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Making the best use of large 
spaces can be a problem.
The solution — Room Dividers 
from The Sliding Door Co. 
They come in many sizes, 
patterns and finishes. And 
no matter what style you 
choose, you're assured the 
safety of tempered glass, the 
sturdiness of our proprietary 
aluminum frames and the 
assurance that our smooth- 
gliding doors won’t leave 
their tracks.

For more information, 
just call, visit one of our 
convenient showrooms or 
log on to our website at
www.slidingdoorco.com.

THE
SLIDING DOOR 
COMPANY,

BEAUTIFULLY AFFORDABLE
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ipfTnodern fires

The first to offer clean, simple designs for the modern home. 
Spark Modern Fires' Fire Ribbon is available in a variety of styles 
including vented, vent free, 3ft, 6ft and See Through.

Winner of the 2007 Interior Design Best of Year Award and the 
featured fireplace of the Dwell Home. SPARK

www.sparkfires.com 
p 866.938.3846 modern fires
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BALL-N0GUE5 STUDIO is a collaboration of Benjamin Ball and Gaston 
Nogues. While studying for his degree at SCI*Arc, Ball logged stints at 

Gehry Partners and Shirdel Zago Kipnis. Upon graduation, he worked as 
a set and production designer for films, music videos and commercials. 
Nogues, an honors graduate in architecture from SCI-Arc, moved 

directly from school into a position at Gehry Partners, where he 

worked in product design and production and became a specialist in 
creative fabrication.The firm is the recipient of two AlA Los Angeles 
Design Awards. In 2007, its installation Liquid Sky was the winner of the 

Museum of Modern Art/RS.I's Young Architect's Program competition. 
Ball-Nogues also became one of three design teams to be awarded a 

United States Artists Target Fellowship.Their work has appeared in 

publications worldwide including the New York Times, Interior Design, 
ID. Architectural Record, Icon, Log Journal, Sculpture and Surface.
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JEFFEREY HEAD is a freelance writer and a self-described ‘research 

hound." In recent articles he has reintroduced the only residence 
designed by Edward Durrell Stone in the Los Angeles area, and the 
only prefab house designed by Henry Dreyfuss and Edward 

Larrabbee Barnes.
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. Isfr; JOHN SOUTHERN is the director of Urban Operations, a design and 

research office based in Los Angeles, California. A graduate of the 
Southern California Institute of Architecture, John balances his 
practice with academia by teaching architectural theory and design 
studio at Woodbury University. He currently serves on the board of 
directors of the Los Angeles Forum for Architecture and Urban 

Design. He is a West Coast correspondent for the online magazine 

Troprolism and is the founder of drowningincuiture.com.
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MIMI ZEIGER is a former senior editor of Architecture magazine and 
author of New Museums: Contemporary Museum Architecture around 
the World. Her writing on art, architecture and design is found in a 

variety of publications including Architect, Dwell and Azure. The 
Brooklyn-based writer is also the editor and publisher of the zine 

loud paper.
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1 CORRECTION: The designer of the Urban Spring restaurar^t (November/Decefnber 
2007) was incorrectly identified. The project architect was Peter Lynch, not 
4-pli/Associated Fabrication, which created the design for the shelves, bench and 
bar tops, ar>d nesting tables.
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EDITOR’S NOTE

Less may be more when it comes to design, but it is 
rare that you will find designers advocating for a 
budget crunch when it comes to a project. Of course, 
no matter what the budget, complications can arise.
This afternoon I read an 

article about the new Los 

Angeles Police Department 
Headquarters, designed 

by DMJM and slated for 
completion later this year.
City Controller Laura Chick 

is investigating costs asso
ciated with the development; 
ugly words like "audit" 

were mentioned.

First approved at $300 million, to date, the LA 

Police Department Headquarters is running 
around $437 million. I read the piece with 
interest—not because I can't understand how a 

budget can escalate in light of ever-increasing 

material and labor costs, but t«cause in contrast 
to the projects we rounded up for this issue 

either sum seems astronomical.
Featuring projects like that police headquarters 

and so many other big-budget, large-scale 

developments is enormously satisfying.Here are 
projects that consider complex security issues, incorporate state-of-the-art 

technology and stand to serve as symbols of the community.They are strong, 
sexy and dynamic, and I only can hope that civic entities continue to place value 

on well-designed facilities as they have done in recent years.
That said, there is something equally satisfying about showcasing the Jobs done 

on shoestring budgets. Necessity might be the mother of invention, but in case 

after case it is clear that architects thrive in these invention-inducing circumstances.
The featured projects in this issue were done "On the Cheap,' as the theme 

implies, and, therefore, could never support a police headquarters' program. 
Nonetheless, they are the products of complex strategies—if for no other reason 

than their meager budgets.
Starting with the March/April issue, FORM will continue under the guidance of 

new editor, Jonathan Diamond. With his own sensibilities and sense of aesthetic, 
Jonathan will continue to shape the magazine, just as I had the good fortune to 
do over the past few years. Thank you to all the designers and architects whose 

work inspired me along the way.

Jennifer Caterino
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EVENTS

>• 20 21 Oebf>rah Nevins,"Changes in Scenery:
Principles In Landscape Architecture" Lecture
With her firm, Deborah Nevins and Associates, New York. Kevins

has designed public and private landscapes throughout the
United States and in the Caribbean that vary widely in character,

yet are unified by their compelling spatial organization and
sensitivity to the architectural context. University of Notre

Dame, School of Architecture, 104 Bond Hall, Notre Dame,

Indiana.5:30- 6:30 p.m.
more information: architecture.rrd.edu.

Julius Shulman's Los Angeles
This exhibition, organized by the Getty Research Institute, 
showcases Shulman's stunning architectural photographs, 

which serve as visual records of Los Angeles' dramatic evolution 
and document Shulman's love for Los Angeles, his home for 

the past 85 years. Ends January 20. Getty Gallery at the Los 

Angeles Public Library, Central Library Branch, 630 West Fifth 

Street. Los Angeles.
more information: getty.edu/visit/shulman.html.

q:<
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20 Piranesi as Designer
This exhibition examines the artist's role in the reform of 

architecture and design from the eighteenth century to the 

present.This is the first museum exhibition to show Pirar>esi’s 
full range and influence as a designer of architecture, elaborate 

interiors and exquisite furnishings. On view will be etchings, 
original drawings and prints by Piranesi,as well as a selection 

of three-dimensional objects. Ends January 20, Cooper Hewitt 
Natkxial Design Museum, 2 East 91 st Street, New York, NY. 

more information: cooperhewitt.org.

25 Frank Lloyd Wright: The Southwest Legacy 
Architect and faculty member at the Frank Lloyd Wright 
School of Architecture, frank Henry, will discuss Wright's 

Southwest experiences and work, his biological discoveries 
using new materials, and his overall organic approach to 

architecture. 7:30 p.m. Tickets are $25 for the general public, 
$20 for Friends of the Gamble House (FCX3H) members, and 

$15 for students. Art Center College of Design, Ahmanson 

Auditorium, 1700 Lida Street. Pasadena, 

more information: 626-793-3334,ext.52, 

or www.gamblehouse.org.

