

Keep the West's
lnterior Resources
qt Your Fingertips!

lf you are tired of tracking down the
office copy of DESIGNERS WEST 1988

RESOURCE DIRECTORY, or just want a second
copy for your own personal use, you can order

single copies through the mail.

Just use the coupon below to order
extra copies of this invaluable reference work.
Each copy is $10.00; order five or more and

receive a special rate of $7.00 each.

SEND _ DTBECTORY(S) AT $10.00 EACH
(oRDERS OF F|VE OR |\,4ORE ARE $7.00 EACH)

Advance payment rs required.
Enclose check or money order with coupon, and matl to DESIGNERS WEST,

Atttentioni Crrculatron, P.O. Box 48968. Los Angetes, CA 90048.

zlP

NAME

COI\4PANY

ADDHESS

crw

STATE

AN/OUNT ENCLOSEO

DafUa. oafinit"ly. Because DAPHA demonstrates rhe care and attention
to deuil required by dre most demanding desrgners for their

custom-upholstered fumiture, custom headboads and fitted slipcovers.

COM only. Only to professionals. For more infomation,
write or call for a free brochure.

Premim 14-Day Availability

DAPHA,Ltd.
Po. Box 1584 . Hth poif,i, NC 22261

In NC:919-849-3312 . Oubide NC:80S334-7396

Circle No. 111 Reader Service Card
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Hydraulic System

Motivc -S1;ring

style and sophistication. Ac/e/anre

. brin$ ir*el/igerrt t/erign to the great outdoors

with /e.rturertlut art.r step aheat/ irr conriorl

ar x/ rty/in g. r /ts.strikihg ergor rornrc iiroiikr
t

t /r,r wr rcck-rolirJ strurct ura/ st rcrigt h liom.a

trrtilrt, A/i2p1ltlqx " lr.rnre oi citntler/.t/u- .'

rr rir runr k rr llrri/t -irr pcriorrrr.rrrrl rc/i;rbi/ity I

r1r /or rr'/.txinc itt /uxttrv, Ar/r'/.trttri rire.r ttt llte

I#it' 
',ioccasio n with a revolutionary hydrau)it

I

rec/ining contrdlhat puts CrusdmConr/orr "

at your /ingertitrrs. ^ Discover the superior

i/ifference o/ inte/ligerrt rJesign with Ade/ante

{fie prenriere co//ection of 5ry44q "iurniture

ironr Dani k igh [iSA. ^ Cilltol/ {ree t'or

nrcpe infrrrnrarion: 1 -800-6iB-6606.

Or FAX your inquiries to (206t 827-2751.

I ),tx t Ltrt(iu ( rS,\

55{(}/,rlt lhr'hirtqlrrr ll/vri ,\ t
5rirtr'/?t)

hrr(/,rirr/ \1 { q80il
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CAMPANI
CASALGRANIEP.Atr.ANA
CEDIR
CEtrIT: : :

CEMAR
CERAMTCAS4
CERAMICA MAGICA
CERAMICAMONTREAL
CERAMOCRAFICA

ARTICIANA
CERDISA
CER-DOMUS
CERIM CERAMICHE
ClMONE
CISA
CMC MONOCERAM

E3*%oo,

MONTREAL
OMEGA
PANARIA
PASTORELLI AND

NETTUNO
POLIS
PROVENZA
RAGNO
RERN
REX CERAMICHE

ARTISTICHE
SAICIS
SAN PROSPERO
SANSALVATORE
SANT'AGOSTINO
SASSOLNOVA &SASSOLART
SENIO S.R.L.
SETTECENTO
SICHENIA CRUPP
SlLEX
SINTERCRES ITALY
s.r.R.E.

-:i

TERRA NOVA
UNIFORT
UNITEX

ITALIAN TILE CENTER
ITC,ITALIAN TILE

CONNECTION
LA PERLACERAMICA
T,EA CERAMICHE

ARTISTICHE
LUXCERAMICHE
MAKERCERAMICA
MAPEI
MARAZZI
MARCA CORONA
MAURI
MONITAL
MONOCIBEC
MONOFORTE INDUSTRIA

VALVERDEIV.LP
VOGUE

CORALLINA
COSTI CERAMICA
CUOCHITALIA
DADO CERAMICA SRL
DELCONCA CERAMICA
DOMUS LINEA
EDILCUOCHI
EDILCRES
ELIOSCERAMICA
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The results of
this leadership may be

seen at
"The Warld Exposition

of Cer*micTile **d
Bathroom Furnishings"
on May 11-13,1989 at

McCormick Place North,
Chicago, Illinois.
For information,

please contact:
The ltalian Tile Center

499 Park Aaenue
NewYork,N.Y. 10022

Telephone : 212-9 8A -1 5 0 0
Telefax: 212-758-1A50

Circle No. 8 Reader Service Card
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An Ancient Craft Flowers tn Italy

A mysterious phenomenon

was one of humankind's

earliest tech nological dis-

coveries: clay earth will vitri-

fy when exposed to fire. Since

prehistoric times, people have fashioned clay bricks

and pots and tiles, soon learning to add minerals and

pigments to color, glaze and decorate their ceramics.

Today, scholars read the record of vanished civilizations

in fragments of ancient pottery and tiles.

Archaeologists tell us that the massive gates of Baby-

lon under the reign of King Nebuchadnezzar were covered

in brilliant blue tile decorated with mythical animals. Ce-

ramic tiles were used by the ancient Egyptians and Greeks.

Italy's centuries-old tradition dates to the days of the Etruscan

people, whose temples were ornamented with painted terracotta

craft. In ltaly, medieval artisans formed guilds, producing essential building

materials and exquisite works of art for churches,

shrines, and aristocratic dwellings through-out Europe'

In the 20th-century home, ceramic tile came to be

used widely in bathrooms and kitchens. In

the 1950s and'50s, the demand for Italian

tile created a boom in the industry, which

soon earned itself a place on the list of Italian

post-war economic miracles.

Today, Italy produces approximately one-third of the

world's ceramic tiles and over half of the tile imported

by the U.S. More than 325 manufacturers deliver tech-

nological advances and aesthetic splendor to the inter-

national marker with seemingly inexhaustible creativiry.

Tile with decorativetextile motif by
Settecento

Terra cotta tiles with col-
ored glaze by taFaenza

roof tiles. Elaborate Roman mosaics and the magnificent decorative

tiles of the Persian and Islamic empires were a major influence on the

'q. l



Versatility: Specifying Tile for Every Use

Ceramic tile is one of the few materials that will bear up to moisture, steam, sunlight, harsh cleaning products and heat, all without

fading, peeling or staining. Tile is a non-absorptive, sanitary surface that will nor retain fumes, chemicals or moisture, and is easily

maintained with a quick wipe of a cloth.

Its well-known durabiliry (tiles have been

known to last for centuries) makes tile a

way to add lasting value to a room, and

added resale value to a home.

New technologies are contributing to

the practical advantages of tile. New ma-

terials and methods speed installation,

and make installations more resistant ro

moisrure. New silicone and epory grouts

are available in a range of colors, and can

head off potential grout problems of

staining or mildew.

All ceramic tiles are extremely dura-

ble, flame-proof, colorfast and virtually

maintenance-free. For designers, the key

to a successful tile installation is proper

tile selection. Some tiles possess charac-

teristics suitable for particular applica-

tions, while others do not-for example,

tiles to be used out of doors in colder cli-

mates must be frost-proof, while this is

not a requirement for inside the home.

Resistance to abrasion is an important

factor in choosing tile for a shopping

mall or lobbn but not for a residential

bedroom or bath.

A working knowledge of a tile's char-

acteristics is a fundamental requirement

for specifying tile for any application.

Italian ceramic tiles-large and small squares, rectangles, triangles and even ovals-add style
and dimension to walls, counters and backsplashes. Here, a selection of tiles by Grala, Faetano,
I \rbneto, Gabblanelll, Cotto Nef, Appianl, Cotto Mediierraneo, St. Agostino, Cotto \leneto,
Badelll and Acit. Photography courtesy of ltalian Tile Center.
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Expanding Design
I

opt r0ns

(Above) New designs in
Italian ceramic tiles this
year include an exciting
range of stylish, textured
looks, including high-gloss
and faux finishes. Shown
here are tiles by lmola,
llontrcal, St. Agostino,
Ceramiche Prime, Cerim,
Rex Ceramiche, Omega,
@disa,Fiandrc, lris and
Cer-Domus. Photography
coultesy cf ltalian Tile Oenter

Ceramic tile is the only surface material equally adaptable to
floors, walls, tubs, showers and countertops. Many designers
are taking advantage of that fleibility in highly individual ways.

