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3 of the Most Wanted Features in New Homes

. at considerably less than $100. for all 3!

Let these NuTone Built-In products go to work for you. Show them
in your Model Homes . . and specify them for all your New Homes.

Write for literature and Special Introductory Sample Offer for your Model Homes . . .

NUTONE, INC., Dept. HH-11, Cincinnati 27, Ohio

JITONE
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D NUTONE (/ock-Chinze

Home buyers fall in love with this new flush with wall. Simplified installation
idea . . . a cheerful earful at the door! — no clock outlet needed. 3 other built-in
A 2-note Door Chime and modern Kitchen Chime models — also 16 surface mounted
Clock all in one. Completely recessed — Door Chimes. $4.95 to $89.95 list.

Every home needs good ventilation in the also Combination Hood and Fan. 5 finishes
kitchen to keep air fresh and odor-free, for all wood or steel kitchen cabinets. NuTone
NuTone Hoods available with Twin Blower EXHAUST FANS — 10 meodels for wall and
Fan — also Solid Top Hood with Wall Fan — ceiling. $19.95 to $35.75 list. f ‘

D NUTONE food Conter  owmss
’ - 0 p 4 %4 and VENTILATING FAN.,
This fabulous, new NuTone built-in Food ONE BUILT-IN MOTOR does everything!

Center ends cluttered up kitchen counters. Stainless steel control plate flush with top.
It's @ combination Mixer-Blender-Sharpener, Saves work space and cabinet storage space.
Easy to install below any kitchen counter. $69.95 list, (U. S. & foreign patents pending)

PECIAL for Your Homes !

14

COMBINATION MIXER,
CJ BLENDER and SHARPENER.

Nationally Advertised in LIFE, BETTER HOMES & GARDENS, HOUSE BEAUTIFUL, HOUSE & GARDEN, LIVING, and NEW HOMES GUIDE



Now...you can

specify Rez
in 13 fashion colors

REZ-MOST COLORFULLY COMPLETE LINE
OF NATURAL WOOD FINISHES!,

We finished a contemporary room 13 different ways to show how
easily you can create custom effects for clients using the 13 Rez

fashion Color Tones.

With Rez, naturally finished
woods—so frequently chosen to-
day—become usable as never before!
For Rez gives any wood any color
effect desired, plus lasting protec-
tion against warping, swelling,
cracking—all without masking the
natural grain beauty,

In fact, the Rez family of fine
finishes answers every wood finish-

k is made by M(“)_N_SANTO ...Where Creative Chemistry Works Wonders for You RO

loux Rez: Reg. U. S. Pat. Off.

ing problem, interior or exterior.
We suggest you investigate the
unusual benefits of Rez—more
and more being specified to accent
the beauty in wood. ~—

For information about h I
the Rez Preseription Wood !
Finiching Service, write

Monsanto, St. Louis, =
Missouri, Rez, Dept. 418.

— -

Outside, too, Rez brings new heauty in depth to wood siding, gables, fences.

Brushes on casily, dries to a custom finish!

®
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% Not Rain nor Sleet nor Swow

> Not Drifting Sand or Winds that Blow...
@
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ADDITIONAL NUDOR FeATURES  2=Way Protection with Nudor
®
e Rich Alumilite Frames M .
S B B i o 1. No Draft Weatherstripping 2. Double Glaze
Threshold —no track to trip on. : - .
e Adjustable Nylon Rollers. .
e Plexiglass Door Handle. °
e Adjustable Locking Hardware. ®
NUDOR'S QUALITY CRAFTSMANSHIP ASSURES ®
A LIFETIME OF TROUBLE-FREE OPERATION. b
[ ]
OWS5S
ONTAL SUDIN ‘Hnlnst.a“
NUDOR HORI sther Protectioio nowWs.
our 1-WE LlDING 18 o
Complete ORIZ AL o nylon Whet:}i‘:asy
NUDOR = eration; IO orstrippifl® ©° juality
Fmgﬂf‘;-tlpwo e \xxiwc‘-* wit,yh‘.!s.\étaas Doet
ifie v = idin
Cﬁ;t;“aﬂor.‘{‘- AU;: UpOR Shidl
craftsmans pistributer ; : : Ao
our NU DOR NUDOR provides continuous weatherstrip- NUDOR is precision constructed,
Sod ® ping of certified WOOL PILE that positively for easy installation, of 1” insula-
@ seals out drafts and winds in any weather. tion glass, Twindow or Thermopane.
[ ADJUSTABLE GLASS STOP FOR EASY INSTALLATION
® {..m
- NUDOR MFG. CORP. Dept. H-6
Check 7326 Fulton Ave., North Hollywood, Calif.
your Yellow Please send free literature:
Classified for [] NupbOR [J NuDOR [[] Name and address
stri Sliding Herizontal of nearest
B 1 iarietor Glass Door Shiding Window Nudor Distributor
or mail this
coupon. )‘ Name.__
Address_ Reaiis
Manufactured by NUDOR MANUFACTURING CORP., 7326 Fulton Ave., No. Hollywood, Calif.
A & . i Zone, Si
“Member of the Sliding Glass Door and Window Institute” ey o o
HOUSE & WOME, Novenber 1034, Volume 10, Number 5, Published monthly by TIME INC., 9 Rockefeller Plaza, New York 20, N. Y. Entered us second-class matter at New Yok, N. Y.

Subseription price $6.00 5 year,






There are some things builders and
architects can depend on—one is
the faithful plumb beb ... another is a
Kwikset “'400” line lockset in either
Bel Air or standard design.

Every lockset that bears this name is
made to exacting specifications of
highest quality materials and
workmanship. Simplified construction
permits easy installation and
insures trouble-free performance.

Ask your supplier about dependable,
unconditionally guaranteed
Kwikset “'400" line locksets.

1ocxsers® \-4oo~ LIN E\

KWIKSET SALES AND SERVICE COMPANY, ANAHEIM, CALIFORNIA

NOVEMBER 1956

dependable

Bel Air design

"The Quality Lock for Budget Building”
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Installation can keep ahead of building construction. The lightweight, long lengths
of copper tube make it possible to complete much of the ronghing-in work ahead of other
construction—as in this school building addition. Note preassembled unit high on wall.

Only cog

All-copper plumbing gives great freedom of design. Locate
bathrooms and utilities where they belong without compli-
cated, expensive construction to provide extra space for
installation and maintenance.

All-copper plumbing saves time. Contractors report that
installation time has been reduced one-third to one-half
because it is so easy to install. This means better utilization
of skilled manpower and faster completions.

All-copper plumbing lasts. It never rusts and it resists
corrosion. The smooth inside surfaces of copper tubing and
fittings minimize the possibility of clogging. Hide it in the
wall—bury it in the ground—and forget it.

Anaconda Copper Tubes are available in all standard
wall thicknesses—Type K, L, M and the new lighter weight
Type DWV Copper Drainage Tube. Type K has the thick-
est wall and is used for underground lines. Type L is recog-

Easy to install in tight spots, The light weight of copper tube
and fittings—the ease of making solder joints—make installation
simple and fast, even in cramped working areas.

Easy to cut. The standard 20’ lengths eliminate many
joints in long runs. For shorter lengths, tubes are cut
easily, accurately by hack saw or tube cutter.

r gives you all these advantages

nized as the standard weight for interior water supply and
heating lines, and for sanitary drainage lines buried under-
ground within the building. Types M and DWV are used
for all above-ground lines of a building’s sanitary drainage
system.

Anaconda wrought and cast solder-joint fittings are
available in a wide range of sizes and types.

Write for descriptive literature on ALL-COPPER plumb-
ing. Address: The American Brass Company, Waterbury
20, Conn. In Canada: Anaconda American Brass Ltd., New
Toronto, Ont. 5040

ANACONDA
COPPER TUBES AND FITTINGS

Available Through Plumbing Wholesalers

Where plumbing s'hows, copper says quality. Owners and buyers recognize
copper as a sign of quality—of long life with low maintenance, and assurance
of higher resale value for the property.




Tube and fittings fit in standard partitions. A 3" Save space and weight in all buildings—even skyscrapers. Copper tubes in main
copper tube stack with fittings can be installed within  pipe shaft of a 43-story office building. Copper tube saves space because pipe shaft and
indard 4 furred spaces at columns and ceilings can be smaller. Light weight speeds installation.

Lightweight for easy, fast handling. This preassembled section com-  Prefabrication speeds construction. Sections like this can be
prising about 13 feet of copper tube and 5 solder-joint fittings weighs only preassembled out in the open or at the shop where men can work
35 pounds, is casily handled by one man. easier and faster—no lost time waiting for construction,

Simplify remodeling jobs. Lightweight copper tube and solder-joint fit-  Trim, compact lines. In this remodeling job, two stud spaces
tings made light work of an otherwise back-breaking job, in adding two  served as the chase for the copper tube risers. The large tube
baths in this remodeled residence. Note how little ceiling height was lost. the soil stack; smaller tubes are water supply and heating li




One of 118 Homes in the Devonshire Woods Tract, in the San Fernando Valley. Priced from $19,000.00 to $20,000.00.

Coast builder cuts costs, moves homes 50% faster with carpet

By installing carpet over subflooring, Harlan J. Lee of
Royal Homes finds he not only eliminates the cost of
finished floors, but moves his homes 50% faster. Women
want carpet in their new homes — prefer it 13 to 1 — but
their cash and credit are tied up in the house. Under
Royal Homes’ plan, the carpet is included in the first
mortgage. The customer gets the carpet she wants with no
cash outlay, no extra payments so the home sells faster.

Royal Homes works with a local carpet retailer to offer
their customers leading brands in a variety of colors and

patterns. The customer selects his carpet at the show-
room and the retailer lays the carpet — so Royal Homes
has no inventory or installation problems.

Royal Homes is one of the many builders all over the
country — in every price range — who are using carpet as
a terrific merchandising item. How about you? Get to-
gether with your local carpet retailer to see what carpet
can do for you. Or, write the Carpet Institute for further
information on selling homes faster by selling them
complete with carpet.

Home means more with carpet on the floor — more comfort « quiet « safety + beauty « easier care

Buy carpets designed and made for the American way of life by these American manufacturers:

Artloom * Beattie * Bigelow * Cabin Crafts-Needletuft * Downs * Firth * Gulistan * Hardwick & Magee * Hightstown * Holmes
Karastan * Lees * Magee * Masland * Mohawk < Nye-Wait * Philadelphia Carpet * Roxbury * Sanford * Alexander Smith

CARPET INSTITUTE, INC., 350 Fifth Avenve, New York 1, N. Y.

HOUSE & HOME




HOMES SELL FASTER WHEN
CLOSETS ARE LINED WITH

AROMATIC RED CEDAR

Put your homes in a class of their own. Turn-over your home
construction dollar faster too . . . with cedar lined closets.
They are bonus features home buyers are demanding today.

Aromatic Red Cedar Lined Closets add beauty and
utility to any home. For example, the rich color of Aromatic
Red Cedar adds quality and distinction to a once drab
closet. It provides a solid base for accessories and because
the finish is part of the wood, it never needs painting or
patching . . . special features the home buyer is looking
for today.

Profits go up because most appraisers add at least $100
to the value of a home with a single cedar closet. Your ad-
ditional cost is little or nothing.

To sell your homes faster . . . to make a greater profit
on your next project . . . make sure you include Aromatic
Red Cedar Lined Closets.

o : This seal of quality identifies
AFO[HJ“C ready-to-use closet lining produced
PREICERIY  only by the Aromatic Red Cedar
NI (e Closet Lining Manufacturers Association,

& T It is your guarantee of qualify.

AROMATIC RED CEDAR CLOSET LINING MANUFACTURERS ASSOCIATION
221 N. LaSalle S&. ® Chicage I, Il

NOVEMBER 1956




Worthington year-round air conditioning
sells houses before they’re completed

“We don’t have a single unsold
air-conditioned home today,”
says Mr. Moody. “The truth is,
they sell before we even get them
up for formal sale, while non-
air-conditioned ones might sit
on the lots for weeks before a
buyer is found.”

B‘Oﬁt-consciﬂus builders today are wide awake to the fact

that air-conditioning comes high on the list of every new

home buyer. And, like Tom Moody, smart builders know that

Worthington is the only unit that offers so many oustanding

air conditioning advantages—

e Heating and cooling system comes in one compact plant—
requires only 12 square feet of space.

e Cooling system is optional and can be added at any time...
rolls into cabinet easily as a drawer.

e Five Year Warranty on complete heating and refrigeration
eycle.

Take a tip from Tom Moody and profit by his experience, Call

the Worthington dealer nearest you today for complete in-

Builder Tom Moody of Alabama actually saw it happen!

stallation and cost details. Or, if you wish, send the attached
coupon to: Worthington Corporation, Air Conditioning and
Refrigeration Division, Section A.5.45-PB, Harrison, N. J.

1
|
I
I
I
I
|
|
|
|
I
|
|
|
I
I
I
I
I
I

WORTHINGTON CORPORATION

Air Conditioning & Refrigevation Divigion

Section A.5.45-PB, Harrison, N. J.

Gentlemen: Please send me information on Worthing-
ton year-round home air conditioning.

e

Address____ e

L————————n———————————

WOR'I'HING'I'ON

CLIMATE ENGINEERS TO INDUSTRY, BUSINESS AND THE HOME

HOUSE & HOME




AIONAL LOCK

quickly

Patent Applied For

installed

Another
Important
Reason Why
s

AMERICA’S OUTSTANDING LOCKSET VALUE

Only 7 simple steps are required to install NATIONAL LOCKset. Such special features
as easy slot-engagement of lock and latch . . . clamp plate assembly with key-slot
design . . . snap-on rose . . . positive spring-retaining pin to hold knob . . . save in-
stallation time at every step. And, too, National Lock’s complete line of installation
aids, including special boring jig, bit and mortise marker, cut on-the-job overhead that
every builder appreciates. ® Remember, NATIONAL LOCKset's distinctive styling,
precision engineering, troublefree performance and fast, easy installation are vital sales

points that are striking home with builders, architects and owners from coast to coast.

NOVEMBER 1956

Order It With
Confidence

Specify It
With Pride

NATIONAL LOCK COMPANY

Rockford, Illinois ® Merchant Sales Division




with its genuine charm and obvious good taste, naturally

The distinctive beauty of a cedar shingle roof . . . architecturally blended with
colorful cedar shingle or shake walls, adds important sales appeal to any home design. Your
best prospects know and respect the difference between genuine cedar and
make-believe compromises. Join the profitable trend to naturalness in home

exteriors, and you will find “your best outside salesman is cedar!”

desiened and built
by Randolph Parks,
Savramento, Calif.

RED CEDAR SHINGLE BUREAU
5510 WHITE BUILDING, SEATTLE 1, WASHINGTON
550 BURRARD STREET, VANCOUVER 1, B. C.

12 HOUSE & HOME




ONENT
ESTIGE”

Home building has progressed from a trade to a
flourishing industry and today most homes
are produced from components and products

thatago together with a minimum of labor.

The successful builder selects components and

OiL=Nred LON BOY products of recognized quality and proven

AcomP!ete Ime,Of wa_rm i eve.ry acceptance for he knows this “prestige” will help
type of installation. Qil-fired models deliv-

ering from 75,000 to 250,000 B.T. U.'s.
Gas-fired models delivering from 64,000
to 90,000 B. T. U.'s. Every KAUSTINE
furnace is backed by o 10-year warranty.

GAS-fired LOW BOY

him sell homes.

Today's exacting buyers know KAUSTINE
FURNACES by their reputation for dependable,
trouble-free, economical operation

and their record for long years of service.

Builders know them by their unique, compact
designs that save valuable floor space and by
their many exclusive assembly features

that cut installation costs.

FOR FULL INFORMATION WRITE DEPT. H-4

ke itt1besl TOPS IN QUALITY

There is a Kaustine Furnace or Winter
Air Conditioner for every type of home

NOVEMBER 1956




American-Stardard helps you
sell more homes with this strong
promotional support!

Millions of prospective home buyers watch famous
TV personalities demonstrate American-Standard
products on network television. Millions more see
colorful American-Standard bathrooms and heating
installations in the nation’s leading magazines. To
them American-Standard quality products mean. ..

e ease of operation
e minimum of maintenance

e smart, modern styling
e dependable service

NETWORK TELEVISION...

4

EMPIRE—made of durable cast iron, this compact gas boiler will
fit in utility room or basement. Cast iron sections, controls and
control piping are factory-assembled to cut installation time and
costs. Ready to operate quickly. Requires little maintenance.
A.G.A. approved for all types of gas; I=B=R rated.

DAVE GARROWAY and ARLENE FRANCIS, stars of NBC-TV, give live
demonstrations of American-Standard products that are seen and remem-
bered by millions of people interested in purchasing new homes. Your pros-
pective home buyers see these demonstrations on “Today™ and “Home."”

Why not take advantage of this pre-sold market and
install American-Standard in your homes this year?
And to help you promote and advertise these homes
...and sell them faster, we have a valuable guide,
Blueprint for Sales, that’s made to order for you. Ask
your local American-Standard office now for your free
copy. AMERICAN-STANDARD, PLUMBING & HEATING
Division, 40 West 40th Street, New York 18, N. Y.

ARCOLINER —packaged oil-fired heating unit permits fast,
economical installations. Rugged cast iron sections are built
to last. Wet-base construction permits first-floor and base-
mentless installation. Heavy 20-gauge steel jacket is bond-
erized and has a baked-on Forge Red finish.

HOUSE & HOME
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The best friend a builder ever
had! This unique kit shows you
how to plan a complete sales
program with . . .

PRESS KIT
sample publicity releases—getting the
most out of your Grand Opening.

ADVERTISING GUIDE
—material for radio and newspaper
advertising.

DISPLAY MATERIAL

~sales-building handout and direet mail
pieces—exterior and interior signs for
model homes.

PLANNING PACKAGE

guides on bathroom, kitchen and heat-
ing layouts—color schemes and decorat-
ing ideas,

FREE — your local American-
Standard office has this promotion
package for you.

RICAN-cStandal’d

PLUMBING AND HEATING DIVISION

NOVEMBER 1956 15




One of the most promising of the new plastic wall mate-
rials is the striated wall panel, made of Monsanto Lustrex
styrene. The dramatic beauty and unusual toughness of
the panel make it a versatile tool for the kitchen, bath-
room, den, office, restaurant, hospital and store.

Striated panels can be applied on conerete, cement, or
cinderbloek . . . on plaster, plaster board, or plywood.
Their rich, deep colors blend harmoniously with any in-
terior, and won't fade or change. The panels can be
counted on to resist rust, warping, chipping, peeling.
Used in playrooms they're acoustically qualified for hi-fi.
On bathroom walls, they offer high resistance to moisture
and mildew. They provide a practical source for color in
the modern kitchen.

A NEW REPORT “Plastics in Housing,” hus vecently been published by the Department of
Avrchitecture of the Massachusetts Institute of Technology. The M.1.T. study was

made possible by « Monsanto grant-in-aid. Copies arve available at $2.00 each.

Address Monsanto Chemical Company, Plastics Division, Room 510,Springfield 2, Mass.

Striated styrene wall panels offer many new possibilities in commercial and in home planning

Building suppliers stock striated styrene panels in
tongue-and-groove sheets, 12" wide, in various lengths, in
about a dozen different colors. Matching trim is also avail-
able. Attached with a special mastie, they’'re guaranteed
for 25 years of non-fading service.

Monsanto supplies Lustrex styrene plastic for many
outstanding applications, especially well suited for ar-
chitectural and building purposes.

Present and future uses of plastics in building are
under constant study by Monsanto’s Structural Plastics
Engineering Group. You are invited to call upon them for
expert technical counsel.

Panels illustrated are manufactured by Ridge Plastics
Company, Elyria, Ohio.

HOUSE & HOME
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Designed exclusively for smart
interiors — the modern, floor-space
saver which allows doors to by-pass
each other or slide into their own
recessed pocket.

More artistic placement of furniture
and wall decorations are now possible
with this streamlined, modern method
of door manipulation serving connect-
ing rooms, wardrobes and closets in
both the home and the office.

langers have large 1%
inch Nylon wheels that
_travel further with fewer
. revolutions — faster —
-easier and quieter.
--Hangers are made in
" both single and double
L wheel styles with dis-
[ Pinctive adjustment

Both hangers and track serve every thickness of door.
Special floor guides, bumpers and pulls have been
designed to serve these new-type sliding doors. Track
is available in 44, 56, 60, 68 and 92 inch lengths.

/A
MANUFACTURING CO.
Sterling, Illinois




This room can be adapted to suit your plans and budget.

Million-dollar look—no extra cost

appeal. And all it took was a little imagination! Your

No strain, no pain—to give ’em the glamour they’re
customers know ceramic-tiled bathrooms give them the

looking for these days! Here's a bathroom that uses
standard American-Olean Tile, in white and shades of most value, from the practical standpoint. You can add
brown and tan, to add a million dollars worth of sales eye-appeal, too with American-Olean Tile!

New full-color booklets show how American-Olean Tile can add interest, excitement and sales appeal to your homes.

Send for your free copies today.

AMERICAN-OLEAN TILE COMPANY

Ameri ca n - o I ea n 1191 Cannon Avenue, Lansdale, Pa.

Gentlemen:
Please send me, without obligation, copies of Booklets 420 and 336.

Tile Company

|please print plainly)

Executive Offices: Lansdale, Pa. Company Name
Factories: Lan.sdale, Pq. . Olean._ N.Y. Adirats
Member, Tile Council of America
City. Zone State.

18 HOUSE & HOME




Markwa Marble wall and floor tiles, one-half
inch thick, available in three sizes (8" x 8",
8" x 127, 12 x 12) in 18 colors. Set with
cement or mastic, as with ordinary tile,

t
Traditional, magnificent marble gains new adaptability

® in Markwa Marble tiles. Whether for home or com-
mercial construction — so much more distinction and
durability for so little additional cost.

thin marble

Available through leading tile contractors and dealers. Write now
for brachure showing color range and uses for magnificent Markwa.

t I I e S “MARKWA — the marble that is lightweight because it is thin.”

VERMONT MARBLE COMPANY * PROCTOR, VERMONT




BF.Goodrich

RUBBER

FLOOR TILE

Sell home buyers on
the one rubber tile
that cleans

like a plate!

Only with B. F. Goodrich rubber tile can you
offer home buyers all the beauty, the quiet
and comfort underfoot of rubber—plus un-
dreamed ease of cleaning!

Super-density gives this highest quality rub-
ber tile a porcelain-smooth surface—ifree
from dirt-catching pores. It's so smooth; the
dirt glides right off it!

B. F. Goodrich rubber tile is ideal for every
area of the house on or above grade. Avail-
able in 20 rich. handsome colors and in .80

gage, 14" and % ;" thicknesses,

Easy-to-clean kitchen presells B. F. Good-
rich rubber tile to millions of prospects in
ads appearing in Saturday Evening Post,
Small Homes Guide, Better Homes and Gar-
dens, Interior Design and Architectural
Record.

Mail this coupon for further
information and free sample:

e f S— — — —— — —_—_—————_——————

B. F. Goodrich Co., Flooring Division, Dept. HH-11 _ e

B.F.Goodrich RuBBER TILE i R EGoodrich]

® Highest quality rubber! Name

® Super-de |
p nse surface e

® Natural resiliency!

i

| |
| |
} City Zone. State =
5 .

NEW “AGATINE" TILE « KOROSEAL TILE « ASPHALT TILE « RUBBER COVE BASE « STAIR TREADS . ACCESSORIES

— —— & _ ] — =
@ 1956 The B. F. Goodrich Company
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the little touch with the big sales advantage

NEW LOW PRICES ON KENCOVE VINYL
WALL BASE GIVE BUILDERS A QUALITY
PLUS TO HELP CLINCH HOME SALES!

It may seem a small item to you, but it's a mighty big thing to the woman
home-buyer when she learns that the wall base in her kitchen is greaseproof

vinyl KenCove. She knows vinyl means quality...it means easy cleaning, too,
mop marks won’t show, it won’t scuff, it will never need painting. It’s a

quality touch like this that often swings the sale. See your Kentile, Inc.

Flooring Contractor, now. Get the facts on KenCove. Learn how it comes in
smart modern 2% " height (that makes small rooms look larger) and in 4" and 6”
heights, too. 48” lengths mold to perfect inside and outside corners easily, Write on your letterhead for Frea
quickly, on the job. Tapered top, corrugated back grip tightly; seal joint Key Ring of 5 KenCove Color Samples:
where wall meets floor. Here’s dust-tight cleanliness home-buying prospects want. Biack, Gray, Green, Brown, Sumac Red.

KENCOVE VINYL WALL BASE by the makers of KENTILE FLOORS

Kentile, Inc., 58 2nd Ave., Brooklyn 15, N. Y. *Reg. U.S. Por. OF.

KENTILE * KENCORK * KENRUBBER * KENFLEX * KENFLOR * KENROYAL

HOUSE & HOME




CHASE

THIS IS CHASE’

COP-0-TOP

Combines low cost with high quality for
concealed flashing, water and dampproofing!

More flexible than you thought any flash-
ing material could be, Chase COP-O-TOP
is actually one layer of corrosion-resistant
copper sheet bonded to one, two or three
layers of asphalt-impregnated building
paper. COP-O-TOP can be easily folded
and formed by hand—fits snugly around
corners, nooks and odd shapes. It adheres
tightly around nails, eliminating seepage
through holes. And COP-O-TOP is tough
—handle it freely without fear of tearing,
kinking or cracking!

Order Chase COP-O-TOP in 120 foot
rolls, 10 to 60 inches wide from the Chase
warehouse near you!

WHERE TO USE CHASE COP-O-TOP

Waterproofing spandrel beams « Flashing
concrete foundations « Sheathing floors,
roofs, attics « Concealed flashing around
windows, doors « Protection against ter-
mites + Wherever low cost and the protec-
tion of copper are indicated.

Chase.#

BRASS & COPPER CO.

WATERBURY 20, CONNECTICUT
SUBSIDIARY OF KENNECOTT COPPER CORPORATION

The Nation'’s Headquarters for Brass, Copper and Stainless Steel

Atlanta Baltimore Boston Charlotte Chicago Cincinnati Cleveland Dallas Denver Detroit Grand Rapids Houston

Milwaukee  Minneapolis Newark New Orleans  New York

NOVEMBER 1956

Philadelphia  Pittsburgh Providence Rochester

COP-D-TOP dampproofing
concrete foundations.

COP-0-TOP flashing around
window heads and sills.

Indianapolis Kansas City, Mo.
St. Louis

San Francisco  Seattle

Los Angeles

Waterbury
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ALL ABOARD! Destination: Builders, U.S.A.

More Gold Bond Insulation Sheathing available than ever before!

Yes, every day at Gold Bond’s big, newly-expanded plant at
Mobile, Alabama, the loading scene above is repeated time
after time! The Tbehind-the-scene” facts? Increased produc-
tion of highly-popular Gold Bond Insulation Sheathing now
gives builders everywhere even better service on a sheathing
that cuts their costs.

Use either Asphalt-Impregnated or Asphalt-Coated and
Impregnated. Save up to $25 on every house you build by using
the big 25/32"x 4'x 8’ panels. Their high racking strength
completely eliminates the need—and cost—of corner bracing,

Gold Bond Insulation Sheathing saves you the cost of
building paper, too. Its excellent moisture-resistance and

NATIONAL GYPSUM COM NY

e el nad b

INSULATION BOARD PRODUCTS

wind-tight V-joints make building paper unnecessary, except
under stucco exterior finishes.

Panels go up faster than wood sheathing with less han-
dling and less nailing—a big saving on labor. And waste
is cut to only about 5%, compared to wood sheathing’s
20% to 25% waste!

Take advantage of this increased production of Gold Bond
Insulation Sheathing at Mobile...and take advantage of these
important product features that make all the difference in
Gold Bond-built homes. Call your Gold Bond representa-
tive, or write Dept. HH-116, National Gypsum Company,
Buffalo 2, New York.

Gold Bond

BUILDING PRODUCTS

HOUSE & HOME




It had to happen! The tremendous response
to Mengel Doors in rotary-cut Gold Coast
Cherry demanded matching plywood panels.

Now they're here—satin-smooth panels
with all the beauty of this exciting wood
imported from Mengel’s exclusive African
concession—but still priced lower than
many other hardwoods!

See for yourself—ask your dealer to show
| you samples.

\ Door Department, The Mengel Company,
Louisville 1, Kentucky.

| =
= CUT FROM OUR OWN
Mengel Docrs equal or exceed the requirements of ; EXCLUSIVE TIMBERING

Bureau of Standards specifications €5 200-55 ‘_LCONCESSIONS

NOVEMBER 1956

T S R e

cEF SIS S T




a sales feature

of these

Typical Glenhardie Farm Homes - Valley Forge, Pa.

Builder: McClatchy Building Corporation, Upper Darby, Pa. Ea rly
Plumbing Controctor: David Geiger, Swarthmore, Pa.
AllionceWare furnished by Atlantic Plumbing & Heating Supply Co. of Springfield, Pa. A erican

Qlorbr

rm

AllianceWare fixtures installed in these homes

In keeping with the historical significance of Valley Forge and
with a desire to provide Americans of 1956 with homes styled .~
in the manner of the late 18th century, McClatchy Building
Corporation is developing at Valley Forge, Pa. 400 homes

in the $27,000 to $40,000 price range.

Each home, an authentic stone colonial, combines contem-
porary planning with traditional graciousness. Both conven-
tional and split-level designs are featured. The top quality
of MecClatchy construction assures dwellings of permanence
and distinetion, ‘ L-2117 Lavatories

Each of these homes features three bathrooms and a powder
room—all equipped with AllianceWare fixtures. Bathroom

fixtures are in !_‘n]('ar—l_an\\l[c'(' room fixtures in white.

Like thousands of developers of fine homes all over the coun- CW-1 Closets

try, Mv(‘.luh'h_\ [iui[eling (;lll'llﬂ]'illilll] finds that Alliance-
Ware [ixim'r‘g-—Imr‘('c‘!uin-t':n--n[t'(*]-~[;]'n\ ide 1‘:1]?5l;111(“|1}_" con- L-2018 Lavatories

struction and sales features vitally important to home buying
prospects. If you are not acquainted with the many special
and exclusive features of AllianceWare, write for the Alliance-

Ware catalog that gives full details. .
‘Aﬂmncé are

ALLIANCEWARE, INC. ¢ Alliance, Ohio i 20
Bathtubs . Lavatories . Closets . Sinks

Plants in Alliance, Ohio; Colton, California; and Kilgore, Texas
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Wy s Roltite adhesives can help you

cash

in on the billion dollar
remodeling market

T« WALL TILE (plastic or metal) in-
stalled with Roltite Wall Tile
Adhesive

—

2. VANITIES covered with decorative
laminates bonded with Reltite Ce-
ment

3. CERAMIC TILE (for floors or walls)
installed with Roltite Ceramic Tile
Adhesive

4, METAL MOLDINGS installed

without screws or clips with Roltite
Industrial Cement

5. SINK TOPS and counter tops —
decorative laminates bonded on the
job with Roltite Cement

'.\ ¥ E :

6. ACOUSTIC TILE and other fibrous
sheet material installed with Roltite
Acoustic Tile Mastic

7, BARS and other built-in fixtures
I

covered with decorative laminates
bonded with Roltite Cement

L,-\ 8. WALL PANELING (pre-finished

or unfinished) installed without
nails or clips by using Roltite
Cement.

Billions of dollars will be spent during
the next year on remodeling projects in | E

American homes. The list above shows MEIDCONTINENT

just a few of the remodeling jobs on

—td A L

LML E coOMPANY

which Roltite adhesives can help you do © o GROVE CITY, OHIO
a better job . . . more easily and more

profitably. For details on how Roltite Adhesives Since 1928

can help you cash in on the big remod-

eling market, see your Roltite distributor 165 SUNSHINE DRIVE GROVE CITY, OHIO
or drop us a line.

NOVEMRBER 1956




Do your rooms look

as large
as they could ?

Costs you no more to offer much more usable space— with
MODERNFOLD DOORS

First impressions influence home-buyers.
They like the spaciousness of rooms with
MonbpernFoLD Doors. No doubt about it, you
can make your homes more desirable with
these space-saving doors. Their lifetime qual-
ity is pre-sold by outstanding national ad-
vertising. What about the cost? Actually it’s
no more in the long run. With MODERNFOLDS
you save substantially on installation labor
...and there’s no finishing or hardware
expense. In beautiful decorator colors and
wood-grain finishes, MopERNFOLD Doors are
completely equipped; ready for quick, simple
installation. You really should have all the
details. Call a MopeErNFoLD Distributor,
or mail the coupon today.

AND WITH MODERNFOLD —YOUR HOUSES CAN
FEATURE NATIONALLY ADVERTISED BASEMENTS!

Plenty of room for appliances, for moving around comfortably, for extra
cupboard space with MODERNFOLDS.

Living for Young Homemakers, House Beautiful and Sunset illustrate

‘ MODERNFOLD national ads in American Home, Better Homes and Gardens,
this basement.

MNew Castle Products, Inc. Dept. L20, New Castle, Indiana

Please send eomplete information on MopERNF¥OLD Doors.

N I b

§ = | s iR

MODERNFOLD dividing wall closes
off workshop from recreation d f Id
room,..extra storage space is mo ern o gl B OME ke
i MoDeRnFOLD floor- ‘ RN e
frOV".jl,Ed b);";i e DO ORS e e e s s e e e e s e e e e e =
o-celling clogel opening. In Canada address New Castle Products, Ltd.,
Montreal 23. In Germany, New Castle Products,
GMBH, Stuttgart.

ADDRESS

© 1956, NEW CASTLE PRODUCTS, INC.
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Hall-Mack's new electric Warm-Dri towel rack strikes a bright
note in bathroom comfort and convenience...with special appeal
to the “lady of the house''. It's a convenient and very useful
fixture that keeps towels, lingerie, nylons—other items—dry and
pleasantly warm. Warm-Dri heats quickly and safely, it can't
burn or scorch the most delicate of fabrics. A wonderful luxury
for new or remodeled bathrooms. Hall-Mack's Warm-Dri towel
rack is an item.that can be incorporated in al/ your bathroom

Here’s the
newest idea

fo r yo ur plans—and recommended with confidence.
Warm-Dri is another original accessory by Hall-Mack—the best
ba-t h rooms known name in bathroom accessories. When you recommend

Hall-Mack you can always depend on quality—and the most
complete selection of bathroom accessories in a price range to
fit any budget! Suggest Hall-Mack—always!

electric

ANENIY Y Warm-dri
towel rack
Wwﬂ@wdé wwm!'

H.}‘

=

No. 390 Red signal glows
when 50 watt current is on.
Bars and end brackets are
heavily chromium plated on
solid brass. Overall size—26"
long, 13" high.

Sold by leading plumbing, tile and
hardware dealers everywhere

Tl E R R R A R A R Al

HALL-MACK COMPANY -« 1380 West Washington Blvd,
Los Angeles 7, California

D Please send me your FREE color
brochure of new bathroom ideas.

CREATIONS IN CHROME

HALL-MACK COMPANY

1380 West Washington Boulevard name ]
Los Angeles 7, California
address i 5% -ppaatis
city 3 __20n8:_ _state

I R N N N N I I I o o b o i e )
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“EUERYTHING HINGES ON HACER!.

0. * ictor Street + Si. Louis 4, Mo. *®
e gs O ‘ears of Experience

30
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" N~ GLIDE-ALL

Floor-to-Ceiling » Wall-to-Wall e Entrance-ways e In the Hall!

GLIDE-ALL Sliding Doors supply the an-
A

swer to “more storage space” at lower cost
for these reasons: initial price is low; preparatory
construction work is less; installation is easy; ad-
justments for perfect fitting are simple. And their
versatility in stock sizes, heights and widths make
them ideal for use all through the house.

NOVEMBER 1956

When you are planning to build the most house for
the least money, plan on using GLIDE-ALL Doors
—they come packaged, ready to install, with built-in
adjustment features . .. in 8 and 6’8" heights, flush
or recessed types . . . and in special sizes for unusual
jobs. See “Sweets” or write for complete specifica-
tions and details.




How soon will he come

knocking on the doors
of your houses?

The chances are that you're providing for every-
thing electrical in the houses you build. You've
planned 3-wire service entrances of ar least 100
amperes. You've considered the types and number
of appliances to be used . . . enough circuits of good-
sized copper wire are planned to care for them,
Lights, outlets and switches are located where they
should be. There’s no place for “Skimpy Wiring”
in your homes, today!

But, what about tomorrow? “Skimpy,” that tricky
symbol of inadequate wiring, has an annoying habit
of popping up at unlikely places. Just one new
major electrical appliance can let him put his foot
into the door of a house!

So, when you plan the electrical system of a
home, don’t stop with its present needs. Look ahead
a bit. Consider possible additions of new appliances
in the near future. Provide for them with extra cir-
cuits at the fuse or circuit-breaker box. In other
words, give your houses something to “grow on”!

Such foresight costs little . . . can mean much to
your reputation as a builder of quality houses that
stay up-to-date!

FREE HOME WIRING WALL CHART! Send
today for Kennecott’s handy wall chart showing
typical home circuit loads. Use it as a check list
when planning electrical systems. Write Kennecott
Copper Corporation, Dept. H116, 161 East 42nd
Street, New York 17, N. Y.

H Kennecott

COPPER CORPORATION
Fabricating Subsidiaries:
Chase Brass & Copper Co.
Kennecott Wire & Cable Co.

32
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Large-Scale Builder
Speeds Home Sales with
Forestone Acoustical Tile

HEN Designers R. G. Jones and

B. P. Urmiston planned this big

214 -home development known
as Frematic Homes near Anaheim,
California, they specified Simpson
Forestone Acoustical Tile. Why?
Because they knew that Forestone’s
fissured beauty and efficient sound
conditioning would make their
homes sell faster.

Such has been the case . . . Frematic
Homes are moving fast!

If you're a builder, consider Fore-
stone as a valuable sales tool for you.
With Forestone on your ceilings, your
rooms take on a rich-textured beauty
that sells almost on sight. Forestone
gives you the “plus” you may need to
get the sale on the dotted line.

But the best news is that Forestone,
unlike mineral tile, is surprisingly
low in cost. Fill out the coupon below
to learn more about how Forestone
can give your home sales a “shot in
the arm!”

l---------------
VC-63

SIMPSON LOGGING COMPANY
1008 WHITE BLDG., SEATTLE 1, WASHINGTON

I'm interested in speeding home sales, Please send
more information on Forestone.

FISSURED WOODFIBER
ACOUSTICAL TILE _g

Name

Company

Address

City. Zone State.

SIMPSON LOGGING COMPANY + SHELTON, WASHINGTON
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simple addition

REFRIGERATION =1 COOLING
(condensing) UNIT (evaporator) COIL

INSTALLS OUTSIDE HOUSE S INSTALLS ON TOP OF FURNACE

AN UPRIGHT FURNACE WITH
EVAPORATOR ON TOP

EFTELET Y APPILIANCE CORY.

NOVEMBER 1956
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Greater UNIFORMITY of GRADE

SPELLS GREATER BEAUTY,
PERFORMANCE AND ECONOMY WITH

PALC O Achitectural Quality Redwood

VERTICAL GRAIN GRADES
- o
PALCO" REDWOOD

The very finest available.
Yertical grain that can’t “shell
out"'—rich redwoed colorings
throughout — the full benefit
of all features found only in
heart redwood.

CERTIFIED DRY
A GRADE V.6.
PALCO" REDWOOD |

A selected grade of vertical
grain containing some clear
sapwood — unsurpassed as o
paint surface — often chosen
for decorative value of color
contrasts where more durable
heart qualities are not essen-
tal.

Redwood is so different from any other lumber
that it requires its own unique grade marks. Whereas
“A Grade” compares with the top grade in other
soft woods, redwood offers an even higher quality in
“Clear Heart,” with its exclusive properties of resist-
ance to weather, insects, decay, swelling, shrinkage
or warping.

Performance of redwood is vitally dependent on
specification of the proper grade for each job. Through

Speiy-the et i Cedurod,

FLAT GRAIN GRADES

CERTIFIED DRY
CLEAR HEART
PALCO™ REDWOOD

The finest flat grain available,
with full benefit of all heart-
wood qualities. PALCO Archi-
tectural Quality features the
pattern surface cut from the
bark side to prevent raised
shell grain.

CERTIFIED DRY
A GRADE ;
PALCO" REDWOOD

Where clear heart is not re-
quired, painting is indicated,
or decorative color variation
is desired, A Grade contain-
ing some sapwood may be
specified. PALCO Architec-
tural Quality again insures
contrelled manufacture to
prevent “shell out."

the most rigidly controlled manufacturing in the
industry, PALCO Architectural Quality offers the
highest uniformity of grade — plus the fact that all
resawn siding is vertical grain, and flat grain produc-
tion is controlled so that pattern is run on the proper
face, thus avoiding raised shell grain even under
severe exposure. Only PALCO gives you this assur-
ance . .. yet it costs no more.

PALCO

[ e e e e e s e

seu out tataloq in

See Sweet's Architectural File, or send coupon for your
personal copy of this aid to redwood specification —
and informative booklet “From Out of the Redwoods"

THE PACIFIC LUMBER COMPANY
100 Bush St., San Francisco 4, Calif.— Dept.

ARCHITECTURAL

FILE

Please send me without obligation:

D Reprint of Architectural File Bulletin outlining specification
data, PALCO Redwood patterns, sizes, grades, grains, etc.

“"From Out of the Redwoods''—colarful booklet showing
how PALCO Redwood and Redwood Products are produced.

or write for copy

THE PACIFIC LUMBER COMPANY

Since 1869 + Mills at Scotia, California NAME
TITLE
100 Bush Street 35 E. Wacker Drive 2185 Huntington Drive COMPANY
San Francisco 4 Chicago 1 San Marino 9, Calif.
ADDRESS
MEMBER OF CALIFORNIA REDWOOD ASSOCIATION cITy ZONE—STATE
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Exclusive
Alcoa-sponsored
research
reveals facts

never before
avallable on

ALUMINUM

i
RESIDENTIAL
INSULATIONS

Alcoa sponsors projects
at the National Bureau of Standards
and The Pennsylvania State

University — s

Authoritative data shows how you can
i1 build homes with COMFORT
B EVERYBODY CAN AFFORD...and BUILD
YOUR PROFITS AT THE SAME TIME




Here’s proof straight from
Alcoa’s Research Report . . .

Conclusions point the way to

the average
home for as low as *12°° 2 month
using Aluminum-Surface Insulations

Insulations using aluminum have been employed to a limited degree for
years. Everybody knew they were good—but nobody knew exactly how
good. Alcoa®, wanting scientific evidence, provided funds in 1954 for two
basic research projects: one at the National Bureau of Standards, the other
at The Pennsylvania State University.

This was not Alcoa research. It was research paid for by Alcoa, but con-
ducted independently by three of the nation’s most distinguished authori-
ties in the field of insulation.

Based on the findings of the National Bureau of Standards and The
Pennsylvania State University, this statement is now made by Alcoa

engineers:

in equipment costs.

. that aluminum-surface insulation performs its greatest service in
summer in ventilated attics, either flat roof or gable roof, when
heat is flowing downward.

. that all attics should be ventilated; and in a ventilated attic
aluminum-surface insulation performs best.

. that aluminum-surface insulation serves a significant function in
winter, when heat is flowing upward.

. that the service performed by aluminum-surface insulation in
walls is virtually the same in winter and summer.

. that aluminum-surface insulating materials must be properly in-
stalled to be effective.

. that the right amount of aluminum-surface insulation is essential
for most efficient heat-proofing performance.

A properly engineered average-size house (1,200 square feet)
can be heated and air conditioned throughout the year for as low
as $12 a month . . . and substantial savings can be realized

Use them in your construction to
. . cut equipment costs.

. install aluminum-surface in-
sulations properly.

Use them to assure your customer

...a warmer house in winter
with a smaller heating unit
and lower monthly bills.

. lower costs for cooling in sum-
mer with a smaller air condi-
tioner.

. a cooler house in summer
without an air-conditioning
unit.




ALCOA announces million-dollar
long-range promotion program

BUILDERS’ CLINICS

During 1956 and 1957, Alcoa will sponsor a series of
Builders’ Clinics that will bring Alcoa’s research find-
ings to builder groups in forty-five cities across the
country. In the form of a live, Broadway-produced
show, Alcoa Builders’ Clinics will play to as many as
500 people a day—to builders, architects and contrac-
tors—people interested in building better houses and
selling them faster. Look for your city among the forty-

TELEVISION—MAGAZINES—DIRECT MAIL

Alcoa will use its big, popular Sunday night TV pro-
gram, the “Alcoa Hour,” to tell 25-million viewers
about “comfort everybody can afford.” This new con-
cept of home comfort will be advertised also in leading
mass-circulation magazines and promoted through an
extensive direct mail program. Before long, everyone
will know that it doesn’t make sense to ever again
build or buy a house without adequate insulation using

five listed below. Alcoa Aluminum.
BUILDERS' CLINICS Use these figures to help you sell your homes . . . show home buyers that
IN THESE CITIES savings like these are possible with aluminum-surface insulations.
New York San Bernardino | SIZE SIZE AIR ANNUAL COST |
Phashorsh . Wi IAATIOR  }  eex CONDITIONER | OF OPERATION |
2 T X : Maximum—using ' : ‘ f
Philadelphia Mlm?"hs Aluminum-Surface ’,%?EU l 2-ton $144
Dallas Milwaukee | Insulation ‘ n ey
Houston Kansas City ' gggé?r?é g FHA J 9%?“[]0 3-tan l $204
Denver Buffalo — : — :
. 105,000 |
San Francisco Portland, Ore. - [ by | 4-ton ] B J
Chicago Indianapolis
Memphm Bmmham The table above (for an average 1,200 sq ft house) is based on scientific findings described in
Atlanta JNG:”PrmB Alcoa's new book, Comfort Everybody Can Afford. This card can get you the full story.
St. Louis Jacksonville
Columbus, O. Tampa
Cleveland Cincinnati
Los Angeles  Dayton B s i i W s s, W Sty st Sy ol ——————
Washington  Flint
Detroit Norfolk ALUMINUM COMPANY OF AMERICA
1\B'I.a_ltur.morc;a IR,g(:heﬁlW Industrial Foil Division, 1656-L Alcoa Building, Pittsburgh 19, Pa.
lami uisvilie
San Diego Boston o
oem'x b 7 entlemen:
sph ttl FSORA‘:ol l'th Yes, I'm interested in knowing more about insulations using Alcoa Aluminum. Please
Q J:Be Wichita o send my free copy of your new book, Comfort Everybody Can Afford.
Sacramento
Neme S e SN ||| = =
_ Firm ——— ST _ . e e - - =
ALCOA -
ALUMINUM
“““““““““““““ Street__ = - — ——— ——= e = e ==

City______ — SR __Zone_____ State



Send today for your
free copy of this new

It will tell you how to

. calculate heating and cooling
requirements more quickly and
precisely than ever before.

. provide air conditioning for more

of the houses you build.

. install smaller furnaces and still

get adequate heat.

. install smaller air-conditioning units

and still get adequate cooling.

. build a cooler house without

air conditioning.
. sell more houses—faster.

TABLE OF CONTENTS

1.

R S e A e .

For the First Time . . . New Facts
About Aluminum-Clad Insulation
The Growing Use of Insulation

in Home Construction

How the Value of Aluminum Was

Established in the Insulation Industry
. Design Principles for Year-Round

Comfort and Economy
How to Apply Aluminum-Clad
Insulation

;. How to Calculate Cost of Heating

and Cooling
Table of “U’ Values
City Weather Data
Chart for Calculating Heating Costs
Charts for Calculating Cooling Costs

Postage
Will be Paid

by
Addressee

COMFORT
everybody

can afford

New research findings help builders sell houses faster
with ALCOA ALUMINUM IN INSULATION

No
Postage Stamp
Necessary

If Mailed in the
United States

BUSINESS REPLY CARD

First Class Permit No. 1174, Pittsburgh, Po.

ALUMINUM COMPANY OF AMERICA
Industrial Foil Division
Alcoa Building
Pittsburgh 19, Pa.

Use this card to get
your FREE copy

You're always ahead with Alcoa

. . greatest name in aluminum!




Vibrapac Block in a Pleasing 3 Stk | g § Ry e B 3 5 0 Alternate Rows of Full Height
1 . i1 i g
Ashlar Pattern Nt ol Y T y sl el ; i | P : and Half Height Units

«+.Provides an Endless Variety of
Textured Patterns...Sizes Available
in Direct Proportion to Wall Areas

You get beauty at its permanent best when

homes and other buildings are built of

Vibrapac Block. This modern, low-cost

building material provides almost unlimited

opportunities for creative architecture and

structural versatility. Numerous styles and

sizes, interesting textures and distinctive

color tones challenge both architect and

: builder in ‘their efforts to achieve beauty

a7 ¢ s xon and permanence. Ask your nearby Vibrapac

Basket Weave af Left and 4 ST Block plant for literature, or write direct: Half Block Stacked. Even the
Vertical Stacking at Right 7y (e " N r A Clock is Made of Vibrapac Block

- i R BESSER COMPANY, Box 175, Alpena, Mich.
7 e Complete Equipment for Concrete Block Plonts
All pictures shown here are unretouched

Vibrapae Block in Running /£ ; fit i ; : M B\ Coursed Ashlar at Left and
Bond with Control Jeint. ; i H i S e i B i Busket Weave af Right

Another Interesting Example
of Modern Ashlar Pattern

1
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THE MOST EXCITING DISCOVERY
IN APPLIANCE HISTORY WILL HELP
YOU SELL MORE NEW HOMES!

The Kelvinator
Electronic Range

CROWDS THRONG
TO SEE THE NEW
SENSATIONAL
FASTER WAY

TO COOK WITH
RADIO WAVES
INSTEAD OF
HEAT...

This remarkable Kelvinator Electronic Range any standard base cabinet. It plugs into 208 to 230

belongs in your new custom homes; it is the heart volt 60 cycle AC circuits. Arrange a demonstration
of every future cooking center. Take advantage, in your model home to show the fantastic speed
now, of the tremendous traffic that this newest of and ease of electronic cooking . . . it will pay big
all appliances creates everywhere it is shown. In- dividends in added sales. For full information

stallation is simple, it can be built in or stacked on write: Kelvinator Div., Detroit 32, Michigan.

Overall Dimensions: 23% " wide, 277" deep, 26'2" high

Oven Rough Opening: 21%" wide, 227" deep, 25%" high. Connected Load: 7KW

Division of American Motors « Detroit 32, Michigan
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THIS MONTH’S NEWS

(Index to the top stories)

Mortgage crisis: another six months
of tight money looms and biilders
bhlame fast tax write-off for
o i) N LN e, i S8 b p. 42

Tips from the top: what federal
housing chiefs told industry meet-
ings fast month. ... .. invas p. 42

Natl. S&L League asks mare power
for S&L borrowing, Home Loan
Bank warehousing. .. ..... p. 43

MBA convention again airs cry for
flexible FHA, VA rates; elects
Austin  president. ........ p. 47

NAHB directors: ex-President Dick
Hughes wrges shut down military
housing, post office building to
ease mortgage funds. . ... .. p. 49

NAHB survey finds half of big builders
still operate without firm take-
SNl .3

National Home Week: a nwo-page
picture roundup of how it was
observed in 20 citles. . .. . p. 64

Urban renewal: nationwide industrial
firms get behind ACTION's pro-
gram for local push. ... ... p. 69

Repair loan suit: government asks
$1.5 million damages from Bank
of America, 12 others....p. 69

Community facilities: How Derroit
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ROUNDUP

Has the slump in starts lost its momentum?

Executive Vice President Norman Strunk of the US Savings & Loan League says
it has. “Forces that caused a 17% decline in starts this year have almost spent
themselves,” Strunk contends. “The industry will be ready in the next few months
to climb the hill.” NAHB President Joe Haverstick, only a few days after a
Washington huddle of builder-leaders was airing the blues, had this note of
optimism: “Fall and early winter sales will be the best so far this year.” But
Haverstick still thinks starts will drop some more before they rise again.

What irritates builders most: no other segment of the economy finds it so hard
to compete for money as VA and FHA mortgages—normally half of new housing
(see p. 49). Automen note happily that installment credit will be no obstacle to
auto sales, even in this very tight money market.

The managed-economy case for keeping the lid on housing

Now, the argument is being made that keeping housing as a contra-cyclical
industry isn't a bad idea and frozen FHA and VA interest rates are a pretty
good way to make sure housing cannot boom when the rest of the economy booms.

Business Week editorializes: “It’s hard to make a good case for drastic action
to ease mortgage credit. . . . A sizable increase in housing’s demand for materials
and labor might add to inflationary pressures. . . . Since our present policy has
worked so well—witness, for example, housing’s strong sustaining role during
the 1948-1949 and 1953-54 recessions—we think there’s a lot to be said for
keeping it—until it can be shown that the policy . . . is leading to serious and
lasting trouble.”

VA-FHA offices recognize discounts in appraisals, lenders say

MORTGAGE INSIDELIGHTS: Mortgage bankers agree that VA in many areas,
FHA in a few, are allowing generously for discounts in their valuations. Where
such allowances are made, builders are staying in FHA-VA programs. Where they
aren’t many builders are turning to conventional financing or even shutting down
until the money market eases. . . . Some Detroit mortgage bankers now hold back
10 points from a builder on closing until an investor picks up the mortgage and the
deal is finalized. . . . Most mortgage bankers now require a proviso that the mort-
gage will be written at highest legal interest rate at time of closing, not at time the
contract is signed—hoping FHA-VA interest rate is increased meanwhile.

Builder Joe Eichler’s thoughts on the changing house market

Builder Joseph Eichler of California, whose striking Jones & Emmons experimental
steel house is previewed on p. 79, has some equally striking thoughts about the
changing nature of the housing market—a changing nature that had a lot to do
with why he built the house at all. “The GI loan market,” says Vice Pres. Ned
Eichler, “is evaporating. With it is going the comfortable backlog of demand for
medium priced, quickly built housing. The reduction in GI demand plus rising
incomes of American families have made us more and more aware of the demand
for quality homes—homes in the $20,000 price range.”

As the Eichlers see it, the potential market that can be tapped with features from
so forward-looking a house as his X-100 consists of at least two new groups:
1) a sophisticated white collar class that has so far refused to budge from city
apartments for the kind of houses most builders put up and 2) second-time
buyers who are tired of what Eichler calls “anonymous tract houses.”

FHA rules for 220 require 3% equity

FHA has decided to allow full 10% profit allowance Congress directed on
Sec. 220 mortgages (urban renewal housing). But the agency will also require
a permanent 3% cash equity investment from sponsors. Builders say the second
rule undoes all the incentive created by the first one. Replies FHA: necessary to

insure “integrity.” NEWS continued on p. 42
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Ready for immediate installation

Packaged Heatmaster heating
unit is easily the best way
to winterize a home!

C-E has designed this small gas fired home heating
unit for use with any type of hot water radiation. It
is shipped as a completely assembled hoiler—abso-
lutely no on-the-job assembly is required ! Occupies

only four square feet of space. Can be installed
almost anywhere in the house. Approved for use
on combustible flooring too!

Pre-engineered and packaged

Simple gas and water connections to boiler are
made external to the unit. No assembly or connec-
tions necessary to be made within the cabinet. All
operating parts are in place for easy installation.
Every C-E Home Heating unit is equipped with
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these standard furnishings: Circulator, expansion
tank, gas regulator, gas automatic pilot and safety
valve, gas flue diverter (draft hood), control relay,
gas control valve (solenoid), tube brush, tempera-
ture, pressure and altitude gauge, drain valve,
manual air vent and complete internal wiring and
piping ready for system hookup.

Patented features

C-E’s patented aluminized steel burners are de-
signed for use with all domestic gas fuels. The gas
control arrangement, consisting of gas pressure
regulator, automatic safety cut-off and solenoid is
in place and is readily accessible for easy servicing.

The boiler heating surface consists of 92 feet of
1" steel tubing. Tubing is bent by C-E’s exclusive
process and welded in accordance with ASME code.

GAS CONTROL
ARRANGEMENT

Small radius bends and compact tube arrangement
make for maximum transfer of heat to water. Small
water volume of the C-E boiler (approximately
3 gallons) provides efficient utilization of fuel
and practically instantaneous response to heating
demands.

Add air conditioning

Homeowners desiring the comfort of air condition-
ing can add a chiller unit to the system at a later
date. The boiler is specifically designed for this
addition. If C-E room convectors are used and
piping properly insulated with original heating
installation, the summer air conditioning can be
accomplished by simple interconnections between
boiler and chiller units.

BOILER
HEATING
SURFACE

About C-E

The C-E domestic home heating unit is built by
Combustion Engineering, one of the world's larg-
est manufacturers of steam generating equip-
ment, with 70 years experience and “know how.”
Combustion Engineering is currently designing a
steam generator for the Philadelphia Electric
Company power station which will be the most
efficient station in the world. This C-E steam gen-
erating equipment is being designed for 6000 psi
to produce steam at 1200°F. This will be the high-
est pressure and temperature ever projected for
utility stations. This is an example of the kind of
work that typifies the company behind the C-E
home heating unit.

Take advantage of the many benefits C-E Heatmaster Home Heating
and Air Conditioning offers by sending for more information now.

HEATMASTER

The easiest way to winterize a home

COMBUSTION ENGINEERING INC., Home Equipment Division, 911 West Main Street, Chattanooga 1, Tennessee
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MORTGAGE MARKET:

Tight mortgage money foreseen for
6 months; plant expansion blamed

Q. How long will the mortgage drought last?

A. Not just until the interest rate on FHA and VA loans is boosted—as now
seems likely—from 42 to 5%. Mortgage money will probably stay scarce and
expensive until the whopping demand for money to finance plant and equipment
expansion dwindles. That should be at least six months.

Congress can be expected to increase the VA rate, perhaps as early as
the end of January, many housing spokesmen were saying privately last
month. FHA already has power to raise its interest, but government housing
chiefs apparently have ruled out solo action by FHA.

Demand by industry groups for a VA-rate boost is growing. The Natl.
Lumber Mirs. Assn. has come out flatly for flexible mortgage rates—long urged
by mortgage bankers (see p. 47). NAREB President Clarence M. Turley says
it is “virtually certain” that the nation’s organized realtors will endorse a rate
hike this month. NAHB President Joe Haverstick concedes there “may be no
alternative but to ask for an interest rate increase.” HHFAdministrator Albert
M. Cole. in his talk to NAHB directors in Boston, virtually suggested that
NAHB bring in such a proposal. (So far, NAHB policy is noncommittal.)