> 15 26 Tour of Frank Lloyd Wright's La Miniatura 

Visitors will be offered a rare tour of Wright's 
textile-blocked design. La Miniatura, which is cunently 

undergoing a major restoration.Pasadena, 10 a.m. - 
5 p.m.Tickets are $50 for the general public; $30 for 

FOGH members.
more information: 626-793-3334,ext.52. 

or www.gamblehouse.org.

The Art of Engineering from NASA's 
Aeronautical Research
Co-organized by the Art Institute of Chicago and NASA, 

the exhibit includes a model and drawings by Frank Gehry, 
illustrating the parallel process of the design of wind tunnel 

models and the structural application that Gehry moves 

through to attain final designs from model evolution. Also 
included Is a NASA site model of the National Transonic 
Facility, the world's largest cryogenic wind tunnel, and 
several images of a Santiago Calatrava project. Closes May 

14. $5.00 general admission; $2.50 students & seniors 
(60+);free under 12. Architectural and Design Museum, 

5900 Wilshire Boulevard, Los Angeles, 
more information: 323-932-9393 or aplusd.org.
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Gabriele Basilko
This exhibition inaugurates an anticipated three-part series 
exploring the current state of Silicon Valley—and the effects of 

the technology boom on the region—through the perspec
tive of photographers commissioned by SFMOMA. A native 
Italian, Gabriele Basilico studied architecture in Milan before 

launching his photographic career. Ends May 4. San Francisco 

Museum of Modern Art, 151 Third Street, San Francisco, 
more information: www.sfmoma.org.

24 Douglas Gordon: Pretty Much Every Film and 

Video Work from about 1992 until Now
The Glasgow-born artisL who emerged in the early 1990s, 
quickly gained attention for his arresting and thought- 

provoking film and video works, many of which involved 
appropriation and manipulation of source films that ranged 

from popular television to suspense thrillers to archival 
medical footage.This exhibition brings together nearly all of 

his video works from the last fifteen years in an ever-growing 
Installation. Ends February 24. San Francisco Museum of 

Modern Art, 151 Third Street. San Francisco, 

more information: wwwifmomaoig.

DougtoiGardan.AinymicAmorB'n and vidfo monk IVomdbewr IWmMnow bteiMnon
somr nilh heodpfiom otfm nir> silmiV ontf di iimutanmiAy vim «the

N«ian*l Galenn o( Smttmi Royal Sconsh ikedemy BuMm^ EdWMrghl 1992-pfHent.Camny 
the «1isa and OaqosianGalny; New'iMc02007 Dougin Gordon; photo /Monia Nteve.
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SHOWROOM

lines, making the material appear entirely 
translucent from edge to edge. Intrusion of 

natural and chemical substances into 
porous marbles, sandstones and limestones 
is completely prevented. Cleaning, mainte

nance and replacement costs are greatly 
reduced or eliminated. Custom fabrication 
of shapes and edging is available for all 

areas of hospitality design, 
more informations 212-206-1730 or 

v/ww.archsystems.com.

flnishes: sand brushed, green, verdigris and 
brown, and ranges from $170 to $260 per 
square foot.

more informations 212-947-4557 or 
www.erinadamsdesign.com.

Jhane Barnes Collection, 
Lumicor 

Designed by renowned fashion,furniture and 
textile designer Jhane Barnes, this series of 

translucent resin panels encapsulates 
uniqueness created exclusively for Lumicor. 

The fabrics were created using Barnes' 
patented push-pull technique of weaving 
two layers of fabrics resulting in a variety of 

color undulation, streaks and sequences. 
The collection's panels are versatile: They 

can be cut, formed and framed for use in 

any horizontal or vertical application, and 
panels can be inserted into existing creations 
or they can stand alone, 

more information: 868-LUMICOR or 
www.lumicor.com.

1

45al5awood, Lapiswood 
and White Macassar,
Treefrog Veneer

Treefrog introduces seven new classic and 
conceptual real wood veneer laminates 
including Salsawood, Lapiswood and White 
Macassar.These strong colors, coupled with 

vertical wood grains, bring color and the 
warmth of real wood to any design space. 
Along with their selection of forty-nine real 
wood veneer laminates, Treefrog features a 

sustainable process that harvests wood 
species and allows for many exotic wood 
looks. Treefrog is a member of 1% For The 

Planet, a group of businesses that give 1 
percent of sales to organizations working to 

protect our environment, 
more information: 800-830-5448 or 
www.treefrogveneer.com.

3 Luna,
Erin Adams Design, Inc.

Erin Adams Design, Inc. introduces Luna, a 
new environmentally conscious glass and 
aluminum tile collection developed in collab

oration with Mexico-based Allumillenium 
Tile. Utilizing technologies that limit waste, 

all aluminum used is recycled, and recycled 
auto oil is used to heat up the metals during 
production.The handcrafted tiles, available in 

various sizes and in thirty-six colors, come in 
three finishes: brushed, sand blasted and 

vibrated, and range from $100 to $160 per 
square foot. The brass tile is available in four

2 FusionStone
Architectural Systems, Inc.

Select natural stones combined with special 
ultra-clear, wear-resistant glass to achieve 
superior surface protection while enhancing 
colors and retaining the distinctive veining 
is Architectural System's new Fusionstone 

line. Its proprietary process eliminates adhesion

n



in hardness from 1000 - 3000 on the Janka5 Digital.
Etruria Design

Etruria Design's new “Digital” collection is an 
innovative way of communicating with 
tiles. What used to be possible only 

through mosaic tiles, can now be achieved 
with Digital—you can write anything you 

want.The unique qualities of the beveled tile 
and the size (15x15 cm), help make the letters 

more legible. Digital is an ideal material for 
displaying your message in public places. 

Available in two finishes: Luxe or Silk, 
more information: 516-379-3500 or 

www.etruriadesign.it.

Scale, which is harder than oak. the company 

can also manufacture custom, made-to-order 
cabinets, furniture, plywood, veneers, curved 
walls, raw materials and more for commercial 

properties and residential designs, 
more information: 800-783-0557 or 

www.bamboohardwoods.com.

Dichroic,
3form

Dichroic is made from 3form's signature 

ecoresin with an interlayer of light-refracting 
film that seizes light and manipulates it to 

create interesting and engaging effects, 
lending the panels an ethereal, luminescent 
quality. The colors vary depending on the 

viewing angle, and shift with fluctuations in 
ambient light. It is available in two versions 
with different spectral ranges, warm Lunar 
and cool Solar, and two finishes: sandstone 

for striking color shifts, or super matte for soft, 
whitewashed color with gentle transitions. 

Dichroic is easy to clean and offers an array of 
aesthetic and design options, 
more information: 800-726-0126 or 
www.3-form.com.

8

7 Material Matters,
Designtex

Following the Singular Forms and Abstract 
Matters collections, Designtex introduces 
Material Matters, the third collection from its 
collaboration with the 5olorrK)n R.Guggenheim 

Foundation. Focusing on architecture and 
building materials, the Designtex team sought 
to engage art and science with its new collection. 
With its mix of high-performance attributes, 
unusual materials and elegant and versatile 
designs, the collection offers eight categories to 

choose from including Titanium, Die-Cut Ingeo 
and Sonic Fabric. A portion of the proceeds is 
contributed to the Guggenheim Foundation, 

more information: 800-221-1540 or 

www.dtex.com.