For example, tiles of one color can sweep across all the sur-

faces of a small room, such as a guest bath, playing the visual
trick of enlarging the space. Conversely, in large spaces such

as a family room, blocks of differently colored tiles can divide
the space into areas for separate functions.

Nondescript entrylvays can come alive with ceramic tile, adding

much-needed pizzazztothislong-neglected area of the house. The

new, cut-out shapes in terra cotta may be combined with @ntrast-
ing inserts for a distinctive, easily maintaineil look. Patios and ter-

races become glamorous settings for entertaining when rile is used

in interesting, new ways. For example, a rile-covered banquette

softened with plump cushions, a tiled table with colorful pull-up

"We really believe that the
U.S. market has the potential
to increase greatly its need
for and consumption of cer-
amic tile. lfith the greatly
successful introduction of our
tussardi collection, we en-
gage ourselves to obtain a

market share in keeping with
(Above) A ctassic, durabte our production capacity of
itoorofierracottatitetaidin 15,000 square meters daily."
a handsome herringbone
pattern. (Left) Ceramic tiles
in muted earth tones by Si-
chenia combine beautifully
with plantings to maximize
space in the shylit walkways
of Houston's Crown Regen-
cy building. Photography
courlesy of ltalian Center.

-Marco Mingarelli
PRESIDENT

Rex Ceramiche

chairs and a tile-clad console or bar can
transform an ordinary outdoor space into
an oasis for elegant, alfresco dining.

rUThite and light-reflecting, high-gloss tiles brighten dull spaces and

create an airy open feeling, while matte and irregular surfaces tone
down brightlyJit spaces. New, porcelain-finish tiles have polished sur-
faces that function almost as mirrors, visually enlarging a room and
creating an interplay of light and shadow on their reflective surfaces.

Tiles also combine well with softer surfaces, framing carpeted areas

or underscoring area rugs. The contrast of hard and soft flooring in
matching colors, creates textural interest and a luxurious mood.

Tiles of different sizes and shapes can be combined. Donato Grosser,

U.S. representative for Assopiastrelle, the Association of Italian Tile
Manufacturers, notes that "the new, smaller sizes of Italian tile in rec-

tangles, hexagons and triangles as well as 1/z " squares are all popular
this yeari'pointing out that "the new shapes and sizes permit flexibil-
ity when working around columns and other odd shapes, and create

interesting geometric treatments when combined with larger-sized tiles."
Ceramic tile is not one product-it is many design options in one

material, offering structural as well as decorative possibilities.
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Design Directions: ltalian Tile Today

Ceramic tiles have long revealed the nature of the
times and culture in which they were made. To-
day's new, sophisticated presentations from Italy
offer evidence of the current American fascination
with home design.

Influenced by eclectic design trends in the com-
mercial market and inspired by a renaissance of the
decorative arts, American homeowners are dress-
ing their walls and floors in dazzling ceramic tile.
And more than 50o/" of the ceramic tile entering
the United States is manufactured in Italy. Inter-
nationally famous fashion designers, among them
Valentino, Ti.ussardi, Gianni Versace, Gianfranco
Ferre, Laura Biagiotti and Enrico Coveri, have

turned their talents to creating tiles for the home,
as have world-renowned architects such as Ettore
Softsass and Ugo La Pietra.

(Above) The Piquet collec-
tion by Rex Ceramiche ex-
emplifies the high style and

technological level of that
company's product. An

displays an enlarged, stylized
pied de poule motif, which

can bring to a room the soft
feeling of textile. Piquet was
designed for Rex by Nicola

Trussardi, and is offered
in white, black, gray,

gray/sand, gray/gray and
blacUplatinum. (Right) ltalian

ceramic tiles enliven a
bathroom designed by lvan
Dolin and Debbie Habicht.

Photography courtesy of
Italian Tile Center.
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ousand proposals for creating
Special ceramic tiles: strips, dots, fr
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"Ceramics are evolving. This evolution in-
volves the rediscovery of techniques which
our predecessors were in too much of a hurry
to put aside in favor of high-tech production
of standardized ceramic tiles. TodaS we pro-
duce tiles that offer creative solutions-and
with enough modernity to assure quality."

-Giampaolo 
della CasA, PRESIDENT

Ceramografia Artigiana

"Designers are enamored with tile's easy-
care properties and its natural beauty. Its
uses are expanding to include countertop,
bathroom, flooring, and the latest devel-
opment-outdoor detailing."

-Carol Eichen, listo
Carol Eichen Interiors
Santa Ana, California

(Below) The colors and shapes of the lnterni collection
by Geramica Vogue invite the designer to create custom

designs without custom expense by discovering the possi-
bilities inherent in the completely modular collection of

fully vitrified, white-body monocottura (single-fired) tiles.
The lnterni collection otfers 30 expressive colors and eight

basic sizes that can be woven into intricate patterns.
(Right) Black is the most popular color in ltalian ceramic
tile today. Here, black is combined with vivid red in this

dramatic bath designed by Ann Marie Baldine. Tile by
Gubbio. (Below, right) ln this neo-classical living room

designed by Gerard Benatar, shades of gray and beige
contrast with splashes of pure white. Balancing the mas-

sive staircase which frames the perimeter of the room is a
diamond shape of 4"x8" ltalian tile set into the gray

8" x8" floor tiles. ltalian ceramic tile by Marazzi is
Desert Stone; the color is "Havana."

A Kaleidoscope of Choice
Properly chosen and installed, ceramic tile is a material of last-
ing beauty that can satisfy the design requirements of virtually
any setting, from country kitchens and contemporary baths to
busy walkways and sunny patios. An infinite variety of colors,
patterns and textures is available, and hundreds of shapes are

displayed in tile showrooms across the country, including basic

4"x4" ar.d 8"x8" sizes, extralarge 24"x24" squares, pencil-

thin trim pieces, corner-cut hexagonals and octagonals, even

curved-corner pieces that fit together like jigsaw puzzles. In the
past year or two, innovations such as tiles with glass inserts, pais-

ley prints and other fabricJike designs, geometric patterns,
mosaic looks and hand-painted motifs have appeared.

The splendor of ornament and decoration has emerged as a

trend, and many Italian manufacturers have added inserts and

trim pieces to complement their product lines. Borders are ubiq-
uitous; nearly every company offers its variation on the theme,

with most desigrrs shown either with a comganion border or with
a border incorporated into the design of the field tile. The most
unusual border this year? Undoubtedly the scallop-edged, ob-
long, paisley-patterned tile seen at CERSAIE, the huge, inter-
national ceramic tile fair held annually in Bologna, Italy.
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"From the hospitality point of
view, what we like about tile is
its durability, and the fact that
it can be used in a number of
different designs, from contem-
porary to traditional, and on a
number of different surfaces."

-lill Cole, nnrNCrPAL
Cole Martinez Curtis

and Associates
Marina Del Rey California

Paisleys and Florals-A Return to Romance
Tiaditional paisley prinrs were everywhere at CERSAIE '88, sig-
naling the return to classic design motifs. Other techniques, such
as swirls, brushstrokes and airbrushed effects, lent a tradirional
feeling to decorated tiles. The romantic look at its most exrreme
appeared in a new tile featuring white paisley lace and pink
ribbon-a refreshing counterpoint to the strong geometrics that
have been dominant in recent years.

Mini-floral panerns and borders are blooming in profusion.
One new pattern fearures a whimsical garden of tulipi, impres-
sionist in mood. Another tile depicts a scene of orderly groves
of tiny olive trees and plowed fields on a pastel background.

Fashionable Faux-Modular Mosaics
Most popular this year, reporrs the Italian Tile Center, a division

(Above, left) ltalian ceramic tile by Gubbio. (Above)
Strips, dots, edgings, pencils, windows in all sizes and
colors produced by Ceramografia Artigiana become in-
struments for creation in the hands of designers. (Left)
For Tagina, world-famous fashion designer Laura Biagiotti
created the line of ceramic tile used in this elegant bath.

r

"It is an honor to be parr of the prog-
ress in our industry that enables us
to service your country with the best
qualify material to add comforr and
value to your homes."

