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BEAUTY

There's no limit to the

COLOR you can add to

your kitchens with the :

many different finishes i‘

of NuTone Hood-Fans. |i
|

Not just 2 or 3 . . . but

SD.( new, mirror—smopth H u . £k !

finishes to blend with  piggEp cOPPER ANODIZED WHITE ENAMEL COPPER ANODIZED
any color scheme of all

steel or wood cabinets.

Here is beauty that is
more than skin deep . . .
Because NuTone operates
its own anodizing plant
extra durable finishes
are obtained which make
the Hoods look like new
even after years of use.

It's no wonder 8 out of
10 Builders choose the
NuTone line of Hood-Fans
for the apartments and
new homes they build.

COPPER ENAMEL ANODIZED ALUMINUM
Every home needs good ventilation in the kitchen act like a huge vacuum cleaner in the kitchen . . .
to keep air fresh . .. to prevent greasy film settling to pull out Odors, Grease, Moisture, and Excess
on walls and furnishings . . . and to get rid of offen- Cooking Heat. No matter which type of NUTONE
sive cooking odors before they can circulate into HOOD-FAN you select . . you can be sure you have

other rooms of the house. NUTONE HOOD-FANS the most efficient kitchen ventilation of all!

FREE... Catalogs and Installation Data . .. Mail coupon to NuTone, Inc., Dept. HH-11, Cincinnati 27, Ohio. ———>




NuTone offers the finest
Hood-Fan in every price
class. Three basic types
of Hood-Fan Combinations
unmatched for quiet and
trouble-free performance.

JET-FLG. HOOD-FAN
. the finest economy
model in- the industry!
2-speed pushbuttons plus
concealed range light.

DELUXE HOOD-FAN
uses “Aero-Dynamo” Fan,
circular grease filter,
2-speed pushbuttons and
recessed range lighting.

SOLID TOP HOOD
..for Twin-Blower Fan or
Wall Fan installation.
Pushbutton controls for
exhaust fan and light.

307 - 36” - 42”7 - 48" with
splashplates to match.

® ® ® & @& ® ® @& ® @ 8 & = @» *® & & & & & & 2 0 4 0

RANGE HOODBS o NUTONE, INC. - Dept. HH-11 - Cincinnati 27, Ohio .

'. //.9‘7;- e EXHAUST FANS * Please send complete catalog and installation data. .
/77 4/ © FOOD CENTERS ¢ N L T e .
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look what

Door and drawer
fronts snap on...
without tools!

With new RCA WHIRLPOOL
Imperial cabinets you in-
stall the door and drawer
fronts after the home
buyer has selected the
colors. Only the shells are
installed during construc-
tion. Then, after the clean-
up crew is finished, the
fronts are snap_ed on by
one man in minutes . . .
without tools, screws, or
bolts. There’'s no chance
of marring or scratching.

Now, for the first time, you can show five differ-
ent color styled kitchens in one home. For the
first time, you can offer prospects complete flexi-
bility and variation in kitchen styling. And, for
the first time, you can offer complete kitchens
with the brand name your prospects know best,
want most, and buy readily.

All-new kRca WHIRLPOOL Kitchens consist of a
complete standard line of cabinet shells made of
steel for durability and ease of installation . ..
with door and drawer fronts of wood for extra
sales appeal. The fronts are finished in rich fruit-

Use of trademaorks @t and RCA authorized by trademork owner Rodio Corporation af Americo




do with col

In minutes the gay “Carnival Color” kitchen at
left can be changed to quiet Traditional . . .
simply by snapping on rich fruitwood finish
fronts. One color may be used all over, or an ac-
cent color may be used on certain cabinets.

And, it’s so simple to mix and match several
colors as in this two-tone decor. There's infinite
variation . . . and the fronts may be changed
any time . . . actually, it’s easier to restyle these
kitchens than to rearrange living room furniture!

change the selling picture!

wood and limed oak plus popular pink, yellow,
and white for dramatic styling . .. and are easily
interchangeable for infinite styling variation.

Contract Sales Division

Whirlpool Corporation, St. Joseph, Michigan

Please rush me complete information about the new RCA WHIRL-
3 : . ; e inets.

Mail the coupon now for complete information RO e Ot et

|
|
|
|
|
:
about the most saleable, most profitable kitchens l NAME -
|
|
|
|
|

ever created . .. RCA WHIRLPOOL kitchens! FIRM NAME___ TITLE
FIRM ADDRESS DA

CITY, ZONE, STATE

¢ Whinkpool, wrrommns

RCA WHIRLPOOL Home Appliances
Products of WHIRLPOOL CORPORATION St. Joseph, Michigan
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Amerwa’s foremost inferior designers spectfy Koroseal

B.EGoodrich

Ken White, famous interior
designer and president of Ken
White and Associates, West-
wood, New Jersey, specified
Koroseal for utility, durability,
easy maintenance and beauty in
remodeling St. foseph’s Hrl.\"n-.;rru'.

The gay playroom atmosphere makes children’s visits to this hospital almost fun. Colorful Koroseal
Rope Square covers giant hassocks.

Koroseal puts new life in old hospital

KUHUSE\L vinyl fabric shows its remarkable versatility by help-
ing transform 108-year-old St. Joseph’s Hospital in Philadelphia
into a tastefully modern haven of cheer. Durable Koroseal keeps its
original beauty for years, cleans readily with soap and water. To
give fresh charm to walls and furniture, follow the lead of America’s
foremost designers. Specify Koroseal.

For informative literature or free swatches write Department HH-11,
B.F.Goodrich Industrial Products Company, Marietta, Ohio.

Koroseal wall covering, white Koroseal bench
and z'l.'ﬂ"._"(’l‘i"h‘f.’ Koroseal chair ftfigl’llz’;: the adminis-
trator’s r{[,ﬁr‘e'. accent the cypress /me:'/r'nl.';'.

/

T { / | /| ‘;/’ :

WALL COVERING
AND UPHOLSTERY

BY B.F.GOODRICH The influence of richly textured Koroseal Balt wall covering breathes
warmth and friendly hospitality in the conference room.




NUDOR
Featuring the Jlem

REVOLUTIONARY THRESHOLD

The d’Cor revolutionary

threshold with the
DOUBLE FEATURE

STYLE LEADER...

Completely flat — no track to trip on
Mounts flush with carpet.

Its streamlined appearance and new fluted
design add richly to room and door styling.

WEATHER BEATER...

Completely protects against any weather
Employs a double section of densely woven
wool pile, mildew-proof and Silicone treated for
moisture resistance.

THE WOOL PILE IS SHIELDED BY ALUMINUM

AND POLYVINAL CHLORIDE, CREATING A

SOLID BARRIER AGAINST THE WEATHER The d'Cor Threshold is
an Exclusive Feature

The d'Cor Exclusive Threshold Assures... LR

No draft.
No air-infiltration.
Room temperature at sill level.

For full description of the many new and exclusive features e e e e e e e e e e e e e N

of d’'Cor, send coupon for free literature and AlA Folder. | NUDOR MFG. CORP. Plaase sund free literature: Dept. HH-I1 |

| NUDOR | Nort Hoiwood, Ca | e O st e

@ I Name. = I :

Manufactured by NUDOR MANUFACTURING CORP., 7326 Fulton Ave., North Hollywoed, Calif. : Address. 1 et A = — S {
“Member of the Sliding Glass Door and Window Institute” Lcny Zone State__ _J
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Complete kitchens from
one source. Cabinets, sinks,
appliances in a variety of
sizes and styles to fit your
every plan.

A complete decorating plan
done for you by decorating
expert, Diana Young. Includes
brand names; paint, fabric
and floor covering numbers.

12 hard-selling interior
signs. 5 that highlight kitchen
features. 7 are blanks for you
to imprint other features of
your home.

Open house pennants. 100
feet of eye-catching colorful
banners that will lend an ex-
citing atmosphere to your
model home exhibit,

4

Youngstown Kitchens’

10

point

home-selling program

for builders...

10 HELPFUL WAYS TO SELL
MORE HOUSES®..AT MORE PROFIT

-..IN LESS TIME!

Call or write your YOUNGSTOWN
KITCHENS distributor now. Find out how
this complete 10-point selling program
can begin selling for you immediately.

A YOUNGSTOWN KITCHEN...THE HAPPIEST ROOM IN THE HOUSE.

DIVISION OF AmErican-Standard

SALEM. OHIO

Professional kitchen design
at your request to help you
solve all FHA and VA re-
quirement problems at the
blueprint stage.

Kitchen planning award
with your name. Hang it in
the kitchen of your model.
Visitors know they are seeing
the best in modern kitchens.

DEVELOPMENT NAME |

0 %w” ioten Soidehhens 1

| YOUR NAME HERE

Arresting exterior display
sign. Big 4’ x 8 weather-
worthymetal projectsign pre-
pared for you with your name
on it. Use it right on the job.

Special records created to
help you sell more homes. Use
with your record-playing sys-
tem set-up with loud speak-
ers in several rooms. ing right.

Model Home 4

oel H \

Directional signs that
point the way to your model
home. 12 colorful arrows...
six pointing left...six point-

Sales training...our ex-
perts will show you or your
realtor how te demonstrate
and sell the benefits of your
home to every prospect.

HOUSE & HOME



improved Kwikset ‘400"’ line locksets

1. NEW steel housing for 2. NEW unbreakable steel 6. NEW rosette to knob
permanently enclosed half-round spindle. attachment ensures
locking slide and spring. greater knob rigidity.

. NEW locking mechanism 4. NEW larger turn-button
simplifies cylinder for easier finger-tip locking.
reversing.

5. NEW heavy duty latch
mechanism for smoother
turning action,

[BEL AIR ENTRY MODEL ILLUSTRATED)

Modern materials, methods and machines, as well as more efficient
production techniques, have made possible the many improvements
now available in all Kwikset 400" line locksets.
Improved performance, increased security and easier installation

are among the many benefits achieved by recent engineering changes.
These important changes are part of a continuous program to assure
superior quality and unparalleled value for all Kwikset products.

( America’'s largest selling residential locksets
KWIKSET SALES AND SERVICE COMPANY Anaheim, California
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Beauty to catch the eye...quality to clinch the sale...

high-style birch cabinets by

CURTIS

See the warm glow of beautiful birch in these
high-style wood cabinets. Note the beautiful
grain patterns—true pictures in wood. Feel
the warmth of wood; test its sturdiness. Ex-
amine the fine Curtis craftsmanship that spells
quality in every line...the host of features
that mean modern convenience. Then you'll
know why Curtis birch cabinets are eye-
catchers and sales-makers, why builders and
home owners so often depend on them to set
the tone for the entire house. And remember
—Curtis kitchens are easy to install in any size
kitchen, any shape. They are sold by Curtis
Woodwork dealers who offer a free kitchen
planning service.

CURTIS

WOODWORK

heart of the home

Write for colorful literature on

*  Curtis Companies Service Bureau HH 11-57
Curtis kitchens, Silentite. windows and other + - 200 Curtis Building

woodwork, . Clinton, Iowa

[ T want to know how Curtis kitchens and other Curtis
Woodwork can help me sell houses.

[] I am interested in the Curtis Kitchen Sales Plan.

HOUSE & HOME




= HARDWARE
CREATIONS

- | |
Meeting with enthusiastie approval everywhere!

Two ornamental hinge numbers, the 461R for offset doors and the
4618, designed fo serve flush type doors, have been added to our
extensive line of cabinet hinges. Can be furnished in any desired finish.

lllustrated below are the new No. 451 Ball-Tip Half Surface Hinge and
the No. 453 Button-Tip Half Surface Hinge. These hinges are made
especially for hollow core door construction. Screw holes on the leaf
are so placed to adequately serve a door where the stile is as narrow
as 1% inch.

The No. 21 Automatic Gate Latch is destined to be one of the most
popular newcomers to the line. Adaptable also for swinging barn
doors, cellar doors or live stock coops. Finished in either dead black
or zinc. Attractive working model available to stimulate sales,

No. 461R

No. 4615

Ornamental 3 *x ¥ ** Ornamental
Hinge Hinge
; . = ;
: * *
[ B * b
- e *
‘ E * x Kk

|
!
l
i

<

Wb £
WMl :
No. 451 Half Surface Hinge No. 21 Automatic Gate Latch No. 453 Half Surface Hinge

W MANUFACTURING COMPANY - sterling, lllinois
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New kind of ins‘ulution helps homes

cool off faster...cost less to heat!
L-O-F Glass Fibers’ Home Insulation

18 T%B?M'S%ﬂ%l?l% Here’s how it works:

p—— S i

carry less load.

You get these exclusive home-selling advan-
tages with L-O-F Glass Fibers’ Home Insula-
tion . . . and more. This lightweight, resilient

blanket is pleasant to handle . . . stays in
place for fast, one-man installation. Longer
rolls are compression-packed—require less
cutting, fewer joints . . . take less space in
storage or on trucks.

Contact your nearest L-O-F Glass Fibers’
Home Insulation distributor for immediate
delivery on new Thermo-Sensitive Home Insula-
tion in standard widths and three thicknesses.
For his name, write Dept. 21-117.

o F

IN SUMMER

It cools down in one-fifth to one-
tenth the time of other types of
g blanket insulation.

O T

RESULT

Bedrooms cool off more quickly
in the evening, with or without
air conditioning. Cooling units
can operate more efficiently . ..

IN WINTER

It does not soak up furnace heat;
reaches its top insulating effi-
ciency five times faster. Q

" N e

RESULT

Helps modern thermostatic con-
trols work better; smooths out
on-off heating cycles. This insula-
tion pays for itself many times
over in lower fuel bills.

© 1957, L-O-F Glass Fibers Company

HOW “SNUG FIT” CUTS HEAT LOSSES

L‘O°F Glass Fibers’ Home Insulation fits snugly — stays snug.

i Because of its greater resiliency
and lighter weight, it retains full
thickness and snug fit on both
sides; minimizes heat losses be-
tween framing members and
edges of blanket.

Many blanket insulations slump at edges or sag between joists.

[ Improper fit reduces
efficiency; wastes heat-
ing and cooling dollars.

|1l L-O-F GLASS FIBERS COMPANY « TOLEDO 1, OHIO

GLAS%M;;’]BERS
il

i

HOUSE & HOME
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How Zegers '
: promotion pro
helps builders sell newpho:::?

What do these new homes
have in common ?

trend-setting quality
i windows

don Caonstruction Co.:
ro necessary

willard Woodrow, Al
hers!r\pped windows @
s ake air conditioning
d aconomical. Zagers Dura-seal also
it rates high with

LOS ANGELES

i o

Fair Elms Ho! 3 wpura-seal heeps
oulside, saves up to $100 a year on
an raise or lower » Dura-seal window

John R. Lewis,

Windy City weather
tg, And you €
inger!"”

fuel cos
with just one f

ociolo
minumweather-

¢. Clociolo, Matty Ci
he best] Dura

“\WoodWw ter .. . Dura-seal alu
sirip and spring sash balance makes themt
goal Is built 10 jasta ‘house-time"."

|8 TODAY'S BEST (NVESTMENT!

sEND FOR VES, A HEW
- FREE BOOWLET
72 .. .and Zogers Dura-sealiad hallmark
wwWhat Every Home of quallty gonstruction. Look for the =0
i Buyer ghould Know name on ihe metal wontherstrio and
Aboul Windows.'" window glass aticker.

HOME

lNc..BOQO south Chicag® Avenue, Chicag® 17, Winois

RS Quwe-

ZEGERS,

ZE
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ADVERTISED IN

It's quality! From coast L0 coast,
have one featur® in common . - - beautiful, prm:ucal wood wind
equipped with Zegers Dura-seal Metal Weatherstrip & Sash Bal-
ance . -+ helping to make & new home today's best investment.
Three leading puilders tell you why:
(R)

Here’s another i

ad in the
= ! n powerful
ma‘ctwigoram that is helping builders acrzg tL;irS
featun sell new homes! This new campai .
e lslse;eadmg builders . . . has thexga ;;g;:

) use Dura-
strip & Sash Balance T
It's a BIG campai :
LA soe

;eaders will see eacf r:zd if:f:hi .ffrt';:mwn
! :
Mso ‘;2 g?MPLETE campaign—and

! Every ad will also . s

SHOW i
quality-built homes across th
@

country that h
a
wood windows. ve Zegers-equipped

QUOTE
the::zotr:‘znd-satting builders of
SO §...tell why Dura
erstripping is important i

SELL
ﬂ;l;: advantages of nationally ad
products throughout the h!c's:laver.

PROMOT
- hsm:he purchase of a quality-bui
as today's best investment -

MERCHAND
ISING A
HELP CLOSE SALElgs

An “Advertised-in-Li

= _ -1n-'L1fe" sticker

pegzrs-equlpged window calls t};m o

= s attention to this featu g et

Bul}ders a strong selling point. e

il :

s ]cti;ers'car} also obtain folders and boo)

=S aklstrlbute to prospects. This 1i E

themn':-e es buyers window-cor;scious ht:lm-
m.ember homes that featu qua, hps

construction, re i

Zegers Dur

- a-Seal is the

> only

= ,.:::,-ﬁ::d to offer a comple::":::'

ngm:‘ \;;rtnsing and merchandisin :
. Write for information toduyg

Zegers, Incor
i porated, 8090 So

ed, uth Chic
Avenue, Chicago 17, lllinois. g




NEW TILT CAB TRUCKS . .. lowest-priced* Tilt Cab line in
America! Six new series, up to 60,000-lb. GCW, are
typical of the wide choice in Ford’s heavy duty line.

*Based on a comparison of manufacturers’ suggested retail prices

(Background) NEW TWO-TON stake
with your choice of Short Stroke
Six or V-8's.

NEW '58 FORD PICKUP. Modern Style-
side body is as wide as the cab and
standard at no extra cost!

oo With all

Meet America’s newest, most modern trucks—Ford for "58! NEW CAPACITY! Extra-wide Styleside pickup
Discover the new advances in this pace-setting line. See the impor- bodies have up to 41% more loadspace than
1 others . . . biggest loadspace per dollar!
tant advantages that help you do your job better and at lower cost! -
NEW SAVINGS! Only Ford offers this modern,
Then match your specific requirements against Ford’s over 300 extra-capacity pickup body at no extra cost!

new models. Whatever your need —from half-ton pickup to heavy NEW EASY RIDE! Scientific Impact-O-Graph
duty tandem—Ford’s got it! And you’ll get a truck that costs you ride tests prove amazing superiority of Ford

over competitive pickups—a ride mighty
less to own, less to run and lasts longer, too. close to that of a car!

So see your Ford Dealer today and step ahead with America’s {J/ﬂél l"ﬁ"(o'ﬂl!r %mée prcl'l\'mtigul,d mc‘;ge rléigeti
. -8 engines! And only Ford offers Shor
most modern truck—built modern to cost you less. Stk acomonyy in ol Six REA V8t

'58 FORD TRUCKS—FIRST WITH THE FEATURES THAT COUNT!

HOUSE & HOME



FORD TRUCKS

NEW SAFETY! “Safety Vision” dual head-
lights . . . Lifeguard steering wheel . . .
double-grip door locks, standard equipment
on Ford trucks!

NEW “FINE CAR” CONVENIENCES! Ranchero
offers all power assists, including power
windows. You can even get factory-installed
air conditioning at Ford’s low prices.

thats new...costs less, too!

NEW COMFORT! Only Ford truck Driverized
Cabs have this comfort combination: woven
plastic upholstery, non-sag seat springing,
suspended pedals and weather-protected
inboard steps.

NEW TILT CAB SAVING! Hundreds of dollars
less than other Tilt Cabs . . . America’s
lowest-priced * Tilt Cab line.

The big fleets buy more Ford Trucks than any other make!

FORD TRUCKS COST LESS

LESS TO OWN...LESS TO RUN... LAST LONGER, TOO!

NOVEMBER 1957




PRIGES

REDUCED

on the industry’s most complete
line of warm air heating unaits

r————m_-—1

A COMPLETE

Builder Promotion Service
FOR YOUR HOMES BUILT WITH

American-Standard

YEAR-ROUND AIR CONDITIONING
Newspaper Advertising - Project Site Billboards
Tailor-Made Brochures - Model Home Display Cards

Newspaper Publicity

Don't spend a dime on any product that won't help you sell
the house! Use American-Standard year-round air condition-
ing equipment and this complete, hara-hitling promotional
SUppOTt is yours.

L——-__-_—J

AMERICAN-cstandard

AIR CONDITIONING DIVISION

ELYRIA, OHIO

Why settle for lesser brands when you can
feature all the sales power, prestige and
extra quality of American-Standard Fur-
naces at a new, irresistibly low cost?

With today’s more discriminating home
buyers, brand name merchandising has
proved an essential sales tool. Nothing
supplies quicker proof that you build qual-
ity homes than the famous brands you
feature. No brand is more respected for
quality and value than American-Standard.
Insist that your heating and air condition-
ing contractor obtain complete details for
you from his American-Standard Air Con-
ditioning Distributor.

Quality Protects Your Investment— AMERICAN-gStandard Quality Is Available At No Extra Cost

HOUSE & HOME




new! exclusive!
the true metallic lustre
of copper in a decorative plastic

COPPERTONE
by IPANELYTE

i)

&

Panelyte’s cooking up greater kitchen sales for you
with Coppertone, the first true copper color ever
faithfully reproduced in a decorative laminated
plastic. It’s the perfect answer to Mrs. Housewife’s
demand for greater use of copper in the kitchen and,
like all Panelyte colors, is beautifully functional. It
resists heat, stains, scuffs and impact—provides a
lifetime of dependable service.

See for yourself why Panelyte is the “top choice”

NOVEMBER 1957

LB

of leading designers and furniture manufacturers
throughout the nation. For free samples of Copper-
tone plus Panelyte’s complete range of colors, in-
cluding the exciting new Princess and Galaxy pat-
terns, write: Panelyte Di-
vision, Dept. HH-1157,
St. Regis Paper Company,
150 East 42nd Street, New
York 17, New York.

ST.REGIS

PANELYTE




Steel windows make modern

THIS “MODERN” METAL—steel—is right at Steel windows are strong, durable. With a mini-
home with today’s architecture, especially mum of care, they last the life of the house.

when it comes to windows. Steel windows have Steel window frames are slender and attractive.

Their great strength makes it possible to glaze

large panes of glass in frames that are light and
make them very popular with the prospective graceful in appearance.

home purchaser.

many qualities which make them particularly
adaptable for use in modern homes and also

Steel windows are dimensionally stable. They
Steel windows are available in many designs will not warp, shrink or twist out of shape.
and frame sizes to complement any style home. They stay easy to open and close, and screens

UNITED STATES STEEL CORPORATION, PITTSBURGH
Columbia-Geneva Steel Division, San Francisco « Tennessee Coal & Iron Division, Fairfield, Ala.
United States Steel Export Company, New Yark

14

Owner: J. G. Davis, Pittsburgh, Pa. Builder: Scherger Homes, Pittsburgh, Pa.

HOUSE & HOME




homes more attractive...

to sell!

and storm windows go in place easily, fit snugly.
Steel windows can readily be painted to match
or blend with any exterior color scheme, or in-
terior decoration.

Steel windows are easy to wash. Both sides of
the casement can safely be reached from inside
the house.

Steel windows pay off for the builder, too. They
are economical in cost, easy to handle and in-

stall, and they require no “babying” or other
special treatment.

For more than forty years, United States Steel
has been supplying window manufacturers with
special sections of high-quality open hearth
steel. You can be sure when you buy windows
made of steel that you are getting a quality
product that will give years of service in the
finished house.

USS STEEL FOR WINDOWS

Owner: J. W. Carter, Pittsburgh, Pa. Builder: Kenneth Dodson, Pittsburgh, Pa.

NOVEMBER 1957
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Bilt-In Ranges

gas or electric
casy on She eyes
casy on youn budgel
easiest of all 10 install
and all of this goes for

PREWAY’S Bilt-In
Refrigerator-Freezer, too

You'll make a special hit with housewives with PREWAY . . . and it's easy
to see why. I's good to know, too, that your side of the coin is just as bright.
There’s a PREWAY Bilt-In oven and counter range to match your thinking —
whether you want to go heavy on deluxe features, or keep your belt pulled
tight. And important money can be saved, too, in putting PREWAYS “in
for both gas and electric units have earned the reputation of being easiest
of all to install. PREWAY’S 13 cubic foot combination refrigerator-freezer
is builder “engineered,” too — an all-in-one unit that requires no kits, no

special tools, no extra framing.
There are full color specification bulletins on all PREWAY

Bilt-Ins. Write for the facts on the appliance of interest to you.

Inc. , 2117 Second Street, North, Wisconsin Rapids, Wis.
Since 1917 one source, one responsibility, for gos
and electric Bilt-In ranges, range hoods, Bilt-In refrig-
erator-freezer, oil and gas heaters, electric heaters.

HOUSE & HOME
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Woodbury, Conn,, High School—Architect: Edward M, Foote, Cornwall, Conn, Consulting Engineer: Richard Shipman Laigh, Woodbury, Conn. Heating Contractor: Romaniells
Bros,, Waterbury, Conn, General Contractor: I, Buzzl & Sons, Tortringtan, Conn.

Combined convector and radiant heating slashes fuel costs

New idea in heating yields significant fuel savings. Anaconda
Pre-formed Panel Grids in the floor serve as highly effective
heating elements and as return lines for convectors.

Mr. Richard S. Leigh, consulting engineer, designed this combina-
tion convector and radiant heating system, and one of his most
recent installations was the Woodbury, Connecticut, High School
for which he specified the time-saving PG’s® (Anaconda Panel
Grids) and Dunham-Bush convectors.

Mr. Leigh reports that the Woodbury School has an annual fuel
bill of about $1000 for heating 22,000 sq. ft. floor area. Similar
schools, employing other heating methods, are spending approxi-
mately $2000 for heating an equivalent area.

IDEAL FOR SCHOOLS, HOSPITALS, OFFICES. “This combination of convector
and radiant heating,” continues Mr. Leigh, “is economical to install,
comparing favorably with competitive ‘economy’ type systems. A
curtain of warm air at the windows prevents cold drafts and uncom-
fortable temperatures at the outer walls. The copper tube floor coils
provide uniform warmth throughout the room. Individual room
zoning is inexpensive. Such comfort cannot be obtained by any other
method of heating at so low a cost.”

FOR INFORMATION on Anaconda Panel Grids, the ready-to-install
copper tube coils for radiant heating in floors and ceilings, and
details about this combination convector-radiant heating system,

Insulated

supply pipe

write Building Products Service. The American Brass Company,

buried in fill. Lo e, o \ : = .
Note that Pat? S e < o \"’ Waterbury 20, Conn. o
o pipe trench o’ "t s s
is not required ey ,/ A

S s

SCHEMATIC DIAGRAM of installation showing how the return line
of the convector is connected to Anaconda Panel Grids.

INSTALLING the Anaconda Pre-formed Panel Grids. Note that the
grids can be easily extended to variable c-c spacing to meet de-
sign requirements. See the tube spacing in diagram above-9"" ¢-c
near outside wall to 18" ¢-c near inside wall.,

NOVEMBER 1957
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Wherever maximum closet space in a confined
area is desireable, GLIDE-ALL Doors make it prac-
tical and economical—like in this example of a
remodelled guest room in the Sheraton-lincoln
Hotel, Indianapelis, Indiana.

A compact wardrobe unit, one of hundreds in
Butterfield Hall on the campus of Michigan State
University. This is a typical example of GLIDE-ALL
Door installations in many University dormitories
across the country. Architect: Ralph R. Calder,
Detroit, Michigan,

Here GLIDE-ALL Sliding Doors provide decorative
panels for the generous storage areas in the bed-
rooms and halls of this apartment—one of hundreds
in the Loke Meadows Multi-apartment project in
Chicage. Arichitects: Skidmore Owings & Merrill.
Contractors: Turner Construction Co.

REASONS WHY:

Provide More Storage Space Where floor space is
at a premium floor-to-ceiling GLIDE-ALL Sliding
Doors provide the most accessible, easy-to-use storage
facilities.

Quality Appearance — Operation — Service Modern
design, durable construction and smooth operation are
features of GLIDE-ALL Doors that appeal to archi-
tects and builders from coast-to-coast.

Greater Economy The simple installation of GLIDE-
ALL Sliding Doors saves construction time and materi-

Get the complete details . . . see Sweets Files or write Plant nearest you.

GLIDE-ALL DOORS ARE A PRODUCT OF

DETROIT 34, MICHIGAN

WoobaLL [NDuSTRIES [NC.

als—and the efficient production methods used in
making them assures the lowest unit cost. On the job
adjustment, for perfect, smooth, operation, is quick
and simple and positive—an important factor where
multiple installations must be efficient and trouble-free.

Whether your building plans require two or two
thousand units of storage space, in any type rooms,
you too will profit by specifying GLIDE-ALL Sliding
Doors—in 8 floor-to-ceiling or standard 68" heights,
from 36" to wall-to-wall widths.

CHICAGO, 3510 Oakton St., Skokie, Il

EL MONTE, Calif,, 801 West Valley Blvd.
FRANKLIN, Ohio, P. O. Box 290

LAUREL, Miss,, P O. Box 673

SANTA CLARA, Calif., 1020 Bayshore Blvd,

HOUSE & HOME
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Garage Door Operatcors
Add Pushbutton Sales Appeal
To Every Modern Home . ..
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“Carpet helps us sell homes 100% faster”
says leading Tulsa builder

“90%, of our buyers wanted carpet in their new homes.
It was only common sense to include it in the price,”
says Jim Nuckolls, Tulsa, Oklahoma builder.

“We started in 1956 and today we sell 90% of our
houses complete with carpet. Very few, if any, other
builders in this area do this, so it gives us a tremendous
jump on sales.”

Mr. Nuckolls firmly believes in carpet as a selling tool
because research proves women prefer carpet 13 to 1.
But when they're buying a new house, their cash and
credit are tied up. They feel they can’t afford carpet.
When you include carpet in the purchase price of the
home, it’s another reason for them to buy.

Working with local carpet retailers, you're able to offer
your customers the widest possible selection of colors

and patterns — no inventory necessary, no installation
problems. The customer gets her new house complete
with carpet she’s always wanted and you've made
another sale.

Why don’t you talk to your local carpet retailer about
including carpet in your houses? He can offer two
extremely valuable services: 1. A broad selection of
merchandise, with the showroom facilities and knowl-
edge to service your buyers. 2. Skilled carpet layers
to install wall-to-wall carpet. Your local lending organi-
zations will be able to work out — with you and your
carpet retailer — the most satisfactory financing plans
for you.

Find out how you can use carpet as an effective selling

tool. See your local carpet retailer today, or write to the
Carpet Institute, 350 Fifth Avenue, New York 1, N. Y.

Home means more with carpet on the floor - more comfort - quiet - safety - beauty - easier care

Offer carpets designed and made for the American way of life by these American manufacturers: Artloom
Beattie + Bigelow » Cabin Crafts-Needletuft + Downs * Firth « Gulistan « Hardwick & Magee * Hightstown + Holmes
Karastan « Lees « Magee « Masland « Mohawk * Philadelphia Carpet » Roxbury » Sanford « Alexander Smith

CARPET INSTITUTE, INC., 350 Fifth Avenue, New York 1, N. Y.

HOUSE & HOME
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For information and specifications on the complete
line of new Lyoncraft chrome-nickel stainless steel
sinks, write us for your free color catalogue today!

“Redi-Rim” is an exclusive feature of the all-new
Lyoncraft sinks. The rim and sink are one integral
unit. Sink bowl is “dropped in” the counter top . ..
offering safe, sure and easy installation every time!
Lyoncraft ‘“Redi-Rim” sinks are more sanitary. No
dirt-catching crevices or corners as in the old-
fashioned separate-rim type of sink installations!

World's largest fabricator of chrome-nickel stainless

Prestige Tableware +« Kitchen Sinks -«

Lyoncraft sinks have recessed ledge, rim and
center partition, “square look™ non-splash sidewall
design and a faster-draining sink bowl—all attrac-
tive new features to graciously complement the
finest contemporary kitchens.

It’s good business to sell and install the new stand-
ard in stainless . . . quality-built Lyoncraft sinks!

#PATENT PENDING

LYONCRAFT STAINLESS PRODUCTS
DIVISION OF LYON INCORPORATED
73881 W. Chicago Blvd., Delroit 28, Michigan

Housewares » Automobile Wheel Covers

23



Important AlignaLock Features:

1. Extra rugged exterior set construction
—greater strength where needed.

2. Full 214" backset—no knuckle
seraping.

3. Extra long bolt throw compensates for
maximum door shrinkage
—latch always holds.

Write today for complete information.
#524 with new
Dalton knob

The square escutcheon #524 shown with Ashcroft knob. 3-5/16" x 3-5/16".

ITNEW

Sargent

: (NS
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The large escutcheon #522 shown with the exclusive Sargent monogram. 728" x 428".

Alignaloc

AlignalLock offers personalized high-style escutcheons
—interchangeable richly textured vinyl inserts of
Black—Dull Flamingo—Straw—Mocha.
Choose from these attractive finishes: Polished Brass,
Dull Bronze, Satin Aluminum, Bright Chrome.
These new locks combine the appeal of beauty and

SARGENT LOCKS

“sign of a well built house” “

sl

rugged security with a famous name and a budget
price. And remember . . . no lock costs less to apply.

Inspect the new color-carrying AlignaLock: at your
supplier...or write Sargent & Co., New Haven 9,Conn.
Also manufactured in Canada by Lift Lock Hardware

Industries, Ltd., Peterboro, Ontario, Dept. 11-L.
®

1OT

homes
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ABOUT THIS MODERN
CUSTOM-LOOKING OPEN PLAN

Peninsulas and island work centers are dramatic eye-stoppers. . .
fulfill the trend toward spacious, open-plan kitchens.

They offer generous extra storage and counter space, and an impressive
mark of distinction to your homes. Even in lower cost homes,

you can lift your kitchens out of the undesired “cubicle class”
with Republic Steel Kitchens.

BY CREATING UNUSUAL KITCHENS
WITH REPUBLIC'S STOCK UNITS

Yes, stock units! Available readily and thriftily from your Republic Steel
Kitchens distributor. There’s a cabinet—in white or in color—

designed for every specialized need; for custom-looking sinks, built-in
range or oven. The planning flexibility is virtually endless. And, the
quality made possible by Republic’s mine-to-markert facilities is unexcelled.
For complete information, write Republic Steel Kitchens, Builder Sales,
1028 Belden Avenue, Canton 5, Ohio.

W e
REPUBLIC STEEL

YELLOW » TURQUOISE » WHITE » PINK
«..at no extra cost!

HOUSE & HOME




s 1s GOOD
WORKMANSHIP

x|
(.T()(}D workmanship is one of the

most important factors in preventing
leaky brick walls.

Good workmanship includes wetting
the brick —completely filling the head
and bed joints—and back-plastering
the face brick before the back-up units
are laid.

Expect trouble when the face brick are
not parged. Even if the space between
the face brick and the back-up units is
slushed, it cannot be completely filled
with mortar. Voids are left between the
mortar and the brick, through which

water may enter, trickle down and leak
to the inside of the wall.

Brixment mortar enables the brick-
layer to back-plaster quickly and
easily. Brixment mortar has great
plasticity, high water-retaining capac-

BRIXMENT

ity and bonding quality, great resist-
ance to freezing and thawing, and
freedom from efflorescence. Because
of this combination of advantages,
Brixment is the leading masonry
cement on the market.

LOUISVILLE CEMENT COMPANY, Incorporated, LOUISVILLE, KENTUCKY
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e The World’s Most
Beautiful and Efficient \
Cast Iron Boiler

‘—-“'-—-.

e Helps Sell Homes
faster, easier *
with Quality Heating

L W |
The -—‘\.I‘_I_/J ~ 1 ; I
¥ 4
Hydronic* Heating at its Finest

e Preassembled for Easy Installation

* Designed for Sales Appeal

f

* Engineered for Perfect Performance
* Built for Lifetime Service

e Available in Popular Sizes

® Backed by Strongest Sales Promotion

The Sunray IV Packet is an oil fired residential
boiler for hot water heating systems. It is also
available as an Oil Heating Unit and as an Auto-
matically Fired Boiler for steam and hot water
systems.

= *HYDRONICS: The science of heating and cooling with water.

T e e
GA— ,,_rv, ﬂﬁ___f,,

National - U S. R

(AT

® Sunray IV Packet
: and on the valu-

“ tractors.

adiator

CORPORATION

“Show Piece”
s

John De Vries, Project Developer
De Vries Construction Company
Wakefield, Massachusetts

Mr. De Vries' firm has been build-
ing the exclusive homes at Win-
chester Estates, one of the distinc-
tive developments in the Greater
Boston area. Like other progressive
builders, he has found that quality
heating is an important selling
factor that prospects can see and
appreciate. It helps sell homes faster.
National-U. S. heating systems are
feature attractions, prominently dis-
played at Winchester Estates.

National U.S. Radiator

All-in-One Auto- .
matic Oil-Fired
Home Heating Unit ac et

Send for free data

Write today for cat-
alogs on the new

able sales aids
available to
National - U.S. con,
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Make sure you have the New

30

FASCO'S FIRST with the smart new look in power
range hoods to fit today’s trim modern trend in
kitchens . . . crisp, sharp styling featuring a
sparkling gold instrument panel gives this hood
the wanted look of tomorrow.

Featuring built-in light, easy to clean filter,
and quiet, powerful ventilating fan, this new Fasco
power range hood is the perfect finishing touch
to any kitchen.

Lustrous copper, sparkling stainless steel or
gleaming white finish fits any kitchen decorative
scheme. Matching splash plates also available.

For full information on this and other Fasco
power range hoods and Fasco ventilators use
the handy coupon,

There’s a fresh look at SCO

i . S — — {—— — — S . i S T | T i g

FASCO INDUSTRIES, INC.
North Union and Augusta Streets
Rochester 2, New York

Please send me full information on the new Fasco power
range hoods and ventilators.

Name

Company

Street e

HH-1157

City. Zone State

HOUSE & HOME




take a
NEW LOOK
at TREE LIFE"®

HEMLOCK

- == grade for grade,
it’s the best buy
on the market today!

case in point: PANELING. Tree Life Hemlock is lovely to
look at, low in cost, and a joy to install and finish.

It is a beautiful light wood, almost white—with a
smooth, even-textured grain, free of pitch or resins. It
takes any finish, and depending on the stain you use, it
can easily pass for birch or cabinet quality hardwoods. It
is strong and durable, and because it mellows as it ages,
you can honestly promise your customers that it will grow
even more beautiful as time goes by.

Tree Life Hemlock paneling comes in standard grades
and patterns, plus economical 1x4 t&g “flooring” (shown
at left) which offers the distinction of wood paneling af
an in-place cost close to that of plasterboard. See your
Tree Life dealer or mail coupon for complete information.

®
5 reasons why it pays to specity TREE LIFE
1. Select West Coast Upland Hemlock —Tsuga heterophylla.
2. Kiln dried, carefully graded and manufactured. Conservatively priced.
3. Straight grained, not brashy. Virtually oll heartwood. No pitch pockers.
4. Greater strength-weight ratio than Douglas fir. Fewer, smaller knots.
5. Available in all standard grades and sizes. Straight or mixed cars.

ST. PAUL & TACOMA
LUVMBER COMPANY

Subsidiary of St. Regis Paper Company
HEMLOCK & FIR LUMBER + FIR PLYWOOD - SPECIALTY PANELS

ST. PAUL & TACOMA LUMBER CO.

Department HH, Tacoma 1, Washington

Firm - e 24 e

g
|
|
|
Send basic Tree Life Hemlock Catalog, Specification Guide and other data. |
|
|
|
|
Address |

|

|

City : Zone State

|
|
|
|
|
| Name
|
|
|
|
|
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Russell House, on Meeting Street in Charleston,
South Carolina, built in 1807, stands as a monu-
ment to that city’s culture.

Excellent Ventilation in Russell House
Achieved with Double Hung Wood Windows

Nathaniel Russell demanded two things for his house, beauty and
-'.l.bun(,l;':lnf. \'L‘“Lilillil)n. '1111'.: {‘lnL,'St [lrL‘l];tL‘ClS iln(l Cl'il[‘lﬁ['ﬂt‘[l were em-
ployed, regardless of cost, to give the Russells the finest establish-
ment in Charleston. It was finished at a cost of over $80,000.

Of particular interest in Russell House is the higch middle story
that is brought into proportion by the arches over the double hung
wood windows. Also, balconies permit the tall double hung wood
windows to open from the floor. Thus cumbersome verandas were
avoided, and the ventilation demand by Russell was obtained.

AR in th RUSSU“. I‘I()USC, n]o(](‘l'n h.nnlt‘ﬁ use a pl'cdljnli[‘ance OF
double hung wood windows. To further improve the efficiency of
modern double hung wood windows spiral, steel tape balances or a
Relative inexpensiveness permits generous use spring sash balance and weatherstrip combination are installed on
l:‘fc;iﬁrrb-‘-]:nll;;::i o e el all wood windows. Metal weatherstrip does not wear out or deterio-

rate, and can be easily and effectively applied to wood windows.
Efficient operation of air-conditioners, so much in demand in modern

T homes, can best be had through the use of metal weatherstripped
| [ LT double hung wood windows. Properly installed, metal weathcrstrip
k E ' assures an air-tight house.
N
| WEATHERSTRIP ZRedearest INSTITUTE
e
.“ {» OFFICE OF THE SECRETARY, BOX 128—RIVERSIDE, ILLINOIS
|| - 1 |
: MEMBERS: DORBIN METAL STRIP MFG. CO. NICHOLS METAL STRIP SERVICE
Tk S o - - GARDNER WIRE CO, PEMKO MFG, CO.
An endiens assis ok design can: bo.sckieved ALLMETAL WEATHERSTRIP CO, MACKLANBURG: DUNCAN CO. PRECISION WEATHERSTRIP €O,
B {I!Iull]c hlll.'l.g e winduws. Thu_y are BARLAND WEATHERSTRIP MATERIAL CO, MASTER METAL STRIP SERVICE REESE METAL WEATHERSTRIP CO.
MR ol ] e o, TR, sae CENTRAL METAL STRIP CO. MONARCH METAL WEATHERSTRIP CORP,  SOUTHERN METAL PRODUCTS CORP,
holds A [ finis} CHQMBERUN CO. OF AMERICA NATIONAL GUARD PRODUCTS, INC. WARNICA PRODUCTS
i s any type ol fimsh, DENNIS &CO., W. 1. NATIONAL METAL PRODUCTS CO, INC. ZEGERS, INC.
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Right Combination
FOR SALE AFTER SALE!

- T

PRODUCED IN 47 DECORATOR COLORS PLUS SPARKLING BLACK AND WHITE

Here is the most wanted, therefore most profitable
bathroom fixture combination you can offer. The
industry’s first Concave Lavatory™ plus the famous
Case Non-Overflow One-piece®™ Water Closet with
the whispering flush.

The Case Wellington™** 300 Lavatory is the most
wanted because it’s the first really comfortable lav-
atory ever made for men and women. Gracefully
curved for comfort and unusual beauty. Extra-
spacious, wide, flat deck. Shown with art-designed
wrought iron legs and towel bars all in one piece.

*Available with Wrought Iron or Chrome Legs

Legs supplied in decorator
colors and sparkling black b y

and gold. You already know C

the Case One-Piece Water

Closet and its customenr- ; ase
winning features like non-

overflow bowl; safeguarding anti-syphon ballcock;
pressurized cleansing rim flush; large water area;
healthful seat height; time tested, with streamlined
design in 41 colors and black and white. Ask your
Case wholesaler or distributor or write:

*Patented #Patent Pending

CASE MANUFACTURING CORPORATION
33 MAIN STREET, BUFFALO 3, NEW YORK

NOVEMBER 1957
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There's nothing so powerful as an idea

from home. And “the book” is
Better Homes & Gardens,

the family idea magazine.

