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"Spacemaker" width vinyl floors 
dramatize the spacious luxury look 

. . . accent the e x t r a i n the Hv ing space y o u ' v e designed 

i n t o y o u r homes. W h e n ins ta l l ed w a l l - t o - w a l l a n d r o o m -

t o - r o o m , "spacemaker" v i n y l floors create the spacious 

look home buyers seek. 

I n a d d i t i o n , C o n g o l e u m - X a i r n 6- foot w ide "spacemaker" 

v i n y l s , such as new s i i teen-f in ished Fashionaire^'^ o f fe r s : 

• l u x u r y l ook w i t h o u t the l u x u r y pr ice t ag , 

• seamless-as-broadloom beau ty , 

• resistance t o stains, so i l ing , scratches, scuffs a n d 

i n d e n t a t i o n . 

Consistent national advertising is presell ing y o u r customers 

o n "spacemaker" decora t ing . Cus tomers l i k e the idea— 

t h e y t e l l us so in the flood of le t ters we 've received. 

New FASHIONAIRE 
installs on-grade 

Here is the first i n l a id v i n y l w i t h exclusive W h i t e 
Shield Back —the backing material developed 
by Congoleum-Nairn and proved to wi ths tand 
moisture and a lka l i . 

I t installs on-grade wi thou t special underfloor 
construct ion and w i t h fewer restrictions than any 
other s imilar sheet v i n y l . Congoleum-Nairn 's 
new "340" waterproof adhesive .saves t ime and 
money by a l lowing speedy ins ta l la t ion — no wa i t 
ing f o r adhesive to .set. 

Fiishionaire meets F . H . A . requirements and 
is specially priced f o r the t ract builder . 

For .sample, wr i t e Dept . HH-10 ,Congo leum-
N a i r n Inc. , 195 Belgrove D r i v e , Kea rny , N . J . 

FaMonaire pat tern 6025, one of six color-coordinated patterns to match today s 
appliances and accessories. A l l patterns have pearlescent chips w i t h luxury- lookmg 
clear flakes encasing gold and silver metallics. Send for sample to see its true beauty. Congoleum-Nairn 
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BUILT-FOR-SALE HOUSES . . . a special issue 

9 1 A FOREWORD 
. . . about the 60 houses in this issue—all designed to sell in 
a buyers' market—and why they were selected jor publication 

9 2 AIA AWARD WINNERS 
A portfolio of built-for-sale houses chosen by experts from the 
131 entries in the Homes for Better Living program 

114 NOBODY'S AWARD WINNERS 
A words-and-pictures plea for simplicity—based on a selection 
of exteriors which would reduce any qualified critic to tears 

118 TODAY'S DESIGN TRENDS 
The advice of top architects, builders, and consultants on design 
ideas that are helping to keep sales moving ahead 

122 1962 'S BEST SELLERS 
A study of 15 fast-selling houses in all price ranges from all 
parts of the country—and the reasons they sold so fast 

132 DESIGNS FOR 1963 
A look ahead at some of the houses (and townhouses) that lead
ing builders will offer the market next spring 

DEPARTMENTS 

7 N E W S : FHA readies new middle-income rental plan . . . Central 
processing set for FHA rental projects . . . Action study raps 
renewal land disposition methods 

55 M A R K E T I N G R O U N D U P : trade secrets of the most siK'cessful 
house salesmen 

8 6 L E T T E R S 

143 T E C H N O L O G Y : All mechanical elements of a house are packaged 
in one shop-built section . . . Study sets space standards for 
household activities . . . Vrethane dome goes up in 20 minutes 

161 N E W P R O D U C T S 

169 T E C H N I C A L P U B L I C A T I O N S 

192 A D V E R T I S I N G I N D E X 

COVER 

Three versions of a house by Architects Kenneth and Robert 
Gordon. Builder: Economy Certified Homes. (Story, p 109) 

COMING NEXT MONTH 

Report on the marmfactured house 

that the trees have grown . 
. Levittown No. 1, now 

The sound-conditioned house 



I n this high-ceillnged den, the exposed central beam provides a track for the mova
ble l ight ing fixture. V-groove wa l l paneling contrasts i n w i d t h and tone w i t h the 
overhead planking. Bui l t - in wood furni ture is compact, makes the best use o f space. 
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Only WOOD makes home-buyers tt. 
much at home... in dens and recreation rov. 

Most people can' t picture a den o f any th ing bu t wood. I n fl! 
haven of private retreat and fami ly recreation, wood warmly^ 
conies in to its own . . . w i t h a beauty that befits the owner's 
most cherished pastimes and possessions . . . sound-softening 
qualities that assure a restful room. 

W o o d , by its nature, takes two-fo ld care of human comfor t 
. . . insulates against extremes of temperature, creates an 
atmosphere of cheer and contentment. A n d , by its ease o f 
maintenance, wood almost takes care of itself. I n the w a l l 
paneling you specify . . . i n buil t- ins that add value w i thou t 
adding cost . . . i n preferred floors and doors . . . wood helps 
make the den, recreation room, or c lub cellar an a t t rac t ion 
that helps make the sale. 

Dens of wood have been featured i n N L M A Life advertising. 
Feature them i n the new homes you b u i l d . For more i n f o r m a 
t ion on bu i ld ing better homes of wood, wr i t e : 

N A T I O N A L L U M B E R M A N U F A C T U R E R S A S S O C I A T I O N 
Wood Information Center, i6ig Massachusetts Ave., N. W., Washington 6, D. C. 

Secluded balcony in this A-framc house serves as a pleasant spot for relaxation. 
Roof treatment is dramatic in design, w i t h planking that shows interesting varia
tions in grain and color. Ever compatible, wood blends wel l w i t h stone chimney. 

n l m a 

It*s built to sell when it's built o f \ 

Distinguished by a heavily beamed 
ceiling, horizontal wall pancliui^, 
and exceptionally broad f loor 
boards, this den makes further use 
of wood in buil t- in furni ture and 
bookshelves. Sliding door in fore
ground shows Japanese influence. 

O C T O B E R 1962 



O L . Z C H O O S E S 
C ^ e a r Lifet ime Guaranteed* Vinyl F loors 

for E X T R A S A L E S V A L U E in their Inomes! 
Scholz Homes , I n c . , now p u t e x t r a va lue—and sales 
appeal—into each of the thousands of qua l i ty homes they 
bui ld . H o w ? By ins ta l l ing , or spec i fy ing , Goodyear V i n y l 
Floors—backed by the exclusive L i f e t i m e Guarantee.* 

Goodyear Floors are solid v i n y l compounds throughout . 
No paper or f e l t backing. No excessive fillers. They ' re 
tough and wear-resistant, yet easy to care f o r . Don ' t 
require wax ing . Resist most household stains and abuse. 

They come in 9" x 9" t i les or 72"-wide sheet. Can be i n 
stalled on- or above-grade. Avai lable i n residential or 
commercial gauges. 

See your nearest Goodyear F loo r ing Dealer or D i s t r i b u 
t o r f o r f u r t h e r details. Or w r i t e Goodyear F l o o r i n g 
Department , A k r o n 16, Ohio. 

A l s o see Goodyear ' s new I D E A K I T C H E N a t t he 
Nat iona l Design Center, 415 E. 53rd St., New York, N . Y. 

. . '. ' , / • - V . . •- • •. 

• V 

* L I F E T I M E G U A R A N T E E F O R 
G O O D Y E A R V I N Y L F L O O R I N G 

Goodyear will replace llooring that wears out 
in normal use in home, under these conditions: 

1. Flooring must be installed and maintained 
occording to Goodyear recommendations. 
2. Flooring must be in home which was con
tinuously occupied by flooring purchoser since 
installation. 
3. Purchaser must present original guarantee 
certificate. 
4. Cloim must be approved by Goodyeor , 
prior to replocement. 
NOTE: replacement ofler does not extend to 
inslollotion costs. 

G O O D Y E A R 
F L O O R I N G P R O D U C T S 

H O U S E & H O M E 
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Builders see bigger share of renewal as projects get smaller 

I n the 13 years since urban renewal began, many builders have shied away f r o m 

what looked like a big-city, high-rise aparmient market. But a new report just 

issued by the Urban Renewal Adminis t ra t ion sheds new light on the small-town, 

small-site character that renewal is taking now that the cream of glamour sites in 

the big cities is gone. 

The 31-page U R A report lists 6,407 acres which 201 different cities plan to 

sell before next July I f o r residential re-use. This is nearly twice as much land as 

the 3,800 acres which renewal authorities have sold for all uses since 1949. U R A , 

under growing pressure to speed the return of cleared slum land to private devel

opers ( N E W S , A u g ) developed the listing, first of its k ind, after organizations like 

the National Association of Home Builders and National Association of Housing & 

Redevelopment Otlicials and H O U S E & H O M E called attention to a need fo r a na

tional clearing house for renewal land. 

The U R A roster lists 337 acres in 13 cities earmarked for one-family home 

development. Largest is 174 acres i n Nashville. Other sub.stantial tracts are 34.7 

icrcs in Saginaw. Mich . , 33.6 acres in Muskegon, Mich . , and 25.1 acres in Kansas 

City. Smaller tracts w i l l be on sale in Maiden, Mass., Glen Cove, N . Y . . M o n t 

gomery, A la . , Greensboro. N . C , Waterloo, Iowa, Detroit . Morr i s town. Tenn. , 

Carolina and J uncos in Puerto Rico. 

Another 16 cities list 288 acres for mul t i - fami ly development of varying density. 
Renewal agencies holding 5,782 other acres do not spell out how they plan to re-use 
the land. 

Most of the cities listed are smiill and medium sized communities ranging f r o m 

Ansonia, Conn, (pop : 19 ,819) to Y o r k , Pa. ( pop : 5 4 , 5 0 4 ) . 

Litt le action on housing by Congress, despite long session 

S&L apartment loans may be hitched to F H A room-cost ceilings, i f the House 

housing subcommittee version prevails i n legislation to give S&Ls more elbow room 

to make such loans. S&Ls can make rental loans only up to 2 0 % of their assets. That 

sccnis too little, wi th rentals soaring towards 3 5 % of starts. So 3 5 % is what the 

House group would a l l o w — l e s s than the tax bil l permits. 

Except fo r the tax bill (see p 8 ) , little other legislation of import to housing is 

emerging f rom Congress this year. A t mid-month, the Administrat ion's $500 m i l 

l ion f o r aid-to-mass-transit looked buried in a Senate committee. Direct H H F A 

loans for housing-for-the-aged may get a last minute boost. 

W A S H I N G T O N I N S I D E : Southern congress
men fret quietly over FHA' s new order for 
bidding field ofl^ices to sell foreclosed homes 
under exclusive listing contracts wi th realty 
agents. They fear this w i l l make it easier f o r 
brokers who want to do .so to sell Negroes 
into all-white neighborhoods. Their misgivings 
aren't eased by the language o f the order, which 
notes that "a general listing . . . extends the 
opportunity to purchase FHA-acquired prop
erties to the greatest possible port ion o f the 
home buyers market." F H A has 34.000 homes 
on hand (see p 12.) 

• Internal Revenue has just amended its regu
lations to make installation o f inclinators or 
portable air conditioners tax deductible where 
it can be supported as medical expense. The 
cost of installing a permanent elevator in a 
home can be deducted, too, where this exceeds 
what the elevator adds to the appraised value 
of the property. 

• I f you're interested in building f o r the re
tirement market, get copies o f Census' soon-
to-be-i.ssucd city-by-city tabulation o f how they 
are housed now. their incomes, rents they pay. 
value o f their present homes. These should 
be the real key to analyzing this market. 

M A R K E T M U R M U R S : Look for more and 
more sub-dividing problems arising f r o m school 

shortages in the .suburbs. Taxpayers have 
been voting down school bond issues at an 
unprecedented clip this year. Only 62,700 
new clavsrooms are due to be built this year 
vs a record 72.200 in 1961. 

• Another big corporation has taken the 
plunge into residential subdividing. Dole, 
the pineapple producer, plans to build a sat
ellite city o f 15.000 homes on 2.000 acres 
o f idle pineapple plant<ition near Honolu lu . 

• Builders in such diverse spots as Chicago. 
Phoenix and south Flor ida offer new homes 
complete with furnishings. The removable 
items are financed separately, o f course, but 
buyers get the advantage of mass purchase 
prices. Too soon to say whether this is really 
helping sales. 

• Next time you hear .somebody sound ofl^ 
about sky-high land prices, t ry this one on 
h i m : The 1,672 sq f t plot across the street 
f r o m H O U S E & H O M E ' S ofl^ce (at 50th St 
and 6th A v e ) has just been .sold for $380,000. 
It's a holdout property in Rockefeller Center, 
a three-story br ick turkey w i t h a drug store 
and offices above. I t was sold by the heir o f 
a man whose grand-dad bought i t 110 years 
ago f o r S 1.600. But note: that same $l.6()(i 
invested at 5 . 1 % interest compounded annu
ally would have g iown to $380,000 today. 
CAt f>%. it would have been $973,200.) 



HOUSING MARKET 

More and more: a mixture of good here, 
bad there—and steady at 1.4 million 
Nobody is very happy about i t . but housing continues to stagger along at a 1.4 mi l l ion 
starts a year clip, propped up by a surge of apartment building. That rate is 3 0 % 
ahead of the recession's trough i n February 1961 and 15% ahead of the year ea r lx r 
pace. The trouble is. of course, thi 't the industry's capacity, like the U.S. economy, 
keeps getting larger. A n d housing still trails its 1959 pace by 1 2 % . 

But if business isn't as boomy as builders wish it were, it isn't bad either. "The 
smart builders arc still making a good p ro f i t . " contends Economist Robinson New-
comb. " I t is only getting a little harder to become a mil l ionaire. We may be seeing 
the dropout of the marginal builder, who is giving way to the larger, more economic 
bui lder ." H H F A Ls standing pat on its earlier estimate of 1.4 mi l l ion non-farm starts 
fo r 1962 and few analysts seem di.sposed to argue wi th that figure. The pre-school 
spun of buying in Augu.st suggests house-hunters have recovered some of their con
fidence shattered by the spring break in the stock market (which dampened sales for 
many builders of upper bracket homes). F O R T U N E ' S semi-annual survey of builders' 
intentions finds builders planning to start housing at a 1.5 mil l ion units rate during 
the second half o f this year and a 1.6 mil l ion rate i n 1963. ( B u t F O R T U N E figures a 
second half rate of 1,450,000 is closer to what w i l l actually go up . ) 

Worries that the splurge of rental building may lead to ruinous vacancy 
rates get little support from Census' latest count of vacancies. 

For the entire nation, rental vacancies fell in the second quarter of the year to 
7 . 4 % . This was a miniscule drop f r o m 7 .7% in the first quarter but a more en
couraging decline f r o m the 8 . 1 % peak in postwar vacancies in the second quarter cf 
1961. But inside metropoli tan arca.s, where the overwhelming bulk of the U.S. housing 
market is concentrated, rental vacancies are now much lower ( 6 . 3 % ) . A n d this is a 
sizable drop f r o m the 7 .2% vacancy rate fo r met areas in the second quarter of last 
year. Moreover, the kind of housing where vacancies are concentrated should en
courage builders who still have plans on the drawing board: 6 8 % of met area rental 
vacancies are in housing built before 1940 and 2 3 % of the vacancies are in units 
lacking some or all plumbing facilities. "There's nothing wrong with this." says New-
comb. "We should be abandoning old buildings just as we abandon old cars." A n d 
rents are still rising—another symptom that vacant apartments aren't causing too 
much trouble. They are rising most rapidly in New Y o r k (despite rent con t ro l ) , 
Boston. Pittsburgh. Philadelphia and San. Franci.seo. 

Despite such reassuring figures, more and more analysts worry about overbuilding 
in apartments. T w o big reasons: 1 ) apartments have a longer get-ready time i l i n 
one-family homes and, 2 ) it takes longer to stop a rental splurge once it is started. 
.Among the latest to raise a worr ied eyebrow is Detroit 's Advance Mortgage Corp . 
In its quarterly survey of Midwest housing markets, Advance expresses "surprise" 
that the apartment boom "continues unabated." Around Chicago. 23.000 private 
rental units are under construction, around Cleveland 6,500 units, around Milwaukee 
and Cincinnati more than 3,000 units each. A n d over 5.000 public housing units arc 
bui lding in the four areas. In Chicago and Cleveland these inventories of units under 
construction equal four years of average rental bui lding during the 50's. "We 
expected that apartment activity would increa.se in the markets w l y r e it is new, as 
i t has. Permits for rental units in Pittsburgh, Columbus and Indianapolis were the 
highest on record for a single quarter," Says Advance. "But the volume of rental 
unit permits also leaped to all time highs in Chicago, Cleveland and C i n c i n n a t i — 
markets where the apartment boom is now several years old and appears due fo r a 
pause." Its forecast: " A slowdown in apartment permits seems imminent in most 
markets and should materialize by at least the four th quarter." 

It has been years—probably a generation—since housing markets have showed 
such diversity from city to city. 

For the first time, southern California w i l l start more apartments than homes in 
1962. Total starts head for a record in Orange, Tulare, Santa Barbara and Ven iun i 
Counties. In the six-county Chicago area apartments topped one-family starts the 
first half o f 1962 fo r the first time in 30 years. L u x u r y co-ops go well in L . A . , 
flop in Chicago. In Seattle, homes under $15,000 are hard to move. The whole 
market is sticky in Denver, good in Dallas. 

R E S I D E N T I A L F O R E C L O S U R E S 
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Non-f;irm real estate foreclosures are still rising. 
They now stand at the highest level since 1939. 

During the first half of this year, foreclosures 
increased 20'̂ ^ above the level for the first half 
of 1961. The total: 42..''9I—a rate which would 
protlucc 85.182 foreclosures for the year vs. 
7.3.074 in ' f t l (and 1^.556 in -40. and 100.410 in 
'39). The foreclosure rate has tripled since 19.'!0, 
but the Home Loan Bank Boaid notes lhat ihe 
rate of foreclosures per I .OOO mortgaged homes 
has risen from 1.72 to less than 4. 

Significance: foreclosures are high enough to 
be w«orrisomc. but not high enough H) be serious. 
N A H B figures losses to mortgage lenders do not 
exceed 7/10()th of 1%, even on current dcfauli.s. 
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The seasonally adjusted annual rates of prisate 
nonfarm starts and units authorized by local 
buililing permits continue ahead ol l;i,si \oai. The 
rale for private starts was 1,389.0(M). exactly the 
same as in June but ^A'^/ better than July 1961. 
The annual rate for building permits in July of 
1.151.000 was 1.2% higher than June itnd 8.2% 
above the rate in July la.st year. 
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A seasonal drop in nonfarm housing starts began 
in July, but the level is still above 196rs pace. 
Total starts were 131,400 in July, 2.7% under 
the June mark but 4.3% better than July 1961. 
Private starts of 128.800 were 3% below the 
previous month but .^'"y ahead of last year. Pub
lic hou-sing starts fell to 2.600, a drop of 13.3':^ 
from June and 21.2'^; under July 1961. 
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News 

New mid-income rental plan offers every lure FHA has 
" l i s l ike Sec 608 with casl certification." 

I hai s how knowledgeable builders describe 
F H A s newest scheme to pcrsiuide private 
builders to put up more cheap-rent projects 
for middle-Income families. 

It is Sec 22IJ4, an almost imnoticed part 
of the 1961 Housing Act which gives p i o l i l -
motivated sponsors 90% loans based on re-
placcnwril cost. Moreover, F H A waives 
economic soundness in reviewing proposals 
(which means the agency's conservative un
derwriters can t stop a project on the ground 
it won't r em) . 

A n d F H A wi l l allow builder-sponsors 
f o r profit and risk. The law provides f o r 
10% profit allowance ("unless the commis
sioner determines this is unreasonable." and 
Commissioner Neal Hardy has taken the same 
stance as his predecessors in refusing to say 
that it is unreasonable). 

Up to last month, Sec 221d4 was exclu
sively f o r families displaced by urban renewal 
or other public construction. Moreover, it re
quired a certification of need f rom the city. 
But now. F H A ' s lawyers have allowed the 
agency to open the program to all families. 
Builders must give dispiacees a priori ty i f 
they want to rent a unit. Construction of 
2 2 l d 4 projects does not require that the local

ity have an approved workable program to 
fight slums, either. This is 221d4's big advan
tage over Sec 220, f r o m a bui lders standpoint. 

The new rental p r o g r a m — F H A men call 
it "the poor man's 207"—has mortgage limits 
higher than Sec 221d3 (the controversial plan 
with 3 ' / H % subsidized interest rates) but 
lower than Sec 207, FHA' s regular rental 
housing program. The ceilings: 

Le.v.v iliaii four louins per unit: 
Garden apartments $8,500/unit 
Elevator apartments $9,000, unit 

More than four rooms per unit: 
Garden apartments $2,250/room 
Elevator apartments $2,750 room 
Increase for high cost areas $l,000/room 

Forty-year loans at 5 ' 4 % are not eligible 
f o r F N M A special assistance financing, how
ever, unless the units are built f o r dispiacees 
only. But F H A w i l l impose no income 
limits for admission as it does under Sec 
22 ld3 . Projects must have five or more units 
to qua l i fy . 

The new 22ld4 program thus otters all the 
no-risk lure o f the celebrated Sec 608 n n l . i l 
program that cracked the po.st-war housing 
shortage. But it should not lead to windfa l l 
scandals that tarnished Sec 608. Builders w i l l 

THA ' s D A N I E L S 
Spurs for niid-inconie rentals 

have to certify their costs and apply any 
mortgage windfa l l to reduce the loan—the 
provision which was wri t ten into all F H A 
rental programs after the w i n d f a l l scandals 
cropped up in 1954. 

1 he new program can be used f o r rehabil i
tation rentals, too. Asst. F H A Commissioner 
Frank Daniels says he w i l l approve projects 
wi th as little as 10% of Ihe mortgage applied 
to new work. How about 5%".' " I don't know," 
says Daniels. 

Central processing for rental projects 
The surge in mul t i - f ami ly housing is leading 
F H A to shake up the way it handles reiiial 
projects. 

Only a few of FHA's 76 district offices 
have enough experts on rental housing to 
process applications quickly. So. builders com
plain, getting a rental project through some 
F H A ofl^ces tiikes up to three years. 

Last March. F H A tried a new approach to 
cut such delays, ordered all mu l t i f ami ly proj 
ects in New York and .some New England 
cities processed exclusively by its New York 
City office (which already handles a quarter 
of FHA' s rental business). 

One result: it used to take FHA' s Buffalo 
office two years to approve feasibility o f a 
rental project (an init ial .step in processing): 
the New York office makes up its mind about 
Buffalo feasibility in 30 days, says Asst Com
missioner Frank Daniels. The upshot is that 
F H A rental project applications f r o m Buffalo 
have tripled in three months . 

This kind o f success f r o m concentrating its 
scarce rental technicians has encouraged F H A 
to make plans f o r central regional processing 
of mul t i - f ami ly projects across the nation. The 
agency already has mul t i - fami ly housing rep
resentatives in each o f the five regional oflfices 
of its overlord agency, H H F A . But they can 
only give advice and counsel, not make com-
nianil decisions. 

For a time, internal opposition delayed 
F H A plans to expand central processing. But 
late in August, a ten-man delegation o f rental 
builders wi th some $1 b i l l ion in F H A appli
cations took the case for central process! ny 
to the Whi te House. A m o n g them were such 
names as Redevelopers Few Kitchen and Jim 
Scheuer. Mortgage Broker Stan S ta l fo id . 
Builder Herb Heft ier and Lawyer B. T . Fitz-
patrick. who was deputy HHFAdminis t ra to r 

under T ruman . A f t e r they huddled with Ted 
Sorensen. pointing out what $1 bi l l ion in con
struction now would do f o r the economy, 
word came down that the While House 
thought central processing was a good idea. 

Assistant Commissioner Daniels look this 
news to the N A H B directors meenng in Miami 
Beach, where he also pointed out that F H A 
mu.st now cope with 35 kinds o f mul t i - f ami ly 
processing. "This central set-up has also in
creased the efficiency o f one-family processing 
in places like Buffalo ." he added. 

N A H B directors approved a resolution 
recommending central processing across the 
U.S. f o r mu l t i - f ami ly mortgages. Before next 
July, says Daniels, F H A hopes to set it up in 
Philadelphia, Chicago, and Los Angeles. By 
July "64 it plans to do so in Atlant i i and Ft . 
•Worth, too. 

Realtors and lawyers head 
for Arizona ballot battle 
The running battle between real estate brokers 
and lawyers over who should fill out standard 
forms in real estate transactions is leaving 
the courts f o r a statewide election fight in 
Arizona. It is the first time realty men and 
lawyers have squared of f in an election in 
any state. 

Last spring a court battle ended when the 
Arizona Supreme Court ruled that only 
lawyers may fill in sales contracts, deeds, 
and other standard forms used in realty trans
actions ( N i : w s . M a y ) . 

But the state's Association o f Realtors 
fought back by organizing an initiative petition 
drive to amend the stale's constitution to let 
brokers and salesmen fill in the forms. Real
tors got 107,420 names on the inii i : i i ive peti

t ion, nearly twice the required 60.000. Only 
about 1.000 of the signatures were obtained 
by professional canvassers. The vote wi l l be 
held next month. 

Realtors contend that the court decision 
w i l l add f r o m $10 to $100 to the cost o f 
transferring title to a house. They wi l l carry 
this case to the public via newspaper, radio, 
and television ads plus doorbell-r inging. 

Elsewhere, the Michigan Supreme Court 
has upheld a 1955 rul ing that brokers may 
fill out the disputeil forms because so doing 
"may scarcely be said to be engaged in the 
law business." The court said lawyers fa i led 
to prove that "pernicious results" have f o l 
lowed the 1955 decision. TTie Wisconsin 
Supreme Court has also upheld the right of 
brokers to complete approved forms. 

FHA juggles its certified 
agency plan for small towns 
Since 1957 F H A has tried to extend its insin-
ance to small towns far f r o m field offices by 
letting approved lenders and appraisers handle 
processing and inspection normal ly done by 
F H A . 

But the program has never generated more 
than 475 cases a week. Lenders have been 
reluctant to assume responsibility f o r deciding 
whether houses meet F H A m i n i m u m stand
ards. So FHA last month said its district of 
fices would decide whether hou.ses met ihe 
standards i f lenders would send plans and 
specifications to them. 

No sooner announced than FHA had to 
postpone the effective date in five stales o f 
heaviest certified agency act ivi ty: Oregon, 
Pennsylvania, Vi rg in ia , N o r t h Carolina, and 
Iowa. Reason: impending budget cuts. 

T w o other changes are effective: towns wi th 
20.000 population (o ld l i m i t : 15.000) can 
get certified lenders, but they must be 75 
miles f r o m an F H , ^ office (vs 30 miles be
f o r e ) . NEWS continued on p 12 
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THE "NEW RELIABLES" ARE HERE! 

NEW 1963 CHEVROLET TRUCKS 
WORK-TESTED ON THE S U M - B A N G BAJA RUN! 
M e x i c o ' s B a j a ( b a h ' h a h ) P e n i n s u l a , s t r e t c h i n g 1,000 m i l e s s o u t h of C a l i f o r n i a , is a l a n d 
of s c o r c h i n g s u n , e n d l e s s d e s e r t , of t o w e r i n g , b a r r e n m o u n t a i n s . A r o a d t w i s t s t h r o u g h 
th is hot a n d s i l e n t p l a c e - a rocky road m a d e m o r e for b u r r o s t h a n m o t o r v e h i c l e s . It 
b e a r s no r e s e m b l a n c e to t h e m o d e r n h i g h w a y s o n t h e M e x i c a n m a i n l a n d . 

Chevrolet, looking for the toughest performance challenge on the face of the map, selected 
the arduous Baja road as a testing site for the new 1963 Chevrolet trucks. 

S i x n e w 1963 C h e v r o l e t t r u c k s s e t ou t o n t h e B a j a R u n a n d v i r tual ly e v e r y foot of t h e w a y 
every w h e e l m a d e j a r r i n g c o n t a c t wi th r o c k s or r u t s . A l w a y s t h e r e w a s t h e d u s t , b i l low
ing up in y e l l o w c l o u d s , a n d t h e hea t , s o m e t i m e s r i s i n g to m o r e t h a n 120 d e g r e e s . A n d 
t o w e r i n g m o u n t a i n r a n g e s h a d to be c r o s s e d - t r e a c h e r o u s s w i t c h b a c k t ra i ls a l o n g s h e e r 
c l i f fs w h e r e l o s s of p e r f o r m a n c e c o u l d h a v e m e a n t d i s a s t e r . 

No c o m p o n e n t w a s i m m u n e f r o m t h e b e a t i n g t h i s route i m p o s e d . Only normal main
tenance and minor adjustments had been required—not once had progress been slowed 
because of mechanical difficulty. 

RELIABLE NEW LIGHT-DUTY MODELS! 
N E W H I G H T O R Q U E 230 S I X - H e r e s 
new s t a n d a r d power for c o n v e n t i o n a l 
models. T h e 230 Six employs free-breathing 
overhead valve design, wedge-type c o m 
bustion chambers , hydraulic valve lifters 
and a seven main bearing crankshaft to 
deliver 140 hp and 220 lbs.-ft. of torque. 

N E W C O I L - S P R I N G I N D E P E N D E N T F R O N T S U S 
P E N S I O N . Here 's a new front s u s p e n s i o n ready to soak 
up all the punishment the worst 
r o a d s c a n d i s h out and c o m e 
back for more. Tough coil spr ings 
at e a c h f r o n t w h e e l d e l i v e r a 
smooth friction-free ride. It 's a 
simplified new design that provides 
superior ride and handling charac 
terist ics. New variable-rate rear 
coil springs. They automatically ad
just to load and road c o n d i t i o n s -
offer l ess res istance for a smooth 
ride w h e n l ightly l o a d e d , more 
res is tance with a full cargo. 

T O U G H N E W L A D D E R - T Y P E F R A M E S . Const ructed 
of extra high strength steel, they shrug off shock and offer 
greater resil iency than ever before. 
Standard 34-inch spacing between 
parallel heavier gauge channel side 
r a i l s ; n e w l y d e s i g n e d c r o s s -
members for increased strength. 

B U I L T - F O R - S T R E N G T H C O M P O N E N T S . Chevro le t 
light-duty truck components are the toughest yet for long 
dependable serv ice : rugged diaphragm-spr ing C L U T C H E S , 
tough, quiet-shifting S y n c h r o - M e s h T R A N S M I S S I O N S . . . 
S T R O N G C A B A N D B O D Y C O N S T R U C T I O N featuring 
double-walled lower side panels on Fleetside pickup, 
double-walled cab roof, double-braced floor, double-strength 
door pillars. 

NEW ALL-MUSCLE HEAVY-DUTY MODELS! 
N E W H I G H T O R Q U E 292 S l X - S t a n d -
ard in Ser ies 60 and 60-H models and 
extra-cost heavy-duty optional power for 
Ser ies 50's—292 cubic inches . 165 horse
power and 280 lbs.-ft. of torque—heavy-
duty valves, r ings, pistons and bearings. 

N E W V A R I A B L E - R A T E F R O N T S U S P E N S I O N -
Here 's a big breakthrough in big-truck c h a s s i s des ign—a 
solid front axle combined with variable-rate springs that 
offers match less ride and readability plus all the lead 
capacity you can u s e ! W h e n running empty or with a light 
load, you get soft spring action for a smooth, easy ride. 
Under heavy loads, spring action stiffens up to minimize 
bottoming out and reduce s h o c k s to c h a s s i s components . 
A n d under all condit ions you ride more level with less pitch 
and bounce on bumps, l ess sway on corners and curves . . . 
b e c a u s e variable-rate action r e d u c e s the amount spr ings 
deflect in response to weight shift or road shock impact. 

T R I M N E W F E N D E R C O N T O U R S - m o r e room in a 
p inch! New narrower fenders for medium- and heavy-duty 
convent iona l -cab "63 C h e v i e s 
give you an extra edge in c l o s e -
quarter maneuverability. With 
overall width reduced by over 7 
inches , you gain extra c learance 
on each s ide . 

S e e the new 1963 Chevrolet trucks for yourself; they're on 
display now at your Chevrolet d e a l e r ' s — Chevrolet Division 
of Genera l Motors, Detroit 2, Michigan. 

THE "NEW R E L I A B L E S " FROM CHEVROLET 
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FHA wholesales foreclosed homes 
T w o years ago. F H A had 9.300 foreclosed 
homes on its hands. A year ago. the total 
had swelled to 21.000. Now. it is close to 
34.000—and the agency has not been able 
to sell the properties as fast as it acquires 
ihem even though its foreclosure rate has held 
steady since January. 

Fven worse. 40'"r o f the 34.000 homes lie 
in only six areas: 5,791 in Flor ida (mainly in 
M i a m i - T a m p a ) . 2.304 in Ft. Wor th , 2.134 in 
Topeka-Wichita. 1.270 in West Texas (mainly 
Odessa-Midland). 629 in Santa Ana and 257 
in Los Angeles. In Detroi t . Florida and West 
Texas, worried F H A local directors have 
clamped down on commitments f o r new homes 
lest they glut an already soggy market. 

So F H A has picked up an idea suggested 
by Ft. Worth builders: let private entrepre
neurs take over the dislres.s-housing in whole
sale lots, rehabilititle and resell i t . In the first 
trial o f the so far experimental plan. Past 
N A H B President Dick Hughes bid $98,325 
f o r ten foreclosed and vacant houses in Ft. 
W o r t h . He has six months to sell them to 
qualified buyers. He must take over the mort
gage payments himself on any thai aren't sold 
by then. Meantime, he pays only insurance, 
taxes, and upkeep. 

H o w i t w o r k s . F H A says it w i l l wholesale 
acquired homes in batches o f five or more 
under two difl'erent plans: 

1 . A builder (or real estate agent or fixup 
contractor) contracts wi th F H A to repair and 
re-sell a group of homes while FHA con
tinues to own Ihem, The repair work is laiil 
out by F H A . The builder then sells the house 
on regular F H A terms wi th F H A carrying the 
mortgage. This results in min imum closing 

costs and no mortgage discounts. But it does 
mean the builder must pay prevailing wages 
under the controversial Davis-Bacon Act f o r 
the repair work. In open-shop housing cities, 
this might make repairs too costly. 

2 . A builder prepares his own fixup plans. 
F H A processes them and issues a conditional 
commitment f o r the renovated house. The 
builder has complete freedom in arranging 
financing for a buyer, including V A or con
ventional loans. N o r m a l closing costs are in 
volved, but b H A wi l l itself pay any mortgage 
discount. Davis-Bacon wage levels are not re
quired. Under Plan 2. a builder can also use 
FHA' s escrow commitment plan and take a 
mortgage right away f o r 85% of what F H A 
would insure f o r an owner-occupant. Dick 
Hughes is doing this. It gives him a loan o f 
$10,720 per house—or $655 less than the 
commissioner-held mortgage. 

Clearly. Plan 2 is going to be more popu
lar wi th most builders. A typical deal works 
like this: FH.\ w i l l sell a house with a resale 
value o f $13,000 to a builder f o r $11,375. 
F H A estimates repairs w i l l cost $690. and the 
builder w i l l pay $285 f o r ta.xes. insurance, 
maintenance, and utilities in the six months. 
On top o f that F H A figures a 5% coinmission 
($650) into the final price. The builder profits 
three ways: I ) getting the sale commission. 
2 ) saving any amount he can over FHA' s 
repair cost estimate by using his know-how, 
and 3) saving on monthly expenses by selling 
the hou.se in less than six months. I f a builder 
wants, he can pick five homes and make 
F H A a proposal. 

F H A is so pleased with first results o f the 
plan that at mid-month i t invited all F H A 
offices to use it. 

FHA demands safety g lass 
in showers and outside doors 
A n overhaul o f F H A ' s standards f o r glass 
lecognizes f o r the first time the special haz
ards o f the large areas of glass, especially f o r 
sliding patio doors, being used more and 
more in new homes. 

The Nat l . Safely Coimeil has been pressing 
f o r changes on the ground that too many 
people are being hurt or kil led by walking 
or fa l l ing through large panes o f glass. 

A f t e r Jan I . F H A w i l l require builders to 
iLse some type of safety glass in all exterior 
doors with large glass areas, and in glass 
doors or walls in shower stalls and tub en
closures. 

F H A calls for these mininnmi thicknesses: 
leinpeieil safely Elas,s must be a nominal 
3/16" thick: laminated sidety glass and wire 
glass must be ' i " thick. A l l safety glass must 
be permanently labeled. 

Tempered glass is about four times stronger 
than the same thickness o f ordinary annealed 
or plate glahs. says F H A . I f broken, tempered 
gla.ss disintegrates into small pieces that 
should do no more than scratch a man. re
port manufacturers. 

The new rules may add $5 to $15 to the 
price of a sliding gla.ss door, industry sources 
have told F H A . But these costs w i l l drop 
as manufacturers step up volume. Some 
builders may switch to pla.stics f o r interior 
uses but F H A expects l i t t le use o f plastics 
f o r outside doors becau.se sunlight affects 
some plastics adversely. 

The new standards for window rlass. cf 
fective N o v 10, may save builders money, 
say F H A technicians. In the past F H A has 
varied glass standards according to five /ones 
of wind velocity. These five zones are now 
cut to three, and F H A says the net effect 
is to reduce the required thickness in many 
areas. The old zones called for extra margins 
of thicknes.s because producers could not gel 
u n i f o r m thicknesses. Today producers can 
make glass to exact thicknesses and the old 
standards are obsolete. 

I 1 H:GH 

W I N D Z O N E S on which FI-IA now bases window 
glass thicknesses have just been cut from live to 
three. For single strength regular plate or sheet 
glass, maximum window areas in each zone are: 
low zone, 10.7 .sq. f t . ; medium, 7.3 sq. f t . high, 
4.8 sq. It. Maximums for double-strength glass 
are: low, 19.5 sq. ft . ; medium. 13.2 sq. f t . ; high, 
8.7 sq. f t . The maximums may be increased when 
glass is 30' above grade or when its length is over 
twice the width. 

Bigger loans for projects 
that have rent-up trouble 
F H A w i l l now consider increasing the mort
gage on rental property or mul t i - f ami ly coops 
if sponsors have poiu'ed in their own cash to 
cover deficits while occupancy is low. 

"This is f o r sponsors who financed deficits 
out of their own pockeS and are stuck with 
them," says Assistant Commissioner C. Frank
lin Daniels. 'This c^ime about because of our 
urban renewal experience." ( F H A found new 
apartments on cleared slum-sites wi th that 
bombed-out look of ten took as much as two 
years to achieve f u l l occupancy.) A n d so. 
since 1957 F H A has made a practice o f 
granting forbearance on mortgage payments 
to principal where urban renewal projects are 
having trouble achieving first occupancy. 

T o be eligible, a project must have been 
operating at least two years and must be in 
good rental shape or have prospects o f achiev
ing this. New rules w i l l let sponsor^ use the 
increiised mortgage to offset their deficits f o r 
another 12 years. F N M A has agreed to go 
along wi th the idea. 

The rule is retroactive to June 1957 when 
the first Sec 220 project was insured. 

HI-PO drive to boost sa les 
shoots for big ad campaign 
A new plan to raise $1,500,000 to promote 
new house sales has been announced by 
Edward W . Pratt, chairman of the Nat ional 
Housing Center and spokesman for the Hous
ing Industry Promotional Operation ( H I - P O ) . 

The money is to come largely f r o m manu
facturers o f building materials. I t w i l l be used 
next year f o r national advertising in con
sumer magazines and for promotions in the 
385 cities where N A H B has local associations-
Advertising copy theme wi l l be: "For their 
sake . . . live these good years in the best 
home you can buy." 

Another phase of HI-PO's 1963 program 
wi l l be a giant sweepstakes contest tied in 
with Nat ional Home Week, when it is hoped 
that 13 mi l l ion people wi l l try to win a new 
home. Meantime 10 mi l l ion HI -PO booklets 
promoting new homes are being distributed 
liiis f a l l : 6 mi l l i on as inserts in the October 
Ili Ncr Homes (itudcn.s and the remai;ider 
given out by manufacturers or by builders. 

California bans Realtors'" 
suggested-fee schedules 
A con.sent decree signed last month makes 
Cal i forn ia the lirsi stale to outlaw the sug
gested-fee schedules which have been com
monly used by real estate boards f o r nearly 
40 years. 

The case has wide implications for sim
ilar fee schedules published by many engi
neering, architectural, legal, and similar pro
fessional associations. Cal i fornia officials have 
not revealed any plans to attack the schedules 
of these groups. 

At torney General Stanley Mosk of Ca l i 
fornia started the fight in October I960. He 
sued the Cal i forn ia Real Fsiale .Assn. and 145 
local boards on the ground that their sug
gested 6% commission on residential sales 
violated the state's anti-trust law. Mosk in-
vesiigators charged: 1) several local boards 
branded any deviation as "unethical" and 2) 
some multiple lis'ting services refused listings 
involving smaller commissions. 
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Realtors countered by sponsoring a b i l l in 
the legislature to let realty boards publish fee 
schedules that were not mandatory. C R E A 
said it would clean up "isolated"" abuses and 
argued that the schedules alerted the public 
to excessive commissions that would amount 
to gouging by realty brokers. 

The background: before fee schedules be
came common in the 1920s, brokers often 
took net listings in which the broker received 
any sum he could get over an agreed min i 
mum net price. Frequently commissions 

soared to 25% or 35% under this plan. The 
board pointed out that the U.S. Supreme 
Court ruled in 1950 that fee schedules v io
late federal law only if they compel brokers 
to charge the recommended fee without devia
t ion. 

The association's bi l l passed the Cal i forn ia 
Assembly but in the Senate. Mosk renewed 
his attack on "an example of the business 
community attempting to subvert the free-
cnicrprisc system while paying l ip service to 
i t . " The b i l l was ki l led . 

Under the consent decree signed last month 
the realty groups must eliminate fee schedules 
within three months. 