-Luigi Bedeschi, nRESTDENT

Cer-Domus

of the Italian tade Commission, are faux looks, mimicking
everything from antique marble-offered in a modular design
that suggests a stone or marble column-to granite to wood par-
quet. The ancient art of mosaic is also being adapted for modern
use. This past fall several exhibitors at CERSAIE showed actual
mosaics, divided into modular secrions for easy installation.
Colorful glass inserts were combined with ceramic tiles, and an-
tique designs reproduced, several drawn from actual ancient
documents. One of the mosr unusual tiles at the fair displayed
a highly-polished granite look with a faux mosaic border. The
smallest mosaic design had an unusual, overall crackled effect.

Light Metal and Haute Couture
Metallic finishes, seen previously only as accents, now appear
in interesting new ways. Gold and silver shading, thin, metallic
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Above: The Baja line by
Cer-Domus maintains the

warmth and appeal of hand-
made Mexican glazed line

pavers. Baja is machine-
produced by the monocottura

method, yielding a strong,
unchippable, f rost-proof tile.

The line is available in 4",9"
and 12" squares, with trim

for countertops. Right: Decc
rative ltalian ceramic tile by
Tiles Club. Below: A cool,

otf-white ltalian ceramic tile
with a refined medallion pat-

tern is the ideal floor for a
California-style courtyard.

Photography courtesy of
llalian Tile Center.

outlines and occasional soft accents are used to enhance the de-

sign rather than to create overwhelming or flashy glitter effects.

At times, gold and silver are combined on one tile, as are coPPer

and bronze.
Many manufacturers are taking their cues from the fashion

world, with distinctive "haberdashery" motifs. Herringbone and

houndstooth fabrics are translated into ceramic tile, and several

moir6 and flamestitch designs for both walls and floors are avail-

able. Another noteworthy couture look is a fabriclike swag and

garland design.

Three-D Tiles and New Terra Cottas
Possibilities for the broader and more varied use of three-

dimensional tiles are expanded by recent offerings of distinctive,
high-relief treatments that supplant pattern as a source of design

interest. Exciting in concept are tiles with deep, molding-like folds

in high-gloss black or white. Button-tufted designs were offered
by several manufacnrrers, one with a distinctive rope design border.

"The design possibilities become endless. . .

and pave the way for a new era in design. Our
commitment to the U.S. specifying community
is second to none."

-Giampaolo 
Bedescy'ri, nRrsIorNt

Ceramica Vogue

'Although tile offers great flexibility, it is pri-
marily its stability, maintainability and reliability
that makes tile so very easy to use. As a health
club designer, I see tile as the one surface that
manages water while allowing the design ap-
plication to have a life of its own."

-Donald 
De Mars, cHAIRMAN AND cEo

Donald De Mars, The Company
Encino, California

Terra cotta, always considered a basic flooring tile, is emerging as a strong

desigrr statement. New shapes and unusual border designs are now being offered

as unusual variations for the usually staid floor treatment' Unique, cut-out
shapes in terra cotta have been introduced, and create distinctive patterns for
the floor when combined with contrasting insens of marble or glossy ceramic.

For the commercial market, the new generation of super-durable floor tiles

uses advanced technology to qeate a glazed surface with pores, obtaining a prod-

uct that is virnrally as durable as polished granite. These improved tiles are avail-

able in sizes including an extralarge 24"x24" for commercial applications.

Color: Refined and Subtle
The direction of color in Italian ceramic tiles this year is toward more refined,

subtle hues. Soft, pretty colors complement the more traditional design mo-

tifs, as do the new wine or burgundy hues. A notable new color is a rich, deep

green, until now a rarity in ceramic tile, and a shade that will appeal espe-

cially to the U.S. market. But black is by far the most popular color, surpass-

ing even white. Tone-on-tone looks have grown in popularity, primarily in
sophisticated, shiny-with-matte finish combinations. At times, dimensional

effects and textures enhance the contrast; in these cases, black-on-black and

white-on-white combinations are the most popular.

h

5

---JsE-

IFr.

*
F"



BAJA
4"x4" - 9"x9" AND l2"x 12"

MONOCOTTURA WHITE BODY
FIRED AT I2OO'C.

BAJA CREATES THE LOOK OF THE
OLD SOUTH WEST

SUBTLE HUES OF ADOBE CLAYS
COME TO LIFE IN A

BEAUTIFUL COLLECTION OF
HIGH-FIRED GLAZED TILES

FEATURES:
SCRATCH RESISTANCE MOHS 7
WEAR RESISTANCE P.E.I. 4 + 3

BREAKING STRENGHT 280 POUNDS
FROST RESISTANT

ACID AND ALKALI RESISTANT

DISTRIBUTED BY

Belmondo Inc.
Franklin Park, IL (312) 678-6501

Ceramic Tile Wholesalers Co.
Secaucus, NJ (201) 864-6700

C P S Wholesale
All Locations (800) 327-9189

Empire Products
Denver, CO (303) 871-8453

Facings of America, Inc.
Phoenix, AZ (602) 9 5 5 -92 17

Federal - Atlanta, GA (404) 955-5200
Intercontinental Tile Supply, Inc.

Pompano Beach, FL (305) 979-3406
Intile Designs

Houston, TX (713) 468-8400

Southwestem Ceramic & Supply Co.
San Diego, CA (619) 298-351 I

Torre Tile Distr. Inc.
Hartford, CT (203) 522-0507

United Ceramic Tile
Hauppage, NY (516) 582-3300

Virginia Tile Co.
Warren, MI (313) 7 56-4770

Walker & Zanger
Glendale, CA (213) 245-6927

Walker & Zanger
Houston, TX (7 I 3) 664-88 I 1

CANADA
Sole Ceramic Int. Inc.

Toronto, Ontario (416) 745-7800
Tierra Sol Ceramic Tile Ltd

Calgary, Alberta (403) 259-3467
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CERSAIE 1989, the sevenrh annual international trade fair for ceramic tile and bathware, will take place at the Bologna Fair-

grounds in Bologna, 1aly, October 3-8, 1989. More than 1,000 exhibitors are expected to participate in this showcase, which

hrs beco-e the largest event of its kind in the world. This international event is organized by EDI.CER under the aegis of Assopi-

astrelle, the Italian Association of Ceramic Tile Manufacturers. Last year's fair drew nearly 98,000 visitors.

For additional information contact the

Italian Tile Center, 499 Park Avenue, New
York, New York 10022. (212) 980-8856.

Dates Set for CERSAIE '89 Tile and Bath Fair

PREVIEW
OF CHICAGO
SHOW:
Italian Tile to
StaratWorld

Designer John Saladino with Project Designer Benjamin Noriega-Ortiz of John F. Saladino,
lnc., [reated a romantic environment called iA Lighter Shade of Pale" lorthe ltalian Tile Center.
The setting, on exhibit at the lnternational Design Center, New York, is covered inside and
out with lta'lian tiles in shades of cool blue, pale pink, soft gray and rich mother-of-pearl. Chairs
and lamp by Saladino Furniture lnc.; labric by Lee Jofa/Groundworks; Tile installation by Eu-

!o

!
e
@

Tile Expo'89
The largest concentration of Italian cer-

amic tile ever seen outside Italy will be

presented at a maior show in Chicago this
spring, when the Third Annual World Ex- ropa Nova with grout by Mapei Corporation.

position of Ceramic Tile and Bathroom
Furnishings is held at McCormack Place North on May 11-13. A highlight of \D7orld Tile Expo will be an unusual project:

The giant, international trade fair moves to America's dynamic "Casa Aperta," a striking, abstract sculpture-display created by

Midwest for the first time in 1989, in keeping with show or- noted designers Michael and Katherine McCoy, principals of

ganizers' intentions to locate in major metropolitan areas that McCoy 6c McCoy and co-chairs of the Design Department at

are important to the international ceramic tile and stone indus- Cranbrook Academy of Art in Bloomfield, Michigan.

try. Two highly successful previous shows took place in Los An- Constructed over a plywood substructure during the course of
g.les ard 1t4ir.l; World iile Expo will return to tos Angeles theshow,thisunusual 30'x30'environmentalpiecewillinclude
in 1990 and will open in New York for the first time in 1991. variouselementssuggestinginteriorandexteriorspaces. Eachsec-

Approximately 100 Italian manufacturers will be exhibiting tion will be covered with a different rype and treatment of tile-in
,t th. ,ho*, giving American importers, distributors, contrac- all, thousands of Italian ceramic tiles, in a variery of shapes, colors

tors, architects anJ designers the opportuniry ro view the newest and designs, will be installed by several teams of skilled tile craft-

ceramic tile designs, first introduced at Italy's renowned CERSAIE speople, all contributing their services to the proiect.

fair. Tile companies of every size, from the largest producers to Visitors will be able to watch this exciting work-in-progress.

the smallest, custom-design sources, will be presenting their most "Casa Aperta" will be presented by the Italian Tile Center and

creative and innovative introductions for residential and com- sponsored jointlybyAssopiastrelle(theltalianAssociationof Cer-

mercial installations, floors and walls, interiors and exteriors. amic Tile Manufacturers) and the Mapei Corporation.