The ideas in Better Homes

& Gardens are the kind that
set Mother and Dad and

the kids to buying instead

of just wishing. That’s

what makes BH&G unique
among all other major media,
and a wonderful place for
advertisers to show their wares.
Meredith of Des Moines . . .
America’s biggest publisher of
udeas for today’s living and
tomorrow’s plans

I/3of America reads BH&G the family idea magazine

4,350,000 COPIES MONTHLY

Ideas are BH&G s stock in trade.
The practical, you-can-do-it
sort of ideas that concern
families who are eager for ways
to live better. Maybe it's a
wonderful dinner party menu
with recipes clipped from
BH&G's food pages. Or how
to make room for a new
Hi-Fi set. Or training Rover,
the pup, to stay out of the
road. Or planning a family
vacation by car next summer.
BH&G's readers really “live
by the book™ at home or away

\?\
B
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ECONOMY AND WORKABILITY of Atlas Mortar cement made it the natural choice for laying concrete block and brick facing on the University
Hotel Court, tourist court operated by W. R. Bedgood in Athens, Ga. The engineer was H. K. Nicholson and the contractor, Randall Bedgood.

ATLAS" " MORTAR cement stays workable,

spreads easily, saves time on the job

® Builders report the excellent workability characteristics of
Atlas Mortar cement help keep costs down in masonry construction.

® Superior plasticity of Atlas Mortar mixes means less droppage,
less waste.

® Atlas Mortar’s quality-controlled manufacture assures uniform
performance and appearance, job after job. (Complies with
ASTM and Federal Specifications.)

Write for your copy of “Build Better Masonry,”
Universal Atlas, 100 Park Avenue, New York 17, N. Y.

M-87

UNIVERSAL ATLAS CEMENT COMPANY —memberoftheindustrialfamilythatservesthe nation —UNITED STATES STEEL

OFFICES: Albany - Bivmingham - Boston - Chicago « Dayton - Kansas City « Milwaukee « Minneapolis « New York - Philadelphia . Pittsburgh - St. Louis - Waco




What will make her fall in love

IF YOU'RE TIRED OF TRICKS and gimmicks, and want to get sound, professional selling
help; if you believe that cheap products are poor bargains, and that only proven quality
can assure customer confidence; if you're sick of sloppy installation, and realize that
only competent, trained craftsmen can assure customer satisfaction...you oweit to your-
self to have a talk with Lennox, or with your local Lennox Comfort Craftsman—today!

HOUSE & HOME




Your home stands out when it’s lit
with Lightolier fixtures. Your customers
know and respect the Lightolier brand,
respond immediately to Lightolier styl-
ing. And they remember “the house with
the Lightolier” after a Sunday’s shopping.
That’s one good reason why it pays to in-
stall Lightoliers in your model homes . . .
it speeds sales. Another: a “tailored-to-
your-needs” merchandising plan whereby
our distributors follow up your prospects
for you! Details: fill out coupon today.

LIGHTOLIER
Dept. HH-117, Jersey City 5, New Jersey

Yes, I'm interested in your “custom-
tailored” plan to help me follow-up my
prospects. Please send me complete details.
No charge, no obligation.

NAME
FIRM NAME

ADDRESS

—_—
=y
pt,
-
-
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New General Electric “Straight-
built-in kitchens without

Your G-E distributor can give you so much help—from plans right through to sale!

Help in publicity! General
Electric Model Home Program
gives you advertising, public-
ity, merchandising help based
on hundreds of success stories.

Help in color styling! A Gen-
eral Electric Distributor build-
er specialist works with you on
appliance deliveries, installa-
tion,even on color coordination.

Yes! Send me by return mail General Electric’s free
builder handbook containing complete information
on the new General Electric “Straight-Line”
Design Kitchens,

Help in planning! General
Electric’'s Custom Kitchen-
Laundry Design Service will
help you in designing kitchens,
improving layouts.

Help in selling! You get on-
the-spot demonstrations of
your General Electric Kitchens
by experts—everything you
need for sales action!

GENERAL ELECTRIC COMPANY, HOME BUREAU
Appliance Park, Louvisville 1, Kentucky

i I e e e et
(PLEASE PRINT)

STREET ADDRESS..... ARk ki e i iy tart .e

CPEN o voe sisisiares RSTRRMPRPRRE. - ¢} | SR RoaRperren

PUB,. NO. B24-0388 HHE




Line” Appliances give you the look of
built-in expenses!

No rounded corners! No bulging sides! Every appliance fits flush.

That kitchen in the picture looks every inch a built-in. You can see that.

But there’s one big difference: actually this kitchen is a grouping of
easily installed free-standing components. All appliance sides are flat. All
appliance corners are square. All appliances fit flush. This is the new
General Electric “Straight-Line” appliance concept.

Think of what this means to your prospects: the latest in kitchens
« . . with the brand name women prefer—General Electric.

You can start putting these kitchens in your houses tomorrow. No
waiting. They’ll suit “U”, “L” or “Island”. . . or any layout you have
in mind. They’re available in a multitude of sparkling color and design
variations. They’ll fit any price house you are building . . . $9,600 to

$96,000.
See your General Electric distributor or dealer—or write: General
Electric Company, Home Bureau, Appliance Park, Louisville 1, Ky. Gone is the old jig-saw line.

GENERAL @3 ELECTRIC




Today's smartest

SPECIFICATIONS:

This is New KENTILE® Asphalt Tile

SIZEy M xgn
So decidedly improved it makes other asphalt
tile seem old-fashioned! Gives you a finer,

THICKNE

extra~heavy

smoother surface--greater light reflectance (marbleized only)

--and brighter colors than ever before! g R
Marbleized -- 21
Carnival -- 16
Corktone -- 4

KIENIT|1LIERMFILIOJO[RIS

available in Asphalt tile, Vinyl Asbestos, Solid Vinyl, Cushion-back
Vinyl, Rubber and Cork tile...over 150 decorator colors!

New Random Tones in green,

gray, and rose.

APPLICATION:

Can be ir 2d on any smooth

interior , even concrete

in contact with the earth,
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VA loans disappear, suggesting easier money ahead

VA loans are vanishing so fast that first hints appear of easing in the mortgage
market (see p. 40).

With bargain VA paper almost exhausted, savings banks are showing more
interest in FHAs. Tom Coogan of Housing Securities calls this the “first optimistic
sign” in the mortgage market in some time.

On the other hand, a really big bloc of life insurance companies have slammed
the door on buying any more FHAs. One of the biggest: National Life of Vermont,
a pioneer buyer of FHAs. Insurance companies seem fed up with high discounts,
but without high discounts FHA 5%s don’t offer the yield of other loans in many
areas. Even so, a few mortgage men report slight price firming.

But the Defense Dept.’s order to stretch out payments under military contracts
may mean aircraft and missile companies will be tapping banks for $2 billion in
private credit to avoid production cutbacks and big-scale layoffs. This would have
an indirect, but important effect, on the mortgage market.

Still no sales pickup, despite lower down payments

Lower FHA down payments have helped house sales only in a few cities. In
Detroit and New York, the spurt is in existing, lower-priced houses, not new ones.
Some builders say they are slowing down operations they had stepped up only two
months ago.

Loan pool for renewal mortgages urged by realtor leader

S&Ls should pool a small part of their assets to finance housing for urban renewal
displacees, suggests Eugene P. Conser, executive vice president of NAREB. As
a pattern for such a program, he notes that Connecticut banks and insurance com-
panies got a state law adopted letting them create a fund for loans to “desirable
industries whose credit standing won’t permit the usual bank financing.” If S&Ls
and other lenders would buy FHA Sec. 220 and 221 loans on this risk-sharing
basis, hold them until they are seasoned enough to “justify refinancing on a conven-
tional basis,” says Conser, the mation could stop depending on Fanny May to
finance urban renewal “and the government could be eliminated from direct own-
ershio and operation of housing.”

He warns: “The only way to eliminate federal control is to do some of these
thines ourselves.” His warning is timely. Complaints are growing that shortages of
“middle-income housing” (i.e. cheap rental units in cities with costly land) are
jeopardizing renewal by blocking re-location of displacees (see p. 45).

Teamster ouster could weaken building trades bargaining

Jimmy Hoffa’s election as president of the teamsters union could take away
building labor’s big stick. Here’s how: If the AFL-CIO ousts the teamsters, it will
also be ejecting them from the Building Trades Council. For years, one of the big
strengths of the building trades has been their ability to cut off delivery of materials
to a struck building job through cooperation of teamsters. If the teamsters are tossed
out of the AFL-CIO, the building trades fear teamsters may just ignore their picket
lines. At the least, say housing labor men, it should have “profound effect on con-
tract negotiations.”

The Building Trades Council, itself, is really none too happy in the merged AFL-
CIO. Tts leaders fear they are losing the fight with CIO industrial unions over juris-
diction on industrial repair, maintenance and construction work. This struggle may
well be the No. 1 issue at the Building Trades convention in Atlantic City Dec. 2.

First US production of Swedish concrete that floats

First US manufacture of a remarkable form of lightweight concrete has started in
Denver. Its makers, US Durox Corp., say Durox cuts construction costs 30%.
Eggshell-white Durox has been used in Swedish construction for years (a 12-story
skyscraper was built with it in 1923) but its makers did not get a US patent until
last year. Durox is made of burned alum shale ash, hydraulic lime, cement, gypsum.
water and aluminum powder. The materials are poured into big oiled molds to
ferment, with the aluminum acting as yeast. Bubbling and streaming, Durox swells
to five times its original volume, becomes light enough to float. The factory saws
it with piano wire, says it can be cut on the job with hand tools.

NEWS continued on p. 40
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MORTGAGE MARKET:

Lenders urge FHA to approve extra
5% service charge to woo loan funds

This was the situation in a somewhat confused mortgage market at mid-month:

® Mortgage lenders. chafing under discount controls, asked FHA to allow
the same %2 % a year service charge on all mortgages that is now allowed on

mortgages of less than $8,000.

® Mortgage bankers in the East and Midwest, where money is available at
the fixed discount, say they can live with controls, even though they hate them.

® Mortgage bankers in the South and West are sending SOSs to FHA,

pleading for a bigger discount.

® Builders, frustrated, are planning to send most loans to Fanny May, where
prices are below discount-levels but better than stand-by levels.

The 14 9%, service fee—which is tantamount to raising FHA interest from
514 to 534 %—was proposed by FHA's industry advisory committe on

mortgage credit.

Committeemen contend a 12 % fee has three advantages over boosting FHA
interest again: 1) the extra 2% probably would not be used in New England
and New York where there is a 99-101 market for 5% % paper; 2) the fee
would be easier than a rate hike to get rid of if the money market eases and it
would be more palatable politically; 3) it would probably eliminate discounts
entirely except for a 1% commitment fee in a few areas.

Committeemen argued that the failure of
5v4% of FHAs to attract more of the kind
of investment money that usually goes into
FHAs and VAs is probably forcing con-
ventional interest rates up by putting too big
a strain on that type of financing. They con-
clude that a higher FHA rate would not

necessarily push up the conventional rates, too.

A strong dissent comes from Tom Coogan,
president of Housing Securities. He contends
that the resulting 6% % rate to a buyer
(including %% FHA insurance) would be
“terrible—adding more to the cost of homes
which are already too expensive.”

Confusion over allowable fees which so muddled the market in September

seems to be clearing up.

Nearly all FHA offices have allowed a 1% commitment fee in addition to
Washington-imposed discount ceilings. In the East and Midwest, the resulting
price of 96%4-98 seems to be low enough to keep life insurance companies in
the FHA market. Says one mortgage banker: “They’re buying at the price they
can buy them; not at [market] yield.” On the West Coast mortgage men report

life companies generally are out of the market.

FHA offices in the South and West had
approved a three-point standby fee (with the
notable  exception of Miami where frantic

builders said they face a complete stall).
Standby price in California had firmed at 93.
The Southern price: 94.

Home builders in the West and South continue to hope that FHA will

allow a bigger maximum discount.

Builders and lenders alike hopped on FHA Commissioner Norman Mason
and General Counsel Pierce Gerety in San Francisco in September, demanding
a higher discount limit for California, which builds about 18% of the nation’s
new homes. Both officials left the impression FHA would raise the 2 point
discount. But a month later there had been no action. Florida mortgage
bankers have appealed to Mason for bigger discounts.

Builders are complaining over FHA's de-
cision not to allow builders to close at a
price between the standby and the maximum
discount price—a spread of at least three
points, FHA so ruled to prevent deliberate

use of standbys to evade discount control.
But builders cry this leaves only two un-
palatable alternatives: 1) sell to Fanny May
or 2) sell below the market.

There are a few signs that mortgage money may ease soon.

Business spending has turned down. The wholesale price index slid to the
lowest mark since 1953. The Treasury’s cost for floating 91-day bills dropped.

Coogan reports: “A definite change for the better. Not more money, but
simply the law of supply and demand in effect.”

With fewer mortgages available there will
be more competition to get what there is, he
predicts. Savings banks have about picked
up the last big volume of high discount VA
buying FHA 5%s at a price—probably 94.

Says Robert M. Morgan, vice president of

the Boston Five Cents Savings Bank, “There
are still plenty of loans but T can see how
there might be a shortage easily.” On the
other hand, many life companies are heavily
committed into 1958, are asking mortgage
men to warehouse commercial loans to 1959.

MORTGAGE BRIEFS

Dodging discount controls

Can you get around discount controls?

There are a few loopholes but only time,
FHA and VA can tell whether they are big
enough., Items:

1. VA has already agreed to a significant
volume of “hardship cases.”” Builders who
have been able to show that they have im-
proved land on which they had planned to
build VA, can get exemption from discount
control if they can convince VA that it would
be a hardship to sell the houses under it.

2. Theoretically, a builder with an FHA-ap-
proved mortgage company could close loans
in his own company's name, then re-sell the
paper at market price to a permanent lender.

3. Some mortgage bankers contend that since
VA has no system of approved mortgagees, a
builder could declare himself a lender, close
a deal in his own name and then re-sell the
mortgage.

The big hitch is that FHA and VA now
have seized power to pass on every deal made
below the normal discount limit. Will they
accept technical compliance with discount
rules (which so far cover only the first sale
of a mortgage), even though it is inferentially
clear that somebody is paying more points
than FHA or VA have okayed?

Boom in second mortgages

The bad old days of risky mortgage financ-
ing show signs of coming back.

Second and even third mortgages are on
the rise again, FHA Commissioner Mason
says, adding: “This was an evil we thought
FHA had donme away with altogether, but
lenders seem to have forgotten the chaos
multiple mortgages once caused.”

How much conventional secondary financ-
ing has been touched off by frozen VA and
FHA interest rates plus discount controls? In
Florida, the problem is apparently serious.

FHA officials told House investigators last
month it appears “quite prevalent and is fast
becoming standard. . . . Tt is common for
second mortgages to be discounted 20 to
40%.” Mortgage Banker Lon Worth Crow
added that interest rates range from 8% to
the legal Florida limit of 10%, plus “charges
and fees that border on the fantastic.”

VA's Asa Groves warned: “A large ma-
jority of builders who were using the GI
program are now building conventional and
using the crutch of secondary financing, some
with balloon payments.”

The balloon payment is the No. 1 danger,
witnesses agreed. One S&I. man says many
three year loans on Florida's east coast soon
will fall due and holders will have a strong
incentive, because of cost inflation, to cap-
ture the property rather than renew. Lon
Crow warns that many brokers persuade
owners who want to sell homes that the only
way to convert equity into cash is to take a
second and sell it at a whopping discount.
The seller boosts the price to cover the dis-
count. He gets it because of the lure of low
down-payments with “no qualifying.” After
a few months, the buyer realizes he is paying
little or nothing on the second loan, and that
his total debt far exceeds the value of the
house. Often, he gives up the property in
lieu of foreclosure, whereupon the cycle
starts again.
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CANADA:

Government loan plan
aims at cheap houses

Central Mortgage & Housing Corp. has
imposed a stiff set of restrictions on its $150
million mortgage loan fund (Oct., News).

They are aimed at keeping houses built
with government money cheap.

But critics cry they will produce units
devoid of the items that make homes more
liveable, more up-to-date, more saleable and
better long-term values.

CHMC has banned these 14 features:

All built-ins

Extra bathroom (or roughing-in for one)
Multiple car garage or carport

Glass shower screens

Garbage disposers

Sink-dishwasher units

Folding doors

Colored fixtures

Sealed double glazing

Kitchen exhaust fans

Water softeners

Steam-and hot-water heating :
More than one fireplace

Garage sun decks

Small homes required

Size limits will keep houses small, too.
Maximums: 950 sq. ft. for two-bedroom
homes, 1,050 sq. ft. for three-bedroom bunga-
lows, 1,100 sq. ft. for three-bedroom 1v-

MORTGAGE MARKET QUOTATIONS

FHA 5Yss (Sec- 203) (b)

story homes, 1,050 sq. ft. for three-bedroom,
2-story homes, 1,300 sq. ft. for four-bedroom
homes.

Howls of protest from builders and sup-
pliers have greeted the list of exclusions.
“Unfair discrimination,” cry producers. “We
need these features to sell houses,” say build
ers. They also note that 1) colored fixtures
are sometimes as cheap as white ones, 2)
sealed double glazing often costs no more
than storm sash—and works better—and 3)
in some areas pipes and heating systems
without water softeners clog up soon, costing
buyers more instead of less.

Apartments financed with the government
loans are subject to rent ceilings. Example:
$80 for an unserviced 1'%-room unit.

High land costs a worry

The government’s $150 million will be
loaned to builders at the regular NHA rate
of 6% through banks, life insurance compa-
nies and trust and loan companies. They will
get a 2% servicing fee plus $90 per builder-
loan, $100 per owner-loan or $80 per loan
plus $10 per unit for apartments. Builders
are limited to 25 loans per city.

Builders are grateful for the 15,000 extra
starts the money will finance. “A fine gesture
. . . what was needed to keep the industry
alive,” says President Les Wade of the Natl.
House Builders Assn. But builders doubt the
plan will produce much low-priced housing in
metropolitan areas. Land costs are too high.

continued on p. 43

NEW YORK WHOLESALE
MORTGAGE MARKET

Prices on the open wholesale markel in New York

Citw, for out-of-state louns, as reported the
ending Oct. 12 by Thomas P,
Housing Securities Ine.;

FHA S5%s

(minimum down, 25 or 30 years)

weel:
Coogan, president,

Immediates: 85-964 Futures: 95-96/%
FHA 5s
(minimm down, 25 or 30 years)

Immediates: 931/4-95 Futures: 93//,-95

VA and FHA 41/s
(minunum down, 25 or 30 years)

Immediates: 83!/-91 Futures: 88\/4,-91

Note: prices are net to originating mortgage broker
(not necessarily net to buwilder) ond wswally include
concessions made by servicing agencies,

FNMA STOCK

Month’s Month’s
Oct.9 Sept. 9 low high
Bidl = . 4814 4914 49 49
Asked .50%2 51% 51 51

Quorations supplied by C. F. Childs & Co.

(Sale by originating mortgagee, who vetains servicing.)
Az reported to House & HoMmi the week ending Oect. 11,

FHA S5s (Sec. 203) (b)

Price including Price including Minimum down®. Minimum down*. 26 year,
Price under allowable fees allowable fees 30 year 25 year 10% down
FHA discount Bid by as submitted as approved Imme- Imme- Imme-
City control Lenders to FHA by FHA City diate Future diate Future diate Future

Boston local 99 par-101 g g Boston local 99.par g 99.par g 99.par g

Out-of.state 97!,-99 951/,.96 950/, -96 95/-96 Out-of.state 94 g 94 g g a
Chicago 98 97.98 97a 97a Chicago g a g g g g
Cleveland 98 98 97a 97a Cleveland g a a g g g
Denver 971/ 96!4-971% 96! /2 — Denver g a 5 g g g
Detroit 97145 96!5-97 9614 96! %a Detroit g a 93.94 g 93.94 g
Houston 98 951/,.97 94a 94a Houston 94v%, g 941/n g 941/, g
Jacksonville 98 95-96 94f 94t Jacksonville  9315-94 g 9315-94 g 9315-94 g
Newark 982 98!/>-99 97V2a 97Vaa Newark g g g g g a
New York 99 99 99 99 New York g g g a g g
Philadelphia 982 97 97'%a 97)2a Philadelphia g g g g g g
San Francisco 98 97ah 9134f.-94f 94f San Francisco 94h g 94h g a a
Washington 981/ 98 97V 974 Washington 06 g 96 g 96 a
* Ineludes standby, warehousing, construction loun fee and any other fees a local “5% down on first $9,000; 25% of balance.
director deems “customary and reasonable.”
Footnotes: a—ineludes 1 point commitment fee only. b—includes 8 point VA 4lis
standby fee only. e—includes one point paid by borrower, 8 points by builder 25 yr.
for commitment plus construction loans, f- inr]ud_us' 1 point commitment fee 30 year, 2% down 25 year, 5% down 109 down or more
and 8 point standby fee. g—mno activity. h—very limited market. P N o

" J City diate Future diate Future diate Future

b Immediate covers loans for delivery up to 3 months: includes only those loans

free of discount control.

Boston local 96h 96c 96h 96c g g

p Quotations refer to prices in metropolitan areas; discounts may run slightly Out-of-state 88-00 a 88-90 g g g

higher in surrounding small towns or rural zones. Chicago o = - g g g
p Quotations refer to houses of typical average local quality, with respect to Cleveland g a a g g g

design, location and construction. Denver g a g a a g

Detroit 89-90 g 89.90 a 89-90 a

SOURCES: Boston, Robert M. Morgan, vice pres,, Boston Five Cents Savings Houston 89h g 90h g 90h g
Bank: Chicago, Maurice A. Pollak, exec. vice pres, Draper & Kramer, Inc.; Jacksonville BB8.89 g 88-89 g 88-89 a
Cleveland, William T. Doyle, vice pres., Jay I, Zook Ine.; Denver, Aksel Nielsen,
pres., Mortgage Investments Co.; Detroit, Harold Finney, em-:;-l. Ei(-e pg-n“ Newark g a a a g a
Citizens Mortgage Corp.; Houston, Everett Mattson, vice pres.,, T. J. Bettes Co.:
Jacksonville, John I. Yates, vice pres., Stockton, Whatley, Davin & Co.; New York. g g g g g g
Newark, Arthur G. Pulis Jr., pres., I r':mklh}n‘ Capital Corp.: ]'gew Yl)l‘k,“-]t)h‘:l Philadelphia 920 a 90 g 90 g
Halperin, pres., J. Halperin & Co.: Philadelphia, W. A. Clarke Sr., pres., W. A. o ’
Clarke Mortgage Co.; San Francisco, M. V. O'Hearn, vice pres.. Bankers Mort- San Francisco 89!;h g a g g g
gage Co. of Californtn; Wnashington, D. C., Hector Hollister, vice pres., Washington 9112 91 91V 91 911/, 91

Frederick W, Berens, Ine,
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Sell More New Homes With The Only Automatics
That Have Every Important Washing and Drymg Feature

Avutomatic
Lint Filter!

Choice of Wash and
Rinse Temperatures!

Kelvinator’s “Filter Foun-
tain” filters out fuzzy lint
specks. No lint problem!

A 7

TEMPERATURE
wash

Jie

rinse
c w

2 Wash and Spin

*Suds-Back’’ Suds

Speeds! and Water Saver!

R 0 '\-:E'.“ K 5 5UDS BACK

% & > sl iy g on LIGHT

o % 4 \ pulor wash . ) /

i =0 ! PEED P
AN i
SR GEEEIT TR

£ TR o i T
a 3 -

Wash in hot, warm or cold
water; your choice of warm
or cold water rinse.

Slow speed for delicate
fabrics; regular speed for
washing heavier fabrics.

Lets you save sudsy filtered
wash water to use over and
over for greatest economy.

ONLY THE NEW 1958 KELVINATOR

S American Motors Means

choice
Yellow, Surf

;_':‘_i Live Better Electrically

HAS THE'Magic Minute

Kelvinator’s Exclusive

New Kelvinator
Super-Speed, Triple-
Safe dryer matches the new
“Magic Minute" washer. Your
of Bermuda Pink, Buttercup
Turquoise and White.

Pre-scrubbing Period

60 seconds of automatic pre-scrubbing in
double-rich suds fo cut grease and grime
before the regular washing begins!

YOU GET THESE GREAT
KELVINATOR FEATURES, TOO

® No gears to get out of
order

® Exclusive Three-Way
agitation

® True overflow rinsing in
clear water

® 2 separate automatic
cycles, one for regular
and one for light wash

® Full 9-pound load

® Both Washers and Dryers
only 27" wide. Install flush
to the wall, flush to each
other

® & new 1958 matching
Laundry Pairs. A matching
pair for homes in every

price class
Dimensions: Washers and
Dryers ® Width 27"—Depth

28%" ® Cabinet Height to Top
Surface 36" @ Cabinet Height
including Backguard 42" e
Height with lid open 51"

Ketvinaftfor

Division of American Motors Corp., Detroit 32, Mich.

.
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The program will be the biggest boon to
small builders (who find it hardest to get
private mortgage money) and to small towns
where land is still relatively cheap.

Even so, CHMC officials say “many of our
local offices are being swamped” with appli-
cations. By Oct. 7, loans totaling $20.5 mil-
lions were approved and applications for an-
other $79 million were in the pipelines.

“Our next important job.” says Wade, “is
to do something about the high cost of land.”
What? “We must convince CHMC its ap-
praisals of land are far too low.”

Toronto puts $5 front ft.
tax on subdivision lots

Toronto subdividers will have to pay a
whopping service charge on future sub-divi-
sions. Reason: Toronto’s celebrated Metro-
politan Government has found itself unable to
finance sewage treatment for outlying suburbs.

Rates: $5 per front foot on residential
lots, $500 per acre for industrial and com-
mercial land. $100 per apartment unit plus
$1.800 per acre for apartment land. On a
68" lot. which costs builders from $4,000 up
in Toronto, that is a $300 bite, adding 89 to
land costs.

In the past, similar charges have been
imposed against individual developments—
on a piecemeal basis. The new flat-charge
plan originated with suburban Scarborough.

Says Chairman Frank Gardiner of
Toronto's Metro: “We will demand assurance
from the subdivider that he will pay the
charge before we will approve a plan.” Ts
this legalized blackmail? “You could call it
that.” Gardiner admits.

“The home buyer is the one who will be
hurt,” comments Reeve Vernon Singer of
suburban North York. “While the subdivider
may pay the fee now, he and the buyer may
not get the service for 10 to 15 years.”

COMMUNITY FACILITIES:

Sewer-water tax on idle
land held unconstitutional

A novel effort by Albuquerque, N. Mex.
to stimulate development of vacant and un-
platted land has been ruled illegal.

The city has been collecting a “standby
sewer and water tax” from properties which
were making no use of adjoining water and
sewer lines. Behind the levy lay this city
predicament: many a big new housing tract
had leapfrogged over blocks and blocks of
unplatted land to locate just inside the city
limits where land was cheapest. Shopping
centers, offices and light industry grew up
around them. The city promised to extend
water and sewer lines, but the cost of doing
so proved high.

City commissioners decided that owners of
some properties near the heart of town set
their asking prices too high, or deliberately
held their land off the market for possible
future price gains. Real estate taxes in Al-
buquerque are low, so it did not cost them
much to do this. So the standby sewer-water
tax was adopted Feb. 24, 1956 to spur de-
velopment of by-passed lots. The bite per
front foot per year: 12¢ for water, 6¢ for
sewers (on corner lots, only the shorter side
is taxed.)

Challenging it in court, six property owners
(some of them home-builders) pointed out
that the regulations levied higher fees on
some unplatted lands than on platted proper-
ties. Moreover, parking and storage areas,
vacant lots by schools and churches and
business properties with their own water sys-
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tems were exempt. Judge Dan A, Macpher-
son ruled the ordinance itself valid, but called
the administrafive regulations “arbitrary” and
“discriminatory.” So, he held, the whole pack-
age is unconstitutional,

Two key court rulings
upset two-acre zoning

Two state court decisions have jolted urban
planners by “invalidating two-acre residential
zoning,

In Fairfax County, Va. a circuit court
held that a 14-month-old ordinance upzoning
the western two-thirds of the Washington,
D. C. suburban county is unfair to landowners
there and not necessary to orderly county
growth. And in New York, a court referee
has ruled against a 1954 Sands Point, L. T.
ordinance upzoning 2.000 of the town’s 2,500
acres from one to two acres, on the ground
that the town's aim was “purely aesthetic.”

The two rulings parallel a recent Pennsyl-
vania decision overruling upzoning of lots to
one acre and 150" front widths (Sent., News).

Vice President C. McKim Norton of the
Regional Plan Assn. in New York contends
the Sands Point (pop. 1.200) ruling threatens

HOUSING POLICY:

“the validity of acreage zoning in every met-
ropolitan municipality.” The law was adopted,
he says, to prevent too-rapid growth, and
conformed to a master development plan.

The ruling, RPA officials charge, takes from
a town the right of “home rule” on the ques-
tion of restricting land use to a “comparative-
ly low density, high value, small population
basis.” Planners say the referee based his
decision on “dollar evaluation.” Builder Wil-
liam Levitt and Mrs., Fanny Levin, a real
estate dealer, attacked the Sands Point ordin-
ance on the ground it reduced their likely
profit on 127 acres they bought in 1951 for
$127,000, from $413,000 to $159,000 (after
$222,000 in land costs and taxes).

In the Virginia case, a judge held that up-
zoning was unreasonable (because it cut the
rural landowners profits) though “the county
can be governed more economically if its
population can be concentrated in the smaller
eastern area” of the county.

Said the court: “The legislature [did not
intend] that the right of the property owner
to use his land in a perfectly legitimate
manner . . . should be abridged because such
use would not be in the interests of the
county from an economic standpoint.”

Industry blames second mortgages on
discount controls, frozen interest rates

Groundwork for next year's battles over
housing policy is being spaded now. Top
issues are middle income housing (see p. 45)
and:

1. Discount controls. Top housing
officials have made it clear they will fight hard
to persuade Congress to repeal them. HHFAd-
ministrator Albert M. Cole, in his sharpest
denunciation yet, has called them “price fix-
ing in its worst form.” Says Cole: ‘The
President didn’t like the idea. Members of his
administration opposed it—including me. In-
dustry doesn’t like the idea, as witness the
fact that in some sections of the country
lenders are simply refusing to have anything
to do with it.” The upshot, warns Cole, is
“second and third mortgages and other gim-
micks, as well as disappearing investment
funds.”

2. Tight money and second mort-
gages. Congressional housing investigators
are aiming at the administration’s tight money
policy. The Democrat-controlled House hous-
ing sub-committee (Alabama’s Albert Rains,
chairman) started shooting at a two-day hear-
ing Oct. 8 and 9 in Miami. The agenda called
for an inquiry into community facilities and
second mortgages. But the session quickly
turned into a political debate on inflation
control. Everyone agreed that community
facilities are needed and second mortgages
are bad (see p. 40).

Rains called 40% discounts on second
mortgages an “outrage.” He snapped: “All it
means is that home buyers are being cheated.”
Nobody disagreed. but bhuilders. mortgage
bankers and savings and loan men agreed with
HHFA's Cole that the fault lies with discount
controls voted by Democrats in Congress
(among them Rains). Explained Builder
Perry Willitts: “The very thing which the
new mortgage discount controls seek to pre-
vent [i.e. builders from passing along their
cost to buyers] is instead furthered by an
increasing use of second mortgages. The
seller knows in advance that to obtain ready

cash he must dispose of a second mortgage
note on the market. His only means of antici-
pating the discount which will always be
involved is to raise his purchase price. . . .
Discount control may well defeat the funda-
mental purpose of the new Housing Act to
revive FHA and again make possible moderate
and low-cost housing.”

3. Public housing. The administration
will not ask Congress to authorize any more
units in next year's housing law, insiders say.
PHA already has a backlog of 156,216 units
—66,200 uncommitted (from fiscal '57 and
'58) and 90.116 (from previous years) under
annual assistance contracts but not yet started.
Starts have been averaging only 8,640 for the
last two fiscal years (7.286 in fiscal 1956,
9.994 in fiscal 1957). At this rate, the back-
log will last 16 years.

Public housers will try to get income limits
raised, both for admission and for continued
occupancy. But Capitol observers call their
chances for success slim. Top income for
admission, for families of four, is now $3.800.
Tt is in force in ten cities: Peoria, Ill.; Ham-
tramck, Ecorse, River Rouge and Detroit,
Mich.; Anaconda, Mont.: Bridgeport, Water-
bhury and Greenwich, Conn. and Buffalo. Tn
these cities, income ceiling for staying in pub-
lic housing is $4,750 except in Detroit, where
it is $4.700.

4. Urban renewal. A 9-member Senate
sub-commitee on housing headed by Ala-
bama's John Sparkman will begin delving
into it this month. Hearings are scheduled
for these six cities:

Chicago, Nov. 2, 4, 5; Portland, Me., Dec. §,
6; Pittsburgh, Dec, 9, 10; Philadelphia, Dec. 12,
13, 14; Huntsville, -Ala., Dec. 27, 28; Mobile,
Ala., Dec. 30, 31.

Basic issue is whether the federal govern-
ment should cut back grants-in-aid for re-
newal, as part of its battle to keep inside the
$275 billion national debt limit, and let states
take over both the job and more tax areas to
finance it.

NEWS continued on p. 45
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Milcor Access Door
for Acoustical Tile
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Finishes flush with the plane
of the surrounding tiles
It’s new — it fits within the tile layer. There is

no exterior frame to break the smooth tile surface —
or to impair acoustical efficiency.

Being made of heavy-gauge steel, the door
can’t sag or warp, swell or stick. It is fire-resistant.

Three sizes are available — 12" x 12", 12" x 24",
and 24" x 24", Catalog page 721-A describes
them in detail. Write for your free copy.

MizZcoR STEEL ACCESS DOORS

i s
T

When installed, the Milcor
Access Door is hardly
noticeable.

Recessed door panel takes
standard acoustical tile wup
to one inch thick.

INLAND STEEL PRODUCTS COMPANY
Dept. W, 4057 West Burnham Street, Milwaukee 1, Wisconsin
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VIEWS ON THE NEWS:

MIDDLE-INCOME HOUSING

Is it a phony issue ?

By Gurney Breckenfeld

For two years, pressures have been building up to push the
government into a vast new program of middle-income housing
subsidy. Next year looks like the time the fight will be joined
in earnest. There are three reasons:

:l- Democrats need an issue to curry favor with liberal elements
in northern cities to offset gains Republicans are making with
their pivotal Negro voters.

2. Advocates of middle-income housing programs are winning
more and more converts, chiefly with appeals to emotion that
often ignore some of the relevant facts. Even NAHB, obsessed
with the notion that builders are “pricing themselves out of their
market,” declared two months ago that the nationwide need is
so acute it “could grow to emergency proportions if something is
not done about it.”

3. Up to now, building interests have muffed their opportunities
by continuing to flog the dying public housing program instead
of pushing alternative plans to rehouse the thousands of families
about to be displaced by highway construction and urban re-
newal. Now, the cry is out that renewal may be stymied if more
middle-income housing isn’t built.

Question of definition

What is middle income? What can a middle income family
buy or rent? Over the first question, there is much confusion;
over the second much controversy.

The Senate housing subcommittee headed by John Sparkman
(D, Ala.), legislative center of efforts to enact a middle-income
housing program, has accurately defined middle-income wrban
families as earning from $3.814 to $6.091 a year. This is as of
1955, latest vear for which Census figures are available. “Urban
areas”, however, include all towns of 2,500 population or more.
In metropolitan areas, the only places where a middle-income
housing problem is supposed to exist, incomes are higher. How
much higher? There are no current figures.

Morever. as Economist Louis Winnick points out: “There
is not onme, but a very large
number of middle-income dis-
tributions, each. with its own
middle group,” he says. “The
middle-income group in West-
chester County has a much
higher income than the same
group in a Southern town. This
is sometimes overlooked by
‘housers’ who base their in-
terpretations on comparisons of
middle-income figures for the
n:11|9(1~:1l-l;lrge. including ITUF‘LII LOUIS WINNICK, ACTION €co-
families and unrelated individ-  ;omicq consultant, says problem
uals, with costs of buying or s confined to “high-cost cities.”
renting new units in large met-
ropolitan areas.”

Winnick refers to a June pronouncement by the pro-public
housing National Housing Conference. which was swallowed
uncritically by much of the nations press. The conference
concluded: “Only one urban family in six is qualified by
income to buy a mew house. . . . Private builders are serving
less than 20% of the people.”

Winnick. who has done much of the research for ACTION’s
forthcoming study of impediments to better housing (H&H,
Oct.), notes that more relevant data make such claims of a
“middle income housing problem™ shrink:
® [n 1955, about half the families who bought new FHA or VA
homes were in the middle-income ($3,800 to $6,100) bracket.

® Two-thirds of all the new homes built in 1955 could have been
bought by middle-income families willing to buy a house priced at
2V4 times their income.
e In the second-hand market, an even bigger percentage of good
housing was available to middle-income families.
® Among FHA home buyers in 1955, those with incomes from
$3.600 to $4,188 bought houses averaging $10,242 (including closing
costs). And they constituted 11% % of FHA's new home business.
Those with incomes from $4.200 to $4,788 bought $10,900 houses
—and accounted for another 15% of FHA’s new house volume.
Concludes Winnick: “It's hard to escape feeling that the
middle income housing problem is real only for families in
high-cost cities [e.g. New York, Chicago, Boston] who wish
to live in the center—and even there only for families seeking
new units.”

Legislative outlook: stormy

At its next session, Congress is likely to consider at least three
ways to boost middle-income housing.

1. A huge new credit subsidy with a new bureaucracy 1o
manage it. This plan is proposed by Sen. Joseph Clark
(D, Pa.). It is a variant of one urged by the National Housing
Conference. The government would guarantee debentures issued
by the Natl. Mortgage Corp. The corporation would make low-
interest loans to co-operatives and nonprofit housing ventures.
2. Higher income limits for public housing. The ceiling is now
$3,800 (where the middle third of US incomes begins).
Public housers want to raise this directly, or indirectly by bigger
exemptions for hardship cases or big families.

3. Pull FHA down to take in lower-income groups. One way
would be a vastly increased Sec. 221 program at interest so
low it would have to rely on Fanny May special support financ-
ing (i.e. printing press money), as proposed by Sen. Sparkman.
Another would be to soften up Sec. 203 (i), FHA's bargain
basement. The Sparkman plan seems to have the best chance,
though it is inflationary. But all will face stiff opposition.

The biggest push for more middle income housing aid comes
from New York City. which indeed does have a problem—
a problem so baffingly big and complex it is almost in another
housing world from the rest of the nation. Most of it stems
from sheer size and years of municipal neglect. In addition,
New York has rent control (and no political prospect of getting
rid of it), a huge and exploding minority slum ghetto, a long
history of obstructive attitudes by municipal officials.

Middle income housing pleaders usually shy away from a
forthright declaration that they mean in-town rental units. But
realism compels the inference they do. The trouble with rental
housing up to now, as everybody in the building business knows,
is that it could not be financed in today’s investment climate—
notably because of FHA's uncomprising nitpicking: digging
through construction cost figures years after it has approved
them, threatening builders with future disapprovals if they don’t
jump through the hoop every time FHA finds one. Currently,
rental building is rising again. But it is a boomlet. not a boom,
so far. And it has changed things only a little—and not notably
in the cities with the problem.

The suburban haven

The plain fact is that FHA-backed sale housing on cheaper
suburban land is already answering the needs of thousands of
middle income families. Indeed, that is precisely what FHA
was created for. The problem is in central cities, where land
costs make rental the only answer. But, as Chicago’s James
Downs has observed (Jan. ’56, News). the high cost of labor—
janitors, elevators operators, maintenance men—has driven the
price of apartment living sharply above the cash cost of single-
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HOUSING MARKET:

A business of chance

Local market research is scanty, but few builders
even bother to use what there is, H&H survey shows.
‘Give them time; they’ll learn,” advises Rogg.

How much does the average home builder
know about his local market? The evidence
points to a disappointing answer: far too little.

Despite slumping sales, a House & HoMmEe
survey indicates builders are continuing to
violate a cardinal rule of other businesses:
don’t put your money into a new product
without first studying your market. The aver-
age builder is still flying into his next project
by the seat of his pants. He's running on
hunches or playing follow the leader.

One successful west coast builder (who
picks up every piece of market research he
can find) gives this description of how his
fellow builders plan ahead: “You take any
10 builders in any part of the country. Of
the 10, one will hit the right house in the
right area and make a hit. The other mine
guess wrong. They suffer through their errors
until they've sold their inventory. Then they
move into No. 1's successful orbit and copy
his houses. Then comes saturation and all 10
have to start over with something new.”

No progress since '20’s

Robinson Newcomb, Washington housing
economist, comments: “The housing market
is roughly as large as the auto market. . . .
It needs much more basic local research than
the auto market but obviously is not getting
such research. . . . T doubt that local research
in housing markets has progressed very much
since the 20'."”

Much evidence supports him. The number
of cities with housing research programs of
any kind is small:

® Portland, Seattle, San Francisco, Los

DWELLING UNITS

Angeles, San Diego all have privately-
financed real estate and housing reports—not
all produced or financed by the same agency
in the same way. But they have similar
formats, covering starts, vacancy ratios, FHA
and VA applications, mortgage and deed fil-
ings. employment and population trends.
Portland, San Francisco and Los Angeles also
report typical house sales by districts—with
detailed descriptions of the houses.

@ Miami has the monthly research of the
University of Miami's Bureau of Business and
Economic Research covering starts, filings
and vacancy ratios plus periodic special
studies land and area growth patterns.

® Some home builder associations gather lim-
ited data. Wichita reports starts and builder
plans. Similar reports are produced in Char-
lotte, Memphis and Tulsa. Builders in Louis-
ville turned out one of the best market studies
last January. But all builder reports are
premised on the accuracy of reporting build-
ers—something which builders, themselves,
admit is questionable.

® In Chicago, best indicator of the market
is a monthly tabulation of permits’ by Bell
S&I. Assn.

® Among state governments, New York does
almost the only job of local housing market
fact-gathering. Tt publishes trends and starts
for each part of the state monthly.

® FHA offices do much local market research
but keep most of it secret on one pretext
or another, despite complaints that this
doesn't square it with FHA Commissioner
Mason’s policy that FHA doings must be in
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HOUSING STARTS totaled 90,000 in Septem-
ber—88.000 private and 2,000 public, off 5%
from 95,000 total starts in August and down
4% from 93,900 starts in September '56.
Private starts dropped 5% from August’s
92,600.

The seasonally adjusted annual rate
dropped from 1,010,000 in August to 990,000
in September. Total starts for the first nine
months this year stand at 793,400. This
is a little more than 10% below the 883,300
starts in the first nine months last year.

l’ .
?ﬁjmﬂnL“:. /AVT\ﬂY/\
QU S ni il

|
—r—T —
I FMAMJIJIASONDI FMAMJI JASOND

FHA AND VA APPLICATIONS: FHA applica-
tions on new units took a surprising drop in
September, They totaled 24,927—20,440
homes and 4,487 multi-family units—off 14%
from August but 75% above September 1956,
This decline was partly offset by more appli-
cations on existing houses: up 5%.

VA appraisal requests on proposed units
totaled 14,008, off 64% from August. (But
VA changed its report period. September fig-
ures cover Aug. 25-Sept. 30, concealing a
true decline of about 75%.)

