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CHAPMAN.
LIGHTING FURNITURE ACCESSORIES

orrkes, Rvoru. idAss. 02322 . sllo\IrTlooMS;AIlAMA
EOSTON . CHICAGO . DALLAS . HIGH POINT
HOUSTON . LOs ANGELES ' MI,AMI ' NEW YORK

TAGUNA NIGUEL . PACIFIC OESIGN CENIER . SAN

FRANCISCO. SEATTLE. TROY. WASHINGTON. OC.
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McGL]IRE CONTRACT? YOU BET! For forry years, top designers world-wide
know from experience that McGuire originals far upstage the imitation in sryle,
quality and durabiliry. You'll find McGuire fumiture in the very best places:
hotels , restaurants, private cl

D\76-90, lz0r
ubs and corporate offices. Write for complete

catalog, Dept. Bryant Street, San Francisco Cffimia 94103.
AVAIIABLE: NE\7100 PAGE COLOR PORTFOLIO PICTURING ALL EIGI-IT McGI.IIRE CoLLECTIONS.
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Everything you've come to expect from Reff.

System Z gives you everything you've come to expect from Reff. Clean, simple lines. Uncompromised quality

and design integritY.

And, like all Reff products, it installs easily and can be quickly reconfigured for maximum versatility.

The well detailed components give you the ability to freestand or panel-hang components, providing a contemporary

furniture system suitable for both open work areas aS well as private offices.
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Reff's tradition of design integrity can be clearly seen in the beautifully sculptured

finger pull detail, soft radiused edges, as well as tops and components that are carefully

scaled for today's open office environment. Best of all, System Z gives you all that at a

surprisingly competitive price.

System Z.The quality and design are unmistakably Reff.

rdf
SystemZ

LOS ANGELES 213 I 657.O971 NEW YOFiK 71a / 786-58a0 PHILADELPHIA 215 / 568.5200 TOFTONTO 416 t740-7116
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HE LOUIS XV DECORATED BEDROOM COLLECTION by BoLn rop-
tures the romantic atmosphnrn of thn periol's French count y lrournr. Thnrn Jesigns
J;tploy tL;llt'"lly paintel ,rrfo"nr, gentle curues orl honlrome caruirg, oll ,ho*-
casing the *orL of Bolrn 

"ro{tr*n 
. The paintol flo**, onl ,olorotions are

,ecreatul t'rom antiques. You are inuitel b ,nn the Louis XV Decorated Bnlroo*
Collection in any d thn 

"ho*roo*t l;ttnl bnlo*. You may olro ,nnl $S.OO f", our Louis XV
Bnlroo* brorlrurn.

Baker Furniture, Dept. 643, 166l Monroe Avenue, N.W., Grand Rapids, Michigan
49505. Showrooms in Adanta, Boston, Chicago, Cleveland, Dallas, Dania, High Point,
Houston, Laguna Niguel, Los Angeles, Minneapolis, New York, Philadelphia, San
Francisco, Seattle, Troy and Washington D.C.

KNAPP & TUBBS
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The Anso'Promise:
withorrt a doubt.

{ ,t color is imporbant to you, this is important to kno'ur:
high-pedormance Ango flr@ IIB Anso flf@ and Anso@ brand rqrion are more receptive to

color than other nylon commercial carpet fibers.
They dye a little deeper, and a little richer. Capturing those subtle nuances that can

maJre a d-ra,matic difference in any interior you are planning.
Wtrat's just as important, Anso@ brand. nylon fibers have proven they help

carpets retain their new appearance. And to help make slrre, we put each new construction
thrcugh 5pueling certification tests before we awa,rd it an Anso brand label.

So now you know:
for superior performance and style in commercial carpet, specify the

Anso brand.. Without a doubt.

Allied Fibers Clrcle No. 16 Roader Sorvico Card

See us at NEOGON Space #LB'L/L4
Allied Fibers
14II Bncadway

New York, M IOO18
(2re) 591-5OOO

Atlanta, GA
Nancy Warner
(rro4) 596-1415

Columbia, SC

Jon T. May
(8O5) 772-27OO
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clohn B. clohnson

(714) 955-97O8
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TOS ANGETES:

THE RESOURCE FOR DISCR/M/NAI/NG DES'GNERS

LAGUNANIGUEL: CHICAGO:
I Z] DESIGN CENTER SOUTH
238I 'I 

ALISO CREEK ROAD
LAGUNA NIGUEL, CA92656
714/68-AVs

I600 MERCHANDISE MART
CHICAGO, IL 60654
312/644-8242

CENTERDESIGN
AVENUE

9Cr69CA
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L{.*.; which display thls elaborate
inirror, hand carved by an ltalian
artisan, will share with museums and

' Ji:scan villas an aura of old world

,''' elegance. Available through select
, showrooms. For a complete mirror ':,

cagaltrgue, send $6.00 to La Barge,i

Dept.943, P.O. Box 1769, Holland,
Michigan 49422.
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baumann
Switzerland's leading weaver

creates textile designs
of timeless beauty and

peerless quality.

PALA ZZO BUT TERFLY

I

leCarneg
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GREAT
DTSIGI\

Rely on the
lnGrior Erperts
at AMS

Local distributors

of Armstrong Ceilings

and Walltreatments.

Over 20 years

of experience.

AMS is your

Southern California

source for direct

service, product and

interior solutions.

Five locations including

Honolulu. To receive

information about

our services for the

contract design

professional,

call I 800 882-1890

and ask for
lnterior Solutions,

DESERVTS
RTLIABLE
SERVICT AMIS

ACOUSIICAL
MATERIAL
SERYICES

Armstrong Ceilings

Armstrong Wall Treatments

Exterior Surfacing Materials

Direct Sales Support

Locations:

Commerce, San Bernardino

Anaheim, San Diego

and Honolulu
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MINOSry an innovative custom range of lever faucetry and accessories whiih - .

elgap]ifies Kallista's classical yet cdntemporary desifn style. Minos has been
skillfully.created us-rng modulir parts to permii a vaiety of custom options of '

shapes, finishes and even colors.-
Kallista is distributed in most major markets. We invite you to write or call us

to obtain information on our luxury faucetry, bathtubs, basins, shower systems
and related products.

KALLISTA, INC.
1355 MARKET STREET, #105, SAN FRANCISCO, CA 94103

TEL: 415 / 895-6400 FAX: 475 / 8954990

I
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LIGHTING
FIXTURES
OF
HAND.BLOWN
GI.ASS

h 6,**fit*,

CONTRACT

Circle No. 22
For further informotion write or phone

lnlernotionol Lighting Concepls, Corp.
1933 S. BROADWAY. LOS ANGELES. CA 9OOO7 749-1635 TRADE ONLY
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33" h. x 30" w. x 26" d. in marble; may be commissioned in other stones.
SherleWagner,60East57thStreetNewYork,NY10o22.

SHERLE \A'\CNER
NOTH]NC IS SO RARE AS PERFECTTON.



Mannequins by Bruce De ArmondFor more about our lines. . . Circle No. 25

business.
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DESIGNTIME
Continued from page 24

The Designer as Contractor with Wendy Kress, and Design
and Products for the Bath with Peter Schor, San Francisco
Mart's Kitchen and Bath Cenrer. (415) 552-2317. 6/15
Remodeler's Day at Kitchen and Bath Center, San Francisco
Mart. (415) 552-2311. 5/76
Los Angeles Antique American lndian and Tribal Art
Show Glendale Civic Auditorium. (805) 553-6316. 6/76-17
40th lnternational Design Confercnce in Aspen, Colorado.
(303) 925 -22s7 . 6 /17 -22
Pacific Hospitality Exhibition at Sheraton Waikiki Hotel,
Hawaii. Contact ASID, Hawaii Chaprer. 538-7155. 6ll9-20
lnternational Lighting Expo and llluminating Engineer-
ing Society's Regional Conference, at Metro Toronto Con-
vention Centre, Ontario, Canada. (416) 890-1846. 6/79-21
Selling Prcfitable Clients, a seminar sponsored by the Ameri-
can Society of Interior Designers, in Phoenix, Arizona. (619)
965-0055. 6/19
Symposium: The Future of San Diego's Maturing Citis-
cape, San Diego Design Center. (619) 452-SDDC. 6/21
Chili Cook-Off, sponsored by Institute of Business Designer's
I}ade Friends, in Sanra Ana, California. (800) 752-6003 or
(7t4) 7s2-1470. 6/23
Designers' Showcase at historic Thomas Norton Home, San
Luis Obispo, California. (805) 544-9026.6/29-7 l8
The Southern California Home Show at Riverside Conven-
tion Center. (415) 340-9114. 6/29-30 andT/7

JULY
Dallas Summer Homefurnishings Market 7 /7-1,2 at The
Design District with Sunday brunch/seminar (7/8). (214)
744-4258; Oak Lawn Design Plaza (214) 689-4222; Dailas
Design Center with special luncheons (7 / 9). (214) 7 47 -2411.;

Dallas Market Center with Market Day of Educarion (7 /6),
Summer Floorcovering Market (7 /11),DALLIJX Lighting Mar-
ket (7 /12) and Summer Decorarive Accessories Marker (7 /12)
(214) 6ss-61.00.
Reality and Photograhy with speaker Duane Michals, a San
Francisco Museum of Modern Art Design Lecture Series, at
Herbst Theatre, \War Memorial Building, San Francisco. (415)
885-2610. 7 /10
INTRODUCTIONS '90 preview party and exhibition at the
John Pence Gallery, San Francisco. (415) 625-7498. 7ll3
Los Angeles Giftware & Home Furnishings Show at The
L.A. Mart. (213) 749-7917. 7 /18-25
Symposium: Abstract Theory in lnteriors, sponsored by the
Interiors Committee of the American Institute of Architects
(AIA), in Aspen, Colorado. (202) 626-7 589 . 7 /20-21
San Francisco Summer Market '9O 7 /21-25 at: Showplace
Square (415) 864-1500; Showplace Square West (415)
526-8264; Contract Center (415) 621-7345; 200 Kansas
(415) 552-2290; San Francisco Mart (415) 522-2311; and at
showrooms in other design areas: Vermont Center (415)
626:141.4, Sobel Building (a15) 861-4443 and 251 Bhode ls-
land (415) 5s8-9925.

Now Open:

San Dlego Design

Circle No zo
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And, as a Sinclair customer youll lave our servitz

Ftplare the benefx oJ letting w be your saurce.

See lfor yourself,

we have more high styled Jabnr and wallcoveing

lbrcs tlun any ather disntbutor in the westl'

SINEL.A.IFI

E

it



LETTERS
lnterior Design Can Be Taken Seriously
I am writing in response to Dr. Beverly K. Brandt's excellent ar-
ticle, "ls Interior Desigrr Inconsequential?" ["Search]' Designers

Wesf, February 1990). I feel that Dr. Brandt's response to the
NEH report which raises the question "Can interior design be

taken seriously?" is a thought-provoking evaluation of the repon.
Within my practice, I have always approached interior design as

an art. I teach Art Appreciation students at Anderson Univer-
sity that interior design is one of the art forms, along with ar-
chitecture, painting, sculprure and all of the other art forms, to
be studied as a vehicle for artistic expression. A significant por-
tion of the course is dedicated to the design elements of point,
line, shape, light, mass, texture, color, space and motion, and
on the design principles of balance, contrast, unitS emphasis,
scale and proportion. Interior design, perhaps more than the
other art forms, utilizes these elements and principles in provid-
ing artistic expression.

Just as experimental educational philosophies could not be

successful without a firm foundation in the basics, artistic tastes

and preferences cannot be developed without sufficient knowl-
edge of relevant subject areas. A knowledge of all subject areas

necessary for the efficient practice of interior design acquaints
a designer in depth with most of the humanities. Those courses

that are devoted to the history and theory of interior design
are fundamental and basic to the history and theory of all art
forms, including those which are considered to "elicit fun-
damental and influential ideas." And how may one practice in-
terior design or conduct any business without sufficient study
in the science of mathematics? Reflected ceiling plans, light-
ing calculations, fixture placement, carpet bordering, furniture
and accessory location, handicapped accessibility, all are de-
pendent on mathematical computations. Professional excellence

in any design discipline or art form is not only dependent on
a background in the humanities, but also on the ability to uti-
lize the related sciences.

Dr. Brandt's premise that all parts must be considered a part
of the whole interior, I offer the statement: "Everything that
you see has been touched by an artist or a designer." Not only
the "artistic" elements must be integrated into a cohesive whole;
all other interior components such as architectural molding,
cabinetry details and hardware, carpet, ceiling texture, acces-

sory pieces, even fine china and crystal, must be efficiently in-
tegrated based on a knowledge of history, design principles,
color psychology and business practices. By my definition of
art, an industrial or furniture or product designer is as much
of an artist as someone who sculpts or paints. Can anyone tell
the glass artists at Steuben that what they are creating is not
art? Or the furniture designers from the Bauhaus or Cranbrook
that their creations are not as well-respected as a sculpture?
They create in a historical perspective as a personal response

to their learned experiences. Does the importance of all those
affiliated product designers diminish in direct proportion to the
importance of the interior designer who melds the thoughts
and ideas of those artists into a whole? I think that the scope

of those arts and crafts and "visual examples" that comprise

a well-executed and thoughtful interior design is too great to
be dismissed by the National Endowment for the Humanities.
To me, interior design is one of the most beautifully expres-
sive forms of art.

Shirley Montgomery, rsro, rBD

Certified Contract lnterior Designer
Vice President, K.R.Montgomery and Associates, lnc.
Anderson, lndiana

Accents Not ln Vogue
Americans like to ignore foreign accents. They're a pain in the
punctuation. But in many languages, a little accent makes all
the difference in a word's meaning.

Thke the French word "voguej' which has become part of the
English language, as in the magazine Vogue. Don't confuse that,
however, with the ancient French noble family named de Vogt6.
Leave off the accents and they are insulted. Tiue the name is

roughly pronounced "Vo-gway," but never is it spelled Voguey,
as is indicated in the delightful dialogue between Ray Bradbury
and Thomas Hoving.

One wonders how the former would like to see his name
spelled "Bradbery" or Bradberry" or "Bradb'ry" any more than
the Rockefeller family would like to see their name spelled
"Rockerfellah j'or even "Rocquefeuille" as it was spelled in the
original French.

Despite the accents, bravo for the good work.
C. Peter Davis
Marina del Rey, California

ln Praise Of
< LAICO's new'Accents Metal-
licsj' a glistening gold tile that
has captured many a reader's
eyes since it first appeared in
Designers 'West's May'90 cover

story on Corrugated Supplies
Corp. Circle Number 359.

For the Record
Designers West March 1990,
page 160: The kitchen in the
Calabasas California Metro
House was designed by Anne K.

Donohue working with Allmilmo Cabinetry by Kitchen Design
Studio. I Designers W'est March 1,990,page 207: The listing
for the Italian Tile advertisement on page 34 should have been

listed in the Advertisers Index as The Italian Tile Center, a Di-
vision of the Italian Tiade Commission. I Designers West

March 1990, page 109: At the time of the December 1989 Gala
of the Network of Executive Women in Hospitality, Jane Stoll
was still NEITH President. Helen Marcus was installed as

NEWH 1990 president the following month. I Designers West

April 1990, page 96: Linda Dorr is marketing and architectural
specialist for Latco, a Los Angeles-based tile manufac-
turer. I Designers West April 1990, page 104: The photograph

of the Latco tile illustrates the firm's Europa series.

30
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DESIGN AND THE LAW

Start Your Own Design -Yes.
But Knous the Facts Beforehand!

Firm

MeNy DESIGNERS HAVE DECIDED AT

one time or another to form their own
businesses and venture out into the world
as their own employers. In doing so, many
questions arise involving the formation of
the business, liability, accounting pro-
cedures and other issues.

Getting Started

The first question that comes to many

designers is: What business entity or for-.
mation should I take? There are four
categories, each with its own identity:
1) individual/sole proprietorship, 2) loint
venture, 3) a general or limited partner-
ship, and 4) a corporation.

Many designers choose the corporate
form, since the partnership or joint ven-

ture many times has joint and several lia-
bilities attached to it. This means that the
individuals who are the partners or ven-

turers could be personally liable for the

debts and obligations of the business. A
sole proprietorship always has this obliga-
tion. Therefore it is important to consider
all the possibilities before selecting the
form in which to do business.

Professional Advisors
Designers should always have a number

of people accessible to them for business

counseling. Technical and engineering ad-

visors are needed if the designer is required
to do any type of remodeling or external
construction or is required to advise a

client regarding structural modifications.
Another important individual is the

banker. He or she can assist in the financ-
ing of a designer's business by obtaining
loans and other infusions of capital. The
design professional should also establish

a relationship with a reliable insurance
agent or broker so that the proper amount
of insurance is obtained to protect the
designer's business. This insurance should
include liabiliry insurance, worker's com-

By Myron D. Emery Attorney at Law

pensation and business interruption as well as errors and omissions coverage. This
is extremely important in a litigious society like ours.

The design professional should also establish a relationship with an accountant.

The service of an accountant will assist the design professional in keeping proper

books and records, taking care of payroll, taxes and the general financial dealings

of the business. And finally, the design professional should retain the services of a

reputable attorney to assist in reviewing and preparing various contracts which the

design professional uses in his or her business as well as advising as to the legality
of the work which he or she is doing. Even though some of the people mentioned
above are costly, their services are well worth having. In the long run, the retention
of an accountant and an attorney to advise the business during the initial formation
will help keep losses and problems from arising in the future.

The best way to locate reputable professional advisors is by word of mouth. Thlk
to friends and associates. Interview prospective advisors before retaining them, iust
as you would an employee.

Relationships with Clients
Once the design professional has decided in what form he wants to do business

and has established a relationship with the various professionals needed to maintain
the business, then he must think about formalizing discussions with his clients.

Agreements with clients are extremely important. A written agreement lays out
the amount of service that the design professional is going to perform; it specifies

the amount of compensation that the designer will receive; and also how the client

will pay for the designer's services. These agreements also include various provisions

which cover general contract law. These provisions include awarding of attorney's
fees in the event of a dispute; clarifying under what law the agreement shall be inter-
preted and construed; stating where notice and payment shall be made; and record-

ing other warranties and representations of the parties. Without a written contract,

a dispute usually arises as to what was to be performed and the cost of the services.

Therefore the design professional should have prepared a standard contract for his

or her clients to sign.
Other agreements that the design professionals should have prepared and use are

those which are commonly referred to as purchase orders' These agreements cover

the items that are being purchased, the cost of the items, the various shipping re-

quirements, as well as provisions for how the merchandise is going to be paid for.

A companion document should also be prepared for the client's signature to confirm
the purchase of the various items. By having a client sign such an agreement, the

designer reduces the chance that the client will say that he or she never ordered or
authorized the purchase of this merchandise.

Other legal forms the design professional should have include forms for purchase

orders and agreements, estimates, special orders, sales slips and billing statements.

The design professional must have a basic understanding of the various elements

necessary to develop his or her own business and run it profitably and successfully.

Myron D. Emery, Esq., is principal of Myron D. Emery, lnc-, a las Angeles-based lau firm
specializing in communications and business law, including the field of interior design.
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San Diego Design Center
"Baby " Grand Opening

Sparked With Shoutroom Debuts and Desi,gn Awards

Top: The spirited architecture of Johannes
Van Tilburg & Partners, AlA, of Santa Monica,

California, enabled the San Diego Design Center
to open with a distinctive identity in place.

Above: Winning design, The F. Schumacher &
Co. showroom, designed by the Phillips Janson
Group, New York, and to serve as prototype lor
lhe firm's future showrooms, won first prize lor

showrooms over 5,000 square feet in the lirst
annual SDDC Showcase Design Awards.

Both photographs by Michael Arden.

Ir wes AN Ausprctous BEGINNING FoR THE NEw SeN DIEco
Design Center. Held in early April, the all-day event brought together some 4700
designers from throughout Southern California as well as from Mexico. Com-
mented the center's delighted president lronard A. Lemkin: "The results of
today give ample testimony to the substantial potential of our market."

The celebration's primary attraction was the simultaneous debut of SDDC
anchor showrooms F. Schumacher & Co., Brunschwig & Fils, Kravet Fabrics,

Decorators Walk and Kneedler-Fauchere. Also debuting were showrooms of 11

other prominent companies: Orion Bath & Tile; Designers Showcase, featur-
ing Stroheim & Romann; Contemporary Hides; Contract Interiors (Haworth,
Inc.); Creative Designs; Harris & tngalakis; Harsey & Harsey; lrstari Wicker

& Rattan; Prizma International Contemporary Furniture; Office Furniture
Specialists (KnollSource); and Asian Rugs & Kilims of La Jolla.

SDDC showcases already open are: California Pacific; Richard Bernard

Fabrics; Century Designer Showroom; Sinclair'Wallcoverings & Fabrics; Paul

Singer Floor Coverings; Designer Art Services; Magica Al ltalia; Guy Chad-

dock; Sylvia Dikmen Kilims; Cambridge West; Renaissance Arts Designers

Gallery; Showroom IV; Tieasures; Exclusively Entertainment; R.A.Myers; Con-
tract Interiors; The Landscape Exposition; and Cafe Design Center.

The current roster of 45 showrooms also includes the soon-to-open show-

cases of Randolph 6c Hein; Brustlin, Inc.; S. Harris & Company; Aga John;
Designer Imports International; Buie, Harts & Sharkey; Michael Edward Col-
lection; Madden Enterprises; Amaru Bath 6c Tile; and Touch of Orient. In to-

tal, 150,000 square feet of new design products from around the world were unveiled,

immediately making the San Diego Design Center a maior hub of design for the na-

tion's sixth largest city.
The first inaugural SDDC Showcase Design awards, bestowed on Schumacher'

Richard Barnard and other showrooms, were iuried by Designers Wesr publisher \Wal-

ton Brown, San Diego Home/Gardez editor Peter Jensen, architect Rob l7ellington

QuigleS aIa, and Saks Fifth Avenue fashion consultant Barbara ZoBell-
A McKellar Development proiect, SDDC will hold its grand opening next May.
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Showroom lV president Estelle Goldberg
.loined by Phyllis Morris president Jamie

The more than 4,700 design
prolessionals who visited the

San Diego Design Center were
impressed with the architectural

tour-de-force designed by Johannes
Van Tilburg & Partners, AtA,

of Santa Monica. En.ioying the day's
lestivities are Gustaf Soderbergh,

project architect (left) and
Johannes Van Tilburg, principal.

Photograph by Thomas Vollenweider.

Gathered for the debut ol the
Kneedler-Fauchere showroom with its

elaborately turnished atrium,
functional kitchen and outdoor patio

showcase, were (from left):
Wendy Kneedler, vice president and

Los Angeles showroom manager;Ann
Beausoleil, SDDC showroom

manager; Hugh McKay, president;
and Dorothy and Harry Lawenda,

owners. Photography by
Thomas Vollenweider.