Three days of Master Seminars will highlight the exposition, In addition, there will be a special Friday morning Italian tile

with each day devoted to a different segment of the industry. seminar with guest experts offering technical information on

Opening-day seminar sessions will be oriented towards the needs different types of tile and guidelines for selecting the appropri-

and interests of professional designers, architects, space planners ate tile for specific interior and exterior applications.

and builder/developers. Second-day sessions will focus on the \florld Tile Expo '89 in Chicago will feature more than 130,000

business issues of marketing, merchandising and distributing tile square feet of high-tech exhibition space, crammed with a wealth

and srone in North America. Sessions on the final day will be of newproductsandapplicationsforceramictile,stoneandbath
directed towards solutions for installation problems facing tile products. More than 20 countries will be represented.

contractors. Saturday's closing session will cover the latest tech-

niques and technology of a rapidly changing profession.
Among the Italian manufacturers exhibiting at the Expo are

many of that country's leading producers of ceramic tile.
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Leather uCrocd" 
Collection

Illes; produced and distributed by REX Ceramiche Artistiche S.p.A.
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CERAMIC TILES OF ITALY
Qver twenty thousand
desrgns trom more than
fourhundred manu-
facturers. See al1 the
Beauty of Italian tile at:

The World Exposition
of Ceramic Tile &
Bathroom Furnishings
Mav 11*13, 1989
Mctormick Place
Chicago, IL
N)0-255-9745

For information contact:
The Italian Tile Center,
a division of the ltalian
Trade Commission,
499 Park Avenue,
New York, New York
10022 (212)980-8866.
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FACILITIES MANAGEMENT

a

A Neu; Frontier in Sgstems Furniture Management

By Steve Ulstad, Dealer Consultant, Haworth, Inc.

and process the information received. A
scanner detects variations in reflection
from a bar code and converts them to an
electronic signal. This signal is then ana-
lyzcdS a microprocessor ro determine the
values represented by the bar code.

The information gathered by the scan-
ner is transmitted or "ported" to the com-
puter bit by bit. It is important to under-
stand that the bar code is simply a key that
corresponds between the item-a chair for
example-and a database of information
about it, such as its color, vendor, condi-
tion, purchase price or description.

Implementing bar code identificarion
requires three distinct and labor-intensive
tasks: 1) developing the bar code label and
defining the information contained in its
symbology, 2) attaching the labels, and 3)
developing a database of additional infor-
mation about the bar-coded product.

Asset vs. lnventory Management
The first step in executing any manage-
ment system is defining your needs. What
kind of informarion is critical to rhe suc-
cessful management of your furniture
assets and inventory? There are two man-
agement applications. Asset management
assigns a code number to every asset, ev-
ery piece of furniture. In invenrory man-
agement, a class or group of objects are
represented by the bar code. Inventory
management is most effective where fur-
niture standards are used and individual-
ized item control is nor a critical issue.

The difference between asset and inven-
tory management is the degree of detail.
In asset management, two identical prod-
ucts are uniquely identified; with inventory
management, the two are grouped as
members of a particular division of prod-
ucts. Again, the application you choose will
depend on your objectives. Achieving a

comprehensive audit requires asset man-

agement. Accurate information on the
quality and types of furniture in a given
facility can be obtained with inventory
management. In many cases, the combi-
nation of asset and inventory management
systems may be the besr solution.

Carelul Planning ls lmperative
Choosing database sofrware and effec-
tively tying the database to the bar codes
can be a difficult and confusing process.
Careful planning is imperarive. The method
by which labels are attached to furniture
and read into the computer must be ex-
tremely well-coordinated. Wherc can the
label be placed to minimize obtrusiveness?
The size of labels should facilirate con-
venient scanning without seriourJy affect-
ing the beaury of rhe furnirure.

Another problem is location. If the label
is placed on detachable accessories of the
furniture, you will end up keeping rrack
of accessories, rather than the m:.in pieces.
For example, placing the label on rhe rop
rail of most systems furniture l,anels de-
feam the purpose, because after disman-
tling, rearrangement and reassembling,
the tops rails could end up on any num-
ber of different panels. The solution is to
develop standard label locarions and stick
to them. Consistency assures that the in-
tegriry of the inventory is maintained even
when the furniture is moved.

Apart from its organizational uses, bar
coding enhances the abiliry ro reuse exisr-
ing inventory and provides a merhod for
employees who may not be familiar with
the furniture products or other equipment
to compile an accurate periodic inventory.
The facility and its assers represent an im-
portant strategic investment. Asset manage-
ment through bar coding provides an ex-
citing opportuniry for facility managers to
lead the way in managing systems furnirure
and other valuable corporate resources.
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ONr. or rHE GREAT pRoMrsEs oF
systems furniture is flexibiliry. Ir has great
capacity for rearrangement-interchange-
able pans can be moved to accommodate
company reorganization, business growth
and short-term project teams.

However, as with many great promises,
a gap exists between the intent and the
reality. This gap results from two critical
factors: 1) the unrelenting (and usually
underestimated) demand for furniture
changes, and 2) facllity sysrems that can-
not accommodate the fuquency and abbre-
viated planning cycles of systems furniture
movement. Despite the great contributions
of personal computers, computer-aided
design and database management systems,
faciliry managers have no efficient means
of tracking and managing the movemenr
of systems furniture.

The search for ways to maintain accu-
rate furniture inventory data has led many
facility managers to explore bar coding.
They have discovered a bar coding systernis

ability to pennanently identify products
and provide accurare inventory informa-
tion that enhances existing facilities
management systems and simplifies the
supervision of furniture changes.

Bar Code Technology
Keeping track of the movement of system
furnirure components helps to manage fre-
quent changes, keep track of the relative
value of the products and coordinate the
movement of interconnecting furniture
parts. Advances in technology have gready
refined bar coding sysrems, and a number
of development firms now provide systems
that specifically meet the needs of furn!
ture and faciliry management.

A bar code is a series of dark stripes on
a Iight background. The arrangement of
narrow and wide stripes is called a sym-
bology. Bar code readers scan the stripes
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(L-R) Roger Dauer, Mrs. Maxwell Dauer, Joan Collins and
Gail Dauer.

Puttin' on the Ritz with Ray Sklarin (center) were Artist Elizabeth Rose and Dr. Alfred

singers Marilyn Mccoo and Billy Davis, Jr. Goodman.

(L-R) Gil Geisler, Susan Flery, Glenn Kline, Christine
Roberts, Dave Hinckley, Jacqueline Fonarow, Christie
McRae, Roger Reid and Lois Geisler.

(L-R) Jane Reiebian, David
Schwalb and Chris Reddon.

(L-R) Norman Kreiss, Ariel Sands, Vincent Motzel and
seated, Eileen Kreiss.