Present research criticized

At least one housing economist sees good
reason why builders ignore much local market
research available to them, Uriel Mannheim,
economist with Housing Securities Inc., lists
these shortcomings of most research now
available:

1. Reports present such volumes of statis-
tics that they becloud, rather than clarify, the
market.

2. Report editors make only half-hearted
efforts to relate the meaning of each series to
the actual behavior of the building market.

3. Many reports are oriented toward real
estate and mortgage investment rather than
to building needs.

4. Most reports cover the immediate past
and extend to the present but make little ef-
fort to project future trends.

5. Many reports are too generalized, do
not give enough area breakdowns.

6. Time lags in most reports leave the
builder ignorant of important recent market
shifts.

Says Mannheim: “We can't expect the
builder to be a top-notch statistician and in-
terpret the meaning of many series of statis-
tics to piece together a single picture. Tt is
up to editors of the reports to explain the
meaning in simple terms.”

Mannheim has studied seven of the better
reports published (Los Angeles, San Diego,
San Francisco, Portland, Seattle, Miami and
Louisville), concludes that even these leave
huge gaps in coverage. His rating of the
seven by report categories of prime impor-
tance to builders:

Housing volume: good; financing: poor;
inventory of unsold homes and vacancy rates:
some good, some poor; real estate activity,
cood: sources of financing, peor; delinquency
rate, subdivision activity and construction
costs, poor; housing demand factors, fair.

His nomination for the best local market
research in the US: the Residential Research
Renort published in Los Angeles.

a “goldfish bowl.” Builders in Memphis who
help FHA gather its facts, probably see more
data than builders in any other city.

Builders ignore research

Even where reliable market research is
available the astonishing fact is that few
home builders use it. For example:

Portland has one of the best housing re-
search reports—a 104-page quarterly called
Portland Real Estate Trends, containing
maps, charts, tables and pfctures (Dec., 54
News). Cost: only $5 per copy. Some of
the information is of no value to a home
builder and it lacks some facts a builder
should have. But it has 20 times more good
information than builders in many other cities
can get.

What use do builders make of Trends?
Lamar Newkirk, Housr & Home's Portland
correspondent, reports: “There are a lot of
realtors, appraisers, bankers and others who
use Trends but T've spent three days talking
to builders and haven't dredged up any
indication that they generally read much
but handouts from NAHB and magazine and
newspaper articles—and these irregularly.”

The local HBA office has a copy of Trends
and there is a steady series of requests to see
it—but not from builders. Prospective home
buyers stop to read it.

One Portland builder who doesn’t make a
move without studying the facts in Trends is
Frank Evans. He says: “It gives me an idea
of local conditions. Anyone in business needs
all the statistics he can find. The Trends re-
port is the only thing available even though
it doesn’t cover all the territory T wish it
did.”

Builders in Miami have one of housing’s
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knowledgeable economists in their midst—
Dr. Reinhold Wolff of the University of

Miami. He has been interested in housing
since 1948 when — ironically—the Home
Builders Assn. of South Florida gave him
$1.000 to set up a housing study and general
economic outlook. Since then: “I get a min-
imum of support from builders,” says Dr.
Wolff. He adds: “Perhaps it's just as well.
I often say things builders don’t like.”

Like it or not, the research is there for
builders to use. So how do most Miami
builders plot their course? House & HoMmE
Correspondent Fred Sherman reports that on
Sept. 29 Tandy & Allen, New Jersey builders,
started their first Florida tract southwest of
Miami. Their eight models included some
ideas new to that area. The next week Sher-
man’s phone jangled repeatedly as builder
after builder called to ask how Tandy &
Allen’s sales were going. Two explained their
interest: they had already put draftsmen to
work copying the floor plans.

Local HBA President Vincent DeMeo con-
cedes frankly: “When we hear of somebody
who is selling houses faster than the rest we
rush out and copy his product without giving
too much thought to factors that led to his
success. We are just potshotting.”

A few encouraging signs

There are some encouraging signs in this
predominantly dismal picture. Both Miami’s
Bureau of Business and Economic Research
and the independent First Research Corp. of
Miami say they have made extensive market
studies for non-Florida builders interested in
building in Miami but cagey enough to study
the market before making the move.

One classic example of tailoring a plan to
market research was the move of Dallas’
Centex Construction Co. into the Chicago
market—a result of a detailed market
analysis shown Centex President Tom Lively
by the Commonwealth Edison Co. WValidity
of the finding is suggested by the Centex
sales record of 574 houses in eight months,

Memphis builders, with the studies by the
local FHA and their own association to guide
them. have made plans accordingly. Thus
Herbert Hobbs, who has built luxury homes
for years, notes that the latest FHA survey
indicates the demand for luxury homes is on
the downgrade. He’s ready to move into the
$15,000-$18.000 bracket (if he can find the
right land) which FHA says is the best cur-
rent market. Jack Renshaw, Kemmons Wil-
son and Wallace E. Johnson were planning
cheaper homes, are now considering a change
to that same $15,000-$18.000 bracket.

‘They’ll learn,’ says Rogg

Builders ignore local market research in the
face of repeated advice from the experts that
they’re making a mistake.

NAHB Economist Nat Rogg has written a
widely circulated treatise on what a builder
can and should get in the way of local market
analysis—detailing even what the builder can
get at practically no cost. He suggests as a
minimum that a builder should know what
his competition is offering (and most do). But
how many builders have these basic facts
which Rogg also recommends: inventory of
unsold new homes, volume of new building,
source of financing, employment and income,
population trends, migration and mobility?
Rogg's estimate: a very, very few.

“By no means are builders doing adequate
local market research,” Rogg says. “But you
can’t expect them to change overnight. It's
been a short time since they came out of the
seller’s market into a buyer’s market. Give
them time, they'll learn.” *
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LOCAL MARKETS: Overbuilding feared
in San Diego as starts rise, demand drops

San Diego: The crest of the three-year boom
seems to be passing. Builders now fear Navy
plans to build 1.000 Capeharts (priced at
$16.200 plus land) will produce another indi-
gestible glut of homes like the one the gov-
ernment foisted on the city during the Korean
war (Nov., ’52, News).

For the last year, San Diego has stood out
as a hot market amid housing’s general slump.
Builders from other cities, especially Los
Angeles, have been moving in. But now that
starts are rising sharply, demand for new
housing—as reflected in population increase,
industry hiring plans and vacancy rates—is
beginning to fall.

Warns Executive Vice President Charles A.
Taylor of the local NAHB chapter: “Tt is
possible that we can build ourselves into a
temporary oversupply, and that can be very
costly, even ruinous, to the builder who has
not geared his operations accordingly.” Adds
Taylor: “T've never seen so much on the
boards. And four more builders from out of
the area are coming in with tremendous
plans.”

Builder Dick Shattuck concurs: “If these
projects are built, I'm afraid we're going to
be overbuilt.”

These figures bear out builders’ worries:

e Starts are up one-third over the first half of
last year (6,806 vs. 5,112). Rental construction is
up nearly 100% (1,704 units vs. 752).

@ Population growth is slowing. It was up almost
20,000 persons, from 425955 to 445825 from
June 30, 1956 to June 30 this year. But 11,000 of
the gain came in the last half of '56, only 8,600
through mid-1957. This dovetails with word from
Convair that 8,000 of a planned 9,000 employes
for its new missiles plant on Kearny Mesa are
already at work and housed. Aircraft (and mis-
siles) is San Diego's biggest industry.

e In the second quarter of this year, according
to a survey by Statistician C. Blake Ross of the
city planning department, builders, for the first
time recently, were starting houses faster than the
number of occupied homes in San Diego was
rising.

With land prices up sharply in the last
three years (from $2,000 to nearly $6,000 an
acre), cheapest new homes now sell for
$12,500. Most tracts are in the $15,000 to
$19,000 bracket, but Builder Ken Glabebrook
reports demand ‘really good™ for his houses
at $31,000 to $33.000,

Builder Stan Scott., regional NAHB vice-
president, calls demand “not quite as heavy as
it was.” He noted that classified ads in local
papers for apartments to rent have shot up
from 6" to 1%3 columns.

Pittsburgh: Better design and more sales
effort are paying off. “Cautious optimism
prevails,” reports Executive Secretary S. P.
Parisi of the local home builders. Starts may
be off 15 to 20% from last year, but Parisi
says dollar volume should be down less be-
cause builders are selling bigger houses.
“Almost all are $20,000 and up. Those who
offer sharp design are faring well.”

Split levels are the best sellers in all price
classes. In the fast-growing eastern suburbs,
Sampson-Miller is ahead of its 1956 pace.
“New designs are doing the trick,” Harold
Sampson says. “The tri-level is the best bet.
The old standbys are not moving. Sales of
two-story houses and bungalow types are
falling off. Though Sampson sold 21 split-
levels at over $20,000 in the last three weeks
of September, it has done best this year in
the $14,500-17,000 bracket.

Builder Edward M. Ryan. who also ex-
pects to top last year's volume, says the
“magic formula” is a four-bedroom, two-bath,
two-car-garage split level—and improved
selling. “We've simply worked harder,” he
says. “Where we used to dismiss a prospect
if he seemed hard to sell, now we knock our
brains out helping him solve his problems,
whether it's financing, location or whatever.”

Chicago: Home building has continued on
an even keel since March in the six-county
Chicago area. Myron H. Fox, president of

continuwed on p. 49

Ft. Worth: competition brings best homes yet to ’57 parade

If Ft. Worth was typical, National Home
Week found builders across the nation meet-
ing their more and more competitive sales
market by building the best houses in years.
The 21 homes (price range: $15,900 to $30.-
000) in Ft. Worth's parade of homes (photo
above) drew crowds, too—75,000 by builders’
count. A circus tent of exhibits (foreground)
was the main entrance. Behind it, in a smaller
tent, cartoon movies kept children entertained
while parents house-shopped.

More space for the money seemed to be

the keynote. One house, by Thomas Buckner,
had 1,800 sq. ft. for $17,500, including lot.
Builder Orein Browning offered 1,513 sq. ft.
for $15,900. Other notable features: 1) un-
usually atractive kitchen-family rooms, 2)
glamorous oversize bathrooms with more
storage areas and better hardware than is
usually found in builder-homes, 3) better
storage throughout the house—larger closets,
built-in drawers and shoeracks, 4) attractive
patios, 5) offset garages permitting bigger
garages on narrower lots, 6) oversize garages.
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SCHOLZ HOMES ANNOUNCES!

0 100% financing for model display
homes for one year.

@ Display furniture at nominal rentals.

Promotional program I|layout and
supervision that has steered
dozens of projects to outstanding
sales records.

TYPICAL SCHOLZ HOMES
BUILDER DISPLAY MODEL GROUP

) R B o Tt b S T BT e

THE IMPERIAL WOODS DELUXE THE VALLEY BROOK THE MONTICELLO THE MONTCLAIR

Now it is possible for builders of limited capital but with available land to
carry forward a large scale sales program without the necessity of investing
cash and working capital in the model display group—the first requisite to a
successful sales program.

In addition to supplying a beautifully varied model group embracing the
impeccable quality of the nation's most celebrated designs, Scholz Homes
further fosters its builders’ successful operation by providing complete con-
struction and permanent financing as well as land development assistance in
situations of merit. WRITE, WIRE OR PHONE FOR COMPLETE INFORMATION

America’s most exciting homes the quality. .. the design... sells itself.

S CroH O o H O M E S |I'M C.

Main Offices: 2001 N. Westwood - Toledo 7, Ohio « Phone: FR 1601 « « - Plants: Toledo, Ohio « Wilmington, Del. « Kansas City, Mo. - Baton Rouge, La.
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LOCAL MARKETS:

continued from p. 47

Bell S&L Assn., puts the figure at about 3,000
units a month, Bell's data shows starts
totaled 21.638 through August. which repre-
sents about a 25% decline from the same
eight months last year.

A fourth big mobile builder has entered
the Chicago market. Huber Bros., Dayton
prefabber, has opened a 531-home tract in
Arlington Heights on the northwest side. Tt
is just east of a new 559-home project by
Winston-Muss of New York, which will also
have a 100-store shopping center. (Other
newcomers: Centex Construction of Dallas,
F&S Construction of Phoenix.)

David Muss says builders’ best sales bet
is to upgrade, because buyers’ tastes have
risen along with their incomes. As a result,
he says the market is better above $17.000
than below. Chicago buyers astound him
with big cash down payments. “Quite a few

have 50% and some even pay all cash.”
he says.
Miami: Starts of new houses in Dade

County this year are down slightly but starts
of rental units have more than doubled.
Seven-month figures from the Bureau of
Business and Economic Research. University
of Miami, show 7,354 starts of one and two-
family units, down 7.2% from the first seven

MARKET BRIEFS

FHA grows a backlog

FHA is in another processing jam.

At mid-month, FHA offices in city after
city were from a month to nine weeks be-
hind in handling applications. Mortgage men
reported Philadelphia eight weeks behind.
Florida and Georgia offices seven to eight
weeks, Washington nine weeks, Boston a
month to six weeks, Cleveland six weeks.

To cope with the sudden crisis, FHA told
20 of its 71 insuring offices to go on over-
time schedules, work six days a week. In
Washington, D. C., it approved use of fee
appraisers.

“Two weeks should be the maximum pro-
cessing time,” warns Vice President Robert
M. Morgan of Boston’s Five Cents Savings
Bank. “Otherwise you kill sales. FHA is
effectively cutting down realty transfers.”

What caused the backlog—the agency's
first since 19547 Total FHA applications,
hovering around 48,000 since April, spurted
to 57.500 in August. They slipped to 55,047
in September as applications for new units
fell 14%. Applications on existing houses are
up 1009 in some cities. Equally important,
say officials, budget cuts imposed by Congress
had forced FHA to slash its field force. De-
troit. FHA’s busiest office, is an extreme ex-
ample: a year ago it had 110 employes. Lay-
offs and resignations have trimmed the staff to
70. In Philadelphia, Mortgage Banker W. A.
Clarke comments: “The salary scale is so low
they haven't been able to replace people.”

In Washington, FHA is allowing use of fee
appraisers only on existing houses. Lenders
can pick fee appraisers from a list of eligibles
if would-be buyers will pay $25 extra in ap-
praisal fees to speed processing of their
papers. FHA planned to take another look
Nov. 1. If the backlog is down to normal
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Dayton prefabber starts first Chicago tract

months last year. Apartment unit starts rose
110.4% in the same period. from 2,233 to
4,698. Combined figures show an 18.6%
gain in all starts.

Boston: Lack of land, not lack of mort-
gage money, is the builder’s big stumbling
block in metropolitan Boston.

And the land shortage is deliberately
rigged against home builders, cries Charles
R. Bragg, managing director of the local
home builders. “Transportation has been un-
able to keep up with building and we can't go
out to the distant towns where there are no
zoning problems. The belt beyond Welle-
sley has had a terrible reaction, and the
town fathers have set up an iron curtain of
zoning where logically the next houses should

£0.”
Adds Builder Charles P. Piper: “Most
small builders don’t have one lot ahead.

We're building now in towns with no public
sewer lines. The townspeople don't want new
homes to burden their schools, so planning
boards are stalling. They'll turn you over to
the board of health, and the board of health
says your land isn't right for a sewage dis-
posal system. High bonds are required of
builders, high enough to hamstring the little
guy”

Starts are down about one-third this year.

levels (two to three weeks), then all work will
go back to staff appraisers.

Officially, FHA has always considered fee
appraisers undesirable except in special cases
(like its new program to get FHA into small
towns, Oct. News). Main reason: FHA fears
private appraisers may find themselves in a
conflict of interest as they appraise houses
being sold by brokers or builders with whom
they have ties.

FHA didn't shift appraisers to Washington
from other offices because the shortage is na-
tionwide. One reason: the average FHA ap-
praiser makes $5,540 to $6.250 a year, much
less than he could make in private business.

Rental boomlet (cont’d.)

Evidence of rental housing’s comeback
keeps piling up. In fact, the upsurge seems
even stronger than it did three months ago
(Aug.. News), Items:

e In the Los Angeles area, permits for
multiple-unit buildings for the first seven
months this-year are up 51%.

® Around San Francisco, rental permits
are up 37%, now account for nearly a third
of new housing, according to an FHA study
based on BLS data. One reason for the gain,
says the Bay Area Real Estate Research
Committee, is the lowest vacancy rate since
1950: 1.1% in FHA-insured apartment units.

e In Milwaukee, the boom is confined
chiefly to duplexes and four-unit buildings.
Permits for duplexes in Milwaukee County
in the first eight months this year totaled
1,170, up 16% over the same period in 1956.
And 1,065 permits for apartment-house units
point to the highest rate of rental building
since 1950’s all-time peak.

e BLS data for the first four months this
year (latest available) shows starts of five-or-
more-unit apartments were up 20%: starts of
two-to-four-unit housing were up 4%; one-
family starts were off 18%.

Permits are off 38% for the first eight months
(5.170 vs, 7,143 last year). Most popular
price bracket is $15,900 to $17,900. Worst is
the lowest range; buyers who want them
can't qualify for loans.

Most builders faring well have upgraded
their houses, built from 20 to 40 a year. The
big exception is Campanelli Bros. who will
build 1,100 this year, in several towns.

Phoenix: Greatest impetus to home sales
—of all things—is a shift in huge air masses.
In recent summers, cool, moist air from the
Gulf of Mexico has moved over the moun-
tains down to this hot desert area, producing
heavy rainfall and high humidity. Intense
irrigation adds to the effect.

Result, says H&H Correspondent Dorothy
Jane Esser, is that “People who have lived
in air-conditioned Phoenix houses for years
are shopping around for better air-conditioned
houses. Evaporative coolers no longer work
in the July-August humidity. Buyers demand
more efficient units with the low operating
costs of evaporative units. This means the
builder must have his three-bedroom house
engineered for a two-ton unit that will cost
only $20 to $30 a month during the worst
of the summer. And people demand design
changes: the big picture window is out; over-
hangs must be much wider.”

Middle-income housing: is
the issue real or phony?

comtinwed from p. 45

family homes. Under present financing,
single-family homes are all the middle-income
market around big cities is likely to get.

In a lot of cities, experts of varied persua-
sions agree there isn't any middle income
housing problem at all: Atlanta, Los Angeles,
Washington, Detroit, Milwaukee, and Seattle,
for instance.

All this is no comfort to the $70-a-week
Manhattan office worker who finds a one-
room apartment in a good East Side Man-
hattan neighborhood costs from $125 up.
Middle income housing is nmot a completely
phony issue. There is just enough real prob-
lem so building men will ignore it at their
peril. But middle-income housing is being
advocated with irrelevant statistics, loaded
surveys and endless repetition of the unsup-
ported (and unsupportable) cry that middle-
income families are “totally ignored.” Mid-
dle-income housers are still disguising a big
city muddle as a national problem.

The danger is that a legislative solution
for problems of a few metropoli may be
given national scope. If this happens, hous-
ing markets will surely be disrupted—need-
lessly. Hoping to forestall such developments,
NAHB is taking the right tack in trying to
get FHA’s rental housing program going
again.

Even in big cities, lack of middle income
housing is a symptom of the trouble, not
the root cause of it. For basic causes, you
have to dig deeper—to inflated land values,
inequitable tax assessment, lack of housing
code enforcement, bootleg profits in slums,
racial ghettos, rent control, municipal corrup-
tion.

Middle-income houing proposals are only
a poultice. They leave untouched the under-
lying forces which have made so many cities
sick.

NEWS continuwed on p. 51
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General Electric Thinlines

Help Nashville Builder

Sell Houses

¢We wanted an air conditioner thin
enough to fit neatly through the wall yet
powerful enough to cool a whole house,™
says John Wilson, builder of the Thomp-
son Lane Park Project in Nashville.
“That's why we decided on General Elec-
tric Thinfines.

“Thinlines sure helped us sell houses!
Better than 90%; of our customers wanted
them. And they could be included in the
FHA or VA mortgage.”

Mr. Wilson found that just one 1-hp
Thinline (10,500 BTU's) could completely

air condition an 800-square-foot house.
In his larger homes just two Thinlines
were needed.

Consider compact, powerful Thinlines
for your next job. They're so thin they fit
casily almost anywhere—in windows or
right through the wall. And there’s no
plumbing or ductwork needed.

Thinlines come in Y3, %, 1 and 1% hp
models. See your General Electric Room
Air Conditioner retailer for full details.
General Electric Company, Appliance
Park, Louisville 1, Kentucky.

Progress /s Our Most Important Product

GENERAL &

&3 ELECTRIC

On the inside there's no unsightly overhang because the Thinfine is only 1614 inches
deep. And the Thinfine’s smart, trim styling blends neatly with any décor.

fi

THQMPSON LANE P_ARK
a7 bt Gl 500
2 AIR CONDITIONED
E.P. WILSON & SON

AL 6-4809

Leave an opening about 27 inches
wide, 23 inches high to install General
Electric Thinline through wall.
Adapter kit makes it easy.

z24

A - ‘|
Slide the Thinline in later. Six screws
make a strong and weather-tight seal.

grille looks well with the building—
keeps its good looks for years.
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THIS NEIGHBORHOOD FAILED:

continued from p. 49

1

Waverly, a 75-year-old former village of cheap houses. dete-

riorated to rockbottom slum by 1950 (left), even though the steeple of St. John's Episcopal

Church preserved a half-dingy dignity amid surrounding blight.

The 23-acre neighborhood,

2 mi. north of Baltimore's city hall, became one of the nation's first federally aided redevelop-

ment projects.
several recreation centers (right).

URBAN RENEWAL:

It cost over $1.5 million to rebuild, now contains 24 apartment buildings

Neighborhood identity saved one area

from blight, lack of it rotted another

When Baltimore’s earnest, eloquent James
W. Rouse speaks on urban renewal, experts
listen with respect. Mortgage Banker Rouse,
43, is an expert’s expert. He was first chairman
of the citizen advisers
for Baltimore's pioneer-
ing efforts at rehabili-
- tation. He helped found
the city's celebrated
Fight-Blight Fund. As
a member of MBA's
board of governors, he
has headed committees
on minority housing
problems, He was
chairman of the HHFA
advisory subcommittee
whose report to Presi- -
dent FEisenhower in ROUSE
1953 led to putting the words “urban re-
newal™ and their broader concept of attacking
slums into the Housing Act of 1954.
Probing into the essence of what makes
some parts of cities decay, while others grow
old seremely, Rouse has decided the critical
influence is neighborhood identity.
Neighborhood identity is old jargon to
planners, but in redevelopment’s rush to blast
old neighborhoods off the map and replace
them with massive modernity, has its vital
role been overlooked? Rouse fears so.
“Many efforts so far” at renewal, he con-
tends, have “failed for having failed to create

Walter Daran

THIS ONE DIDN'T:
Waverly and just 3 mi. from Baltimore's center, was protected by natural boundaries like a
railroad and a park. Able to maintain its neighborhood identity despite problems of density
and bad zoning similar to Waverly’s, it survives as a lower middle class area of well-kept, old-
fashioned houses (left) or neat, if bleak, newer ones (right).
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neighborhoods”—identifiable  neighborhoods
“given shape and definition by natural bound-
aries like parks, playgrounds, schools, hospi-
tals, public buildings and, most important of
all, highways. . . . The same is true of re-
development and public housing projects.”

In such Gargantuan rebuilding, Rouse
argues, “the city is out of scale with the
human being. He has no sense of capacity to
deal with problems as he sees them. He's
lost, his family is lost in overwhelming
sprawl.”

Good neighborhoods, Rouse warns, “must
be protected from the bad apples in the barrel
(i.e. nearby slums) because the worst infects
the good—and it is bound to spread without
any fire stop.”

In two recent talks, to the conference on
highways at Hartford and to an ACTION
workshop in New York, Rouse has illustrated
his thesis with the story of two old villages
that became part of Baltimore (see photos).
“Waverly had no natural protection from the
slum force of the city. Its streets fit the
Baltimore street grid. There were no buffers.
In time, you couldn't find Waverly. Because
the houses were older and cheaper, they be-
came occupied by lower-income families.
Gradually, they deteriorated.” By 1948,
Waverly was sunk. It was one of eight slums
marked for Baltimore's first redevelopment—
at a cost of $1.5 million.

4
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Hampden, a former village of the same antiquity, only a mile from

NEWS

Hampden, on the other hand, is a “topo-
graphic island.” A deep cut to the east and
south became a city park. To the west, a
ravine carried a highway and main railroad
which served the old factories that gave the
village birth. Hampden's 75 year old homes
are “as aged as some of Baltimore's worst
slums.” The area is “overbuilt with brick
row houses, pockmarked with spot commer-
cial zoning” and, for years, has been occu-
pied by low and lower-middle income fami-
lies. “But Hampden is no slum. It is not
marked for demolition nor, despite spots of
poor maintenance, is it regarded as blighted.”
It is a neighborhood with pride enough to
count its war dead and build a monument to
them. It has its own churches, shopping
street, community life.” Had it not been pro-
tected by natural topography Hampden, as
the oldest and lowest income area in its part
of the city, would surely have been infected
by the soullessness and hopelessness which
spreads through the inner-city, killing residen-
tial communities.”

PUBLIC HOUSING:

PHA builds pilot project
of scattered prefabs

Public housers are trying prefabs again.

They've been used before—notably during
World War 2. And Knox Corp., the Georgia
prefab firm, built a small project at Waynes-
boro, Ga. in 1951.*

Now, with PHA in Washington keeping a
close watch, a pilot project of 20 units of
prefab public housing is rising in Cedartown,
Ga. (pop. 10,200).

The units—brick veneer, single-family and
duplex with one, two and three bedrooms—
are going on seven scattered sites. PHA has
decided to experiment more with Chicago's
idea (May 54, News) for thus dodging pub-
lic housing’s much criticized institutional look.
Moreover, PHA figures that scattering units
around a community will reduce their impact
on public services and make their eventual
sale easier.

The program has influential support—
notably from Sen. Homer Capehart (R, Ind.),

_ of the Senate banking committee.

The Cedartown units were engineered by
National Homes. PHA says they will cost
just under $9,938 per unit, including some
administrative overhead plus a niggling $449
per unit for land and site improvements.

Shakeup of New York
housing authority asked

Charges that many of New York City’s 85
public housing projects are becoming slums
through mismanagement have been confirmed
by the city administration itself,

City Administrator Charles F. Preusse has
completed an investigation of charges made
by the New York Daily News (April, News),
concludes that most of them are true. His
recommendation: a top-to-bottom reorganiza-
tion of the housing authority. He proposed
specifically that the present five-man board
(with four non-salaried members) be replaced
by a three-member board, all of them paid to
work full-time. He also suggested naming
a citizens’ advisory board and abolishing the
post of executive director in favor of a gen-
eral manager hired by and responsible to the
authority chairman.

(Preusse recommended in a preliminary re-
port last June that the private police force
continued on p. 54

® Discovering, Peter Knox once charged, that
“restrictive PHA rules” made it cost $1,818 more
per unit than nearly identical Knox prefabs built
there with private financing the same year.
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New Armstrong Cushiontone Roof Deck contributes to the lusurious appearance of the open-
beam interior in this model home. At the same time it helps keep the room quiet and peaceful,

New Armstrong Cushiontone

sound conditions

Here’s a new material that makes the popular
open-beamed home easier to sell than ever hefore.

New Cushiontone Roof Deck gives you the
dual sales appeal of distinctive open-beam ceil-
ings and the modern comfort of sound condition-
ing. The luxury look and extra comfort these fea-
tures add to your homes help convince prospects
that your home gives them more value for their
building dollar. What's more, the casually beau-

tiful Full Random pattern of sound-absorbing
perforations is still another selling feature in your
tavor. Properly merchandised, a Cushiontone
Roof Deck home can be the biggest building at-
traction your area has seen in years.

Armstrong Cushiontone Roof Deck is an excep-
tionally strong material made of multiple layers of
2" asphalt-impregnated fiberboard. It provides
roof deck, complete roof insulation, vapor bar-
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COMPLETE EFFECTIVE
ROOF INSULATION VAPOR BARRIER

STRONG FINISHED
ROOF DECK ACOUSTICAL CEILING

New Armstrong Cushiontone Roof Deck is a 4-in-1 material that provides
roof deck, insulation, multiple vapor barriers, and finished acoustical ceiling
in one fast, simple application. It needs only beams to support it and built-
up roofing to weatherproof it.

Roof Deck
open-beam interiors

riers. and finished acoustical ceiling in one mate- able in 2’ x 8 panels, 2” or 3" thick.

rial and in one application. Cushiontone Roof Send for free twenty-four-page booklet that
Deck is prefinished with two coats of washable gives full details on how to build with Armstrong
white paint and will absorb more than half the Cushiontone Roof Deck. Write to Armstrong
noise that strikes the ceiling surface. Tt is avail- Cork Company, 3911 Sixth Street, Lancaster, Pa.

'
/

\A)‘m strong BUILDING MATERIALS

Temlok® Roof Deck Temlok Sheathing Temlok Tile Cushiontone® Ceilings
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around the city's projects be doubled. So the
authority assigned former Police Commissioner

Arthur W. Wallander to study ways of im-
proving its 236-man force. After six months,
Wallander reported that 250 more patrolmen
plus a “hard-hitting and uncompromising at-
tack™ are urgently needed if housing authority
property and tenants are to be protected.

Preusse pads his final report to Mayor
Robert F, Wagner with praise for the auth-
ority’s planning and supervising work. But
he cites these instances of poor management
and maintenance: 1) property deteriorates; 2
maintenance jobs pile up; 3) undesirable
families get into projects creating a hard-core
of problem tenants; 4) project facilities are
not adapted to changing tenant (i. e. race)
condition; 5) There is no counselling service
on race relations. Preusse had previously re-
ported that the city’s 90,000 public housing
units (housing 350,000 persons) produced a
notoriously high rate of violent crime, van-
dalism and race trouble.

The Daily News, which put eight reporters
on the story for two months, says it likes the
Preusse report. But it questions whether the
city can ever solve its problem without taking
public housing out of the welfare field (i.e.
throwing out 50,000 tenants who are on re-
lief) and evicting tenants who misuse and
abuse authority property.

Robert K. Christenberry, Republican candi-
date for New York mayor (opposing Wag-
ner). had another idea: put the city's public
housing into the hands of experienced, pri-
vately-owned realty management firms on a
contract basis.

How Levittown disproves
the cynical prophets

How true is the much heard charge that
new suburban developments are slums of the
future?

The fear is only foolish fancy if Levittown,
L. 1. is any criterion. When Builder William
Levitt started building his basementless houses
on 7.3 sq. mi. of Long Tsland potato fields in
1947, critics said a new slum was aborning.
Instead, ten years later. the houses look bet-
ter than they did when first built.

Levittown. too. is vastly improved. Thanks
go partly to the builder’s foresight, partly to
changes in the composition of the 82.000
people who live there—and to their urge to
improve their 17.447 houses. The area started
as a homogenized town of veterans who
rented homes valued at $7.000 to $8.000. To-
day, nearly all families own their homes—
valued at $10.000 to $20.000—and the owners
vary widely. Among them are three Negro
families who have moved in with no disturb-
ance like what happened recently in Levit-
town. Pa. (Sept.. News). Last month, the
community celebrated its 10th birthday with
a three-day party.

Trees and home improvement account for
much of Levittown's growing pulchrittude.
Few houses are what they started out to be—
and Levitt can claim his share of credit for
this. Though they were built around a few
basic floor plans. they were well landscaped
(Tevitt’s father insisted on this. luckily) and
they were designed for easy improvement.
Mrs. Janet Abu-lughod. researcher for AC-
TION. has pointed out that 85% of the ex-
pansion-attic houses in Levittown were two-
bedroom homes originally but 66% now have
three or more bedrooms. “The owners trans-
ferred undesired housing into one which
matched exactly consumer preference as ex-
pressed in attitude studies for many years.
The expandable house is . . . one part of the
solution to meeting consumer preferences.”

continued from p. 51

Noel Clark

STENOTYPIST RECORDS,

NEWSHENS LISTEN AS DELEGATES AIR THEIR VIEWS

SECOND WOMEN'S ‘CONGRESS’:

Builders and plumbers, look-alike homes,
picture windows get verbal roasting

A second annual women's housing confer-
ence, held last month in Washington, picked
up where the first left off and got down to
specifics.

The 100 bright young housewives agreed
right away that 1) plumbers give them the
fits and 2) most merchant builders give them
ugly. over-priced houses.

The women voiced more criticism of to-
day’s new houses than did the 103 who took
part in last year’s meeting. That may be
because the groups were rather unlike.

Last year’s widely publicized Women’s Con-
gress on Housing was sponsored by HHFA
(H&H. June). The women picked (by Asst.
HHFAdministrator Annabelle Heath) as a
“representative cross-section” of US house-
wives averaged 40 years old. Asked what
they wanted in a $10.000 house, they agreed
on about $25,000 worth of adequate wiring,
(but few appliances). 1'% or 2 baths, a rear
kitchen. family room plus dining room plus
living room, and primarily lots of space—all
on one floor on a big lot under big trees.

Wanted: more technical information

This year’s “Congress on Better Living” was
sponsored by McCall's, which picked its
“representative cross-section” from among
22.000 winners of the magazine’s design con-
tests. The 100 women averaged about 31
years old; most are mothers of small children.
Their husbands earn about $7.000 a year,
and 89% own their own homes. McCall's
argues these relatively well-informed house-
wives could best express the views of US
women.

Panelists surprised building trades observers
with their construction vocabulary and thirst
for technical information. Phrases like “mo-
dular construction” rolled off their tongues
Nearly all ten tables of ten panelists berated
builders and manufacturers for not giving
home buyers manuals such as aufto buyers
get. They asked for charts on wiring, heating
and plumbing.

“You mean you'd actually go and oil a

pump?” a startled trade association man
asked.

“Why not?” said Mrs. John S. Parsons of
Waterville, Me. “We're used to oiling sewing

machines, and they're just as complicated.”
Builders have ‘no imagination’

Other panelists said they couldn’t learn
what they wanted about heating or plumbing
systems without “browbeating” the home
builder.

Most panelists vowed they will go to archi-
tects to have their next houses designed.
Their complaints: “Builders have no imagina-
tion.” “They knock down all the trees.”
“Builder houses are too repetitive,” and
their tracts are “just a parking place until
you can get into something better.” Plumbers
fared worse: “They're dirty, they take a long
time and they charge a lot.” “Feed them to
the lions. They're dirty, incompetent and
inexperienced.”)

Specifically, the women said they want:

Bathrooms with higher tubs to make it
easier to wash both tots and bathtub toy
trays. In any case, second bathrooms were
preferred to “one superbath” and new
Kitchens.

More light in all rooms except bedrooms,
particularly overhead light, spotlights in
dining rooms and baths, strip wall outlets.

Kitchens with U and L shapes (greatly
preferred to hall or wall types). Built-in ap-
pliances because they save work, look better
and are safer. (Last year’s panel scorned
built-ins as a waste of money.)

Windows should be of normal size—rarely
“picture windows” or casements, or narrow
as often used in bedrooms.

Other preferences: a down payment for a
new house rather than a new car; a better
kitchen over air-conditioning: split-levels or
“modern” ranch houses rather than “roman-
tic” or “gingerbread”™ design.

NEWS continuwed on p. 59
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continued from p. 54

MATERIALS & PRICES:

Six months of stable prices foreseen;
‘not a time to build up inventories’

Prices on most key building materials probably will be no higher in the first
quarter of 1958 than they are now—perhaps lower.

The meaning to home builders: buy for present needs only.

Economic advisers to Los Angeles’ Building Contractors Assn. caution: “This
is not a time to accumulate inventories.” Len Haeger, Bill Levitt’s technical
director, agrees. So also do Dave Slipher, head of William Zeckendorf’s new
home building operation, and Economist Miles L. Colean.

BCA’s advisers make one exception: if a builder forsees that any single item
in his area will be in short supply or will be affected by a wage increase before
1958, then he should buy now.

Best buys for builders continue to be lumber and plumbing equipment.

The well-publicized slide of lumber prices (off 5.2% in a year on BLS’ index)
has tended to obscure the equally significant drop in plumbing equipment prices
—off 3.8% in the same period.

This drop is a simple result of keen (sometimes cut-throat) competition.
Demand is off because of the drop in starts. And the industry has had a big
increase in capacity as new firms have entered the field and old-line producers
have expanded.

Price cutting is common. Wholesalers ignore suggested price lists, negotiate
much lower prices directly with builders and plumbing contractors. Says Joseph
A. Grazier, president of American Radiator & Standard Sanitary Corp., biggest
producer in the business: “There is almost chaos in the market on prices.” Other
manufacturers agree.

Other downward currents: prices on heavy sheet glass (used only in home
picture windows and commercial construction) were cut 5 to 16% by domestic
producers to compete with foreign imports; copper prices have slumped to a
414 -year low.

Cement prices, up consistently in recent years, will not be changed in the last
quarter. Four big producers announced they will hold the line. Other firms are
expected to follow suit.

There are still some upward price pressures which the wise home builder
will watch.

Johns-Manville has boosted prices 10% on all asbestos fibre. This foreshadows
higher prices on asphalt tile, some insulating materials, asbestos siding and
roofing. Railroads are already talking of another 3% freight rate increase to add
to the 7% just won (Sept., News). Motor carriers, who put a 5% increase into
effect last spring, are adding 7% more in many parts of the country to match the
railroad hike. Truck freight rates do not have the overall effect of a rail rate
increase on home building. But they can have much impact in localities largely
dependent on trucking.
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BOECKH INDEX of residential building costs
dropped 0.1 point in September—first dip
since September 1956. Col. E. H. Boeckh
attributes it to minor declines in lumber prices
and in plumbing and heating equipment. He
predicts materials prices will remain stable
through the winter with any drops offset by
automatic wage hikes.
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BLS BUILDING MATERIALS price index con-
tinued down in September, reaching 130.9—
off 0.3% from the adjusted August figure and
from September 1956. BLS attributes the
slide to falling lumber prices—off 0.8%—
and plumbing fixtures—off 0.1%. Other
prices are stable, except concrete ingredients
—up 0.2%.

Home Improvement Council
plans $2 million campaign

Two contests for home owners are the big
guns in an ambitious promotion program
planned for 1958 by the Home Improvement
Council, permanent succcessor to Operation
Home Improvement (July, News).

In the first contest, home owners will
be asked to tell in 2§
words what their No. 1
fixup project is. Best
entry will win about
$25,000. Entrants must
send in check-lists
showing their remodel-
ing needs. In the second
contest, entrants will be
invited to submit evidence of improvements
actually made. HIC Chairman Fred C.
Hecht, general merchandise and retail sales
manager of Sears, Roebuck & Co., says
$500,000 has been budgeted for the two-part
contest,

HIC’s predecessor, OHI. had trouble rais-
ing $175,000 last year. But HIC's tentative
budget for the year totals a whopping $2
million. Other items:

Advertising ... vcieneces emnsmay o $750,000
Membership solicitation. ............ 100,000
ACMIMIBITATION .. oiaiaisielaisisisisieisint 100,000
Promotion materials. ......c.cc0cuaan 150,000
Mailings to members.........euonas 150,000
BeBeurchl ....c. cov o woe smeisisninioie scaiars 150,000
Training, public service materials. . ... 100,000

HIC has barely begun its money-raising
drive but Executive Director Don Moore
says HIC “is assured of enough to run the
basic mechanics,” adding: “we’ll have $§1
million by the end of the year.” Most is
expected to come from Sears and other basic
suppliers, at the rate of 1/100 of 1% of
sales volume in home improvement business.
Local HIC members will pay $25 to $50
fees. Only members can use the new HIC
seal (shown above).

The campaign got a major shot in the arm
last month when Better Homes & Gardens,
Successful Farming, Kitchen Ideas and Home
Modernization Guide (combined circulation:
6% million) decided to bind the HIC contest
entry blanks into forthcoming issues.

MATERIALS BRIEFS

Research studies planned

FHA has hired Building Research Advisory
Board for six more studies of home building
standards and techniques. Cost: $59.820.

The new research comes out of the
$300,000 Congress gave FHA last year for
technical studies. BRAB, a division of the
National Academy of Sciences. has already
completed four studies (April, News) costing
$42,500.*

BRAB is to complete its six new studies
by Sept. 30, 1958. The results will be used in
guiding FHA in establishing criteria for its
new Minimum Property Standards. The
studies will cover:

1. How much lumber must be treated with
preservatives to balk termites? BRAB previously
recommended that treated lumber be required
only when decay is a danger. But wood preserv-
ative producers complained that this is too little
protection. continued on p. 61

* These covered grade boards in absorption
trenches, sewer pipe sizes, inverted crown streets
and a double bituminous treatment for streets.
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Basements like babies

/
need CONSTANT WATER PROTECTION!

Babies and basements have a lot in common. Both need water
protection! Basement water protection must be permanent and
constant in nature. Since coatings eventually peel, flake, chip,
crack or wear off, the only lasting method is to make the
foundation and floor water-repellent all the way through. Do
this by using Medusa Waterproofed Portland Cement for the
concrete itself when it’s poured concrete construction. If it's
a masonry type foundation, then Medusa Water Repellents
should be used in the block, in mortar and as an exterior plaster
coat. In this manner you make the wall and floor a solid water-
repelling mass. 1f Medusa Waterproofed Gray Portland Cement
is unavailable use Medusa Waterproofing Paste or Powder with
any portland cement . . . you'll get the same results. Write
for our complimentary A.LLA. File No. 3-A-10.

®* CONSULT YOUR ARCHITECT

MEDUSA PORTLAND CEMENT COMPANY e P, O.Box 5668 @ Cleveland 1, Ohio

WHITE « WATERPROOFED WHITE « GRAY * STONESET « SALES OFFICES: Clevelaond, Ohio * Chicago, |11
WATERPROOFED GRAY » AIR ENTRAINING * BRIKSET » Toledo, Ohio * Pittsburgh, Pa. » New York, N.Y
HIGH EARLY STRENGTH + WHITE TILE GROUT CEMENT « Milwaukee, Wis. + Baltimore, Md. * Paris, Ont.

OVER S I XTY-FIVE YEARS O F CONCRETE PROGRESS
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2, What physical and thermal properties
should be required in warm air heating and air
conditioning ducts? FHA wants particular em-
phasis on new materials.

3. What materials are acceptable for use in
residential sewer lines? Again FHA is interested
in new materials which manufacturers have re-
commended.

4. How effective are waterproofing agents
added to concrete before pouring in slab-on-
ground construction?

5. Are moisture barriers needed in slab con-
struction?

6. What should be the standards and what are
the structural problems for sound slab construc-
tion? This study is particularly significant since
California home builders have strongly protested
the slab requirements in the proposed MPS book.

Plastics code adopted

A chapter on plastics has been added to
the Uniform Building Code of the Interna-
tional Conference of Building Officials—but
not without a fight.

The new chapter lets local building offi-
cials approve specific plastics for limited uses.
The drafting committee purposely avoided
rules specifying particular plastics. Reason:
so many plastics are already in use it would
be unwieldy and, moreover, soon out-of-date
as new materials come on the market.

ICBO reports that nearly 900 cities now use
its Uniform Building Code—43 of them
adopting it in the past year.

How one builder cuts costs

By buying LOF Thermopane through Sears
Roebuck’s commercial sales department,
Builder Bob Schmitt of Berea, Ohio says he
gets double glazing 25% cheaper than he can
through local glass distributors.

Schmitt also buys copper tubing, iron pipe,
plumbing fittings and vinyl wall fabrics
through Sears, finds prices lower than through
usual distribution channels. Example: he was
paying $3.50 to $3.75 per sq. yd. for vinyl
wall coverings. Now, from Sears, he gets the
same fabrics for $2.90 to $3.30 per sq. yd.