Whether a rate boost to 5% will be enough to start money flowing into
FHAs and VAs in quantity is a question. Many a mortgage banker argues
514 or 5% % is necessary now to make the yield after servicing competitive
with other investments (i.e. about 4.6 to 4.7% ). Some think FHA may tack
a service charge on top of a 5% rate, if that is all Congress will permit for VAs.

Plant and equipment expansion, economists figure, will sop up $4 billion
more of lenders’ funds this year than last. That takes a whopping slice
out of money available for investment in other items, notably mortgages.

Here are the figures: last year, plant and equipment outlays by US industry
ran to $28.7 billion. Commerce Dept. figures indicate about 33% of it was
financed outside company resources. This year, it is expected to zoom to
$35.3 billion and Commerce says 38% is outside financing. Some home
builders blame fast tax-write-off for the big bulge, contend the government
should stop it (see p. 49). Sentiment in Congress grows for this move.

Mortgage money is still getting tighter.

Many big insurance companies have pulled out of the immediate VA-FHA
market altogether and are cutting 1957 quotas drastically. “I don’t blame
them,” says an East Coast mortgage man. Instead, lenders are turning more
to industrial issues rated “just as safe” and yielding 5% to 5%2%. So more
and more mortgage bankers have stopped issuing commitments to builders,
except at Fanny May prices. Some of the latter even carry a loophole that
if anything happens to Fanny May, there is mo deal at all.

A few mortgage men view the withdrawal of insurance companies as an
informal “sitdown strike to force the government to raise FHA and VA
interest.” Others argue that “this enforced leveling off is good business” because
it will wipe out threatened overbuilding, creating a better sales market when
money eventually eases.

Mid-September moves by the White House to ease mortgage credit have
been no help—and won't be.

The Home Loan Bank has noted no increase in advances since raising the
ceiling for borrowing from 10 to 122 % of assets. Moreover, S&L men say the
board has been quietly working to keep the lid on borrowing.

Fanny May experienced a spurt in immediate purchase offerings after it cut
the stock purchase requirement from 2 to 1%. Offerings reached $35 million a
week, but then slid—to $30 million, then to $25 million a week. The agency
rejects about 15% of offerings. President Stanley Baughman says he has
enough borrowing authority to last until March.

New ‘help’ for mortgage
pinch no help to builders

The administration’s second move billed as
help for the mortgage pinch looks as incon-
sequential as the first one.

The White House—apparently mindful of
the impending election—announced a slight
expansion of VA direct lending:

1. In 130 counties which have been sliced
from the direct lending list entirely and 250
more partly removed, VA will restudy the
situation to see whether direct loans should
be restored. The White House said ambigu-
ously “certain areas formerly eligible . . .
will be reopened.” Even if some counties are
returned to direct loan eligibility, private
lenders will still get first crack under
VHMCP.

2. Direct loans were authorized in eligible
areas when private VA loans are available
only on “restrictive credit terms,” said the
White House. VA translation: arcas where,
for example, lenders under VHMCP insist on
10% down.

Nine days later, President Eisenhower auth-
orized Fanny May to buy up to $20 million
of mortgages on housing for the elderly under
its special assistance program. This means
comparatively unmarketable aged-housing
loans under FHA Sec. 203 (b) or Sec. 207 can
be sold to Fanny May for 99, although reg-
ular mortgages may bring several points less.

Pics, Chicago

SWEENEY, COLE AND MASON

Federal housing chiefs
take the word to industry

The Big Three of federal housing—HHFA
Boss Albert M. Cole, FHA Boss Norman
Mason and VA Loan Guaranty Chief Tom
Sweeney—shuttled across the -eastern half of
the country to tell about the same story to
every industry group.

COLE
“The Fed is doing a good job of stabilizing
money.” But the steps the administration took
to case mortgage lending in September “do
not really meet the needs of home builders
today.”
MASON
Acknowledged that NAHB's FHA commit-
tee had made an “excellent and forceful” pitch
that FHA should allow for the cost of money
in its valuations and recognized that sales ex-
pense has gone up. But he hinted strongly
that FHA would turn both suggestions down.

SWEENEY

“Don't anticipate any extension of VA loans
for World War 2 veterans by the coming Con-
gress.” Between 1 million and 1.1 million
new dwellings “can be marketed in 1957.”

On discounts: “Get your relief from Con-
gress. We've been urged to take a realistic
view of discounts, In essence, the argument
runs: the veteran pays it so why not be honest
instead of devious?” Sweeney's answer: Con-
gress “admonished” VA to prevent discounts,
so VA must try.
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Garment workers to invest
$20 million in VA paper

The biggest investment yet of pension funds
in government-backed mortgages has been
approved.

The International Ladies Garment Workers
Union announced it will put $20 million (10%
of its combined reserves) in VAs now and
continue to invest $5 million a year. The union
is considering putting another $20 million in
FHA mortgages followed by $5 million more a
year.

ILGWU President David Dubinsky signed a
contract with the Chase-Manhattan Bank to
administer the investments. He called the
move both profitable and socially useful. He
estimated the union will net 4% from the
government-backed mortgages compared to
3% from the government bonds ILGWU is
selling. Most of the money will be invested in
lower priced homes: $9.000 to $10,000.

FHA discount drops 0.4;
off 0.9 in two months

Prices of FHA Sec. 203 mortgages for im-
mediate delivery on the secondary market
dropped 0.4 points in September.

Coupled with a half-point drop in August,
average price has now gone down 0.9 points
in two months. Average price Oct. | was
96.7, compared to 97.1 a month earlier and
97.6 on both Aug. | and July 1.

The price drop was general. Biggest plunge
was three-fifths of a point in the Southeast.
Prices represent an average of reports from
FHA's 71 insuring offices, not actual sales.

OrrermnGg Prices, FHA 203s
Immediate Delivery

Ocrt. 1, 1956 Sept. 1-Aug. 1

ZONE AVERAGE  RANGE AVERAGE
Northeast .. ... 99 95-par 99.5 99.5
Middle Atlantic. 973 95.5-98 97.7 983
Southeast ...... 96.1 94.897.5 96.7 97.1

North Central.. 96.6 94-99 97 97.2

Southwest ..... 96.5 95-97.5 969 97.3
West ... 96.8 94-99 97 97.8
United States... 96.7 94-par 97.1 976

MORTGAGE MARKET QUOTATIONS

SAVINGS & LOANS:

Natl. S&L

League asks 18 changes

to revamp HLBB, widen lending

An 18-point plan calling for major changes
in the Home Loan Bank System has been
adopted by governors of the Natl. Savings &
Loan League.

James E. Bent, president of Hartford
(Conn.) Federal S&L Assn. and chairman of
a 96-man committee that worked two -years
Fabian Bachrach  on the proposals, says
they “would go a long
way toward breaking
the mortgage money
squeeze that has cur-
tailed home building.”
Bent adds: “The time
has come for the HL.LBB
to widen its sights in
line with the tremend-
ous economic expansion
since World War 2.
BENT The proposals will be
given informally to the Senate banking com-
mittee this month as it begins a study of over-
hauling the nation’s banking structure.

Four of them have received wide publicity.
based on the 625-member league's announce-
ment of their adoption by its board last month
in New York. These advocate:

1. Elimination of selective credit controls
over housing, The report says there should be
no such credit controls over Federal Home
Loan Banks such as the present limit on loans
to member S&L's of 12%2% of their capital.

If credit restrictions are needed to curb
inflation, argues the league, the Federal Re-
serve should impose them under existing
laws. If more brakes are needed to limit
housing, they should be imposed simultane-
ously on all lenders and on VA direct lending.

2. Revocation of the HLBB regulation limit-
ing conventional mortgage lending by S&Ls to
a 50-mi. radius from their offices, Such loans
—either direct or participating—should be
limited to 20% of mortgage portfolios and

be serviced by another (e.g. local) S&L.

3. Adoption by the HLBB of regulations to
create facilities for mortgage warehousing from
long-term funds and “creation of a secondary
market within the HLBB system.”

4. Authority for S&Ls to borrow money
from pension funds “or similar funds” on a
contractual basis “entirely separate” from
normal savings procedure. (S&I. leaders say
the HLBB recently quashed a multi-million
loan from pension sources, which S&Ls would
have used to expand mortgage lending. )

Stand on conversions

Sweeping as these proposals are, they are no
more provocative than some of the others so
far unpublicized—apparently because New
York newsmen, though invited, did not cover
the meeting in the Waldorf-Astoria’s Starlight
Roof room where they were adopted as the
three members of the HLBB listened. The
most ‘significant:

Urban Renewal: S&Ls should be allowed to
make capital investments up to 20% of share
capital in land or buildings for slum clearance,
rehabilitation, minority housing and other de-
velopments “in the interest of community de-
velopment and public welfare.”

Personal loans: S&Ls should be empowered
to make personal loans up to $500 and three
years to depositors—up to a limit of 10% of
each S&L's savings accounts.

Stocks and bonds: S&Ls should be permit-
ted, subject to rules of the HLBB, to invest in
municipal “and other bonds.” The league
argues that savings banks and many state
S&Ls now have this authority, so federal
S&Ls should have it, too.

Giveaway promotion: HL.BB. reculations to
limit or restrain competition should be abolish-

continued on p. 47

(Sale by eriginating mortgagee, who retaing servicing.)
As reported to House & Home the wedls ending Oet, 13,

FHA 4Y;s (Sec. 203) (b) VA 4i/s
Minimum down®. Minimum down®- 25 year, 25 yr.
30 year 25 year 109 down 30 year, 2% down 25 year, 5% down 109 down or more
Imme- Imme- Imme- Imme. Imme- Imme-
City diate Future diate Future diate Future City diate Future diate Future diate Future

Boston local

par-101d par-101d par-101d par-101d par-101d par.101d

Boston local

par-101d par-101d par-101d par-101d

par-101d par-101d

Qut-of-state 95 95-96 95.-96 95.96 95.96 95-06 Qut-of-state 92e.95 94.95 92e-95 94-85 a a
Chicago 94 a 94-96 94.96 95.97 95 Chicago 94 a 94-96 94-96 95-97 95
Cleveland 965 9515h 97 95Y,b a a Cleveland 9614 95L5b 97 9515b a a
Denver 98-9815b 97\5-98b 98-98l5h 9715-98b 9714,-99bh 971,-99b Denver 96!%-98b 96-97,b 9614-98b 96-97/4b 97-99b 97-99b
Detroit 95.96 951, 96!/4,-97\, 97 9715-081%5 97V Detroit 94!/5-9517, 95 951/5-096l/ 96 96!/5-971/% 97
Houston 96 a 961/, a 965-97 a Houston 94.951% a 941,.06 a 96145-97 a
Jacksonville 95.951, a 95-95/, a 96 a Jacksonville 945,-95 a 941,.95 a 95145-96 a
New York 99-par 99.-par 99.par 99-par 99-par 99-par New York 99-par 99.par 99.par 99-par 99.par 99.par
Philadelphia 96 96b 96 96b 08 a Philadelphia 96 96b 96 96b 98 a
San Francisco a a a a c a San Francisco 94 94b 9415-95 a a a
Washington a7 97b 98 9714b 98 9714b Washington 96 9544b 97 96!/5b 9715 97b

"0 down on first $9,000

SOURCES: Boston, Robert M. Morgan, vice pres, Boston Five Cent Savings
Bank: Chicago, Maurice A. Pollak, exec. vice pres., Draper & Kramer, Ine.:
Cleveland, Willlam T, Doyle, vice pres., Jay F. Zook, Inec.; Denver, C. A.
Bacon, vice pres., Mortgage Investments Co.; Detroit, Stanley M. Barp, pres.,
Citizens Mortgage Corp.; Houston, Donald McGregor, exec. viee pres., T. J.
Bettes Co.; Jacksonville, John I, Yates, vice pres., Stockton, Whatley, Davin
& Co,: New York, John Halperin, pres., J. Halperin & Co,; Philadelphia, W, A.
Clarke, pres., W, A. Clarke Morigage Co.; San Francisco, Raymond H. Lapin,
pres., Bankers Mortgage Co, of California; Washington, D. C., George W, De
Franceaux, pres., Frederick W, Berens, Inc.
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’[mnuediale covers loans for delivery up to 3 months; fulure covers loans for
delivery in § to 12 months.

p Quotations refer to prices in metropolitan areas; discounts may run slightly
higher in surrounding small towns or rural zones.

p Quotations refer to houses of typical average local quality with respeet to
design, location and construection.,

NotTes: a—no activity, b——very limited market. e—some money available @ 259
down, lh-year term, d—mostly at par with some talk of discounts, e—includes
loans over $15,000, thus ineligible for F'NMA.




Edward Rose & Sons of Detroit have
built over 12,000 fine homes in the
past 34 years. They know the fea-
tures that mean real quality...add-
ing sales appeal while keeping costs
down. The firm’s founder and board

1:-;

1

‘Builder of
. over 12,000
fine homes

chairman, Edward Rose, says:
“Reynolds Aluminum products never
rust, give the homeowner a bonus of
important maintenance savings
every year. Buyers of Edward Rose
homes get a one-year written guar-

antee against construction defects,
so lasting quality is essential.” And
Sheldon Rose, Vice President, says:
“We plan right down to the smallest
detail. This means even buying alu-
minum nails.” The result is the bet-
ter value these builders advertise...
“Builders of the Largest Home for
Your Dollar.” Write for literature on
these home-selling products.

Reynolds Metals Company, Build-
ing Products Division, 2019 South
Ninth Street, Louisville 1, Kentucky

See “CIRCUS BOY,” Reynolds new dramatic adventure series, Sundays, NBC-TV Network.

YIREYVYINOLDS
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~ features Reynolds terme. AlUMInUm

GUTTERS

Now an established tradi-
tion in fine home-building..

for better appearance, for
rustproof permanence with-
out painting, for low cost.
Ogee style, embossed finish
in4”, 5", " sizes; half-round

/

- /

/
/

FLASHING

Lowest cost of all rustproof
flashing materials...best-
looking, too. Easier to cut
and handle...roofers prefer
working with aluminum.

Comes .019” thick in 50

Aluminum siding nails need
no deep setting or puttying
because they cannot cause
rust stains. Aluminum is best
for all exposed nailing. Wide

in 5" and & sizes. rolls, 14", 20" and 28" wide. range of types and sizes.

...and the Low-Cost, High-
Efficiency Insulation that's the AT
Best Vapor-Barrier, too!

REYNOLDS ALUMINUM
REFLECTIVE INSULATION

Now in new Builder’s Type... i
foil bonded to 40 Ib. kraft
paper...developed especially™“

for professional use. Foil

on one side and two sides, in

rolls of 250 and 500 sq. ft.,

25" and 36" widths.

BUILDING
ALUMIENWU M rrobucrs
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TAKE A CLOSE-UP LOOK AT

a

L

RS
v

i

Very few of your prospects for new kitchen equipment
realize the vast difference between Stainless Steel
Sink Bowls, as offered by competing manufacturers.
To the average home buyer, one Stainless Steel Sink
seems to look just like another. That is, UNTIL
several makes are placed side by side and these
comparisons are made.

First of all, notice the difference in finish. Carlton’s
exclusive extra polishing process gives Stainless Steel
the smooth luster of fine silver . . . And it actually
improves with use!

Together with Carlton’s smooth, gleaming finish,
is a built-in engincering design that makes every-day
sink chores seem a pleasure. Notice Carlton’s greater
| depth and more generous bowl capacity . . . Holds a

full gallon more water. See how Carlton’s. narrower
wall between bowls reduces splash when swinging
faucet spout. Observe Carlton’s thick sound-deaden-
ing undercoat . . . Cuts down dishwashing clatter .. .
transforms garbage disposer noise from a growl to a
gentle purr.

And don’t forget that you now install Carlton
Stainless Steel Sinks at the low cost of ordinary
cast iron!

Carlton Stainless Steel Sinks are distributed by
recognized Wholesalers of Quality Plumbing Supplies.
Write for illustrated catalog 144 and the name of our
distributor nearest you. Let him show you how much
extra Carlton offers at no extra cost. SINK DIVISION
— Carrollton Manufacturing Co.—Carrollton, Ohio.

W1 OR 4 REryny
‘“‘;_\“ * B
« Guaranteed by *

“We give this seal to no one— A
Good Housekeeping
1,40 _

the product that has it—earns it.”
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ed, as should “regulations of a public utility
nature to control rates.” (The HLBB has just
banned giveways costing more than $2.50 to
help lure new savings accounts.)

Liquidity: Existing liquidity requirements
(4 to 8% ) should be amplified with this ad-
ditional requirement: 1) 5% of all borrowings
due within 18 months, 2) 100% of all escrow
(e.g. tax, insurance) accounts held for others,
3) 100% of commitments, including loans in
process, in excess of nine times the preceding
12 months average repayment of principal on
all mortgage loans, plus or minus the preced-
ing month’s net increase or decrease in savings.
HLBB currently requires 6% liquidity. But
S&Ls can borrow the money. Effect of the pro-
posal would be to require S&Ls to be liquid
with their own money.

Conversions: “There should be a workable
and practical two-way street between state and
federal associations and stock and mutual as-
sociations. Conversion procedure should be
one that will withstand scrutiny from Congress
and the public. Care should be exercised to
see that the shareholders are fully and ade-
quately informed and protected as to the fair
value of stock resulting from their rights and
privileges, if any.” The report urged that the
HLBB establish a “fair value” of stock in a
converting association and that the value be
announced in writing to “all parties entitled
to stock rights.” Added the report: “Reserves
of the mutual association should be kept intact
upon conversion . . . and not depleted.” The
recommendations, it said, should apply-only to
future conversions.

Variable dividends, branches

The league’s report also included three pro-
posals of technical significance;

AutonoMy: Regional Home Loan Banks
should have “more autonomy™ including *‘com-
plete freedom of action to provide credit within
limits and at rates” they set themselves, subject
to liquidity requirements set by Washington. Ex-
traordinary demand for money in one area should
be met by local interest rate increases, not ration-
ing of funds.

VARIABLE DIVIDEND RATES: S&Ls should be al-
lowed to set variable dividend rates, provided
accounts of the same classification get the same
rate. Reason: “in various sections, different types
of accounts receive greater competition from out-
side investments.”

BrancH orrices: The HLBB should relax its
policy on approving branch S&L offices.

HLBB asks Senate group
for more regulatory power

The Home Loan Bank Board wants more
power to regulate the savings and loan in-
dustry.

It asked the Senate banking committee.
which opens a broad study of government
financing and credit programs this month, to
consider giving it authority to:

1. Look into and regulate relations between
member or insured S&Ls and “affiliates.” In-
dustry spokesmen say the board is mainly
concerned about tie-ins between S&Ls and
title and escrow firms on the West Coast.

2. Exercise more control over S&Ls who
are not members of the Federal S&I. Insurance
Corp. Some 800 S&Ls. mostly small ones, be-
long to the home loan system but not the in-
surance corporation.

3. Remove officers and directors of S&Ls
for serious violations of law or regulations.

4. Regulate conversions from mutual to
state-chartered stock S&Ls. Institutions under
the board’s control now have to make such
switches in two jumps, first becoming state-
chartered mutuals,
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MBA CONVENTION:

News

Tight money, decreasing starts fail
to make mortgage bankers gloomy

A little gloom could have been expected
when the Mortgage Bankers Assn. convened
in mid-October—but there was none,

Despite tight money and decreasing hous-
ing starts, mortgage men seemed so used to
crises in the money market that this worst
crisis of all failed to upset them.

As one big mortgage banker explained it:
“I'm not here to make a deal [for commit-
ments from big lenders]. It's useless to try.
I just came to find out what's in the wind.”

From convention speakers and from con-
versations in private suites at Chicago’s Con-
rad.Hilton Hotel, this is what he and 3,000
other MBA members learned:

1. Most large institutional lenders have
virtnally withdrawn from the FHA-VA mort-
gage market and intend to stay out until
yield is improved through a higher interest
rate.

2. There will be no FHA-VA interest rate
increase, at least, until Congress convenes in
January and can raise the fixed VA rate.
Best bet: a hike to 5% with a chance for
5Y4 % . The flexible rate long sought by MBA
looks like a political impossibility.

3. The mortgage market will get tighter
before it eases. And even if the FHA-VA in-
terest rate is increased, mortgage money will
remain scarce in the first half of 1957.

Unlike NAHB directors who cried that the
administration’s tight money policy is crippling
home building, mortgage bankers seemed
overwhelmingly in favor of credit restraints
against inflation—though regretful of what it
is doing to home building.

They applauded as Under Secretary of the
Treasury W. Randolph Burgess defended the
restraints as a blessing in disguise for home
buyers. Said Burgess: “Lower interest charges
do the home-buyer little good if inflation
raises the cost of homes. For example, an
increase of only 8% in building costs would
cost the home buyer with a $10,000 mortgage
twice as much over a 25 year period as the
cost of an interest rate rise from 4% % to
5%. What is true for the home buyer is true
for the businessman as well,”

Bread & butter backlog

Lack of concern among mortgage men was
not difficult to understand. Most have big
servicing portfolios. Big FHA-VA originators
who have turned to Fanny May reported
happily that offerings are being processed
within 10 days. “They're doing a wonderful
job,” glowed a Southern mortgage banker.

MBA’s pitch for a flexible FHA-VA interest
rate was made by outgoing MBA President
Lindell Peterson.

Said he: “It is clear everywhere that the
penalty for controlling rates is the diversion
of funds from the controlled area whenever
the fixed rate is below the market rate. . . .
The ideas that certain classes of borrowers
have a right to a lower interest rate than
others and that the insurance or guarantee
was more than a means for obtaining easy
terms as to down payment and maturity is
really of recent development. But they have
become fixed ideas which the starkest of facts
have not uprooted.”

Peterson disclosed that he had written to
all members of the Senate and House, asking
their support of his flexible interest plan. Of
225 replies received to that time, most said
they would study the suggestion, a few said
they liked it, a few said they opposed it.

Pics Chicago

Welcome 1o Chicago is extended by local
MBA President John R. Womer (I) as MBA
convention opens. With him are (I to r) Dr.
Arthur A. Smith, vice president of the First
National Bank of Dallas, Under Secretary of
the Treasury W. Randolph Burgess and out-
going MBA President Lindell Peterson.

One of the letters was forwarded by Sen.
Barry Goldwater (R, Ariz.) to Fed Chairman
William McChesney Martin who replied:
“[Peterson’s] basic suggestion that Congress
should give consideration to providing greater
flexibility in the rates on FHA-insured and
VA-guaranteed mortgages, is a constructive
one.

Following Peterson to the rostrum, Presi-
dent Clarence Turley of NAREB told the con-
vention that he is confident NAREB will in-
dorse flexible FHA and VA interest rates at
its St. Louis convention this month.

Is public housing rifling the till?

Turley bitterly attacked the sale of public
housing authority bonds in competition with
mortgage investments: “Over $2,175,000,000
of these income tax free bonds have been
placed on the market. . . . The latest offering
in June was an issue in excess of $91 million
at an average interest cost of 2.4867%. For
a corporate investor subject to 52% income
tax, this is the equivalent of 4.782% in com-
parison with a mortgage loan subject to in-
come tax.

“This is wrong. It tends to reduce the
available supply of funds for mortgage lend-
ing and other investments.”

The bad news on the interest rate was
brought to the convention by HHFAdminis-
trator Albert M. Cole and FHA Commis-
sioner Norman Mason. Said Cole: “Right now
I cannot foresee any action on FHA and VA
interest rates. I do not believe we could do
anything about one of them without doing
something about the other. Only Congress
can take the kind of action that would be
equitable.”

Added Mason caustically: “We have had
no assurance from anyone that an increase
in the interest rate would cause any more
cash to be in circulation or insure more cash
for home mortgage loans.”

Thomas J. Sweeney, VA's loan guaranty
chief, did not entirely agree. He said:
“[An interest rate increase] would divert a
larger portion of the existing supply [of
money] into GI loans at the expense of other
competitive investment needs.”

MBA elected John F. Austin Jr. its 1957
president (see p. 83). He is president of T. J.
Bettes Co. of Houston, largest US mortgage
banking firm. New vice president is John C.
Hall, president of Cobbs, Allen & Hall of
Birmingham, Ala. NEWS contimted on p. 49
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EMPRESS BULLETIN BOARD:

SAN ANTONIO — Today, you would ex-
pect an industrial revolution to use some-
thing like atomic energy and cost billions.

- But it seems that good engineering and
careful planning can still change an old
industry without atomic power and at very
little cost. Empress Bricktile Co., a division
of Felder Engineering of this city, an-
nounced recently a series of major develop-
ments to revive the use of unglazed flat
ceramic tiles for lightweight masonry
veneering of homes at a new economy price.
History reveals that the ceramic ftile in-
dustry lost this veneering market about
1500 years ago when the price started sky-
rocketing. The old square shape of the tile
has been modernized to a rectangular brick-
face shape. The new size is 234 inches by
8 inches. The new thickness is a double
strength % inch. The surface is not glazed
‘and the natural fired clay color goes all
the way through the tile. In fact, the ex-
posed surface looks the same as a modern

rick; so it is called a “bricktile”.

The basis for the new economy of this
old product is a development that uses the
existing facilities of the clay brick industry.
This represents $750,000,000.00 saving in
new capital inyestment that would be re-
quired if existing equipment and services
could not be used. The Empress firm is
arranging to buy the total “bricktile” out-
put of the leading clay brick firms who are
to be licensed to produce a regular size
briek unit (2% x 3% x 8) that is actually
five “bricktiles” sandwiched together into
a single “clay-bonded” brick. It seems that
the Empress people furnish each brick plant
with a simple device that converts the
normal brickmaking operation into a tile-
making operation. Yet the brick plant is
actually making regular size bricks that
will be converted into tiles after shipment.
Each brick manufacturer is said to make
about $9.00/M bricks more net profit than
normal from this cash-before-delivery op-
eration. Looks like a mutually beneficial
arrangement.

. Since the tiles are shipped in the form
of regular size bricks, the Empress firm
plans to use the existing regular brick
distributors who are experienced in this line
and have the required facilities. The exclu-
sive distributors are said to make $10.00/M
instead of the present $5.00/M. The only
change in the present brick distribution
setup is that the distributors are to be true
| wholesalers and sell only to their licensed
dealers. As each clay-bonded brick will
eventually become five wall tiles, it is
claimed that coast to coast shipments can
be made for less than 8 cents per square

| foot of completed wall area. The freight

cost will be 1/5th that of ordinary brick.

Mr. Lawson Felder, President of the Em-
press firm, states that they have devoted

EMPRESS BRICKTILE COMPANY

7 years to improving and lowering the con-
struction cost of ceramic tile veneering.

Distributors And Builders
‘To Double Profits With
Revived Tile Industry

116 OLMOS DRIVE WEST

He said that his firm’s tiles can be applied
to a surface by the present tile-setting
methods and also by his new method called
“dry-wall positive anchoring” that gives
guaranteed crackproof construction. He
went on to say that regular brick veneer
itself is low cost; but the heavy weight of
the bricks requires heavy construction to
carry the load and makes the total cost
high. His firm’s tile veneer will have the
same in-the-wall price as regular brick,
without the heavy construction cost, This
is an advantage for the architects and
builders who are usually required to pay
a premium price for lightweight masonry.

Ag ceramic tile veneer construction is not
new, the firm plans to use existing ex-
perienced brick and tile contractors for
licensed exclusive dealer-contractors, A fur-
ther source will be those reliable contract-
ors who are now promoting the many imi-
tation lightweight masonry veneers that
will soon lose their market. Mr. Felder
states that these skilled craftsmen have

the experience required for his firm’s |

ceramic tile construction. He also stated
that licensed dealer-contractors will make
33% profit on completed construction for
builders. To guarantee the quality of con-
struction, only licensed contractors will do
the work. It is at the final job-site that
each clay-bonded brick is parted into five
bricktiles for the ceramie tile veneering.

This industrial revolution shows careful
planning. Getting away from the high costs
of the old specialized ceramic tile industry
is a good basis for the Empress firm’s bid
for success. Builders and home-owners will
have to wait until spring, 1957, for this
economical ceramic tile veneering. Then,
the Empress firm will launch an extensive
national program to make this construc-
tion available to the building industry on a
national scale. It is possible for the entire
building industry to double profits with
this revival of a historic quality product.

At this time, additional information
is being given out only to Venture Capi-
talists, Brick Producers, Distributors and
Dealer-contractors who might want to
join in this new revived industry as in-
dependent associates having exclusive
territories. Please ask specific questions
about the part of the program that you
are most interested in. We will need
some of your background data so that
your questions can be answered intelli-
gently. A number of choice distributor-
ships are still available.

Architects, Engineers and Builders will
receive information, samples, etc. from
regional Distributors as soon as licenses
are granted. A full color illustrated bro-
chure will soon be available.

SAN ANTONIO 12, TEXAS
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HOUSING MARKET:

NAHB directors hear cry for halting
‘inflationary’ federal construction

You could see the effects of the buyer’s market and the mortgage crisis
in the way NAHB directors went about their fall meeting in Boston last month.

For one thing, mortgage money wasn’t to be found in that normally surplus
money pool—at least not at prices builders wanted to pay. Even inside Massa-
chusetts discounts had replaced premiums on FHA and VA loans. One local
builder was offering a Boston bank FHAs at an unheard of 97V4.

And Boston is a long way from Washington, where most builders were
looking for relief. It seemed unsurprising when the directors ended their
session a day ahead of schedule and quickly fanned out to attend to the
urgent business of their own business.

Former NAHB President R. G. “Dick” Hughes struck the keynote of
the sessions with a blunt talk demanding the federal government stop
singling out home building to carry the brunt of its battle against inflation.

“Let the government prove it is sincere about fighting inflation,” he said
in effect, “by stopping its own inflationary spending.” Hughes asked four things:

1. Stop building Capehart Act military housing (“desirable but certainly
not necessary”) which is “devouring $3 billion” of mortgage money.

2. Stop building post offices, “etc.”

3. Re-evaluation of defense spending.

4. Re-establishment by the Federal Reserve of a voluntary credit restraint
program akin to the one that held down lending during the Korean war.

Attacking laws forbidding builders to pass on discounts on FHAs and VAs
to buyers, Hughes cried: “Not another industry in America is forbidden to
pass legitimate costs on to its consumers.”

Chairman James Downs of Chicago’s Real Estate Research Corp. promptly
backed him up. “The real problem of the builder is not the money market,”
he said. “It's discrimination.” Downs added that artificially depressed starts
now mean that a backlog of housing demand is already abuilding,

Housing output will not fall below 1 million starts a year, Downs predicts,
because pent-up demand will assert itself.

The next three months will be the worst, he forecast. “In the first nine

months of '57, starts should begin to rise again and in the last quarter of
the year they should be above the levels of the last quarter of '56.”

EX-NAHB PRESIDENT HUGHES (AT ROSTRUM) ASKS EQUAL TREATMENT FOR HOUSING

NOVEMBER 1956

Housing starts drop to 93,000,
19% below September 1955

dwelling units

source: BLS

TR T T N R B e e
September housing starts fell to 93,000
(89,900 private, 3,100 public)—19% below
the level of September a year ago. For the
first nine months of the vyear, starts totaled
879.300—17% below 1955 January-Sep-
tember mark. To reach 1.1 million for the
vear, starts must average 80,200 a month
during the last quarter.

Applications plunge below ’55
levels: FHA 41°%, VA 33%

dwelling anits

Jfmamjjasona
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Best available statistics indicate the pace of
housing starts will sink more before the bot-
tom is reached. FHA and VA applications
were both far below their levels for last vear
during September. FHA applications totaled
14,029 (13,371 homes, 658 projects) 41%
below the same month last year. VA ap-
praisal requests totaled 30,007, down 33%
from Septemer 1955. For the first nine months
of this year, FHA applications are off 31%
from 1955, VA requests off 36%.

It’s official: VA spurns
MPR changes set by FHA

VA has rejected four of the 11 changes
in minimum property requirements approved
last year by FHA (Aug. '55, News),

Instructions sent VA regional officers Sept.
6 branded these relaxations of FHA rules
“unacceptable” to VA:

1. Softening of rules that dwellings must be
completed and ready for occupancy. FHA de-
cided not to require that utilities be turned on
before occupancy because some gas and elec-
tric firms were refusing to do so until owners
actually moved in. VA contends “the cost of
incomplete work could involve many hundreds
of dollars.” Sample: if a gas furnace or range
is not working right, the owner would not find
out until too late.

2. Elimination of downspouts and gutters.
FHA now permits this where there is ample
roof overhang and enough ground drainage.
VA argues that roof water could “flow over

continued on p. 52
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SALES BUILDERS
FOR HOME BUILDERS

Beauty sells homes! Build more beauty into your homes
with USG® lath, plaster and paint—
from your U.S.G. building materials dealer

Offer prospects more-home- ISR
for-the-money, and still keep A
your own costs in line, by
using U.S.G. produects like the
ones shown on these pages.
They’re engineered with
your problems in mind —de-
signed to work together to
cut your costs . . . speed
your sales. Investigate them s
—it will pay you! the greatest name in building

) GYPSUM

T —

SECRET OF CRACK-RESISTANT WALLS is the spring steel clips
used with U.8.G.’s ROCKLATH Resilient Lathing System. The plaster
base is floated free from framing, which provides maximum resistance
to eracks due to structural movement. Also provides extraordinary
resistance to sound transmission (loss rating up to 47 decibels).

QUALITY AND VALUE are evident to prospective
home owners when you feature plastered walls
and ceilings. RED TOP* STRUCTO-LITE* perlite-
gypsum hasecoat plaster is mill-mixed, requires

COLOR STYLE INTERIORS TO ORDER and help
close sales with new TEXOLITE* Stylist-Created
Color Schemes. Prospects choose from seven ex-
citing new decorating schemes specially created
by leading color authorities. Each scheme, dis-

*T.M. Reg. U.S. Pat. Off,




only the addition of water—saving time and materials,
In many construections it fights fire up to twice as long
as sanded plaster, yet is 50% lighter in weight. Stabilized
set assures maximum strength of the plaster slab.

played on a professional color-style card, is planned for
perfect room-to-room color harmony. Each can be used
with assured good taste in any home, regardless of size,
design or climatic location. These selling advantages are
yours with a minimum paint inventory.

How to build more “sales-quality” into your homes

BUILD, INSULATE, CONTROL MOISTURE in one
low-cost operation with Insulating ROCKLATH* plaster
base, applied to outside walls and top floor ceilings.
Aluminum foil backing provides a superior vapor
barrier, protects framing from damaging moisture
condensation. Properly installed, it reflects 959 of
sun-generated heat rays, keeping rooms up to 15°
cooler—an important sales feature,

For complete information on the products and
methods shown here, fill in this coupon and mail it
to United States Gypsum, Dept. HH-64, 300 West
Adams Street, Chicago 6, Illinois.

[] Insulating ROCKLATH  [] STRUCTO-LITE Perlited

Plaster Base Gypsum Basecoat Plaster
] ROCKLATH Resilient [] TeExoLITE Decorating
Lathing System Schemes
(Please print)
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CHROMALOX

Electric Baseboard Heating

makes home modernization
a bigger bargain!

If heating added-on-rooms, gamerooms, finished attics, closed-in
porches and breezeways has been a snag in your remodelling business,
it will pay you to investigate Chromalox Electric Baseboard Heating
right now. Many contractors and builders have found it to be the
perfect answer for tricky remodelling jobs . . . and home owners
appreciate the savings in installed cost.

NO CONSTRUCTION PROBLEMS Chromalox Electric Baseboard installs
as easily as a lighting circuit. Two screws hold it—two wires connect
it. There is no need for costly duct or pipe runs to the central system.

IT'S PACKAGED HEAT Chromalox Electric Baseboard is a completely
factory-assembled heating package with blanks, corners, and trim.
And Chromalox Baseboard is the only electric baseboard with com-
plete snap-on trim pieces and accessories. What’s more you don’t
have to contend with the problem of adapting the existing central
system to the added heat load.

IT'S PRACTICAL Chromalox Electric Baseboard Heating gives you
individual room control. That’s because the heat is generated and
controlled right in the room. And with proper insulation, operating
costs are surprisingly low. Your customer gets a bonus of clean,
genuine comfort with low maintenance, and a minimum of incon-
venience during construction.

Write for your Chromalox Home Heating Guide, Bulletin 960.

fOMa,,
=0,

=y Edwin L. Wiegand Company

-

B-823

Residential Heating Department

T i 7770 Thomas Boulevard, Pittsburgh, Pa,
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doors, windows and against foundation walls.”

3. Elimination of finished flooring where
the builder guarantees to install wall-to-wall
carpeting or other floor cover. VA contends
this could “work as an expensive disadvantage
in event of resale.”

4. Elimination of anchor bolts in some
cases. VA rejected it without explanation.

FHA says builders raise
costs by topping MPRs

Are home builders themselves responsible
for much of the high price of today's homes?

FHA Commissioner Norman Mason now
claims, in effect, that they are.

He announced results of a new FHA study
in 12 cities which he says show from 22.4%
to 47.7% of the cost of homes is added by
the builder bevond the minimum property
requirements to make his houses more mar-
ketable.

Estimated replacement cost of 120 homes
analyzed averaged $12,402. exclusive of land,
he said. If the same houses had been limited
to the minimum property requirements, said
Mason. the cost would have averaged $7.521.
That is a difference of $4.881, or 39.35%.

In other words, he said, “three-fifths of
the cost went to meet FHA requirements, two-
fifths went into amenities. These amenities,
although unguestionably desirable, are not es-
sential , . . Tt seems. therefore, they offer a
fertile field for exploration in cost savings.”

FHA extends low-grade
MPRs to three programs

Low-grade MPRs of the Sec. 203 (i) pro-
gram have been extended by FHA to three
more programs: Sec. 221 replacement hous-
ing, Sec. 222 housing for military families
and sales-type Sec. 213 co-operatives.

Purpose: to encourage builders to put up
more low cost housing. In all these programs
but 221, maximum mortgage is $6.650—95%
of a $7.000 house. For 221 the top is $8,550
—95% of a $9.000 house. ($10,000 is top
price in a high cost area.)

Main differences between 203 (i) MPRs and
those of FHA’s regular Sec. 203 (b) are:
smaller room sizes, smaller lot sizes with the
house, itself, allowed to cover a greater pro-
portion of the land, omission of finished floor-
ing and interior painting. FHA is more liberal
in approving land, is less strict about sewage
disposal and water systems.

FHA’s concern for the low cost house is
of recent origin though there has always been
some form of minimom house program in
FHA. This new concern results from increas-
ing costs and continual upgrading which have
taken most 203 (b) homes beyond the $10,000
mark though FHA brass is convinced there is
still a big market for cheaper homes.

The 203 (i) program has had only mediocre
success since its birth in 1954, Tt allows a 95%
mortgage on a house valued up to $7.000. On
top of the going FHA interest rate, it allows a
5% service charge as incentive to lenders.
There were 14,353 Sec. 203 (i) homes built
in 1955. The leaders among the states and
territories:

Michigan ...... 1,897 Puerto Rico ...1,039
heas L e 1,749 New York ..... 1,011
FIOrds . oouscnins 1,073

Reason for much 203 (i) activity in Mich-
igan is existence of large area around Detroit
where FHA will not insure 203 (b) homes be-
cause of inadequate sewage and water
facilities.

NEWS continued on p. 57
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D WORK AREAS

With Gold Seal Linoleum—Sequin® is the modern textured linoleum—its With Gold Seal Nairon®™ Plastics—Top the built-ins with non-porous
basic simplicity makes it right for every decorative plan! And “Sequin™ Nairontop®, color-match the floors in clean-easy Nairon Standard Tile
is 50 easy to clean —household spills just wipe off ! Its bright, clear and yard goods, or luxurious tiles of 14" Nairon Custom. Nairon Plastics
colors are inlaid—for lasting beauty. Its exclusive SuperFlex® backing fit every remodeling need, keep their carefree sparkle year after year.
eliminates need for an extra lining felt . . . cuts installation time and Dozens of exciting patterns with correlated colors—and a Nairon product
cost. Available in standard gauge and 14" yard goods. to satisfy every customer’s taste and purse!

It's easy to sell a remodeling job

with OeoLS’eaf, floors and walls!

' ] LU DT e R TR EN they're thinking of redoing a room—or redecorating

-f ol the whole house — Gold Seal Floors and Walls can clinch
"-9:- the remodeling sale for you! With Gold Seal, you offer the com-

plete line—materials, sizes, colors, prices—right for any and
every “operation home improvement.”

Prospects are sure to find what they want in Gold Seal’s
tremendous variety of stunning new designs and colors—in
versatile Nairon plastics, practical Vinylbest*, quality Inlaid
Linoleum, popular Congoleum® and Congowall®—a full choice of
tiles including—linoleum, plastic, cork, rubber and asphalt!
You'll sell them right away on remodeling with Gold Seal!

Ask your Gold Seal Dealer about the ABC *Buy Now—~Pay Later Plan" and
tell your customers about it! It's one more big reason you'll sell *em with Gold Seal!

GET FULL DETAILS FROM YOUR GOLD SEAL DEALER

FOR HOME—BUSINESS—INSTITUTIONS:

BY THE YARD AND TILES—Inlaid Linoleum » Nairon* Plastics - Vinylbest* Tile
Cork Tile « Rubber Tile - Asphalt Tile

PRINTED FLOOR AND WALL COVERINGS—Congoleum® and Congowall®

RUGS AND BROADLOOM~—LoomWeve®

@ 1956 Congoleum-Nairn Inc., Kearny, N.

FOR THE LOOK THATS YEARS AHEAD

CREATE PLAY AREAS—Iike this basement floored in Gold Seal Vinylbest Tile.
This all-purpose blend of vinyl and asbestos can be installed anywhere from -~
attic to basement, and is ideal over concrete subfloors and radiant heating. g - u
It’s outstandingly resistant to moisture, grease, and alkalies—another “plus™ { ;

when you're remodeling for recreation! Seventeen colors in 97 tile, 14” and A ; FLOORS AND WALLS

Yo" gauge—another remodeling sale clincher from Gold Seal.

*Trademark



Kitchens such as this “Carefree Classic” catch a woman’s
eye—help sell your whole house. Convenient pass-through
has wide G-E Waist-High Oven with drawers below, easy-
cleaning Porcelain Enamel Sink with Food Disposall,” top-

"

loading Undercounter Dishwasher. Against oak paneling are
G-E Base and Wall Cabinets, roomy Refrigerator-Freezer.
Center snack bar has built-in Range Surface Units. Available
in 5 Mix-or-Match colors and white at your G-E distributor’s.

G.E. and only G.E. offers you so much help from blueprint to house sale!

1. Kitchen Layout Planning.
General Electric’s Custom
Kitchen-Laundry Design Service
will help you in designing kitch-
ens and improving layouts.

2. Color Styling Assistance.
A General Electric distributor
builder specialist works with you
on appliance deliveries and in-
stallation—even on decoration.

3. Model Home Program.
General Electric gives you ad-
vertising, publicity and merchan-
dising assistance based on hun-
dreds of success stories.

]

4, On-Site Selling Aids. You
get on-the-spot demonstrations
of your General Electric kitchens
by experts—everything you need
for action at the point of sale!




with the exciting new
Kitchen-Laundry

Be the first to capitalize on it in your area

Let G-E products and service help you sell your homes
fast —whether they are priced at $9,600 or $96,000.

Dramatic New General Electric Kitchen-Laundries are

available NOW —right now.

No question about it! A house is easier to sell
when it’s equipped with a General Electric Kitchen-
Laundry.

When a prospect is enthusiastic about your kitchen,
she’s usually enthusiastic about your house. And we don’t
have to tell you how excited women can get about
General Electric Appliances.

Dozens of Styles Available in Five
Mix-or-Match Colors Plus White
General Electric modular kitchens, free-standing and
built-in appliances—the whole exciting General Electric
line in all colors—is available through your General

Electric distributor.

These new, magnificent appliances are ready to be
shipped to your building site now—right now!

No one else helps you as much as this

Your General Electric distributor will work hand in hand
with you, even before your house plans are drawn up.
And he will continue to work with you clear through
kitchen layout, appliance installation and final decoration
—right down to helping you select your paints.

Get all this assistance from General Electric for your

houses. Be the first builder in your area with the new,
dramatic General Electric Kitchen-Laundries. Contact
your General Electric distributor now. He will help design
and plan your kitchen and provide merchandising assist-
ance. Or write direct to General Electric Company, Home
Bureau, Appliance Park, Louisville 1, Kentucky.

New, big advertising campaign!

Prospects for houses will see the new, exciting General Electric
Kitchen-Laundry in colorful spreads in forthcoming issues of
Life, Better Homes and Gardens and other magazines. To sell
your houses faster, tie in with this powerful promotion in your
home town!

Progress Is Qur Most Important Prodvct

GENERAL {3 ELECTRIC

---—-----——-----—-1

General Electric Company, Home Bureau I
Appliance Park, Louisville 1, Kentucky

Yes! Send me by return mail General Electric’s free builder handbook I
that will answer my questions about Mix-or-Match Modular Kitchens. '

NAME

(please print)

STREET ADDRESS

--—_-—1

*Installation and accessories additional. Price cITY, __STATE I

subject to local variation. I PUB. NO. B24-0386 HH3
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Another sensational Pl@X[()IlG f .1'5’ l :
A Full Year Guarantee

wrwosgll  on multicolored textured paint

Plextone Stand
Include Thes

o “COLOR LEADERS”

-

™

The most startling news since Plextone. .. A full year guarantee
of this amazing color-flecked textured finish on walls! Only
Plextone can give such a guarantee because of its unsurpassed
durability. Plextone consists of two or more colors applied by a
single spray application, from one container, forming a multicolor
pattern of outstanding beauty and sales appeal. Be among the
first to offer Plextone guaranteed painted walls.

Write for complete information and the new Plextone color palette.

,;:‘.,j;.;'\ Color) P L E x I o " E ®

WORLD’'S LARGEST PRODUCER OF MULTICOLORED PAINTS

MAAS & WALDSTEIN CO
Architectural Division

2123 MecCarter Highway
Newark 4, New Jersey Title (or occupation)

MAAS & WALDSTEIN CO.
2121 McCARTER HIGHWAY, NEWARK 4, NEW JERSEY new PLEXTONE color palette

and application information

MIDWEST DIVISION : 1658 Carroll Avenve, Chicago 12, lllincis Addres

PACIFIC COAST DIV.: Smith-Davis Co., 10751 Venice Bivd, our 80{[1 year
Los Angeles 34, Calif. City

Nome

Company




NAHB SEMI-ANNUAL SURVEY

continued from p. 52

Home bhuilders risk financial suicide
continue building without firm takeouts

A staggering number of big home builders
have their financial necks out if mortgage
money gets any tighter.

An NAHB survey of 590 builders shows
that more than half are starting houses with-
out a permanent mortgage takeout.

This is precisely what President Joe Haver-
stick warned builders in September not to do.
“Do not start construction or advance very
far in project planning without written financ-
ing commitments for your long term mortgage
needs,” he wrote in a special message to all
39,000 NAHB members.

Why do businessmen-builders take such risks
when a little unexpectedly high discount can
go a long way toward wiping out the profit in
a whole tract.

One answer comes from a prominent Detroit
builder. Some big builders, he says, have as
much as $2 million of land (at $5.000 an
acre) under purchase“tontracts which may call
for payments anywhere from $125,000 to
$500,000 a year. “If they don’t build, they go
broke—or lose all they have already invested
in land,” he explains. “Frankly, T think some
big builders will begin to go broke early next
year if sales and mortgage conditions don’t
change.”

Surprisingly, the NAHB survey does not
indicate that builders booming ahead without
permanent mortgage financing are counting on
selling their loans to Fanny May. Less than
one-fifth of those surveyed said they plan to
use a FNMA commitment.

The survey was the second semi-annual pro-
file of market conditions and builders’ plans
made by NAHB Economist Nat Rogg. His re-
porting panel, he says, is heavily loaded with
large-scale operators. Some 48% of them
build more than 50 units a vear and over 28%
build more than 100 units a year. A BLS
survey in 1949 showed that only 3% of all
builders built more than 50 units a year, only
1% built more than 100 a vear.

Builders are gloomy about the housing
economy generally, but surprisingly opti-
mistic about their own business Cutting
back, apparently, is still something the other
fellow does.

Nearly 70% of the builders—think starts
will drop still lower in 1957, with a 10% drop
the “most frequently mentioned” figure. But
when they got down to cases (i.e. talked about
their own localities), only 52% of builders
predicted starts would be worse next year,
with a median decline of only 5%. When they
got still further down to cases by talking about
their own business, reported Rogg, they
“seemed to think next year would be fairly
good.” Many were uncertain—more uncertain
than usual—about their '57 plans, largely be-
cause of mortgage financing. But excluding
13% who could not furnish indications of next
year’s starts, home builders say they are plan-
ning a 6% increase in output!

The price of the average production-line
house is still going up, but not nearly as
fast it was a year ago.

The median sale price of the 1956 house
(in the survey) was $14,734, up 9% from
the average $13,522 house last year. Next
year's average price tag will be $15,250, up
only 3.5% from this year. About 44% of
Rogg’s panel is planning “basic and major”
model changes next year, and many who
aren’t had just made them.

NOVEMBER 1956

One third of builders handle trade-ins.
But for most of those who do, it is only a
small part of their business.

Of the traders, 17% reported no sales from
trades in the three months ending in mid-
September, date of the survey. Another 47%
found trades were less than 10% of their sales
and only 6% said trading was producing more
than half their volume. Only 17% of the
traders were using FHA firm commitments;
over half of these did so for all trading.

Completed unsold homes averaged about
half a month’s production—an encouraging
market sign.

About 37% of the panel reported no unsold
homes (compared to 36% six months ago).
Nearly half the 3,200 vacant units had been
unsold less than 30 days. For most builders,
this was the same or less than last year. An-
other 6,500 units were under way but not sold,
but only 27% of the builders reported that the
number in this category was above last year,

Sales costs were up for 409%, of the
builders, down for a negligible 29%,.

This is as good a confirmation as has crop-
ped up that home building has moved into a

HE&H Staff

House & Home marketing conference at
Boston hears Rogg report some of just-tabu-
lated findings.

“hard sell” market, mortgage crisis or no
mortgage crisis. Despite this, advertising by
the builder is accounting for only 1% of house
price and one builder in six reported spend-
ing nothing for advertising. Among those
who spend something, the median outlay is
1"2% of house price.

Two out of three builders still use their
own sales staffs.

One third sell through outside sales agents.
Median sales cost per house was 3%, but
the most frequently mentioned figure was 5%
—the standard realtor commission.

NAHB buyers’ schools
draw overflow crowds

Home builders have decided to educate
home buyers.

A model “School for Home Buyers” has
been started at the National Housing Center
to guide NAHB chapters across the US. The
first course held four nights in September was
so popular that hundreds of Washington home-
seekers were turned away. It covered financing,
design and site, construction and the home
owner’s responsibility. Among the faculty:
Carl Norcross of House & HoME,

Home buyers’ schools have mushroomed
this year. In most places (as in Miami and
Chicago) they are free meetings.

News

STANDARDIZATION:

Producers Council backs
modular window openings

The Producers Council has completed a
preliminary study of residential windows, con-
cludes that dimensional standardization for
rough openings is possible.

The producers agree with NAHB that stand-
ardization should be based on a 4" module.

Unlike NAHB which suggested two basic
widths and five heights, the producers pro-
pose no limit on the number of sizes, so long
as they are modular.

Russell 'W. Smith Jr., council technical
assistant, studied 89 windows produced by 52
manufacturers. He found that most modular
windows will fit a rough opening if the ex-
terior opening width is modular (multiples of
4” plus 34” tolerance for frame buildings).

NAHB had suggested widths of 303%” and
463", predicated upon regular 16" or 24”
center to center placement of wall studs. In ef-
fect the producers would have the rough open-
ing, itself, modular, not the placement of
studs. On this basis opening widths com-
parable to those asked by NAHB would be
3234 and 483%",

The Producers Council study does urge
manufacturers to continue efforts to reach a
standardized window dimension.

House & Home, which started the ball roll-
ing toward standardization with Round
Tables in May 1955 and February 1956, will
hold another on the same subject this month.

MATERIALS BRIEFS

Experts agree—costs going up

Most experts agree the cost of home build-
ing will continue to soar. They differ on how
much,

James Downs, chairman of Real Estate
Research Corp. of Chicago, says the increase
from Jan. 1 this year to next July 1 will be
a whopping 15%.

That’s too much, says Cost Analyst Col.
E. H. Boeckh of Washington. He predicts a
rise of 2 to 4% during the last third of
1956, but says the increase for one year is
never likely to be more than 5 to 6%.

Executive Director John M. Dickerman of
NAHB has not pinned himself down to a
figure. But he warns: “There are no present
signs that the upward spiral is going to be
halted.”

Retail paint prices up 5-6%

Household paint prices, which went up
5 to 109, at retail last November, are
going up again—this time 5 to 6%,.

At the wholesale level, the increase
amounts to 3 to 59, this time, added to
39, last November. Manufacturers blame
the hike on increased cost of raw ma-
terials, manufacturing, packaging and
shipping.

Lumber market continues soft

Lumber orders continue to lag behind pro-
duction on the West Coast despite more mill
cutbacks.

Prices now stand at post-World War 2
lows. Douglas Fir plywood (%" AD index
grade) is $67M but some mills are refusing
new orders beyond Nov. 1 at this price. They
are hoping that a pickup in demand and
more mill cutbacks will bring a price rise.

continued on p. 61
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THREE DOW
PROFIT MAKERS

... for men

who know

building

inside
and out

exterior Latex masonry paint
provides maximum beauty and

durability in minimum time

When your plans call for exterior masonry
surfaces, it will pay you to call for Latex
paint! Thousands of jobs have proved that
paints made with Dow Latex not only look
beautiful, but stay beautiful year after year.
They’re weatherproof, alkali resistant, self
cleaning. They let masonry breathe . . . no
eround stains, no blistering or peeling over
properly prepared surfaces. And work schedules
never wait for Latex paints—they dry quickly
and a second coat can be applied before the
scaffolding is removed.

St. Brigids Church, winner of Award of Merit, A.l.A. 1955 Nat'l
Convention. Architect, Chaix and Johnson, A.I.A., Los Angeles,
Calif. Painting Contractor—J). P. Corroll, Los Angeles, Calif.
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guaranteed Styron® plastic
wall tile makes

luxurious walls pm('ii(ral

Installation is quick and easy, goes right on
regular walls without wire lath or special
structural detail, is especially practical for dry
walls. Styron leads the field in color styling . . .
tile made from it is durable, satin smooth,
moisture-proof. Now your Certified Dealer can
guarantee that Styron plastic wall tile meets
Department of Commerce standards and the
minimum property requirements of the F.IL.A.
It will pay you to specify plastic wall tile made
of Styron.

NOVEMBER 1956

lifetime St_)-’rof()(un insulation
goes in quick[yfbr important savings

in labor costs

You'll share the benefits with your clients when you
specify permanent insulation made of Styrofoam for
perimeter, cavity walls and basements. Styrofoam® (a
Dow plastic foam) resists rot, mold, deterioration...and
vermin. It’s an excellent water vapor barrier. It gives
your clients a lifetime of comfort and reduced fuel bills.
And it’s easy and economical to install because this
feather-light foamed plastic is so clean and easy to han-
dle, so structurally strong. Ask Dow for details. THE pow
CHEMICAL COMPANY, Midland, Mich., Dept. PL583Q-1.

you can depend on DOW PLASTICS
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“We find CONCRETE MASONRY homes
have excellent customer acceptance”

Lauderdale Isles is a beautiful modern home
project built by the Gill Construction Company
near Fr. Lauderdale, Fla. All the homes are of
concrete masonry construction with an exterior
finish of portland cement stucco. They are built
on 60-foot lots, most of which are on waterways
that connect with a deep channel to the ocean.
All waterfront lots are completely landscaped
and have a concrete seawall. Along with each
home goes a membership in the Lauderdale Isles
Yacht Club, which features a large concrete
swimming pool.

George W. Gill, Jr., manager of the Gill Con-
struction Company, says: “Lauderdale Isles, the
latest waterfront project of our company, is an
excellent example of our highly successful use of
concrete block and stucco home construction.

“During the nine years we have been in busi-
ness in south Florida, we have built more than
2500 homes, all with exterior walls of concrete
block and stucco. This type of construction has
excellent customer acceptance, is very economi-
cal, and provides minimum upkeep expense.”

Many of America’s successful builders use con-
crete masonry construction. They enjoy a
marked sales advantage because concrete mason-
ry homes are comfortable, economical, and have
unequalled resistance to moisture, decay, ter-
mites and fire. Send for free “Concrete Masonry
Handbook.” Distributed only in U.S. and Canada.

PORTLAND CEMENT ASSOCIATION

Dept. 11-94, 33 West Grand Avenue, Chicago 10, lllinois

A national organization to improve and extend the uses of portland cement
and concrete . . . through scientific research and engineering fleld work

HOUSE & HOME
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Though the 70,000-member Lumber and
Sawmill Workers Union has a contractual
right to ask a wage review now, union offi-
cials said because of the “demoralized lum-
ber market,” they will forgo it.
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Boeckh index drops for first
time in '56; upward turn likely
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Richmond Homes

Building materials’ prices fell off slightly in
September. They dropped to 131.2 from the i
all-time high of 131.5 of August. This is still
2.1 points over September 1955. Lumber and
wood products moved down for the fifth suc-
cessive month. Price of plumbing equipment
fell 0.2 but heating equipment, metal doors,
sash and trim moved up.

Richmond product.

, engineers at

GET

goes into a

on every new home you build . . .

['o insure long life for the top quality
more proof that only the very best ever

Applied at the Richmond factory, this
tive and durable. It seals and preserves

neutral gray coating is both decora-
for months if finish coating is delayed.

structural materials used in all their
specify Arco exterior primer—just one

houses
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New idea in roofs is profitable

SAVE UP TO $250 PER HOUSE,
ADD MODERN BEAUTY INSIDE
WITH NEW TEMLOK ROOF DECK

This new material combines a sturdy deck, com-
plete roof insulation, efficient vapor barrier, and
a beautifully finished ceiling in a single easy-to-
handle board. Armstrong Temlok Roof Deck
needs only beams to support it and built-up
roofing to weatherproof it. By eliminating the
need for many old-style materials, Temlok Roof
Deck can cut handling time by 50% and save as
much as $250 per house. In addition, the beau-
tiful open-beam ceiling is a valuable, promotable
selling feature for your homes.