Puttin' On The Ritz. . . Hollywood Recaptured! Thke one Beverly

Hills mansion with a raquetball court. Now convert it into a ballroom

with a dramatic flair that echoes the ambience of old Hollywood. But

first, call designer Roy Sklarin. And when it is complete, throw an out-

rageously glitzy party and invite Everybody \07ho Is Anybody. That's ex-

actly what Roger and Gail Dauer did, and what a success! Joan Collins

and pals showed up for the sequined soir6e, staged in the ballroom, which

was patterned after a luxurious garden penthouse with a classic Holly-

wood skyscape I Domus Opens With Art Furniture '89 An exhi-

bition of eyecatching art furniture designs launched the opening of

Saundra Parker's new Domus lnternational Showroom in Houston. Rep-

resenting nine artisans from Texas and one from New Mexico, the show

attracted more than six hundred viewers and scores of rave reviews I
Inspite of a Texan "Blue Northern," which trans-

lates into bitter winds and sleet, several hundred

people attended the premiere of the Dallas Design

District's "sunday Brunch" during the Winter

Homefu rnishings Market. Attendees included Joe

Burke, Joe Burke Design Center; Carolyn Mayer,

manager, Brueton Showroom; David Schwalb,

E.C. Dicken, Inc.; Jane Reiebian and Chris Redden,

The Lion and the Birrd;Joseph Connaughton, pres-

ident and cEo, Bro\iln Jordan Company I House

of France's showroom opening celebration at

Showplace Square West in San Francisco treated

guests to a drawing for a reproduction French ar-

moire. The winner was Jacqueline Fonarow of
Riviera Designs, and the merry losers were Show-

place Square r07est neighbors Susan Flery of Win-

Glo; Glenn Kline of Budii; Christine Roberts of
Pierre Deux; Dave Hinckley of Guy Chaddock &
Co.; Christie McRae of C.L. McRae; [.ois Geisler

and Gil Geisler, both of House of France; and

Roger Reid of k Petit tianon I Kreiss Enter-

prises, Inc. opened their 22nd showroom with a
dash of panache. A black-tie opening, held in the

new 90O0-square-foot showroom at the Design

Center of the Americas (pcore) in Dania, Florida,

featured a presentation of Kreiss' latest fabric line.

Sharing in the festivities were Norman and Eileen

Kreiss, co-chairs of the Board, Kreiss Enterprises,

Inc.; Kreiss Representatives Vincent Motzel and

Ariel Sands; and designer Orlando Diaz-Ascuy.

Continued on Page 162
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(L-R) Linda Lamb, James Doohan,
Harve Bennett and chef Wendy
Brodie.

Continued from Page 160

Stetlar Benefit by Gourmet Galactica A futuristic cast of celebrities and

designers donned aprons and mitts for The March of Dimes' fourth annual

Gourmet Gala in Monterey, California. Themed Gourmet Galactica, the black-

tie event featured cosmic cooking environments created by 12 interior designers

and architects, plus a 12-course meal prepared by celebrity chefs. Designers

Linda Lamb, L.S. Lamb Design Group; T. Scott Moore, T. Scott Moore Com-

pany; Jan Gardner, Jan Gardner Interior Design; Nancy Mclnnich, Nancy

Mclnnich Interiors; Sue Blondell and Ginna Landes, Landell Arts; and Rudy

Reate, R.I. Design Associates, pooled their talents to devise a constellation

of spaceship-like kitchens. TV. astronaut James Doohan, who played "Scottyi'

in the original "Star Tiekl' producer Harve Bennett and real astronaut Dick

Gordon took part in the festivities. The event raised $50,000 for research and

services for healthy babies r A Glittery Opening for Gala-

car & Co. Galacar & Co. kicked off the opening of its new

design studio during San Francisco's Winter Market with a

designer-studded bash in its historic San Francisco building,

once a forge. Celebrators included designers Michael

Vincent, Gary Hutton and Paul Vincent Wiseman I Al-

though Spring is in the air, we are still learning about the

humanitarian causes designers campaigned for during the

holiday season. In [.os Angeles, 600 baskets of food were col-
(L-R) Paul Vincent Wiseman with
tGthleen and Frederic Galacar.

lected by designers for children with xos. Sponsored by the Desigrr Alliance to Combat AIDS

(oeca), an organization involved in industry-supported gift-giving, the program was cham-

pioned by many, including President of nece Dianne Stolkers of Baker, Knapp 6c Ttrbbs,

Sally Sirkin trwis of J. Robert Scott Textiles and Vice President of oece Irwin Stroll of Irwin

Stroll & Associates I In Seattle, Design Center Northwest celebrated the spirit of giving
(L-R)TScottMooreandJerryWelling. by hosting 'Celebrations of the Heartj an annual fund-

raiser to benefit Variety Club, an or-

ganization that aids charities for

children. Co-sponsored by Seattle

Market Center Company, the gala

presented vignettes created by local

designers. Attendees included Susan

Durner, Neonatal Program; Peggy

West, acting director, University

Hospital; Jeanette Mallary Variety

Club; Anne Konen, director of mar-

keting & communications, Design

Center Northwest; Wes Kennedy,

president of Seattle Market Center

Company; and Penny Wilbourne,

designer.

-Paula 
Fitzgerald

(L-R) Susan Durner, Peggy West, Jeanette Mallary Wes
Kennedy and Anne Konen.

(L-R) Sally Sirkin Lewis, lrwin Stroll and
Dianne Stolkers.
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GENERAL NEWS
AIA Annual Convention: The city of St. louis will host the
121st annual convention of The American Insrirute of fuchitects
(eIe), May 5-8. "The'Gateway to rhe West'will provide our
gateway to the 21st century as we focus on the changing profes-
sion of architecture in the year 2000 and beyond," states ArA
President Benjamin E. Brewer, Jr., who also serves as chairman
of the 1989 convention committee. The convention will be held
at St. [,ouis' Cervantes Convention Center. As is traditional,
the convention will provide a variery ofprofessional sessions,
high-quality continuing education programs and an exhibition
of the latest products and services available to architects. "Along
with our focus on architecturej'adds Brewer, "the convention
will examine ways to prepare young architects to meet the
challenges facing the profession in the 2l.st century." For more
information, call (202) 626-7300.

Dallas'May Rte: Showrooms in the Dallas Design Cenrer will
celebrate May Fete, an annual market day fearuring a luncheon,
demonstrations, special exhibits and visits from suppliers in a

festive setting, on Wednesday, May 4. Designers are invited to
visit each of the showrooms for lunch and a preview of special
products and services available during the summer months. For
more information, call (214) 747-2411.

Industrial Design Competition: Designers from the United
States are encouraged to enter their best work in the 1989 In-
dustrial Design Excellence Awards (roee) program, a design
competition in its 10th year sponsored by the Industrial De-
signers Society of America (rose). Entrants may submit designs
in the following 13 categories: environments, equipmenr, ex-
hibits, machinery 3D packaging, products, toys 6d games, sign-
age systems, instruments, transportation, design explorations
and student design projects. Entry deadline is May 5. Any new
product placed on the market after May t, 1987 and before
May 1, 1989 is eligible for entry. For information, call (703)
759-0100.

IFDA Conference : Internationalism of the interior furnishings
industry will be a major focus of the 1989 conference of the
Intemational Furnishings and Design Association, May 17-21,
in Dallas. The 1989 conference, headquartered at the L.oews
Anatole Hotel, is expected ro attract a record number of per-
sons interested in the worldwide future of interior furnishings.
For more conference information, call (214) 747-2406.

Bathroom Product Knowledge Seminars: Owners of bathroom
fixture and hardware showrooms throughout the U.S. can gain
pra$ical, current information of fixtures and hardware and
their relationship to architectural plans and interior design
through a series of two-day seminars sponsored by the Insti-
tute of Bathroom Product Knowledge. On May 20-21, a semi-
nar will take place in los Angeles conducted by Peter Schor,
president of the institute and owner of the Bath Mart of Co-
rona del Mar, California. Other seminar dares includeJuly 8-9,
Dallas; October 14-15, Seattle; November 1.1-12, Denver; and

Continued on page 166
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December 9-10, Kansas City. For additional information, call
(7t4) 67s-t769.

IBD Seminar: The South Texas Chapter of the Institute of Bus-
iness Designers (Iro) will host "Natural Advantagej' a continu-
ing education seminar in Houston, May 5. Made possible by
funding from the Ino Foundation through a grant from The
Wool Bureau, Inc., the seminar will focus on performance qual-
ities of natural fibers in upholstery, drapery panel and wall
covers. The seminar will feature a leader in the textile indus-
try who will offer insight into the design process and applica-
tions of natural fibers. For information, call (312) 457-1950.