Cement makers plan merger

Three middle-sized regional cement compa-
nies have agreed to merge into a nationwide
firm which will rank as one of the top six
cement producers.

Directors of Hercules Cement Corp. of
Philadelphia, Peerless Cement Corp., of De-
troit and Riverside Cement Co. of Los An-
geles have approved the merger. It is being
submitted to stockholders.

The merged company would have annual
sales of around $50 million (based on the
past record of the three firms) and capacity
of 18.5 million bbls of cement per year.

- L] L]

Johns-Manville Corp. and Bestwall Gyp-
sum Co. called off their proposed merger
(Oct., News). Their only explanation: it was
“not feasible at this time.”

Weather helps lumber prices

Lumber prices rose early in October—but
no one credits increased demand.

The real causes: 1) a month of no rain in
September kept loggers out of tinder-dry
woods; 2) heavy rains in October made dirt
roads in the woods impassable; 3) many
mills closed for the start of the hunting
season and 4) hundreds of small mills have
not been laying in a winter supply of logs
and plan instead to close for the winter.

Lumbermen say that with production so
far down and with little prospect of a change
this winter, there is a slim possibility of a $1
to $2M increase in prices this winter,
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LABOR:

Salesmen of three Seattle realty firms
organized by scandal-tinged teamsters

The big, powerful and scandal-tinged teamsters union has quietly started to
organize real estate salesmen.

Their first effort was successful and surprisingly easy. Three big Seattle real
estate firms gave in without a whimper, signed union contracts after 150 of their
175 salesmen threatened to strike. They thus became the first unionized real
estate offices in history (according to NAREB).

So far, teamsters have disclosed no plans to extend their drive beyond Seattle.
But the Washington Teamster, their state organ, gave this hint: “. . . In the
Seattle-King County area some 500 people have licenses to sell real estate.
Nationally the membership potential could range between 80,000 and 100,000.”

Seattle's organizing drive was ordered by West Coast Teamster Boss
Frank W. Brewster, a man convicted of contempt of Congress for refusing
to answer questions of the Senate rackets investigating committee.
bosses decide it can stand on its own feet

(supposedly in 1958). Thus officers are ap-
pointive. Brewster himself is president.

The organizing union is Local 154 of the
Trucking and Equipment Clerks and Clerical
Employes. It is in trusteeship until teamster

The drive opened last March with a statement by Don Ellis, the union’s
secretary-treasurer, that “working conditions in the real estate business are the
worst I have ever seen in an enterprise of this kind.” In August, the union
notified the three target firms—MacPherson Realty, Benton’s Real Estate and
Picture Floor Plans—that they had organized enough men to demand recogni-

tion. The contract was signed 10 min. before a threatened strike.

Wages, as such, had little to do with the salesmen's willingness to organize

and demand a contract.

Their main grievance: lack of control or voice in the North End Brokers Assn.,
a listing agency to which they give part of their commissions. Complained one
salesman: “It’s taxation without representation.”

The listing agency gets 1 to 2% of the 5%
commission on a house sale—half from the
broker and half from the salesman. The ori-
ginal listing broker also gets one-third of the
gross commission. After the broker deducts
10% for office management, the salesman gets

50% of what's left. In contract negotiations
salesmen asked 50% of the gross commission.
They also wanted a $300 base drawing ac-
count, health, welfare and pension plans plus
a six-day work week and a union security
clause.

They got much that they asked, though all the details of the contract have

not been made public.

Salesmen of the three firms will now get 50% of the gross commission received
by the broker after 10% is paid to holders of exclusive listings.

Salesmen will also get all benefits of the
teamsters health and welfare plan for $10.40
a month per man—paid by the company; a
six-day work week: four holidays; an allow-
able draw of $200 minimum per month

charged against commissions. They also won
a voice in “any changed multiple listing bu-
rean.” (Members of the listing service later
voted down a motion to expel the three union-
ized offices.)

Officers of the three firms seem much less upset about the teamsters’

success than NAREB leaders.

Said William MacPherson: “It may now be exactly the feeling of the industry,
but we hope the new contract will improve the quality of salesmen and cut

the amount of turnover.”

Said another officer: “Let's face it. We
were coerced into the contract. Nobody steps
into a situation like this voluntarily. But we

actually feel that in the long run it will be
good for our business. The real estate industry
can stand stability.”

Other Seattle brokers are convinced that if the real estate business becomes
solidly unionized, the cost will leap so high that commissions will jump from

the standard 5% to 7%.

NAREB has pledged to fight the teamsters in their next organizing effort.

President Kenneth Keyes of Miami calls unionization “a new threat to the

nation’s real estate business.”

Cries Eugene Conser, executive vice presi-
dent: “We highly resent the teamsters or any
other union attempting to inject themselves
into our profession. We don’t think the mem-
bers of our profession throughout the US will

take kindly to the idea, as against retaining
their membership in a professional organiza-
tion.” He calls the Seattle contract “ridiculous
and inconsequential.”

NEWS continued on p. 64




Alcoa gives aluminum storm

Alcoa is proud to be a member and
supporter of the National Storm
Window and Door Institute, Inc.




SHE-hele Be lo]0) - BE-M S 1 OOO,000 push

you can give your homes alook
of completeness and extra quality by
installing aluminum storm windows
and doors. Moreover, banks will ap-
praise up to 100% of their cost as part
of the mortgage package. Aluminum
storm windows and doors save fuel,
add comfort and, like all aluminum
building products, never need mainte-
nance. Make sure the brand you in-
stall carries the Alcoa Care-free label.
It’s a powerful sales clincher.

Right now, 40 million people are
being presold on building products
made of Alcoa® Aluminum, through a
million dollar promotion ... a tremen-
dous schedule on television and in
national magazines.

Any house you build can be more
Care-free. All you do is use these
heavily promoted Care-free aluminum
products with the Care-free Alcoa tag.
For complete catalog information
from leading makers of aluminum
building products, send your name
and address to:

Aluminum Company of America,
1969-L Alcoa Bldg., Pittsburgh 19, Pa.

Your Guide to the Best in Aluminum Value

ALCOA_ .

——

Ao
kwﬁ S NEW! “ALCOA THEATRE"

Exciting Adventure, Alternate Monday Evenings

WALL TILE HARDWARE

SHOWER AND TUB ENCLOSURES

SIDING

WINDOWS

These aluminum products complete the
Care-free picture.
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PEOPLE: James Lendrum quits Small Homes Council

to head architecture department at Florida University

James T. Lendrum, director of the Uni-
versity of Illinois’ Small Homes Council since
1949, has resigned to head the department
of architecture at the University of Florida.
He takes his new post in Gainesville, Dec.
10, after a trip around
the world.

Architect Lendrum,
50, is perhaps the in-
dustry’s No. 1 gadfly at
trying to improve home
building techniques by
cutting costs without
cutting quality. He has
made the SHC a major
center for research by
trade groups and gov-
ernment agencies. Three
years ago he turned
down an offer to be-
come chief architect for FHA .(it would have
meant a salary cut). He is a consultant to
House & Home. served recently on the ad-
visory committee to recommend new MPSs
for the FHA.

At Florida he will head a new research
group created for him to study building
technigues.

Daran

Walter

LENDRUM

Millspaugh named to new job
at Renewal Administration

The Urban Renewal Administration has
named a Baltimore newspaper reporter as
assistant commissioner for program planning
and development.

He is Martin Millspaugh, 31, a 1949 grad-
uate of Princeton University who has been a
reporter on the Baltimore Sun for the last
4%4 years and for the Richmond (Va.) News-
Leader for four years before that.

While covering Baltimore's city hall, Mills-
paugh began delving into neighborhood re-
habilitation, slum clearance and city planning.
His news stories on slum conditions won hon-
orable mention for a Heywood Broun Award
of the American Newspaper Guild. He is co-
author (with Economist Miles Colean and
News Editor Gurney Breckenfeld of Houske
& HomEe) of a forthcoming study of how re-
habilitation affects the lives and attitudes of
residents of neighborhoods.

Millspaugh’'s URA job is a new one
“ride herd on new ideas,” he says.

to

Holzka, Mitchell nominated
to head US S&L League

Joseph Holzka, 55, an S&L. man on Staten
Island, N. Y. for 34 years, will be the new
president of the US Savings & Loan League.

Holzka, now vice president, is slated for
election to the league’s top post at its annual
convention in Chicago this month. Nominated
to succeed him as vice president is C. R.
(Bob) Mitchell, 49, president of the First
Federal S&L. Assn. of Kansas City, Mo.

Born and raised on Staten Island, Holzka

is a big (6), good humored and unpre-
tentious man almost wholly engrossed in
his work (“My only exercise is playing

bridge™). He graduated from high school in
1918 and, enlisting at 16, was a soldier in
World War 1. After the war he served in the
US Lighthouse Service on Staten Island be-
fore joining the Westerleigh Building, loan
& Savings Assn. in 1923, In 1936 he left to
reorganize the Port Richmond Cooperative
S&L. Assn. and in 1938 merged it into the

Northfield S&L Assn. He has been executive
vice president of Northfield ever since.

Holzka is known in S&L circles as an
effective speaker, a good man for cutting
quickly to the heart of complicated issues,
an adept man at handling organizational
problems. The last stems in part from his
long background in the American Legion.
(He has served on its important National
Economic Commission for six years, helped
steer the Legion recently to endorse flexible
interest rates for GI loans.)

Holzka's chief interests are to push the
league's plan to insure 909 S&L mortgages
(H&H, May) and help S&Ls meet the fast-
growing competition from commercial banks
for savings accounts.

“Savings and loans should be able to take
care of all customary needs of home owners,

educational, medical and so on,” he says.

“Normal family money requirements are all
is up against it,

tied together. If a man
Ma.ia LaYacona

.,

HOLZKA MITCHELL

we should be able to help him. He shouldn't
have to go to commercial banks for some help
and to S&Ls for other.”

Missourian Bob Mitchell began his career
in 1931 with the Greene County Building &

SR

Loan Assn. in Springfield, Mo. He was named
branch manager in Kansas City in 1934, and
in 1937 became managing officer of the Juck-
son County S&L. Assn, when it was reor-
ganized. Jackson was merged with First Fed-
eral S&L in 1941 and Mitchell was elected its
president in 1953,

Mitchell has been chairman of the US
lLeague constitution committee, is head of its
Federal Home Long Bank committee and
chairman of the Federal S&L advisory council.

An affable six-footer, Mitchell was a
basketball player at Drury College. His sports
activity now is bass fishing,

Joseph Graves succeeds
Morrison at VHMCP

Joseph B. Graves Jr. has been named ex-
ecutive secretary of the Voluntary Home
Mortgage Credit Program. He succeeds Fred
B. Morrison, who has
joined Metropolitan Life
Insurance Co. (Oct.,
News). p

Graves, 32, has de-
grees in law (Vander-
bilt) and public admin-
istration (Harvard). He
had 2% years’ experi-
ence with a mortgage
investment firm in El
Paso, Tex. before join-
ing VHMCP in June,
1955. He headed the
program’s Nashville of-
fice until a year ago, when he was named ex-
ecutive secretary of the Kansas City, Mo,
office serving Missouri, Oklahoma, Kansas
and Colorado.

H&H-—Reni
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GRAVES

A. Oakley Hunter, who resigned last sum-
mer as HHFA's general counsel, has set up
a law practice in association with—of all
people—B. T. Fitzpatrick, who was booted
out of the HHFA post to make room for
Hunter earlier in the Eisenhower administra-
tion. Hunter will practice in Fresno, Calif.

continuwed on p. 69
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California subdivision with a split personality

Prizewinning modern design comes face-to-
face with Hansel & Gretel architecture in this
subdivision north of San Francisco. The
change is as abrupt as if Lewis Carroll's
Alice had stepped over a brook into another
square.

The $22,750 house at the left, designed by
Architects Jones & Emmons and built by
Joseph L. Eichler, won a prize in the AIA-
Sunset competition this year. Tt has 1,704
sq. ft., four bedrooms, two baths, a family
room and electric kitchen. At mid-month, it
was unsold.

The three-bedroom pink chalet at the right
sold last year to Robert Wood for $17.500.
(Builder Gerry Hoytt later sold scores of
lots to Eichler.) Comments Mrs.
Wood: “There’s such a contrast, it looks
strange. If there were a street in hetween, or
maybe a park . .."

California  architects last month gave
Eichler a certificate of distinguished service
“for recognizing the importance of architec-
tural services in planning, development and
construction of outstanding contemporary
merchant-built houses.”

adjacent
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how crack resistance
of plaster corners
was teste

A series of tests on erack resistance of plaster corners was recently com-
pleted by Edwin L. Saver, Professor and Chairman, Civil Engineering
Department, Research Foundation, University of Toledo. Here you see the
design of the test specimens, and the assembly of the testing equipment.

66 HOUSE & HOME




L0AD
/6" /6"

| /6" ‘ re” ! ‘

! /I 4
‘f"sﬁoumos\ T || CORNER
\\‘j 8

REINFORCING
GYPSUM LATH -
&PLASTER 1—E

TORP VIEW

LOADING DEVICE

| - 54 . e
T i T M !
| Il | ‘I | \ [
I | N ] el [
[ L [ 1 | WS
\ 4 | | | | ™ |
| | | | | |
0 et liotaSs o uhalill e =] ) ] IS e

= ; —p

FRONT VIEW S/IDE VIEW

Wall section A and wall section B held together only by plaster and the
embedded reinforcing fastened to the gypsum lath by a few light staples.

Test panels were built so that a
measurable force could be applied
to the test panel so as to produce
direct stresses on the reinforced
corners of the specimens.

These specimens consisted of
two parts: one, a section of wall
48 inches high and approximately
70 inches long; the other, a simi-
lar section, but only 16 inches long.

The construction of the frames
and studding, as well as applica-
tion of gypsum lath, complied with
F.H.A. recommended practices.

These two sections were aligned
in the shape of a “T" and were

here’s what
tests reveal

Based upon these tests it is con-
cluded that KEYCORNER lath
when embedded in gypsum lath
and plaster angles provides better
than 124 to almost two times as
much resistance to cracking than
any of the other materials tested:

1 The results make it obvious that
Keycorner imparts a strength when
embedded not present in any of the
other products tested.

2 The open mesh design of Key-
corner does not impair the bond of
the plaster to the lath.

3 The design of the welded wire
product imparts only enough
strength when embedded to resist
cracking up to about one half the
loads of the Keycorner design.

4 Reinforcing angles made from 21
ga. wire lath greatly reduce the bond
strength between the plaster and the
lath under the reinforcing and when
embedded resist cracking up to
about one half as much load as
Keycorner.

5 Even though heavier and with
wider flanges, the design of the
3" x 3"—2.5 pounds expanded metal
lath cornerite does not impart
enough strength to a gypsum lath
and plaster angle to carry more than
59% as great loads without cracking
as Keycorner lath.
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held together omly by the plaster
and the embedded corner reinfore-
ing. The corner reinforcement was
fastened to the lath by a few light
staples before application of the
brown coat.

At the juncture of the two sec-
tions, openings were provided so
as to permit the application of
loads which forced one section
away from the other, thus bring-
ing about a severe cracking tend-
ency at the two interior corners.

Load was applied through a
precision serew jack having a ca-
pacity of 10,000 pounds, and was
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measured by a 6,000 pound capac-
ity proving ring having a sensitiv-
ity of 5 pounds.

The magnitude of the load re-
quired to produce the first crack
was the criterion for evaluating
reinforcing. However, all tests
were carried beyond this point in
an effort to gain some measure of
the ultimate capacity of each ma-
terial. As it turned out, it was not
possible to ascertain maximum
strength because the specimens
failed in some way first, namely
pulling the gypsum lath loose from
the studding.

Q=

This chart records the results of KEYCORNER, plus those of
the other commonly used types of reinforcement tested by Saxer.

They included 3" x 3"—2.5 lb. metal lath cornerite; 2" x 2°—18 ga.
®

welded wire cornerite; 2%

x 214

meshes—21 ga. galvanized wire.

Load Test Data

(Load Lb.) (Load Lb.)

First Crack First Crack
Type A 1st 300 Type B 1st 250
2nd 275 2nd 350
Average 288 Average 250
2°x2°—19 ga. Keycorner 1st 475 Type C 1st 250
2nd E@ 2nd 250
Average 488 Average 250
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see how easy it is to get
extra crack resistance

" KEYCORNER

Keycorner comes in preshaped form. It is made in easy-to-handle
4=ft. lengths, or in rolls. When lengths are eut from rolls, the pieces

spring inte shape to fit corners.

Keycorner 13 galvanized to
prevent rusting before use,
as well as to prevent rust
streaks in the finished wall.

e :;.‘Lﬁ“’.lﬁ ; |
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Use eitlher nails or. staples with
Keycorner. For use over doors or
windows, or as strip lath, it can be

pressed  flat
surface for plastering.

to provide a smooth
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Keystone Steel & Wire Company
Department HH-117
Peoria 7, lllinois

Please send me test report on Keycorner.

I e —
Firm
Business
Street

(.'!'fy,_ Lo N g A} e R Y,

State

T S S G S S ——— — —— —— — — — —— —

Four-foot lengths are packed in stromg eartons, 1000 ft.
per carton. This assures delivery to the job in good
condition. Rolls are tight and compact to sta nel up wnder

normal job abuse.

Keycorner is precision shaped to assure
proper embedment in the plaster for nuai-
imum reinforecing value. It is easy to lup
without interfering with plastering.

SPECIFICATIONS
2'x2"—4' lengths
Lineal feet Shipping wt.
Wire gauge per package per package
O a8 65.5 Ibs.

4" wide x 500 rolls

19 1000

e

Peoria 7, lllinois

Keymesh » Keycorner » Keybead » Keyweld
Keystone Nails « Keystone Tie Wire
Keystone Furring Nails = Conerete Nails




in a local law firm; Fitzpatrick’s offices are
in Washington.

Ex-Sen. Harry P. Cain (R, Wash.) has
joined the First Federal S&I. Assn., Miami,
to produce and moderate a sertes of TV
programs.

President Eisenhower has nominated Jesse
P. Wolcott, former Republican congressman
from Michigan who headed the House bank-
ing committee, to be one of the three board
members of the Federal Deposit Insurance
Corp.

BUILDERS: San Antonio Builder E. J.
(Jim) Burke has been endorsed by the Texas
and San Antonio builder associations as their
candidate for next secretary of the NAHB.

Richard W. Briggs, FHA director in San
Francisco from 1950 to 1955 (and once con-
sidered top candidate for deputy FHA com-
missioner). has resigned as executive vice
president of Eichler Homes to open his own
consultant office for builders at 321 Hamilton
St.. Palo Alto, Calif.

Orville Brown has been named executive
director of the Home Builders Assn. of
Greater Cincinnati, succeeding Earle De Lait-
tre. Brown was executive head of the Cin-
cinnati Heating, Piping & Air Conditioning
Contractors Assn.

Perry Norton leaves AIP
for Bangkok assignment

Perry Norton, execcutive director of the
American Institute of Planners and editor of
the Journal of the AIP for the last five years,
has resigned to go to Bangkok on a regional
planning assignment.

Norton, 37, was a planner with the Chi-
cago Housing Authority and assistant direc-
tor of Assn. of State Planning and Develop-
ment Agencies before he came to AIP in
1952. He is joining Litchfield, Whiting, Pa-
nero & Associates, New York, which has a
contract with Thailand (through the Interna-
tional Cooperation Administration) to send a
team of five planners to study Bangkok's
metropolitan problems for the mnext 21
months.

Joseph T. Bill, $14.256-a-year executive di-
rector of the Sacramento Redevelopment
Agency since 1951, will resign to take a simi-
lar post (at $18.500) with the Los Angeles
Redevelopment Agency Jan. 1. Under Bill's
leadership. Sacramento not only became the
first West Coast city to begin actual slum
clearance, but was first in the nation to
finance redevelopment with a bond issue
backed only by the benefits of the redevelop-
ment itself. Principal and interest on $2 mil-
lion of tax allocation bonds will come from
increased realty tax collections as renewal
makes valuations in the 15 block Capitol
Mall renewal area rise.

PREFABBERS: Walter Ahrens, a pioncer
in prefabricated home building and first pres-
ident of PHMI (1943), has sold his South-
ern Mill & Manufacturing Co. in Tulsa to
A. R. Tandy & Associates; Edward A. Morris
Jr. has been named advertising and public
relations director of Inland Homes Corp.,
Cincinnati.

Alexander C. Robinson 3rd, 66, retired
Cleveland architect. has been nominated by
four ATA chapters to become the 1958 presi-
dent of AIA, succeeding Leon D. Chatelain
Jr. Robinson has also been named by Presi-
dent Eisenhower to a six-year term on the
National Capital Planning Commission in
Washington.

MOVEMBER 1957

continued from p. 64

OBITUARY:

NEWS

Bernard Maybeck, father of ‘Bay area style’

Architect Bernard Ralph Maybeck, 95,
father of the California redwood house and
Bay area-style design, died in his sleep Oct.
3 at his Berkeley home.

In retirement for years, the founder of the
University of California architectural school
had been failing since a stroke last July.

Way back in the 1890's, Maybeck invented
the indoor-outdoor house-and-garden, and the
kitchen-living room for servantless entertain-

LIFE—Charles Steinheimer

ARCHITECT MAYBECK (1948)

ing. He was a pioneer in the extensive use of
glass and sliding walls. His ideal house was
a garden with “a few rooms to use in case
of rain.”

Maybeck clothed his modern ideas in tradi-
tional forms and so escaped the struggle for
acceptance that modern architects know so
well. He was trained in the grand tradition of
the Beaux Art of Paris. But he scored the pur-
ity of style Beaux Arts tradition demanded.
Instead, he used off-beat, untraditional effects
to heighten the emotional quality of his build-
ings. He loved to experiment with new mate-
rials and new uses for old materials. And he
could become as enthralled over building a
shack out of old boxes as over re-planning a
city. He was a practical carpenter, wood
carver, stone mason, bricklayer and painter.

To the end. Maybeck was doubtful of
modern architecture. He said: “Modern archi-
tecture is functional; it's all right. But it's
engineering not art. It comes from the brain.
not from the heart.”

Maybeck projected this heart-design into
many of his most ambitious works, notably
his two masterpieces, San Francisco's Palace

California School of Fine Arts, from Jean Murray Bangs

MAYBECK HOUSE (1919) bequeathed its suc-
cessors such items as beamed wood ceiling,
big glass areas.

of Fine Arts, built for the 1915 Panama
Pacific Exposition, and the First Church of
Christ Scientist in Berkeley, completed in
1910. The Palace of Fine Arts was built
largely of lath and plaster. But it has been
described as “the most imaginative romantic
interpretation of classic conceptions ever
built anywhere.” For years, it has been flak-
ing and crumbling away, chip by chip. But
San Franciscans cannot bear to tear it down:
for all its dilapidation, it is the most publicly
beloved building in the state.

For himself, Maybeck built a little four-
room house in the Berkeley hills, close by
the much grander and expensive houses he
designed for others. He not only designed it,
but built it with his own hands. He stretched
a frame of beams and wires that looked
vaguely like a cage. Then he made some por-
ous cement, coloring it pink for fun. dipped
gunny sacks in the cement and draped them
over the frame somewhat like shingles. In
time, they hardened into weather durable-
proof and fireproof walls. “It would be a won-
derful thing for the Chinese.” he once mused.
“They have so little wood to build with.”

The little man with a gnome-like beard and
the knitted tam o’shanter was born in New
York City Feb. 7, 1862, son of a German
wood carver whose small shop in Greenwich
Village worked for leading furniture stores
and interior decorators. He studied at Paris’
Beaux Arts from 1881 to 1886, then worked
for the architectural firms of Carrere and
Hastings in New York and H. Page Brown in
San Francisco.

Soon Maybeck became a leader and men-
tor of young San Francisco architects. In
1896, Phoebe Apperson Hearst, mother of
the late publisher, sent him to Europe to
organize an international competition to re-
design the University of California campus at
Berkeley. Returning, he became the univer-
sity’s first architecture instructor. In 1903 he
left to begin private practice.

Like his more celebrated contemporary
among = architecture's titans, Frank Lloyd
Wright. Maybeck achieved national recogni-
tion late in life. Six years ago. he was
awarded ATA’s gold medal. the highest honor
his profession can bestow and one which has
been conferred so far on only 23 men.

OTHER DEATHS: Judd Greenman, 71,
former president of Oregon-American Lum-
ber Co., Vernonia, Ore., and past president
of the National Assn. of Lumber Manufac-
turers, Aug. 27, in Portland, Ore.: 0. A.
(Tom) Kroos, 77, executive vice president of
the Kohler Co.. Sept. 3 at Land O'Lakes,
Wisc.; Theodore R. Bechtel, 43, former
Piedmont, Calif. builder (about 4,000 war-
time homes) but no relation of the widely
known San Francisco construction family,
found shot to death in New Orleans, Sept.
13, an apparent suicide; Robert G. Kay, 94,
retired president of Kay Lumber Co., Phila-
delphia, Sept. 18, in West Chester, Pa.;
Realtor Earl Bundy, president of the Evans-
ville (Ind.) Board of Realtors, Sept. 30, of a
heart attack while driving his car; Theodore
E. Mueller, 72, ex-president and chairman of
American Radiator & Standard Sanitary
Corp., Sept. 24, in Louisville; Howard Mc-
Spedon, 56, union leader who headed the
Building & Construction Trades Council, Oct.
7, in New York; Robert E. Pratt, 55, presi-
dent of Institutional Securities Corp., Oct. 7
in New York.
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Flexivents® add

livability to our homes”

says this Baltimore, Maryland building team

Builders everywhere and their realty sales
representatives are turning to Andersen Flexivents.
Like the developers of these Westbrook Manor
homes, they recognize that Flexivents are economical,
versatile and of the highest quality. Best of all,
Flexivents give homes that wanted [livabiliry that
helps close sales! Next time you're planning a build-

Mal Sherman, Estates, Incorporated,

Walter E. Crismer, President,

ing project, look into these extra Flexivent advan-
tages. These advantages appeal to discriminating
home buyers and help sell homes—fast!

For full specification data on WINDOWALLS, see
Sweet’s Files or write Andersen for Detail Catalog
and Tracing Detail Files. WINDOWALLS are sold
exclusively by lumber and millwork dealers.

Fred M. Sachs, Secretary-Treasurer,

Vice President and prominent Baltimore
realtor—"*We sincerely believe in the
high public acceptance of Flexivents,
and we know that they add to the liva-
bility of our finished homes ... "

Estates, Incorporated—"We have select-
ed Andersen Flexivents for our home
developments because they are easy to
install, have outstanding design and
flexibility . . .”

Estates, Incorporated—"We have never
had a customer complaint on any Flexi-
vent installation . .. that means no lost
time on call-backs. It also speaks well
for Andersen’s precision manufacture.”

Andersen \Nindowalls

TRADGMAIA OF ANDER

\_" ANDERSEN CORPORATION + BAYPORT - MINNESOTA




To make a better sale

9 TO TURN A PROFIT ON TRADE-IN HOUSES... cover unsightly ceilings with Insulite
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...add an Insulite Ceiling

ere’s an idea that helps you sell houses faster,
H at better prices. Brings you nice remodeling
jobs, too. So easy it's amazing . . . yet works like
magic. Just offer your prospect an Insulite ceiling!

On new homes, Insulite ceiling tile changes raw,
unattractive basements to finished-looking rooms. In
remodeling, the easiest ‘“‘starter” sale you can make
is an Insulite acoustical ceiling. And on homes you
take as trade-ins, you can often turn the worst feature
into the best feature by covering old, cracked, peeling
ceilings with clean, fresh, beautiful Insulite ceiling tile.

Name your needs. Insulite offers three great lines,
described below. For information, write us—Insulite,
Minneapolis 2, Minnesota.

DUROLITE
Plain 4" T&G tileboard, with bright-
est, toughest paint finish on any ceiling
tile. Withstands repeated soap-and-
water scrubbings. Sizes: 12"x127,
16°x16", 12"x24", 16°x32". White or
Light Ivory.

ACOUSTILITE

CASUAL RANDOM
Newest, most modern style in drilled
ceiling tile, ““Casual” pattern has two
size holes, full random. T&G, 12"x12"
and 12"x24", 145" thick. Butt edge
12"x12*, 15" and 34" thick. Efficient
sound absorption!

FIBERLITE

Rich travertine-textured surface, for
de luxe appearance and good acous-
tical quieting. Sizes: 12"x12", 12"x 24",
16"x16", !»" or 37" thick. Butt edge ...
applied with adhesive or clips.

build better, sell better, with

INSULITE

tileboard. .. make the P/ace look 10 years yOUﬂgef-’ <777, INSULITE, made of hardy Northern wood. Insulite

Division of Minnesota and Ontario Paper Company,

i )
"
Bl e e R e S R R s e B L (_f Minneapolis 2, Minnesota.

l,iifrﬁ'

INSULITE, DUROLITE, ACOUSTILITE ARE REG, T.M.'S U,S. PAT. OFF. FIBERLITE IS A T.M.

NOVEMBER 1857
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LETTERS

DESIGN FOR THE MARKET

Your September issue contains the
finest, most comprehensive and complete
information ever published in the history
of the housing industry.

Josern O, SHAFFER, president
Jacksonville HBA

Good
F.LL.W.
Taliesin, Spring Green, Wis.

House & HomEe has done a remarkable
job in the article Design for the Market
and your illustrations are certainly most
helpful for readers who are not too style
conscious.

One further idea which might have been
pointed up is that over the years the
average family actually meeds four dif-
ferent types of shelter. For example.
shelter desirable for the young married
couple with small children differs from
the needs of the family with teenagers.
etc. One fundamental in real estate is
that the large old plain house with four
bedrooms, right across the street from a
good school, will continue to find many
buyers.

KENNETH E. SARLES, MAI
Racine, Wis.

. . . while there is no way to gauge its
impact or how far-reaching its influence
on better design for homes will be, T am
sure the entire building industry will
benefit tremendously from all the infor-
mation you have assembled in such an
effective way with pictures to illustrate the
various points.

WAHL SNYDER, AlA

Miami
. a marvelous job in improving re-
lationships between the architects and
builders and others concerned with home
building. 1f you measure the improve-
ment over the years, you can see, as the
rest of us have seen, that your efforts are

beginning to pay off.

EDMUND R, PURVES, FAIA
executive J’“f'(’('l’r)-". AlA

You are doing a wonderful job editori-
ally in House & Home, It gets better and
hetter anD BETTER with each issue, The
September issue is best ver and T don't see
how it can be improved. Hearty congratu-
lations!

VIRGIL G. PETERSON,
secretary-manager
Red Cedar Shingle Bureau

. » . an excellent issue.

FrepD STANTON SMITH
The Keyes Co.
Miami

... I could not put it down. T wish every
builder and architect would accept the facts
as “gospel” and proceed accordingly.

Ora YETTER

Yetter Homes, Inc.

Savannah, Ga.

One of the most interesting issues T
have read in some time.
Joun C. HALL, president

Cobbs, Allen & Hall Morigage Co.
Birmingham, Ala.

Many people whom you would not ordi-
narily expect to be in contact with Housk
& HomE have mentioned it to me.

NorLanp Burass, Ir., architect

Erhart, Eichenbaum, Rauch & Blass
Lirtle Rock, Ark.

In your September issue two houses
from the Ladies’ Home Journal were in-
cluded in an article illustrating consumer
magazine home design trends. Both these
houses were designed by Williams and
Wells.

SANFORD B. WELLS, architect
Williams & Wells,
New York Ciry

. . well done and of great importance
What I particularly like is your com-
plete coverage of the problems and your
very practical approach and solution. My
congratulations and also my appreciation.
CLARENCE A, THOMPSON

Thompson Lumber and Building Supplies
Champaign, [,

Allow me to congratulate you. I was
particularly taken with Advices No. 1
through No. 14. Prospective investors
should take stock.

No reference was made to the architect
of the House Beautiful Pace Setter house.
Would you be so kind as to give me his
name?

MOoRGAN STEDMAN, architect

Stedman and Williams
Palo Alto, Calif.

Red-faced researcher reports the archi-
tect’s name is Morgan Stedman. ED.

Terrific! Your September issue comes
just as we are starting our four-month job
of planning for our next Spring’s model
homes. Too often this sort of help comes
too late.

Now if only manufacturers would show
us their new models and products during
the Fall and Winter months instead of
waiting until Spring, our job of offering
really up-to-date model homes would be
much easier.

HAL E. FARVER, general manager
Cambridge Village Inc.
Brecksville, Ohio

I am indeed impressed with the way you
presented the need of an architect's ser-
vices and the stimulating comments on
the value of adequate and capable design.

I think all architects should praise you
for this piece of work., not only for its
accomplishment in the architect's own
interest, but also in the public interest.

EDWARD L. WILSON,
secretary, AIA

REALTOR-BUILDER ROUND TABLE

Extremely interesting, enlightening, and
very beneficial to the industry in bringing
about clearer cooperation and more under-
standing of the roles of realtor, builders,
and lenders.

Roy A. Bryaw, exec. secretary
Pueblo (Ariz.) Board of Realtors

BATTLE OF MIDDLETOWN

We have been conducting an educational
program to stimulate interest in local plan-
ning. Your article “The Battle of Middle-
town™ accurately portrays a mneed that
exists in many of our communities. Could
you send us 100 reprints to distribute to
local officials?

Bt G. RowbeN, director
Macomb County (Mich.)
Planning Commission

RELUCTANT RENEWAL

I remew my subscription again—re-
luctantly—in hopes you may soon change
your policy to include each month a few
examples of fine and distinctive homes by
architects.

Builders’ items are monotonously alike
—not one new idea per 1000. Either
change your title to “Builders Guide” or
conform to present (and fine) name.

SaLem K. SHAHEEN
Canron, Ohio

. . « AND NEW SUBSCRIBER

We have just received our first copy,
have never found so much informative
material in any one magazine.

As we are realtor-builders your maga-
zine is especially suited to our needs. We
feel that we have missed important infor-
mation by not having subscribed earlier.

ALEXANDER BEeLL, president
Colonial Investment Co.
Inglewood, Calif.

NAHE RESEARCH HOUSE

In your account of the Namp Research
House, you refer to 27 serrated manganese
bronze nails: actually these were 2” an-
nular-thread silicone bronze nails.

You mention that DuPont engineers say
the only weak point in the roof is the nail.
Technical data, laboratory research, and
25 years of field experience have proved
that annular thread nails do stay in place.

Independent Nail and Virginia Poly-
technic Institute also played a substantial
part in the design of almost all the nailed
joints in the house. The Lureco panels
could be constructed without sheathing
largely because nails were used.

ArTHUR S. TiscH

Independent Nail & Packing Co.
Bridgewater, Mass.

DWORMAN IN FLORIDA

In your September News (Local Mar-
kets) the account of our Florida develop-
ment was not entirely accurate.

The property was purchased by Dwor-
man Associates and is being developed and
subdivided with Tandy & Allen. The
homes range from two bedrooms and two
baths to four bedrooms and three baths,
with swimming pool and screened patio.

LesTER DwoORMAN
Dworman Associates,
New York City

METROPOLITAN GOVERNMENT

Legislation passed in Ohio providing for
metropolitan federations (Aug., News)
was backed to the hilt by the Home
Builders Association of Greater Cleve-
land. The legislators from Cleveland were
the ones who paid too little attention to
this resolution. Your story appeared to
overlook this distinction.

CLIFFORD M. ST. CLAIR,
executive vice president
Ohio Home Builders Assn.

CORRECTION

The Oak Hill 1956 model home in the
August issue of H&H should have been
credited to Architects Harsen and Johns.

HOUSE & HOME
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77 24 New houses for 1958
78 No. I—Architect Arthur Kotch for a private client
82 No.. 2—Architects Kramer & Kramer for the Shroder Co.
86 No. 3—Architect Warren Callister for Mrs. Mary Burrell
90 No. 4—Architect Ragnar C. Quale for John Long
94 No. S5—Architects Terry & Moore for a private client
98 No. 6—Designed and built by Dewey Kennell
102 No. 7—Architect Ralph Fournier for Burton Duenke
106 No. 8—Architect Richard Neutra for a private client
110 No. 9—Designer Robert Flood for Auburn Homes
112 No. 10—Architects Wm. K. Davis & Assoc. for Gerholz
Community Homes
114  No. 1I1—Architect Paul Hayden Kirk for Robinson Homes
116  No. 12—Architect Earl Kaltenbach for Ross Cortese
118  No. 13—Architect Rufus Nims for Conrad Builders
122 No. 14—Designer Richard Higgins for Beir-Higgins
126  No. 15—Staff architects for Levitt & Sons
130 No. 16—Architects Howell, Arendt, Mosher & Grant
for a private client
134  No. 17—Architect Gilbert Savage for Rodney Lockwood
136  No. 18—Architect Wilford P. Hooper for Ralph O. Porter
138 No. 19—Architect A. Robert Bliven for George H. Glover
140 No. 20—Architect John M. Anderson for Bell & Valdez
142  No. 21—Designer John McNulty Jr. for his own occupancy
146 No. 22—Architect Fred Kemp for Contemporary Homes
150 No. 23—Designer Roger Rasbach for Hendryx & McCord
154 No. 24—Architect John C. Lindsay for Schwartz-Yedor
Building Corp.
NEW WAYS TO BUILD BETTER
159  Index
184  New wet-heat system costs less than $350
190 Surface-mounted wiring can cut costs in half
192 What the leaders are doing
196  New products
NEWS
What happened at the second ‘Women's Housing Congress’
Is middle-income housing a phony issue?
Scandal-tinged teamsters union organizes Seattle realty salesmen
39 Index to these and other News stories
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DEPARTMENTS ' =
74  Letters to the editor
222  Advertising index
Cover: P
House by Richard Neutra, FAIA, and associates Lo
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On the next 80 pages

you will see 24 houses

Each has something important to say about the way to build in 1958.
For example:

¢ Low-cost houses must make more economical use of space and find
better basic design. See pages 110 and 146.

§ Texture and pattern should be an integral part of the house design,
not stuck haphazardly on walls and floors. See pages 78 and 90.

§ There are many inexpensive ways to vary front elevations and break
up the monotony of look-alike houses. See pages 128 and 148.

{ Imagination and daring are essential. When a fine architect applies
both to a builder’s house, he can make it the talk of the town. See
page 118.

€ Many builders are turning to the two-story house and the story-and-
a-half house in the hope of cutting costs by building up instead of out.
See pages 116 and 126.

¢ Combining several materials on the exterior of a house can be very
good or very bad, depending on how well it is done. See page 142.

¢ Splits are becoming more and more popular, but make sure- their
personalities are fully integrated. See page 122.

Taken together, these 24 houses
reveal a fresh, new approach

Most of the houses could be called traditional because they make use
of many time-tested forms. Most of them could also be called contem-
porary because they make use of many new materials, combining them
in new ways to meet new needs and new ways of living. All the houses
are logical. None is nondescript, none is extreme, none is at a stand-still.

Almost every house in this issue could satisfy the demands of the
discriminating second-time buyer. Almost every house reflects the at-
tention given to the public’s No. 1 new requisite: the family room.
Almost every house shows several ingenious examples of room ar-
rangement, space dividers and built-ins.

The editorial presentation for each house is in two parts: 1) photo-
graphs and text (the point from which each picture was taken is shown
on the small floor plan); 2) plans and selected details.

OPPOSITE: Curb appeal at its best—the approach to House No. 16 shown on page 130.

Architects: Howell, Arendt, Mosher & Grani Phote: Douglas Simmonds

NOVEMBER 1957
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Photos: Victor M. Helm

VIEW FROM DRIVEWAY shows how natural materials blend the house into its site. Big trees shade tall, double-hung windows from early morning sun.

1 This $35,000 custom house has almost everything

To start with, it has lots of

A space (more than 2,600 sq. ft.)

= and big rooms (living room is
1_’.\ 330 % Ls L

= o What’s more, it has: 1) an

;L;_DA_I_HI -F impressive entrance; 2) indi-
viduality—it doesn’t look like

a hundred other houses; 3) a
substantial air of permanence;
4) a warm, colorful, textured
look—inside and out; 5) a rambling L-shaped plan; 6)
informality without loss of privacy—bedrooms are well
separated from the rest of the house; 7) a homey feeling
that comes, in part, from skillful use of small-patterned ma-
terials; 8) indoor-outdoor living—both the living room and
master bedroom open onto a terrace; 9) air conditioning;
10) a large, well equipped kitchen and dining area; 11)
two luxurious baths; 12) ample closet space.

FRONT ENTRANCE is 14" wide and set 52’ into house. It is made im- You would ()nly need to add a famﬂy room to make it
potent. by [xick.jtemace and jplanter box, seocsed owerticad Nehtme, the house most families dream about. Cost, including arch-
paneled double doors and glass wall that gives inviting glimpse of in- | =

terior. Galvanized gutter was left unpainted so it will weather. itect’s fee but not land, works out to about $13.20 a sq. ft.

Full plan on p. 80 GAR.
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i, ShsaS, ERGEE

LIVING ROOM (b) gets its traditional feeling from shutters, exposed beams and brick floor and fireplace wall.

BEDROOM (a) has paneled sliding closet doors,
natural-wood walls. Sliding door (left) leads to
bath. Room also has its own outside entrance
and double-hung windows (see pl overleal).

Architect: M. Arthur Kotch
Builders: Menefee & Montgomery

Location: Houston, Tex.

DINING AREA (c¢), at opposite end of living
room from fireplace, shows how shutters give
privacy but still admit light and air. Colorful
brick floor has been sealed and waxed.

NOVEMBER 1957

For section through fireplace, see overleaf.
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DEEP (10’) OVERMHANG shelters 10" x 32’ terrace and keeps direct sun out of living and dining rooms no matter which way house is oriented.

2 An idea for hillsides: use the outdoors at every level

Pcople like the way this
house is planned. They like its
terrace and balconies; they
vrx| likeits open family-room-kitch-
en, its all-on-one-floor living.
That’s why it is outselling less
expensive models in the same

uUTIL

|

development.
b ] :f_f{ The main floor has an open
= feeling—partly created by
Full plan on p. 84 cathedral ceilings. But it is

divided into three distinct areas: 1) living and dining
rooms, 2) family-room-kitchen and 3) bedrooms, insulated
from the rest of the house by two baths. A large ridge
beam (two 3x12’s) and two continuous lintel headers
(paired 2x10’s) carry the roof framing (see section, p. 104).

The house (featured in this month’s McCall’s) provides
1,882 sq. ft. of living space on the upper level and an
SPLIT-LEVEL ENTRY, reached by path from driveway, is between first extra 918 sq. ft. below. It was designed to fit sloping one-
and second floors, gives equal access to both. From entry, exterior acre plDtS. Even the entrance capitnlizes on the SlOpC—it

plywood panels with battens extend around house to form balcony wall 3 2 i
(left). Other siding is 6” t&g fir. First-loor walls are cement block. is midway between the first and second floors.

B2 HOUSE & HOME
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Builder: The Shroder Co.
Architects: Kramer & Kramer
Interiors: Emily Malino
Location: Pleasantville, N, Y.

FAMILY-ROOM-KITCHEN (b) is particularly popular with buyers.
Doorway (rear) leads to outdoor deck. Continuous lintel header re-
places conventional framing over windows and gives clean-cut look.
Not shown: eye-level cabinets between kitchen and dining room.

Photos: @ Ezra Stoller

MASTER BEDROOM (a) shares 32’ balcony (rear) with one of two
other bedrooms on main floor. Cathedral ceiling is 10" at ridge. Master
bedroom's other features (not shown here): private bath, dressing
room, 18 linear ft. of closet space, a second window to right of bed.