Enloying the "Baby" Grand celebrations are
Brunschwig & Fils principals Dolores Brucklmaier,
western regional manager; Lewis Paul, territory
manager; and SDDC showroom manager Amanda
King. Photography by Thomas Vollenweider.

| (left), with showroom staff Corry Robbins and Sharon Carr (standing), are
Richlin. Photography by Thomas Vollenweider.

SDOC president Leonard A. Lemlein
and vice president Hope Faust present
one ot the signature awards, designed
by San Diego artist Christopher Lee, to
Nick Lomangino, E Schumacher vice
president of showrooms and floorcover-
ings. Schumacher won First Ptize tot
the design of showrooms over 5,000
square feet. First place for the design
of showrooms less than 5,000 square
feet went to Richard Bernard Fabrics
with its architectural design by Megan
Bryan, BSHA, San Diego. Officiating at
the award ceremony was Carol Soucek
King, right, editor in chief, Designers
West magazine. Photography by
Thomas Vollenweider

Ken Mitchel, California Pacilic
national sales manager, joins
SDDC showroom manager Betty
Rosenberg, left, and assistant Nikki
Rambo. Photography by Thomas
Vollenweider

Kravet Fabrics showroom manager
Lee Subotnik (seated), flanked by staff
Umberto Villegas (left), Scott HeBert (right)
and outside sales rep Larry Bravo (standing)
basked in the glory of the new Kravet
showroom at SDDC. Designed by San
Francisco architect Robert ldol, it is the
company's largest West Coast showroom.
Photography by Thomas Vollenweider.
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DESIGNERSWORLD

UCLA Venice Dental Clinic Gets Neq Ex-

panded Home ln 7969 , the University of
California at los Angeles' Venice Dental

Clinic began offering low-cost dental care to
the los Angeles'westside. The clinic's excel-

lent reputation, coupled with a growing need

for dental care for the area's low-income com-

muniry residents, prompted the Board of
Counselors of the UCLA School of Dentis-

try to expand its operations with a new

$1.3-million building. Located across the

street from the existing clinic, the new center, Vaulted.ceilings and

a former Bank of America building, *rt ;flil::'iff;iill
redesigned by the architecture firm of [re, tional character of

Burkhart, Liu,Inc. Named the Wilson-Jenn- Bi"Hi[il*11'ffi
ings-Bloomfield UCLA Venice Dental Center, v"ni"" oentat cen-

the new 9,000-square-foot site, which opened te( designed by Lee,

last October, is more than four ti-.s the ti^ E|lffii,nii;.l[;
of the current five-chair facility. "The intent of Crawford.

the interior design of this outpatient clinic was to achieve a func-

tional and flexible environment, while minimizing its institu-

tional character," states Kenneth Liu, ate, proiect principal.

Designed much like a private Practitioner's office, the facility
houses 12 chairs, two patient education rooms, a conference

room and staff offices. Vaulted ceilings of translucent glass walls

bring light and add brightness to the treatment spaces. And

building finishes were selected to withstand heavy patient use

1et contribute to creating an attractive interior atmosphere. Says

Henry M. Cherrick, dean of the UCLA School of Dentistry,
"the center serves the communiry as well as the School of Den-

tistry in perfect symbiosis. It allows us to extend service to a
greater number of patients who have no other access to dental

care while we provide dental students with an experience like

no other they will receive in their profession."

Best of the Southwest
Design and Cratt Show
The Dallas Market Cen-

ter will sponsor a new
wholesale show featuring
unique products that rep-
resent the heritage, his-
torS people and spirit of
the American Southwest.
The Best of Southwest
Design and Craft Show
will take place September
22-25 atMarket Hall with
the participation of ap-
proximately 500 exhibi-
tors. According to a recent

retail survey conducted by

the Dallas Market Center,

consumer demand for

high-quality Southwest sryle products con-

tinues to increase. The research indicated that

55 percent of those surveyed -which in-
cluded galleries, specialry stores and retail
outlets-believed that demand will remain

the same or increase over the next rwo years

for these styles of products. 'As we promote
American Southwest sryle products, we must

continue to identify products more clearly in
terms of qualiry origin and creativiry;' says

Kathryn Chamberlain, marketing director,

Dallas Market Center. "Consumers are much less interested in
trendy, mass-produced items."

CAFAM lnterim Gallery Opens The Craft and Folk Art
Museum has opened its interim gallern located on the founh
floor of the landmark Wilshire-Fairfax May Company depart-

ment store building in [.os Angeles. Designed by internation-
ally-known architect Charles \W. Moore, ren, CAFAM's tem-

porary facility will house the museum's permanent collection

until a new museum complex is completed in 1992. Museum

officials have observed a significant increase in attendance as

a result of the May Company exposure of shoppers to contem-

porary art by local as well as international artists. According
to CAFAM Director Patrick Ela, weekend attendance is esti-

mated berween 400 to 500 visitors per day. Moore's eye-

catching enrq.way draws patrons into the exhibit space desigrred

by Joseph Tirrrell of the architecnrral design group Alcasar TLr-

rell, Inc. of los Angeles. \Works from the museum's collection

are encased in niches under arches of brilliandy-colored panels.

Recently CAFAM featured a retrospective of works by pioneer-

ing woodworker and designer George Nakashima. "Intimate

Appeal: The Figura-
tive Art of Beatrice
Wood," June 20 to
October 28, will fea-

ture 55 objects on
paper and in clay

created by the artist
between t9l7 and
1989. For further in-
formation on pro-
grams, exhibits, and

other activities of the
Craft and Folk Art
Museum, call (213)

937 -5 s44.

At CAFAM'S interim gallery
at the WilshireFairfax May
Company in Los Angeles,
Charles Moore's eye-
catching entryway (below)
draws patrons into the
exhibit space designed by
Joseph Turrell. Photogra-
phy by Grey Crawford.
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A CAREFULTY PREPARED STATEMENT FROM HARAID JAEGER.
Harald Jaeger believes a simple design speaks for itself.

case in point, the system 28 stacking chai! created for comforto.

cornlorto" For additional comforto product information, call 1-g00-844-2600.
O 1990 Haworth, Inc. Comforto is a rqgistered trademark ofComforto GmbH, Ahlen, West Germany.
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DBSIGNERSWORLD

E.G.Cody's National Expansion lncludes Seattle EG. Cody,

a Florida based furniture and accessories firm, has recently

opened two maior showrooms-one at Seaftle's Design Center

Northwest with 6,500 square feet and one at the Boston De-

sign Center with 12,500 square feet. Combined with the firm's

two showrooms in Florida (Dania and Miami) as rvell as

another soon to open in the Palm Beach Design Centre (fall

1992),E.G.Cody will canvass the designer market with more

than 50,000 square feet of high-ticket, high-sryled merchandise

-sleek custom Italian imports and E.G. Cody's signature

period interpretations. Photography by Sam Notarbartolo.

Continued from Page 36

REVIEW: PRESENTATIONS NORTHWEST IN SEATTLE

Keynoter Linda Ellerbee and Barry Jac- seneral oublic. The new
quess, president of Seattle Market Center ; ' . ,.-
iorpiny,presenttheContractDesigner tormat ot "I'resentatrons

of the Year Award to Rose Capestany" Nonhwest" introduced

Design Center Northwest Hosts Design Events for a
Changing World A healthy economy and an evergrowing

population base in !flashing-

ton state sparked a success-

ful "Presentations North-
west" at Design Center
Nonhwest in Seattle. More
than 3,500 guests attended

the two-day March event

that included "Designer

Day" for the trade, and
"Consumer Day" for the

E.G. Cody; Jerry Cohn & Company; Collins-Draheim;
Custom-Bilt Products; Decorators !7alk; Design & Architec-

tural Products; Design Furnishings; Design Tex; Designer's

Choice; Designers Showroom; Stephen E Earls Showroom;
Facility Resource; Flair Continental; Michael Folks

Showroom; Full Moon Over India; Glacier Showroom;
Haworth; Ralph Hays & Associates; J&L. . .A Designer's

Showplace; Joe Jaycox & Assoc.; Kimball Office Furniture
/ Artec; Latitudes / Engberg Associates; Leflar Ltd'; Light-
olier; Luxus; Manufacturers' Representative Group; Wayne

Martin; Pande Cameron; Pindler & Pindler; Rainbow Paint-

ing & Interiors; Robert Allen; David Rosen & Associates;

Rubenstein's Contract Carpet; The Rug Source; F.

Schumacher; Gordon Scott; Seattle Lighting Design Group;

Steelcase/Stow & Davis; Sterling Contract Flooring; Stroheim

& Romann; lTilliam Swigart Associates; Bud Tircker & As-

soc.; The Umphred Gallery; Vaughan & Associates; \7all-
Pride; Fred Willey Co.; E.B. \Williams/Wroolie & Lopresti;
The Winn Gallery; Winter & Associates.

"Designer Day" as a conser-

vative environment in
which professional de-

signers and architects could
conduct business with the
showrooms. The tradi-
tional "market" atmosphere

was absent and, in lieu of
galas and fesrivities, desigrr-

Linda Ellerbee presents Design center ers were

Northwest Residential Designer of the viewing
able to focus on

product introduc-
Year Award to David Weatherford. tions and trends. On "Con-

sumer Dayj' the public was invited to Design Center Northwest

to tour the showrooms where professional designers were sta-

tioned. Highlights of "Designers Day" included a keynote

speech by nationally-renowned iournalist Linda Ellerbee. She

correlated the changing world and growing environmental

concerns to the always-changing design industry. Ms. Eller-

bee presented Design Center Northwest's annual Residential

Designer of the Year Award to Seattle interior designer David

Weatherford, owner of David \Weatherford Antiques and In-

teriors in downtown Seattle. The Contract Designer of the

Year Award recipient was Rose Capestany, owner of RCI Inc.,

Seartle. [Two examples of Ms. Capestany's residential work
were featured in the August 1989 issue of Designers West.)

"Presentations Northwest'90" marked the introduction of
the new Design Center Northwest "VIP" status program for
professional desigrers. This innovation is the first program

of its kind that rewards regular Design Center Northwest

clients with preferred status benefits, including passes for "very

important people."
Every single one of the 60 Design Center Northwest

showrooms participated in Presentations Northwest '90.

These showrooms include: A. Sommer Textiles; Baker Knapp

& Tubbs; Bank and Office Interiors; Boris Kroll Fabrics; Bou-

kalis & Company; Bowden & Associates; Bazatli & Co., Ltd.;

Caro & Upright; Charisma. . 'tee & Floral Company;

40
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We invite you to take a seat.

In fact, with DesignTex you

could sit on a different fabric

every day for over 5 years and never

repeat yourself. DesignTex

offers an unsurpassed number and

range of Upholstery Fabrics.

A breadth of product, offering many

looks for a variety of tastes.

Over 2OOO different styles meet the

UPHOLSTERYFABRICS
aesthetics and budget requirements

for basic task chairs, luxury boardroom

seating and all points in between.

Deeign leadership is underscored hy

44 awards from the Institute of

Busfuress Designers and ASID.

Performanee standards are met and

often surpassed for specific

applications. Experience the world's

surfaces through DesignTex.

-
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DESIGNERSWORLD
Continued from page 40

Pope & Assoc.'s Smooth Sai!-
ing Oflices for CqBtal Cruises
Advertising a luxurious cruise
experience on its soon-to-be
launched Crystal Harmony,
Crystal Cruises' corporate offices
needed to purvey the ship's

elegance to professional travel
agents and other visitors. The
Los Angeles-based design firm
Pope 6r Associates captures the
glamorous aura of the great

trans-Atlantic ocean liners in the

company's 22.000-square-foot
offices located in Century City's
Fox Plaza. "The challenge in this
project was assessing the ideas of Pope's conference room detailing

for Crystal Cruises corporateboth Amerlcan and Japanese offices suggests a ship's rail. Dis-
management, and translating played on-t-he custom maple and

them into design and image that gfls.pearl-rose marble table is a

h a rmo n i ze d th e t wo d i if e rent ilr:i"J lr'r::'^'i:',f,[,.fr'il'iili:'J
cultural attitudes;' says firm raphy by Toshi Yoshimi.

principal Robert Pope of his client, which is owned by Japan-
headquartered Nippon Yusen Kaisha. "TheJapanese put great

emphasis on function, while the Americans value organiza-

tion and elegance." The mood begins in the elevator lobby,

which is washed in amber light. White maple wood trim, and

maple floors accented by pastel carpet, evoke the feeling of
sandy shores. The millwork suggests a ship's railing, and is

a design detail continued throughout the offices. The con-

temporary, open expanse ofthe reception area evokes the at-

mosphere of a luxurious cruise experience. The ceiling de-

tail emphasizes celebration and movement, and on a practical

level defines the seating and reception area. The design firm
has also developed an expansion program, including work-
stations to house a staff of 23 in the reservations department.

Fourth Annual Desrgners West / Ray Bradbury Cleativity
Award to Be Given to Jon Jerde lconoclast/architect Jon
A. Jerde, FAIA, has been named the fourth recipient of the an-

n:rral Designers lVest I Ray Bradbury Creativity Award. Jerde
has described his projects, which include the 1984 Olympics
and San Diegos Horton Plaza, as "urban theater" in which
his task was to 'taptivate the public and grab them by their
imaginations." Appropriately, the award will be presented at

a special performance of the new Ray Bradbury / Jos6 Feli-

ciano musical "The Wonderful Ice Cream Suit" on Thursday,

September 6. The play's message and Jon Jerde's: The impor-

tance of letting the imagination transform the mundane into
magical and meaningful things. The event will take plae at

the historic Pasadena (California) Playhouse. Ticket price of
$35 includes ice cream and champagne preceding the presen-

tation and performance. For information, telephone Bonni

Dorr at Designers West, (21'3) 657-8231.

Radisson Chain Revamps Sac-
ramento's Woodlake lnn After

a $4O-million renovation, the
Radisson Hotel in Sacramento
opened its doors to businesspeo-

ple, convention-goers and vaca-

tioners. Formerly the \Toodlake
Inn, the property, located on a

17-acre site, was purchased, trans-

formed and contracted for oper-
ation to the Radisson Hotel Cor-
poration of Minneapolis by tos
Angeles' Fred Sands Realtors.

"Currently, Sacramento is the
most rapidly growing sector in
California and represents some

real opportunity for investment;'says Guy R' Ramsey, assis-

tant vice president of facilities at Fred Sands. 'As a result of
favorable land costs, Sacramento is changing from a govern-

ment-oriented economy to a corporate-based economy." The

extensive refurbishment included a redevelopment of the

2S-year-old hotel into a technologically advanced home-away-

from-home for group business events. The Radisson offers

special conference rooms with separate meeting areas' coax-

ial cables to allow connections to many information sources

and modems for guests who wish to communicate with home

computer systems. In the largest auditorium, a "data port"
is available at each seat for portable computers. Aside from

the convenient gadgetry, the hotel provides a pleasant at-

mosphere, complete with soft, pastel indoor colors and an

outdoor lake, fountain and fish pond. The Radisson's 21,000-

square-foot ballroom exists for special events, and commu-
nity cultural programs or large business shows can be held

in the hotel's 2,000-seat amphitheater.

-Sara Scribner

Foliage and warm colors in one of the Radisson Hotel's many dining areas
provide an elegant and comfortable atmosphere lor the business traveller
or convention-goer. Photographv bv Nakashima, Tschoegl & Associates.
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The work of lYrlton Glaser encompasses a wide range of design

disciplines, including graphics, architecture and environmental de-

sign. The following excerpts are from a recent rnterview

' I think I m the only on. in notol to fail the pratt night schoot

examination. But lwent to Cooper Union and got a marvelous

education. Then I received a Fullbright and went to Europe,

where I had the good fortune to nudy with Georgio lyorandil'

"When lcame back to the States, a bunch of former fellow stu-

dents and lstarted Pushpin Studios, which developed its own

little reputation in the world of New York design. Then Clay

Felker and I started New York Magazine. Io our delight and sur-

prise, it became a part of the life and activity of the Cityl

' When I studred at the Academy in Bologna, I drew from casts

for two years. And ifyou draw from casts you have to observe

lrght. I think without that kind of rigor, you're not as conscious

about light and form. You gain a greater understanding of its ef-

fect in dimensionl'

"During the Renaissance it was discovered that form interrupted

light, and that light in a portrait doesn't change as it does in

life, That meant you could actually freeze time, and through a

portrait one could become immortal. Which s why it occurred

to me later that rich people are so interested in artl'

'At the Aurora Restaurant, we tried to make a very controllable

light system, We did a series of different colored lights within the

fixtures, and by adjusting the intensity ofany one ofthem, you

have a kjnd of control over the lrght quality, at least in terms

of hue. But we found that we also had to have table light at night

Even then, ideally, you still have to change the lighting, because

the emotional content of light at lunch is drfferent from its

emotional content at dinnerl'

"Believe it or not, I learned a lot about lighting in supermarkets,

The frrst thing I experienced thinking about the supermarket was

how tiring it was. Which is due, in part, to the relentlessness of

both the physicalspace and the uniformity of the light. So what

you do is vary the light in order to create a series of places: open

it, close it, modulate the space... I really shouldn't be giving away

all ofthese tipsl' r
Mr Glaser s lrghted by Pinpoint Focailack from the Lyteiack System.
To learn more about Lightolier products and desiqning'with lsht, tlre

"Lightstyles" catalogue is avarlable for $5.00 plus shrppiig. To oider, or
for your nearest Lightolier Authorized Dealer, cati t-96-SZe-Ag:0.
Circle No. 34 Reader Service Card
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DESIGNERSWORLD
Continued from Page 44

lndustry Notables Ronald Gaughan has been named vice CHAIX & JOHNSON, INC. announced maior promotions:

president and group executive of AMERICAN STANDARD's Scott J. Kohno to executive vice president/managing direc-

U.S. Plumbing Products Group. Gaughan, former president tor; Jason A. Balinbin, AIA, to vice president, architecture;

of American Standard-Canada, succeeds John W. Clarke, who Joan P. Starrett to vice president, interiors; Edward T. Hotta
rerurned to his native home of Canada. . . The Los Angeles- to vice president, production; Clement M, Yoshida to senior

headquartered architectural design firm GRUEN ASSOCI- project executive; and Luis Cota to proiect executive. The firm
AIES has made Jay B. Boothe, AlA, a partner of the firm. . . has also moved to expanded headquarters located at 1850

Alan Steinhart has joined COMMERCIAL FLOORING AS- Sawtelle Boulevard in West Los Angeles. . . The new officers

SOCIAfES, INC. as a general partner and vice president, of theCalifornia[-osAngelesChapterof theAMENCANSO-
marketing, in Los Angeles. . . An
internationally-recognized expert on the
impact of new technology on the future
of white-collar work, Duncan B. Suther-
land, Jr. has joined FITCH RICHARD-
SON SMITH Design Consultants as as-

sociate vice president of its Exploratory
Design Lab, in Worthington, Ohio. . .

The multi-disciplinary design firm
I(ALKERGROUP/CNI has appointed
Vanessa Cohen as vice president, director
of marketingforretail. . . The
DALLAS MARKET CEN-
TER announced the promo-
tion of Michael Park as presi-

dentof theVORLD TRADE
CENTER. He will also man-

age the liade Mart and Home-
fumishings Man buildings.

John Irvin has resigned as

president and COO of the
Dallas Market Center to join

the management team of a

large retailing concern. . . As
a reflection of its intensified
commitment to the contract
furnishings market, F. SCHU-
MACHER & CO. has ap-

pointed Anhur Sager as vice.

president of its .,e*ly .stab4
lished Contract Division . . .

The James Irvine Foundation
has made a major $100,000
grant to the Santa Monica

Ronald Gaughan

Duncan Sutherland, Jr. Vanessa Cohen

George Kordaris E. Taylor Armstrong, Jr

Jay B. Boothe

CIETY OF INTERIOR DESIGNERS
are Lillian Chain, estq president; German
Sonntag, AsIq first vice president; Jhan
Livingston, astn, second vice president; A.
Allen Dizik, FAsrD, treasurer; BJ. Peterson,

ASro, and Helaine Spoor, asIo, national
board members. . . Architect John Port-
man was one of 11 outstanding Ameri-
cans chosen to receive the 1990 Horatio
Alger Award. The award is presented an-

nually to individuals who have overcome

personal hardship and

Arthur Sager

achieved notable success in
their fields through hard work
and impeccable integriry.

REV!EW:
199() SEGD Spdng Regional
Contercnce "Where does

one design discipline end and
another begin?" was the prob-
ing question asked and dis-
cussed at the 1990 Spring Re-

gional Conference of rhe Soci-

ery of Environmental Graphic
Designers held in Pasadena,

California. Attracting more
than 300 designers, allied pro-
fessionals and students to a

day-long program at the Art
Center College of Design, the

conference examined interdis-
ciplinary trends and their im-
plications for the designer and

the built environment. Among them were architect Richard

Orne, design advocate Michael Pittas, landscape architect Peter

Walker and graphic designers Debra Valencia, Henry Beer and

Richard Foy. A trade show exhibiting the products, services and

capabilities of SEGD Industry members concluded the confer-

ence. Afterwards SEGD officials, speakers and guests gathered

for cocktails at the home of Dr. Carol Soucek King, editor in chief

of Designers'Westmagazine. SEGD will hold its 1990 National
Conference, "lfhat's Next? Preparing for the 90s," August 2-5

at Cranbrook Academy of Art, Bloomfield Hills, Michigan. For

further information, call SEGD at \517) 577-8225.

Lillian Chain

Museum of Art, which will be used to establish an in-house de-

velopment office. Housed in a former egg-processing ware-

house, the museum located in Santa Monica, California, is

the centerpiece of a new mixed-use development designed by

architect Frank O. Gehry, reIa. . . George Kordaris was ap-

pointed managing director of VITRA USA, a North Ameri-
can manufacturer and marketer of high-quality contract fur-
niture. . . HELLMUTH, OBATA E KASSABAUM, INC. has

named E. Thylor Armstrong, Jr. senior vice president, proiect
development for the architectural design firm's Dallas
office. . . The architecture, design and planning firm of
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See You in Texas!

OAK LAWN DESIGN PLAZA
The fun has already begun for Oak Lawn Design Plaza's

"Land of Ahhs" Summer Market theme. The entire plaza will
be transformed for a theme party on Sunday, July 8. OLDP
showrooms will carry out the theme based on
the 50th anniversary of the classic movie "The
Wizard of Ozl'From "yellow brick road" carPets

to "klieg" lights, new products and new show-

rooms will display a nostalgic Hollywood flair.
A new resource at OLDP is the recently-

opened exclusive fabric showroom of Pindler 6c

Pindler Inc. Now, with a full-service showroom,
designers and specifiers can select from more

than 40,000 fabric samples in a spacious, con-
temporary environment. Pindler's showroom was

desigrred by Don Gardner of Gardner Dominick.
A private drive leads to the showroom entry and

glass-block reception area.