Minds of History Forum: As an unprecedented series of dia-
logues among individuals considered outstanding in their fields
of endeavor, the first Minds of History conference will take
place on May 1,3-20 at Paolo Soleri's famed Acrosanti in Mayer,
Arizona. The "minds" consist of several of the leading social
and physical scientists, artists, architects, authors, theologians
philosophers and politicians of our time. These include Nobel
Prize Laureates Czeslaw Milosz, poet; Murray Gell-Mann,
physicist; and Robert Jay Lifton, psychiatrist/psychohistorian.
The setting, Arcosanti, is a prototypical, energy-efficient com-
munity that has been under consrrucdon in the high desert mesa

since 1970. A second conference is scheduled for October 14-21..

For additional information, contact Shannon Wilkinson or
Caroline Goldsmith at (212) 593-53L3.

"Oranges & kmons" Awards: The Second Annual Oranges

& lrmons Award Ceremony recognizing the best and less than
best designs in los Angeles Counry will be held May 1, 7-10
p.M., at the Westwood Playhouse in \0flest los Angeles. Spon-
sored by the los Angeles Chapters of the American Planning
Association, American Institute of Architects, American Soci-
ety of Interior Designers, American Sociery of Landscape Ar-
chitects, Architectural Foundation of Los Angeles and Associ-
ation of Environmental Professionals, the awards will recognize
designs in the following categories: planning and urban design,
landscape architecnrre, interior design, public artlgraphics, en-

vironmental solutions, architecture and historic preservation.
For information, call Steve Gerhardt at (213) 622-4443.

West Faces East Conference: On Saturday,May 20, designers
will have the opportunity to learn more about how desigrr con-
cepts and products from the Far East are influencing the de-
sign of residential and commercial interiors in California and
the rest of the country. Entitled "West Faces East: Asian In-
fluences on Interior Designi'the conference is sponsored by
California Polytechnic State University San Luis Obispo,
University of California at Santa Barbara and the Central Coast
Interior Design Association. Held at the San Luis Bay Inn in
Avila Beach, California, the conference will feature design in-
dustry notables and educators including G. Day Ding, dean
of Cal Poly School of Architecture and Environmental Design,
Bong Layug, president of Budii Corporation and Julie Good-
man, executive editor of Designers West. For information, call
(805) 755-2053.
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Uniform Building Code Seminar: The Center for Design Tech-
nologies is presenting "Introduction to the Uniform Building
Codej'a comprehensive seminar geared to the consrruction in-
dustry and design professionals who need a basic understand-
ing of building codes. The seminar will be held April 26-27
at the Radisson Hotel in Denver. For additional information,
call (612) 544-7117.

Floriade II: Friends of Banning Park will present Floriade II,
a three-day flower show featuring award-winning florists and
landscapists, May 5-T.Including a comperirive flower show,
landscape displays, floral demonstrarlons and lectures, the
event's activiries will be held in and around the Banning Resi-
dence Museum, a national and state historical landmark in
ItrTilmington, California. For information, call (213) S4B-7777.

Tile Heriage Foundation Established: A non-profir, member-
supported oqganization for research and preservation of ceramic
surfaces in America, the Tile Heritage Foundation has been es-
tablished with irs headquarters in Healdsburg, California. ..We

are a resource for information about tile, both past and present,
and we involve ourselves by assisting in restoration and preser-
vation projecrs," states Foundation President Joseph A. tylor,
CTC. Other programs facilirated by the foundation are dedi-
cated to increase public attention and appreciation for our na-
tional ceramic treasures. For information on membership,
please call (707) $L:[LE.

ASSIGNMENTS
Edward Carson Beall and Associates has completed the ar-
chitectural and interior design of the $2.5 million Las Flores
dining facility located on rhe Camp Pendleton Marine Base in
California. . . Marina del Rey, California-based Cole Martinez
Curtis and fusociates has been retained to provide interior
programming, planning and design services for First Interstate
Bancorp's new world headquarters to be located in the First
Interstate World Center (formerly Library Tower) under con-
strucrion in downtown los Angeles. . .The 180-room Ramada
West Hollywood, built on the site of the famous Hollywood
Tropicana Motel on Santa Monica Boulevard, was designed by
Oved/Zimmennan, ArA, Architects. ..Kaneko Ford Design,
in conjunction with Jerrold E. lomax, rere, of l.omax/Rock
Associates-Architects, has been selected to design the new
HARPERS showroom located in the PACIFIC DESIGN CEN-
TER green building, Los Angeles. Also, Kaneko Ford has been
awarded the interior design contract for the conversion of Kaiser
Permanente's former corporate headquarters building in tos
Angeles into an $18 million outpatient medical office building. . .

Theodore Brown & Partners Inc., San Francisco, has been
seleaed as archirects for the new lrland Stanford Junior Univer-
sity Information Sciences Complex. . .Cox, James*fusociates
announces several major design projects for the phoenix-based

architecnrral design firm: remodel of the Paradise Valley Coun-
try Club, corporare execudve offices for Arizona public Service
Comparry and Phoenix headquaners for the Nonhem Ti.ust Bank

Continued on page 158
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of Arizona. . . A national facilities management and interior
architectural firm, PHH Walker has been awarded a Program-
ming and pre-leasing services contract for the 60,000-square-
foot [.os Angeles office of the national law firm Mayer, Brown
& Platt. . . Kaplan/Mclaughlin/Diaz Architects (KMD) has

completed two major projects in San Francisco's financial dis-

trict. KMD worked on the $25-million renovation of the Old
Federal Reserve Building in association with John Portman As-

sociates. The newly-completed, three-story 540 Sacramento

office building was altered by KMD as an annex to 505 Mont-
gomery for developer Mitsui Fudosan. . .CONCIERGE, a di-
vision of Designweave Carpet Mills of Santa Fe Springs, Califor-
nia, was selected to participate in an exhibit entitled "Highways
and Hotels: On the Road in New Hampshire" opened by the

New Hampshire Historical Society. Concierge provided car-

pet for an exhibit called "Room of Today. . ." Jim McDonald,
Inc. recently completed the design of the 7,000-square-foot
Stirling Galleries, a fashionable, high-end furniture store lo-
cated in Oakville, Ontario, Canada.

OPENINGS / EXPANSIONS / MERGERS
Brayton International Collection has opened a new showroom
in the PACIFIC DESIGN CENTER, Space 18309, los Angeles.

The space was designed by Beckson Design Associates. . .

Geiger International has announced formation of a subsidiary
corporate entity and profit center, named the Geiger Service

Group. The new company, headed by Ti Schulze, provides a

full range of expert project installation and maintenance ser-

vices for Geiger International furniture contracts nationwide
. . . A leading designer and manufacturer of contemporary up-
holstery fabric, Chris Stone & Associates expands with a

25,000-square-foot addition to its corporate headquarters lo-
cated in los Angeles. . .The internationally-known architec-

ture, planning and design firm lro A. Daly has acquired the
Phoenix office of Charles Kober Associates. . . Shefu Williams
Industries has opened a 2,500-square-foot showroom in Hono-
lulu to serve the growing Pacific Basin design business. The

showroom carries a complete line of Shelby Williams and Tho-
net/Madison products as well as floorcovering and uphol-
stery. . . Architectural Alliance Inc., a new firm established by

Christopher Carq Simon Brudenell and Christopher Johnson,
is located at 850 West l7ashington Boulevard, Suite 200, [.os

Angeles. . . Don Bennett and HC. Hayes have become the new

owners of the Tiopitone Furniture showroom, Suite 210, at

OAK LAWN DESIGN PLAZA, Dallas. With the change in
ownership, the showroom has been renamed Bennett-Haynes

Associates. . . A new turn-key operations offering architecture

and interior design services, Summit lntegrated Resources opens

ar 3t02 Oak Lawn in The Centrum, Dallas. . .A Southwest

regional contemporary art resource, Stetter Gallery oPens at

2501 East Camelback Road, Suite 10, Phoenix. . . A new art
resource in Nonhern California, Simon James Gallery opens

at 1805 Fourth Street, Berkeley, (415) 841-7831 . . .Vilai Collec-

tions, Designers Furniture Accessories, opens a showroom at

538 7z Nonh Robertson Boulevard, [.os Angeles, (213) 659-8637
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DESIGNERSWORLD

. . .The SAN DIEGO DESIGN CENTER announces four ad-
ditional charter tenants of the $45 million facility for interior
design fumishings: Contemporary Hides, Inc., fine leather and
suede, Randolph & Hein, Inc., antique-inspired furnirure,
Magica Alitalia, importer of Italian vanities and R.A. Myers
Interior Resources, contemporary and traditional furnishings
. . . Offering interior design services, the Orange County, Cal-
ifornia office of PHH Walker relocares to 4695 MacArthur
Court, Suite 400, Newport Beach,(714) 955-1911 . . .The new
offices of Solnhofen Natural Stone Inc. is 425 Brannon, #210,
San Francisco, (41,5) 546-3822.