LIVING-DINING AREAS (c) open onto terrace through sliding doors in
glass wall. Sash at wall ends is fixed. Deep overhang, with plywood
soffit, helps keep glass clean. Paneled fireplace wall is t&g cypress.
Bluestone frames the raised hearth and surrounds base of fireplace.
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ON STREET SIDE of the house, a free-standing garage and storage shed form patios for the master bedroom, the entrance, and the family room-kitchen.

3 Hawaiian tradition inspired this handsome house

ON VIEW sSIDE, the wall is mostly sliding glass doors. Upper deck
runs the full length of the house; lower deck is outside living room
only. Canted fascia makes a thin roof edge (see drawings on pp. 88-9).

& 1@

T

GATR.

p——

Full plan on p. 88

And that tradition gives real
distinction to a house that is
basically simple—as a builder
house must be.

The tradition is most appar-
ent in the roof—a low hip
with a center portion that is
vented through its louvered
ends (see drawings, pp. 88-9).
Every fifth row of cedar shin-

gles is doubled to give this roof pattern and texture (see

also H&H, July °57).

The house was fitted to the sloping site by raising the
down-hill side off the ground with stub posts on footings.

The house provides a maximum of privacy, since both
end walls are windowless and the street side is screened
by the free-standing garage and storage shed. Yet every
room is open to either the deck or a patio.

HOUSE & HOME




Developer: Mrs. Mary Burrell
Architects: Charles Warren Callister, H. B. Reid, Jr., Associate
Builder: Nicolaisen Brothers

Location: Tiburon, Calif.

FAMILY ROOM-KITCHEN (b), like all other rooms, is opened wide to
the outdoors through sliding glass doors. Its 12’ deep patio is formed
by the storage shed (at rear), is screened from entrance patio by a
fence. Kitchen cabinets (left) are customsbuilt, Philippine mahogany.

ENTRANCE (c) is an important feature. From driveway, louvered doors
at rear lead to landscaped patio, which is separated from patios on
either side by wood fencing. Door to the house is sliding glass—

an unusual idea. Entry hall (foreground) is 7° x 10, has a big closel.

LIVING ROOM (a) is open to the big deck, but the end wall—which faces neighbor—is blank. Mahogany trim at door height runs through every room.

ri‘ﬁislﬁt
© ) Ll ﬁ.’ﬁ'
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SELECTED DETAILS FROM HOUSE IIN TIBUROIV, CALIF!
CHARLES WARREIN CALLISTER, HEB REID JR, ASSOCIATE : ARCHITECTS
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Photos: August Beinlich
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FOUR PATIO HOUSE, Long's first “expensive” model, has 1,809 sq. ft. of living area, 1,310 sq. ft, of roofed patios, 572 sq. ft. carport—all on ¥ acre,

4 John Long’s $21.500 model is magic in concrete block

This big and luxurious four-
.,'._,:[,_fl> patio house is the direct descen-
o e _l_ "B | dant of Long’s thousands of low-
n— »x | cost concrete block homes. It
(? L shows how—with imagination—

you can use ordinary block and
T 14 get results that are as handsome
> l - as they are economical. Blocks

laid in a basketweave pattern
break the long (77" over-all)
sweep of the front elevation and provide ventilation for the
entrance patio. Blocks are used almost everywhere, even
as the interior finish of all the exterior walls.

All but two rooms have a view of a private patio instead
of looking out on the next door neighbor. These under-
roof areas keep the sun off the glass, ease the load on the
five-ton air-conditioning system, give the rooms a cool
shaded look that’s especially welcome in the Southwest.

Full plan on p. 92

COVERED PATIO (a) behind house is divided into separate areas out-
side the living room, the dining room, and (behind camera) the master
bedroom. The far wall carries out lattice motif established in the front
of the house. So does the roof opening that lightens the big overhang.




Builder: John F. Long, Home Builder, Ine,
Archi |

vitect: Ragnar C. Qvale

Location: Phoenix

MASTER BEDROOM (/) has floor-to-ceiling sliding glass doors leading
to private patio, but only a strip window on the wall that faces the
neighbors. The sliding doors at far end open to a 5¢ closet (room also
has an 8 closet). Open door leads to one of the two baths.

ratively-—center of the house.

FAMILY Room (c) is—literally and fi
Windowless, it is lighted by a 36” x 60” skylight. The room is big : ;
S e e My 1 % = : D SPECTACULAR ENTRANCE, (d), through patio enclosed by pierced
enough for entertaining, has a built-in space for TV, and—since it is 5 = : g : X
; ; vl ; AR ¥ wall (detailed overleaf), is a modern interpretation of Moorish
adjacent to the kitchen, it’s convenient for informal dining. < t i AR A
architecture. Wrought iron gate, pool, and dramatic lighting are elegant

features seldom seen in a house in this price range.
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ROUGH-HEWN EXTERIOR (sandstone, cedar siding and cedar shakes) blends into setting, is easy to maintain. Entrance is at left, bedrooms at right.

B This fine country house was designed for good living

You can see the careful
planning and fine craftsman-
ship in every detail.

It is apparent right at the
front gate. You see it again
in the skillful framing of the

plastic sheets in the sun trap.
R SN G You see more of it in the

on p. 96
X handling of the polished mul-
lions in the dining-room glass wall. And you see it again
in the beautifully scaled cabinet work used to separate the
kitchen and family room. All these details are shown
here in photographs and on the next spread in drawings.

This custom house creates a handsome setting for
country living. Just as important, it was planned for easy
housekeeping and low-cost maintenance. It was a merit
winner in the 1957 ATA and Sunset Western Home Awards.

FRONT GATE opens into entry court paved with pebbles held in place
by treated 2x4’s. Beyond court are entrance and dining room (left).




FOLDING SHUTTERS (b) screen family

room (foreground) from
kitchen. Cabinet top is counter when shutters are open. Floor is slate

SUN TRAP (a, left) of corrugated plastic adds to the comfort of the

terrace located on south side of house for protection from north wind

DINING ROOM (c, below) faces entry court, is protected by overhang. Terrace is fenced with rough-sawn cedar. Right: kitchen overhang and carport.

95




- & X 16 BEADL
x8 BTUB ' ".
bl il
\i\‘\- | \
{ bt itk | Ll
\‘lwu‘. | . | l ""1\ { \ "I\I‘.‘i
L | L RR1 I \\“.“:‘-' n\\ |
f‘,"! ‘le‘l‘. I.‘I\ ,\'i .‘ l‘} \“ %\ \
| | | | \ pf’\: | | camPORT FLOOR: | 1
1\' i\ ‘l‘ | ¥ 1 Fr ]
I. \1\\‘ —_ — REL e AT | 8 | |
| | LU R B

2X6 RA-PTﬂR-ﬁ-

souTH EL‘EVJL’I‘ION‘

i

eroc 12 1% 8 ROVGH SAWI
=0 4 PLATE HGT cRDAR BRPBT
&I GUTTER o GR :
PLATE HOT = jposT SVER WINDOWE ) ’
g : ALL|| BDXED , — ==
L
\ % | w |
| L 80 w =
'L 1) UTILITY L q AL R \ =L =3 o
| | \ \ rixepl | | \
{ \ | | L -
| . ‘ .
\ | - —
\ | 1 \ 1 STONE
Jo1 16" 0C she” pOLLER
= ax 30 JOISE=-—S== S AST ELEVATION eATE —  ?
S =
CEDAR SHAWES
i RS
c.\FPOfBJT - :
=

NORTE E1E VATION A




xﬂ
e
-b!l
|
#l
1L I

=
F

18 -4

= —- 1 — —— — _—H‘._—;_ E i | LS I —
R 40"X 8 |o~ CORR. | | | _HJI o
DDL R ROOF wpmms| 1 I o
Il
g—jﬁr——[
‘4_ SLIDITVG:
KITCHEN [DocR il
“Nramvem
7} FAMILY ROOM |
CARPORT i AR p ‘4> .
= REF & \
e - FREEZER

T
$ ok o mret o-er __--,l(_ L enge
= |

d— | ROUGTT 8ASI
CEDAR FENCE

DINING

I GARDEN - LIVIING JJ

\
\
ér ‘ i SLATE FLOOR |

| y it

i}i , FHGFLAT CEDAR

CASED CE:DFiR POST

H

]

=

19°-11°

— VENEDR BOTH SIDES

/=
i
e Y |
Y
245 Z ol 7
= L = Ir K J: BRDROONT
» : =l ] 3
= Fa 242X 1 38" ROUGH af DJ
SAWN CEDAR-SPACE . d
3/8° APART ' 34 i At e
V4 n \
I A g : O // { \\.
= Al =i
4AXEG ROUGH ) =y
SAWN 5’ | —1 0 I C
POST § b osh o
1] ‘ =
P § L
1 WA~ CEDAR GATE t oy
N
FENCE & GATE R o ’ et
N ;]
T‘ 2 EQUAL \ 2
SLIDING DOORS H 9
= M
= === == N
' 5 e
a 5 P T |
Ll T 5 18- 0~ 18- 5"
P [T
174" PLY WOOD PANELS- GUIM

FAMILY ROOM DOOER.

TERRY & INMIOORE : ARCHITECTS

SELEPCTED DETAILS FROM HOUSE IN SEATTLE,K WASE 5
G BENIVARD GWININ : BUILDER



93

Photos; Lionel Murphy, Jr.

LOW-PITCH ROOF permits use of built-up roofing topped with marble chips to reflect the heat. Patio wall, at center, ties carport to house.

© Clean lines and simple materials do the trick here

EE: They make this a straight-

La(a b) L died forward house with no frills.

S car Walls are concrete block:
TK (b- D_.T— floors are terrazzo.

There is almost no cut-

%,
—r‘ I BE ting and fitting of concrete
»

L ‘ block, because floor-to-ceil-
d ing windows and modular
BR | BE, dimensions permit unbroken

Full pl . 100 .
Tal el masses of block. Block is

laid in stacked bond.

What’s more, all exterior walls are the same height—
6’8”. Top plates (2x10’s) run continuously around the
house even at gable ends. Header beams (4x8’s) go on
top of the plates, and, in some cases, form light coves
(see drawings on next spread).

Clever touch: concrete-block wall which screens the
patio from the street continues into the house to form an
entrance hall (see full plan).

PARTLY OPEN KITCHEN (/), seen from living room, has pass-through
to serve dining area but is hidden from it by cement-block partition.

HOUSE & HOME




BUILT-INS (c) line sides of 8 x 12* kitchen. Cabi-
nets are Samara plywood; wall tiles, stainless steel.
Door leads to yard. Next to kitchen is utility room.

Designer-builder: W, Dewey Kennell

Interiors: Phill Hall

Location:

MASTER BEDROOM (d), gets lots of light from open-end gable and windows on two
Sarasota, Fla.

sides. Partition, right, runs from center line of double windows, rear, so one window is
in this room, the other in adjoining bedroom. All windows are jalousied and screened.

LIVING ROOM (a, below) opens onto screened patio, rear, which has corrugated plastic roof. Behind raised concrete-block fireplace is patio barbecue.




/M —
! ' 31 5 4 1L i
: E =
i | ' u
) T g e
| 1 | —H
1 Y [ |
FRONT ELEVATION
&lor 13- 436" &lo" 13-4° ,a'-ss'BK 94" 0 L4 2's"
— i N . TR, o~ s +
L) = L
ASATIRTS o o
B o
g
: <y
:;.J) o ) ] O e i
B LIVIDNG:
B
| SCEERNED = o
PATIO - PFORCET
= |
=
£/ 2XG'8-16"0C, LU N
. e Ll ol f
0,
— - MR
N : ORI R o 8 i [ L g CARPORT
X it erie ety o B 2N
7 E DINTING - ¢ §|i'ﬁm
i
0g " .
: i WO o g i .
b HITCHEDT Lyt R )
| S SRR ~ NNy
N,
s T 3
fiie s 2
X o ) @
rid 8 e e
B FITR N
. | & I i
¥ UL ITY- L by (o
m BATEL
2 #os) i
\‘ 1
N2
; BREDROOIV. ]
3 DRIVEWAY
|
:‘? -
m
Y G L _]L w
B | Py = -l'_
L =
b
b=
. o
b o
g B DROGIVE BEPROONM e
o N 120" 120" "
el 4 B
I
o ST = v
alq" &La8%a" o-4*
X
CORRUGATED PLASTIC
ROOF PANELS —
e
e - p—
—_— —
1 — —
[ 7

REAR ELEVATIOIN




T PRECAST CHIMNEY CAF

12 a2 X 12 PLUE
e :
prxenflenass o
i - Y IM s s === 3
| DINIING: PATIO j 4' e LT R,
e [Eroma] ]
TRZ IS | LU Ll TR (ISR (V0 R e
 NEENR EEEESES
i P R A [
5% ETrT TS < S
spcTIoN A~
BUILT-UP CHIP ROOF—
%" PLYWOOD —
= k— GERAVEL
STOoP
2XG'a- 24"0C R

N
T—2X 6 TASCIA

“H—axa

_2x6

€ I——4X 4 POSTS

BX8X 16 CONC BLOCK — | v

BXBX 16 HEADER BLOCK =

S—dx4

TP ANCHORED TO BLOCE
%4’ 1Y8" TRIMMER

d
—~1—- 8" BLOCK

{ G- 6-10-10
e MESH
TS N
28 ——Prry,
N .‘ :
A58 wETIN 'RODE.A——~/~L\ -
WALL SECTION
_ T A R (e 2
BUILT-UF CHIP ROOF 15,
s e e
e —]
. SCREEDY
] PATIO =
[] PORCH.
s A =

SIDE ELEVATION

SELPCTED DETAILS FIROM HOUSE IV SARASOT?S FLA
W DEWLY KENNELL : DEISIGINFR, & BULLDER

house



102

FAMILY PATIO (/) is built around planting, gets overhead light through roof opening Sliding doors, flanked by fixed sash, lead to living room.

2 This $39.500 two-patio house was merchant-built

And it sold fast, thanks to
the two patios. Both patios
are so much a part of the

BR

:( = BAM
bl I

;_F

L

t

o
1
GEFR e

4+ house that they work like
| g | rooms. Skillful placement of

| the garage is the planning
Full plan on p. 104 secret, (See drawing, p. 104.)

The 504 sq. ft. family patio (above) faces to the rear
and is enclosed on two sides. The 520 sq. ft. entry patio
(right) is enclosed on all sides,

The house has these other smart points: 1) good sep-
aration of living and sleeping areas; 2) minimum hall
space—only 16 lineal ft. (in the bedroom area); 3)
central plumbing core—all plumbing is on one wall for
the kitchen, bathrooms, washer and water heater; 4)
triple-duty chimney—it serves back-to-back fireplace and
barbecue and adjoining furnace; 5) dropped ceilings
used for light coves and heat ducts (see section, p. 104).

A practical plan? Yes. The house works so well, Mod-
ular Homes has decided to prefab it.

HOUSE & HOME




FRONT OF HOUSE has closed log

Builder: Burton W. Duenke Building Corp.
Archi : Ralph Fournier
L¢ tion: Kirkwood, Mo,

LIVING ROOM (a), already 16’ x 207, seems
even bigger because it borrows space from fam-
ily patio, rear, and entry patio (shown below ).

ENTRY PATIO (c) provides outdoor dining area next to kitchen. At left center is main entrance.

Photas: Huteh
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HILLSIDE HOUSE has only a carport at street level. Wall extending to right of entrance (at head of stairs) forms patio off bedroom (right).

8 Heres a $17,000 custom house by a top architect

ENTRANCE is right above carport. Translucent panel at head of
staircase screens big sun deck (top, opposite). Wall is exterior plaster.

Richard Neutra is able

| o Ly to design small, low-bud-

b [ - get custom houses like
il | = ‘
= @ , this one (shown on cover

- I in color) because he uses
his own standard details
as basic components for
the design. The standard
details cut Neutra's costs by saving drafting time and
(because they are so complete) by eliminating the need
for supervision of construction. Neutra “standard details”
used in this house (see photos and, if starred®, drawing
on next two pages) include: entrance stairs®, flying header
(extending into space and supported on a free-standing
column), intersecting planes (horizontal roof and vertical
wall) *, indoor-outdoor pool*, mitred glass corners, raised
deck*, glass wall*, and jalousie window®.

This house was designed for a single person, has only
one bedroom. But the studio area can be closed off and
used as a second bedroom.

Full plan on p. 108

HOUSE & HOME




Photos; Julius Shulman
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BIG DECK extends the house’s living area, is scrcened from street and entrance. It is lighted by fluorescent trough in soffit of huge overhang.

Architects: Richard Neufra
‘Associates: Benno Fischer, Serge Koschir, John
Perry Neuschatz

Builder: Pat Hamilten

Location: Pasadena

BEDROOM (a) has unusual (but standard Neutra) mitred glass corner
that heightens open-to-the-outdoors feel characteristic of the house.

LIVING-DINING AREA (h) is separated from studio by storage wall.
Continuous lintel (rear) carries roof load, allows room-length window.
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FENCES AND CARPORT keep this almost-square house from looking like a box. Entrance is through carport at left. Bedrooms are at right.

9 Look what real know-how can do for a low cost house

This 1,275 sq. ft. house cost $10.500 without land
($8.24 a sq. ft.). But it works and looks like a much
more expensive home. The reason? Expert design by a
topflight architect (see H&H, Oct., p. 95).

The house is well planned. Across the back are glass-
walled living and dining rooms. Across the front—and
partly screened by fences—are three bedrooms. In the
center are the bathroom (fan-vented and sky-lit), kitchen,

washer-dryer alcove, furnace and water heater.

Almost square (32" x 34’), the house looks neither box-
like nor small. That’s because the architect: 1) used the
carport’s roof rafters to tie it to the house; 2) continued
a sidewall beyond the house to form a high fence; 3) ran
another fence across the end of the carport and extended
still another back from the carport; 4) put a trellis frame
over the rear terrace.

Photos: Dearborn-Massar

FIREPLACE WALL (a) separates living,
dining rooms, also encloses furnace. Win-
dows face garden and terrace (left rear).
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SPACE DIVIDER (b) screens living room from kitchen.Behind bookshelves are built-in oven and refrigerator. Kitchen also has dishwasher and disposer.

1O This open-plan house has overtones from the past

TRADITIONAL DETAILS show from street. This house was planned for
a 69' x 110’ lot, narrower than most of Gerholz' lots, so it has only
a one-car carport, and the playroom (see plan opposite) extends to rear.

MODERN IDEAS (2) show inside. Big double-glazed sliding doors open
living room to the rear patio. Ceiling panels are wood-fiber and
cement board. Entry door and playroom are out of photo to right.

Builder Gerholz has “softened” the exterior of his
basically modern house with diamond-shaped window panes
and the conventional white fence. He has softened the
interior with used brick and trim white paneling. But he
has kept all the features that have made his past houses so
popular. Besides the fully equipped kitchen, the package
includes a built-in washer and dryer in the bedroom hall,
built-in valance lighting, double-glazed windows through-
out, and carpeting for most rooms. The baths have plastic
“luminous” ceilings. And the big garden room provides
space for a workbench and storage.
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FACADE of this well planned house echoes traditional

style with red brick, white trim, small-pane windows and cornice dentils.

11 Traditional design—but the techniques are modern

The advanced methods used to build this house keep
the costs low—and at the same time help give the house
its clean lines. Here’s how it’s done:

1) The plan is based on a 4 module. 2) Use of a
roof truss permits construction by the “one-room tech-
nique.” 3) Brick is used in vertical unbroken masses.

4) All-around continuous lintel spans openings between
the brick masses and eliminates cripples. Shop-fabricated
window units slip into rough openings without on-site
fitting (panels are used like shutters around windows to
balance the design.)

The interior also benefits from the use of similar meth-
ods: 1) All interior trim is given a furniture finish in the
shop (stain coat, sealer coat, sanding, two lacquer coats).
Extra cost: $25 ($125 for finishing less $100 saved on
painting contract). 2) Dry wall is sprayed with water-
base silica paint prior to the final coat. This gives the
walls a plaster-like finish, covers small defects. Cost: $85.
3) Closet drawers and bathroom vanities are built and
finished in the shop.

The builders will take trade-ins on the 1,330 sq. ft.
house, which sells for $17,500 without land.

SLIDING DOOR, finished like furniture to match cabinet and vanity,
separates full bath (foreground) from lavatory (left). One vent stack,

installed in wall between back-to-back toilets, serves both rooms.

WINDOW COMPONENT is assembled and glazed in shop, then placed
in wall opening. It carries no load because continuous lintel header
spans opening. Flanking wood panels give same balance as shutters.
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RESTRAINED EXTERIOR of side-to-side split borrows the materials and form of two-story design. Grade-level entry is flanked by fluted glass panels.

12 Here’s how you can give a split the two-story look

It isn’t necessary for a split level to look like a two-story
house, but that way you can often avoid mistakes that make
so many splits ugly. In this side-to-side split, the designer
got the two-story look by: 1) locating the entrance at
grade; 2) putting a full story above the entrance; 3) using
familiar materials (white clapboard and sandstone) and
forms (shutters and the garrison profile) that people asso-
ciate with traditional two-story design. The living room
is in wing at right, garage in wing at left. The design has
the added advantage of a sheltering overhang over both
levels which accentuates the horizontal lines. The 2,900 sq.
ft. house sells for $39,000.

REAR OF HOUSE also has clean lines of two-story design. Glass
door opens into recreation room from terrace. Second door leads
to back hall and lavatory. Kitchen and dining room are at left.

ENTRANCE FOYER (a) is large (7'4” x 12') and has slate floor. Short
flight of stairs (four steps) leads to living and kitchen level, right,

Long flight (ten steps) goes to bedroom level, left. Photos: Haviland
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HUGE SCREEN is the reason this house works. It let the architect divide enclosed space into main building (left), guest house (right) and carport.

13 The indoor-outdoor house: here’s how it works

Photos: Hank Koch, John Walther

DOUBLE-DOOR ENTRY opens to patio. Careful planting insures pri-
vacy to the screenmed area. At rear, main living and sleeping building.

Builder: Conrad Builders
Architect: Rufus Nims Interiors: Todd-Alexander
Location: Miami

It works because the en-
closed parts of the house
can be opened wide, and
because the open part of
the house is closed to in-
sects and the neighbors.

The artist’s drawing
shows how Architect Nims
brought the outdoors into the house with a huge screened
patio that more than doubles the living area. And it shows
how the patio let him divide the enclosed space into parts
so that all rooms have at least two exposures to the breeze.

How is the screened patio built? Frame is 4x12 beams
on 4x4 columns, stiffened by 4" steel cables across the
top and 4" steel guys spaced around the edge and
anchored in concrete footings. Glass fiber screen, sewn
into wide rolls, is stretched over the frame by a gang of
men. When it is taut, a nailing strip is put in place at top
of frame. Then it is drawn down to the bottom plate, and
anchored with another nailing strip. More details are on
the drawings on the next spread. Builder reports house is
selling fast at $28,900 (with pool and Y2-acre lot).

| |
! |
|
L

|
==l

Full plan on p. 120

HOUSE & HOME




Drawing:

Granville Ackermann

THE PATIO is the center of the informal living this house calls for.
Rear: the guest house. Screen is 14/18 glass fiber, amber-colored.

LIVING-COOKING-DINING AREA (@) can be opened to patio through
line of glass doors. Cooking unit with big vent highlights the room.

OPEN DOORS OF DINING ROOM (b, below) show how the garden and the enclosed space work together as a living unit. Planting divides space.

NOVEMBER 1957 119
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Photos: Maynard L. Parker

STONE FRONT works well with bay window and cedar shake roof. Dutch dormer runs across back to give extra space upstairs (see drawing, p. 124).

14 Story-and-a-half is big builder’s best bet for 58

Big Builder Ross Cor-
tese (800 sales in less
than a year) expects this
new model to be his 1958
best-seller.

“It is more for ithe
money than any other
model I have,” he says.
Price of 2,390 sq. ft., 172-
story house: $26,500.

Three of the model’s strong points are:

1) the kitchen—large, well equipped, U-shaped for
convenience; 2) the family room—next to the kitchen
and opening onto the rear terrace; 3) the dining room—
separated from the living room.

Why a 1%2-story design? Cortese likes it because:

1) it makes sense on high-cost land; 2) it costs less
per square foot than a single-story plan; 3) some buyers
would rather have their bedrooms upstairs.

Full plan on p. 124

FIREPLACE (c) in large, square (18 x 187) living room is tailored to
suit buyers” tastes. They get choice of brick, slate or fieldstone.
Drapes (rvight of fireplace) cover window. Bay window is at left.

122 HOUSE & HOME




KITCHEN-FAMILY-ROOM (a) is divided by counter which 5 as
bres t bar. Family room has beamed ceiling and sliding glass door
(behind drapes) to terrace. Kitchen range on island counter vented
by fan in hood. Floor, covered by carpet in model home, is vinyl tile.

FRONT ENTRANCE (/) opens into living room, which borrows space
from open staircase. Study, with private bath, is on far side of entrance.

£ WALL-TO-WALL WINDOW cuts framing needed in upstairs bath.
Mirror under window is tilted for use by standing person.

NOVEMBER 1957
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Photos: Lawrence S. Williams

TRADITIONAL MODEL has three bedrooms, two and a half baths, complete kitchen and laundry. On a 70" x 100’ lot it sells for less than $10 per sq. ft.

15 Year's big bargain: Levitt's $14,990 two-story model

REAR TERRACE, included in selling price, opens off living room
through an aluminum sliding glass door. Storage room (right) also has
a connecting door to garage. Room partially screens terrace from neigh-
boring yards. Model has five elevation variations (see next spread).

The nation’s biggest
builder is building 218 of
these houses to test buyers’
acceptance of a low cost
| two-story model. The house
is 1,540 sq. ft.,, plus an
11’x21" garage and a 100
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sq. ft. storage room.

Bill Levitt, who always
writes his own copy, adver-
tises the house this way:

“The Colonial is a two-

Full plan on p. 128 StOI‘y with a lot of new ideas

and old-fashioned solid
comfort. It has a center entrance with the living room on
one side and the dining room on the other. To the rear is
a knockout of a kitchen, a big breakfast alcove, and a
charming powder room. . . . All in all this house has 62
rooms, 2% baths, and a large garage with overhead door.
Equipment includes a General Electric refrigerator, table-
top electric range, wall oven, washer, dryer, screens, storm
sash and jalousie door. The complete price is $14,990.”

HOUSE & HOME




Builder: Levitt & Sons

Architect: Levitt steff

Location: Levittown, Pa.

U-SHAPED KITCHEN (a) opens to family dining alcove. This informal
dining space, coupled with the formal dining room (below), takes place
of a family room. Powder room is between alcove and living room.

NOVEMBER 1857

COMPLETE LAUNDRY (h) is under stairwell opposite family dining
space but close to kitchen. Heater is located behind the washer and can
be reached through a man-sized passageway hidden by door at the right,

FULL DINING ROOM (c¢) is big enough to serve 10 to 12 people.
Central entrance (right) is hub of house, leads upstairs, to living room
(far right) and dining room. Family dining is through door (left).
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3,200 SQ. FT. RANCH was planned around the fine old oak that frames its entry. Its curb appeal can be seen even better in color frontispiece (p. 76).

16 Here are 120 feet of elamour at a cost of $49,000

Both the glamour
and the economy are
designed into the
house. But in less
skillful hands even
these long, low lines
would miss the mark.
And without a good
basic plan, the house would have been ungainly and
awkward to live in.

Here's how the architects made the house glamorous at
reasonable cost:

Full plan on p. 132

1. Its structural materials provide integral ornament,
color, and texture. The built-up roof of soft green crushed
rock and the redwood boards and battens give color and
texture to the exterior. The masses of fieldstone are im-
portant inside and out. Exposed roof beams provide in-
terest inside, extend outside adornment along the eaves.
The fir ceilings are warm and textured.

2. The streamlined structural system produces striking
effects like the floating roof (photo at right).

3. All but two of the rooms in the house open through
sliding glass to the big rear patio.

Here's how the architects made the plan work:

The kitchen, the living room, and the bedroom wing all
lead off the entry, and the entry is big enough to be in
keeping with the rest of the house. The bedroom wing is
zoned from the living area, and the master bedroom suite
is zoned from the study and front bedrooms.

KITCHEN (d) is open to dining room or, for formal dining, closed
from it by shutting door (right) and pass-through (center). Island
counter holds range, doubles as snack bar and as workspace. Kitchen
has one of the four clear glass skylights in the house,

130 HOUSE & HOME



TILED MASTER BATH (a) has toilet in a sep-
arate compartment from the lavatory and
shower. Rest of master bedroom suite includes
dressing room, studio, and private terrac

. 9. Hamilton

B
Santa Barbara

MASSIVE STONE PIER adds texture to one 33—
front bedroom. (It frames entry behind the
wall.) Room has built-in desk, bookshelf, head-
board. Not shown: sliding doors to yard.

LIVING ROOM (¢) is big and handsome, has warmth and texture. Structure is novel: beams are bolted without a ridge, far corner is mitred glass (see drawing, p. 132).

NOVEMBER 1957
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COLONIAL MOTIF is apparent in clapboards, small-pane windows, pediment, corner casing, shutters,

17 The two-story Colonial is New England’s favorite

It suits a part of the country where today, as 300 years
ago, the main job of a house is to keep the weather out.
Further, most New Englanders think it is a thrifty house.
And finally, New Englanders just plain like their own
traditional architecture. This good example of a New
England two-story has several fine features: (1) big front
kitchen has separate entry near garage; (2) living room
is at rear; (3) study and lavatory make an emergency
guest suite; (4) central hall is spacious and convenient.
Price of 2,050 sq. ft. house on half acre: $34,900.

CENTER HALL (a) has characteristic detailing, paneling, handling of
stairs. Qut of photo to left, kitchen; to right, study; to rear, living room.
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FRONT PORCH, at center, is 4’ deep and in line with garage. Red brick, white trim, wrought-iron hardware give facade its traditional aspect.

18 From Detroit: a house designed for the auto age

Although this house has an impressive center entrance
on the street side, the everyday family entrance is through
the garage. The family entrance leads directly from the
garage to the kitchen, lavatory, basement stairs or back-
yard. (see plan, opposite).

The 1,636 sq. ft. house is planned well in other ways,
too. Item: 1) its four bedrooms are separated from the

living area; 2) its two baths are back to back, thus share a
single vent stack; 3) its deep-set entry is further protected
by the porch roof; 4) its entrance hall leads to both living
and sleeping areas; 5) its dining and breakfast areas open
onto a rear terrace.

The house is priced at $30.450 with completely finished
garage, and is a best seller in Builder Lockwood’s line.

Photos: Snuffy McGill

LIVING ROOM (@) is paneled in knotty pine. In rear are dining area
and glass sliding door to back terrace., Not shown: fireplace at right.

KITCHEN (/) has built-in stove, oven and sink; birch cabinets, linoleum
floor. Doorway (right) leads to lavatory, basement stairs and garage.

HOUSE & HOME
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LONG LOW HOUSE, nestled among trees that its builder always saves, has three-bedroom wing, left, and a fourth bedroom behind garage at right.

19 You'll find a good idea for a fourth bedroom here

The fourth bedroom and its bath are at the opposite
end of the house from the other bedrooms (see plan,
facing page). This is a good location for guests, mothers-
in-law, or maids. The plan puts the third bath right across
the hall from the garage entrance, so that children can
shed their outdoor clothes and clean up before they come
into the main living part of the house.

DINING ROOM and kitchen (a) have hand-rubbed birch cabinets, a spe-
cialty of this builder. Fireplace, left, is two-way, also serves living room.
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The plan also shows the central grouping of the fur-
nace, water heater, and the two-way fireplace. The central
furnace location boosts the efficiency of the perimeter
heating system. Even more important, this central chimney-
utility unit divides the living area of the house into three
rooms; kitchen, family room, and living room. The 2,043
sq. ft. house sells for $33,200 on a Y2-acre lot.

MASTER BATH, one of three in the house, has “shadow-line” cabinets,

marbleized wallpaper. Second bath is on other side of wall at right.
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Photos: Art Hupy

PLASTIC PANELS in a 2x4 frame dramatize the entry, which is halfway between the two levels of the house.

2 0 This low-cost two-story house fits a hillside site

For $15,135 without lot, this three-bedroom, two-bath
house gives buyers 1,725 sq. ft. of living area and a
two-car garage. That is about $8 a sq. ft., low even in the
lower-cost northwest. Bell & Valdez uses several cost-
cutting techniques to get this price: $200 is saved by setting
floor beams in pockets in the foundation, reducing wall

HOUSE LOOKS MASSIVE from street. Big deck, left, screens living
room (upper level) from passers-by, lower level play room from sun

height by one foot; $75 is saved by placing floor beams
4’ o.c., which eliminates bridging and minimizes cutting for
ducts and wiring; $20 is saved by using laminated beams
on the upper level. Volume buying helps too. The value
offered has made this model a best seller— over a hundred
have been sold in the last six weeks.

MAHOGANY PANELING and fireplace in 16" x 14" living room (a) are
quality features seldom found at price. Lower level has a fireplace too.
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ROADSIDE VIEW shows the interplay of different exterior materials. Stone wall is on master bedroom wing, other walls are vertical cypress siding.

21 Wood-and-stone house: its materials belong together

FRONT ENTRANCE (at left) and row of windows are protected by 8
overhang. Windows are in dining and kitchen area, which is three steps
below outside grade to let house fit into hillside. Small gable breaks
roof line, is repeated on far side of house over living room.

142

They belong together
because this house was
designed to let them
work in  harmony.
Where stone is used for
= 5 a wall, it’s used for the

¢\ whole wall — not just
- Full plan on p. 144 “m

part of it. Where cypress
siding is used, walls are broken only by windows—not
by stone. So neither material has to fight for attention.
And both look like what they are—materials used as part
of the design, not materials tacked on for effect.

But there is more to this 2,100 sq. ft. house than its
straightforward use of wood and stone. Its plan, too, is
clean-cut. For instance: each of the main areas—cooking,
living and sleeping—is in a separate wing; and the bed-
room wing is again divided, so the master bedroom is apart
from the others.

The result of good planning? A rambling home with
plenty of privacy. The result of good use of materials?
A genuine textured look that gives the house variety,
warmth and distinction.

HOUSE & HOME




Photos: Ben Schnall

MASTER BEDROOM (c) has luxurious built-in storage. The counter
surface over drawers has slate top. Cathedral ceiling is clapboard with
rafters as in living room (below). Deep lintel over window allows un-
broken expanse of glass (see drawing, p. 145). Bath (at right) is private.

NOVEMBER 1957

DINING AREA (b) is at entrance end of living room. Open pass-
through could have movable panels to screen view of kitchen. Dish
storage unit, above pass-through, opens from kitchen and dining sides.
More storage is under windows at right. At left: doors to terrace.

Designer: John J. McNulty Je.
Builder: Arne Nordstrum
Location: Carmel, N. Y.

LIVING AREA (a) below, has end of stone broken by tall, narrow
window. This creates a special feeling of space and gives an extra look
at the fine view. Stone wall continues out under overhang. Left wall
faces west, so window area is restricted. All-glass wall opens to east,

143
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Photos: Hutchinson

EXTERIOR makes effective and economical use of brick, boards and battens, and large glass areas—all held together by a unifying design.
L

22 Here’s a contemporary design that’s a best seller

a
i | A M= This sell-out house was
e built by a registered archi-
- o tect turned builder. Fred
= | BR -b-EI__J-. Kemp thinks the reason his
e c_— L7 house is so successful is be-
(i) cause it is an honest house,
B2 :—I = honest because he used all

his architect’s know-how to
Full pian an)p: 2 S8 solve his builder problems.

For example, the house’s simple, contemporary lines are
both effective and easy to build. The battens relieve the
plain surface and cover the joints of the big asbestos-board
panels. Inside the house the two full baths are back-to-
back for easier, lower cost plumbing. Where he felt it
was worth it, Builder Kemp let Architect Kemp spend extra
money: $400 went into separate forced-air air conditioning
and radiant-slab heating, so he could offer “the ultimate
in both heating and cooling.”

At $19,000, St. Louis buyers snapped up the builders’
first 24-house section within two weeks.

ENTRANCE FOYER (b) gets daylight through sheet of ribbed translu-
cent glass at left of front door. Decorative plastic panel separates the
entry from the dining area, avoids usual blank-wall greeting (see
elevation, p. 148). Foyer is one of best-liked features of the house.




LIVING-DINING AREA (a) opens onto large terrace thro

IN MASTER BEDROOM (c¢) the high gable-end window

As in most rooms, the ceiling follows the roof
line. There's a big walk-in closet behind the double doors at

the left, which are made of mahogany with brass hardware.

insures pri

FAMILY RoOOM, like the living room, has huge glass area
and its own terrace. The 3V2° overhangs, with their trellis-
like open soffit, keep out glare and ease the air-conditioning
load. Washer anc er are behind folding door at rear.

NOVEMBER 1957
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rlass doors.

Sidewall is 5

16"

asbestos board with battens 16" o
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Photos: J. C. Watkins

FRONT VIEW shows Bermuda flavor. The unusual roof (hips to wall; deep, flat soffit formed by extending ceiling joists) costs no more than most roofs.

2 3 This practical house has a suggestion of Bermuda

150

SUNSHADE SHUTTERS are ideal for front bedrooms (¢): they insure
privacy from the street and the entrance patio, they let in only muted
daylight (which is all most people want in their sleeping quarters), and
they let in plenty of fresh air. The two front bedrooms are 12" x 12',

= ]__"ﬂ’;[ (a" The Bermuda feeling
—  comes from details like the
shutters, the white gravel
roof, and the deep-shaded
L_Ll ’r
® ﬁ_ entry (5" overhang). But
'Ld, the practical livability of the
- house comes from these
smart basic plan ideas:

The house is really two units—a bedroom section and a
living section—set at right angles. This puts the two front
bedrooms, which most families would make the children’s
rooms, far from adult activity. Circulation is excellent.
From the front door there is access to every room without
crossing any other room.

The plan provides many other fine features like the
rear-living arrangement, the huge pantry and the utility
room with space for a freezer, a washer, a dryer and a
big workbench. It provides center-of-the-house space for
the optional air conditioner, and it provides a clever lay-
out for the master bedroom, dressing room-bath. The
lavatory is out in the dressing area; only the tub and toilet
are in a separate enclosure.

The price: $24,700 including lot and air conditioning.

BE BE
Full plan on p. 152 (W

HOUSE & HOME




BACK VIEW shows American flair for indoor-outdoor design. Almost 30 of glass opens the living areas of the house to this 58’ trellis-shaded terrace.

MASTER BEDROOM (/) opens into a section set back from
the big rear patio. High windows on wall facing neighbors
insure ventilation and privacy. Not shown: the room’s 12" of
closets and well planned bath and dressing room.

DINING ROOM AND LIVING ROOM (a) borrow space from
each other and from the patio. Kitchen (not shown) is open
to dining area, but paneled room divider (right) screens it
from living room. TV fits in the divider, swings for viewing.

NOVEMBER 1957

Builders: Hendryx & McCord
Designer: Roger Rasbach
Location: Port Arthur, Tex.
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Photos: Douglas M. Simmonds

FRONT VIEW shows shake roof, reverse board-and-batten siding, stucco under windows, louvered doors to air conditioner, stone at end of carport.

24 The carport gives this house its impressive entry

Lw Like a porte-cochere

B }:_R:,_H; Q-/ l_ Fr of old, the carport digni-
— — okt fies and, of course, shel-
ol oy [ L ters this entrance. But it’s
E S e not just showmanship. It

fits quite naturally where it is—helps break the long line of
the roof and makes the house look bigger.

The 2,376 sq. ft. plan is noteworthy because:

It minimizes cross traffic. The fireplace wall forms the
front hall — lets you enter any area without passing
through others.

It puts the private living area to the rear. Across the
front are three baths, storage space and an air conditioner
(optional, but taken by 80% of buyers).

REAR VIEW shows dining (left) and living rooms, both with sliding doors to terrace. Fireplace wall (at rear) screens front entrance.

it Sas

154




LIVING ROOM (a) roof structure is unusual: rafters meet over ridge
beam, do not butt into it (see drawing, p. 156). Ridge beam is carried
on 4x6 post in center of end wall. Fir ceiling continues beyond gable
to form soffit. Room is vented by jalousies behind curtains, left.
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for
tomorrow’s
office

buildings, too...

California

A Redwood

Architects: Anshen & Allen Photo: Roger Sturtevant

CALIFORNIA REDWOOD ASSOCIATION » 576 SACRAMENTO STREET » SAN FRANCISCO 11, CALIFORNIA

Arcata Redwood Company
Hammond-California Redwood Co.
Holmes Eureka Lumber Company
The Pacific Lumber Company

The Pacific Coast Company

Simpson Redwood Company
Union Lumber Company
Willits Redwood Products Company L]
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TO BUILD BETTER

A new editorial section on ideas, products and techniques

HOW TO SAVE ON HOT-WATER HEAT -« - AND ON SURFACE-MOUNTED WIRING

Soon you will be able to use ordinary black- National Homes’ new system offers big savings
iron pipe in a radiant baseboard system. To find wherever codes are strict or you are using panel-
out how, turn to page 184. ized construction. To see how, turn to page 190.

MEN LIKE THIS EXTRA TOUCH HOW TO FIT A DOOR TO A WALL
Joel Coley helps keep his sales up by giving Ready-Hung's new door package has a frame
new-house buyers a set of hand tools. For other that adapts to any wall thickness. You'll find it

“borrowable™ ideas, turn to page 194. in New Products, starting on page 196.
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darling

e [0 De

garbage collector

darling. you'se much too nios to be w garbage collector

The hearts and minds of your most important prospects—
women—are captured for you by In-Sink-Erator. .. in
big-space ads like these, in trend-setting magazines
women trust most: Vogue, Parents', McCall's. Equally
important, In-Sink-Erator helps you make the most of this
potent appeal to women right in your model homes . ..
with plenty of promotion aids to help complete the sale!

it takes advertising like this
to sell women!

durling, you're much teo nice to be o garbage collootar

In-Sink-Ecvator I

it takes products like these
to sell homes!

A recent survey proved the tremendous appeal to women of
these incomparable garbage disposers. Prove it to yourself |
by including an In-Sink-Erator in every home you build. No g 3'33 Mel all

other disposer can match In-Sink-Erator’s patented for project homes for better homes
automatic reversing action. No problem with sewers or septic
tanks. For a sound plan to help sell homes, see your
plumber, or write In-Sink-Erator Mfg. Co.,

Dept. HH11, Racine, Wis.

In-Sink-Erator

E Originator and Perfecter of the Garbage Disposer

Model 17 Model 27
for special needs for custom homes

160 HOUSE & HOME




... Installs faster

3
4
3.,

. for Lawn Sprinkler Systems
. for Swirm'nlng Pools

THERE'S ALSQO
IN REVERE SHEET COPPER

«s. for BOSE Co, m
i " i i
, ; P, Chi ney, Wll‘ldDW, VG"EY and Vent
LI r r
8 fo Guﬂ'e S and Downspoufs
@ <. for FGICI'CI Gravel Slop

HIDDEN VALUE"
4

ol
o

10... . for Exposed Windo

. ‘nclow Boxes A

... Costs less to install —— 4
... Buyers have confidence in Copper S ——

If your homes have full cellars, prospects can be shown the
“hidden value" of Revere Copper Water Tube. But if you
build ona slab, either with or without radiant panel heating,
there is very little exposed piping. That's when it becomes
doubly important to use Revere Copper Water Tube.

For copper is accepted, without question, as the ultimare
in building materials, by those who have the say on the
financing of the houses you plan as well as by the ultimate
home owner. In fact, builders have found copper a strong
point in selling their homes.