2. FREE PROMOTIONAL PIECES
HELP SELL YOUR HOUSES

These selling aids will help you sell your houses faster
by showing your prospects the many advantages of
Armstrong Temlok Roof Deck. All sales helps are
yours free for the asking.

A. Personalized booklet for prospects

Tells your prospects why a house built with roof deck
is stronger and better. Your name and project name
are imprinted on the cover without charge.

B. Selling portiolio for salesmen

Provides data space for practically every feature you
offer in your home . . . makes readily available
answers to all the questions a prospect might ask.,
Invaluable to your salesmen.

. . . promotable!

C. Smart display for model home

Eye-catching display points up advantages of Tem-
lok Roof Deck. Actual sample of Temlok shows
sturdy construction and attractive ceiling finish.
Placed in your model home, this display will supple-
ment your salesmen’s talk.

D. Story of roof deck construction

This 24-page booklet gives your architect and car-
penters complete product facts, test data, beam size
and spacing charts, floor plans, step-by-step photos,
and scaled construction details.

For free copy of “How to Build with Armstrong
Temlok Roof Deck” and information on your pro-
motional kit, write Armstrong Cork Company, 3711
Sixth Street, Lancaster, Pennsylvania.

Plan your new homes with

@mstrong BUILDING MATERIALS

Temlok® Roof Deck * Temlok Sheathing * Temlok Tile * Cushiontone® Ceilings
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NATIONAL HOME WEEK:

Promotions range from razzle-dazzle
to just run-of-mill; results also vary

Home Week 1956 was a spotty observance—ranging from razzle-dazzle promotion
to routine recognition by local NAHB affiliates.

In Dallas, builders put up 71 new homes on five sites, topped it off with a show of
political big-wigs and celebrities and some clever individual builder-promotions.

In San Francisco and Miami, Home Week meant chiefly larger newspaper adver-
tisements for most of the same models on display since spring.

Crowd attendance and sales varied as much as the intensity of the promotion. A
cross-section of the results:

Austin, Tex.: Builders had two parades of homes, with 20 homes in all. They
drew 18,000 visitors in 15 days. Attendance was boosted by having “a day” for each
of the towns around Austin, inviting city officials. Visitors voted for home they liked
best in each parade, picked the highest priced one in each.

Los Angeles: Home Week was actually Home Month in Los Angeles but it didn’t
help sales. With the temperature over 90 for the entire month and running in com-
petition with the County Fair, traffic at the tracts was slow. The Home Builders In-
stitute sponsored a “Your Heart’s Desire” contest with top prize a trip to Hawaii but
results were disappointing.

Detroit: One million persons (the estimate of the Builders Assn. of Metropolitan
Detroit) looked at 125 model homes. BAMD produced a TV show to show new
trends in housing, got singers Julius LaRosa and Helen Traubel in publicity photos.

Wichita: Regularly one of the best Home Week promotions, the Wichita Parade
of Homes had 5,000 paid visitors (at 50¢ each) on three week-ends.

Birmingham, Ala.: Builders were generally disappointed in results; 10 participated,
showing 13 homes in same area. Despite special sections in local paper, only 6,000
visitors showed up in nine-day run.

Houston: Local builders assn. got most publicity on Miss Home Week contest, had
three local newspaper columnists pick winner with radio, newspaper and TV cover-
age. NAHB President Joe Haverstick crowned the queen. Forty-three builders
showed 50 homes in Home Week “Sellebration.” All distributed car bumpers read-
ing “Buy the Home, Then the Car.” An estimated 100,000 visited the models.

San Francisco: With threat of strikes last summer, special Home Week models
were never started. Builders in nearby Contra Costa county, where no strike was
feared, put up an eight-home Parade of Homes (the only one in North California)
drew 100,000 persons, though homes were priced from $25,000 to $37,000.

Spokane: The 32 homes in scattered locations were appropriately named “Tour of
Home.” Builders called it a mild success. Among the homes was the Natl. Elec-
trical Contractors Assn. electric home. It drew about 2,000 visitors during Home
Week, will remain open for two months.

Washington, D. C.: Home builders urged visitors at scattered model homes to get a
“Lucky Key,” sign the guest register and win free vacation trip to Miami Beach. The
prize was won by Army officer and his family.

New Orleans: Seventeen builders showed 21 homes, drew 80,000 persons who
were also lured by chances on merchandise prizes given away.

Seattle: Home Week was two weeks long in Seattle, thanks to keen competition
between two local newspapers. The Seattle Post-Intelligencer ran its special section a
week early. The Seattle Times followed the next week. Builders were pleased with
turn-out, since sales had been sagging.

St. Louis: Builders reported crowds at scattered locations ranging from 500 to
5,000 in one day. In all, 175,000 persons visited one or more homes. Resulting sales
volume expected to reach $1.5 million.

Milwaukee: Seventy-three homes in three parades were opened. Builders reported
good results even though Home Week ran concurrently with the end of the National
League pennant race. Total attendance for the nine-day show: 275,000. Twenty of
the 73 parade homes were sold.

Jacksonville: giveaway home

Jacksonville home builders gave away this
$35.000 home but lost money because they
sold only 33,510 chances at 50¢ each. Though
the actual cost of home was $25,000, builders
spent  $12,000 more on promotion—still
called show “big success.”

Gilbert A. Milne

Canada: the millionth home

Canadian builders and government housing
leaders observed completion of nation’s mil-
lionth post war home in a Toronto suburb.
No coincidence, the event had been planned
for Home Week for the past year (Oct.,
News).

Hayes Photographers

Dallas: builders show 71
homes in 5 parades, sell 36

Dallas builders this year built 71 homes
specifically for five Parades of Homes. Total
valuation: $2 million, with prices ranging
from $16,000 to $38,000. Attendance for

eight-day parades: 209,884. Sales: 36 of the
71 parade homes, 66 in all.

Builders had help of Gov. Allen Shivers,
Mrs. America (shown below arriving at one
parade via helicopter), and Mrs. Texas.

HOUSE & HOME
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Kansas City: prefab built, furnished, decorated in 8 hours with aid of helicopter

One of the best Home Week promotions was the Buildarama of the
Elbel Construction Co. in Kansas City. The company spent $80,000
to build, furnish, decorate and landscape a three-bedroom Wadsworth
prefab in eight hours. At 10 A.m. the first of some 150 workmen
began framing work as spectators watched from a 6,200-seat bleacher

section beside the site. The job was carried out with an orchestral
background while a TV announcer explained each phase of construc-
tion over a loudspeaker. Helicopter carried furnishings from a store
to the building site in underslung nets. Elbel used the occasion to
open a new section of its big Vineyard Village project.

Sacramento: 21-home parade

Sacramento builders wanted a parade of only
medium-priced homes, got 21 entries with
maximum $16,000 price. In first two days
85,000 visitors went through them and three
bought parade homes.

Oklahoma City: seeing-sawing

Gov. Raymond Gary of Oklahoma opened
cach of three Oklahoma City home parades
by sawing a board at the entrance.
days, 44,210 persons paid 50¢ each to see
21 homes, priced from $28,000 to $47,000.

Douglas ©. White

Home Week has its ‘Miss’

Actress Mona Freeman was 1956s Miss
National Home Week—a title entailing chiefly
use of her name and photographs. With her
is builder Willard Woodrow, chairman of Los
Angeles’ Home Week observance.

In eight

Photes by Leroy 1. Miller

Before

NOVEMBER 1956

San Diego: remodeled home
is hit of parade models

Hit of the San Diego Home Week was a
remodeled home.

Builder Leroy I. Miller, using the 33-year-
old home of T. R. Wilton, threw in every-
thing including the kitchen sink, new shake
shingle siding, picture windows, plumbing,
lighting fixtures, wiring, a fireplace, an en-
larged, redesigned kitchen with built-ins and
an expanded garage. Cost: $10,000,

Miller noted that the remodeling was more
than the average home owner would want
to undertake but he wanted to demonstrate
the widest range of improvement ideas.

Fourteen other San Diego builders showed
new homes spread around the city, There
were to have been 15 homes but No. 13 was
dropped after the builder sold it to a family
which demanded immediate possession—a
common event in booming San Diego.

NEWS continued on p, 69
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Why do

top builders

LOOK TO
LENNOX

for selling

support?




it's the fact that Lennox sells fo_r
people on home ownership, then

Lennox has a new and different approach to new
home promotion, proved helpful to builders by actual
use. Numerous builders have successfully used
Lennox merchandising aids in their selling effort to
more than a quarter-million prospects.

Lennox builder-tested selling help gives you pow-
erful promotion support three ways. First, national
ads in leading magazines sell people on the idea of
owning their own home. Second, field-tested builder
promotion kits provide displays, job and product
signs, tract brochures, billboards, a mystery voice
device, newspaper ads and radio and TV spots—
everything you need for traffic-pulling model home
promotions. Third, your Lennox salesman and local

It pays to do business with through more than 5600 dealer-experis
T
a -"\»Guumgnd byﬁ"—
q’nnd Housekeeping

you, not just fo you ... selis
helps you complete the sale

Lennox dealer-expert, trained to help you with your
selling problems, work as members of your team to
help you turn home-buying interest into sales.
Look to Lennox for product satisfaction, too, with
the world’s most complete line of warm air heating
and central air conditioning equipment . . . for attic,
basement, closet, utility room or crawl space.
Look to Lennox for superior service, with more than
5600 factory-trained dealer-experts...one in your
community, waiting to serve you with plans, prompt
installation, promotion aid.

Selling support, product satisfaction, superior serv=
ice—good reasons why you should start looking to
Lennox, today!

""umm«-""“ﬂ

HEATING-AIR CONDITIONING

Lennox Industries Inc., Heating and Air Conditioning, founded 1895: Marshalltown and Des Moines, lowa; Syracuse, N. Y.;
Columbus, Ohio; Ft. Worth, Texas: Los Angeles, Calif.; Salt Lake City, Utah; Decatur, Ga. In Canada: Toronto, Montreal, Calgary.
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That's the WORD from RICHMOND HOMES Dealers

BARNEY LOEB and QUINN HOGAN started with Richmond
Homes because they liked the planning and merchandising package
from Richmond. They appreciated the low pressure and friendly
ssist ered by Richmond Homes experts. Then came the real
surprise — a Richmond Home can be enclosed and under lock and key
Barney Loeb and Quinn lHogan, L & H in an eight hour day. The ease of construction, the simplicity of
Construction Company, Mundelein, Illinois erecting sections as they are removed from the truck (siding expertly
constructed at Richmond) and the quality of materials throughout
were real bonuses. The best surprise came with sales. Every Richs
mond Home Package is priced for you to make real money.

There are Richmond Homes Dealers
near you. Should you desire additional
information about becoming o
Richmond Homes Dealer, we will
be happy to furnish complete

information about all the services
ntermation shoclthe wrice: . [JR1ICHMOND homes o 1xc.
RICHMOND, INDIANA
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Phetas: H&H staff

GE's RICHARD EHRMAN TELLS WORKSHOP OF RENEWAL IN BLOOMINGTON, ILL.

URBAN RENEWAL:

Big industry gets into

the big fight

against slums; will use local managers

Big US corporations are starting
to give urban renewal a big push.

They are pushing where the or-
ganized building industry has shown
itself the weakest—the local level.

Nothing like this has happened
before in the slowly growing war
against blight—the fight to 1) wipe
out the US" 5 million slum dwellings
that should be demolished, 2) re-
pair another 20 million that need fix-
ing urgently and 3) restore the neigh-
borhood services.

Renewal experts think this team-
ing of a big industry with municipal
governments holds vast promise for
real accomplishment in renewal.

Focal point for the co-operative
program is ACTION, the two-year-
old non-profit research and educa-
tion service dedicated to catalyzing
efforts to fight blight.

Three giant corporations—Sears-
Roebuck, General Electric and
American Standard Sanitary Radi-
ator Co.—have begun mobilizing
their far-flung organizations to pro-
vide the local leadership. This means
that some 4,000 executives, sales of-
ficials, plant and store managers
across the nation have been asked
by top brass of their firms to get
busy spreading information, organ-
izing local groups, aiding anti-slum
groups where they already exist.

Boost for sales

It is no secret that these big manu-
facturers or retailers of home equip-
ment see a chance to reap a whop-
ping increase in sales of their
products from an effort which should
benefit everybody. Executive Vice
President Roy W. Johnson of GE,
for instance, says that achieving even
10% of ACTION's goals should add
up to $2 billion more appliance sales
plus $300 million more a year in gas
and electric sales by utilities!

Workshop planning

To train their people, all three
firms are holding day-long workships
of 30 to 60 plant and store execu-
tives, plant-community relations and
regional managers at which ACTION

ACTION’S LASH

HOUSER BOHN

James E. Lash and other renewal ex-
perts explained the complex how-to-
do-it of fighting urban decay. The
latest of these was held by General
Electric in New York under direction
of Clayton Fisher, GE community
relations chief. Some 65 GE men
not only heard topflicht advice
but GE plant men from Chicago.
Schenectady, Bloomington, Ill. and
Brockport, N. Y. reported encour-
agingly on hometown progress so far,
traded ideas with their fellow work-
ers. Spokesmen for Sears and Ameri-
can-Standard told GE people what
and how their companies were doing.

Sample: Sears, reported Harry N.
Osgood, has its Chicago headquarters
in a decay-threatened neighborhood.
So the company gave the Greater
Lawndale Conservation Commission
both money and an organizer for a
clean-up, fix-up contest. Sears of-
fered to take before- and after-photos
of entries, expecting about 1,000 from
among the area’s 50,000 residences.
“Unfortunately,” said Osgood wry-
ly, “ . .. there were over 7,000. This
doesn’t rebuild the area, but it cer-
tainly signifies people can be made
to develop an interest and respon-
sibility in the care of their homes.”

Word from the top

The session got some blunt advice
from the top figures:
» Ernest Bohn, director of the Cleve-
land Housing Authority: “You must
be willing to engage in a continuous
fight and not run at the first defeat
It’s taken near municipal-bankruptcy
in many communities to get action.
Most of our slum dwellers are
Negroes. They are unwanted. Though
we have vacant land available, most
of it cannot be used [for Negroes]
without strife. . . ., Cities must work
together to bring down the cost of
government,”

p Dennis OHarrow, executive direc-
tor of the American Society of Plan-
ning Officials warned that only
“scant technical planning’ help is
available” for renewal because there
is “such a shortage of trained and
experienced planners that it's pa-

staffers led by Executive Vice Pres. PLANNERO'HARROW thetic.”
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News

Metal awning group to fight
par selling as ‘exploitation’

A campaign to rid the home improvement
business of par selling has been started by
the Natl. Metal Awning Assn.

The association, representing some 350 man-
ufacturers, fabricators and dealers, has called
on FHA and private banks to set maximum
sales commissions on home modernization
and fixup loans.

Par selling, it contends, amounts to a “mal-
ignant exploitation” of home owners by “un-
scrupulous operators.” (In par selling, a door
to door salesman is given a price by a dealer
or distributor below which he may not sell
the item—siding, roofing, awnings, water soft-
eners, or whatever—but he can charge as
much more than the price floor as the traffic
will bear.)

“Par selling hurts everybody except tha
salesman,” contends Stanley W. Hoffman of
the awning association, “—the customer, the
manufacturer and the established dealer. A
par-deal salesman, when he sells, say $500
worth of awnings, may actually be delivering
a commodity worth $250 or $300. The bal-
ance he pockets.”

A 20% maximum for sales commission,
bonus and all other compensation is plenty,
argues Hoffman.

New ACTION film show
begins long road tour

ACTION, the nationwide campaign to help
and promote urban renewal. will step up its
efforts to stimulate grass roots action in the
coming year.

A documentary road show, “Our Living
Future” started a cross-country tour Sept. 24,
to take ACTION'S message to civic leaders,
government officials, labor and businessmen
in 92 US cities.

Contributed by Housg,& HoME's sister pub-
Jication LiFE, the two-hour show will consist
basically of four films and 60 animated draw-
ings with David Hardy, ex-foreign corre-
spondent and news analyst, narrating. The
theme of the presentation is how and why
a city should get a local urban renewal pro-
gram started.

US sues Bank of America,
charges repair loan fraud

Guy Hollyday, when he was FHA commis-
sioner, grew concerned over the high ratio
of Title T repair loan claims by the giant
Bank of America. So he gave the bank a
polite warning to keep closer watch over who
it was financing. A vice president hurried to
soothe FHA fears, blamed overeager branch
managers. “I got assurances,” Hollyday re-
calls that the bank would control the situa-
tion.

Last month, the situation landed in federal
court in Los Angeles. The government sued
Bank of America, nine home improvement
companies and three individuals for $1.5 mil-
lion damages on grounds they foisted some
750 fraudulent repair loan insurance claims
on FHA. It is the biggest suit of its kind ever
pressed by the US.

The loans involved all date back three or
more years—before the Housing Act of 1954
made lenders absorb the first 10% of losses
on Title I repair loans. This measure was
aimed at promoting more care on the part of
lenders.

The federal suit arose from the Bank of
America’s efforts to foreclose on a pledge
agreement with United Credits Corp. (also

continued on p. 72




A pleasing distinction is given to this lovely residence in River Forest, Illinois, by a variety of

window freatments, But whatever the style of window, it is framed in sturdy, durable steel, painted

to match the light-hued woodwork. R. H. Maiwurm, Architect; Louis R. Castiglia, Builder.

Ouistanding feature of this modern home in Washington, D.C. is
its window wall—set in frames of steel. Because steel is so strong it
is able to support large areas of glass with slender, inconspicuous
frames. Aubinoe, Edwards & Beery, Architects; Aubinoe Construc-

tion Co., Builder

e

;’

HRPE

In this cottage, a fixed picture window is flanked by casement-type
windows. Thanks to steel's rigidity and its freedom from warping,
these casement windows will stay easy to open and close for many
vears of service, And occasional painting will keep them good-

looking for the life of the house.
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Give your homes greater salability
with windows made of steel!

Whatever type of house you build,
you'll find that steel windows will
blend with the architectural style.
They lend themselves to a variety of
window treatments, and they be-
come an integral part of the house.
And steel windows add to the sal-
ability of houses because they are so
popular with prospective buyers.
Home owners like the strength and

UNITED STATES STEEL CORPORATION, PITTSBURGH »
TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA,

durability of steel windows; they
appreciate their smart good looks,
their freedom from warping and
the ease with which they can be
painted to match exterior and in-
terior color schemes.

You will find that steel windows
are economical to buy . . . easy to
handle and install. Because they are
so strong, steel windows require no

special handling precautions.

For more than forty vears United
States Steel has been supplying
window manufacturers with special
rolled sections of high-grade open-
hearth steel. You can be sure when
you buy windows made of steel that
you are getting a quality product,
one that will give years of service in
the finished house.

COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO
UNITED STATES STEEL EXPORT COMPANY, NEW YORK

USS STEEL FOR WINDOWS




“Better Living Through

E‘f 6 r Ro ” ap [ All-Electric Heating”

Division Of
COMMERCIAL CONTROLS CORPORATION

IMMEDIATE

armth..when you want it!

With a flip of the switch the Electromode Wall-Type Bath-
room Heater gives you an abundant blanket of clean . . .
odorless . . . all-electric heat. Wonderful for the nursery.
Bathe your pint-sized Prince in King-sized warmth. Dad
will go for it in a big way too! There is no longer any need
for the “Lord of the Castle” to dread shaving or bathing
in a chilly bathroom. Watch Dad's disposition improve.
Literally 101 other uses; drying lingerie . . . hair . . . for
any small room . . . and absolutely the answer for hard
to heat areas.

Over 300,000 homes are now heated completely by elec-
tricity. For over twenty-five years Electromode has been
producing all-electric heating systems and equipment to
satisfy either supplemental or complete heating needs . . .

FOR HOME . . . FOR FARM ... AND FOR INDUSTRY.

Electromode Heaters are equipped with a sealed-in
cast-aluminum heating element. Tops in safety . ..

efficiency . . . and economy.

} Send for free . . . colorful literature on Electromode’s complete line,
“WORLDS LEADER IN ALL-ELECTRIC HEAT SINCE 1929"
Dept. HH-116

45 CROUCH STREET
ROCHESTER 3, N. Y.

FOR DRYING LINGERIE
and
101 OTHER USES

Division Of
COMMERCIAL CONTROLS CORPORATION
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named a defendant by the government),
whereby the bank loaned it some $17 million
and took as security repair loan notes that
United Credits had discounted for the con-
struction companies. When United Credits
did not pay, the bank sued FHA for $512,621
for notes involving Title T repair loans.

The government counter-punched with its
civil fraud suit, asserting that the bank knew
the repair loan notes were “false, fictitious
and fraudulent.” Among the government
charges: “Many of the dealers were engaged
in deliberate and substantial violations in-
cluding the use of the ‘model home pitch,’
cash kickbacks, no down payment, consolida-
tion of debts, listing of false credit informa-
tion, making of gross and exorbitant over-
charges, inferior and incomplete construction
of home improvements, employment of sales-
men under fictitious names [who] had previ-
ously been placed on an FHA ‘precautionary
list, making of premature completion cer-
tificates and improvident, reckless and indif-
ferent acts in granting loans.”

Interlocking defendants

Named in the complaint were: Colonial
Construction Co. and Enterprise Construc-
tion Co. of Oakland: Adex Construction Co.,
Metro Construction Co. and Enterprise Con-
struction Co. of Los Angeles; Enterprise Con-
struction Co. of California, Enterprise Con-
truction Co. of Fresno and Enterprise
Construction Co. of San Diego. Individuals
accused were W. I. Tenzer, Robert Tenzer
and Maury 1. Siegel of Los Angeles, listed as
officials of a number of the construction
firms. US Attorney Laughlin Waters said the
construction companies and United Credits, a
Los Angeles organization now defunct, were
linked by interlocking directorates,

A Bank of America spokesman called the
suit “a legal maneuver” by FHA “to avoid
liability under their insurance contract.”

Lending volume hints fixup
business is on the rise

More evidence is piling up that house re-
modeling is on the rise. Items:

p The American Banker, New York daily
trade newspaper, analyzed home and appli-
ance lending in about 100 banks throughout
the nation, reported that home improvement
loans rose 18% the first three months of this
year compared to the first three months of
1955. Appliance loans were up 9%.

p Officers of more than 1,000 banks in 9
western states reported home improvement
loans were up 36% so far this year compared
to the same time last year. This increase,
compiled by Western Building magazine, was
nearly double what the same panel of bank-
ers had predicted at the beginning of the year
(a 17% increase).

p Sears Roebuck, which says it is the largest
single building materials and millwork dealer
in the nation, made this report on remodeling
and fix-up activities in 111 areas where its
local managers have been active in promoting
Operation Home Improvement:

In one-third of the 111 areas where there is
no local OHI drive, dollar volume of remodel-
ing permits was down 1.7% for the first §
months of this year compared with the same
months of 1955.

In one-third of the areas where OHI campaigns
have been launched lately, permits are down
15%.

In one-third of the areas where OHI drives
have been in effect since the first of the year,
dollar volume of permits is up 25%.

NEWS continued on p. 75
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"washington, line

“Tempo

Here's a sparkling new cabinet hardware line with scores of
decorative possibilities, “Tempo™ is different ... distinctive...
contemporary. Its finishes are beautifully modern. Basically,
the “Tempo” line features two sizes of fitted cones and knobs,
and two sizes of pulls and plates. These basic designs offer
opportunity of creating many varied and balanced color com-
binations and transpositions, “Tempo” also introduces YWash-
ington’s widely-known 34" imset hinge (No. 1020) in a
graceful “velvet-lustre” black finish, matching the rich black
surfaces of the knobs, cones, pulls, and plates—balancing this
. new line completely in every detail. “Tempo™ is gracefully
ideal for new or refinished cabinets, furniture, and built-ins.
Knobs, cones and pulls are die-cast zinc. Plates are of steel.

#Tempo is a trademark of Washingten Steel Products, Inc.

TEMPO PULL AND PLATE COMBINATION

No. 1211 KNOB No. 1212 KNOB
No. 1221 CONE No. 1222 CONE
1%, " DIAMETER. 2'" DIAMETER

HERE’S STILL ANOTHER WAY TO GAIN
ADDITIONAL COLOR HARMONY
Use “Tempo” cones with FORMICA® or
any plastic laminates to produce even more
harmonious and pleasing kitchen cabinets,
furniture and built-ins. This adaptation
demonstrates the ultimate flexibility of the
“Washington® Line” of cabinet hardware,
expanding decorative horizons to literally
thousands of color combination possibilities,
A low cost tool to make “Tempo” discs
from FORMICA® or other plastic lami-

nates 1s available.

WASHINGTON,_ LINE

MANUFACTURED BY
WASHINGTON STEEL PRODUCTS, INC. - TACOMA 2, WASH.

i Line,

For more information and details on the Washington
fill out coupon below and mail to manufacturer.
.--_-—----—----------—----_—1

To: WASHINGTON STEEL PRODUCTS, INC.

DEPT, HH-11, 1940 East 11th Sireel, Tacoma 2, Washington ]
I Gentlamen: Plecse send me complete information on the Washington Line Tempo ]
I Cobinet Hardware and other ''Washington'' Products. l
ohn Bicke = R e e
I rtvee oF BusiNess S S E ] |
' ADDRESS . e e s — — I
I CITY ok T By |, STATE == RN~ I

L_-—_-——_—._—_-----_-—_-_-_-
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I Woeorkman checks level before installing first

course. Duraply is exterior grade plywood with
a permanent “CreZon’ overlay bonded to its sur-
face. ""CreZon” (phenolic resins and cellulose fibers)
is strong, weatherproof, supersmooth.

el
e A

4 Duraply is cavlked of each seam to give o

tight weatherproof seal. Duraply itself is com-
pletely weatherproof—has undergone rigid “tor-
ture tests’ to prove that it's unaffected by boiling,
steaming or freezing—will stand up to most weather.

Save Material and Lahor Bosts_with new Lap Siding Duraply

Duraply is easy to work...can be sawed
with any saw used to cut plywood, Special over-
lay holds wood fibers tight—reduces edge splinter-
ing. Ten pieces of Duraply—pre-cut for lap siding
—come in each carton (shown in back of workman),

Neat, trouble-free corner construction is

easy with Duraply lap siding. Special aluminum
corners are a snap to install quickly, cost only pen-
nies extra, Duraply superiority is seen in the num-
ber of “repeat” orders builders have made.

3 Back-up wedge is installed to give the deep,

shadow-line effect. Back-up wedges are included
in each Duraply carton. Duraply lap siding sizes
are 117%" x 96" ond 15%" x 96". Furring strips
come pre-attached to bottom edge.

B e U

|

|

i e i

6 Another Duraply home finished! Savings

on material and labor costs—as well as savings

on painting costs and time—have given this builder

an extra profit margin. Plain-panel Duraply is also
finding wide use for soffits and gable ends.

New overlaid plywood cuts painting
costs too; also available in large panels.

If you think Duraply is remarkable because of the way it
saves material and labor costs, wait till the time to paint
comes! For Duraply. slashes painting time and costs, too. Its
supersmooth surface takes paint better . . . and even ends
the need for a primer coat. And two coats of paint on Dura-
ply offer the same protective cover as three coats on ordi-
nary plywood. Furthermore, tests indicate that oil paint
will not blister on Duraply no matter how severe the
weather conditions.

Because Duraply lap siding comes in 12- and 16-inch

Weldwood” purapLy

A product of
UNITED STATES PLYWOOD CORPORATION

widths you can cover a wall faster than with conventional
siding, and with less waste. This is still another saving in
labor and material,

Besides lap siding, Duraply is also available in 4’ x 8" and
4" x 10" panels with special overlay on one or both sides. In
many localities, building codes permit use of these large
panels of #5” thickness directly over studs; saving labor and
material costs of installing sheathing,

Find out more about Duraply by sending the coupon
for information and a free sample. Or see Duraply at your
lumber dealer’s or any of our 87 offices in major cities. In
Canada: Weldwood l"].\'\\'()m_l1 Ltd.

[ e e e e

United States Plywood Corporation

55 West 44th St., New York 36, N. Y.

Please send me informative literature and a free Duraply sample.
HH 11.56

NAME

ADDRESS
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Weldwood —The Best Known Name in Plywood

S —
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It’s the sensational new

THERMADOR MASTERPIECE

bilt-in Refrigerator-Freezer

This new concept in bilt-in refrigeration is a real money-maker for the
builder because it can be installed so easily and quickly, and at a lower cost.

The architect finds added attraction in this new bilt-in refrigerator-freezer
...it’s so eye-appealing, so practical to work with, and fits into any kitchen
decor or room arrangement.

The new Thermador Masterpiece is a self-contained refrigerator-freezer
with a single refrigerating system. It’s installed on the floor—just slide it
into the recess. No need for rigid supports or above-floor bracings to add
extra dollars to building costs. No separate ventilating grilles or flues
required. These extra advantages mean still more money saved.

Thermador was the first with bilt-in ovens and cooking tops. Now the new

Thermador bilt-in Refrigerator-Freezer is the final touch that completes
most modern kitchens. .. and sells homes
for you!
Installed on the floor, the new bilt-in
refrigerator-freezer slides easily into recess
without need for extra bracings. For com-
plete information send coupon today.

“The Originator of the Bili-in Range”

“Saven Leagues
Ahead'’

THERMADOR

The final 50(/6’/7 that sells your hous

————— e ——

Scientifically proportioned for the
modern family's everyday needs, the
new Thermador Masterpiece has spa-
cious refrigerator area (10.2 cu. ft.) and
ample frozen-food storage space (4.0
cu. ft.). Choice of right or left door.

MAIL COUPON TODAY

THERMADOR ELECTRICAL 311218

MANUFACTURING COMPANY

A Division of Norris-Thermador Corporation
5119 District Blvd., Dept. HH-1156,

Los Angeles 22, Calif.

Please send descriptive literature on

] Bilt-in Refrigerator-Freezer

[] Other Thermador Products

Please check classification :

[ Builder [ Architect [ Wholesaler [ Dealer

Name

Address

Gl _Vone.__ State.

HOUSE & HOME




S

COMMUNITY FACILITIES:
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Detroit builders wage series of court
battles against suburban restrictions

Detroit home builders, fighting discrimina-
tory fees and codes in the suburbs, have been
winning court battles but may yet lose the
war,

In the past year, members of the Builders
Assn. of Metropolitan Detroit have filed four
suits, won two, lost one (though this is on
appeal). One more is pending. All four
actions came after 1955 BAMD President
Webb Coe warned members in grave terms:
“Our industry is threatened with destruction.™
The record:

p First suit was filed by University Homes
Inc. and Mark T. Jacobson Feb. 16 against
Redford Twp. The township had passed an
ordinance declaring it illegal to use drywall
less than 34" thick unless it could be made
that thick by lamination. Since drywall comes
only in 42" thickness, it meant builders would
have been required to use two sheets.

The builders charged the ordinance was
-arbitrary, unreasonable, discriminatory and
unconstitutional. The court agreed and the
ordinance was voided.

p Later, Redford Twp. imposed a $50 fee over
and above the building fee for each residen-
tial permit issued. The money was to go into
a parks and recreation fund.

The Antoine Building Co. sued with I. H.
Yackness, BAMD general counsel, and Ralph
W. McKenney representing it. They charged
that the levy was unconstitutional because
it had no relation to the operation of the
building department,

The court again ruled for the builders and
$24,000 which Redford Twp. had collected
while the suit was in court has been returned
to nine builders who paid it under protest
(see photo).

p Meanwhile Builder Fred Merrilli had sued
the town of St. Clair Shores (pop. 19,823)
north of Detroit, claiming its building fees
were exorbitant. His suit pointed out that
the town had appropriated only $137,750 for
its building department in the year ending
June 30, 1955, while collecting $456,593.

Building fee schedule when Merrilli sued
was $7.50 per thousand valuation. The old
schedule was $4 for the first thousand and
$2.50 for each thousand after that. Since
Merrilli sued, St. Clair Shores has raised the
ante to a $95 minimum for a home priced
up to $10,000 and $1 per thousand after that.

Inspection fees were also raised substan-
tially. Figuring in both increases (Oct., 1954
and July, 1956), the fee on a stack has been
raised from $1 to $5, a water closet from $1
to $2.50, a water heater from $2 to $4, a
sewer from $5 for any size to $5-$18, de-
pending on size ($12-514 for most), four elec-
trical circuits from $2.50 to $10 with the
fee for additional circuits up from 25¢ to $2
each.

This time the court held, that since the
ordinance did not earmark the fee for any
specific “unrelated purpose” it was legal.

Merrilli has asked a rehearing, claiming

the court erroneously included cost of operat-
ing police, fire, highway and public works
services in figuring the cost of enforcing the
building code.
p The decision in the Merrilli-St. Clair Shores
case bodes ill for a suit filed by Garrison
Homes Inc. against Redford Twp., also charg-
ing excessive fees.

Garrison President Ezriel Weisman points

NOVEMBER 1856

BAMD President Rodney M, Lockwood (I)
presents $2,400 refund on Redford Twp. fees
to Al Keats of Antoine Building Co.

out that there is an ever-widening gulf be-
tween receipts and expenditures of the Red-
ford building department: receipts of $43,756
and expenditures of $25.994 for fiscal year
1952 compared to receipts of $201,815 and
expenditures of $60,586 for fiscal 1956.

BAMD officials fear that the Merrilli de-
cision foreshadows a similar ruling in the
Garrison case.

Moreover, Detroit home building has been
raked by what Coe calls “a growing wave of
restrictions completely outside the area of
health and safety codes.” He says: “We have
slowed the trend, but the bad effect on resi-
dential construction has mevertheless been felt
by builders generally.”

News

New federal aid may ease
sewage, drainage problems

Builders may get relief for two commu-
nity facilities headaches—sewage disposal and
drainage—from new federal sources.

1. The Public Health Service is starting a
Congressionally authorized program to help
cities build sewage treatment plants. An an-
nual fund of $50 million is available, but
no city can get more than $250,000 or 30%
of total cost, whichever is less. The program
is aimed at controlling pollution of inter-
state streams. Half the money is earmarked
for cities of 125,000 population or less, Ex-
perts think cities benefiting from the pro-
gram will be more likely to provide sewage dis-
posal for peripheral housing projects. To ob-
tain grants, local governments must apply
through state pollution-control boards.

2. Congress has broadened a soil conserva-
tion law (PL 566) to allow federal aid to
build water retarding structures where meas-
urable damage is done by high waters down
stream. As amended, the law now applies
to urban areas as well as agricultural land.
The measuring is especially easy where a
stream flows into a metropolitan area caus-
ing highwater in valleys and flooding of sub-
division streets. Efforts by Louisville to avail
itself of the new law provide a good exam-
ple of how it can help builders.

The city has retained engineers to deter-
mine how such aid can be used to prevent
periodic flooding in the 93-sq.-mi. Pond
Creek watershed, lying across one of the
city’s fastest growing residential areas. This
land is “crawfishy,” a constant problem to
builders and source of frequent septic tank
complaints.

The funds are administered by the Soil
Conservation Service through local soil con-
servation districts.

NEWS continued on p. 79

John Ahlhausen

Milwaukee buys a ‘firehome’ in a fast-growing suburb

School officials pressed for building money
found long ago that a house can make a
good, temporary substitute. Last month, the
Milwaukee Fire Dept. came to the same con-
clusion.

The department bought this home in a
newly annexed area to serve as a firchouse
for at least five years. It cost $16,900—far
less than a new firehouse. Firemen, five on a

shift, will sleep in two of the three bedrooms
(the third will be an office), lounge in the
living room, eat in a modern electric Kitchen.
They have regulation fire department fur-
nishing—nothing homier. Instead of sliding
down a pole, firemen rush through an en-
closed breezeway to reach Engine 29 outside
in the enlarged garage. Engine 29 had been
doubled up with another fire company.
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How to put “visible value” in your

STRUCTURAL WALL MIRRORS of Pittsburgh Plate Glass are another
feature which will do wonders in helping you sell your homes faster.
A “wall of mirrors,” like the one installed in this room, adds a luxury
touch. Wall mirrors have the ability of making a small room look big.
A narrow room, for example, will assume greater width, And any-
where in the home—in the living room, bedroom, entrance hall—the
magic of mirrors gives a “worth more” feeling.

Build it better with BttSburgh G]&SS




homes with BttSbUI'gh GlaSS

BUILDERS ALL OVER THE COUNTRY
have proved that the installation of
Pittsburgl’s Twindow®—the window-
pane with insulation built in—helps to
make their selling job much easier . . .
more profitable. In fact, more and
more me:' buyers are demanding
this “world’s finest insulating glass™
in every room. They know that Twin-
dow kvq}ps‘ rooms warmer in winter,

cooler in summer . , . cuts heating and
cooling costs . . . reduces window fog-
ging and icing . . . provides the most

convenient form of storm window in-
sulation. In this home, Twindow was
utilized effectively for all window
openings. As shown in the cutaway
here, Twindow units consist of two
panes of Pittsburgh Plate Glass, with
a sealed-in air-space between, giving  ture—which protects the seal and

them their high insulating properties.  glass edges and makes handling
The entire unit has a stainless steel quick, safe and easy. Architect:
frame—an exclusive Pittsburgh fea-  Charles E. Tilton, New York City, N.Y.

Every nickel you spend on plass shows. And the results far outweigh the cost. |

PITTSBURGH FULL-LENGTH DOOR MIRRORS—in bedrooms, bathrooms, and
entrance halls—impress prmpx ctive buyers. They spell real value. You'll find,
as hundreds of other builders have discovered, that a few door |n|rrm\ in the |
homes you build help to get buyers’ names on the dotted line. Here’s a much- |
in-demand feature that’s easy to pul up and adds very little to the total cost
These door mirrors are available in five widths—16, 18, 20, 22, and 24”—and

a full 687 tall. They fit more than 90% of all interior millwork doors,

See Sweet's Builders Catalog for detailed information on Pittsburgh Plate Glass products.

PAINTS - GLASS - CHEMICALS + BRUSHES - PLASTICS -+ FIBER GLASS

PITTSBURGH PLATE GLASS COMPANY

G

IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED
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Now you can buy Crawford Doors
with Masonite Exterior grade Dorlux panels

Time to select a garage door for your next job? Remember this:
most of the major manufacturers—including famous Crawford
Door Company —now stock residential, industrial and commercial
doors with panels of “Lifetime Guaranteed” Masonite Dorlux.

The reason is easy to understand: these strong, rigid panels
make better, longer-lasting doors. With the guarantee label
affixed to each door, the owner has tangible assurance that he

EXTERIOR GRADE DORLUX® PANEL

Lifetime Guarantee

The panels of this door ore Exterior Grode Dorlux, a product of Masonite
Corporation, Dorlux is o wood product selected by the monulactures

P2 =

» > : 4 - = . . i | of this d 10 giv he best in lity, beauty, and Thi |
won’t be worrying about splits, splinters, delaminations or cracks. $ nonels. ove guaraniantl arti Wil abiice Saltiinale o sodtdor B8
- - 37t 10 ony natural conditions of weathering. If o Dorlux panel fails in any
Dorlux keeps its handsome good looks longer, too. The smooth, B o e i M e T e ey
- ] < a1 . 5 s 3 and nome of door manulacturer. After verification of the failure,
flat surface of these grainless panels offer a superior paint base. Ji Masonite Corporation will furnish o new door sachion or an entire new §

door, depending on the circumitonces, @) its expense.

X

Repainting is easy —when the time comes.

There’s easier owner acceptance of an overhead-type door built
with guaranteed Masonite® Dorlux® panels. Masonite Corpora-
tion, Dept. HH-11, Box 777, Chicago 90, Ill.

CRAWFORD DOOR COMPANY

) Mmronite Corporation, Chicage, 11,
%@Lﬁ.@b RS X X
Look for this guarantee label

on the doors you buy!
IFLLHELP YOU 'SELL]

L
MASONITE

® Mesenite Corporation—manufacturer of quality panel products,
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LABOR:

Chicago builders try to force
lathers to enlarge their union

Chicago contractors, plagued with a short-
age of workmen, began laying off union
lathers in mid-October in an effort to force
the union to enlarge its membership.

Contractors complained that the union had
1) broken its promise to stop its union shop
and hiring hall practices and 2) refused to
work with non-union help brought in to meet
the shortage of men.

The lockout promised to hit hardest at
industrial, commercial and institutional build-
ing, but will also affect home construction.
Home builders’ spokesmen estimate up to
70% of Chicago area homes are now dry-
wall,

Union officials denied the union was operat-
ing a union shop or hiring hall. They said
the union has dropped former limitations on
work (these include an alleged ceiling of 30
bundles of lath per man per day and refusal
to work in the fall unless the building is en-
tirely enclosed).

The union has faced charges of restricting
the lathing force before. In 1952, the federal
government, in an antitrust suit, accused it of
harassing out-of-state contractors to suppress
competition. The suit was subsequently dis-
missed.

Omaha traveling picket line
ruled unfair labor practice

A traveling picket line used by two Omaha
construction unions has been outlawed.

The unions, Teamsters Local 659 and La-
borers Local 1140, were on strike against the
Ready Mixed Concrete Co., a major supplier
for Omaha home btuilding. Strikers were fol-
lowing the company’s trucks to construction
sites and throwing up picket lines to induce
workers on the jobs not to use the concrete.

The National Labor Relations Board sus-
tained a ruling by trial examiner that this is
an unfair labor practice. The unions were
ordered to restrict future picketing to the
plant,

MILITARY HOUSING:

Cooling set for first 1,000
Capehartunits—butnomore

The first 1,000 Capehart military housing
units will all have central air conditioning but
they'll be the only ones that do.

After the Air Force had purchased 1,000
Westinghouse 3-ton units (cost: $500 each)
for units at Abilene (Tex.) Air Base, the
Pentagon started a study to decide just how
extensively military living quarters should be
air conditioned.

The study of cooling was not long under
way before Pentagon brass got cold feet. Wary
of cries by congressmen that air conditioning
is a too-costly luxury, they ruled that central
cooling must not be installed in any military
housing—Capehart, barracks or bachelor
officer’s quarters. At the same time they set up
a zone system giving priority for air condi-
tioning to southern parts of the country, but
only in hospitals and offices.

The Air Force still contends air condition-
ing'is justified in hot spots like Texas. A key
point in the argument: building costs are so
much lower in the South that cooling can be
built-in and unit costs still kept comparable
to those in the North. At Abilene, the 1,000
air-conditioned units cost only $13,500 each.
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New York builders support extension
of segregation ban to all housing

Backers of laws barring racial segregation
in housing have raised their sights to include
not only FHA and VA projects—but all
housing.

And they have won the support of both New
York State and Long Island home builders!

Up to now, organizations like the Natl.
Assn. for the Advancement of Colored People,
the Urban League, and New York’s Commit-
tee Against Discrimination in Housing have
pushed largely for laws akin to New York
state’s Metcalf-Baker Act which prohibits
segregation in any FHA- or VA-aided
project of 10 or more units on contiguous
land. (This had the effect of exempting peanut-
volume builders and individual home owners
re-selling to an FHA and VA buyer from the
anti-segregation rules, hence made it easier to
win political support.)

Wanted: FEPC laws for housing

Last month, as the national and New York
state Committee Against Discrimination in
Housing held its annual meeting in Manhat-
tan’s plush Park Lane Hotel, these develop-
ments indicated that anti-bias leaders’ target is
now all housing, however financed:

Both Keynoter Frank S. Horne, former
HHFA race relations adviser who was ousted
by Administrator Albert M. Cole last year, and
Robert C. Weaver, New York State rent con-
trol boss, called for a major push to enact fair
housing practices laws in cities and states ban-
ning race discrimination without qualification.
There was no audible dissent. (The Urban
League of Greater New York had advocated
the same course only a few days earlier.)

Dr. Horne, now executive director of the
New York City commission on intergroup re-

lations, also urged “complete rejection” of
“special financing or other gimmicks geared
to production of ‘Negro housing."” As samples,
he cited Fanny May special assistance funds,
the “specious” Voluntary Home Mortgage
Credit Program, FHA exhortations to “step up”
efforts to meet a “minority housing market.”
The conference, attended by some 300 repre-
sentatives of civic and government groups,
took these proposals calmly.

Bombshell from builders

What did electrify it was the unexpected
builder support. This was announced by Emil
Keen, chairman of the Long Island Home
Builders Institute NAHB's second-largest
chapter) and secretary of the N, Y. State
Home Builders Assn. Said he: “We [builders]
are faced with an intolerable situation. So
far, the impact of the Metcalf-Baker Law is
such that no actual, realistic gain has been
made in the elimination of discriminatory
practices. We builders are willing to follow
the laws as prescribed, but not when they are
restricted to one segment and the rest of the
building industry may do as it pleases . . .

“We will be happy to support an amend-
ment to the law to cover all housing in New
York state, in all prices, for all groups. . . . We
believe integration is here and we are in favor
of it, but we don’t want to be the policemen.”

Keen explained later his remarks represent
“official policy” of the Long Island Institute,
but only the “informal”™ view of state builders.
As the conference broke up, Sen. Metcalf took
Keen aside and, in an exchange of pleasantries,
Keen offered his aid in introducing an ap-
propriate amendment in the New York legis-
lature. NEWS continued on p. 83

Joe Eichler builds a jet-age experimental steel house

Builder Joseph L. Eichler of San Mateo,
Calif,, who startled his competitors a year
ago with an experimental steel house, has
done it again.

This time it's the X-100, an ultra~-modern
2,310 sq. ft. home of steel and glass in-
corporating such uncommon features as a
reversible fireplace, a complete wall of glass,
electrically operated sliding glass doors in-
stead of windows, plastic bubble skylights
and wall panels of honeycomb plastic. In-
door gardens are radiant heated (like the
house) and boxed with translucent walls,
Eichler doesn't intend to sell the house. He
built it for two reasons: 1) to get potential
home buyers out to his 800-house San Mateo
Highlands tract where X-100 is located and
2) to try out new materials, products and
methods he might use in production or cus-
tom homes.

As a drawing card, the X-100 has been a
success. Since it was opened with much fan-

fare of press dinners and advertising early in
October an estimated 20,000 persons have
gone through it. About 75% of them have
wandered over to the three Eichler models—
which are definitely for sale.

Eichler’s success on the second count is
spectacular, too. Few homes have been built
in the US embodying such a profusion of
advanced ideas. The market problem is cost.
The steel framing cost much more than the
post and beam construction which Eichler
often uses. Eichler concedes it took four
times as long to erect the steel frame as does
wood post and beam.

Architects A. Quincy Jones and Frederick
Emmons, who designed the X-100, say they
feel the scheme would compete costwise if
steel companies would produce light struc-
tural steel for homes. The X-100 used beams
made for industrial use. Landscape architect
was Douglas Baylis, structural engineer was
William R. Mason.
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5328 Truscon Series 138 Double-Hung Steel Windows
used in Winston Park Subdivision where . . .

IN 1955 THEY SOLD OUT 300

‘600 additional homes are now under construction for 1956—
using 10,000 Truscon® Double-Hung Steel Windows— Series 138.

REPUBLIC

Wi Widest Range of Standand, Staely




The puilders of Winston Parkin Melrose Park, 1llinois
(near Chicago) proke all known pational sales records
for homes in their price class. They sold out 300 over
one week end and had buyers standing in line for more.

The Winston homes are the split-lcvel type with 2000
2150 square {eet of 1iving area, price rom $21,500
contain three bedrooms: 11 to 2%2

i basements attached

ilt-in oven with counter-1OP
le-Hung SteelWindows

rouble-frec window- 1t is

Welded Wire fabric lays fiat, is @
d §ashioned o0 the job- Available
andle rolls. pennies buY you “concrete plus.”

ndard Truscon
ade Screens:

lity home €ORC
 oe] Windows

Tide

Truscon Welded Wwire Fabric
1 Steel Draina&e Products
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Remodel with Marlite...

Multi-billion dollar residential remodeling market
offers bigger-than-ever oppertunities to builders and
architects. Marlite paneling helps you cash in on these
opportunities, Marlite is ready-made for alterations,
additions, and structural improvement jobs . . . cuts
installation time . . . reduces ‘‘in place' costs . .
provides more customer satisfaction.

Especially designed for every room in the home,
Marlite plastic-finished paneling can solve your dry

that’s the beauty of Marlite®

wall construction problems by providing economies
all along the line, and by offering your customers
beautiful, maintenance-free interiors. Planks, Blocks,
large Panels, new hollow-core Korelock in distinctive
Loewy colors, wood and marble patterns give you
the widest possible flexibility of design. This winter
and in 1957, make the most of Marlite for profitable
residential remodeling, Consult your building mate-
rials dealer, refer to Sweet's File, or write Marlite
Division of Masonite Corp., Dept.1122,Dover, Ohio.

plastic-ﬁnished paneling

MARLITE IS ANOTHER QUALITY PRODUCT OF MASONITE? RESEARCH

HOUSE & HOME
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PEOPLE: Architect Donald Honn wins ‘substantial’ damage

settlement in plan piracy suit against Texas builders

Two Texas home builders, accused of pirat-
ing an architect's plan, have been enjoined by
a federal court in Ft. Worth.

The builders, James Doss and Larry Black-
mon of Weatherford, Tex., had retained
Tulsa Architect Donald H. Honn to draw
plans for 100 homes in Odessa and El Paso,
Tex., paying him $10,000—$100 per house.

Honn charged, in a suit asking $65,075
damages, that Doss-Blackmon also used the
plans in another tract of 73 homes in El
Paso. He protested that the builders were
wrongfully using Honn's name in their ad-
vertising and promotion, and intended to use
his copyrighted plans in 1,416 more homes
in El Paso.

Last month, in an out-of-court settlement
Honn won “substantial” cash damages (exact
amount not disclosed). The court permanently
enjoined Doss and Blackmon from 1) using
the Honn plans after completion of 49 more
homes in El Paso which were already under
way and 2) using Honn's name in their pro-
motion.

Commented Honn: *“I think this case
should be of . . . encouragement to other
architects in a similar position.”

CONGRATULATIONS: to Builder Jack
Friedland of Staten Island, N.Y., first winner
of the Manny Spiegel Award as the man who
has made the outstanding contribution to
home building in the New York metropolitan
area in 1956, The award was founded by the
seven home building associations in the area
in honor of Spiegel, past NAHB president from
Englewood, N.I., who died in June; to Mrs.
Bernice P. Rogers, deputy commissioner of
buildings for New York City, who received

the City Fusion Party’s “municipal oscar”
for her efforts in fighting blight, notably her
crackdown on derelict landlords who have
failed to properly maintain their buildings
(News, June "54).

Gus Fields elected to head
NAHB executive officers’ group

Gus Fields, managing director of the Okla-
homa City Home Builders Assn. and execu-
tive director of the Oklahoma State Home
Builders Assn., is the new president of
NAHB's executive officers’ council.

He was elected at the EO council confer-
ence last month in Hartford, Conn. to suc-
ceed Earle W. DeLaittre
of Cincinnati, Ohio.
Other new officers:
Clayton Johnson of
Hartford, John R.
Downs of Chicago and
S. A. “Sonny'" Dans-
year of Miami, vice
presidents; lIrving H.
Brinton of Wilmington,
Del., treasurer; George
Prussell of Los An-
geles, secretary.

Fields, 52, was born
in Okemah, Okla., at-
tended the University of Oklahoma and Okla-
homa A&M and then spent 25 years as a
newspaper reporter and editor before he took
charge of the Oklahoma City builders chapter
in 1948. That same year, the one time tele-
graph editor of the Tulsa Tribune also com-
pleted his studies for a law degree at night

H&H Staff

FIELDS

News

school in the University of Tulsa. But he
has been too busy with home building ever
since to take a bar examination. Under his
guidance, the Oklahoma City chapter has
grown from 100 members to 250. The state
association, which he helped organize in 1950,
has grown from two associations to 11

Roy Marr of Memphis nominated
for presidency of US S&L League

Roy M. Marr, 61, a former railroad man
who now heads the Leader Federal Savings
& Loan Assn, in Memphis, will be the new
president of the US Savings & Loan League.

The only nominee, Marr will step up from
the vice presidency according to USS&LL
custom. His successor as vice president will
be Joseph Holzka, 54, executive vice presi-
dent of the Northfield Savings & Loan Assn.

Maria LaYacona

.

Bob Williams

~h

HOLZKA

MARR

of Staten Island, N.Y. Their election is
scheduled for the US Savings & Loan League

convention in Philadelphia this month,
Marr has been in the S&L business since
1941, has headed Leader Federal since 1944.
He was previously president of the Memphis
continued on p. 88

CLOSEUP: John F. Austin, new head of Mortgage Bankers Assn.

One of John F. Austin’s key aides sums up
his boss in two words: “Constant drive.”

Austin, son of a banker who grew up to
become a commercial banker himself, has
been a full-time mortgage banker only eight
years.

Drive has taken him, at 48, to the summit
of his profession. He is president of the larg-
est US mortgage banking firm, T. J. Bettes of
Houston, and last month took office as presi-
dent of the venerable Mortgage Bankers Assn.

Austin was brought into mortgage banking
in 1948 by the late Torre J. Bettes, who per-
suaded him to give up a vice presidency of the
South Texas Commercial National Bank in
Houston. Austin handled most of the bank’s
construction loans, so he was close to the
mortgage field. He was Bettes' executive vice
president for only two years, moved up to the
presidency when Bettes died in 1950.

Texas-born Austin was practically teethed
on banking journals. His father was president
of the Frankston State Bank where young
John earned his first nickel sweeping the floor
and earned summer spending money during
years in school.

After graduating from the University of
Texas in 1929, Austin became cashier of his
father’s bank. Later he attended Rutgers
graduate school of banking (where he got
malaria), then went home to Texas to become,
first, a state bank examiner, then senior exam-
iner with the Federal Reserve Bank of Dallas.
He joined the South Texas Commercial Bank
in 1941, took time out in 1945 to serve a hitch

NOVEMBER 1956

Pics Chicago

MBA PRESIDENT AUSTIN
At the summit of his profession

as a lieutenant in the Navy’s finance division.

Auburn-haired Austin is an energetic but
relaxed worker. Though the Bettes organiza-
tion is on a five-day week, he not only comes
to his office Saturdays but also spends at least
an hour or two there Sundays—except, that
is, when he is on one of his frequent air trips
to visit lenders in the East or some of the 12
Bettes offices in Texas, Oklahoma, Arkansas,
California and Hawaii.

The Bettes Co. has prospered phenom-

enally under Austin. Its servicing portfolio
has reached $950 million and originations this
year may run $200 million (80% of them
FHA and VA and only 10% non-residential).
One of the reasons behind such growth: like
many another big mortgage banking firm,
Bettes consistently takes the calculated risk of
issuing firm commitments to builders though
no permanent takeout is arranged at the time.

His appearance and demeanor are no clue
to his well regimented working habits. He is a
casual but neat dresser, wears horn-rimmed
glasses, talks with a soft Southern accent, and
flashes a broad smile to match.

Austin has a strong streak of the sentimen-
talist. Every November he goes deer hunting
with friends—but he never shoots a deer. He
feels too sorry for them.

Austin does make time for civic chores, He
has been chairman of the city budget com-
mittee, active in the Community Chest and
Lighthouse for the Blind. He is on the boards
of three banks (First City National and Har-
risburg National of Houston and the Franks-
ton State Bank), belongs to three-private
clubs and the Methodist Church,

The Austin family—his wife, Helen, and
their two children, Mary, 15, and John IIT, 12
—live in a one-story brick ranch—handsome
but not ostentatious—in Tanglewood, one of
Houston's best residential sections.

In MBA, Austin has been chairman of sev-
eral committees, regional governor, vice
president and president of both the Houston
and Texas MBA's.
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‘H. B. Kaulbach, Builder
San Antonio, Texas

Mr. Kaulbach specializes in large cus-
tom homes; builds 10 to 60 a year.
' Asked why he is so
loyal to Insulite
products, he an-
swers: “That's easy
... they help sell
homes."




Look at the design ideas...
cost saving ideas...

in thisTexas home!

This beautiful home, with exposed beam interior
throughout, was designed by a San Antonio Archi-
tect, Reginald Roberts, for his own residence. Here,
both distinctive architectural lines and important
cost reduction were made possible by Insulite Roof
Deck.

Builder H. B. Kaulbach, a long time user of Insulite
products, figures the total saving on this job amounted
to at least $300, as against old-style materials and
methods. “First,” he reports, “we saved about $100—
and of course got stronger walls, too—by using Bildrite
Sheathing. Then, we applied 5,500 square feet of

Ten rooms, 3 baths and a 3-car carport are in-
cluded in the Roberts home. Angles and overhangs
provide sunlight and shade as desired. Handsome,
massive ceiling beams are 4"x10” rough-sawn fir,
finished with pigmented stain.

Insulite Roof Deck. I would estimate that our saving
on the roof and ceiling, in labor time alone, was $200
or more compared with the use of wood decking.”

Today, open beam design is sweeping the country —
in homes from the topmost luxury bracket down to
low-budget project designs. For fine appearance, high
structural strength, definitely better insulation, high-
speed application and minimum waste, vour best choice
for any open beam plan is undoubtedly Insulite Roof
Deck. Want more information on planning and build-
ing with Roof Deck? Write us for free literature—
Insulite, Minneapolis 2, Minnesota.

Vapor barrier
membrane

For any budget, any climate . . . Insulite Roof
Deck gives you a 3-in-1 material—decking, insula-
tion and pre-finished ceiling all in one. Made in 2'x8’
tongue and groove panels, 114", 2” and 3" thick.
No plastering, painting, staining or waxing needed.

build better and save with

INSULITE

i) INSULITE, Made of hardy Northern wood

INSULITE 1S A REQISTERED TRADE-MARK, U, B. PAT, OFF,

Insulite Division of Minnesota and Ontario Paper Company, Minneapolis 2, Minnesota 3
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SO MANY WAYS TO

ADD GLAMOUR

WITH

DECORATIVE GLASS

(REGARDLESS OF HOUSE PRICE RANGE)

There’s a sparkle and beauty about Blue Ridge Patlerned
Glass that catches and holds the eye.

It makes the most modest house more desirable . . .
expensive homes more luxurious . . . remodeled homes
more modern. Yet Patterned Glass is not expensive, it
just looks it. And, there’s such a variety of patterns and
finishes, you can give each of your homes a distinctive

touch of its own,

Patterned Glass by Blue Ridge is easily installed. Entire
walls can be glazed as simply as windows. Most patterns
are available in sizes up to 54" x 136" and some up to
60" x 136”. Want to know more? Phone your L'O°F
Glass Distributor or Dealer (listed under “Glass” in
phone book yellow pages). Or, send for free booklet

offered below.