NEW REPRESENTATIONS
INTREX FURNITURE appointsJanus et Cie as sales represen-
tative for Southern California and Reno, Nevada. Circle Num-
ber 400 . . . One of ltaly's foremost producers of quality period
reproductions, SELVA AG-S.p.A. has appointed Damark ln-
dustries as its U.S. agent. Camarillo, California-based Damark
recently opened its Selva showroom in the green building of
the PACIFIC DESIGN CENTER, Los Angeles. Circle Num-
ber 401 . . .OAKBROOK.ESSER STUDIOS, the only aurho-
rized source licensed by the Frank Lloyd Wrighr Memorial
Foundation for reproducing arr glass windows designed by the
master architect, has named Gallery Ten lnc. of Scottsdale, Ari-
zona a dealer for the windows. Circle Number 402. . . BRAY-
TON INTERNATIONAL COLLECTION and BRAYTON
TEXTILE COLLECTION name TJ. Horan & Associates as

their sales representatives in Colorado, Utah and Wyoming.
Also, the Brayton companies expand into the Canadian mar-
ket by naming Officeways as their sales represenrarives in rhe
provinces of Manitoba and Saskatchewan. Circle Number
403 . . . Design & Tile of San Diego is a new distributor for
RICCHETTI CERAMIC TILES BY TARKETT INC. CiTcIe
Number 404. . .TheJ.M. Lynne Company was appoinred the
exclusive distribution source for all ESSEX brand conrracr vinyl
wallcoverings in the states of Arizona, California, Nevada, Ore-
gon and Washington. Essex is a division of Gencorp, a major
American contract vinyl wallcoverings manufacturer. Circle
Number 405. . . Kneedler-Fauchere of San Francisco was named
sales representative for SILK DYNASTY, INC., manufacrurer of
innovative, hand-painted wallcoverings and hand-woven fabrics.
Circle Number 405 . . . EUROSIT INC., the independent United
States subsidiary of France's largest manufacturer of executive
seating, has appointed William Stafford, Jr. of tongmont,
Colorado, as its sales representative in the Rocky Mountain
States. Circle Number 407 . . . Manufacturer of original, award-
winning architectural lighting designs, FLOS INCORPO-
RATED has appointed three new'Western dealers: Brentwood
Lighting Company, Los Angeles, Diva, Los Angeles, and Bay
Commercial Lighting SupplS San Francisco. Circle Number
408. . . EMPIRE LIGHTING & GIFT COMPANY,INC. has
appointed Aslan and Company of Los Angeles and Seattle as
its sales representative in California, Arizona, New Mexico, Ne-
vada, Oregon, Idaho, Alaska, Montana and Washingon. Cir-
cle Number 409.
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Murals, Trompe L'Oeil, Faux Finishes and
Hand Painting. All periods, all $yles. World-
wide. for finer hotels, restauranb and pri\ate

homes as well as historic buildings.
Color brochure on request.

Paul Montgomery
& Asociates, Inc.

4696 Ashton Rd. r Sarasota, FL 34233
35nyz Hayden Ave. r Culver City. CA 90230
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Inventory on the premises

DIRECT IMPORTER

Established 1947

TnaoTTIONAL LIGHTING
AT ITS FINEST

The finest display of imported
lighting from Europe.

Sconces . Flush Fixtures . HanginB Lanterns
silliard Fixtures o Reproductions
Chandeliers . Outdoor Lanterns

DALLAS -Guy Chaddock & Co..
SAN FRANCISCO-Cal Mode Showrooms Ltd

Gail Adams

DESIGNERS DIRE TORY

A listing of the interior designers, architects, artists and other
industry professionals whose work is featured in this issue.

DESIGN AND THE LAW
Myron D. Emery
Myron D. Emery Inc.
2049 Certury Park East, Suite 2400
Los Angeles, California 90067
(2t3) ss7-1333

lrwin N. Stroll

AHT ALIVE
Irwin N. Stroll
Irwin N. Stroll & Associates, Inc.
144 North Robertson Boulevard f201
l-os Angeles, California 90048
(213) 6s7-0741.

Carol Poet

Gloria C. Hauser

Charlaine Smyser

Pat Bacon

FINE ART AND GOOD COMPANY
Carol Poet

Landa-Poet Design Associates
540 North San Vicente Boulevard
West Hollywood, California 90048
(2t3) 5s2-907s

PHOENIX ARISING
Gloria C. Hauser, eslo
Hauser Designs
7060 Main Street

Scottsdale, Arizona 85251
(602) 94t-8t90

Charlaine Smyser, Allied Member ASID

Barbara Rudolph, esro
Charlaine Smyser Interiors
15209 North Eighth Avenue
Phoenix, Arizona 85023
(602) 993-8s04

Joyce Crawford, AsIo
4326 E. Calle Feliz
Phoenix, Arizona 85018
(602) 952-0080

Pat Bacon, esro
Carolyn Blanchette,

Associate Member estp
Kelley Crawford-Yegan,

Allied Member ASrD

Pat Bacon and Associates
41.20 North 70th Street 1111

Scottsdale, fuizona 85251
(602) 947-7797

Gail Adams, raslo
David M. Miller, eslo
Gail Adams Interiors, Ltd.
1905 North 16th Street
Phoenix, Arizona 85006
(602) 2s2-0586

ACADEMY LAMPS
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Mary Jane Hillmer, esro
louise Buchanan, AsrD
Robin !7hite, Assistant

Interior Design Services, Ltd.
4015 Nonh 44th Street

Phoenix, Arizona 85018
(502) 840_1580

Ellen Beth Harper, ASro
Iris M. Updegraff,

Associate Member esro
Updegraff & Harper, Ltd.

5990 East Shea fi217
Scottsdale, Arizona 85254

(602) 948_8900

SPATIAL POLITTCS
Estelle Ebinger

Allen Golden
Tom Moffat

The Campbell Group
300 South Raymond Avenue, Suite 9

Pasadena, California 91105
(818) s77_2662

WESTERN HERITAGE MUSEUM
Chester Widom, ere

Michael Heinrich
Widom Wein Cohen

2020 Santa Monica Boulevard, Suite 400
Santa Monica, California 90404

(213) 828_0040

THE SALISH LODGE
Marcia Johnson, Principal

Heidi Epstein, Cheri pennila
Sadie Rosholt, Mary Wolfe

Marcia Johnson Interior Design
108 South Jackson

Seatrle, r07ashington 9 8104
(206) 582_7247

J. Donald Bowman, em, Chairman
Don A.R. Doman, ere, Principal

Mithun Partners
2000 ll2th Avenue, N.E.

Bellevue, Washington 98004
(206) 4s4_3344

ART & ARTISAN
Woody Gwyn

905 Dunlap Streer
Santa Fe, New Mexico 87501

(sos) 983_3403

Estelle Ebinger

Tom Moffat

Chester Widom

Michael Heinrich

Marcia Johnson

Woody Gwyn
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Swivel with a
touch oi a finger
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Smooth and quiet
nck and pinion drive

You Design The Furniture...
We'll produce The Automation
Since 1955, the Auton Company has served
the design community with quality motorized
systems that utilize remote controls and small
powerful motors. Motorized platforms glide
smoothly and quietly on four rack and pin-
ions and even swivel at a touch of a button.

POP UP COMPUTER
CABINETS
Lower your computer and key-
board into a cabinet at a touch of
a button switch or wireless
remote. Provides vital security
while enhancing the appearance
of any office. Helps keep com-
puters dust free when not in use.
Call or write today for free
literature.
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Continued from page 174

into theater, rococo designers used ir for playful purposes,
Chinoiserie was added, and new functional requiremenrs
pushed it to limits never dreamed of by its original invenrors.