And, of course, the important thing to you is that copper
water tube costs less to install . . . can be installed faster,
whether it be in the form of radiant panel heating, water
lines, drainage and waste lines, vent stacks or air-condi-

tioning lines. That's not what we say, it's what contractors,

NOVEMBER 1957

who do the installation, and builders, rell us!

One of the members of Revere's Technical Advisory
Service will be glad to ralk with you regarding the many
merits of using copper water tube and drainage tube, as
well as Revere Sheet Copper for flashings, gutters and
downspouts.

REVERE COPPER AND BRASS INCORPORATED
Founded by Paul Revere in 1801
230 Park Avenue, New York 17, N. Y.

Mills: Rome, N. Y.; Baltimore, Md.; Chicage, Clin-
tom and Joliet, I1l.; Detrost, Mich,; Los Angeles and
Riverside, Calif.; New Bedford, Mass.; Brooklyn,
N. Y.; Newport, Ark.; Ft, Calboun, Neb, Sales Offi-
ces in Principal Cities, Distributors Everywbere,

161
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Now Nuclear Science Assures MATICO Quality

MATICO USES ®
TO ACHIEVE NEW HIGH IN TILE UNIFORMITY

With AccuRay on the job, MATICO achieves the greatest prod-
uet uniformity in tile history! By keeping tolerances within plus
: or minus 1%, MATICO gives you uniform thickness, tighter
: : " ; o surfaces, improved dimensional stability. This means MATICO
ﬁ::lt\h: ﬁ?.l‘fﬁnw;’fiZ"\Téf‘t.}“;f’ﬁff?e‘lif\?.'lﬁ i Tile looks better . . . wears better . . . even installs better, for
Yformity. Deviations are corrected instantly. it’s always “on square.”
AccuRay beams electrons at the tile, automatically adjusts the
production process to maintain pre-set standards. MATICO
gives you tile quality controlled by AccuRay, another mark of
leadership for the tile you can always depend on.

MASTIC TILE CORPORATION OF AMERICA
Houston, Tex. « Joliet, lil. « Long Beach, Calif. - Newburgh, N. Y.
Rubber Tile » Vinyl Tile ® Asphalt Tile .
: Vinyl-Asbestos Tile » Plastic Wall Tile = i

r = “b(_\ D“a,
Automatic recorder charts tolerances. This visual i, “Ei G;':{‘""‘“Ed by =
Fprofile” of quality allows constant improvements > CDOLII0UEEREpING

- 3 or e
in formulation for an ever-better product. AccuRay .M. reg. By INDUSTRIAL NUCLEONICS N, € 3, OHIC 28 sovpanses W
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Brilliantly new in ultra-modern stylmg, Y
SHADOWAL block marks the beginning of
a new era in concrete masonry design.

You have been looking for something new and different in concrete masonry

. something even more attractive and appealing than the new conven-
tional units . . . here it is . . . SHADOWAL block . . . a standard modular
concrete block with a pattern built into the face.

SHADOWAL block is both beautiful and versatile. The variety of pat-
terns is limited only by the imagination of the designer. And these limitless
patterns are made with just one basic SHADOWAL masonry unit. Enables
you to build a beautiful masonry wall at a surprisingly low cost.

The industry is grateful to the NCMA for having originated this new
and exciting block. And the Besser Company, world’s leading manufacturer
of concrete block machinery, welcomes the opportunity to use its experi-
mental facilities and experienced personnel for the development of equip-
ment to make SHADOWAL block a practical reality.

SHADOWAL block is available only from NCMA members. Ask your
nearby NCMA plant for samples and literature.

BESSER Company

DEPT. 175 ® ALPENA, MICHIGAN, U.S.A.
First in Concrete Block Machines
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Typical “Northridge Plaza™ model features $16,950
price tag—and new Gold Seal Brushwood* Vinylbest*
tile floors. Builders really go for Vinylbest. It can be
installed anywhere from basement to attic—even over
radiant heating!

{ Willard Woodrow, president, Aldon Construction Co
Los Angeles, shows the kind of aggressive promotio:
that has helped his company sell over 26,000 home:
in less than twelve years!

This family room gives buyer-prospects the added
brand name assurance of nationally-advertised
“Brushwood™ Vinylbest. . . makes Aldon’s selling
job that much easier. All Gold Seal Vinylbest TllL
fully meets FHA, Title 1 requirements.

SAYS BILL WOODROW, PRESIDENT OF ALDON CONSTRUCTION CO.

“Home buyers are smart,” says Bill never a word of argument about Gold
Woodrow. “They look for nationally-  Seal quality. And there’s enough variety
advertised building products. And each  of materials, styles and colors to give
brand name they see helps clinch the each buyer exactly what he wants. We're (‘\\
sale. It never fails...that's why we playing the Gold Seal name for all it’s
feature ‘Life’-advertised products . . . worth . . . and believe me, it's worth
including Gold Seal floors. There’s plenty to any builder.”

FOR THE LOOK THATS YEARS AHEAD

 (old Seal”

FLOO RS AND WALLS

(1967 Congoleam:-Nairn Inc., Kesrny, N, J,
©

FOR HOME, BUSINESS, INSTITUTIONS: BY THE YARD AND TILES — INLAID LINOLEUM =« NAIRON® PLASTICS « VINYLBEST® TILE + CORK TILE = RUBBER TILE « ASPHALT TILE « PRINTED
FLOOR AND WALL COVERINGS — CONGOLEUM® AND CONGOWALL® « RUGS AND BROADLOOM — LOOMWEVE®™ =« “TRADEMARK +« SATISFACTION GUARANTEED OR YOUR MONEY BACK
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PERMALINE PIPE comes in 5, 8, and 10-foot lengths. Dia-
meters 2, 3, 4, 5, 6 and 8 inches. Perforated or solid. Full
line of fittings and adapters. :

A PERMALINE PIPE /ouse-to-street sewer installation by
N. J. Rodrigue, plumbing contractor, in a home profect at
Houma, La. Builders and plumbing contractors all aver
the country find Permaline the economical, profitable pipe
to use. It's easy to ship and handle, easy to install. No
call-backs, no root trouble.

L-M’s L-o-n-g 10-Foot Lengths Save Time,
Make Permaline Fibre Pipe Easy to Install

L-M pioneered 10-foot lengths of Permaline to make fibre There’s no calking or cementing. You just tap the tapered
pipe better and easier than ever to install. The use of 10- coupling onto the tapered end of the pipe to make a per-
foot long Permaline pipe means that only half as many manent, leak-proof connection. And it’s root-proof’!
joints are made as with 5-foot lengths, 209/ less than with Permaline fibre pipe comes in 5, 8, and 10-foot lengths.
8-foot. One contractor saved making nearly 15,000 joints It is available in diameters of 2, 3, 4, 5, 6, and 8§ inches.
on one big job. That's a real time and labor saving. Perforated type Permaline pipe is also available, for use

L-M Permaline Pipe is light, tough, strong. It is not in septic tank filter beds, footing drains, and land drainage
affected by soil acids or alkalis, detergents, or hot water applications. Full line of fittings, couplings, bends, and
from automatic laundry equipment or dishwashers. Per- adapters to other types of pipe.
maline pipe withstands soil heaving caused by freezing and Get complete information. Ask your wholesaler to con-
thawing. Joints don’t open up, as rigid joints often do. tact Line Material, or mail the coupon.

321

LMMBRMALINE [rmssms ="

LINE MATERIAL INDUSTRIES, Milwaukee 1, Wi i
BITUMINOUS FIBRE PIPE i

2 Send me free bulletin with complete information on
for better sewers and drains L-M Permaline Fibre Pipe for sewers and drains.

Name
Company e e - -
Address - Lo - A e —
LINE MATERIAL INDUSTRIES This seal is your gualr;n- City — N —State B
McGraw-Edison Company ::GB;:,:;nngur:i::,:u;';r l Type of business, please— e St SR SN VA =
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Extra -strong 1-3/32"
extruded sections stand
up under heavier loads
and usage.

3/16" ventilator web
gives greater strength,
prevents binding ...
makes possible tighter
closing.

Broad faces of vented

sections assure maxi-
mum weather protec-
tion thru greater metal-
to-metal and weather-
stripping contact,

47

Now completely

weatherstripped —

npletely weatherstripped!

yet competitively priced

RECENT AIR
INFILTRATION
TESTS

by the Pittsburgh Test-
ing Laboratory reveal
an amazingly low infil-
tration factor of only
016 C.F.M. for Ware
Casements . . . which is
just a fraction of the
standard of .50 C.F.M.
set for these type win-
dows by Aluminum
Window Manufacturers
Association CA-1 speci-
fications.

The renewed popularity
of casement windows in
many areas is an added
reason why it’ll pay you
to get all the facts on this
competitively priced,
time-proven Ware Case-
ment. Write Dept. HH-9
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SALES SECRET:

SN /1 FREAROOF CLAPROARD |

Newest siding sales feature for homes — beau-
tiful clapboard of fireproof asbestos and
cement. Ruberoid’s exclusive Duroc® finish
seals in color beauty, seals out dirt. Autoclav-
ing guarantees against shrinkage for perma-
nent tight fit. Tell buyers sidewalls can’t rot or
wear out, need almost no maintenance. Make
your homes easier to sell with new Ruberoid
Avutoclaved Clapboard.

SPECIFICATIONS:

Weight/Sq 205 lbs
Pieces/Sq
Bundles/Sq

Exposure
Headlap

Colors: Sno-White, Mist Green
R u B E Ro' D Shell Coral, Cloud Gray cnc;

avroctaven (%) APE(ARD

ASPHALT A ND ASBESTOS BUILDING MATERIALS

For more informatfion, ask for Aufoclaved Clapboard folder # 1368.
Write The Ruberoid Co., 500 Fifth Avenue, New York 36, N. Y.

Canary Yellow.




smooth
smart

and
sophisticated

Here are two wood-paneling products that give
interiors smart, smooth-textured beauty.

Ven-O-Wood is ribbon-grain Philippine mahogany
veneer overlaid on the same highly dent-resisting
flake board as Flakewood. It’s smooth, requires
no sanding nor other finishing and is ready for
staining or varnishing. Like Flakewood it has an

unusually low shrinking and swelling factor.

Flakewood’s remarkably different: Wood flake
faces in your choice of pine, maple, fir, cedar or
Philippine mahogany, securely bonded together
under heat and pressure. Satin smooth, 3-dimen-
sional appearance without roughness. Contem-
porary good looks. May be stained, tinted with

color, lacquered or varnished in its natural finish.

Flakewood and Ven-O-Wood are sturdy and
durable. They may be sawed, nailed and mounted
with glue. They make excellent overlays for furni-
ture, cabinets, doors and commercial interiors,
especially where low shrinkage and swelling are

important.

INTERNATIONAL PAPER COMPANY

JoncHeLL

DIVISION
Kansas City, Mo. Longview, Wash.

168

Mail this coupon for the whole story on these
outstanding Long-Bell panelings.

| INTERNATIONAL PAPER COMPANY
Long-Bell Division, Dept. HIT

| Longview, Washington

|- Please send me a FREE sample of Ven-0-Wood
| and Flakewood, along with complete descrip-
| tive information.

[ B i A B B A B S B 2
l

I
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ORMICA Wall Surfacing goes on_

Formica can be on-the-job installed with new contact
adhesives or pre-veneered to plywood and erected in large panels.
Either way it offers a top quality wall with all the well known
properties of Formica at less cost than materials applied by the inch.
It’s only slightly higher than vinyl materials.

Formica can be applied on-the-job in full sheets (up to 4’ x 10”) without

heat or pressure directly over any smooth, dry surface such as

14" or 34" plywood or particle board, cement plaster, steel troweled brown coat,
thoroughly dry white lime plaster, dry wall or poured concrete free of honey-comb..

Call your local Formica office or distributor for a Formica fabricator i
or applicator near you who can sub-contract Formica wall surfaces for any room
in the house. For more information on applying Formica to wall surfaces write

Formica Corporation, 4613-7 Spring Grove Ave., Cincinnati 32, Ohio
In Canada: Arnold Banfield & Co., Ltd., Oakville, Ontario

Customers buy Formica because it is
a brand name they know and trust.

DEMAND THIS CERTIFICATION

ZM /)Z(l/'}{ cerlifres qgeruirne s
We protect this foith in our product ﬁmﬂlud
by certifying every sheet with o .
wash-off Formica marking. It is for Subsidiary of CYANANMID
your protection and guarantee that you

are getling genvine Beauty Banded Formica. Seeing is believing. If this wash-off identification is not on the surface, it's not FORMICA.




Here’s the sign that stopped us!

See the home
 that "house-cleans” itself

“BROOKHAVEN

Home

ELECTRONIC HOME AIR FILTER

“I imagine every woman has dreamed about a
home that would keep itself clean . . . tables that
would dust themselves . . . walls that would keep
their new look . . . rooms that would automatically
‘clean themselves'. I've dreamed of such a home,
too, but I never expected to find it!

“That’s why this sign stopped us. We could
hardly believe that now automatic house-cleaning
is here, at a price we could afford!

“The salesman showed us how a simple elec-
tronic device, attached to the furnace or central
cooling unit, drew up to 20 times more dirt par-
ticles out of the air than throw-away filters. It was
casy to understand how Electro-Klean could
prevent thick layers of dust from collecting on
furniture, walls and windows by trapping it from
the air. Naturally the Electro-Klean gets bacteria
laden dirt and pollen, too. I understand that doc-
tors use Electro-Klean for relief of allergy troubles.

“When we found that automatic house-cleaning
added less than two hundred dollars to the cost of
a home, we were sold!”

“Imagine . . . this addition to our furnace will house-clean
every room in the house, every day!”

Electro-Klean is a compact, “package” unit that may
be quickly installed on the return air side of any forced
air furnace or air conditioning system, using existing ducts.
There are no water or sewer connections. Electro-Klean
traps airborne dust and pollen like a magnet attracts and
holds bits of iron.

Electro-Klean provides a tremendously effective selling
point for your homes at low cost. It is backed by a
national promotion program that will pre-sell your best
prospects. Localized promotional material and plans will
help you reap the benefits of this outstanding new and
exclusive selling feature.

Electro-Klean is a product of American Air Filter Co.,
oldest and largest manufacturers of electronic air filters, It
is backed by more than 30 years’ air filtration experience.

Investigate Electro-Klean today. Be first to offer this
amazing new selling point — “homes that house-clean
themselves”. Write for details of promotion plan and
Electro-Klean prices.

American Air Filter Company, Inc.
209 Central Avenue,

Louisuville 8, Ky.

Built and Backed by American Air Filter . . . World’s Largest Manufacturer of Electronic Air Filters
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Distinguished walls help sell homes

SIMPSON TOASTED
“¥" GROOVE
REDWOOD PLYWOOD

This beautiful Simpson Toasted “V™
Groove rift grain redwood plywood pan-
eling can be the difference that makes
the sale! It has a distinction about it that
prospects like.

It is planked with toasted “V™ grooves
embossed at intervals of 5, 11, 7, 9, 10
and 6 inches across the width of each
panel. Every second groove falls 16 inches
0. C. to serve as built-in stud locators
for nailing. And because the edges of
these panels are beveled, joints don’t
show.

Toasted “V” groove paneling is low in
cost, yet it adds many, many dollars to
the appearance value of your homes. So
for the strikingly beautiful wood that
helps make homes sell on sight use Simp-
son Toasted “V” Groove redwood ply-
wood paneling. Simpson Toasted *“V”
Groove plywood paneling is also avail-
able in fir, Philippine mahogany and
knotty pine.

~"Random Plank J
Toasted y
“V' Grooves

: Simpson Logging Company, Sales Office, |

I Plywood & Doors, Room 803-B |

| 2301 N. Columbia Bvdl., Portland 17, Oregon I

| FREE Toasted "V" Groove Redwood sample together with Simpson's new 3Jé-page booklet, I

‘ “Manual on Finishing Plywood," which has &8 full-color finish illustrations plus decorating ideas |

1 and suggestions for the use of plywood in the home, |

| wame I

= ADDRESS o I

PLYWOOD & DOOR PRODUCTS |
I ZONE STATE |

You can rely on Simpson fer o complete line of specially plywoods and doors, | PLEASE PRINT PD-79 I
plus Acoustical, Insulating Board and Hardboord Products 3

—————————— ————————————— ————— —— —
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Bathrooms are one of the most important rooms in
any house. With Hall-Mack bathroom accessories
you can design and build bathrooms of which you can be
truly proud. Hall-Mack’s beautifully chrome-plated

y accessories make any bathroom more attractive,

He re s a more livable and enjoyable.

Shown here are but a few of the many beautiful
and original Hall-Mack accessories that have
earned the reputation as the world’s finest.

& They all share Hall-Mack quality —and are all
P)LQM_Q designed with the smart classic styling that blends
— with any bathroom style or budget. There are

several complete lines of Hall-Mack accessories—

Ha I I- M ac k in several price ranges. You're sure to always find

a style and idea which best suits your taste and needs. Beautiful
chrome plated

b lh Always...specify and install.., Hall-Mack, the world's o
a ro o m finest bathroom accessories ! paper holder.

cii"ﬁmiihrp]u!ed towel bar
aled rods that can be pulled out
en needed !

i S S . S S S —— — —— T — —— —— ———

HALL-MACK COMPANY ki

DIVISION OF TEXTRON INC

AL = MA ® 1380 West Washington Blvd., Los Angeles 7, California

[] Please send your FREE color booklet of new bathroom ideas.

bathroom accessories |8

ol

ADDRESS

b e e e T —
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No. 486 SQUARE
5. 18" BACKSET

brilliantly styled to keep

NATIONAL 10CK4€Z “out in front”

These exquisite decorative escutcheons
provide unlimited freedom to create striking
and original effects with every door.

They’re easily installed for use with all three
NATIONAL LOCKset knob designs.
Available in all popular finishes. Write for

information sheet Form 2117.

No. 487 DIAMOND |
2%" -5"- 18" BACKSET

Now more than ever ... America's Outstanding Lockset Value

QUALITY HARDWARE CABINET HARDWARE * BUILDERS HARDWARE
FORGED IRON HARDWARE  CABINET LOCKS
««.all from I source SCREEN DOOR LATCHES * SASH HARDWARE

\

* Rk

M

% NATIONAL LOCK COMPANY

Rockford, Illinois Merchant Sales Division
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GOOD FOUNDATION FOR SALES!

What do people look for when they are in the
market for a house? Mostly, they look for assur-
ance that this big investment is a sound invest-
ment . . . that the house is well-made, well-
equipped, ready for years of service.

That’s why ‘“Advertised-in-LIFE” can be a
big selling aid to you. People respond to and
rely on the famous products they see in LIFE.

When you let people know you use these build-
ing materials and household products in your
homes, you draw interested prospects to your

models and give them more confidence in you.

People in your neighborhood read LIFE . . .
within 13 weeks, LIFE reaches 3 out of 5 house-
holds in an average community like yours.

And more and more builders are finding out
how enthusiastically people respond to what
they see in LIFE.

Write LIFE’s Building Products Merchan-
dising, 9 Rockefeller Plaza, New York 20, N. Y.,

and see how LIFE-advertised products can help
you sell your homes.

LIFE . . . read by 12,000,000 households every week

peopLe ResponD 1O (R4

174

Audience source: A Study of the Household Accumulative Audience of LIFE.
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/RAIN,-OR BURNING SUN.."

f

G-P Guaranteed Premium Sheathing

e Stores outdoors without delamination in any wﬁ%% ter: ‘{‘5"‘

weather or climate.
¢ New Premium Sheathing at no premium in price!

e New glue line is mold-free, resists moisture P T o >
2 e eorgia - racinc orporation guaran ces
during outside storage for up to one year. G.P Prombine Shextfing eptinet it

e Panels are edge sealed. % ination and mold for 12 months when

G-P PREMIUM SHEATHING

: special guarantee

B8

- 5 d . stored outdoors off the ground and under
e Available in all standard sizes and thicknesses.

a tarpaulin, or for 6 months off the ground,
¢ Packaged in steel-strapped bundles, 25 inches B
high for most convenient handling.

e e s e e e i e ol

60 East 42nd St., New York 17, N. Y. Dept, HH1157

Please send specification literature
on G-P Premium Sheathing.

|

|

|
m&@meHmmmm—Bummvhm

|

|

CORPORATION

Address e ——

City— Zone—State.
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Write for valuable,
highly informative,
brand-new brochure,
“MODERN STONE
AGE IS HERE.” It's

7| packed with new sug-
/ \ gestions—yours for
U

Flair for the unusual—strength of tomorrow— < the asking.

when you build or modernize residential or BUILDING LT S

s ey e . g Stone
commercial buildings with natural stone... St ne Institute gladly an-
enriching design cut to any dimensions or INSTITUTE s
split in the pattern, color, texture you ask for uses, varieties, charac-
—minimum maintenance...easily available! BUILDING STONE INSTITUTE |00\ b
420 Lexington Avenue types. See samples of
New York 17, N. Y. stones in our offices.

\ ” »

NATURAL STONE kS NATURALLY COMPATIBLE WITH OTHER MATERIALS
e e *WOOD, ALUMINUM, STAINLESS STEEL, GLASS, BRONZE, BRICK, TILE, etc.
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Avuthorities say:

““The BEST insulation is the MOST insulation!*

—and Tohns Manville J‘p/”’ £X
 meets fée//- 642 specitication’d

New 6 Thik
Spintex Ium """ i
provide maximum insulatic
ceilings. A “must” for ail
tioned and dedri:nny

2"5 Spintex

wl | spu:es. J-M also
blankets in other
thicknesses.

*In the Austin Village (Texas) air-conditioning tests,
the importance of thickness of insulation was demon-
strated by the foct that houses producing best economy
records had 6'* of mineral wool in ceilings, 4" in walls,

I 2" in exposed floor areas.

Thik Spintex Batts
only batts which com-
y fill the depth of
“x 4" stud spaces
provide “plus” summer A (actually 3 5/8%).
benefits. Available in : :

New, improved Johns-Manville Spintex is the only type of home
insulation that effectively stops heat all three ways—by conduction,
convection and radiation!

Learn how you can cash in on this important new development in
home insulation! Write Johns-Manville, Box 111, New York 16, N. Y.

JOHNS-MANVILLE

!Jm Johns=Manville
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See December

HOUSE & HOME

for details of the

BIGGEST

most

POWERFUL

program

ever to help builders

sell new houses

Developed by

OWENS-CORNING

FiBERGLAS

on behalf of the

entire building industry.

HHHHHHHHHH




FOCAL POINT: pELLA WOOD CASEMENT WIN-
pows, this time with horizontal and vertical
muntins. Wood windows, wood paneling...a
naturally beautiful combination. Besides, these
are the windows with built-in ROLSCREENS, that
roll up and down like window shades. And, for
year-round weather protection, PELLA CASEMENTS
3 can be furnished with pELLA’s own dual glazing
N . \ “storm window™’ panels.

N\
WOOD CASEMENT WINDOWS

ROLSCREEN COMPANY, Dept. 1-127
Pella, lowa

Please send helpful 20-page book,
" Library of Window Ideas.”

FIRM NAME

ADDRESS

cITY

ATTENTION MR,




e A, /%AW 3 A ‘
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FOR THE ARCHITECT OR DESIGNER: new, slim
Jjoining mullion provides the advantage of
attractive horizontal lines.

FOR THE BUILDER: Twin lights in Single
Frame speed construction.

FOR THE HOME OWNER: The *“double-hung”
look with all the conveniences of modern
awning windows.

7% winlie

the awning window with the ‘“double-hung’’ look

Composed of a fixed window at the top and a ventilating
unit of equal size at the bottom, PELLA TWINLITE is available
in seven modular sizes, including 32" x 44" frame widths.
In addition a picture window in combination with a ven-
tilating unit 1s also available.

Features like these are standard equipment: self-storing
screens, in-the-sash storm panels, underscreen operator
with exclusive Glide-lock, and complete weatherstripping.
And!...they can be installed on their sides to form beau-

tiful casements with narrow mullions.

For complete details, check and matl coupon today.

[FE—

[ ——— e — — ——— T ——— — i — — — T ———— — —

1
I ROLSCREEN COMPANY Dept. [-128, Pella, lowa 11
| Please send detailed literature describing Pella’s new TWINLITE .4 . I
= combination fixed and ventilating windows. | =
l Name. |
I Addi I
I Company. i l
I ite :
E City Zone State. l
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Cut an extra slice of profits for yourself...with
Consoweld countertops in your model homes

There’s nothing like a glamorous kitchen to make prospects
drool about your homes—and reach for their fountain pens
to sign on the dotted line.

That’s no news to you. What may be news is that Consoweld
is one of the best glamor-building materials you can use for
countertops—in both kitchens and bathrooms.

As you know, Consoweld is a laminated plastic—the type
you find on kitchen counters, dinette tables, and finer furni-
ture everywhere. The difference is that Consoweld comes in a
broad range of colors and patterns that have been thoroughly
consumer-preference-tested. What we mean is that Consoweld
has that intangible customer appeal that helps build Ohs and
Ahs when they see your homes.

Consoweld is highly resistant to heat, wear, scuffing—even
cigarette burns. It wipes clean with the swish of a damp cloth.
It's available in standard panels as large as the Consoweld-

exclusive 51 by 144-inch size—big enough for an unbroken
12-foot counter with a 51-inch island. It’s ideal for either new
homes or remodeling jobs. It’s beautiful, salable, and profitable.

Consoweld is widely used by well-known builders. Among
these are J. R. Bracey, Bralei Homes, North Little Rock;
R. P. Watt, Frontier Homes, Sacramento; C. E. Collins Sons,
Springfield, Mass.; and J. R. Shaffer, Jacksonville, Fla., who
uses Consoweld in kitchens and bathrooms in his national-
magazine-design homes.

For full details about Consoweld colors, patterns, sizes, and
applications, and name of nearest distributor, mail the cou-
pon. We'll send you the information promptly.

Please check: (] Bulilder 1 Architect [} Other

I Consoweld Corp., Wisconsin Rapids, Wis. HH-117 |
| Please send information for builders, and name of nearest |
| distributor. |
} [J Also send, free, samples of newest marble patterns. |
| Name_ : :
| Company____ = |
} Address - R TR =N I
| City : — State s I
1 |

|
I
|
I
I
I
I
|
I
|
|
|
|
|
|
|
|
|
I
|
|
|
|
I
|
|
L
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Mr. Groom (left) discussing concealed wiring installation with Edward A. Smith of The Pacific Telephone & Telegraph Company

“Concealed telephone wiring is a profitable

investment for builders”

— says Glen L. Groom, Builder, of Chabot Park, Oakland, Cal.

“I build houses by the dozens,” says Mr.
Groom, “as many another builder does. Some-
times I have as many as a hundred going up at
once. And in every one I invest in concealed
telephone wiring just as I invest in concealed
electrical wiring and other built-in facilities that
modern home-buyers look for and want.

“Concealed telephone wiring is a profitable

investment for me. It’s a salable item itself but,
more important, it helps me sell my homes be-

NOVEMBER 1957

cause it means added convenience, and preserves
the finished beauty of the rooms. In a business
where you’re constantly trying to second-guess
Mrs. Smith and Mrs. Jones, concealed telephone
wiring is a helpful sales feature.”

Your nearest Bell Telephone business office will help
you with concealed wiring plans. For details on home
telephone wiring. see Sweet’s Light Construction File,
8i/Be. For commercial installations, Sweet’s Archi-
tectural File, 32a/Be.

Working together to bring people together
BELL TELEPHONE SYSTEM
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TECHNOLOGY
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NEW “RADIANT RIBBON" hot-water system uses perimeter circuit of black-iron pipe. Sketch at right above: pipe support and cover.

This new wet-heat system ‘
costs less than $350

installed in this house

A simple loop of black-iron pipe may start the biggest
revolution in hot-water heating since Bill Levitt put radiant
slabs under 18,000 houses on Long Island.

Bell & Gossett engineer Edwin Tidd, who designed the new
radiant system, calls it “radiant ribbon.” And that’s all it is
—a ribbon of plain 34" black-iron pipe, carrying 220° water,
covered by a simple sheet-metal baseboard.

Biggest news: its low cost. The National Homes pilot in-
stallation diagrammed above cost $348 installed with an oil-
fired furnace, $308 with a gas-fired furnace. That's only one-
third the cost of many conventional wet-heat baseboard sys-
tems. less than even the most economical warm-air system.
So the “radiant ribbon” may well be the wet-heat industry’s
answer to warm-air heating’s monopoly (over 90% ) of the
new-house market.

Biggest drawback: it doesn’t yet have FuA approval. That's
because it doesn’t meet accepted standards for radiation. But
it does work in practice. As soon as engineers can prove why
it works, the system will undoubtedly be approved.

The system has three essential differences from
a conventional hot-water baseboard system.

1) There are no convection elements (i.e., finned tube sec-
tions).
2) The perimeter main itself is the heating element. This

¥

climinates the many risers and returns from a below-floor
main needed in a conventional system, cuts labor costs sharply.

3) The new baseboard cover is a simple piece of sheet
metal easily bent to shape, with no openings. (Note: even
with 220° water in the pipe, the cover never gets above a
safe-to-touch 160°.)

These differences can reduce hot-water heating system
costs as much as 60%, mostly by cutting labor costs.

Installation is fast and easy.

Black-iron pipe is run around the perimeter of the house.
Blocks hold it in place (top photo, opposite) until nails with
nylon sleeves can be driven into studs (center photo) to hold
it level at baseboard height. An in-the-slab copper supply
main brings hot water from the boiler to a tee connection at
the head of the perimeter circuit. Copper returns in the slab
carry the hot water from loop ends to the circulator at the
boiler. (Copper is used in the slab because it resists corrosion.)

At doorways along the perimeter, 2x4’s are placed in the
slab when it is poured. When pulled out, they leave a chase
for 34” copper drop sections that carry the circuit under
doors.

Square-head cocks, placed in the return lines at the boiler.
control the flow of hot water through each circuit (the
average one-story house will have two circuits, a split level

HOUSE & HOME




might have three or four). Sheet-metal covers (lower photo)
are placed over the perimeter loop by snapping them onto
metal brackets placed along the wall behind the pipe.

The new system uses the same boiler, circulator, and con-
trols as a conventional hot-water installation.

National Homes figures total labor for installing this sys-
tem to be 12 man-hours: 10 hours for plumbers to hook up
boiler and place loop, 2 hours for carpenters to install nails
for supporting the loop and to install the baseboard covers.

Here’s the material list for the pilot job on the 1,000 sq. ft.
house opposite:

17 supply type K copper .............

33" returns type K copper ,

32" drops (for doors) type K copper ..

/2" feed to hoiler type K copper ..

34" radiant loop black iron ....

6” base cover sheet metal . 3 Sty . 4

1 package boiler, burner, circulator and controls.

The system defies accepted theory.

At present, this system falls far short of the mark set by the
design procedures of the Institute of Boiler and Radiator
Manufacturers. And FHA minimums are based on IBR require-
ments. But the ultimate acceptance of a heating system is
based on the comfort it provides. and to date experimental
radiant-pipe systems seem to upset accepted standards.

Here is an example: With 220° water, %" black-iron pipe
can radiate about 110 Btu per hour per foot. Design tables
rate ¥%” finned-tube baseboard convectors at about 700 Btu
per hour per foot. Under present criteria. this means that 7/
of 34" black-iron pipe would be needed to replace each foot
of finned tube. While there are important savings even in this
simple substitution, there are already a number of successful
installations in the Chicago area that use as little as two feet
of black iron pipe for every foot of finned tube. These systems
have been in for a year now, provide the same comfort as a
conventional hot-water system, even in sub-zero weather.

Why does it work, when theory says it can’t?

There’s no answer yet, but here is today’s best guess:

In the first place, heating engineers do not consider the
tables infallible. “The heating effect of a radiator cannot be
judged solely by the amount of steam condensed (Btu out-
put) within the radiator,” says the Heating-Ventilating Guide,
1956, p. 567.

Secondly, black-iron pipe carrying 220° water heats up the
plaster or drywall just behind it. When the wall is heated,
there is no loss of heat from objects and air in the room to
the wall, because there is no temperature differential between
room and wall surface. There is no metal backing on the
baseboard cover to reflect heat rays from the wall. And the
inside of the cover is painted black to allow more radiation
into the room from the pipe.

Therefore, it appears that radiant baseboard pipe needs
less Btu output to heat a room than the design tables require
of a conventional system.

But experience also shows that this reasoning breaks
down if the wall is not properly insulated. For ideal operation
this type of baseboard heat requires a wall insulated so that
its U factor, or heat transmission factor, is 0.15 or less.
When outside walls are not insulated, the radiant pipe system
is inadequate and bears out design table predictions.

On the other hand, tests in a well insulated Chicago house
have shown that radiant baseboard pipe can provide an even
higher comfort standard than finned-tube convectors, in spite
of the tables. In this test, floor to ceiling temperature ran from
72° at the floor to 69° at the 8 ceiling on a sub-zero day last
winter. The usual comfort standard calls for a floor no more
than 3° colder than the ceiling. Black-iron pipe gives a
higher floor temperature than ceiling temperature because it
supplies radiant heat which travels in any direction.

At the present stage of testing, FHA isn’t ready to approve
the new radiant pipe system. But with modification, it can be
made to meet FHA's MPR No. 51.

To see how, twrn to page 188
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FIRST, BLACK IRON PIPE IS LAID . . .

The circuit of 34" pipe is supported all around the perimeter of
the house on wooden blocks placed close enough together to
eliminate sagging. National Homes prefabricates pipe assemblies.

. .. THEN PIPE AND COVER SUPPORTS ARE ADDED

Nails with nylon sleeves are driven into studs to hold pipe level
at baseboard height. When they're in place, blocks are removed.
Brackets for baseboard cover are slipped over, fastened to wall.

FINISHED INSTALLATION IS NEAT AND TRIM

Cover is simple sheet-metal shape which is snapped over bracket
shown above. Small metal shape above baseboard cover is a
cover for electrical conduit. See details on page 190.
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1. PlyScord roof sheathing
saves up to $2.00 per square

Figure all the costs—material, time,
labor, waste and nails—and you’ll find
you can offer your prospects the plus
structural advantages of PlyScord at
less net cost to you. Exact savings vary
from area to area, but builders report
34" panels over 24" rafter spacing save
$2.00 and more per square. PlyScord
roof decking goes down fast. Requires
fewer nails. Stable, resists buckling.
Finish roofing looks better, is easier to
apply on firm, solid PlyScord decking.

For
at lower

2. PlyScord wall sheathing
saves 25% in labor costs

Large, light PlyScord panels save 25%
and more in application time and costs.
And because of its extra strength and
rigidity (over twice as strong and rigid
as diagonal lumber), you can omit con-
ventional diagonal bracing. PlyScord’s
extra rigidity makes it ideal for shear
walls in buildings with large glass areas,
provides an added measure of protec-
tion in case of storm or earthquake.

FOR COMPLETE INFORMATION, specifications,
design data, write for free“Plywood Construc

tion Portfolio.” (Offer good USA only.)
Douglas Fir Plywood Assoc., Tacoma 2, Wash.

HOUSE & HOME




PlyScord, %" -thick on 24” span,
easily withstands 500 |b. con-
centrated load or uniform load
of 30 Ibs. per square foot. Con-
struction meets FHA Minimum
Property Requirements.

GENUINE

4
B.'.ul.! DUUGLAS AIRPLYWBOD

Tests on roof exposed tvo years
show force of 85 lbs. required
Two types of PlyScord are now available: Interior Ply- to pull cedar shingle from
Scord (moisture-resistant glue) and PlyScord with Exte- 5/16" PlyScord. In same tests,
rior (waterproof) glue line. Trademarks above identify composition roofing was torn
panels produced under DFPA quality control program. loose, leaving nails in plywd .d.

the best construction,
in-place cost, specify PlyScord

3. Use inexpensive PlyScord
backing for tile, hardwood

Firm, solid PlyScord backing simplifies
installation of finish wall and ceiling
coverings such as tile, cork, thin panel-
ing. Plywood’s strength and stiffness
makes them look better with no un-
sightly buckling. Easy to cut, fit and
fasten, fir plywood grips nails firmly so
they won’t work loose to mar appear-
ance of wall or ceiling coverings.

Plywood

means quality construction
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starts on p. 18}.

eenema idianl rulibon. faselonnd
— AR [2\4,36 {’(ui'cs‘:'ﬁﬂd
s ol 710 below rl‘."am.

HEATING SYSTEM for this split level is in two circuits—one for
the bedroom area and one for the living area. A one-inch main
from the boiler passes through the crawl space to pick up the

RADIANT-RIBBON HEAT:

Teamed with finned-tube and radiant-
slab, it meets FHA standards

The house diagrammed above meets FHA Minimum Prop-
erty Requirements with hot-water baseboard heat at less cost
than the builder allowed for warm air. Warm air prices for
this house in Morton Grove, I1l., were $900. But by shopping
around among local contractors, Builder Nick Rizzo got the
three-way combination for only $819.

Here are the seven ways heating contractor Howard
Anderson kept his price down (see numbers on diagram):

1. He substituted black-painted steel tubing (9¢ per ft.)
for finned tube in sections not under windows. With 220°
water he could substitute 7’ of steel tube for 1 of finned tube
and be within MPR’s.

2. His baseboard over the black steel tube was cheap and
simple sheet metal bent to shape.

3. Since he used continuous perimeter circuits, he elimi-
nated risers and returns to below-floor mains.

4. In the kitchen, he eliminated metal covers; simply let
the steel tube run uncovered under base cabinets,

5. On the returns, he used square-head cocks (instead of
automatically operated valves) to control heat flow in both
bedroom and living room circuits.

6. He took his return water through a tee connection, drew
off a supply for a radiant coil in the lower-level recreation
room. On the trip through the baseboard circuit, hot water
drops only 10° to 15° in temperature. So return water sup-
plied to radiant coils is still at 205° to 210°.

7. Because water is still so hot, he can use much less
than the normal footage of copper coil in the recreation-
room slab. Coil was placed at the bottom of slab to eliminate
hot spots.

Here are quality features the system gave the house:

A. A finned tube was placed under the bathtub lip. Extra
cost: $4. It keeps the tub warm and comfortable all winter.

B. Radiant-pipe baseboard in the front hall closet quickly
drys wet and snowy coats.

C. Radiant-pipe baseboard in bedroom closets keeps clothes
warm for comfortable dressing on winter mornings. /END

to fedaoom
~——Cureand

appnoy. 150 bon.
oot coppen.
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two circuits. Black-painted steel tubing is coupled directly with
finned tube under windows. Recreation room is heated by tapping
hot return water at boiler, running it through radiant slab.

FINNED TUBE under lip of bathtub keeps the tub warm to the
touch all during the heating season. Extra cost: only $4.

RADIANT COILS placed under slab in recreation room carry 205°
to 210° return water. Less coil is needed at this high temperature.

HOUSE & HOME




you know you’re right when you

specify by DFPA* grade=-trademarks

D

"' »! : “‘I
f\!gg!o [

‘\‘ \ .“"

factory~-inspected,
laboratory-tested

To qualify for DFPA grade-trademarks,
manufacturers must pass rigid and con-
tinuous inspection of current plywood pro-
duction. In addition to these on-the-spot
mill checks by DFPA quality supervisors,
thousands of samples undergo scientific
testing in DFPA laboratories. Use of grade-
trademarks may be withdrawn if quality is
nol satisfactory.

right grade, right
quality for every job

DFPA grade-trademarks are specification
guides to the right grade for a specific job.
Only genuine DFPA quality-tested panels
bear DFPA registered grade-trademarks.
There are imitations. Don’t be misled!

Be sure you can tell the difference.
Send for the DFPA Quality Story —a portfolio of grade-
use data and a step-by-step description of the DFPA
quality control program. Write Douglas Fir Plywood As-
sociation, Tacoma 2, Washington. (Offer good US A only)

~..__,-D F PA grade-trademarks

e Fir Plywood
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<€ Proper construction —
inside and out

&
n
A

A
Adequate strength,
N rigidity and stiffness

€ Dependable glue-line

INTERIOR-TYPE

(UL

sos
e e

*DFPA stands for Douglas Fir Plywood Association, Tacoma 2,
Washington —a non-profit industry organization devoted to
product research, promotion and quality maintenance.
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New surface-mounted
wiring system
can cut costs in half

In code areas like Chicago where thin-wall conduit is
specified for electrical systems, this raceway wiring system
may cut costs from the $400 to $500 level to something like
$240. National Homes, the designer, quotes this price for
wiring the house shown in plan at right.

Further. this surface-mounted raceway looks like a natural
for the sandwich panel construction predicted for tomorrow’s
houses. Sandwich panels are exactly engineered, and unless
wiring is built into these panels in the shop, some kind of
surface-mounted wiring like this will have to be used.

The cost reduction is almost all in labor.

The two-piece raceway is put in place after walls are
finished and before they are painted (see photos. right). Labor
is saved in two principal ways: 1) no time is used placing
conduit and fishwire in wall framing, and 2) no difficult
screw connections have to be made for base outlets. With the
bottom section of the raceway nailed in place, plastic insulated
wire is dropped into the raceway. Ends are stripped 8",
shoved into simple prong connections in the porcelain outlets
(top photo).

Wiring from the main panel is carried by above-ceiling
conduit to the top of a vertical raceway that doubles as door
trim (see sketch below). Switches (and. in bathrooms. outlets
as well) are put in this “trim.” At the bottom of this vertical
raceway the circuit runs into baseboard raceways./END

—

SWITCH LEG is in vertical raceway that doubles as door trim.

runs to ceiling to pick up circuit in conduit from main panel.

pan

e A R i s O el
1

SURFACE-MOUNTED RACEWAYS cover every room except bath.
There's one circuit for range, another for laundry and heater.

1
of v AP R St

FIRST STEP: wire is dropped into raceway. Outlet fixtures make
prong connection with stripped ends of wire, No screw terminals.

P\

i A i

SECOND STEP: top of sheet aluminum raceway is snapped into
place. No time-consuming operations with a screwdriver here, either.

- ‘ \"— =y

FINISHED RACEWAY sits just over baseboard radiation cover (see
page 185). In a production model the two could be combined.

HOUSE & HOME




NOW-TESTS THAT PROVE THE STRENGTH'

‘New Y2 inch Gold Bond BRACE-WALL Sheathing
meets F.H.A. requirements without corner bracing

Here's the picture that proves the product! This rack-
ing test proves that Gold Bond's new half-inch
Brace-Wall Insulation Sheathing meets the F.H.A.
requirements as outlined in their Circular No. 12,
revised January, 1957.

This means that now you can eliminate corner-bracing,
using %" Brace-Wall Sheathing, and still meet F.H.A.
standards! It means more savings on every house you
build—plus the labor savings you get from applying
panels instead of boards!

‘our houses have better insulation value when you

INSULATION SHEATHING

NOVEMBER 1957

build with Gold Bond Insulation Sheathing. You save
on heating and air-conditioning equipment—the buyer
saves on heating and cooling bills, too.

These racking tests have been authenticated by
Pittsburgh Testing Laboratories. The results are on
file with the F.H.A. in Washington—and every F.H.A.
field office has been notified. All new %" Brace-Wall
Sheathing is asphalt-coated and impregnated.

Call your Gold Bond® representative for more
information—or write Dept. HH-117, Nartional Gyp-
sum Company, Buffalo 2, New York.

Gold Bond

BUILDING PRODUCTS |
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WHAT THE LEADERS ARE DOING

Place plants big trees to boost curb appeal of new homes

Big trees give the new homes above
an established look. Yet the trees, too,
are new to the site—were transplanted
by the builder, Place & Co., South
Bend, after the houses were finished.

“Today’s prospects often balk at the
barren appearance of new develop-
ments, says Andy Place. “To win them
over, we plant two or three large (5"
to 8”) trees in front of our houses.”