POPULAR FLUTEX PATTERN

Available in clear glass (shown at left), textured or with Satinol®
finish for greater obscurity and diffusion.

FOR CABINET DOORS

FOR ROOM DIVIDERS

Each room appears more spacious,
borrows light from the other,

BLUE RIDGE PATTERNED GLASS

FOR OUTSIDE WALLS
With Satinol finish, unwanted views
are blotted out.

Easy to clean, attractive, diffuses
colors of objects on shelves.

Made by BLUE RIDGE GLASS CORP. I.o
Sold by LIBBEY-OWENS-FORD Glass Distributors @33:5
5]

 BOOK OF DECORATING IDEAS

86

Libbey:Owens:Ford Glass Co,, Dept. B-7116
608 Madison Avenue, Toledo 3, Ohio

Please send me my free copy of the Blue Ridge book of decorating ideas using Patterned
Glass.

16 pages of ways to use
decorative glass in homes.

Mame (please print)

Y o e

City. Zone State
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NON-OVERFLOW
' WATER CLOSET

HAS WHISPERING
® FLUSH!

o e

y

WH\S@ Rﬁ,
\FLUSH

Here is the most wanted, most trouble-free water closet tested, with the whispering flush that’s already known
you can offer. It's the famous CASE Non-Overflow throughout the industry.
One-Piece® that hushes rushing water down to a
WHISPERING FLUSH. Every time you install a FOR EXTRA PROFITS, SELL COLOR!
CASE Non-Overflow One-Piece, you'll build your pro- REMEMBER, ONLY CASE MANUFACTURES
fits and your reputation because it’s the finest water COLORED FIXTURES WHICH C_()RRI‘:SP()N])
dlosct avadlabhic. IN COLOR TO THE COLORED FIXTURES
PRODUCED BY LEADING COMPLETE-LINE
Look at these sure-fire sales features. Non-overflow MA Nwl';,[""\(:,’rl-H,]E‘.R,‘?T:, PLUS SP ARKLING
bowl; safeguarding antisyphon ballcock; healthful seat B“I,:\(.l\. \"\XD, "V_V HI lr}“‘, "\fb[\ YOUR CASE
height; streamlined, up-to-the-minute design, time WHOLESALER OR WRITE:

*PATENTED

CASE MANUFACTURING CORPORATION

33 MAIN STREET, BUFFALO 3, NEW YORK
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Long lengths of Permaline pipe reduce the number of required joints—speed installation.

,‘.,}ﬁv' % s J;'
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Long Lengths, Easy To dJoin. ..
L-M Permaline Fibre Pipe
Is Profitable To Use

L-M Permaline fibre pipe cuts labor costs
about 2 /3 on the average house-to-street
sewer job, This is because Permaline is
so easy to handle, easy to install.

Permaline pipe comes in 5-, 8-, and
10-foot lengths. It’s light, tough, strong,
and it’s root-proof! Joints are quickly
and easily made by simply tapping the
tapered coupling onto the tapered end
of the pipe. No cement, no calking—
just drive it!

Once you install Permaline pipe, it’s
in to stay. It can't rust, shatter, crack,
or leak. Permaline pipe is not harmed
by hot water, detergents, acids or alkalis.

Complete Line
Permaline is available in solid pipe, 2 to
8 inches diameter, for sewers and drains;
perforated for field drainage, footings,
and septic-tank beds. Full line of cou-
plings, fittings, bendsand adapters to con-
nect to soil or sewer pipe. Over 150,000,-
000 feet of Permaline are in service.

Get complete information. Mail the
coupon or ask your plumbing distribu-
tor to get in touch with us.

L-M PERMALINE

BITUMINOUS FIBRE PIPE

for better sewers and drains

Joints are quickly and easily made by
simply tapping together—no cement,
no calking.

¢ oo This seal is your

\ *  guarantee of rec-
B » ognixed quality in
’  Bitumineus Fibre

€ unt’ Pipe.

LINE MATERIAL COMPANY
A McGraw Electric Company Division

Associa

LINE MATERIAL CO., Name.
Milwaukee 1, Wisconsin Caimpiny
Send me free Bulletin 54078 Ao

with complete information on
City.

State

Permaline Pipe.

HH-116 Type of business, please
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Union Station Co. and terminal manager for
the Louisville and Nashville RR.

A deeply religious man, Marr is a non-
smoker. but does enjoy an occasional drink.
Easy going and good humored, he is an ardent
golfer and fisherman.

Holzka has been in the S&L business for
33 years, has been managing officer of
Northfield S&L since 1938, He was a mem-
ber of the Federal Home Loan Bank of New
York for four years.

John Bonforte, who has developed an en-
tirely new community near Pueblo, Colo.,
will leave Nov. 15 to spend two months
advising the Chilean government on housing
problems.

He was appointed by the International Co-
operation Administration. Though now a
home builder, Bonforte is also a civil engi-
neer with experience in heavy construction.

Prof. Talbot Hamlin, top US
architectural historian, dies

Talbot Faulkner Hamlin, 67, top US archi-
tectural historian who crowned a prolific
career as a writer by winning the Pulitzer
prize last spring, died Oct. 7 in Beaufort,
N. C. after a stroke.

Hamlin and his wife had been enroute to
Florida on the 33’ cruiser, Aquarelle, via the
Intracoastal waterway
where he had spent
much of his time since
retiring in 1954 as a
professor at Columbia
University’s school of
architecture

The  white-bearded
Hamlin, a fellow of
AlA, won the Pulitzer
prize in biography for
his book on the life of
Benjamin Henry Lat-
robe, first professional
architect in America.
He was also author of “Greek Revival Archi-
tecture in America,” “Architecture: An Art
for All Men,” and “Architecture Through the
Ages.” He was editor of the monumental
four-volume “Forms and Functions of 20th
Century Architecture,” to which he also con-
tributed writings.

With his wife, Jessica (to whom he often
dictated his prose), Hamlin wrote “We Took
to Cruising,” a story of their boat trips from
their home in Stamford, Conn. to Florida.

Hamlin became an instructor in Columbia
school of architecture in 1916, a professor in
1947, During many of his 38 years at Colum-
bia he was also librarian of the Avery Archi-
tectural Library and the Fine Arts Library.
His father was also a professor of architec-
ture at Columbia.
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HAMLIN

OTHER DEATHS: Charles W. Moran, 43,
San Diego builder, and his son, Charles, Jr.,
17, in crash of their private plane Oct, 7
near Ensenada, Mexico; Edward A. Richards,
77, president of the East New York Savings
Bank, Oct. 14 in Mattituck, L.I., Robert
Marsh, 85, pioneer Los Angeles developer,
Oct. 1 in Los Angeles; Clifton M. Eisele, 63,
real estate developer around Washington,
D.C. and Avon Park, Fla, Sept. 18 in Avon
Park: S. E. Stonebraker, 75, real estate man
and builder in Washington, D.C., Sept. 23,
in Washington; Architect Grosvenor Atter-
bury, 87, a fellow of AIA and inventor of
one of the first prefab systems uvsing a hol-
low concrete block, Oct. 18, at Southampton,
L.L.
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BEAUTY AND QUALITY! Years-ahead styling, dis- EYE-LEVEL CONTROLS! Caloric Built-In Ovens have
tinctive design, and expert construction make controls at eye level. No squinting, no stooping.
Calaric Built-Ins the perfect combination of function Here is kitchen convenience of the future—today!
and fashion. They sell homes and keep them sold. Here is convenience that helps sell homes.

KITCHEN PLANNING FLEXIBILITY...Caloric Built-In
top burner units can be placed side by side or at
opposite ends of the kitchen. Oven-Broiler unit can
be installed at any height, in any material.

CALORIC FEATURES SELL HOMES

THERMO-SET. . . the thermostatically controlled top A RAINBOW of eight beautiful colors...to blend, AUTOMATIC COOKING ... latest developments to
burner that ends burning, sticking, pot-watching .., match, contrast. Porcelain enamels in black, white, save time and work ... let the housewife prepare
makes every utensil “automatic.” Just a turn of the copper-tone, pink, and pastel shades of blue, yellow, meals even while she's gone for the day. New snap-
dial and the exact temperature desired is maintained! and green. Satin-finish metal also available. on handles can be quickly removed for easy cleaning.

Built-In Gas Ranges

I""——"—'-——————"'—"———"—""——"'—i
i i | ., Dept. HH, .
with THERMO-SET [ coor foience com, vept i, Topton,pa

Please send me full descriptive literature on Caloric Built-In Ranges
Pre-sold for you by Hugh Downs on the NBC-TV o e

ShOW “HOME” tO mIHIOI‘IS Of faml“es eaCh Week. INEIBL 4.0 e sain s nionenesmme sesssEseTISE VRS e s s E EaEs s seve it eee e
Address..esss L Y

CALORIC APPLIANCE CORPORATION TOPTON, PA. ol s
811 1 P P P O PN A B e /e BB o 0 cniaiminainibobinrel s wimisinisy

fm————————
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From picturesque Early American...
il *

CAPE COD

to bold Contemporary . ..

this & :@

dramatic fireplace

keeps its “‘new look’’

BASKET WEAVE \
\

i L “_//Jlr(l.r'[(’('[!u'a/fy i Correc‘r
Gl allam sectional GARAGE DOORS

Add the "Finishing Touch" of Beauty . ..
Individuality and Custom Design . . .
Plus perpetually trouble-free
mechanism — at no extra

cost.

forever...

it’s Stylon ceramic tile

Typical of the interesting, unusual and prac-
tical effects you can achieve with ceramic tile
is this stunning fireplace.

Here the imaginative use of Stylon soft-hued

Natural Clay Tile, with pink accents of Stylon

Glazettes — in the semi-circular fireplace wall
— blends beautifully with the natural copper
of the fireplace hood. The result: high drama
. and high practicality, too, since Stylon

3 X v o N s “ . . . :
e Ceramic Tile will not discolor, blemish or fade; "
- * " WAVERLY and soot accumulation can be wiped clean in
seconds.

Ounalified
distributors
being selected
n certain

aredas

Framing the fireplace, and lining the woodbox, g -1 :
is Stylon Wall Tile in Persian Brown — the S S
correct touch of color, carefully selected from ;
Stylon's wide range ‘of harmonizing colors.

Lastly, Stylon's new 12" x 16” Magna-Tile is
chosen as a practical, easy-to-care-for surface
beside the hearth.

Stylon Ceramic Tile is offered in a wide range
of sizes, shapes, textures and colors. Consult
the “Yellow Pages” for your nearest Stylon
franchised distributor who stocks and displays
the complete line . . . or write Stylon Corpora-
tion, Summer Street, Milford, Mass. For

Stylon catalog, information on design service,
mail coupon.

For Your File *
The "New ldeas" brochure
illustrates the importance
of garage doors in today's
architecture.

G T MEMBER,

S — y
MONTE CARLO g TILE COUNCIL
’ OF AMERICA, INC.

Stylon Corp., 88 Summer St., Milford, Mass. CERAMIC

Gentlemen: . i ' B
Please send me your latest catalog describing | v - i

~

ok T e
P | b | I&
RAHAM industries, inc. i‘[j“
6901 Carnegie Avenue, Cleveland 3, Ohio /
263 N. Washington Dr., St. Armands Key, Sarasota, Florida i .-

the complete line of Stylon Ceramic Tile,
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JUome buyers never tire of a decor that keeps on growing more
beautiful.

That’s why homes featuring Randomwall sell quicker and at a
greater profit. It is more than a wall covering Randomwall is
a living part of the home that adds greater selling appeal —
greater customer satisfaction.

Randomwall goes up quickly in 4’ x 8’ sheets, 4" thick. In
model homes the rich background of Randomwall makes every-
thing in the room more beautiful. And it’s also pre-finished to
give you maximum economy without sacrificing beauty or appeal.

Best of all, it’s moderately priced in all its varieties. At lumber
dealers across the nation. Atlas Plywood Corporation, 1432B

Statler Building, Boston 16, Mass.

iving walls of Kandomwall

a beautiful family background

perfected all-metal spline.

; The Oriental Ash panels
[ g wo O d shown here are held in place by Atlas Plywood's

BEAUTIFULLY AT HOME IN ANY TYPE HOUSE




What the leaders are doing

PROMOTION BROUGHT 17,000 LOOKERS TO JOHN HALL'S NEW $8,900-59,700 HOUSES, BAGGED 80 BUYERS

Giveaway house contest backed by ad campaign

sells 80 homes in month in tough Phoenix market

One of young (31) John Hall's customers
isn't going to pay a cent for his house, but
Builder Hall doesn't mind a bit.

He offered to make a present of the house
(including closing costs) to the buyer with
the best completion for this sentence: ("I
bought this house over all others be-
cause . . .") Result: 17,000 lookers and 80
sales in four weeks—a level so encouraging
Hall thinks his year’s sales (Sept. to Sept.)
may bounce up to 800 units (they sank from
600 in 1954 to 230 in 1955).

Hall poured a whopping $16.000 into a
month’s newspaper advertising of his 303-
house development—and the giveaway con-
test.

Even in the bargain-rich Phoenix
Hall's house looks like a bargain,

His campaign was aimed at his $9.500
model (3 b/r, den. 2 b) which VAs for
$200 down plus $195 closing costs and $74
a month, FHAs for $850 down plus $225

area,

Horace B. Newel

WHIRLY-BIRD HELPS SELL HOUSES

Helicopter boosts sales;
buyers get birds-eye view

In Cleveland, Eaton Homes refused to take
a summer sales slump for granted. Builders
William Risman, Henry Lefkowitz, and
Harold Gootrad sold 60 houses in two Sun-
days by giving would-be buyers a look at
their house and its location from the air.

Every customer who put a deposit on one
of the $9,995, three-bedroom, 795 sq. ft.
houses (as well as many who just looked
like good prospects) was taken aloft for 5
min. in a rented helicopter.

In two Sunday afternoons, 299 people took
rides. The builders attribute 50 of the 60
sales to the attraction of the helicopter (which
cost them only $432). Crowds totaled more
than 5,000, and traffic through the model
houses was up for weeks.

NOVEMBER 1956

closing. Hall also offers models at $8,900
(3 b/r, 2 b, front Ir), §9.100 (3 b/r, 2 b,
rear Ir) and $9.700 (3 b/r, and den, 2 b, rear
Ir). Area ranges from 1,300 to 1,500 sqg. ft.

Says Hall: “This campaign proved to me
what was wrong with my approach. Why,
five years ago, if we spent $25 advertising a
house, we thought it was too much. Today
home builders need to merchandise as hard
as cigarette companies.”

Rent-buy options move unsold
houses in sticky market

What to do with the unsold house?

“Rent it, and give the renter an option to
buy it,” says R. H. Grant, president of Los
Angeles’ Moore-Built Home, Inc.

This spring. 10 of Grant’s $15,150-$15.450
houses were vacant (a common predicament
in the area where unsold houses totaled 5.600
in June). Today, all are occupied.

Instead of spending an estimated $6.000
on new furnishings and advertising, Grant
offered to rent the houses for one year at
$150 per month, with some $500 of the
$1.800 year’s rent being credited toward a
down payment if the renter decides to buy.

Grant has about $13.000 invested in three
rent-buy deals (interest generated by his plan
sold seven of the 10). The $13.000 repre-
sents the difference between his $11.000 con-
ventional mortgages and the sales price. He
feels sure his three renters will buy because
they are making expensive improvements on
the houses. Tf not, Grant is counting on nor-
mal inflation to make the houses easy to sell.

Transferees to Southern California are
prime prospects for rent-buy plans of two
other builders. Andrew Hamer Homes, and
Crown Construction Co. (Hamer has rented
59 out of 88 built; Crown, 28 out of 70).
Both aim at transferred families who have
houses listed for sale back east, or who want
to look around the area longer before buying.

Both impose stiff requirements. Hamer
rents only to families who can afford the
down payment if they want to. Crown insists
that renters qualify as buyers first. The build-
ers’ investment (over the mortgage) ranges
from $2,200 to $3.000 per house. Under both
plans, renters build up $420-$600 in down
payment equity during the year.

Searchlights, circus tents for
kids win New England buyers

Souped up promotion sold 42 houses in
two weeks for Builder Alphage Ferland of
Woonsocket, R. L—where such hoopla is
rare.

Woonsocket has been hard hit by the tex-
tile industry’s slump in New England as well
as last year’s floods. So Ferland and his six
sons (NAHB Regional Vice-Pres. Armand J.,

Roland 0., Albert J., Raymond J., Arthur
M. and Eugene H.) mapped an advertising
campaign that included nearby (11 mi)
Providence and Pawtucket, too.

A two week teaser campaign whetted in-
terest, searchlights and night lighting ex-
tended the sales hours and candy-striped,
toy-equipped tents provided entertainment
and care for children while parents decided.
City and state officials attended the opening
ceremonies, which were broadcast by a local
station.

The $13,700 three-bedroom, one-bath
houses look larger than their 1,040 sq. ft. be-
cause they have an attached garage and
breezeway on the 90’ x 100 lots.

New satellite city rising
at site of Greenbelt town

A new satellite city—planned to become
one of the nation's largest—is rising on the
outskirts of Cincinnati, in what once was
part of Greenhills, one of Uncle Sam’s three
mid-depression ventures into planned com-
munities.

The developers: youthful Marvin L. Warner

Marsh and Joseph Kanter,
who built a four-apart-
ment building in Bir-
mingham after World
War 2 and parlayed an
initial investment of
some $12,000 into a
housing empire that
now includes Birming-
ham’'s swank Essex
House, a similar project
in Indianapolis of the
same name, a big proj-
ect in St. Louis. another
in Dayton and two in

WARNER

Cincinnati.

At Forest Park, 13 mi, north of downtown
Cincinnati, Warner and Kanter have already
built the first 400 of a planned 10,000 homes
on 3,700 acres. The site will also get a
regional shopping center, office buildings and
a 239-acre industrial park.

Houses from $14.000 to $60.000 are
planned. Different priced areas are to be sep-
arated by dividers like ridges, streams and
plantings. Park areas within the housing area
will be reserved to keep the natural beauty
of woods and streams. Other tracts will be set
aside for a civic center and recreational space.
(Forest Park adjoins a 2.000 acre public

continued on p. 101

McHale & Hill

$23,700 RANCH MODEL FOR FOREST PARK
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SO EASY TO USE. Just
unroll it on the wall to
the length required,
Lays flat on the block.
Short pieces may be
used without waste by
lapping ends. Easy to
fit around pipes, cone
duits, and ducts.

KEY-WALL rolls are 150 ft. long, It is made for 4", 6",
8”, 10" and 12" wall thicknesses. It's galvanized to
prevent rust; always gives maximum bond.

KEY-WALL is lapped at corners without adding thick-
ness to the joint; without special cutting and fitting,
It's easy to build up Key-Wall reinforced corners.




GALVANIZED MASONRY REINFORCEMENT

The new masonry reinforcement that
gives greater value ot lower cost

That’s right. One man easily carries 300 ft. of KEY-WALL. Galvanized, it needs
no protection from weather on the job. It requires little space on the scaffold. It

1s easy to cut. Material cost is low. Labor cost is low.

Yet it gives superior reinforcement to masonry. For full details on reinforcement,

write for the summary of tests by the Research Foundation, University of Toledo.

FREE—SAMPLE AND TEST REPORT

Keystone Steel & Wire Company
Peoria 7, lllincis

Please send me sample and test report
on KEY-WALL.

Name.

Firm

Street

MORTAR FLOWS READILY around KEY-WALL to MASONS LIKE the way mortar flows over
give full embedment, as well as maximum rein- Key-Wall; the way it aids full embedment; the
forcement value, Tests show an exceptional bond. way blocks settle in place without interference. City. State.
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Authorities say:

“"The BEST insulation is the MOST insulation!”’

—and Tohns Manvillle J’PI/VTEX @
meets their 642 pecitication”!

New 6 Thik
Spintex Batts
provide maximum insulation

2" Spintex =
Batts or Blankets

ceilings. A "must” for air-co ' recommended over unexca-
tioned and electrically h ' vated crawl spaces. J-M also
houses. s ,Meu blankets in other

thicknesses.

¥In the Austin Village (Texas) air-conditioning tests,
the importance of thickness of insulation was demon-
strated by the fact that houses producing best economy
records had &'’ of mineral wool in ceilings, 4 in walls,

I 2" in exposed floor areos.

Fol Thik Spintex Batts

PLUS e only batts which com-
Aluﬁlllwm-wruppﬂ o fill the depth of
Spintex Blankets 4 “x 4" stud spaces
provide “plus” summer ~ lactually 3 5/8“).
benefits. Available in

3" and 2" thick-

New, improved Johns-Manville Spintex is the only type of home
insulation that effectively stops heat all three ways—by conduction,
convection and radiation!

Learn how you can cash in on this important new development in
home insulation! Write Johns-Manville, Box 111, New York 16, N.Y.

!,M,! Johns-Manville
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Supplz'er-Producer Round Tuple Discussions
Develop AWARD-WINNING Package
Homes for ALLEN

Ask Bob Allen, President of Allep Homes, how to pro- This sound approach to home fabrication has indeed .
duce homes that win awards at a nationa] level and been worthwhile, for Allen Homes have been selected |
sales at a Joca] level and he tell you “Teamwork I on a number of occasions for citation as outstanding

“We’ve long been convinced that nationa]ly-advertised in design and construction. The feeling of teamwork

brand name Components make 5 better home,” reports that exists between Allen, his architect and various

Allen, “but we 80 a step further., Periodic roung table suppliers has enabled them to produce homes packed

discussions are held with key persons from our com. with value and features at prices that make them tre-
Ponent-suppliers and oy architect, Don Hopp, These mendously competitive! Builders who are interested in

meetings haye been paying big dividends, and it is re. knowing more about how Allen Homes will fit their

fh:cting in the way in which oy builder-dealers are picture can write directly to Bob Allen, Allen Homes,

making sales ﬂlroughout the Midwest.” Baer Field, Fort Wa)'ne, Indiana,

(Continued next page)




Typical of the important convenience features found In KITCHEN MAID cabinets is
this Paper'n Peppers base unit (shown at right). The unit has twin slideway wire cradles, hung on
rolling casters, that glide smoothly out of the cabinet into easy reach at fingertip touch, It contains

special sections for pots, pans, all types of paper products, condiments and kitchen odds and ends,

Women find KITCHEN MAID Kiichens
Give ALLEN Homes Improved Livability

'“The outstanding combination of beautiful design, exclusive convenience-features and top-quality wood cons
struction found in Kitchen Maid Kitchens put them at the top of my list,” reports Bob Allen. “These cabinets
give my homes an important competitive edge.” In Kitchen Maid Kitchens, prospects for Allen Homes discover
another foremost nationally advertised brand name . . . which helps influence their buying decision. These kitchens

assure complete satisfaction from the first owner on.

Kitchen Maid has helped Allen Homes (such as the one
shown at the left) win national awards. The 3 new Shadow-Line
styled Natural finishes and 5 standard Flo-line styled enamel finish-
es in the Kitchen Maid line are generating unprecedented consumer
acceptance, As an added service, Kitchen Maid now supplies cab-
inets in any color to match the popular, modern-colored appliances,
at a small extra charge.

Kitchen Maid will give any home a distinet selling advantage, as with
Allen Homes. For details, write The Kitchen Maid Corporation,
Department H-6, Andrews, Indiana.

Aduvertisement




A half-century of experience in providing home heating comfort has gone
into the design and manufacture of the modern Majestic Winter Air Conditioner,
Expressly made for perimeter and other newly developed forced air heating methods,
these units answer the home owner's needs in economic efficiency, attractive appear-
ance, rugged construction, and exceptionally small space requirements. Majestic
Winter Air Conditioners are available for gas or oil fuels, with output capacities from

76,000 to 448,000 BTU, and in upflow, downflow, or horizontal flow design.

ALLEN HOMES feature
Majestic Furnaces through-
out their entire line of qual- o
ity homes., Shown at left:

layout of heat ducts,

MAJESTIC FURNACE Provides
Economac Warmth in Coldest Climate, Builders Say

Allen Homes has joined builders everywhere in praising
the Majestic Furnace, not only for its ready adaptability
to their house plans but also for the complete customer
satisfaction it provides, Thrnughnul the northern tier
of states, reports show these furnaces to be economical

and eflicient in even the most adverse weather

Easy addition of summer cooling to Majestic units is

another item in their favor with Allen Homes. Majestic
now furnishes a complete line of summer air condi-

tioners: 2, 3, and 5 ton units, water-cooled or air cooled,

in furnace-matching cabinets. Most popular today
is the remotely placed compressor-condenser unit, with the cooling coil
installed above or below the furnace as shown in the small drawing. The
cabinet can be installed with the furnace, and the working parts added

by the home owner when he desires.

Majestic also manufactures the low-cost, highly efficlent
Thulman Chimney—an all metal chimney listed by Underwriters'
Laboratories, Inc., for all fuels and for installation without any
special clearances. The illustration shows the aluminum sim-
ulated-brick top housing, complete with a protective rain cap
that resembles a flue tile. For more information on any Majestic
products, write The Majestic Co., Inc., 416-AH Erie St., Hunting-
ldvertisement ton, Indiana.

( Continued next page)
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Utility area is tastefully concealed by Warren Door in
illustration below. Allen says this low-cost feature adds great
sales-appeal to an already appealing kitchenl

Typical floor-to-ceiling installation of Warren Folding Door in
bedroom closet opening of one of the Allen Award-Winning homes.

Maximum Accessibility of Closets Economacally
Provided by WARREN FOLDING DOORS

“Full width floor-to-ceiling accessibility of all closets is a must in the truly
modern home,” says Bob Allen, “and that’s what we get with Warren Folding Doors. They’re easily
installed, too, which appeals to our builder-dealers.” Constructed of heavy

Basswood slats, Warren Doors can be installed natural or in one of ten colors available from stock.

The Award-winning OAKLAND model shown at right Is com-
plete with Warren Folding Doors at every closet opening. These doors
more than meet the quality requirements set for every component ac-
cepted for use in the Allen Homes package. '"Complete consumer
acceptance both before and after sale has assured us that we made a
wise choice when Warren Folding Doors were specified," reports Bob
Allen, Additional information may be had by writing to: WARREN
SHADE COMPANY, Inc., 2905 East Hennepin, Minneapolis, Minnesota.




What the leaders are doing

continued from p. 93

park, granted by the US to the local park
district.)

Lot sizes will vary from about 7,000 sq.
ft. to 12,000 sq. ft., with 65 minimum front-
ages. In addition to Warner-Kanter's con-
struction, other improved lots will be sold to
builders and to individuals who want to build
houses. All architectural design and land-
scaping is subject to review by the developers,
who retained the original land planner, Jus-
tin R. Hartzog, to draft the master plan for
Forest Park.

When government decided to break up the
Greenbelt properties in 1952, local capital or-
ganized the Cincinnati Community Develop-
ment Co. to attempt a similar project, but
failed to get going. In 1953, it contracted
with Warner-Kanter to buy and to develop
the property subject to CCDC approval of a
master plan. Vogt, Ivers, Seaman & Associ-
ates, Cincinnati engineers and architects,
produced the plan in cooperation with Hartzog.

Centex invades Chicago,
will donate schools

Centex Construction Co. of Dallas is ex-
tending its operation to Chicago.

President Tom Lively announced that his
giant housing firm has bought 1,500 acres 18
mi. northwest of the Loop, incorporated it as
the Village of Elk Grove, will build 6,000
homes there in the next four or five years.
Estimated investment: $175 million.

Centex (3,214 starts in 1955) follows an-
other of last year's biggest builders to Chi-
cago—F&S Construction Co. of Phoenix start-
ed a tract 8 mi. from EIk Grove earlier this
year.

Lively said his firm will build three-bed-
room, brick-veneer homes, priced from $15,-
000 to $20.000 with FHA, VA and conven-
tional terms. He expects most buyers to
come from the booming industrial area
around nearby O'Hare Field. Centex will put
in all community facilities, including schools
which Lively said thé company will donate
to the school district. Two reasons: 1) This
way, Lively guarantees schools will be phased
in with his sales (*You can’t sell houses with-
out schools™), and 2) The independent school
board cannot divert to other projects money
Lively might donate for new schools.

As Centex moved into Chicago, it finished
440 homes near San Francisco with no fur-
ther plans there. It is still building in Orange
County, Calif, but has only 200 lots left
there, will continue building in four tracts
around Dallas. Centex also has contracts for
two Capehart military housing jobs, totaling
680 units.

Basement ‘builders’ show’
features brand names

Irving Rose's new $16,600 models tie their
sales appeal to that of dozens of nationally
known brand name products in them,

In three Detroit projects, Rose has in-
stalled a miniature builders’ show in the
model house basement. Pegboard panels,
4" x 6, display point-of-sale material pro-
vided by manufacturers. Any name brand
product used can have its own display at no
charge. Several manufacturers sent men to
staff the display on opening day and answer
customers’ questions.

Rose's advertising features trademarks or
logotypes of the nationally known companies.
Signs outside the models plug the “as ad-
vertised in LiFE" theme.

Said Rose: “This helps our salesmen by
giving them a merchandising tool easily and
quickly explainable to prospects.”
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Mr. Subdivider:
Why be a worry bird about

What kind of sewage lift station equipment should you consider for
your subdivision? How much should you pay for it? What type can you
operate and maintain at the lowest cost? Are you familiar with the
dozens, perhaps hundreds, of variables that can dictate the “how,
why and what"' of lift station installations?

You have enough worries without trying to become a “sewage
pumping" specialist. So why worry? , ., . there's a much easier way!
Contact Yeomans! Yeomans has been specialists in sewage pumping
for over half acentury . .. Yeomans has the largest engineering staff,
the most experience, and the most complete line. Yeomans will wel-
come the opportunity to help your engineers answer the many difficult
questions you will encounter . . . questions such as:

1 What about ground conditions? If you run into quicksand, do you
use the same type of lift station equipment you would for rock, or
clay, or sand?

2 How does topography of the land enter in? What kind of equipment
will you use for hilly or rolling land? . . . for level land?

3 If you're interested only in a temporary installation, what type of
equipment should you buy? . . . how much should you pay? On the
other hand, if you're planning a permanent installation, what type
of equipment should you use? . . . how much?

4 What if you want to move your lift station equipment after a couple
of years? What type equipment is easiest to relocate?

S What about maintenance? What type equipment should you use
it you can provide only a part-time handy man?

6 Does it make any difference whether you pump sewage directly
into a sewage plant . . . or just into an interceptor line? Do you use
the same equipment in either case?

7 What about power availability? Will you have to run in special
power lines, or can you buy equipment that will operate from
regular 110 volt lines? What do you do in case of power failure?

8 What about flash floods or cloudbursts? How do you allow for
such acts of Nature?

Yeomans . . . 2003-8 North Ruby Street, Melrose Park, lllinois

[ Please furnish information relative to sewage lift station equipment.

Yeomans has the answers
to these questions and name
many olhers. Use this
coupon to request infor-

company

mation on Yeomans
Sewage Lift Stations,

streel b ———

cily

our engineer is
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"This is the best,’”” say 2,000 contractors.
This Los Angeles fairgrounds model house was
built to say one thing . .. "This is the finest."
It shows. It shows in the imaginative planning,
craftsmen construction . . . and the selection of
quality materials . .. like Crane fixtures.

The new look in bathrooms. No longer
is the bath the unmentionable room. It's the
room guests see and judge. No wonder
2,000 contractors put their best foot for-
ward with this Crane-equipped bath,

Bt L T —_—

- -
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2,000 California contractors present
world’s finest model home

A dream house to end all dream houses . . .

That’s how you could describe the model home
of the Building Contractors Association of Cali-
fornia. It was built in the Los Angeles fair-
grounds to say but one thing...“This is the
very best.”

Look, for example, at the big double bathroom
. . . each with two Crane Criterion lavatories in
a sweeping counter-top that sets a tone of quiet
elegance. Both rooms are equipped with a Crane
Criterion water closet. A tub in one and a shower

in the other prevent a “bottleneck” at break-
fast time.

These Crane fixtures are styled by Henry Drey-
fuss to look modern years longer. They are engi-
neered by Crane to last longer, too.

You can give your customers Crane fixtures
without adding to your construction costs. Crane
fixtures are priced to meet every budget. And
throughout the line. .. Crane quality costs no
more. Why not get details from your Crane
Branch or Crane Wholesaler today?

CRANE CO. General Ofices: 836 s. Michigan Ave., Chicago 5 + VALVES + FITTINGS - PIPE + KITCHENS - PLUMBING + HEATING

CRITERION 1-80, on metal legs. A striking
vitreous china lavatory. Exclusive Dial-ese con-
trols and lever-action Securo waste. Satin
finish chromium plated Criterion trim has clear
Lucite handles. Spacious rectangular basin,
splashlip and frontoverflow. Sizes: 214 "x17 3% *
and 30% "x227,

NOVEMBER 1956

CRITERION 3-102. A disfinctive
modern closet with correct-posture
seat, Bowl has elongated rim. Match-
ing tank of gleaming vitreous ching.
Efficient siphon jet with quiet whirl-
pool action. Flat-topped cover tele-
scopes over saddle-shaped seat,

CRITERION 2-80-LC. Finest of all Crane
baths. Gleaming porcelain enamel over
heavy cast iron. Available in right- or left-
hand corner styles, 5% long. Recess styles
5’ and 5%, Has broad rim seat, flat safety
bottom. Deviator overrim supply and shower,
Easy-action Dial-ese controls.
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Here's window beauty
for indoor-outdoor living !




ersen \indowalls

TRADEMARK OF ANDERSEN CORPORATION

John Barkhorn is the owner and designer of this South Orange, New Jersey home.

The window beauty of Andersen wWINDOWALLS serves here to blend
charming outdoor scene with a well-appointed interior. These beautiful—and
practical—Andersen Gliding Wood Window Units slide easily in their plastic
tracks to let in cooling breezes; yet they close right to form a wea
barrier that seals out rain ... dust. .. drafts. The narural wood is pleasing
to the eye, pleasing to the touch and provides narural insulation—makes it
easy for the designer to create beauty and distinction.

See your lumber and millwork dealer or Sweet’s Files for more data on
Andersen wiND LLS, or write Andersen. WiNDOWALLS are sold throughout
the country, including the Pacific Coast.

ANDERSEN CORPORATION BAYPORT, MINNESOTA




s IRIP OAK FLOORS

over concrete slabs

Why take chances on flooring materials prospective
home buyers may not like? Now you can have the sure
sales appeal of Oak Floors in your slnb-on-ground
houses . .. and save time and construction costs.

The proven-effective “screeds-in-mastic” method of
providing a sound nailing surface for Strip Oak Floors
over concrete is used by builders throughout the coun-
try. It’s as simple as the 1-2-3 steps shown here, and is
fully approved by lending agencies.

Oak Floors give slab homes more warmth and com-
fort, plus exceptional beauty and durability. The
“screeds-in-mastic” installation method makes them
economically practical for even lowest-cost homes.
Start using this system now. Mail the coupon below for

your free copy of simple step-by-step instructions.

9 Lay 2x4 screeds in staggered pattern.

Mail coupon for FREE Installation Manual

|
: National Oak Flooring Manufacturers’ Association
! . T 5 I 867 Sterick Building, Memphis 3, Tennessee

NATIONAL OAK FLOORING |

MANUFACTURERS ASSOCIATION | l"]c.usc send a frcrf copy u'f “I I?\v to Install Hardwood
| Strip Floors over Concrete Slabs,

Sterick Building, Memphis 3, Tennessee |
| Name
|
: Address 2 e
|
' — —
|
!
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Daylight Research House,

home of Dr. R. A. Boyd, Ann Arbor, Michigan
Architect: Harris Armstrong, F.ALA.,
Kirkwood, Missouri

Decorator; Marian Stutzman Quinlan, A.LD.,
Chicago, Illinois

Photographs by Hedrich-Blessing,

Chicago, Illinois

N R A RR . A Now you cax pran for daylight in any room!
B e by At The Daylight Research House shows how Owens-Illinois
: Toplite Roof Panels can be used to flood interior rooms with
o balanced, well distributed daylight. Attractive panels of

|y gt & O-I Glass Block combine with the Toplite to keep exterior rooms
g il comfortably bright, with daylight well diffused throughout.

To control daylight, both O-I products are made of glass,
with a prism structure especially designed to accept cool North
light and reject the rays of the hot summer sun. For descriptive

2 literature, write to Kimble Glass Company, subsidiary of
o . ' . Owens-Illinois, Dept. HH-11, Toledo 1, Ohio.

GLASS BLOCK AND TOPLITE ROOF PANELS OWENS-ILLINOIS

TWO (D PRODUCTS GCENERAL OFFICES - TOLEDO 1, OHIO



53 DAVLIGHT RESEARGH. HOUSE

Here's how the challenge of the Owens-Illinois Daylight Research
House was met with a MUTSCHLER kitchen. We believe

this is typical . . . that the fine furniture cabinetwork, catalytic
‘finishes and great variety of special-purpose units provided

can solve all kitchen problems. Twenty widely divergent stylings
are shown in our new ‘" Kitchen Travelog” book . . . in full color.
If you would like to see for yourself the versatility of
MUTSCHLER KITCHENS, write on your letterhead for free copy.

STYLING VERSATILITY...EFFICIENCY... BEAUTY
MUTSCHLER KITCHENS

Mutschler Brothers Company, Department 1166, Nappanee, Ind.
ASSEMEBLY PLANTS IN: Boston, Massachusetts—Ft. Lauderdale,

Florida— New Orleans, Louisiana—San Francisco, California

Daylight Research House
Architect: Harris Armstrong
Decorator: Marian Quinlan
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ADD SALES APPEAL

with %wood folding doors

The exciting beauty of PELLA WOOD FOLDING DOORS
makes a good impression on homeseekers! Richly
veneered in oak, birch, pine or Philippine mahogany
...the natural wood grain of PELLA DOORS blends
perfectly with woodwork and furniture.

Prospects are impressed by the extra convenience
of PELLA DOORS, too. They nest compactly inside
doorways...so every square inch of wall and floor
space can be used. Use them to give greater access
to closets and storage walls. And, used as room
dividers, PELLA DOORS make living space much
more flexible.

PELLA DOORS operate smoothly, too. Exclusive con-
cealed spring connectors assure uniform folding...
easy opening and closing...quiet operation. Doors
stack compactly. Sturdily constructed of solid wood
laminated cores.

Get PELLA DOORS in stock or custom sizes, finished
or unfinished, factory assembled, complete with all
hardware and concealing track mould. No costly fit-
ting on the job. Mail coupon below today for more
information. Or see our catalog in Sweet's Light
Construction File. Representatives throughout
U. S. and Canada.

HOUSE

A

ROLSCREEN COMPANY, Dept H-107 |

Pella, lowa }

Gentlemen: Please send FREE literature on PELLA WOOD =

FOLDING DOORS and name of nearest PELLA dealer. I

FOLDING :
NAME

|

|

DOORS aooress i

|

cITY ZONE STATE |
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The famous brand-name door that
helps builders sell more homes!

® Feature The “Overneap Door” inyour Model Home to dram-
atize and demonstrate today’s outstanding /iving convenience.

® Let the 100 sq. f1. (or more) of The “OvernEAD Door™ be your
point-of-sale proof of quality for the entire house

® Use the modern magic of The “OverHeap Door™ with
Ultronic operator to draw more people to your Open House.

® Write for details concerning our cooperation in providing this
push-button miracle with America’s foremost garage door.

3

COPYRIGHT 1936, 0.0, C

A >

SELECTED AND SPECIFIED BY

*:‘SHOW-HOUSE':*#

ARCHITECTS

FEATURED |y
THE SATURD,
und Uying Fo.“ SVENING pogy

Y
OUNG HOMEMAK!aS
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523 DAVLIGHT RESEARCH Mo

TRADE MARK

than any other brand!

And, in 1956, more people The "OVERHEAD DOOR" Selected for Daylight Research House!

are buying The “OVERHEAD DOOR"
than ever before!

Only The “OverzEAD DoOR” offers builders so
many advantages . . . so much service!

COMPLETE RESPONSIBILITY for the satis-
factory performance of The “OVERHEAD DooRr,”
wherever installed, is assumed by Overhead Door
Corporation and its distributors. Each installation is
guaranteed for one year, service provided whenever
needed, and parts available on 24-hour notice.

The “OveruEAD DOOR” is advertised in full color
in Saturday Evening Post and Living, and is the only
garage door specified by SHow-House architects in
these publications.

A Complete line of doors — Marris Armstrang, Architect Marian Quinlan, Dacorator
including Ultronic operation — in a For this modern home at Ann Arbor, Michigan, built for research on the

. effect of prismatic glass block wall panels combined with top lighting
complete range of styles and prices. panels, a special flush wood garage door was built by Overhead Door Cor-

poration, with rift grain redwood surface tomatch the redwood siding above,

America’s pioneer and leader in upward-acting garage doors

OVERHEAD DOOR CORPORATION
Hartford City, Indiana

MANUFACTURING DIVISIONS
Hillside, N.J. » Nashua, N.H, « Cortland, N.Y. « Lewistown, Pa. « Oklahoma City, Okla. « Dallas, Tex. « Portland, Ore,

NOVEMBER 1056 11




£z DAVLIGHT RESEARCH HOUSE

DAYLIGHT RESEARCH HOUSE, ANN ARBOR, MICHIGAN
ARCHITECT: HARRIS ARMSTRONG, A. I. A,

Tho Modorn Lace.

POINTS TO

UNIT

LAMINATED BEAMS AND
VERSATILE UNIT DECK

A single application offords @ structural, fire-safe roof with a fin-
ished ceiling a@s @ premium. The modern trend to UNIT post and
beam construction has brought about a new concept in architectural
design. The combination of Laminated Beams and versatile Unit Deck
sheathing allows the architect full freedom of expression toward
the creation of inspirational interiors. Unit Deck, available in a
variety of species, serves the multiple function of clear spanning
roof and unobstructed ceiling—adding warmth and simplicity to an
interior already made attractive by the dependable Southern Pine
laminated beams. Additional informative literature is available upon

request.

yan

LAMINATED HARDWOODS
Complement the interior of any building with the unequaled
beauty, permanence and rich patterns obtained only with
UNIT Laminated Hardwood Members. Popular selected Hard-
woods are now available, offering the user a wide choice
of attractive color tones to enhance the appearance of any
fine structure. Write today for more information on UNIT
Glued Laminated Hardwood Members. ... ..

UNIT STRUCTURES, INC.

PLANTS AND OFFICES-PESHTIGO, WIS,
AND MAGNOLIA, ARKANSAS

Photographs by
Hedrich-Blessing
Chicago, 11l.

Owens-1llinois Daylight Research House
Architect—HMHarris Armstrong
Kirkwood, Mo.

Decorator, Marion Quinlan
Chicago, 111

achieved

in aluminum
light area
components by

MARMET

special aluminum finishing . . . keeps new look ‘
|
|

When architeet Harris Armstrong developed this
striking example of modern home design, the
Owens-Illinois Daylight Research house at Ann
Arbor, he wisely chose Marmet aluminum ribbon
wall windows for bathroom ventilation through
the glass block section. Marmet ribbon window,
Series 300, and Series 900 glass block ventilators
are made from sturdy 1/8” extruded aluminum
alloy, etched in the world’s largest dip tanks to 2
handsome satinized or alumilited finish that will
not discolor for the life of the window. All electri-
cally welded . . . with hairline mitres and closest
attention to all construction details . . . MARMET
windows and ventilators not only contribute to the
beauty of any structure ... but assure architect,
builder and owner of lasting durability. Patented,
vinyl plastic weatherstripping, aluminum mesh or
fiber glass screening and aluminum storm sash
are all available as specified. When you're looking
for exceptional beauty and outstanding durability
in aluminum windows and ventilators, specify
MARMET and be sure.

Series 500 Projected Sash

Made of 1/B" electrically welded, extruded alum-
inum alloy. Operating sash has a mean thick-
ness of 3/16" for extra rigidity. Available in
horizontal or casement projected styles as illus-
trated ot left. Special aluminum glazing bead
eliminates screws, accommodates any type of glass
from 1/8" single glass to full 1" insulated glass,

Series 900 Ventilators

Precision faobricated for complete
ease of operation with maximum
ventilation, vision and strength. Made
in a wide variety of modular sizes.

For detailed information and specifications
on the complete line of MARMET windows—
consult Sweet’s Catalog, File No. 17a...or
write to the MARMET Corp. for Catalog 57-A.

CORPORATION

308a Bellis St,, WAUSAU, WIS,

HOUSE & HOME
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the house with the Best fg_uiures

IS WA T HER
MG TALL

PERMALUME
SHOWER
ENCLOSURE

The key person in selling a new house
is the wife. The key room in her decision is the bathroom.
Nothing you put in your house will hit the housewife
where she lives like—Permalume Shower Enclosures.
Nothing moves houses faster than—Permalume Shower Enclosures.
There is a Permalume enclosure for every tub, every house, every bathroom.
Permalume Shower Enclosures are-made by Shower Door
Company of America—the world's largest manufacturer of shower doors,
tub enclosures and daylight shower stalls. All Permalume enclosures

are unconditionally guaranteed for 17 years.

Winnec of the First
Sunrise Magazine Award for
Excellence in Engineering and Design

Of AMERICA

1301 CHATTAHOOCHEE AVE., N. W., ATLANTA, GA

WORLD'S LARGEST MANUFACTURERS OF SHOWER ENCLOSURES
114

Letters

57 HOUSES FOR '57

Your annual design award (Oct '56)
stimulates new ideas and thinking in the
field of home building.

Heartiest congratulations upon another
successful House & HoME feature!

HerMan H. YORrk, Ala
Jamaica, N. Y.

PLASTICS IN HOME BUILDING

Your article on plastics in home build-
ing is one of the finest presentations I
have seen. It synthesizes beautifully the
components and potentials of plastics,
and shows to a high degree how imagina-
tive and creative architects can work hand
in hand with manufacturers to produce a
higher grade product. Congratulations on
your whole September issue.

BARNETT B. BERLINER, Berliner & Associates
Designers & Engineers
Brookline, Mass.

. . . The introduction was very good. Its
description of the different types of plas-
tics and their uses could not have been
made clearer. It should give any person
who reads it a good over-all picture.

The SPI plastic house competition en-
tries shown were very good, but I do be-
lieve the other winners deserve mention.

R. A. HerMES

Hermes & Colueci, Builders and Designers
Cincinnati

Reader Hermes' firm won a first prize
for “best feature area utilizing plastics”
and a second prize for “best house utiliz-
ing plastics.” In the latter classification
third place went to John Dyal of Boston
and an honorable mention to Theodore
D. Bower of Seattle—ED.

MARKET IN DES MOINES

You refer to Des Moines’ housing mar-
ket (Sept. News) as steady. Best seller a
three-bedroom one and a half bath for
$16,000.

The facts are that new construction has
slowed down considerably because a num-
ber of new houses have been unsold for
several months and we have the same
tight money market in Des Moines that
appears to be elsewhere.

If any one and a half bath houses at
$16,000 are being built in Des Moines,
we do not know of same and I am sure
the number is very limited.

W. W. Burns, Assistant Vice President
Home Federal § & L

INVALUABLE

We did not renew our subscription
when it ran out a few months ago. Now
we find that we are missing out on invalu-
able information.. Therefore we want a
new subscription to Houst & HoME.

D. L. QUATRELLA
Well Built Sales, Inc.
Bridgeport

WIRING ROUND TABLE

Congratulations on the Round Table on
house wiring! Will reprints be available
and at what cost?

continued on p. 118
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America’s outstanding homes
are air conditioned by Carrier

+

i
h

L4

P
K
i3

Patio of model home in Sexton Woods, Atlanta, Georgia. Builder: Boyd-Jackson Corporation. Architect
Henry D. Norris made impressive capital of the Carrier air conditioning in these $17,000 and up homes.

Weathermaker Homes have a look about them. They
make sense. They were designed for comfort.

Wherever they’re built . . . whatever they cost . . .
they reflect the attitude of their builders and architects.
These men wanted air conditioning that was expertly
installed, that would perform unfailingly and deliver
guaranteed comfort year after year. They chose Carrier.

What can Carrier do for you?

Carrier performance and Carrier national adver-
tising are building a preference for Weathermaker®
Homes. Prospects get a value they’ll recognize . . . a
home they can buy with confidence.

Team up with Carrier —first name in air condition-

ing. Carrier Corporation, Syracuse, New York. In the living-dining area, light with privacy.
Roof abiove cathedral ceiling is off-white to
%Rep. U.S. Pat. OfT. reflect heat. Inset in main photograph is

Carrier Year Round Weathermaker.

MORE NEW HOMES ARE AIR CONDITIONED BY CARRIER
WEATHERMAKERS THAN BY ANY OTHER MAKE
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NO DPRAG ...

READY
i e
. DOORS

NO SAG ...

[
DOORS

BAT, NO, 488029

®

NO SAG — NO DRAG! And with Ready Hung Doors® that's not just a catchy phrase.

Ready Hung Doors are engineered to ELIMINATE SAG two ways: (1) Hinge mortises are
very accurately machined to consistently fit the hinges tight. This is only possible with
specially designed, and extremely accurate machines. (2) Hinges are attached with special,

| fully-threaded screws, not available to the market in general, which have up to 50% greater
| holding power. Screws are machine driven to a constant predetermined torque.

| Ready Hung Doors are engineered to ELIMINATE DRAG three ways: (1) Door clearances are

| to NDMA research tested standards which allow for paint thickness, damp weather expansion,
and house settling. (2) Door and frame parts are machined within a few thousandths of an
inch on special, precision machines to insure perfect fit. (3) Lock edges of doors are machine
beveled straight and uniform.

Save the money you waste on reworks due to sagging and dragging doors by using Ready
Hung Doors!

2 & # ® & ® B ©& F ¥ &£ & & # & & S & & v ¥ HF & B & ® & & @

READY HUNG DOORS MADE BY THESE LEADING WHOLESALERS

ALBANY, N. Y.

Iroquois Millwork Corp.
BALTIMORE, MD.

Central Building Supply, Inc.
BIRMINGHAM, ALA.
National Woodworks, Inc.
BOSTON, MASS.

A. W, Hastings & Co., Inc.
Sommerville 44, Mass.
BUFFALD, N. Y.

Iroquois Door Co.

The Whitmer-Jackson Co., Inc.
CHICAGO, ILL.

Morgan Sash & Door Co.

CINCINNATI, OHIO
Acme Sash & Daoor Co.
CLEVELAND, OHIO

The Whitmer-Jackson Co.
Massillion, Ohio

DAYTON, OHIO
Dayton Sash & Door Co.
DENVER, COLO.

Lumber Dealers, Inc.
GRAND RAPIDS, MICH.
Porter-Hadley Company
HUNTINGTON, WEST VA.

Iron City Sash & Door Co.

HOUSTON, TEXAS PITTSBURGH, PENN.
Southwest Sash & Door Co. Iron City Sash & Door Co.
INDIANAPOLIS, IND. ROCHESTER, N. Y.

Midland Building Industries, Inc. The Whitmer-Jackson Co., Inc.
LOS ANGELES, CALIF. SAN ANTONIO, TEXAS

Ready Hung Door Mfg. Co. Ready Hung Door Mfg. Co.

Burbank SEATTLE, WASH.
MARION, IND. Acme Millwork, Inc.
General Millwork Carp. Kirkland, Wash.

NEW YORK, N. Y. SIOUX FALLS, S. DAK.

Jordan Millwork Co.

SPRINGFIELD, MO.
Southern Supply Company

Bailey-Whalen Co.
West Orange, N. J.

OAKLAND, CALIF,
Ready Hung Door Mfg. Co.

READY HUNG DOOCR CORP., FORT WORTH 2, TEXAS

CALL YOUR LUMBER DEALER

ST. LOUIS, MoO.

Imse-Schilling Sash & Door Co.
ST. PAUL, MINN,
MinnesotaWood Specialties, Inc.
St. Paul Park, Minnesota
SYRACUSE, N. Y.

Iroquois Door Co.

TOLEDO, OHIO

Allen A. Smith Co.

TORONTO, CANADA

C. Lloyd & Son Limited

WACO, TEXAS

Frank Stevens Sash & Door Co.

HOUSE & HOME




WHEN YOU SEE THIS KIND OF WORKMANSHIP,

EXPECT TROUBLE...

N\

QLTOOD workmanship is one of the
most important factors in preventing
leaky brick walls.

Good workmanship includes filling
the bed joints and head joints —wetting
the brick—and backplastering the face
brick.

Expect trouble when mortar is dabbed
only on the corners of the brick, even
when the head joint is slushed.

Because it is so workable, Brixment
makes it easy for the bricklayer to use

NOVEMBER 1956

enough mortar to completely fill the
joints, and still lay the brick easily and
accurately to the line,

Brixment mortar has greater plastic-
ity, higher water-retaining capacity and

4

bonding quality, greater resistance to
freezing and thawing, and freedom from
efflorescence. Because of this combina-
tion of advantages, Brixment is the
leading masonry cement on the market,

BRIXMENT

LOUVISVILLE CEMENT COMPANY, Incorporated, LOUISVILLE, KENTUCKY
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SPECIFY WIDE LAPPED EXTERIOR PLYWOOD SIDING to em-
phasize the long, low lines so popular with today’s home buyers. Courses

of 12, 16 or 24-inch widths add design simplicity, create a new and unusual

“scale.” Exterior plywood siding is strong, splitproof. Goes up quickly.

Cuts application time up to one-third. For really big savings, plywood

can be applied directly to studs to elimate sheathing cost entirely.

—

FREE PORTFOLIO OF EXTERIOR

FIR PLYWOOD DESIGNS

File folder assembly contains design
ideas, application, specification
data. Write (USA only) Douglas
Fir Plywood Association, Dept. HH,
Tacoma 2, Washington.

18

INSIST ON DFPA GRADEMARKS!

For Outdoor Use, Specify EXT-
DFPA® Exterior Plywood: 1. stand-
ard Plyshield® grade for soffits,
gable ends and low cost siding; 2.
Overlaid panels (finest paint base
for check-free finishes); 3. Texture
One-Eleven® “grooved” panels.

i Exterior plywood of other western softwoods
’% also available; look for this DFPA grademark.

continued from p. 114

This type of study may help us give
better wiring to every home owner.
R. L. PAVEY )
Weoley Electric Supply Co., Inc.
Cincinnati

Reprints are available at 5¢ each.—ED.

We used your Wiring Round Table
Report as a basis for local discussion
here and from it evolved the resolution
that we hold a “Round Table” of our
own along similar lines with industry peo-
ple and other allied groups participating.

[ believe the most good from the efforts
of people at the national level can be best
achieved only if followed through by local
action and that is the thinking behind our
proposal to hold our own “Round Table"
with the aim of applying the same theories
to our own local situation.

1. E. CURRAN, Supervisor
Duquesne Light Co., Pittsburgh

We have established better wiring com-
mittees in each of the seven division
points served by our company. These com-
mittees consist of a leading electrical con-
tractor, building contractor, dealer, banker,
utility representative and others. Members
of this committee will receive copies of
your “Round Table Report.”

H. W. HossoN, Asst. Gen, Sales Mgr.
Kansas Gas and Electric Co., Wichita

AUGUST COVER

It was most flattering to see the photo-
graph of the Dettner home on the cover
of the August House & HoMme. The photo-
graph is certainly a handsome one; but it
does seem a shame that in a professional
magazine no credit is given.

Henry HiLL, AlA
San Francisco

H&H is glad to credit Architect Hill for
the handsome patio home shown on its
August cover and until now unidentified.
—ED.

MORE GOOD TO MORE PEOPLE

[ appreciate very much the aggressive,
wide awake work you are doing for the
home building industry, The package mort-
gage article in the September issue will
serve as another milestone in the march
of the merchant builders’ progress in serv-
ing the home builders of the country.

By your promotion of the package
mortgage you are helping us do more
good to more people sooner than we
otherwise would be doing.

ALBeErT Barch, Community Builder
Seattle

TERMITE ADVICE

As a member of the BRAB committee,
I believe your summary “Termites” (Sept.
p. 186) should have placed most emphasis
on tight foundation construction.
Attention should also be called to the
necessity for trade marking metal shields
and the requirement of a five year replace-
conbinued on p. 122
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Here's the truly advanced
low-cost lock for builders

of budget-priced residential
construction! The improved
CORBIN Guardian now
provides brand-new styling
possibilities for every door
in the house — plus
stronger, smoother action.
It actually outlasts higher-
priced locks in breakdown
tests!

The improved Guardian
now gives you 2 handsome
lockset designs, 7 sparkling
rose designs, and a smart
new auxiliary handle.
Performance-wise, there
are design improvements

in virtually every detail

of operation. It's the
economical way to give all
your low-cost construction
CORBIN quality through-
out. Available in the 5
most-wanted functions.

See it at your CORBIN
dealer’s — specify it on
your next job. Youcan't

R, buy a better lock to save
) ) your money.

Corbin Supplies All Home Hardware Needs

You can make every door, closet, and window in the house an extra selling
“point” with gquality finishing hardware from the complete CORBIN
Line. This modern line includes not only improved, low-cost Guardians,
but also a wide selection of other fine type locks, door closers, screen door
hardware, and miscellaneous items. Whatever you need in finishing hard-
ware for light construction, Corbin can supply it. -

P & F CORBIN
Division
The American Hardware Corporation
New Britain, Connecticut
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Remote-Control Wiring . . .

One switch
controls nine lights

Builders are getting this sales-making feature
for as little as $35 per house

General Electric remote-control wiring is one of the most effective

sales features that any new house can have. It offers prospective

home owners safety, comfort, and step-saving convenience every

hour of every day. What's more, it is a sales feature that can be

demonstrated dramatically . . .

® by letting the prospects themselves operate the dial of a master
selector switch to turn o or off, from one location, as many as
nine lights anywhere in or around the house;

® or by letting them operate from several switching points an
individual light or outlet.

With all its advantages, G-E remote-control wiring is economical
for houses in any price range. The complete installed cost is sur-
prisingly low — averaging throughout the country only about $35
to $70 per house more than conventional wiring. Where else can
you find such a sales-building feature at such low installed cost?

For complete information about G-E remote-control wiring, see
your General Electric distributor, or write to Wiring Device
Department, General Electric Company, Providence 7, R. L.

Progress Is Our Most Important Product

GENERAL

ELECTRIC




e 0
o? e
. @

i Georgia-

»  Pacific’s new o
° plastic-surfaced °
o plywood ®
°s Siding . °®
& i

B

L

STORE INTERIORS

Counters, fixtures, and store
displays can be built more
profitably with GPX YEL-
LOW.