Mosk was elated wi th the verdict, but 
realty brokers and salesmen say they forsee 
li t t le practical effect. "Most o f the brokers 
questioned indicated they couldn't care less 
about the court decree." reported the Sacra
mento Union. The San Francisco Real Estate 
Board says it w i l l replace its recommended 
schedule wi th a listing o f average rates paid 
on actual transactions. 

LOCAL MARKETS 

Even in Manhattan: soggy rentals 
New Y o r k C i t y , where partial rent conirol 
perpetuates a schi/oid housing market, may 
be headed f o r a temporary surfeit o f upper 
bracket rental units. 

Free rent f o r the first three or fou r months 
is common place as landlords woo tenants to 
Ihe f lood o f new buildings. The surge o f 
apartment bui lding is so dramatic it may even 
be giving a false picture o f health to the 
national starts figure. 

A major overhaul o f the city's 1916 zoning 
law, effective la.st December 16. sharply re
duced permitted densities. So builders rushed 
in wi th plans to beat the deadline, even 
though they didn't have to begin building f o r 
another year and even though they foresaw 
that many of the resulting apartments would 
be a long time renting. Plans filed f o r mul t i -
unit residences .soared 286% last year in New 
"Vork ( f r o m 43.085 units in I960 to a whop
ping 150.659). In December alone, plans 
were filed f o r 20.759 units—almost half as 
many as during all o f 1960. 

A brisk market has sprung up in sites and 

F H A R E N T A L V A C A N C Y R A T E S 
.IS of .Mar I.'.. l!l(!2 

Zone I 
Hurt ford . . . 
R.niiKor . . . . 
RdHtnn . . . . 
M.-iiic'lH-slor 
Allinny 
RiilTnlo . . . . 
N.'w York . 
Priivldencc 
Hiirlliii'tnn 

Tnlal fnr 
Zonp I . 

Zoni! II 
Wllmlimton 
U'lisliiiiRlnn 
Riillimnrc 
f.'imili'n . . . . 
Ni'wark . . . . 
PlillBili'lpliln 
I'lt tNbiirRh . . 
Rlrlimnnd 
Clinrlpstnn . . 

Tnlal fnr 
Zonr II . 

Zone III 
lllimliiuliain . 
I.ii-k.'iniidllc . 
.Miami 
Tampa . . . . 
Allania . . . 
l.iiiilsvilie 
lar'kson 
firwnshoro 
I'niiimblu . . . 
KiinxrlUo 
Mrmplils . . . 
San Juan . . 

Total for 
Zone I I I 

Zone IV 
riiicaiio 
SprliiKfli'ld . . 
IiidiaiiapoIlK 
li>'.'! Molncii . 
I'l'lrnlt . . , , 
(iraixl Rapids 

1962 
7.3% 
4.7 
2.4 
7.5 
5.4 
5.7 
2.6 
.7 

3.1 

7.9 
1.5 
4.9 
fi.2 
n.n 
7.3 
«.« 
3.2 
3.0 

7.1 
n.5 
n.7 

10.fi 
7.3 
0.9 

22.1 
5.6 
fi.l 

11.2 
2.9 

.1 

r . i 

3.3 
12.2 

6.5 
I I . I 
12.3 

,12.7 

1961 
4 4% 
4.S 
1.2 
1.7 
7.4 
5.2 
2.0 
14 

2.2 

2.5 
10,1 
1.8 
2.3 
3.1 
1.2 
6.3 
5.8 
6.4 
.5 

3.0 

8.4 
22.0 

0.3 
Ifi.!) 

8.3 
5.8 
8,3 
4.0 
7.1 
6.5 
6.0 
.3 

T.4 

1.3 
10.9 
4.2 
7.7 
7.7 

13.2 

Mlrmcapnli.s . 5.2 3.9 
5.9 2.1 
7.0 14.1 

ritirinnntl . . 1.'. 9 17.9 
rii'vplanri 8.7 5.4 
riiliimlnb 4.3 8.2 
.SImix FallB 8.1 (1 1 
Mllwaiiki'c . . 0.1 7.9 

Till al for 
Zone IV. 8.1 G.7 

Zone V 
Llltlo llork , 9.7 12.6 
Di'nvcr . . . . 3,2 

10.8 8.9 
S'.'w nrlcaiiB 24 4 28.5 
Slirevcport . . 11.8 18.9 
Kaiisa-s City l.:i 4.9 
St . Louis . . 13.0 17.1 
AlhiKpicrqiic . 2.0 8.2 
Oklahoma Clt) 9.7 21.9 

19.4 
Dallas , , . , 7.6 0.9 
K.irt Worth 15.0 22.0 
Ilniistnn 12.7 18.6 
Luliliork 20,1 12.9 
San Antonio 10.3 11.8 

Total for 
Zone v . . 11.8 14.5 

Zone VI 
AnelloMBB . . 2.0 5.8 
rilni'lllx 111.7 10.0 
1.0.1 AiiRnlps 4.9 5.3 
Siii'nniKMito 39.3 20.1 
San Dieeo . . 4.8 17.1 
Sun Fraiii'lsoo. 4.0 6.1 
Honolulu 14 9 6.1 

15.3 6,6 
Helena 15.7 11.3 

3.8 7.11 
PorllBud . . . 6.7 6,6 
Suit Lake City 7.0 (I 1 
•Seat lie fi.9 11.2 
Spokane 9.3 5 2 

26,7 2 6 
Total fnr 

Zone VI . . 7.2 7.8 
U S total 5.5 5.4 

plans approved under the old zoning law. 
Sample: in Brooklyn , where land f o r apart
ments costs about $8.50/sq f t . the ground can 
be resold f o r $12 to $ l2 .50 /sq f t i f i t comes 
w i i h approved plans under the o ld law. .Specu
lation in "packages" is l imited by some cold 
economic facts: It takes an average nine 
months to complete a New Y o r k apartment 
and live months more to get it 80% rented. 

The city's F H A office has just taken a small 
tightening step although its insured projects 
s t i l l show the four th lowest vacancy rate in 
the nation: 2 .6%. Only Providence ( 0 . 7 % ) . 
Washington. D .C . ( 1 . 5 % ) and Boston ( 2 . 4 % ) 
have lower rates (see lahle). I t boosted the 
assumed vacancy ratio on new buildings 
f r o m 5% to 7 % . The higher figure is the 
national norm but local directors have leeway 
to cut it in tight rental markets. 

"We believe the volume of commitments 
wc have made, plus those in process, warrants 
the change," says F H A Director Ralph W. 
M o r h a r d . "We want to be on the safe side." 

Raising the vacancy figure is a big damper 
to thinly financed apartment building. Chief 
reason: FHA' s fo rmula for fixing the maxi
mum mortgage it w i l l insure multiplies this 
ratio increase 13.8 times. For instance, on a 
building w i t h an F H A loan of $1.1 mi l l i on , 
and a yearly rent r o l l o f $160,000. a 2 % in-
crea.se in vacancy a.ssumption means the 
builder must invest $44,160 more o f his own 
money. Says Builder George Strausmann of 
Long Island: "This means that marginal build
ings won't get built without additional cash." 

Co-op apartment sales are fal tering, too. 
Some projects arc offer ing prospects a choice 
of rental or co-op. One co-op has just cut 
its prices f r o m $23,000 to $15,000. 

W a s h i n g t o n , D . C . and its surrounding 
suburbs are having a strong year. Starts f o r 
the first seven months are up 39.9% over the 
same period in 1961. M u l t i - f a m i l y starts soared 
6 1 % ( to 13,741 un i t s ) . One-family homes 
gained only 1 0 % — i n line with the US average. 
They totaled 21.968 units. The city accounts 
f o r only 10% of rental construction. The bulk 
of the apartments are going up in the suburbs 
and most o f them have pools. Rentals? N o 
trouble yet, say builders. 

P h o e n i x : "People are s t i l l pouring into 
Arizona and still buying homes, but there are 
too damned many builders here nowadays," 
says a Phoenix builder. His complaint is i \ p i -
cal. A n d the resulting competit ion is forcing 
builders into such promotions as scllalhons, 
"closc-oiit specials." and door prizes to move 

their homes. Builder John H a l l offers his buyers 
carpets, draperies, and furni ture at what his 
ads call "actual cost." That's an 8% markup 
f r o m factory price, says a spokesman. Financ
ing is through General Electric Credit Corp at 
6% discounted. 

But permits issued through August arc up 
17% f r o m a year earlier wi th biggest numer
ical j ump in one-family homes. 

CANADA 

Housing pinched as austerity 
plan slows government loans. 
Housing is beginning to slump as the artificial 
supports lhat have held it up f o r more than a 
year collapse one by one. 

First prop to go was government direct 
lending. Even before the federal government 
announced its austerity plan in late June. Cen
tral Mortgage & Housing Corp had begun to 
pull out o f the mortgage field. In the first 
quarter, it approved 59% fewer loans than in 
the same period a year earlier (2,418 vs. 6 .634). 
By the end o f July, the drop was 48 .6%. 

Hardest hit (down 8 1 % ) are l imited-divi
dend loans f o r multiple family housing. But 
the drop in owner-applicant loans (where the 
builder asks f o r a direct loan when he finds 
a buyer) is more telltale. These were down 
42.5% (8,832 vs 5,074)—a good indication 
of how hou.se sales are fa l l ing . Says one Ca l 
gary builder: "We're just feeling our way 
f r o m house to house." 

One-family starts f o r the first six months 
of 1962 are only slightly below last year 
(19,356 vs 20,016) . But they should plunge 
soon. 

Apartment starts are slightly ahead of last 
year (16,849 vs 15.237). TTiey are expected 
to stay up. One big reason is that apart
ment builders are starting to produce a beller 
product. Design is improving. More rental 
projects include amenities like pools, tennis 
courts, di.shwashcrs. children's playgrounds. 
Row housing is gaining acceptance. 

As one Toronto apartment builder says: 
"We can always upgrade apartments to lure 
tenants in older ones away. The trouble with 
single-family housing is that, even i f it up
grades, most people .still can't get their equity 
out of their o ld homes to move." 

Many a private lender agrees. "We moved 
out of the N H A [single] housing field near 
ihc end of last year," says a trust company 
officer, "and began lo allocate funds f o r apart
ment mortgaging. I t makes our accounlini: 
simpler and we have a much better idea o f 
whether Ihe project is going to be successful." 
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POLAROID* 

  

Progress r e p o r t e r 

Snap a picture of a job with a Polaroid Land Camera. Ten seconds later you have 
the finished picture in your hand. A picture that tells the story. Progress, construc
tion details, material inventory, you name it. If you don't get exactly what you want 
the first time —or it takes two pictures to tell the whole story — another ten seconds 
is all you need. But you always know you have exactly what you want because you 
see the finished picture on the spot. 

And a Polaroid Electric Eye Camera is easy to use. Push a button, pull a tab. 
Wait ten seconds and open the back of the camera. There's your finished picture 
ready to go in an envelope or a file folder. A perfect, permanent visual record that 
saves money because it saves time. 

Isn't this progress in progress reporting? See your camera dealer. Polaroid Land Camera 
H O U S E & H O M E 
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HOUSING POLICY 

What the '62 tax bill means for housing 
The nation's 6.200 savings and loan associ
ations and 513 mutual savings banks are 
going to have to start paying steeply increased 
income taxes next year, unless a last ditch 
ef for t by mutual S&L leaders (see p. 33) pulls 
off a miracle. 

The Senate last month at last adopted a 
tax b i l l which puts S&L taxes at $205 mi l l i on 
yearly, only $5 mi l l ion more than the version 
passed by the House last spring ( N E W S , A p r ) . 
Un t i l now th r i f t institutions have paid onI \ 
$7 mi l l i on in taxes a year. Wi th both branches 
of Congress so close to agreement, Senate and 
House conferees should he expected to make 
only minor changes. 

T h e u n m e a s u r e d i m p a c t . What impact 
the new tax bite wi l l have upon housing is far 
f r o m clear. Some estimates have suggested 
that it might slice starts as much as 150.000 
imits a year—in a tight money market. A t 
the heal of the hatllc in Congress this year, 
the Home Loan Bank Board estimated that 
President Kennedy's first tax proposal f o r 
$550 mi l l ion in taxes would draw $2 bi l l ion 
to $5 bi l l ion in new savings f r o m S&Ls. Each 
$1 b i l l ion lost would keep 80.000 houses f r o m 
being built. 

But I hat estimate was based on conditions 
in August 1961, when mortgage money was 
much scarcer than it is now, and when S&Ls 
were paying f r o m 3 ' 4 % to 4^/z% dividends 
and assumed that S&Ls would have to cut 

f r o m their dividend rates, which then 
ranged f rom 3 V i % to 414%. Since then the 
competitive position o f S&Ls has changed 
drastically as S&Ls increased rates to a high 
of 4 .8% to keep pace wi th commercial banks 
which climbed f r o m 3% to 4 % maximum 
interest on Jan. 1. 

N o w . Congress is poised to adopt a b i l l 
without a precise estimate o f what efl'ect the 
new and higher taxes w i l l have on housing. 
The new Council o f Mutual Savings Ins t i i i i -
tions claims the effect could be serious, and 
cites a survey o f 165 S&Ls. none paying over 
4 % dividends, showing two-thirds would have 
to cut rates by an unnamed amount. 

One housing economist points out the i m 
mediate effect "might be to work against a 
reduction in mortgage interest." A spokesman 
f o r the U.S. S&L League points out that the 
tax b i l l "would put an inevitable brake on 
growth ." The U.S. League has argued that 
S&Ls can grow only as fast as their reserves 
grow, and that the practical effect of the tax 
bi l l is to cut the growth o f reserves by 2 0 % . 
This , he reasons, could in turn slow the flow 
of new savings to .S&Ls, which hit a record 
$8.7 bi l l ion last year. 

Right now, he adds, mortgage money is 
p len t i fu l so that the immediate impact might 
be only that a few S&Ls would taper of f their 
mortgage lending. "But it might be more 
important 10 years f r o m now, when we know 
we'l l need more housing than right now." 

R e p o r t i n g t h e d i v i d e n d s . S&L men won 
their biggest victory when the Senate over
whelmed President Kennedy's plan f o r wi th 
holding income tax on dividends by a 66-20 
margin. But in its place the Senate voted 
vastly tightened rules f o r reporting to the 
Internal Revenue Service the dividends and 
interest paid by S&Ls and all other institu
tions. Unt i l now. S&Ls have not had to report 
dividends under $600. The Senate-approved 
cutoff is $10. The Senate estimates the mere 
report ing of such dividends w i l l add $275 
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m i l l i o n to federal tax income each year vs. 
$600 mi l l i on gained f r o m f u l l withholding. 

E x p a n d i n g S & L l e n d i n g . In the final 
days o f Senate debate S&Ls zeroed in on a 
new and restrictive definit ion o f domestic 
building and loans. The definit ion said an 
S&L must have 90% o f its assets invested in 
real estate loans to qual i fy for the tax treat
ment as an S&L. with 72% of total assets 
in residential loans. The Senate finance com
mittee wanted to restrict this still further by 
requiring a min imum 63T'r o f assets in 1- to 
4- fami ly homes, but at the prodding o f Sen 
John Sparkman ( D . A l a . ) the Senate lowered 
this category to 5 4 % o f assets. Sparkman 
said the change lets S&Ls invest 9% more 
of their money in mul t i - f ami ly housing and 
sti l l qua l i fy f o r the S&L tax rate. But another 
law still l imits the amount federally-char
tered S&T-s can invest in mul t i - fami ly housing 

to 20% assets, and this 20% category also in
cludes loans over $35,000, on property moie 
than 50 m i . away, on big (over 5-unit) struc
tures, and commercial really. 

N e w l o o p h o l e s f o r o l d . The Senate b i l l , 
which started out to close special loopholes, 
instead created some new exemptions: 

• Persons over 65 do not have to pay capital 
gains tax on the profi t f r o m selling their 
home and moving into an apartment. Only 
houses selling for less than $30,000 qua l i fy 
f o r complete tax forgiveness, the owner must 
have lived in the house, and have owned it 
f o r five years. 

• Lobbying expenses incurred in t ry ing to i n 
fluence government decisions directly related 
to the taxpayers' trade or business are de-
diici ihle in both Senate and House bills. Such 
expenses are not currently deductible. 

Look for discounts on fixup loans 
Congressional opposition to discounts on 
F H A Sec 203k and 220h remodeling loans 
is melting. 

Rep Alber t D . Rains ( D , A l a . ) , whose 
protest led F H A to cancel one order approv
ing discounts ( N E W S , Sept.), now tells F H A 
that he is not averse to extra inspection fees 
as a last resort to breathe l i fe into the mor i 
bund program. Rains admits such a fee would 
be "about the same" as a discount, a word 

R E P . R A I N S 
Dixri>iiiu.\ /)} another name 

which raises hackles on Capitol H i l l where 
the idea is firmly held by so-called liberals 
that interest rates should be controlled. 

Congress last year set up the twin sections 
(Sec 220h applies inside renewal areas, Sec 
203k outside) providing 20-year, $10,000 re
modeling loans to boost home rehabili tation. 
But in the first 13 months of the program, 
only 1,420 applications were received. Big
gest reasons cited for the flop: torpid F H A 
processing and a 6% maximum interest plus 
a max imum 1% origination fee. 

Rains, influential chairman of the House 
housing subcommittee, says he hopes that the 
Federal National Mortgage Assn can help by 
buying Sec 203k loans at par (vs a price of 
99 now, plus a 1% standby commitment fee) . 
But F N M A has always had power to buy 
Sec 220h loans at par, yet 220h has lagged 
behind even Sec 203k. 

A f t e r Rains came around to the F H A . 
F H A Commissioner Neal Hardy got implied 
support f r o m the Senate housing subcommit
tee at its one-day briefing on H H F A pro

grams. Hardy said bringing discounts above 
board where customers and F H A could see 
them was necessary because in many cases 
builders were paying the discounts and adding 
it to their job prices. Sen John Sparkman ( D . 
A l a . ) first told Hardy he hated to "see any 
discount put into a new program." then 
added: "but if you have to do i t , I hope that 
you w i l l safeguard the program to the fullest 
extent possible." 

Sparkman acknowledged that the cost o f 
money fluctuates, hut added blandly: " I t has 
nevertheless heen our system to have a fixed 
maximum rate . . . I have of ten fe l t that 
the whole scheme of discounts has been the 
subject o f abuse." 

Congress boosts quarters 
al lowances for servicemen 
The new higher quarters allotments f o r m i l i 
tary famil ies—firs t since 1952—means private 
housers can now hope to rent or sell homes 
to the lower enlisted grades. 

The new quarters allowances, efl'ective 
January I , give mi l i ta ry families an average 
of 18% more. Enlisted men wi l l receive f r o m 
$3.90 to $42.90 a month more according to 
their rank and number o f dependents. O f l i -
cers w i l l receive a maximum of another 
$28.80 and warrant officers w i l l get another 
$33.30 a month. Details: 

WITHOUT DEPENDENTS WITH DEPENDENTS 
RANK Old Now Old Nnw 

Col $113.70 $140.10 $1.10.80 $170.10 
l.t Col 102.no 130.20 i:iO..>iO l.'-u.-iO 
.M«J 04.20 120.00 119.70 14.'>.0.'> 
Cspt 85.50 105.00 102.60 l.lO.O.'i 
1st Lt 77.10 95.10 94.20 120.00 
2tid U OS.40 85.20 85.50 110.10 
Chlrf Wn4 94.20 120.00 119.70 14:. n:, 
Clilpf WO.t 85..50 105.00 102.110 WWMT, 
Chief W02 "7.10 95.10 94.20 120.00 
Wurr Oir 08.40 85.20 85..'iO 110.10 
.sm .MaJ 51.30 85.20 77.10* 12f 
Mim/lsl SKI, . . . 51.30 85.20 77.10* 12(1.00 
Set 1/c. I'ltl . . 51.30 75.00 77.10* 114.HO 
Slnir Hgl 51.30 70.20 77.10* 110.10 
8st 51.30 70.20 77.10* 105.00 
Cnrp (4-yr) . . . 51.30 70 20 77.10* 105.00 
Corp liimler 4-jTl 51.30 50.20 77.10* 83.10* 
Pfc, Prt. Rw . . 51.30 55.20 77.10* 8:i.l0* 

• For two ilc|icndonl»; tnrles hy mimlM>r. 

Higher allowances are also likely to mean 
the mil i tary wi l l get less money to build 
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How Builders Coast to Coast Save Time and Money 
With NCR Record-Keeping Systems! 

"Our NCR System Paid For Itself in One Year ! " 
— M a c k a y E n g i n e e r e d H o m e s , Menio Park, Calif. 

"Time and money saved by our NCR Accounting 

System repays the total cost of the equipment 

every year. In add i t i on , it provides us wi th 

quicker, more reliable and more accessible in

formation than ever before." 

"Our NCR System Saves Us $10,000 A Year!" 
— J . H. W e l s h & Son C o n t r a c t i n g C o . , Phoenix, Ariz. 

"Our NCR System with Punched Paper Tape 
Recorder handles all our record-keeping prob
lems—accounts receivable, b i l l ing, disburse
ments, government reports, costs and budgets— 
and saves us $10,000 a year. And also, we get 
vital, up-to-the-minute information never before 
ovoiloble." 

D. L. Hoffmon, President 
    

"Our NCR System Saves Us $6,780 A Year ! " 
— C h a r l e s K. C h e e z e m E n t e r p r i s e s , St. Petersburg, Fla. 

"During our rapid growth in recent years, it 
would have been impossible to handle our 
record-keeping without our NCR System. Its com
plete flexibility enables us to perform multiple 
account functions for each of our corporations 
with more speed and efficiency. Our savings ore 
estimated at $6,780 a year." 

Charles K. Cheezem, President 

"Our NCR System Returns 62% Annually On 
InVGStniGnt ^ " — C a m p a n e l l a & C a r d i Const ruc t ion C o . , 

Warwick, R.I. 

"Our NCR Compu-Tronic gives us accurate up-
to-the-minute records and at the some time, 
saves us the cost of the equipment every 18 
months. The NCR System handles our increased 
work load with ease, including payroll compu
tations, wage accrual by proiects, payroll writ
ing, government reports, and age analysis." 

^ / ' ^ ^ 
James D'Arezzo, Confroller 

Follow the example of these and many other progressive builders. In
vestigate the benefits of an NCR System for your company. There is on 

NCR System for every size and type of construction operation. For more 
information, call your local NCR office or write to us today. 

N C R P R O V I D E S T O T A L S Y S T E M S — F R O M O R I G I N A L E N T R Y T O F I N A L R E P O R T -
T H R O U G H A C C O U N T I N e M A C H I N E S . C A S H R E G I S T E R S O R A D D I N G M A C H I N E S . A N D D A T A P R O C E S S I N G 
The N a t i o n a l C a s h R e g i s t e r C o . • 1.133 o f f i c e s In 1 2 0 c o u n t r i e s • 7 8 y e a r s o f h e l p i n g b u s i n e s s s a v e m o n e y 
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f a m i l y housing on bases. The House has voted 
S211 mi lhon f o r 11,000 units i n the current 
fiscal year, but the Senate sliced this to $143 
mi l l i on f o r 7,500 units. The final result is 
st i l l up to a conference. 

Builders around Hanford , Ca l i f , hope none 
of the new units go in their area. On the 
strength o f Navy plans to station more per
sonnel at the Lemoore jet base, plus a new 
tire plant , builders put up so many homes 
there is an unsold inventory o f 1,300 units— 
and much recrimination between Navy officials 
and private industry over whose faul t it was. 
But up to mid-June, the Navy was still plan
ning to build 200 more on-base fami ly units 
at Lemoore. 

LABOR 

NAHB to fight union work quotas 

SEGREGATION 

Chicago, New York officials 
move against blockbusting 
In Chicago, a Human Relations Commission 
report fo l lowed by two days o f public hearing 
turned a public spotlight on blockbusting and 
the special problems o f changing neighbor
hoods. 

Realty speculators reaped profits averaging 
75%—and ranging to 115%—in one block 
studied, the commission charged. Speculators 
moved in on neighborhoods changing f r o m 
white to Negro occupancy, bought houses at 
low prices f r o m whites and sold at inflated 
prices to Negroes. H igh interest charges to 
Negroes bloated their profit still more. 

A t the public hearings. Alderman Leon Des-
spres led a bevy of critics blaming a 45-year-
old rule o f the all-white Chicago Real Estate 
Board f o r much of the trouble. "Under this 
rule Chicago's Negro population has been 
contained by Realtors' practices, owners' re
fusal to sell o r lease, lenders' denials o f f a i r 
financing, acts o f reprisal and violence," he 
cried. The president o f a Negro real estate 
board charged the all-white board is a symbol 
of segregation which has forced a "dual real 
estate market" on the city. 

Executive Vice President Anthony G. A l l i 
son o f the realty board said the ancient rule 
cited by Despres was a committee report 
which had never been adopted. "There is 
nothing in the by-laws to prevent a qualified 
Negro f r o m becoming a member," he said. 
The board is t ry ing to bring eight other 
neighborhood realty boards into its member
ship, and these include eight Negri>es, he 
added. 

"The real estate operators have a tremen
dous responsibility here—that o f making sure 
their members do the right thing." summed 
up M a y o r Richard J. Daley. " A n d i f they 
don't, the operators should do something 
about i t . " 

In New Y o r k , the Human Rights Commis
sion held its first inquiry into alleged block
busting in a Brooklyn neighborhood. The 
agency subpoenaed 22 realty men to closed-
door hearings, and said it gathered enough 
evidence o f blockbusting to schedule a public 
hearing later. 

But lending institutions instead o f realty 
men came in f o r the heaviest criticism f r o m 
city officers. "We have testimony f r o m one 
broker and operator after another that recog
nized banks and lending iastitutions w i l l not 
lend to minori ty families in a changing com
muni ty ." said one commissioner. " I n fact, 
they won't lend to anybody. Unquestionably 
the banking institutions don't recogni/e their 
responsibility. They make the practice o f 
blockbusting possible." 
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Directors o f the Na t l Association o f Home 
Builders are gearing up f o r a showdown fight 
over whether unions have the power to i m 
pose featherbedding on building by fining 
union craftsmen who exceed union-set work 
quotas. 

The battle started when the Home Builders 
Association o f Greater Eastbay tried to upset 
quotas set by Shinglers' Local 478 in A l a 
meda and Contra Costa Counties, Cal i f . 
( N E W S . A u g ) . A N a d Labor Relations Bo:u-d 
examiner ruled only that the union may not 
divert dues to pay fines levied upon fast 
working members because nonpayment o f 
dues could mean loss o f job f o r ofl^enders 
under the union-shop contract. 

But Eastbay builders and N L R B attorneys 
protest that this "ignores the production quota 
issue" and are appealing to the f u l l N L R B 
in Washington. The N L R B is also reviewing 
a s imilar case where an examiner held that 
work-quotas in an industrial plant were legal 
i f union discipline d id not cost any union 
man his job. 

What worries builders most is that the 
crucial question o f whether the unions do or 
don't have power to l imi t work may not be 
settled by the N L R B . The issue is a hazy 
part o f labor law. The Taf t -Har t ley Act did 
not specifically ban production quotas, and 
labor attorneys say unions and management 
may bargain on the issue. But Oakland bui ld-

MATERIALS & PRICES 

Wliy lumber prices may go up 

ers say the Shinglers' Union unilaterally i m 
posed the quotas without bargaining. So fines 
to enforce the quotas restrain or coerce em
ployees in their basic r ight to jo in or refuse 
to jo in a union (except as agreed by union 
shop contracts), say builders. Unions defend 
quotas by citing a Taf t -Har t ley section giving 
a union the right "to prescribe its o w n rules 
wi th respect to the acquisidon or retention 
of membership." 

Observers predict a 3-2 decision by N L R B 
upholding the quotas. Eastbay builders say 
they do not have enough money to carry their 
fight beyond N L R B to federal courts. So they 
brought the issue before N A H B ' s labor com
mittee when directors met in M i a m i Beach 
in late August. 

"Labor is trying to l i m i t product ion," 
warned Committee Chairman Joseph Mol l ica . 
" I f there is an adverse decision in this case, 
every c raf t can tell its men to l imi t their 
work. I t can completely wreck the bui lding 
industry." 

Mol l ica ' s committee mapped a full-scale 
campaign f o r N A H B support to the Eastbay 
builders: N A H B would pledge "every pos
sible assistance" to Eastbay. including a legal 
brief before N L R B and $2,000 to fight the 
ca.se through federal courts i f necessary. 

N A H B directors agreed on extending 
"every possible assistance" but lef t open what 
specific legal steps they may take. 

I n mid-summer a cadre o f Northwestern 
congressmen urged a program of relief f o r the 
ailing sof twood lumber industry upon Presi
dent Kennedy. On the outcome hinges 
whether builders may have to pay more f o r 
himber. 

Producers argue that shipping laws give 
Canadian producers, mostly in British C o l u m 
bia, an $8 to $10 freight advantage per 1,000 
bd. f t . This lets lower priced imported wood 
flood the U.S. East Coast, and Canadian 
shipments are running 2 1 % above last year. 
As a result, lumber manufacturers c la im, 
250,000 men are unemployed in US forest 
industries, and domestic sof twood production 
is 11.5% below 1959, Uie last " f a i r l y normal" 
year. 

But two o f the most important items in 
the relief plan are off" to faltering starts. 

1. Talks aimed at getting Canadian produc
ers to l imi t voluntari ly their exports to the 
US are foundering. A committee o f US and 
Canadian businessmen has warned that volun
tary quotas could bring hostili ty toward over
al l US trade policy and possible retaliation by 
Canada. Predicts the Financial Post, Canada's 
counterpart o f the Wall Street Journal: the 
talks "probably w i l l linger f o r a while and 
then die." 

2 . The US Tar i f l ' Commi-ssion has 
scheduled hearings on the softwood lumber 
import market for October, a date that w i l l 
delay a final decision until after the Novem
ber Congressional elections. 

The Financial Post observes that this t iming 
w i l l let northwestern Congressmen "make 
poli t ical capital out o f Canadian lumber im

ports" while bringing no efl'ective action. 
Lumber manufacturers protested the delay 

in .starting Tarifl^ Commission hearings. " I n 
light o f the urgency in the President's state
ment, it is di f f icul t to understand the reason
ing behind the Tariff^ Commission's anounce-
ment (setting a date f o r the hearing)." cried 
Executive Vice President Mor t imer B. Doyle 
of the National Lumber Manufacturers Asso
ciation. The Commission said i t needed the 
time to survey US producers. 
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With labor rates still on the rise, residential con
struction costs climbed 0.37o in August to 302.2 
on the Boeckh index. This is 2.0% above the 
year-earlier level. And, says Col. E. Boeckh, 
" i t looks as if labor will continue to push costs 
up." Materials prices continued to fall in August. 
Biggest cuts were in prices of asphalt roofing, 
building paper and board, heating equipment, 
water heaters and asphalt die roofing. 
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News 

B A L T I M O R E R E M O D E L I N G of three 80-ycar old 
buildings (leji) was held up for 20 months by 
FHA processing—before i l tried the doorstep 
approach. Reynolds Aluminum Service Corp. 
bought the tenements in 1960 as an experiment 
in renovating under Sec 220, jousted with bureau
crats until they boosted the mortgage commit
ment f rom $45,550 to $65,000. The nine new 
units (right) rented quickly. Executive Vice Pres
ident (and former HHFAdminisini tor) Albert 
M . Cole says future rehabilitation hinges upon 
"team work by local renewal agencies and FHA 
offices and simplifying the mortgage loan require
ments and procedures." 

Doorstep processing—new key to rehabilitation? 
A new way o f handling rehabilitation loaas— 
which up to now have stymied large-scale 
eflorts to improve whole neighborhoods o f 
rundown homes—is showing results in Balt i 
more. F H A officials hope they have at last 
found how to unlock the big-ticket remodeling 
market in older neighborhoods. There is no 
reason the Baltimore plan cannot be used 
across the nation. 

Since 1949 Baltimore ha.s been an incu
bator f o r new rehabili tation ideas. Its rehabil-
i tai ion success led builders and realty men to 
leap to the idea that most slums could be 
salvaged by rehabili tation alone. Public hoiis-
ers scoffed at the idea and it has taken the 
decade since f o r public and private housers 
to d r i f t toward a consensus that some clear
ance, but a lot more f ixup . is the best recipe. 

P r o b l e m . So f a r rehabili tation financing 
under Sec 220 has been one o f the most 
stunted programs in F H A ' s stable. From 1954 
to 1961. only 199 units were insured. Big
gest drawback at first was FHA"s practice of 
basing loans on a low estimate of house 
value after rehabilitation ( N i ws. June ' 6 1 ) . 
Last year F H A teamed up with local renewal 
officers to test some new rules in Baltimore's 
heavily-Negro Harlem Park renewal area o f 
aging row houses. As a result the agency 
changed its rules to base Sec 220 loans on 
1 ) F H A s estimate o f value o f a hou.se before 
rehabili tation, plus 2) the actual cost o f i m 
provements. N o longer could conservative 
F H A appraisers torpedo rehabilitation on the 
ground the fixed-up house wasn't wor th its 
cost in a crumbl ing neighborhood. The 1961 
Housing Act made these changes national. 

But st i l l the program dragged. I t took 
Reynolds A l u m i n u m Service Corp. nearly two 
years to wrestle through commitments f o r 
three buildings [photos). 

S o l u t i o n . N o w F H A is cutting those years 
to months and even weeks. How? "We are 
almost reversing the normal processing o f a 
loan." reports F H A Zone Commissioner 
.lames Nevi l le . " I n effect we're doing the 
processing right on the owner's doorstep," 
adds Assistant Director Edgar Ewing of Bal
timore's renewal agency. 

Local renewal aides first t ry to persuade 
homeowners and landlords in a renewal neigh
borhood to renovate their property to m i n i 
mum code standards voluntar i ly . I f owners 

refuse, the city can sue to force repairs. 
Once owners agree to repair their homes, 

the new processing begins. Instead o f wait ing 
for the homeowner to submit a fo rmal ap
plication f o r an insured rehabilitation loan. 
F H A inspectors jo in city inspectors in inspect
ing and appraising the house. The teiun agrees 
on the spot what repairs have to be made to 
meet standards f o r both F H A insurance and 
the city code. These city and F H A standards 
vary in minor detail.* and beforehand weeks 
and months could pass as the two agencies 
tried to reconcile differences by shuttling let
ters between their offices. The team inspec
tion ends this. From its visit the team writes 
a detailed list o f needed improvements, make-
ing the write-up so complete that the home
owner can use it as the job specification in 
getting bids f r o m contractors. 

I n the Baltimore neighborhood, a citizens 
organization has compiled a list o f 35 con
tractors who have I ) passed a Better Business 
Bureau screening, and 2) agreed to f o l l o w a 
code o f ethics. This list is given to the home
owner i f he asks f o r it . 

A t the same time the c i t y - F H A team tack
les credit rating o f the owner, which has 
been a cri t ical block to rehabili tation in past 
renewal efforts. Many homeowners in run
down neighborhoods are mortgaged to the 
hilt at high interest rates. Often they are bur
dened with costly installment payments, too. 
I n such areas, F H A now feels improvement 
loans—either T i t l e I or the new 20-ycar, 
$10,000 Sec 220h loans secured by a second 
mortgage—are o f l imited use because most 
homeowners can't a f ford a second monthly 
payment. 

Instead F H A is actively pushing refinancing, 
wi th loan proceeds paying off old debt plus 
the cost o f improvements. 

C a s e h i s t o r y . The first case approved in 
Baltimore shows how this can w o r k : a $75-a-
week telephone company employee had piled 
up installment debt o f $1,500. But he owned 

" Some difterences: FHA would not accept walk
through bathrooms acceptable under the code. 
FHA now accepts a 24" base cabinets in kitchens 
instead of a 42" cabinet. FHA wanted 12 sq f t 
of closet space: the code required less. A differ
ence on use of blind rooms with no outside win
dows was compromised: 75% of one wall in a 
blind room must be removed. 
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his one-family house free and clear. The city 
helped h im negotiate a mortgage f r o m Key 
Federal S&L to pay off the $1,500 debt. 

The F H A team agreed $5,400 wor th o f re
pairs were needed lo renovate his home. As 
a result F H A w i l l insure a loan o f $7,300 
which w i l l repay the $1,500 mortgage, pay all 
costs o f improvement, plus $400 of closing 
costs. The 30-year loan w i l l be repaid at $65 
a month. 

Already 43 more Sec 220 cases are in the 
m i l l in Harlem Park. I f the average improve
ment b i l l continues, the new plan could open 
a $1.2 m i l l i o n rehabilitation market in this 
one neighborhood. 

"We haven't solved all the problems," says 
Fwing . "and it isn't to the point where we 
can crank out loan commitments yet. Many 
times we have to wait while the homeowner 
is taking bids f o r improvements. But we now 
feel that we can get compliance wi th housing 
codes in all but about 50 o f the 2.000 build
ings in the neighborhood. Those 50 are the 
hardship cases, mostly elderly pensioners. We 
haven't solved that part yet. but we hope to ." 

Renewal gains and loses 
in Southwestern cities 
A n almost-unbroken string o f legal victories 
f o r renewal agencies has been broken in 
Reno, where a county court has ruled the 
urban renewal agency was set up illegally. 

U R A officials in Washington say the case 
is unprecedented. The rul ing nullifies a .score 
of condemnation suits against Reno property 
owners and puts $476,000 of federal tax
payers' money spent by Reno under a le?al 
cloud. U R A w i l l wai l un t i l an appeal is heard 
before deciding how to recover the money. 

Albuquerque is letting its renewal agency 
die. TTie two-man stafl" sparked a fix-up drive 
which qualified homeowners in a 430-acre 
neighborhood f o r Sec 220 improvement loans 
and razed 113 tumbledown garages and sheds 
and 51 outhouses in the neighborhood. 

But when talk turned to a part-clearance 
project wi th federal subsidies last winter , civic 
leaders cooled. None of the candidates in a 
city election in A p r i l took a stand f o r re
newal. So 'Vernon Doak. agency head, and 
his deputy. M e l v i n Townsend. found other 
jobs and quit. Last month the city manager 
omit ted renewal funds f r o m his new budget. 

NEWS continued on p 25 
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News 

Five-month study by Action experts 
gives Rx for renewal: simplify or die 
The eve-popping backlog of unsold land collecting in the hands of local urban 
renewal agencies ( N E W S , Aug) is bulking larger than ever as a life or death issue 
for renewal. 

Action Inc, the national council for good cities, now adds the voice of 49 members 
of a blue-ribbon panel* to the chorus of economists and redevelopers crying that re
newal must untangle its jumble of bureaucratic rules. Warns Seymour Baskin, author 
of the 40-page study made under contract for F H A : 

" A reputation of red tape, politics, arbitrary decisions, costly submissions, and 
indecision will cast a pall over redevelopment until its adherents become limited. 
Disposition procedures must be simplified and predictably applied if all competent 
redevelopers are to be enticed into the field." 

Baskin. brilliant young ( 3 6 ) Pittsburgh 
lawyer details 3 0 major recommendHtions and 
9 6 specific ways to s impl i fy renewal. 

T w o - w a y s t r e e t . Too of ten renewal has 
looked like a one-way street to developers. 
Local agencies demand rigid time .schedules 
and performance f r o m developers, yet some
times look the other way when they them
selves f a l l behind in preparing for construc
t ion by installing streets and utilities or in 
unsnarling local bureaucratic tangles. In one 
notable snafu, a Philadelphia builder waited 
f o r months while F H A and the city parkway 
commission haggled over which way a build
ing should face ( N E W S , May " 6 0 ) . 

Baskin recounts similar delays in Sacra
mento, San Francisco, Washington, and Cin
cinnati . In St. Louis, he relates, "a large resi
dential development "missed" the right eco
nomic cycle, vacancy ratios in the city 
cl imbed to IS' - , siihiirban growth burst anew 
wi th middle-income housing, convential resi
dential apartments rose in the downtown area, 
and the planned thru-way to connect wi th 
downtown failed to materialize in time."' 

" H o w can a private developer obtain assur
ance of municipal performance?" he asks. " I t 
seems insignificant to suggest only that the 
developer be afforded an extension o f t ime." 

Sug<;csis Baskin: a developer should be 
give written assurances that the city has the 
money on hand to get its part o f the work 
done. I f the municipali ty fails to do its work 
on t ime, the developer could go ahead and 
install sidewalks or small lUil i ty lines and bil l 
the city for the cost. A city should also waive 
realty taxes on idle land when city delays 
hold up a developer. 

L o c a t i o n , l o c a t i o n , & t i m i n g . "To the 
old adage that in real estate the three pr in
cipal considerations are location, location, 
and location, a f ou r th shotdd be added— 
namely timirif;," writes Baskin. 

••' Included: Executive Director .Joseph Bill of 
Los Angeles' renewal agency: Executive Vice 
President Albert Cole of Reynolds Aluminum 
Service Corp (also president of Act ion); Chair
man William Day of First Penn.sylvania Bank
ing & Trust Co; Builder Marvin S. Oilman of 
Long Island; Redeveloper Lewis Kitchen of Kan
sas Cily; Mortgage Banker Fcrd Kramer of Chi
cago; Mortgage Banker James Rouse of Balii-
more; Builder Joseph Singer of Philadelphia: 
.Senior Vice President Clair Sutherland of Bank 
of America: Redeveloper John Tolan Jr of Rich
mond, Calif.: Finance Committee Chairman M i l -
ford Vicser of Mutual Benefit Life; Builder 
William Wit t of Virginia Beach; Redeveloper 
William Zeckendorf. 