Sounds fine, you. may say but what
about the extra cost?

“Well worth it,” says Place. “We've
found that lots with trees sell much
faster than those without them. And
that's something you can’t overlook in
a slow market.”

Place used to pay $80 apiece for
trees, but expects to trim that figure to
$40 or $50. Here’s why:

Formerly the builder’s trees were
supplied and planted by a nursery.
Now Place & Co. gets trees from its
own property and does its own planting.

“The trick,” Place explains, “is to
hold down your moving expenses.
You've got to find trees that are not
too far from the plot on which you want
to replant them.”

When Place’s crews grade new lots
and build new roads, they are careful
not to bulldoze likely trees out of the
way. Instead, they dig up the trees. then
move them to nearby finished homes.
Best time for transplanting is the spring
or fall.

H&H staff

These three extras keep sales from sagging in a slow market

Oklahoma City's Joel Coley offers
his buyers brick barbecues, summer
houses and even hand tools.

Coley puts a barbecue in the back-
vard of every house selling for $12,500
or more (left photo shows barbecues
before fencing went in).

He builds a summer house, or gazebo,
behind each home of $15,000 or more.

He finishes off every garage inter-

ior, then nails up a pegboard and hangs
$25 worth of hand tools and garden
equipment on it. This extra touch draws
as much comment from men as kitchen
built-ins get from women.

“Most second-time buyers never
owned a good saw or good hammer,”
Coley notes, “and most of them are
looking for an excuse to get rid of their
old garden hose. What's more, the

finished garage looks like another
room.”

Do these ideas work? Idea man Coley
—who took out $510,000 in permits in
one week last summer—says it's the
extras he offers that keep up his sales
volume in a dormant market.

“And we figure they don’t cost us
anything,” he adds, “because we're sell-
ing when a lot of builders aren’t.”

continued on p. 19}
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Greatest freedom from shrinkage
starts with Redwood itself—

—but it takes these extra steps
in the manufacture of
PALCO Architectural Quality Redwood
to bring out this natural advantage

Redwood has less shrinkage and swelling—greater dimensional
stability than any other domestic commercial wood — if it is
properly dried. Drying down to about 28% moisture content
merely removes free water in the wood cell cavities. The cell
walls are still saturated.

Shrinkage starts at about 28% and continues until the point
of equilibrium with air is reached. Air drying alone won't
achieve this goal.

PALCO Certified Dry Redwood provides three extra steps
to assure proper humidity uniformly distributed through each

Each unitized stack is made up of lumber in classifications accord-
ing to green weight, and remains in the yard until moisture content
reaches a specified range. board.

1 Selective air drying up to 24 months according to green
weight, bringing all lumber to a specified humidity range
before it enters the kiln, (See example chart below).

2 Controlled kiln drying, depending on condition and thick-
ness, from 6 to 25 days at specified temperature progres-
sively applied.

3 PALCO goes one step further. When the center of the
board approaches moisture equilibrium, surfaces are too
dry, and would be distorted by re-absorbing moisture from
air. PALCO Redwood is therefore left in the kiln for a
final extra process to rebuild surface moisture to atmos-
pheric equilibrium — producing the most stable lumber
known. This is one of many premium PALCO features
—at no extra premium in cost—and you know it will stay
in place.

EXAMPLE: Selective air drying schedule for 2” lumber

. Average Approx. Air
| fi
T Migniion Green Weight Drying Time
By the time lumber leaves the kiln, moisture has been pulled down LIGHT 3 lbs./bd. ft. 9 to 12 months
to an average below equilibrium, and some surface moisture re- MEDIUM 4% Ibs./bd. fi. 12 to 18 months
turned to stabilize equilibrium through each board. HEAVY 6 Ibs./bd. ft. 18 to 24 months
F————————————— e — —
! L-TOIR
ARCHITECTURAL See Sweet's Architectural File, or send coupon for | THE PACIFIC LUMBER COMPANY
e your personal copy of this aid to redwood specification. : 100 Bush St., San Francisco 4, Calif.— Dept. HH
or write for topy i Please send me without obligation a reprint of the Architectural
I File Bulletin outlining specification data, PALCO Redwood pat-
- [l W . Q l ! DD % I GV GD ® I terns, sizes, grades, grains, etc.
: ;Peu“ ’{m A A | Name
THE PACIFIC LUMBER COMPANY o
|
Since 1869 « Mills at Scotia, California : Company
100 BUSH STREET 35 E. WACKER DRIVE 2185 HUNTINGTON DRIVE | Address
SAN FRANCISCO 4 CHICAGO 1 SAN MARINO 9, CALIF,
I City Zone State
MEMBER OF CALIFORNIA REDWOOD ASSOCIATION !
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WHAT THE

)ERS ARE DOING

starts on p. 192

John Long’s Futurama of new homes wows them in Phoenix

John Long, the Phoenix ex-Gl who
has become a building-industry legend
(see H&H, Feb. 57), is scoring again.
His latest sales booster—the Futurama
(above)—pulled 115,000 visitors and
sold 157 houses in the first ten days it
was open.

Now Long, who built his first house

in 1947 with his wife’s help, expects to
sell close to 2,000 homes this year—
almost double his 1956 wvolume.

No hit or miss show, the Futurama
was kicked off by a barrage of adver-
tising and publicity (one gambit: Long
gave the city land for a golf course to
be surrounded by Long-built homes).

The Futurama shows seven of the 37
models in Long’s rapidly widening price
range (now $8,995 to $21.500). Stand-
outs are his “Spacemaster,” a best-sell-
ing carryover from last year, and the
new Better Homes & Gardens “ldea
Home.” But the star is his “Horizon
House™” (see p. 90 for details).

This house, without land,
sells for $7.05 a sq. ft.

Even in high cost Detroit, this 1.250
sq. ft. prefab can be built for $8,807
(including $3,700 for the prefab pack-
age), says Modern Homes.

Modern Homes designed the two-
story model with Builder Joe Slavik.
Their aim: low cost. The first floor is
several feet below grade, the entrance
on a split level between the first and
second floors.

Here’s a way to stop
dry-wall nail popping

In Berea, Ohio, Bob Schmitt’s dry-
wall crew prevents nail popping by
sponging gypsum wallboard (left photo)
on the line where nails will be driven.

The gypsum board absorbs water
fast. Nails can then be sunk deep into
it without cracking the surface. Dim-
ples around mnail heads (right) are
filled with plaster. Result: even if there
is some popping, it does not show./ExD

HE&H staff
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NEW!

Cut laying time 50%
- ICY O -

e atch

DOUBLE-WIDTH, UNIFORM-LENGTH |
PRE-SANDED OAK FLOORING

There’s no time-consuming “jig-saw puzzle” assembly job
with new MICRO-MATCH ... just draw it up, nail it down
and you're ready for the next precision-fit piece. Double-width
MICRO-MATCH is pre-sanded, yet requires no easing of
the edges, and is available in uniform 8 - 10" - 12’ lengths
...NO SHORTS! The composite nature of the MICRO-
MATCH plank gives it extra strength and stability.
Precision tongue-and-groove and end-matching.
Two beautiful grades. Monarch and Signet,

' CONVENTIONAL

in white or red oak. America’s newest, FLOORING

finest, oak flooring ... precision-engi-
neered to cut laying time 50 %.

Illustration shows identical
board feet of conventional and

MICRO-MATCH flooring.

WRITE TODAY

For more information
and colorful brochure
which gives you the com-
plete story.

MILLER BROTHERS CO., Inc. ¢ P. 0. BOX 540-E2, JOHNSON CITY, TENN.

Typical time-consuming assembly Ease of assembly, drawing-up and  Single MICRO-MATCH plank on Close-up of the pressure-bonded
job with odd lengths and shorts nailing MICRO-MATCH is illus. left contains same number of feet double-dovetailed joint that gives

found in conventional flooring. trated above. as conventional flooring on right. gﬂl(ﬁto-l\’éﬁ\};ﬂ:ﬂ its strength and
ouble-width.
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Here’s newest entry in the
wall-hung toilet field

A. American-Standard has come on the market with a
residential wall-hung toilet—first of its kind to have close
coupling, tank in full view. It meets these recommendations
of the n&n Bathroom Round Table:

1) It fits a 32” module. Drawing shows how carrier is
bolted to studs 16” o.c.

2) It requires no more than an 8" bathroom wall (actually,
it can be installed in a 6” wall).

3) At $117.80 in white, $157.20 in eight colors, it costs
“not over $40 more than ordinary toilet.” These prices in-
clude seat, stop to wall, and flexible tube riser. Wall carrier
is $21.10 extra.

Exposed-tank design could make possible economical back-
to-back installation of a unit on either side of a normal-
thickness (6” or 8”) wall. But this won’t be possible until
American-Standard brings out its carrier that will support
two units and the heavy load of water in two tanks.

for further details check muwmbered coupon p. 220

Since the unit has horizontal discharge, drainage collec-
tion can be above the floor, in the wall behind the unit.
And since the floor underneath is clear (at its lowest point,
the unit is 1%2” off the floor), cleaning is easy and floor-
ing can be installed without fitting around toilet base. Tank
is standard size: 12" h., 21”7 w., 7" deep. Bowl is 15” h.,
projects 26”. American-Standard Plumbing & Heating Div.
New York City.

At last—a pre-hung exterior door unit that fits most wall thicknesses

INTERIOR HALF is tilted up into opening,
dropped into sill notch. Weatherstripped
aluminum threshold springs down to grip

the finish floor. on the butting strip.

EXTERIOR HALF is slipped into groove.
Trim laps over butting strips, is nailed flat
to it. Frame hides any construction scars

B. Ready Hung Door’s new unit has
licked the old problem of varying wall
thicknesses by using a butting strip
combined with an adjustable jamb.
Thickness of the butting strip wvaries
depending upon the exterior wall thick-
ness. Combined thickness cannot be
less than 55" nor more than 6347,

The new unit is delivered completely
assembled at the final stage of house
construction after all walls are complete
and finished floor has been laid. And
it can be installed in just about 30
minutes.

The door unit is delivered in one
package which contains:

1) A 134" or 13" entrance gdoor
in any popular size. style or specie, with
or without lights, hung on three 4” x 4~
full mortise brass butts.

2) A 1¥W"” screen or combination
auxiliary door in any popular style or
type, hung on three 3” x 3” full mortise
brass butts, mortised for lock which
is included.

3) Frame, including the adjustable
jamb for a rough opening built as speci-
fied, interior and exterior trim, sill
metal threshold with vinyl weatherstrin
and side and top weatherstrip. You can
get units with or without sills, depend-
ing upon local practices. Ready Hung
Door Corp., Fort Worth.

continued on p. 198
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Contractors speed fastening
with Shure-Set® tools !

“SHURE-SET and RAMSET® have speeded up many fastenings in con-
crete and masonry,” says Bruce Meyer, building site representative
for general contractor Geo. A. Fuller Co.

Geo. A. Fuller Co. use SHURe-SET threaded studs with extension couplings
in anchoring door bucks for a new 23-story Cleveland office building.

The Feldman Bros. Co., steamfitters, use a chain held by SHURE-SET wire
loop fasteners, to support radiators. There's no drilling necessary.

Johnson Service Co., temperature control installers, anchor twin control
tubing with SHURE-SET. Drives into hard concrete without a cartridge.

SHURE-SET is the mew hammer-in fastening tool that drives like
a nail, holds like an anchor in concrete and masonry. Uses no out-
side power but makes hammer power more effective. Low in cost,
high in efficiency. Sold by RAMSET dealers, listed under “Tools™ in
your phone book.

Shure-Set

Trademork

Ramset Fasrening System
WINCH TER-WESTERN DIVISION

DLIN MATHIESC

HAMMER-IN FASTENING TOOLS

PATENTS PENDING

BY THE MAKERS OF Pamser® propucts

N CHEMICAL CORPORATION

12161-K Berea Road L] Cleveland 11, Ohio
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The

Runguire '
Model UC-

World’s most complete line of
kitchen stove hoods, featuring the

The Rangaire, above, is the
fastest selling kitchen stove
hood on the market. lts deco-
rator styling, efficient squirrel

cage-type exhaust unit, per-

i The Ranger

Model 3 manent-type aluminum foil

filter, chrome trim, frosted
light panel and stainless steel
grille have sales appeal home
builders and remodelers
can't resist. Investigate the
Rangaire...and the com-
plete Ranger line...for

The R
M;delm‘ger better business sake!
UC-656
Baked Enamel in All
Major Appliance Colors
h; mong il M — In All Sizes

Write for illustrated literature
showing all models, specifi-
cations and prices.

The Rangaire Island UC2

g
Ny

ROBERTS MANUFACTURING COMPANY e CLEBURNE, TEXAS
Please send information on complete line of

Island Type e Canopy Type e Custom Made Hoods
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NEW PRODUCTS

for further details check numbered coupon p. 220

Here are four new products
to heat, to store heat, to
humidify, and to cool

C. Thatcher winter air conditioner (Model 554) is gas-
fired, 67” h, 23” square. It has a single port, up-shot gas
burner claimed to give maximum heat with minimum fuel.
Among its other features: a recessed burner compartment
said to provide better burner alignment, and an optional
automatic humidifier. AGA approved, unit has a Btu output
of 80,000. Thatcher Furnace Co., Garwood, N.J.

D. Stor-Heat units are teardrop shaped metal containers,
filled with sand, that can be mounted inside plenum of gas/or
oil-fired forced-air furnaces. They absorb heat when furnace
is on, continue to warm air coming from blower after furnace
is shut down. Company claims units can reduce heating costs
in most homes as much as 20%. Stor-Heat units are
shipped kd, filled with sand when installed. No controls or
wiring are needed. A.M. Hexdall Co., Morris, Il

E. Empire gas wall furnace draws in cool air near ceiling,
discharges warm air near baseboard. It comes in two pack-
ages: “in-wall” section can be installed during construction
or remodeling: cover fits on later. Units (16” w., 75” h.)
have Btu output rating from 26,250 to 48,750. Controls,
burner and heat exchangers are accessible from front: safety
controls include cut-off type pilot, fan and limit controls.
Both single and dual models available. Empire Stove Co.,
Belleville, I1I.

E. Perfection furnaces are available in six new gas models.
All are 56” h. (76” with cooling coil), 29” d. Width varies
with capacities which range, from 75,000 to 200.000 Btu.
The new furnace combines three-stage firing, modular heat
exchangers and a patented “Regulaire” system which controls
air flow and cooling. Cooling units can be put into the initial
installation or added later, One thermostat controls both heat-
ing and cooling operation.

A new insulating principle using an aluminum-finish metal
baffle radiates heat back into furnace, is claimed to do away
with the need for bulky, heat-absorbing insulation. The metal
baffle is ridged to eliminate booming or “oil canning” as the
furnace heats and cools. This development also makes possi-
ble zero clearance installation without affecting efficiency.
Air return can be from bottom, back or either side. Duct-
work, piping and wiring can be hidden from view, but are
accessible from the front. Front panel has an aluminum finish
expanded-metal grill and white baked-enamel bottom panel
with chrome trim. Perfection Industries, Div. of Hupp Corp.,
Cleveland.

C. THATCHER FURNACE

D. STOR-HEAT UNIT

P g R F ECTION

F. PERFECTION FURNACE

BES

E. EMPIRE WALL FURNACE

continued on p. 200
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A GREAT HOME SELLING FEATURE
WITHOUT EXTRA COST!

STEWART-WARNER

“MODERN BUILDER”

HEATING-COOLING
AIR CONDITIONER

““MB’ Condi-
tioners built into
closet with zero
| clearances on 3
sides, with lower
sidegrille removed
to show stub duct
through wall.

& Gas models AGA
B approved: Oil
N models Under-
writers’ Labora-
B tories approved.

.}
o)

b

r Oil fired “MB.”
Gas fired "M B” v
with Evaporator Cooling Coil.

INSTALLS WITH ZERQO CLEARANCES

The Stewart-Warner “Modern Builder” permits adding
extra values without overshooting cost limits. It meets every
conceivable installing situation...with exclusive features
which assure satisfaction to the owner and relief from serv-
ice troubles to the builder.

The “MB” is a revelation of ingenious designing...offers
really simplified year 'round air conditioning. Summer cool-
ing can be provided at the time of installation or at any
time thereafter.

This added sales feature can be offered without extra
expense. The same casing, blower, supply and return ducts
are used for both heating and cooling...the Remote Con-
densing Unit may be installed in any convenient outdoor
location.

COMPLETE VERSATILITY OF AIR DISTRIBUTION

“MB” design permits innumerable variations in locating supply
and return air ducts to suit all types of house construction.

“MB” Models can be
installed in a mini-
mum of 22" x 27".

Write, wire or phone

for full details.
STEWART-WARNER CORPORATION
HEATING AND AIR CONDITIONING DIVISION
[0 e nnEn] Dept. AW-117, Lebanon, Indiana
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This unusual kitchen whose walls gleam with the polished
grain of nonreflective stainless steel . . .

deserves a VIKON tile...

For Vikon Tile is metal and ever so light! It needs no elaborate
structural support. Heat cannot affect it. And it cuts easily,
bends without cracking.

Softly rolled bevels gleam with rich high lights, giving
you interesting new visual effects.

And of all the Vikon Metal Tiles there is none quite . . .

like Stainless Steel...

Use this Vikon Tile anywhere—outdoors, indoors! Acids,
steam, alkalies won’t harm it. Vikon Stainless Steel Tile is
grained, doesn’t reflect. Beautiful and practical for laboratories,
washrooms, behind kitchen stoves, in showers, factories—
anywhere and everywhere you might wish.

A single square foot weighs only 10 ounces—with
mastic only 18 ounces!

From any point of view— architect’s, builder’s, home owner’s

or dealer’s—it’s hard to resist the advantages of any of these
VIKON METAL TILES:

PORCELAIN ON ALUMINUM e ENAMELED ALUMINUM » CHROMA-
TIZED STEEL e STAINLESS STEEL » SOLID BRASS « SOLID COPPER

F—____—____—__—___"

I Vikon Tile Corporation
I Washington, New Jersey, Dept. H-117

Please send me the complete story on the new Vikon Stainless

I
|
I
Steel Tiles. |
I
I
I

I I:I Distributor

DA o e e R e e 2o
|

I [] Dealer A D R T e o (et i e it i

I 5] Conliractor & Qom0 i e e ity DO, e s I
I D Architect T A e g B 1. e P (e I

I el e I e e
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Stanthony
really melts
sales resistance!

Watch sales resistance
disappear when you point

out the Stanthony Built-In
Barbecue. Here's an appliance
that conjures up visions of
easy living in the modern
manner...of tangy barbecued
foods done to a turn with
perfectly controlled heat. And
when it comes to clean-up,
vou have even more selling
points. Stanthony eliminates
messy charcoal, features a
back splash to keep walls
clean, a drip-pan, and a grill
that can be washed in the sink.
Steer your next prospects

to the Stanthony Built-In
Barbecue first...
and watch

how easy it is to

\.‘_\,.u 084 0y o
" Guaranteed byw’a
'.Ewd Housekeeping

24t vnnatn 1

make the sale. e

LIFE

BUILT-IN BARBECUES
Manufactured by Stanthony Corp.,
3341 San Fernando Road West,

Los Angeles 39, California

Also makers of
The Stanthony Ventilating Hood
the best way to ventilate a kitchen

NEW PRODUCTS

for further details check numbered coupon p. 220

a. New “Fremont’ tub needs a space
only 4% long, but has as much room
inside as a 5 tub. How come? The Fre-
mont's interior has a straight front and
back instead of the usual sloped ends.
Tub has free-standing construction, a til-
ing-in flange. You can order it with right
or left outlets. $76.30 in five colors—sky
blue, sea green, coral, sandstone, pearl
gray; $69.35 in white. Height is 164"
Briges Mfg. Co., Warren, Mich.

b. Bathroom ceiling blower has an
automatic humidity-control knob which,
maker claims, needs only seasonal set-
ting for continuous steam-free operation.
Designed especially for remodeling work,
the unit can be installed from inside the
room (the duct flange at right of unit can
be removed and mounted from inside the
box after unmit is in place). Blower is
equipped with automatic overload protec-
tion. 8 5/16” 1, 634" w., 64" across
top and bottom. Price is about $43.95.
Less for manually operated model. West
Wind Corp., Seattle.

c. Plastic bathroom accessories
come brightly packaged for two types of
installation—recessed or surface-mounted.
You can get these kits in two sets of
colors—one set matches makers’ six most
popular wall tiles, the other matches the
nine colors of Crane Co’s. bathroom
fixtures. Each kit includes mounting
brackets, instructions, and rust-proof
screws. Recessed mounting kit costs
$15.70; surface mounting kit is $12.90.
Items are also available as open stock.
Sunbeam Plastics Corp., Evansville, Ind.

continued on p. 201

What makes this paneled
room "different'?

It's the beauty and charm of Appalachian Hardwood
solid panels . . . no substitute can match them.

Appalachian

HARDWOODS

For the nicest room in the
house, most homeowners and
builders agree that there's
nothing else quite like beautiful
natural solid Appalachian
hardwood paneling. And in such a
room, no other paneling can be
as satisfactory . . . as rich, as
warm, as durable . . . as solid
paneling in Appalachian
Hardwood.

It’s inexpensive enough for
moderately priced homes . . . yet
the warm patterns of Appalachian
Hardwood add distinction to

the most expensive. Handles
easily in millworking; just two
coats of wax keep it beautiful

for a lifetime.

Available in Hard Maple, Red
Oak, Chestnut Oak, White QOak,
Birch, Yellow Poplar, White
Ash, Butternut and Beech.

Write for FREE Look for this Certificate of
Color Brochures
& Specifications.

Origin, available from members
of AHMI. It is your assurance of
authentic Appalachian Hardwoods.

APPALACHIAN HARDWOOD

MANUFACTURERS, INC.

414 Walnut Street Cincinnati 2, Ohio

provdly rep £ the Appalechi Industry

HOUSE & HOME




NEW PRODUCTS

| Stanthony
T H IS M A R K for further details check numbered coupon p. 220 . Y 1)
wraps up

OF QUALITY the sale!
adds

—

much more value

and sales appeal to

d. Perma-Jet shower fixture is
made of a flexible stainless steel cable |
with an adjustable holding clip and a |
DuPont “Zytel” nylon shower head. The
clip allows the cable to be looped at any |
height desired, so a whole family can |
have a shower made-to-order to individual
heights. By flicking the single valve on
the corrosion-resistant shower head, you
can change spray jets from hard to soft
without affecting water temperature or In the kitchen, more than
‘ mixture. About $23. Webb Industries, Inc..
| Bay Village, Ohio.

anywhere else in the home, your

GARAGE DOOR BY

RAYNOR

FEATURED IN

and Garden,
omes Guide:

customers demand the ultimate
in beauty, convenience and
quality. That’s why you wrap up
more sales faster when you

House

ol New H
autiful,
Be ¢ Moderniti®g

show them a Stanthony
upunt'

and Hom Ventilating Hood. Stanthony’s

an eye-catcher for beauty ...
a snap to operate...and
Stanthony embodies all the

Install
RAYNOR DOORS

the brand name every . fast with a Stanthony
buyer knows and respecis! | . Ventilating Hood.

quality features your customers

want. So wrap up the sale

= e nl_*lu-. r~,
" Guaranteed hy"a"‘

e. One-piece shower stall, 327 x 32" | T\ Housekeeping
. ) . . x 80", comes in four colors. Glass fiber | Loy 2
The quality of your model home is greatly | () has a non-skid floor, built-in soap- |
enhanced when prospective |u|}-'cr5 see the dish, and drain with removable chromium-
name RAYNOR on the garage door. Your ‘ plated strainer. Shipping weight is about l
reputation for using first class materials | 100 Ibs.; retail iﬂ'ig‘e is !1-1]775”, National
t?lrnnghnnt the house is immediately estab- | Fiberglass Corp., Gilroy, Calif. VENTILATING HOODS
lished . . . your homes take on ;l.d(l(‘(l sales S i e e b e el ooy,
appeal. RAYNOR doors are designed and 5341 San Fernando Road West,
engineered for a lifetime of service and lasting Los Angeles 39, California

customer satisfaction, Install RAYNOR doors
for faster sales!

Two-speed, twin-
wheel blowers
move more air

All power auto- Self-contained
matically cut off hoods — blower,
when housing Is lights, filters
quickly, qulell{. unlatched. Safe within hood itself,
| efficiently. Unit for children. All have center dis-
easlly removed charge of 3142"x10"
for servicing. against back wall.

RAYNOR @B

MANUFACTURING COMPANY |
DIXON, ILLINOIS

J - 1
| Raynor Manufacturing Company | \
; \
| Dept. HH-1157, Dixen, Illinois | ‘
s | - is designed a:
: Please send descriptive literature and the | | f Wovgn W(_)od I's‘t‘a‘l:’i?ir::: :J;“ gt ‘l-mt: I
e N e B e a companion piece for sliding glass doors. i
I name of my nearest Raynor representative. | | he shade fits standacd 68" or 5" heights: Aluminum foll twin I No wail switches. [ Cholce of three
| S e ) e A =] filters prevent Light and power distinctive styles,
i Al s T comes in 4, 6', 8 and 10" widths. “Sun- I grease accumula- ﬁunt?uls t%uiltinto severalvsizesand
n srates like a foldi ‘s tion in blower, ousing. Trans- colors. Vent cover
I “tree I ‘.Im UPU‘”H‘ like a folding dm_)r, upl_.ns duct work, eas'ily lucent light lens available, with
| Street__ st | from either side and stacks to either side |  cieansed in house- |j for non-glare or without
b o e | for full view or easy entry. Brass and il el iilumination. electric clock.
| Y = | | nylon hardware is used with a steel over- finish wipes clean.
| County__ State = | |  head track 6” wider than opening size.
B e B Shade comes in 12 colors. Aeroshade

Co., Div. of Consolidated General Prod-

: the Stanthony Built-in Barbecue
ucts, Inc., Waukesha, Wis.

X for perfectly controlled heat
continued on p. 20} without messy charcoal

|
|
i Also makers of
|

BUILDERS OF A COMPLETE LINE OF
WQOOD SECTIONAL OVERHEAD DOORS
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CRA

NOW..a complete line
of porcelain- on-steel
fixtures from Crane:

CRANE GRESTMONT

- LAVATOR




The

Preferred
Plumbing

Ohio—Formed of 12-gauge metal— Olympic — Strikingly modern panel 2-185 bathtub (Receptor type)—
strongest steel tub made. Graceful design by Henry Dreyfuss. Five-foot Makes possible a complete bath in
Henry Dreyfuss styling. Five-foot x x 31'%" wide. Also, four-and-one- limited space. 42" x 30% " wide.
32% " wide. half-foot size (30% " wide).

Crestmont fixtures by CRANE, Crane colors as well as white.
give you the selling help of the Crestmont fixtures are extra
foremost name in plumbing. rugged. And, the satin-smooth

The Crane Crestmont line porcelain finish is fused on by
includes a wide selection of the ~ an improved process that as-
finest steel fixtures available. sures long-lasting, gleaming

Omega— For bigger bathrooms where

You get the biggest choice of beauty. Crane Dial-ese con- corner installation is desirable. Wide
g gg

. seating rim on side and end. Five-
steel bathtubs on the market, trols available on all fixtures. foot x 3115 " wide.
plus the advantage of Henry Get complete details on

Dreyfuss styling. And four finest porcelain-on-steel fix-
different styles of lavatories tures made. See your Crane

and 8 kitchen sinks in Crest- Branch or Crane
mont’s 18 models. Each fix- Wholesaler right
ture available in six beautiful away. Eaveron

NATIONAL| HOUSING CENTER
FIRST FLOOR

C RAN E C O- 8364 South Michigan Avenue, Chicago 3 Sterling— Lovaiory far IRGHaEton
VALVES ® FITTINGS ® PIPE ® PLUMBING ® KITCHENS ¢ HEATING * AR CONDITIONING with or without legs. Large,deep basin,

handy shelf space. Size 20" x 18".

5-140-S Sink—Flat rim sink for 5-118-8 Sink — One piece double Stafford— Flatrim lavatory for coun-
counter-top installation available with drainboard single basin sink with ter-top installation. Hidden overflow
or without faucet ledge. Big, deep Crane undersink cabinets for storage. under rim in front. Big, deep basin.
basins are 14" wide, 8" deep. Overall size 54" x 25”. Size 21" x 17°
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the one

SOLUTIO

- - -
_-_--------__--------'_---~---_-—¢ -

for all these construction
problems...

&
47 CRACKS IN CONCRETE SLABS AND PATIO — Thompson's Water Seal helps
prevent cracks, stains and dusting because it penetrates deep for hard water-repellent
surfaces that are smooth and evenly cured.

g .
%,/ SEEPAGE IN CONCRETE BLOCKS — Thompsen's Water Seal puts a deep-penetrating
¥ seal into concrete blocks to help maintain texture and color and to protect for 5 years
or more against moisture seepage, leakage, stains, paint blistering and peeling.

& ;" JOB FOULED UP BY MOISTURE — unlike surface-coaters, clear, colorless

t;-" Thompson's Water Seal gives all porous materials a deep-penetrating seal for 5 years or
more against moisture, alkalies, salt water, many organic acids — particularly valuable for
door and window sections, masonry, plywood, basements, retaining walls, stucco.

4 /" EXTERIOR SIDING WARPS AND CRACKS — Thompson's Water Seal penetrates

¥ deep into wood fibers — gives exposed structures protection for 5 years
or more against weather and moisture that often cause warping,
swelling, checking and grain-raising right on the job.

NEW BOOKLET WITH COMPLETE SPECIFICATIONS — * i

contains Thompson's Water Seal end-use specifications for perous materials in build-
ing end maintenance applications. .. and for TWS use with paints, floor hardeners s -
and Thompson's Waterproofing Redwood Stain.

See your dealer for free copies or wrife fo: } /
MANUFACTURERS OF
FINE PROTECTIVE

CHEMICALS SINCE 1929

E. A, THOMPSON CO., INC. * MERCHANDISE MART = SAN FRANCISCO 3, CALIFORNIA
San Francisco « Los Angeles « San Diego » Portland = Seattls = Dallas = Houston « Si. Louis = S1, Paul « Philadelphia » Benver » Detrit « New York City

204

NEW PRODUCTS

for further details check numbered coupon p. 220

g. Aluminum jalousie door venti-
lates in summer, shuts out cold in winter.
Fleetline Expander or Z-Bar style doors
are adjustable to fit any opening. Alumi-
num surfaces are fused with Novoply
core for more strength and insulation.
company says. Self-storing Fiberglas
screening is removable for cleaning. Geon
vinyl weather-stripping conforms to vane
contour in closed position to help seal
out weather. Fleet of America, Inc.,
Buffalo 25, New York.

h. Sliding window is self-storing. has
a sturdy heli-arc-welded aluminum frame
with integral nailing fin, a two-piece sill
with removable track to allow easy clean-
ing. Sash and screens are removed from
the inside. Window has a sash weather-
stripping of mohair and geon vinyl, Sizes
to fit rough openings from 24” x 24" to
108" x 50”. Prices from $38 to $142 for
windows, storm sash and screens; or vou
can buy each separately. Milco Special-
ties, Inc.,, Warren, Mich.

i. Casement window comes with
snap-on decorative grills in two styles.
Horizontal grill, left, may please buyers
of your ranches and split levels. Switch
to diamond lite grill (right photo) for
those customers who want more texture
and detailing. Casements are available in
Standard and A series; in single, double
or triple units. One shown here (two-
wide, A series) is 4'3%" x 3'234", costs
about $95 with insulating glass an?
screens, uninstalled, Grills are $9. Fabrow
Mfg., Inc., Toledo.

continued on . 206
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PEAK
OF
DISTINCTION

Misco Wire Glass
Ceiling
Installation Forms
Dramatic Highlight
in West Coast
Designer’'s Home

A ceiling of sunlight is created by a skylight

installation of beautiful Misco Wire Glass in the home of
Cliff May, noted designer. Adding a distinctive highlight
that contributes not only to overall beauty, but to the
safety of the structure, the diamond-shaped, welded
wire netting in Misco prevents shattering of the glass on
impact and helps guard against fire. Misco Wire Glass,
Approved Fire Retardant No. 32, can give homes
distinction, glamor and appeal, plus the proven
protection of a non-combustible. For charm and
originality that cannot be duplicated in any

other glazing medium, specify glass by
Mississippi. Available in a wide selection
of patterns and surface finishes at better
distributors everywhere.

Write today for free literature.
Address Department No. 9.

%:MississIPPI

I3 GLASS COMPANY
88 Angelica 5t. +« St. Lovuis 7, Missouri

NEW YORK CHICAGO = FULLERTON, CALIFORNIA

NOVEMBER 1957

because

dodge SG

So Right for
Se MHany Uses

. . . Yyou can please more

client-customers

for the home ... Dodge SG cork tile blends
with any period or style of furnishings in any type
of room. It maintains its super gloss finish with a
minimum of care and keeps its sparkling beauty for
years. Dodge SG cork tile is water repellent, resistant
to spots and stains.

for commercial installations . . .
Dodge SG cork tile offers the luxury and good taste
so often demanded. It provides all-important comfort
underfoot and sound deadening qualities. SG cork
tile stays bright and clean looking with only occasional
light waxing.

Dadge SG cork tile is available in six regular

and specialty patterns. You can custom-design

distinctive floors for any architectural style.

Write for Catalog No. 57 or refer to

Sweet's Architectural File 13i
Do

DODGE CORK COMPANY, INC.
LANCASTER, PA.

FLOOR TILE
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FOLDOORS provide night-time privacy
for picture windows

FOLDOORS save space around closets

Today’s homes demand more
efficient use of floor-space—and
FoLpoor answers that demand
efficiently, economically, beauti-
fully. That’s why more and more
homes are using more and more of
them. Can Forpoor help build
your sales? See your local supplier
or write to Holcomb & Hoke Mfg.
Co., Inc., 1545 Van Buren St.,
Indianapolis 7, Indiana. (In Can-
ada: Foldoor of Canada, Ltd.,
Montreal 26, Quebec.)

HOLCOMB & HOKE

F0LDooR

THE SMARTEST THING IN DOORS

NEW PRODUCTS

for further details check numbered coupon p. 220

j- “Fashion Panels’ put design on
garages and entrance doors. These are
made of Ponderosa pine, come in 8" x
8, 127 x 127, 14" x 14" and 16! x 167
sizes. You put them on with glue, nails,
or screws. Panels are factory-treated with
wood preservative. Prices from $1.25 to
$2.95 each. Ridge Door Co., Monmouth
Junction, N. I.

k. Automatic trencher cuts trench for
plastic pipe or underground electrical
cable with a minimum of torn-up turf.
Hardened steel teeth cut opening 214"
wide and (depending on model) 127, 18”
or 24” deep. Machine has a 2%-hp.
Briggs & Stratton engine with 6-to-1 gear
reduction, a fully enclosed drive. Three-
wheel unit is propelled by winch drive
attached to an aircraft cable. After start-
ing saw and setting it for desired depth,
operator can do other work, while ma-
chine does its work. Cosom Engineering
Corp., Minneapolis.

3

o —

[

. “Lumberjack’ takes big load of
supplies to the site in one delivery. Half-
cab design lets you load from either end,
gives plenty of room for long pieces.
“Lumberjack™ has short wheelbase (122"
to 126”), a 16’ x 7' loading space. In a
compartment below truck bed you can
stow flat material. DeKalb body can be
mounted on several truck manufacturers’
chasses, is sold through their franchised
dealer organizations. You can get com-
plete unit from either your regular
dealer or from DeKalb, Ill. From $3600
to $4000 fob. DeKalb Commercial Body
Corp., DeKalb, 1L

continued on p. 208
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NEW PRODUCTS

H&K

perforated
metal

...the

decorative metal
with many

useful applications
in the home

m. Liqui-Level will give you exact
level points at distances from a few feet
up to about 150°. Two gauges with
graduated columns containing a red
liquid are connected by a flexible polye-
thylene tube. Gauges may be hung on
grade stakes or beside construction at
points to be checked. The liquid imme-
diately levels in the columns, and dif-
ferences in elevation between the refer-
ence points can be read on gauge scales.
Instrument isn't hindered by partitions.
bracing, and the like, since you can
H&K perforated metal conceals yet stretch tubing around, under or through
permits circulation of air... and has | openings. Liqui-Level Co., Felton, Calif.

acoustical properties. |

Put more sales appeal in your house
with H& K perforated metal!

H & K perforated metal sheets or pieces
can be furnished to size and shape in
the pattern, type and gauge of metal
specified by the architect or builder
best suited for his particular use. (Illus-

trations‘of patterns and tec‘hnical in- n. Magnelite sighting level comes
formation can be found in H & K complete with sighting tube (that has
General Catalog.) both a buckhorn open sight and a peep

crosshair sight) mounted on the 18” pro-
tractor level. Turnplate head is calibrated
Perforated steel and adjustable and the 4” graduated circle

is movable so angles may be read from
sheets of many pat- zero. It operates in 360° with graduations

B 2o o k

H&K perforated metal used as a space divider
between front door entry and living-dining area.

H & K perforated metals [ terns are carried in of 2%4°. $29.95. You can get tripod of
can be... stock at our ware- heavy gauge tubular aluminum as an
sheared to size on the job uses = accessory—it is interchangeable with C-
or precut to size or shape ho - Sheet thick clamp mounting. J. H. Scharf Mfg. Co.,
nesses range from 16 Omaha.
=|l1=Il| to 26 gauge; widths
" — ” [ furnished with margins from 30° to 42";
=ll= lengths up to 10",
p
== (Details are given in
H&K Stock List
furnished with | e Brochure.)
H&K perforated metal
unperforated areas grilles in closet doors allow

free circulation of air. v

Special finishes can be ordered in steel—painted,

chrome plated, enameled, japanned or other
baked-on finishes; aluminum—color anodized or MAIL COUPON TO NEAREST H & K OFFICE
brushed and lacquered finish. e —
Among its many uses | ue . °
H&K perforated metals | arrington & i{ing
can be utilized in: PERFORATING CO., INC. | ©0. 20" troweler weighs less than 18
Acoustical panels in ceilings I Chicage Office and Warehouse New York Office and Warehouse Ibs., can be pOWCI’C(.j. by. any :'ow speed
Kitchen cabinet gritles || 5677 Fillmore St. - Chicago 44, il 104 Liberty Street - New York, N.Y. (under 500-rpm) drill with 2" or larger
Cabinat shelving = Sink fronts chuck. Use it for small concrete finishing
Heating and air conditioner units l Flacse sendine. {12 GENEIREIC MG jobs or irregularly shaped slabs. Blades
& sactcs ) [[] STOCK LIST OF PERFORATED STEEL SHEETS can be extended beyond guard ring for
Decorative railings = Decoralive entries l | finishing flush with curbs, and are self
Grilles e i paystems w T TITLE cleaning. Without drill, new tool is about
Decoralive trim—valances, elc, i $49.50. With 4" Stanley drill. about
» ele. COMPANY. <
Portable and built-in furniture l $97.85. Troweler knocks down to fit in a
Lighting fixtures » Household appliances l STREET car trunk. Goldblatt Tool Co., Kansas
Ceiling, wall and floor coverings City 8.
using perforated tile and inset I cIry ZONE STATE | continuwed on p. 210
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Announcing Shadowal

concrete masonry

Shadowal block for the home adds new dimension and
character to a room. The standard modular 8” x 167
face makes it easy to lay-up in the wall.

Shadowal block for the exterior of industrial buildings
gives the effect of expensive special shapes at only
slightly more than the 8" x 8” x 16” units.

available from NCMA members only

Now from NCMA’s extensive research comes a standard modular
concrete block with a pattern built into the face. The variety of
intricate patterns is limited only by the imagination of the user.
You can save expensive wall finishing costs and still build new
beauty into all types of structures at little extra cost.

Call your local NCMA member—ask him to show you samples
of versatile Shadowal units.

National Concrete Masonry Association - 38 South Dearborn - Chicago

TRADEMARK

Shadowal Block Portfolio
Get the complete story about
Shadowal block from your
nearest NCMA member.
Contains many brand new
wall patterns.

e
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R
the all-new WASTE KING
» DISHWASHER-DRYER

PLUS THESE 6 OTHER
MOST WANTED BENEFITS

to help sell your customers fast!

® Automatic pre-rinsing

® Better washing —even pots
and pans

® Spotless drying

® Humidity-free drying for cool
kitchens

e Largest capacity—easiest
loading

e Super-Hush quiet operation

You get a complete color, texture
and material choice to individualize
the kitchens you sell. Stainless
steel, copper, white, primed coat—
ready for any color you desire.
Adaptable for any wood panel you
choose. Widest design possibilities
ever put in an appliance !

GET THE COMPLETE FACTS

about the WASTE KING Super
Dishwasher-Dryer. WRITE TO:

WASTE KING CORPORATION
3300 East 50th St., Los Angeles 58, Calif.

DISHWASHERS * DISPOSERS » BUILT-IN ELECTRIC AND GAS RANGES * INCINERATORS

NEW PRODUCTS

for further details check numbered coupon p. 220

p. Rod and target for
engineers and builders is
made of three pieces of wood,
each 24" w., 1%” thick and
5 1. Rod has a 14" working
surface when fully extended,
locks in any position. Re-
versible die-cast target. 6” in
dia., moves up and down
rods, may be clamped easilv.
$18.50. David White Instru-
, ment Co., Milwaukee.

¢. Driveway topping and sealer com-
bines the resilience af asphalt with the
hardness of tar, won't soften in hot
weather or crack in cold weather. Use
this liquid patch just as it comes from
the container. It dries to a hard luster
in two to three hours. Product resists
gasoline and grease, completely water-
proofs and seals driveway at minimum
application cost, maker says. One gal.
($1.75) covers 50 to 60 sg, ft. Sylvania
Chemical Co., Cleveland.

i

r. Recessed fixtures are internally
wired, need no external outlet box.
Building wires can be connected directly
in the heavy-gauge splicing compartment,
where wiring is enclosed by the com-
pany’s patented “V-Guard.” Housing may
even be used as a raceway. UL approved,
the fixtures come in three sizes—8” x 8”
x 57, 10" x 10" x 57, and 127x 12" 208
housings—and in combinations of four
trim colors and four lens styles. John C.
Virden Co., Cleveland.

continued on p. 21
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STATEMENT REQUIRED BY THE ACT OF AUGUST 24, 1912, AS AMENDED BY
THE ACTS OF MARCH 3, 1933, AND JULY 2, 1946 (Title 39, United States
Code, Section 233) showing the ownership, management, and cir n of House &
Home published monthly at New York, N. Y., for October 1, 10:

1. The numes and addresses of the publisher, editor, managing editor, and business
managers are: Publisher, P, I, Prentice, 8 Rockefeller Pls New York, N. Y.: Editor,

Henry R, Luee, 9 Rockefeller M New York, N. Y.: Managing Editor, Robert W.
Chasteney, Jr., 9 Roekefeller 1, New York, N. Y.: Business Manuager, Archibald

I'eabody, 9 Rockefeller Plaza, New York, N. Y.
problem =

2, That the owner is: Time Incorporated, Time and Life Bullding, New York 20
New York: that the names and addresses of stockholders owning or holding one per
cent or more of total amount of stock are: Henry P, Davison, ¢/o J. P. Morgan &
Company, P. 0. Box 1266, New York, N. Y.; Willlam V. Griffin, 20 E
Plaee, New York 5, N. Y.: Irving Trost Company, New York City, suet
under the will of Briton Hadden for the benefit of Elizabeth Buseh 1" e/o Irving
Trost Company, Cnstodies Department, 1 Wall Street, New York 15, N. Y.; Marguret
Zerbe Larsen, ¢/0 Time Ine., Time & Life Bullding, Rockefeller Center, New York B Es s L E R
20, N. Y.; Roy E. Larsen, ¢/o Time Inc.. Time & Life Bullding, Rockefeller Center,
New York 20, N. Y.; Henry R. Luee. ¢/o Time Ine., Time & Life Building, Rocke-
feller Center. New York 20, N. Y.: The Henry Luee Foundation Ine., 9 Roekefeller

Plazn, New York 20, N. Y.; Samuel W. Meek, e¢/o Greenwleh Trust Company Disappearing

Greenwich, Conn,

Stock to the extent of more than one per eent is reglstered in the names of the -
following companies, but in each cnse the compuny i the nominee for a mumber of st
stockholders, no one of whom is known to own more than one per cent: DBrown a'rways
Brothers, Harriman & Company, 59 Wall Street, New York 5, N. Y.; J. C. Orr &
Company, ¢/o New York Trst Company, 100 Broadway, New York 15, N. Y,

%. The known bondholders, mortgagees, and other seeurity holders owning or holding
1 per eent or more of total amount of bonds, mortgages, or other securities are: None

4. Paragraphs 2 and 8 inelude, in ecases where the stockholder or seeurity holder may be the

appears upon the books of the eompany as trustee or in any other fiduclary relation, the
name of the person or eorporation for whom sueh trustee s acting: also the state
ments in 1P|t‘i|\l‘|: paragraphs show the afant’s full knowledge and beliel as to the answer!
cireumstanees and conditions under whieh stockholders and seeurity holders who do
not appear upon the books of the company as trustees, hold stock and seeurities in a
eapacity other than that of a bhona fide owner.