Not far aw^y at OLDP is the brand-new Chairs, Chairs &
Chairs showroom, a subsidiary of Design Directions, Inc.,
dealing exclusively in chairs. The collection features chairs

by internationally-known designers, including Gio Ponti, Enzo

Berti, Paolo Piva, [,e Corbusier, Charles Rennie Mackintosh
and Harry Bertoia. "The idea of a complete resource dealing
exclusively in chairs is a new concept for the trade," notes

showroom manager Eva Counts, esto.

DALLAS DESIGN CENTER
Showrooms in the Dallas Design Center have selected "Deep

in the Heart of Gxas" as their theme for Summer Market
1990. The traditional luncheons hosted by individual
showrooms for visiting designers will take place on Monday,

fuly 9 and will feature a Texas theme in celebration of the

resurging economy of the lone Star State. Carpet Artisans In-
ternational, a dealer for Thi Ping Rugs and Carpets, has

opened a 2,010-square-foot showroom in the Dallas Design

Center. Susie Luebke is manager of the showroom, which

offers custom-designed, all-wool, hand-tufted rugs produced

in Hong Kong. John Edward Hughes will feature new sam-

ples of chandeliers and light fixnrres from European Classics,

as well as neq contemporary lighting samples from lrs Pris-

matiques. Barbara Woods will paint free-hanging banners on
her hand-dyed silk fabrics, while Joan Holcomb, the popu-

lar sculptress and pointillist artist from Houston, will demon-

strate her sculpting technique in the JEH showroom.
R&G Limited will present Heartsilks, a new line of hand-

painted silk fabric from California. Brunschwig 6c Fils will
offer a sofa and rwo chairs from its Spring 1990 Collection.
Visiting from !7hite Plains, New York, will be Patrick Mon-
giello, vice president of sales for Brunschwig & Fils.

New furniture pieces covered in contemporary fabrics

desigred by Giorgio Saporiti will be displayed at Saporiti lalia-

Continued frotrt Page 48

Dallas Summer Market 1990, July 7-12

Campeniello tmports. George Cameron Nash will inrroduce AII

Cotton, a collection of cottons, textures and woven fabrics from

Joseph Noble of Phoenix; Pillorv Talk, a new line of tapestry

worren pillows; and Country Line, a collection of fumiture, tables

and case pieces made from antique New England

wood S Jonas Hady. Manheim Galleries of Dallas

will offer a new set of product catalogues. The open-

ing of Manheimt new reproduction fumiture fabri-

cating facility in Dallas is slated forJune orJuly. At
Trouvailles, designers will find new pieces from the

Summer manufactuEr'sEastofSuezCollection
m.arket-goers based on desigrs from Sri Lanka, as

Hjl,liX't ,,r,,'- well as addiriJnal pieces from Trou-
anza.#232l" vailles' Hermitage Collection.
bedside table
al George
cameron THE DESIGN DISTRICT

H;1""L3":r" "Dallas! Red Hot!" is the theme of
Center. - Summer Market at The Desigrr Dis-

trict, Dallas Market
Center. "Drop-Dead Redi
an exhibition starring red-

hot fabrics, floorcorrerings,

furnifure, wallcoverings
and accessories will be

held in the new Exhibi-
tion Hall of the Contract
Desigrr Center, Dr. Carol

The modular "Molto Di," designed by archi- Soucek King, editor in
tecrs Tirina Ammannari and Gian Pl:g-Yllglli chief, and Iulie Goodman,
lor The Pace Collection lnc., is upholstered ---' : -'- - -
i" Oeep ,"4 O, me Oeslgn Oiirtric'i;s ';Dallas! er<ecutive edttor, Designers
Red Hot!" Summer Market exhibition. W,esf, will give a seminar

on "Color Pourcr" at L0:00 e.u. on Sunday, July 8, to be follov'red

by brunch in all Design District showrooms at 11:00 e.tu.

Celebrating a 3,800-square-foot expansion, Boyd-I*vinson

Company will host a Fifth Anniversary Parry on Monday, July
9 at 5:30 n.u. The expanded showroom was designed by Neal

Stewart Associates and David Cadwallader of Cadwallader De-

signs, both of Dallas. New lines at Boyd-lrvinson include silks

by Ross Lawrence Silver, Daphne Tyson Fabrics and Tiims and

Norton Blumenthal \0Tallcoverings. Robert Allen, newly repre-

senting Henredon casegoods and upholstery in a second

Decorative Center showroom, is also introducing Bischoff bed

linens, a collection from Switzerland in Egyptian cotton.

Cabin Craft custom crafted rugs by J. McCollum & Associ-

ates will be introduced at Brown Jordan; at D. Young, visitors

will find H. Lynn lfhite, a new fabric line out of Kansas City.

The Pace Collection Inc. will introduce several new glass fur-
niture pieces from Fiam ltalia, exclusive to Pace in the U. S. At
Mastercraft Floors 6c Associates, Randy McCullough, presi-

dent of Mastercraft, and Steve Brown, board member of the Na-

tional \0(ood Flooring Association, will speak on "Wood

Floors-What's Hot/What's Not."
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Governing Board Plans
NEOCON 22 Seminar The
issues of computers for design

and environmental concerns in

the interior are topics of "Con-

tract Interior Design 2000: A
Career path for the Next De-

cade," a seminar that will be

presented by the Governing
Board for Contract Interior
Design Standards at NEO-
CON 22 in Chicago on Friday,

June 15. Speakers will include
two members of the governing

board, Gary lffhitney, tno, and

Daniel E. Winey, eIe, who 1s- Attending a board reception at the

' ' Haworth. lnc. showroom in Los
cently met wlth otner Doaro Angele.' pacific Design cente(
members in Los Angeles to ms-m[s1s of the Goveining Board

plan the program. The seminar tor Contract.lnterior Design Stan-

will cover oiher maior t",.', ffi{flij}"HiS;i13l 
l3l;,ff,11"*

including licensing and the Valentine, Jan Johnson, Daniel

movement to create a profes- winey and Gary Kaiser'

sional certification process for master contract interior
designers. According to the Governing Board, the value to the

client of certification will be to assure that the designer is

qualified to deal with all facets of the project such as light-
ing, ergonomics and interpreting code requirements. Founded

in 1987 as an independent body to establish a meaningful

professional certification program in North America, the

Governing Board seeks to attract people who have demon-

strated a high level of competency in the practice of contract

design. Currently involved in a two-year program to increase

certification and promote the hiring of certified contract in-

terior designers, the Governing Board for Contract Interior

Design Standards is supported by a grant from BASF

Corporation.

ASID's 1990 Crystal Torch Awarded to Gillian Wilson
Curator of Decorative Arts at the J' Paul Getty Museum in

Malibu, California, Gillian Wilson was selected by the Cali-
fornia Los Angeles Chapter of the

American Society of Interior Designers

as the 1990 recipient of the prestigious
Crystal Torch, to be awarded during a

brunch in the Crystal Room at the

Beverly Hills Hotel on Sunday, Septem-

ber 9. In its fourth year, the Crystal Torch

Award program was initiated to honor
a person, persons or organization who
has made a significant contribution to

dent of industry relations,
Showplace Square, San Fran-

cisco. For information call
(21,3) 6s9-8998.

ASU lnterdisciplinary Work-
shop Manhattan-basedarchi-
tect/product designer Paul Haigh
recently completed three weeks

as professional coordinator of
the Third Annual Interdiscipli-
nary Workshop at Arizona
State Universiry Tempe. The

workshop, conducted within
ASU's College of Architecture

and Environmental Desigrr, brought together 83 architecnrre,

interior design and product design students who formed multi-
disciplinary teams to solve this year's design challenge. The fast-

paced three weeks involved many ASU faculry members: David

DiCicco, Esther Ratner, Diane Worth, Edward Burian and

Ramy ElDiasti. . . as well as George

Christensen and Robert lre Wolf,
chairmen respectively of the college's

architecture and interior design

departments and workshop coordi-
nators. An invited iury (Brian Cox,
Victor Papanek, Carol Soucek King,
Dan Collins and Paul Haigh) made

the final selection of the most out-
standing solution as presented

through written description, model
and verbal defense. Members of the

winning team were Jack Sing, Mark
Beuder, Patricia Mors, Darren Petmcci,

Marc Hauck and Ann Figor'
Paul Haigh

l0th Annual Roses and Lemon Awards First Interstate

World Center, Checkers Hotel and the Russ Hotel were among

six downtown proiects which received "roses" at the 10th An-

nual Roses and lrmons Awards sponsored by the Downtown

Breakfast Club of Los Angeles. Held in April, the breakfast

was atended by more than 400 people who witnessed the [r-
mon Award bestowed on Pershing Square, which the Club

described as a shame on los Angeles. Roses were also given

to the Inner City Arts Center, a new non-profit organization

which services children who live in the skid-row area, and the

Metropolitan, an upscale apartment community in the South

Park area of downtown. A special award category "Curmudg-

eon of the Year" award, was given to Ins Angeles Times lur-

ban affairs columnist San Hall Kaplan for his pithy and sig-

nificant observations on the state of urban planning and

architecture in los Angeles. The Club is comprised of 28 bus-

iness leaders concerned with downtown aesthetics, corporate

social responsibility and real estate development'

ASID and the design community. Past honorees include Mur-

ray Feldman, founding president of the Pacific Design Center,

Los Angeles; Walton E. Brown, Honorary Eesro, publisher
'of Designers West magazine and Clarellen Adams, vice presi-
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has crcated opulent textile desig*s exclusively icr ll{irak. i}estined to

berome the antiques of tom*rrcw.

f,

J I

t, \ g
t-- \

II
'!

._/

)-"! ' _--),-
.€.

).?
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Houston David Sutherland Inc. 713.961.7886. Chicago Holly Hunt trd. 312.661.1g00
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Second Anniversary in The Design
District, Dallas This Dallas event

deserves to become a tradition: The De-
sign District celebrated the second year
of its Contract Design Center with a

major exhibition and "Dallas in \Won-

derland," an all-out birthday bash. A
crowd of design professionals toured the

opening of "Charles Moore: Buildings
and Projects 1949-1989i a retrospective

show honoring the iconoclastic architect
and his distinguished career. New York
Times criric loseph Giovanninni called
Moore'hn architectural anti-hero-a
\Woody Allen among builders-who
greatly expanded architecture's expres-

sive range and helped redefine what were

considered its proper subjects." Moore's
humorous, thoughtfu I build-
ings are delightful and vital
places for their users. A
highlight of the exhibition
was a series of "Memory
Palacesl' diorama-like stmc-

tures created by Moore that
are small, whimsical temples

to the allegorical qualities Top: ,,Wa1s That Layer,,, a Memory pat-

of architecture. The show, ace designed by architect Charles Moore

which ran rrom April ,e il:Xl:it;L:flI#ffJ^f.#:;9:lH:
through May 25, inaugu- Contract Desig-n Cenrer inThe Design

rated a permanent gallery District, Dallas Abvove: Celebrating the

,p,.. o., the first floor of :A?B"ii"1ff!f,ySl,li"1?"t'l1il,3;;
the conrract Desisr center' 

:liul"#H:Jil:'ts[i:?IJ#'#il:
Aldo Rossi of ltaly Named 1990 Pritzker Architecturc Prize
Laureate Italian architect Aldo Rossi was named the 1990

recipient of the prestigious Pritzker Architecture Prize by the
Hyatt Foundation which awards the $100,000 grant annually
to a living architect who demonstrates outstanding commitment
to humaniry and the bui-lt envirorunent. The 13th recipient, Rossi

is not only renowned as a practicing architect, but also as an ar-
tist, product designer, philosopher and
author of architecnrral theories. His book,
Architecture and the Ciry, published in
1965, is a text of significance in the study
of urban design and thinking. In recent
years, Rossi has completed a number of
significant projects around the world, in-
cluding the Toronto Lighthouse Theatre
in Canada and the Il Palazzo Hotel and
Restaurant complex in Japan.

Aldo Rossi

San Francisco Summer Market Update 'A X(orld of
Opportunity: San Francisco, the Pacific and Beyondl'

embraces this year's Summer Market activities, July
2!-25, for the San Francisco Mart. The event will
offer new product purchase opportunities, daily
market events, and social and educational programs.
According to the San Francisco Mart's Carole King,
vice president of marketing, the market will present
'h comprehensive program of events, with special
emphasis on educational seminars." Market high-
lights will include speakers, new product introduc-
tions and a Pacific Rim Na-
tions exhibit based on the
market's theme.

Fabrications '90, an an-
nual favorite, will showcase
new lines from prominent
fabric companies such as J.
Roben Scott, Rodolph, De-
sigrflex and Arc-Com, at

Showplace Square, fromJuly 21-24.
From July 18 through August 5, the
Contract Design Center, in coopera-
tion with the Association of Contract
Textiles, Inc. (ACT) will
present a major fabric
exhibition focusing on
new trends and technol-
ogy in textile design.
Special speakers at the
Design center will in-
clude: Suzanne Tick
from Brickel and Laura
Guido Clark, an indepen-

dent consultant, speaking

about a new, environ-
mentally influenced fab-
ric line on July 18, and
Arc-Com's Director of
Custom Concepts Mary
Holt, who will head the
program "Custom Appli-
cations in Design." The
keynote presentation,'A

Above: Textile designers Suzanne Tick and
Laura Guido-Clark will speak at Fabrications
'90. The popularfinale at Fabrications'90will
be San Francisc! Design Vll, a fashion show/
fund-raiser featuring the collaboration of local
fashion designers and leading fabric compa-
nies. Held the evening of July 23, the sho/r,
will take place at the new Showplace Square
Fashion Center designed by John Portman
and scheduled to open this fall. Shown here
(at top) Irom last year's event is an award-
winning garment designed by Suzanne Lloyd
Simmons using DesignTex Fabrics. The auc-
tion which follows will benefit the scholarship

Personal History of Tex- funds of FIDER and FIDM.

tiles," will be given by Ben Rose of Ben Rose, Inc. on July 24.
Market week celebrations will include other special events such as

the "Pacific Beach Party" on SundaS July 22, and the IHFRAs
Summer Market'90 Social on Monday, July 23.

For information on Summer Market in San Francisco, call
the design centers: San Francisco Man, (415) 552-2311; Show-
place Square Group, (415) 864-1500; McGuire (Vermont
Center), (415) 626:1414; Sobel Design Building, (415) 851-4443;
200 Kansas, (4L5) 552-2290; 25t Rhode Island, (415)

558-9925; and Showplace Square West, (415) 626-8257.

-Sara Scribner
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Sa,;n Franciseo

July 21-24, 1990
?

Presented by

The Galleria Design Center

The Showplace Design Center

The Contract Design Center

Y

Intrduetions
Brustlin, Jack Lenor Larsen.

F. Schumacher, Brunschwig & Fils,

Hodolph, Contemporary Hides, Kravet,

Stroheim & Homann, Osborne & Little,

Clarence House, Decorators Walk,

DesignTex, Carr & Associates,

Arc-com (partial listing)

'd

New Boutique Collections

from West Coast Fabric Artists.

3
In-Shoutroom Seminars

Fabricl Foshion Shou:
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REVIEW

Ceramic Tile Style
Spain Suffices as a Leading Producer

designed ceramic tiles is world-renowned
designs tiles for ADEX and Pamesa.

of

graphic designer Jdvier Mariscal, who
The creator of the oflicial mascot

wilh a smooth surlace or a relief, or
ln addition, an aray ol tone-on{one,

Among Spanish artists and architecture and design professionals who have

LoNc xNowN FoR ITS TRADITIoN oF cHARMING,
hand-crafted tiles, Spain has become a country of sophisticated
designers and manufacturers of ceramic tile. Taking a flying leap
over the experimental stage of computerized tile technology,
Spain is now one of the world's leading manufacturers and ex-
porters of ceramic tile, second only to Italy.

This spring, more than 23,000 ceramic tile professionals con-
verged on Valencia, Spain to attend CEVISAMA'90, an inter-
national exhibition of ceramics, glass, marble, and building
materials. Sponsored by ICEX, the Spanish Export Thade Insti-
tute and ASCER, the national manufacturers' association of
Spain, the international trade fair attracted 105 buyers from the
United States to its 248 ceramic tile exhibits.

This year at CEVISAMA the trends included large floor and
wall tiles; bevel-edged tiles; metallic and mother-of-pearl finishes;
border tiles; relief patterns; tone-on-tone colors, texture-on-
texture and undulating surfaces. Applications ranged from us-

ing large rustic tiles with smaller decorative shaped or relief pat-
terned tiles on walls and floors to spacing large floor tiles with
metal strips instead of grout. Minimal grout use resulting in a
more cohesive tile look was also prevalent.

Mickey Mouse, Goofy, Pluto and other Disney characters will
appear on ceramic wall tiles manufactured by Blau Ceramic, S.A.

for children's environments around the world. These decorative
tiles can be combined with colorful tiles to create a huge "black-

board" where children can draw and paint,
knowing the surface can be cleaned with ease.

More traditional ceramic tiles from Spain
reflect different periods of Spain s tumultuous
history. Mensaque Rodriguez y Cia, available
through Country Floors, has made Moorish-
inspired tiles for four generations. Fashion
designer Francis Montesino designed a decora-
tive tile for ADEX based on the toreador's "suit
of lights." Others have drawn inspiration from
fabrics, rugs or stained glass windows.

Among the spectacular displays at CEVI-
SAMA were large, "marbleJooking"-not to
be confused with faux-marble-ceramic floor

tiles, silk-screened to look like marble, at about two-thirds the
cost ofthe natural stone. Porcelanosa's high gloss "Italia Seriesi'
when installed with minimal grout, has the look of the real thing.
Other companies producing marble look-alikes available in the
U.S. include Thu Ceramics/tugres, Azulev and Azuvi.

Although large tiles, 12"x12" and up, in dramatic colors and
sryles have been popular in Europe for some time, they are just

Continued on page 58

the 1992 Olympics, Mariscal has designed products ranging from luggage
to dishes. Pamesa's Compacto line shown above (6) is a sample of

Mariscal's tile. Compacto has no top surtace coating or glaze. lt can
be polished to a high gloss

finish.it can have a matte

Marble and stone "look-alikes'
along with decorative shaped
tiles by 1) Ceremica Nalural
2) Gr€s Cahlan and 3) Pefta-
rroya are inspired by Spain's
majestic granite mountain sides
and natural marbles.

texlure{n-texlure and decorative designs are shown above
by 1) ADEX, 2) Ceramlca Natural, 3) & 6) Pamesa,

4) Todagres and 5) Penarroya.

Warm natural tones of yello/vs, ochres, sienas
and browns are adapted from the rich Castilian
soil. Geometric shapes and textures are sug-
gested by the Spanish plateau. Based on tradi-
tional rustic tiles 1) Gles Catal6n 2) Penarrcya
3) Bosa and 4) Pamesa tiles are versatile and
can be used with decorative tiles.
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Once again, the wall is a work of art.
The new 'Arhrra knagery Collection" is a
ceramiiwall creation 

"thai 
is classic, artistic

and individually expressive.
This exquisite collection of larger sized

tiles features unique art in a marble image
background. With coordinated patterns
and colors that can complement a variety
of interiors with a beauty that's durable
and a style that's personal.

See the "Artpra Imagery Collection"
yourself for a rendwed appreciation of
the ageless beauty of original wdll art.
Visit a Florida Tile distributor's showroom.
And, once again, you'll begin to see walls
as works of art. For more irdormation,
call 1.-800-FLA-TILE.

Makes Every Wall a Work of Art'"

Circle No 39 Reader Service Card
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REVIEW

Continued from page 56

lnspired by Spain's geography, the current
trends reflect the natural tones and shapes of
ils mountains, plateaus and coasts. Dramatic
contrasts of whites and blacks, smooth or
beveled, combined with subtle textured and
decorative tiles reflect the dramatic angles of the
snow-covered mountainsides. The effect of sun-
light glistening off their rugged peaks is appar-
ent in tile with metallic applications. Shown
above are tiles by 1) Nova 2) Grespania
3) Pamesa and 4) Keraben.

Above: Decorative tiles when
mixed with solids add detail
and interest. The Rosa series
by Rosa Gres is based on
the colors and styles of the
soulhwestern United States
as shown in this Santa Fe-
style kitchen. Tiles by Rosa
Gres; plain tiles, Series Rosa; decorative tiles, Mexic Series. Above, right: ln-
tense use of contrasts and metallic borders create a dramatic mood as shown
by this installation of tiles by Grespania. Wall tile, Manhattan Series; floor tile,
Steel Series. Bottom right: Metallic borders used with architectural detail and
decisive colors have a powerlul effect as seen in this bathroom with tiles by
industry leader Porcelanosa. Wall tile, Series Milan; floor tile, Series Florida.
Porcelanosa will be opening its own designer showroom near the Pacilic De-
sign Center this fall.

now being accepted in the high-end markets in the United States,

and more so in the western United States. \il/hile Americans have

generally limited their use of ceramic tiles to bathroom and
kitchen areas, southern European countries have traditionally
used ceramic floor and wall tiles in living rooms and entry ways.

In these warm climates, as in the southwestern United States,

beautiful, easy-to-care-for tiles are chosen for their coolness.
"Europeans have used tiles longer than we have and a lot more

than we have, so they are now looking for different styles and
sizesj' says Bill Mooney of Bill Mooney & Associates, which
represents Thu Ceramics/tugres. "They use bigger tiles with less

grout showing to keep a cohesive tiled look. Tiles as large as

l8"xl8" are now being accepted here in floor tiles. Still, the
United States stays with safe colors-whites, bones, and
almonds-relying on decorative strips for colors."

Gayle Steinhauer, product development/marketing consultant
for Uniq Distributing in Seattle, is a member of the Color Mar-
keting Group, which predicts color trends for all industries. Says

Steinhauer, "The CMG is working toward closing the gap be-

tween the European and American market trends. The Ameri-
can consumer hesitates to use strong colors on hard surface
products whereas Europe has always been more free with color.
Hard surfaces like ceramic tile are not as easy to change, so people
are more conservative choosing colors."

"For the U.S. market we work with white, beige, almond and
rose and then play with different ideas such as opalescent or
metallic finishes or decorative designs," says Luis Guerra. presi-

dent of Porcelanosa, U.S.A.
The Spanish tile industry has integrated computer tech-

niques into tile manufacture to become a state-of-the-art in-
dustry. Spanish clay combined with the single-firing of tiles
allow for stronget larger formats , up to 24"x24 ". Special

finishes can then be added in second firings, as in Azulev's
Madre de Perla series with its almost irridescent effect or
third firings resulting in metallic gold patterns.