He cites horrendous t iming foulups: pre
mature land appraisals years before the land 
is marketed ""serve an inadequate purpo.se . . . 
appraised value may prove excessive for actual 
use:" most companion market studies "have 
been premature and sanguine." Stil l these 
studies have talked cities (and redevelopers) 
into some sticky markets. " W h y sell five par
cels o f land contemplating 2 . 0 0 0 apartment 
units, in a city of 5 0 0 . 0 0 0 , when the general 
market is l imited to 1,000 units over a 5-year 
span with 3 0 0 units underway or planned f o r 
construction outside o f urban renewal?•" 

Baskin ofi"ers two answers: 
1. In large projects local agencies should 
realize that bui lding w i l l be done in stages, and 
take this phasing into account in pricing the 
land and negotiating and wri t ing contracts 
f o r land sale between developer and ci ty . 
2 . Cities should consider holding cleared 
slum land of f the market if the local market 
is weak, or i f schools, highways, and other 
amenities cannot be provided on time. N o n 
profit citizen groups may even wish to buy 
the land and hold i t f o r later sale to 
builders and developers as the local market 
strengthens. Phasing, says Baskin. is " in iiscif 
a total and vexing problem [but] is probably 
the only sound approach to prompt disposition 
of large-scale projects." 

T h e s a v v y g a p . As Baskin toured cities and 
talked to renewal officers, he noted a vast 
gap in renewal knowhow between the com
parative handful o f big-city experts and small 
town practitioners. And he four . i l that F H A 
and U R A officers were not nearly as coordi
nated as they should be. 

Baskin proposes a variety of solutions. 
First, he says, F H A should appraise the land 
much earlier than it does now. F H A . U R A . 
and city renewal officers should agree upon 
and divulge a price f o r land which would be 
either fixed f o r all developers or the upset 
min imum price f o r land ottered via compeli-
tive bids. " I f a developer wants to bid in 
excess of reuse value, he .should be put on 
notice that he musi add the excess out of his 
own equity." argues Baskin. This price disclo
sure would assure "'that no developer is mis
led into assuming that F H A wi l l recognize the 
disposition price as land value upon applica
t ion f o r mortgage insurance." Regional F H A 
and U R A offices should have power to settle 
problems wi thout running to Washington o f 
fices f o r answers, and renewal project appli
cations should be proces.sed centrally. 

For small cities lacking trained technicians. 
Baskin prescribes 1 ) much more use o f pro
fessional independent consultants, including 
realty brokers to sell land, market rese<u"chers. 

architectural and real estate consultants, and 
financial and legal advisers; and 2 ) independ
ent task forces o f experts f r o m such groups 
as Ac t ion Inc.* Such task forces might even 
try to mediate disputes between local cities 
and developers, suggests Ba.skin. 

Other Baskin urgings: 

• On nuy\ to sell land: "Fixed-price 
sale, w i t h application o f other predetermined 
criteria, appears to be the most practical gen
eral procedure . . . Price alone is probably a 
worse factor (than rent) since top dollar for 
land may be the least important long-term 
value." 

• On design: "Serious doubt exists as to 
the validity o f an architectural competi t ion. I t 
should be used primari ly to stimulate interest 
and not given major emphasis. 

• On FHA rules: F H A should publish its 
stafl' operating manual (which explains the 
workings o f many F H A rc.iiulaiicms) because 
"many developers and attorneys work in the 
dark . . . This could avoid inadvertent errors, 
conflicts or misunderstandings and w o u l d pro
vide a guide to those doing business with the 
agency." he contends. 

SEWS continued on p 29 

• The Build America Better Committee o f the 
Natl Assn of Real Estate Boards has visited 19 
cities in 5 years; Urban Land Institute has sent 
expert teams to 2 4 cities, and the Natl Assn of 
Home Builders oflers similar visits. 

L A W Y E R B A S K I N 
How to do things better 

-Seymour Baskin has earned a reputation as 
one of the most original thinkers in housing 
law, 

"He is always figuring out ways to get 
ihinus done belter." says Bernard Loshbaugh 
of Action-Housing Inc in Piiisburgh, where 
the two have worked out the financing de-
lails for the paccsetting Ea.sl Hills project 
(NEWS . Dec "59 el seq). At East Hills. Pitts
burgh civic leaders are demonstrating a host 
of innovations in financing, zoning, and tech
nology which may well produce one of the 
most significant projects of this decade. 

For East Hills Baskin has worked out new 
realty procedures which Action-Housing says 
will save $5fX) a house. Some features: con
struction and permanent loans are combined 
to eliminate title charges for lien bonds and 
duplicate recording fees; there is a single 
mortgage closing for all units upon comple
tion; a blanket insurance policy will cover 
fire, title, and mechanics" liens; standard 
mortgage forms will reduce lawyers' fees. 

After serving in the Navy, Brooklyn-born 
Baskin studied law at the Llniversity of Pitts
burgh while working full-time for Pittsburgh 
Mortgage Corp. starting as a messenger. Later 
he became the firm's counsel and since \950 
has specialized in handling legal work for 
private builders in Pittsburgh. 
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Advance rental sellout 
expected on Medallion 
high-rise apartments 
IMPERIAL TOWERS 
Chicago, Illinois 
Chicago's Imperial Towers' 864 units 
should be completely rented before con
struction is completed. General Electric 
color-coordinated kitchens and air con
ditioning ha\ e helped sign up an average 
of 20 tenants a week for co-developers, 
Robin Consti-uction Company and the 
Futterman Corporation. 

Sales Success of 330-unit 
total-electric co-op leads 
to additional 337 units 
CORAL RIDGE TOWERS 
Ft. Lander dale, Florida 
Sellout of 330-unit Co-op Apartments 
prompted sponsor, Adm. J. Hun t 
(USCGR Ret.), to begin a second total-
electric unit co-op. General Electi'ic s aid 
in kitchen planning and design of sales 
office helped make these Gold Medallion 
Apartments a sales success. 

 

Underground wiring and 
lighted Golf course featured 
in Medallion community 
STERLING PARK 
Loudoun County, Virginia 
A medallion communih- of 3500 homes 
and 3000 apartments with country club 
and illuminaled golf course built by M. 
T. Broyhill & Sons Corp. General Electric 
kileliens and central air condilioniiig 
helped sell 524 homes in 6 weeks. 

400 Gold Medallion Homes 
offer total-electric living 
CAVALIER HOMES 
Phoenix and Tempe, Arizona 
LiiMiinous ceilings in all-eleetrie kilrln iis 
and baths ha\'e helped sell 139 homes 
in 12 weeks in this de\ elopment of 400 
homes. The builders. Cavalier Homes, 
Inc., offer island kitchens featuring a 
General Electric range, dishwasher and 
Disposall"'. 
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6,000 people attend 
all-electric home 
opening in Ohio 
SHERWOOD PARK 
Lima, Ohio 
No poles to mar scenery around these 
400 Gold Medallion Homes and 100 
Gold Medallion Apartments whieii lea-
ture General Electric baseboard heat, 
room air conditioners, water heaters, 
complete kitchens. Builder, Ben G. 
Cogen, Lake wood Homes. 

First Gold Medallion 
Garden Apartments in East 
score fast rental record 
E A T O N C R E S T C L U B and Ap.urrME.NTS 
Eatontown, N.J. 
Half (jf first unit of 56 apartments rented 
in less than 30 days —second 124-unit 
seelion started aliead of schedule. With 
General Electric radiant-ceiling heat, 
through-the-wall air conditioners, color-
matched kitchens, quick-recovery water 
heaters. Jersey Central Power & Lij^ht 
Co. award. Builder, Mark D. liantller. 

Put more sales appeal in your projects-
with total-electric Medallion living 

W h e t h e r y o u ' r e b u i l d i n g t o w e r i n g a p a r t m e n t . s o r 

t r i m r a n e h h o u s e s . G e n e r a l E l e c t r i c ' s p r o g r a m f o r 

M e d a l l i o n H o m e s c a n m e a n m o r e s a l e s f o r y o u , a s 

i t d i d f o r t h e b u i l d e r s l i s t e d a b o v e . H e r e ' s w h y : 

Choose from an electrical "supermarket"—General 
E l e c t r i c ' s b r o a d r a n g e o f a p p l i a n c e s , h e a t i n g , c o o l 

i n g , h g h t i n g a n d w i i - i n g e q u i p m e n t o f f e r s y o u t h e 

i t e m s t h a t a r e b e s t s u i t e d f o r y o u r h o m e s a n d a p a r t 

m e n t s . Y o u g e t a l l t h e b e n e f i t s o f u s i n g o n e s o u r c e o f 

s u p p l y , p l u s c o o r d i n a t e d d e h v e i y a n d s e r v i c e . 

Design and engineering he lp—you c a n c a l l o n d e 

s i g n a n d a p p l i c a t i o n e n g i n e e r s f o r a p p l i a n c e s , h e a t 

i n g , c o o l i n g , w i i - i n g a n d l i g h t i n g . . . a v a i l a b l e f r o m 

G e n e r a l E l e c t r i c ' s u n e q u a l e d t e c h n i c a l e x p e r i e n c e . 

Byaiiv iiu-.isua-...'niere is iioiliini;"jiisl as HCKHI as Ck-neral Eleclric 

Tigress fs Our Most Important T^oducf-
G E N E R A L ^ ELECTRIC 

Advertising and promotional s u p p o r t — E x p e r t s 

f r o m G e n e r a l E l e c t r i c w i l l l i d p x o n p l a n a p r ( ) < j ; r a i i i 

t h a t t a k e s f u l l a d \ a n t a g e o f G e n e r a l E l e c t r i c ' s m e r 

c h a n d i s i n g t o o l s a n d k n o w - h o w — a p r o g r a m d e 

s i g n e d s p e c i f i c a l l y f o r y o u r m a r k e t a n d y o u r p r o j e c t . 

Complete electrical system—the t a l e n t s o f a n e x p e 

r i e n c e d G e n e r a l E l e c t r i c t e a m j o i n t o h e l p y o u p r e 

p a r e a c o o r d i n a t e d e l e c t r i c a l s y s t e m — s p e c i f i c a l l y 

t a i l o r e d t o y o u r c o n s t n i c t i o n n e e d s . 

Presold customers—you b e n e f i t I n h i g h c o n s u m e r 

a c c e p t a n c e o f t h e G e n e r a l E l e c t r i c b r a n d n a m e a n d 

i t s r e p u t a t i o n f o r q u a l i t y a n d p e r f o n n a n c e . 

l U s i d i i i t i a l Market Development Operation 
General Electrie Co. • .\pplianee Park, AP 6-2.30 
Louisvil le 1, Kentueky 

I ' l i i iiilcrrsU-d in (lencral Electric s proj^rain for Medall ion 
Moines. Please send nie more i i i lon i i . i l i on . 

\ A M E _ 

COMPANY-

A D D K E S S -

C I rv .STATE. 
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H o w t o s e l l h o m e s f a s t e r - e v e n o n r a i n y d a y s ! 
Don't let wet weather dampen yoiir enthusiasm. It can help make sales. Just 
pick up your prospects, then touch the Delco-matic control in your car as you 
enter the model home driveway. Shhhhl Let them watch as the garage doors 
go up and the lights turn on—automatically. You'll hardly need to mention 
the advantages of a Delco-matic Garage Door Operator on rainy mornings, 
wintry days, dark nights. They'll be half sold already, • Besides being a sure
fire sales-starter, Delco-matic has extra advantages for you. Like the way 
United Motors Service, Division of General Motors, automatically takes care 
of any service problems without builder call-back. The price is right, too—no 
more than most automatic washers. • Install all-transistor Delco-matics on 
your model homes and get moving! Just mail the coupon for facts and figures. 

T h e sa le beg ins w h e n y o u p u s h t h i s b u t t o n 
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News 

More stress on people, less on real estate 
This is the new direction o f urban renewal 
policy in New Y o r k City. I t has much nation
wide significance because I ) New York has 
become a major incubator o f new approaches 
to renewal and 2) federal housing and re
newal officials are taking the same tack. 

New York has not only junked the blast
ing sIum-ncighborhoods-ofT-the-map policy o f 
Robert Moses, who was eased out o f his long 
rule over housing and renewal in I960, and 
suhstituted a much more selective approach 
to demolition with heavy emphasis on re
habil i tat ion. The city is also: 

1. G iv ing up—at least temporari ly—any ef
fo r t to clear its worst slums (e.g.. Har lem 
and the Bedford-Sluyvesant area in Brook lyn) 
because, as one official admits. "We cannot 
take the relocation load at this t ime." 

2 . Using subsidized renewal programs as a 
vehicle to build more and more middle-in
come housing projects (by adding a state 
mortgage subsidy to federal land subsidies) 
instead o f building higher-rent projects that 
would return the city higher taxes. Politics, 
not economics, of ten governs such decisions. 

3 . Starting a big three-year drive against 
juvenile delinquency in a lower East Side 
area, with the help o f a $3.4 mi l l i on federal 
grant ( f r o m non-housing sources). The city 
w i l l put up $1.4 mi l l i on f o r the first year. 
One key part of the $12.6 mi l l ion total ef
f o r t w i l l be an Urban Youth Service Corps 
to hire 1.000 unemployed out-of-school youths 
between 16 and 21 . pay them $1 an hour 
to work on conservation projects. 

4 . Attaching much more importance to the 

polit ically sensitive job of relocating families 
f r o m the sites o f public improvements by 
creating a new city department o f relocation 
to handle the job. Up to now, this touchy 
work has been part o l the Real Estate De
partment. T o head the new unit . Mayor 
Robert Wagner picked Herman Badil lo. a 
Puerto Rican (Puerto Ri^-an pressure groups 
have been among the loudest lately at de-
noimcing renewal plans as a subterfuge for 
Puerto Rican clearance). 

5 . Adopt ing a new tiptoe approach to neigh
borhoods facing renewal—apparently in hope 
of having no more uprisings like the one in 
the West Village ( N i ws. Dec) when em-
h.itilcd residents forced the city to take their 
neighborhood off its blighted list and stop 
planning renewal measures lor it . N o w , the 
city planning commission merely lists eleven 
areas f o r "intensive survey" f o r possible re
development. But boundaries are not defined, 
so the city has the escape hatch of : " W e l l , 
we weren't planning to redevelop your street." 

L a s t of t h e g i a n t s . The city's top govern
ing counci l , the Board o f Estimate, has just 
voted final approval to what should be the 
last o f New York 's giant slum clearance pro
jects where the existing use is pr imar i ly resi
dential. This , too, reflects the new polit ical 
fact of l i fe that clearing residential slums 
produces more political problems than pol i 
ticians are w i l l i n g to withstand. 

The West Side project, first proposed in 
1955. w i l l combine new construction, re
habil i ta t ion, and conservation o f 8.000 units 
in a 20-block area f r o m Central Park West 
to Amsterdam Ave between West 87th and 

West 97th Sts. Cost: $180 m i l l i o n . Potentially, 
this is one o f Manhattan's finest residential 
areas. But it has been overwhelmed by Puerto 
Rican in-migraiion. Some of its blocks are 
now among the city's worst slums. 

The big problem in renewing the area is to 
avoid putting so much public housing in it 
that it would keep its social stigma. Planners 
first proposed only 400 more public-housing 
units, later raised this to 1.000. But Puerto 
Rican pressure led Mayor Wagner to over
rule his experts, order 2,500 units o f public 
housing f o r the area. There wi l l be 4,900 
middle-income units, 2,000 luxury units. 

P o u l t i c e fo r p r o b l e m s . In pushing re
habili tation the city is trying new mixtures 
of carrot-and-stick to overcome the ravages 
of rent control to which it is poli t ical ly com
mit ted. 

For one thing, it is beginning to enforce 
a new state law, effective June 1, that lets 
the city put neglected tenements in to re
ceivership and make repairs f r o m rents. 

For another, it is exhorting owners o f run
down apartments to .step up and make use o f 
a $1-mi l l ion city loan fund f o r repairs. The 
fLuid h:is been idle since it was created two 
years ago. The city has just eased el igibi l i ty 
rules in the hope o f getting action. 

What is the net efl'ect o f New York 's new 
renewal look".' Renewal Writer Woody Kle in 
of the Woiht-Telenrain is probably right 
when he calls i t"more political than practical ." 
and adds: "The Planning Commission's an
nouncement that it would emphasize com
munity participation instead o f the bulldozer is 
guaranteed to win votes. But it w i l l not w i n 
the battle wi th the slums." 

PUBLIC HOUSING 

Murder, muggings bring more cops in New York 
The headlines in the New York Journal-
American had an ominous, i f famil iar , r ing : 

MUGGERS T U R N 
PRO.IEC1 INTO A 
JUNGLE OF FEAR 

TENANTS AROUSI-:D 
B Y ATTACKS ON 12 
W O M E N I N PRO.IECT 

ARRiisrs BALKED, 
SAV HOUSING COPS 

But the story behind them was ominous, 
too. Beatings, robberies, muggings, sex at
tacks, and purse snatchings were growing so 
common in the 1,940 unit General Grant 
housing project, in the tense fringe that 
divides Harlem's slum ghetto f r o m the Co
lumbia University campus, that many women 
and girls are af ra id to ride elevators alone 
and some are even afra id to venture out o f 
their apartments into the hal l . 

"Despite repeated demands to the Hous
ing Author i ty for more protection nothing 
has been done about it and attacks are hushed 
up." reported the paper. One woman was 
beaten up in an elevator so brutally that her 
own fami ly did not recognize her. 

A f t e r the Journal-American's first article 

describing "the jungle o f fear" appeared, so 
many public housing tenants came forward 
to volunteer similar stories o f terror that ihe 
paper turned it into a major crusade. On the 
four th day o f the campaign two Housing 
Au thor i ty police lieutenants—there were only 
605 H A cops to protect 500.000 persons in 
105 projects—gave anonymous interviews to 
the Journal. They contradicted their superiors 
who had been quoted as saying that the 
authori ty was doing all it could to curb crime 
in the tax subsidized developments. The 
authority's "basic policy is to ignore or cover 
up the crimes as bad publicity. When we 
make an arrest, we get bailed out f o r hurt ing 
the project. We are discouraged f r o m even 
reporting anything but the most serious com
plaints. W e are forbidden to make any in
vestigations." said one lieutenant. Added the 
second: "We are .so hamstrung by hu-sh-hush 
policies all we can do is t ry to sooth the 
victims. I n one project—Washington houses, 
at 97th St. and Second Ave.—they have wal l -
to-wall muggers. Nobody can go outside their 
apartment safely day or night. I n Red Hook 
houses in Brook lyn there were 21 burglaries 
in the month of A p r i l . See how many of them 
were reported to the regular police f o r i n 
vestigation." 

Next day. Mayor Robert Wagner ordered 
the authority to give him a f u l l report on 
conditions in New York 's biggest landlord 
empire. Three days later, the mayor an
nounced he would recruit 1,000 more Hous
ing Author i ty policemen at a cost to the c i ty 
of $550,000 a year. Belatedly, the authori ty 
began overhauling its police operation. 

but not quite fast enough. Nearly a month 
later, tenants at the 1.272 unit-Manhattanvil le 
Houses, five blocks north o f General Grant , 
complained there was so little police pro
tection against hoodlums they had set up their 
own nightly vigilante patrol to guard the 
lobby o f one o f the six 20-story buildings. 
Chairman W i l l i a m Reid met wi th the outraged 
tenants. Almost at the same hour that he 
emerged f r o m the meeting to announce that 
uni formed guards would be assigned to night 
patrol at Manhattanvi l le Houses, the body o f 
12-year old Anna Ayala was found kni fed to 
death in her parent's eighth floor apartment 
in the project. She had also been raped. 

Chairman Reid also promised to put locks 
on the doors leading to lobWt'^'. install better 
l ighting. But he said the tenants would have 
to pay extra rent, perhaps $5 a month , to 
keep the extra guards on duty more than 
two months. 
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CENTRAL AIR CONDITIONING 
.SO THIN you can hide it in a wall 

The most installable air conditioning on the 
market! .So quiet, so compact. The condensing 
unit mounts in the wall with hardly any pro
jection on either side (ideal for apartment build
ings.) Width requires only two stud spaces. 
Refrigerant lines can enter top or rear of cabinet; 
unit can be fully serviced from front or back. 
Also installs on a ground-lev el slal) or a rooftop. 
Evaporator coil and furnace are combined in 
an attractive compact cabinet (as small as 
n V i " X 27%" X 52!^") that can be located any 
convenient place in the building. 

So economical you can hide 
its low cost in the price 

of a new home! 
Here is top quality, year 'round air conditioning 
that is practical and ajfordahle for the new house 
market. The simplicity comes from the pre-
charged lines and streamlined wiring. .Anyone 
can uncoil the lines, run ihem through siuddinc;, 
joist space, crawl space or attic, and engage the 
quick couplers to do all the refrigeration wurk 
required. C'ompare with others. You'll find this 
L E . \ . \ ( ) X p;ieka'4e is \va\ ahead in the adapt
abil i ty , performance and workmanship that 
means .satisfaction for you and your cusioiiu is. 
W r i t e L E N N O X : 314 S. 12th Avenue , 
Marshalliown, Iowa. 

Flush with outer wall, con

d e n s i n g u n i t has a n e a t 

a p p e a r a n c e . S i m p l i f i e s 

wi r ing connect ions. 

LENNOX QQ B U I L D E R - P A C 
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News 

Halleen elected head 
of Natl S&L League 

The new leader of the National 
Leagtie o f Insured Savings Assns is 
a self-made man of coaservative 
lending practices and boundless 
civic energy. 

Harold P. ( f o r Paul) Hal
leen (above) , 59, admits he doesn't 
like the 3()-year, 90% conventional 
loans which arc becoming more 
and more common in the Chicago 
area which his Bell S&L (assets 
$355 m i l l i o n ) serves. "But they're 
available i f a person's credit checks 
and an applicant can meet the pay
ments. Competi t ively, we have to 
have them on the shelf, but not in 
any great numbers. It lakes a very 
good credit risk to qua l i fy . " 

These views by Halleen. who 
succeeds Floyd Cramer o f New 
York City as NLISA ' s major 
spokesman, are shared by quite a 
few mortgage experts who are be
coming increasingly concerned over 
liberal S&L lending practices, es
pecially in Cal i forn ia (see p. 33). 

But Halleen speaks f r o m a l i fe
long experience in the banking and 
savings and loans industry. Af te r 
studying f o r a year at tiny Buena 
Vista College (enrol lment: 700) 
at Storm Lake. Iowa, he quit to 
jo in Ciuzens First National Bank 
there. Later he moved to Security 
Savings Bank in Boone. Towa, 
before becoming savings depart
ment manager f o r the Builders & 
Merchants State Bank in Chicago. 
Af te r three years with the Federal 
Reserve Rank of Chicago, he joined 
Bell in 1936. 

Moving in behind Halleen as 
N I . I S A vice president is Robert S. 
Messersmith, 44. president o f 
Westfield (N.J . ) Federal S&L 
(a.ssets: $43 m i l l i o n ) . Denver-
born Messersmith joined Westfield 
in 1946 after .serving as an ar t i l 
lery captain in W o r l d War 2. He 
became president in 1957. 

OFFICIALS: Former Deputy F H A 
Commissioner Charles E. Sigety, 
39. has been named executive d i 
rector of the New Y o r k Stale 
Housing Finance Agency, succeed
ing another lawyer, Henry V. Poor. 
The agency is taking over planning 
and development as well as its tra
ditional role o f financing of l imited 
pront housing projects built under 
the state's growing middle-income 
housing program. The job pays 
$21,000 a year. 
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BUILDERS: James San Jule, 
widely known marketing expert in 
housing, has been named vice 
president f o r marketing and public 
afl^airs f o r Perini Land & Develop
ment Co. A m o n g current Perini 
projects: the $85 mi l l i on Golden 
Gateway redevelopment in San 
Francisco, a 2.233 acre subdivision 
in suburban M a r i n County, a 4.000 
acre planned communi ty in West 
Palm Beach, Fla.. the apartment 
segment o f the Prudential Center 
renewal project in Boston, and a 
plannetl commimity in Toronto. 
San Jule. 49. onetime .sales man
ager for Builder Joe Eichler. and 
himself a onetime specidativc 
builder o f 67 homes ( H & H .Sept 
' 5 3 ) . has been an account execu
tive with Young & Rubicam ad-
verti.sing agency in San Francisco 
f o r the last three years. 

Florida's Mackle brothers— 
Frank, Ell iot t and Rober t—who 
have been at liberty since Iheir 
divorce early this year f r o m Gen
eral Development Corp. . are going 
back to work . They have just ptit 
together almost 20 sq. mi . (that's 
12.000 acres) in the southwest 
corner o f Volusia County. Fla.. 
about 50 mi . f r o m Cape Canaveral. 
They paid $250 to $300 an acre. 
.So far . they aren't saying whal 
they plan to do with the lake-
dotted land but really analy.sts see 
possibilities for retirement com-
mimities or low-priced housing for 
workers in Canaveral's support 
industries. 

CONSULTANTS: H . Ralph Tay
lor, 44, has left his post as execu
tive vice president for Redevcloper 
James Scheuer to f o r m a new re
newal consulting firm. His a.ssoci-
ate: James Hurley , who li;is 
headed management and develop
ment f o r Scheuer. "We feel the 
great shortage is not o f renewal 
planners but f o r men wi th the 
knowledge and experience to make 
renewal work for the investor 
sponsor." says Taylor . The firm 
w i l l work with Scheuer on a con
tract basis, and aim to .serve clients 
in smaller cities. Harvard graduate 
Taylor gained national acclaim in 
four years of directing New 
Haven's renewal effort , before 
joining Scheuer in 1959. 

Corwin H . Mocine, 51 . president 
of the American Institute o f 
Planners, is leaving a professor
ship at the University o f Ca l i fo in ia 
(Berkeley) to f o r m Will iams & 
Mocine. city and regional planners 
in San Francisco. 

LENDERS: R. Manning Brown 
Jr, mortgage vice president since 
1955 f o r New Y o r k L i f e , stepped 
up to executive vice president. His 
successor is Richard W. Baker Jr, 
vice president since 1961. 

ELECTED: A t M i a m i Beach. Her
bert A. ( f o r Al lan) Deshong 
(above) , 51 . executive vice presi
dent o f the Dallas Home Builders 
Assn.. as president o f N A H B ' s 
executive ofliccrs council, succeed-
in: Kentucky's Leonard E. Paulsen. 
Drawl ing , ex-newspaperman ( I N S . 
Dallas Times-Herald) Deshong 
has brought Dallas f r o m the fif
teenth-largest local association 
when he took over in 1953. to 
four th (led by Houston, Washing
ton, and St. L o u i s ) . 

Lancaster News Era 

*Who lost a bid last month to win 
(he Dcmociatie ndiiiiniilion for Con
gress in New York's 2I.st district, in 
the Bronx. He polled 14,548 votes to 
16,818 for Rep. James C. Hcaley. 

Armstrong Cork names 
Warnock as president 
Fresh out o f the University o f 
Oregon. Maurice J . ( f o r John ) 
Warnock (above) , got his first job 
as a sales trainee for the A r m 
strong Cork Co. W i t h i n fou r years 
he was assistant sales manager o f 
the floor division. He has made 
Armstrong his "chief hobby" since. 

Last month Warnock, now 59, 
capped his rise by taking over as 
president and chief executive 
officer, the sixth in the giant floor 
covering company's 102 years. He 
succeeds C l i f fo rd J. Backstrand, 
65, who steps up to chairman. In 
Backstrand's 1 2 years as president. 
Arms t rong sales rose f r o m $163 
mi l l ion to over $302 mi l l ion last 
year. 

Under Backstrand. Armstrong 
has been the antithesis o f the inte
grated corporation controll ing 
everything f r o m raw materials to 
retail sales outlets. Instead of build
ing plants to produce plastic for 
its flooring. Armstrong has bought 
f r o m producers. Result: while 
other producers ran into fa l l ing 
profits. Armstrong showed a 14% 
profit rise last year. 

New president o f the 89-year-
old Kohler Co is J . L. ( f o r James 
Leslie) Kuplic , 50-year-old former 
professional basketball player and 

production expert. Kupl ic becomes 
No . 2 man in the company and 
heir apparent to the mantle o f 
Herber t V. Kohler, 70, chairman 
and chief executive. The fami ly-
held Kohler is the nation's third 
largest plumbing firm (estimated 
sales: $50 m i l l i o n ) and is just be
ginning to negotiate wi th Walter 
Reuther's Au to Workers Union 
under US Supreme Court order, 
ending an eight year strike. 

Frank J . Nunl i s t , 49. Ohio-
born chemical engineer, becomes 
president o f Worthington Corp. 
Harrison. N . J. makers o f ma
chinery. President Walter H . Feld-
mann steps up to chairman, re
mains chief executive. 

DIED: Abraham Levi t t , 82. falhcr 
of mass-production builders Wil
l iam and A l f r e d Levi t t and co-
iounder with his .sons o f Levitt 
& Sons. Aug . 20, at Manhasscit, 
L . I . A Brooklyn-born lawyer. Abe 
Levitt was affectionately tagged the 
"vice president in charge o f gra.ss 
seed" by homeowners in his com
pany's Levittowns in New Jersey, 
Pennsylvania, and Long Island. 
He spent nearly $500 to landscape 
each Levi t t home with grass, 
shrubs, and trees f r o m pine to 
peach, jo t t ing contracts that added 
up to $8 mi l l i on in the Pennsyl
vania Levi t town on the backs of 
envelopes. He insisted that no tele
phone poles mar Levi t town streets. 
" I n the I930's father had the fore
sight to realize that by intelligent 
landscaping the normal deprecia
tion of our houses could be offset." 
Bil l explained a decade ago. "He 
was t rying to hide the phony 
English and Norman-French archi
tecture that we used lo build. 
Almost everything we have learned 
about improving the appearance 
of our communities we learned 
f r o m father." 

OTHER DEATHS: Richard T. 
(Dick) Moss, 38, builder o f thou
sands of homes in the San Fernando 
Val ley and an active polit ical 
figure in Cal i forn ia , when the heli
copter in which he was flying 
crashed A u g . 1 near Lordsburg. 
N . M . ; Robert J . Richardson, 79, 
founder of Public Service S&L in 
St. Louis and one of the organizers 
of the Federal Home Loan Bank 
in Des Moines. Aug . 9 in Fort 
Lauderdale: Robert E. Thornh i l l , 
57. and his son Robert G., 34, 
apartment house and home 
builders in Garden Grove. Cal i f , 
when their private plane crashed 
on August 28 near Yorba Linda. 
Cal i f : Henry Goelet, 65. builder 
and real estate dealer and president 
of publicly owned Transnation 
Realty Corp. . A u g . 29 in Green
wich. Conn.; I rv ing Dworman , 73. 
high-rise apartment builder in New 
Y o r k who started as a major 
liuilder o f homes in Worcester. 
Mass.. while inspecting one of his 
buildings on Sept. 4 in New York 
Ci ty . 
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(Photo courtesy Unit Structures, Inc.) 

Helicopter lowers structural section of laminated SPA Southern Pine into new roof system of large 
chemical plant. This efficient operation saved days of construction time, resulted in substantial savings. 

Builders reach new heights 
of efficiency with *SPA SOUTHERN PINE 

Exceptionally strong 

"Pre-shrunk" for dimensional stability, 
lower installation costs, and additional 
strength. 

Ideal for engineered design because fram
ing is graded full length and stress-rated 
for all-use condition. 

Increasingly available — sawtimber growth 
exceeds removal by 30 per cent. 
Exceptional quality — precision manufac
tured in accordance with the highest 
standards in the lumber industry. 
For technical data, write: 
S O U T H E R N P I N E A S S O C I A T I O N 
P. O. Box 52468, New Orleans 50, La. 

*Trade-Marked and officially Grade-Marked 

inest structural lumber in the world 
FROM THE MILLS OF THE SOUTHERN PINE ASSOCIATION 
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MORTGAGE MONEY 

News 

Easy mortgage money, '62's surprise, 
looks like a good bet to continue 
The price of mortgage money seems to be heading onto a plateau. The leading 
indicator suggests that discounts on FHA and VA mortgages have been steady now 
for five months. This is the price at which Massachusetts mutual banks buy 30-year 
FHA minimum down loans on out-of-state homes. 

Catch-up shrinkage in discounts continues. Five cities"'' report smaller discounts 
for F H A minimum down payment, immediate delivery loans in H O U . S K & H O M E ' S 

monthly survey of mortg^^ gc sales in 18 cities, but none of these are the same cities 
as the four which reported smaller discounts a month earlier. 

The move to smaller discounts is "weak" in Atlanta, explains President Robert 
Tharpe of Tharpe & Brooks Inc. " A month ago most loans were at 96Vi to 97; 
now there are a few at 91 Vi. That's a big spread but the market has it right now."* 

Investors are changing prices more selectively. Discounts on FHA mortgages 
with 10% or more down are 16-point smaller in San Francisco while minimum 
down loans stay the same. Sec 207 apartments are up one point in Newark (from 
98 to 98-99) but drop by an equal amount in Detroit (from 99 to 98-98 ' /2). 

And quotations lor luture delivery 35-year F H A loans show up for the first time 
in Cleveland (at 97-91 Vi). Prices in Adanta and Washington move up '/a-point. 

The Home Loan Bank Board reports average interest on new home mortgages 
fell 0.09% from July to August at 187 of ihe largest S&Ls. Interest on construction 
loans dropped 0.05% to 6 .11%. 

"This has been without question the most prolonged period of easy money since 
flexible monetary policy was restored in 1951" notes First National City Bank of 
New York City. 'The risk is that we are building supplies of money that may prove 
overabundant." 

Servicing concessions are becoming more common and bigger In some areas 
as mortgage bankers shave their profits to maintain volume. 

A Ys % .servicing fee for the life of the loan is now almost standard for northern 
Ciilifomia says one mortgage banker. Metropolitan Life started the trend nearly 
three years ago ( N E W S , Nov '59.) Now, some California mortgage men will service 
at '/4 % for two or four years to get yields high enough to persuade out of state 
investors to buy. Competition for loans, more intense than it has been for years, 
lies behind the trend. Another California mortgage banker blames competition offered 
by the Bank of America, which is trying to pour $700 million into mortgage 
loans this year. "The bank forced mortgage bankers' hand on this; it kept raising its 
price to fill the budget and mortgage bankers had to keep up with the competition," 
he says. "Sure, it's getting more common. We're doing it simply because the competi
tion means we have to get loans from builders at one price and sell to investors at 
another price." 

Fresh concern Is evident In Eastern financial circles that some California 
S&Ls are making unsound loans for yields to pay high rates on savings. 

Neither commercial banks nor S&Ls can afford the higher interest rates they are 
now paying on deposits, warns retired Morton Bodfish, ( N E W S , June) for years a 
dominant figure in the S&L industry. "One of two things will happen—prudent and 
constructive institutions will have to lower their savings rates. The other less prudent 
and less experienced institutions will make inflated and dangerous mortgage loans," 
writes Bodfi.sh in Finance magazine. 

The battle for savings between S&Ls and commercial banks seems to be easing 
in some quarters. Banks in Qiicago and Miami are screening large new deposits 
and ix)litely refusing some. Banks in one Eastern city are paying a "negotiated" rate 
pegged to the interest on Treasury bills to large depositors. And President M . L. 
Dye of the U.S. S&L League notes that "the 4% advertising (by commercial banks) 
was conspicuous by its absence" in some cities. But some New York mutual banks 
were about to heat things up again by boosting rates from 4 to 4 !4% for one-year 
deposits. 

And in California the fight is still hot with dividends as high as 4.8%. S&Ls nati<)n-
ally lost $6 million in savings during July, the first time in five years this has happened 
in that month. But California S&Ls drew a surge of new savings. Through the fir.st 
half of this year, California S&Ls loaned 40% more money than a year ago. 

Walter Daran 

*FHA Sec 203b, minimum down loans are up in Atlanta f rom 96'/2-97 to 96'/6-97V2; in Cleveland 
up from 97-98 to 97' :-98. in Newark f rom 98 to98-99; in St Louis f rom 95-98 to 96-98; and in 
Washington, f rom 98 to 98-98'/2. 

O C T O B E R 1962 

S & L L E A D E R B L I S S 
"We're not mad at anybody" 

Mutual S&L leaders fo rm 
^non-competing' council 
The long-smouldcring uneasiness between 
mutual and stock S&Ls. intensified by the 
Senate's decision last month to tax stock 
S&Ls at higher rates than mutuals ( N E W S , 
Sept) is now out in the open. 

In Washington last monlh . a small but i n 
fluential band of mutual leaders cemented 
the organization of a new Council o f Mutua l 
.Savings Institutions. The leaders took pai.is 
to say they aren't angry at anybody or any
thing in long established U.S. S&L League and 
National League of Insured Savings In.siilii-
tions. 

But, .said temporary Chairman George 
Bliss, a long-time S&L power who helped 
draf t the Home Loan Bank Act, "since the 
other two leagues both have mutuals and 
stock companies, they have been unable to 
provide a f o r u m f o r discussion of mutual's 
problems and prospects." A resolution de
clared the mutual men are "just looking 
out f o r our own position." 

T a x b u g a b o o . What riled the Bliss group 
the most was impending passage of a new 
tax bil l (see p. 15) which wi l l cost S&Ls and 
mutual savings banks about $200 mi l l i on a 
year more in income taxes. "There's no 
question it w i l l cut down the amount o f 
mortgage money available." says Bliss, w h o 
is president of Century Federal S&L in New 
"Vork City. The Coimci l surveyed 165 S&Ls. 
none paying more than 4 % dividends, and 
found two-thirds would have to cut dividends 
(by uaspecified amounts) i f the b i l l passed. 
"This is a tax on the t h r i f t y to pay a busi
ness subsidy." cried Bliss. 

Bliss and his uroup stress that legislation 
was one key area in which the interests o f 
mutuals and slock S&Ls differed. T o em
phasize their point, the new Council members 
interrupted their fo rmal meeting to spend the 
biggest part o f two days on Capitol H i l l 
t rying to ro imd up congressmen to vote 
against the tax b i l l . 

Rliss admitted the Council wou ld be pull
ing ofl" a minor miracle i f this last-ditch 
effort staved ofl" higher .S&L taxes. But he 
hoped to drive home his maior theme: 
"Mutuals are not prof i t -making institutions." 

W h o ' s W h o . A id ing Bliss as members o f 
his organizing committee are three past pres
idents o f the two older leagues: Joseph 
Holzka of New Y o r k Ci ty , 1958 U.S. League 
president; and former National League pres
idents James E. Bent (1958-59) o f H a r t f o r d 
and Gerr i t Vander Ende (1960-61) o f Ta-
coma. The 18-man organizing committee w i l l 
guide the organization unt i l officers are 
fleeted six months hence. 

Bliss renewed his th inking about the special 

33 



Some things are too big 
to handle alone! 

7: 

When you need mortgage financing 
or seek mortgage investments-

You need a Mortgage Banker 
Sponsored on behalf of the 
more than 2,000 MBA 
members from coast to coast. 

A mortgage banker is a professional who specializes in helping builders, 
realtors, developers, architects and attorneys in his area f ind the 
right financing for their work. A professional who specializes in investing for 
national lenders such as l i fe insurance companies, mutual savings 
banks, pension funds, etc. Mortgage bankers know the local markets. 
They know the national mortgage market. 

W h y not contact one of these specialists and discover for yourself w h y a 
mortgage banker is an invaluable ally to both mortgagor and investor. 

For complete mortgage information or financing, contact any of the firms listed below: 

ALABAMA 
C o b b s , A l len & Hal l Mortgage C o . , I n c . 
Birmingham 

ARIZONA 
A . B . R o b b s T rus t C o . 
Phoenix 

CALIFORNIA 
P a c i f i c S t a t e s Mortgage C o . 
Oakland 
T h e C o l w e l l C o . 
ios Angeles 

COLORADO 
Mortgage Inves tments C o . 
Denver 

DELAWARE 
T . B . O ' T o o l e . I n c . 
Wilmington 

FLORIDA 
S t o c k t o n , W h a t l e y , O a v i n & C o . 
Jacksonville 

GEORGIA 
T h a r p e & B r o o k s , I n c . 
Atlanta 

ILLINOIS 
D o v e n m u e h l e , I n c . 
Chicago 

INDIANA 
H. Duff V i l m Mortgage C o . , I n c . 
Indianapolis 

LOUISIANA 
First Nat ional Mortgage Corporat ion 
New Orleans 

MISSISSIPPI 
R e i d - M c G e e & C o . 
Jackson 

MISSOURI 
City B o n d & Mortgage C o . 
Kansas City 

NEW JERSEY 
J e r s e y Mortgage Company 
Elizabeth 

NORTH CAROLINA 
C a m e r o n - B r o w n C o . 
Raleigh 

TENNESSEE 
Guaranty Mortgage C o . of Nashv i l l e 
Nashville 

TEXAS 
Southern T rus t & Mortgage C o . 
Dallas 
T . J . Bet tes C o . 
Houston 

WASHINGTON 
Carrol l Mortgage C o . 
Seattle 

WASHINGTON. D. C. 
T h e Carey Winston C o . 
Washington, D. C. 



News 

mutual problems last spring when Mor ton 
bodfish. fo rmer president of giant First Fed
eral S&L in Chicago and so influential a lob
byist that he was once called one o f three 
"invisible senators" (Ni ;ws , June), enlisted his 
aid in setting up a council for mutuals wi th 
in the U.S. League. But Bodfish f e l l i l l and 
the e f for t melted when he retired. 

In August, Bliss called 15 mutual leaders 
(he insists they are not the same men as 
helped Bodfish) to discuss f o r m i n g a new 
group. In mid-August, the committee mailed 
membership invitations to S&Ls. By the Sep
tember meeting he had 135 members. Dues 
f o r the new group ($5 per mi l l ion o f a s s c M 
are low enough so Bliss says many .S&Ls 
may belong to all three associations. "It 's up 
to them," he says. 

Spokesmen for the two other leagues view 
the new council as less than a blessing. I t 
emphasizes the split between mutuals and 
stock companies, they concede. The U.S. 
League has formed a committee to look at 
the special problems of holding companies 
owning more than one stock S&L. One 
Washington lobbyist points out that S&L 
holding companies may f o l l o w the lead of 
bank holding companies, who have a special 
Washington representative. 