Bamboo 
Hardwoods

Bamboo Hardwoods are Forest Stewardship 
Council certified and World Wildlife Fund 

approved. All its eco-friendly products are 
finished with a non-toxic UV-cured layer 
and entirely formaldehyde free. Bamboo 

Hardwoods currently offers more than thirty 
choices of bamboo flooring, ranging in 

species, hardness, color, form factor, length 
and grain style. Its bamboo flooring ranges
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BUCK (naked)
Location; Los Angeles. California 
Designer: MASS Architecture and Design 
Website: www.nnass-arch.com

Seeking a space that would reflect its "cool" image, 
top motion-design studio BUCK hired Silver Lake-based 

MASS Architecture and Design to deliver low-cost, 
hIgh-design corporate interiors. The 4.200-square-foot 
office project, which sits in a top floor of the historic 
Clifton's Building in downtown Los Angeles, was 

completed in 2007 for Just $190,000.

MASS designer Ana Henton riffed on the firm's 
fascination with Buckminster Fuller (the studio name 

"BUCK" is not a coincidence) and formulated a design 
that incorporates a series of geodesic walls to partition 
the generous penthouse loft space. A modular system of 
exposed framing and custom aluminum hubs was 

developed to creofe the faceted ‘dome' walls. Walnut 
panels sheath the public face of the walls, while (he 
interiors are left exposed. These voids are designed for a 

constant changing collection of inspiring items, 
whether art, graphics, toys or games. Instead of 

competing, the walls are a strong backdrop and 
support to the constant stream of images and ideas 

generated by the firm's creative profess/on^i/s.
According to Henton, the geodesics also made 

structural and economic sense. Because they follow a 

doubly curved surface, and because the base is always 
a polyhedron, which already begins to approximate a 

sphere, the geodesics provide an incredibly strong 
structural form. They also create the largest volume of 

space covered by the least amount of material, making 
them extremely material-efficient. The firm estimates 
using 60 percent less framing material than necessary 

for a conventional straight wall.
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The Childrens Center 
at Caltech's Outdoor Science 
Laboratory
Location: Pasadena. California 
Designer: [MlArch. branded architectures 
Website: www.marchstudio.com

The Children's Center at Caltech's Outdoor Science 
Laboratory is essenr/a//y a space about ideas. Guided 

by the executive director's dear vision, the project team 

was comprised of architects, marketing professionals, 

educators, board members, Caltech faculty and scientists. 
The intent was to create a prototype or model for a 

children's laboratory that will inspire other science- 

based curriculums.
The Outdoor Sderrce Laboratory is designed primarily 

for children two fo five years old. Thedirectorwanted to 

create a separate dedicated space that would expand 
the capabilities and opporfun/f/es for the children to 
explore their scientific and creative potential. (M)Arch. 

wonted to create a building that would reflect the 
identity and culture of Caltech, support Us mission, and 

contribute to the community
Three primary design strategies were developed to 

meet the agreed-upon project objectives. The first, 

Xampus within a Campus." focused on the important 

context of the project. The second design strategy, 
“Laboratory as Catalyst," focused on the role of the 

Outdoor Science Lab in supporting the school's mission. 

The third design strategy was "Integrate and Connect" 
The Outdoor Science Laboratory cost roughly

Los Angeles Universal
Preschool Headquarters
Location: Los Angeles, California 
Designer; HOK 
Website: www.hok.com

Los Angeles Universal Preschool (LAUP), a nonprofit 

organization, seeks to make high-quality voluntary 
preschool available to every four-year-old child in Los 

Angeles County, regardless of their family's income.

LAUP's direction for the new facility on Alameda Street 
Is to display a successful, organized, efficient business 
presence within the space and reduce the hierarchical 

boundaries found at their office. The interior design was 

conceived as "a playground for adults. ’
The 77,000-square-foot space is a comb/naf<on of 

playful design with contemporary influences with an 
emphasis on frugality, natural sustainable materials and 
ffmefess color schemes, and the strength and warmth of 

wood. All materials used were durable and of high quality, 
but not expensive. Instead, the designers strove fo assemble 
an honesty in their representation. As such, the use of 

metal is simple, unadorned, and true to the base material. 
The space also reinforces the organization's brand. The 

color theme of the space relate to the organization's brand 
and graphics, namely the use of orange and green and the 
oval shape of a leaf, indicated on the company's logo.

The project adhered to a frugal budget. Occupied since 
fate 2005, it was achieved with an architectural budget of 

$54 per square and a furniture budget of $22 per square foot.
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AFocus Daylight Studio V

Location; Venice. California 
Designer: Narduli Studio 

Website: www.narduli5tudio.com

IVorfcmg with a project budget of just $280,000, 
Narduli Studio perforrrted an adaptive reuse of an existing 
1948 beachfront warehouse building, transforming it 

into a sfofe-of-fhe ort daylight photographic studio.

Telling of the 6ui7d/ng's age. the architects had to 
strip many layers of prior conversions to reveal the 

eighteen-foot-high bow-truss-and-timber strucfure. 

Next, an expansive system of skylights—spanning 
more than 500 square feet—was installed, and power 
and mechanical services were upgraded to meet the 

demanding electrical requirements and necessary 
environmental controls of the client.

The studio and its support functions claimed most of 
the available space, and the day-to-day operations 
and amenities needed to be carefully designed for 

efficiency and ease of operation. The two-story building 
structure allowed the architects to Ooat the conference 

room on a bridge between the trusses, overlooking the 
studio. The outdoor patio became the dining room 
with a retractable roof.

Maintaining an open, flexible space was an integral 
part of the program for this project, as the clients 

wanted the potential for all areas of the building to be 
used for photo shoots. Rolling dual-sided Plexiglas- 

and-steel panels provide a cost-effective visual and 
acoustical barrier that can collapse to open the studio to 

its auxiliary spaces. The sloped site created challenges 
for access, as the first floor is below grade. This was 
solved by designing the steel staircase to wrap the 

interior, with the entry placed mid-way between the 
first and second floors.

Cost was a determining factor in all design decisions. 
Each element was carefully considered to be both 
functional and an expression of the design sensibility. 

Cost-effective off-the-shelf solutions were used to 
achieve aesthetic effects. For the cable elements on the 

main staircase, the architects were able to achieve the 
high-end custom look by adapting a cabling system 

that is used for naval applications. The windows in the 
project were recycled from an architectural salvage 

discardpile.
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Kruskopf Coontz Advertising
Location: Minneapolis, Minnesota 
Designer: U+B Architecture & Design 
Website: www.uplusb.com

Kruskopf Coontz, a small advertising agency known 
not/ona//y for its creafjVe work, sought a sophisticated 
space that could be viewed as an extension of its brand 

and collaborative work style. Situated in an historic 
office building, it wanted a light-filled space that would 

encourage various forms of gathering and creative 

thought. A variety of work environments, but a cohesive 

aesthetic was desired.
The resulting space is organized into different work 

environments including open and closed offices, creative 
work areas, lounges, and presentation rooms. Each of 

these spaces encourages different forms of gathering 
and creative thought. The interiors prioritize light and 
color utilizing translucent and transparent walls to 

transmit natural light from the large exterior windows.