In the 20th century, an intense inreresr in the classical past
and its many phases inspired, at least in parr, the first flower-
ing of Post-Modernism in the early 'Eighties. The leaders of
the movement clearly expressed an interest in the revival of clas-
sicism, eclecticism and a new vitaliry in design. Contemporary
designers and architects were given a new freedom by the Post-
Modern movement to incorporate a vast repertoire of historic
references into their work.

Charles Moore, self-acknowledged Post-Modemisr, endowed
with a soaring intellect, a professor's love of sharing knowledge,
an eye-rwink-ling wit, and an extraordinary design ability, glee-
fully incorporates his vast study and travel experiences into cur-
rent projects. Users of his spaces do not need ro recognize all
ofhis visual cues or historic references to enjoy his work. But
those who do can carry on an intellectual dialogue with the
work and enjoy a heightened emotional experience.

In his own los Angeles home, Moore uses the staircase, sym-
bol of ceremonial movement from one level to the next, as the
theme. In a small, tight space, he expands the visual and ac-
tual size of the staircase until ir dominates rhe space, delegat-
ing all the other elements of the small home to a subordinate
role. The staircase imposes its winding, climbing, massive bulk
on the consciousness of the occupants, yet it is a benign pres-

ence. For it is at once a stage, seating for parties, and a library
with shelves for books and collections, all the while serving
its primary function as a link between the various levels of the
condominium and the rooms beyond. It invites rhe visitor to
pay aftention to it, while it evokes memories of other staircases
that Moore has visited and loved.

Images come to mind of the Mannerist staircase that
Michelangelo created for the entrance to rhe Laurenrian Library
in Florence. That exhilarating staircase impresses the visitor

with the fact that a man-made design has power to manipu-
late emotions and physical reactions.

Moore's staircase also recalls memories of the John Soane
House and Museum in [ondon. The Soane House has a

vigorous staircase which coils its way through several levels of
the building, winding, climbing, beckoning the visitor as visras
open up revealing collections of fragments of antique sculp-
ture and architecture, and rooms purposely designed to be spa-
tially ambiguous.

Moore's staircase further evokes images of the Spanish Steps

in Rome. The Spanish Steps are a means for moving people
from one level to another, but, like all memorable designs, the
steps are much more. The staircase moves, weaves, end volup-
tuously turns on itself. It is theater, garhering place, street mar-
ket, artists' retreat. . . a place of movement and a place to dream.
Moore's evocation of these complex functrons is no accident.
His recall of this and other favorite places and his ahility to
reinterpret these ideas is not lost on today's architects and
designers. Now many of them create new forms of historical
designs. These are not imitative, but are based on a profound
understanding of the concepts of rhe masterworks, recalling
the essence and not just the appearance.

The study of history is enriching the world of many conrem-
porary designers and architects. Their work is inclusive rather
than exclusive and is rich with metaphors, symbols, and historic
reference. Ricardo Bofill, a Catalan architect whose projecrs
are helping to redefine the urban fabric of Paris, inregrares rhe
columns and facades of the Roman Empire into contemporary
apartment blocks in the hopes that everyone who lives in his
buildings will feel part of an heroic experience. Italian architect
Mario Bellini creates furniture which recalls the temples of

Greece. Having studied the measurements and
proportions of the Parthenon, Bellini designs tables
with gently bulging leg supports, realizing as did
the ancient Greeks that rhe slight curve or entasis
is a reminder of our relationship ro nature.

Design throughout the a.ges has always reflected
the society for which it was created. Design in our
time reflects the need ro integrare our pesr into our
present, and also draw on the diverse cultures
which are part of our global village. Travel to ex-
otic, faraway places is available on a daily basis.
Communication is instant. The urge to create uniry
from this diversity is powerful.

In the hands of superb creators, rhe new eclec-
ticism is informed, inventive, rich with meaning.

Even today, architects and designers make pilgram-
ages to the Roman Forum to learn its lessons of
balance, scale, emphasis, rhythm and unity. Pho-
tography of the Forum (a fragment) and Ricardo
Bofill's Antigone project by Jody Greenwald.

Its many threads are as tightly woven as fine tapestry. On the
other hand, the new eclecticism has given less educated and tal-
ented practitioners an excuse to copy the look wirhout under-
standing the essence; too often the powerful starement detenorates
into a clich6. If this generation is ro reflect its own diversiry,
celebrate its individuality, acknowledge its values and enhance
the qualiry of its life, its design musr draw on diverse sources. To
unify this diversiry designers face 6peater challenges rhan ever,
even as they rejoice that the possibilities are endless. I
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The Presence of the Past
An Argurn ent for Educated Eclecticism

By Jody Greenwald, ASrD, rDEC, Program Head, Interior & Environmental Design, ucte Extension

Stenr rI N c ry I N N ovATIvE, MARVE Lo usLY IMAGI N A-

tive, delightfully individualistic environments are being designed

in our contemporary world in unprecedented quantiry and var-

iety. The decade of the'Eighties has produced a 20th-century
renaissance, in full swing as we rush into the 'Nineties.

"Renaissance" means "re-birth j' implying that much of this

design has roots in the past. It recalls the Italian Renaissance

of the 15th century with its re-interpretation of the classical

Greco-Roman heritage. If the purist phase of the Modernist
movement, led by Mies van der Rohe and company, cut the um-

bilical cord to the past, then the burst of current creative ac-

tiviry has helped to reconnect it. Contemporary designers, many

of whom had felt emotionally starved by the cool, intellectual,
rational International Sryle, have learned that the Past repre-

sents an inexhaustible treasure trove of ideas, a bank of inspi-

ration that never threatens bankruptcy.
Sources of ideas are everywhere. They are in nature. They

can be found in cultures other than our own. They spring from

the history of architecture, art and design. And perhaps the

most important aspect of our newly-enriched design expres-

sion acknowledges our emotions and our fantasies, as we seek

pragmatic and intellectual design solutions.
This weaving together of past and present, using both rea-

son and passion, results in'tclectic" design. It can be blandly
boring, wildly ugly, or unforgivably "kitsch-y." It can also be

beautiful and inspiring, as it seeks to create a unity from many

disparate elements. "Educated eclecticism" at its best reflects

an attempt to be at one with our times-a time unlike any other,

because we recognize the infinite variety of cultures in our
world, and through the marvel of space technology can see it
whole. . . a unified blue marble whirling in space.

Ancient artists were inspired by trees and flowers, leaves and

vines, animals, and the bodies of human beings. As soon as

their lives were safe from hunger, thirst and the elements, they

sought to embellish their buildings, particularly their places of
worship. The Greeks developed a highly sensitive relationship

between nature and building forms based on mathematics'

These aestherics were so refined that, even today, architects and

designers make pilgrimages to the Panh'enon in Athens to learn

its lessons of balance, scale, emphasis, rhythm and unity.

The Romans admired the Greeks, borrowed their architec-

tural vocabulary, and expanded it to fulfill their own needs.

To the intellectual idealism and elegant proportions of the

Greeks, the Romans added engineering daring,
and created new building rypes using methods that

were current until the 19th century.

The Italian Renaissance, to which our current
renaissance is connected, was itself a period ofedu-

cated eclecticism. The Church wanted new ideirs

of humanism to be expressed in architecture that
combined'tlarity, commodity and truth," rather

than to build in the more mystical Gothic or
Byzantine styles. These buildings were to exPress

unity of mind and body, heaven and earth, spirit
and intellect, past and present, and to reconcile the

pagan past and the Christian present' Renaissance

artists and architects combined the idealized hu-

A weaving together of past and present: when
juxtapos€d with Gianlorenzo Bernini's 1657 colon-
nade at St. Feter's, Rome (left), architect Ricardo
Bofill's multi-unit Antigone housing proiect (far left)
exemplilies contemporary design's traditional
roots. Photography by Jody Greenwald.

man forms and building proportions of the Greeks with the

engineering skills of the Romans and put both to new uses, in-
tegrating the disparate sources so well that their creations

seemed boldly innovative even though they were based on

historic sources.

The language of classicism spread all over the Western world
during the 17th and 18th centuries, reinterpreted freely by art-
ists and designers from Bernini and Borromini to Robert Adam

and Thomas Jefferson. Baroque architects turned classicism
Continued on Page 773
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