Private lenders enter FNMA's 
special assistance preserve 
The abundant supply o f money and a new 
rule by the Federal National Mortgage A.ssn. 
are leading more and more private investors 
to buy mortgages that used to be bought 
almost exclusively with U.S. Treasury cash. 

Congress and the President authorize 
F N M A to support above-market prices for 
mortgages in 12 special categories (such as 
urban renewal, below-markct loans, 
elderly housing) which private lenders often 
shun. Last year F N M A paid $191 mi l l ion 
f o r such special assistance loans. 

Rill in February. F N M A changed its rules 
to let holders o f standby commitments re
cover % of the 1% commitment fee i f they 
can place the mortgage with private inve' iors. 
Before then, the 1% fee was lost. N o w . with 
mortgage money in ample supply, more lenders 
are wi l l ing to go into the special assistance 
market. 

Result: cancellations o f F N M A commit
ments are reaching new highs. F rom Feb
ruary through .Sept 14. F N M A released $115 
mi l l ion worth on 48 projects—20 under .Sec 
220 and 19 under Sec 231. La.st month, a 5% 
Sec 221 loan for $9.6 mil l ion on 1.024 apart
ments in Cincinnati cancelled out and .sold 
to Equitable Life Assurance Society. 

Interest boosted on three 
subsidized loan programs 
Rates f o r loans to colleges f o r housing to 
sponsors of housing for the aged, and to 
municipalities to build public facilities all 
c l imb ' /8% under a law requir ing H H F A 
to readjust the rates each year. 

The fo rmula f o r setting the rates disguises 
the subsidy: The rate is based on the 3'.-<4% 
average interest o f all government debt in
stead o f the higher rate the U.S. Treasury 
would have to pay i f it borrowed the money 
f o r comparable 40- to 50-year terms. H H F A 
adds an administrative charge to the base rate. 

For the current liscal year, college housing 
loans and aged housing loans under Sec. 202 
w i l l cost 3 ' / 2 % instead o f 3 V H % . Loans f o r 
public facil i t ies w i l l be 3 % % (except f o r a 
3 V i % rate in depressed areas). 

O C T O B E R 1962 

M O R T G A G E M A R K E T Q U O T A T I O N S 

iSale by origiiiuUiiu muriBugi's HIIO reUiiiis servldiiu. I As roitottvit li. IIUI 'SK k HitMK tlie vwk I'lidliig Sept. 7. 19G2. 

Convent ional Construct ion L o a n s " F H A F H A F H A 
Loans 2 0 7 2 2 0 2 0 3 b 

Comm. Interest -|- (cts 
banks. Savings Banks. Ins Firm MIn. Down 

Insurance banks. Cos. & Savings banks. Firm Commitment 35 year 

City Cos. S & Ls Mtg. Cos. S <• Ls Commitment 35 years futures 

Atlanta ••'Mi-O 0 6 - f 1-2 O-t-1-2 a a 96%" 
Boston local 5'. 4 a a a 

out-ol-st. — — — — a a 96-90 % 
Chicago 5V4-5% 5%-6 5 % _ 0 4 . ] _ l % B%-0-f- l% 97%-9S%«> y7'/j-99'' 94-95 Ml" 
Cleveland 5%-0 6- f 1-1% 6-1-1-1% 98-99 97-98'' 97-97% 
Dallas 0 6+1 6+1 97 a 96% 
Denver 5Mi-li .'•)%-0% 6 - f l % - 2% 6-f l%-2% 97-5 8 a a 
Detroit 5Mi-5% 5%-5% 6-1-0 98-98% a a 
Honolulu 6-6% 6-7 G-f 1-2 6-1-1-2 • a a 
Houston 5%-0% 0-0%-1-1 0-0%-|-l 97-98'' 98'"! 96-96'/j" 
Los Angeles 5%-6 5%''-fl.O 6-1-1% 6-6.6-f 2-3% 98-98% 98 97% 
Miami 5%-5% 6%-0 6 + 1 B%-6- f 0-1 a a 96 
Newark 5V&-« 5%-0 0 + 1 0 + 1 98-99 pur" a 
New York 5%-Of 5%-6f 0-1-0-1 0-1-0-1 98%-99 Ml 98%-99% 98%-99',i'» 
Okla. City '>%-6 6-li '4 C-}- l -2 0-f 1-2 a a a 
Philadelphia 5V4-5% 5%-6 r.%-1-1 r.%-1-1 99 u 
San Fr.in. 5%-6 6-6.6 0-1-1-1% 0-0.6-1-2-3 97% -98 97 
St. Louli .••.%-6% ii'Si-o Ml-1-1-2 r,i)4-6%-f-i-2 a a a 
Wash. D.C. 5 %-.'.% 5%-|-l- 1% 6 - f l - l % 98 9S'' 98 

F H A 51/4S ( S e c 2 0 3 ) ( b ) V A 5V4S 

New Construction 
New Construction Only Existing' Onlv 

FNMA Minimum Down* 10% or more down MIn Down FNMA No down 
Scdry 30 year 30 year 25 year Scdnr 30 year 

City Mkl'v immed Fut liium-d Fat Im.'iiiiil Mkt«» Immed Fut 

Atlanta 96̂ ,̂ 9U%-«7V& 9CVi-97Vi 07-97% a 06%-0 7 90% 96%-97 Ml 96%-97% 
Boston local 97% mr-lUl par-101 par-lOl pnr-UU par-101 87% par-lOl par-lOl 

out-of-st. — •6%-97 96%-97 90%-97 tt 9.'.%-96% — 96%-97 a 
Chicago J 7 98 9ll%-;i7Uj 97%-n8% 97-98 97%-98% 96% 97-98 96%-97%" 
Cleveland 90% J7%-98 97 -97% 98-99 98-98% 97%-9 i 96% 96%-97% 96 %b 
Dallas 96% 1: 97% 97 97% 97% 97 96% 97-97% 97 
Denver 90 98 97-'JS 97-98 97-98 97%-98 96 96-97% 96-97% 
Detroit H.i 1: Ml-98 a 9S-98% a 07-97% 96 97%-98 
Honolula Hfl <: 97 07 97 90-90 % 90 97 90% 
Houston 90% 97 97% 90%-97% 9S-9S Ml u 97-97% 96 % 97-97 % 96%-97% 
Los Angeles 90 17 % 9 r% ,|S1._, 98 MJ 97% 96 97% 97% 
Miami 90% 90-90% 90-90% 98'' a 90-96% 96% 96-96% 96-96 Ml" 
Newark 97 98- 90 98 -99 99 - par 98 09 97 (18 98 
New York 97% 98%-99% 98%-99% 98%-99'A 98%-99% 98-99 97% 98 Ml-99% 98%-99% 
Okla. City 96 96Vj-y7M, 9.iV(,-97Vj 97-97 Ml a 90 Ml-9 % 96 96%-97% 9G%-97%b 
Philadelphia 97 jy Va 99 % 99% 99% 99 97 u a 
ban Fran. 96 .17 %-U8 97-97'/j '.<>. ilSKj 97%-98b 97-98 96 97%-98 97-97% 
St. Louis 96% 96-08 90-98 97-98 !I7-IIS 90-98 90 % 9,1-97 9.'5-97 
Wash. D.C. 97 98-98% 98-98% 98-98% 08-98% 08-98% 97 98-98% 98-98'/4 

•3% i luHii uf flrsl $13.500; 10'/,, uf nexl $4..'.00; 30';i of liuluni-c. 

Sources: .Hlanta, Itiiburi Tlmrpf. |ir.-K, 'I'liiirii.' .V; ilincil,:- l i i r : 
Hittli.ii. l l i i l i iT l Muritiiii. prw, Hosloii Klvf 1'i'iil.s Siniiii;^ 
Bank; I'liicago. Harry .\. (iiilUli-li Jr, vli'O pres. UrainT ,v 
Kranii-r l i u - ; Clevrlaiid. David (r.Ni'ill. virc iiri'n. . lay K. 
ZiKik Im-: Dallas, .\iilir-y .M. Cii.sia, pri'.s, SmiUn'rii TnisI, & 
.MiirlKagi' Ci.; ll''nv4T, ('.A. Bai'iiii, vli'i- prif, MorlRaKi' liin'sl-
Mhiii-. Co; |ii,|rii,l. Ilanilil Kinney, uxi'c vin- pri's, Clllwiis 
.Miirtgam- Corp: iliiniiliihi, llnuard II. Sli'plirn.ii.n. H-sst vici' 
prffl. liank nf lliiwail; llcMi.sldti. Kvrr.'ll MaU.-iiin. exw vice 
pres. T. .1. Bfttcs Cn; Los .Vngi'lcs. Uiilierl IC. Morunn. Ilmt 
vliN- pres. Till' Colwcll Cn: .Miami. \A»\ Worth frow .Ir. prm. 
I.on Worth I'rou I ' l . N.'Uurk. Wlllliioi W. I'urran. Kranklin 
('HPltjil Corp: N.'w York. .Inlin llaipi'rln. pri-s. J. Ilalpi-rlii k 
I'o: Oklalionm City. B, B. Bass, pr>N. AniiTiraii MortgaKi' & 
I nvc'Slmi'iil ("1.; I'lilladi'Iplila. Itobrrl S. In Inn. vin- pri's. Flr«t 
Pcniwivania BankioK k Tni-l Co: St. I.imls. Sidney I.. 
Anlirey, vin- pn-s. .Men-antlie .Mortgage Co: San Krani'lsco. 
A. I.. Bucliiier. CVIT virc pn-s. Bankers Moitgagr Co of Calif: 
Wnslilngton. D C . Hertor ll<dll-ler. ••Xw vice pn'S. Knslerlik 
W. Bi-rens Inr. 

• Iiinnedlale covers loans foi deliver)' up In 3 months, future 
eoviTs loans for delivery In 3 to 12 monll iH. 

• (Ini.lallons refer lo prices lu nielroix.lllan areas, dl.scounts 
may run sllglilly higlier in snrroiniding towns or rural zones. 

• (Juolallons refer to houses of typical average local <piaray 
with rcspoet to design, location, and cnnstrucllon. 

Footnotes: a—no artlvlly. Ii—llmlfd activity, r—for local 
IK.rlfoll.ii, d on spot Imsis. e h'N'M.V Is only purchaser, 
f -lower price Is for loans under SO*/,. Ii—miistly .'>•'?»-6'y . 
k Willi conslrucllon loan. \ KN.MA pays % point more 
for loans wllli I c ; or mure down, y—FN.M.V net price after 
% point piiri'liuse a n d inarkeliiig fee. plits 2'"/( stock pnr-
cha.se llgnn-d al sale for 7.'>r on tlir $1. i on houses no 
more than 30 years old of average quallly In a good iicigli-
liorliood. 

N E W Y O R K W H O L E S A L E M O R T G A G E M A R K E T 

FHA 5'/j$ 
I inninllai™: OS 99 

FHA. VA 5'/4S 
Innnedlal.'s: Ofl-97 
Futiirfs: 90 00% 

Note: prices are net to originating mortgage broker mot 
ii.ie~~arily net to hullderl and usually Include concessions 
made by servicing agencies. 

FHA 5"4 spot loans 
(On homes of varying age and rondllion) 

ImoM'dlates: 9.'.% 06% 

Price!! cover oiil-of-state loiins. n-portert the w.-ek ending Sept 
14 by Tlinmas P Cnogan. iHT-sident. Hmislng SiTuritles Inc. 

C O N V E N T I O N A L S & L L O A N S 

Inatio'ial average, welghtt-d by volume) 

Aug July Aug 1961 
New homes .'..97 fl.06 0.02 
Kxistliig lionieti 0.10 0.18 6.20 
Cotistruction Vjuf 6.11 0.16 .1.08 

Source: Home Loan Bank Board Basi'il on re|Mirt« for Ih.' flrst 
ten days of the month from 187 Insured S&Ls with slightly 
under $23 billion In savings (one-Uilrd of all KSLIC-lnsiired 

N E T S A V I N G S D E P O S I T C H A N G E S 
(In nilllions of dollars 1 

.\lnl sav banks". 
SA Î.s'' 
Conimercial banks 

July '62 
$ 170 

95* 
• 900 • 

".. change 
from June 

—58 
—03 
-f25 

Year to "o change 
date from 1961 

$1..'.37 -f39 
4.694» - f3 

10.200* -f26 

•preliminary llgurcs, ".Vallnnal A-.soelntlon of .Mutual Savings 
Bunks. "I'nited Stuleti Savings & Loup League. >',vnierlouD 
Bunkers' AssoduUun. 
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News 

STOCK MARKET 

H o u s i n g s t o c k s r e g a i n A u g u s t l o s s e s 

Shell homes, bui lding, and mortgage banking 
stocks pulled the H O U S E & H O M E housing 
stock average up 2V2% f r o m mid-Augiust to 
mid-September. 

This rally—shared to a lesser degree by 
S«S:L stocks—wiped out los.ses since (but not 
dur ing) the big May break in stock prices. 
In comparison, the Dow-Jones average rose 

only 1.7% and the National Quotation Bu
reau's industrial average 2.3% during the mid-
August to mid-September month. 

Shell houses led the recovery with a 9 ' / i % 
gain, chief ly on the strength of a 2'/2 point 
jump by U.S. Finance ( f o r m e r l y U.S. Shell 
Homes) and a 2'-i point rise by Albee 
Homes. Prefab slocks fe l l 4 .9%. 

Here are HOUSE & HOME'S averages, comhinini' 

HOUSING'S STOCK PRICES 
Oflering July 9 Aug 10 Sept 10 

Campnny Price Bid Asli Bid Ailt Bid Ask 

BUILDING 
AdlCT-BiiIlt Inrt. ' % % l ' ^ 1% % % 
0(1118 Bldg (Can) d 14 14'/i 15% 1« I ' i 1^'. 
Dcr Corp Amer :{ 1 % 1 % 1% 1! 1 % 2 
Dover Const . . . .0 ' / 4 i% 4% 5% 5% 8VI 
lOdwnidH IVOR ...» a «% 5% 0% 4% n% 
Kriwnrds Inds. . . 1̂ -4 1 % 1 % >% ^V* 1 % 
lOlcliliir HoniM.. » TVj »V* 'V* » 6% 7% 
First Natl RUy. 2 3'.4" 3V4 3% 3% 3% 
Fmiiiv 10 HVJ 10 7 8% 0% 7% 
(ieneral BIdrs . . • 3%" 3%" 3% 3% 
UatTullanl'arlnd 10 3 3% 2% 3% 9 Vi 
KavannKh-Smltb 6 9% 5% 5% 6% i% 
Kanr & Bd . . .10% 12><," 11%'> 14% 14% 
I.eviU 10 3% 4% 3>!4 4 % 3% 414 
l.iwk Corp •> 2 % 3% 2% 3% 2% 3% 
f.S llomi- & Dt-» ' 3% 414 1 % l"?* 1 % 1 % 
Del E. Webb... • »% 0% 10% 11 % 10% 1 1 % 
Weldi & Knapp. . <• 1%'' IVi*- l ^ " " 
Weiiwood • H % i"* % I'll % 

S&Lt 
Amerlean Kin. . . • • • 16% 17% 17 17% 
Calif Fin " 11%" 10V4'' I0%«-
Kmp Fin • 1««4 17% 16 I 7 H 15% 16% 
Knnltable 23 .36 3« 37% 38% 38 31) 
Far \Ve.,l Fin . . 26 2K% 25 27 2S '4 30% 
Fin Ft-d • 70%' 67-̂  75'--
First Chartr Fin - 3.-.-- 31%'- 34%' 
Firsi Fin West.. •• 11 11% 9% 10>4 9% 10% 
First l.nclu Flu.21 16^ 1714 15 18 16% 18 
lai.ralur Fin . . • 33%' 32!<i' 33%" 
(in Western Fin 2 2 % ' 18%' 2 0 % ' 
llaullinrne F i n . . ' 1 1 % 12 9% 10% 10 10% 
l.yUon Fin * 23% 25% 23 24% 23% 25% 
.\tdtt-strn Fin . . 2% 9%'' 9%i> 9%'' 
San Dieso I m p ' l l % ' - 11%'' 11%'-
Trans Cst In». 15 i 1 16 17% 17% 18% 
Trans World Fin 8% 23%' 2214' 2 0 % ' 
Cnlon Pin . . . . I B 10 1 1 14% 16 8% 0% 
tniledFlnofCal 10 33%' 28%' 28%' 
Weseu Fin ' 33 35% 34% 37% 30% 38% 

MORTGAGE BANKING 
Cbarter • 4% 5% 4% 5 4 4% 
Colonial 9 11 % 13 10% 11>4 1 1 % 12% 
Colwell 10 15% 1" 14 15% HI 17 
FNMA •• 71 72% T:. 79'1 79«'4 83% 
M(!IC 27% 38 3» 29% 30 ; | I % 32% 
I'aloniar ' 8% 9 10% 10% 9% 10 
.Sloeklon Whatley ' 13 14 1L"»1 l;i% 13 14 

PREFABBICATION 
.\dmlral lloiiiei.. " 1% 2'/4 1% 2% 1% 2 
Crawford I S 4% 5% 4 4% 3% 4% 
lliimiiielifegcr . . • 18" 18% 10 18% 18% 
Itiko Homes . . 3 1 1% 1 % 1 % j 14 1 % 
Inland Homes . . • 8% 9 8% 9% 8%h 
Madway Mainline 10 8% 9% I I 12 10% II 
Natl Uomes A. . •• 0% 7% 5% 6% 4% 5% 
Uielimond Homes. •> 1 % 1 % 2 2% 2 % 2% 
Scholz Homes . . • 1% 2 % 1 % 1 % % 1 % 
.Seaboard Homes ' 1 1% % 1 I 1% 
Steel Crest HomeB 2 3 3% 3 3% 2 % .1% 
Swift Homes . . 9 4 4 % 4 % 4% 3% 4% 
retlibllt Homes. . • % % 20(f 60? % % 

Offering July 9 Aug 10 Sept 1 0 
Company Price Bid Ask Bid Atk Bid Ask 

LAND DEVELOPMENT 
All-Slale Prop.. ' 3% 3 % " 3%" 
Anier Uliy & Pot • 3 % 4% 4% S 4% 4% 

5 % 5% 5% 5% 6% 
Atlantic Imp. . .13% 13% 14% 15 15% 11', 15 
Canaveral Intl . 5 17I- 9%"t: 
Cons Dev (Flu) 5 3% 4% 3 3% 2% 3% 
Coral UldRc Prop ' 1% 1% 1% 1% 1% 1% 
Fla Palm-Alrc.. ' 1% 1% 1% 1% 1% P'l 
Forest City Ent.lO 7%" 7%" '>•<.'• 
Garden Uiid . . 6% 2% 3% 2% 3% 3% 8% 
(ion De? ' 7%' 7%" 7%" 
art Southwest. .18 17 18 17% 18% 18 19 
(inlf Amerlean . . * 7% 7'/," 7%" 
Horli?on Land . . • 6% 7% 8% 9 7% 8% 
UiKinia Nlgiiel. . ' 9 10 10% 11% 0% I d ' , 
Lake Arrowhead. 10 3% 4 3% 4 2% 3 

l'- 1%" 1" 
.\laceo BIty 10 5% 8% 6% 7 5% 6% 
Major Rlty • li'« 1 % 1% 1% 1 1% 
I'ac Cst Prop.. 10 6% 8% 7% 7% 8% 9% 
Ilealslte Ine . . • % 1 % 1 % 1 

So. Klty t vm. " 4% 4 % 4" 3 % " 
fnited Imp & Inr • 5%'' .". ' 5' ," 

REAL ESTATE INVESTMENT TRUSTS 
Conll. .MtB. Int. 15 11% 12% 12% 13% 12% I - : ' , 
First Mtp Inv. .15 12% 13% 12% 14% 12% 1 3 % 
First .Natl . . . . 1 0 8% 9% 9 9% 8% 
Lllwrty 10 7 7% T 7% 8% 7% 
CS Realty Inv. .10 8% 10 9% 10 9% 1o^ 

REALTY INVESTMENT 
Rrookhrldue Dev. " % •% ^\ w v.. 
01 Amer Rlty.. e % % % % % 
Herman & Appley. ."1% 5 5% 4% 5% 4% 5 
Income Props . . 9% 7% 8% 8% 9 g 9% 

2 2% ISr" 50^ 4(lr 
Kralter A « 20%" 21%' 20%" 

Mensli In» It DOT. ^ 1H% 14% U 15 12% 13% 

Presidential RUy 6% 8%" 9%" 
Itiiv K(|iilties . . 6'' 6%" 
Wallace Inv . . 10 9% n !•% 10% I'll,', 11 •> 

SHELL HOMES 
Allie' Homes . ,18 13% 15% 17 18% 19 V, 21 
Bnvis * 5<» % 1.-.'' 25 <» r.<' l,-i-
Morris •« f 1 % f 1% % % 
Nationwide . . . . "i 2 2 % 2 2% 1 •••1 2 11 
rs Finance . . . « 6 8 8% 7% 9% 10 
.Ilm Waller ' n % 12% 12% 13% 11% I ' J i , 
Western Shell . . 2 % % % % % % "1 
Wise Homes . . " % % % % % 

• slock newly ailded to lahie. "—stock not yet nnirketed. "— 
closliiK price U S E l , '—closinE price (NYSE). •'—Issued In 
units. »—stock Issued Iwfore Jan. 1. 1900. '—no bids. K — 
rellects 2-fnr-I split during month. 

Sources: -New York Hanseatlc Corp: Gardiner & Co; American 
.Stock Exchange: New York Stock Exchange, 

Listing.-; include only companies which derive a major part of 
tbeir income from bousing activity and whose stocks are cither 
listed or actively traded. 

N E W I S S U E S 
Proceeds Offering 

to price of 
Date Company company securities 
.Vug 13 First Oen Tnutl $9,125,000" $10.00 
Aug 22 Holiday .Mohlle Home. . 5.000.000 10.00 
Aug 23 Eastern Prop Imp 1.890,000 150.00' 
Aug 30 Inv Rlty Tnist 2.000.000 10.00 
.Vug 31 Prudent Rlty Trust 1.000.000 10.00 

»—after nuderwrltitiK diseoiuils Mini CllllllllU-idllS. I ' 
maximiiiii '—Issued 111 units of $100 in 8%' r suhordl-
iiuted convertilile (lelieiitiiri's ilne June 1, 1977 and 5 sliure 
c-ommuii stock. 

R E G I S T R A T I O N S W I T H D R A W N 
Proposed 
price of 
securities 
$ 5 .00 

Amount 
sought Date Company 

Aug 13 Cntrl Inv k Mtg $1,748,000" 
Aug 16 I'S Finance Co " * 
Aug 17 Kellej' Realty 2.500,000' 10.00' 
.Vug 21 RidgewmMl Financial . . 685,000' 9.75' 
Sept 10 First Stbn Rlty 3.000,000 5.00 
•—Includes $600,000 of $1,000. 6%% convertible subordi
nated delientures and 229,600 shares common stock of which 
30,000 shares were to have been offereil liy selling slcick-

liolders. "—reglstrallou covered 10,000 ouLslanding shans 
to have been sold at market price by a ,selllng s tock l io ld iT . 

'—maximum. 

closing prices for listed stocks with hid prices 
for over-the-couiilei issues: 

July Aug Sept 
9 10 10 

Building 4.94 4.91 5.26 
Land development 5.57 5.89 5.75 
S&Ls 24.40 23.17 23.93 

15.30 15.33 16.35 
Really investment 7..56 7.68 7.62 
REITs 9,54 9.63 9.71 

4.30 4.28 4.07 
Shell homes 4.20 4.86 5.32 

9.76 9,66 9.90 

PROFITS & LOSSES 
Keceni reports on how publicly held com
panies in I lie housing industry are faring: 

LusK C O R P . . Ar izona homebuikler. reports 
record unit sales and earnings tor the fiscal 
year ended June 30. 1962. The company sold 
823 homes and apartments, an increase of 
9.3% over ihe previous year. Earnings rose 
31.4% even though dollar sales declined 3%. 
The average price o f Lusk single fami ly 
homes was $11,960. compared with $14,355 
during fiscal 1961, President Robert F. Lusk 
Jr. says sales o f coop apartments may exceed 
one-family houses during this fiscal year. 

Year ended Year ended 
6/20/62 6 / 3 0 / 6 1 

Sales $12.6<).'i.r.l7 $12,998,606 
Net Income 654,Oil 1 497,966 
KarncI |HT shart- 'lir 

A L B E E H O M E S I N C . . Niles. Ohio , had an im-
picssive 138% increase in sales during the 
fiscal year ended June 30. 1962. Net income 
soared 1 1 1 % . 

Year ended Year ended 
6/30 62 6 / 3 0 / 6 1 

8ulet $2". 1411.1211 $8,459,178 
Net Income 2,203.ll'Mi 1.043,481 
Kaiii'd ii'r share $1,32 75< 

A D V A N C E M O R T G A G E C O R P , Detroi t , had rec
ord volume and earnings in the fiscal year 
ending A p r i l .^0. After- tax income increased 
more than a th i rd to $416,591, Originations 
rose to over $75.9 m i l l i o n , servicing to $358 
mi l l i on . For the first l ime, commitments on 
c(Mnmercial and m u l t i f a m i l y mortgages almost 
equalled those on single-family loans. Total 
committed for F H A m u l t i f a m i l y purposes: 
$33.9 mi l l i on . 

S W I F T H O M E S I N C . Elizabeth, Pa. prefabber. 
sufl^ered a 25% drop in sales in the fiscal year 
ending March 31 . Net fe l l 17%. President I ra 
H . Gordon bases hopes for a better '62 on 
the upturn in homebuilding. increasing sales 
to builder-dealers, and new sales outlets. 

Year ending Year ending 
Mar 3 1 . 1962 Mar 3 1 . 1961 

Revenues $8.445,.535 $11,209,516 
.Net' income 820.987* 984.443 
Kiirned per ,share 78«» 92< 
• Includes tax honeflt of $268,000, equivalent to about 25* 

B share. 

HiLCO H O M E S C O R P , Philadelphia prefabber, 
reports a 9% increase in sales f o r the year 
ended March 31 . Profits shrank because of 
expenses o f bringing out a new line o f alumi
num-clad homes, say President Mar t in Cohen 
and Chairman Jerome J. Drucker. Customers' 
deposits increased 30% over the year, f r o m 
281 to 365. 

Year ending Year ending 
Mar 31 , 1962 Mar 3 1 . 1961 

Sales $5,313,840 $4,883,383 
Retained earnings 370.341 322.711 
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BARRETT OFFERS YOU A BROAD LINE OF BUILDING 
P R O D U C T S - C O M P L E T E MERCHANDISING SERVICE! 
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BARRETT OFFERS YOU A BROAD 
A SHEATHING-SIDING COMBINATION THAT INSULATES... GOES UP FAST! 

 
I ' M 

BARRETT RIGIDWALL SHEATHING AND ASBESTOS-
CEMENT SIDING! Here's a low-cost, exterior wall 
combination that gives your salesman lots to tell 
his customers about. 

RIGIDWALL SHEATHING is a nail base sheathing so 
dense that you can apply shingles to it directly — 
so strong you can use it without corner bracing. It 
goes on quickly because RIGIDWALL is easy to 
handle, score, snap. To top it off—RIGIDWALL gives 
the home owner the insulation qualities of fiber-
board sheathing. Builders tell us they save from 
$40 to $80 a house with RIGIDWALL over the stand
ard V2" plywood they had been using. 

BARRETT ASBESTOS-CEMENT SIDING - this highly 
salable maintenance-free siding comes to you 
from Barrett in the most complete choice of colors, 
sealed in with an acrylic plastic coating so they 
won't fade. And with Barrett, you can choose from 
the widest range of sizes and textures: three widths 
. . . two lengths, in traditional style, contemporary, 
long-grain and BARREX " 3 2 , " plus traditional 9" 
by 3 2 " with the clapboard look. 

For you, buying from Barrett means that you'll get 
shipments faster because Barrett ships from ten 
different points — more than anybody else. And 
Barrett top loads siding on all Barrett roofing prod
ucts. You can buy what you need — not a carload. 

BARRETT FIBERBOARD SHINGLE BACKER works in 
perfect combination with the sheathing and siding. 
It adds insulation and gives you a more solid wall. 

PLUS DYNAMIC MERCHANDISING TO 
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LINE OF BUILDING PRODUCTS! 

BARRETT S E L F - S E A L I N G 240 S H I N G L E S - -
FOR AN EXTRA SELLING FEATURE! Ever had 
a house almost sold when your prospect 
decides to " th ink it over"? Well, here's a way 
to help make him your customer on the next 
visit. Show him the Barrett self-sealing 240 
shingles. They're real sales clinchers. Your 
salesman can tell his customers these shin
gles are virtually hurricane-proof, that the 
sun has actually bonded them to the roof. 
They cost no more to apply than other shin
gles — won't stick in the bundle because of 
Barrett's exclusive packaging. 

BARRETT OFFERS A FULL LINE OF GYPSUM 
P R O D U C T S ! Every gypsum product you 
might need is now available from Barrett 
wherever you are. The line includes wall-
board, insulating wallboard and FIREWALL 
board for interior use . . . sheathing for the 
exterior. Barrett also makes a joint cement 
that saves time, avoids errors because it can 
be used for both taping and f inishing. 

BARRETT MINERAL WOOL IS FAST AND EASY 
TO APPLY! Barrett mineral wool is avail
able in three forms: batt (foil or kraft-
wrapped), granulated, and perimeter. All 
are sized for easy installation. 

BARRETT CEILING T I L E - B U I L D S IN BENE
FITS FOR HIGHER PROFITS! You know the 
way buyers brighten up when you can point 
up and talk "a sound conditioned home." 
For the family room and other rooms, Bar
rett has a wide line of the most popular pat
terns and colors in acoustical and decorator 
tiles. And Barrett offers the only tile devel
oped specially for kitchens: VINYL-COUSTIC 
tile which is extra washable, resists dir t 
and grease. You'll be as sold as your buy
ers on the Barrett line because of our fast 
delivery system and the extra strength in 
Barrett tile that assures you less breakage 
when it is applied. 

HELP YOU SELL YOUR HOMES! TURN PAGE 
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COORDINATED MERCHANDISING SERVICE! 

AWARD WINNING CATALOG HELPS YOU S E L E C T 
PRODUCTS MORE PROFESSIONALLY! The t i t l e : 
Barrett Building Materials for Residential Construc
t ion. The contents: Exactly what you need to know 
to compare and select building materials most intel
ligently. Valuable material — so valuable that the 
NAHB and the Producers' Council said of it: 

" (The catalog is) concise, perfectly sized for 
f i l ing, it easily could become a pattern for all sup
pliers. It contains all the information a builder could 
need concerning use, application, specifications, 
price range, etc., as well as benefits for home 
buyers." 

NEW B A R R E T T COORDINATED S E L L I N G A I D S 
MATCH YOUR MERCHANDIS ING N E E D S ! Barrett 
offers a new, ful ly coordinated selling program that 
includes: 

• Modular Displays For Model Homes — accommo
dating four to six product display boards. Barrett 
supplies the plans, product display boards and 
header with builder name. 

• "T ipSheets" ForBuilderSalesmen —includespe-
cific points to develop profit-building sales tech
niques — printed 3" x 4 " for easy insertion in sales
man's NAHB handbook or pocket. 

• Publicity Book—containing complete information 
on how to hold press conferences and model press 
releases for announcing the opening of model homes. 

• Homeowner Sheets — for builder distribution to 
prospective buyers — cover the entire line of Barrett 
building materials stressing the benefits of the 
product the builder is using in his homes. 

All material is carefully integrated and based upon 
standards set up with the NAHB. 

Get the news from your man from Barrett! He has been spe
cially selected and trained to help you. He is qualified to 
discuss home merchandising, and to help you develop your 
own program. He knows construction, and wil l work closely 
with you to solve your supply and purchasing problems. 

BARRETT is a registered trade mark of Allied Chemical Corporation. BARREX, FIREWALL, RIGIDWALL and VINYL COUSTIC are trade marks of Allied Chemical Corporation. 

BARRETT DIVISION 
40 Rector StreeUNewYork e,N. Y. 
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I f e hve a t f i r 8 t 8 i g h t I 

. . . t h e M t d i e n 

o f h e p d i e a m s - b j C O N N O R 

And it's often a sale at first sight! A woman immediately recognizes the 
sheer beauty of Connor northern birch cabinets. She appreciates the simplicity of 
styl ing... the superb f in ish-because she knows Connor cabinets will harmonize 
perfectly with any colors, blend with either contemporary or traditional motifs. 

Further, she and her husband - w i l l marvel at the construction of cabinets in 
Kitchens by Connor...the extremely high degree of craftsmanship. Both 
will appreciate the surprisingly modest cost. 

Like to know more about Kitchens by Connor? Like to know why they're 
the industry's fastest growing line? Then write, wire, or phone today! 

CONNOR 
C o n n o r L u m b e r & L a n d C o m p a n y • W a u s a u , W i s c o n s i n • E l i z a b e t h t o w n , P e n n s y l v a n i a 



Now an embossed 
sheet vinyl floor styled and priced 

for merchant builders! 
This handsome sheet vinyl floor is new Armstrong Tracino Vinyl 
Corlon (style 88000) with starburst custom inlays. Tracino, at 
about 65v' sq. f t . installed, is the lowest cost embossed sheet vinyl 
floor available today. Yet look at the many selling advantages Tra
cino adds to your new homes: 

1. Embossed pebble design, strikingly natural in graining and 
color . . . a luxury effect previously available only in the highest 
priced sheet vinyl floors. 
2. Charming nubbly surface that creates the feeling of real inlaid 
stones and helps hide soil, scuffs, and heel marks. 
3. Exclusive Armstrong Hydrocord Back that permits you to use 
Tracino at any grade level—even over basement concrete. 
4. Muted colorings and a subtle design that make Tracino Corlon 
decoratively suitable for any room. In an open-plan home, a Tracino 
floor blends with changing color schemes from room to room, giv
ing a feeling of unity and spaciousness throughout the home. There 
are 6 colorings to choose from. 
5. Its six-foot width of seamless vinyl practically eliminates dirt-
catching joints—a delightful prospect to housewives and a real 
selling point! 
6. Tracino Corlon is .070" thick, and its tough vinyl surface will 
give excellent service for years. 
7. The selling power of Armstrong, the most advertised, best 
known name in the flooring business. 
For more information on this new sheet vinyl floor, see your flooring contrac
tor. Or call the Architect-Builder Consultant at your Armstrong District Office. 
He can also provide you with a variety of valuable services to help you sell 
your homes. Or write direct to Armstrong. 62310 Sixth St., Lancaster, Pa. 

Tracino, Hydrocord® and Corlon® are trademarks of Armstrong Cork Co. 

Armstrong f l o o r s 
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How 4 leading builders use 
plywood siding to give their 
houses the look of quality | 
Cut costs by using plywood 
combined siding and sheath
ing B 7 new design ideas for 
plywood sidings • A builder's 
guide to plywood sidings • 



NEW WAYS TO USE PLYWOOD SIDING 

Plywood siding helps sell today's 
How four leading builders add style and value with plywood siding 

T e x t u r e O n e - E l e v e n p l y w o o d s id ing pays off 
in style and economy at Fairhaven, this new Eichler Homes 
development in Orange County, Calif. The grooved plywood 
is used exclusively at the 136-home tract. Over the years, 
Eichler has found T 1-11 siding a real sales feature because 
of its distinctive pattern and natural-wood texture. T 1-11 is 
particularly suited to the crisp contemporary design of this 
model, by architects Jones & Emmons. Plywood siding gives 
Eichler two additional strong selling points with his cost- and 
quality-conscious customers: low maintenance, and durable 
good looks. He applies the T 1-11 directly to studs without 

sheathing, and reports savings due to use of plywood at 
about $100 per house. 

Fairhaven is one more example of the three-part success 
formula of this award-winning builder: top-flight design, 
modern time-saving construction methods, and quality ma
terials. Plywood in Eichler homes is always DFPA grade-
trademarked. The four models at Fairhaven give today's 
demanding home buyers plenty of space and livability: four 
bedrooms, two baths, separate dining space and a garden 
court entry. Prices range from $26,000 to $30,000, and 
most homes were sold before completion, 

-» * 



quality-conscious liome buyers 
C a r l Mitnick s e l l s these handsome retirement homes 
at Somers Point, N.J., even faster than he can get the ply
wood siding on. He uses Texture One-Eleven plywood—its 
modern, distinctive look attracts buyers, and it helps him cut 
costs without sacrificing quality. Mitnick builds two houses 
a week, using the House of Freedom design. The day of his 
first open house, 6,000 retirement-minded prospects came 
to look; 42 bought the first week. The House of Freedom was 
designed by Douglas Fir Plywood Association as a modern, 
low-cost house to help builders cash in on the growing re
tirement market. The plans have been used profitably by 
builders from coast to coast, in many attractive variations. 
For more information on the House of Freedom, write Doug
las Fir Plywood Association, Tacoma 2, Washington. 

P a n e l i z e d p lywood s id ing is a large factor in the 
success of packaged homes by Briggs Manufacturing Co., 
Tacoma, Wash. Because plywood can be adapted to so many 
attractive siding styles, Briggs homes always have a definite 
look of quality. On this model, traditionally popular board-
and-batten plywood siding is combined with Texture One-
Eleven on gable ends. Wall panels have framing of kiln-dried 
lumber, plywood sheathing, and Exterior plywood siding with 
battens 12" o.c. Ralph Bekken, Briggs vice-president, says 
that since switching to plywood, the f irm has licked problems 
caused by siding that shrinks and cracks. Plywood saves time 
and labor in prefabrication, and builders who buy Briggs 
houses f ind the panelized wall sections and prefabricated 
gable ends easy to work with. Briggs manufactured homes 
are distributed nationally, and the price range of houses 
when completed is from $10,000 to about $35,000. 

O C T O B E R 1S62 

R o u g h - s a w n p lywood s id ing gives extra sales 
appeal to houses of C. E. Klock & Son, Tigard, Ore. This new 
panel is Exterior plywood with the slightly rough texture of 
sawn lumber. Klock's customers like its warm, natural-wood 
look. Klock likes it because it cuts labor costs, has ample 
bracing strength, and assures him of absolutely no siding 
call-backs. On this house near Portland, the rustic texture 
of charcoa l -s ta ined rough-sawn plywood cont ras ts w i th 
brightly painted accent panels of medium density overlaid 
plywood. Klock uses the new plywood siding successfully on 
commercial buildings, too. 

Always buy DFPA quality-trademarked plywood 
I TESTED OUAllTT I 

^PLYWiini)/ 
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NEW WAYS TO USE PLYWOOD SIDING 

Use plywood siding-sheathing 
Sturd-i-wall system builds stronger walls for less money in less time 

P l y w o o d s id ing-sheath ing cuts wall construction 
time by a third and materials costs nearly in half for Dutch 
Construction Co., Marysville, Mich. One thickness of Texture 
One-Eleven is simply nailed directly to studs. The wall is 
structurally strong and rigid, and has a look of style and dis
tinction that attracts home buyers. Partner Harold Wills says 
the Sturd-i-wall system's speed was a big factor in helping 
him meet tight construction schedules in the 140-house de
velopment. On this model, T 1-11 is stained charcoal. Its tex
ture and color contrast effectively with smooth white-painted 

window panels of overlaid plywood. Soffits, also white, are 
an extension of stressed skin plywood roof panels. Stressed 
skin panels were also used for floors, and Wills says these 
labor-saving components added even more to the savings 
from Sturd-i-wall construction. All four models in the project 
use the plywood Sturd-i-wall system and standardized ply
wood components. Prices range from $15,950 to $20,500. 

For additional information about combined plywood sid
ing-sheathing, write the Douglas Fir Plywood Association, 
Tacoma 2, Washington. 

TYPICAL STURD-I-WALL DETAIL 
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to save $100 or more a house 

L a p p e d p l y w o o d s id ing can also be used without 
sheathing, to get a strong, rigid wall at low cost. Plywood 
is split-proof and easy to apply: simply nail courses directly 
to studs with shingle wedges at joints. Insulation may be 
applied between studs. Another cost-cutter: overlaid ply
wood lapped siding saves painting time. It is manufactured 
with a fused resin-fiber overlay permanently bonded to the 
surface, and takes a superior paint job that lasts for years. 
On this attractive Colonial house, medium density overlaid 
plywood siding is precut to 12" widths. Overlaid plywood for 
lapped siding is available in 8' and 10' lengths; 12", 16" 
and 24 " widths; and either beveled or plain. Regular Ex
terior A-C plywood may also be ripped for lapped siding. 

O C T O B E R 1962 

T h e s e g a r d e n apar tments in Los Altos,California 
have plywood Sturd-i-wall construction and cost less than 
$10 per square foot. Labor was cut to a bare minimum be
cause plywood siding was applied directly to studs and no 
additional layer of sheathing was necessary. Another time-
saver was the use of prefabricated wall framing sections, 
up to 8 by 16 feet in size. Siding is medium density over
laid plywood, which has a hard, smooth resin-fiber overlay 
fused to its surface. It takes less paint, holds paint longer, 
and gives an exceptionally smooth paint job. The builders, 
Trojan Construction Co. of Sunnyvale, used four-by-seven-
foot panels of plywood, grooved eight inches o.c. to give 
a reverse board-and-batten effect. 

In spite of their low cost, these are luxury apartments and 
look it. The architects, Kump Associates of Palo Alto, in
cluded two-story living rooms, fireplaces and private patios 
-extras which were possible because of the economies of 
plywood construction. 

T h e s i m p l e s t , l o w e s t - c o s t plywood Sturd-i-wall 
adaptation is used in this "Hawaiian" house in San Antonio. 
Builder E. H. Jaroszewski says this is 50% cheaper than a 
conventional wall. He uses W Exterior A-C plywood inside 
a standard 2x4 framing system; studs become an exterior 
design feature. Jaroszewski built this $5950 model for San 
Antonio's Project SARAH, a large-scale demonstration of low-
cost construction. The wall method is especially good for 
cabins, or where economy and speed are vital. Insulation 
and another layer of siding may be added later. 