Faced with a modest budget of $65 per square foot, 

U+B made as much out of the fewest possible variables 

for a clear, linear and thoroughly modern design. 
Reflective, semi-opaque resin panels manufactured by 
3form appear milky white from a distance, but the 

slightly iridescent surface bounces light across the 

space. The color palette was developed in conjunction 
with agency's collateral marketing materials; "Tiffany" 

blue, light green and pale yellow are used sparingly.
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Boy Scouts of America, Orange 
County Council Headquarters
Location; Santa Ana, California 
Designer: MVE & Partners 
Website; www.mve-architects.com

MVE & Partners was commissioned to design the 

new headquarters for the Boy Scouts of America's 

Orange County Council. While creating an env/ronmenf 
to reflect the values and history of the Boy Scouts, the 

architects were mindful of the modest construction 
budget ($30 per square foot) and tight schedule. The 

design solution was to use common building materials 
in a creative manner that resulted in a space that visually 
expresses the resourcefulness and ingenuity at the 

heart of scouting.
The exterior of this 4Q.000-square-foot building is Ht by 

a thirty-five-foot-high glass-block rotunda highlighting 
the Boy Scouts'logo, and creating the building's central 

focus. Beyond the one-story glass doors, a fireplace is set 

within the wall to the left of the entryway, under a four- 
high logo made of oxidized copper that was formerly 

located on the exterior of the original headquarters 
building. Across the wood-grain vinyl flooring, bright 

white lettering spans the length of the open lobby to 
read the famous motto “BE PREPARED," while leading 

to the reception desk.
Among other features, the main floor houses conference 

rooms of multiple sizes, restrooms, on elevator and a 
flight of stairs leading fo the second floor, which hosts a 

large cubicle office area where specific sections are 
separated by wooden folding dividers with large black- 
and-white photos of Boy Scout troops. This photography 

detailing is part of the custom-designed graphics 
program created by the MVE & Porfners in-house 

graphic design team. The program incorporates 
directional signage, donor plaques and honor walls, 

along with the vintage photographs and a forty-five- 

foot mural spelling out the Boy Scouts pledge.

Individual offices and conference rooms, located on 
the second floor, have a near floor-to-ceiling fluted 
plastic wall framed in aluminum, which cost-effectively 

provides natural lighting. The materials palette is 
consistent throughout, punctuated with sploshes of 
color on select walls and furniture. Completed within five 

months from construction start date, the new facility 

was on time and within the budget.
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Neighborhood Legal Services
Location: Glendale. California 
Designer; Osborn 
Website: www.osborn320.com

■1 !

The project for Neighborhood Legal Services (NLS) 
responds to the low-cost prompt by taking a stance 
toward preservation through the idiosyncratic use of a 

simple materials palette with very well defined roles. 
The 5.500-square-foot project is an interior tenant 
improvement with minimal exterior modifications.

A primary challenge of the project was the inherent 
mismatch between a traditionally hermetic law office 
program and an existing building with compelling 

interiors. NLS purchased the 1924 former market for the 
organization, attracted by the potential of the vast, 
open interiors. The existing bowstring trusses and 
clerestory windows made for a dynamic environment 

even before the lawyers arrived. In order fo retain the 
value of their building choice, the architects chose to 
advocated for an open scheme where the NLS team 

would all access the architectural value of the existing 
building by a level of openness that is not common in a 

law practice.

The project's tight budget also worked in favor of 
an open, collaborative model. To save money on air 

distribution, the offices don't have ceilings and don't 
have doors. In lieu of dropping a ceiling in the space, 

the existing ceiling was merely sanded lightly, and new 
insulation was installed with kraft-paper backing. An 

architectural strategy was advanced that left the upper 
areas of the Interior largely untouched; most work 
occurred in the areas ten feet and below. This controlled 

the scale and provided a background for the use of the 

polycarbonate, which takes on the most public program 
and the climatic condition simultaneously by housing 
it all in a "structure within a structure,"creating spatial 
dynamism and depth as well as a ambiguous lightness. 

Also, the polycarbonate houses the only color of the 
project palette; everything else is either monochromatic 

color or subdued natural colors. Further, the program is 
brought to the street. Continuing the openness model, 
each of the windows along the street-level fa<;ade 
provides a glimpse into an aspect of the legal practice.
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Presents ECODENSITY

Vancouver Style

Vancouver’s success in creating a livable downtown with 80,000 

residents has spawned some new terms, including Vancouverism 
and EcoDensity. Hear Gordon Price, a Vancouver City Councillor 

for six terms and current Director of Simon Fraser University’s City 

Program, tell the Vancouver story as we Envision a Green LA.

Gordon Price 
February 2008 

1^5 Angeles

Vancouverism
Constructing high-rise residential and mixed-usedevelopment in

urban centers

EcoDensity
Green development that reduces environmental impact on land, energy, 

waste, and natural resources; high quality densihcation that can make 
Vancouver more ecologically sustainable while maintaining livability and

improving affordability

SERIES SPONSORS ENVISIONING

GREEN
LOS ANGELEScarm■ pioneering design

D«»lon
MIHFORNIA COMMUNITY 

FOUNDATION

Envisioning Green Los Angeles is part of a public dialogue around how 

we increase sustainability in Los Angeles in light of the needs of our 

growing population. Envisioning Green Los Angeles takes on critical 
issues including the environment, traffic and housing affordability and 

sets the stage for a healthy future by familiarizing more people with the 

real challenges and achievable, creative solutions.
SPEAKER SPONSORS
^Ib^CRA/LA YasminTonc

tlA-Aia CZMWlMraS
LEHRER RJC Builders

For exact location of Mr. Price’s talk, sponsorship 
opportunities, and future events see www.livableplaces.org
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social constructs:
STUDIO LUZ

BYMIMIZEIGER
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At Doma vodka bottles aligned on sapele wood shelves glow enticingly, but saddle up to the black granite countertop and 
you'll be hard-pressed to tipple a splash with tonic. Rows of mixers and malts edge the perimeter—this intimate space is a 

liquor store, not a bar. It is difficult to imagine that such a pedestrian program can sum up an architecture firm's philosophy. 

A house, cultural Institution or a museum might illuminate an approach: e.g., the Vanna Venturi House or OMA's Seattle 

Public Library, but a package store conjures visions caught on a closed-circuit security camera.

Yet for Studio Luz founders, architects Hansy Better Barraza and Anthony Piermarini, Doma, a liquor boutique" located in 

Cambridge, Massachusetts, does just that. In 1,200 square feet it efficiently encapsulates the office's methodology: A social 

space that emphasizes materiality, even on a tight budget.The term"sociaris important for the designers:They hope to create 

encounters on both the large and small scale.This means a tiny, personal detail Influences the whole piece of architecture.