According to Porcelanosa's Guerra, besides durability, the
main advantage of single-firing is flexibility in manufacturing
which results in faster production and distribution: "U.S. com-

panies aren't producing larger tiles because their equipment is ob-
solete and they haven t made the investments in it that we have."

Tiles from Spain have been distributed in the United States

for years, but were more recently introduced in the West. Por-
celanosa, the leader in Spanish tile exports, established West

Coast offices in Anaheim, California, h 1987 and will soon open
a Los Angeles showroom. Companies such as Thu Ceramics/
tugres, represented by Bill Mooney & Associates, Azulev and
Azuvi are increasing Spanish tile availability on the West Coast.
The United States imported 80 million square feet of tile from
Spain last year. With a total annual tile production estimated at

over 2.4 billion square feet, Spain is expected to maintain its po-
sition as a leading ceramic tile producer of Europe while build-
ing a much stronger presence throughout the world.

:Theodora Wade

The Pauilion of Spain at the lnternational Tile Exposition, June 5-9, to
be held in Anaheim, will showcase 44 manufacturers from Spain. For in-

formation contact tbe Trade Commission of Spain (305) 446-4387.
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You need performance.

You need delivery,

You want serenity for

Gold Coast Birthing Center, Lake Shore Drive.

You need Lees.

1-800-545-9765

Lees
GommcrGial
Garpcts
E
A Division of
Burlington lndustries, lnc.

DU PONT

ANTRON'
NYLON
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The Lightweight, Rigid, Bendable
Composite Material.

ri
tl
rf
.t*

ALPOLIC combines beauty with superior flatness
and easy workability. Used for exterior sheathing,

display panels, sign boards, and other applications, it
resists weather and corrosion. Used for interior

applications such as displays, it will enhance the
beauty of your designs.

ALPOLIC is available in silver, light bronze, dark
bronze, gold and black anodized and painted in a

range of colors.
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The Lightweight, Flexible,
Unbreakable Mirror.

Hang it. Cut it. Bend it. A-LOOK opens a whole new
world of creativity. lts unique thermoplastic core
gives it strength and resilience for endless design
possibilities. lts lightweight makes handling and
installation easy. A-LOOK is perfect for ceilings,
fascias . . . or use it for trims and accents. lt's also
ideal for displays and display cases.

Create a new design image with A-LOOK.
Circle No. 43 Reader Service Card
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When we designed Specfia, we used them alL
Color has wondrous effects on people. It can schools, corporations and other institutions where
stimulate creativity, conversation, concenffation. It morale makes a big difference.
can dictate mood: sombre or festive, boring or bright, Spectra is the uplifting result. Handsome styling.
ggl4 "t 

congenial. St".dv construction of both stationary and folding
Wth that in mind, the Howe Design Team took out models. In an amazingvariety of laminate colors,
their crayons and letimaginations runwild in the vinyl edge colors, andtase .oiorr. All guaranteed to
design of a perfect table for healthcare centers, raise spirits.

HowEFurniture corporation, Tiumbull, cr 06611,0386 phone: (203) 3?4.7933
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The RenovationExperts

a

PROPERTY
SERVICES
COMPANY

Call the one organizationwith 25 years of installation*
experience md $2 billion in assets-for the expertise,

the people, the know-how and the commitment to bring the
job in on timn, witbin budget and to your specifications.

Call Jerry Oenning, (800) 35G9254

* Carpeting, wallcovering, painting, plumbing,

electrical, furniture Placement'

2222 CofinthAve., Los Angeles, CA 90054

Circle No. 45 Reader Service Card
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A strot<e of genius from

the ever-exponding polette

of fobrics designed by

S. Horris & Compony.

Distinctive shodes f rom

the contemporory to the
clossic for dozzling

residentiol or commerciol
interior design.

bx 47O49O " Tulso, Oklohomo 74147 " gOO

Clevelond " Costo Meso o Dollos o Donio o Denvep
o Portlond r Son Diego " Son Froncisco , Seotfle ,
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BORRONI
fI,IOD€RN RCRYLIC D€SIGN

Executive Offices
9518 Sonto Fe Springs Rood

Suite l6
Sonto Fe Springs, CA90670
(2r3) 94r-0840
Fox (213) 941-9527

Outside CA (800) 462-8844

Foctory Showrooms

Los Angeles

L.A. Mort
(2r3) 94r-0848

Son Froncisco

S.F. Mort
(4151 626-6990

Son Diego

Conyon Creek Design Center

(619\ 273-3272

Atlonto
ADAC
(404], 231-s932

Circle No. 47 Reader Service Card
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Executive Offices: 3l-lI Thomson Avenue.
Long Island City, N.Y. ltl0l
Showrooms: Atlanta.Boston.Chicago'Dallas
Dania.Denver.Houston.Laguna Niguel.Los
Angeles.New York.Philadelphia. San Franci+
co. Seattle'Troy.Vashington, D.C.
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FOR IMMEDIATE INFORMATION
AND PRICT QUOTATION

1-800-637-6637 OR (213) 724-8118

Factory Showroom
1015 S. Vail Avenue

Montebello, cA 90640

l?aditional and Contemporary
Custom for home, oflice & commercial
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EDITOHIAL

NE\7
I7hen one looks at what the design

industry is offering the world in

terms of new dimensions todaS

one cannot help but conclude that those which

truly enhance the human condition are rooted,

in some significant way or another, in the past.

I This is not surprising. \trflhen did anything

truly supportive of life, health and welfare

spring forth unconscious of preceding genera-

tions, unmindful of our forefathers' deeds?

I In this issue, which explores some current

hospitalitS showroom, health care and work-

place environments, we do see designs that are

'tutting edge" in terms of professional skill and

scientific technology. But they are also steeped

in historical reference and centuries-old wisdom

in ways profoundly nurturing. I Robert Bacon

culled his architectural idiom for the new Desert

Mountain Clubhouse high above Scottsdale

from the region's indigenous and legendary

structures of the Anasazi Indians (page 72).

DIMENSIONS

70
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Michael Graves expressed his joyful response ro

Southern California's light, colors, and hospita-

ble climate by creating a shorthand of sun-

drenched Classical motifs for the new Hyatt

Regency in La Jolla (page 28). Steven Goldberg

and Michael Gerrity so submerge rheir show-

room design into timeless interior landscapes

of pure geometry that they seem inseparable

from past as well as furure millenia (page 84).

Such ageless work is also exemplified in the

office project by Bena Design Partnership (page

86). X How then can each of these works seem

so new, so "right on" for tomorrow? Perhaps it

is that, along with advanced knowledge of new

technologies, techniques and materials, marure

professionals come to understand ever more

clearly design principles thar always were. Even

as they progress in being able to deal with the

immediate and the innovative, they see ever

more clearly the value of what already exists.

Time and again designers excel when the best

of the past is revealed ro rhem and they in rurn

reveal it to others.

- Carol Soucek King,Ph.D., Editor in Chief

AGELESS HARMONY ln tune wirh irs

region, the Desert [/ountain Clubhouse.

Scottsdale Arizona, blends in with the sur-

rounding landscape's monumental terrain.

The result is a remarkably indigenous con-

temporary architecture at once sensitive to

both the 1990s' renewed appreciation of

nature and the region's local herjtage. photo-

graphy by Norman McGrath.
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Desert fr/lountain Clubhouse Opens rn Scoffsdale
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Architecture by Studio b, Inc.
Robert Bacon, Principal-in-Charge and

Architectural Designer
Craig Johnson, Project Architect

Interior Design: B. Eric and Dorothy Bron
DLR Group/Lescher and Mahoney

Landscape Architecture:
Steve Martino 8( Associates

Lighting Design:
'Vfheel Gershtof Friedman Shankar

Art Consultant:
Patrick M. NearS Precision Design

Hospitality Management Consultants:
Michael Bendeck, President

Photography by Norman McGrath
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Fnolt rnr vERy FIRsr DAy rHE DEsEnr Mouru:raIN
Clubhouse opened, its worn and mature appearance gave it an
aura of having been here a long, long time. As guesrs wind up
the five-mile road leading to the center of Desert Mounrain Golf
Park, the new Clubhouse, 2,000 feet above Scottsdale, recalls
the structures built in Arizona by rhe legendary Anasazi Indians.
Only a closer view reveals the contemporary nature of the
remarkably indigenous architecture.

Desert Mountain is an 8,000-acre master-planned residen-
tial community and golf development. Owned by Desert Moun-
tain Properties, a joint venture of a company owned by Mobil
Land Development Corporation and Sonora partners, a com-
pany owned by Lyle Anderson, it includes three championship
golf courses designed by Jack Nicklaus. Also within the
property's boundaries are springs, wildlife, lush high Sonoran
desert plants - all like living odes ro rhe legendary American
Indian civilization whose own buildings seemed indivisible from
nature. No wonder then that Anderson, an ardent land preser-
vationist who purchased the former Carefree Ranch in 19g4,
should have cared deeply about the 52,000-square-foot facil-
ity that would inhabit rhe site.

"It was imperative thar it respect the land's characterj, he says.
The result ofAnderson's direction and architect Robert Ba-

con's sensitive interpretation is a clubhouse sheathed in Hual-
pai Chocolate srone quarried in the high plateau of North-
western Arizona. Every piece has been hand-set in a very rough
pattern taken from the third era of Anasazi stone masonry
where the Indians established a fairly random yet horizontal
banding of stone. Not pre-planned or pre-formed, it is straighr-

Entry Foyer (insets on pages 72-73)
Photography (left photograph): Pande Cameron
Wing chairs/ottoman; Erwin Lambeth
Chest: Spencer
Side board chest: Giorgettl
Chair with laguar printed pony hlde: Nlelrose House
Flooring: Walker/Zanger
Door: designed by Studio b
Desk amp: Hilliard
Floor amps: The Ranch
Guest chairsi Spencer
Table lamp: Flynn Devereaux
Painting: "New Mexico Landscape" by B.J.O.Nordfeldt
Round rug: custom by Lescher and Mahoney/DLR Group; manulactured

by the Scott Group
Tapestry: "Alquimia #16," by Otga De Amaral
Carpet and fabric protection thoughout: Fiber.seal

Exterior (opposite, top)
Bronze sculpture: "The Guardian," by lr,,lichael DAmarosi

Patio (opposile, bottom)
Fireplace grate: custom hand forged iron by Tom yeager

Outdoor Dining (above)
Chairs: The l\rlcGuire Company
Upholstery: Sunbrella
Tabletops: Dagnola
Table bases: Falcon
Glasses: Mikasa
China: custom design by Sterling
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forward, conveying as Bacon intended that it is hand laid and

contributing to the structure's look of blending in with the ter-

rain. The building's sloping copper roof, chemically oxidized
for a black finish which blends into the landscape and evokes

the days when the properry was mined for metals and turquoise.

Thrusts of steel, concrete and glass meld with cedag mortar,

and earth-toned stucco to further assimilate it into the topog-

raphy. Carrying the character of the architecture inside, the de-

sign team chose varied woods-Brazilian walnut, fir, Hondu-
ran mahogany as well as granite surfaces and French limestone

floors-to enrich the personaliry of beams, millwork and floors.

Interior designers Eric and Dorothy Bron spent rwo )ears cus-

tom designing and finding furnishings used in the clubhouse'

while Patrick Neary, of Phoenix's Heard Museum, assembled

the extensive art collection. Both furnishings and art are re-

markable for their feeling of having been collected by one fa-

mily over many generations and during visits to many regions

throughout the United States, not only its Southwest.

The range of materials, colors, and styles-Regency to Arts

and Crafts, period oils to commissioned bronzes-is so great

that there is no trace of formula here, no easy attempt to inter-

pret the beautiful and the grand. At the hospitable entry, for

example, custom copper, glass and wood doors designed by

Studio b open to the first of many spaces here where the de-

sign team has emphasized more the luxury of privacy rather

than of public display.
Colors cover a broad range born in tradition ' . . russet' au-

bergine, sage to woodsy greens, navy to grayed blues, leathery

camel to D6co mustard. Materials are of cherry wood, maho-
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gany, slare, iron and unglazed stone. Everything is rich but noth-
ing shouts. All is quietly natural, save for a few counter-
points . . . a jaguar-printed pony hide here . . . a plexiglass base
there. And then there is the Brons'piquant sense of humor, such
as the entry's custom-designed area rug inspired by the motif
on a Navajo vase. "We like a few touches of surprise, items that
make you take a second look" explains Eric Bron, whose cus-
tom rug designs elsewhere mimic with starrling realism the lime-
stone patterns adlacent to them.

Seating areas are intimate and, while they all could easily
include larger groups, seem ro have as their top priority rhe sin-
gle person who might wanr ro read or write while waiting for
a guest.

The care with which every interior detail has been handled
here is exemplified in rhe use of leaded glass. Window walls
of two or three industrial plate glasses, mixed with clear and
varying in translucency, appear as a leit motif throughout.
Beveled, multi-faceted works of art, they provide privacy or ex-
tend to members and guests a view of the glorious panoramas
beyond, always allowing rhe high desert's clear natural light
to filter gently inside. As does the innovarive but regionally in-
tegral architecture of Bob Bacon, Eric and Dorothy Bron's in-
teriors are most exceptional in that they, too, break down the
normal boundaries between outside and inside. !7hat has been
designed by nature and what has been worked by man, while
often highly and pointedly definable, is elsewhere shown by
them to be visually indistinguishable. And that is the point,
in terms of design, of Desert Mountain.

-Carol Soucek King

Men's Bar (opposite, bottom)
Base: carved wood sculpture by Willie Rubottom
Top: laminated Honduran mahogany by Kent Newell. with edges hand

carved by Wlllie Rubottom

Library in the Women's Locker Room (above)
Drum-shaped table: The lvlcGuire Company
Glass panels: custom by Lescher and Mahony/DLR Group, fabricated by

Scottsdale Stained Glass
Carpet: custom by Lescher and Mahoney/DlR Group; manufactured by

Stoddard Carpet Mill of Scotland
Painting: "Two Beggars," by Dick Mason. Acrylic on canvas.
lvlillwork: custom by Lescher and Mahoney/DLR Group; fabricated by

N/eyer and Lundhal
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The Hyatt Regency La Jolla

Architecture, Interior Design and Art Consulting by

Michael Graves, Architect
Executive Architect: Langdon \Tilson Architecture

Planning of Los Angeles

Associated Interiors Designer: \Tilson 8( Associates

Developers: Aventine Partners of San Diego
General Managing Partner: The Naiman Company

Structural Engineers: CBM Structural Engineers
Civil Engineer: VTN Civil Engineers

Landscaping: Michael Graves, Architect and
POD Landscaping Contractors

Lighting Design: Wheel, Gersztoff, Friedman, Shankar

General Contractor/Construction: Nielsen Construction
Purchasing Agent: D.S. Associates, Inc.

Photography by MilroY/McAleer

A utLt-soenD vISIBLE FRoM THE
San Diego Freeway trumpes the new Hyatt
Regency La Jolla as the region's "...newest

work of art." But, as with many works of
art, controversy plays a feisty role. Remem-

ber how the world scoffed at the angular
steel bones of the Eiffel Tower? Few ar-

chitectural landmarks find immediate ac-

ceptance, and the Hyatt Regency, designed

by distinguished architect Michael Graves,

is no exception.
Although irreverently dubbed'Art D6co

Radio" and "Tombstonej' the structure
strikes a monolithic presence next to its
neighboring glass and steel-skinned high-
rises. Pan ofthe Golden Tliangle, a rapidly
expanding area of San Diego County in
California, the Hyatt Regency is the focal
point of Aventine, a $150-million, multi-
use complex developed by the Aventine

Partners of San Diego.
Graves, who won the commission over

architect LM. Pei in a competition, exer-

cised complete artistic control over the
l5-story hotel, office building and sports

club. Named after one of the seven hills
of Rome, Aventine marks a milestone for
the Princeton University professor of ar-

chitecture, for rarely does design control
of this magnitude fall to one pair of hands.

For the $90-million Hyatt, the architect's

design signature is stamped on nearly ev-

ery detail, from fixtures and furnishings
to artwork and accessories. Even the

swank jazz club and one executive suite

bear his famous name.
Winding up the hill on La Jolla Village

Drive, Avenrine's 11.7 acres gleam like a Dis-

neyesque kingdom with its three, distinctly-
shaped buildings and medieval-styled park-
ing structure. But it is the Hyatt's wide,
crescent-shaped roof line and ochre-colored

skin that command attention. long as-

sociated with the controversial architecture

of Post-Modemism, Graves delivers an art-
fuI, entertaining blend of neoclassic, Medi-

terranean and Post-Modern elements that
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Lobby Lounge and Lobby Bar
(previous page, and right)

Floorcovering: custom by Mrchael Graves;
fabricated by Couristan

Chairs: International Contract Furnishings; fabric:
Decorators Walk

Sofas: Joseph Hoffman design; reproduced by ICF

Wall treatment: Venetian stucco finish (above):

Davis Acoustical; marble (below): Rojo alcante,
Fos duquesa and Grb duquesa marble;
installed by Ora V Hopper lnc.

Lamps: custom by Graves; available at Arkitektura
Coffee and side tables: custom by Graves;

fabricated by Matteo D. Palermo
Becessed lighting: custom by Hoosun Wong ol

WGFS; fabricated by Kurt Versen and Omega
Pendant light {ixlures: custom by Graves; available

at Baldinger Architectural Lighting
Palm trees: lnstant Jungle
Pots; International Terra Cotta
Railing: custom by Graves; labricated by Ebco

Steel and Nacoma Consolidated Inc.
Wall sconce: Environmenlal Lighting Associates
Accessories: custom by Graves; manufaclured by

Swid Powell and Alessi
Sculptures: limited reproduction statuette of

Poseidon. c.470-450 B.C., bronze; authentic
Roman torso, 2nd-Century A.D., marble

Bar chairs: Woodland Chair Co.
Bar: custom by Graves; fabricated by Nacoma

Consolidated lnc.
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mark a daring departure from San Diego's
more conservative architectwal landmarks.

"Classicism is rooted in humanism and
vice-versa I' explains rhe architecr. "Jb what-
ever I build, I try to bring a humanistic
quality." Though the size of the 400-room
hotel is generous-340,000 square feet-
Graves succeeds in bringing it down to a hu-
man scale. In the lobby, 15 floor-to-ceiling
columns divide discrete seating areas rhat
convey a serene, intimate qualiry. To rhe
sides, unobtrusive alcoves delineate space
for the concierge, registration and sales
offices. At the colonnade's end, visitors can
admire a panoramic view of the downstairs
lobby lounge and a Mediterranean-style
bistro called Barcino, both accessed by a

stairway. Classical Roman sculptures, sup-
plied by developer Jack Naiman of the
Aventine Panners, exude a regal presence in
both lobbies.

Drawing his inspiration from classical
architecture, Graves has imbued his design
with simple, symmetrical compositions.
Every architectural detail has a distinct
reflection. The 15 columns in the entry-
way mirror the 16 palm rrees in the Palm

Court. The doors of the ballroom match
a corridor of doors opposite. In the enter-
tainment lounge, identical seating areas
flank each side of the stage. Though a

rigid symmetry dominates the public
spaces, it balances out with the less-formal
arrangements in the guest rooms.

"One of the constrainrs of designing in
a classical manner is that classical architec-
ture is too formal," explains Graves'Project
Architect Alexey Grigorieff. "For a less-
public building, you have to be inventive
with the principles of archirecture rhrough
the devices of scale, materials and colors."

Graves' inventiveness speaks through the
exceptional scope of details. Warm, sub-
tle earth-tones, articulated in Italian mar-
ble and a hand-painted, Venerian stucco
wall-treatment, echo the. region's Mediter-
ranean flavor. In the lobbies, walls and
floors clad in Rojo alcante, Ros duquesa
and Grrs duquesa marbles have a quiet
dignity.

In the public areas and guest rooms, the
Graves-designed furniture in cherry wood
with black-lacquered accenrs bears the
dotted, symmetrical square-pane pattern

Barcino Restaurant (opposite, top)
Chairs: "The Frrestra Charr' by Ur.ives avarlabtc

at Atelier lnternatri,nail
Tables: custorn by Gra!,e: fab;i.t:rt.d by lable

Topics
Floorcovering: custorn by Cralcs. tablcdtod by

Couristan
Light pendants: custofll by Graves, available at

Baldinger Architectural Lrghrrr rg
Dishes: Lenox China
Silverware: D.J. Tableware
Art: 19th-century Pomperran lvdllparillrngs
Plants: Instant Jungle
Pots: International Terra Cotta
Recessed lighting: cuslom by Hoosi.ln Worrg ol

WGFS; manufactured oy Kurt Vdrsorl
Track lighting: Lightoliur
Sconces: custom by Graves, labrrcated by

Environmental Lightrr rg Assocratron
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Building Exterior (page 78, above and right)

Exterior (4th floor and up):
Davis Acoustical
Custom lighting: Lumiere
Flood lighting: Kim Lighting

Windows: Christian Glass
(throughout project)

Pool: Ivlission Pools
Tile: Del Piso
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reflecrive of the hotel's exterior. Even rhe
reader boards, a typically unattracive fea-
ture of most hotel lobbies, were designed by
Graves in cherry wood to meld inconspic-
uously with the lobby inrerior. The enrrance
doors and the use of square, punched win-
dows are reminiscent of the early Spanish
Mission architecrure thar prevailed in Cal-
ifornia during the 17th and 18th cenruries.

"The hotel was designed as a self-con=
tained European village," explained Hotel
Manager Steve Pelzer. "We sell it as a cor-
porate hotel during the weekdays with re-
sort amenities and on the weekends as a
resort hotel with great amenities." In ad-
dition to the sporting club and four res-
taurants, Hyatt guests have access to two
tennis courts, an Olympic-sized pool and
Jacuzzi with a Romanesque fountain, four
courtyards and an exclusive Regency Club
that comprises 40 suites, located on the
14th and 15th floors.

Though Graves'design remains a targer
of criticism among the local community
for his so-called "non-conrextual" design,
the Flyatt's hoteliers are counring on the
architecrure to be the drawing card. Af-

firms Pelzer, "This is rhe area's firsr de-
signer hotel, and we're blessed to have had
a leading architect design a controversial
building." Despite the vagaries of public
opinion, La Jolla's newesr work of arr
poses a formidable challenge ro the re-
gion's architectural status quo.