A/ways buy DFPA quality-trademarked plywood 
'DFPA* 
I TlSnO QUtllTV I 

\PLYWi)nn/ 
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NEW WAYS TO U S E PLYWOOD SIDING 

Here are 7 new design ideas 
I A new, rough-sawn plywood gives this house a 

Japanese look. Nail %" plywood directly to studs 16" 
o.c. with feature battens at joints. A highly pigmented 
stain is recommended for this slightly rough-textured 
panel. Battens may be flat or on edge, plain or shaped. 
Any of a number of other textured plywood sidings 
could be used. Q An unusual, attractive combina
tion of patterns: lapped plywood siding, set off by a 
gable end of Texture One-Eleven plywood, with grooves 
running diagonally. ^ An economical way to build in 
the increasingly popular Oriental panelized style is to 
use Texture One-Eleven horizontally. This is much 
simpler and quicker than nailing up small pieces. 
Vertical feature battens, 4' o.c, may be applied as 
shown in detail to set them out from siding. Or 4 ' 
lengths of T 1-11 may be butted against projecting 
battens. Caulk all joints. To get this same general pat
tern on a larger scale, use horizontal lapped plywood 
siding, with vertical battens 4' or 8' o.c. Q Same 
siding method (plywood and batten) as # 1 . in a crisp 
contemporary style. Use medium density overlaid ply
wood for the smoothest possible paint job; apply 
directly to studs. To make the most of this clean-lined 
modern siding, accent it with a high-style fascia board 
of Texture One-Eleven, grooved 4" o.c. E3 ^^r the 
two-story house or garden apartment, use overlaid 
plywood panels with battens for first story; lapped 
plywood siding, applied vertically, for the slightly over
hanging second story. Be sure to slant lapped siding 
against weather if possible. Write DFPA for applica
tion recommendations. Q Distinctive effects can be 
obtained by combining two kinds of plywood siding: 
in this case. Texture One-Eleven for basic siding, 
smoothly painted overlaid plywood for gable ends and 
panels under windows. Vertical joints of plywood on 
gable end may be accented with battens, or simply 
butted. When combining sidings, it is important to or
ganize them so they will complement rather than fight 
each other; for example, don't stop one material at 
a corner, but always "wrap" it around to avoid a 
chopped-off look. Q This striking reverse board-and-
batten style is simple: apply 14" or.16"-wide panels 
of medium density overlaid plywood over %" Exterior 
plywood sheathing. Apply sheathing vertically. Accent 
the 2" gaps between siding panels by painting or 
staining exposed sheathing a darker color. You can 
get variations of this style with plywood panels manu
factured in various textures and finishes, with grooves 
V-shaped or square, V2" to 2" wide. | See builder's 
guide to plywood sidings, next page, for further in
formation on plywood sidings and application and 
finishing recommendations. Or write Douglas Fir Ply
wood Association, Tacoma 2, Washington. 

   
    

  
 

1 Rough-sawn plywood and batten 

Texture One-Eleven gable ends 2 
and lapped plywood siding 

L A P P E D P L Y W O O D S I D I N G 

     

T 1-11 A P P L I E D H O R I Z O N T A L L Y W I T H 
F E A T U R E B A T T E N S A' o . c . S E T O U T 1 /4" 
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for versatile plywood siding 
    

    
    

   
   

     
    

  
   

     

     

        

 
    

    

A/ways buy DFPA 
quality-trademarked plywood 

I TrSTlD QUALITY I 

\PLYWDOD/ 
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NEW WAYS TO U S E PLYWOOD SIDING 

Builder's guide to Exterior 
D E S C R I P T I O N / Plywood for siding or other outdoor use must be Exterior (waterproof) type. Be sure of 

dependable quality and 100% waterproof g lue-always look for the edge stamp |EXT-DFPA | 

r 

T E X T U R E ONE-ELEVEN 

Exterior plywood with deep vertical grooves {VA" deep, W wide), 
2" or 4 " o.c. (Other groove spacing available on special order.) 
Long edges shiplapped for continuous groove pattern. Standard 
T 1-11 has an unsanded surface with small knotholes and other 
natural wood characteristics. T 1-11 with smooth surface (sanded 
or overlaid) also available on special order. T 1-11 comes in stand
ard plywood sizes; %" thick only. 

MEDIUM DENSITY 
OVERLAID PLYWOOD 

Premium quality panel with smooth resin-fiber 
overlay for f inest paint finishes. Overlay is per
manently fused to one or both sides of panel, com
pletely blanks out grain. Comes in standard ply
wood sizes, thicknesses; also precut for lapped 
siding in 12", 16" and 24" widths, beveled or plain. 
Also available preprimed. 

STRIATED PLYWOOD 

ROUGH-SAWN 
PLYWOOD 

Has closely spaced shallow grooves of varying widths running fu l l 
length of panel. Striated pattern minimizes vertical joints. Comes 
in standard plywood sizes; ^Ae" and % " thick. Also available pre
cut for lapped "str iated shake" siding, 16" wide and 48 " long. 

Has a slightly rough sur
face, l ike tha t of sawn 
lumber. Grain pattern is 
partially obscured. Rough-
sawn plywood is available 
in a l l s tandard plywood 
sizes; W thick only. 

EXTERIOR A-C 
PLYWOOD 

Smooth, natural plywood. A-
face is top-quality standard 
veneer. A versatile, popular 
economy panel. Comes in 
standard plywood sizes and 
thicknesses. 

* N O T E ^ In addition to the above, plywood sidings with other patterns and textures are available from individual manufacturers. 
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plywood sidings 
A P P L I C A T I O N 

Use for basic siding, accent paneling, exterior 
t r im, etc. May be applied directly to studs without 
sheathing. Generally applied vertically, but may 
be installed horizontally for special effects, with 
vertical joints butted against inset battens, ship-
lapped or covered with molding. Use highly pig
mented shake or shingle stain. 

May be used for board and batten, f lat panel or lapped siding. 
Ideal for accent paneling under windows, etc. Use panels W 
thick for direct application to studs, ^Ae" over sheathing. Smooth 
surface requires only primer plus finish coat of any good quality 
house paint. Special architectural enamels may also be used. 
Prime back and edges where possible. 

Use for basic siding, board and 
ba t ten , lapped s id i ng , accen t 
panels, gable ends, etc. For appl i
cation directly to studs, use %" 
thick; when applied over sheath
ing, use ^16" thick. Finish with 
exterior stain. 

Use like any plywood siding—panel and batten, f lat panel, etc. 
Especially suitable for ranch-type and rustic styles because of 
natural wood texture. May be applied directly to studs without 
sheathing. Finish with a highly pigmented stain. 

Suitable for any siding use: board and batten, f lat panel, lapped 
siding, gable ends, accent panels, fences, etc. Use %" thick for 
application without sheathing; V4" is amply strong with sheathing. 
Follow standard painting procedure for Exterior plywood: seal all 
edges, use a minimum of two coats of good quality exterior house 
pa in t - fo r even better results, three coats. 

T H E D F P A T R A D E M A R K I S Y O U R 
A S S U R A N C E O F Q U A L I T Y P L Y W O O D 

T O D A Y , Q U A L I T Y O F C O N S T R U C T I O N is more cr i t i 
cal than ever before. New building systems make 
even greater demands on materials, and depend
ability of performance is absolutely essential. To
day's home buyers are more quality conscious. That's 
why it's more important than ever before for you to 
specify and buy only DFPA grade trademarked f i r 
plywood. It's the only plywood backed by an indus
try-wide quality control program, and a quarter cen
tury of experience in plywood testing and inspection. 
This program is supported by the ovenwhelming 
majority of the country's f ir and western softwood 
plywood manufacturers, accounting for 85 per cent 
of industry production. 

You can depend on plywood with the DFPA grade 
trademark because the DFPA quality control pro
gram checks every critical step in plywood manu
facture. It includes factory inspection by trained 
quality supervisors—rigorous laboratory testing of 
production samples, and exposure to actual weather 
conditions—and in-use testing of new products and 
finishes. Quality control is backed by DFPA research 
into new structural systems, and information to help 
you build better with plywood at lower cost. 

Your reputation depends on the quality of your 
construction. That's why it pays to specify only 
DFPA grade trademarked plywood. 

D O U G L A S F IR P L Y W O O D A S S O C I A T I O N 
T A C O M A 2 . W A S H I N G T O N 

-an Industry-wide organization devoted to research, promotion and quality control 

'I3I=PA» 
I -TESTED QUALITY I 

\ 
\ 

Only plywood bearing the DFPA grade trademark is 
made under the industry-wide DFPA quality con
trol program. Always look for the letters "DFPA." 
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CALWIRE' ON THE ROOF-SAVINGS IN YOUR POCKET 
Calwire brand Bostitch staplers are great for 
roof work because of their versatility. For 
straight work in applying roof decking, opera
tor simply walks along and pulls trigger from 
a standing position. Magazine on all Calwire 
tools can be turned to any angle so as to 

This tool can nail off a 
roof up to six t i m e s 
faster than hand nailing, 
w i t h a m i n i m u m of 
worker fatigue. 

drive staple in proper direction to suit the job. 

Call THE MAN WITH THE FASTENING 
FACTS on how you can start saving time, 
money, and manpower with Calwire brand 
staplers. He's listed under "Bost i tch" in your 
phone book. 

Air return in driving mecha
nism—only two moving parts. 
Staples from 1 / 2 " to 2", Cal-
nails from IVA" to 2". Oper
ates on as low as 40 P.S.I. 

FASTEN IT BETTER AND FASTER WITH 

BOSTITCH 
S T A P L E R S A N D S T A P L E S 

530 BRIGGS DRIVE, EAST GREENWICH, R. 
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M a r k e t i n g r o u n d u p 

Trade secrets of top salesmen 
A panel of merchandising-minded builders and 
marketing experts reveal how they get the most 
out of their salesmen, advertising, and promotion 

As a service to the industry, L I F E maga
zine has, during recent months, been study
ing the sales techniques of builders who 
have been successful despite the stickiness 
of the housing market. The study is based 
on the experience and advice of 25 promi
nent homebuilders coast to coast and eight 
of their marketing consultants—a group 
which L I F E calls its Homebuilding Market
ing Council. The result, summarized below, 
is a timely report on marketing techniques. 

What makes a good salesman? 

Experience, of course, is the most im
portant qualification. The best new-house 
salesmen got into selling at an early age, 
presumably because they liked it. The 
worst salesmen got into house selling later 
in life, presumably because they were not 
successful at other jobs. Among the sales
men of Council members, the age of 30 
seems to be the dividing line. Everyone of 
the best salesmen became a salesman in 
his 20s or very early 30s, while over two-
thirds of salesmen rated "the worst" got 
into selling after age 35. 

During early middle age salesmen are in 
their prime—80% of those rated best are 
between 28 and 43. The worst are either 
too young (10% are under 26) or too old 
(90% are over 40). No "worst" salesmen 
are in the 27 to 39 group. But, warns the 
Council, builders should not automatically 
refuse to hire men over 40. The top sales
men of one of the Council members is 
55, but he has 25 years of sales experience. 
If a man is over 40 and did not get into 
selling by 31. he is probably a poor risk. 

Following is the CounciTs appraisal of 
the importance of other characteristics of 
salesmen: 

Speech: A clear, well-modulated voice 
is best—strong but not too loud or too 
fast. The worst kind of speech is a mono
tone, or a slow, soft drawl. 

Construction background: Surprisingly, 
this is not considered very important. Of 
Ihe men rated as top salesmen, 80% have 
none. The 20% who do also have consid
erable sales experience. Of low-rated sales
men, 30% have construction background, 

usually combined with a little sales experi
ence. Construction background helps if a 
salesman also understands people, but it 
hurts if he is too technical. 

Work habits: The best salesmen spend 
an average of 15% more time on the job 
than the poor salesmen, and they spend 
more time on self-improvement. However, 
study can be overdone, warns the Council. 
Beware of the "all-theory, no-practical-
ability" type. 

Education: The best salesmen are slight
ly better educated, on the average, but not 
enough to be significant. 

Sex: Among the best salespeople, 10% 
are women; among the worst, 5% are 
women. A good woman can outsell a good 
man, but a good saleswoman is rare. 

Appearance: It is of little importance. 

How much is a good salesman worth? 

Builder members of the Council pay their 
salesmen in different ways: One-third pay 
straight commission, one-third pay a draw 
against commission, and one-third pay sal
ary plus bonus or commission. The highest 
paid men are on straight commission— 
three of the top men earn over $25,000 in 
good years. Median pay of the "best sales
men" on a straight commission basis in a 
good year is $17,500. 

Second-highest paid are salesmen who 
had a draw against commission. They earn 
a top of $18,000. The median pay of the 
best salesmen in this category is $15,500 in 
a good year. 

Lowest-paid men are in the salary-plus-
commission group. The best performers in 
this group are paid a top of $12,000 and a 
median of $9,750 in a good year. 

Highest-paid salesmen often make more 
than their sales managers. At the other end 
of the scale, the low man in a sales force 
usually receives $5,000 or $6,000 a year; 
some make $7,500. and one makes $12,000. 

Of the 22 submitted, the compensation 
plan judged best from the builder's point of 
view pays salesmen $600 per month plus 
$25 per house. Beginners start at $400 or 
$500 and get merit raises. Subdivision sales 
managers get $750 per month plus $25 per 
house. All per-house bonuses are accumu

lated in a "kitty" and distributed at the end 
of the year based on personal performance. 
This method, which pays salesmen from 
$5,000 to $12,000. is said to attract high 
quality men and to work successfully if care
ful selection and control is practiced—but 
non-producers must be weeded out early. 

How to train new sa lesmen? 

"Have an organized method for breaking 
in new salesmen," the Council recommends. 
The favorite combination includes a few 
days to several weeks of formal orientation 
or study plus on-the-job training of 30 to 
60 days, during which a new man is as
signed to experienced salesmen and rotated 
among operating divisions of the company. 

A typical composite program, in which a 
new salesman spends one or two days a 
week in training and the balance of the week 
selling is as follows: 

First two weeks: Orientation and product 
education in the field—one day with the 
subdivision manager, one to four days with 
the production foreman and superintendent, 
one day studying literature, community fa
cilities and selling points, one day on paper 
work and prices. 

Next three weeks: Sales presentation, fol
low-up methods, etc. 

Sixth wee^.-Shopping competitors' houses 
and writing reports on their houses. 

Seventh and eighth weeks: Quizzes and 
review with emphasis on weak spots re
vealed by quizzes. 

What are sales managers paid? 

Two-thirds of the Council's builders pay 
their sales managers a salary plus a commis
sion or bonus, or a draw against commis
sion. The rest pay a straight commission, 
except one who pays a $12,000 salary. 

Commissions range from $25 to $90 a 
house or from 0.25% to 0.30% of gross 
volume, depending on the size of firm. 

Base salaries range from $6,000 to $13,-
000 with a median of $11.000. Bonuses vary 
widely—from a $2,500 cash payment to 
0.1% of gross sales to 1 % of profits to a 
car and expenses. 

Fringe benefits also vary. One half of the 
Council builders have hospital-medical 

continued on p 57 
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First National 
Realty Revamps 
lyianhattan's 
Skyline 
5 New Apartment Buildings 
Win the Women's Vote with 
KELVINATOR Appliances 
First National Realty and Construction 
Corporation, a publicly held firm (ASE), is 
currently engaged in a construction program 
valued at over $50,000,000. Their many 
high-rise apartment buildings, each built in 
accordance with the company's proud repu
tation for quality and design, have helped to 
make the First National name synonymous 
with luxurious, modern living. 

Fast becoming one of New York's most 
talked-about organizations, the firm's ambi
tious schedule calls for the creation of nearly 
1,500 additional apartments in New York 
City alone by the end of 1964, exclusive of 
major residential developments in other areas 
of the nation. 

For the ladies, First National features M A Y F A I R T O W E R S . . . 3 6 S T O R I E S O F S U M P T U O U S L I V I N G — M a y / a i r Toi/;ers u't// 
be one of the city's tallest residential buildings and its location {15 W. 72 Street) will afford magnificent 
vieivs of Central Park. Included in Mayfair Towers' quality equipment are Kelvinator dishwashers 
and refrigerators. 

Kelvinator appliances, co-ordinated with 
beautifully designed "dream kitchens" . . . 
knowing well the merchandising values 
derived from these work-saving, low-mainte
nance appliances. It 's no secret that the 
Kelvinator name stands for superb quality, 
convenience and trouble-free service with 
women everywhere. 

• ,.,,,„.„ f,...i-.>-> t 

; Mi:'! 

B E A U T I F U L K E L V I N A T O R R E F R I G E R - T E N A N T S L O V E the roll-out racks that make 
Division of Aiverican Motors Corporation, Detroit 32, Michigan ATORS give homemakers a large 102-lb. separate Kelvinator dishwashers a cinch to load and 

..... freezer, easy-to-use door shelves, giant capacity of unload. And for sparkling dishes, Kelvinator 
K E L V I N A T O R R A M B L E R 7.5.6 cubic feet and all the fine features every outwashcs other makes, cascading more water 

• • woman wants. across the dishes! 
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plans; one-third reimburse a sales manager 
for the cost of attending approved training 
courses; one-third offer prizes, bonuses, or 
free vacations. A few provide profit sharing, 
and one makes home mortgage payments. 

The salaries of six sales managers han
dling a volume ol $7.5 million or more 
have ranged from $13,500 to $65,000 in 
their best year and f rom $10,000 to $35,-
000 in their worst year. In the $4 million 
to $7.5 million volume bracket, the ranges 
fo r six other sales managers have been 
f rom $9,000 to $25,000 and S7.000 to 
$15,000, rcspecti»cly. And for five sales 
managers in the $1 million to $4 million 
bracket, $15,000 to $23,000 and $7,800 
to $12,000, respectively. 

How to encourage s a l e s ? 

Successful builders today put great em
phasis on devising methods to increase the 
efficiency of their salesmen. Their aim is 
not to lose a single real prcspecl. Here is 
the advice of Council members concerning 
sales stimulation methods: 

Plan sales meetint^s carefully. Some build
ers have two or three meetings a week; 
others, once a week: some, one every two 
weeks. A l l are carefully planned meetings. 
Most popular time is f rom 1 Vi to two 
hours beginning at eight or nine Frii la\ 
morning, "to instill fight for the weekend." 
Almost as popular is a Monday or Tues
day morning meeting "to review weekend 
work, bring in deposits, plan advertising." 

A typical program: 
Forty minutes of "f low of information." 

divided about equally between salesmen 
passing market information and sales and 
ad results to management and management 
passing policy, pricing, and product infor
mation to salesmen. 

Thirty minutes of sales techniques, lec
tures, discussion, rmd role-playing (acting-
out sales situations). 

Thir ty minutes on specific deals, financ
ing, credit, closings, completions, trades. 

Twenty minutes for breakfast or coffee 
—usually in addition to meeting time. 

Use outside sources at sales meetings. 
The ten most often mentioned sources 
sales managers tap to supplement their 
own sales training devices are listed below 
in order of mention: 

1. Manufacturers. Many provide per
sonnel to demonstrate products and discuss 
tl.cir advantages. Some also supply train
ing films and literature. 

2. Local financial institutions, Repre
sentatives are often made available to dis
cuss all aspects of home-financing credit 
qualifications, taxes, reasons for closing 
costs, pros and cons of different kinds of 

financing, loan processing techniques, F H A 
and VA procedures, etc. 

3. Salesman's Handbook by Jim Mills 
lor NAHB. This is recommended for basic 
training, not advanced training. 

4. Builder's own pitch book. Sometimes 
called the salesman's manual or operating 
manual, it is tailored to the builder's own 
operating procedure. 

5. Owens-Corning Fiberglas Co. It of
fers a sales training course, prepared by 
Stanley Edge—free to builders. 

6. H O U S E & H O M E . According to the 

Council report, it is "considered not only 
the top builder magazine, but also an ex
cellent sales training tool. Required read
ing for many sales forces." 

7. Sales records or tapes. Sources in
clude NAHB'S 26 week "AccsELLcrator" 
course by Jim Mills ($300) ; and the 
course conducted by Dartnell Corp. 

8. Local utili ty companies. They often 
provide product information and training 
courses. 

9. N A H B Sales Managers Club reports. 
10. N A H B Journal. I t publishes many 

articles for subdivision salesmen. 

E.xperiment with different kinds of pros
pect follow-ups. One third of the top build
ers favor follow-up letters to prospects to 
bring in sales. A few prefer phone calls. 

About two thirds of the sales stafi^s 
make personal visits at the prospect's pres
ent home, and all who have tried this 
technique agree it works well in a price 
range of $13,000 to $40,000. Some feel it 
works best in higher price ranges. Chief 
problem is to get salesmen to make home 
calls—"It works." says one builder, "but 
it's a hard way of selling." The main ad
vantage of home visits is that they permit 
a presentation to every member of the 
prospect's family. This is particularly im
portant where a prospect is hesitant about 
moving. He may not be wil l ing to go to 
the model house, but he often wi l l listen 
for .several hours if a salesman calls. 

Use contests to motivate salesmen: Sales 
contests are reported to stimulate sales in 
eight out of ten cases. Half the builders on 
the Council have monthly contests. Typical 
is a "salesman-of-the-month" continuing 
contest, with the top man each month get
ting $100. a new suit, or some other prize. 
The value of the prize is less important than 
the honor or recognition that goes with it. 
A $25 prize and prominent posting of the 
winner's name and frequent mention of him 
in sales meetings may bring better results 
than a $100 prize not sufficiently publicized. 

Several builders have one- to two-month 
contests once or twice a year. ( A three-month 
contest is usually less successful.) Extra 
points are given for sales in a builder's tough

est subdivisions or for moving hard-to-sell 
houses. Group or team contests arc used by 
some builders, who ofi"er the winning team 
a trip to a nearby resort for two or three 
days. "Don't neglect the wives." advises the 
Council. "Always mail contest .standings to 
salesmen's homes and include prizes for 
wives in some contests: an Easter hat. din
ner for two at a good restaurant." 

How to get the most from brochures? 

In a highly competitive market, when 
prospects shop every builder in town, the 
subdivision brochure takes on great impon-
ance. Says one Council member: "The bro
chure is a more valuable sales aid than al
most any other. It serves as our most ef
fective salesman when prospects return to 
their homes." Council members suggest 
these ways to improve brochures: 

Make the brochure larger. Twelve mem
bers of the council recommend that a size 
too large to be easily folded is an asset, and 
16 agree that pocket-size brochures are too 
small. (Four builders, however, do not like 
big, oversize brochures, and ihrci.- maintain 
that there are no general rules on size). 

Says one builder: "We feel that maga
zine-size brochures with a front and back 
cover in f u l l color are extremely important. 
We even print a 50(' price tag on the cover, 
hoping the customer wil l feel he's getting 
something o f value." 

Don't omit any basic elements. These are 
the five subjects which Council members in
clude in their brochures (and the number of 
members voting for each): renderings or 
photos and floor plans ( 2 3 ) . area map (19 ) , 
evidence of builder's reputation (18) , brand 
names (17 ) , testimonials (14 ) . 

Drawings or photos of houses are the 
major item because they serve as a specific 
reminder to the prospect after he has gone 
home. The Council reports that the floor 
plan stimulates thought "on how one's fam
ily and furnishing will fit into the house. 
Floor plans should be rcali.stic and dimen
sioned to give a ring of authenticii\'. I'lans 
are considered more important than the ren
derings or photos o f houses." 

Area maps should point out the conven
ience of shopping, schools, major roads, 
churches, etc., but the actual location of the 
subdivision is the most important item to be 
emphasized. The location of all the com
munity facilities is next in importance. 

To enhance an organization's reputation, 
the Council suggests the builder's name be 
treated as a brand name in the community, 
using it to build confidence and trust. How 
much a builder can emphasize his reputa
tion depends on how long he has been work
ing in an area. In this regard awards and 
other evidence of national recognition are 

continued on p 59 
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N O W F R O M 

1 S O U R C E 

F A C T O R Y 
F I N I S H E D 
R E D W O O D 

P R O D U C T S 

Here is the redwood " ' ^ S " X e ' ' r u r c r o t ' ' o 7 d " 
Redwood available f r o m ^^"S^ ' J^^^^ t iood brmgs new money sav-

lĉ rZe»Srilt;̂ ^̂ ^̂ ^̂ ^̂ ^̂ ^ 

^ ^ r ^ w l e r r l l j ^ t a ^ ^ ^ 
o^a/cv all surfaces. Protects agj '"^t mî ^̂ ^̂ ^̂ ^ smoother and faster. 

ment. Has the bleached f L a c q u e r (eqmvu-
a protecting ^ ° " g ^ tô ^̂ ^̂  in clear finish. Wipes 
lent to 3 spray coats on he J^b)^ ^ 1 ^ ° ^ Economical factory apphca-

^ NOVO STAIN PRIME 
NUYU OIMU. ' ' ' ' " j , ^ , . Siding (shownabove) 

The Perfectfinishing touch for Sam^^^^^^ ,^ ^ ^ ^ ^ ^ ^ ^ ^ 

or other saw ^^-••^^."r,'^^,;^^.'":^^^^^^ coat application easy water repellent ^ '^^attractive sta n tone ^.^^^^^ 

wi th nationally available P ^ ^ - ' ^ X T i l d e w c i d e added. Ready to go lt^^'^of:t.S:'L and Dr i f twood Gray. 

^ MDvn PAINT PRIME 

a ^ i S e s f o . , o n . . . P.n.i^^^ ^ ^ ^ ^ ^ 

Plate Glass pr.mer. Co™P-'^*'e surface. No lap or brush 
" ^ ' T - y " m r . c r p ^ ^ . e d \ t o i t ? e a U y ^ ^ - n t r o l s m.ldew 

m o l d T u n ' r i l ^ J i s CRA finish specificafons. 

U N I O N L U M B E R C O M P A N Y 

. „rt T r . e F a r m e r s a n d M a n u f a c t u r e r s 
t a o M - K e , S t r e e t • S a n F r a n c i s c o a 

M e m b e r : C a l i f o r n i a R e d w o o d A s s o c i a t i o n 

HOUSE & HOME 
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highly stressed by ihc Council. However, 
the concensus is that mention of reputali(>n 
in a brochure is not as edectivc as mai<ing 
this the subject of a model-house display. 

Product branti names should be featured 
in brochures to build confidence and pro
vide product information, because on hoa\ \ 
weekends it is impossible for salesmen to 
discuss them with all prospects. 

Keep hrochui es fiexihlc. This permits new 
models to be added or old models to be 
dropped and may be done by use of insert 
sheets and a pocket flap in the brochure. 
By having each model on one sheet, changes 
in price or features can be made inexpen
sively. 

Don't economize on hrocliiires for lower-
priced houses: While over half the Council 
members report they spend more money on 
brochures for higher-priced houses than for 
lower-priced houses, several builders warn 
against this practice. Says one: "The bro
chure advertising our $10,000 homes is 
more expensive than the one for our $35.-
000 homes, because we feel a harder selling 
job is required on the cheaper houses." 

Mail brochures lo hol-prospecl lists: Most 
successful sales managers are ingenious in 
finding good lists of prospects to which bro
chures are mailed. Lists mentioned include 
renters living in large suburban apartment 
houses, owners in areas where a builder has 
taken trade-in houses, previous buyers, oc
cupants of tracts built five to ten years ago 
where, because of family growth, larger 
homes arc needed. Some builders buy f rom 
utility companies mailing lists of occupants 
of trailer courts and apartments. 

"Because 41 % of our buyers have spent 
less than one year in town, we mail some 
400 pieces a month to a list obtained f rom 
Ihc Chamber of Commerce of persons in
terested in moving to our town." reports 
another builder. 

Other builders mail lo the personnel of
ficers of large plants, to lists of country club 
members, to names supplied by prospects 
and past buyers, and to people previously 
rejected or who cancelled. One builder not 
onlv mails brochures but distributes to the 

owners of two-bedroom houses a ncws-
papcr-like tabloid featuring three- and four 
bedroom houses. 

How much to spend on advert ising? 

Most of L I F E ' S Council members set their 
advertising budgets at \''r or 2'i of the 
dollar volume of hou.ses they expect to sell 
in a six- to I 2-month period. Some adver
tising budgets are fixed on a per-house 
basis, but such a budget is always subject 
to change. Sales are watched week by 
week, and although adjustment might be 
made accordingly, the amount of dollar 
change is usually negligible (as little as 
1/10 of \ % ) . And . of course, initial pro
motion and advertising plans often call for 
an added push at the beginning. 

A team, not just the builder, makes the 
advertising decisions. The builder gets 
ideas as to form, content, direction, and 
placement of advertising f rom his adver
tising agency, his sales manager, marketing 
director, and f rom his own advertising 
manager, if he is a large builder. This team 
also makes sales projections, decides on 
house plans, financing, and all types of pro
motional activities. 

In most cases the advertising budget in
cludes the cost of renderings, and in a few 
instances, costs of landscaping and model-
house furnishings. Most furnishing is done 
as a joint promotion with a retail store 
and is considered incidental to the cost of 
presenting model houses. 

Here is the Council's experience with ad
vertising expenditures in relation to sales 
results: 

Medium 

Newspapers 
Billboards 
Radio 
Telcvjvidn 

% of budget % of sales 

50% 
16% 
9% 
3% 

Merchandising aids, etc. 22% 

60% 
20% 

6% 
5% 
9% 

Most builders evaluate the effectiveness 
of their advertising and promotion on a 
weekly basis. Trying to evaluate it on a 
daily basis is not practical and a monthly 
basis permits mistakes to run uncorrected 
for too long a time. 

How to sel l in a decl ining market 

No pattern of answers came from 
Council members on this question. How
ever, some of their individual comments 
are helpful: 

"Learn what is causing the decline, in
stead of going oir helter-skelier. scattering 
extra effort and money on unfertile 
ground. Put greater emphasis on sales 
training, sales presentation, follow-up of 
prospects, calling on prospects 'cold," and 
use of a new model house." 

The addition uf new models was men
tioned by a number of builders, several 
of whom were adding houses at lower 
prices. Others raised prices on new models 
and put in more quality products. Several 
added carpeting, more appliances, fencing, 
landscaping, etc. without adding to the 
price—"more value at the expense of prof
i t . " Some added new models but spaced 
their introduction over several months. 

"We are merchandising more than ever." 
says one builder. "We've air conditioned 
our homes, have our decorating done by 
well known decorators, have more qualit\' 
features, and have a trade-in plan." (New 
trade-in plans were mentioned by several 
builders.) Report; another builder: "We're 
diversifying our price, locations, and de
sign to cover our market better." Another 
has added a private swim club, a park 
and recreation area. 

Increased advertising is a standard prac
tice. "Heavier advertising, harder selling, 
better values, less profi t ." is one report. " In 
creased newspaper advertising and more 
direct mail campaigns" is another. "We 
stress the word now in our advertising." 
says one builder. "Our opening day ads 
announced an introductory' price of $500 
less during the first five days." 

Gimmicks, the Council warns, won't 
work. "The use of gimmicks, such as a 
threat of price raises, use of special prizes, 
or giveaways which in reality are merely 
price conversions, wil l not pay off in a 
slow market." 

Rcprims of this report may be secured from 
I-irr's Biiililing Products Merchandisinp Manaacr. 
Room 3111, Time & Life Building. New York 20. 

L I F E ' S Homebuilding Marketing Council . 

B U I L D E R S 

Vic Bonham 
Vista. Calif. 

Jack A. Brizius 
St. Louis. 

Richard J . Brown 
Wheeling. III. 

Charles K. Cheezcm 
St. Petersburg. 

Gene S. Fisher 
Miami. 

Gene B. Click 
Indianapolis. 

Larry Goldrich 
London Bridge. Va. 

Malt M. Jetton 
Tampa. 

Paul M. La/cau 
Jacksonville. 

Tom McGovcrn 
San Antonio. 

Ray Murphy 
Cincinnati. 

Richard C. Price 
Sacramento. 

Samuel Primack 
Denver. 

Richard S. Prows 
Bountiful. Utah. 

Harry J . Quinn 
Chicago. 

Lawson Ridgeway 
Dallas. 

Ted Sclilin 
Omaha. 

Josi'ph F. Slavik 
Oak Park. Mich. 

Ronald Gordon Smith 
Flint. Mich. 

Robert M. Spiliane 
San Marcos, Calif. 

Sam Trivas 
Baltimore. 

Lawrence Weinberg 
Beverly Hills. Calif. 

Dick Willard 
Bellcviic. Wash. 

Charles C. Wynn 
.San Leanilro. Calif. 

Frank J. Zuzak 
Dallas. 

M A R K E T I N G S P E C I A L I S T S 
Don Clark 

I Kuision. 

Dick Curran 
Phoenix. 

Jack Ehrig 
SeatUe. 

Sanford R. Good kin 
Sherman Oaks. Calif. 

Bcib Jenkins 
Indianapolis. 

Charles Parr 
Beverly Hills. Calif, 

luu'l Schloss 
Baltimore. 

Edward Schacllcr 
Miami. 

( K u l l y S i i u w . I ' l m i ' i i i s ; . a i m l y z i ' i l i i i a t c r i i i l i i i i i l i i r i ' i ' a n t l - i i m i i i a i i f s f o r t h e ( n i i i i c l l . ) 
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Central cooling ups home sales in Wilmington, Del. 
M A K E S U R E I T ' S IN Y O U R P L A N S F O R ' 6 3 ! it s now 
a proven fact that homes with central air conditioning sell faster 
than ones without it. In the summer of '61, 12 Wilmington, 
Delaware, builders participated in an experiment sponsored by 
the Air-Condilioning and Refrigeration Institute. These builders 
all offered centrally cooled houses, on a non-option basis. They 
used central cooling as a major point in their promotions. At the 
end of the selling season, participating builders had sold 13% 
more houses than the previous year, and increased their share of 
the market at the same time. This they did in the face of a decline 
in the market (5';^) for the area as a whole—just by offering this 

60 

added value in their homes, which their competitors didn't! • It 
makes sense! People want the comfortable, controlled environ
ment provided by central residential air conditioning. House
work goes easier, children eat and sleep better, and the continu
ously filtered air cuts pollen and smog and reduces allergies. • So 
be sure to offer central air conditioning in your plans for '63— 
you'll sell more houses, faster! And we have much technical and 
marketing information to help you get started. Write Du Pont, 
"Freon" Products Divi- m ® —^ 

w i i rPGOn QUPONI 
refrigerants 

Bcucr Things Ibr Bcilcr Living.. ihroui^h Chemhtry 

H O U S E & H O M E 

mington 98, Delaware. 



Award-winning home 
defeats Soutliwest's 

and winds 
modern concrete 

        

Regional design award winner, 1961 Concrete Industries Horizon Homes Program. Builder: Tadlock Homes, Inc. 

I n this snug desert home i n Odessa, Texas, architect and builder 

have demonstrated the abi l i ty of concrete to f i t the needs of design 

and locale. Patterned concrete ma.sonry walls of the house it.self are 

extended to enfold outdoor l iv ing areas. Protection is achieved w i t h 

high decorative interest. 

Used alone or together w i t h other mater ia l s , concrete offers 

builders distinctive design and practicality that means faster sales 

and a reputation for originali ty. Readily formed, textured, colored, 

patterned to structural and decorative ideas, concrete is inf ini te ly 

versatile . . . t ruly , the material of modern l iv ing . Plan to enter the 

7962 Concrete Industries Horizon Homes Program, -^^•^yy' 

P O R T L A N D C E M E N T A S S O C I A T I O N A national organization to improve and extend the uses of concrete 

hi po) 

A sales feature is the dramatic fire
place of exposed aggregate con
crete. Inside and out, distinctive 
wall patterns are achieved with 
standard masonry units. 
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New Hotpoint 24"drop in 
H E R E ' S H O W Y O U S A V E O N C O U N T E R T O P S 
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cute your coste an extm l̂S 
Rear control panel eliminates 24" of counter-
top baeksplash...saves 4 sq. f t . of material 
Another first from Hotpoint—a truly modern 
buih-in range that also offers important installation 
advantages of free-standing models. The built-in 
rear control panel serves as a baeksplash, so there's 
no buying 4 extra square feet of countertop (at 
$3.75 a foot) and no extra charges for cutting it out. 

You simply slide the new Hotpoint Town and 
Country range in place between the ends of the 
countertops on either side, then make a few fast 
adjustments for tight fit. And what a fit : 

Adjustable Control Panel —the beautiful, fu l l 
width control panel is adjustable to match counter-
tops that vary in depth from 22" to 25 ̂ A". It can 
be lined up with any countertop baeksplash. Both 
the side filler strips for the oven and the caps on 
either end of the control panel are spring loaded 
and mounted at the factory, assuring a perfect fit 

with just a quick and easy adjustment. 
This new range is only 24" wide—just right for 

apartments or homes where space is at a premium. 
And it's loaded with important features. There are 
four surface units, and a full-size oven that holds 
a 30-lb. turkey. Removable oven door makes clean
ing easy. A l l switches are located on the control 
panel, away from food splatters. Top and front of 
control panel are brushed chrome. Door is avail
able in seven finishes—change color scheme by 
changing doors. 

The new Hotpoint Town and Country range can 
save at least $15.00 on every installation. And it 
gives the smart built-in appearance that makes a 
kitchen look expensive and impressive. Get ful l 
specifications and prices from your Hotpoint dis
tributor today! 

T H E I N D U S T R Y ' S M O S T C O M P L E T E L I N E OF B U I L D E R A P P L I A N C E S 

 

6 DROP-IN RANGE MODELS 
in 24" and 30" widths. 

9 BUILT-IN OVEN MODELS 
in 30" and 24" widths. 

6 SURFACE SECTION MODELS 
with remote or integral controls. 

3 DISHWASHER MODELS 
all 24" wide, front loading. 

New low-cost DISPOSALL® 
you can add to economy homes. 

   A Division of General Electric Company 

ELECTRIC RANGES • REFRIGERATORS • AUTOMATIC WASHERS • CLOTHES DRYERS • DISHWASHERS • DISPOSALLS® 
CUSTOMLINE* BUILT-INS • WATER HEATERS • FOOD FREEZERS • AIR CONDITIONERS • ELECTRIC BASEBOARD HEATING 
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the trend is up..-
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... in aluminum siding 
Home builders all over the nation are switching to aluminum sid
ing. The reason: it works better, looks better, goes up faster, pleases 
home buyers because of its low maintenance. New Kaiser Alumi
num House Siding will help you profit from this trend. Available 
in clapboard, V-rustic and board-and-batten, in white and popu
lar colors. See what i t can do for your sales. Write: Kaiser 
Aluminum, Room 665, Kaiser Center, Oakland 12, California. 

KAiSER^ 
ALUMINUM 

Kalset A l u m i n u m presents THE LLOVO BRIDGES SHOW weekly on CBS-TV. 
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LOOK WHAT'S NEW 

"'63 FORD I 
TRUCKS 

NEW 89" BBC LINE 
FOR LONGER BODIES, 
BETTER MANEUVERABILITY! 

Only 89 inches from bumper to back of cab, Ford's new N-Series 
short-BBC conventionals with wide-track front axles and narrow 
fender width provide superior maneuverability, and accommodate 
longer bodies within the short overall length needed for city delivery 
work. Three-point cab mounts and independent mounting of cab, 
sheet metal, and fenders give longer life, easy service accessibility. 

7 6 



New models! New engines! New reliability features 
throughout the most complete line ever offered by FORD 
NEW! Ford conventionals with 

V-6 Diesel power! 

For the f i rst t ime you can get rugged 
Ford convent ional t rucks with low-cost 
Diesel power! Ford " F " and " T " Series 
t rucks with up to 65,000- lb . GCWs now 
of fer a new compact Cummins V-6 Diesel. 
This 200-hp Cummins is up to 1.000 
pounds l ighter than other Diesels, can 
add 50,000 ton-mi les a year to a highway 
t ractor 's earning abi l i ty. Ford gas engines 
up to 534 cubic inches are also available! 

NEW! Transistorized ign i t ion-
ends 3 out of 4 
ignition tune-ups! 

New electronic break-
t h r o u g h , P e r m a -
Tuned igni t ion! Tran
sistors relieve points 
of heavy cur rent , keep 
plug voltage high at 
all speeds. Points and 
plugs last longer; high speed pe r fo rm
ance is better; no d is t r ibutor condenser 
to fai l . Available on all Super Duty V-8's. 

NEW! Broad choice 
of tandem models! 

V J 

For 1963, Ford 
of fers you tan
dems in every 
t y p e of t r u c k : 
c o n v e n t i o n a l , 
l o - t i l t . h i - t i l t , 
new " N " line with Diesel or gas power! You 
have a choice of three d i f fe rent types of 
weight-saving suspensions, plus severe-
service units for GVWs up to 75,0001b. ! 

NEW! City-size Ford Diesel for 
tilts and new 89-in. l ine! 

Ford's 330-cu . in . six-
cyl inder Diesel gives 
improved economy in 
city del ivery work. You 
can expec tabou t tw ice 
the miles per gal lon in 
a typical ci ty peddle 
operat ion . . . even more in high-idle and 
part - throt t le service. Available in Ford 
87" BBC t i l ts and 89 " BBC convent ionals. 

NEW! Low gear synchronized 
for easier downshifting! 

Available only f r om Ford! Standard 3-
speed t ransmiss ions in '63 Ford Econo-
l ines, F-lOO and F-250 t rucks are now 
synchronized in low gear as well as sec
ond and high. Because f irst gear is syn
chron ized, you can downshi f t to low while 
the t ruck is in mot ion wi thout gear c lash. 
Helps mainta in m o m e n t u m , cuts chance 
of stal l ing in heavy going. Reduced stress 
on gears means longer l ife, too. 

NEW! Over 30 major 
reliability advances! 

Extra protect ion f r o m " s m a l l " t roubles 
that can tie up a t ruck: New double-
s h e a t h e d s p e e d o m e t e r c a b l e s ! New 
long-life electr ic bulbs! New weather-
sealed wir ing connect ions! Extra dura
b i l i t y in b ig c o m p o n e n t s : New rus t -
r e s i s t a n t c a b s ! New s t r o n g e r a x l e s , 
f rames , brakes. All designed to give you 
longer last ing, more trouble-free t rucks— 
at your Ford Dealer 's now! 