ET





"[Doma] is meant to bend the genre and feel more like 
a bar, but the client was hammering on us to display more 

product, so we needed more shelves,"explains Piermarini. 
“We were not doing community work; we were selling 
liquor. We worked with a pre-made system and then 

grafted into that more refined, custom shelves."Those 
shelves sculpturally fold to create the check-out counter. 
But there is more to them than simply formal or pro

grammatic concerns, and that is where Studio Luz starts to 
philosophize. "The project is an architecture of joints. 

With a kind of surrealist detailing, we tried to capture that 
moment in time between what is customized and what is 
standardized," says Better Barraza."We asked ourselves, 

'What Is the least amount of intervention you can do to 
make a boutique out of what is grungy and raw?'"

Studio Luz's two principals first met in the late 1990s as 
architecture students at Cornell University and both went 

on to get their master's degrees at Harvard University’s 
Graduate School of Design,There is still an undercurrent 
of their academic training running through the designs: 
little disjunctures, subversive details and defamiliarized 

materials."We were in school during the body politics era. 
There was a movement to declassify boundaries and deal 

with gender issues," reflects Better Barraza.This discourse 
is not always overt in the architecture. A black granite 

countertop is subverted at Doma—turned upside down 
so that its rough surface is exposed. The move is also 
budget-friendly; the commercially available granite was 

actually cheaper than poured concrete counters. (There is 

a stronger sexual subtext at the firm's celebrated Diva 
Lounge, a high-concept restaurant and bar in Sommerville, 
Massachusetts, where one of the many seductive touches 

are the "nippies" that rise out of the tabletops.)
Although the firm has worked on residential and 

commercial projects where money wasn't a restraint, 
Piermarini believes that low-budget projects lend 
themselves to innuendo and experimentation precisely 

because of the tight purse strings.The firm loves tweaking 
off-the-shelf materials. Better Barraza breaks the process

m

rnamm I"With a kinid of surrealist detailing we tried to capture 

that moment in time between what is customized 

and what is standardized." - hansy better Barraza

1into three parts: the kind of effect the material produces 
in the environment; how the original source material is 
demonstrated to the public; and, finally, determining 

potential ways to use it.
For the 2004 fagade design of W.O.W., a retail store in 

Newton Highlands, Massachusetts, specializing in art-to- 

wear women's clothing, the client asked the architects to 
transform the former auto parts store (a big vanilla box 

with strip windows) and give the space a new identity. 
"The concept was to make it reflect the high-end artisan



stuff inside," explains Better Barraza, "We wanted to 
make the views into the space more specific—highlight

ing one view at a time.”The firm had just enough budget 

to buy thirty-eight sheets of polycarbonate plastic. They 

took the common material, often used for shed and car

ports, and altered it into the puzzle-iike skin that wraps 
the building. Each panel is notched and framed in stan
dard aluminum C channels. When the panels are all fitted 

together, those apertures allow views of the merchandise.

Studio Luz's material investigations continue in Mela, a 
1,300-square-foot Indian restaurant in Boston."With copper 
we found a direct relationship between the cuisine and 

culture—traditionally it is used as cookware and in 

presentation," says Better Barraza. "So, we went to Home

a
*- V
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"Through collaborative production, the teens felt like 

they owned the space." - hansy better Barraza

Depot and got copper flashing." The architects used the 
metai as an interior finish on the dining room walls. Each 

strip sculpturally loops in on itself, a reference back to the 

cooking vessels.The technique is simple, but the architects 
still needed to be on site to show it to the contractor. With 

larger, more complicated installations, they make a mock 

up in their garage.
Given the architects’ penchant for material experi

mentation, it is fitting that both teach in the architecture 

department at the Rhode Island School of Design (RISD), 
an institution known for interdisciplinary exchange.The 
educational setting acts like a think tank, a place for new 
ideas and inventions. Last spring, Better Barraza teamed 

with ceramics assistant professor Linda Sormin for a 
cross-disciplinary studio. RISD students were asked to 
design and construct screens at Harmony Hill School in 

Chepachet, Rhode Island,a nonprofit school for aggressive, 
at-risk youth. Additionally, the ceramics students worked 

directly with the boys on small clay sculptures, which were 

then incorporated into the panels.
The Harmony Hill students are behaviorally and 

emotionally challenged, so are subject to strict rules of 

conduct, which include not having any physical contact 
with the visitors. Made of wood, plastic, ceramics and 

wire, the screens are sited in the lounge outside the 
counseling offices. They add texture, detail and 

metaphor to an otherwise-banal room. Projects like 

Harmony Hill School illustrate the architects'commitment 
to building connections between material investigations, 
social constructs and socially conscious practice.'Through 

collaborative production, the teens felt like they owned 
the space," notes Better Barraza."The screens are really 

amazing.They deal with boundaries, interactions between 

people and the body in space." ■
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ANNOUNCING

Green West
L.A. CONVENTION CENTER • MAY 20-22, 2008

The New
ALL-CATEGORY EVENT
For the Rapidly Expanding

GREEN MARKETPLACE

Source the full spectrum of green, 

sustainable, and environmentally-friendly 

products and services:

4 Energy & Fuels

4 Manufacturing & Packaging

4 Transportation & Logistics

4 Building Design & 
Construction/Interiors

4 Green Goods & Services

GREEN WEST FEATURES Every category of green products and services-whether you are purchasing for your business 

of any size, an institution, governnnent, or your own home-find the suppliers you need at Green West 

exhibitor theatre packed with detailed product and service demonstrations 

sessions that go beyond theory and give you the tools you need to implement your ideas

An on-floor

Hands-on, case study intensive conference

For complete details and free online registration visit

www.GreenWestExpo.com
When Registering Online Use Priority Code; AA





A Trio of Gyms by Koning Eizenberg Architecture Delivers on the 
Firm’s Promise to Bring Design to the Everyday BY JEFFREY HEAD

"Gyms are not sexy, and they take just as much work as a project three or four times their size," says Julie Eizenberg, AIA, 
of Santa Monica,California-based Koning Eizenberg Architecture (KEA).

Indeed, in recent years, the firm—formed with partner Hank Koning, FAlA.in 1981—has been more synonymous with seduction than 
civic mindedness (think the slick 2002 adaptive reuse of the Standard Hotei,formerly the Superior Oil Comfjany building, in downtown 

Los Angeies).8ut look a iittle closer, and one wiil see a public-minded attitude is clearly reflected in KEA's affordable residential, mixed- 
use, commercial and institutional projects, such as the Waterloo Heights Housing project in Hollywood, PS#1 Elementary School in 
Santa Monica, and the West Hollywood Community Center. Add to that a recently completed trio of Los Angeles-area Inner-city 
public gyms, and a pattern starts to emerge. Call it architecture in the public interest with invariably limited funding.

The underlying theme in these and other projects is KEA's pursuit of a personal architecture that directly affects more people, 

what Eizenberg calls ‘workaday urban living.' Her almost-rhetoricai question—'We expect great qualities in buildings like 
museums; shouldn't we also expect them in places for everyday life?'—is addressed in the firm's 2006 monograph, Arch/fecture 
Isn't Just for Special Occasions, and appears as a central tenet of the firm's work.