ARCHIBALD PEABODY,

Rusiness Manager,

Sworn to and subseribed before me this 25th day of September, 1957, Send couPDn now
DOROTHY BUCK
Notary Publle. State of New York - —— T ——— ———

No. 24-0477675
Bessler Disappearing Stairway Co., 1900-E East Market St., Akron 5, Ohio

(My eommission expires March 30, 1958)

|SEAL.] Please send free Catalog, Wall Chart, Prices and Discounts.
Nome ...... SO 1. T R S o wre luie s e o ANEPOBE. o 'sie ooe 0le/sis s sis bn siie
CIRY e e i Sl B v sia e mie e s DTN oo IO o ialsielielsle wie el

“THE CONVENTION IN PRINT"
in the wall

proved SLIDING .
quality § Fram HOUSE & HOME

FRAMES
January, 1958

! BUILDERS’ SHOW

WARDROBE

HARDWARE PREVIEW ISSUE

NORDAHL MANUFACTURING CO 180 WEST ALAMEDA, BURBANK, CALIFORNIA

Over 110,000 top home building professionals
(responsible for roughly 80% of 1958's home build-
ing market) will start their new year sales off on the
right foot with this great, annual issue. New and
improved products, fresh ideas, market news will
again go on display before the largest professional
audience in the building press.

Send for your FREE SAMPLE of
wanderful Oakleigh Farms Fruit-
cokel Home-baked .in our fa-
mous plantation kitchen, chock-
full of fruits and nuts, flavored
with sherry and wild honey.
Qakleigh Farms Fruitcakes are
mellow as the ages—the taste
thril of the Holiday season,
One sample and “you're soldl
Send for yours today. Careful

Call now our nearest sales representative if your
reservation isn't already in.

HOUSE & HOME

attention to all gift lists; New York JUdson 61212
packed in aottractive tins. Chicago ANdover 3-2860
R $3.75 postpaid Cleveland SUperior 1-1212
316 $5.25 postpaid Seattle ELiot 3766
[Special quantity discounts) San Francisco YUkon 6-0647
Los Angeles DUnkirk 7-5391

OAKLEIGH FARMS ® BOX 127H ® TREZEVANT, TENN. Denver KEystone 4-466%9
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1957 SUCCESSES

Prove Power of Dynamic
Esther Williams
Swimming Pool Program

You, too, can make money in this booming new industry

Builders, Contractors, Lumber Dealers, Building Supply Wholesalers and smart businessmen

are finding Esther Williams Swimming Pool exclusive franchises a profitable new business,

o

¥ OEC— s

ince Buck, Spokane, for-

THE PERFECT POOL—

All concrete, in-the-ground, beautifully
designed with complete top-quality
equipment.

FOR MOTELS AND HOMES —

A separate, complete line and promo-
tion sells motels, clubs and communi-
ties. This big. profitable market is “hot™
right now during Fall and Winter.

1957 SUCCESSFUL—
1958 SENSATIONAL—

The boom is just beginning! Our big
1957 program, with full page color ads
in Life, Better Homes and Gardens,
Good Housckeeping, Tv, Radio — and
tie-in with Pepsodent, will be dwarfed

merly prominent builder,
now exclusive Esther Wil-
liams Swimming Pool dis-
tributor for the Inland
Empire (with partner Leo
Higbee) checks on Esther
Williams Swimming Pool
installed in model house
by Fred Wolf, successful
Spokane builder. Vince
Buck and Leo Higbee say:
“Our exclusive distributor-
ship for Esther Williams
Swimming Pools in the In-
land Empire is going great.
We set up 8 dealers in 60
s days and we're really
i moving pools.”

by what we do in 1958. Thousands of
sales leads will need to be handled -
many in your market — and many on
hand right now!

CAN YOU QUALIFY?—

We can consider only successful busi-
nessmen with a Keen sense of selling
and merchandising. A five-figure invest-
ment is necessary for opening, self-
liquidating inventory. We'll supply you
with complete know-how in sales, in-
stallation, advertising and promotion.
Your reward is a profit potential of
$25,000 to $250,000, varying with ex-
clusive area. Write today, outlining
your interest. We'll be in touch with
you promptly.

INTERNATIONAL SWIMMING POOL CORPORATION

Exclusive Manufacturer of the Esther Williams Swimming Pools
11 Court Street, White Plains, New York

Esther
Williams

advanced

T

Swimming
Pools

il
““‘Guﬂl‘ﬂnltﬁ‘d hy“a“’-
En"d Housekeeping

-
L4 asrqniato 1

xu'lf recognize Esther Williams Swimming Pools by their unique

design, pure sparkling water and custom

tailored beauty . .. at homes, motels, clubs and model

houses everywhere!

NEW PRODUCTS

for further details check nuwmbered coupon p. 220

s. Plastic wall covering of high im-
pact polystyrene comes in striated 1" x 8
panels. You can also get matching cap
and divider strips as shown. Panels lock
together like t&g wood paneling, for a
continuous, apparently seamless applica-
tion. Apply with mastic. Panels are avail-
able in up to 16 plain matte finish colors
and tone-on-tone shades. Price is abot
48¢ psf. For names of molders who can
supply it, write to Dow Chemical Co.,
Midland, Mich.

t. New Acoustical Formboard comes
in a 32" width to fit 325" sub-purlin
spacing. Board is a 2" layer of asphalt-
impregnated wood-fiber insulation board
laminated, with vapor-permeable adhesive.
to a ¥2" face of white painted wood-fiber
acoustical material. Tt is recommended
only for poured gypsum roof decks. 24” L.,
1" thick, with t&g joint along 32" side.
Noise reduction coefficient range, .50 to
.60, Insulation “C" wvalue, 0.36. Arm-
strong Cork Co., Lancaster, Pa.

u. Foamed-plastic insulation comes
in panels up to 48” wide, 6" thick.
Alcoa’s aluminum and foamed-plastic
planks are fabricated on continuous bond-
ing machines, so length is limited only
by size and availability of handling and
packing equipment. Company says that
tubing, for heating and cooling or as con
duit, can be placed in the core material
while panels are in production. Alumi-
num Co. of America, Pittsburgh.
Publications on p. 21}
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You can’t shoot quail g * BUT ONE MACHINE CAN

with a “POP" gun! DO ALL YOUR COPYING
, . hunter
# N i
l Y photo-copyists
*’*:zé = Copy Any Mark

e On Any Paper

( HECCOKWIK

photo-copyist

Print, typewriting, handwriting, drawings are
all the same to the Hunter Hi-Speed Heccg(:)Kwik
p}goto-copygst. Simply insert the original and
Hi-Speed gives you a finished copy in 20 seconds.
No mistakes. Works on any desk in any light.
Anyone can operate it. Hi-Speed and its papers
are American-made by the U. S. pioneers of
photo-copying. And Auto-Feed, an outstanding
new development that makes photo-copying prac-
tically automatic, is standard equipment with
Hi-Speed. Write for demonstration.

i_.._._.—____._..._.
Hunter Photo-Copyist, Inc. |
cul '
P TO YOUR ! Bl Spencer St. Syracuse, N.Y. I
LETTERHEAD: HI Gentlemen: |
e | want the Hunter Hi-Speed |
™ | demonstrated in my office.

PHOTO-COPYING

i

16” Long
.

Twe thicknesses:
8” ond 4"

Ovutstanding Masonry for
: Price-Conscious Builders

Striated or
Plain Face
-

Large Voids

Modular
Dimensioned

Styled in line with today’s architectural trends, Cavitex
has the beauty of proper symmetry along with ingrained
color in a wide range. Cold-formed, its clean, sharp
lines are never distorted by burning.

With an 8-inch thickness for exterior walls, and a 4-inch
for partition, veneer, or cavity walls, Cavitex is suited
to all types of construction. Initial low cost and ease of
laying combine to bring the all-masonry home to price
levels that induce greater sales, Low price of Cavitex
is directly due to the economies of local manufacturing.
Write for “Artistry in Masonry” and
name of nearest local plant.

Range of
14 Colors

$9

This national average price buys all the Cavitex
needed for all the walls shown, even to planters,
of the 3-bedroom, 507x26" **Cavaliex”, (Blueprinis
available.) Price — which may vary by locality —
typifies Cavitex economy.

W. E. DUNN MFG. CO.
424 W. 24th Street, Holland, Michigan

You Can Be a
Manufacturer

More local plants are required to
supply the rapidly growing de-
mand. As a manufacturing oppor-
tunity, Cavitex ean be highly prof-
itable, elther as an independent
operation or as u supplementary
activity—especially in project de-
velopment, Each plant operates in
franchise-protected territory, with
Cavitex machine available on lease.
Ask for Opportunity, Unlimited.

NOVEMBER 1957
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Simply slip the halves together
in the opening and nail it in place
. + » Takes only a few minutes
Assures faster completion

UNITS
AVAILABLE:
e INTERIOR

. -

e HINGED
and earlier occupancy. o EXTERIOR
Precision assembled to rigid speci- HINGED
fications in the factories of the * DOUBLE

» BY-PASSING

Nation’s largest makers of door
units, Ready Hung Doors
give the entire house

that keen look of "“ex-

pert craftsmanship’ that
pleases the most discrimi-
natina.

« BI-FOLD

Use Ready Hung Doors
. . « The Quality Line of
Door and Frame Pack-
aged Units.

PAT. ND. 2489029
OTHERS PENDING

READY HUNG DOOR CORP., FT. WORTH 2, TEXAS

AD NGO, B0

~ BENDIX MOULDINGS

— with their especial appeal to women,

=0

ANY KIND OF CUSTOM CARVING

help moke the sale, Decorative

mouldings for cornices, chair rails,

closet edges, door frames.

‘ SEND COUPON BELOW FOR CATALOG BA 622

PR e <o o - TR

Please send new fully illustrated catalog BA 622.

r
‘ |
| X B T s va v s wereienbien mosnTin mos et S ARRR AR RSO RAASRRAASA AR A RS ARS R l
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the eye-appeal of a
MUTSCHLER KITCHEN

up-grades any builder's home

TS

—courtesy Family Circle Magazine

...and at less cost

than you'd believe!

Custom tailored to your specifications, or planned for you
at no extra cost by a Mutschler kitchen specialist, here’s

an idea worth investigating. These kitchens are complete . . .
ready for installation. The line includes all the latest
advanced features to please the homemaker, and cabinets
for any built-in appliance of any manufacture. Choice of
natural grain finishes and decorator colors; stylings

to complement any type of home. Send coupon for details.

MUTSCHLER BROTHERS COMPANY
Dopt. 1167, Nappanee, Indiana

Flease send information about your kiichens, and names
of other builders in our area using them.

name

o - firm el TR .
first name in the
kitchen since 1893 address == A TR
city, state N

PUBLICATIONS

for further details check numbered coupon p. 220

724. Panl Tile. Homasote Co., Dept. HH.
Trenton 3, N. J. Folder.

Folder details big 4° x 8 panels of
sound-deadening tile board that comes
grooved in 12" or 16” squares to look like
individual tiles. It shows how a special 3-
stage groove-lap joint on both sides and
ends assures true alignment. Includes a
variety of Panl Tile designs in color—
though you can also get panels unpainted.
create your own patterns with paint or
stain. Since board is weatherproofed you
can use it indoors or out. Wide variety
of designs available (at a 10% cost in-
crease) lets you choose horizontals or
verticals to fit the size or shape of walls
and ceilings, create the kind of look you
want. Application data is included in the
folder.

725. Structoglas data file. AIA File No.
26-A-9. Div. of International Molded Plas-
tics, Inc., Dept. HH, Cleveland 9, Ohio.

Here is a portfolio of booklets, technical
bulletins, application sheets and instruction
sheets that should help vou see uses for
Structoglas when you're putting up parti-
tions, awnings, sunscreens, room dividers.
These plastic panels are available corru-
gated or flat. in a variety of handsome
colors.

726.. Catalog. Gerber Plumbing Fixtures.
Dept. HH, 232 N. Clark St., Chicago. 1.
1. 8 pp.

Order your bathrooms by the package.
You'll-find four from which to choose in
this new booklet. In design they range
from the equipment and fixtures you'll need
for big luxury baths down to the space
savers that make a small bathroom look
far larger than it is. If you want to pick
individual fixtures. choose them from Ger-
ber's selection of brass, steel enamel and
vitreous china. Dimensions included.

727. Circuit Breaker Load Centers. Gen-
eral Electric Co., Circuit Protective Devices
Dept., Dept. HH, Plainville, Conn. 12 pp.
Gives detailed descriptions of GE’s new
line of residential plug-in circuit breakers
and circuit-breaker load centers. All ratings
and catalog numbers are given in table
form: knockout and dimensional diagrams
are condensed on one reference page.
You'll find, too, a checklist of the com-
pany’s circuit-breaker load center acces-
sories.

728. Architect’s Guide. Western Wood
Preserving Operators’ Assn., Dept. HH,
1410 SW. Morrison St., Portland, Ore.
8 pp.

Book discusses wood destroyers like decay,
termites and fire; and tells how design and
construction of pressure-treated woods can
ward them off. Typical building specifica-
tions and recommendations are included.

729. Kitchen Styling Brochure. Ben-Hur
Mfg. Co., Dept. HH, 634 E. Keefe Ave.,
Milwaukee 12, Wisc. 16 pp.
Here is a handsome sketch book that
shows you seven ways to plan a new
kitchen. It also tells you about good ideas
in lighting, ventilation, equipment and ap-
pliance selection and wiring. It should
help you create Kitchens that will really
help sell your house.

continued on p. 216
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PLEXTONE

Multicolored Textured Paint

TONE
P‘tghmﬁﬂ Painl

A. NEWSPAPER ADS

Plextone is the fabulous paint product of two or more colors that are Available in many sizes In mat form,

sprayed simultaneously from one gun—without special equipment . . . B. OUTDOOR SIGN

creating a beautiful interlacing color network! The result is an out- Generous space for bullder's name.

standing multicolored, textured finish, ideal for walls, ideal for wood- g'u ﬂﬂhmm displaying your selected Plaxtone colors,
work, Beautiful Plextone resists chipping and scratching, and can be D. TENT CARDS

scrubbed, scoured—even sanded! Plextone Model Home Merchandis- Seven to a set. Specific room:by-room Plextone advantages.
ing Aids are designed to help you tell your prospects about Plextone E. CONSUMER FOLDER )

and to help you sell homes faster, more profitably! For more informa- r“d:“:;:‘;.'::leaway highlights Plextone's features

tion on Plextone and how you can obtain your Plextone Model Home Full year “on the walls” guarantee.

Merchandising Aids, use the convenient coupon below. G. MANNEQUIN

Tells prospects about Plextone benefits.

Write for more information on PLEXTONE today!

PLEXTON

E
| Conporation of Omenica

PLEXTONE Corporation of America

2123 McCarler Highway

MNewark 4, M. J.

Please send me Plextone color chips and fell me how |
can obtain my Plexione Model Home Merchandising Aids.

/ FOUNDED BY MAAS & WALDSTEIN CO Name.
Waorld's Largest Manufacturer of Multicolored Textured Paints B Tile {or
2923 McCarter Highway, Newark 4,N.J. Compan

Midwest Division: 1658 Carroll Avenue, Chicago 12, lil. | Street
Pacific Coast Division: 10751 Venice Blvd., Los Angeles 34, Calif. | Cily.
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Fireplace and Chimne

Build in as simply as
Kitchen Cabinets!

NO masonry, no mortar

Majestic Thuliman

oeenenet" " FIREPLACE and CHIMNEY

E -
> 15 15 TH AN
o TRAIESTIC, TRULIRAT -
* FIREPLACE o

s
Ty
P

v

1YL

J&

Chimney-Qualit

GAS VENT

LISTED — by Underwriters

Laboratories, Inc., unr';iesr
their highest gas ventzc ?D
sification — Type B-Ze n.‘
Needs no clearances, no ve

; 3 roanys
tilation. Approved fo gavs-

jance with flue
gas appliance Wi .
temperatures up 10 SGDE a
the draft hood outlet. tas

to install. Attractive E)q

housings!

Them

: high capacity.

Majestic Thulman goes all the way
to make beautiful fireplaces more
practical and economical to plan,
to erect, and to enjoy!
Clearances are built-in. Fire-
places can set on wood floor or
subfloor. Fireplaces and chimneys
can go flush against wood beams,
joists, studs or other combustibles
all the way to the roof.
The units are all-metal. No
breakage problems. No on-the-job
losses or delays. The stainless steel
flue liner is rustproof, and acid
resistant — so nearly friction-free
you’re sure of maximum draft and

Hearths can be raised, or at floor
level. Any mantel design can be

added — of any material or size :.ﬂ.-IIS 1S THE .

u LMAN .
(marble or black glass surrounds Y MAJE;TE‘;: THU .
available, which fasten to face of .C""f"" g madm

fireplace with mastic). Fireplaces :
even have built-in sliding screens. ‘

Choice of 30” and 36" fire-
place opening widths. Chimneys for
homes up to two full stories. Chim-
ney top housings in several sizes,
and in simulated-brick pattern with
choice of colors. Write for full de-§
tails on Majestic Thulman' Fire-
places, Chimneys, and GAS Vents.

Majestic/ Co., Inc. 416 Erie Street, Huntington, Indiana

216

PUBLICATIONS

for further details check numbered coupon p. 220

730. Atlite Lighting Equipment. Catalog
57. Atlas Electric Products Co., Dept.
HH, 319 Ten Eyck St., Brooklyn 6, N. Y.
22 pp-

This new book illustrates more than 100
new recessed lighting fixtures. Among the
features in the Atlite line: one-piece
frames, new torsion-spring hinge frames
to give your ceiling smooth unmarked
lines, a wide selection of lenses to meet
almost all requirements, a variety of
finishes. Frames can be supplied unwired,
unwired with an asbestos lining, or pre-
wired.

731. Plexiglas Dome Skylights. Rohm &
Haas Co., Plastics Dept., Dept. HH, Wash-
ington Square, Philadelphia 5, Pa. 20 pp.
Working drawings and photographs illus-
trate the company’s line of dome skylights
and accessories. Includes a guide for cal-
culating daylighting values when designing
Plexiglas dome skylight systems.

732. Formica Idea Kit for Architects.
Formica Corp., Dept. HH, 4614 Spring
Grove Ave., Cincinnati 32. Ohio.

You're offered a booklet on commercial
interiors showing Formica applications:
a swatch book of new colors, patterns and
woodgrains (including the new Nassau and
Colorgrains designs); a folder on residen-
tial applications; another on vertical-
surface uses: and file data on installation
of the Formica Palisade tub-shower wall,
In all, 71 different Formica surfaces are
shown.

733. Fenestra Hollow Metal Door Units.
Fenestra, Inc., Dept. HH, 2250 East Grand
Blvd., Detroit 11, Mich, 28 pp.

Catalog describes Fenestra’s 134” units.
gives installation diagrams and complete
specifications. A two-page table offers de-
tails on four door designs in a variety of
leaf patterns. You'll find, too, information
on three-part packaged door units. plus
sectional drawings keved to photographs of
different types of doors. Installation de-
tails are included.

734. Horn Construction Data Hand Book.
A. C. Horn Co., Inc., subsidiary of Sun
Chemical Corp., Dept. HH, 252 Townsend
St., San Francisco 7, Calif. 108 pp.

To help you solve problems in building
maintenance, construction, and engineer-
ing, you'll find over 30 construction tables
in this precise and compact book. Three
index sections let you check quickly over
95 specialty products manufactured by the
company for users in 11 Western states.
Each product has its own table of recom-
mended uses, application methods, covering
capacity, colors, packaging and shipping
data.

735. Catalog. Stran-Steel Corp., Dept.
HH, Detroit 29, Mich. 24 pp.

New wide-flange shapes — 10” and 12"
joists with 3” flanges—have been added
to Stran-Steel's line. Catalog lists technical
information on joists, studs, channels,
ribbed decking and metal curtain walls.
Loading tables included.

conbinued on p. 218
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Homes sell faster when closets are lined with...

/<71 RED cEDAR

Don’t you love to smell cedar? Homebuyers do, too! That’s why
closets lined with Aromatic Red Cedar make homes sell faster...at

a greater profit to you.
Why a greater profit? Because cedar lined closets add

little or no original cost, yet add at least $100 in appraisal value.

Aromatic
Red Cedar Next time, make sure you include closets lined with

o

o
-

o, & & Aromatic Red Cedar,

e DI AROMATIC RED CEDAR CLOSET LINING MANUFACTURERS ASSOCIATION
is seal of quality identifies ready-

to-use closet lining produced only 221 N, LaSalle St. & Chicago I, lIL
by the Aromatic Red Cedar Closet
Lining Manufacturers Association,
It is your guaorantee of quality,
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for furth ey detaily check Numbereg Coupon p, 22q

*** Wood - + « Colors apg Kinds, Agri-
cultury] Huml‘huuk No. 101, Us. Dept. of
Agricuhurc, From Supurimcndcnt of Dog.
Uments, g, Govcr'nmcnt Prinring Office,

ashington 2 > MIC 36 Pp. 50¢,

This wogpq idemiﬁcmion book showsg you
most of the wood char:u:lcrr'srius that are
apparent to the nakeq tYe, and how to
dl'stingui.\'h one natjye Wood from th
other, You'll find 8eographicy] range,
Properties anq dcscripn'ons of both hard-
Woods ang softwoods. A gkm:try of
terms includes the names angd terms com.
monly ygeq by wood rcchnm‘ngi\!s in
r'dcmr'f_ving Woods, (Color plates clearly
show Braining,

colorlul
Stains

737, GE Silicone masonry Water repel.
lents, Genera) Electric, Dept. HH, Silicone
Producis Dept., Wﬂtcrl"ord. N.Y. 4 pp.
Book]et tells aboyy GE’s Electric Dri-Film
103 silicone water repellent. When prop-
erly diluted and applied. it is said to impart

Cabor's Ranch House Hyes used on thig house in Vancouver »
Conadu. Architect, G B U. van Ncrman, Vuncuuver.

Cost only 1, as
Much g Paint

Masonry without changing iy appearance,
Describes applications, Coverage, Perform-
ance data ang specificationg for treating
brick, stone, and concrete,

738. Your Pocket Guide ¢q Successfyj
Forming. Gates & Sons, Inc., Dept. HH,
80 §, Gnl.-:_nugﬂ. Denver 23, Colo. 40 pp.
This pew bookJet highlights some  ecq-
nomicy] ways to bujld forms thay Provide
quality Concrete ang yet save lime, Money
and Materials. You'll fing r'nfnrmurinn. oo,
on using sheufhr’ng and plywood pPanels for A i d

l"ormr'ng. There ape rate-of-poyr tables, 07‘ 7262'0 )”6’6 0772

details op tie Spacing and techniques for

To bring out the natura| beauty of radius-wa) form construction,
Wood siding, shingles and trim,
Specify and use these stain finishes

n kitcher, (lesz'gn

ecause they 739, W;nlkcr-Turncr Catalog, Walker. Every kitchen in every home you
Turner Div., Rockwe Mfg. Co.. Dept, o x ;
® blend homes beautifully into HH, 40p N. Lexington Ave,, Pi[ls'burgh build Can offer 5 cusmm"dEﬂSHCd In-
the landscape (?f Pja. 41‘:1 pp. e e : di\'idua“ty when yoy insta]] genuine
® © apply p rush or atalog shows Complete [ipe 4 What the e i g :
spfar: €asy t PPRly by brus ° company  cayys “lighr-hc:w_vwcighr" o hand-rubhed natural birch Yorlrowne
chine toolg incfnding band Saws,  drij| Cubinels.

® won't Crack, peel or blistep
® give Years of Protection

® can be Used on g types of
wood, new Or weathered

Presses, yrimlcrs_. lathes, jointers, Capaci.
tics, speeds and dimensjone of each mode] Yok = g
are given, ang a list of the accessorieg Orktowne f\flchens dre Tecognized

You can buy for eaep Is includeq, leaders i, beauty, cr:tftsmunship, de-

sign, and built-in features,

18 attractive, modern colors to
choose from including Mimosa
Yellow, Spruce Blue, Mariposa
Redwood, Cameo Pink,

740. Cal;lmg. Goldblate Tool Co., Dept.
HH, 1910 alnut Sy, Kansas City, Mo, Thc_v are immcdiarc]y available jp
32 pp. - . :

175 cabine; styles and sjze. .
Goldhlarr's Fall Catalog hag about spp Yies and Sizes from >0
items. Severa] gre designed to mage winter Warehousgesg across the country,

Wwork  easjer. (Samples- heaters, heavy

clothing, even ap oxi'-ﬁrc-d brick Warmer New iuustmtcd folder gives you the
that heatg up to 800 bricks an hour to | : i

make brick laying casier, ) Among the new Complete story of YU!'L'IO“"NC I\JICIIE‘HS

Aqualty produqf@jbmbﬁm

-
e . P =~
TR TG chimiats ohen 1377 | \
= '
Ca

& - o . 0y
R tools listeq: 4 new cement finisherg and Scnd for your copy TODAY
< Plasterer's trowel made without Tivets or : i
-—----——----—----——----—- B —— welding: 4 pew Masonry saw. , new low

= €ost hydraujjc splitter; anq Mmany, many
SAMUEL CABOT INC, others,

741. Color ool o fOOP hurmonfmrs living, ; ‘ i\ ! .
Please ¢ nd color cord on Ranch House Hyes ! i T
S 5 Pratt & Lambert, Inc.,, Dept, HH, 75 Tona- £ LT
/ Wanda S¢. Buﬂ'uln. New York. 32 pp. ¢ o ¥ B iy 1E
| This brighe and practicy] little bogk op ; e e B ',
| color Presents idegs in a Step-by-step meth- J y | to Heln _
0d to show You how tq combine interior e S —
colors correctly and in good taste. The Mﬂﬂufﬂ_t_lﬂf!d{'by Cohuhh’rcdym Co.
: DALLA IWN, 'ENN; NNSYLVAN &
-—-—.—-—-—-—.—--—--—--—--—l—--—.—--—-—--——- r'O”.C.’:)’HH’({ on . .\.).,,’O e L e i *73’,1;0 gy Y‘Wm‘
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When crowds tramp through your model homes

be sure the floors have the s:ales appeal of
BEGoodrich

®
Put Koroseal floor tile in your model homes and let

prospects see for themselves how it stands up to heavy VINYL FLOOR TILE

traffic. Tell them how practically nothing stains it . ..
SPECIFICATIONS: 31 distinctive colors

how it cleans in half the time with just a swish of @  (including new terrazzo and cork shades),
. . . . . 1/16", .080 gs d 1/8" thickn b
mop, without polishing. Tell them that it wears a life-  cin’be ‘used ‘on. above or below srade

: : - FOR FURTHER INFORMATION: §
time . . . that it goes anywhere in the house from base-  gievs or write B. F. Goodrich Flooring

ment to attic. For a model floor that helps sell a model 5% Cusions Go

house, specify Koroseal every time. A AR VUMl E-F-Goodrich)

Also new “Agatine” Tile + Rubber Tile » Asphalt Tile' » Rubber Cove Base - Stair Treads + Accessories
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HOMES BEYOND THE
WATER MAINS WITH

PUBLICATIONS

text explains primary, secondary and ter-
tiary colors, illustrates them by means of
a color wheel. Succeeding pages show
sketches of room settings beginning with a
monochromatic (one-color) scheme and
working up to an analogous (three- to six-
color) plan. You'll find a lot of helpful
hints, and you're bound to find a wealth of
good ideas to use in your next model
home.

742. Angledozer Bulletin. J. I. Case Co.,
Dept. HH, Racine, Wis. 8 pp.

Featured is a power-angling dozer blade
for 80 and 100 hp Case TerraTrac crawler-
tractors. A lever angles blade 21° to either
side, greatly increasing dozer’s efficiency
on grading and backfilling jobs, company
says. Charts compare tractor power, speeds
and blade action with competitive units.

| PRODUCTS AND PUBLICATIONS COUPON

For more information on new products and publications in this November issue

check key numbers below and mail to:

House : Home

Room 1021, 9 Rockefeller Plaza, New York 20, N.Y.

F & W Econamy Jpe
Multi-Purpose Jot A |

] New ] Renewal

Signature

< [ —— g
This economical jet pump converts from shallow H :
to deep well by taking ejector off pump and mov- H :
ing it down into well. Substituting high pressure E NEW PRODUCTS TECHNICAL PUBLICAT'ONS .
ciector enables higher discharge nrc\l\ur.u; O * A, American-Standard’'s wall-hung toilet Flomasote’s: FumIBile ' ... .0 ueseismns e e
use on deeper wells, 14 H.P. Motor, 480 G.P.H. * B. Ready-Hung Door exterior umit ........ Structoglas data file ,.............. .
& 15 H.P. 750 G.P.H. @ 15 ft. & 20 P.S.L [ CRR G ‘[‘Il:ltcl'llmr gas-fired furnace it Gerber plumbing fixtures .......... H
\vailable with 6, 12, ral. tanks. ol 8 Stor-Heat units . GE's cireult breakers .........weeen -

rilable wich 6, 12, 0r 30 I s B Empire gas wall famaee . ........oinneennae. [ 28, Western Wood Architect's Guide. .
| R i Perfection furnace-air-conditioner Ben-Hur kitchen styling book H
i Briggs 4%’ tub S T alaaca e b ot aialbin Atlas Atlite lighting equipment H
: b West Wind bathroom ceiling blower Rohm & Haas skylights H
A Sunbeam Plasties bathroom accessories. [ Formica idea kit for architect 5
: d.  Webb Perma-Jet shower fixture ....... = Fenestra hollow metal door units. =
s e, National Fiberglass one-piece shower. .. [} Horn construction data handbook :
CRRE Aeroshade woven wood shade el 785. Stran-Steel ecakalog ............. H
=g Fleet aluminum jalousie storm door,......... ] * Wood handbook H
s h, Mileo self-storing window A £ e S GE's silicone mas .
I Fabrow snap-on grilles ........coovviennnon, O Giites TOrmBRg: OGK ' «rcr.ovoriocssimelobasismotos oran H
s 5 Ridge Door Fashion Panels ....... O T80, Walker-Turner catalog ..... e .
] E k. Cosom automatic trenching machine 14 740,  Goldblatt Tool eatnlog ......... H
| : k DeRalh “Lumberjack™ londing unit E TH. Pratt & Lambert color book E
s m. 'I-i'li““-f! -l"\"l'l i o IR tJ 742, I, 1. Case Angledozer bulletin H
| wl R, Scharf Magnelite sighting level .. s feilitat oty [ H
Submersibio I E 0, Goldblatt 207 troweler ....... ‘ Resetd vis L8 E
= i White engineers’ and builders’ rod...........[0] H
| R B Svivania driveway topping and sealer —IT. H
Ll | T Virden prewired recessed fixture S m| = -
Gives Y(\Uq cnp‘acmcs up to IGOOI G‘P'H['_ .‘“_.;d | H ; lclll::l .'(,.]Iil:',l,li';"l.n;'l‘:tl:(I,.l(l.m!,:.”A::ﬁ,‘”‘_l"."i B i !: * For information about unlisted Technical Pub. 2
o elle 4% Py wf - £ S g { 1)1 ¢ { (PP AP 3 H
Flcmhs to .{1() feet f"_r wells 4 _ur_‘m“”' AR ‘ gLl & Alcoa fonmed-plastic panels ..........cc000n. O leations see below. .
installed. Water lubricated, built for long, low- | : :
cost operation under water. Minimum mainte- | E E
nance, silent, invisible, self-priming, automatic. . :
Solves deep-well problems better, at lower cost. : NAME e :
H H
g i
H OCCUPATION TITLE = -
: FIRM :
H H
: :
E STREET E
: 3
H CITY o RUATE _ -
H
: :
-
: :
H H
: IMPORTANT: :
H i
H :
: House & Home's servicing of this coupon expires Feb., 1958 :
F & W Contractor’s Pump, Ideal for Draining Excavations H ! ! g b .
s - 9 s H * Any inquiries with money or check enclosures must be addressed directly to the manufacturer. :
" Gasoline-engine powered, ruggedly built for : y A : , ‘ ; :
L e s H ress. A o Y, please 1 mn -
e ifity Badily postaliles sebistes oad -85 i, : In addressing direct inquiries, please mention :
Handles water containing solids and abrasives | : House & Home :
without clogging. . . \ ST, :
: and the issue in which you saw the product or publication. :
- -
FLINT & WALLING MANUFACTURING CO., INC. (e S e o ek et el i e S L e T e Oy :
1165 Oak Street, Kendallville, Indiana : :
PERFORMANCE-PROVED SINCE 1866 : I wish to enter a subscription to House & Home for I year, $6 [ 2 years, 38 [ 3
. US and possessions and Canada only &
: :
.
:
:
H
H

B T T T L LT L LT
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check
the
advantages

OF DONLEY
STEEL

MORTAR BOXES
AND TUBS

You save time, materials and
money with Donley one-piece
heavy-gauge steel Mortar Boxes.
Leakage and water absorption is
eliminated . . . and you get an ac-
curate mix every time.

DONLEY MORTAR BOXES

Order| Dimensions | Shipping
No.

Smooth box interior facilitates inches | Welaht

fast mixing and easy cleaning. Up- = Tneaz | 1o
per edge is reinforced with 134 x | 3, | 42xgex12 155

114 x lg-inch steel angles to pro- 14 | 36x68x12 124
i maximum rigidity and safe 9 | 28x70x10 79
vide maximu gidity and s =

hand grip. Boxes nest compactly
for shipping or storage . . . and | Note: Order No. indicates
they can be inverted and used as | GREfny® “PeC”

water-proof roof over materials.

Donley steel Mortar Tub is ideal
for small job masonry, plastering
or tile setting. It is easy to handle
and to step across when used on

the scaffold. B ater A

onley Mortar Tubs measure
Donley Brick Clamp reduces brick 23 x 30 x &inches. i el
handling time . . . adjusts to carry RN S e e
8 to 13 bricks. It is strong, light-
weight . . . wearing parts (end
plates) are made of alloy steel for
maximum life . . . and it picks up
and releases loads instantly.

Write today for

literature. Donley Brick Clamp is of

welded all-steel construction.

0676-DB

THE BROTHERS COMPANY

13981 Miles Avenue Cleveland 5, Ohio
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THE FACTS RECOMMEND

uR-I-wal.

masonry
Inforcement

as a service to the building industry Dur-O-wal
is happy to provide you with a fact file contain-
ing the findings of an independent research
study on masonry wall reinforcement.

Available vpon request from Dur-O-wal, Dept. D-11, Cedar Rapids, lowc

TRUSSED DESIGN
BUTT WELD DEFORMED RODS

Dour-0-wal.

Rigid Backbone of Steel For Every Masonry Wall

Dur-O-wal Div., Cedar Rapids Block Co., CEDAR RAPIDS, IA. Dur-O-wal Prod.,
Inc., Box 628, SYRACUSE, N.Y.Dur-O-wal of 111,119 N. River St., AURORA, ILL,
Dur-O-wal Prod. of Ala., Inc., Box 5446, BIRMINGHAM, ALA. Dur-O-wal
Prod., Inc., 4500 E. Lombard St., BALTIMORE, MD. Dur-O-wal Div., Frontier Mfg.
Co., Box 49, PHOENIX, ARIZ. Dur-O-wal, Inc., 165 Utah St., TOLEDO, OHIO

Dur-O=wal. cedar Rapids, lowa
Please send Dur-O-wal file to

Name

Firm

Address

City Zone State

Please furnish name of my nearest dealer []

221
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Aluminum Company of America

American Air Filter Co., Inc. (Electro-Klean Dept.)

American Brass Co.

American Moter Corp. (Kelvinator Div.)

American Screen Products Co.

American-Standard Corp. (Air Conditioning Div.)

American-Standard Corp. (Youngstown Kitchens
Div.)

American Telephone & Telegraph Co.

Andersen Corp.

Appalachian Hardwood Manufacturers, Inc.

Armstrong Cork Co.

Aromatic Red Cedar Closet Lining Manufacturers
Assn.

Bendix Mouldings, Inc.

Besser Co.

Bessler Disappearing Stairway Co.
Best Homes Co.. W. G.

BETTER HOMES & GARDENS

Broan Manufacturing Co., Inc.
Bruce Co., E. L.

Building Stone Institute

Cabot, Inc., Samuel

California Redwood Assn.
Carpet Institute, Inc.

Case Manufacturing Corp.
Colonial Products Co.
Consoweld Corp.

Crane Co.

Curtis Companies Service Bureau

Dodge Cork Co., Inc.

Donley Brothers Co., The

Dow Chemical Co., The
Douglas Fir Plywood Assn.
Dunn Manufacturing Co., W. E.
Dur-O-Wal

Farley & Loetscher Manufacturing Co.
Fasco Industries, Inc.

Flint & Walling Manufacturing Co.
Ford Motor Co.

Formica Corp., The

General Electric Co.

Georgia-Pacific Corp.

Gold Seal Division (Congoleum-Nairn, Inc.)
Goodrich Co., B. F,

Hall Mack Co.

Harrington & King Perforating Company, Inc., The
Holcomb & Hoke Manufacturing Co.. Inc.

House & Home

Hunter Photo Copyist, Inc.

Inland Steel Products Co.

In-Sink-Erator Mfg. Co.

Insulite Division (Minnesota & Ontario Paper Co.)
International Paper Co. (Long-Bell Division)
International Swimming Pool Corp.

Johns-Manville Corp.

Kelvinator Division (American Motor Corp.)
Kentile, Inc.

Keystone Steel & Wire Company

Kwikset Sales & Service Co.

Lennox Industries Inc.

LOF Glass Fibers Co.

LIFE

Lightolier, Inc.

Lilg Material Industries (Division of McG raw Edison
0.)

This advertisers index published by HOUSE & HOME is an editorial service

to its readers.

KOUSE & HOME does not assume responsibility to adver-

tisers for errors or omissions in preparation of these listings.
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21
197
201
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171
207
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199
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35
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Long-Bell Division (International Paper Co.)
Louisville Cement Co.
Lyon, Inc.

Majestic Co., In¢., The

Mastic Tile Corp. of America (Wright Mfg. Co.)
McGraw Edison Co. (Line Material Industries)
Medusa Portland Cement Co.

Miller Brothers Co.. Inc.

Minnesota & Ontario Paper Co. (Insulite Division
Mississippi Glass Co.

Mutschler Bros. Co.

National Concrete Masonry Assn.

National Gypsum Co., The

National Lock Co.

National Manufacturing Co. :
National Oak Flooring Manufacturers Assn.
National-U.S. Radiator Corp.

Nordahl Manufacturing Co.

Nudor Manufacturing Corp.

Nutone, Inc.

Qakleigh Farms
Owens Corning Fiberglas Corp.

Puacific Lumber Co., The
Plextone Corp. of America
Plywood Service. Inc.
Preway, Inc.

Rado-Matic Corp., The
Ramset Fastening System
Raynor Manufacturing Co.
Ready Hung Door Corp.
Republic Steel Corp.
Revere Copper & Brass, Inc.
Richmond Plumbing Fixture Division (Rheem Mfe
Co.)
Roberts Manufacturing Co.
Rolscreen Co.
Ruberoid Co., The

St. Paul & Tacoma Lumber Co.
St. Regis Paper Co.

Sargent & Co.

Scholz Homes, Inc.

Simpson Logging Co.

Sonoco Products Co.

Soss Manufacturing Co.
Southern Pine Association
Stanthony Corp.

Stewart Warner Corp.

Thompson Co., Inc., E. A,

United States Plywood Corp.
United States Steel Corp.
Universal Atlas Cement Co.

Vikon Tile Corp.

Ware Laboratories, Inc.

Waste King Corp.

Weatherstrip Research Institute

Weiser Co.

Whirlpool Corp.

Woodall Industries, Inc.

Wright Manufacturing Co. (Div. of Mastic Tile Corp.
of America)

Youngstown Kitchens (Div. of American-Standard
Corp.)

Zegers, Inc.
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DESIGN
SELLS THE

1958
BEST LINE

“What design will give me the most—and best look-
ing—home for my money?"'

That's the question the 1958 home buyer will ask.
You'll have the answer for him with the big new Best
Mid-American line. Best offers more in 1958 than ever
before—the striking split-level Trilane (shown below). . .
the Colonial Styline . .. rambling Mid-American . .. new
L-shapes . . . popular ranch-types.

And a Best Dealership means more than highly-salable
homes with guaranteed delivery and price. Best helps you
find and plan Iand‘for development. Best helps you secure
financing. Best helps you promote, publicize and advertise.

Use the coupon below to get complete facts. Send it
now for the new 1958 Best Dealer kit.

W. G. Best Homes Co.

Dealer Service Division

Effingham, lIl.

Rush new Best Dealer fact kit to me at no cost or
obligation.

Name
EFFINGHAM, ILLINOIS Rivrm
Street
City State
(ILL., KY., IND., O., MICH., WIS., IA., MO. ONLY, PLEASE!)

NOVEMBER 1957

S r0arn RONge Hoods

Beauty and Usility fou the Housewdfe
Puactical and “Puofitable fon You

Broan is a plus value range hood with bonus advan-

tages for contractor and owner alike. Women everywhere
respond to its new contour styling and superb crafts-
manship. Attractive oblique corners provide design luster,
allow adjacent cupboard doors to open fully. And beneath
the trim lines of the hood is solid engineering: seamless
construction, glare-free lighting, powerful exhaust (with
choice of three companion systems), lifetime filter.

A reversible top plate with round and rectangular
knockouts — a Broan origination — speeds up installa-
tion. There are five standard lengths, all in 12" or 13"
depths . . . and all are available in modern stainless steel,
colonial coppertone, or white enamel. Write for detailed

bulletin and the name of the Broan distributor in your area.

The Broan No. 300 Twin Blower is
first choice to power the Broan Hood.
Two blower wheels deliver a large
volume of air against high duct re-
sistance. Whisper-quiet operation,
speed control, spring-loaded back-
draft damper, herizontal or vertical
discharge.

g e
924 W. State St.

M MANUFACTURING €O., INC.] _
I Hartford, Wis.

Near Milwaukee

Specialists in qualify ventilating equipment for 25 years.

223
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