NEW! FRESH-STYLED P I C K U P S - B U I L T LIKE THE BIG TRUCKS! 
In axles, springs, frame, '63 Ford pickups give you the same kind of durable design as 
big trucks. And you'll find new styling inside and out, and a new feel at the whee l -
new easier steering, new lighter pedal action, new smoother shifting, new comfort! 

FORD TRUCKS I For 
O u t s t a n d i n g 
R e l i a b i l i t y & 
D u r a b i l i t y 
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L I S T E N ! 
Today, there is a new sound in the world. The sound of a new way of living. Sound that fills the 
home with an atmosphere of beauty and romance . . . of safety and ease. Two new Emerson-
Rittenhouse Intercom-Sound Systems. Each one truly the world's finest in its price class. Here 
is the "Crowning Touch" that makes the difference between fine and finest in any home. What 
else could add so much that costs so little? 

 
  

n e w c u s t o m - l i n e 

a l l - t rans is to r , high fi
del i ty s y s t e m . M a n y 
new features make th is 
the f inest , mos t con
venient bui l t - in inter
c o m - r a d i o - r e c o r d e d 
music system in the 
wor ld . Plug-in cables 
f o r easiest ins ta l la t ion , 
too . 

n e w s t a n d a r d 

a i l - t r a n s i s t o r s y s t e m 
(at tube system price!) 
F a r s u p e r i o r t o a n y 
o t h e r p o p u l a r p r i c e d 
system . . more reli
able, easier to operate 
and ins ta l l , f iner per
fo rmance. 

GET YOUR NEW FULL-COLOR 
SOUND SYSTEMS CATALOG NOW! 
Call your nearest Emerson-Ritten-
house Distributor . . . he's listed on 
the next page. Even better—stop 
in! See and hear 'The Sound that 
Sells" 

E M E R S O N E L E C T R I C 

BUILDER 
PRODUCTS 

GROUP 
EMERSaN CLECrRtC 

EMERSON PRYNE 
EMERSON IMPERIAL 

EMERSON RITTENHOUSt 

DEPT. HH-10, 8100 FLORISSANT AVE. • ST . LOUIS 36. MO. 

 



For your F R E E 

SOUND 
SYSTEMS 
CATALOG • • • • • 

call or visit any of these 

E M E R S O N - R I T T E N H O U S E D ISTRIBUTORS 
A L A B A M A 

T u s c a l o o s a - T u s c a l o o s a E lec t r ic 

A R I Z O N A 
Phoenix Capital Electr ic 
Tucson Beacon Lighting 

A R K A N S A S 
North Little R o c k - A r k a n s a s Ltg. & Sup. , Inc, 

C A L I F O R N I A 
E n c i n o - W e s t e r n Sound 
Fresno P. A. L. Distributors, Inc. 
La Mesa—"The Handyman" 
Modesto -Lavenson and Savasta, Inc. 
Mountain View—Lavenson and Savasta , Inc. 
S a c r a m e n t o - C a p i t a l Wholesale E l e c t r i c Co. 
San F ranc lsco -Ma l tby Electr ic Supply 
S a n g e r - C a l h o Electr ical Distributors 
T u l a r e - A n c h o r Distributing Company 
V I s a l l a - Medallion Supply Company, Inc. 
Yuba C I t y - L M. Electr ic Company 

C O L O R A D O 
Denver American Electr ic 

C O N N E C T I C U T 
Ansonia-Val ley Electr ical Supply Company 
Br idgepor t -The Olschan Electr ic Supply Co. 
B r i s t o l - B r i s t o l E lectr ic Supply Company 
Hart ford-American E lec t r ic Supply Company 
Mer iden-Act ion Systems Company 
New London-Quickserv lce E l ec . Supply, Inc. 
North Haven-L ight , Inc. 
Norwick - Eastern Electr ic Wholesale Supply 
South Norwalk Post Road E l ec . Supply Co. 
West Haven Builders Whise. Specialty Co. 

F L O R I D A 
Del Ray B e a c h - A t l a s E lec t r ic Suppl ies, Inc. 
Ft. Lauderda le -At las Electr ic Suppl ies, Inc. 
Ft. Pierce The Highl i tw 
Hia leah-Cynamon Bros. & Sons, Inc. 
Miami Spectrum Enterpr ises , Inc. 
T a m p a - T a m p a Wholesale E lec t r i c , Inc. 

G E O R G I A 
D e c a t u r - B & W Elec t r ic Supply Company 

I D A H O 
Boise -Af ton-Lemp Electr ic Company 

I L L I N O I S 
Champa ign -York Radio and Televis ion 
Chicago Heights -Helse l -Jepperson E l e c , Inc. 
Oecatur—York Radio and Televis ion 
E l g i n - E l g i n Wiring and Fixture Company 
P e o r l a - H u b Electr ic Supply, Inc. 
Spr ingf ie ld -York Radio and Televis ion 

K A N S A S 
Wich i ta -Amer ican Electr ic Company 

K E N T U C K Y 
Owensboro-Abrams E lec t r ic Supply Co. 

L O U I S I A N A 
M e t a i r l e - l n g a l l s , Inc. 
New Or leans-Modern Appl. & Supply Co. 

M A R Y L A N D 
Balt imore—Excel lo Public Service Corp. 
Hagerstown-Tr i -Sta te E lec t r ic Supply Co. 
Rockvil le Columbia Lighting Company 
Silver S p r i n g - S p r i n g Electr ica l Supply Co. 

M A S S A C H U S E T T S 
B r o c k t o n - B a y n e s Electr ic Supply Company 
Lawrence-Mid -C i ty Supply, Inc. 
Waltham Massachusetts Hrdw. and Supply 
Watertown—Watertown Electr ic Supply Co. 

M I C H I G A N 
D e t r o i t - C e n t e r E lec t r ic Supply Company 
D e t r o i t - P r o g r e s s Electr ic Supply Company 
Flint Advance Electr ic Supply Company 
Kalamazoo—Edison Lighting Company 
Muskegon-F i tzpat r ick Electr ic Supply 
Muskegon- Independent E lectr ic Company 
Port Huron—Beard Campbell E lectr ic 

M I N N E S O T A 
Mankato- S. M. Supply Company 
Minneapolis Northland E lec t r ic Supply Co. 
St. P a u l - M u s k a Lighting 

M I S S I S S I P P I 
Jackson Stuart C. Irby Company 

M I S S O U R I 
Kansas C i t y - G l a s c o E lec t r ic Company 
Kansas C i^—Graybar E lec t r ic Company 
K a n s r s Ci ty—Kansas City E lec . Supply Co. 
KansMS C i t y - L i g h t h o u s e 
Kansas C i t y - M i s s o u r i Valley Electr ic 
Kennett Riggs Supply Company 
St, J o s e p h - A m e r i c a n E lec t r ic Company 
St. Louis - M . K. Clark Company 
St. Louis - K i n g Sound Company 
St. Louis—Vogue Lighting, Inc. 
St. L o u i s - W e s t e r n Extralite Corporation 

N E B R A S K A 
O m a h a - D i c k ' s E lectr ic Supply Company 
Omaha-Henry W. Miller E lec t r ic Company 

N E V A D A 
R e n o - W e d c o , Inc. 

N E W J E R S E Y 
Atlantic C i t y - F r a n k l i n E lec t r ic Company 
Bloomf ie ld-Bloomf ie ld Electr ica l Supply Co. 
Garwood-Cranwood Elect r ica l Supply 
O a k h u r s t - O c e a n E lect r ica l Supply 
P la in f ie ld -Un i ted Wholesale BIdg. Sup. Co. 
Sommerv i l l e -Sommerv i l l e E lec t r ic Supply 
Union C i t y - S w i f t E lec t r ic Supply Co. , Inc.' 

N E W Y O R K 
Brooklyn-Manor E lec t r ic Supply Corp. 
B r o o k l y n - S u n Lighting Distributors, Inc . 
Buffalo—Wehle E lec t r ic Company 
Hemstead, L . l . - P r e m i e r E lec t r ic Fixtures 

& Supply Company 
Jamaica , L . I . - S u n s e t of Queens, Inc. 
Mount V e r n o n - P . G. Supply Company 
N a n u e t - S w i f t E lectr ic Supply Co. , Inc . 
New Y o r k - R o s e t t a Electr ic Co. , Inc. 
R o c h e s t e r - R e q u a E lect r ica l Supply Co. 
R o c h e s t e r - S t a n d a r d E lec t r ic Sales 
Rochester Wehle Electr ic Company, Inc. 
Rockvil le Centre, L l . - L , l , E lec . Dist. Co . 
St. James, L. I . - A - C E lect r ica l Supply 

N O R T H C A R O L I N A 
Char lo t te - Independent E lectr ic Supply Co. 
H ickory -Cent ra l E lec t r ic Supply Co. , Inc. 

N O R T H D A K O T A 

Fargo-Wol te r Electronic Company 

O H I O 
A k r o n - S a c k s E lect r ica l Supply Company 
C l e v e l a n d - T h e Elliott E lec t r ic Company 
C leve land-L igh t ing Originals 
Cleveland—Midland Electr ic Company 
Oayton-Krug Electr ic Supply Company 
M a n s f l e l d - T h e Hartman-Spreng Company 
North Olmstead Mitchell E lec . Supply Co. 
T o l e d o - G r o s s E lec t r ic Company 
Wi l loughby-Mars Electr ic Supply Company 

O K L A H O M A 
Oklahoma C i t y - C r o w n Royal Distributors 
Tulsa Clark E lect r ica l Supply Company 

O R E G O N 
Por t l and -P la t t E lectr ic Supply, Inc . 

P E N N S Y L V A N I A 
But le r -Warehouse E lec t r ic Supply, Inc. 
Harr isburg-Harr isburg E lec . Suppl ies Co. 
Ph i lade lph ia -Penn Electr ic Supply Company 
P i t tsburgh-Brown and Green Supply Co. 
P i t tsburgh-Carde l lo E lec t r ic Supply Co. 

R H O D E I S L A N D 
Prov idence -Crown Supply Company, Inc. 

S O U T H D A K O T A 
Sioux Fal ls Warren Radio Supply 

T E N N E S S E E 
K ingspor t -Wholesa le E lec t r i c , Inc. 
Knoxv i l l e -The Keener Company 
M e m p h i s - B e l v e d e r e Lighting Company 
Nashvil le Tafel E lectr ic & Supply Company 

T E X A S 
Houston-L ight ing Supply Company, Inc. 
Houston-Owen Electr ic Supply 
San Antonio-Morgan's Home Specia l t ies 

U T A H 
Salt Lake C i t y - C i t y E lec t r ic Supply 

V E R M O N T 
Bur l ington-Vermont Hardware Company 

V I R G I N I A 
A lexandr ia -Cap i ta l Lighting and Supply Co. 
A r l i n g t o n - J . M. Catalano Company, Inc. 
Newport N e w s - U n i t e d E lec t r ic Supply Corp. 
Norfolk-W. M. Raey & Company, Inc. 
R ichmond-West inghouse Electr ic Supply Co. 
Roanoke Wil l iams Supply 

W A S H I N G T O N 
Lynwood—Auburn Lumber Company 
R e d m o n d - E a s t s i d e Bui lders Supply 
Sea t t l e - Modern Heating & Supply Co. 

W E S T V I R G I N I A 
Wheel ing—Electr ical Contractors Supply Co. 

W I S C O N S I N 
M i lwaukee -E lec t r i -Cra f t Lighting, Inc. 
M i l w a u k e e - H e i n E l e c t r i c Supply Company 

I N C A N A D A : General Sound & Theatre Equipment, Ltd. , T o r o n t o / 

Insulating for^ 
electric heat 
777 / 5 new Borg- Warner service 
can give you major 
savings... 

• PROFESSIONAL INSULATION 
COUNSEL AND INSTALLATION 

Qualified technical c o u n s e l . . . 
the know-how and willingness 
to provide reliable counsel on 
the technical aspects of insu
lation ("R" values, etc.). 

Comprehensive packaged bids 
. . . the ability to provide a 
really complete estimate, in
cluding more than one type of 
insulation, where indicated. 

U n b i a s e d r e c o m m e n d a t i o n s 
. . . the integrity to do a thor
ough job of problem analysis, 
then suggest the best type or 
types of insulation for your 
specific needs. 

Certified installation service 
. . . the professional compe
tence to assure an on-schedule, 
fully-approved job of applica
tion in every homebu i ld ing 
installation. 

T o properly in.sulate fo r electric heat, technical know-
how is a must. The rifilit insulation specification can 
not only assure economical operation, but reduce initial 
costs in the bargain! (Example: ALFOL Type 4 in your 
crawl spaces provides the remarkable "R" value o f 
2 3 . 4 * . . . yet it actually costs less installed than any 
other material you cim use!) 

Qualified technical coun.sel is just one o f the "plus" 
services available to you through Borg-Warner's com
prehensive A. C. T . program. A t no extra cost, your 
A l f o l Consulting Technician is geared to offer you total 
insulation service . . . f rom accurate need-analysis right 
through to warranted application. Why not find out 
now about this new kind o f professional insulating 
service. 

S E N D T O D A Y for our new technical data folder: 
Insulating for Electric Heat. Also, our new brochure 
outlining the important builder-benefits of the Borg-
Warner A. C. T. program. There's no cost or obligation. 
'•Iii.ittillcd; tJcsii^ii tcmiicralurc: 0°, 

 

 

 

R E F L E C T A L C O R P O R A T I O N 
A Subsidiary of Borg-Warner Corporation 
200 S. Michigan Ave., Chicago 4, Illinois 
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WATER... 
growing scarcity, 
growing problem 
for builders 
I t takes know-how, financing and a thorough 
knowledge of land to develop an area. 

Plus an adequate water supply system for 
many years to come. 

As water serviced land grows scarce, many 
builders are making sure that their housing 
developments will be free of water problems— 
by installing cast iron pipe, "the 100-year 
pipe." Cast iron pipe rarely requires attention 
. . . delivers a full, free flow of water, genera
tion after generation. 

Cast Iron Pipe Research Association, 
Thos. F. Wolfe, Managing Director, 
3440 Prudential Plaza, Chicago 1, Illinois 

0 C A S T I R O N P I P E 
THE MARK OF PIPE THAT LASTS OVER 100 Y E A R S 

 

HELPFUL BOOK FOR LAND DEVELOPERS-

F R E E ! 
This popular 32-page book reprints 11 specially 
selected articles from leading magazines—report
ing on many subjects of land acquisition and de
velopment. Benefit from the experience of the 
special ists in this field. Send coupon for your 
free copy, today. 

C A S T I R O N 
= B T H A T L< 

CAST IRON PIPE RESEARCH ASSOCIATION 
Thos. F. Wolfe, Managing Director 
3440-H Prudential Plaza 
Chicago 1, Illinois 

Please send copy of your booklet, " T r a c t Deve lopment . " 

1 0 0 V E A H S 
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I N S T A L L H A R D W O O D 
P A N E L I N G A T D R Y -
W A L L C O S T S ! 
No taping...no sanding...no painting. 4 'x8 ' f in ished 

panels go up quickly, easily. A typical plasterboard installation, finished, costs approximately 24(; sq. 

ft., of which 17^ is taping, finishing and painting. G-P mahogany paneling, retailing at 16c , can be in

stalled at a cost of only 7V2C sq. ft., or a total cost of approximately 2A-(;. sq. ft. . . . and its easy installa

tion reduces " torn-up" time on the job—an important sales feature. 

F a c t o r y finish r e s i s t s s ta ins and wear. Atough 

resin coating provides practicality along with the obvious beauty of G-P mahogany paneling. 

National advert i s ing is c r e a t i n g demand. 
This product is featured with a full-page, full-color advertisement in the October 13 issue of Saturday 

Evening Post and also in the October issue of Popular Science. 

G E O R G I A - P A C I F I C 
plywoods • p a p e r & c o n t a i n e r s • l u m b e r • hardboard • f lake board • c h e m i c a l s • m i n e r a l s 
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Georg ia -Pac i f i c 
f a c t o r y - f i n i s h e d 

Philippine mahogany 
16^ s q . f t . r e t a i l ! 

s e n d n o w f o r f u l l d e t a i l s 
Georgia-Pacific. Dept. HH1062. Equitable BIdg., Portland 4, Ore. 

Send nearest G-P dealer's name and fu l l detai ls on 
G-P Phil ippine Mahogany. 

I am: (check one) [J New Home Builder, 
^ Remodeling Contractor 

Name. 

Address. 

City. .County. .State. 
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I T I S D I F F I C U L T . . . F R E Q U E N T L Y I M P O S S I B L E , T O P U L L A C H E C K T H R O U G H A C L O S E D A N D E R S E N W I N D O W . 

"ANDERSEN WINDOWS CUT 
Mel and Dan Wright, Builders of Arlington Park, Huntington, West Virginia 

"All our Arlington Park homes are elec
trically heated," says Mel Wright, "so 
we have to use windows that are really 
weathertight. 

"Andersen Windows are the answer for 
us. Owners of many of our completely 
electric homes pay only $35 a month for 
electrical service—this includes heating, 
cooling and all their electrical appliances." 

A G O O D S E L L I N G P O I N T 

Homeowners are able to save substan
tially on their heating and coohng bills 
because Andersen Windows are at least 
4 times as weathertight as indu.stry stand
ards. Are built to cut costlv heat loss 21% . 

A N D E R S E N O F F E R S A C O M P L E T E L I N E 

Seven different types of Andersen Win
dows offer maximum flexibiUty for your 
new home plans. They open and close 
easily to lock out dust and drafts. All 
units are double-sealed, with weather-
stripping and a snug contact between 
sash and frame. And they're specially 
treated for permanent pi-otection against 
termites and decay. 

G E T T H E C O M P L E T E S T O R Y T O D A Y 
Your lumber or millwork dealer can give 
you the complete story on Andersen Win
dows. Call him now and ask for all the 
details. Or, send the coupon to the 
Andersen Corporation. Bayport. Minn. 



   
     

    
      

      
      

A N D E R S E N P R E C I S I O N C O N S T R U C T I O N M A K E S T H I S T Y P E O F D R A M A T I C D E M O N S T R A T I O N P O S S I B L E ! 

HEAT LOSS 2 1 % IN OUR HOMES." 
M E L W R I G H T i s c u r r e n t l y b u i l d i n g 1 8 0 h o m e s i n h i s 
A r l i n g t o n P a r k d e v e l o p m e n t , H u n t i n g t o n , W e s t V i r g i n i a . 
H o m e s r a n g e i n p r i c e f r o m $ 2 2 , 9 5 0 to $ 5 7 , 0 0 0 . A n d e r s e n 
W i n d o w s . . . e q u i p p e d w i t h W e l d e d I n s u l a t i n g G l a s s . . . 
a r e u s e d i n a l l o f t h e s e h o m e s . 

I IK • 0 2 

Y E S ! I would l ike all the facts on Andersen Windows 

N A M E 

F I R M . 

Y O U R P O S I T I O N . 

F I R M A D D R E S S . 

C I T Y . J O N E S T A T E . 

Andersen W^ndowalls 
• • TRADtMARK Of ANOtRStrt CORPORATION 

A N D E R S E N CORPORATION • BAYPORT. MINNESOTA 



Letters 

Economics . . . apartments . . . psychiatry . . . fire . . . values 

Economics of urban renewal 

H & H : 

E v e r y s ing le m e m b e r o f eve ry s ing le r e 

d e v e l o p m e n t agency s h o u l d have a c o p \ o f 

y o u r e x c e l l e n t a r t i c l e . 'MiL' b u i l d u p i n c l e a r e d 

l a n d " ( N e w s . . A u g . ) . 

U n t i l m o s t r e d e v e l o p m e n t agencies r e c o g 

n i ze t h a t u r b a n r e n e w a l is m o r e p h y s i c a l 

a n d e c o n o m i c t h a n s o c i a l , m o r e a n d m o r e 

l a n d w i l l be t a k e n o f f the tax r o l l s , a n d the 

r e a l v a l u e o f r e d e v e l o p m e n t m a y b e c o m e 

p e r m a n e n t l y los t . 

L E O N R I M O V , a rchi tect , c i t y p lanner 
K i n i o v & Associates 
Berke ley . C a l i f . 

Which comes f irst? 

H & H : 

Y o u r e d i t o r i a l o n " W h a t w i l l t oday ' s a p a r t 

m e n t b o o m d o t o c h a n g e t o m o r r o w ' s houses?" 

( A u g . ) seems t o be cen t e red a r o u n d t h e 

m e c h a n i c a l e q u i p m e n t . I d o u b t that a p a r t -

m - ' P i houses w i l l i n f l u e n c e s i n g l e - f a m i l y houses 

i n the a rea o f m e c h a n i c a l o r e l e c t r i c a l dev ices . 

I n f a c t , it is jus t the o t h e r w a y a r o u n d : T h e 

s i n g l e - f a m i l y house does m o r e to i n l l u e n c c the 

des ign o f a p a r t m e n t s t h a n v isa-versa . T h i s has 

been b o r n e o u t i n severa l i n s t a n c e s —e s p e c i a l l y 

i n e q u i p m e n t . T h e w a l l o v e n and c o i m t e r t o p 

range s t a r t ed i n the h o m e a n d t h e n w e n t i n t o 

the a p a r t m e n t : space f o r t e l e v i s i o n is n o w 

b e i n g i n c o r p o r a t e d i n t o l a rge a p a r t m e n t f o y e r s 

w h i c h d o u b l e , i n m a n y cases, as f a m i l y r o o m s 

— a g a i n a n o u t g r o w t h o f the s i n g l e - f a m i l y 

house . 
•SAMur.i. P A U L , archi tect 
N e w Y o r k C i t y . 

H & H : 

Y o u r e d i t o r i a l " W h a t w i l l t oday ' s a p a r t m e n t 

b o o m d o t o c h a n g e t o m o r r o w ' s houses?" is 

a c r a c k e r j a c k ! 
J O S E P H A . G R A Z I E R , president 
A m e r i c a n - S t a n d a r d Products 
N e w Y o r k C i t y . 

Help! 

H c V H : 

B u i l d e r s i n St. L o u i s a re f a c e d w i t h 

a v e r y ser ious p r o b l e m o f l and shor t age . T h e 

c o u n t y g o v e r n m e n t has p r o p o s e d a c o i m i y 

l and-use p l a n t o be f o l l o w e d , o f course , by 

a new z o n i n g o r d i n a n c e . T h e H o m e B u i l d e r s ' 

Assn . a n d o u r f r i e n d s i n the i n d u s t r y are 

s e e k i n g ways nov, t o b r i n g t o t h e c o m m u n i t y ' s 

a t t e n t i o n the s h o r t c o m i n g s o f the p l a n , bu t 

m o r e p a r t i c u l a r l y we need t o h a v e 10 .000 

;icrcs o f l a n d r e z o n e d n o w f o r use w h i l e the 

ba t t les o n the p l a n and n e w z o n i n g o r d i n a n c e s 

are g o i n g o n . l \ ) r th is r eason , w e p ropose 

t o o r g a n i z e t h e e n t i r e b u i l d i n g i n d u s t r y a n d 

b r i n g t o the p r o p e r p e o p l e the i n f o r n i a i i o n 

that w o u l d cause the c o u n c i l t o f a v o r i m m e 

d i a t e l y r e z o n i n g lO.OUO acres. 

W e w o u l d be v e r y pleased t o f i n d e x a m p l e s 

o f e f f e c t i v e w o r k i n o t h e r m e t r o p o l i t a n areas 

in a c c o m p l i s h i n g an i n d u s i r v u ide l eg i s l a t ive 

p r o g r a m a i m e d at such a g o a l . 

K o i i i K r .1. f ^ r . S i M H K , exccul ivc d i r ec io r 
H o m e Bui lders ' Assn. o f greater St Lou i s 

• Any helpful ideas for St Louis?—Ed. 

Psycho-prophylact ic home 

H & H : 

M o d e r n p s y c h i a t r i c k n o w l e d g e a n d u n d e r 

s t a n d i n g can be a p p l i e d to h o m e design so 

a.s t o a v o i d a c c i d e n t a l p s y c h o - t r a i m i a t i c ex

per iences a n d h a m p e r the exp res s ion o f u n 

c o n s c i o u s p a r e n t a l h a t r e d w h i c h occur s i n t h e 

b e d r o o m a n d the b a t h r o o m . 

Cliildfcns Parenis' 
Btiiroom 

COMMON FAMILY ARIAS 
Liv>ngroom 
Diningiooni 
Kitchen 
LibMfy or Sluif/ 

^ Herrealion Room 

K e y p o i n t s i n the d e s i g n o f the p s y c h o -

p r o p h y l a c t r i c h o m e : 1) c o m m o n f a m i l y arc is 

are r e a d i l y accessible t o b o t h paren ts a n d 

c h i l d r e n . 2 ) o t h e r areas a re s p e c i f i c a l l y f o r 

e i t h e r pa ren t s o r c h i l d r e n , a n d this v i t a l d i s 

t i n c t i o n is i m p l i e d by the a r c h i t e c t u r a l des ign , 

i .e. , s e p a r a t i o n b y w a l l s , d i s tance , a n d / o r levels 

(see d i a g r a m ) . 

N . B A L F O U R S I O N I M , M . D . . P h . D . 

Denver . 

• Mil-Ill not Jamily control of the use of the 

spaces, rather than architectural control of the 

design of spaces, better accomplish the same 

pin-pose?—Ed. 

Fire or false alarm 

H & H : 

A c c o r d i n g t o y o u r a r t i c l e " 5 9 research- tes ted 

ideas" ( J u l y ) . M a r y l a n d B u i l d e r E d B e n n e t t 

r e p o r t s t h a t " ceda r sh ing les . . . a re n o w 

a p p r o v e d b y f i r e u n d e r w r i t e r s i n M a r y l a n d 

a n d 23 o t h e r states." 

T h i s is no t a c o m p l e t e l y accu ra t e s t a t emen t 

o f the p o s i t i o n o f the i n s u r a n c e business. W h i l e 

i n these stales m o s t fire i n s u r a n c e c o m p a n i e s 

n o l o n g e r c h a r g e a d d i t i o n a l p r e m i u m s f o r 

houses w i t h w o o d e n s h i n g l e d r o o f s , the i n 

d u s t r y does not d e e m such r o o f s s a t i s f a c t o r y 

f r o m the s t a n d p o i n t o f fire s a f e t y . 

J. C A R R O I 1. B A T K M A N . general manager 
Insurance I n f o r m a t i o n Ins t i tu te 
N e w Y o r k C i t y . 

H & H : 

Y o u n o t e i l 2A stales have e l i m i n a t e d the 

fire i n s u r a n c e d i lTe rcn t i ; d s . T h e n u m b e r n o w 

has g r o w n t o 27 . A n d the latest s tate t o w i p e 

o u t w o o d - r o o f d i f f e r e n t i a l s . O k l a h o m a , is the 

highest pe r c a p i t a user o f w o o d shingles a n d 

shakes i n the n a t i o n . 

W e are hea r t ened t h a t a l l f o u r n a t i o n : d 

m o d e l b u i l d i n g codes r e c o g n i z e w o o d shingles 

as r o o f i n g m a t e r i a l , a n d th i s inc ludes the 

code p r o m u l g a t e d by t h e N a t i o n a l B o a r d o f 

F i r e U n d e r w r i t e r s ( a p p e n d i x L ) . 

V I R G I L G . P E T E R S O N , secretary manager 
Red Cel lar Shingle Bureau 
Seattle. 

Pr ize apartments 

H & H : 

Y o u r p r e s e n t a t i o n o f " T h i r t e e n A I A a w a r d -

w i n n i n g a p a r t m e n t s " ( J u l y ) is c o m m e n i i a b l c 

f o r i ts r e f r e s h i n g i n s p i r a t i o n . T h e p h o t o s , 

p l a n s , a n d e d i t o r i a l c o m m e n t he lped us v isua

l i z e A m e r i c a n a p a r t m e n t s "as t h e y o u g h t to 

b e . " \N e a n t i c i p a t e h o l d i n g a c o n f e r e n c e o n 

b e t t e r h o m e a n d a p a r t m e n t des ign in Santa 

C l a r a C o u n t y a n d y o u r J u l y issue w i l l be 

m o s t h e l p f u l i n a r g u i n g the case f o r g rea t e r 

e x c e l l e n c e in h o u s i n g des ign . 

J A M L . S F . S I I V . \ ( , ( , I , assistant planner 
Santa C la ra C o u n t y P l a n n i n g D e p a r t m e n t 
San Jose. Ca l i f . 

House books 

H & H : 

T h i s year m a r k s a decade o f s u b s c r i p t i o n s 

t o H o i ' s L & H o M i - w h i c h I h ave f o u n d v e r y 

i n t e r e s t i n g a l l the years . G r o u p s o f house plans 

w e r e p u b l i s h e d i n past years , a n d 1 w o n d e r 

i f t h e y h a v e been r e p r i n t e d i n b o o k l e t f o r m . 

Such b o o k s w o u l d be v a l u a b l e f o r r e a d y 

re f e r e nee. 

F .DWARO J. K u N T Z . archi tect 
Wcehawken . N . J . 

• In nddilior to its rcfiiilar monthly prcKcnln-

lion of house designs, i l & l l usually dcvnics 

one issue a year—like this issue—entirely to 

house designs. No hooks reprinting this ma

terial have been published, hut such a project 

will he considered if a siilTicient number of 

readers express inleres' in it.—Ed. 

Pr ices vs. values 

H & H : 

I r e a d w i t h grea t interest the e d i t o r i a l i n 

y o u r June issue. I was p a r t i c u l a r l y in t e res t ed 

i n M i l e s L . C o l e a n ' s q u o t a t i o n o n the o v e r -

a h u n d a n c e o f l o w - p r i c e d hou.ses. I t h a d been 

m y i m p r e s s i o n tha t one o f the d i f f i c u l t i e s o f 

the h o u s i n g i n d u s t r y is tha t pr ices o f 

r e s i d e n t i a l h o u s i n g un i t s have been r i s i n g c i m -

s t a n l l y a n d t h a t a s izab le s e c t i o n o f the p o p u 

l a t i o n is b e i n g p r i c e d o u t o f the m a r k e t . .As 

a b u i l d i n g m a t e r i a l s i n v e s t m e n t a n a l v s t . I have 

seen seve ra l s tudies w h i c h c o n c h a l e that the 
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Built-for-sale houses 
House ^ome 
O C T O B E R • 1 9 6 2 

This issue is about houses—60 of them—all designed to sell in the high
ly competitive atmosphere of a buyers' market. They include many of 
the best houses on the market—and, for purposes of comparison, some 
which are not. The best were judged so by several standards: 1) The 
professional standards of a jury of architects to whom design is of pri
mary concern, 2) the practical standards of builders to whom design 
is a major part of their merchandise, and 3) the popular standards of 
the homebuying public which backs its design preference with hard cash. 
In part 

beginning on page 92, are the American Institute of 
Architects' merchant-built award winners. In these houses, architects 
and builders have collaborated in the development of superior archi
tectural solutions to the problem of the built-for-sale house. In the pro
cess they have also developed new ways to handle structure in wood, 
steel, and concrete; new ways to site houses on difficult lots; and new 
ways to make family living easier, more private, and more fun. In 
part 

by way of contrast, there are some startling examples 
of house designs that are nobody's award winners (p. 114). They are pre
sented mainly because their esthetic shortcomings have something impor
tant to say about the fundamental quality of simplicity in exterior archi
tecture. Part 

reports and discusses the design trends that ar
chitects, builders, and marketing specialists see emerging from the in
dustry's efforts to attract today's buyer (p. 118}—a buyer who usually 
can pick and choose, or forget about a house if it isn't more desirable 
than the one he's now living in. Part 

presents some of the 
best sellers of 1962 by leading merchant builders in all parts of the 
country (p. 122). Particularly significant are their floor plans, each of 
which demonstrates a different and often a fresh approach to room ar
rangement. Finally, part 

is a portfolio of renderings of the 
new houses (p. 132) that leading builders are preparing right now for 
the 196.3 market—a graphic picture of how these builders and their 
architects assess tomorrow's consumer preference in their areas. 
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B U I L T - F O R - S A L E HOUSES PART 

AIA award winners 
The built-for-sale houses shown here and on the 
next 20 pages were chosen—by a prominent jury''= of 
architects and other housing experts—as the best of 
131 entries in the seventh annual Homes for Better 
Living Program, sponsored jointly by a i a , H o u s e & 

HoMi:, and L i f e . 

They are very good houses because their designs 
offer fresh solutions to common problems that archi
tects and builders alike must solve—problems of 
building on difficult sites, problems of avoiding mo
notony, problems of holding down costs. 

And they are very good houses because they do 
much more than offer solutions to current problems: 
They explore new ideas that, in one degree or an
other, contribute to the continuing development of 
residential architecture. They explore new ways to 
use available materials in forms and shapes that are 
pleasing and practical. They explore new ways to 
use space in and around a house for more pleasant 
living. They are contemporary without being cold, 
they are all eminently livable, and they make the 
basic point that most good designs are simple designs. 

" T h e j u r y : C h a i i m a n James T . Lenc l i i im , head o f D c p a r l m c n t o f A r c h i t e c 
ture , Univers i ty o f F lo r i da : Arch i t ec t s G i lbe r t H . C o d d i n g t o n , Francis D . 
Le lhb r idge . and Dah len K . Ri tchey; R icha rd J. Canavan , assistant comin is -
su) i iL- i l o r technical standards, i HA : Perry W i l l i t s , vice president and secretary, 
N A i i i r . Roher i W . Chasleney Jr., h&h. One other bu ih - fo r - sa le house, chosen 
f o r the top ( H o n o r ) award , was s h o w n last m o n t h i n H&H. 

O n the si reel side. I he eye is d r a w n to the inv i t 
ing entry court by the s t rong h o r i / o n i a l lines ol 
the r o o f and gable end, and by the wide b r i c k 
en t ry w a l k . House is 6 . ' i ' wide, o n an S.S'xIZO' lot . 

Photos: Moynard Parker 

A t rear o f house, the master b e d r o o m ( f o r e 
g r o u n d ) shares view w i t h l i v i n g r o o m ( l e f t r e a r ) . 
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A sense of shelter and a sense of space are combined in this design 

Hntrancc gal lery opens o(T ihe c o u r l . has pat-
UTiu ' i l i>;ik pai i i i i iM l loor and l i i gh beamed ce i l ing . 

I n l i v i n g r o o m , the h igh cei i int ; is set oti ' by nar
row ledge a round per in ie ler (see also above ) . 

T h e sense o f s h e l t e r h e g i n s a t t h e s t r e e t 

e l e v a t i o n — w i t h i t s s t r o n g s h e l t e r i n g r o o f 

a n d i t s e n t r y c o u r t e n c l o s e d h y t h e w i n g s 

o l t h e h o u s e . 

T h e sense o l s p a c e h e g i n s ;it t h e e n t r y — 

t o r t h e c o u r t o p e n s t o a h r o a d g a l l e r y , a n d 

t h e g a l l e r \ ' i n t u r n o p e n s t o a n 1 8 ' x 2 2 ' 

l i v i n g r i x ^ m a n d . t h r o u g h a n e x p a n s e o f 

szhiss. t o t h e l a n d s c a p e d r e a r \ ; i r d a n d a 

v i e w o f t h e sea. 

I n s i i l e a n d o u t . t h e h o u s e is c h a r a c t e r 

i z e d h y a c l e a n - l i n e d s i m p l i c i t ) o l d e s i g n . 

T h e f a c a d e , f o r e x a m p l e , is h a l a n c e d a n d 

h a n d l e d i n h i g p a n e l s o f p a i n t e d p l a s i c r o r 

a l l - g l a s s w a l l s . T h e r o o f s t r u c t u r e is e x -

p r c s s e i l as a m a j o r d e s i g n e l e m e n t t h r o u g h 

o u t t h e h o u s e — a n d e s p e c i a l l y i n t h e h i g h -

c e i l i n g e d l i v i n g r o o m , w h e r e I h e d a r k -

s i a i n c d r o o f r a f t e r s c a r r y t h e e y e t h r o u g h 

t h e g l a s s w a l l t o t h e v i e w ( see p h o t o l e f t ) . 

W h i l e t h e h o u s e h a s w a r m t h , t h e w a r m t h 

is i n t h e m a t e r i a l s a n d t h e w a y t h e y a r e 

u s e d — n o t i n f r i l l s o r t r i c k s . T h e l a n d 

s c a p i n g is s i m p l e h u t e t T e c t i v e . 

T h i s is o n e o f t h r e e h a s i c d e s i g n s — e a c h 

w i t h a l t e r n a t e s — p l a n n e d f o r use i n a l a r g e 

c o m m u n i t y . 

H O N O R A B L E M E N T I O N 

B U I L D E R : L . V C Consiruciion Co. 
A R C H I T E C T S : Ladd & Kclscy 
H K A I I O N : [.au'iiiKi XiMiicl. Sdiiili LAti-iiiui, Calif. 

P R I C E C L A . S S : in cr $25,000 willi land 

0 5 10 I'.'FZ 

 

 

   

1 -

— I : 

l2 : 

Plan is we l l zoned, provides a great deal o f stor
age, opens most rooms to cour t or lerracc. 

cniiliniicd 
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Shcl le rcd entry arcade link.s the three areas o f the house: the c a r p o r t ( o u t 
o( p h o t o to l e f t ) , the b e d r o o m area ( l e f t f o r e g r o u n d ) , and the l i v i n g area. 

Photos: Richard Fish 

On a steep hill: a steel house—but not for the usual reason 

O n street side, clean lines o f house arc emphasized by the con t inuous fascia 
a i u ! ihe b r igh t co lors used: Panels are l igh t b lue : t r i m is o l ive drab . 

     
 

 

 

 

Plan shows three-section layout , w i t h terraces separat ing each sect ion 
and p r o v i d i n g o u t d o o r spaces. House is 2 4 ' wide , 121 ' l ong . 

On "impossibly sleep" sites lil̂ c the one at 
left, steel framing is often used for its 
strength to create a •"clifT-hanging'" house. 

But this house was built on a narrow 
ledge hewn from the cliff, so the steel 
frame and site solution are independent 
of each other—but interesting together. 

To fit the long but narrow pad on 
which the house rests, the plan is a series 
of enclosed areas (the carport, the bed
room pavilion, and the living-dining-kiichen 
pavilion) separated by open patios. Within 
this design scheme, the slender steel frame 
creates a feeling of openness and space. 
The basic structure is just six pairs of 4" 
W F columns which support 10" beams 
rtinning 24' across the house. The beams, 
in turn, support the 8"-deep. T-seclion. gal
vanized roof deck which spans up to 32'. 

This system of rigid frames eliminates 
the need for bearing walls inside or out, 
and so permits the very open living-area 
plan and the completely flexible use of 
clear and sand-blasted glass in sheets 
up to i c y wide in the exterior walls. Solid 
wall sections are 20-gage steel decking 
laid vertically against purlins. 
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H O N O R A B L F M E N T I O N 
B U I I . D I - , R : Tiiin Scidcl 
ARC i i i i i;c I : Pierre Koenig 
L O C A T I O N : Los Aiiaeles 

PKicL C L A S S : Over $25,000 with land 

Photos: Richard P!$h 

cons t ruc t ion . 

s basic post, beam, and deck ing 
N o t e steepness o f h i l l at r i gh t . 

B e d r o o m pav i l i on has glass w a l l open ing t o 
b r ick-paved terrace. C a r p o r t is beh ind camera. 

2 L A " Y E R S D I S U L B D 

22 G i a s 

TLA&Eim 

T A C K T O S T U i ) — 

W E L D E D T O C £ C K - | } 

S T E E L D E C K I M G -

V E R T S E C T I O N -

R O O r - C E I L I N G f 

TIBERBOARD 
2x4 FLAT 

LAYEP.S^"aYPBD'' 
LAYER JfA! LED VJiR5 

HOKTS 

Deta i l shows steel ex te r io r and gypsum in t e r io r 
o f walls ; roof bui l t up over 8"-deep r o o f deck ing . 

I n l i v i n g r o o m , b lue-painted flanges o f r o o f deck 
contrast w i t h wh i t e f i b e r b o a r d ce i l ing . 

T h i s i n t ima te c o u r t y a r d separates the master 
b e d r o o m f r o m the l i v i n g r o o m . 

K.i lchen and f a m i l y - d i n i n g area opens wide to a deck sheltered under a 5 ' 
overhang. By p lac ing house as near as possible to the road, the archi tec t 

created the gravel-paved o u t d o o r area between the house and the 
r i s ing sharply behind the re ta in ing w a l l at l e f t . 

coniiiHied 
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A I A award winners roiiiiiiKcd 

Carpo r t , en t ry w a l k , and o u t d o o r deck (beh ind 
screen at r i g h t ) are al l on a br iduc spanning I ' l on i 
IIK" street t o the house i lsei t . 

  

   

 

An inverted two-story plan for a hillside lot 

H O N O R A B L E M E N T I O N 
i n n 1)1 K : /'cnu/ A /cnl 

A i u i i i i i i i : Aiiiiiaiii Hailap 
I I K M I O N : Oakland. C'ali/. 
I ' K i i I i i .vss: over SJ^.OtH) with land 

From the street, this house looks like a 
low one-story design. Actually, it is two 
stories set over a daylight hasement. 

This design solution oli'ers all the econo
mies of multi-level design and—especially 
important on this kind of land—minimizes 
excavation. As the section below shows, the 
house is set back from the top of the slope 
so the upper floor is at street level. A 
"hridgc" the width of the house serves as 
carport, entry walk, and deck. 

The living area is on the upper level for 
convenience and for the best view; the 
bedrooms are one level down for maxi
mum privacy. The ba.sement level has 
storage, utility, and recreation space. 