Georgia-Pacific Corporation’s constant search for new, better solutions to
builders’ problems now brings you GPX YELLOW!

This answers your demand for a quality siding that can be installed
PROFITABLY, because with its durability and specially engineered paint sur-
face GPX YELLOW averages about 15% less in cost than most other plastic-
coated plywoods.

Paints adhere permanently without sanding or sealing — a primer and one
coat give a lasting, beautiful finish. GPX YELLOW is manufactured in
standard 4'x8' panels in 5/16” to 134" thicknesses by G-P’s time-tested, one-
step, hot press method using “B"” veneers under plastic overlay. Other veneers
are “C” grade. With minor edge filling, GPX YELLOW exceeds all require-
ments for a good utility grade interior or exterior plastic-surfaced siding.

6 advantages offered by GPX YELLOW at less cost than most
comparable building material.

EXTERIOR SIDING

Panel or lapped gable ends,
blinds, shutters and soffits
all help you earn a better
profit when you use GPX
YELLOW,

DISPLAY ROOMS

Home shows, convention
booths and structures requir-
ing handsome appearance in |
minimum construction time | \™{
can use GPX YELLOW to |

extreme advantage.

INTERIOR WALL PANELING

Compartmented walls, par-
titions, paneling and sliding
doors can be constructed for
long service at little cost |
with GPX YELLOW.
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WEATHERPROOFED, WHEN PAINTED. GPX Yel-
low is manufactured by a process in which cel-
lulose fibers and phenolic formaldehyde resin
are combined before the overlay is formed, re-
sulting in an intermolecular bond which will not
check or crack.

STRONG. GPX Yellow has the strength of ply-
wood plus the additional toughness of a plastic
overlay. The combination is stronger than ply-
wood and has the smoothness and paintability
of plastic,

WORKABLE. GPX Yellow may be sawed, ma-
chined, drilled, patched, nailed, riveted, glued
or edge-sanded with ease.

SMOOTHER. GPX Yellow is so smooth that
sanding is never necessary before painting and
its hard plastic surface requires less paint.
FLEXIBLE. GPX Yellow bends to the same short
radius as regular plywood.

REDUCES GRAIN RAISE—NO CHECKING —NO
CRACKING. Hard surface reduces grain raise
under all but the most extreme conditions.

(=]

_— L4 v .,
= GEORGIA—PACIFIC o ()
g CORPORATION

WU 270 Park Avenue, New York 17, N. Y. « Box HH1156

; Gentlemen: Please send me a sample of your new GPX YELLOW.
I

3 Name

= Address

=

-8 City. State
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why pay for ““Job-Site
Blacksmithing”?

specify

METALBESTOS-

_ the prefab gas vent...

What's “job-site blacksmithing’'? It's the time and labor wasted in making gas
vent pipe on the job ... the cutting, crimping, soldering, or cementing that drain
away costly man-hours — and increase your building expenses! When you specify
Metalbestos, the ready-to-use gas venting, there’s no work slow-down to cut needed
sizes or trim bulky fittings . . . no unusable, waste material when the job is done.

To meet every venting requirement, there are versatile, light-weight Metal-
bestos lengths and fittings that install in seconds with a quick turn of the gas-tight
couplers. For pennies more in material, your net building cost will be dollars less
when you choose Metalbestos. And you're assured of a correct, complaint-free vent
— with double-wall protection for years of safe, dependable performance.

For the latest facts about scientific gas venting, write Dept. D-11

Stocked by principal jobbers

2 ul in major cities.
M ETA I.BE T 2 Factory warehouses in Atlanta,
| DIVISION Akron, Dallas, Newark, Des
- ; "R ] Moines, Chicago, Los Angeles,
TARE et ; New Orleans.
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continued from p. 118

ment-of-damage-clause where soil poison
is applied. These precautions are to pre-
vent racketeering.

Ta the case of “wood treatments,” im-
pregnations of sills and structural fram-
ing on concrete foundations are also re-
quired as protection against both decay
and termites. Trade marking is required
to insure effective preservative treatment.

Tuomas E. SNYDER
Washington, D. C.

NON-ESSENTIAL SQUEEZE

Ever increasing FHA, VA and city build-
ing requirements are pricing houses out of
reach of the average prospectve small
homeowner. This is the primary problem
facing us today. There are other problems
such as high down-payments, lack of mort-
gage funds, etc., but steps to alleviate
them will help only temporarily unless
something is done about costs. I believe
the agencies involved have been increas-
ing minimum requirements with the best
of intentions; however, what good is land-
scaping, gutters, downspouts, sidewalks,
driveways, paving, curbs, and many many
other desirable requirements if a man can
not afford the house?

Let's ease today's too rigid and too ex-
pensive FHA-VA minimum requirements.
I'm not talking about cutting quality but
T am talking about the elimination of non-
essentials.

CHarLES Woobs, Builder
Dothan, Ala.

COORDINATED COMPONENTS (con't)

I read your well-prepared and timely
story on “Coordinated Components” (June
'56) with a great deal of interest . . . T
would like additional copies to circulate
to executives of my company. They will
be put to good use, believe me.

VErNE W. BOGET
Gladding, McBean & Co., L.A.

NEW HAVEN CO-ORDINATOR

Your story on “Housing Co-ordinators”
(Aug, News) left out one of the earliest
examples of this new breed. New Haven
has had a development administrator since
February, 1955.

Edward J. Logue is a typical example
of the “new kind of official” you wrote
about. Formerly executive secretary to
the mayor, and before that special assist-
ant to Ambassador Bowles in India, Logue
is the right arm of the mayor in action
in the renewal field.

We have a team in New Haven second
to none. Mayor Richard C. Lee, just 40,
understands, supports and wins elections
on redevelopment and renewal. Ed Logue
is as able as any of the men in your Au-
gust story.

H. RALPH TAYLOR
Executive Director
New Haven Redevelopment Agency

NEW WAYS

Through your excellent magazine, build-
ers throughout the nation have learned
many “New Ways to Build Better.”

A. F. Oppstap, President
Qddstad Homes
Redwood City, California
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DURABLE, WEATHER-RESISTANT JOINTS improve appearance of stone, brick, or block; pleasing color can alse be achieved with uniform Atlas Mortar Cetmnent, Ilustrated
is brick and stone masonry of Nicolet High School (below), Glendale, Wis. Architect: Fritz von Grossman, A.I.A. Contractor: Becker Construction Co., both of Milwaukee, Wis,

...and the contractor used Atlas Mortar Cement

“We are well satisfied with Atlas Mortar's workability in
all weather conditions, and its weathering and final ap-

Specify Atlas Mortar Cement for better masonry. Com-
plies with ASTM and Federal Specifications for masonry

pearance,” says Mr. Fred Becker, Vice President, Becker
Construction Co., Milwaukee, Wis.

In specifying Atlas Mortar Cement for jobs large and
small, architects help builders obtain a long-lasting good
appearance in finished masonry. Because Atlas Mortar
Cement is of uniform quality, it gives dependable per-
formance, bag after bag, along with durability in freezing-
thawing weather.

Atlas Mortar Cement is famous, too, for its smoothness,
water retention and workability retention, which are
necessary for good masonry craftsmanship.

cement which now include requirements for soundness
(low expansion) in autoclave.

UNIVERSAL ATLAS CEMENT COMPANY

UNITED STATES STERL CORPORATION SUBSIDIARY
100 PARE AVENUE, NEW YORE 17, N. Y.

®

FOR BETTER MORTAR * FOR BETTER MASONRY

OFFICES: Albany - Birmingham - Boston - Chicago - Dayton - Kansas City - Milwaukee - Minneapolis » New York - Philadelphia - Pittsburgh - St. Louis + Waco
UNITED STATES STEEL HOUR = Televised alternate Wednesdays = See your newspaper for time and station,




SHOW OFF A SHOWPLACE...

L

 Feature LIFE -Advertised Products

124

Audience Source: A Study of
the Household Accumulative

Audience of LIFE.

Show your prospects homes which feature famous LIFE-advertised house-
hold products and building materials. It’s selling strategy that helps make
swifter sales.

Prospects are more readily sold when they see familiar LIFE-adver-
tised products built into your model. That’s because prospects have more
confidence in famous products they’ve read about in LIFE.

LIFE pre-sells more home-buying prospects on particular household
products and materials than any other weekly magazine. LIFE pre-sells
your customers . . . by reaching 3 out of 5 households in the average com-
munity in the course of 13 issues.

Let this local impact help you sell. Be sure you feature the famous
products in your house which are advertised in LIFE. Have your sales-
men point them out. List them in your local advertising and feature them
again in your brochures. It all makes solid sales sense for you.

9 Rockefeller Plaza, New York 20, N. Y.
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This is NOT a new house...

Nobody seecing this house would doubt for a
moment that here is a fine example of 1956 residen-
tial architecture: it has everything that a good house

for today and tomorrow should have.

Actually, believe it or not, this house is a very
ordinary, 1931, frontporch, clapboard bungalow. Or,
at least, it was just that until Memphis Architect Al
Aydelott bought it and modernized it for his own use.

And in modernizing this little clapboard bungalow,
Architect Aydelott in effect wrote the best remodeling
primer of the year.

The first and most important lesson in that
primer is this: in remodeling, the new house sets the

pace; to compete successfully, the old house must
fu”un suit,

That holds true in the re-planning, in the re-siding,

in the re-roofing, re-painting, re-flooring, re-wiring—
in the re-lighting and in the re-heating, in the re-
equipping and in the re-landscaping. And it holds true
in the sum of all these—in the finished design that is
the end product.

here is nothing far-fetched about the notion that
the new house sets the pace in remodeling. In this par-
ticular case it is demonstrably true. For while Ayde-
lott was fixing up this house for himself, he was also
at work on several new houses—and the thinking he
put into his new houses influenced this remodeling job

in every respect.

Like his new houses, this one has an open plan; like
the mew ones, it has a glass gable end, a walled
garden court for outdoor living, built-in storage, air
conditioning, natural finishes contrasted with painted
surfaces, and all the rest. In fact, this house ends up
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. « « it just looks like

almost indistinguishable from Architect Aydelott’s
new ones.

All this points to a second lesson to be found
in Aydelott's remodeling: modernization is more
than replacement of equipment and materials—it
means a house made modern all the way through.

Sure enough, replacement is still important, and
so is the addition of new finishes on top of old ones—
the additive principle. But true modernization also
calls for this basic approach: it calls for checking
every detail in yesterday’s house against the require-
ments of today’s and tomorrow’s living, making the
old house as nearly as possible like the new.

Skeptics may ask whether such radical moderniza-
tion can ever be worth its cost. The answer will be
different in each case; in Aydelott’s case the answer
is that when he added up his purchase price and re-
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one

modeling costs he had spent $3,000 less than the
insurance appraisers said the remodeled house was
worth!

And for that he built himself a place near his office
in town (where empty lots are no longer available);
he built in an old neighborhood in which all houses
were different and many had real quality; and he
built on a street that had all utilities right at hand,
and on a lot blessed with big and beautiful trees.

On the next four pages vou will see the ten major
design changes Aydelott made to the old bungalow to
bring it up to date—changes that apply, in principle,
to any house-remodeling in the US.

And on the eighteen pages that follow, HOUSE &
HoME takes a look at current practice, reviews the
changes in finish, equipment, insulation, etc., that are
basic to today’s remodeling vocabulary.
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MODERNIZATION

Before: view ‘_
1 3

» from street and from rear

Five big changes brought this exterior up to date

1 A place was found to

park the cars.

In 1931 when the original
bungalow was built, you could
still park your car on the street.
For today's new house, off-
street parking is a must and
so is a covered walk from the
car to the front door. Ayde-
lott’s modernization solution:
a cantilevered carport facing
the street. It was cantilevered
out 10" to overcome :'rmirtg’
restrictions that insist on 25
sethacks from the street for en-
closed structures (the posts
supporting the carport r(mj’
comply with the setback re-
striction). While the 1931 house
had a front porch for outdoor
living, the 1956 house has
turned its back on the traffic-
jammed street. And while the
1931 house faced its kirchen
porch toward the backyard, the
remodeled 1956 house orients
all its living areas 1o the rear.
integrates them with a new
garden court.

2 Useless backyard was

turned into real outdoor

living room.

The existing lot was only 48’
wide, and within that width
there was no outdoor privacy
at all. To make real use of
the 4,000 sq. ft. of garden juit
outside his new glass walls,
Aydelort started by surround-
ing the area with fences and
perforated brick walls, went on
to create patterns of ,’Jm'm.:,' and
planting  within  the walled
court. In no time at all, the old
backyard had become a fine
outdoor space. Sculpture shown
in plan by Fazzini.




3 Painted clapboards

were covered up with a
natural-finish, wvertical
T&G siding.

To make the original bungalow
look meore formal, Architect
Avdelott covered the sting
horizontal clapboard siding with
315" wide, vertical T&G
Western cedar. This added to
the apparent height of the
house. The new siding was fin-
ished with bleaching oil rather
than paint—a further attempt
to give the house a more

rn character. Louvered
; shown here is exhaust for
attic fan which helps to cool
house through hot Memphis
Summers.

4 Small windows were
replaced by big areas of

glass.

In the old house, the living
areas fronted on the street, and
only the kitchen porch faced
the backyard. In remodeling
the house, Architect Aydelott
oriented all his living areas
toward the rear garden, tore
out the old back wall and
replaced it with fixed glass and
sliding glass doors. Result:

ste indoor-outdoor living

ies with the garden serving

sion of the interior—a e
that is part and parcel of new
house design. Hip end of old
roof was removed and

was extended ut to project
beyond new glass gable end.
Compaosition shingles were used
to cover old wood shingle roof,
and plain fascia was nailed over
ends of existing rafters.

5 And shallow eaves
were turned into deep

overhangs.

When windows were little more
than holes punched into walls,
the chief problem was not how
to shield against the sun, but
how to get enough sun into
the house. As . ott  re-
maodeled his house—and gave
it today's all-glass wall facing

ith—he found that he wounld
need deep overhangs to keep
out sun and sky-glare. So he
extended his roof planes 4' to
6" out beyond the glass. This
also helped to project his in-
terior spaces into the garden.
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MODERNIZATION

2 Miscellaneous furni-
ture was replaced by

built-ins.

Nothing can be so space-con-
suming (and space-destroying)
as free-standing furniture—
especially chests of drawers
and other storage units placed
up against a wall. To make his
remodeled house more spa-
cious, Aydelort built in most
furniture. The wunits shown
here (in the master bedroom)
contain all drawer space and
a % ton air conditioner built
in at left. Existing fireplace
was stripped of plaster and the
old brick thus exposed was
painted white.

1 A cubicle-plan became

an open plan.

To make his old house as
livable as a new one, Aydelott
introduced two drastic plan
changes: First, he faced the
living areas toward the rear
garden; and, second, he turned
the old cubicle-plan into an
open plan. To save money,
Avdelott relocated the kitchen
to back up against the existing
bath (which was retained in
its old location). And to make
the whole house more work-
able, he relocated the front
door so that the front door
would be in the center of the
plan. Other plan improvements:
tripling of indoor storage, pro-
vision of
addition of a large storage bin
for garden tools and outdoor
furniture. Although these
changes seem  exlensive,  a
comparison of the “before” and
“after” plans shows that Ayde-
lott preserved much more of
the old than meets the eye.

an entrance foyer,




3 Plain walls became

textured walls.

To give his house more rich-
ness, Aydelott replaced some
of the original flat plaster
surfaces with materials of deep
texture and warm coler. Many
of these textures—Ilike the
brick-work seen  here—were
found under the plaster in the
w’.‘,-.:iﬂ:rf structure; others were
added in the form of paneling;
still others were introduced in
the built-in furniture or sliding
door closets—which, in this
guest bedroom, were made of
stiffened, perforated hardboard.

5 And scattered lights

became overall lighting.

Glass-walled houses have spe-
cial lighting problems. One of
the nighttime problems is how
to kill reflections in the glass.
When Avdelott replaced the
obsolete lighting system of the
old house with today's built-in
fluorescents and flexible, below-
eve-level fixtures, he also in-
stalled powerful outdoor floods
to kill the mirror images in
the glass. The outdoor lighting
scheme made his garden a vis-
wal extension of living area at
night as well as during the day.

4 Fiat ceilings were re-
placed by ‘‘cathedral ceil-

ings.””

There's much to be said in
favor of a uniform 8 ceiling
height—but visual interest is
not one of its assets. Realizing
this, Avdelott put two different
ceiling heights over his house:
he left the old flat ceiling over
the bedrooms, but in the living
area he raised the ceiling all
the way up to the roof as is
done in so many new houses.
The resulting changes in
height give his interiors an
excitement lacking in the origi-
nal house.

Picture shows louvers for attic
fan over bedroom area. The
f.m extracts warm air fwnm
upper reaches of living room.
Pass-through at left leads into
kitchen, serves as a small bar.
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Builders set out to tap one-stop market,
instill higher ethics in a chaotic industry

How big the home improvement market may be nobody
knows for sure (see panel, next page). But whatever its size,
the evidence is overwhelming that builders are taking more and
more interest in it.

Their efforts center on two aims:

1. Instilling a much higher standard of business ethics in a
sprawling. chaotic trade that the Better Business Bureau still
calls its No. 1 source of gyp complaints from the public.

2. Becoming “one-stop modernization operators” to replace
the plethora of storm window salesmen, plumbing repairmen
and patio builders whose present market dominance means
most home owners must deal with a squad of fixup contractors
instead of one.

The very wary buyer

The state-of-mind of today's would-be buyer of moderniza-
tion or additions is still much affected by 1954's celebrated FHA
scandals (the chief result of which, apart from stopping con-
struction of FHA rental housing, has been 893 criminal indict-
ments and 476 convictions for assorted skullduggery—mostly
In FHA repair loans).

Partly to combat such views, and partly to tap a neglected
market, more and more NAHB chapters are starting remodeling
institutes. The record so far:

In Los Angeles, the Building Contractors Assn. has enrolled
“about 80" members in its nine-month-old modernization chap-
ter headed by Pasadena’s Clinton Brainerd. Another 125 have
asked for literature about joining. Im 1953, the BcA helped
the district attorney’s office get evidence against repair-loan
sharpies during the FHA investigations. Now, BCA says, the
publicity attending Operation Home Improvement is luring
some of the suede shoe fraternity out of enforced retirement.
So the chapter is sending names of its members to suppliers
and banks for their guidance in referring customers to respon-
sible contractors.

In- Chicago, the Metropolitan Home Builders Assn. formed
a Home Improvement Contractors Council in March '55, has
enrolled some 50 members who pledge themselves to “promote
integrity in advertising, use honest salesmanship, refrain from
unethical sales practices, advise customers against unsightly or
impractical changes, to complete all work according to plans
and specifications.”

More information for home owners

In St. Louis, the Home Builders Assn. opened a community
improvement information center in a vacant store front amid
a neighborhood of aging homes. Its one-man staff offers free
information to the public on remodeling—even suggestions on
materials for do-it-vourselfers. Simultaneously, the home builders
are remodeling two 50-year old houses, trucked away from a
slum clearance site to city land as a demonstration of what
can be done with the bones of old homes.

In Seattle, home builders formed a Home Improvement Con-
tractors Council in September, under chairmanship of Builder
R. K. Baird. Aim: to help steer buyers of home fixup to “respon-
sible, completely qualified contractors.” The council’s 15
members plan an advertising campaign in two local newspapers
pitched toward getting the public to call home builders for
names of competent contractors. The remodeling division will
tell callers of at least two qualified builders who operate in their
neighborhood.

More builders are adding a little remodeling to their new
house business. NAHB Economist Nat Rogg, even in a survey
heavily loaded (49%) with big-volume (51 or-more-units-a-
year) builders (who are not nearly so well equipped as small-
volume builders to do remodeling), found that 26% of his
reporting panel of 590 builders did some home improvement
work. The 26% said remodeling averaged 8% of their dollar
volume, but one builder out of 25 reported rehabilitation or
remodeling constituted more than 20% of his dollar volume.

What builders report who have tried fixup

Builder Ernie Zerble of Mason City, ITowa, says he is doing
mostly remodeling this year. Zerble, head of NAHB's so-called
“One to Twenty Builders Council,” averages five to ten homes
a year. But as a third generation builder, he figures he has an
advantage in remodeling that comes from knowing the hammer
and saw end of the business thoroughly.

Robert L. Larsen of Seattle, last year’s regional NAHB vice
president there, got into remodeling in 1952 when Reg. X
clamped down on his high priced custom house market. Since
then, repairs and remodeling have ranged from 60% to 75%
of his business; the remainder is new houses to order.

Larsen feels the key organizational problem for builders going
into remodeling is the need for a “new type of job supervisor.”
He explains: “He must be well educated, and diplomatic besides
knowing all about construction. He must know how to get
along with the customers who won't stand for water or electric-
ity cut off for long periods or a lot of mess or rough language.
He must know how to coordinate the work.”

Business from new house customers

In suburban Philadelphia, Builder Bud Arters has found the
same thing the key to building up a sizable addition and modern-
ization business since February (61 jobs by Sept. 1—39 on
houses Arters originally built and 22 on other houses). The
key man is Fred Jones, executive vice president of Arters’
Custom Division, Inc. (Arters feels the word custom carries
prestige and has psychological advantages for a fixup operation).
Jones, who for many years owned a hardware store, is a do-it-
vourselfer familiar with power tools. For a long time, he had
been advising his retail customers on repair and modernization.
A quaint Philadelphia custom—new homes built without carport
or garage—provides Arters with much of his home improvement
work. Happily, he finds carport jobs the most profitable of all.
They are clean cut, easy to organize and estimate, involve no
tricky demolition and interfere little with the customer-family.

In Cleveland, Builder Jerry Squires got into remodeling a
year ago through Operation Demonstrate (H&H, Nov. 53,
p. 166), when he supervised renovation of the two model homes
displayed on the Cleveland mall. Now, Squires has 11 carpen-
ters working full time on remodeling. Many of his jobs come by
word of mouth or from customers of his roofing company, a
subsidiary which operates from a separate location. (Arters, too,
finds word of mouth advertising his best sales puller.)

Near Los Angeles, Builder Clinton Brainerd, head of Bca’s
remodeling council, found three years ago that he was operating
in a town with only 50 lots left—all involving bad building pro-
blems or astronomical prices. Brainerd did not want to move
his business away from San Marino and spend all day driving.
So he switched to modernization. Says Brainerd: “I am swamped
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all the time.” He expects to do about 150 jobs this year, with
prices ranging from $3,000 to $10,000. His most common work,
in order: 1) modernize kitchen—average $3,000; 2) family
room or lanai—average $5,000; 3) master bedroom suite open
to patio—$5,000 to $7.000; 4) bathroom-—$2.000 to $3,000.

Like most other builders who do modernization, Brainerd
says fixup profit margins are much higher than those on new
construction. (Another builder says fixup profits should average
35% compared to 15% on new homes.) But Brainerd speaks
for the chorus when he says: “You really earn it. You spend
more time for the amount of money involved then you do on
new building. It takes patience and coordination to get trades
in and out in one or two days and handle the customers.”

One-stop is still anybody’s market

The one-stop modernization market is still up for grabs despite
these nibbles at it by home builders.

In Wichita, Kans., for instance, a combine of 14 contractors
—none of them home builders—formed House and Home Serv-
ices Inc. to go after the one-stop fixup business after reading
House & Home's story on this idea in the Nov., 1955, issue.

In Omaha, 33 home improvement firms. financiers and suppli-
ers. formed the Nebraska-lowa Home Improvements Contrac-
tors Assn. to promote ethical conduct and warn customers
against fly-by-nighters. “There have been some get-rich-quick

boys who have been in and out of business in Omaha. We
want to make people aware of the many substantial home
improvement firms here,” says President Jacob Brookstein.

Lumber dealers who. many builders feel, have profited most
by Operation Home Improvement, are developing a prototype
of a new type of retail store to make materials-shopping easier
for home owners bent on improvements. The idea is to pep up
the do-it-yourself market. which shows signs of flagging in some
areas.

At least two major appliance manufacturers are working up
plans to promote package remodeling of kitchens to sell more
refrigerators, stoves, disposers, etc. Hotpoint, which is selling
more than half of its new package appliance units (stainless steel
counter. dishwasher, disposer, four or five storage drawers, four
surface burners and an oven) to home builders, says: “There is
going to be more and more package remodeling for reasons of
economy and saving of time. The big trend is toward built-in
kitchens. It will be even more so tomorrow.”

Starting last month, Hotpoint began explaining to dealers its
new “kitchen specialist program”™ aimed at grabbing the one-
package kitchen remodeling business. The company hopes to
sign up builders, plumbers, appliance dealers or repair agents
who will offer inclusive kitchen remodeling including archi-
tectural service, plastering, painting, plumbing and electricity.
During a six-month test of this scheme in Connecticut, Hot-
point says one kitchen cabinet outfit boosted sales 100%.

How big is home fixup? Contractor-potential looks like $5-6 billion

How big is the home improvement mar-
ket? How much of it has potential business
for contractors? How much is paint, wall-
paper or other straight materials-and-equip-
ment purchases by home owners? How much
is do-it-yourself?

Reliable statistics provide no direct an-
swers to any of these questions. Even so, the
notion has gained wide currency that home
improvement, somehow, has ballooned into
a $15 billion-a-year market which in 1956
may be bigger than new home building.

Close scrutiny of the available government
figures raises questions as to the accuracy of
such pronouncements—though it does not
positively disprove them. More important,
it shrinks the segment of potential business
for the organized building industry (i.e. con-
tractors) to about $5 to $6 billion, To under-
stand how and why, it is necessary to take a
short excursion back in time.

Census made estimate in '54

In 1954, a Census Bureau study (H&H,
Feb. 55, News) made it clear that previous
federal figures had wvastly understated the
size of the over-all home improvement and
maintenance market. Instead of $6.8 bil-
lion a year that Commerce and Labor Depts.
had been reporting on the basis of building
permits, Census made it clear that home
owners alone were spending at least $7.2
billion a year on fixup. (But the study also
indicated only $3.4 billion of it goes to con-
tractors, while $3.8 billion is probably do-it-
yourself.)

Adding expenditures on rental property
(figured arbitrarily at about half of home
owners’ outlays), Economist Miles Colean
projected expenditures on existing dwellings
to about $12 billion a year. This struck other
experts as reasonable, considering that the
US housing inventory of some 50 million
homes was worth between $400 to $500 bil-
lion. It meant upkeep outlays were running
from 2 to 3% a year.
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This Census study, conducted from Jan-
vary to May 1954, involved a small sample
of home owners who were asked how much
they had spent in the past few months, thus
relying heavily on their memory as to out-
lays. Even so, it was such an eye-opener it is
probably chiefly responsible for triggering
today’s burgeoning interest in modernization.

But Census broke its figures down two
ways. Both show the contractor-potential
is sharply limited:

Fixur Spenping BY Nonrarm Home Ownrers

By Class of Expenditure:

Materials purcheased . ........ ..c05n, 53%

Contracts completed ...........co0.00 46.9%

By purpose of expenditure:

Repairs and replacements ............ 42%
(Median outlay: $30)

Alterations and improvements ........ 47%
(Median outlay: $56)

o T e R D el e 11%

(Median outlay: $165)

The first breakdown indicates that owners
spend more than half of their fixup billions
on materials—everything from a pound of
nails or rental of a floor polisher to buying a
costly appliance.

Most owners spend little

The second breakdown shows, first, that
about 70% of owners spend something
on their homes. But it shows most of them

‘spend relatively little. Repairs and replace-

ments are aimed at conserving property.
Usually, they are remedial. like painting a
wall, mending a fence, replacing an out-
moded appliance. Alterations and improve-
ments involve substantial changes in design
or arrangement inside a house, but do not
affect the outer walls. Additions involve
a change in the line of an exterior wall or
roof.

Obviously, there is not much contractor-
potential in repairs and replacements. Only
11% of such work cost over $200 per house;

only 3% over $500. For alterations and im-
provements, 23% of owners spent over
$200; and 75% of the total dollar volume
fell in the $200-up racket—a better market
for the industry.

Additions, equally obviously, are a good
market for contractors. Practically all cost
over $200 per house; better than 90% cost
over $500.

Two other studies corroborate the Census
profile of home improvement:

1. The Federal Reserve's survey of con-
sumer finances for the same year shows that
41% of home owners spend nothing for
maintenance and improvement. But it shows
2 million families spending $1,000 or more
(8% ) and another 214 million spending be-
tween $500 and $1.000 (10%). Good con-
tractor-potential here—the more so because
the Fed's study does not include appliances
whereas Census did. But it still leaves 80%
of home owners spending less than $500 a
year on their houses.

2. FuA's latest (1954) breakdown of
Title T repair loans (which it says is still
valid) shows only 21.6% for additions and
alterations. The figures:

Insulation ....12.1%  Exterior finish. 14.1%
Altrtns, adtns . 21.6%  Interior finish . 8.6%
Plumbing .... 8.1%  Miscellaneous . 12.9%
Roofing ...... 4.5%  Nonresidential . 3.4%
Heating ...... 14.7% (includes garages, barns)

Sliced any way vyou like, the surveys
cluster around this rough conclusion: fixup
is a huge market, but only about half of it
involves the kind of work that is let to con-
tractors.

The claim that home improvement may
hit $15 billion, it is explained, rests on
Colean's $12 billion estimate. plus an as-
sumed increase based on reports from repair
lenders that their business is growing.
Trouble is, such reports are fragmentary.
As one oHI aide recently put it: “A projec-
tion of a projection, allowing for wind drift
and advertising speed.”
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NEW HOUSES STARTED THE OPEN PLAN

Although open planning was tried as long ago as 1910, its use has become wide-
spread only since the war. The new house shown above (Roger Lee, architect)
is a good example of open planning. The dining area is actually small but seems
large because it is open to both kitchen, at right, and living room, in background.
The visual device which separates living from dining areas is a change in levels.

aw /B
THE REMODELED HOUSE can have an open plan just like a new house. In this modernized house, as in the new house

shown above, living, kitchen and dining areas are essentially one. The fireplace is the only élement of separation. The kitchen counter, lower
left, can be used for serving directly to the living area simply by raising the shade. Shelves under the counter are accessible from the living
room side. Dish storage unit, with louvered doors, is cantilevered from fireplace for easy cleaning of floor.

Roger Sturtevant

The open plan does away with non-
load-bearing partition walls, to make rooms
bigger and circulation easier.

When you can see out of the immediate
area you're in, even a very small house
seems spacious. And when you aren’t con-
fined to narrow doorways between rooms,
you can move much more freely from one
area to another.

Without solid partition walls, there are
still two good ways to separate different
areas. One is to use visual devices—some-
thing that catches your eye without stop-
ping space. Examples are open shelves
and changes in floor or wall finishes. The
other way to mark off rooms is by moy-
able devices—screens, sliding doors—
which give you the choice of opening your
space into one big room, or dividing it into
smaller units.

You can often open up the plan when
you modernize. As Ernie Zerble (a new
house builder who also remodels a number
of houses, not shown) points out, there’s
usually only one interior bearing wall.
So the other nonload-bearing walls can be
knocked out almost at will.

Photos (below & opposite): Armstrong Cork
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BEFORE: O/ld-fashioned upstairs hall was narrow due to large AFTER: Upstairs has feeling of a large, alcoved room when all
closet apening offit. Closet was sacrificed to make hallway more spacious. doors are open. Built-ins replace closet. Rail adds to epen feeling.

Opening the plan makes this remodeled house look like new

This old house got an open plan both upstairs and down. Once
a conventional, poorly-planned house of the 1920's type, it was
modernized to have many new house advantages.

The dark, cramped living room (left) was changed to an open
area with the feeling of plenty of space (below) by the removal
of two walls.

The first wall was between the living and dining rooms. It was
non-load-bearing and could easily be taken out. Then the old
mantel was removed from the fireplace, and the plaster scraped
off. A coat of white paint and a new hearth completed the change
of the fireplace wall. The dark flat “beam™ at the ceiling line is a
non-structural, architectural treatment which marks the separation
of the living and dining rooms.

The second wall supported the old stairs. When it was re-
moved, new studs were put in to carry the stair load. The living

BEFORE: Living room sitting area was crowded around the fire-  room gets extra space and a nice vertical accent because the new
place. All traffic to kitchen had to pass through living and dining rooms. studs were left exposed.

i
|
|

|

AFTER: Passage from front door to kitchen is a short, direct line. Entire living-dining-kitchen area is now practically one space, so fixed
traffic lanes are avoided. Old flooring was simply covered with linoleum embossed with the pattern of random width flooring.
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Morley Baer
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NEW HOUSES HAVE LUXURY BATHS

As the above photo shows, today’s bath is a well-finished room.

Recessed lighting, casual chair, make it more comfortable.

@ Ezra Stoller

~

REMODELED HOUSE adds luxury features to old bath.
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Remodeled bathrooms
make old houses
look like new ones

More space, built-in counters and storage facilities, bigger
mirrors and special lighting make the bath one of the most
luxurious rooms in today’s new house.

The bath shown at left (William D. Concolino, architect)
is a good example of this trend. From the skylighted ceiling
to the rug on the floor this bath has been designed to include
much more than just well-placed fixtures.

Today's modernized bath can have many of these same
luxury features, as the photo below, left, shows. In this
remodeling a vanity counter was built-in, with a drawer
beneath for storage of special make-up items. Lighting was
improved by a fluorescent strip above the new wall cabinet.

The case study (below) dramatizes the changes that mod-
ernize a bath. The remodeled room has all new fixtures, but
that is only part of the story. A partition wall between tub
and toilet gives the tub a certain amount of privacy and the
lavatory has been set into a counter-cabinet. Like many new
houses, this remodeled one has laundry units conveniently
located right in the bathroom. One of two windows was lost
in the modernization process.

AFTER: New finishes, built-ins, make over old bath.

HOUSE & HOME



NEW HOUSES TAKE

ADVANTAGE OF COLOR

Houses with mixed levels, like this new split (Robert Buzen, builder), can acqlire
unity by planned painting. Here appearance was enhanced because the eave line was

carried around the bedrooms and across gable end.

Remodeled house (far right) used
same trick employed in new split-level,
above.

First, however, the superfluous and
unsightly porch was removed, and rear
doorway was closed. A large picture
window was added and the roof was re-
shingled.

But the magic started when the paint-
ing began. The second floor was treated
as a separate unit, painted dark. Then
the ground floor was painted white, with
a 1”7 x 10” flat molding strip separating
it from the upper floor.

White shutters (upstairs) and trim
tied the two bands together, and found-
ation planting helped tie the house to
the ground. With its fresh new exterior
the house became a pleasant backdrop
for outdoor living on a backyard terrace.

But before you repaint, read the im-
portant new advice below.

Here is important, new advice on

Good practice is to use the same type
of paint originally applied on the house.

A change to a different type of paint
may result in early failure through in-
compatibility. If therefore, a paint has
given satisfactory service, it should be
used in repainting.

How to switch from unsatisfactory paint

If a paint has given trouble, a change
to a different type may be advisable.
Even then, it is best to wait at least four
years after the last repaint job before
making such a change.

In repainting the basic rule is: paint
only after most of the old paint film has
weathered away. Always remember that
coating thickness can build up danger-

NOVEMBER 1956

BEFORE: Rear of old house was tall
and uninviting. There was no continuity
between doors and windows.

MODERNIZATION

The way you use paint
makes the difference
between maintenance
and modernization

Paint can do much for a house besides main-
tenance jobs like preserving the wood and
freshening up the exterior. It is important in
those two ways, but you can also do things

like this: you can modernize the appearance

by using bands of color to tie together loose
elements of the exterior design (like odd-sized
windows). And paint can make an awkwardly
tall house seem lower by marking the house
into horizontal bands (see left and below).
Conversely, houses that seem squat can get a
lift from vertical bands of color.

Bright colors make interesting accents on
your house, but use them sparingly. Above all,
choose a color that blends well with the house
next door, and with the neighborhood, too.

AFTER: Sskillful face-lifting gave house
broader lines. Like a new house, it fits well
into neighborhood.

painting from the Forest Products Laboratory:

ously if paint is applied too frequently,
with resulting abnormal behavior that
spells trouble and possibly costly re-
moval of old paint by blowtorch or paint
and varnish remover.

How often you should repaint

Paint’s wearing rate pretty well tells
you what to do: one coat not oftener
than four or five years, or two coats not
oftener than every six years, for white
and tinted paints. One coat every six
years is enough for dark-color paints.

How to change color schemes

When color schemes are changed, a
couple of simple rules should be fol-
lowed. The best practice is always to

use essentially the same paint for re-
painting that was originally applied on
the house.

If white lead paint was used, a change
from white to a tint may be made by
adding colors-in-0il. However, colors-in-
oil should never be added to white
mixed-pigment paints. If such a paint
has been used and a tint is desired, pur-
chase the tinting-base paint made by the
same manufacturer for this purpose.

Avoid switching from dark to light

A change from a white or light-color
to a dark-color paint may be made with-
out too much risk of failure, but a white
or light-color should never be applied
over a dark-color paint.

SWOH uesiiawy 150j04d




MODERNIZATION

Lionel Fresdman

NEW HOUSES HAVE INVITING KITCHENS

Kitchens today have a feeling of belonging to the rest of the house. (Note how
dining-room windows continue inte kitchen in photo above.) Because modern
equipment and cabinets are better looking than ever before, the kitchen can be
opened to other rooms. In today's best new houses the kitchen has provisions
for many family activities, including dining, meal planning and play supervision.
And it has plenty of light, both natural and artificial, to eliminate eye-strain and
to prevent kitchen accidents like cuts from slicing on poorly lit counters (see wiring
modernization, page 140). In addition to electric equipment shown here, handsome
eas appliances are popular in many new homes. (Dan Kiley, architect.)

© Ezra Stoller

REMODELED HOUSE ‘itchen follows the trend set by new houses. The

one shown above has good equipment, fine cabinets and adequate lighting. And
even though there wasn't space for a family room, the pass-through into the dining
room saves the housewife steps and lets her share more of her family’s life.

138

The kitchen is the glamour room in today’s new
house and many an old house is remodeled because
the housewife started by wanting a kitchen like the
one she saw in a new house.

Not only do kitchen appliances work better than
ever before, .they look better. That means the
kitchen doesn't have to be hidden anymore, but can
be a command post, open to let the housewife
observe everything that goes on inside and outside
the house.

Today's new Kkitchens vary all the way from small
ones with big pass-throughs to the dining room
(below left), to big wide-open family room-kitchens
like the one shown on the opposite page. But regard-
less of the type, when you modernize a kitchen you
should make it look and work like new.

This means installing modern, time-and-labor-
saving equipment. It also means arranging space
and locating equipment according to today's best
practice.

Ten specifications for today’s kitchen

Kitchen experts, including those at the Cornell
Housing Research Center, agree that a really up-to-
date kitchen should have:

1. An efficient plan. Unnecessary steps between im-
portant work centers should be eliminated.

2. Human-scale counter and cabinet heights, to keep
reaching and stooping to a minimum.

3. Well-located storage space, with items near where
they are first used.

4. Adequate daylight and artificial light.

5. Counter-top light in color to make tasks like slic-
ing food easier to see.

6. Adequate storage space for both packaged sup-
plies and unattractive equipment.

7. A feeling of spaciousness, to prevent “shut-in”

reactions that produce mental strain.

8. Continuous lines and surfaces to suggest ease of
movement. Built-ins help do this.

9. Harmonious colors and decoration.

10. Adequate ventilation and sound control to keep
cooking odors and sounds from other parts of the
house.

Efficient work triangle can save many steps when used
as basis for kitchen arrangement. Food moves from
refrigerator to sink, then to range (with counter for mix-
ing between). Appliances should be 4' to 7' apart.

HOUSE & HOME




Scheirich Kitchens

E:

BEFORE: 0ld kitchen, shut off from dining room by narrow opening (above, left), gave the housewife little chance to be with her family
when preparing meals. Crowded and cramped (above right) the old kitchen followed no particular planning principle. Together with the din-
ing room, it was limited to functions prescribed by an old-fashioned way of life, when housewives did not do their own work.

Here’'s how to put a new kitchen-dining room in an old house

AFTER: Opened to the life of the house, the new kitchen is a pleasant place for the housewife to spend a good part of her day. Old din-
ing-room is now an accessible “family-room,” suitable for uses other than dining alone. Plan (below) shows how transformation was made.

First step in remodeling was removal of the partition between the
kitchen and dining room. The counter was extended to form an island
separating kitchen from the new “family-room.” Top is of plastic
laminate, doors of handsome natural birch,

Painted wood cabinets were torn out and birch overhead-cabinets
were run around the kitchen. Old cabinets at ceiling were eliminated
because they could not be easily reached. (Some experts claim high
cabinets are ideal for dead storage, however.)

New equipment replaced old. Included is built-in oven at con-
venient height, range on island counter (to keep coffee . . . and other
things . . . warm and in reach from both rooms). An exhaust hood
and fan were installed to take out cooking odors.

Lighting like that in new houses was installed, including tube lamps
below upper cabinets for counter illumination, and glareless diffused
lighting on the ceiling for general lighting. Installation was designed
by H. J. Scheirich Co., Louisville, Ky.

NOVEMBER 1956
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Julius Shulman

Today’s big electric loads
make better wiring
imperative

The average family uses three times as much
electricity as one of 15 years ago. Today’s house
has more appliances that demand more power
(kitchen ranges are up from 6,500 watts to
12,000 watts) and it often has air conditioning
too. So good remodeling should include a thor-
ough check of wiring. Don’t forget, a 5% voltage
loss because of inadequate size of wire cuts all
electrical efficiency in the house. For example it
cufs a heater’s warmth 10%, dims lamps 17%.

Most trouble comes from inadequate service con-
. ductors and equipment. Experts usually recom-

= T mend three No. 2 wires with 100 amp equipment.
NEW HOUSES HAVE ADEQUATE POWER AND LIGHT The local light and power company will help you
determine adequate service and inside wire sizes,
and in some areas they will help your clients fi-
nance necessary electrical improvements.

i -
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Modern kitchens, like the one above, take full advantage of electricity, This one
has dishwasher, garbage disposer, overhead and counter lighting. Smith & Williams
were the architects of this new house.

Detail (above) shows luminous ceiling in
the kitchen (left).

Luminous ceiling solved two problems
at once: first, it was an effective means
of hiding a cracked plaster ceiling; sec-
ond. it provides soft, glareless light.

A wood framework was installed 127
below the old ceiling; plastic panels were
fitted between. Tube lighting is mounted
on the ceiling above the panels. Tubes
are 16 o.c. to provide good diffused light.

REMODELED HOUSE ‘itchen (above) takes a lesson in adequate wiring from new
houses. Detail section (above, right) shows simple luminous ceiling construction. Panels can
be taken down to replace bulbs. Architects were Hastings, Willinger & Associates.

Phetos: Bulldog Electric

BEFORE & AFTER: wiring diagram shows what should be BEFORE & AFTER: Many extension cords (above, left)
done to supply power demands of modern kitchen. Not only are there overload circuil.  Neatly spaced on prewired baseboard, danger is
more appliances, but each requires more current. eliminated. Baseboard is surface-applied.

HOUSE & HOME
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Big glass walls give the
old house the new house’s
indoor-outdoor character

@ Ezra Stoller

Today’s modernized house can have indoor areas
closely related to the outdoors. As in the new
house, this means exterior walls with a large
expanse of glass.

An ordinary window, especially when it's filled
with small panes of glass, chops up the view and
makes the viewer conscious of the wall. In new
houses, with glass from floor to ceiling, the viewer
can clearly see outdoors, and the wall as such
seems to disappear.

New structural systems (lightweight steel, glued-
laminated beams, concrete bents, and post-and-
beam timber) with large on-center column spacings
allow wider wall openings to make large glass
areas possible.

NEW HOUSES MAKE THE MOST OF GLASS

In this new house (Architects Collaborative) the living room seems to continue ] Double glazing and improved heating and cool-
outdoors, because only the structural members interrupt the broad expanses of glass. ing systems reduce heat loss and gain, to make
Door, right, (out of photo) leads directly outdoors from living room. large glass areas practical.

Photos: "American Home"'

BEFORE: Muain view from cramped

dining room was te neighbor's house, right.

This old house was modernized to
have glass walls like those in a new
house. Before remodeling, the dining
room (above) suffered from heavy, dark
woodwork, and a dark wallpaper pattern
in the wrong scale. Rear window had a
good exposure but was very small.

After modernization, the entire rear
wall is of glass. A light color paint on
walls and woodwork and a refinished

wood floor take advantage of all the AFTER: Rear wall was opened up with sliding glass doors, turning the view to the private
light let in by the large area of glass. rear yard. Planting box is removed, according to season, for access to the rear terrace.

This bungalow (left) opened its indoor
living area to the outdoors by replacing
two short double-hung windows with
sliding glass doors (the first stage of a
modernization program).

To make such a large glass area prac-
tical, this wall, which gets lots of sun,
will need some kind of overhang or
shade to give it sun protection. This will
be part of the second stage of modern-
ization.

A larger terrace and good landscaping

BEFORE: 4 bare stretch of concrete AFTER: First stage. When complete, will complete thc‘ change from a dull
links house to the garage, (not shown). Re- service conductors will be relocated and hiiCk}'ard'f? an enjoyable and up-to-date
madeling will be completed in two stages. roof extended to shelter the new terrace. outdoor-living area.
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Lienel Freedman

Textured surfaces are bringing
warmth, color and interest back into new
house design. And because such surfaces
are available as finish materials, rather than
structural ones, they can easily be made a
part of modernization.

The key to low-cost modernization with
new surfaces is the additive principle. By
covering up old materials, rather than rip-
ping them out and replacing them, the cost
of remodeling is lowered and the old house
begins to look like a new one.

Also, as the experienced remodeler will
tell you, the biggest headaches in modern-
izing an old house are the hidden problems.
You never know when you start ripping out
tile, boards, or block how far you will have
to carry this work. Cost estimates sometimes
prove to be disasterously low.

Covering up has lots of advantages. When

you start, you know almost exactly how
NEW HOUSES HAVE TEXTURED SURFACES much it will cost. When you finish, the re-
sults look as good as those of a new house.

There is no end to the number of prod-
ucts which make it easy to follow the addi-
tive principle today. The photos at the bot-
tom of the nmext page are examples of just

As the above photo shows, new houses get both warmth and interest in the living
area from the use of textured surfaces. This particular house (by Carl Koch and
Associates, for Techbuilt, Inc.) contrasts varying lengths of natural cedar clapboards,
left wall, with the old brick of the fireplace. Plastic tile covers the slab floor.

Surfaces of natural materials, such as weod and brick, and surfaces of the new a few. With so many products to choose
synthetics, such as plastic tile, make maintenance much easier and cheaper. from, you can get handsome results.
Ben Schnall

REMODELED HOUSE has the handsome look of a new house because of added textured surfaces. Architect Alexander Kouzmanoff
specified vinyl floor tiles, 1 x 6 boards (on far wall) and a plywood room divider, right. This started as a typical expansion attic, postwar house.
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Photo: Hardwood Plywood Institute

In this remodeling, one surfacing material—hardwood ply-
wood—was used throughout.

Blocks of plywood were laid on the living room and family
room floors. Plywood was used for the new kitchen cabinets.
Scored like random planks, natural finish elm wood made hand-
some new walls for the living room. (It was used also for the
walls in the new family room addition.)

One major advantage of this paneling, according to Con-
tractor Manning Stires, Palatine, Ill., is the cost saving. Only
five 4 x 8 plywood sheets were used for the two living room
walls. They cost a total of about $80. The only labor involved
was taking off the original trim, putting contact cement over the
drywall, nailing the sheets top and bottom and covering the
nails with new trim.

Other remodeling in the two original rooms consisted of
installing built-in lighting fixtures and building the pass-through
and cabinets next to the added family room.

BEFORE: Dull surfaces deprive house of color, warmth.

This room shows what you can do just by covering up

Among a host of useful ma-
terials are these which can be
used for additive principle:

Non-ceramic brick is light-
weight vermiculite with simulat-
ed mortar joints, applied to walls
with adhesives. Sizes is 74”
thick, 12” long, 114" high.

Roll-on wood goes on like
wallpaper. Only .0003” thick, it
comes in 21 different grains.

Plastic-finish harboard panels,
3/16” thick, are also available
in a variety of grains. Sheets are
8’ long.

Hollow-core hardboard panels
with plastic finish are 38" thick,
can resurface old walls or form
new ones when applied to stud
framing. Non-ceramic brick Roll-on wood Plastic-finish panels  Hollow-core panels

Marsh-Wall Products
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NEW HOUSES PROVIDE AN “EXTRA ROOM”

Second living rooms—or family rooms—as in the above house by Architects Col-
laborative, are among the greatest assets of today's good new house. In one-story
houses, these family rooms are generally located near the Kkitchen; in split levels,
they are often found on a lower level as in this hillside house.

f

REMODELED HOUSE hasement can be made into a fine family room like this, complete with prefab metal fireplace, built-in storage

Exitra rooms are a crying need especial-
ly in the too-small house of the immediate
postwar years. Only problem: where to find
the space for them.

Apart from attics (see page 148), there
are four good places where you might put
the “extra” room to bring your remodeled
house up to date:

You might put it in the basement
which has long been a favorite spot for a
playroom. If the basement is dry (or can
be dampproofed by furring out new wall-
finishes and raising a new floor up on
sleepers) this is probably the cheapest space
to convert. Drawbacks: playrooms should
really have direct access to the garden, and
should be close to the kitchen.

You might close in a porch. Flexible
window units can be used to turn most
porches (including kitchen porches) into
useful, year-round rooms.

You might use a breezeway between
house and garage. This will generally be
close to the kitchen (a good location for
a family room) and may require only lit-
tle work if it is already roofed over and
paved.

Or you might put the extra room into
an existing garage and build a carport to
shelter the cars. This solution works well
if the garage is attached to the house, if it
can be heated without too much extra cost,
and if the house is set back far enough
from the street to leave room for a new
carport.

Douglas Fir Plywood Assn.

units and cork tile flooring on a slab. In this modernization job the existing furnace was screened off by a new brick wall, All built-ins were made
of resin-overlaid fir plywood which has a hard, smooth surface that is easy to keep clean. Here—as in new-house family rooms—easy maintenance

was a primary objective. Owner and architect for this remodeling: Robert Billsbrough Price,
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BEFORE: Badly lit, badly finished base-

ment had exposed floor joists and heating ducts.

Most basements are used for little more
than utilities, laundry and storage. Yet to-
day’s heating units are so small (sce page
146) and built-in storage units are so com-
pact, that most basement space can be
freed for family room use. As for laundry
equipment, many people feel that belongs
nearer to the bedrooms anyway.

In this remodeled basement, storage facil-
ities were provided in a single unit extend-
ing along one wall. Unit stores all the
equipment needed for family activities.

AFTER: Modernized basement is a complete family room with built-in storage, TV and
record player. Low closet at right contains desk and file for records.

You can find space for extra rooms in old basements and porches

BEFORE: Screened porch was usable for

little more than six months out of the year.

Screened porches are one of the great in-
ventions of US house architecture, but ex-
cept for some areas in the South they are
useless for nearly half the year.

With the development of flexible fenes-
tration, the all-screened porch has become
an unnecessary luxury—for almost any
porch can now be enclosed with a variety
of window units that have their own built-in
screening, can thus provide either cross-
ventilation or wind-protection without loss
of sunlight.

Here is a good example of how an old
screened porch can be turned into a year-
round extra room by substituting some of
this flexible fenestration for the old screen-
ing. Several other window types are availa-
ble for this kind of remodeling, among
them: jalousies, sliding glass doors, com-
binations of fixed glass and movable sash.

NOVEMBER 1956

Photos: George M. Ryan Studios, Inc. for Andarson Corp.

.o
AFTER: Modernized porch was enclosed with unit-windows, turned into all-year-
round family room and dining area. Flexible arrangement of ventilating sash makes for

better control of breezes. Awning-type units permit use of porch even in rainstorms.
Concrete floor slab was finished with composition tile,
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MODERNIZATION

NEW HOUSES HAVE COMPACT UTILITIES

Nearly all improvements in heating and cooling systems have meant smaller
units as well as more efficient ones. The advantage to new houses like the one
above, is great, but to old houses compact ufilities can mean even more. A re-
modeled house needs to have its heating and cooling needs recalculated when a
room is added, walls are torn out, or even one picture window added. This is
especially true for the many small postwar homes being done over today. In these
small houses, almost any change poses a problem of space.

The new smaller boilers, heaters, air conditioners or other equipnient make it
much simpler to improve the home's comfort. They are compact, quiet, often quite
handsome: they can fit almost anywhere in the house. Ductwork can be smaller
and more flexible. Even in the smallest old houses, central air conditioners can
now be installed to fit into the old heating system and take up little extra space.

REMODELED HOUSE cun have a compact, low cost air conditioning sys-
tem. Photos show installation in a typical Levittown 1,000 sq. ft. house. One-ton
unit is located in closet with hook-up to water lines and ceiling plenum in hallway.
Total cost: only $650. Work was by Levittown Home Improvement Center, Inc.

AFTER: Bascboard unit around outside
walls provides better heat, takes up almost
no hedroom space.

BEFORE: 0ld-fashioned radia-
tor took up a lot of space, stood out
like a sore thumb in bedroom.
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Here’s how you can easily
air condition an old house
that has hot water heating

One of the toughest problems in bringing
old houses up to date has been to provide
central air conditioning when you have hot
water heat.

Now the University of lllinois has come up
with a new and simplified solution. The method
applies to new houses as well as old, and to
two-story houses as well as one-story. The
system costs $1,000 to $1,400 for an average
house, and operating costs “are comparable to
those of other successful systems.”

Closed circuit of supply and return pipes
joins water chiller with ceiling-hung convector.
The same water recirculates all summer. Air is
channelled to all rooms via the plenum formed by
dropped hall ceiling. In winter, water is heated by
boiler (upper right in model) and piped around the
house to baschoard heaters.

A chilled water cooling system is hooked up
to a “forced convector” unit as shown above.
The water chiller is located in a basement, util-
ity room or similar spot.

The convector is hung from the ceiling near
the center of the house and hidden in a
plenum under a center hall or room ceiling,

The actual conditioning process is carried
out within the convector, which contains a fan,
filter and cooling coil. A constant stream
of chilled water from the chiller circulates
through the coil. Hot, humid air is pulled
through the cold coil pipes, cooled and dehu-
midified, then sent through filter and plenum
to high wall registers in each room.

Works for two-story houses, too

The system is easily installed in two-story
houses by using two convector units, one for
each level. Only one water chiller unit is
needed and the chilled water convectors elim-
inate the usual jungle of second-story air con-
ditioning ductwork.

Perhaps the biggest advantage of the system
is that the cooling installation does not in-
fringe on the requirements for good heating,
and vice versa. Engineers say that cool air
should be discharged into rooms from high
wall outlets, while heat should be supplied
under the windows in outside walls. (Warm
air rises, cool air falls.) The heating half of
this requirement is met by a separate base-
board heating system around the perimeter.

HOUSE & HOME
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NEW HOUSES SAVE ON UPKEEP

More and more people are becoming maintenance-conscious
when it comes to houses. That is why so many new houses
have turned to siding and roofing that requires little upkeep,
and why so many new houses stress insulation to cut down
on heating and air-conditioning bills (see page 160). The
picture above shows a three-bedroom builder house designed
by Burton W. Duenke and Ralph Fournier, and built near
St. Louis, Vertical redwood siding in random widths was
stained for easier maintenance.

REMODELED HOUSE /s natural wood siding, just

Duenke house in St. Louis (left). Remodeling is by Henry Bertch in Pasadena.

MODERNIZATION

like new

New, low-maintenance materials bring old houses up to date

Roofing, siding and insulation account for a large part of all
the annual remodeling dollars spent each year. One reason: the
old house (like the new house) must appeal to more and more
second-house buyers—people who know from bitter experience
how much money can go into repairing a poor roof or badly
finished exterior walls and into big heating bills caused by badly
insulated outside surfaces.

To satisfy the growing demand for lower upkeep costs, manu-

nt Products

facturers have emphasized permanent finishes (or pre-finishing).
Creosote-base stains are becoming more popular as wood finishes,
while paints are used more frequently for nonorganic materials.
And new materials—like nail-on or clip-on brick veneer—are
being used to upgrade the appearance of old houses and to
simplify maintenance (see below). Among the new materials
now on the way: glass fiber shingles and rolled roofing, both of
which should be on the market by mid-1957.

Jack Cash, B.C Coast Woods

Modern Materials Corp,
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Asbestos shingles can be nailed  Striated wood shingles, pre-
or stapled to shingle strips on felt dipped in creosote-base stain,

applied over old roof surfaces.

Grooved plywood is a fine cover-
ing for big areas. Similar hard-
boards have just reached market.
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come in numerous good colors.

Structural Clay Products [nstitute

Clip-on brick veneer is 1" thick,
looks real. Veneer-bricks are flat
or L-shaped to turn corners.

Asphalt shingles are inexpensive,
now come with interlocking joints
for greater wind-resistance.

Balsam Wool, Wood Conversion Co.

Bat insulation is good for attic
remodeling, comes in standard
widths to fit between rafters.

Aluminum siding has deep shad-
ow lines, takes paint well. Alumi-
num shingles are available also.

Owens-Corning Fiberglas

Glass wool, blown into noninsu-
lated walls, checks heat loss unless
it settles to bottom of cavity.




Lionel Freedman

NEW HOUSES ARE REDISCOVERING THE ATTIC

Ever since the Techbuilt House (above) came up with its neat, glass-gabled attic
plan, architects and builders throughout the country have gone back to experimeni-
ing with the traditional 1%2-story house. Reason: attic space is cheap space.

Chief advantage of the 1%-story house over the 2-story house is that the former
can be made to look long and low-slung—whereas the 2-story house (plus attic) will
often look too high and too short on today's narrow building lots.

But to make the new IYa-story house look long and low-slung, most architects
have stayed away from dormers that break up the sweep of the roof. Alternative
solution: glass gable ends to light up and ventilate the extra bedrooms upstairs.

Such glass gable ends are easy ro build either with king-post trusses (the post
becomes the central mullion dividing the glass) or with attic trusses (a horizontal
transom bar divides the glass and acts as part of the truss).

And such glass gable ends are easily inserted into old houses as well and by the
same structural means—see below.

MODERNIZATION

Attics are good expansion space.
But before attics can be made livable, you have
to solve certain basic problems. For example:

Attics require insulation. This is a simple job,
for insulation can almost always be stapled into
spaces between rafters. (See page 147.)