The new gyms are the latest examples of Elzenberg's belief that 'places for daily activities should be highly valued* and that 

'making places comfortable for everyday living is more about an economical and scKiai Infrastructure than an ornamental 
approach to building design.’ In developing the gyms, the firm took the responsibility to provide a functional, useful space that 
means more than what the space literally represents, avoiding unnecessary design elements to hide or disguise the buildings' 
generic qualities. Ir^stead, though they share commcm design compor>ents and cor\struction materials such as brick and corrugated 

metaUhere is a distinct personality to each gym.
z
O

32



occurred during the construction of the 

Pecan Park gym, all three gyms have resisted 
vandalism. Though an anti-graffiti coating 

helps mitigate the damage, other strategies 
were incorporates—like vines in the case of 

the Van Ness gym to cover the east wall, 

which was prone to tagging.
In addition to being built at a relatively low 

cost and with an eye on cross-purposing design 

strategies, the projects offer users a sense of 

place,social interaction and connectedness. In 
accordance with a principle that is resonated 

in KEA's book that‘an individual's self-image 
is based on the quality of his or her daily life.'

KEA Project Manager Robert Fabijaniak 

confirms the gyms’ roles in their respective 

communities.
'Pecan Park is enthusiastically embraced 

by the mostly Latino neighborhood, which

was used to reduce energy. Additionally, the 

project's metal siding contributed to passive 
cooling. These components added to the 

Green Meadows gym's LEED-equivatency 

mandate set by the City, an expectation that 

was not required for these particular projects.
The primary material for each gym is high 

fly-ash-content Concrete Masonry Units 

(CMUs), an environmentally friendly product 
mostly made of the dust left over from burned 

coal. These CMUs, or bricks, were selected 
from a cost and sustainability perspective. 
Contrasting brick color combinations and 
block patterns of stripes with varying widths 

gives each gym its own identity, though once 

again Green Meadows stands out because it 
incorporates a folded wall. This technical 
solution—a straight vertical crease in the wall to 

provide a stronger support without requiring

The three freestanding gyms, each getting 

heavy use in their respective neighbor

hoods, are Green Meadows and Van Ness 
Park (also known as the Johnnie L. Cochran, 

Jr., Gymnasium), both located in South Los 
Angeles, and Pecan Park in East Los Angeles. 
All were funded by the City of Los Angeles' 

Proposition K, and the Department of Public 

Works' Bureau of Engineering managed the 
projects through its Recreation and Cultural 

Facilities Program.
Eizenberg recounts how the jobs came to 

the firm:"The City (of Los Angeies Department 
of Recreation and Parks) had limited funds, 

but was shopping for quality architecture 
and approached us.'The firm had already 
secured a place on the City’s pre-qualified list 

and had previousiy completed gym projects 
for the City at Peck Park and the Sepulveda 

Recreation Center.Though the project began 
with one gym, it quickly expanded to three 

when the City approved KEA’s proposal of a 
prototype that could be modified for various 

site-specific conditions that would help to 

standardize costs.

Prior to construction, community input was 
solicited to help refine the site selection and 
orientation of the new gyms in each park. 

When it was time to build, KEA looked at design 
efficiencies to encourage public bidding, a 

process the City supports as a way to bring 

less experienced contractors to projects. As a 
result, a different builder constructed each 
gym. The basic design left as little room as 

possible for mistakes, yet also allowed some 

Rexibility in construction. The materials are 
the same across the three gyms and were 
selected for their initial cost, life-cycle cost 
and durability. For example, Pecan Park and 
Van Ness Park incorporate structural piers on 

the exterior. For the roof, both gyms use a 

cost-effective, pre-finished long-span Energy 
Star reflective metal deck with skylights. The 

Green Meadows gym also uses an Energy Star 
metal roof deck, but on top of a truss structure. 
The Green Meadows project takes a few 
twists; Here, the natural lighting source 

comes from strategically oriented clerestory 

windows, and a Solatube Daylighting System

"Expectations need to change; people can have 

more than they think. -JULIE EIZENBERG

considers it their gym. There is pride of 
ownership; the community loves the colors,' 

he says. "And the Van Ness gym has also been 
embraced by its largely African-American 
community, which Is also pleased with the 

green and black colors of their building that 

complement the local team's colors."
Even with budget, resource and time con

straints, KEA's approach allowed for buildings 
that transcend ordinary, nondescript design. 
Koning Eizenberg Architecture, for one, is not 

surprised with the results.
‘Expectations need to change,'Eizenberg 

asserts.“Peoplecan have more than they think.'
For now, her firm is awaiting a new funding 

stream with the City of Los Angeles for k>w<ost 
public projects."We're trying to get the word 

out that this is a viable approach—where 
design quality can emerge despite tight- 

budgeted public building projects.' ■

structural piers—lends a dynamic looking 

effect while permitting greater flexibility and 
more open space. According to Jimi Chae, 

project manager for Tobo Construction on 
the Green Meadows gym, the entire project 

was quite challenging because the bricks' 
design, color pattern and configuration did 
not comply with a typical rectangular shape.

'The structural engineer conceptualized a 
zig-zag wall pattern, so we custom cut each 
CMU to meet the angles. You cannot find a 

straight wall on the project,* says Chae.
This craftsmanship was recognized by the 

Concrete Masonry Association of California and 
Nevada, which honored the Green Meadows 

gym with its 2006 Merit Award.
Among the myriad concerns associated 

with public projects, the gyms were identified 
early as possible targets of vandalism and 

graffiti. Yet, according to the architects' 
accounts, aside from some tagging that

•»O
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Green Meadows
PREVIOUS PAGE,TOP i£FT;THIS PAGE,TOP RIGHT

Located in South Los Angeles, the 10,000-
square-foot Green Meadows gym was
completed in April 2006 for $2.9 million.

Pecan Park
PREVIOUS PAGE, TOP HGKTJTHIS PAGE, TOP LEFT

The Pecan Park facility in East Los Angeles

comprises 9,3000 square feet and was
completed in December 2006 for $2.5 million,

Van Ness Park

Pluvious fVLGE, bottom; THIS PAGE, BOTTOM
The 8,800-square-foot gym at Van Ness
Park opened in March 2007 and came in
at $2.4 million.
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POWER
SAVINGS
Electrical Design Strategies 
Every Architect Should Knowi:
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The desire (o incorporate environmentally sensitive materials and designs in new projects and rehabilitations 

has moved into the mainstream, but many still struggle to incorporate “green" into their designs.

The U.S. Green Building Council has set up guidelines and incentives through its Leadership in Energy and 

Environmental Design (LEEO) certification, and the costs are lower than many predicted. By some estimates, 

the majority of alt LEED projects are achieving certification for less than 1 percent in first costs, with silver 

averaging 1.65 percent, gold costing 2.2 percent and platinum coming in at 4 to 5 percent.