Plan o i le rs 2,100 sq. f t . o f l i v i n g space i n a 
p a d l ayou l which wastes i i l i l e space i n ha l lways . 
M o s t rooms open to rear view. 

l A S I ILEVAIION 

NORTH ELEVATION" 
Side e levat ion shows br idge t o street. Rear e levat ion si iows glass walls open ing main rooms to view. 
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I n entry, w o o d screen ilelines t r a f f i c space w i t h 
out b l o c k i n g view. L i v i n g r o o m is at rear, f a m i l y 
r o o m behind camera. Stairs lead t o bedrooms. 

L i v i n g room's glass w a l l opens to a ba lcony and 
a spectacular view, and adds a fee l ing o f spacious
ness to the l i v i n g - d i n i n g area. 

K. i ichcn is U-shaped and compac t . A t r ight is 
s i K i c k h : i i . u h i c h i l o i i l i l c s a s ;i pass-ihrough to the 
f a m i l y r o o m . D i n i n g r o o m is just beh ind camera. 

Side view shows expanse o f deck connect ing house to street. House is w i w d - f r a m e d . has r edwood exter ior walls , p lank-and-beam ce i l ing . 

coniinaed 

O C T O B E R 1962 97 



1 A I A award winners coiiiiuued 

F r o n t w a l l is b r i ck , b roken only by a single 
v e r u c a l w i n d o w . F r o n t entrance is at r i gh t . 

An in-line plan designed to fit a deep, narrow lot 

H O N O R A B L F M E N T I O N 
B U I L D E R : Roheri R. Bailey 
A R C i i i r E C i s : Jaudoii & Hoover 
I . O C A T I O N : Marshall. Tex. 

P R I C E C L A S S : $15,000 to $25,000 with land 

F r o n t d o o r is flanked by glass. D o o r and w i n 
d o w f r ames are u n t r i m m e d pieces o f clear 2x6 . 

Although it has 1.500 sq. ft. of living area, 
this three-bedroom house is only 20' wide. 
Placed parallel to its lot lines as shown 
in the plan below, it opens the side yard 
for outdoor living the entire depth of the 
lot. And since all rooms are in single file, 
all can open to the outdoor area. An out
side storage unit helps screen the side yard 
from the street, and the rear wall of the 
carport could also be walled off to give 
complete privacy. 

K i t c h e n has f o u r w i n d o w s l ac ing y a r d . Pantry 
closets, r igh t , replace convent iona l cabinets. 

—~TI ] 

OUTDOOR. 
LIVINGi-

I.- • . TERRACE' 
• A : 

•• dARPORT 

PRIVI^VAT 

M A S T E R . 

 

 
 

 

—^i^T., 0 5 10 20 r i 

N a r r o w plan fits 65'- lot w i t h o u t c r o w d i n g , w o u l d 
f i t 55 ' - lot i f single ca rpor t were used. 
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Frank L. Gaynor 

V i e w f r o m street shows how carpor t ( a n ex t r a ) 
disguises square plan, makes house l ook wider . 

A compact house for $8 a square foot 

M E R I T A W A R D 
B U I I DHR: Mariin Girishiirg 
A R C H I T E C T : Ambrose Swanson & Assocs. 
L O C A T I O N : Tiiscon. 

price: $7,500 with land 

Main reasons for the low cost are the 
square floor plan, which keeps outside wall 
area at a minimum, and the central utility 
core. Despite these limitations, the plan 
works well. There is no cross traffic in 
the living area, living and hedroom areas 
are well separated, and the bath is the 
only inside room. Price of the 930-sq. ft. 
house (including land but without car
port): $7,500. 

H H H H H H H H H H I 
F r o m elevation can be altered by t u r n i n g tru.sscs 
9 0 ° . There is no change i n span. 

 

Stpiarc plan w o r k s a r o u n d u t i l i t y core. B e d r o o m 
hall also carries c n i r y - t o - k i t c h c n t r a f f i c . 

Photos: Charles Aquaviva 

Exte r io r (one o f f o u r ) gains interest f r o m deco
ra t ive screens and Japanese style roof . 

«^ i3S . 

Recreat ion fac i l i t ies inc lude these s w i m m i n g 
pools plus many other hobby and game areas. 

A house designed for a retirement community 

M E R I T A W A R D 
B U I L D B R : Neil G. Scverin 
A R C i i i T i i c i : William M. Bray 
L O C A T I O N : Palm City. Palm Desert, Calif. 
P R i c i - C L A S S : under $15,000 with land 

The $13,975 sale price includes not only 
1,150 sq. ft. of space in a well planned 
house with two bedrooms and two baths, 
but also a share in a community that in
cludes two golf courses, two swimming 
pools, an arts and crafts center, and many 
other recreation facilities. The entire com
munity, said the judges, "has been handled 
with skill and distinction."' 

 

   

Floo r plan has separate l a u n d r y - u t i l i t y area iha i 
can also be used as shop or hobby r o o m . 

continued 
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A I A a w a r d winne r s coniinaed 

100 

      

  
     

  
          

      

   

V i e w f r o m street shows how entry cour t is screened by garage. Flat garage 
r o o f extends 8' over entry wa lk . V e r t i c a l s id ing is rough-sawn r e d w o o d . 



Photos: Charles Schneider 

an unusual and well zoned plan for family living 

The A I A jurors called the plan •'excellent." 
Here are some of the reasons why: 

1. It separates adults' and children's 
activities. The living room, adults" deck, 
and master bedroom are on one side of 
the house; the family room, play terrace, 
and children's rooms on the other. But 
the master bedroom is connected to the 

O C T O B E R 1962 

children's bedrooms by a rear hall. 
2. It avoids cross traffic. Most areas 

can be entered from the front hall with
out passing through others. 

3. It puts the kitchen in the center of 
the house where the housewife can v\atch 
children and the front door. 

4. It provides three outdoor living are;is 

House, at lower r igh t , w i l l be b u i l t on 25 lots o f 
I lO- lo l subdivis ion . T h i s is l i i s i section. 

  

 

 

between f o r m a l and i n f o r m a l l i v i n g areas. 

Large deck (7.^0 sq. f t . ) is set pa r t ly in to p e r i m 
eter o f house so tha t 320 sq. f t . are under r o o f . 

—the pla\ terrace, the deck off the living 
room, and the entry court. 

The big (60'x64') twin-gabled roof 
works well with the plan. Where two eave 
lines form a valley down the center of 
the house, a skylight brings light into the 
interior kitchen, and cutouts let light and 
air into the entry court and garden patio. 

For more views of this houne, turn the page 
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A w a r d - w i n n i n g house w i t h a twin-gable r o o f coniinaed 

   

IJ£AH —' 
— J 

A1 -WALli 

H E A D 

 
TRANSOM 

tSiLL 

D E T A I L S AT "A" 

Simple s t ruc tu ra l system has exposed r o o f ra f te rs 
( and d e c k ) suppor ted by posts and t ied i n t o 
l amina ted beams that r u n the length o f the gables. 

E n t r y cour t , seen here f r o m double f r o n t door , 
gets l ight f r o m c u t o u t in pi tched roof . Glass-
wal led entry ha l l and k i t chen are in b a c k g r o u n d . 

K i t c h e n is c o n t r o l center f r o m w h i c h housewife 
can view en t ry c o u r t , ta lk t o visi tors by inter
c o m , and u n l o c k e lec t r ica l ly- la tched f r o n t door . 

F r o n t b e d r o o m has gla.ss w a l l f a c i n g entry cour t , 
is isolated f r o m rest o f house, and can also be 
used as den, guest r o o m , or of l ice at home. 

L i v i n g r o o m is separated f r o m d i n i n g r o o m by 
l i iep lace f r a m e d by 2"-square channel and s k i m -
coated w i t h plaster. Glass door opens to deck. 
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Rugged materials and structure 

M E R I T A W A R D 
B U I L D E R : Klaiissen, Brown & Baldwin Bros. 
A R C H I T E C T : Henrik Bull 
L O C A T I O N : Squaw Valley, Calif. 
P R I C E C L A S S : Over $25,000 with land 

Pl;in is divided into five 12' structural bays. The interior bays are an open 
25'x36' space in which the posts define fiving. dining, and cooking areas. 
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Facade is regular pattern of beams and dit igonal siding; the only windows are shaUow lights between roof beams. The house sits above the ground on piers. 

put this vacation house at ease in its rugged setting 
The site—as the photos here and on the 
following pages show—is heavily wooded, 
studded with massive boulders, and slopes 
down to a rushing stream. And the mate
rials of this house match the site—in scale 
and color and texture. The posts and 
beams, expressed as a major design ele
ment inside and out, are old 8x16 railroad 
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timbers, blackened by decades of soot and 
finished with a sealer. Walls between posts 
are panels of rough-sawn boards set di
agonally for bracing and design interest. 
Flat ceihng deck is rough Douglas fir 2x4s. 

Perhaps surprisingly, and certainly to 
dramatic effect, these rough materials are 
used in an essentially precise and formal 

plan—a 25'x60' flat-roofed rectangle with 
two bedrooms and a bath balanced on 
each side of the open living area (see left). 
This plan suits the house for use either 
by two families or one large family. 

Said the jury: " . . . a sensitive and ap
pealing house—done boldly and with 
great conviction." 

For more views of this house, turn the page 
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Award-winning vacation house coiiriniietl 

Front entry, on a platform and under a shelter one bay wide, opens to the 
poured rock fireplace wall. Beyond is the firepit seating area (below). 

Fircpit area of living room has sunken floor and floor-level benches for 
relaxed conversation. Entry is at left, study area and doors to deck, right. 

Section through firepit shows cantilevercd hearth and wall-hung chimney, 
and basic construction system of massive posts and beams. 
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Photos: Stone & Steccaf Glenn M. Christiansen, Sunset 

At ilic rear, a boulder projects through the floor and a tree through 
the deck. Said the jury: "The site was incorporated into the house . . ." 

Kitchen and dining areas arc separated by counter-high partition. At left 
are glass doors opening to the deck and wood door leading to one bedroom. 

Seen from the level of the stream, the house seems to grow out of its rocky site. Continuous line of glass lets most rooms share the view. 

lontimied 
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1 AIA award winners, coitiimied Photos: Robert Damora 

 

 
 

Living room typifies what the jury called "e.\-
travagani, but exciting and aliraclive design." 

Within 15-module space frame, any number of 
modules can be enclosed or finished as a terrace. 

Basic frame is concrete posts and beams. House 
resis on piers, so it can fit any terrain. 

Prefab concrete frame 
adapts to many plans 

Only six types of concrete structural p.irts 

(for framing, floors, and roofs) and three 

types of curtain wall panels (for sliding 

doors, insulating walls, and fixed glass) are 

used inside and out to huild this modular 

house. Parts can he combined to fit count

less site and family requirements. (This 

house was described in detail in H & H , Feb. 

and Apr.) 

M E R I T A W A R D 
B U I L D I ; R : Eiiiil HansUn Associates 
ARCHrn.c i : Raheri Danuiiu 
L O C A T I O N : New Seahiiry, Mass. 
P R I C E : $25,000 wiilioiii hind 

Lisanti 

Alternate arrangement puts bunkhouse at end 
of the main section to create long front elevation. 

T~7 

I - r 
1 1 1 DIN KIT 

LIVIKS 1 

Another variation faces main porch into L-shapcd 
pocket formed by two sections of the house. 

Plan shows how porches and connecting roofs 
add outdoor living space to the 840 .sq ft house. 

In model house, porch faces view. Fence, at 
left, encloses terrace in L of house (see plan). 

Vacation house is 
built in two parts 

The main structure (with the living room, 

kitchen, and one bedroom) and the sepa

rate bunkhouse can be grouped in many 

vva\s—not just to provide alternate street 

elevations, but to create varied outdoor 

spaces, and to take best advantage of the 

lot. the wind, the sun. and the view. (This 

house was shown in detail in H & H , Apr.) 

\ i r . K l T AWARD 
BUtt DF.R: Eiiiil Hanslin Associates 
ARCHtTECt: Robert H^'oods Kennedy 
I . O C A T I O N : New Seahury, Mass. 
P R I C E : $14,900 without land 
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Panel joints are minimized in vertically scorcc 
plywood siding, but emphasized at windows. 

H O N O R A B L E MENTION 
iiL'ii.nKR: Econniny Certifieel Homes 
ARC n n i:crs: Kenneth A. Gordon A Robert F. Gordon 
L O C A T I O N : Palm Springs. Cahf. and Portland, Ore. 
P R I C E : S3,995 without land 

$3,995 house uses simple component design 

Designed for mass production and tailored 
to the low-price and second-house market, 
this small (720 sq. ft.) house seems larger 
than it is. The reasons: the pleasantly 
simple exterior, handled in big sections of 
materials: and the interesting plank and 
beam roof with its wide overhangs. The 
jury commented: "The structure is skill
fully designed for shop fabrication and 
component assembly. The exterior is ap
pealing, the plan economical." Three al
ternate elevations are shown on the cover. 

 
  

Two hcilroom jilan is compaci and modular with 
plumbing concentrated to hold down costs. 

Glass gable end adds to apparent space in house by opening kilchen-dining-
living area to patio. Plank-and-beam roof adds custom look at low cost. 

Components are trucked to site. 
House is assembled in two days. 

Living room is ll'6"xl7', has day
light on two sides, sloping ceiling. 

continued 
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1 AIA award winners continued 

Living room wail shows basic design. Wails arc 
16"x8"x8" block, scored for 8"x8" pattern. Roof 
panels are 7'/i" thick to match wall pattern. 

 

 
 

Demonstration house made of concrete panels 

MI-RIT A W A R D 
Biiit.miR: Greg Snyder Co. 
ARCHtri.( T : Bisscll & Duquette 
L O C A T I O N : Sierra Madre. Calij. 
P R I C E C L A S S : $15,000 to $25,000 with land 

Robert C, Cleveland 

Plan is two rectangles placed to create an entry 
garden and a lear pool-palio that oM'ers a pleas
ant view for most rooms. 

Garden wall screens the house. Wal l pattern, 
breaks at the entry and carport, and glimpse of 
roof prevent any sense of monotony. 

Designed as a prototype for a national 
promotion program, this house has :m 
almost classically precise design which 
grows out of its unique yet essentially sim
ple "hiiilding-block" construction. 

The walls are a continuous series of 
4'-wide. steel-reinforced concrete-hlock 
panels alternating with 4' panels of fixed 
glass, sliding glass, or opaque sandwich 
panels (with wallboard skins and a card
board honeycomb core). 

The roof is a series of precast light
weight-aggregate panels, some spanning 
22'. In the living room wing. 4'-wide roof 
p;mels were placed on top of the block 
wall panels, spanning the room. Then. 
5'4"-wide p;inels were laid over the first 
set. closing in the roof above the glass 
panels and forming the stepped, overlap
ping pattern shown in the photos. 

But despite these structural innovations, 
what most impressed the jury was the "dis
tinction of architectural design." 
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In living room, strong horizontal and vertical lines of exterior are continued. For added drama, the ceiling in this room is raised to I0'8". 

continued 
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A I A award winners, continued 

  

C A|,S,?liCRl|l 

Street-side facade is solid for privacy. Entry door H-shaped plan separates living area and bedroom 
is at rear of roofed-over carport. wing, forms siicilcrcd sun deck open to view. 

A standardized design for steep hillside sites 

M E R I T A W A R D 
B U I L D E R - A R C H I T E C T : Richard Bania 
L O C A T I O N : Los Angeles 
P R I C E C L A S S : $15,000 to $25,000 with land 

This design, intended for repetitive use on 
the steep hypasscd lots that abound in the 
Los Angeles area, fulfills two difficult re
quirements: 

It can be duplicated on slopes of any 
pitch without structural changes (only the 
length of the foundation stills need be 
changed). And it provides generous out
door living space that is open to the view 
and yet screened from both the .street and 
adjoining hou.ses. 

The house was planned on a 4' module 
for stressed-skin panel construction, though 
these models were conventionally buili. 

Downslope elevations, right, show varied wall 
textures and detailing used to create individuality. 

Photos: Richard FIi 

Living room has sliding gla.ss open to deck, fore
ground, and view. Trellis offers shade and sense of 
shelter. Master bedroom shares deck. 

Balcony ties .sections of hou.se together visually, 
and adils to outdoor area. Adjacent houses have 
varied setbacks to increase outdoor privacy. 
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B U I L T - F O R - S A L E H O U S E S P A R T 

Nobody's 
award winners 
Some houses win design awards, some narrowly miss, 
others miss by a country mile. Here are some random 
samples of the latter. Each has at least one design 
detail which would offend any qualified critic. Yet 
to all criticisms the builders would probably have one 
common reply: They know what they are doing— 
trying to cater to local demand the best way they 
know how at the lowest cost. Undoubtedly most of 
these houses are well built, many have good floor 
plans, and some sold quickly—despite their archi
tectural shortcomings. 

Thus the problem may involve a misunderstanding 
of what the market wants, a misguided approach to 
merchandising, an underestimation of public taste, 
or simply a flagrant disregard of one or more of the 
basic principles of good exterior design—like simplic
ity. Would these houses have sold as well—or at a l l— 
had better designed houses been available to the 
buyers? And would they not have sold faster had 
their prices been lowered as the result of simplified 
design and the absence of gimmicks? 

Happily, most builders know the answers, for they 
have a better appreciation of good design than these 
examples suggest (such examples are not nearly as 
common as they were even five years ago). But, ob
viously not all builders know the answers. 

S I X R O O F PLANES seem like a lot 
for just one house, but when yon 
study cdl that's fiouig on in this busy 
desif-n yon will see that the outside 
wall surfaces oiitnnmber the roofs 11 
to six—a record of sorts. This kind 
of exterior desii;n often results from a 
floor plan wliicli, like Topsy, just 
! , ' / f M i ; ' ( / . And tlie shutters, whicli 
wonldn't shutter the windows, were 
presniiuddy needed to provide the 
traditional Colonial h>ok." 

DEMON SYMMETRY has been 
used on tliis split-level house, but 
almost all that is i^ained by extending 
tlie eave over the garage is to achieve 
an owlish look (an efject lieiglitened 
by tin' painted, projecting upper level). 
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FAIRY TALE DETAILS conspire to give this 
storybook design a Grimm look. The style 

Ims run its course in many cities where it M'ci.i 
in vogue in the 1950s. Forttinately. there is 

little wrong here that cotild tun easily 'u-
rcclilu'd with the claw end of a siu-dl haiiini- r 

—and a shotgun to discourage sparrows. 

  

 

SWISS CHALET effect is achieved hy the unsuhtle sunerimposure of one roof over 
another. This device certainly sets the raised ranch apart from other split-entry models in its 
area, but one wonders if there were not better ways to attract buyers' attention. 

PYRAMIDAL BRICKWORK is not only remini.scent 
of the F.urly Nile period hut perhaps convinces 
buyers that this hip-roof house is .sturdy enough to 
outlive Its mortgage. And. did someone steal the columns 
//<//// under that projecting gable at the front door? 

U N D U L A N T F R I N G E W O R K achieves a 
combination washboard-ski slope efject. remind
ful of a bivalve mollusk (scallop) on the .skids. 
The down-hill extension of the roof line lends 
credence at low co.st to the use of "ranch 
hou.se" as a descriptive for this residence. 

FOR THE BIRDS is the five-hole dovecote, which even a house-hunting hummingbird 
would have trouble getting into. Only .slightly more useful are the three slit front 
windows. The large window at right, however, is quite u.sefut, especially to passersby who 
wonder what is going on in the living room. Also u.seful is the raised planting box, 
which spares the gardener from having to bend or stoop in beautifying the landscaping. 
Planter and dovecote were no doubt added for sales appeal, regardless of price. 

continued 
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2 Nobody's winners continued 

DOUBLE IMAGE makes yon look twice to puzzle 
out the incanin:^ of the multiple roof ledycs of this 
supcr-splil-lcvcl liousc with garage out in front. 

ENCLOSED ENTRY manages to put a nose cm the face 
of this .split-entry model. Also noseworthy, or rather 
noteworthy, is the frenetic fenestraticm. which ranges 
from the hig 20-light hay window to the almost lo.st little 
window in the niche alongside the obtruding structures. 

MISGUIDED "MODERN" often results in this kind ,>f 
angular onuuncniation. Here it might discourage prospects who 
want a bouse with a front window where tlwy can prop up bric-
a-brac without lo.\ing .sleep at night wondering if the itcnis 
have slid o f f . And did some one fail to remove the scaffolding? 

G I A N T - S i Z E P O R C H -with porch holes suitable for | | 
giants of varying height" is one solution for the design 

of a split-level entrance. But the problem lingers on. S 
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SHUTTERS like these arc now as cercrtionial 
as candles, .swords, and other objects which 
have long siiue ceased to have a useful 
junction. Unfortunately, too often the shutters 
are stich niisfiis and take such strange forms 
that they even lose their ceremonial meaning. 

SHED WITH TWO-PANED LOOK was buih at 
the front entrance of this residence, hut the .shed 
sheds little light on how to solve the entrance problem 
fin- a split-level btiilt on pancake-flat laiul. 

AFTER 
THE NEIGHBORHOOD 
BRAWL? Not at all. This virile 
type of roof-top applique is occa
sionally used to attract attention in 
some markets of the rugged west. 

 

  

PENCIL COLUMNS mid the white-painted rustic 
fence of this new .split-entry model fail in 
their obvious split mi.s.sions of achieving 1) the 
grandeur of old southern colonial manses and 
2) the simplicity of rural New England. 

THAT IS NO LADY standing on the brick wall of this ranch house. 
It's merely a porch column made of diminishing blocks. The design is 
repealed on the garage door in parallelograms, small, medium, and large. 

THE END 
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B U I L T - F O R - S A L E H O U S E S P A R T 

Today's design trends 
On the next three pages are ten significant design 
trends which will be expressed in one way or another 
in many of next year's most successful houses. They 
are significant trends because they have already been 
established by homebuyers and by architects, builders, 
and marketing specialists whose livelihood depends 
on anticipating what next year's buyers will want.'" 

These trends don't cover architectural style because 
style varies from region to region. But they do cover 
a wide range of subtle changes which are taking place 
in all kinds of houses in all price brackets in all parts 
of the country—changes in land use, land.scaping, 
house size, floor plan, and in details of exterior and 
interior design. Some of these design trends are based 
on hard economic facts (like the high cost of land) 
some on public whim (like the current interest in 
ornate entries), some on changing family needs (like 
the conflicting pleas for privacy and togetherness). 
Al l are worth attention in this buyers' market. 

* This article is based in part on the observations of these market experts: 
Architects Leonard Haeger of Washington, James Lendrum of Gainesville, 
Fla., and Herman York of New York City: Builders Joseph Eichler of San 
Francisco, John Fischer of St. Louis, Emil Hanslin of Cape Cod, and Ike 
Jacobs of Dallas; Marketing Specialists Ralph Sims of Baton Kouge and 
William Smolkin of New Orleans; and Home Manufacturers William Brown 
of KJngsberry Homes in Atlanta and Donald Dise of Craftway Homes in 
Aurora, III. 
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1. More attractive landscaping is making the most of more expensive land 
" I t doesn't make sense to let today's $3,000 to $5,000 lot invest
ment lie there with only six F H A shrubs to keep it clothed . . . 
and then seriously expect some buyer to snatch it f rom your 
hands. You can't get f u l l mortgage value for an expensive land
scaping job. but the competitive edge today can easily be sharp
ened with u few extra trees." Thus Architect Herman York 
underlines the growing importance his builder clients attach to 
attractive landscaping. 

This trend manifests itself in many ways: not only is more 
planting being done but it is being done with professional advice. 
Native trees are being saved and the natural contours of the 
land are being preserved. And builders are anteing up the extra 
cost of putting utilities underground. Builder Joe Eichler's new 
Marin County development wil l have all its wiring concealed 
even though it wil l cost him $350 a house, and he adds: "We 
even have the architects designing the bridges over the creeks 
to make the most of the character of our land." 

Emil Hanslin's respect for landscaping is greater than most 
builders', but it is indicative of growing emphasis on landscaping 
as a merchandising device: "Landscaping can be used to attract 
prospects in just the same way parts of the house—the kitchen 
and bath—have been used for years to attract prospects." 

2. Houses are being stretched to give more space for the money 
House size in relation to lot size, in all price classes, is increas
ing. Buyers are becoming square-foot conscious, and leading 
builders are striving to price their houses below the competition 
on the basis of price per square foot. Fortunately, expanding a 
house is less costly than many builders realize, and the economics 
of expansion favor the builder. For example. Marketing Expert 
Bill Smolkin points out that "adding extra space to a basic house 
costs the builder only about $4 per sq. f t . , but it can be priced 
at $5.60 per sq. f t . and appraised at $10 per sq. f t . " 

The bigger the house, the easier it is to get the square-foot 
cost down, so the problem really lies in the low-price bracket. 
" I n this bracket." according to Architect Jim Lendrum. "the 
ranch house and a small split level have proved the most eco
nomical structures. Some builders are sacrificing the garage and 
putting the money instead into a family room or. if there isn't 
money for that, into a sort of porch-room that at least will give 
more living space." In all the middle-price brackets, the split-
entry house—a two-level house—is the most economical per 
square foot. In the upper-price bracket, the bonafide two-story 
on a slab comes out best on a unit-cost basis. The split-entry 
house—in the "raised-ranch" form so px^pular in the lower-price 
ranges—is not popular in the higher-price brackets. R C ; I S ( M I S : 

The raised ranch is seldom handsome, and the lower-level space 
is seldom light and pleasant. But on hillsides (or with judicious 
carthmoving) the split entry can be fitted to the land, and the 
lower level can be opened to grade through big glass walls. In 
this form the split entry is both economical and popular. 

3. Outdoor areas are being related more closely to the floor plan 
Not long ago, a paved terrace outside the living room was an 
important selling point. Today more and more buyers want houses 
with outdoor areas tied closely not just to the living room ( fo r 
entertaining), but also to the kitchen ( for outdoor dining) and 
to the master bedroom ( for private relaxation). And. says Market
ing Expert Ralph Sims: "You're even beginning to see houses 
with glass walls in the bathroom that open onto small courts." 

"The sliding-glass wall is the first ingredient in relating indoor 
to outdoor space," says Sims. "But the other ingredients are a well-
thought-out floor plan and fencing." 

What he is saying is that today's outdoor living space must be 

conlitiiicd 
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Today's design trends coiuinued 

;i clircjl I 'xlcnsion of the indoor sp;ice—and it must be private. Per
haps the closest relationship ol outdoors to indoors is achieved in 
Moor plans that wrap aroimd the patio on two sides (as in L- or T-
shaped houses), three sides (in U - or H-shaped houses), or four 
sides ( in atrium houses). 

In the lower-price brackets, v/here most houses are rectangular, 
you can create privacy—in effect, outdoor rooms—with fences. 
Says Emil Hanslin: ""Short fences—perhaps extending out f r om the 
house, perhaps placed out in the yard as screens—can make a 
small house look bigger, make the exterior more interesting and 
inviting, and create garden courts for any number of rooms." 

4. Floor space is being planned for more privacy and bigger families 

In more and more houses, you see a clear dctinition between the 
social and the private parts of a house. And in more and more 
houses you sec two well planned private area.s—the master bed
room suite and the children's area. 

Says Architect Len Haeger: "The master bedroom suite should 
have its own bath and dressing room, even if the dressing room 
is little more than a hall with closets leading to the bath. In a 
low-budget house, there should at least be a lavatory off the big 
bedroom and. if possible, the room should be big enough to in
clude a seating area." 

Adds Builder Ike Jacobs: The children's bedrooms should relate 
directly to the family room or playroom—in fact, they can open 
directly to the playroom rather than a hallway." 

Everyone seems to agree that the family room is still virtually 
a must in every price class. "A t a minimum." says Bill Smolkin. 
•"there should be a big extension of the kitchen to serve as a family 
room." And most seem to agree that—if the budget allows— 
a separate dining room, a home office for the housewife, and 
a sewing center wil l boost sales. 

5. A feeling of spaciousness is being designed into the living room 
For years, architects and builders have used design devices—the 
sloping ceiling, the glass door, and the open plan—to make rooms 
seem more spacious. Today, many arc going a big step further to 
create \'isual impact—especially in living rooms. "You can create 
a sense of space by dropping the living room two steps (12") 
below the level of the rest of the house." says Herman York. " A 
l i \ i n g room with a 9' ceiling looks a lot bigger than one wiih an 
8' ceiling. I f the house has a basement, you can put the recreation 
room under the bedroom area, use the low space under the living 
room as a utility room." 

Emil Hanslin points out: " I n houses with two levels, you can 
really create a sense of space with a two-story high living room. 
The upstairs bedroom hallway can be treated as a big balcony 
overlooking the room—and this has all kinds of architectural 
and decorative possibilities." 

6. Entrances and foyers are becoming more inviting and better detailed 
The double front door is now being used on everything f r o m 
high-priced contemporary houses to low-cost houses. And to go 
with the oversized door, says Builder .lohn Fisher, " buyers want 
high style hardware with big escutcheons." Adds Bill Smolkin: 
""Glass sidelights on either side of the front entrance are taken 
for granted in many areas these days." 

These imposing entrances must he handled with care. And as 
Jim Lendrum points out: ""A big entry on a small house not 
only looks out o f place, but takes too much out of a budget that 
should have been concentrated on basics like living space." 

Further, a big entry door requires that the entry hall receive 
design attention. And as Herman York cautions: ""It leaves a bad 
impression to come through a big inviting entrance into a little 
meaningless foyer, or—worse yet—directly into the living room." 
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7. Exterior design is becoming more varied and more interesting 
"People are bored with the same old houses." says Leonard 
Haeger. So architects and builders arc creating new exteriors 
with new siding, with new window patterns, and—most notice
ably—with new roof lines. 

" A good big rool" is much more satisf yiiii^ than a minimum root," 
explains Haeger. Roof pitches arc getting higher, and you sec 
more big overhangs at eaves and gable ends, more gamhrcl 
roofs, more Hawaiian roofs, and more A-frames. Don Disc' 
successful A-frame house shown on pofie 130 is a good case in 
point. Says Disc: "It 's different, but still acceptable to a general 
market—it's big and open, but still a pitched roof." 

Not long ago. too many exteriors were a jumble of materials 
and window sizes. Today there is a return to order and simplicity, 
as evidenced on one hand by the renewcil popularity of close-to-
authentic Colonial design and on the other hand by the growing 
acceptance of clean-lined contemporary. 

8. Richer finishes are being used outside and in 
On exteriors, for example, you sec more use of masonry and 
more use of natural-finish wood, especially in board-&-batten 
siding. And inside the house, says Architect York, "prefinished 
veneered plywood is becoming inereasirigly popular—especially 
for use in foyers and hallways and dens. Buyers like it because 
it looks rich, yet is easy to maintain." " A new idea that bears 
watching." according to Emil Hanslin. "is acoustical ceiling tile to 
sound-condition the master bedroom. It makes a lot of sense in 
a room that is becoming as important to sales as the kitchen." 

9. Customer attractions are being added to every room 
Some of the attention long lavished on kitchens and baths to 
make them the No. 1 attraction is now being given other rooms. 

The most popular new sales attraction is built-in lighting. 
"Luminous ceilings—not only in the kitchen, but in baths and 
hallways—are coming in strong." reports Herman York. And 
there's more built-in valance and coffer lighting (to brighten walls 
and ceilings) in foyers, hallways, and master bedrooms as well 
as in the main living area. 

Other new attention getters: a fireplace in the master bedroom 
suite; bunk beds v/ith drawers beneath in children's rooms; tele
phone jacks in every room; air conditioning; and built-in hi-fi . 

10. storage space is being increased and arranged for specific uses 
It is no longer enough to provide extra storage space just in attics 
and garages. "People want it right in the living area of the 
house," says Bill Smolkin. "In the past, builders took storage 
out of the house to create more living space; now buyers want it 
put back, especially in houses costing over $15,000." In ranch 
houses, buyers want space in the bedroom wing, for big storage 
closets. In two-level houses, buyers want bulk storage space 
near the kitchen, preferably as part of the utility room, as well 
as plenty of storage in the bedroom area. 

Buyers often like storage space planned for specific items like 
suitcases and trunks and out-of-season sports equipment. 

C R E D I T S : A. Architect: Chris Choate & R. G. Jones. Builder: Ross Coricsc. Photo: Maynard 
Parker. B. Builder: Dorothy iVIIiler. Photo: Bob Hand. C. Architect: Harry Ormston. Builder: 
Ed Carr. Phnto: James R. Dunlop. D. Architect: J . Hubert Brownell. Builder: Austin Slurtevant 
Photo: Virginia Mclntire. E . Architect: Alexander C. Prentice. Builder: Brown & Kauffmann. 
Photo: Ernest Braun. F. Builder: Mark Ritter. G. Builder: Frank Schantz. "hoto: George L. Wetzel. 
H. Architect: Richard J . Ncutra. Photo: Julius Shulman. I. Landscape .irchitect: Douglas Baylis. 
Builder: Hitchcock & Chambcrlin. Photo: Morley Baer. J . Builder: Mossman-Gladden. K. Archi
tect: Fehr & Granger. Photo: Gottscho-Schlcisner. L. Architect: Edward H. Fickett. Builder: 
Westborough Homes. Photo: Moulin Studios. M. Architect: Dietz, Price & Fishrupp. Builder: 
HBA, Mobile, Ala. Photo: Lawrence Cantrell. N. Architect: Alexander C. Prentice. Builder: 
Brown & Kauffmann. Photo: Stone & Steccati. 0. Builder: Donald DIse. Photo: Gorecki. P. 
Architect: Johnson-Hawlcy & Assocs. Builder: Roth Construction Co. Photo: Stone & Steccati. R. 
Builder: Tom McGovern Assocs. Photo: John Rogers. S . Photo: McCallum. 
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1962's best sellers 
Do the buyers of today's merchant-built houses balk 
at fresh ideas in planning and design? 

Judging from the 15 fast-selling houses shown on 
the following pages, buyers, far from rejecting in
novation, welcome it. Practically all of these houses 
—selected by H O U S E & H O M E ' S editors to show what 
sells well in a variety of price classes and a variety 
of geographical areas—demonstrate the popularity 
of fresh ideas, particularly ideas in planning. If any 
one reason can be singled out for the success of these 
houses, it is the way they are planned. 

Some of the plans, like those that isolate adults 
from children, reflect the changing character of to
day's market (second- and third-time buyers have 
older children, no longer need to be close to them). 
Some plans are designed around entry courts which, 
when screened from the street, become useful out
door living areas. Some show new approaches to the 
already popular split-entry house. Some are dictated 
by site problems like shallow lots and hillsides. And 
some, like the one on the facing page, show how even 
a relatively small house can be zoned for privacy. 

In San Antonio: a contemporary 

Zintgraf f 

V A U L T E D R O O F is 15' high over h"ving room 
(shown here), kitchen, and rear family room. 
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house with a four-zoned plan 

Builder Ray Ellison knew he would at
tract attention when he added this con
temporary model at the upper end of his 
price line, hut he didn't expect what 
happened—the 36'x36' square house has 
become his most popular model. 

Says Architect Ralph Bender: "We have 
sold only 14 so far. but most of our 
buyers would take it if they could qualify. 
They like the unusual zoning most." 

There are four zones inside: living room 
area, master bedroom area, kitchen-family 
room area, and children's bedroom area. 
Economies were gained by the square 
shape and by grouping utilities across the 
center. Result: the basic 1.296 sq. f t . house 
sells for $10 per sq. f t . Price ranges f rom 
$14,300 to $16,500 depending on lot and 
kind of detached carport or garage used. 

B K. 

B R 

20 PS 
-+ 1 

continued 
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Jul ius Shulman 

 

In San Diego: a flexible plan 

with a big entry court 

Architect Edward Fickett designed this 
model to sell for $32,000 to $40,000 on 
high-priced hillside lots ($10,000 to $18,-
000) overlooking the Pacific. The builder 
—Tech-Bilt Inc. (no connection with 
Techbuilt. the Massachusetts home manu
facturer)—sold eight of the 13 houses 
planned within two months after the 
model was opened. The 2,200-sq. f t . plan 
works around an interior kitchen and per
mits various rooms to be opened or cK^seil 
to each other. The trellised entry court, 
partly screened f rom the street, lets light 
into the kitchen, provides a pleasant view 
for two bedrooms, and serves as a private 
outdoor living area. Glass walls open the 
rear living areas to a panoramic view. 

 

   

  

In Miami: a screened pool 
and indoor-outdoor kitchen 

In the pa.st year. Haft-Gaines has sold 
about 800 houses—150 were this 1.327 
sq. f t . . $27,900 model. Entry is through a 
masonry-screened lanai directly into the 
living room and a view of the pool. This 
big area is open to the ma.stcr bedroom 

suite, the living room, the family room, 
and even the kitchen through sliding win
dows over a serving bar. Price includes ap
pliances and air conditioning. Staff designed. 
(For a hou.se in another Haft-Gaines de
velopment, see p. 134.) 
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In Norfolk: a two-story 

colonial for $9 a sq. ft. 

This $19,750 house is outselling four 
lower-priced models ($15,500 to $17,750) 
in the same development, according to 
Builders Buxbaum & Waranch. Sales since 
June 15: 17 of this model and seven of 
an identically priced alternate with three, 
instead of four, bedrooms. The house has 
2,140 sq. f t . plus a one-car garage (the 
two-car garage, used as a sales ofl^ce in 
the model shown here, is an extra). The 
plan provides large bedrooms (the small
est is 1 2 ' x i r ) and three eating areas: the 
family room, dining room, and brcakfa.st 
space in the large ( I S ' x l T ) kitchen. Price 
(with land) includes range, oven, range 
hood, dishwasher, and disposer. Architect: 
Leavitt Assocs. 

1 " 1 
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in New York: a split entry 
with an H-shaped plan 

\ crsland-Rhodes found quick acceptance 
for this 2.458-sq. f t . , $36,900 model (and 
another comparable split-entry model) in 
suburban Rockland County. In two 
months they sold out their 18-unit tract 
and took orders for six more on buyers' 
lots. This model by Norwegian Designer 
Anders Versland has a 2(/-high foyer pan
eled with redwood. The upper-level living 
areas and master bedroom open to a 
covered deck; the lower-level family room 

guest room open to a patio. A l l houses 
;ire air conditioned. 

B R 

    
  

   

  

. • « 

, — _ 

. . . . . . 
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20 

Frank L. G a y n o r 

In Tucson: a house with two activity areas at $8.60 a sq. ft. 

F A M I L Y R O O M las breakfa.st bar at kitchen end. 
fireplace, and sliding door to shaded terrace. 

This Lusk Corp. model, with 1.193 sq. f t . 
of indoor living space, is priced at only 
$10,250. including land. That, reports Bob 
Lusk, is an important rea.son why it has 
been one of his best sellers, accounting 
for more than 90 sales since last winter. 
Another important reason is the plan that 
provides both a formal living room and an 
informal family room, separated f rom each 
other by a glass-topped partition. The 

1 4 ' 8 " x i r 8 " family room ( l e f t ) has slid
ing glass doors opening to a rear terrace. 
The terrace is protected f r o m the hot 
Arizona sun by a roof and. on the west 
side, by a 70-sq. f t . laundry-utility room 
that extends out f r om the house. Other 
sales appeals: a carport, landscaping, vinyl 
floors, birch cabinets (but the evaporative 
cooler shown atop the house is an extra). 
House was staff designed. 

B R 

^ B R 

1 1 
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Photo;: Henry Dempnock 

I N F O R M A L L I V I N G A R E A amounts to 430 sq. ft. 
of space in brcakl'ast-kilchen-family room area. 

In Detroit: an L-shaped plan with a big kitchen and family room 

Samuel Brody & Sons opened this model 
in July and has been selling two like it 
weekly. Most popular feature is the L -
shaped kitchen-family room area at the 
crook of the two wings. The 12 'x l7 ' family 
room has a fireplace, a sliding glass door 
to a front terrace, a snack bar on the 
kitchen side, and is next to a mudroom 
and half-bath on the other side. The kit
chen is big enough (18 'x l3 ' ) for a large 

brc.ikf.ist area. A third dining area is pro-
\ i i lcd in the formal living-dining room. 
The well-zoned house has a large foyer 
which is close to each zone. It was designed 
by George Fonville and Architect Nicholas 
Porter of Home Design Studios. For the 
S2S.900 price, buyers also get membership 
in a country club and use of marina and 
dock facilities at the site on Grosse He in 
the Detroit River. 
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W E S T B O R O U G H H O M E S . S A N M A T E O . C A L I F . 

G A L L I C O N S T R U C T I O N C O . , S A N F R A N C I S C O 

T O W N HOUSES planned fo r next 
year will—as the sampling on this page 
shows indicative—olTcr a pattern of living 
much like a well planned detached house. 
A l l three have private outdcx)r living space: 
most have three bedrooms, several have 
family rooms and two-car garages. C e n t e x 
will build $16,000 to $17,000 units with 
900 to 1.000 sq. f t . of living space, in a 
cluster-planned 200-unit community. Two-, 
three-, and four-unit buildings wil l be 
grouped around small cul-de-sacs, and 
19% of the subdivision's land wil l be left 
as common greenbelt. Architect: Richard 

Leitch. W e s t b o r o u g h H o m e s is planning 
townhouses priced f rom $18,500 to $24,-
000. The 1.681 to 1.952 sq. f t . units wi l l 
have attached two-car garages at the front 
and large private walled gardens at the 
rear (see also H&H Sept.. p. 129). Architcci 
Edward H . Fickctt. G a l l i C o n s t r u c t i o n 
wil l offer higher-priced (.$41,500 to .$46.-
500) townhouses on steep hillside land 
with a panoramic view of San Francisco 
Bay. Units wil l have 1.840 to 2,280 sq. 
It . ol" living space, plus front and rear 
decks or patios for outdoor living. Archi
tects: Hayes & Smilh. 

conliniu'd 
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Designs for 1963 coniiiuied 
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In Sacramento: a luxurious 
master bedroom wing 

This model, one of five ofl'ered by Builder 
Richard Price, has accounted for 74 of 
150 sales m 1962. The $22,950 house has 
1.670 sq. f t . of living space—and nearly 
a quarter of it is in the master bedroom 
suite. The bedroom opens to a rear patio 
through sliding glass doors, has a dressing 
room. bath, and good privacy in its own 
wing. The four-bedroom house features a 
fu l ly equipped kitchen, a \(y breakfast bar 
in the adjoining family-dining area, and a 
massive fireplace wall separating the family 
and living rooms. The latter is sunk two 
steps and opens at ground level to the rear 
patio. Designed hy Architects Rickey & 
Brooks, the house has its entry close to 
the work, living, and bedroom zones. 