Attics require light. Unless an old attic has
existing dormers, some new windows must be
provided. Best solution: glass gable ends. Reason:
new dormers are expensive, would break up lines
of existing roof, make the house look taller, nar-
rower, clumsier.

Attics require finished floors. Most old attic
floors are of wood sheathing, must be covered
with sheet materials before you apply tile or block
flooring.

Attics require ventilation. If there is no exist-
ing attic fan, a new one will help solve the prob-
lem of cross-ventilation. If you put all your win-
dows into gable ends, a central attic fan may be
a “must.”

And attics require headroom-planning. Gen-
erally speaking, only the center of an attic has
enough headroom to serve as an extra room. One
solution (illustrated opposite) : use low-headroom
areas for built-ins, including beds, desks, dressers,
chests and closets.

In attic remodeling, much depends on location
of existing plumbing stacks, stairs and flues. If
all three are found somewhere near the center of
the house, it is generally easy to get two extra
bedrooms and an extra bath into the average
attic.

REMODELED HOUSE uic was converted into extra bedroom space which is lit and ventilated by new glass gable end. Lintel above

windows helps brace existing roof truss.

Acoustic tile and oak block flooring were used to refinish interiors.
i R : G
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Johns-Manville

Photos:

BEFORE: Typical attic space, wastefully used to

store belongings that nobody wants anyway.

Attic space can be awkward space, for only the
center third of most attics has adequate headroom.
In this case study, that center third was boxed in
with a low ceiling and 7 high partitions. Peripheral
space was then used for built-ins that required less
headroom.

AFTER: Modernized attic makes fine study or guest room; 7' ceiling and
dropped soffits over built-ins help disguise characteristic attic atmosphere.

These old-house attics became handsome new-house space

Photos (below): Ernest Braun

BEFORE: 0id attic had only one small, double-

hung end-window, threw away a dramatic view.

Many a postwar builder house was too small to start with, tried to com-
pensate for its lack of space by including an expansion attic. This builder
house in Belvedere, Calif., is a good case in point.

When the time came for the owners to take advantage of their expansion
attic, they called in Architect Robert Marquis to lend them a hand. His
solution: open up the gable end completely, add an overhang (supported
on new outriggers) to protect the new glass areas.

Behind the new glass gable end, Architect Marquis found room for a
spacious sleeping and study area, two large storage rooms and a bath. An
existing dormer helped light the interior (see photo at left) and much of
the low-headroom space along the sides of the attic was used for built-in cabi-
nets and couches. Cost of remodeling: $3,000, or a little over $5 per sq. ft.

AFTER: Modernized attic opened the gable end to beautiful view of San
Francisco Bay, made the upstairs the most popular space in the whole house.
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Round table offers six recommendations
to help home builders get more money

Because mortgage money is home building’s No. 1 problem today, HOUSE & HoMmE
invited 17 top leaders to a Round Table conference on the problems posed by our
August editorial headlined “Let’'s Do Something About Money.”

Four men were invited from the Home Builders, one each from the Life Insurance
Companies, the Manufacturers, the Mortgage Bankers, the Savings and Loan
Societies, the Commercial Banks, the Savings Banks, the Investment Banks, plus
one man to speak for Urban Renewal. Three topflight housing economists were on
hand, and the Treasury, the Federal Reserve, and the President’s Council of Eco-
nomic Advisers sent official observers.

Today's money shortage raises two big questions:

1  What can be done without inflation to increase the total investment pool from

which home building and all other industries must borrow?

2 What can fairly be done to let home building compete on more equal terms

for its share of the money available for investment?

Out of many proposals suggested, we have reached fairly close agreement on one
basic recommendation to meet the over-all need for more money—and five specific
recommendations to help home building get its full share.

At the close of the Round Table, a report of its conclusions and recommendations
was prepared by House & HoME and submitted to the participants for approval. All
but three returned the draft with suggested corrections, re-wordings, and additions.
These changes were incorporated in the second and final draft, which was then
submitted to the panel for last minute approval. The report follows:
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ROUND TABLE REPORT:

All of us recognize that tightness in many parts of the mortgage market is now
very serious.

Tight money is a major reason why builders all over the country are cutting
back. Many are getting completely out of the market; the National Association of
Home Builders has warned all its members not to build without firm written
assurance of financing and many builders fear that housing starts in 1957 may
drop to 850,000—or 35% below the 1955 level.

The same mortgage shortage that is cutting off money to build new homes is
making it harder to finance urban renewal and the fixing up of existing houses,
except with short term credit at high interest rates (9.6% or more).

All of us recognize the need of credit restraint; but we think everyone should
realize that among all major industries

Home building has been hurt first and worst

by the tightness in the money market and the credit restraints of the past two years.
In fact, the builders among us protest that there is still no effective credit restraint
program for anyone else. As evidence they cite:

Since the present restraints began taking hold about January 1955, the gross
national product in dollars has risen 8.2%; employment has risen 11%;
expenditures for plant and equipment have increased 42.8%.

But home building starts have been cut back 31.4% from their seasonally
adjusted peak in December 1954 to the new low hit this September. Nearly
all this cut back in housing has come in that sector of the market that relies
on FHA and VA financing; i.e., lower-cost house market. va starts in September
were 30% under 1955; FHA starts were 38%; but conventionally financed
starts were down only 9%.

There are five main reasons why home building is taking more than its
share of the impact of tight money:

1 The Government fixes the interest rate on 4 Home builders are mostly small business

nearly half the borrowing for homes, and
the Government (usually backed by or-
ganized home builders and various con-
sumer groups) has kept that interest rate
so low it cannot meet today's competi-
tion in the money market.

Today’s high taxes make it easy for cor-
porate borrowers to outbid home build-
ing for money, for corporations can de-
duct not only 52% of their interest
cost, but also 52% of their entire capi-
tal investment as it is depreciated.

Manufacturers expect the new plant and
equipment they borrow to buy will cut
costs and increase profits even if they
must bid high for the money; but to
home buyers higher interest usually spells
nothing but less house for more money.

men, and in times of tight money and
rising interest rates small business men
are apt to have more trouble than well-
established corporations in getting large
long term loans.

A V4% interest boost hits home buyers
ten times as hard as consumer credit
buyers. It adds so little to the monthly
consumer credit installment that few con-
sumer credit borrowers care or even
know what interest they are paying. To
be precise, it increases the monthly pay-
ment on a 10% two-year $1.000 con-
sumer credit loan only from $46.14 to
$46.37, or less than 2 of 1%; but it
raises the monthly payment on a $10,000
4% % 25-year mortgage from $55.59 to
$58.46, or more than 5%.

Furthermore, the home building industry is under a special handicap in getting
its production costs down as its operations are curtailed. In the face of today’s
31.4% cutback its costs are still climbing fast, largely because the industrial and
highway construction boom is bidding up the price of all home building labor and
all home building materials except wood.
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Our dynamic economy will need more and more capital investment and more and
more credit expansion if we are to provide better and better living for our soaring
population with less and less man hours of work.

These needs are too great to meet without major changes in the banking, fiscal
and economic policies of the past generation. They are so complex and so difficult
that our Round Table can only suggest their nature and their magnitude without
offering any solution (see Sections II, III, and IV of our report). They are so urgent
that we would make our

RECOMMENDATION NO. 1

A broad public commission study of all U. S. fiscal
and monetary policies

There has been no such comprehensive study since the Commission of 1911
which laid the foundation for the Federal Reserve System. Since then our economy }
has changed almost beyond recognition. It is high time to re-study all our banking |
policies and systems and their relation to our tax policies, our business policies,
our labor policies, our tariff policies, and our spending policies. Such a study
would take many months, perhaps years. In the meantime we recommend five
other steps that can be taken fairly fast to help home building get a better share of
the money now available.

RECOMMENDATION NO. 2
Raise the ceiling on FHA-VA interest ‘

Already the effective rate on FHA-VA loans is close to 5% in most parts of the |
country and higher than 5% in many places, for a 4% discount is roughly ‘
equivalent to ¥2% higher interest. Discounts may be a good way to meet tem-
porary tightness in the money market or to equalize regional markets, but they are
a wrong and ineffective way to meet a continuing rise in interest rates. They
fail to produce the needed money for the borrower, and they impose an intolerable
hardship on the builder. It is completely unfair and unreasonable for FHA and VA
to expect the builder to take $600 to $800 out of his profit to pay for 42 %
money.

We can offer no assurance that a 5% rate would make vA and FHA money
freely available. On the contrary, we recognize that as home building raises its bid
for money other industries might well bid higher too.

But this much we can state positively: Unless and until the FHA-VA interest
rate is raised less and less money will be available for FHA-vA loans. With a VA
guarantee or FHA insurance many lenders will make 90% to 95% loans for 2%
lower interest than they will make 67% to 80% conventional mortgages, but there
is little use counting on them to accept a wider spread.
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The mechanics of the FHA-VA increase call
for careful study. Most lenders seem to
favor a completely free FHA-VA interest rate,
relying on competition and the state usury
laws to hold down the cost of money under
a ceiling quite a bit higher than the 5%
rate about whose success all of us have
doubts.

But some of us wonder if the big lenders
have considered the public relations danger
that some future Congressional investigator

RECOMMENDATION NO. 3

might try to make political hay out of a few
unhappy instances of “free bargaining” over
interest rates on government-backed loans
between a veteran or a low income family
and a billion dollar corporation. Still others
among us are concerned over the position of
several hundred millions of mortgages
trapped waiting for a firm takeout when the
rate goes up.

All of us agree the faster the change is
made after Congress reconvenes, the better,

Lower the FHA insurance premium on Section 203

mortgages

This would help compensate for higher interest.
The present FHA premium on mortgages carried to maturity works out to nearly

HOUSE & HOME




twice the premium private underwriters charge for comparable insurance in Eng-
land. It is twice as high as the premium Canada inaugurated in 1955 after careful
study of mortgage experience in other countries.

The research just completed by Professor Ernest M. Fisher of Columbia, with
the help of funds put up by the Life Insurance Association of America, the Mutual
Savings Banks Association, the Mortgage Bankers Association, and the U. S. Sav-

ings and Loan League, suggests that:

A FHa reserves are already more than ade-
quate to meet a mortgage collapse as
catastrophic as 1932.

B Fua should be able to get by with smaller
reserves, because FHA can pay off any de-
faulted mortgage in debentures. This op-
tion was written into the law so FHA
would not have to sell foreclosed houses

at panic prices below mortgage value.

C A single 2% premium paid in advance
would probably net FHA more income
than today's ¥ % a year premium col-
lected month after month on a decliming
balance, with each premium a little
smaller. It would also save FHA a lot of
penny bookkeeping.

Without time for a full study of the report or the problem, we are inclined to
suggest that Fra should substitute a single 2% premium for its present %2 % annual
premium and that the cost of this insurance should be added (as in England) to
the cost of the house and the face value of the mortgage; i.e., it should not be
added to the down payment.

We believe home owners would rather pay a smaller FHA insurance premium
now than get a refund in the remote future if their premium payments prove need-
lessly high. Mutual insurance was a fine idea to get FHA started, but borrowers
show so little interest in this feature that we recommend dropping it from those
FHA programs on which it has not already been stopped.

RECOMMENDATION NO. 4

Develop a new instrument to broaden the market
for mortgages

Thirty years ago the guaranteed mortgage certificate, available in denominations
from $100 to $500,000 was one of the mogt popular and widely held investments,
attractive to individuals and institutional investors alike.

Because these certificates were scandalously abused during the 20°s and sadly
discredited by the mortgage collapse of 1932, we have gone to the opposite ex-
treme. The ownership of FHA mortgages is restricted by law to “qualified investors”
with over $100,000 capital, and in practice the ownership of both FHA and va
loans is even more closely limited by the bother and bookkeeping required by
interest and principal payments which change from month to month as they are
amortized. The net result is to narrow the market to little more than 2000,
important buyers, mostly life insurance companies and savings banks, plus a not-
too-high percentage of commercial banks and savings and loan associations. Hardly
any FHA or VA loans are sold to pension trusts, now the fastest-growing pool of
savings.

To help mortgages compete for money in a broader market there is now urgent
need for an improved counterpart of yesterday’s easy-to-handle guaranteed mort-
gage certificate—a new certificate, debenture, or participation that would convert
vA and FHA mortgages into corporate interest bearing certificates.

Such an instrument was contemplated The savings and loan associations have

when the Home Loan Bank system was
started in 1932; and it is exactly what Con-
gress intended when it wrote into the original
FHA legislation a charter for privately owned
mortgage associations to buy mortgages and
sell debentures against them. This provision
was repealed ten years ago, because no one
worried about a better instrument or a bet-
ter credit facility as long as money was easy;
but now that money is tight its importance
and need are again obvious and urgent.

The problem is how to create and market
these obligations so economically that they
will still carry an attractive yield.
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now decided they want the Home Loan Bank
system to make much freer use of long term
debentures to bring more money into the
mortgage market, but they do not want the
Home Loan Bank system used to convert
FHA and vA mortgages into certificates.

None of us believes the Federal govern-
ment should subsidize such a conversion in
any way; but few of us see any objection to
using a Federally sponsored corporation like
F.N.M.A.. (now the only functioning mort-
gage association) as a central mortgage fa-
cility to handle it on a self-sustaining basis,




provided this same corporation is not used
as an instrument to sustain fictitious interest
rate or as a dumping place for mortgages
the market will not accept.

Some of us feel very strongly that nothing
less than a central mortgage bank can do

the job on a big enough scale.

Working out a new and better mortgage
instrument and a new and better credit facil-
ity should be a great challenge to the in-
ventiveness of the mortgage banking frater-
nity and the home building industry.

RECOMMENDATION NO. 5

Modernize the state mortgage laws

In Texas you can foreclose a mortgage in less than 30 days for an average
of $20.

But in Michigan it takes 15 months, costs roughly $90. In Illinois it takes 19
months, costs $350. In Montana it costs $500.

In Mississippi it takes one month. Right next door in Alabama it takes 25 months.
In Maine it costs $35; next door in Massachusetts it costs $200.

Most states still have foreclosure laws that just make it hard to borrow. In only
six states and the District of Columbia can a mortgagee get a clear title on fore-
closure in less than five months for $100 or less.

In theory the purpose of slow and costly foreclosure laws is to protect the
borrower, but in practice they serve mostly to pile up legal fees, exclude out-of-
state lenders, and so add to the cost and difficulty of borrowing. The slowest fore-
closure laws were written to protect farmers against losing their land on the failure
of a single crop, but why should foreclosure take just as long for city homes?

As long as money was easy and lenders were beating the bushes for places to
invest, no one worried much about these laws. But now it is high time builders in
states where foreclosure is slow and costly made common cause with the mortgage
bankers to get foreclosure laws for non-farm property that will not drive mortgage
lenders away.

RECOMMENDATION NO. 6

At Ieast recognize the l;ig advantages and incen-
tives high taxes offer corporate borrowers

When a corporation borrows money for plant and equipment it can deduct
52% of its interest payments from its Federal tax bill and a smaller additional
percentage from its state tax bill, if any. As the investment is depreciated, the
corporation gets a still bigger advantage, for it can deduct 52% of the whole cost
from its Federal tax bill and often another slice from its state tax.

A home is the biggest investment the average family makes, but it is almost the
only investment on which no tax credit is allowed for depreciation. Such a credit is
allowed on rental housing, but not on owned homes. As for any interest credit,
most home owners get no added deduction at all because most of them use the
short income tax return and take the same flat 10% deduction regardless of what
interest they pay. If they do take a separate interest deduction, it is seldom more
than half the corporate borrower’s 52-58% saving.

We would be the last to question the tax deductions a corporation can take on
its plant investment. They are the almost inevitable corollary of the heavy taxes
corporations have to pay. But these deductions do make it much easier for corpora-
tions to outbid home buyers for money in today’s tight market.

All of us believe that when we cannot find savings and credit enough to finance
all the investments we want to make, the one best way to ration money is through
the free action of a free money market. But how can the free money market give
home buyers their fair share as long as corporate competitors for money can, in
effect, charge more than half their interest payments and more than half their entire
investment to the Federal and state governments?

Perhaps the best quick answer to this problem would revive the voluntary credit
control program that worked so well during the Korean War to discourage unneces-
sary or marginal demands for money.
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ROUND TABLE REPORT:

SECTION 1l

Credit restraint hits home building, but it
cannot prevent inflation unaided

All of us want a stable dollar. All of us are in
sympathy with the courageous effort the Treasury
and the Federal Reserve are making to halt price
inflation, though many of us are critical of the
way home building has been whipsawed with tight
money in 1953, too much cheap money in 1954,
and now tighter money than ever in 1956. All of
us recognize credit control as one indispensable
element in any attempt to keep prices from get-
ting out of hand.

All of us realize that a stable dollar is doubly
important to any industry like home building that
needs enormous quantities of savings to finance
its production. All of us realize that people will
stop saving if they lose confidence that the dollar
they save today will buy as much tomorrow. All
of us know how home building has been paralyzed
in countries like France, where mortgage money
disappeared as continuing inflation destroyed con-
fidence in any and all fixed-income investments.

But

1 All of us recognize that some industries are
much more sensitive to tight money and
credit restraint than others; and we have
seen how home building has been hurt first
and worst by the credit restraints the Fed-
eral Reserve began applying late in 1954.

2 All of us recognize that credit restraint
alone cannot assure a stable dollar. Tts im-
pact is almost always delayed, and it cannot
cope with negotiated cost increases like the
steel wage settlement—a settlement whose
consequences may well prove more infla-
tionary than adding several billion dollars to
the credit supply.

We must face the unpleasant fact that in 24
months since the Federal Reserve began its policy
of restraint the wholesale price of industrial prod-
ucts has risen an alarming 6.1%. And in those
same months. while home building volume has
been cut back 21.6%, home building costs (not
counting land. whose price has climbed faster
still) have risen 7.2%! (Without credit restraint,
of course, prices would have risen still more.)

Maintaining a stable dollar is too big a job for
the Federal Reserve to achieve single-handed. 1f
66 million producers—business men, farmers and
labor alike—keep pressing for higher prices, each
for his own service or product, the Federal Re-
serve alone cannot hold the line against them. No
defense of the dollar can succeed without far
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better popular understanding and far broader
popular support, far better business support, and
far better labor support than the Federal Reserve
is getting today. And no defense of the dollar
can succeed until many other government policies,
actions, and utterances are brought in line with a
broad program of dollar stabilization.

It makes no sense for the government to press
an anti-inflationary policy with its left hand
through the Federal Reserve while it is still pur-
suing many anti-deflationary policies with its right
hand through its other agencies.

Except for our almost-new credit restraints,
most of our national economic policies were
adopted to meet economic needs and problems
very different from (and often exactly the op-
posite of) our economic needs and problems
today. Many of them date from years when we
had more savings and more labor than we knew
what to do with—years when we could find no
jobs for millions of unemployed workers and no
investment openings for billions of unemployed
dollars. Now, on the contrary, our problem is how
to stretch our available labor to do all the jobs
we want done and how to stretch our available
dollars to finance all the new homes and facilities
we need.

Such a sea change in our economy calls for a
searching re-examination of all our economic
policies and attitudes. It calls for radical changes.
Specifically:

1 We must review our tax structure. Too
many of our present tax policies were born
of the very different needs of the depression
years, when the New Deal was trying to
force consumption and discourage savings.

2 We must re-think our labor attitudes. With
the labor shortage becoming more and more
critical America can no longer afford the
labor restrictions and the spread-the-work
thinking that were all very well when we
had 10 million unemployed.

3 We must re-study our tariff policies. When
American labor and American industry can
no longer supply all the materials we need
to meet the staggering new demands on our
productive capacity, we should lower the
barriers raised to keep out the products of
foreign labor. We should let other countries
pay with goods for the dollars we are taxing

continued on p. 194
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Model of 80-acre Homestyle Center site shows the first 17 of an eventual 50 houses

Homestyle Center:

New forms, new plans, new details

The six designs you see on the next three pages embody some of today’s most
advanced ideas for tomorrow’s house.

All of them show something new in design, construction, and use of materials—
several are totally experimental. They will form part of a permanent exhibit of 50
full-scale houses to be known as the Homestyle Center, at Grand Rapids, Michigan.

The center, intended to be the world’s most inclusive home show, will eventually
display custom, builder, prefabricated, and component models. There will be houses
designed for different parts of the country and for a wide range of income and living
requirements.

Ground was broken in September for the first group of houses. So far, 17 house
teams—architect, interior designer, landscape architect and builder—have been
selected by the center’s advisory committee. After all 50 houses have been completed,
several will be removed each year and replaced by new designs, to keep the center
up-to-date with changes in home living standards.

The center expects to open to the public in the spring of 1957, when 25 of the
houses should be completed. The remaining 25 houses will be built at the rate of about
eight a year until all 50 have been completed.

Of the first 25 houses, 10 will be in the price range of $8,000-$17,000, 10 between
$17.000-$50,000, and five will cost from $50,000 to $200,000. All will be furnished
and will include equipment, materials, and appliances.
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Sliding louvers shade a patio

This house has a patio that
can be shaded or left open 10
the sun because sliding lowvers

run on tracks ac

The center patio provides a
solution to the problem of
building on a narrow city lot.
The house gets not only a pri-
vate outdoor space, but a very
efficient, compact plan. The
kitchen separates family and
living room, and all three open
on the court.

Architect: Ralph Rapson.

il R

\/

Lift-slabs go residential

New materials and new (for
houses) construction make this
house newsworthy.

Up to now lift-slabs have
been used only in commercial
buildings; now this Midwest
house ;“"r'W'f‘r-i"\ a \f}(.‘lf!r' 10 Se¢
how to apply the technique to
home buildings.

Materials include plex

and aluminum on metal framne
partitions. Native wood and
stone are used to soften the
f,'x'f-f.“;' areas,

Architect: Robert A. Little.
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(honeyeomb plastic
el Sirnilar)

The 8 module carries through
the framing of both roof and
floor, and the spacing of the
posts and beams determines the
size of the glass areas.

Architects Zema & Bumgard-
ner felt that use of a module
makes working drawings easier
to follow, and would speed as-
sembly of component parts and
materials.

Extra economy is possible in
this house because of the very

Steel frames house in 8" bays

Long-span steel roof beams
frame the house on an 8 mod-
ule to eliminate interior bear-
ing walls. Then the roof load
is taken by steel mullions, so
the outside walls are in turn
non-load-bearing.

The exterior wall material is
varied by the use of thin ply-
wood or plastic panels, double
thicknesses of fixed plass, or
sliding glass doors (see details).

Architects: Jones & Emmons.

modular framing

This house uses a module for economy, and wood to fit its region

good and efficient plan. The
skvlighted central kitchen con-
trols both living and family
rooms. Bedrooms are sepa-
rated by the family room for
extra privacy, and corridor
space Is held to a minimum.
Exterior and interior finishes
of stained and natural wood
add to the regional character
of the house which is intended
for the Pacific Northwest.
Arch: Zema & Bumgardner.
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Components frame the Geodesic house

Standard (8-9") lengths of
magnesium or aluminum tub-
ing will frame the 110" diam-
eter of the Geodesic house.
The plastic “tent” that serves
as the house's “skin” is then
suspended from the tubing.

This house is air conditioned.
Light can be controlled by a
translucent panel that moves
around the house inside the
plastic “tent.”

Architect: Buckminster Fuller.

Glue-laminated beams were
used in this house for southern
California to give form and
good drainage to the roof.

Because of their high struc-
tural strength, the beams will
frame the 27° width of this
house in 10" bavs. Here again
the interior bearing walls will
be omitted to gain flexibility in
plan.

The successful use of out-
door areas makes this house
seem  much larger than its
1,250 sq. ft.

Architect: Kazumi Adachi.

Laminated beams arch this roof
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Toledo. Monthly heating and cooling costs were cut 22% to less than
89 a month on this 1,273 sq. ft. house by Scholz Construction Corp.

Chicago. By spending $98 more on this 1,315 sq. ft. house, Shiffler &
Sons cut heating-cooling $47 a year in an area of high utility rates.

Kansas City. This 1,056 sq. ft. house can be heated and cooled for
less than $10 @ month. Extra cost to Builder H. E. Gensch was $68.

In 40 test houses like these

Wichita. Gentry & Sons spent only $36 extra to pare the yearly heat-
ing-cooling costs of this 1,524 sq. ft. house by about one-third to §117.

To cut heating-cooling bills to $10 a month,

“Any 1,000 sq. ft. house can be so insulated and so
constructed that the cost of heating and cooling
should not be more than $10 a month.”

Robert K. Thulman, Engineering Consultant and former

HHFA official, at H&H’s Heating Round Table (Jan. '55).

When this claim was first made, many experts were skep-
tical. Among those who were not was Tyler S. Rogers, tech-
nical consultant of Owens-Corning Fiberglas. Not only did
he agree but he got busy doing something about it.

Result: Owens-Corning set up a special national research
program to put the theory to test in typical new builder houses
throughout the US. The test is already well under way.

First figures, now available for 40 houses, show heating-
cooling costs very close to the $10-a-month target. But the
most startling finding to come out of the test is this: The
average new house needs only an average of about $15 of
changes to reach the goal!

This means that participating builders who followed Owens-
Corning’s advice on how to re-design their houses for maxi-
mum heating and cooling efficiency spent an average of only
$15 extra. In many cases the changes resulted in substantial

savings in construction cost. In others, the cost of the house
was increased. (See page 163 for details on each house.)

Although the average test house heating-cooling bill will
come to $11.33, Thulman’s goal was in effect reached. His
$10-a-month figure was based on a typical 1,000 sq. ft. house.
Average size of all houses being built in the US has since in-
creased to about 1,200 sq. ft. Owens-Corning lifted the target
figure to apply to today’s larger houses. Its current figures are
based on 40 houses averaging 1,249 sq. ft. Annual heating
and cooling bills for these houses will drop from $184 to $136.
(Separate research, sponsored by Alcoa, indicates that the
average 1,200 sq. ft. house can be heated and cooled for $144
a year. See box on opposite page.)

Heating-cooling bills cut an average of 269,

Heating and cooling costs were reduced by an average of
26% , as much as 50% in some houses. This compares with
what costs would have been if the houses had been built solely
to meet FHA'S minimum property requirements.

Builders in the South appeared to gain most from the pre-
scribed changes. They actually saved construction money. In
other areas, chiefly in the North, net cost to the builders for
the changes was about $50 on the average.
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Minneapolis. Builder O. M. Spande saved $25 on this 1.312 sq. ft.
house when he cut heating-cooling bills from $214 to $171 a year.

Phoenix. Bixhy Construction Co. saved $148 on this 1,363 sq. ft. house
by making changes that cut the heating-cooling bills to $143 a year.

More on heating-cooling costs:

The case for insulation as a means of lowering heating
and cooling costs is given a major assist this month by the
Aluminum Co. of America.

Based on new research, Alcoa claims the average 1,200
sq. ft. house with proper insulation can be heated and
cooled for $12 a month. “The $12 figure is an average for
the entire US. In some areas it may be $14, in others as
low as $10.” The company sponsored two new research
projects, one at the Nationel Bureau of Standards, the
other at Pennsylvania State University.

The National Bureau of Standards research established
new U factors (heat transmission standards) for aluminum
foil insulation. Penn State’s project shows that the effi-
ciency (especially in summer) of regular batt or blanket
insulation is greatly increased when it is wrapped in alu-
minum foil. Based on the findings of these two research
projects, Alcoa claims that almost any kind of aluminum
“clad” insulation, properly used, will greatly enhance the
thermal efficiency of houses.

Data from the two research projects were used by Alcoa
to develop a new method “to calculate quickly and casily
heating and cooling costs for practically any house in any
region of the country.” This method involves simplified
heating and cooling charts. They are used together with a
new table of heat transmission values for aluminum types
of insulation (based on the two research projects). Given
data like the size of a house and local fuel and power
rates, you can quickly find from the charts the equipment
size needed and what the annual heating and cooling bills
should be.

Charts and table are included in a new 47-page booklet
called “Comfort Everybody Can Afford” (available from
Alcoa, Alcoa Bldg., Pittsburgh 19, Pa.). The booklet also
contains data on orientation, attic ventilation. moisture

control and the selection and installation of insulation.

cost the builder an average of $15 extra

These first figures based on 40 houses will be supplemented
by data from many more. In all, 150 houses in close to 50
cities will be tested. They range all the way from a 906 sq. ft.
slab-on-ground model in Memphis to a 2,710 sq. ft. ranch
type in Toledo.

All were regular models

Builders throughout the country were invited to participate
in the test program. Several hundred sent in plans of their
regular production houses. Fiberglas engineers found that
most were designed just to meet FHA'S minimum rules on
heating, and their design for cooling varied greatly (since no
MPR’s are yet established for cooling).

The engineers suggested such changes as extra insulation,
shading devices, attic vents, etc. In no case was the builder’s
basic plan changed. Naturally, it cost the builders money to
add insulation. But it paid off, since the changes permitted use
of smaller heating and cooling units in most of the houses.

The test houses are being put on the market for sale like any
other builder houses. The only special requirement is that
buyers must permit their year-round heating and cooling bills
to be metered, studied and publicized over the two-year
duration of the test.
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Climate map shows how heating and cooling costs vary for the three
major climate zones in the US (North with more than 6,000 heating
degree days, Central with 6,000 down to 3,000, South with less than
3,000). Owens-Corning figures from 40 test houses show these esti-
mated operating costs: Zone 1, $127 a year—$99 for heating, 328
for cooling; Zone 2, $126 a year—3$76 for heating, 350 for cooling;
Zone 3, §139 q year—3$30 for heating, $109 for cooling. These are
for a 1,200 sq. ft. “base” house with average US fuel and power
rates of 10¢ per therm and 2¢ per kilowatt hour, respectively.



1. Better orientation. Lots of glass on the hot east and west sides

of the house is a major reason for high cost summer air conditioning.

When possible, the Owens-Corning engineers solved this problem by

having the builder shift his house so the large windows would face

north or south. A last minute change like this is not always possible, . .

so poor orientation proved to be the most frequent reason for reject- Here S hOW the bU”derS Cut

ing houses submitted for the test program.

heating and cooling bills

as much as 50% per house

When Owens-Corning engineers checked the
thermal efficiency of the builder houses submitted
for the test program, they found that lower operating
costs depended most on four key changes.

These changes were: better orientation to the sun,
more insulation, added shading, and attic ventilation.
One or more of these changes was necessary in each
house studied.

2. ‘More msmati}on. .-'!n;f lmlr (;.'}: r{j riw 40 h(mxc's' being rm:feld re- The houses selected for the test include a wide
c_jfum' more insulation than builders zca(wpiurmml to install. Minimum variety: some had basements, some slab floors, some
insulation under the test program is: 3" batts or blankets for walls, ; ; o - :

" crawl spaces. Every type of construction was repre-

6" of wool blown aver the ceiling of houses in the North and 3" of
foil-enclosed ceiling insulation in the South. These specifications are

well above FHA's minimum property requirements. Greatest savings made in South

sented, including brick, stone, frame and masonry.

The tabulation (opposite page) shows the speci-
fic changes made in each house, how much they cost
the builders and the heating-cooling savings that re-
sulted. This table shows that the greatest construc-
tion savings were made by builders in the South. By
properly designing for low-cost year-round air con-
ditioning, the Southern builders saved an average of
$48 per house, including a Memphis builder who
saved as much as $186. This was possible because
of the addition of heavy-weight insulation, shading
devices, etc., which permitted the use of smaller
coolers in all of the houses, smaller heaters in all but
three. Significantly, the smaller equipment will do
a more efficient job of heating and cooling.

3. Extra shading devices. Even when a house has good orientation Average Northern builder spent $50 extra
there are almost always some windows that catch a lot of sun heat.

In such cases some kind of extra shading is essential. Twenty-five of Construction savings were not so widespread in
the 40 test program houses needed the addition of shade screens. the North. The average Northern builder made a

net outlay of $50 per house to achieve lower heat-
ing and cooling bills. (All of this extra cost is
recognized in FHA appraisals.) In every one of the
Northern houses, save one, the extra first cost is ofi-
set by operating savings within five years or less. The
one exception is a 1,140 sq. ft. Pittsburgh house.

Here's how to figure the HEF

A major factor in the analysis of the houses was
the calculation of the Heating Economy Factor be-
fore and after the redesign changes. Heating Econo-
my Factors (second and third columns in the table)
were computed from this formula:

Ay (t-t,)

HEF = — =~
4. A;:tic vents.f ;"\‘!m'h (.'f the xmmm’;' hm{ !.’mr’h.'r;'..’d_x up in the rr[t!‘."r‘ A, equals the total “shell” area of the house; t
can be removed before it penetrates down into the living quarters. I'or L‘L’[L!L}l.\ desired interior temperature; t, qulllls outside

this reason the Owens-Carning engineers required attic vents in every
test house. They found most builders normally install vents, gener-
ally at the gable ends of their houses, so vents had to be added in
only four of the first 40 houses.

winter design temperature; Q equals total heat loss
in Btu’s per hr. HEF ranges from one to 10. The
higher the HEF, the lower the winter fuel bill.
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Cost box score: How heating and cooling costs vary from North to South
OPERATING COSTS CHANGES
NOR"'H Hse. |Htg. economy|Htg, per yr.|Cocling per yr. | Total htg. & | Oper. | Addi-| Shade | Attic{Smaller | Bldr. | Bldr.
size |factor (HEF) cooling per yr.| cost |tional|screens|vents spent |saved
sq. ft. svgs. | insu-| added
2 & £ € 2 " 2 « |peryr.|lation o
Eenesop o 2. FlE % §is
@ - @« - © - @ - st o
o < o < o < o < T ey
TOLEDO: No. 1 vavidaivs 1273 4.5 5.4 $105 $ 85 $ 33 $21 $138 $106 $ 32 X X $153
TOLEDOQ No. 2 ..vivids 1078 4.7 7.3 115 55 39 21 154 76 78 X X X $ 42
TOLEDO No. 3 ..couws 1104 5.8 6.4 89 79 52 38 141 117 24 X X X 32
MINNEA. No. 1 ....... 1312 5.6 7.0 185 150 29 21 214 171 43 X X X X 25
MINNEA. No. 2 ....00. 1131 6.3 7.9 161 137 28 20 189 158 i X X X X 127
MINNEA., No. 8 oeees 1353 6.9 8.4 217 180 30 22 247 202 45 X X 215
CHICAGO No. 1 ...... 1188 6.4 7.7 169 140 49 39 218 180 39 X X X 81
CHICAGO No. 2 ...... 1315 5.8 741 189 153 49 39 238 192 47 X X 98
CHICAGO No. 3 ...... 1562 4.0 5.3 185 146 80 56 275 203 72 X X X X 20
CHICAGO No. 4 ...... 1444 5.4 5.8 178 169 a8 64 266 233 33 X X X 3
DETROIT . cioiii e 986 6.4 7.0 121 109 121 108 173 138 35 x b 4 x 49
OMIABIA. i sviaialsiaiiainias 1039 7.0 B.4 108 91 57 44 166 135 3 % X X A 205
SPOKANE No, 1 1378 6.5 8.0 147 119 15 10 162 129 a3 X x b4 54
SPOKANE No. 2 ..... 1189 | 7.1 9.6 121 89 16 12 137 102 35 X L 54
AVERAGE
TR POnsER v/ ciianidie 1239 5.9 7.2 $150 $122 $49 $37 $194 $153 $41 $ 46
OPERATING COSTS CHANGES
CENTRAL Hse. [Htg. economy|Htg. per yr. [Cooling per yr. | Total htg. & | Oper. | Addi- | Shade | Attic [Smaller | Bldr, Bildr.
size |[factor (HEF) cooling per yr.| cost |tional|screens|vents spent |saved
sq. ft. svgs, | insu- | added
[ £ ' = e i 2 A peryr.| lation ! E
T DA e Rl Bt B C
(] < ] < (] < o « > Al
MEMPHIS No. 1 ...... 1460 4.4 6.8 5 84 $ 54 $ 52 $ 30 $137 $ 85 $ 53 X X X X $102
MEMPHIS No. 2 ...... 1333 5.7 6.7 62 54 32 16 95 70 24 X X X $ 34
MEMPHIS No. 3 ...... 906 7.7 10.0 53 52 52 32 105 7 34 X X 186
MEMPHIS No. 4 ...... 1045 4.8 6.4 B4 63 55 40 139 102 37 X X X 88
PITTSBURGH No. 1 .. 1084 B2 6.7 122 113 45 37 168 150 18 X X X 77
PITTSBURGH No. 2 .. 1140 6.0 7.0 89 80 16 14 104 94 1 X X 126
PITTSBURGH No. 3 .. 1370 6.0 6.0 149 149 50 50 199 199 — NO CHANGES et o
PITTSBURGH No. 4 .. 1152 5.2 6.4 118 97 20 17 139 114 25 X 143
WWENCIIET AL iovses wiakatalisiminsn 1524 4.2 5.8 76 55 98 62 173 17 56 X > o X 36
KANSAS CITY ....... 1056 6.3 7.9 62 49 78 59 142 113 29 4 Bt 68
DENNER ... ivvmies 1078 4.9 6.8 74 54 67 4 140 95 45 X % i X 3
DAYTON .o licniaismmens 1134 4.3 6.6 92 65 73 60 165 126 39 X % X 1
AVERAGE
12 HOUBES ....iivvivas 1191 5.4 6.8 $89 $73 $63 $38 $142 $111 $31 $ 53
OPERATING COSTS CHANGES
SOUTH Hse, |Htg, economy| Htg, per yr.|Cooling per yr. | Total htg. & | Oper. | Addi-| Shade | Attic|Smaller Bidr. | Bldr.
size |factor (HEF) cocling per yr.| cost |tional|screens|vents spent | saved
sq. ft. svgs. | insu- | added
2 w g © 2 P £ « |per yr|lation 5
f e s 8l & 2l 3 ¢ s §
@ < o < 2 < @ < T @
DALLAS No. 1 ...... 1002 5.5 5.8 $ 39 $38 $144 $ 89 $183 $127 § 57 X X X $ 1
DALLAS No. 2 v.vevee 1186 3.8 4.9 52 41 190 117 242 157 85 X X X X $ 61
DALLAS No. 3 ..~.... 1270 4.0 6.3 56 35 206 121 262 156 106 X X X 64
HOUSTON No. 1 1097 4.0 5.8 25 18 122 84 147 102 45 X X X X 22
HOUSTON No. 2 ...... 1400 3.4 5.7 37 22 1585 108 191 131 61 X X X X 66
HOUSTON No. 3 ...... 1341 3.4 4.7 34 25 182 1M1 216 136 80 X X X X 202
HOUSTON No. 4 ...... 1311 a7 5.2 K3 23 148 98 179 121 68 X X X 65
HOUSTON No. 5 ...... 1614 3.1 4.8 37 28 192 127 229 165 73 X X X X 51
FT. WORTH ... cuviesae 1277 4.0 5.7 62 44 222 128 284 172 111 % X X 36
PHOENIX No, 1 1363 5.0 8.7 32 30 122 113 153 143 1" x x X X 148
PHOENIX No, 2 ...... 1470 4.0 4.8 39 35 234 144 273 179 94 X X 4 X 75
PHOENIX No, 3 ...... 1451 4.5 5.5 36 kb 198 112 234 143 92 X = X 129
JACKSONVILLE ..... 1169 3.4 3.7 45 41 181 135 225 176 49 X X X 86
SACRAMENTO ....... 1379 | 4.0 5.7 49 35 67 41 116 75 40 X X Sy . 8
AVERAGE
14/ HHOUNEE . oioins diiieaian 1309 4.0 5.5 $41 832 $169 $109 $210 141 $69 $ 48
AVERAGE
30 HOUBER .. .eivviisinmn 1249 5.0 6.5 $93 875 $92 $63 $184 $136 $48 $ 15
All operating costs shown in this chart were estimated each house being built according to FHA's minimum
by Owens-Corning engineers on the basis of average US property requirements. “After” figures are for the re-
fuel and power rates. "Before” costs are predicated on designed house with changes as indicated.
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Japanese
houses
for
America?

The biggest single “style trend” today
—in fashions, movies, furniture, cameras
and in houses—started in Japan.

Like many such periodic trends, this
one is partly a fad. But unlike some of the
fads of the past, Japanese design fits to-
day’s American house like a glove. Here
are four major reasons why it does:
® Today's American house is getting to be
a modular house, and the Japanese prac-
tically invented the building module.

e Today’s American house often relies
upon its structural patterns for decora-
tion—and so does the traditional Japanese
house, with its darkened post and beam
frame.

® Today's, American house has become
more and more open in plan—just like the
traditional Japanese house, which has long
used sliding panels to open spaces to each
other and to assure occasional privacy.

® Today’s American house has become
more and more oriented toward the out-
doors—and the Japanese, of course, are
past masters at indoor-outdoor living.

There are many other lessons that
American architects and builders can
learn from the Japanese: lessons about
craftsmanship, about the use of materials,
about lighting, about ventilation, about
climate control in general. And lessons,
too, about the relative importance of
things—the relative importance of physical
comfort and of esthetic enjoyment.

But there are also some matters of deep
concern to Japanese house-builders in the
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past and to Japanese architects today that
do not apply to the American house. To
cite just one example: the Japanese used
no furniture in the Western sense, so that
the floor was the sitting and sleeping
surface—and everything inside and out-
side the house was designed to be seen
from a 2’-6"" eye level. It is important to
recognize some of these non-applicable
aspects of Japanese architecture, for if we
use the Japanese house as a model we
must learn to re-develop it to conform to
our special ways of living.

The next eight pages are devoted to
four Japanese houses: two built in Cali-
fornia, one in Michigan and a traditional
house recently completed in Japan itself.

These houses show not only the adapta-
bility of the Japanese idiom to the Amer-
ican scene; they show, also, some of the
problems encountered in building Japanese
houses in the US—and some of the ways
in which a beautiful tradition can be made
to work in today’s world.

Some recent books on Japanese architecture
available in the U. 5.

The Architecture of Japan. Arthur Drexler.
Illustrated. 286 pp. New York: The Museum
of Modern Art. $6.50.

Form and Space of Japanese Architecture. Nor-
man F. Carver. Hlustrated. 199 pp. Tokyo:
Shokokusha. $12.00. Wittenborn and Co.

The Japanese House and Garden. Tetsuro
Yoshida. Translated by Marcus Sim. Illus-
trated. 203 pp. New York: Frederick R.
Praeger. $12.50.

W

CTHE JAPANESE
FIOUEE AND GARDEN .

lustrations: Fig. I is a still
photograph from the famous
Japanese movie, “Gate of
Hell,” which had a long US
run recently. Figs. 2, 3, 4 &
5. are the covers of recent
US books on Japanese archi-
tecture, landscape design and
Japanese life today. Fig. 6
shows Japanese-influenced US
fashions (Photo: M. Shaw—
LIFE). Opposite page: Detail
from Katsura Imperial Villa,
showing verandas raised 5' to
6" above ground. Continuous
gravel strip around periphery
of building is a dry well that
carries off rainwater dripping
from thatched roof (Photo:
David Linton).
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Downhill side of house is supported on long 6"x6"
posts. Two levels have been ariented to face separate
gardens, each on grade with its respective apartment.

Perspective section (right) shows neat roof structure | ;
made almost entirely of 4"x6"s. Wireglass skylight ex- i y P
tends along entire ridge, illuminates upper floor. Metal f e e e
flue penetrates skylight at end of this room. q

Long wood slat decks (helow) extend each floor, give
access to gardens on uphill side of house. Fixed and
sliding glass screens separate deck from living area.

Access to house (left) is
from road 16" above, thus re-
veals roof shape—a flattened
out version of the traditional
Irimoya roof.

j\lapanese House in the Bay Area |
A traditional stilt-structure masters this steep hillside lot

There are three ways of building a Japanese house
in the US: you can build a straight copy; you can
adapt the Japanese structure and module to US
building techniques; or you can re-interpret the
Japanese tradition and evolve an idiom all your own.

Architect Warren Callister chose the third way,
and came up with this highly original solution.

Superficially, this house is Japanese in most of its
details: in its roof shape, in its post-and-beam frame,
in its sliding shoji and in its panelized exterior,

But Callister made one change that every Japanese
architect would consider fundamental: he reduced
the width of the basic module from 6" to 3-6” to
suit his program—a two-apartment house for two
young women. Reason: he wanted to relate the
building to what he calls their “feminine petiteness.”
The result is a charming house in exquisite taste.
Location: Berkeley, Calif. Architect: Charles Warren Two-level plan shows smaller apartment down-
Callister. General Contractor: Vickery & Phillips. stairs. Retaining walls are reinforced block.
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Heolland IHustrative

Phot

Traditional Irimoya roof has small gable ends for ventilation. Shoji
were faced with glass to protect rice paper against wind and rain.

Detail (right) at entrance to living area shows post with one side un-
planed. This is traditional “post of honor.” Fretwork grille above door-
way appears throughout house above the 6 high continuous lintel.

Living room reflects modular design in floor mats and post-
spacing. Only incongruous note: Western furniture rather
than floor-seating. This changes proportions of interior,

Corridor in bedroom wing (left) shows sliding screens shield-
ing the two smaller bedrooms. Continuous lintel 6 high, pro-
vides a useful structural division for walls and partitions.

$Japanese house in Michigan

Furniture manufacturer Hollis Baker found the traditional idiom ideal for US summer living

Two things impressed Hollis Baker most forcibly
when he saw his first Japanese houses at the end of
World War II: the beauty of Japanese forms, spaces,
structures and details; and the fact that the tradi-
tional Japanese house—as it stood—would hardly
work in the climate of the American North.

At least not during the winter months; but Baker
saw no reason why a slightly modified Japanese
house would not make a lovely American summer
cottage—open, airy, letting in sun and breezes. So
he commissioned Architects Obryon & Knapp to go
through dozens of books on Japanese architecture
and develop a modern American summer house
based on the traditions of Japan.

Result: an entirely American two-zone plan and an
entirely Japanese structure. Sole concessions to US
needs: insect screening—and an American kitchen.

Location: Lake Macatawa, Mich. Architects: Obryon
& Knapp. General Contractor: R. A. Metzger.
Photos: Holland Ilustrative.
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Two-zone plan is American but 6’ module is Japanese.
Note use of sliding screens in partitions and walls.
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Walls of house, are cantilevered 1 ft.-beyond the foundations. _
shadow line gives sharp-definition to the complete form of the house. .




Projecting deck (right) at tree-top level rests on tall
wooden posts anchored to footings on steep hillside. Ab-
stract patterns on window wall are made up of stained glass.

Photos, Julius Shulman

Planting boxes are set between cantilevered floor
beams. Split bamboo blinds outside glass protect against
the south sun. Projecting deck can be seen in far distance.

Living room (right) has four-pointed roof-ceiling that is
shaped like a folded paper hat. Simple to frame, the
roof has four gable ends for lights and wventilation.

j\ Japanese house in Pasadena
And now the tradition has become part and parcel of the California scene

On the face of it, the house shown here is just
another typical, handsome California home. oy
Which is quite true: for the Japanese house came i
to California 50 years ago—to stay. And in staying, %
it began to undergo definite changes.
Certainly, this house has a panelized exterior—
but the module is 4 now instead of the old 6. It is
raised a little off the ground—but on foundations
rather than posts. And it has deep overhangs—but
neither roof shape nor pitch is traditional.
In short, this house is Japanese once or twice re-
moved. It looks the way it does because of the work
done in California by the Greenes and Maybeck
around 1900, and because of the later work, in the Lt I
"30s and ’40s, by Californians like Harwell Harris. I 3
And this sort of house is liked as well as it is be- =
cause it speaks a simple, unpretentious language, rich U )
in tradition and easy to understand. LA T
Location: Pasadena, Calif. Architects: Smith & Wil- L-shaped plan is extended by handsomely landscaped
liams. Landscape Architects: Eckbo, Royston & outdoors areas, Site is very hilly, required complex grade-
Williams. Contractor (& Owner): Robert Crowell. beams and caissons in the foundation work.

= x-wome
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Sliding screens (left) of glass and paper separate main living area from
porch. All sliding units move on hardwood tracks.

Photos, David Linten

Main living area is based on 3" x 6 module estab-
lished by tatami floor mats and sliding screens.

Owner sits on floor maits, his eve level about 214'
above floor. This height governs much of traditional
Japanese design. Shoji screens slide horizontally, but
each screen is also divided into halves that slide up
and down just like our double-hung windows.

Living room (right) has table set over pit. Brazier fits
into pit, and the family warms its feet by it.

8

Traditional house in Japan

This new structure closely follows the rules of the past

Isoya Yosida, architect of this traditional house,
is considered the “Grand Old Man” of Japanese
architecture. Here is a beautiful example of his work.
s Yosida used the basic Japanese building module,
: gl the ken, which is about 6'. It governed the sizes of

e e openings, the spacing of posts, the dimensions of
e :\;:vl‘;-j’f‘v Py sliding screens. It is most evident in the standard
. Y x 6 tatami floor mats on which the Japanese sit
and sleep. And it also establishes the low door-height
with a heavy, continuous wood beam that runs
around the periphery of most rooms 6’ above the
floor level.

The tile roof used by Yosida is also traditional:
sions are fixed or sliding screens of it is a combination of lrimoyc_: roofs whose small
wood or paper. Narrow row of 8able ends can be used to ventilate the house. The
stones around peripherv of house covered porches that surround the main living area
serves as continuous splash block to  have sliding insect screens—perhaps the only real
take rainwater dripping off the roof. concession to modernity to be found in this house.

_\
g '\_‘\"

| s y
\ 2. W | 1)
\ f"“/ 0, OO 5y o

Plan is articulated by structural

posts, 3" x 6" tatami mats, All divi-
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Lagoons like this may solve

» Lagoons are the cheapest sewage treatment Systems.
» They work where septic tanks won't, and cost even less.
« They are approved by health boards in nine states.

» They are being used in towns up (o 10,000 population.

Sewage lagoons provide the same basic treatment as big
municipal plants.

These lagoons reduce the waste through natural biological
processes. They are the simplest form of sewage treatment
system (the most complex is the common septic tank). The
ponds are small, odor-free and safe.

Waste in lagoons is clarified when oxygen-charged bacteria
break up sewage solids into gases. Green algae which grow
in the lagoons produce the large amounts of oxygen needed
by these aerobic bacteria. Lagoons differ from big treatment
plants in that the latter supply the oxygen mechanically.
(Septic tank bacteria are anaerobic and need little oxygen.)

In most cases, the treated sewage remains permanently in
the lagoon. Overflow (which is harmiess) follows the natural
watershed. The amount of overflow (if any) depends on rain-
fall, evaporation rate and seepage into the ground.

These states have approved sewage lagoons: North Dakota,
South Dakota, Montana, Wyoming, Nebraska, Missouri,
Colorado, Kansas, Minnesota and Texas. The US Public
Health Service is now testing raw sewage lagoons in Ohio,
Mississippi and Missouri.

Most existing lagoon systems were designed for com-
munities of 1,000 people or less, on the basis of one acre per
100 population. But it now seems clear that a lagoon will
support more sewage per acre than was first thought. Experts
are not agreed on the top figure per acre, but 300 is
frequently cited as “conservative” for average climatic con-
ditions. US Public Health Service tests aim at exact standards,

Lagoons now being used for a Kansas City suburb

The lagoon shown above is one of two five-acre tandem
lagoons which have just been built to serve 900 new houses
in Johnson County, Kans., a Kansas City suburb. They will
serve a 3,500 population. (In North Dakota, one large
lagoon serves a community of 10.000.)

The Johnson County lagoon is the largest built in a suburb
to date. A group of builders steered it past the opposition of
other landowners, winning approval of county supervisors.
I'he low-cost lagoon system opens up a total of 3,000 acres
which otherwise would have required a large initial outlay
for a plant. The lagoons will ultimately fit into a much larger
disposal system. These permanent lagoons—and others to be
added—will serve the first 10,000 new residents, and a treat-
ment plant will be built to serve later arrivals. Thirty-four
acres were bought for $54,000 to take care of all expansion,
and the entire 3,000 acres involved are already sewered.

Will lagoons work anywhere?

A US Public Health Service report by Glen J. Hopkins
and Joe K. Neel states: “The midwestern states utilizing raw

HOUSE & HOME
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sewage lagoons exhibit wide climatic wvariation. Average
annual precipitation ranges from about 14” to more than 50”.
Average annual temperature ranges from 35° to 60°. The
fact that lagoons of essentially similar design have performed
satisfactorily over this wide climatic range argues well for the
adaptability of biological processes involved.”

Lagoons work well and give off no odor even in the
Dakotas and Canada where ice covers them many months at
a time. However. they work best where they get the most
sunlight, for the algae are photosynthetic.

Do lagoons ever fail?

Yes. Two of North Dakota’s 50 lagoons failed because
they were built by mistake over gravel beds and would not
hold their contents. Others have failed in Missouri when
overloaded. And careless design has made some fail, as when
the inflow pipe was not extended to the center of the lagoon
for proper circulation. (Check your State Board of Health
for specific design requirements which wvary considerably
from one state to another.)

What do lagoon systems cost?

Major cost factors are: excavation, topography. length of
sewer lines and price of raw land.

Data from South Dakota’s health department show an
average per capita cost of $16.28 for 15 lagoons serving
from 367 to 2,871 people. Land cost averaged $3,558 and

(-~
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Sewage lagoon in Kansas City (left) works like
the one diagrammed below. Organic compounds
and nitrogen—i.e., sewage solids—are hroken
up by oxygen-charged bacteria into carbon di-
oxide and nitrates. Algae, a simple water plant,
feed on these and in turn emit oxygen needed
by the aerobic bacteria to reduce the waste.
Even when ice covers the lagoon, algae continue
to live and supply oxygen to the bacteria. La-
goon at left is new, contains less than a foot
of sewage, so influent pipeline at bottom of
lagoon can be seen. (Drawing is based on data
from the North Dakota Department of Health.)

your sewerage cost problem

construction costs (including sewer lines) totaled $14,385
per lagoon. For the three largest lagoons of about 30 acres
each, serving 2,500 to 3.000 populations, per capita cost
averaged $13.51. But acreage accounted for only $2.78 of
this figure in this low-cost-land area.

North Dakota reports: “average costs with all necessary
structures vary from $10 to $50 per capita.” Here is the
cost breakdown for lagoons serving 500 to 1,500 people:

Land R Wl S . $50 to $200 per acre

Diet maoNBg: oo . $250-$600 (20¢ per cu. yd.)
Lagoon influent lin v ey PE00=-H700

Overflow outlets ............ oo dTs izl $100-$400

Fencing .... : : 2 : ... $300-%1,000

T S R cemas e i we se e 9100 per acre of dike
Pipelines ’ e DTN e LA S A $3,000-%$4,000 per 1,000 ft.

$7,000-%13,000
.. Vary locally
. Vary locally

Pump station
Engineering fees ........ B R SE
BN COREE L vaaieln e n iuiaelslale

What about maintenance costs?

They are low. They involve mowing grass on dikes, keep-
ing fence repaired, inspecting and repairing dike, pump sta-
tion maintenance.

How long will a lagoon last?

No raw sewage lagoons were tried until about 30 years
ago. But experts agree a properly designed lagoon will last
as long as it is maintained and not overloaded. Some sludge
will accumulate on the bottom of these shallow lagoons, but
it would take over 100 years for this to build up one foot.
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New block can even be used in

nicely to house’s pleasant appearance, Plan (r

The new glass block in this test house

The special design of this new glass block (photo, left)
lets it select the light that will pass through it, so it bounces
back hot summer sun at the same time it picks up reflected
ground light.

[t can do this because the inside faces of the block are
broken into prisms. These prisms transmit, bend or reject
light rays according to the angle at which the rays hit the
glass (diagrams, left). Sunlight and heat rays at the 45°
band (A) are reflected back without entering the block.
Above and below this intense band—from 35° to 60°—

tance of light gradually increases and is nearly com-
plete for I” ground light (B). Skylight above and be-
low 45° is :d, but in lesser degree.

Sunlight usually enters houses in concentrated streams,
making windows a source of glare. This produces a con-
trast between light and dark areas within the house, a
contrast that is hard on the eyes. With the new glass
block, entering light rays are diffused and directed more
generally throughout the rooms for a softer, more uniform
illumination.

As photographs of this test house show, the new block
also lends itself to successful design treatment.

Location: Ann Arbor, Mich. Daylight research con-
sultant: Dr. R. A. Boyd, University of Michigan. Architect:
Harris Armstrong. Owners: Dr. and Mrs. Boyd.
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Clerestory and skylights made of the new block bring living room illumination to 60 ftc. A partial reof for the porch shades
the big clear-glass windows. Rear of the lot is heavily wooded, and the trees are extra protection against low-angle sun rays.

ets in more sun light, less sun heat

Kitchen (above), at west end of house, was photographed in
natural light. With block in skylights as well as above work
counter, brightness illumination ratio is 1I to 1 on a clear
morning. Boyd says the ratio in most houses is 100 to I, but
should not be more than 15 to 1. (Light coming in should not

be more than 15 times as bright as the natural level of indoor

illumination.) Study (right) has no windows, gets at least 60 ft -c.
of illumination from skylights, even on overcast day. Study's sum-
mer temperature averages 8° lower than outdoors.

Photes, Hedrich-Blassing
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Prefabricated skylight projects only slightly above roof
(photo and drawings, right). Manufacturer plans to have pre-
fabricator-distributors across the country, since distance from
distribution is a cost factor. Aside from shipping charges, pres-
ent cost depends on the number of blocks in a panel. Example:
for a 3' x 6' panel, cost averages $125 (about 37 a sq. ft.). The
wall block costs about $2 each, is installed by mason. Skylight
panel can be installed by roofer.

Since skylights transmit low angle sun rays, a solar heat gain
is expected in winter. The test house was occupied for only a
few months last winter, but even then circulating pumps for
the heating svstem were inactive for 5-6 hours a day.

These blocks have a solid piece of glass fiber through the
center, which by dividing them into two separate air chambers
aids in slowing down temperature changes.

The new bleck is used in skylights
to slow down heat gain and

bring extra light to inside rooms

Skylights were used throughout the test house, and in
some rooms (photo, lower right) were the only source of
daylight. Most skylights admit too much heat, and with no
air conditioning in the house, comfortable temperatures
depend on control of heat gains. The new glass block was
used in the house’s many skylights to reduce the amount
of heat admitted during the day and lost at night.
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As the above graph shows, August temperatures in the
living room of the test house vary much less than outdoor
temperatures. The living room’s high temperature averaged
6° lower than outdoors, but its low point was 9.5° warmer.