-Paula Fitzgerald

Michael's Jazz Club (page 81)

Piano: Baldwin
Windows: Christian Glass
Chairs: "The Nine Hole Chair" by Graves:

available at Arkitektura: fabric: Lee Jofa
Lounge chairsr custom by Graves; fabricated by

Stuart Clark: fabric: Carnegie Fabrics
Lamps: custom by Graves: manufactured by Anel

Diflusion
Recessed lighting: custom by Hoosun Wong of

WGFS: manufactured by Kurt Verson and
Lrghtolier

Wall-wash light strip: Lightotier
Cove light: Norbe( Betfer
Coffee and side tables: custom by Graves,

fabricated by Matteo D. Palermo
Wall treatment: Venetian Stucco
Art: 18th-century copper engravtngs from

Etruscan, Greek and Roman Antiquities by St
Wlllram Hamilton

Floorcovering: custom by Graves; fabricated by
Couristan

Accessories: custom by Graves

Junior Suite (opposite page, top)
Dining table & charrs: custom by Graves; fabri-

cated by Matteo D. Palermo; Iabric: Lee Jofa
Artwork: supplied by Art Group lnternational;

frame; Carolrna Mirror
Pendant lamp: custom by Graves; fabricated by

Baldinger Arch tectural Lighting
Lounge chairs: "La Jolla Lounge chair" custom

by Graves, fabricated by Stuart Clark lnc; fabric:
N,4aharam

Light: "Column lamp custom by Graves;
available at Arkrtektura

Floorcoverrng F loorgraphtcs lnc.
Draperies: Phoenix Draperies lnternatronai; fabric:

Maharam
Sofa: custom by Graves, fabricated by Stuart

Clark; fabric: Lee Jofa
Dishes: Leson Designs
Wallpaper: R.J.S. lnternational: wall border:

Chromographics

Biedermeier Suite (above)
Floorcovering: Brintons Carpets (England)
Lamps: custom by Grarres; available at Arkitektura
Lounge chairs: A & J Upholstery; fabric: Clarence

House
Dining table & chairs: Iabricated by lvlatto D.

Palermo, fabrrc: Samarcand
Credenza: fabricated by Matteo D. palermo
Art: same as "art" under Jazz Club
Drapery: Phoenix Draperies lnternational; fabric:

Valley Forge Fabrics
Coffee table: custom by Graves; fabricated by

Matteo D. Palermo
Clock: custom by Graves; manufactured by Alessi
Desk: Baker Knapp & Tubbs
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No woNDER THAT StBvrN
Goldberg Design Associates has gravitated

toward clients in the fashion industry. The
firm's founders/principals Steven Goldberg

and Michael Gerrity look at architecture

as theater, a design perspective intrinsic to
many in the fashion world as well.

"Ever since we founded the firm 15 years

ago, our client base has been primarily in
the fashion industry," states Gerrity. "This
is where we first found the rype of progres-

sive atmosphere that allowed us to create

what we think of as 'stage set architecnrrel "
An example is the Chorus Line

Showroom, a 2540-square-foot corporate

showroom at the California Man, tos An-
geles, for the California-based clothing
manufacturer of various lines including

Jazz,MoreJazz, All ThatJazz. The firm's
president, Barry Sacks, encouraged Gold-
berg and Gerriry to utilize and even extend

their highly dramatic design direction.
"!(hen clients buy us todan they buy

our imagei' says Goldberg. "They no
longer want to confine us with some so-

called'proven commercial formula.'
'l7hereas before their products' criteria
would be obviously manifested into our
architecture, almost overshadowing our
own ideas, today they wdnt ts to lead

them into the world of more avant-garde

design." The result, which the SGDA team

calls "tension architecturej' has, in this in-

stallation, 2'x2' drywall crossgate ceil-
ings that intersect at so many different
heights and angles that it appears as if
beams are flying overhead. Curving verti-
cal surfaces of mahogany add to the illu-
sion, as do walls of double thickness cut-
ting through walls and ledges, and as does

the low voltage lighting. Suspended in the

tops of the beams, it serves as uplighting,
opening the space visually midair.

For the floor the designers used a poured

terrazzo with aluminum dividers as well as

a monocolor, textured carpet. Casegoods

are of maple and mahogany woods with
sandblasted glass dividers. Hanging and

display systems again incorporate maple

and mahogany with 5/s" steel rods. Each

workstation is constructed of drywall and

clad with a curved mahogany valance.

It's no wonder that SGDA has gravitated

toward the fashion industry. "lt's filled with
creative people who inspire you to do your

creative besti'explains Goldberg. And iCs

even less amazing that clients from other
spheres are no\ / also asking for the firm's

highly dramatic "tension architecture."

-Carol Soucek King

Interior Design by Steven Goldberg Design Associates

Photography by Thomas Ploch

CUTOTIT
FORFASHION
Chorus Line's Netar

Corporate Showroom
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"'When clients
bry us today,
they bry our

image. They no
longer want to
confine us with
some so-called

'proven commercial
formul a'."

Chorus Line Corporate Showroom
Casework throughout: fabricated by Gennaro

Rosetti Furniture
Floor: Consolidated ferrazzo Co.
Carpet: Masland
Ceiling tile: Armstrong
Lighting: Tivoli/The Lighting Group
Sofa: lcaro
Chair: Bruno
Track lighting: Halo
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ONE oF THE NATIott's LTADING coMPUTER
technologies firms, Wang Laboratories wants to shake its poten-

tial customers out of any preconceived notions about its phi-
losophy and product. Even its motto, "Wang Makes It !fork,"
suggests the strength and clarity of product adaptability that
has benefitted the company's legion of international endusers.

'!(ang makes that message clear in its new Los Angeles in-
formation and marketing center, which services the Western

region and Pacific Rim business community. In the concept

created by the Bena Design Partnership, design references both

to high technology and to the more conservative aspects of
'Wang's client base are apparent and deliberate. This gives the

10,000-square-foot center a backdrop of familiarity to visit-
ing executive and technical clients-who are about to undergo
'!(ang's unique brand of technological awakening.

"Our design team met with rWang's marketing staff and they

expressed the need for a dramatic setting that was contrary to
clients' expectations," says Peter J. Bena, president of the f,os

Angeles-based architecture firm and the proiect principal. "By

shattering perceptions, the !7ang team could illustrate the

benefits of the company's expertise and products more meaning-

fully." The environment facilitates S(ang's marketing effort
through a sophisticated combination of audio-visual systems,

demonstrations, simulations, and conferencing areas. Upon en-

try, visitors are stimulated by architectural details that connote

a "progressive, West Coast lookj' says Bena.

An exaggerated course of travel from the lobby to the main
reception and conference areas gave the design team an opPor-

tunity to turn a structural hindrance into an eye-catching state-

Main Reception (opposite, and pages 86-87)

Reception desk: custom by Bena Design Partnersh p, Inc.; fabricated by

K&Z Cabinet Co.. lnc.
Desk lamp: George Kovacs Light ng

Recessed lighting: Prescolite
Track lighting: Lightolier
Upllghts: custom by Bena Design Partnership, Inc.; fabricated by Prudential

Lighting
Public seating: custom by Bena Design Partnership, Inc.; tabricated by

Kasparans, Inc.

Window blinds: Levolor
Carpet: Bentley I\,{ills, lnc., custom pattern and color
Stone flooring: Carnevale & Lohr
Faux fin shes: Andreatis Design
Wallcovering: Carnegie Xorel

Center of Expertise Presentation Room (above)

Conference table: custom by Bena Design Partnership, lnc.; fabricated by
Kasparians, lnc.

Chairs: Herman Miller lnc.
Carpet: Bentley lvlills, lnc. custom pattern and color
Steel door handles: custom by Bena Design Partnership, lnc.; fabricated by

K&Z Cabinet Co., lnc.
Recessed lighting: Prescolite
Uplights: custom by Bena Design Partnership, Inc.; {abricated

by Prudential Lighting
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ment. "Lighting, materials and details are directed

at creating a'streetscape'with various points of
interest and termination," notes the architect.
"Motion sensors activate the lighting as visitors
progress from the entry into conference areas.

Overhead lighting increases from 20 to 100 watts,

thus highlighting the destination."
Among the supporting design elements are

custom-designed sconces with glass screens em-

blazoned with graphic symbols of \7ang's maior
technologies and market sectors. As a result of
lighting code requirements, the sconce bases were

extended to the floor to form a colonnade that
visually helps to transform the corridors into elon-

gated galleries. A variety of shapes and surfaces

add to the marketing iourney. The main recep-

tion area, a rotunda-shaped space, features cus-

tom, organically-shaped public seating and a cus-

tom faux wall finish which Bena felt was more

ethereal than stone or granite would have been.

Physical as well as visual comfort is a must in
maintaining focus during educational and mar-
keting programs that may involve the whole day.

In addition to a catering kitchen for in-house

meals, the center's "Great Hall" gives clients the

opportunity to break away from the briefing
rooms to relax, chat, review information and, as
'Wang hopes, conclude a deal.

-Rick Eng

Executive Briefing Center-"Great Hall"
Lounge chairs: Stendig, lnc.
Pedestals: custom by Bena Desrgn Partnership, lnc.;

fabricated by K&Z Cabinet co, lnc.

Cocktail tables: custom by Bena Design Partnership, lnc.;

fabricated by Kasparians, lnc.
Stone flooring: Carnevale & Lohr
Carpet: Bentley lvlills, Inc. custom pattern and color
Sconce: custom by Bena Design Partnership, lnc.;

fabricated by ABC Letter Art
General millwork: custom by Bena Design Partnershlp,

Inc.; Iabricated by K&Z Cabinet Co., lnc.

Executive Briefing Center Board Room (opposite)

Conference table: custom by Bena Design Partnership, lnc.;

fabricated by Kasparians, Inc.

Chairs: Herman Miller
Carpet: Bentley Mills, lnc., custom pattern and color
Recessed lighting: Prescolite
Window blinds: Levolor
lnterior plants: Plantique

Left: Standing 64 inches from the floor, the custom-
designed sconces feature etched glass graphics of Wang

Laboratories' maior technologies and market sectors.
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How are we to provide affordable, high-quality health
care to all Americans? The question is high on the ar-
chitecture and interior design agenda for the 1990s. It
brings new issues to the fore. Can we create facilities
that are so efficient that they help reduce the soaring
costs of diagnosis and treatment? Can we incorporate
into them sophisticated new technologies whose require-
ments change almost from month to month? Can de-
sign play the leading role in the competitive marketing
of hospitals and clinics? Above all, can we apply what
we have learned as professionals about the interior en-
vironment's effects on mind, body and spirit to design-
ing health care facilities that support the healing process?

The health care facilities in this issue offer intelligent
and caring answers to difficult questions.

-Julie Goodman

Tbxas Heart fnstitute
Houston, Texas

lnterior Architecture and Design by Morris Architects
Gary L. Alteryotl, ara, Principal in Charge

Shirine M. 0'Connell, aslo, Project Designer

Art Ayala, Projecl Architect
Photography O by Rick Gardner

Health Care
ruCILITIES

93

A rEcrNo rN Hrs owN TIME, HousroN's Dn. Dr,NroN
Cooley pioneered progressive techniques of heart surgery that
today save lives all over rhe world. In 1962 he founded Texas
Heart Institute, dedicated to providing innovative research, educa-
tional programs and advanced techniques for the diagnosis and
treatment of cardiovascular diseases. Recently Morris Architects,
a Houston-based firm with offices in Washington, D.C., Baltimore
and Orlando, was selected by THI to design irs new administra-



Rotunda (page 92) Boardroom (above)

tive center, located in St. Luke's Episcopal Hospital in Houston.
Both doctors and administrarors wanred a traditional image

for the THI's public spaces. riThile its research and trearment are
on today's cutting edge of medical technology, THI has also made
a place for itself in medical history. Classic inreriors designed to
convey a sense of that distinguished history would, it was felt,
be encouraging and reassuring to patients, many of them elderln
and their families.

Notes project designer Shirine O'Connell, AsrD, "execuring a

traditional interior within the conrexr of a hospital setring was
challenging, panicularly because THI had taken over an enrire,
50,000-square-foot floor of St. Luke's which until then had not
been occupied. The hospital had used it for mechanical, warer
and waste chases, many of which could not be moved or modi-
fied because they serve the operating rooms above. In addition,
floor-to-floor clearances were low."

Given the unique constraints of the serting, the design solu-
tion was to intepret "traditional" as "transitional." "We scaled
down the moldings and used more painted panelling and less

mahogany to give a feeling of lightness and optimism," says Ms.
O'Connell. Simple, arched
openings and the selective use

of natural-finish woods and
stone create an interior that
is rich but that avoids the op-
pressive feeling that is some-
times the result of 8- and 9-
foot ceilings.

A central, public corridor
forms an axis organizing the
space and linking THI's eight
separate departments, research

library, museum and board-
room. A series of nodes and
two rotundas articulate the

corridor and serve as orientation devices-visitors gain direct ac-
cess to the elevators via the rotundas.

The design of THI's boardroom was guided by the clients'wish
to utilize the Institute's existing antique furnishings. Departmen-
tal offices were kept simple and modest; the limited budget was
reserved to enhancing public areas. A new microcomputer skills
lab bears witness to the Institute's commitment to teach its in-
terns not only surgery, but also the computer skills that will be
necessary for them to have when they begin to practice.

"Because part of the Institute's mission is educational," notes
Ms. O'Connell, "the staff wanted a museum display area, but
one that would be easy to maintain." Morris Architects worked
with Houston's Museum of Natural Science on the design of
backJit display panels for the central reception area. The panels
make up a teaching museum highlighting milestones in the his-
tory of cardiovascular surgery, anesthesia, and research; there
is a video screen for tapes on recent medical developments.

The reception area, rotundas and nodes provide a gallery space

for THI's growing collection of paintings, photographs and sculp-
tures that illustrate its historS many of them gifts from grateful
patients and their families. "Patients, students and tour groups
come from all over the world to THI," says Ms. O'Connell. "lts
walls tell the story of the people and events that made the insti-
tute great. The'museum'and public areas are vital to the image
it projects worldwide."

-1.G.

Floor: Cangelosi Marble and Granite
Lighting: Lightolier
Wall paint: Fuller O'Brien
Walls of corridor at left: Maharam
Walls, at rear and of corridor at right:

Silk Dynasty
Moldings: custom by l/orris

Architects; Iabricated by Quality
Woodwork lnteriors

Sculpture: original by Theodore H.
NIcKinney; executed in wood by
Judy Gale Roberts

Reception Area (top)

Floor: Contract Floors
Wallsr Boris Kroll
Lighting: Boyd; Lightolier
Conference table and chairs:

antiques, client's collection
Oriental rug: client's collectron

Corridor (above, right)

Carpet: Patrick Carpets
Walls: Fuller O'Brien
Lighting: Lightolier
Portrait; of Ray C. Fisch by Robert Joy
Art on wall at left: charcoal portraits

of Ray Fisch Award recipients
Carpet: Patrick Carpets
Walls: Silk Dynasty
Paneling: Quality Woodwork Interiors
Sofa: Hickory Chair; fabric: Boris Kroll
Armchairs: Hickory Business

Furniture: fabric: H.B.F. Textiles
Coffee table: Mastercraft
Side table: Hickory Business Furniture
Display cases: custom by Morris

Architects; fabricated by Quality
Woodwork Interiors
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HousroN's MrrHoorsr Hosprtet \nAs FACED vrrH
the same problem as many other health care providers in the
1980s. At a rime when rhe hospital was encounrering increased
competition in the market for health care services, its facility,
built in the 1950s, was ourdated. Five years ago, recognizingthe
need to renovate the building to enhance patienr stays, Methodist
Hospital asked Morris Architects to come up with a concepr for
a new color scheme for the hospital.

"\We developed a health-enhancing, four-color concepr designed
to make people look better and feel calmer, and to stimulate their
apperites j' recalls Morris Architects, Jim Walker, era. ..The interior
redesign achieved such good results that Methodist Hospital asked
us to work with them on their plan for expansion."

Thus a 30,000-square-foot renovation project led to design_
ing the lO-story, 550,000-square-foot Dunn Tower addition to
Methodist Hospital, completed in1989. The tower incorporates
several operating rooms, nearly 300 patienr beds and public areas
including a lobby flanked by the Weiss Chapel and Crain Garden
and a Patient Center adjoining the new lobbv.

"The client wanted more of a residential or hotel feelingj, says
Walker. "Patients who have preregistered check in at the reception

95

Methodist Hospttal
Houston, Texas

Architecturc and lnterior Design by Morris Architecb
John H. Wiegman, AtA, Principal in Charge

Charles C. Studebaker, AtA, Project Manager
James B. liYalker, lre, Project Designer lor lnteriors

Janet H. Sisolak, AstD, lnterior Designer
Janita Lo & Associales, Furniture and Finishes

Photography O by Rick Gadner
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desk as they would in a hotel. Even in an emergency, families
are not forced to go from department to department filling out
forms. Departmental representatives come to meet with fami-

lies in the new Patient Center, a comfortable reception area fur-
nished with desks and ornamented with the hospital's extensive

collection of china figurines."
The airspace between the existing and the new buildings af-

forded an opportunity for Morris Architects to design a lush

atrium garden. Reinforcing the "vacation hotel" feeling of the

entry and interiors, Crain Garden is also a health-enhancing

resource for patients, who can come down from their rooms and

enjoy cheery sunlight and plants.

A series of curved balconies overlook the grand lobby of the

hospital and harmonize with the arched windows of its Weiss

Chapel. When construction of the new tower was initiated, the

entire, original 1950s chapel was disassembled and stored for
two years. It was reassembled adjoining the grand lobby, its
historic stained-glass windows backlit for maximum effect.

The designers extended to Dunn Tower the color scheme which

they had devised for the renovation: a four-color system using

peach, rose-mauve, pale blue-gray and seafoam green, a calm-

ing color believed to help bring down patients' blood pressure.

"ln general, if patients are not ill, as in the case of maternitS it
is best to be able to spare them the stress of seeing intimidating
medical equipmenti'says Walker. "ln the birthing rooms as well

as in the acute patient rooms' equipment is concealed in the ceil-

ings and walls. But when needed, the powerful ceiling light, the

sink, the monitors and other equipment come out of hiding."
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A new concept for Methodist Hospital was the "Cybele Cluster"
of rooms designed to see new morhers from labor through deliv-
ery and post-natal care, all in the same, residentially furnished
room. In the patient rooms, a sofabed is provided for the new
father, and rooms are decorated with an art program oriented
toward children.

Based in Houston, with offices in Washingron, DC., Baltimore,
Maryland, and Orlando, Florida, Morris Architects is broad in
scope, with extensive experience in health care design. -/.G.
Crain Garden (page 95) and Reception Arca (above)
Floor: American Tile andTerrazzo; Wall paint: Devoe
Fleception desk: custom by Morris Architects; fabricated by

Gulf Coast Wood Products, lnc.
Fountain: Charles Tapley Associates, Inc.i Nilarble and Granite Systems, Inc.

Floor: American Tile andlerazo; Carpet: Pacific Crest
Lighting (throughout): Craig A. Roeder Associate, Inc.
Bench and armchairs: Hickory Chair; labric: Jack Lenor Larsen
Round table: Traditional lmports
Chairs, sofa in background: Hickory Chair; Drexelllee Jofa and

SunarHauserman: fabrics: Jack Lenor Larsen. Lee Jofa

Patient Room

Lobby (opposite, top)

Floor: Armstrong; Walls: Tower Contract Wallcovering
Bed: Amedco; bedcover: Sikes Drapery; fabric: Lazarus
Sofabed: Shelby Williams; fabric: Ametex
Armchair: Shelby Williams; fabric: Generation Vinyl
Lamp: Unilite; End table: Kimball Hospitality
Art (throughout): Weller Cwalinski Art Consultants
Sink/vanity: custom by Morris Architects; fabricated by

Gull Coast Wood Products, lnc.
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rial ENcrNr.ras, wrrH ITs suNNy BEACHEs, wAS A euASI-
rural center for comme.rcial flower-growing until Southern
California's cultural transformation of the 1950s and '70s. To-
day it is predominantly a communiry of young professionals who
are earnestly dedicated to health, fitness, higher consciousness
and environmentalism. This population was unlikely to patronize
the city's existing hospital-a small, modest, converted nursing
home. Scripps Memorial Hospital addressed the changing
character of the community by commissioning a large, ne% eye-

catching building. Jain Malkin Inc., a San Diego firm specializ-
ing in health care consulting and interior architecture, was asked
to design interiors with a hospitality image.

Southwestern in character, the new, 99,330-square-foot build-
ing's bold stucco forms are painted in desert sunset colors rang-
ing from neutral sand color to terra cotta, nectarine, salmon and
coral. The image of a luxury hotel is established by the lobby,
enclosed in a two-story atrium and naturally lit by faceted
skylights. A series of columns defines the path from the entry
to the circular information desk and beyond to the admitting area

and lobby. Huge ceramic vases flank the elevators; giant olive
jars from Crete are stationed at the lobby entrance. Intimate
groupings of traditional, upholstered chairs and occasional ta-
bles, potted palms and Impressionist-style paintings are designed

to evoke a European flavor.
A feature with special psy-

chological significance is the
second-floor gallery which
overlooks the lobby and en-

try foyer. It encourages pa-
tients to circumnavigate the
nursing floor, thus getting
necessary exercise. Patients
can view the comings and go-

ings of people in the lobby
without being seen in bath-
robe and pajamas; such a

vantage point reduces the
feelings of isolation one often
experiences as a patient in a

hospital.
A soft, luminous, varied

color palette with vivid ac-

cents is used throughout the
hospital to create a warrn, em-

bracing human environment.
There are no white walls. To

differentiate among the four wings of the hospital, each has a differ-
ent carpet design and a reversal of the proportions in which the
basic colors of salmon, blush, mulberry kumquat, jade and corn-
flower blue occur.

Rehabilitation services are a center of excellence in Scripps

Memorial. Both inpatient and outpatient care are provided to pa-

tients suffering from spinal cord injury head injury and stroke. A
program incorporating physical, occupational and speech therapy
helps patients gain the highest level of independence possible.

The interior design of the hospital supports this independence.

Corridors use inset geometric shapes to serve as wayfinding cue-

ing devices. These are especially intended to help brain-iniured
patients in the hospital's rehabilitation units find their rooms.

As some rehab patients are color-dominant and some form-
dominant, both cueing devices are used in the wayfinding symbols.
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Lobby Viewed from Second-Floor Bridge
(opposite, cente0

Geometric shapes-circles, diamonds, squares and triangles-are incorporated into
building signage to visually define and identify different areas.

"Rehab patienrs with severe impairment ofren face overwhelming problems, mak-
ing it easy to give up or become deeply depressed," notes Jain Malkin, president of
Jain Malkin Inc. "Tieating the whole person-body, mind and spirit-is essenrial. The
physical environment must promote healing and by irs cheefulness morivate patients
to persevere."