That’s the budget side of the equation. What about balancing certification with appealing design? FORM 

asked William H. Dahl, Jr., an electrical designer and Associate at iBE Engineers, about the best way to 

marry the design process with the search for LEED certification. Dahl was lead designer on the Getty Villa, 

Tudor Hall at the University of Southern California, the McDonald Medical Research Building at the University of 

California. Los Angeles and is currently working on the USC School of Cinema, the Natural History Museum 

and Frank Gehry’s Hall Winery in Napa Valley. 'f,-

i/-
energy generation available on site such as photovoltaics, 
wind turbines, methane recovery and fuel cells. We work with 

If you start out Day One and everyone the architect to make sure adequate space is allocated and
knows you are doing a LEED rated project you look at things that the structure is designed to accommodate this.The roof
In a completely different way.You look at what kind of materials may not have been designed to carry photovoltaics and the

you are going to be specifying.Your design might be affected structure may have to be beefed up. We may have to do a
by what is available within a 200 mite radius. You think about wind analysis to make sure we are able to capture wind on
how you might reuse anything already existing on the site the site after the building is built,

instead of sending it to a landfill.

How does LEED certification affect the approach to 

the design process?

Formi

Nfilllam H. DahU

I'f'.'L-'-

What about channeling natural light to interior spaces? 
^ Daylight harvesting is crucial these days. This Is way 

beyond the occupancy sensors that everyone is familiar

Form]•i.
WHSo where do you start?

We start with a base model of energy usage for the area
or alternately based on ASHRAE (American Society of Heating, with. We identify the required footcandle level at the work

surface, for example. Maybe SO footcandles.We install photo 

sensors to determine how much light is reaching the work 
surface from natural sources. If there is a deficit, we augment 
the natural daylight with electrical lighting but the lights 
might be dimmed to only meet the amount of the deficit. 

We have window shades on automatic controls so we can

Refrigerating and Air-Conditioning Engineers) standards.
Everything we do that Improves upon the standard model 
gains points. If the decision to go for a LEEO rating Is made 
during CDs, costs may be added to the project. For example, 

increased insulation may have to be added to compensate 
for poor orientation. Lighting control systems might be more 

extensive due to suboptimal window design.

When we start an elearical design with energy savings in 
mind we first check to see if there are alternate sources of leaving the building. ■

Ik

maximize daylighting, minimize glare,control heat gain and at 
night, when the lights are on full, we can reduce light pollution

' o
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STRUCTURAL ENGINEER; CM. Peek Consuhlng 
STEEL FABRICATOR; Eric's Creative Wrought Iron 

CLIENT: The ChWren’s Center at Caltech 

PHOTOGRAPHY: David Lena Photography 

PHOTOGRAPHY: LawrerKC Anderson.

PROJECT MANAGER: Eric Ludwig

PHOTOGRAPHY: John Christenson and William DohmanCREDITS
Venice Residence
LOCATION: Venice, California

DESIGNER: Lookinglass Architecture and Design

PROJECT TEAM
LOOKINGLASS PROJECT TEAM; NickGillock, Emil Meruel 

Robert Mothershed.Jovan Rodriguez 

FABRICATOR: Ecosieet 

ENGINEER OF RECORD: Scott Christensen

BUCK (naked)
LOCATION: Los Angeles, California 

DESIGNER: MASS Architecture & Design

PROJECT TEAM
PRINCIPAL OESIONER: Ana Henton 
PRINCIPAL ARCHITECT: Gregory Williams 

MASS TEAM: Heather Perllllat,Tlna Pezeshkpour, 
Nathan Levi Lewis

STRUCTURAL ENGINEER: Ernie Aiken, Garden Domes 
CLIENT; Jeff Ellermeyer, Principal/Foundcr BUCK 

GENERAL CONTRACTOR; Morgan Stine, Stine Builders 

«S37045
INTERIOR MILLWORK: Robert Perez, Custom WRX 

FURNITURE; Herman Miller, Eames Collection 
FINISHES: Walnut verseer plywood walls; Benjamin 

Moore, painted walls ar>d ceiling: Polished Concrete 

floors: Lightolier light fixtures 
ART: Painting in private office by Frank Ryan 

KITCHEN/BATHROOM: Tamara Kaye-Honey,
Original Nineteen 

PHOTOGRAPHY: Edward Duarte 

LIGHTING; Lightoliei

Los Angeles Universal 
Preschool Headquarters
LOCATION: Los Angeles, California 
DESIGNER: HOK

PROJECT TEAM
HOK PRINCIPAL-IN-CHARQE: Pam Light 

SENIOR PROJECT DESIGNER/PROJECT MANAGER:
Tim Gajewski

HOK PROJECT DESiGNEfl/JOB CAPTAIN; Nicky Kaplan

Boy Scouts of America, Orange 
County Council Headquarters
LOCATION: Santa Ana,California 

DESIGNER: MVE & Partners
Focus Daylight Studio

PROJECT TEAM
ARCHITECT: MVE & Partners 
CHAIRMAN OF THE BOARD: Carl McLarand, AIA 

FOUNDING PARTNER: Ernie (Einesto) Vasquez, AIA 
FOUNDING PARTNER: Rkhard Emsiek, AIA, President 

ASSOCIATE PARTNER/DIRECTOR OF INTERIORS: Robert PuieO

LOCATION: Venice, California 
DESIGNER: Narduli Studio

PROJECT TEAM 
PRINCIPAL: Susan Narduli 

PROJECT ARCHITECT; Paola Amodeo Newman 

CONTRACTOR; Hinerfeld ■ Ward, Inc.

STRUCTURAL ENGINEER; Gordon L. Polon 
CLIENT; The Focus Studio 

PHOTOGRAPHY: All photographs are by permission 

CThe Focus Studio. 2005.
DRAWINGS: All drawings are by permission 

6 Narduli Studio. 2007.

Neighborhood Legal Services
LOCATION: Glendale, California 
DESIGNER: OsbornThe Children's Center at Caltech's 

Outdoor Science Laboratory
LOCATION; Pasadena. California 
DESIGNER: (M)Arch.

PROJECT TEAM
PARTNERS: Todd A. Eriandson AIA, Sherry Hoffman 

DESIGNERS: Lara Hoad, Jon Rahman,

Benjamin Gramann

CONSTRUCTION: Vancrest Construction Corp.

PROJECT TEAM
OWNER; Neighborhood Legal Services 

STRUCTURAL ENGINEER: Brandow & Johnston 
MECHANICAL/PLUMBING ENGINEER; Creative Design 

ELECTRICAL ENGINEER; Arrow Design 

PHOTOGRAPHY: Yuju Yeo; Juan Azulay

Kruskopf Coontz Advertising
LOCATION: Minneapolis, Minnesotaa 
DESIGNER: U+B Architecture & Design

PROJECT TEAM
PRINCIPALS: Mark Burgess. AIA; Paul Udris, AIA
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SANTA MONICA CA 90401

HENNESSEY
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INTERIOR SYSTEMS
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PROFESSION

A PUBLIC MATTER
Open-Space Discussion Takes 
Shape at AIA/LA Summit

open space on the health, economy, and livability of cities, Zasada, 

who moderated The Special Problem of LA, and Los Angeles City 
Council President Eric Garcetti. Presented by KFWB News 980 Radio, 

the Power Lunch featured a Keynote Conversation between Kevin 
Starr, Patt Morrison and Barry A.Sanders.The event concluded with 
closing remarks from architecture critic Robert Campbell, who 

emphasized the value of learning from one another and supporting 

a common agenda.