Figures for inside bath, kitchen and study were not
carried through the month, but they also show that indoor
temperatures did not vary as much as those outdoors.
This new block transmits 75% less heat than ordinary
clear glass block.
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don’t leave holes
in your insulation

You insulate your walls for more comfort and for dollars-and-
cents reasons. So why leave holes in them—uninsulated windows?
With Thermopane* insulating glass in every window, your weather
conditioning is complete. Thermopane gives you:

Warmer rooms in winter . . just like your other insulation does

Cooler rooms in summer . . AR fi o " "
Savings in heat bills . . . . . et = ¥ 3 o
Quie[er rooms " /3 # /4 [/ "
And no seasonal work —it’s
permanent window insulation

" o " " ” ”

stays anallivear - . o005 ol
Delivery of Thermopane has been accelerated by expanded glass-
making facilities. Standard sizes are stocked by L-OF Distributors
and Dealers (listed under “Glass™ in phone book yellow pages),
and consequently are more readily available than special sizes made
to order. For our booklet,*Self-Insulating Windows of Thermopane,”
write Dpt. 9116, Libbey-Owens Ford Glass Company, 608 Madison

Avenue, Toledo 3, Ohio. ®

INSULATING GLASS

insulates window / /7

Bondermetic
(metal-to-glass)
Seal"keeps air
dry and clean

LIBBEY: OWENS « FORD a Gueat Nawne in Glass
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Here's an example of how effectively the floor can
bring the “outdoor look” indoors. In this case, Arm-
strong Excelon Tile was used to blend an indoor
barbecue—dining area with the patio outside, Arm-
strong Excelon Tile is a low-cost plastic floor that can
be installed over any type of subfloor, including con-
crete on or below grade.

Resilient floors
can help bring

the fashionable

The outdoor look is one of the features that today’s
prospective home owners are looking for in a home.
Editors of the influential homemakers’ magazines con-
stantly recommend interior design that features out-
door materials. Issue after issue shows the use of the
natural textures of stone, brick, and wood . . . the blend-
ing of interiors with landscaping. In fact, this “indoor-
outdoor” look is one of the most important and most
popular decorating trends today—and it's a trend that

goes especially well with open-planned homes.

EFFECTIVE AND INEXPENSIVE

Armstrong resilient floors offer a highly effective way to
give your houses this extra sales feature—one of the
easiest ways, too, because Armstrong designers have
created many “outdoor look” floors in a wide variety of
materials, designs, and colorings. Probably the best
known are the brick and fagstone effects in Armstrong
Embossed Inlaid Linoleum, with its exclusive 3-dimen-
sional surface. However, the outdoor look can be
created with all types of Armstrong Floors with little
or no extra construction cost. And, whatever the sub-
floor, whether it's below grade, on grade, or above
grade—there’s a wide choice of Armstrong Floors to
provide this popular effect.

EXTRA SALES ADVANTAGES

In addition to giving your homes the attractive outdoor
look, Armstrong resilient floors have many other selling
points. Women like them because they make a hand-
some background for any decorative scheme and be-
cause they know that Armstrong Floors are remarkably
durable and easy to clean. You'll find, too, that the
homes you build will take on added prestige because
prospects automatically associate the Armstrong name

with extra quality.

Merchandising aids

It's a good selling idea to feature Armstrong Floors in
your advertising and point them up in your sample
houses. To help you do this, many selling helps are
available upon request: sales-aiding floor identification
signs, flooring literature imprinted with your name,
special floor offer for demonstration homes, newspaper
ad-mats and slugs, radio and TV commercials, and sales

pointers for salesmen.

Free design and decorating service available

The Armstrong Bureau of Interior Decoration will be
glad to help you or your color consultant create exclu-
sive floor designs and color schemes that will give your
next model home the “outdoor look™ indoors.

For free decorating and floor design services or special
merchandising aids to help sell your houses faster and
more profitably, get in touch with your flooring con-
tractor or with the Architectural-Builder Consultant in
the Armstrong office nearest you. Or write: Armstrong
Cork Co., Floor Div., 111 Sixth St. Lancaster, Penna.

/fL\ | The “Outdoor Look™ Indoors . . .

(Armatrong| L“; A merchandising idea
ﬁa | -i'; from the Armstrong

EA 8 Architectural-Builder Service
Y ca- to help you sell houses faster

>, o
o
Q“L ' ‘u\b

(Armstrong

THE MODERN FASHION IN

FLOORS

LINOLEUM * PLASTIC SHEET CORLON® * EXCELON®@ VINYL-ASBESTOS TILE
CUSTOM CORLON PLASTIC TILE = RUBBER TILE
CORK TILE * ASPHALT TILE = LINOTILE®

and more profitably




handsome example of the “outdoor look”

Armstrong Embossed Inlaid Linoleum in this exclu-
i, : ;

3-dimensional flagstone pattern is a perfect

for the outdoor look. Imstall it in a model

home and see how it impresses prospects. You'll be

impressed, too, when you find out how remarkably

asy it is to keep clean, even during a busy week

end when the traffic of prospective buyers is heaviest.
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Technical News

Coming: Packaged brick

New machine can wrap up to 100,000 bricks a day in easy-to-handle
packages, should cut builders’ cost over $100 per house

Building brick will soon be packaged
and shipped in “neat little bundles.”

Packaging will be by means of a revolu-
tionary new machine developed and now
being tested by the Structural Clay Prod-
ucts Research Foundation.

The machine can handle up to 100,000
raw bricks a day, automatically strapping

_ , d
Brick packaging machine handles 100,000
brick a day, will sharply reduce the high cost
of shipping and handling. Machine takes raw
brick from kiln, puts them on conveyor belt
for packaging.

Sda”

them in 62-unit packages with a minimum
of plant labor.

On-site savings. Easier, faster handling will
make the packaged brick cheaper to ship,
and most important, on-site labor costs
should be sharply reduced.

SCP Research Director Bob Taylor says
savings may run more than $18 per 1,000
brick. This would save over $100 on the
6.000 to 7,000 units used for the typical
brick veneer house. These figures are based
on trial use of packaged brick by a Mid-
western builder.

Taylor explains that big on-site savings
are expected because the individual pack-
ages were specially designed for easy
handling. They can be quickly unloaded
at the builder’s site. Each is light enough
to be easily put on a hand truck and taken
right to the mason at the wall. He just
cuts the strips and lays up the bricks.

Taylor disclosed details on the new
machine at a masonry conference in
Washington sponsored by the Building Ad-
visory Board. But he cautioned that the
first pilot model is still being tested. It
may be a few years before the machine is
in use by most brick yards.

Pallet of 62 packaged brick comes off con-
veyor, as shown above. Pallets are easily
shipped with no need for hand labor until
deposited on site next to mason, who only
cuts straps before laying up brick. Estimated
on-site labor savings: $18 per 1,000 brick.

What colors do most people
want in their homes?

Today's taste favors light, clear pastels
for home interiors.

People want pastel shades of yellow,
coral, aqua, blue and wood tones, accord-
ing to the latest report on the 14 best-
selling colors used in US homes.

Builders and architects will do well to
study the findings, since they reflect the
sales of more than 150 paint makers (who
sell through some 12,000 retailers) for
the first six months of 1956. The best
sellers line up this way:

1 Yellow 8 Coral pink

2 Light brown 9 Pastel pink

3 Coral 10 Heather pink
4 Aqua 11 Sandalwood

5 Blue-green 12 Golden yellow
6 Blue 13 Sand

7 French blue 14  Green

This ranking may contain some exotic
names but that is what people ask for, says
The California Ink Co., compiler of the
list and biggest producer of the basic
colorants used by the paint industry.
Upward trends. The new list shows some
colors riding an upward trend while others
are losing public acceptance.

Rising fastest in popularity are light
brown and aqua, No.'s 2 and 4, both 1956
newcomers to the best-seller list. Also
significant is the increased sale of pink;
three pink shades made the list for the
first time. Only one pink has ever made it
before.

Downward trends. People are losing inter-
est in deep, bold colors. Slipping in popu-

larity are blue-green and green, No.s 5
and 14. Both were formerly at or near the
top. And such past favorites as gray-green
and yellow-green have taken a nosedive in
popularity, these two no longer being on
the list.

The report also tells of “some of the
fanciest hair-splitting ever indulged in by
American women,” says California Ink’s
President, W. H. Brandes. He cites two
blues as an example. They look virtually
the same to the unpracticed eye. Demand
for one, a clean pastel blue, is shooting
upward. Interest in the other, “a pleasing
dusty blue,” has fallen off sharply. The
same thing is happening in aquas, corals,
and yellows, Brandes says. His conclusion:
“The clean, clear colors are taking over.”

'56 room cooler sales hit
record 1.5 million mark

Last summer’s weather may have been
cooler than normal, but this did not stop
room cooler sales from climbing to record
levels.

Retail sales of room coolers hit the 1.5
million mark, which is 200,000 above
1955 sales, according to the Air Condition-
ing and Refrigeration Institute. The ARI
adds that about eight out of ten of all
units sold go into houses or apartments.

Room coolers are now the nation’s fifth
fastest selling major appliance (after wash-
ers, refrigerators, ranges and driers), and
are ahead of freezers (about one million
estimated sales this vear) and automatic
dishwashers (about 300,000).

How cool should an
air-conditioned house be?

Most people require an indoor tempera-
ture range of 73°-77° F. for thermal com-
fort, regardless of outdoor weather.

After recent research, the University of
Illinois College of Medicine finds that
humidity is of secondary importance in
air-conditioned houses. In fact, says Pro-
fessor M. K. Fahne-
stock™, it has been
“greatly overempha-
sized.” If the house
air is kept between
73° and 77°, relative
humidity can range
anywhere from 25%
to 60% without hu-
man discomfort. Hu-
midity is a major
comfort factor only
when the temperature climbs above 80°.

These findings, Fahnestock says, have
been confirmed by both laboratory and
field tests in various regions of the US.
(They are further borne out by the Austin,
Texas Air Conditioned Village research.)
(See H&H, July ’56.)

Fahnestock also emphasizes that the
73° to 77° comfort zone applies year-
round. This means builders must design
heating systems to maintain at least 75°,
rather than the 70° design standard used
by many. Conversely, home cooling must
be designed to maintain 75° in summer
rather than the usual 80°.

FAHNESTOCK

*"Chairman of the University’s Physical Environment
Unit at Urbana and top awthority on comfort.
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REVERE COPPER
FLASHING SURVIVES

4 hurricanes...

4 roofs...
20 years of

rugged wear

WITHOUT ONE LEAK!

Since 1936 the Revere Copper Flashing
has been taking a real beating on “The
Home of the Century.” To quote from the
Architect, WILLIAM F. B. KOELLE,
“Striking proof of the matchless perform-
ance of Revere Copper is the way it has
stood up in its exposed position on the

Steel Pier through four hurricanes violent
h to tear the entire end of the Steel

enou
geyond the house and the Brighton

Pier
Hotel Solarium completely away ... not a
leak occurred...”

. winds,

Copper can take it, yes
weather, the salt air and the salt spray . . .
but let’s not give copper all the credit;
proper installation haga lot to do with
this performance, too. So, for a trouble-

free flashing job, first specify or use easy-
to-work, non-rusting, long-lasting Revere
Copper; second, make sure it’s properly

installed.

If you have technical problems regard-
ing the proper installation of Revere
Copper, we'll put you in touch with
Revere’s Technical Advisory Service.

“THE HOME OF
THE CENTURY”

Steel Pier
Atlantic City, N. J.

NOVEMBER 1956
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REVERE COPPER AND BRASS INCORPORATED

230 Park Avenue, New York 17, N. Y.

Mills: Baltimore, Md.; Brooklyn, N. Y.; Chicago, Clinton and
Jolier, Hl.; Detroit, Mich.; Los Angeles and Riverside, Calif.;
New Bedford, Mass.; Newport, Ark.; Rome, N. Y.,

Sales Offices in Principal Cities, Distributors Everywhere,
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e

before
' the footing
is poured

A solid building project—one build-
ing or a subdivision—starts with se-
cure title to the property.

Lawyers Title Insurance Corpora-
tion has insured the title to more
properties over a wider area than

any other title

T

insurer.

Why? Because ﬁnancing sources—mortgage
bankers and brokers, insurance companies,
banks, savings and loan associations, pen-
sion funds and all others—readily accept
and frequently prefer Lawyers Title service
and protection.

TITLES INSURED THROUGHOUT 43 STATES
HE DISTRICT OF COLUMBIA, PUERTO RICO
AND HAWAILI
MATIONAL TITLE DIVISION OFFICES
Chicago Mew York

BRANCH OFFICES IN:

Akron, O, Detroit, Mich.
Atlanta, Ga. Flint, Mich.
Augusta, Ga. Freehold, N. J.

Birmingham, Ala,

Pittsburgh, Pa.
Pontiae, Mich.
Richmond, Va.

Grand Rapids, Mich. Roanoke, Va.

Camden, N, J. Macon, Ga. Savannah, Ga.
Cincinnati, O. Marietta, Ga. Springfield, 1l
Cleveland, O. Miomi, Fla. Toms River, N. J.
Columbus, Ga. Mount Clemens, Mich. Washington, D. C.
Caolumbus, O, Newark, N, J, White Plains, N. Y.
Dallas, Tex. MNew Orleans, La. Wilmington, Del.
Dayton, O. Newport News, Va. Winston-Salem, N. C.
Decatur, Ga. New York, N. Y. Winter Haven, Fla.
Norfolk, Va.
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REPRESENTED BY LOCAL TITLE COMPANIES
IN  MORE THANM 200 OTHER CITIES

THERE IS NO BETTER TITLE INSURANCE THAN A POLICY ISSUED BY

Financially larger than any other company engaged exclusively in the title business

New Products

for further details check numbered coupon, p. 216

A. Carlton sink for preparing vegetables,
paring and rinsing fruit and salad greens,
comes in three sizes. Regular bowl is
T4 d., 327 1., 21" w. or TWA" d., 17 i)
71" w. or 7" d., 42" 1., 21" w. Shallow
bowl is 3%4” d. with same variations in
length and width. Wide rounded corners
make cleaning-up easy. In stainless steel.
Carrollton Mfg. Co., Carrollton, Ohio.

B. Pressure switch for accprdion-fold and
sliding doors responds to less than 14 oz.
of pressure. Switch mechanism is made
of silver alloy; ‘ldJLl\lslhlc plunger is de-
signed to make up for minor variations in
installation. Switch box is 2 11/16” x
1%” x 1%”. Cover is 4 1/32" X
| 33/64”. 6 amps. 125 v. switch, Pass &
Seymour, Inc., Syracuse, N. Y.

C. Omark Hammer Drive is used for light
fastening to concrete, masonry, cinder
block and mild steel. Drivepin is inserted
into barrel of plastic-covered steel tool
body. Plastic washer holds pin steady.
Driving ram is pushed into barrel from
top of tool which is held securely against
concrete while a few hammer blows on
driving ram force drivepin into concrete.
Plastic washer disintegrates at last blow
to leave a clean fastening. Tool kit as-
sembly includes tool, headed and %4 x 20
thread rams, kit box. Price: $19.95. Omark
Industries, Portland 22, Ore.

D. Rawl! Drill hammer has 3 striking forces
and an automatic clutch. When drill point
contacts masonry, automatic clutch en-
pages and hammering begins. Each revo-
lution of the drill becomes one hammer
blow. When drill point is taken away
from masonry, hammer stops action. Turn
collar on hammer to light, medium or
heavy depending upon density of masonry.
2% 1bs. Price: $30. Rawlplug Co., New
Rochelle, N. Y.

E. Bayonet saw cuts wood products, plas-
tics, metals, tile, etc. up to 2” thick. Or-
bital action moves blade onto the work
on the upstroke and backs it away 3/64”
on the return stroke to eliminate drag.
Saw is good for notching 2 x 4 studs for
framing braces and ribbon cuts of the
let-in type and angle cuttings for cut-in
angle braces and fire stops. Porter-Cable
Machine Co., Syracuse 8, N. Y.

F. Electric plaster groover is used to lay
electrical conduit and metal tubing, It
cuts grooves for under-plaster wiring tub-
ing, cuts openings in plastered walls, rakes
mortar joints, scores brick, tile, marble,
stone. Universal motor operates on both
AC and DC, Handle is designed for easy
grip. 18" 1., 16 lbs. With steel case and
two 4 x %" wheels, $141.75 f.o.b. Wo-
dack Electric Tool Corp., Chicago, Ill.

G. Dial saw cuts holes from 214" to 57
in diameter. To operate, turn calibrated
dial to set steel cutter blades to diameter
desired and you can cut metals, wood,
plastics, etc. Each comes with two sets of
ground and finished high-speed steel cut-
ters. One set is 12" |, for cutting wood;
second set is 1%4" 1. for metal work. Three
shank types: %" straight shank, 34"
straight shank or Morse #2 Taper shank.
Robertson & Ruth, Elmhurst, 111,
continued on p. 199
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Richmond plumbing fixtures
gain further recognition by
being chosen for installation

NOVEMBER 1956

in a growing number of

famous buildings the world
over. The same pattern of
success is being repeated
in the residential field.
Here, Richmond’s engi-
neered quality, distinctive
styling and trouble-free per-

formance are producing com-
plete consumer satisfaction.

TS
T

ILLUSTRATED:

The Empress “Hush Quiet”
water closet with elongated or
round front rim; The Richledge
lavatory; The Shelton counter
top ledge sink; The Breslin re-
cess tub...in seven sparkling
pastels or Richmond’s famous
whiter-white.
Whrite for illustrated catalog
RICHMOND PLUMBING FIXTURES
Division of

Rheem Manufacturing Company

16 Pearl Street, Metuchen, N. J.

Richmond Creates the Finest Bathroom and Kitchen Plumbing Fixtures, Heating » Cooling Equipment
WEDGEWOOD GAS RANGES AND CLOTHES DRYERS <+ STEEL CONTAINERS

Other Rheem Products: WATER HEATERS

WATER SOFTENERS
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What has winter concrete

on foll roads

got to do with insulation?

Balsam-Wool sealed blanket insulation is designed
to give complete “wrap-around” protection. Its
tough liners protect it from damage during appli-
cation. The insulation mat is bonded to these liners
—designed to last a “house-time.” Balsam-Wool
does an all-season job—saves fuel in winter, in-
creases air conditioning and cooling benefits in
summer!

Here’s one of the toughest tests of efficiency an insula-
tion ever had!

The photo at the right shows a new and revolutionary
method which engineers are using to protect freshly
poured concrete on many important highway and bridge
projects during winter temperatures of freezing or below.
Here a Balsam-Wool insulated form is being raised into
position to protect a new bridge constructed on the
Massachusetts Turnpike.

What does this prove for you—and for the home
owner? First, that Balsam-Wool insulation has the low
thermal conductivity needed to reduce fuel costs and
increase air conditioning efficiency in the homes you plan
or build. Second, that the basic construction of Balsam-
Wool —sealed in tough, wind-resistant liners—can pro-
vide modern protection from air infiltration and chilling
drafts. And, third, that the reinforced application spacer
flanges of Balsam-Wool can assure a weather-tight insu-
lation job in the home.

Clean...non-irritating...tough, yet easy to handle—
Balsam-Wool is an insulation designed for the job. It's
sold by lumber dealers only. Wood Conversion Company,
Dept. 236-116, First National Bank Building, St. Paul 1,
Minnesota.

BALSAM-WOOL

Sealed Blanket Insulation

HIGH IN EFFICIENCY gt
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Year “round unit equippe

Year ‘round unit equipped for
oil-fired heating; air cooled: or
water cooled refrigerant circuit
covered by 5-Year Protection
Plan.

That’s right—a whole new extra room
can be built in the space occupied by the
average old style furnace and its bulky
pipes. Rip it out and put in one of the
new American-Standard Year 'Round
Air Conditioners . . . give the owner
more comfort as well as more house.
These amazingly compact units pro-
vide the best of heating and the best of
cooling, for ideal indoor weather 365
days of the year. What’s more they’re a
decorative asset with all components
housed neatly and completely under a
single jacket, in handsome Cooltan finish.

REPLACE THAT OLD FURNACE

S
F

d for gas-fired heating; air cooled or water cooled refrigerant circuit covered by 5-Year Protection Plan.

Units are available in a wide range
of heating capacities, gas-fired or oil-
fired, with either 2 hp or 3 hp cooling;
also less cooling circuit for the owner
who wants to add summer air condition-
ing at a later date. Easy-slide-out design
permits quick addition or removal of
the entire evaporator section without
dismantling the jacket of the unit. For
full details see your American-Standard
dealer or distributor.

Anmerican Council To Improve Our nghhulhuuu"

AMERICAN-cstandard

- s o mm— e S s S e G SIS S s G

AIR CONDITIONING DIVISION
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Read House, New Castle, Delaware, is English Georgian style,

and is as fresh and fine today, as when it was first built.

Double Hung Wood Windows Lend
Quiet Dignity to Read House

Relative inexpensiveness permits generous use
of double hung wood windows with metal
weatherstripping.

An endless variety of design can be achieved
with double hung wood windows. They are
easily shaped and their surface receives and
holds any type of finish.

In 1791, George Read II, fifteen years after his father signed the
Declaration of Independence, started to build Read House with
bricks brought down the river from Philadelphia by barge.

Both exterior and interior of Read House are distinctive in
design. It took ten years to build the house, but it was time well
spent, for it has been lived in for the past hundred and forty-five
years. A particularly pleasing effect was achieved through the use
of double hung windows—house and windows “suit” each other
perfectly.

Modern double hung wood windows, with spring sash balance
and metal weatherstripping, mark their own contemporary advance-
ment in home comfort and value. Second to none as to service,
pleasure and satisfaction, neither time nor elements can impair
their durability and efficiency.

Metal weatherstripped double hung wood windows eliminate six-
sevenths of all air leakage. Savings in fuel costs alone can amount
to approximately 24%.

WEATHERSTRIP Zesearet INSTITUTE

OFFICE OF THE SECRETARY, BOX 128—RIVERSIDE, ILLINOIS

; DGRAIN METAL STRIP MFG. CO. NICHOLS METAL STRIP SERVICE
MEMRERS: GARDNER WIRE CO. PEMKO MFG. €O

ALLMETAL WEATHERSTRIP O MACKLANBURG-DUNCAN CO. PRECISION WEATHERSTRIP CO.
BARLAND WEATHERSTRIP MATERIALCO.  MASTER METAL STRIP SERVICE REESE METAL WEATHERSTRIP CO.
CENTRAL METAL STRIP CO. MONARCH METAL WEATHERSTRIP CORP.  SOUTHERN METAL PRODUCTS CORP
CHAMBERLIN CO, OF AMERICA NATIONAL GUARD PRODUCTS, INC., WARNICA PRODUCTS

DENNIS & CO., W. J. NATIONAL METAL PRODUCTS CO, INC.  ZEGERS, INC,
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‘New Products

for further ietails check numbered coupon, p. 216

Photo (left) shows Westinghouse add-on refrigerator and freezer units with total capacity of
25 cu. fr. working off one refrigerating plant. Photo (right) shows minimum unit of 5 cu. ft.
capacity at left and at its right, the element housing the refrigerating mechanism which also

will deliver ice water, crushed ice and cubes.

With wall and base units as separate com-

partments with individual temperature control, it is possible to have one or more compart-
ments serve as freezers while others are refrigerators.

a. New refrigerator cabinets that can hang
on the wall, fit under the counter, serve cold
water, ice cubes or crushed ice—and give
from 5-25' of capacity are currently being
tested by Westinghouse.

The cabinets, in modular sizes, are cooled
by a forced air system and individual cabinet
temperature can be controlled to make them
either refrigerators or freezers. Air is forced
from the cabinet housing a compressor
through ducts into each of the other com-
partments. Using the new system, several
cold storage cabinets could be spotted in the
kitchen and even the dining area.

A new add-on principle means that you
can start with a compressor unit and 5 re-
frigerator storage cabinet, add additional
units up to 25 cu. ft. Compressor unit which
will be used in every combination is 11”7 w.
and counter height, sits on the floor. Two
basic floor units are 5 and 9 cu. ft. A 6.5
cu. ft. transition unit with built-in duct work

can rest on any of the three floor pieces.
Standard transition piece is 30” w. duct, 16"
h., 3” d. Basic wall cabinet is 30” h. and w.,
14" d. with 4.5 cu ft. of space.

Company also announced a new plastic re-
frigerator that can be custom decorated, to
match kitchen styling. A one-piece laminated
three-layer sandwich forms basis of the new
technique. Exterior skin can be any light-
weight metal or sturdy plastic; inside skin
is either polystyrene sheet or aluminum.
Sandwich filler is 212" of polystyrene foam
insulation. Two pilot models for built-in use
have 13 cu. ft. of capacity each, are designed
for both vertical and horizontal installation.
Exterior skin of these models is mixture of
polyester and glass fabric. Complete new
model, exclusive of steel or chrome trim, can
be developed and put in production in less
than two weeks, Westinghouse engineers
claim. Priced about $700, these new plastic
models will be available Jan, 1.

b. Kelvinator washer and dryer have illu-
minated tops. Combined pair take up 55" of
floor space, are 36" h.

Washer features a “Magic Minute” pre-
treatment of soiled clothes which is part of
washing cycle. Water flow in tub stops after
several minutes and a non-reversing, eccentric
agitator gives each load of clothes a full min-
ute of pre-treatment in highly concentrated
solution of detergent or soap; fins massage
clothes to loosen soil. Washer WAG-6 is
about $289.95.

DEG-6 dryer with adjustable legs to level
it to any floor is $219.95. In pink, green or
yellow at $10 extra. Kelvinator Div., Ameri-
can Motors Corp., Detroit 32, Mich,

c. Steel basement window bucks for three
window sizes—15” x 12" (2 light); 15" x 16"
(2 light); 15" x 20" (2 light)—have inner
and outer shells. Tnner shell can be inter-
changed for use in 8", 10” and 12" walls.
Shells are assembled on the job with steel
or aluminum window, hung as a unit on the

continued on p. 192

FASTEST INSTALLATION

DISTINCTIVE KNOB STYLING

AMERICA’S MOST BEAUTIFUL LOCKSET

UNCONDITIONALLY GUARANTEED

eddi-Moun

MANUFACTURED BY:

J. CHESLER & SONS, INC.

BROOKLYN 37, N.Y., U.5. A,
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“Easy Does It"’

u.8. PAT NO. 2,609.866
AND FOREIGN PATENTS
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POMONA TILE

nothing’'s more violent than o tea party!

Scorching utensils, acids, rough abrasions, anything that mars

ordinary hard surfaces has no effect on Pomona Tile's “Space-Rite”

Perma-glaze deck tile. Fused by an exclusive Pomona process,
Perma-glaze has flint-like hardness. That is why this steaming
kettle and potent lemon juice acid prove harmless to its lifetime
jewel-like surface. Note the smart, new 6" by 414" size tile in
Pomona’s textured Sun Yellow Perma-glaze. To guarantee complete
client satisfaction, specify Pomona ‘“‘Space-Rite” tile.

Wrile for free catalog with actual tile samples of full line of colors.

POMONA TILE MANUFACTURING CO.
629 N. La Brea, Los Angeles 36, Calif. + Webster 8-3861

Seuttle » San Francisco » Pomona » Long Beach + Arkansas City, Kan., * Fort Worth « St

Phoenix =

Salt Lake City « N. Hollywood = N, Kansas City, Mo, - Chieago » Denver » Dallas

. Louis



Keynote for
a salesman’s
opening pitch

Your salesman has a good prospect. As he
leads him up the walk and stops in front of
the door, he taps his gleaming doorknob
with the key.

“Aluminum hardware all through this
house,” he says quietly. “Every door, every
cabinet, every window. Good looking and
stays that way. Never needs polishing. Can’t
stain or tarnish. Name merchandise, too.
Best styles in the business.”

Luxury hardware of Alcoa® Aluminum
throughout the houses you build is a hallmark
of quality . . . a sure indication of the better
values customers are looking for. And, most
important, it doesn’t add a nickel to your
costs . . . for aluminum hardware is competi-
tive in price with other quality hardware.

Leading makers of builders’ hardware offer
exquisite designs in Alcoa Aluminum, styled
to blend harmoniously with any decor. Ask
your hardware consultant about them.
Aluminum Company of America, 1969-L
Alcoa Building, Pittsburgh 19, Pa.

THE ALCOA HOUR
JF TELEVISION'S TINEST LIVE DRAMA
Ca) ALTERNATE SUNDAY EVENINGS

ALUMINUM
MILL PRODUCTS

Avum AMY OF AMEmIOA

Your Guide to the Best in Aluminum Value
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You can make more money as a National Homes builder-dealer on

THE SECOND

ational Homes Corporation has doubled its produc-
tion facilities. The economies of this added produc-
tion give you a competitive advantage nowhere else
available. This expansion offers you a real opportunity
to join the most successful and fastest growing organiza-
tion in the home building field . . . to profit from the
know-how and experience gained in building and selling
more than 100,000 homes.
As a National Homes builder-dealer you enjoy the

advantage of quicker turnover of your capital, with the

earning power of your money greatly increased. You

get a more complete home package from one source . . .

UT OF EVERY 48 HOMES BEING

100,000 NATIONAL HOMES

no expensive inventory or warchousing required. You’ll
be building and selling at a substantial profit a recog-
nized “brand-name’ product that has tremendous
public demand. You'll have a staff of ex

help you at all times . . . specialists on financing, adver-
tising, land acquisition, selling and promotion.

For complete information on how you can benefit
as a National Homes builder-dealer, and what it can
mean to you in profits, write to George A. Cowee, Jr.,
Vi resident for Sales, National Homes Corporation,
Lafayette, Indiana.




How to put sales appeal in a second bath

Eljer’s formula: Attract attention with glamorous
decorating ideas. Push the practicality of an

extra bath for everyday living and guest occasions.
Promote the modern design, fashion colors and
hroad selection of a quality line of bathroom
fixtures and fittings.

The same formula adds extra sales appeal to the
houses you build, when your bathrooms feature
Eljer products. Smartly styled, rigorously tested,
quality built, they are being pre-sold to your

best prospects in America's top magazines. See
your plumbing contractor or write: Eljer Division
of The Murray Corporation of

America, Three Gateway Center,

Pittsburgh 22, Pennsylvania.

e
~"J'iiunrunlncd byﬁ"‘
Good Housekeeping
o

o,
48 apvyupes WA

u oo v
SIX lovely colors to choose from & e

S
& ELJER-the only name you need to know in plumbing fixtures . |




sell my

homes faster

when they feature...

sulburioan

America’s Finest Built-In Range”

explains A. C. Schwotzer, President
A. C. Schwotzer, Inc., Pittsburgh, Pa.

“The picnic is over when it comes to built-in
ranges,” says Arthur C. Schwotzer, leading
Pittsburgh builder, “and not just any built-in
gets prospects excited any more. My pros-
pects already know the luxury features to
look for in a built-in range . . . and they rec-
ognize the nationally advertised Suburban
as soon as they step into one of my kitchens.
It’s the extra Wife-Saver features you put
into the kitchen that will sell the house.
That’s why, for the majority of my homes...

it has to be SUDUDON’

]

A. C. Schwotzer, Inc., builds both subdivision
and custom homes ranging in price from $14,500
to $49,500. Mr. Schwotzer promotes them in
newspaper, television and direct mail adver-
tising. He sells about 200 homes yearly and his
current project in the Pittsburgh area is Hi-Tor
Woods. Again, the majority of these homes will
feature Suburban Built-In Ranges.

Gas or Electric—Best deal yet for builders! GET FULL DETAILS TODAY—AT NO OBLIGATION!
3 S . Dept. HH-116 Samuel Stamping & Enameling Co., Chattancoga, Tenn.
Whether your prospects prefer Electric or Gas, At no obligation to me, please send complete information on [ GAS
Suburban is the best deal for you. [ ELECTRIC Suburban Built-In Ranges.
# One size cabinet opening fits both Gas and Electric Ovens ® More than 100 cook MName______ Title
top combinations, Gas & Electric units both fit same size opening ® Auto-Temp Eye Firm

—thermostatically controlled top burners ® Extra Broiler on Electric Models ® Closed
Door Broiling with Gas Models ® Rotisserie on Both Gas & Electric ® Meat Meter Street s
® Quick, safe installation ® 40 Wife-Saver Feotures in all! CiTY State
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REMOVABLE R-0O-W WINDOWS LIFT OUT FROM INSIDE, FOR EASY CLEANING OR PAINTING

HOME IMPROVEMENT
STARTS WITH WIN DOWS
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Many home remodeling jobs START with the
well-planned installation of R+0+W windows. The
improvement is dramatic and gratifying.

Modern, removable R+0 W windows provide maximum
light, ventilation and weather protection. Insist on the

beauty and natural insulating properties of fine
WOOD windows.

WINDOW BALANCE

See your local lumber dealer or write

R-O-W SALES COMPANY .

NOVEMBER 1956

1318 ACADEMY .

FERNDALE 20, MICHIGAN
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Sonoco Products Co.
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Superior Electric Co., The
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Yeomans Brothers Company
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Railings made of aluminum stand Flagpeoles made of aluminum Curtain walls made of aluminum Sun Shades made of aluminum
up under the hardest kind of stay bright and will never need eliminate maintenance costs due add exterior beauty, assure inte-

treatment. painting.

Kaiser Aluminum architectural representatives
are ready to give you counsel and assistance on the
proper applications of aluminum.

Contact the Kaiser Aluminum sales office listed in
your telephone directory, or write Kaiser Aluminum
& Chemical Sales, Inc., General Sales Office, Palm-
olive Bldg, Chicago 11, Illinois; Executive Office,
Kaiser Bldg, Oakland 12, California.

Kaiser Aluminum

to constant exposure. rior comfort.

See “THE KAISER ALUMINUM HOUR.” Alternate Tuesdays, NBC Network. Consult your local TV listing.

KAISER ALUMINUM ARCHITECTS" SERVICE
919 N. Michigan Avenue
Chicage, lllinois

[ Please have your
Architectural Repre-
sentative call.

| |
| |
| |
| |
{ [] Please send me NAME =
| |
| |
| |
| I
| 1

more information
about building appli-
cations of Kaiser Alu- ADDRESS
minum electrical con-

ductor, CITY & STATE

ORGANIZATION.




ITEM: $10.200

by switching from copper to Kaiser Aluminum

This pair of high schools —designed and constructed simultaneously—is the crowning achievement of the ambitious Cedar Rapids, Iowa
school building program. LEO A. DALY COMPANY, Omaha, Nebraska: Architect; R. F. BALL—SOUTHWEST BALL CONSTRUCTION
COMPANY, San Antonio, Texas: General Contractor; POWER ENGINEERING COMPANY, Sioux City, Iowa: Electrical Contractor.

THESE SCHOOL BUILDING
MATERIALS ARE TYPICAL OF
HUNDREDS NOW BEING

PRODUCED AND OFFERED
BY MANUFACTURERS USING
KAISER ALUMINUM.

Doors made of aluminum assure
lasting strength and beauty, mini-
mum upkeep.

LIKE virtually every other American community,
Cedar Rapids felt a pressing need to reduce school
construction costs.

In their original designs, the architects considered
copper for the schools’ electrical systems. But when
their cost studies showed that aluminum would give
them a substantial saving, the specifications were
changed.

Imagine the satisfaction of both school board and
architects when the Kaiser Aluminum electrical con-
ductors used produced a $10,200 saving—and an im-
proved electrical system as well! Of course, the same

Mullions made of aluminum will
not warp or rust; lightweight—
easy to install.

economies can be realized in other structures.

More Advantages of Aluminum. Lower material cost
is only one of the advantages you gain with alumi-
num electrical conductors. Light weight and flexibil-
ity return important additional savings in handling
and installation.

More Ways Aluminum Cuts Costs. Besides electrical
systems, many more aluminum architectural items
are contributing to the efficiency and economy of
modern structures. For example, the six items shown
above—made of Kaiser Aluminum—are recom-
mended for school construction.




ROCKWELL-BUILT

power in D ELTA

To the time-tested precision, ruggedness and versatility of its radial saw line, DELTA
now adds new, more powerful motors to give you even greater performance!

DELTA 10" PORTABLE—New 1}% and 2 hp motors! The most powerful 10"
radial saw on the market! Combines big saw accuracy, versatility with
small saw portability and low cost. Two men easily carry it through any
standard door opening.

DELTA 12"-14” SEMI-PORTABLE—New 3 and 5 hp motors! More than ever,
a real production saw engineered to give you fast, accurate, low cost opera-
tion in the shop and on the job.

DELTA 16”-20” HEAVY DUTY—Big 3, 5 and 7% hp motors! A rugged, |
powerful saw designed to turn out work on a mass production basis. Built |
to handle any cutting job in your shop. ‘

NEW DELTA “900" LIGHT DUTY—True ¥ hp motor—guaranteed for a full
year—makes it the most powerful 9" radial saw on the market! This newest
addition to Delta’s complete Radial Saw line is ideal for cutting interior
trim, other light finishing.

BIG NEW POWER PLUS ALL THESE OUTSTANDING DELTA ADVANTAGES:

EXCLUSIVE ““TURRET ARM' ACTION—With Delta’s double over arm construction,
pivot point always stays over the center of the table for greater capacity, versatility,
accuracy and safety.

FULLY GUARANTEED MOTORS—AIl motors guaranteed for a full year.,
SAFE ““UP-FRONT" CONTROLS—All controls within easy reach, away from the blade.

EDGE GRAIN FIR TABLES—Only the finest grade wood is used for freedom from
warpage or distortion.

See Delta’s powerful, new Radial Saws—compare their power and performance! Then,
make up your own mind! Your Delta Dealer is listed under “TOOLS" in the yellow pages.

goca“l DELTA QUALITY POWER TOOLS

Another product by ROCI(we"

Delta Power Tool Division, Rockwell Manufacturing Co.
542L N. Lexington Ave., Pittsburgh 8, Pa.

[[] Please send catalog information on complete Delta Radial Saw line,
L] Please send name of my nearest Delta Dealer,

Send Coupon for

Complete Information

Name Title

Company.

Address

City Counipi -t — Store.

e ke Lk p——




DELTA 10" PORTABLE RADIAL SAW

® 1V2 hp single-phase;
e Cuts 3" deep

® Rips to center of 50” panel
e Cross-cuts 1" stock to 16" wide

DELTA 16"-20" RADIAL SAW
e 3 hp single-phase; 5 hp single-
phase, 3-phase; 7V hp, 3-phase
e 16" saw cufs 54" deep;
20" saw cuts 7Va" deep
e Rips to center of 77" panel
e Cross-cuts 1” stock to 25” wide

DE‘:‘A = world’s most comp

944 models . - -

(BPRERY . e

2 hp 3-phase

3

DELTA 127-14" RADIAL SAW
e 2and 3 hp single-phase; 3 and
5 hp 3-phase
o 12" saw cuts 3% deepi 14"
saw cuts 4%" deep
e Rips to center of 60" panel
e Cross-cuts 17 stock to 18" wide

NEW DELTA «go0" RADIAL SAW
® Trve % hp

o Cuts 2'2" deep

® Rips to center of 48" panel

e Cross-cuts 1” stock to 157 wide

|ete power tool line
over 1300 accessories



PRE-CUT 2/o-locont BACKGROUNDS...

. . . designed to give you an inexpensive, colorful
means of gaining full sales appeal from Schlage’s
recently introduced open-back lock stylings.
Made of Con-Tact®, self-adhesive plastic, “Color-
Accent” Backgrounds cost only pennies. .. can
be easily applied in a matter of minutes. .. at

the same time Schlage open-back designs are in-
stalled on your doors. Available from Schlage
dealers in a wide variety of colors and patterns,
“Color-Accent” Backgrounds allow you to indi-
vidualize doorways . . . give each home a unique,
personalized entranceway.

LI LIEIL]

“TOUCH OF QUALITY” PROMOTION PACKAGE...

... your invitation to a free, full-scale merchan-
dising program — developed especially for you
by Schlage. Here's everything you need to ap-
peal to prospective home-owners with Schlage’s
“Touch of Quality” story — including an attrac-
tive 12-page ‘“Model Home Booklet,” a hand-

For further information on
Schlage’s New Merchandising Tools...

some display easel, colorful lock tags, ad mats
and “drop-ins,” plus a unique key presentation
package for the new home-owner. An excellent
means for impressing model home visitors that
quality guides your choice of materials through-
out your homes.

“Color-Accent” Backgrounds and the

“Touch of Quality” Promotion Package . . . contact your
nearest Schlage representative or write to

Dept.E-11, Schlage Lock Company.

' SCHLAGE LOCK COMPANY
mmv SAN FRANCISCO » NEW YORK
VANCOUVER, B.C.

Address all correspondence to San Francisco




Primary |
Aluminum
Windows

slide-o-matic

Horizontal Sliding type. *‘Flextrip'" show-case
type runner absorbs up to 34" of house settling
variation on each side and bottom. Integral
nailing fin for fast erection with any type con-
struction. Stainless Steel hardware. Design-
patented drainage system. Full range of types
and sizes.

slide-o-vent anp
slide-o-view

The Picture Window with horizontal sliding
vents or sections. Adaptable to any modern
home design. “‘Flextrip' action. Vinyl weather
seals. Full range of sizes.

fixed
picture "
wmdows

One-lite and multi-lite fixed types available in
a complete range of lite arrangements to suit
any type of home. Rigid, long-life construction,

Write for complete literature

Telephone 6-2471+ MIAMISBURG, OHIO

An old and honored name in windows
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Technical Publications

board, multi-outlet system and metal race-
way that gives duplex electrical outlets
every 30” or 60” and has, within the race-
way, capacity for extra circuits. Book
shows how to order, install, depicts typical
applications.

577. Aluminum lined fiber air duct. The
Delta Co., Dept. HH, 333 W. 24th Place,
Chicago, IIL 1 p.

This air duct is designed to reduce duct-
work costs, simplify handling on the job,
and give the upmost in heat distribution
and flow. The body of the duct is con-
structed of plys of long jute fiber kraft.
All plys are bonded with waterproof ad-
hesive in addition to which the outer ply

is asphalt saturated. Result,
says, is an extremely strong,
water resistant fiber air duct.

578. Barcol doorman., Barber-Colman
Co., Dept. HH, Rockford, Ill. 4 pp.
Remote control for garage doors and
lights. This one gives maximum push-
button convenience. You mever get out of
the car to open and close the garage door.
All that's needed is to touch the button on
the dash, garage doors open. Another
touch as you go down the drive and the
garage door closes and locks. Safety fea-
tures include an instant reversing control
and adjustable safety clutch with dash
button that allows you to reverse the door
if it should meet any obstacle.

company
rigid and

PRODUCTS AND PUBLICATIONS COUPON

For more information on new products and publications in this November issue

check key numbers below and mail to:

House : Home

Room 1021, 9 Rockefeller Plaza, New York 20, N.Y.

NEW PRODUCTS

A, Carrvoliton prepiAration SINK. .....eseessismesesivn a
B. Pass & Seymour pressure switch. ... o.ve.uae. .0l
C. Oma k Industries. hammer drive................[]
D. Rawlplug drill Dammer ... .....ecveumonneoosons %
E. Porter-Cable bayonet saw. ........c0uueisviseens |
F. Wodak Etectric plaster groover...............{]
G, Robertson & Ruth dial saw.......cvveeecineees ]

a. Westinghouse refrigerator and freezer units....[]
b. Kelvinator washer and dryer.............00000s |
¢. Gabriel basement window bucks ]
d. Southern Sash Verti-Slide window

e, E-Z exterior doors.. 3
f. Vestal firéplace ....

g. Tennessee Raywall electric
li. Buckeye Meter Dome. . <k LA A A
i. Jones-Blair Satin-X puint

j. Webster home teletalk.........coiviivinninnnns
K. Steeloraft ‘allsteel gurage.............../ov.0{]
L Gomlds DOOSIEr DUMMDBE . .. o\ e osisninesmose i s {
m. International wall furnace..............
n. Aromatic cedar<lined closets. i o
0. Muller power trowel.........coocccverieerovnons {
p. Speedmatic concrete mixer...........c.oeeeeves

Teater.

q. Walker Shur-Flo draft regulator.........cce0uu. O
r. Waddell rolling door. 5 [:]
8. Preway built-in ulll'tl lllu l'lt’t,llll‘ st

t. Weyerhaeuser treated siding.........covoveues {0

TECHNICAL PUBLICATIONS

570, Azrock asphalt tile booklet. ... icevun i vans |
571, Decatur Pump Burks pumps and water system{_]
57 Lennox Industries air conditioning kit......[]

578, Donley BentEaVer ., ..o es s enies sl mainiiis (]
575. A Brown Products Most Advanced baseboard[]
570. Wiremold's Plugmold baseboard.............. )

577. Delta’s aluminum lined fiber ai ¢ duct.
578, Barber-Colman garage door remote mntro! {:I

* For information about unlisted Technieal

Publications see below,

NAME
TITLE
FIRM
STREET
cITY STATE
IMPORTANT:

House & Home's servicing of this coupon expires January 1, 1957

* Any inquiries with money or check enclosures must be addressed directly to the manufacturer.

I wish to enter a subscription to House % Home for

[ New [] Renewal

In addressing direct inguiries, please mention
House & Home

and the issue in which you saw the product or publication.

1 year, 86 [ 2 years, 88 [
US and possessions and Canada only
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John W. Pease, President of
Pease Woodwork Company,
Hamilten, Ohie, a pioneer

in the industry and one

of the largest and most
successful home prefabri-
cators in the U.S,, says:

“Beveled Red Cedar Siding gives
eye appeal and buy appeal to
Pease Homes. We design our
homes right, and use only the
best materials to assure complete
customer satisfaction. Qur home
buyers are pleased with the
good looks and easy maintenance
of Western Red Cedar Siding.
For years it has been one of our
most popular exteriors.”

It’s easy to build quality into your
homes with Western Red Cedar
Siding. Those *“‘grown-in" qualities
are hidden plus-values that make
sales-sense to home buyers.

Western Red Cedar Beveled Siding
provides your homes with graceful
pattern and natural beauty. ..easy,
split- -resistant, workability..

| dimensional stability and rmst.mce
to decay. Free of pitch, it takes
and holds paints or stains better.

To help you sell, write us
for Technical and Sales
Literature, motion picture
and instructional slide film.

QTEQ

D Summitville Glazed Quarries have all the

rugged characteristics of Quarry tile, long famous for un-

equalled strength and durability. To these inherent qualities,
Summitville has added be .lulliul ceramic glazes in a wide qq e

'\.H‘ltl_\ of colors and textures.

The new glazed quarries ave waterproof and frostproof which

makes them L!:Jn‘.vi.lll_\‘ uliupiuhlc to exterior use. Su:j;:t"sh,‘ll ﬁlp lplﬁ
applications for glazed quarries include light duty floors,
patios, feature walls, counter tops, store fronts and swim- LUMBER
ming II(H']h, Ss \ O
Contact your Ceramic tile contractor for samples and full ~ =1 A.T

information or write direct to . . .
4403 WHITE-HENRY-STUART BUILDING, SEATTLE 1, WASHINGTOR

(¥

TILES, INC.

SUMMITVILLE,OVHIO
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House in San Diego.
Architect; Mosher & Drew, La Jolle, Calif.
Finished with Cabot's Stain Wax

ey SN
House in Carmel, Calif.
Designer/Gordon Drake, San Francisco
Stained with Cabot’s Creosate Stain

... €nhance
the natural beauty
of your redwood

Cabot's Stain Finishes maintain the rich
coloring of redwood . . . accent the lovely
natural texture and grain . . . provide any
desired effect. So, to beautify, preserve,
maintain or restore redwood . . . specify

s oy oot
Cabots

Finishes for

REDWOOD

They are so easy to apply. ..
economical, too.
Forexteriors:

California Redwood Stain (325)
Sequoia Red Stain (RH-25)
Mariposa Redwood Stain (RH-80)
Redwood Gloss Finish (825)
Creosote Stains, Ranch House Hues

For interior:
Stain Wax, Interior Stains

Quality pm&.m%_ Cabot Labaratories
...mﬁu‘tu’gng chemists :ljnre 18717
& =

A

-
SAMUEL CABOT INC. !

1130 Oliver Building, Boston 9, Mass.
Please send your “'Redwood Staining” Folder

r—‘——-—l—-hﬂ——ﬂ
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| Technical Publiéations

for further details check numbered coupon, p. 216

'MATERIALS

570. Azrock asphalt tile booklet. Uvalde
Rock Asphalt Co., Dept. HH, Frost Bank
Bldg., San Antonio, Tex. 4 pp.
Specifications and illustrations in color of
the complete line of Azrock tile.

EQUIPMENT

571. Decatur Pump Co., Dept. HH, De-
catur, Ill. Three brochures.

A trio of new little booklets describes the
Burks line of pumps and water system,
One tells how Burks Super-Turbine pumps
operate, A second describes the company’s
HV-15 and HV-20 centrifugal pumps. A
third book tells you what to look for in
a water system.,

572. The Lennox Beauty Conditioning
Kit. Lennox Industries Inc., Dept. HH,
Marshalltown, Ta.

Above you see a complete package of
promotion materials which builders can
use in an air conditioning campaign. Pro-
motion is now under way in 35 house
building markets throughout the country.
The merchandising Kits include pre-open-
ing publicity, individualized tract bro-
chures, merchandising aids, opening cere-
monies and follow-up publicity.

573. The Donley heatsaver. The Donley
Bros. Co., Dept. HH, 13902 Miles Ave.,
Cleveland 5, Ohio. 4 pp.

Folder describes recommended method of
installing the Heatsaver, gives some charted
figures of nominal sizes to conform to
modular dimensions. Other pages show
how warm air and cold air outlets are ar-
ranged, lists equipment necessary for in-
stalling the Heatsaver fireplace and shows
you principal parts, tells how to order
unit, accessories.

* Light for Living. General Electric,
Dept. HH, Nela Park, Cleveland 12,
Ohio. $1.

An excellent big portfolio chock-full of
books, booklets, sales ideas, lighting fix-
ture guides, indoor and outdoor lighting
ideas—all for the convenience of builders
and architects. A builder’s book of light-
ing, gives facts, ideas, economics. A handy
little pocketbook tells how to decorate and
light houses.

575. America’s most advanced baseboard.
A. Brown Products Corp., Dept. HH, For-
est Hills, N. Y. 4 pp.

Description of a new bascboard cover that
takes either the 1”7 or 34" tube. Brown
Bayce-Heet twins installation details are
given, plus a list of accessories and I-B-R
steam and hot water ratings.

576. Plugmold baseboard. The Wiremold
Co., Dept. HH, Hartford 10, Conn. 8 pp.
3-in-1 Plugmold is a combination base-

continued on p, 218
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STATEMENT REQUIRED BY THE
ACT OF AUGUST 24, 1912, AS
AMENDED BY THE ACTS OF
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published monthly at New York, N. Y.,
for October 1, 1956.

l. The names and addresses of the
publisher, editor, managing editor, and
business managers are: Publisher, P. I.
Prentice, 9 Rockefeller Plaza, New York,
N. Y.; Editor, Henry R. Luce, 9 Rocke-
feller Plaza, New York, N. Y.; Manag-
ing Editor, Robert W. Chasteney, Jr.,
9 Rockefeller Plaza, New York, N. Y.;
Business Manager, Archibald Peabody,
9 Rockefeller Plaza, New York, N. Y.

2. That the owner is: Time Incorpo-
rated, Time and Life Building, New York
20, New York; that the names and ad-
dresses of stockholders owning or holding
one per cent or more of total amount
of stock are: Henry P. Davison, ¢/0
J. P. Morgan & Company, P. O. Box
1266, New York, N. Y.; William V.
Griffin, 200 Exchange Place, New York
5, N. Y.; Irving Trust Company, New
York City, successor Llrustece under the
will of Briton Hadden for the benefit of
Elizabeth Busch Pool, c/o0 Irving Trust
Company, Custodies Department, 1 Wall
Street, New York 15, N. Y.; Margaret
Zerbe Larsen, ¢/o Time Inc., Time &
Life Building, Rockefeller Center, New
York 20, N. ¥Y.; Roy E. Larsen, ¢/o
Time Inc., Time & Life Building, Rocke-
feller Center, New York 20, N. Y.;
Henry R. Luce, ¢/o0 Time Inc., Time &
Life Building, Rockefeller Center, New
York 20, N. Y.; The Henry Luce Foun-
dation Inc., 9 Rockefeller Plaza, New
York 20, N. Y.; Samuel W. Meek, c/o
Greenwich Trust Company, Greenwich,
Conn.

Stock to the extent of more than one
per cent is registered in the names of
the following companies, but in each
case the company is the nominee for a
number of stockholders, no one of whom
is known to own more than one per cent:
Brown Brothers, Harriman & Company,
59 Wall Street, New York 5, N. Y.; 1. C.
Orr & Company, c/o New York Trust
Company, Income Collection Depart-
ment, 100 Broadway, New York 15,
N X

3. The known bondholders, mortga-
gees, and other security holders owning
or holding 1 per cent or more of total
amount of bonds, mortgages, or other
securities are: None.

4, Paragraphs 2 and 3 include, in
cases where the stockholder or security
holder appears upon the books of the
company as trustee or in any other fidu-
ciary relation, the name of the person
or corporation for whom such trustee is
acting; also the statements in the two
paragraphs show the affiant’s full knowl-
edge and belief as to the circumstances
and conditions under which stockholders
and security holders who do not appear
upon the books of the company as trus-
tees, hold stock and securities in a capac-
ity other than that of a bona fide owner.

ARCHIBALD PEABODY,
Business Manager.
Sworn to and subscribed before me this
25th day of September, 1956.

...... CATHLEEN D. HARAN,
Notary Public, State of New York
(My commission expires
March 30, 1957)

[SEAL]
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UPSTAIRS

® BASE-RAY® Cast-
Iron Radiant Baseboard gives the
ultimate in beauty, comfort and
health. It is hot water heating at
its best . . . the evenest heating
known. No expansion noises. The
original baseboard heating.

Choose ALL-BURNHAM heating for
beauty, comfort and health!

DOWNSTAIRS

For every requirement there’s

a Burnham heating system to
give the comfort and service
that makes satisfied home
owners! Team BASE-RAY with
any of these Burnham boilers
for automatic hot water
heating. Behind them are 80
years of know-how. All feature
vertical flue travel and

low draft loss. All are lifetime
cast iron. They can easily be
equipped for year "round
automatic domestic hot water.
Get ratings and full data . . .
mail the coupon today!

® HOLIDAY Gas Boiler gets the
best from gas . . . it's the newest,
most efficient gas boiler on
the market.

@ PACEMAKER® designed
exclusively for oil-firing and a
real fuel miser.

® PACE-PAK®— Pre-assembled and

packaged oil heating unit. All
equipment factory installed and
tested. Gives optimum perform-
ance with minimum service.

BOILER DIVISION « IRVINGTON, N.Y.
FIRST in the Manufacture
of Basehoard Heating

. = e

| Burnham Corporation e l
Irvington, New York |
| Please give me full data and ratings on
I [] BASE-RAY [C] HOLIDAY l
] [] PACEMAKER  [] PACE-PAK |
1 1 [ S s et o e S R Lt
1 T e el S N A |
BURNHAM PRODUCTS WEAR LIKE 1RON LCH)! ................ Stote........ i
BECAUSE THEY'RE MADE OF IRON e

NOVEMBER 1856

why many of your |
colleagues prefer |

ALUMINUM HORIZONTAL
GLIDING WINDOWS

in their own homes . . . as
well as for their clients...

Design, Ceauty . . .
narrow-faced deep sections,
undisturbed fenestration,
“invisible" hardware.

Engineering . . .

only 3 moving parts,
double-twin V-shape metal
interlock af meeting rail and jamb,
double I-beam construction
for maximum sfrength,

complete perimeter seal.

Luality . . .

double-glazed sections for full
V2" insulation and sound proofing,
double-strength glass, rubber-cushion bumpers,
needle bearings on stainless-steel pins—brass housing,
.078" aluminum in primary sections,

double-weight screens, frames,

easy inside removal of panes and screen,

plaster returns, brick stops, built-in drip cap,
broad flanges, reversible fins.

Value . . .

obvious at first glance, )
competitively priced with any quality window.

Fectures like these are responsible for this plain fact—
Increasing numbers of your profession specify GLIDORAMA Windows

AN ARCHITECTS’ BROCHURE IS YOURS FOR THE ASKING!
‘Q Z o—/- *

aluminum GLIDing windows with panORAMA views

*Until recently, Glidorama Windows were
known by the name of Glidemaster

Glidorama Division, Whizzer Industries, Inc.
354 S. Sanford St., Pontiac, Mich. Phone FEderal 2-8371

Name

Address

City Zone. State.

293




642,934
slams...

couldn’t hurt it!

We slammed a Curtis New Londoner hollow-core flush
door 642,934 times in a special testing machine...banged
a 35-1b. weight against it 529,879 times...subjected it to
166 cycles of temperature ranging from 100° to 0° Fahren-
heit. Under these extreme tortures, New Londoner doors
remained unharmed —perfectly flat. In addition, millions
of installations prove that Curtis New Londoner doors
stand up under hardest, longest use. See your lumber
dealer for Curtis New Londoner flush doors—and write
us for complete information. Curtis Companies Service
Bureau, Clinton, Iowa.

CURTIS wocowon

heart of the home |°

ik,
HII.I.ﬂ“ CORE

FI.llSII IIOOIS

212

engineered for
Lifetime
Durability

PETERSON sliding horizontal aluminum win-
dows are completely integrated units with
self-storing storms and screens. Clean-cut
lines with no frills or projections adapt to all
types of architecture. Rigid, box-type con-
struction assures strength and durability.
When double-glazed, full 1" sealed unit
insulation value is attained. Hi-pile weather-
stripping, supplemented by vinyl, seals
window to commerciol air infiltration limits.
The sash rides effortlessly on ball-bearing
rollers for fingertip operation. Ifs modest
cost, availability, adaptability to all types of
construction and lack of maintenance prob-
lems, make PETERSON the ideal, quality

window for commercial or residential use,
v Refer to Sweet's File 17a/Pet

PETERSON WINDOW CORPORATION
706 Livernols, Ferndale 20, Michigan, Dept. 9A

Please send technical Informotion and
nome of nearast Pelerson Window deocler

Nome.

Firm.

Address

Zone Stole— Phona.