Instead of the institutional environment normally associated wirh hydrotheraphy,
intricately-patterned ceramic tile in ivory with burgundn cornflower blue and salmon
accents creates the ambience of a health spa. And color and texture create a warm en-
vironment in patient rooms, which look out on landscaped courtyards and the hospi-
tal's gaily-colored stucco exterior.

"color and light combine ro creare a sense of well-being," observes Malkin. "rn this
building every room has a view of plants, trees, flowers and nature. It's a very success-
ful healing environmenr." 

-1.G.

Floor tile: Crossville Ceramics
Carpet: Prince St. Technologies
Paint (throughout): Sinclair
Vinyl wallcovering: Koroseal Wallcoverings
Lighting: Ron Rezek; Peerless
Plaslrc laminate: Formica; Nevamar
Seating: R. Jones; Bernhardt; Thoneti Barrit; Mueller
Fabrics: Arc-Com; Boris Kroll; Architex

lnternational; Coral Fabrics; KnollTextiles; DesignTex
Tables: Hickory Business Furnilure; Nucrqlt; Cal-

Mode; Bernhardt
Planters: Krueger; Peter Pepper Products
Window treatment: Coral Fabrics
Lamps: Paul Hansen Co.; D.l.A., lnc.; Wildwood

Lamps

Entry Foyer (opposite, bottom)

Nursing Wing Corridor and Patient
Room Entry

Carpet: Lees
Vinyl wallcovering: Koroseal Wallcoverings
Plastic laminate: Wilsonart
Signage: David Robtnson Design/lnnerface Signage

Hydrothe rapy (above, left)
Tile: American Olean
Plastic laminate: Wilsonart
Curtain: Fantagraph
Seating: Fixtures Furniture

Patient Room (above, right)
Floor: Tarkett
Vinyl wallcovering: Brewster Wallcovering
Plastic laminate: Wilsonart
Bed, bedside table, overbed table: Joerns
Headwall: Hospital Systems lnc.
Chairs/table: ADD lnterior Systems, lnc.
Cubrcle curtain: Arc-Com Drapery: Maharam
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Floor tile and wallco\erings: as above
Cretan olive jars: Cambridge West
Floral arrangements: Forever Florals
Iable: Elaine Pepper Ltd.
Art: The Aesthetics Collection
Direclory: David Robinson Design/lnnerlace Signage
Signage: lnnerface Signage



Vandeaer Clinic
San Diego, California

Architecture by Neptune Thomas Davis

lnterior Design by Jain Malkin lnc.

Photography by Sandra Williams

Tua HARMoNrous
integration of architec-
ture and interior design is

what gives Jain Malkin
Inc.'s design for Vandever Clinic its open, light, quality. The
project earned the design firm the 1990 Du Pont Antron Design

Award for Health Care. The client, Kaiser Permanente, embarked

upon the project as a test case, to see if a more successful en-

vironment could be achieved by engaging the interior designer

at the same time as the architect, allowing them to shape spac€s

as a team unified by a common goal.

Wayfinding was a principal consideration in planning the

115,000-square-foot space. The logical, organized plan is the

same on each floor, from public space along the windows to a
greeting and processing area, followed by the clinic area and then

physicians'private offices along the other exterior wall.

The design team came up with a new concept: to allow all
waiting rooms to flow into the public corridor, defined by stair-

step soffits above and an inset carpet below. Built-in planter boxes

serve as room dividers. Specialty areas such as the optical dis-
pensing department are enhanced by custom casework, accent

lighting, and soffits to define displaS examination and sales areas.

The pediatrics waiting area required some enclosure, and a

glass wall meets this need. The designers turned the area into
a vast aquarium, where people appear to be colorful fish on the

inside. Moldings and laminate insets on the wall beneath the glass

hint at waves, and the glass carries paintings of
fish, kelp and ocean plants. An airbrushed mural
covers the entire rear wall, depicting a sunken

ship in an underwater seascape. "You feel as if
you are under the sea," says Jain Malkin, "with
the sunlight filtering through the water. From
both sides it's humorous. We need to inject some

humor into health care facilities; there iust isn't
enough!

"Design that is purely pediatric becomes tir-
ing, and can alienate adolescent children. Here, only an adult

or an adolescent would observe that waiting visitors appear to
be fish in an aquarium. Hence the design can be enjoyed on differ-

ent levels by different age groups." 
-1.G.

Opthalmology
(above, far left)

Waiting Room Pediatric Waiting Room (top)

Carpet and walls: as above
Seating: Thonet
Plants: Wilcox Environmental

lnteriors

Carpet: Bigelow
Vinyl wallcovering: BFG Koroseal
Plastic lami nate: Wilsonart
Seating: Hayes
Mural: David Robinson Destgn
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Optical Dispensing
(above, left)
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THE ARTFUL DIFFERENCE

Lee Jofa
I{ew Terti,le Li,ne and San Franc'isco Showroom

Enhance Market Presence

TnE ooustE DooRS LEAD INTo A

comfortable setting of traditional furnish-
ings covered in rich floral patterns and

tufted in soft textures. It could be taken

for an immaculate but inviting living room

-if not for the signage of lre Jofa etched

clearly in the showroom front. The resi-

dential character of the company's street-

level showroom in San Francisco s Show-

place Square West is motivated by

marketing as well as aesthetics.

"The residential atmosphere es-

tablishes a sense of realityi' explains

William Roschen, president of the

highly-reputed traditional furnish-
ings and fabrics resource. "Here the

Above: Designed by architect William Turner, Lee

Jofa's new San Francisco showroom possesses a

residential atmosphere that establishes a sense ol
reality, says company President William Roschen.
Photography by John Vaughan.

furnishings and fabrics are mutually sup-

portive. You can see and feel upholstery in

a backdrop of real objects that reflect the

end use of the fabric. I think the presenta-

tion influences buyers in a positive way.

rather than viewing fabric hanging on racks

that express no reference at all."

Designed by San Francisco architect
William Tirrner, who also designed ke
Jofa's Southern California showroom in

Laguna Niguel, the space sets off the com-

pany's diverse collections against a back-

ground accented with a palette of warm pastels and classic moldings and columns.

The main display area highlights fabric, fumiture and wallcovering collections of lre
Jofa, its division Groundworks and the company's most recent addition Chestnut Field.

Not only did San Franciscds most recent winter market herald the showroom opening,

it was also the West Coast debut of tee Jofa's newest division. "Chesmut Field, acquired in

1989, and Groundworks, which was acquired in 1986, are significant to lre Jofa's pro-

gram of growth," says Roschen. "we seek new lines that are compatible in quality and

possess the design validity that complement our large collection of documentary prints."

Specializing in high-end, woven jacquard fabrics, chestnut Field was founded by

Japan-born designer Ichiro Kurihara, who first studied in

his native community and began designing and producing

his own fabric collection after funhering his studies in the

U.S. tking the traditional handweaving techniques used in

making kimonos, Kurihara adapted them for use on modern

jacquard looms, utilizing natural fibers.

Kurihara points out that, with the exception of damasks,

weaving is generally used to create texture rather than pat-

tern, with most desigrrers turning to prinring when they want

to reproduce images. "Weaving has far more Potential then

people knowi he says. "If you understand the techniques 1ou
can adapt them to different applications. The thread be-

comes like a pencil to produce an image. tn this way, differ-

ent threads can create new pafferns and textures," he con-

tinues. "It is possible to create the look of embossing, quilting

or embroidery on the surface of the fabric."

Chestnut Field fabrics reflect the full potential of the

looms, with intricate weaves and three-dimensional sur-

faces in refined solid and two-tone colorations. Currently

the collection features a varied range of domestically-pro-

duced, jacquard-woven cottons. It includes several distinc-

tive reversible fabrics that are being marketed to the hospi-

tality and residential markets that seeks the traditional
elegance associated with the Lee Jofa name.

"End users in the contract field are looking to make their

surroundings more comfortable and familiarl' says Roschen'

"This will mean interiors throughout the field will have

warmer colors and classic influences. They will be less ex-

cessive and more conservative in substance."

"The 1990s will be a decade of choicei' adds Kurihara.

"New technologies and materials will offer consumers a

wealth of different fibers, colors and designs."

But will competition suffer from a reservoir of superflu-

ous products?
'Noj' he emphatically states. "Competition will stimulate

the creation of new designs that fulfill the ever-changing

needs of the market."

-Rick Eng

Chestnut Fabrics deftly exploit
the full potential of jacquard
looms, with its intricate weaves
and three-dimensional Pat-
terned surfaces in refined solid
and twctone colorations. Among
the highlights are "Gentleman
Farmerl' (top) a sophisticated
geomelric accented with rows of
tiny diamond shapes.
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floor covering needs.

Complete, precise con-

trol of every step of
manufacturing from
fiber seleclion to carpqq 
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- backing assures that we
are offering yiru.the .

very finest wool carfts'
in the rnarket.

i..- ryo mater what type , of
- wool prodrrcts you'f€-

quire, you can find _them
in' our' pabin .Crafts,.
Exp'ressive D'esigns, _r

Philadelphia. and ,

- Srratron produfr lines. i

, ,-'E,ac! with ir-s -own .

unique sfyling. all with
inherenr Shaw qualiry.

. For. more information,
contact your nearest

. Shaw repressnt n_1.ive.

t9day.
:,

As patural as wool fiber
itself is Sh4w's ability to
safisfi/ all of'your wool

natural

j.. 
r

/

t-r *,

#$
V,:9



CASUAL AND OUTDOOR FU

Creative Dime
It{eut Ed,ges for Informal Furn

il

I

,i,!i.larS6ire



Wada Production

Tiopi-Cal

Crange

IMAT Playscapes Children Environments

I

"Origami,"

David

kind piece made of

Gallery of Functional Art. D30" H29". Cir-

Number 300. . . The contemporary hollow steel

armchair by Maja Designs represents lhe nervest ac-

companiment to the chaiL available

wide variety of finishes. Circle

From Wada Production comes the Hood River Chair

oJfir. Hand-painted by artist Danny Hills, each edition

is timited to 100 chairs, signed and numbered in ser-

ies. Circle Number 302. . . Tropi-Cal introduces the

Arc occasional chair designed by Tracy Fong. This

Japanese-inspired design is of woven wicker and wood

and is available with a matching loveseal. Circle Num-

ber 303. . . This Shaker highboy, designed for Grange

in maple and sycamore wood, is offered in btue

(shown), gray,

finished in a

D16". Circle Number 304. . . IMAT's plet table is

a painted glass top. Different heights and/or top

colors are available. Circle Number 305" . - Designed

Playscapes V

by Playscapes

occupied. Each

ing, lighting and safety
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CASUAL AND OUTDOOR FURNITURE

Continued from page 109

McCuire

Bruce Eicher

La Lune Collection

Ibrra Fumiture

McGuire presents the A-50/X twist lounge chair and the

AO-250X ottoman, designed by John and Elinor Mccuire.

Both rawhide-bound frames are offered in 40 hand-

applied finishes. Circle Number gg:. . . The St. Croix Col-

lection by La Lune Collection features rustic willow fur-

niture, available in 15 finishes. Cushions may be fash-

ioned of custom fabrics or steer hides. Circle Number

308. . . Bruce Eicher crafts his lightweight, sculptured

club chair and occasional table from hand-forged iron tub-

ing, yielding the look of heavy iron' Applicable both in'

doors and outdoors, five exterior and 32 interior finishes

are available. Circle Number 309. . . A special verdigris

finish is applied to "Crossroads," a new outdoor line fabri-

cated of aluminum tubing and hand-woven polyestercord'

ing by Terra Furniture. Shown are the chaise lounge,

chair and ottoman. Circle Number 310. . . Samsonite

Furniture presents the Aztec seating line, available in

sling or cushion. The line's leisure chair is designed to

flex with your body for comfort. Circle Number 311 . . . Ar-

tist Pamela Silin-Palmer of Faunus introduces this im'

aginative, trompe l'eil armoire entitled "Homage to the

Temple of Flora," oil on wood. Circle Number 312'

Continued on Page 71.2
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THT MoST LIIXURIoUS EURoPEAN
BAIHS ARE OURS.

Shown: wALLs,Capi Blanco & Lecco
Gris. F LooR: vene cio N egro.
IN'ET: Capri Blanco & Venecio Gris,
Lecco Gis.

Enter a room by Porcelanosa.
You'll discover the classic

beauty of fine European
ceramic tile.

Timeless. Tastefu l. Elegant.
And durable.
Whatb more, you'll notice

that extra care has been put
into every design and detail.
Right down to the way the
tiles are precision cut for a
flawless fit.

Porcelanosa invites you
to discover how to turn an
ordinary bath into a lasting
rmpresslon.

Stop by an authorized
Porcelanosa distributor
today, or send $1.00 for a
copy of our full color brochure.

PORCELANOSA
DISTINCTIVE EUROPEAN CERAMIC TILE

Cerrronrrn Anaheim l30l S. State College Blvd. (714) 772-3183
West Hollywood 553 N. San Vicente (213) 651-3319

NEwJERSEY Paramus 147 Route l7 South (201) 26t-1991

Circle No. 53 Reader Service Card
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CASUAL AND OUTDOOR FURNITURE

Continued from page 110

[astari

Bielecky Brcthers

Pompeii

The Boling Co.

112

Shelby Williams

Sombraie Collection
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Bruce Eicher
Originals
e Contemporary Essence

0 EUROPEAN 0 COTONTAL
O SOUTHWESTERN

The Bruce Eicher Signature Series

Design Center

Catalogue Available
Circle No.54 Reader Service Card

I'2C.

1801 Vvynkoop St.
i.,.SDace #110

Denver, CO 80202
(303) 292-53s3
Fax 1€0&292-3726

Green

101 Adams St. #272
San Francisco, CA 94103-5279
(415) 863-3263
Fax 1-415-863-0602

Shea6 & Windows
23811 Aliso Creek Rd.
Laguna Niguel, CA 92656
(714) 643-3025
Fax 1-714-643-9075

Vivian Watson Associates
590 Dallas Design Center
1025 Stemmons Freeway
Dallas, TX 75207
(214) 651-0211
Fax 'l-214-748-6774

o Los Angeles o California 90059 . Phone: 213-5574630 o Fax2\24574946

Ainsworth-Noah Circa David Barett,
351 Peachtree Hills Ave. 292 E. sgth Stree*':.
Atlanta, GA 30305 New York, NY 10022
(4041 231-5787 (212) 688-09s0
Fax 1-404-233-5418 Fax 1-212-752-4102
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CASUAL AND OUTDOOR FURNITURE

Continued from page 112

Tropitone

Brcwn Jordan

Grosfillex

The Westport Chair Company

114

Frank Schweitzer

Allibert Contract f'urniture

1
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Commercial carpets for the innovative designer.
Call (800) 525-rj7 5

Circle No. 55 Reader Service Card

KYmIRA ( ) Division of luannington (]arpets, lnc. Calhoun, Georgia iOTOl IISA
ftrpyright, 1990 Mailninglorr Carpels, Inc.



Modern expressions depart from the traditional for design drama.
Fabric and wallcovering, exclusively Pindler & Pindler.

Showrooms in Costa Mesa, Laguna Niguel, Los Angeles, San Diegq San Francisco and Ventura, CA. Atlanta, Boston, Chicago, Dallas, Dania,

Denver, Honolulu, Houston, phil;delphia; Phoenix, Portland, Salt Lake City, Seattle and Washington, D.C., USA. Alberta. Quebec and Hong Kong.

Circle No. 55 Feader Service Card

pindler & Pindler Inc., 2580 Santa Fe Avenue, Redondo Beach, California90278 Q13\ 643-6075 Order Desk: L-800-669-6O02
9ffi$.qt
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"lnterior
designers
hove in-
creosed thek
sense of
professionolism
enormously in
the lost
twenty-five
Yeors,"

FronkWelch

A View From The ToP,..
From The Outside Looking ln

With regard to our buildings, strucJur-es
and dwellings, are we on the outside looking
in, or on thelnside looking out? It depends
on whether you are talking to an architect or
an interior designer. Texas Focus examines the
issues between these two disciplines in the
professional design community. Who sets the
boundaries? Should interior designers be
licensed? Are there "turf wars" , and if so,
how do you avoid them? Most importantly,
how is the best interest of the client served?

The firms selected for interviews were
mainlv architectural practices, some with on
staff professionals, ur'td oth".t who used only
outside consultants. They range in scope
from a national architectural firm with offices
in six cities employing nearly 600 people to
the solo practitioner. Architectural commis-
sions run the gamut from custom house
designs to major office buildings, shopping
cent6rs, corporate headquarters, research_

facilities, hospitals, libraries, and hospitality
proiects. Some firms offered special services
such as urban planning, plantscape design,
environmenta[ graphics, and art acquisition.
Of interest were two firms who had done
contract work for the U.S. Department of

State. One.created a furniture standardiza-
tion proqram for U.S embassies, and the other
worted"o, plans for the U.S. Mission in
Geneva, which included the need to hire a

blast design consultant for security measures.
Listen in as some of the most established

and respected design professionals in Dallas
and the Metroplex give their views on the
ideal workinglelati,onship between architects
and interior designers, and the state of the art
in seneral.

"-Since the prime objective is a finished,
first class, totilly integlated design job, I'm a

big believer in the close cooperation among
alfthe consultants," says Frank Welch, FAIA,
of Frank Welch and Associates, Inc.. A native
Texan who has been practicing architecture
for over thirty years, Welch has received
fortv-seven awhrds for his residential and
conimercial design proiects. "The design
initiative is an integrated circuit of effort and
sensitivity on the part of all the design profes-
sionals involved. I insist early on in the
project that an interior designer, landscape
irchitect, and, if necessary, a lighting and
acoustical consultant be brought on board,"

i

Dollos Townhouse/Photos by Poul Hester
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he adds. Stressing the need for all to work in
faith with one another, Welch prefers the
entire design team to attend every meeting in
order to hear the interchange betiareen the"
client and the other professionals. "ln this
atmosphere, I expect to hear suggestions,
even_arggments for the attack the design
should take, or the position that the inlerior
designer feels is imi:ortant to be taken. From
an architectural standpoint, I might see some
applied programs forthe interiois that are
about to occur that I think would hurt the
gyepll architecture," Welch explains. From
Welch's point of view, architecture has to be
clear and easily understood. While there are
some interior designers who are simply inter-
ested in putting as much material as possible
in a space, Welch feels there are many
designers who have an understanding and a
feeling for architecture, space, light aid other
intangible qualities. "Buildings and interiors
that I find excellent and upliftins are verv
simple and easy to unders'tana. iney mJte
no demands of me as an individual, but
furnish f.great background for the way I
want to live."

The team approach also works best for
RTKL Associates, Inc., one of the nation's
Iargest full service organizations offering
architectural services, as well as urban plan-
ning, engineering, interior architecture ind
environmental graphic design. According to
|oseph Scalabrin, FAIA, vice chairman oflhe
forty-year old firm, which has won over 100
national and regional awards of excellence,
RTKL employs nearly 600 design, engineer-
ing and planning specialists. Becausd of it,s
exceptional accessibility to other markets,

Dallas was the firm's first office to be opened
outside of Baltimore, their corporate head-
quarters. Other RTKL locations include
Washington, DC, Fort Lauderdale, Los
Angeles, as well as London. "We have a
hard time distinguishing between interiors
and architecture because it is all part of the
same process. Once you get insiiie the build-
ing, it becomes an in[erioidesign problem,
but it is part of the whole probEm," says
Scalabrin. He emphasizes the distincti6n
between design control and design manage-
ment. "Architecture and construction
require very strong management skills
because the client has a budget and a sched-
ule. If you have different phllosophies
between the architect and the intehor de-
signer about how to achieve those things,
then you are going to have conflicts," h-e
notes. "The best projects are when we hire
the interior designer and include them in our
management system so things can be coordi-
nated at the right level," comments Scalabrin.
He continues by saying, "architecture is an
art by the way we approach it, but first and
toremost, it is a profession because it doesn,t
exist unless there is a client who needs the
seryice."

Susan O'Brien, AIA, of The O'Brien Part-
nership, agrees wholeheartedly with Ioseph
Scalabrin. Says O'Brien, "architecture is fart
art, business and profession. Until we
structure ourselves to conduct business in a
very professional manner, it will be subiect to
the ego of the individual practitioner." For
the last five years, CrBrien has steered her
firm through a less than booming Texas
economy/ providing programming, planning
and architectural design services t-o private
and public sector clien"ts. Having *6it"Jlo.
Preston Geren and Associates of-Fort Worth
for 15 years, O'Brien jokingly refers to The

Continued
RTKL'S Dollos office/Photos by Aker photogrophy ond Blockmonwinters

"Dollos hos o
very'con-do'

ottitude os
opposed to o

'why do it,
whot's in it for

me?,'woy
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Joseph
Scolobrin
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"The resources
you don'l hove

ore the ideos
you con't
hove, The

showrodms ore
crificol to the
potentiolities,

Suson O'Brien
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ture, Cole smith, AIA, ASID, of Smith,
Ekblad and Associates, Inc. observes, "over
the years I've learned how important the
styli: of a building is, as well as the furnish-
ings, whether the project is a contemqgrary
or period structure." Both Smith, and his
paitner of thirty years, Bob Ekblad, AIA,
igree that knowledgeable clients will as-
semble a team of professionals at the very
beginning of a project. "The concept of the
arc-hitect must be related to the concept of the
interior designer. They need to share the
same sensitiiities," says Smith. Although the
firm's practice is a balance between residen-
tial anii commercial projects, Smith delights
in designing residences'incorporating histori-
cal styles. "By doing so, we can connect to
our past and enjoy today's technology. The
best'in design oi uny period transcents the
era of it's creation. If we still enioy Mozart,
we can certainly enjoy the classic styles of
architecture ," i" uddr. "To me," reinarks
Ekblad, "architecture defined is the enclosing
of a space to meet the people's needs an-d eco-
nomiis." "Practicing architecture for a long
time gives you a perspective of styles, " com-
menti Ekblad, who also says, "we've
watched as buildings have been built, then
remodeled, or even torn down because style
preferences have changed. " Another reason
ior the demise of older buildings is economics
and the city tax structure according t-o-

Ekblad. Both partners are in favor of licens-
ing for interioi designers. -"That wa-y, they
wi"ll be more accountable for what they do,
and they will all have a basic standard of
oualificition." explains Smith'
' EAn., Hamilton, senior vice president for

Omniplan, a Dallas-based, co_ntemp911ly 
.

architbctural firm, reiterates Smith/Ekblad's
observations about the cyclical nature of
design. "In the twentieth century, we are

Continued

O'Brien Partnership as "a young firm full of
older, seasoned talent." The majority of their
experience is in commercial, educational,
health, housing, light industrial, and scientific
facilities ranging b-etween $2 million and $20
million in construction cost. They are cur-
rently working on the Central Library exPan-
sion ior the City of Fort Worth. An award-
winning architect, O'Brien feels "there's a
richness in getting everyone involved in a
design projEct frolm the very first meeting' If
it ta[es several design professionals to do a
maior proiect. then let's talk about it and not
iusi toLach oiher, but also in front of the
client. Design is built one meeting at a time
from concept to programming, schematics
and so forth. The person with the interior ca-

nability should have iust as much to say
ibout fhe building asthe architect, or the en-
gineers." As for the licensing of interior
designers, O'Brien has no objections as long
as interior designers assume a greater sense
of responsibility and exposure for theirwork.
tf tnev are to b6 more responsible, interior
desighers need training iir both the fields of
psyc-hology and architecture. "A 899d .

inierior designer does not want to disguise a

box. They want a psychologically interesting
space with which to work. You may need
them to help educate the client, but in the
best of circumstances, you need them to offer
their input and make the design asgreat as it
can be since we are all constrained by budget
limitations," remarks O' Brien. "There is
nothing more beautiful than a well-wrought
interior."