Public Space LA!—the first AIA Los Angeles summit on public 
parks and open space—took place on October 26 in the Silver 

Screen Theatre at the Pacific Design Center in West Hollywood.

The concept for a summit stemmed from a series of enthusiastic 
conversations that took place between Marc Porter Zasada and 

William H. Fain, Jr., FAIA, about public parks and their influence on 

civility in Los Angeles.
Eventually, these casual discussions formalized into a series of 

lunch discussions with a small handful of interested individuals, 
including Martha Welborne, FAIA, Dave Gold, Ph. D., Sara Feldman, 

John Kaliski, A(A, Will Wright and Anne Koshalek. When it soon 
became apparent that the complexities of the topic required a 
larger forum for the exchange of viewpoints and strategies regarding 

public open space, or lack thereof, In Los Angeles, the Public Space 

LA! summit was born.
With more than 250 people in attendance. Fain framed the 

event's overall discussion in his opening address—stressing that 

there is a hope 'to create continuity between regional groups to 

share strategies and gain new understanding of public space issues 

in Los Angeles."
Fain also led a panel discussion on design,ownership and the use 

of public space, and Welborne presided over two informative 

presentations fromTupperThomas, president and park administrator 
of New York's Prospect Park Alliance, and Ed Uhlir, director of design 
for Millennium Park Chicago. Other participants included assembly 
member Kevin DeLeon, sponsor of the State’s Open Space bill AB 31, 
Kaliski, who testified to the measurable and fundamental benefits of

-Anne Koshalek. David Alpaugh and Todd Gish

AIA/LA EVENTS CALENDAR

For more information on these and all AIA/Los Angeles events, 

please visit www.aialosangeles.org or call 213-639D777.
>- 04

< 08

Design Awards - Call for Entry
a:

POC Meeting

15 Membership Renewals Due

< POC Meeting
26 01AIA/LA Board Retreat

<Grassroots Conference 
Washington, DC (2.20-2.23).Iffy. \l \ Los Angeles

ACharMroftw^nencanlnslMrofArUMacts cnAIA/LA Board Mtg CO

POC Breakfast Reception (T6C)



MOBIUS LA
West Hollywood's Pacific Design Center 
October 24th, 25th & 26th, 2007

j •/

In celebration of LA's first official October as Architecture Month, 
AIA Los Angeles unveiled Its inaugural “MOBIUS LA, Presented by Kohler—A 
Continuum of Architecture, Design, Mobility, Style & Sustainability"—with an 
attendance of nearly 500 people. The three-day event featured programming 

on Sustainability and Professional Practice. Friday offered the first ever Public 
Space LA! Summit, featuring a keynote lunch conversation with celebrated 
author and California historian Kevin Starr, LA Times columnist, Patt Morrison, 
and Board of Recreation & Parks Commission President Barry Sanders.The 

lunch, which was presented by KFWB News 980 Radio, was sandwiched
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CATALOGUES CAN ALSO BE 
DOWNLOADED IN REALTIME
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BUILDING ON A BUDGET
for it is a pile of used building materials, 
which probably cost your savings, and are 
now worthless. However, if you succeed, then 

the lessons outweigh the risks. For example, 
when I decided to build my home and office 
on that tiny lot, I had already designed several 

custom homes, but none I was proud to 

attach to my name. As a young architect just 
out of school, my partner and I took every 
project we could, and thus had a few built 
compromises, but nothing fully satisfying.With 

this house, I had the opportunity to test all of 
the ideas that had been previously rejected. 

The results were invaluable. Whenever I see 
something in my house that is well designed, 

I'm proud of my vision and the risks I took. 
Likewise, when I see a mistake (and there are 
several), I make a mental note to never 

repeat it again. As the job progressed, and 
my budget shrank, I ended up doing a lot of 
the finish carpentry myself, learned how to 
hang corrugated steel siding, installed deck 

rails, and made bathroom cabinets on the fly. 
I also learned the value of labor and craft, and 
now think twice before telling a subcontractor 

to do something over on a project. Instead. I 
now try to figure out a way to make it work, 

without feeling like it's a compromise.
In the end, the project came in on budget 
and on schedule. I'd spent a total of $350,000 

on construction, and the subsequent 
appraisal made it obvious that architects can 
indeed save money by building their own 

projects. It emboldened me to take on

"You'd be crazy not to be your own contractor; 
the savings alone are enormous!" a friend 
remarked to me back in fall 2003. I'd Just 

purchased a 'mutt' of a vacant lot in the Los 
Angeles neighborhood of Silver Lake and 

was about to build a home on it.Though at that 
point I’d realized several projects, I had little 
construction experience, so the possibility of 

actually managing a project of my own 

seemed not just unreasonable, but insane.*i'll 
think about it,"was all I could say."The savings! 
Just think of the savings!" he remarked again, 

this time with a glimmer in his eye.
Twelve months later this conversation came 
back to me as I knelt, covered in mud, in the 

crawl space of my new, unfinished home.The 
winter rains bad come to L.A. a couple of 

months early, and my plumbers had yet to 
connect the internal roof drains to the storm 
sewer. I was in the midst of cobbling 

together some temporary pipes to divert the 
torrent of water flowing into the house from 

the roof.The project had been in construction 
since April 2004, and. so far, things had gone 

smoothly, but my sanity was beginning to 
show signs of slipping; I'd acquired the look 
of a trapped animal."Just think of the savings," 

I mumbled as a torrent of muddy water 
coated me from head to toe.

When you take on your own project as an 
owner-builder, the risks are enormous. You 

are, after all, constructing a very large physical 
object that has to respond to gravity. If things 
don't work out, then all you've got to show

When the time came for architect John 

Southern to build his own home in Silver 
Lake, he bet on big savings by acting as his 

own contractor.

another house, this time a "spec" on a steep 

hillside, to continue my education as a D-l-Y 
builder and architect.

The most important lesson, however, was not 
tied to how much money I saved or what I 
proved to myself, but what I learned about 
architecture. With the profession currently 
distracted by the slickness of contemporary 
materials and computer-driven forms, we forget 

that buildings, like people, are imperfect 
vessels that decay as they age. No building 
can remain new forever, but good space 

endures. And if that's all you achieve by taking 

on your own building project, then you've 
succeeded. Just remember to stub out those 
drains before it rains.

John Southern
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HARDWOODHARDWOOD FLOORING MANUFACTURERAND DISTRIBUTOR

SL# 62010

SL# 62014

WHOLESALEPRICES
SL# 62018

LOOK 2.4" X 6.5 ft

OF
STONE

SL# 62022 4.3" X 6.5 ft

Corbel
SL# 62030

MARBALINE SHOWROOM
14937 Calvert St. Van Nuys, Ca. 91411 
TEL: 818-947-1900 FAX: 818-947-1965

MOULDING OFFICES
14959 Delano St. Van Nuys, Ca. 91411 
TEL: 818-988-9663 FAX: 818-988-4955