Dur-O-wal preserves beauty,
adds structural soundness and

ﬁ% prevents cracking.
ki le}_é?"- il

Trussed Design
Butt Weld e Deformed Rods

Dur-0-walk
B e e T e

Phone, wire or write Dept. 2D today for com-
plete dealer information . . . . you have a market
for Dur-O-walL. in your town. Act now.

Dur-O-wol Div., Cedar Rapids Block Co., CEDAR RAPIDS, IA. Dur-O-wal Prod.,
Inc., Box 628, SYRACUSE, N.Y. Dur-O-wol of IIl., 119 N, RiverSt., AURORA, ILL.
Dur-O-wol Prod. of Ala., Inc., Box 544;, BIRMINGHAM, ALA. Dur-O-wal
Prod., Inc., 4500 E. Lombard St., BALTIMORE, MD. Dur-O-wal Div., Frontier Mfg.
Co., Box 49, PHOENIX, ARIZ. Dur-O-wal, Inc., 165 Utah St'; TOLEDO, OHIO

Wherever there are stairs...you can
eliminate slipping hazards and preserve
architectural beauty with TUFE-TRED
Safety Stair Nosings. Constructed of pol-

TUFF-TRED"

SAFETY STAIR NOSING 3 ™

Potent No, 2190446
Other Patents Pending

For that extra margin of
Safety and Dependability

ished extruded aluminum with an anti-
slip replaceable filler, TUFF-TRED (3"
wide x 1%¢" high) can be used in con-
)memon with resilient floor covering of
%27, 14" and ¥¢” thickness. Colors—tile
red, grgen silver and black. Write for free
literature. Goodloe E. Moore, Incorporated,
Danville 34, llinois.

Are You Changing
Your Address?

If so, please tell us at your earliest conveni-
ence so that you may continue to receive
copies without delay.

To expedite the change kindly send the old
address as well as the new to:

House : Home

9 Rockefeller Plaza
New York 20, N. Y.

HOUSE & HOME



Finishes 8-hour job
in 54 minutes...
with Shure-Set

SHURE-SET uses no cartridge, yet
drives pins and threaded studs easily
into steel, concrete block and mortar.

Shure-Set converts lost motion

TRADEMARK

WE'RE SORRY

but the demand for
SHURE-SET Now exceeds
supply. If your dealer has
been unable to deliver
SHURE-SET, please be
patient. He can supply
jou S00M. i
wtook for your dealer’s
name under: TOOLS,
RAMSET, in the telephone
book.

into profit

Every minute counts when one contractor
moves in on the heels of another. Recently
a leading contractor did a day’s work in
less than an hour. The time saved by SHURE-
SET turned loss into profit!

Where it once took three concrete nails
to anchor a junction box, ome SHURE-SET
drive pin now does it faster, holds more
securely. Where drilling, bolting, chipping
and plugging once delayed fastening jobs,
now one man with SHURE-SET can out-
distance other crews. It is no longer neces-
sary to go back and refasten loosened boxes.
SHURE-SET drives like a nail, holds like
an anchor!

For every fastening assignment in mortar,
concrete, light steel —SHURE-SET does it
casily. Uses no cartridge, just makes your
hammer power more effective. For every
contractor, it’s a necessary companion
tool for RAMSET®, the powder-actuated
fastening system.

Catalogs describing SHURE-SET and
RamseT are yours for the asking. Write for
both today.

Ramset Fa’stening System

WINCHESTER-WESTERN DIVISION

HAMMER-IN FASTENING TOOLS

PATENTS PENDING

OLIN MATHIE CHEMICAL CORPORATION

BY THE MAKERS OF JPamses® prRODUCTS

12161-K BEREA ROAD .

NOVEMBER 1856

CLEVELAND 11, OHIO

for the

number l quality

= [

number

- &

Weisway

...the shower of many blessings

Weisway vitreous poroe-
lain enamel receptors are
completely sound dead-
ened and constructed to
withstand both use and
abuse. Terrazzo receptors
are also available.

-
.
.
-
-
.
.
-
.
-
.
-
-
-
.

Weisway cabinet showers bestow many bless-
ings on the architect and builder, as well as
the home owner. Take this built-in model,
just one of many models in several styles, It
is ideal for new construction or remodeling,
and the ultimate in economical installations
of this type. There’s no need to build a
water-tight room, because Weisway cabinet
showers themselves are independent leak-
proof enclosures. The quality of all Weisway
cabinet showers is unmistakable, and is proven
by many years of successful operation. What-
ever the home’s cost, a Weisway cabinet
shower for the second bath will “do it proud.”
Send coupon below for new illustrated cata-
log with specifications.

toilet compartments and
cabinet showers

for schools, institutions,
industry and home

NEW ILLUSTRATED CATALOG OF CABINET SHOWERS

Henry Weis Manufacturing Company
1196 Weisway Building, Elkhart, Indiana
Please send free copy of your new Cataleg No. 456

NAME
FIRM.
ADDRESS
CITY
STATE S

L R R
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174

MILLION

ﬂd@ﬂﬂ?
SASH
BALANCES

help OPEN

and CLOSE

double-hung
windows the
world over!

for the

Twirt

with changing

that automatically %
maintains
POSITIVE BALANCE =
atevery §
position

Inexpensive and quick to
install by carpenter on the
job or by the Millwork Dealer
or Jobber in window units at
shop.

)
\'\&'

Sold by all leading
Building Supply Declers

Write today for catalog

UNIQUE BALANCE (O.

25 Bruckner Blvd,, N. Y. 54, N. Y.

210

New Products

Jor jurther details check numbered coupon, p. 216

r. Metal rolling door (wall type is shown
above) requires minimum space as fol-
lows: 6" curve track radius in corner is
used down a sidewall, 4” headroom. Op-
tional widths available up to 18°. Roll-
formed fluted design is said to make door
more rigid. Spiral type installation re-
quires 14" square section for spiral base.
Both doors are available for either right
or left side openings. Standard pin tum-
bler lock with two keys supplied already
mounted in jamb on all exterior doors.
Door opens easily, is suspended on adjust-
able monorail track with 50 ball bearings
on a normal 8 door. Doors come preas-
sembled in 12 sections ready for installa-
tion. Waddell Door Mfg. Co., Niles, Mich.

s. Built-in refrigerator-freezer is one-picce
unit equipped with a rigid steel frame to
hold it at correct height. Frame, welded
to bottom of unit, also protects refrigerant
tubing, providing air space surrounding
hermetically ‘sealed compressor. Eight-
plus cu. ft. refrigerator is at eye level;
freezer compartment stores 156 Ibs. of
frozen food, holds ice cubes. Separate
controls allow refrigerator shut-off with-
out affecting freezer. Unit is self-defrost-
ing. Outside dimensions including hard-
ware: 33” w. x 2658" d. x 68% " h. Grille
is 33" w. x 64" h. Finish is antique cop-
per enamel or stainless steel. Model RFC
601 with copper doors, chrome trim, right
hand opening is $797.95. Preway Inc.,
Wisconsin Rapids, Wis.

t. Water-repellent treated siding has re-
cently been announced by Weyerhaeuser.
Though it looks like the traditional prod-
uct, the nmew siding undergoes a special
treating process which lines the walls of
the surface cells of wood with a water-
repellent material and deposits chemicals in
them to repel or destroy insects and or-
ganisms which may attack wood. The
water-repellent treatment is said to improve
paint performance since it absorbs less of
paint oils and helps prevent blistering and
peeling. Siding is available in both West-
ern Red Cedar and West Coast Hemlock
in bevel siding pattern %2 x 4”7 through
% x 10”. Weyerhaeuser Sales Co., St.
Paul 1, Minn.

Technical Publications p. 214

You Can’t Miss With A WHITE

Universal Level-Transit

everything you could

ask for in a transit
Whatever you're looking for in
a transit ... look no furcher . ..
WHITE'S got it ... and in good
measure! More than 40 years of know-
how assure you of ACCURACY. . .
to within 5 minutes on the vernier.
SIMPLICITY . . . designed without
unneeded frills or gadgets for fasc
adjustability and easy reading. DU-
RABILITY. .. built for rough going,
winter or summer and for years on
end. PRICE . . . model 3000 com-
plete with tripod for only $199.50% is
a value you can’t equal. Fill in coupon
below for complete details and name
of nearest dealer.

. manufacturers
of fine optical in-
struments that
engineers, survey-
ors, meteorologists
and navigators
have regarded as

standard for more
than 40 years.

*Prices subject ta chunge without notice,

Do you want ALL the details?

MAIL THIS COUPON TODAY.

DAVID WHITE COMPANY —Dept. 856
327 W. Court 5., Milwaukee 12, Wisconsin

]

]

1

I

]

Yes, I'd like full details and prices on :
DAVID WHITE instruments and name of |
nearest dealer. :
NAME 1
ADDRESS :
R e O IR E I STICTE 1
o

o ————————
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Says Realtor Mal Sherman
“HOUSE & HOME helps the

builders | work with to build a
faster selling house.”

Just listen to what other givers
say about House & Home
for Christmas. ..

the products in stock.”

Says Contractor
Harlen L. Allen

"We are certain that our gifts of
HOUSE & HOME have paid off
in good will for we have received
many compliments,”

Says Building Professional
R. R. Martin

“Your magazine is the most ap-
preciated gift | have ever given.
Our business friends have made
it a point to emphasize how val-
vable it is to them.”

Do Your
Christmas Shopping
Right on This Page

Christmas Gift Rates

10 or more subscriptions  $3.50 ea.

3-9 subscriptions . . . . .. . $4.00 ea.
2 subscriptions . . ... ... $4.50 ea
1 subscription . . ... ... $6.00

These are one-year subscriptions to building pro-
fessionals in USA, Possessions, or Canada.

Send additional names and addresses
on a separate sheet of paper,

NOVEMBER 1956

Says Supplier John Dain

“HOUSE & HOME shows my
builders many new ways to use

[] Check enclosed for

Says Mortgage Lender
Jim Rouse

“HOUSE & HOME helps builders
build the kind of houses people
want to buy and lenders want to
finance.”

Says Builder Andy Place
“HOUSE & HOME is one of the

best gifts | ever gave my staff and
subs. It's got them all thinking
about new ways to build better
for less.”

Send each of these friends a year of HOUSE &
HOME at the low Christmas rates, and send
them a gift announcement card signed:

to

firm

type of business title

address

to

firm
title

type of business

address

to
firm

type of business

title

address

to

firm

type of business title

address

your name

address

[] Bill Me
House & Home, 9 Rockefeller Plaza, New York 20, N. Y.
209




TIGE GIFT

THE PRESTIGE

The best of its kind,
a gift that says

A QUALITY GIFT

you value his friendship.

SMART BUILDERS

A gift that will help him
A PRACTICAL GIFT Inhiswork, a gift

that reflects your common
interest in better houses.

How else can you

give so much for so little?
3,800 pages

with 3,800 good ideas

for as little as $3.50!

A gift that will keep coming
month after month,
long after other gifts

A 12-TIME GIFT

are forgotten.

AN EASY GIFT

Just send us vour Christmas list
on the convenient order

form across the page.

We'll announce your gift on
Christmas Eve with the
handsome Christmas card
pictured here.

House :: Home

9 ROCKEFELLER PLAZA, NEW YORK 20, N. Y.

GIFT FOR THE SMART PROFESSIONAL IN BUILDING



You can keep up to date on block by checking with your

local NCMA member—he has all the facts. Call him soon.

NATIONAL CONCRETE MASONRY ASSOCIATION « 38 SOUTH DEARBORN «CHICAGO




New Products

o st oo ECTIVE HOM

You to ;:ete:hs.mk Prices are a4
" IS “prize" giny ;
, sink in

E OWNERs

: . 1€. Prese
OW as cast fron. . . allgw .

every kitchen You byijjg

in your “prize” kitchen

=t STAINLESS STEEL SINKS

]

Gleaming, glamorous stainless steel immediately catches the eye
when an ELEAY Lustertone Sink is the focal point of your kitchen.
So graceful for the most gracious hostess, so modern for the young
in heart, so helpful to every kitchen task—and, so very easy on your
purse. Today you can enjoy the luxury of Lustertone for no more
than the cost of an ordinary sink. Here is lifetime loveliness that
softly reflects any of your most imaginative color combinations...
takes but the swish of a damp cloth to keep always new looking.

Write for literature and prices today!

ELKAY MANUFACTURING COMPANY

1874 South 54th Avenue, Chicago 50, lllincis
The World's Oldest and Largest Manufacturer of Stainless Steel Sinks. .. Since 1920

for further delails check numbered coupon, p. 216

> .

0. Muller power trowel uses four blades
instead of the conventional three in 247,
297, 34” and 44" sizes. Vibration and
lateral pull-away from the work are said
to be reduced, as is operator fatigue.
Trowels have Timken bearings to main-
tain accurate alignment of the worm
drive. Blade adjustment, engine throttle
and power throw-out are located at top
of the handle. convenient to operator.
Separate floating and finishing blades are
standard equipment with all sizes. Muller
Machinery Co., Inc., Metuchen, N. J.

p. Concrete mixer has a pressed steel
mixing bowl with a smooth finish inside
that facilitates cleaning. Bearing surfaces
on the heavy voke are fully machined.
Yoke is supported at both ends in dirt
and greaseproof sealed bearing carried in
spherical self-aligning housings. Ring gear
has 8 removable sections so replacement
of a broken section takes but a few
minutes. Model 35G has a 2'2-3 hp air-
cooled gas engine, a drum diameter of
30", depth of 31", opening 18”. Over-all
length is 72 x 48" w. 58" h. About
$495. F.0.8. Speedmatic Research and
Equipment Corp., Pulaski. N. Y.

g. Shur-Flo draft inducer-regulator is
used to inspirate draft in a flue or chim-
ney where natural draft is deficient. An
inducer fan establishes draft and combus-
tion efficiency is maintained by an auto-
matc regulator, Shur-Flo unit 1s heavy
gauge galvanized steel. The heavy-duty
fractional hp motor is said to consume
little current, and to require little oil or
maintenance. Regulator and inducer fan
are corrosion-resistant. Shur-Flo is avail-
able for pipe sizes 4” through 10”. Walker
Mfg. and Sales Corp., St. Joseph, Mo.

conlinwed on p, 210




Bridge... Television...

it takes little extra...to give a lot more:
LUXTROL...for the perfect lighting on every occasion!

Yes, now you can give your customers something more ture themselves entertaining more graciously. Enjoying
oo fOF cnmidcruhl; less than you'd probably figure! soft, romantic light for dining. Full light for cards. Sub-
dued light for TV.

Be the first in your community to feature LUXTROL -
Light Control. The kind of lighting that makes customers Luxtror does away with noisy, old-fashioned on-off

; 5 N switches. Controls both incandescent and fluorescent light-
ing. It is not a rheostat . . . but a cool, efficient, safe auto-

By the turn of a LuxTroL dial, you ... or prospective  transformer. Made with precision. Approved by Under-
home-owners . . . can dim or brighten a room to any writers' Laboratories! And the price is agreeably low.
imaginable level of light. From dark to full bright. From !
bright to dark.

out of prospects. Fast!

Consult your electrical contractor for facts about this
new concept of lighting. We'll send you literature if you
With LuxTroL at their finger tips, prospects can pic-  wish. Mail the coupon.

L I I T T S S T S T S S S ¥

OI THE SUPERIOR ELECTRIC COMPANY .
3 3106 Demers Ave., Dept, H .
Bristol, Connecticut 2
Please send me full design data on new Luxtror Light Contrel , .. «
and the names of elecrrical contractors in my area. s
Firo Name — = == — .
| ELECTRIC COMPANY Street —— —_— o .
City = Zone State — e

_i__...=# i a L I N S S R I T T I S TS PO PRS PP,
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Lo Mase (o SERIES 700

a Made of attractive rustproof, heavy gauge
new aluminum with tab-fold seams for added
strength and rigidity.
construction Improved design leaves three sides open for
maximum ventilation—guard wall around
tested base opening affords far greater weather
protection than competitive models tested
desi n under exposure to extreme winds and rains.
_ Built-in aluminum 8x8 mesh screens keep
\'Iiﬂl insects out . . . prevent clogging from leaves
and bird nesting . . . tend to break up snow
these and rain . . . meet FHA requirements.
Wide mounting flange makes installation
faster and easier.
features | ™
Fits any type of roof . . . Gable, Hipped,
Pitched or Flat—can be used equally well
for venting attics, or with exhaust fans.

Cutaway illustrates construction
tail . . . shows base opening with
guard wall for weather pro-

tection.

Get all the facts about these
new, attractive, durable, low
cost Lo Man Co Roor LOUVERS.
Ask your jobber or dealer, or write
Louver Manufacturing Co. for com-
plete information.

SPECIFICATIONS
. - Sq. Inches
Model No, Overall Size Including Flanges e hnae
730 12%” x 17%” x 4” 30
750 13%” x 21387 » 5° 50
770 17%” x 23%" x 6” 70

WORLD'S LARGEST EXCLUSIVE LOUVER MANUFACTURER

MANUFACTURING

lo u v E R & SUPPLY COMPANY

3607 Wooddale Avenue ¢ Minneapolis, Minn.

THE SUPREME MASONRY

Outstandingly beautiful in color, proportion and texture, Cavitex is masonry
at its peak point, yet amazingly low in price. It is styled to contemporary
trends, with emphasis on the horizontal. Modular in all dimensions, with
laid-up sizes of 16x8x22%4 and 16x4x224. Striated or plain face. Large voids

for self-contained insulation values.

Cavitex has eye and price appeal to masonry-conscious home owners. Be-
cause of its color versatility, eight-inch thickness and low cost, it is ideal for

building projects. And especially
suited for motels, schools and other
public buildings.

s 65 is the national average
= cost of all the 8-inch
Cavitex needed to build all the walls
as shown of the 50 x 26" “Cavalier™.
Typical of Cavitex economy.

Low price of Cavitex is due to its being produced by local
plants, with huge savings in freight and distribution. Write

for “Artistry in Masonry' and name of nearest manufacturer.

W. E. DUNN MFG. CO., 424 W. 24th Street, Holland, Mich.
CANADA: 858 Dundas Highway, Cooksville, Ont,

Interested in Manufacturing?

If so, ask for copy of factual booklet, " Opportunity,
Unlimited.” Tells how the manufacture of Cavitex can
be a profitable community enterprise, either by r'tsr'lf or

as supplementary to building activities. Plants operate in franchise protected terri-
tories. Equipment available on attractive lease arrangement to responsible parties.

FREE WALL CHART

FREE CATALOG AND
FREE WALL CHART

Gives you complete
handy reference
data on entire
Bessler line, for
quick selling or ap-
plication to any

stairway job.
Write for cotalog
and wall chart
now!

to help you use ‘
BESSLER
DISAPPEARING
STAIRWAYS
easily . . . |
quickly . . .
profitably!

Here's a real 24-hour-
a-day salesman for the
famous line of Bessler
Disappearing Stairways.
Hang it anywhere in plain
sight, for ready reference
by you and prospects.
Seven Bessler models to
meet any home building
or remodeling need.

now in wuse. Millions of
homes, outbuildings, of-
fices, commercial estab-
lishments need this effi-
cient stairway. There's a
big market for you in
your community! Popular
prices!

BESSLER DISAPPEARING STAIRWAY CO.

1900-E East Market Street, Akron 5, Ohio

Millions of Bessler units
|

HOUSE & HOME
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s the worlid's most
\\ ADDRESS

complete line of

"~ KITCHEN STOVE HOODS

| featuring the
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it will bring
you complete
information
about
money-saving

SONOAIRDUCT
FIERLEPUCY

for warm air gas and oil fired slab-floor {

Model UC2

perimeter heating systems! ‘

Here’s your opportunity to get the facts about ‘
revolutionary SONOAIRDUCT — the fibre duct Outstandlpg star Of the
== : S Ranger line of kitchen
made especially for slab-floor warm air perime- stove hoods is the famous
ter heating systems. Saves time, labor and Rangaire...an easily
| money without lowering the quality of construc- ol M * LIST »" installed. undercabinet
For warm air perimeter tion. Designed to comply with F.H.A. Minimum ® . hood WI_th handso_me
loap systams : e 4 % $ 64.95 o chrome trim, frosted light
roperty Requirements. WHITE BAKED ENAMEL . panel and permanent-
= Once you compare the advantages of ® COPPERTONE BAKED ENAMEL $69.95 * type aluminum foil filter
SONOAIRDUCT Nl f ical which is removable for
\/ ou 3 sue 7ty Tom meonTimine ®  HAND-RIVETED SOLID COPPER * ety clehg. Wik
[ }—0 duct has been used ond approved by archi- . OR STAINLESS STEEL . BSy &
tects, contractors and builders everywhere | . out heat, greasy fumes
; \. 4 st . $114.95 . and cooking odors at
o Pordsvsies . approximately 300 CFM.
gl e o Tl ®  prices slightly Investigate! Compare!
® higher on West Coast
24 sizes— s o e ®  and in Northeastern States.
2" 10 36" 1.D. — e —
0o 5 lanc; USE COUPON BELOW

for information on complete line
[ * ISLAND TYPE o CANOPY TYPE o CUSTOM MADE HOODS

for New Construction or Modernizing

Can be sawed to exact

- lengths on the job!
For warm air perimetor
lateral systems

WRITE for complete information TODAY!

Sonoco ) l
; I

Propbucts ComPANY | ™© [
B [

CONSTRUCTION PRODUCTS DIVISION | : ADDRESS ]
HARTSVILLE, §. C. — MAIN PLANT I i

LOS ANGELES, CAL. MONTCLAIR, N. J. ‘ I cITY STATE |

5955 SOUTH WESTERN AVE. 14 SOUTH PARK STREET I HH |
AKRON, IND. « LONGVIEW, TEXAS ¢ BRANTFORD, ONT « MEXICO, D. F. | |_____________________._.___ _____ = |
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Today’s Biggest Value

in portable heat!

Fully | Completely | Always
Automatic | Safe | Dependable
| I

heater

The “De Luxe” is the super-output heater, safety-engi-
neered by Herman Nelson. Capacity sufficient to heat 25
ordinary rooms at once. Fully automatic — just a flick of
the switch to get automatic ignition, automatic tempera-
ture control. This finest of all portable heaters has totally
enclosed stainless steel combustion chamber — no smoke,
soot or open flame. Combustion fumes are

vented outside working areas. Heat output is
280,000-450,000 BTU per hour.

| peman \
/75?!
GET FREE WEATHER FORECAST SERVICE, SEND COUPON!

: AMERICAN AIR FILTER CO., INC,, PORTABLE PRODUCTS DEPT. 43 1
i LOUISYILLE 8, KENTUCKY .
i Rush complete literature on portable heaters. Also send 1
i me your monthly Weather Forecast Chart, at no cost or i
" obligation. -
] NAME |
i 1
I COMPANY |
i |
1 ADDRESS i
l CITY ZONE__STATE 1
i 1
= .
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In just a few minutes, at
negligible cost, you can install
Midget Louvers on soffits, gable
ends, dormers, eaves or you
face the menace of moisture.
These inexpensive all-aluminum
ventilating units are your fastest,
cheapest, surest permanent protection.
They will prevent the accumulation of  Quick and easy to install.
heat and condensation . . . virtually Just drill a hol‘a and push
eliminate paint blistering . . . combat ' PJ“‘;' No nails or screws
rot .. . maintain the efficiency of insula- s \
tion. Made in 7 sizes (1” to 6”) and 2
styles (with and without rain deflectors
— both with insect screens).

WRITE for full information.

“A House That Breathes is a Better House"
The aluminum louver is the original louver. Don’t accept "'second best'’ substitutes!

MIDGET LOUVER CO.

NORWALK, CONN.

6 WALL STREET
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These popular
home-improvement

projects

mean profit for you

with Certain-teed products

ROOFING—Smartest blends and
colors in seven readily accepted styles.
Always-popular Thick Butts, for instance;
or Saf-T-Loks, real sellers in high wind
areas; or Woodtex®—only Certain-teed
gives you this heavy-duty shingle with the
distinctive built-up graining.

M

SIDING —You can meet every taste,
every budget, with Certain-teed’s colorful
weather-resistant sidings. Asbestos ce-
ment or asphalt shingles in striated de-
sign; asphalt roll sidings in stone or brick
patterns; insulating sidings to keep your
customers’ homes snug all year 'round.

TR g

INSULATION —Widely advertised
Certain-teed Fiberglas* Insulation has tre-
mendous consumer acceptance. You get
just the type you’ll need—blankets, batts,
pouring wool—or the rew Foil-Enclosed
Fiberglas Insulation wrapped in reflective
aluminum{foil thatgivestwo-wayinsulation.

No doubt about it—when you talk Certain-teed
roofing, siding and insulation, you have a con-

.vincing sales story to tell.

Talk quality. All Certain-teed products are
widely known for quality. They increase the
resale value of any home.

Talk beauty. Show the “lady of the house”
actual color samples of Certain-teed roofings
and sidings . . . show how they harmonize for
smart, distinctive exterior decorating.

Talk economy. Tell the “man of the house”
about the weather-resistance and long life of
Certain-teed roofing and siding. Point out how
Fiberglas insulation pays for itself in fuel sav-
ings over just a few years.

Talk Certain-teed, sell Certain-teed, through-
out 1956—the year to fix! Make the most of
home-improvement opportunities in your local-
ity. Your nearby Certain-teed dealer can sup-
ply the quality products you need.

*Trade-mark OCFCorp.

Certain-teed

Products of Certain-teed Products Corporation

SOLD THROUGH

REG. U.S, PAT, OFF.

NOVEMBER 1956

BESTWALL CERTAIN-TEED SALES CORPORATION

120 East Lancaster Avenue, Ardmaore, Pa.

EXPORT DEPARTMENT: 100 East 42nd St., New York 17, N.Y,

ASPHALT ROOFING » SHINGLES « SIDING « ASBESTOS CEMENT SHINGLES AND SIDING
FIBERGLAS BUILDING INSULATION » ROOF INSULATION « SIDING CUSHION
PAINT PRODUCTS—ALKYD » LATEX « CASEIN o TEXTURE « PRIMER-SEALER
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NOW... you can build

~ unusual
fireplace

FASTER
CHEAPER
BETTER...with the new

UNIVERSAL DAMPER

Here's the easy answer to the popular
trend toward wnuswal fireplace openings.
In fact, the Beneform Universal Damper
is the only answer that assures lower con-
struction costs as well as the strong smoke-
free draft so vital in unconventional fire-
place design.

Builds ALL 6 Basic Opening Types

No matter which fireplace type you are building . . .
projecting corner, 2 sided or 3 sided openings,
openings in 2 rooms, open all around, etc.—
Beneform will build it berter — and at lower cosl.
Thousands of successful installations and our years
of fireplace specialization are your assurance of
complete satisfaction . ..

Six Stock Sizes Available...
—ranging from 26”x 26” up to 50" x 24", Complete
specifications, prices and recommended construc-
tion details for all types of fireplaces furnished upon
request.

EXPANSLIP
STEEL
DAMPERS

I'he famous boiler plate steel damper with the ex-
clusive slip-joint feature, which takes up expansion
that occurs when damper gets hot, 60° front slope
gives sure draft, 8 sizes — up 1o 72* wide, designed
for easy lay-up of brickwork.

CAST
IRON
DAMPERS

Improved, higher front design assures betier draft,
better smoke passage. Sturdy cast iron construc-
tion, with either cast iron or steel valve. Precision-
cast in our modern foundry, Bennett cast iron
dampers have no thin spots or weak sections to
give trouble. Wide range of sizes.

See your Bennett Supplier for the complete Bennett
line including Benefire Fireplace Forms, Ash
Dumps, Cleanout Doors and the TRUE Flexscreen.

Write 1156 Call Street, for free catalog

BENNETT - IRELAND INC.

NORWICH, NEW YORK
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New Products

for further details check numbered coupon, p. 216

I. New booster pump is claimed to main-
tain an adequate flow of water, even with
low city water pressures. Ample-Flow
pump has an air volume control that regu-
lates and maintains correct air cushion in
the tank. Close-coupled construction of
pump is said to assure permanent align-
ment of rotating parts, eliminates coup-
ling. A mechanical seal replaces conven-
tional stuffing box; control valve prevents
overloading motor, regulates water flow.
Has 1/3 hp, 115 v. electric motor with
built-in automatic overload protection.
Price, $117.50. Goulds Pumps, Seneca
Falls, M. Y.

m. Oil-burning wall furnace, for houses
up to 1500 sq. ft., has a heating capacity
of 55,000 Btu per hour. Air blower with
600 cu. ft. per minute capacity circulates
warm air. Louvered front door opens for
service of unit. In cold climates, unit is
convertible for a simple over-flow heater to
a central underfloor heating system or to a
combination over-floor—underfloor system,
maker says. Heating efficiency can be step-
ped up by adding fiber duct for heat dis-
tribution underfloor to distant rooms while
adjacent rooms are heated by direct over-
floor air flow. Furnace panels fit in wall
opening 60” h. x 25%" w. Automatic
thermostat controls temperature. Internat’l.
Oil Burner Co., St. Louis 10, Mo.

n. Cedar-lined closets like this one can be
installed on assembly line techniques in
many new houses. Closets in project
homes are measured in advance so that all
wood can be pre-cut before carpenter ar-
rives on job. All carpenter does is nail
cedar to inside walls, ceiling and inside of
door, if wanted, Cedar lining can be ap-
plied directly over wall studs, plaster, etc.
In new houses. company likes to use vapor
barrier over studs on outside walls. The
aromatic red cedar lining is produced in
random lengths up to 8. It is %" thick,
comes in choice of widths from 2-4”. Each
piece is tongued or grooved on sides, edges.
An 8 bundle contains 40 bf, enough to
cover 30 sg. ft. of wall area. Short
bundles of 4° lengths and 327 lengths also
available. Aromatic Red Cedar Closet
Lining Mfrs. Assn., Chicago.

continued on p. 206-8

More and More...
Bendix Mouldings
Help Make the Sale!

The house you are building will
sell quicker, when you add that
extra quality touch with genuine
BENDIX CARVED MOULDINGS
on closet shelves, mantels, flush
doors, wall panels, cornices or for
crown mouldings and chair rails.
The elegance and glamour of BEN-
DIX MOULDINGS have especial
appeal to women, who are all im-
portant in the home buying de-
cision.

IN STOCK FOR IMMEDIATE DELIVERY

Y

mouldings
1 I\ INC.

192 LEXINGTON AVE. NEW YORK

Mail this coupon today

BENDIX MOULDINGS, INC.
192 Lexington Avenue
New York, N. Y.

Please send new fully illustrated catalog
No, 11-33
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“Our salesmen stress concealed telephone wiring”

NOVEMBER 1956

John Severin (right) talks over plans for a new tract with Ray Nicholson of The Pacific Telephone and Telegraph Company.

— says Mr. John S. Severin of Severin Construction Company, San Diego, Cal.

“Concealed telephone wiring has become a
competitive sales feature,” says Mr. Severin.
“More and more home buyers are asking for it.
Our salesmen stress concealed wiring when talk-
ing to potential customers, and we play it up in
our radio, TV and newspaper advertising.

“It’s easy to understand why people want
concealed telephone wiring. It preserves the in-
side beauty of a house, and it’s in line with
the modern trend towards built-in convenience.
To me, concealed telephone wiring is one sign
of a well planned and constructed house.”

In thirty years as builders, Mr. Severin and

his brother Nels have built nearly 6000 homes,
with hundreds more under construction at the
moment. They are members of the N.A.H.B.,
the B.C.A. and many other professional organiza-
tions. In company with trend-minded builders
across the country, they are convinced of the
value of concealed telephone wiring as a quality
sales feature.

Your nearest Bell Telephone business office will help
you with concealed wiring plans. For details on home
telephone wiring, see Sweet’s Light Construction File,
8i/Be. For commercial installations, Sweet’s Archi-

tectural File, 32a/Be.

BELL TELEPHONE SYSTEM
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i
. Ranch House
- with

attic furnace

and Kno-Draft
Overhead
Air Diffusers

Attic warm air heating and cooling
systems are easiest to install, and give
owners best results in terms of com-
fort and economy, when the room
outlets are Kno-Draft Overhead Air
Diffusers.

Kno-Draft Diffusers mix five parts of
room air to every part of supply air
within a few feet of the diffuser. This
is more than twice the mixing the
average grille can do, handling the
same volume of air. Moreover, the
mixing is well above the heads of
room occupants—there are no drafts,
temperature is uniform throughout
the room.

Kno-Draft offers many other benefits
to you and your customers, For full
information, mail the coupon today.
Connor Engineering Corporation,
Danbury, Connecticut.

(

= kno-draft

e e e P Sidential air diffusers -

CONNOR ENGINEERING CORP,
Dept.F-116, Danbury, Connecticut

Please send, without obligation, Bulletin KH-76A
describing Kno-Draft Air Diffusers for use with attic
furnaces and other warm air heating units.

Name.

Company

Street.

City Zone___State
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i. Germ killing paint is claimed to kill on
contact bacteria or organisms which cause
strep throat, nephritis, tonsillitis, typhoid
fever, food poisoning, etc. First use will
be in Jones-Blair's Satin-X vinyl latex wall
paint, now to be marketed as Satin-X with
APR (Anti-Patogenic Reagent). APR is an
odorless, non-poisonous additive that cre-
ates a reaction in paint during the forma-
tion of paint film, will kill bacteria for two
years or more, company says. APR was
acquired by special franchise from Denton-
Edwards, 1.td. of England, which has used
APR for several years. Paint comes in 16
standard colors, 300 custom-colors. About
$5.85 per gal. Jones-Blair Paint Co.,
Dallas.

j. Home Teletalk system consists of a pair
of two-way, flush-mounted units made of
weatherproof brass, One is set into outside
wall next to front door, has separate push
button that connects with door bell, chimes
or buzzer. Other speaker-microphone can
be installed anywhere in the house. Addi-
tional installations up to 10 stations can
be placed throughout the house so owner
can answer front door from almost any
room, listen in at nursery or sick room.
Webster Electric Co., Racine, Wis.

o {fr

k. All-steel garage is made for l-car, 1V5-
car and 2-car sizes, comes equipped with
sectional overhead type door with lock.
Garage is packaged complete with hard-
ware, fastenings and instructions for erect-
ing. Design contrasts 8" galvanized and
painted interlocking steel clapboard siding
with wvertical steel siding above eave line;
12" eave overhang on all four sides. Struc-
tural framework consists of steel nailing
sections and formed steel channel mem-
bers. For assembly, all members are either
bolted or fastened together with self-
tapping screws. Holes for bolts or screws
are pre-drilled at factory. The Steelcraft
Mfg. Co., Rossmoyne, Ohio.

continued on p. 202

Space-Saving

...the modern
decorative way...

More room for living when
a door slides into the wall
the Kennaframe way.

New
Improved

Patented
(U.S. Pat. No. 2,732,91%)

Installs in
minutes to last
a housetime!
Pivotal connec-
tion of header
and jambs makes
easy fit and plumb.

o All Steel Frame @ Fits All 2 x 4
Walls

® Warp Proof
® Adjustable 3
® 8§ Wheels Per Ways
Door
® Takes All Wall
® Prefabricated Materials

® Completely Packaged

Write for your

free copy of
completely illustrated
Kennairame folder

KennatracK'

CORPORATION
ELKHART, INDIANA
In Canada: Toronto, Ontario
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Builder: Bralel Homes, Inc.
North Little Rock, Arkansas

Consoweld was supplied by
Southland Building Products Co.

Bathroom wainscoting and
shower stall are covered with
Consoweld 10 Green Marble, This
and a number of other Consoweld
patterns were used.

View of Meadowcliff Addition to
Bralei Homes, Little Rock, Ark.

Consoweld on walls cuts costs,
helps make homes more salable

Consoweld plastic laminate, well known for counter tops in kitchens and
bathrooms, is also available in an extra-thick 1/10-inch panel, easily applied
to vertical surfaces with Consoweld adhesives.

Saves Money; Applied over Inexpensive Undersurfacing

Consoweld 10 is applied directly over gypsum lath, sheathing-grade plywood,
cement block or, in remodeling jobs, over old plaster. Consoweld 10 makes an
excellent, colorful, durable wall surfacing. It is economical to apply, and its
appeal to home buyers makes it a preferred material for walls in bathrooms,
shower stalls, kitchens, playrooms, libraries, stores and offices.

Beautifies Kitchen Counters, Bathroom Walls
Consoweld was used extensively in bathrooms and kitchens in the 450-home
Meadoweliff Addition in Little Rock, Arkansas, by Bralei Homes, North Little
Rock. Builder J. B. Bracy employed a designer, and offered buyers a choice
of most of the colors and patterns in the Consoweld line. As photos show, the
installations are most attractive. The harmonious colors, smooth finish, obvious - SRR
durability, and low maintenance of Consoweld appeal strongly to prospective g“c*‘e" ":df“'_‘r‘-' of |B'ra|':e.l|.j Meadowcliff Homes, showing
: i h onsowe r A
home buyers and people planmng to remodel. Bralel oﬁereda;uyerss a cr;:o?cszﬁeg;nzz::l‘:!ns:ﬁ:org:.
Consoweld Is Easier to Sell
Color-tuned Consoweld patterns are preference-tested for consumer acceptance
by Color Research Institute. Consoweld helps sell houses.

Full Line Available
Consoweld provides Consoweld 6—the standard 1/16-inch thickness; the extra-
thick Consoweld 10; Curvatop—a preformed one-piece all-plastic laminate
counter top that curves smoothly up into a 4*-inch back-splash; Twin-Trim
matched mouldings; and Consoweld adhesives. Get complete information—mail
the coupon at right for literature.

Mail This Coupon

Consoweld Corporation
Wisconsin Rapids, Wisconsin

Send me architect-builder file folder on Consoweld,
and name of nearest distributor,

Name

s Puin-Trim' and " Curvatun'" are Consowelid trademarks

Company.._._

Address

CONSOWELD
Th watios s plutie sunfpcing .. quod Gt 0 Ol i

City. State.

Type of Business, please:

e ———————— o T 2. . S, S S Vo . e . e
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hot water
protects

your most precious
possessions...

An inadequate, faulty, or rusty hot
water supply is a constant, annoying
reminder to buyers of your homes that
you fell down on a mighty important
point.

£
. - Save the cost of building a utility

b(f closet ... a stunning Permaglas water

i }/ heater is complementary to other
appliances.

®

Let this advertising help you sell
homes. Install Permaglas water heat-
ers, and let your prospects know it.
You'll be surprised how much in-
fluence it will have.

TR I e i T T

i REMEMBER
! THESE CHECK POINTS

(Home buyers are sure to)

PROVED BY
OVER 3,000,000 FAMILIES

Hot water has to be clean! Be sure
your hot water will a/ways be
clean . .. now, and for years to
come . . . buy the one glass-lined
water heater that has earned

your CONFIDENCE.

Permaglas is the only glass-lined
water heater with 17 years of
experience in glass-coated steel
behind it.

Only Permaglas gives you
easy-to-use EYE-HI temperature
control, patented fuel-saving
HEETWALL construction, and
stunning aqua-and-copper styling.

Specify a glass-lined water
heater, because glass can't
rust.

Insist on a proved glass-lined
water heater. (Permaglas
has the only glass-lined tank
proved by over 3,000,000
families.)

Select a large enough size.
There's a Permaglas model
and size for every hot water
requirement.

- ®

Through research @ oo @0 better way
L) ®

CORPORATION

BETTER |
s formaglas
LONGER

LIFE Heating and Cooling

can help you, too!

Permaglas Div,, Kankakee, Il
International Div., Milwaukee, Wis.
In Canada: John Inglis Co., Ltd., Toronto
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" mixed car shipments

The majestic, thunderous descent of giant pine, fir,
cedar, hemlock — not to mention the hardwoods — is
the beginning of your mixed car shipment. Felled

in Long-Bell’s tens of thousands of acres, single trees
such as these may yield many items of lumber in
sizes and grades that make up a mixed car.

But the thunder dies. The dust clears. Now comes
The Jonc Bews. fymber (Ympany,

the processing of the tree for the trade ... the skill in

Established 1875 sawing and manufacture . . . the care in handling
EASTERN DIVISION — KANSAS CITY, MO.

WESTERN' DIVISION — LONGVIEW, WASH.

.. .developed from years of experience in all of the
Long-Bell 27 plants.

Here are complete, well-balanced stocks that are
available to fill your needs. For the best service on
your mixed car orders, you can count on Long-Bell.
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Save space

... with folding doors

covered in
GENERAL VINYL!

GENERAL

PLASTICS

The General Tire
& Rubber

Company

llumi Hnnsekeeplng
Yo,

"
145 apverngr WS

® RESISTS . . . staining and scuffing!
® WIPES CLEAN . . . with sudsy cloth!

® WON'T ... support combustion!

THE GENERAL TIRE & RUBBER COMPANY
Pennsylvania Division * Jeannette, Penna.

Please send me the names of distributors in my area that
sell folding doors made with General vinyl.

Name_ DO
Address__ sl —————
City.— I |, ] Mnte
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New Products

for further details eheck numbered coupon, p. 216

f. Vestal circulator fireplace has tapered
sidewalls in the firebox to get maximum
efficiency in heat control and cireculation.
High smoke dome fits directly into flue
opening; square corners eliminate diagonal
brick course. One-piece firebox is of 3/16”
boilerplate, may be used as heart of mod-
ern or traditional fireplace, finished in
brick, tile, stone or wood. Unit is shipped
complete with glass-wool insulation for
use between unit and surrounding con-
struction. Louvered grilles conceal intake
and outlet wall openings necessary for air
circulation. Vestal Mfg. Co., Sweetwater,
Tenn,

g Raywall automatic electric heater can
be surface mounted directly on concrete,
cinder blocks or brick. Punch-out holes at
bottom and back for screws or toggle bolts
allow snug fit to wall. Thermostat and
switch-off operate on one-knob control.
High-grade nickel chromium resistant wire,
supported by a ceramic stack, provides
heating energy. Portable and junior sur-
face-mounted models are available. Heat-
ers operate on 220/240 v, with wattages
from 1000-4000 and from 3413-13,652
Btu per hr. Tennessee Plastics, Inc., John-
son City, Tenn.

h. Meter Dome is a plastic housing for gas
meters. Many localities require some cover
for gas meters and this Fiberglas dome can
meet local requirements easily. Dome, in
tan for wall mounting, green for yard, is
said to be rust-, corrosive-, weather-resist-
ant, can take rough handling, is easy to
put up. Reading window is Plexiglas 4" x
945", permanently sealed so it can’t be re-
moved from outside. Either wall or yard
dome is roomy enough to hold iron or tin
case meters up to 425 cu. ft. capacity.
The Buckeye Supply Co., Zanesville, Ohio.

continwed on p. 200

Minutes
to Install!

need'rie @

Screwdriver!

(Screwdriver included in
Glamour’s organized
packing.)

EXCLUSIVE
ORGANIZED
PACKING

3 separate packages in 1
master shipping carton. 1st
contains stationary panel;
2nd has outer frame; 3rd
holds sliding panel. Each
package complete with own
hardware and screws.

EXCLUSIVE
ASSEMBLY
COLOR CODES

Simply match the color coded
corners placed on each part
within each package.

EASIER TO
GLAZE THAN
A WINDOW

1. Remove aluminum bead.
2. Set Glamour vinyl chan-
nel around glass edge. 3.
Place glass in door panels.
4. Replace aluminum bead.

CUSTOM QUALITY at
STANDARD PRICES

SPECIAL BUILDERS PRICE,

$;I:;R;c£5 IN QUANTITY, AS LOW AS
6 FT. :JNI'I’ $ 9 600

For single glazing. Thermopane and
Twindow slightly higher.

WE PAY FREIGHT TO YOUR SITE !

Available KD in multiples of 3' and 4’ (67 8, 9,
12', 15, etc.) Overall opening height 6-914".

WAIT TILL YOU READ THE

ENTIRE GLAMOUR STORY...

Glamour Glass Wall-Dor Corp.

I 4723 N. Pulaski Rd., Chicage 30, Ill., Dept. HH-11 I
please send me complete information and prices for

| GLAMOUR Aluminum Siiding Glass Doors. | am o |

l —Architect —Builder —Distributor, I
Name.

I Company. l
Address.

l City. State. |

i, T e S S L AT e )
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on the price of materials. The shortage of money
puts a tremendous upward pressure on the price
of money.

And here we come to a vicious circle.

The stronger the upward pressure on prices, the
more restraints the Federal Reserve must apply
on credit to curb inflation.

SECTION IV

The more we leave the whole responsibility for
keeping the dollar stable up to the Federal Re-
serve alone, the more restraints the Federal
Reserve must apply to credit.

So just when the demand for more money Is
greatest the Federal Reserve is adding less dollars
to the money supply than in any year since 1949.

There is still a great social need
for many millions of good new homes

Most of us think it is just as well that less
houses are being built this year—

1 to let the market digest the hangover from
the 1955 building spree induced by too-easy
¢redit and no-no down payment financing;

2 to avoid bidding our costs up still higher and
so pricing more houses out of the market;

3 to let builders adjust themselves to new mar-
ket conditions and develop new sales appeals
and selling methods to replace the too-casy fi-
nancing that has sold so many houses since the
war.

But

We view with some alarm the likelihood that
housing starts will fall still lower and credit relief
for home building may come too late.

The incubation period for housing is at least
a year, so the good volume of starts in the first
half of 1956 still reflected the easy money in late
1954 rather than the tight money of late 1955.
This fall's fast sagging rate is the first real reflec-
tion of tight money: and

All of us think a deeper or long continued cut
back in home building would be most unfortunate
for three reasons:

1 Home building cannot be turned off and on
overnight with the flow of money.

It would be all too easy to demobilize the in-
dustry and scatter its labor force.

The important fact about home building since
the war is not that we have built 11,000,000 new
homes and so ended the war-and-depression-born
housing shortage. The important fact is that we
have been transforming an ancient handicraft
into a dynamic new industry capable of building
much better houses with much greater efficiency
and economy.

But this industry is still too new to hold to-
gether in the face of a long or deep cutback.
Even if money were still abundant it would
still have more than enough troubles adjusting
itself to the new shortage of developed land, the
growing problem of community facilities, the
big change from a seller's to a buyer's market,
and the urgent need to cut its costs. Already
thousands of builders are quitting the business
and breaking up their organizations.

2 Home building is one of America’'s most
dynamic industries.

Home building, in fact, was the spark plug of
post-war prosperity and the mainstay of many

NOVEMBER 1956

other industries, for all the new houses called
for new furniture, new appliances, new carpets,
new streets, new schools, new churches.

Already the home building cutback has caused
serious unemployment and discontent in the
lumber industry.

3 The need of better housing is still great.

Thirty-five years ago Herbert Hoover joined
in calling More and Better Housing “America’s
greatest social need.” In the generation since
1921 the standard of housing has lagged still
further behind the 100% rise in the rest of our
standard of living. In fact, some critics think the
American standard of housing is actually lower
today than in 1929, for old houses have been
falling into decay faster than we could build
good new houses to replace them. Most of the
old houses are still with us, 27 years older. We
have built barely enough new houses to keep
up with population growth—and most of them
very small houses at that.

One-sixth of our non-farm housing inventory
in 1950 still had no private inside bath, and be-
cause there are still nowhere near enough good
houses to go around, millions of families are still
forced to live in antiquated dwellings that should
long ago have been torn down or completely
made over. Those millions will have to go on
living in sub-standard units until we build millions
of good new homes over and above what we have
to build to keep pace with population growth, for
trade-up can never succeed until we have enough
good housing to take all today’s junkers off the
market.

Close to 900,000 new homes are needed each
year just to keep up with net new household
formation (around 750,000 year), farm to city
migration (around 75,000 a year), and demoli-
tions incidental to fire losses, highway develop-
ment, and store, factory, and apartment con-
struction, etc. (probably another 75,000). So if
we build 1,000,000' new homes a year we would
have only 100,000 available to replace dilapidated
and outworn units. At that rate it could take 80
vears to get today’s 8,000,000 sub-standard units
off the market and 470 years to turn over our
present housing inventory. If we build 1,100,000
units a year it could take 40 years to get today’s
junkers off the market and put replacement on a
235-year cycle.

Neither of these alternatives offers much hope
of raising the standard of housing or providing
anywhere near enough homes such as most
Americans will want in 1980, when the median
family income will be over $8,000.
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our people to lend them—dollars that are
now urgently needed at home.

We must reconsider our spending policies.
The one best thing the Government can do
to help people meet the urgent need for in-
vestment money is to cut its own spending.
One of the first places to cut spending is the
Government’s own building programs, espe-
cially those building programs that are pri-
vately financed and so compete directly in
the mortgage market,

SECTION Il

This is not the time for the Government to be
competing unnecessarily in the shortage market
for building money, building labor, and building
materials. Government should always try to do its
building in slack times when Government spend-
ing is needed to sustain employment.

These and many other subjects should be in-
cluded in the broad review of fiscal and monetary
policy we have recommended,

The greater the upward price pressure
the less new money the Fed can supply

Today’s capital shortage is not a problem of
money alone. It is a problem of money and prices.

If it were just a problem of money there would
be many easy answers, for there are many easy
ways to create more money. It is always easy to
have easy money if we are willing to let easy
money push prices up. We had no trouble getting
money from 1945 to 1951 or from 1954 to early
1955 because in those years neither the Govern-
ment nor the Federal Reserve was actively trying
to halt inflation. We would have no trouble get-
ting money now if we were willing to let inflation
run on and on.

And here is a paradox of want in the midst of
plenty.

Far more money is available for investment this
year than ever before; yet money is tighter, more
expensive, and harder to borrow than at any time
in our generation.

The trouble is that money demand is shooting
up far faster than the money supply.

For the past generation we have had almost
continuous easy money, because investment de-
mand was lagging behind the increase in savings.
But for the next generation we may well have
almost continuous tight money, because savings
will find it hard indeed to keep pace with the
enormous increase in investment demand due to
three new forces:

1 The unprecedented rate of population
growth. In a single generation America is
increasing its population by more than the
total population of England, France, and
Belgium combined. To house all these new
Americans we must build the equivalent of
a whole new city each year as big as Los
Angeles and Philadelphia combined, com-
plete with houses, schools, stores, churches,
streets, power plants, water supplies and
sewers. The investment demand for housing
and community building alone will run well
over $25 billion a year.

2 The unprecedented rise in our standard
of living. In other lands (India, China,

Italy, Puerto Rico) the price of fast popula-
tion growth has been paid in poorer living,
with many people sharing just a little more
food and wealth. But in America, where
living standards double in every generation,
we now propose to raise our standards faster
than ever, raising the average family's in-
come in constant dollars from $4.440 in
1950 to over $8,000 in 1980. Within a
generation we propose to upgrade our way
of life more than it has changed and risen
in three centuries since Plymouth Rock.
Such a 100% rise in our standards on top
of a 50% rise in our population calls for a
200% increase in production. This 200%
increase in production can be won only by
a huge new investment in the means of
production.

3 The unprecedented pressure for more pay
for less work. Every wage increase as-
sumes a corresponding increase in produc-
tivity, but no one expects all that increased
productivity to come from more and better
work by the wage earner; on the contrary,
many wage earners expect to work shorter
hours for their higher pay. So the increased
productivity can be achieved only through
a huge investment in automation and labor-
saving tools to let the worker produce
more with less time and effort.

The pressure of more population, the pressure
for higher living standards, the pressure for higher
wages for shorter hours are just three of the
many pressures contributing to what has been
well called “the built-in inflation in our economy.”
There is not enough labor to do all the things we
want to do. There are not enough materials. There

are not enough dollars to pay for all we want to
buy. Indeed, to provide out of savings the money
everybody wants to borrow, “People would have
to save at twice the rate of savings of 1955.”*

The shortage of labor puts a tremendous up-

ward pressure on the price of labor. The shortage
of materials puts a tremendous upward pressure

“ So says Mr. Carrol Shanks, President of the Prudential.
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Unexcelled Stability! Unique
construction makes for tighter
fit, because of patented design
and assembly.

25/32"
tongue and groove BondWood

_ IO .

Deep, Deep Beauty! Sawn for
durability. Square edged slats,
unbeveled. A full 5/16" of gream-
ing beauty—can Dbe refimshed
countless times,

Easily Installed! Paperfaced 19”
x 19" unils of sixteen 4-3/4"
squares. Laid in Mastic over
concrete or wood subfloor.

Precision Swiss process sets pattern for home sales

Here’'s the flooring that can help you sell homes faster. Harris
brings you Old World elegance, styled for today's modern living. ..
a new method of lending a custom appearance to any home.

Prospects get excited over BondWood's patterned beauty...love
its eye catching design...feel its warmth and richness.

BondWood truly sets the pattern for home sales. Why not profit
from this sales-making flooring? Write today for color folder
and name of nearest distributor.

BondWood is exclusively manufactured and distributed in
the U.S. and possessions by...

MANUFACTURING CO., 802 E. WALNUT ST., JOHNSON CITY, TENN.

i
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THE FINEST IN FLOORING SINCE 1898

OUR PRODUCTS ARE EXHIBITED IN THE NATIONAL HOUSING CENTER, WASHINGTON, D, C.
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|
FAST, LOW COST
REMODELING

| +..now easy with 2 remarkably
: versatile bonding agents

PLASTER-WELD®
.y WELD-CRETE®

| ... enable you to permanently
bond new cement or plaster to
any sound surface . . . interior
! or exterior ... for as little as
| 2c per square foot. Approved
! by F.H.A., V.A., New York City
. Board of Standards & Appeals.
Protected by Patent

== Typical Drywall Application

Here you see drywall being rehabilitated by
Va” white finish plaster coat, bonded with
Plaster-Weld directly. Mo brown coat necessary.

The ability of Plaster-Weld (for bonding plas-
ter) and Weld-Crete (for bonding concrete) to
cut remodeling costs is today being demon-
strated on all sorts of jobs being done by leading
builders and architects all over the country.
These two scientific, liquid bonding agents
make it possible for you to permanently bond
new plasters and cements to such surfaces as
concrete block . . . brick . . . stone . . . slabs
.. . painted or unpainted surfaces . .. wood
. concrete ceilings, beams, columns . . .
glass . . . plastered walls and ceilings . . .
metal . . . gypsum lath . . . ceramics and
many other surfaces.
A Plaster-Weld or Weld-Crete bond never lets
go! Both products have a consistency like
paint . . . are sprayed, brushed, or rolled di-
rectly on the old surface. No costly, time con-
suming surface preparation is required. Finish
material may be put on over Plaster-Weld or
Weld-Crete when touch dry (about 40 minutes)
or as long as two months later. The per-
manent bond between old and new materials is
far stronger than the materials being bonded.
For complete technical information—and un-
limited job proof—write us direct, or ask your
Building Materials dealer. If you're an
architect, see Sweet's AIA File No. 21F.
Larsen Products Corporation, Box 5756],
Bethesda, Md.

\
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New Products

for further details check numbered coupon, p. 218

outside plywood form. Bucks are used
where foundation concrete is poured above
window or where concrete is poured to
top of window only. After concrete is set.
remove bucks, re-use on next job. Gabriel
Steel Co., Detroit.

d. Aluminum vertical sliding window has
movable sash, each provided with two
loaded spring locks, at right and left of
the vent, for positive locking. UALCO
Verti-Slide vents have approximately four
positions of ventilator openings. Screens
are designed to fit into screen channels.
eliminating screen clips and screws; are
attachable and removable from inside.
Storm sash is interchangeable with screens.
Verti-Slide comes with or without an in-
tegral fin, in many sizes. Price range from
$20.55-532.61. Southern Sash Sales & Sup-
ply Co., Inc., Shefficld, Ala.

e. Exterior door package comes wrapped
in a transparent covering of Visqueen film
and is ready for installation. You get inside
and outside casing, finished and fitted ex-
terior door, weatherstripped frame, sill and
threshold and fitted aluminum combination
storm door. Twenty-eight designs of lights
and decorator trim are available; door
comes in standard sizes. Prices vary de-
pending on finish and cutout designs. E-Z-
Dor, Continental Millwork Corp., South
Bend, Ind.

continued on p. 154

Cut COSTS

and installation
time with this...

iz e

THULMAN

- Fireplace
Chiﬁ"ldney

o No masonry,
no mortar

® Realistic
brick-finish top

® All clearances
built in*

® Permits any
mantel design

® A real
all-purpose
open-hearth
fireplace

LABELED BY
Underwriters'
Laboratories, Inc.

A pockaged fireplace and
chimney for any manlel
design, floor=level or
raised-hearth instollotions!
Requires no masonry—in-
stalls easily in new or
existing homes up to two
stories high. All steel and
aluminum, with 8" stain-
less steel flue,

Triple-wall, ventilated Thulman
design safely allows installation
on wood floor, with ordinary
framing directly against the
casing and chimney, by UL test,

THULMAN

Chimney

FOR HEATING
INSTALLATIONS
The time-tested, UL-
listed Thulman Chimney
—in a 7" flue size for
all fuels—has the same
advantages as the fire-
place chimney. Single
or double top housings
are furnished in em.
bossed aluminum,
shoped and painted for
a true brick appearance.

Write for

FREE
FOLDERS

Co., Inc.
416 Erie Street
Huntington, Indiana

HOUSE & HOME



FIRE RESISTANCE

Permalite plaster*, used to fireproof struc-

tural steel members, gains 4-hour fire-

ratings in

REPUBLIC NATIONAL BANK BUILDING
Dallus, Texas

STATE OFFICE BUILDING o
i el Pittsburgh, Penna. /

{and many other noted buildings)

LIGHT WEIGHT

Nationwide—mnoted Permalite plaster*, only %4
the weight of sanded plaster,
, g provided excellent workabil-
advantages with ity, low moisture absorption
> and low suction ratio in the

& g® 1 7| plastering of many out-
e | : I] 1 a It e | % standing buildings such as:

HOTEL FONTAINEBLEAU

buildings gain many

the world's largest Miami Beach, Flovida

selling Perlite aggregate NAZARETH CHILD CARE
CENTER

For BETTER PLASTER Boston, Mags,

BETTER CONCRETE

% the terms

*“Permalite plaster” or “Perma-
lite concrete” mean plaster or
concrete in which Permalite
expanded perlite is used as the

INSULATION ' aggregate.
Permalite, used eithgr in insulating con-
“erete or in roof or floor fill, gives highly

Write for information on

desirable “K” and “U” factors in all the many advantages of
types of buildings, from homes to Permalite in modern construction
‘warehouses. o :
Simwis | pmmmete PERLITE DIVISION
enamples’ | Somte Hentastint | coeoaie Sub b i GREAT LAKES CARBON
: . s i . .
| e

612 So. Flower St., Los Angeles 17, Calif.
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