White Susan O'Brien would like to see in-
terior designers learn more about architec-
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moving so fast that cycles are shorter and do
not have a chance to mafure to the highest
level," remarks Hamilton. She admits that
"one of the exciting things about working in
the interior design division of an architectural
firm is that it allows you a bigger role in a
much broader scope of work, and more control
of the whole package." Another plus for being
on staff is early involvement in the conceptual
design of architectural finishes. The interaction
between the interior division and the architec-
tural staff at Omniplan is more relaxed, allow-
ing some architects who are good at detail to
move back and forth between divisions. 'nVe
have three types of contracts," says Hamilton.
'1Ne may be a part of the team and assigned
the details and interior finish-out of a building
like a high-rise office tower. Or, we may play a
major role in the finish-out of the building
proper such as a corporate headquarters
project. Then, we have separate contracts in
the interior division where we may design a
retail lease space in a shopping center," she ex-
plains. Founded in1956, C)mniplan has been
honored with sixty design awards. The firm
provides clients with the primary seryices of
architecture, land planning and interior archi-
tecture. Special services include project feasi-
bility analysis, facilities programming, space
planning, graphic design and art acquisition.
"While there is a great need for restoration spe-
cialists," says Hamilton, "it is the technology
that allows design to go forward. After all, the

elevator created the skyscraper."
Whereas Omniplan is primarily a con-

temporary architectural firm with an
interiors division, PLM Design, Inc. is a
transitional to traditional interior design
firm with architects on staff. So, are we
looking from the outside in, or the inside
out? According to Kim Furstenwerth, IBD,
one of the two principals of PLM Design,
Inc., "we approach the project from the
inside out. Our on staff architects are
trained in the same way as most architec-
tural students. But, once they are here, they
learn an understanding for interior architec-
ture in which they pay a lot of attention to
the details, including layout and space
planning." As with other professional

Continued
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tant to leave the design aspects of the busi-
ness. I don't want to be driven into manage-
ment and, fortunately, I've been very blessed
with associates who help me do the part I
don't like to do." Oglesby, a native Texan,
has been practicing commercial and residen-
tial architecture for the last forty years. "I do
have a background for doing interior design
work. After graduating from MIT,I worked
for one of Finland's most famous architects,
who was also a furniture designer, city
planner and true Renaissance man. We don't
always offer the interior service formally.
Most of the time we work with independent
designers," he explains, adding, "we try very
hard to get the owner to involve those people
from the very beginning, and to clearly estab-
lish who is to lead." Oglesby feels that for
most building projects, especially new
buildings, the architect should take the lead.
"If it is a totally interior space, and the
interior designer is to be the lead, that's fine-
as long as it's established and understood by
everyone. If you don't like the role you are
cast in, don't take the job," he says. As for
the licensure of interior designers, Oglesby
thinks one solution might be to have licensed
designers on commercial projects, but
questions what it will accomplish to license
residential designers. "In architecture, the

Continued

"The hordest
job thot on

orchilect
or on interior

designer hos lo
do is to spend

occordingly for
the client's

budget."

Cole Smith
Bob Ekblod

design firms interviewed, Furstenwerth feels
"it's very important when an interior design
firm works with an architectural firm on a
project that the process begin in the very
early stages of the building's development.
The team approach can be a very stimulating
experience." Recognizing that both kinds of
firms have inherent limitations, he states, "if
we were commissioned to do a large architec'
tural project, we would associate with an
architectural firm, because that's not our
expertise. On the other hand, we have been
retained in the past by architectural firms
with existing interiors departments who
realized that we had something to offer on
certain projects. I respect the architectural
firms for recognizing that PLM Design had
something to offer that they might not have
and vice versa." Client involvement is very
important to PLM from the initial contact to
space planning, and including the selection of
all art work and accessories. "Our business is
very visual, comments Furstenwerth, "so we
are learning all the time, whether it is from
nature, a building, a chair, and especially,
every single project on which we work.
Besides, I enjoy the work aspect. I don't want
to become an administrator, I want to be a
designer."

Bud Oglesby, FAIA, of The Oglesby
Group, echoes Furstenwerth's desire to
remain creative by stating, "I'm very reluc-
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EAnn Homilton
Omniplon

NCNB Bonk of Plono/Photo by Aker Photogrophy

need for licensing is based on the need for
safety. City codes and flammability issues
are constantly changing, and you learn
about those from experience, not from
school," he observes. "To put a minimum
threshold on the qualifications, you run the
risk of eliminating some of the most
talented people, remarks Oglesby. For
him, "architecfure is not untouchable."
While he felt for a long time that interior
designers did not have a working knowl-
edge of architectural plans, today's interior
designers "certainly understand plans in a
way that many of them did not years ago,"
he observes. As to the future of Dallas
design, Oglesby says, "we all need to pull
together. Integrity in design and the
conduct of professional practices is very
important. The absence in both quarters is
very apparent."

Bud Oglesby enjoys designing resi-
dences because he feels "they are one of the
most fertile fields for creativit5r." Richard
Drummond Davis, a native Dallasite,limits
his architectural practice to traditional resi-
dences because "houses have a program
with rooms and forms." Although build-
ings such as schools, hospitals, and art
museums have certain rooms that are
required, and spaces that have to be
organized, for Davis, "commercial projects
like shopping centers and office buildings
are one big shell." "My design philosophy
is to make beautiful architecture that
blends with it's context and pleases the
owner," says Davis. "I would not place a

Continued
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"l've leorned
some refine-
ments from
orchitects thot I
might otherwise
hove over-
looked."

Km Furstenwerth
PLM Design, lnc.

Dollos Low office/Photos by BlockmonWinters

be just as, if not more, creative designing
within a traditional vocabularv of aichit-ec-
ture that harmonizes with the surroundins
houses. "Clients are not always aware that
working with an interior design is a step in

Georgian home in Santa Fe, NM,"
he continues. A graduate of

the proces-s," says Davis. "lnterior designers
have taught me to be more aware of furniture
placement io my design. If the owner is
going to have a professional do the interiors,I
want tlat person involved early," he empha-
sizes. Davis recounts one memorable exleri-
ence where he and the interior designer ^

collaborated on the exterior designEf a
project. Pointing next to his dravring board,
Davis says, "the interior desisner sa--t rieht
here whfle I drew. He acted 5n behaff 5f the
client, trying to say what he thought the client
wanted in terms of the look, room arrange.
ment, and the design of the house." Aft6r ten
years of designing homes in Dallas, Davis
journeyed east again. And, once more, he has
returned to Texas. Although he still main-
tains an office in the east, Davis notes, "I,m a

Continued
Zole-Lipshy Hospitol/Photos by Corolyn Brown
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Texan; I've come
home, need I say
more?"

Dallas archi-
tects and interior designers share a
mutual respect for each other's work.
While at times there may seem to be
an uneasy peace among them, for the
most partthey enjoy sharing the expe-
nence ot the creative process. As pro-
fessionals in the desifin industry, they
strive to put aside their differenles
and work toward the best interest of
the clie.nt. Through understanding,
education, experience, and a geneial
regard fgleach other's specialties, the
future of Dallas design is brilliant.

"One hos to
develop on
expei sense
of humor in
deoling with
people, their
homes ond
lorge sums of
their money."

Richord
Drummond
Davis
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Mufieim Galleries
An exquisite reproduction

of a very rare Regence fauteuil
25 ll4" W x 33 ll2" D x 47" H

An antique painted {inish,
marble topped, reproduction

of a Louis XV console
87"Wx25U2"Dx38l/2"H

Louis XVI Gueridon,
France C. 1860, after a model

by Jacob in the collection
of the Louvre

16" Diameter x 30" H.

From a collection of elegant,
carved, giltwood mirrors,

model shown reproduced from
period Chippendale, C 1760.

JO112Wx76"H
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Express Drafting
CADD Serai,ce

)ffirs Conueni,ence and Costs Benefits

"RusH" ts A woRD THAT srRrKEs FEAR To rHE HEARTS oF MAN' DESTGNERS
or draftspersons when it comes to completing floor plans, elevations and construc-
tion documents for a client. Here's a familiar scenario: the interior designer or architect
has iust completed a set of construction documents. The client calls with changes. Not
only does the client's decision ro move a wall alter the entire floorplan (i.e., structural,
electrical); he needs the revised plans in 48 hours.

Not long ago, the only alternative to make these last-minute changes was manuar-a
physically tortuous endeavor often repeated more than once in a single project. Today,
with computer-automated design and drafting, or "GADD," a much more precise ren-
dering is executed in a timely manner. And the producion of drawings and blueprints,
often requiring several draftspersons, can now be completed by one person using an
independent CADD workstarion.

Nevertheless, this innovarive technology is not without its challenges. The tools (hard-
ware and software) are constantly changing and improving, making it difficult for de-
sign firms to make a commirment to acquiring CADD capabilities without consider-
ing technological obsolescence. And to employ a GADD operaror full-time is a
considerable expense, especially for small design firms.

The GADD Producrion Resource is an example of the rise in cADD-based drafting
services, designed to meet the demands of interior designers, architects and engineers
for cADD applications. "we provide drafting services, ploaing services, 'as-built'draw-
ings of existing strucrures, input of existing drawings into cADD formar and overall
training services," says Tim campbell, president of the Los Angeles-based company.

Campbell says he works very closely with architects and designers in the early stages
of the project. The drawings are supervised by the designer, using rhe designer's specifi-
cations. 'At the same time, preliminary details and notes are recorded on the draw-
ingsi'he notes. 'As the project progresses, the drawings that began as presentation visuals
turn into working drawings, virtually merging the design development phase with the
working drawing phase. Nor only is time saved, but it allows my client ro turn our
a better ser of plans much faster at a substantially lower price.,,

Louis skelton, are, principal of Innerspace Design of tong Beach, california, says the
cost savings in employing a CADD service bureau result from the elimination of the ex-
tra draftspersons usually needed to handle the last-minute work load. In addition, ..the

turnaround of dra'r,r,ings executed on CADD makes modificarions and alterations much
easier. I will give measured drawings and base sheets to the CADD service and will get
hard copy in rwo to three days," he notes. "ln comparison, manual drafting usually takes
twice that time." "changes are made in seconds, and after the modifications are made
a new drawing is printed," explains Campbell. "sometimes clients will fax me adjustmenrs
to be made, and that also saves time." The rwo-to-three-day turnover, he notes, is normal
due to the number of concurrent projects his firm undertakes simultaneously.

"By using a GADD service, a design firm doesn't have to invest in equipment, which
can be $25,000 and up, or in extra employees," says campbell, whose full-service oper-
ation includes the latest sofrware, a high-resolution display moniror and a wide-scale
plotter. "lt also gives small design offices access to a broader range oflarger, more profita-
ble projects." 

-Rick Eng

For information on The CADD Production Resource, circle Number 350.
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Terti,les As Hangi,ng Art: Hi,gh Impact at Low Cost

Textiles As Art-Framing, Mounting,
Lighting and Maintaining Textile Art
By Laurence Korwin
Korwin Design
333 N. Michigan Avenue
Chicago, lllinois 60601

$29.95, plus $5.00 UPS shipping charge

How can one decorate a wall with 16 square feet of art
for under $5,000? This seems, at best, a rhetorical question,
until one considers that decorating walls with ethnographic
textile art offers high visual impact at low cost.

Art of any kind can establish the scale of a

room, visually join groups of furniture and add
colorful detail. But textile art does more. It adds

a lovingly made, one-of-a-kind artifact-an arti-
fact with unselfconscious imperfections that can soften
the cold, rigid grids of walls, doorways and ceiling. And if that
isn't enough in their favor, ethnographic and historical textiles
are readily available and reasonably priced.

For the price of a third-rate oil painting or a second-rate print,
one can acquire a fust-
rate ethnographic or his-

torical textile mounted
and ready for hanging.

For $5,000 or less,

one can buy an Amish
quilt, a Hawaiian quilt,
a Navajo blanket, a

Mexican embroidery a

Paisley shawl, a Kuba
dance skin or a Japan-
ese kimono. This price
includes appropriate
framing or mounting.

A new book, Tbxtiles

As Art, by Laurence
Korwin, tells interior
designers how to frame Bedcover of embroidered silk on cotton,

tiny holesj' Korwin adds. "That's part of its charm and appeal."
According to Korwin, there are several basic principles to

mounting textile art to achieve its greatest aesthetic value. First,
try to leave it uncovered and hanging freely. If the piece must
be framed, use acid-free mounting board and an acid-free mat.
Mount the artwork so that its visual center is at eye level. Plan

the lighting so that it can shine at a 45-degree angle downward,
pointed at the visual center of the artwork. Too sharp a down-
ward angle will create harsh shadows.

Tbxtiles As Art shows how colors change under different kinds
of lighting. For example, light from a window turns a

Woman's robe
of appliqued
and embroi-
dered cotton,
Japan, circa
1900. From
Tertiles As An.

dark brown color to black.
Light from an incandescent
bulb turns a dark blue color
to black. Halogen lamps and
tubes are less blue than day-
light and less red than incan-
descent. Halogen is also eco-

nomical. A'90-watt halogen
lamp is as bright as a 150-

watt incandescent bulb.
'A piece of textile art can

last as lbng as the building
stands, if you take the same
precautions you would fol-
low for any fine textile used
in decorating," says Korwin.
"Keep it out of the sunlight

and keep it away from hot bright lights. Shield it from radia-
tors, heat vents and water splashes. Maintain the same sensi-

ble level of humidity required for fine wood furnishings: not
too dry and not too humid. If the piece is unframed, vacuum

it at least once a year, front and back. $Tashing or dry cleaning
is rarely necessary. But if it is, it should be done by'a profes-

sional conservator."
Edward Maeder, curator of costumes and textiles at the [,os

Angeles Counry Museum of An, is delighted that interior design-

ers have awakened to the beauty of texriles. Says Maeder, "l'd
rather see a piece up, properly framed and mounted, than folded

away in a closet. Get it up and enjoy it. Bask in its magrrificence!"

-Publisher's 
Release

l-aurence Korwin, autbor of kxtlles As Art, will conduct fram-
ing and mounting uorksbops at the ASID National Conference
in Atlanta, August 8-11, 1990.

and mount textiles for Russia, 18th-19th century From Textites As Art.

hanging. Also included is advice on selecting, lighting and main-

taining textile art-ethnographic, historical and contemporary.
"When selecting textiles for art," says Korwin, "ignore a

dealer's sales pitch about thread-count, history and ceremonial
use-factors that affect the textile's price, but not its visual im-
pact. For example, not all Navajo third-phase chief blankets

are equal. One can be quite ugly. Another can have breathtak-
ing visual strength, yet both have the same colors, age and

authenticity. Tiust your own trained designer's eye, not the
dealer's tales.

"Don't reject a piece merely because it has frayed edges or

136
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simple alnrnatiue.
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213-728-7174 FAX213-699-9882
Los ANcsrrs: Pactrtc DrsIcN Crurrn, Wnoout & LoPnrsrI

SeN Fneuclsco: Wnoous & Lo Pnnsrt SaN Dlrco: TnEesunps

Srarrrr: E. B. Wrluaus, Wnoorrr & LoPnEsu PnosNtx/Scorrsnats: DrstcN Souncr

Deues: Yonrc eNp Colrpauy CHrcaco: Kenl MaNN CHtceco Ittc. NEw Yonr: Kenr MeruN Npw Yonr INc

BosroN: LsNr's INc. Arurure: ArNswonrH NoaH & Assoctlrrs DaNta: PrrEn MeNosr

Hoxoluru: Pecrrrc Rrrr.r CoNrnacr FuRNISHINGS . Iltrrnton AccuNts, Wnooul & LoPnEsrt

PrcrunEo ABovE: bnu204-7500 THr DyNesrv LouNcr . NEw cATALoG AVAILABLE
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Continued from page 54

General News
scalamandr6 1990 Tiimming Design Competition: Scalamandrd, the venerable
manufacturer of silks, woven fabrics, wallpapers, carpets and trimmings, is sponsor-
ing its first Tiimming Design Competition. Professional interior designersand archirects
as well as students enrolled in an accredited design program are eligible as entranrs.
Scalamand16 is calling for creative trimming design in two categories: installation and
product. There will be two winners-professional and student-in each category and
each will receive a cash prize. Deadline for entries is June 29. For an entry flrm, call
(718) 361-8500.

Baldwin Hardware competition: Baldwin Hardware Corporation, a leading manufac-
turer of solid hot-forged brass architectural hardware, will sponsor a design competi-
tion honoring the best use of Baldwin products in a new construction, remodelling/re-
habilitation or commercial project started after January 1, 19gg. The contest seeks
to recognize the builder/ remodeler, architect, designer, consumer and distributor in-
volved in projects utilizing Baldwin products. The builder/remodeler for the winning
Grand Prize proiect will receive a cruise for two to the Caribbean. The deadline is June
30. For information, call (2i5) 777-7811.

Furniture and components Design competition: The Fifth Annual Doug Mockett &
company Design competirion seeks unusual and practical furniture hardware, parts
and components. First place consists of a cash pize of $1,000, trophy and a royalty.
There are no formal entry requirements. A clear explanation is basic, an illustration
helpful and a model outstanding. All entries musr be submitted no later than July 16.
For furrher information, contact Doug Mockett & company in Manhattan Beach,
California at (273) 318-2491.

Third Symposium on Health care Interior Design: Entries are being accepted for rhe
Third Health care Interior Design scholarship competirion which is themed..Break-
throughs in Health care Design." Six $1,500 scholarship recipients will be selected this
October and the winners will be announced and their entries displayed during the third
symposium, November 15-18, at the San Francisco Marriott. Entries should provide
innovative, life-enhancing design solutions for health care environments. Entries are
due October 12. For .further information on the scholarships or registration for the
symposium, call (415) 370-0345.

LrU's Interior Design certificate Program: L.earning Tiee University, in cooperarion
with the Interior Design society, is offering an eight-week interior design program for
both experienced and student designers seeking professional designatlon. ffre nexr ses-
sion will be July-Augusr and will repear every rwo monrhs. classes include color the-
ory, space planning, drafting and design history. The program is accredited by the Ac-
crediting Council for Continuing Educarion and taining. For more information, call
(818) 882-5599.

Wright Buildings Preservation Efforts: At a recent meering at tliesin West in Scotts-
dale, Arizona, 175 home owners, administrators and admirers of buildings designed
by Frank Lloyd wright met ro establish plans for the preservation a.rd maintena.rce
of wright's existing legacy of 347 structures. Alarmed over rhe loss of 16 percent of
the famous architect's treasury and the deterioration of many others, the Frank Lloyd
wright Building conservancy will establish programs providing technical, Iegal and
financial assistance to building owners. Funding will come from memberships, grants,
consulting fees, tours, gifts and real estate transactions. The conference keynoter, art
historian and educator Dr. Anthony Alofsin, states "Today, wright building owners
face an overwhelming burden. \7e have a collective obligarion and a collective oppor-
tunity to provide help."

Continued on pdge 140

RizziOffice
RizziOlfice is simple

to plan,

tospefu,

to purchase,

Io install,

to usq and

to rearrange.

Quite simpll,

RizziOffice rtanages

today\ total

office enuironmmt

quite simply.

A
suntocke ts Klzztul | rce.

Gunlocke is more

THE GUNLOCKE COMPAAY

WAYLAND, NEW YORK 14572

1.800.828-6300
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Continued from Page 1j9

O pe n i n gs/Expansi ons/M erge rs
The internationally renowned architectural design firm The

Jerde Partnership has relocated its offices to 913 Ocean Front

'0(alk in Venice, California. . . Designer James Michael Isola

has formed JMI Designs, Inc. at 120 El Camino Drive, Beverly

Hills, California. . . The Wellco Carpet Corporation has

changed its name to Mannington Carpets, Inc. of Calhoun,

Georgia. \Wellco Business Carpet and Charleston Carpets will
be the major divisions under the new corPorate name. '.
Featuring a fine selection of Italian leathers, Nicoletti Italia has

opened a new showroom in SHOWPLACE DESIGN
CENTER, Space 450, San Francisco. . . Santa Monica,
California-based (di-zi-n') has opened a second Los Angeles

showroom at 8302 Melrose Avenue. . . A new architecture and

urban planning firm, Black Ttrazon establishes its office at3699

Wilshire Boulevard in Los Angeles. . . Pacific Business Interiors

Inc. of Los Angeles has acquired Huntington Resource to ex-

pand its office furniture dealership services throughout the Los

Angeles and Orange counties. . . A leading manufacturer of
plumbing and specialty products, Kohler Co. has acquired Ann

Sacks Tile 6c Stone, Inc. of Portland, Oregon' . . A manufac-

turer of casegoods and seating, Hayes has moved its Seattle

showroom to LENORA SQUARE, 1000 Lenora Street, Suite

310. . . Flemming-Chalef is a new interior design resources

showroom located 
^t 

1933 South Broadway, Suite 644, [,os An-

geles. . . Offering a comprehensive line of flooring accessories,

Mercer Products Company of Orlando, Florida, opens a new

warehouse and customer service center at 8797 Rochester

Avenue, Suite C, Rancho Cucamonga, California. . . Scheer

Braden Architects of Irvine, California has restablished its in-

terior design discipline under the supervision of Richard

Thnaka, director of interior design. ... One of the largest

women-owned architectural and interior design practices has

been formed in California: Crosby Helmich Yandell & Drake

establishes offices at 33 New Montgomery Street in downtown

San Francisco. . . Inger McCabe Elliott, founder and owner

of China Seas, Inc., a l7-year-old fine decorative fabrics

resource, has sold her stock in the company to Dianne Sullivan

Morris, president of Bay Linens. . . The ARIZONA DESIGN

CENTRE in Phoenix announces new tenants: McNamara &
Harris, upper-end furnishings and accessories; Dean-Warren,

Ltd., multi-line showroom; and Albert Stein Showroom, Inc.'
fine decorative fabrics.

New Representations / Product News
Advanced Business Interiors was appointed to market the

WESTINGHOUSE FURNITURE SYSTEMS line in the Los

Angeles area. Circle Number 372. . . A manufacturer of high

quality filing and storage systems, STORIfAL INTERNA-
TIONAL INC. has appointed Gerton/Koehler its representa-

tive in Northern California and northern Nevada. Circle Num-
ber 373. . . Euro Sourca, Ltd. of Los Angeles is the U.S.

representative for ALAPE GmbH, a leading lwest German

manufacturer of high-end bathroom and kitchen products. Circle
Continued on Page 142
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For All Seasons...

This coming season, envisiorr the beauty

of Emser's new SPectrum Series,

Thrs exquisite series is a solid 4" x 4"

richly glazed porcelain mosaic tiie of

superior quality. The Spectrurn Series

blossoms with a ehoice of 12 complemen'

ting borders which can be mixed and

matched to create an exciting new

dimension to any environment.

From one season to the next...Emser

continues to offer service, versatility,

seiection, style and qualiry.

84ll Santa lr4onica Blvd.'

Los:Angeles, CA S069
(2r3) 650.2000

6310 Miramar &oad

San Diego, CA 9tlt1
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some Fhbric Protection sellers
Will Promise You An@.

Your rePutation is too valuable to risk it on .After 18 years of carefully guided growth,
someone else's promises. and tens of thousands of delilgh-ted residentiai
. Happily, there's no need t_o depend on prom- and contract clients in 20 coufrtries, piber-Seil
iseswhen)rou- c_a1 .Fp^loy tle professionals of is recognized a-s_the world's p.esuge name inthe Fiber-Seal Fabric Caie System. conseriation of fine carpeiJ fiAfihi"fri"g".

rrvouhear!::l:rr{.!,';;;!IL;1,;tr"ir,*;}'rBER'sEAL"

Since 1971

FIB€R.S€RL'
FABRIC CARE SYSTEM

Some of our 132 service centers are in the \(estern U.S. CALIFORNLA: Palm-Spriles (619) 324-9444 or (714) 877-0419; Los Angeles (Zl3) 3124666\
N-san Diego countv (619) 43&3585i sacram-ento (9ry) 921-1880;..sql Dlg-gg lo1e1^qeflsi 1 S* Fe..'r.do'Vrit.v ts18i-ja9-259s;'s",-, i.r.,.ir.o (+tsj
W1M; ltntyry County- (905) 644-5400; Orange C^ounry_(714) Ut-ltiS. COTORADO: D..,r,ei (jOtl As6.0l+i. HAWAii; n"".f"r" ts08i734-7325. IDAHO: Sun Valley !208)726-8583. OREC,ON; eortt?nll5g3y9?-918b; )Veslem O.g"" tSO:jZSA4SO0. TEXAS: ema.iUo leOOl:ZIOOS:;
{u-sqi1,(5ll)__8tQ_7_QQ;-pallas (214).14\-9924 El Paso (915) 598-tz9Z; Fort \(oith $n\ llz-.atSi;--4o,,*on <ltil-On-OozO;-S;; A";;;i" iti2i496-3515. WASHINGTONT Seattle (/06)232-1450. For areas not listed, call Fiber-Seai l.,t...,rtio.,ri,tnc. (2i4) l+s-slta..'.i?rx34g-7glg.
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Conceal, Reveal,
Swivel with a
touch of a finger

CONCEAL* REVEAL * SWIVEL
You Design The Furniturc. . .We'll produce The Automation

IVOT TH'S. .. BUT THIS Since 1955, the Auton Com-
pany has served the design
community with quality
motorized systems that utilize
remote controls and small
powerful motors. Motorized
platforms glide smoothly and
quietly on four rack and pin-
ions and even swivel at a
touch of a button.

Old Fashioned Auton's Smooth
'Scr'ssor" Llft Rack & Pinion Drive

AUTON POP UP
COMPUTER LIFTS
Lower your computer and key-
board into a cabinet at a touch
of a button switch or wireless
remote. Provides vital security
while enhancing the appear-
ance of any office. Helps keep
computers dust free when not
in use. Call or write today for free
literature.
AUION COMPAI{Y Box 1129

Sun Valley, CA 91353-1129 o (213) 659-1718

Beverly HillY(213) 659{718
Honoluiu/(808) 734-1260. Telex 362238/FAX (818) 362-921s/W.U. EASYLINK 62004443

Arton does not make furniture. US & Foreign Pat Pend./MADE lN USA.
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Continued from Page 140

Number 374. . . THE SHUTTERY OF NANIK has named

Sunland Decorator Supply to service all of New Mexico for its

framed and unframed shutters. Circle Number 375. . . The

decorative window and upholstery treatments of ELAINE GOLI
GONGORA is available in [.os Angeles through Harsey and

Harsey. Circle Numbe r 37 6 . . . A leading manufacturer of rub-

ber flooring, ENDURA names new Western representatives:

Oharco in Omaha, and Hi-Co Distributors in Des Moines,

Iowa. Circle Number 377 . . . SEPCO has appointed Meadow

Creek Sales as a distributor of the company's line of distinc-

tive faucets and accessories in Colorado, Wyoming, Montana
and Utah. Circle Number 378 . ..YOMA TEXTILES of New

York announces its representatives in the Western U.S.: Oster-

mann Resource Group, l-os Angeles; Sloan Miyasato, San Fran-

cisco; Artistic Designs, San Diego and Orange County, Califor-
nia; Fee McClaran, Hawaii; and Urban Concepts, Texas. Circle

Number 379 . . . LEE JOFA has expanded its Northwestern

representation with the appointment of the Stephen E. Earls

Showroom in Seattle and Portland. Circle Number 380' . .

Stanline, Inc. was named the exclusive distributor of DU
PONT's Corian in Southem California, Arizona and Las Vegas.

Circle Number 381. . . SAXONY CARPET COMPANY, INC.

expands it representation in the West with the addition of S'C.

Smith Ltd., serving Phoenix, Arizona, and Designers Choice

in New Orleans. Circle Number 382. .. Blakely-Bauer was ap-

pointed as the Northern California representative for WINONA
LIGHTING's line of decorative lighting fixtures. Circle Num-
ber 383 . . . George Camercn Nash in the Dallas Design Center

has added BENNISON FABRICS and GEORGE SMITH
SOFA & CHAIRS to its list of product offering. Circle Num-
ber 384. . . In a major restructuring plan of CorryHiebert by

its parent company HON INDUSTRIES, The Gunlocke Com-
pany, a wholly-owned subsidiary of HON, has assumed respon-

sibility for major CorryHiebert product lines: RizziOffice

freestanding furniture; RizziThble, conference and occasional;

the 220,340 and 420 series of seating; and the Prism panel

system. Circle Number 385. . . CenterCore, Inc. introduces its

new Corel Corporate Seating line, comprised of ergonomically-

designed chairs in five series. The seating lines are designed to

complement CenterCore's line of circular office furniture. Circle

Number 385. . . Outwater Plastic/Industries now stocks a large

variety of cornice/panel moldings, ceiling medallions, columns

and pilasters, and niches, corbels and wall lighting sconces.

Manufactured with the finest quality high-density poly-
urethane, the product line utilizes rigid molds for producing

the sharpest possible detail. Circle Number 387 . . . An elegant

and distinctive line from StoneArt Designs Australia features

handcrafted granite furniture, ranging from dining furniture to

executive desks. Each piece is selected and diamond-saw cut

from a single granite slab and hand-finished and polished. Cir-
cle Number 388 . . . FLEXCO Assurance Plus" rubber tile is
designed for use in high-traffic areas. Available in eight colors,

the textured surface pattern aids in superior traction. Availa-

ble, too, are matching duo-tone stair treads, designed for use with
the visually impaired. Circle Number 389.
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RHIDE
RESTAURANT' HOTEL O INTERNATIONAL' DESIGN' EXPOSITION' CONFERENCE

August 11-13,1990

Los Angeles Conaention Center

Theret nothing more important to Restaurant & Hotel owners
than effective front of the house and public space design. That,s
why millions are spenr each year on the construction ind reno-
vation of these facilities. If you're competing for rhese dollars
you need access to the latest ideas and most
innovative products and services available.
RHIDEC (The Restaurant Hotel International Design Ex-
position & Conference) gives you the advantage with over
250 exhibitors and a unique conference program.

. An exclusive focus on front of the house and public
space design helps you find the right contacts in this
highly specialized industry.

ZeroIn On The Market

A Unique Conference
. From a keynote address by Trisha Vilson of \filson
& Associates to a conference program featuring
topics like "NewDevelopments In Lighting", "Sen-
ior Living", and "How To Do Business Overseas"
you'll.get the conceptual tools needed to build a
wrnnlng strategy.

On The Show Floor
o- A contemporary showcase of the industry's
finest products and services gives you all there
is to experience, at one time, under one roof,

o Los Angeles - at the center of the hospital-
ity design community, is perfectly suited to
your educational and nerworking needs.

Prime Location

So, if you buy, specify, or design for the
Hospitality Industry, RHIDEC is for
you.

HIDEC
to: National Expositions Company, Inc.

39th Street, New York, NY 10018
212-391-9111 F ax: 212-819-A755

unoMl ExrcmNs
cflPA[Y,trc,

by: ASID, Califonia/Los Angeles Chaprer;
& Orange Chapters; NEIWH;

Design International

I would like to attend

I would like complete

@

Designing

the Decade

for Hospitaliff
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St. Joseph's Hospital Expansion
continued from page 103

Care Center at St. Joseph's Hospital in Stockton, California.
Founded in 1899 by the Dominican Sisters, St. Joseph's Hospi-

tal in Stockton admitted men of "60 years or over, of good moral
character, free from any contagious diseases and of temperate

habits." The hospital supplied'hll reasonable wants in sickness

and in health." !(ith major expansions in 191'6,1950,1962,1970
and 1978, St. Joseph s maintained its qualiry care and is the maior
hospital in that part of California's Central Valley.

tWhen the time came for St. Joseph's to grow once again,

Anshen+Allen was asked to develop a master plan that would
allow the hospital to expand with minimum interruption and

minimal cost in the future. The design solution was to create a

humanized, non-institutional environment that integrated the

new with the old harmoniously.
St. Joseph's new Ambulatory Care Center-Phase II of the

long-range master plan-is made up of decentralized, one-story,

human-scaled building, enclosing interior courtyards and linked
by covered outdoor walkways. It is connected to the main hospital

via outdoor arcades, a gallery and extensive landscaping.
"St. Joseph's terraced landscaping, fountains and courtyards

reinforce the revitalizing theme of naturei says Derek Parker, FAIA,

nrne, principal in charge of design for the expansion. Not only
views, but also the sounds of nature are integrated into the healing

environment. Notes Parker, 'An indoor fountain in the domed,
skylighted lobby creates a gentle sound of flowing water and

brings a feeling of coolness to that hot Central Valley."

Throughout its history the hospital demonstrated a constant

interest in the acquisition of representative art, such as the mar-
ble sculpture of St. Joseph over its main entrance. \When

Anshen+Allen undertook the design of the new, 58,000-square-

foot outpatient treatment center, a new public entrance and

lobby, and a renovation of the existing hospital, the designers

made fine art a high priority in their planning.
Project designer Felicia Borkovi, ate, relates that the "art in

architecture" program at St. Joseph's Phase II originated with
the desire to conceal the view from the main lobby of an old
wall without blocking daylight. The solution was a stained-

glass window, commissioned from San Francisco artist Diana
Schor and made by the same manufacturer-Atelier Jacques
Simone in Reims, France-who executed Marc Chagall's fa-

mous windows for the Hadassah Medical Center in Jerusalem.
The commitment to enrich and humanize the hospital en-

vironment through fine art demanded courage on the part of
its administrators. "The art program was all made possible by

the constant support of the hospital's President and CEO, Ed-
ward G. Schroeder," says Ms. Borkovi. "He is a'Lorenzo di
Medici'of our time!" The hospital provided a modest budget
for art, then actively sought donors for each of the works. In
that way St. Joseph's acquired an outstanding collection of 11

major works, which are a focal point of interest in the new fa-

cility. Major works include a bronze sculpture and a donor
board in the form of a "Tiee of Life" by Romanian artist Jon
Vlad, oil paintings, mosaics, a tapestry and a second stained-
glass window by Diana Schor.

Ms. Borkovi comments, "The art program at St. Joseph's
brings color, texture, pattern and emotional stability to anxi-
ety and pain." -1.C.

CONRAD
ORIGINAL SUNSHADES

Custom handwoven
window coverings of

natural fibers.

CONRAD 575 Tenth Street
San Francisco, CA 94103

Phone (tl151 626-3303
Fax (415) 625-5302

Gall or write
for the showroom

nearest you.
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EACES

Two's Company Did we hear wedding bells? Ron Rezek, president of Rezek Light-

ing and Furniture, recently tied the knot with Marina McDonald, president of JAZZ
Furniture. The happy couple secretly wed on Christmas Eve. Congratulations!

I The British. . .Were Here Judging by Gensler & Associates Architects' re-

cent San Francisco show ofBritish arts and crafts, the English should never be called

stodgy again. Although many of the pieces

reflected the English ties to tradition, the art fur-
niture of Brian James and David Davies of Im-

perial Woodwork and fellow craftspeople also

displayed a very contemporary sense of fun and

whimsy. Stunning photogra-

phy, sculptural furniture and

other arnvorks were showcased

for honored guests such as Act-

ing British Consul-General

From teft:.tames Judith A. Elson and other members of the
M. lsola, Lassie, and"' '-H"-# 6il,;;. British Consulate General I The Bright

Stuff Why must a work of art be shown un-

der a specific glow to do it justice? \Why must
a retaileq when upholstering a couch, con-

From left: Anthony
Randall, Tanya

Karbowski, and Darryl
Schmidt

c
l

a

sider lighting before selecting a color? These questions and

more were answered for designers by the University of Mi-
ami's Professor Alexander F. Styne in his demonstration of
"Finejflning Light: the Many Effects of Illuminarion on

Color." The Lighting Group and its president, Michael
Sheareq hosted the enlightening presentation, which was held
at the company's demonstration lab in West [.os Angeles.

I ln the Dog House Famous starlet

Lassie, protagonist of the popular tele-

vision series, recenrly changed her residence, thanks ro rhe Beverly Hills de-
sign firm JMI Designs. A regal, Scottish manor dog house, befitting a rrue star,
was unveiled at a special ceremony ar the Regent Beverly Wilshire. James M.
Isola, head of JMI Designs and Jennifer Burton, the firm's senior designer,
guided Lassie on a red-carpet tour of her new home, complete with her family
crest, a "catolier" (canine chandelier), and "bona fido" bone china. I Fendi

Furniture An elegant cocktail reception at Los Angeles'new Formanova showroom welcomed
Fendi to the world of designer furniture. kading designers and architects, including James North-
cutt's design director Darryl Schmidt, were greeted by the showroom's manager, Anthony Ran-
dall. Thnya Karbowski, owner of the showroom, and Susy Boniver, wife of the Italian Consul
General, chatted about the new line, entitled Fendi Casa. The Italian-based line was inspired by
"the idea that you can dress furniture the same way you can dress peoplej'remarked Carla Fendi,
who owns Fendi with her four sisters, Paola, Anna, Franca and Alda.

-Sara Scribner

Above: iilarina
McDonald
and Ron Rezek.

Left: David Davies (left)
and Brian James.

Below: Michael
Shearer (left) and
Professor Alexander
F. Styne.
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[hinese Hand-Carved, Painted dJ Gilded J ardinire Jtands.
Grca 4650.

COX.H EALEY GALLERY
806 NORTH LA CIENECA BOULEVARD

LOS ANCELES, CALIFORNIA 90069

TELEPHONE (2t3) 657 7820

FAX (213) 6s7-8763
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Michael Graves

DESIGNERS DIRECTORY

A listing of the interior designers, architects, artists and other
industry professionals whose work is featured in this issue.

DESERT MOUNTAIN
B. Eric Bron, AsID, IBD

Dorothy Bron, Associate Member aslp

DLR Group/Lescher and Mahoney
1130 East Missouri, Suite 850

Phoenix, Arizona 85014
(602) 264-6803

Robert Bacon

Studio b, Inc.

2000 North Seventh Street

Phoenix, Arizona 85004
(602) 254-0373

Patrick M. Neary
Precision Design

2050 North Eleventh Avenue

Phoenix, Arizona 85007
(602) 2s4-7797

SHOWROOM DESIGN

Steven Goldberg
Michael Gerrity

Steven Goldberg Design Associates

110 East 9th Street, Suite ,{753
Los Angeles, California 90079

(213) 489-43s3

WANG LABORATC'RIES
Peter J. Bena

Bena Design Partnership

4223 Glencoe Avenue, Suite C-200

Marina del Rey, California 90292
(21.3) 578-1.440

HYATT BEGENCY LA JOLLA
Michael Graves, Architect

341 Nassau Street

Princeton, Ne',v Jersey 08540
(609) 924-6409

Continued o/t Page 148
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Ihe djqeose thot kills our friends
E no Ineno ot ours
Missing from this phologroph ore the scores of
design professionols who ore losing - or hove lost
their lives lo AIDS.

DIFFA, the Design ond lnterior Furnishinqs Foundolion
for AIDS, hos been esloblished with lhelole ond
urgenl purpose of funding AIDS reseorch ond services.

As o member of the design community, won'f you
ioin with us in giving lo light A|DS? your contribufion
moy sove lhe lile ol o friend.

DIFFA is o non-prolil orgonizolion reqislered wilh the
Stole of New York. Your contribution E lox deduclible.

DIFFA

Conlemporory pots ore versotile becoue
you con orrunge them to your indoor ond
outdoor needs olmost efforflexly. Gwronteed
f9r ten yeors to never crock. chip. frocture or
f_ode. The pots ore tightweighf dnd nestoble.
Teol is the stondord color b-ut con be ordered
in custom colors of your choice. Sixslzes
ovoiloblefrom@'wide
by 42" high to l7-l/2"
by 23'.

47@ Mficret St. Noih Vqa. tW A90fi
tdl fre 804234539 tW 7AA*2U4 tn Cma& 4 I 647445fi
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C ontemp o rary Mexican Architecture
Rffiecti,ons on a Soci,ety i,n TYansi,ti,on

'An arcbitect sbould striue for perfection

euen tbough he will neuer achieue it."

-Ricardo Legorreta

TTTB LOS ANGELES DESIGN

community was treated to a com-

pelling look at aspects of both its

design heritage and future direc-
tions in a recent symposium focusing on
the work of eight contemporary Mexican
architects. !7hile much of the
sryle of architecnrre and design
from Texas to California bears

the unmistakable influence of
precedents from our neighbor
to the south, Mexican design

continues to evolve, even as the

search for a "true" Mexican
design identity continues.

The participating architects

included Roberto de Robina,
Bosco Guti6rrez Cortina, F6lix
Sdnchez Aguilar, David Mufroz
Suirez, Agustin Hern6ndez,
Enrique Norten, Teodoro
Gonzalez de Le6n and

By Steven Marc Drucker, Rra

While the modern sense of place is firmly rooted in the past, no aspect may be more
powerful than the legacy of myth. For a culture, myth provides a meaning to existence:

it explores the unknown and explains the unknowable. And with existence, the con-
cept of Time pervades myth-and sometimes architecture. Pre-Columbian architec-
ture can be seen as an artistic representation of Time. Its expression is created sim-
lutaneously by the placement of volumes in space, which is often partially undefined,
and through the presence of a decorative anc communicative tradition displaying its
own self value, independent of the architecture. Curiously then, while the ancients took
an abstract concept and derived the definitive culrural organizer-the cyclical calendar-
it is the ambiguity of their built forms which reflect the mystery and abstraction of Time.

While mythology and memory mark the work of Mufroz, de l,e6n and Lrgorreta,
new interpretations of realiry can be seen the works of Agustin Hern6ndez and Enrique
Norten. Their works explore the future of Mexican culture by searching for new defi-

nitions of design. Although departing completely from traditional aspects

of Mexican design, their work remains infused with the power of myth
and symbol that draws a cultural connection to the work of their
colleagues.

Herndndez'work is expressionist; ir is architecture that contains the
collective memory of a pre-Hispanic culture full of symbolism, artistic
manifesation, and the sentiment of the cosmic. From his perspective,
Mexico exhibits the duality of rwo cultures that have never really
mixed-the ancient Mesoamerican and the Occidental. Rejecting out-
right historical precedent, he seeks to resolve the bi-cultural riddle by

creating "architecture that is inhabitable geometry."
If Agustin Hernindez acknowledges the dialectic of history and tra-

dition as a point of departure for his work, Enrique Nonen does not.
Claiming that regionalism and Mexicanism have been overemphasized,
he believes that his colleagues are obsessed with the past. "Our identity
is something to be created and invented every day, and not a legacy."

Ricardo kgorreta. Herndndez Ramirez House. Norten's work, which he calls the 'hrchitecture of the discontinuous
It might be easy, rhoush ,f:,'"'J[#i:3:lEi;1X!lli!'" culture." relares ro the international avant-garde closely identified with

simplistic, to try to categorize Mexico, Los Angeles. the Santa Monica, Califomia-based architecnrre firm Morphosis. Though
Mexican architecture within the present in- dedicted to exploring new forms for a new society his projects exhibit the power of
ternationalscene. Theinfluenceof thegreat myth that is at the hean of the Mexican design tradition. It is in this way, perhaps,
master Luis Barragan can be seen to be per- that Enrique Norten s work is purely Mexican.
vasive: simple, powerful forms; bold and Commenting on the role of architecture in society and the environment, l-egorreta
complex colors; the use of common, na- outlined the dilemma of design. "We want to be international, and at the same time
tive materials elevated to three-dimensional we say we want to have the character of the region. I07e talk about communication-
poetry. But the genius of Barragdn lies in we should be able to communicate. But at the same time we want to keep our local
the complexiry of a culture developed over culture. lVe talk about the universal, and at the same time we want to leave our own
four thousand years. The form and spirit personality in each thing we do."
of contemporary Mexican design offers an Fragmentary and discontinuous; symbolic and mythic; ancient and modern-
expression of space and time native to the architecture and design as a search for cultural identity; for a representation of a soci-

hemisphere which at once looks to the past ety in transition. It is alive and well in Mexico, in a delightful and challenging display
and the future. At the same time it provides of pluralism. Its influence in the world can only continue to grow.

a measure of national pride and sophisti-
cation to a society in transition
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Steuen Marc Drucker, eu,, is an architect and designer based in Ins Angeles.