PI'otos: Pope Studios 
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BUILT-IN CHIFFONIER and two 5'-wide closets 
form one wall of 400-sq. ft. master bedroom area. 

continued 
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iy62"s best s f l l c i s coniiinied 
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In Wilmington: a long plan 
for wide, shallow lots 

Designed by Architect Theodore Brandow 
for Franklin Associates, this house is 74' 
wide but only 25' deep. It is being built 
on 30 lots which had been bypassed be
cause of their space limitations: They are 
75' deep hut zoned for a minimum depth 
of 25' in both the f ront and rear yards. 
Sales results have been surprisingly good, 
according to Leon Weiner. Franklin's 
president: "We opened this model last 
spring, and we're sold out and still have 
a demand for it. It has revived interest in 
ranch houses in our area." The 1.5()0-sq. 
f t . house sells for $19,990. It has a wide 
foyer, a formal dining room, and a big 
(12'x29') kitchen-family room area. 

  

   

 

  

P E C K . 

U P P E R L E V E L 

In Palo Alto: a clean-lined 
split-level for hillside lots 

Brown & Kauffmann had Architect Alex
ander C. Prentice design this model to fit 
about one-sixth of the lots in a hilly tract. 
Sales arc now six months ahead of pro
duction. The 2.347-sq. f t . , four-bedroom 
house is priced at $30,950. i t has a big 
kitchen and breakfast area ( I3 ' x23 ' 7 " ) . a 
scparaie dining room opening to a deck, 
a recreation room opening to a terrace, 
and a large master bedroom suite (442 
sq. f t . ) opening to the shaded balcony shown 
in the photo above. 
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In Sarasota: an angled wing 
adds interest to a lanai 

This hou.se consists of two rectangles 
linked by a foyer. The rectangles are set at 
an unusual angle to each other to give the 
lanai a distinctive shape and more privacy 
f rom neighbors. From the foyer guests get 
a striking view of the lanai through a glass 
wall and planting area. Richmond Construc
tion has sold 1 2 houses f rom this 1.8S9-sq. 
f t . moilel at $24.5(X) without land. Designer: 
Ruth Richmond. 

N B K. 

Hiiului J N B K. 

Hiiului 
L A N A . I 

B I G I N D O O R - O U T D O O R A R E A is created by 
opening gl.iss doors between lanai and living room. 

  

Hugh N. Strat ford 

   

CARPORT 

0 5 10 2 0 ra 
V- »• i 1 -I 

In Seattle: a small house 
that doesn't feel small 

Although this Bell & Valdez model has 
only 1.104 sq. f t . of indoor space ( for $17.-
350), it seems larger because it has sepa
rate formal and informal areas—both ori
ented for indoor-outdoor living. Key to the 
plan is the double carport which screens the 

patio f r om the street. The patio is reached 
from the family room by glass doors and is 
viewed f rom the l iving room through a glass 
wall. Glass doors also open the dining area 
to the back yard. Architect: John M . Ander
son & Assocs. 

continued 
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1962's best sellers coniimicd 

In St. Louis: a zoned plan 
puts adult living up front 

1 
B R P A i l 

K I T , - , JJIK" 

L R 

^ A R A t ^ E 

: - • .: ,._£m^-
This .S21.150 house, available in four ele
vations, is accounting for 40""r of Fischer 
& Frichtel's sales. Chief sales appeal is the 
1,724-sq. f t . living area zoned to provide 
distinct formal and informal — adult and 
family — areas, both served by a central 
kitchen. Though the ma.ster bedroom is near 

the children's rooms (master bath and chil
dren's bath are back to back). its entrance is 
off the living room in front, while the chil
dren's rooms are on a rear hall close to the 
family room. The family room's glass wall 
brings daylight into the interior kitchen. 
House was staff designed. 

G o r e c k l Studio 

P O R C H 

  
   

     

  
  

In Chicago: a split-entry 
puts adult living upstairs 

This exceptional split-entry design not only 
pulled the biggest crowds ever to Donald 
Disc's community in suburban Aurora but 
sold well . too. Thirteen buyers paid $32,500 
for the 2.240-sq. f t . house within ten weeks 
after it opened. The two-level plan gives 
parents fu l l use of the upper level, in
cluding a private deck at rear. Downstairs 
are two children's bedrooms, a laundry, a 
family room, and the kitchen. A wrought-
iron stairway connects the two levels. Dise 
was the designer. 

130 
H O U S E & H O M E 



In Albuquerque: a zoned plan 
puts adult living at one side 

Of 51 sales in three months by Mossman-
Gladden. this 2.190-sq. f t . , four-bedroom 
model accounted for ten at $27,300. Its 
chief appeal: the zoned plan which isolates 
the master bedroom and formal living 
areas, at one side of the house, f rom 
the children's bedrooms and family room. 
From the big master bedroom suite (330 
sq. f t . ) , the parents can go directly into 
the dining and living rooms or step out 
into a private, walled garden. The house 
was staff designed. 
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B A T H - D R E S S I N G R O O M in master suite opens 
to garden, has big counter and wall of closets. 
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B U I L T - F O R - S A L E H O U S E S P A R T 

Designs for 1963 
On the following pages are renderings and floor plans 
of 16 merchant-buill houses and townhouses that will 
be offered to next year's marke«. As a group, they 
IH)int up a design trend which many top builders and 
marketing specialists think will be the most import
ant sales feature for 1963: more space. 

The demand for space .stems from today's higher 
incomes, bigger families, and people's desire to live 
more comfortably—and with at least reasonable pri-
\acy from neighbors and each other. This demand 
for space is bringing increased emphasis on multi
level design: split entries with their big daylight base
ments; 1'/2-story hou.ses with their low-cost "attics," 
vplit levels, and two stories. 

In townhou.ses, one-story, and multi-level houses 
alike, space is being supplied many ways: extra 
bedrooms, bigger living areas, more roofed- and 
screened-in outdoor areas, and unfinished expansion 
space. 

The houses—again taken as a group—show an en
couraging trend towards simple design. Few get their 
individual character from applique or gimmicks; in 
most, character grows logically out of the plan and 
the materials and the basic form of the house. 
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C O N T E M P O R A R Y H O M E S I N C . , S T . L O U I S 

ONE-STORY HOUSES, predict-
ably, wil l be the mainstay of most builders" 
1963 lines. But here you see some builders' 
fresh approaches to exterior design—and 
most of these houses have a plan or equip
ment feature aimed to give them extra 
sales appeal in their price class, liems: 
United Homes will offer a compact (988 
sq. f t . ) model. It looks bigger because the 
wide, over-hanging porch roof ties the 
garage to the main living area: and be
cause the garage doors, the high living 
room window, the entr\', and the bedroom 
windows arc all handled with a bold and 

consistent panelized treatment. Price: .$14,-
950. Architect: Henry CiriMin. Hafft-Gaines 
wil l offer a $53,900 model with 2.600 sq. 
f t . of inside living space plus a 1.560-sq. 
f t . screened patio: a circular kitchen with 
a wide-open view of the patio and pool: 
a master hath with a sunken, tiled "Ro
man" shower. Al l houses wi l l be huilt on 
lots with a private dock on the Intercoastal 
Waterway. Staff designed. Lusk Corp. 
plans a low one-story—to sell f o r $13,250 
—which turns an almost windowless fa
cade to the street. The house has 1.384 
sq. f t . including the utility room (but not 

the carport) and a centrally placed interior 
kitchen. Staff designed. Lindsey & Co. 
plans a $20,500 model with 1,494 sq. f t . 
of living space plus a screened f>orch. This 
model features double front doors, a 13' 
entry, a sunken living room, a 400-sq. f t . 
kitchen-family room. Architects: Anshen 
& Allen. Contemporary Homes wi l l offer 
a $21,670 model with 2,089 sq. f t . of 
living space—including kitchen-family 
room with fireplace, large storage room-
shop, separate dining room, and master 
bedroom with dressing room. Architects: 
Kemp & Campbell. 

continued 
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Designs for 1963 con tinned 
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B E L L & V A L D E Z . B E L L E V U E . W A S H . 

MULTI-LEVEL HOUSESare the 
most economical solution to providing the 
space today's families need and want—so 
they will play an increasing role in many 
builders" 196.1 lines. For example: Lind-
sey wil l feature—at $21,950—a P/2-story 
with 1.408 sq. f t . on the main floor ( in
cluding three bedrooms, a compartmcn'ed 
master bath with dressing room, and a 
second bath)—plus 738 sq. f t . of unfin
ished space upstairs. Architects: Anshen 
& Allen. Buchanan wil l olTer an almost 
square traditional 1 '/2-story house for $33.-
000. I t wil l have 1.444 sq. f t . on the 

main level, a fu l l basement, and space for 
four additional bedrooms on the l.lOO-.sq. 
f t . upper level. He wi l l also build an 
air conditioned 2.9()0-sq. f t . model, de
signed to sell for $37,500. with a split 
entry opening to both living levels and to 
a patio, and including five bedrooms and 
2 ' / i baths. Both houses are staff designed. 
Connecticut Contemporaries wil l otTer 
a hillside house priced at $33,900 for 
2.400 sq. f t . on two levels. I t wil l feature 
a corner fireplace in the living room, built-
in desks in the children's bedrooms, a sun 
deck sheltering the patio be!ow, and a 

service entry with children's coat closet. 
Architect: Roger Small. Craft Way will 
build a $26,500 split entry with a large 
foyer, 2,400 sq. f t . including three bed
rooms and I '/2 baths on the upper floor 
and an unfinished lower level. Architect: 
Don 1. Disc. Bell & Valdez plan a 
$26,000 hiUside model with 1.350 sq. f t . 
on the main level. 1.250 sq. f t . of unfin
ished space below. Sales features include 
a 230 sq. f t . deck off the living and dining 
rooms, fireplaces on both levels. Adding 
three bedrooms on the lower level would 
make this a six-bedroom house. Architect: 

coiuimied 
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C E N T E X C O N S T R U C T I O N C O . , O A H U , H A W A I I 

John M . Anderson Assoc. Centex wi l l 
offer ( fo r $30,000 without lot) a hillside 
split entry with 1.450 sq. f t . and an un
usual but workable plan that puts the 
ma.ster bedroom off the living room, puts 
two other bedrooms down.stairs off the 
ianai. and gives each bedroom its own 
bath. Architect: Richard Leitch. Brown & 
Kauffmann wil l offer a true two story for 
$31,500 with 2.521 sq. f t . of living space. 
It wil l feature "bigger bedrooms," a traffic-
free living room with fireplace, a fireplace 
in the family room, and a master dressing 
room. Architect: Alexander C. Prentice. 

B R O W N & K A U F F M A N N I N C . . P A L O A L T O 
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Technology 
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 Vz" P L Y W O O D 

CORE P L A K 

D O U B L E P L U M B I N G W A L L (core of section 

shown in plan below) includes all plumbing ex
cept under-lhe-floor waste lines. L u R e C o ' s next 
step: G e l waste lines above floor. 

LuReCo puts all mechanical elements of a house in one shop-built section 

The Lumber Dealers Research Council— 
lor years an innovator of wall, Hoor. and 
roof components—is now designing com
plete mechanical sections that can be built 
by lumber dealers, trucked to house sites, 
and set on foundations. 

The elaborate plumbing wall above is 
the heart of a section (plan below) that 

includes two baths, a kitchen-laundry, and 
utilities. It is one of four LuReCo plans 
now available to lumber dealers. First to 
be built is a I' /2-bath, laundry, and utility 
section (photo below) fabricated by 
Dealer Carl Scholz of Vandalia. Ohio. 
Harry H . Peters of Dayton was the 
plumbing-heating contractor. Dayton's 

building department has approved the 
units which sell for $2,377 each. 

No hard-to-get fixtures or fittings are 
used. LuReCo's innovations were limited 
to the structure, which was engineered for 
extra strength. James T. Lendrum. head of 
the University of Florida's Department of 
Architecture, designed the sections. 

   

 

  
 

 

  
 

  
   

   

P L A N shows how kilchen. baths, and laundry 
back up to the plumbing wall detailed above. 

Technology of unit is standard except for floor 
and walls of extra strong glue-nailed plywood. 

F I R S T U N I T B U I L T 

bath in laundry, utility 
has fu 
room 

II bath, this 
behind door, 

half-
right. 
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""Striking beauty of Insulite Primed Siding 
pulls prospects in...helps pre-sell our homes" 

says Ray Kroiss, Ray Kroiss Construction Company 
" N o t h i n g matches I n s u l i t e P r i m e d 
Siding fo r m a k i n g a good first i m 
pression on home buyers! T h e y real ly 
l ike the looks o f i t , and tell us so. T h i s 
gives us the chance to po in t ou t t h a t 
i t ' s Insu l i t e . . . one o f the most 
b e a u t i f u l , easy to m a i n t a i n sidings 
available. I t helps us create a q u a l i t y 
image r i g h t f r o m the s t a r t . . . shows 
home buyers t h a t we of fe r t h e m a 
q u a l i t y home for t he i r money. 

A n d , t h a t ' s n o t a l l . I n b u i l d i n g 
more t h a n 500 homes w i t h Insu l i t e 
P r i m e d S id ing over the past 5 years, 
we 've f o u n d t h a t i t saves us p l en ty 
on and a f te r the j o b . 

" N o c a l l b a c k s " — w e haven ' t had a 
customer compla in t since we s tar ted 

u s i n g I n s u l i t e i n 1957. I t d o e s n ' t 
warp , the tapered edge helps keepside-
walls clean and d r y , and we haven ' t 
had a single case o f pa in t b l i s te r ing . 

" G o e s u p f a s t e r " —much faster and 
easier to apply t h a n wood shakes or 
convent ional wood s iding. A n d , i t ' s 
easier to handle, easier to na i l . There 's 
a m i n i m u m of waste since i t comes i n 
long lengths and doesn't sp l i t o u t 
when we cut or na i l . 

" T i g h t j o i n t s " — t h o s e I n s u l i t e 
j o i n t s stay b u t t e d . U n l i k e m a n y other 
sidings t h a t change w i t h the weather, 
there's no shrinkage w i t h Insu l i t e ! 

W h a t don't I l i ke about Insu l i t e? 
I d i d n ' t t h i n k o f i t first!'' 

T H O U S A N D S O F 
S A T I S F I E D U S E R S 

Ray Kroiss is t y p i c a l o f builders a l l 
across the c o u n t r y who have switched 
to Insu l i te P r i m e d Sid ing . T h e rea
sons are s imple: In su l i t e saves t hem 
money on every s iding j o b ; and, i ts 
extra smoothness, fewer vis ible jo in t s , 
and deep shadow lines add buy ing 
appeal to the homes they b u i l d . 

So, w h y gamble? W h y exper iment 
w i t h an u n t r i e d siding? N e x t t ime , 
get Insu l i t e . . . the P r imed Siding 
t ha t is performance-proved on more 
t h a n 375,000 homes coast-to-coast! 
Ask your dealer abou t i t t oday . Or, 
w r i t e t o I n s u l i t e , M i n n e a p o l i s 2, 
Minneso ta . 
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R E A L D E S I G N F L E X I B I L I T Y . . . C O M P L E T E R A N G E O F T Y P E S A N D S I Z E S 

HORIZONTAL (LAP) SIDING 
comes in 16' lengths, in 8", 10" 
and 12" widths. New "Pul l -
T a b " carton for 12" width 
makes siding more convenient 
to handle and easier to use. 

VERTICAL PLAIN PANELS for 
board-and-batten construc
tion come in 4' wide sections, 
in lengths of 8', 9' and 10'. 
Choice of size cuts down on 
joints and frieze board. 

VERTICAL GROOVED PANELS 
are 4' wide, in 8', 9' and 10' 
lengths, give builders even 
more design opportunities. 
Shiplapped edge creates 
groove at joint. 

msuimsyisi' 
Performance-proved on over 375,000 homes coast-to-coast 
INSULITE DIVISION OF MINNESOTA AND ONTARIO PAPER COMPANY. MINNEAPOLIS 2, MINNESOTA 
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BASE CABINM FRAME 

STOCK 
SECTION 

Low-cost cabinet system uses just one millwork section 

The cabinet framework above is built en
tirely with precut rabbeted. I '̂ s "-square 
pieces of Philippine mahogany toe-nailed 
together (see drawing). Af ter the end up
right and a bottom runner are positioned 
precisely, the precut sections, placed in 
order, virtually " j i g " themselves, eliminat
ing further measuring and leveling. Clear 

lacquer on the frame, sliding door panels 
t)f almost any prefinished material (dropped 
in the grooves), a counteriop. and drawers 
finish the job. The system, designed by 
engineers on Project T A M . \ P (H&H Sept.). 
can save up to $150 a house. It is being 
used by Ohio Builder Bob Schmitt on an 
optional basis. 

O V E R L A I D P L Y W O O D 
S H E L V I N G 

-REMOVE THESE 
iSECTIONS PROM 
jSTANDARP 
STOCK SECOIlOir ^ 

2.)(4 S T R I N G E R ' 

T i O O R 

SECTIONS-A' 

        

o c 
l o o 

1 m 

54" 

• f ^ ^ i EDGING SPACE 

Minimum space (allowing (or tdtmg) (or two people 
working at caliincts and apphaiicts opposite each 
other (except a front-upcnin|{ dishwasher | 

Usmg a front-opening ditihwa&her 
requires 4 inches more space 
than using other appliiinccs in 
A kitchen 

New study sets dimensional standards for household activities 

Drawings above are f rom a booklet thai, 
f o r the first time, gives architects arnJ 
builders the proper clearances for people 
working, or just moving about, in any 
room in a house. (Several other books 

spell out anatomical standards, but none 
reports the exact spaces needed by a 
housewife in her daily rounds.) The siiiJy. 
which checked the movements of 20 men 
and 230 women, was prepared by home 

economists f rom four universities (Illinois, 
Auburn. Penn Slate, Washington State) 
and the Dept. of Agriculture. The booklet. 
Space Slanclards jar Hoiiseliold Aclivilics. 

is available f rom any of these groups. 

146 H O U S E & H O M E 



Technology 

BRAB group wants a new 
set-up for building research 

start on p 143 

Creation of a government-financed Na
tional Institute for Building Research has 
been recommended by a special commiiicc 
of the Building Research Advisory Board. 

Plans for the N I B R are spelled out in a 
B R A B report to the Department of Com
merce. The report, prepared under a con
tract with the National Bureau of Stand
ards, is rumored to have cost $40,000. 

Why is there a need for an NIBR? The 

B R A B report indicates three reaso.ns: 

1. Development of our physical en
vironment lags far behind the developniLMit 
of agriculture and medicine, the other 
major elements in our physical l ife. 

2. No agency now exists to handle the 
research needed to improve our physical 
environment as medicine and food supply 
have been improved. 

3. The building industry, with its re
search scattered over a broad spectrum of 
interests, cannot focus its efforts the way 
an N I B R couk!. 

Under the B R A B proposals, the N I B R 

would establish criteria for evaluating the 
building process, but would not compete 
with research programs by building-prod
uct manufacturers. It would pro\ idc 
grants, fellowships, and contracts for re
search by colleges, other non-profit groups, 
public and private agencies, and building-
industry experts. And it would bring to
gether biologists, physiologists, economists, 
and social scientists to study human re
quirements, internal environment, and the 
economics of building technology. The 
proposed institute v\ould be financed by a 
Congressional appropriation starting at S2 
million for the first vear and rising to $10 
mill ion a year at the end of five years. 

Critics of the B R A B report say the rea
sons for an N I B R and the purposes it wi l l 
serve are neither clear nor adequate. 
Observes one critic: " I f the need is simply 
cheaper, better, and more housing—as the 
need has always been in food supply and 
medicine—then an N I B R would 'oe severely 
handicapped in achieving its goals. The re
port clearly states that N I B R should not 
prepare codes and standards, and it does 
not even mention land use. But codes, if 
properly and scientifically handled, could 
cut costs more than anything else except 
better land use." 

The report's immediate recipient—Dr. 
J. Herbert Holoman. the Commerce De
partment's assistant secretary for science 
and technology—says: "Before an N I B R 

could get started, it would need a clear 
concept of what constitutes the building 
industry and a way to accelerate the 
development of ihe building science now 
only emerging." 

Two people can erect this urethane dome in 20 minutes 

And the only tools needed are wrenches. 
The geodesic dome is made up of curved 
hexagonal and pentagonal sections, which 
are V i " thick and have urethane foam 
cores and plastic skins reinforced with 
glass fiber. 

The dome, possibly a forerunner of to
morrow's house, can be used for vacation 
cabins, temporarv shelters, storage build
ings, and temporary housing. Knocked 
down, it can be shipped in a rx6'x7' pack

age and easily handled by f o r k l i f t . 
The urethane insulation is so effective 

that, if the empty dome were hermetically 
sealed, it would take four days for the 
inside t-^mpcrature to drop f rom 70° to 
an outside ambient temperature o f 0°. 
according to the developer. The dome wi l l 
withstand loads of 80 psf and winds up to 
160 miles per hour. It was developed by 
Tool Research & Engineering Corp. of 
Beverly Hills. Calif. 

Newly independent BRI will take on new roles 
Afte r ten years with the National Academy 
of Sciences-National Research Council, 
the Building Research Institute is on its 
own. 

With BRi ' s independence comes an op
portunity to play a bigger part in the 
building industry. The institute, a non
profit organization, wil l continue in its 
major role as a distributor of research in
formation. But it wil l now add these func
tions financed by grants and dues: 

Inlcr-indit.slry collahorution. Meetings, 
conferences, and workshops wil l bring to

gether experts f rom all fields of building 
to develop new practices and technology. 

Research. The institute will undertake 
its own research programs and serve as an 
administrator of cooperative research. 

Ediic(Ui<>n. BRI wil l provide funds and 
other assistance to further education and 
research in building science by colleges 
and universities. 

BRl s new independence follows a pat
tern of other institutes nurtured by N A S 
until the\ were big enough to go out on 
their own. 

Model code spells out proper use of plastics in plumbing 
The new code was drafted by a committee 
of the Society of the Plastics Industry to 
help local code groups reach decisions on 
accepting plastic pipe and fittings. Model 
Plumbing Code 162-9 is set up like a 
traditional plumbing code: Its major por
tion covers installation requirements (of 
commercially available plastics) for waste, 

vent, and water supply lines. Types of 
plastics are specified by reference to stand
ards of the American Society of Testing 
Materials. Department of Commerce com
mercial standards, and federal and military 
specifications. The code-drafting committee 
was headed by L . Glen Shields, Detroit's 
chief plumbing inspector. 
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Why not lam siding and sheathing together? 
M A I L T O D A Y : 
Service Manager, Lumber 
Potlatch Forests, Inc. 
Lewiston, Idaho 
Send me more information on Electro-Lam Siding: 

Name 

Firm 

Address-

Clty-
[~1 Architect 
• Wholesaler 

"2 Builder 
• other 

—State— 
• Dealt 

We did . . . it's called Electro-Lam Siding. Nail it right to the studs and you've 

got your sheathing and siding in one operation . . . Outside face is attractive, 

durable Inland Red Cedar, formed of vertical shal<e-like pieces electro lami

nated with exterior glue line to a strong structural sheathing board. Available 

from your lumber wholesaler in lengths 6' to 16'. Widths up to 12". 

POTLATCH FORESTS INC. 
G E N E R A L O F F I C E S • L E W I S T O N , IDAHO 

Byrrtbol 
of Quality 
since 190G 

FHA approved installation variations included with every order. 
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Technology 
starts on p 143 

New manual makes it easier 
to figure heat loads 

Manual J reduces the number of factors 
needed to calculate requirements for resi
dential heating and cooling by about 75%. 

Figuring the iK-iiting and cooling loads 
of a house li;is always been a time-con
suming job. Under previous systems, heat 
loss was calculated by using a manual that 
included about 4.400 factors. Then an-
iMhor manual, plus another 4.400 facims. 
was needed lo liiaire heat gains for the 
cooling load. Wiih Manual J. only about 
1.000 factors are needed to compile both 
heat gains and heat losses. Tables of new 
factors—the results of previous calcula
tions—have simplified the job. 

The new manual is fair ly easy to use. 
Ii is divided into three main sections: 1) 
a concise explanation of the new method: 
2) all tables and charts used in the cal
culations: 3) an appendix for calculating 
U values, heat-loss factors, and infiltration 
heal losses by the crackage method. 

Manual J—now recognized by F H A — i s 
the result of an ! H A request for a single 
method for heai-load calculation (there 
used to be three methods). Its preparaiion 
was a joint project by the National Warm 
Air Heating & Ai r Conditioning Assn.. 
the Air Conditioning & Refrigeration I n -
siilule. and the Institute of Boiler & 
Railialor Manufacturers. 

Copies of Manual J (price: .$2.50) are 
available f rom I he National Warm Air 
Heating & Air Conditioning Assn., 640 
Engineers Building, Cleveland 14. 

24-acre man-made lake 
gets a plastic bottom 

To keep water f rom seeping away into the 
Mojave Desert, the bottom of a 4'-deep 
kike made by California City Develop
ment Co. was covered wi th 6-mil poly
ethylene. 

Six men completed the plastic bottom 
in just under nine days. 

Strips of polyethylene film (100'x6') 
were heat-sealed together on the site at 
;i rate of 8' per minute. A foot of soil 
uas removed f rom the lake bed. The film 
was laid, then covered with the soil, which 
plugs up tears and prevents future damage. 

The film can't slip down the lake banks 
because it is lapped back 2' on a shelf 
of earth 3' above the waterline and cov
ered with soil 2' deep. 

Two-coat adhesive is recommended for ceramic tile 

The first coat, a skim coat ( l e f t ) forms 
a watertight base for ihe seeoiul coat 
(right) which is used to glue tiles to dry-
wall or plaster. 

This practice, already used by many 
builders, has now been spelled out by two 
industry groups—the Gypsum Assn. and 
the Tile Contractors Assn. 

Among the associations" specific re
commendations: I )use adhesives that com
ply with Commercial Standard 181-52; 

2) make the skim coat 1/16" thick; 3) 
extend the skim coat down over the lip 
of the bathtub to form a water dam be
hind the bottom edge of the tile: 4) let 
the skim coat dry for 24 hours before 
applying the second (adhesive) coat. Gyp
sum is soluble in water. So unless the ad
hesive is firm and unless it is free of 
trowel marks that reveal the dr \wal l 
underneath, water may soften the wall 
and thus loosen the tiles. 

First houses to be built under FHA experimental program 

FHA's I5-month-old Sec. 233 (insurance 
of experimental housing) is finally about 
to be used, according to F H A ' S Technical 
Standards Division. Five projects are 
under construction or soon to be buil t : 

1. A two-story house by Alan Brock-
bank in Salt Lake City with second-floor 
walls built of one wythe of brick (no 
framing) and Dow Chemical's new struc
tural mortar iwSiW M a y ) . Rigiil foam in
sulation, glued to the brick and plastered, 
will finish the walls. 

2. N A H B ' s research house now under 
construction near Rockville. M d . ( H & H 
M a y ) . Principal feature is a rolled, gal-
vanized-steel grade beam on precast piers. 

3. A solar-heated house in Washington, 
with copper tube-in-strip collection plates, 
designed b\ Harry Thomason of the De
partment of Commerce patent ollice. 

4. A house with thin-shell concrete roof 
by Hugh Thorson. Minneapolis builder. 

5. A low-cost housing project for the 

University of Toledo. The experimental 
element is a precast, reinforced concrete 
wall panel. 

Sec. 233 technical requirements cover 
only the experimental aspect of construc
tion. A house or project must also meet 
other standard; imposed by local offices. 
For instance: A high-rise, lift-slab ;'piirt-
meni in San Diego was turned down for 
233 financing because the local ofiice 
Icared vacancies. 

So far. no projects submitted for 233 
approval experiment wi th land planning, 
the biggest potential area for savings in 
housing. To correct this situation, F H A 
Commissioner Neal Hardy has appointed 
Charles H. Powell, an experienced 
land planner, to develop experimental land 
uses. 

Under Sec. 233. F H A ' S insuring limit 
is $1 mill ion. But because of estimated 
losses due to replacement or repairs, F H A 
is thinking in terms of $20 mil l ion as the 
potential value of experiments carried on 
its books. 
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R e p u b l i c S t e e l K i t c h e n installation at 
2 4 0 0 Lakeview Apartments, C h i c a g o , III. 

Architect: Ludwig Mies van der Rohe 

B u i / d e r - O w n e r : Metropolitan Structures 

S P E C I A L F E A T U R E S - W h i t e vinyl finish by Republ ic . You'll notice, 
too, there's a stainless steel sink in this installation. More than 2 5 % 
of all household sinks instal led today a re stainless, by request. 
R e p u b l i c s ink c e n t e r s a r e s u p p l i e d to fit all s tandard stainless 
steel sinks. 



PRACTICAL, 
PROFITABLE, 
(and pretty, too) 

Practical because Republic Steel Cabinets for 
Kitchens are made to fi t together in almost any 
sequence, in almost any space. But that's only part 
of the story. Another reason Republic Cabinets 
are practical — all units are delivered complete, 
ready to slip into place. No framing. No assembly. 
No call-backs because something doesn't fit. 

Profitable for all the reasons above, plus time-
saving delivery on your schedule. 

Profitable for owners, too. Sturdy steel con
struction means that doors and drawers won't 
ever stick, split, or warp. Finest baked enamel or 
vinyl finishes over thorough Bonderizing make 
maintenance a simple matter of washing. Like 
new for years, for whole troupes of tenants! 

There's much more to be said for Republic 
Steel Cabinets for Kitchens. But, wouldn't you 
rather hear it in person ? Mail the coupon. 

REPUBLIC STEEL 
C O R P O R A T I O N 

MANUFACTURING DIVISION 
Berger • Container • Culvert • Truscon 

Youngstown 5/ Ohio 

IT'S A REPUBLIC STEEL K I T C H E N - a fu l l selecHon of 
standard interchangeable cabinets and accessories, in 
your choice of beautiful baked enamel finishes, white 
or colored vinyl, or vinyl Traditional Finish that provides 
all the charm of fine cabinetwork. 

UNOERSINK CABINETS: 

Widths from 2 4 " up to 
72".Your choice of drawer, 
cupboard, sink front, and 
storage c o m p a r t m e n t 
a r r a n g e m e n t s . F i t a l l 
s tandard sinks. Loads of 
space, plus d o u b l e - d o o r 
center compartments. 

BASE CABINETS: 

Widths from 1 2 " up to 
36". Your choice of door 
and drawer combinations. 
Double cupboard, double 
drawer with removab le 
shelf. Inner sliding drawers 
may be added. 

WALL CABINETS: 

Widths from 12" up to 
42". Your choice of single 
and double door units 
with ad jus tab le shelves, 
plus corner, ventilator,and 
storage cabinets. 

SPECIAL CABINETS: 

Left, Corner Spinner pro
vides unusual convenience, 
a d d s smart " d e s i g n e r " 
touch. Full lO'/j" door, fits 
any corner. Right, Tray 
C a b i n e t has high home-
maker appeal. I d e a l for 
space f i l ler , to achieve 
built-in effect. Size, 9" x 
34V2" high X 24V2" deep. 

REPUBLIC STEEL CORPORATION 
M A N U F A C T U R I N G D I V I S I O N • DEPT. H O - 5 0 0 7 
Y O U N G S T O W N 5, O H I O 

We'd like to hear more about making kitchens pretty and 
profitable! Send: 

[3 Republic Kitchens representative 

Q Literature on Republic Steel Cabinets for Kitchens 

Name. -Title. 

Company. 

Address 

City .Zone. -State. 
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— with ThermopaneSi msulating glass, 
glare-reducing L O F Grey Plate Glass . 

So many ways to glamorize homes with glass 
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'OpenWorld' 
LiYin̂  

. . .an exciting new theme 
for nnodel-home pronnotion 

It's fresh. Trend setting. A theme that 
hasn't been exploited to boredom. And it 
correctly describes a house that's designed 
for popular indoor - outdoor living. Be
cause window walls, pietmx' windows and 
sliding glass doors make a house "feel" 
as l.uge as all outdoors. 

That's "Open World" living! L - O - F is 
promoting it again in 1962 with big, bold, 

monthly advertisements in L I F E and 
other magazines. 

"Open World" living is a selling theme 
If oil can use to move houses faster. Just de
sign your houses with smart and generous 
u.ses of L-O-F glass. Then when prospects 
see vour model, thev'll realize liow obso
lete their old home is . . . and what a lift 
a new home can give their family. 

MADE IN U.S.A. 

THE QUAtlTY MARK 
TO LOOK FOR 

L i b b e y • O w e n s • F o r d G l a s s C o m p a n y , Toledo 2 , Ohio 

. . . s o many kinds of LO-F glass to do it with! 

DOOR MIRRORS appeal to any woman pros
pect. For more perfect reflections, use mir
rors made of Parallel-O-Plate. 

SL ID ING C A B I N E T DOORS made of L - O ^ F 
Rough Plate add sparkle to any kitchen. 
And it's a distinctively different touch. 

SL ID ING C L O S E T MIRROR DOORS double 
the feeling of space, add a glamorous touch 
to any bedroom and entrance hall. 



IS EVERY WOMAN A SHOW-Of F...IN THE KITCHEN? 
Ask your wife. Or better still, read this page! 

THE NUT FOR NEWNESS. Yesterday's dress is almost too old. Ditto 
for last month's drapes (wrong color). Her sink has to be Nickel 
Stainless Steel. Its neutral gleam flatters today's color scheme— 
and tomorrow's. Its rich appearance flatters her. And lots of 
other ladies. 

THE CALM CLASSICIST. Quietly proud of her house-an oasis of 
Early Americana. Friends are intrigued by the way her Nickel 
Stainless Steel sink fits right in. Gleaming gently, it suggests old 
pewter to some...new kitchen ideas to others. No matter what 
period, it's always in style. 

THE TRADER-UPPER. Tastes rising in tune with hubby's income. 
Trades on improvement, shops hard for the look of better living. 
(Usually gets it.) Will trade in everything but the kitchen sink-
if it's Nickel Stainless Steel. 

THE SUPER-SENSIBLE SHOW-OFF. The most conscientious consumer 
on the block. Enjoys highbrow reputation. Proud of her Nickel 
Stainless Steel sink (shrewd buy). Likes its functional beauty. 
Sold on its durable value. 

Be a show-off, yourself! Display a sink of gleaming Nickel Stainless Steel—and ivatch it reflect that gh-am 
in the eye when prospects turn mto customers. To make selling still easier, we offer- a helpful, colorful 
8-page booklet. Write to Department HO for a copy. We'll also send you a handy list of manufacturers. 

T H E I N T E R N A T I O N A L N I C K E L C O M P A N Y , I N C . ;NCb^ 6 7 W A L L S T R E E T , N E W Y O R K 5 , N . Y . 

INCO N ICKEL M A K E S S T A I N L E S S S T E E L P E R F O R M B E T T E R L O N G E R 
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^hy it pays to include 

M O D E R N G A S 

I N C I N E R A T O R S 

in your homes 

I n the highly competit ive business of selHng homes, 
the smart builder is ever alert to new features—to 
plusses that w i l l impress potential l)uyers. A modern 
Gas incinerator is just such a plus. 

A Homes in a cleaner, quieter, more modern setting . . . 
this impor t an t selling poin t can be yours w i t h a modern Gas 
incinerator that ehminates noisy, unsightly garbage cans. 

A A n obviously at tract ive point to housewife prospects— 
and to their husbands, l o o — i s e l imina t ing the mess and 
nuisance o f da i ly garbage and trash carrying, by ins ta l l ing 
modern Gas incinerators. 

A V'our prospects w i l l be impressed by the fact that i t w i l l 
cost less f o r trash disposal, thanks to a modern Gas i n c i n 
erator which takes care o f all burnable garbage and trash. 

Economical to buy and instal l , and operate, modern 
Gas incinerators arc smokeless, odorless, automatic . 

AMERICAN CAS A.SSOCIATION 

Check your local Gas company for f u l l details. 

House hunters know they can 
LIVE MODERN 

FOR LESS 

W I T H . . . GAS 

" Y e s Sir! We'll wake you at 7:30 A.M. 

with a Taylor Weather Forecast" 
TlicTownc House Motor Inn, of Roches
ter, N. Y . , gives guests on-the-spot 
weather forecasts with ciieir Taylor 
W E A T H E R S C O P E * Panel. Installed at the 
registration desk, the weather station 
tells outdoor temperature, wind speed 
and direction, and gives a detailed fore-
case. 
WuATHBRscoPE Panels will add interest 
.and salcibility to the homes and motels 
you are designing and building. Thcv 
arc uniquely decorative and command 

Ta^florlmtrumentd 

the attention of travellers and weather 
fans. 
The panels are 17" x 12" in size and arc 
available in walnut, mahogany, and 
maple. Individual instruments on the 
panel are also available in 6" and 12" 
diameter dials for custom installation. 
For more detailed information on 
U ' E A T H E R S C O P E Panels, write for Bul
letin 99294. Taylor Instrumtriu funi-
panies, Rochester, New York, and 
Toronto, Ontario. *Traci.-Miirk 

MEAN ACCURACY F/RSr 

Cleveland Builder Cuts Costs with "Solo Heating'' 
M A Y F L O W E R V I L L A G E . C L E V E L A N D . O . 
M. H . W H I T E . B U I L D E R 

SOLO HEATING: Individual Boilers 
for Each Apartment; Each Tenant 
Controls Own Heat, Pays Own Fuel Bill 

Number of Apartments: 326 Number of Boilers: 326 

Hydrotherm Solo Heating 
Can Now Be installed for 
Less Than Conventional 
Central Systems 

• Cast Iron Boiler 
• Silent Operation 
• Apartment Thermostat 
• 25-Year Guarantee 

© 1002 by llyilroUierm.Inc. 

Boiler Rooms: 
Heating Mains: 
Draft Inducers: 
Electronic Controls: 
Pipe Size: 

None 
None 
None 
None 
% " Max. 

Av. Heating Costs: $5.17 per mo. for 5 room Apartment 
Total Servicing Costs After 14 Years: None 

Isn't it time you looked into Hydrotherm Solo Heating? 
Write for design and technical data today! 

Dept. 13-HH NORTHVALE, N. J . 
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DORGER HOMES, Cincinnati, Ohio, specializes in f ine custom 
homes, wil l bui ld 50 in Cincinnat i area this year. The $55,000 
home pictured has 4 bedrooms, IVz baths, br ick and SHADOW-
CAST Lap Siding. 

SUBURBAN CONSTRUCTION CO. and THE LENAGHAN CORP., 
Mobile, Alabama. Bui ld ing 30-40 homes in Spring Hil l area of 
Mobile. The model pictured, $30,000; 4 bedrooms, 2V2 baths, 
SHADOWCAST Lap Siding. 

SWITCH TO m m ^ ^ 
BY 

Goes up fast...nails without dimpling...cuts costs 
...and its smart good looks helps sell homes I 

Made of special density hardboard, Celotex SHADOWCAST Siding saws and nails 
like wood-yet its smooth, tough, hard-to-dent surface has exceptional resist
ance to bumps, scuffs, hail. Nails drive flush without dimpling or fracturing the 
surface. Prime coated at the factory-you can wait two months to apply finish coat. 
Cuts waste-no shorts, no rejects due to knots or splits. These great new sidings 
will help sell more homes for you, too! See them at your Celotex dealer, or write 
for samples. •Trademark 

SHADOWCAST HORIZONTAL LAP 
L o n g leng ths f o r f a s t coverage, f ewe r 
joints. %,!' th ick; 1 2 " wide by 12', 16'; also 
9 " wide by 12'. Guide lines on both long 
edges simpl i fy al ignment, save t ime, m in i 
mize waste. 

O C T O B E R 1 9 6 2 

SHADOWCAST V-GROOVE P A N E L S 
Vz" wide V-grooves, SVa" o . c , ^t" th ick; 4 ' 
wide by lengths to 10'. Shiplapped edges. 
With 16 " stud spacing, needs no corner 
bracing to meet FHA requirements. 

SHADOWCAST WIDE-BOARD P A N E L S 
For use wi th battens. Ideal for fast, econ
omy cons t ruc t ion .%" th ick ; 4 'wide; lengths 
to 16'. With 2 4 " stud spacing, no corner 
bracing necessary to meet FHA require
ments. 
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GRANT LIVESAY & SONS, Kingsport, Tennessee, wi l l bui ld 30-40 
houses of th is type this year. Home pictured, $24,000, has 1500 
sq. f t . l iv ing space, electric cei l ing heat, SHADOWCAST Lap and 
Panel Sidings. 

WISEMAN CONSTRUCTION CO., Hickory Hills, Illinois, wil l bui ld 
260 homes in Forest Hil ls subdivision, suburban Chicago. Already 
s o l d - 1 8 5 . Priced $18,000 to $20,000. SHADOWCAST Lap Siding 
is a sales feature of these qual i ty homes. 

B. 0. WILLIAMS CO., Richmond, Virginia, erect ing 20-25 homes, 
$30,000 to $40,000, in suburban Sleepy Hollow area. Featuring 
4 bedrooms, 2V2 baths, 2 fireplaces, electr ic ki tchens, combina
t ion of brick and SHADOWCAST Lap Siding. 

L E E HAYWORTH CONSTRUCTION CO., Salina, Kansas. This at
tract ive, spacious home is one of 10-12 in $18,000 to $25,000 
price range planned by this builder. Superior value throughout, 
inc luding SHADOWCAST Lap Siding. 

DAVID RANDOLPH GENERAL CONTRACTING, INC., St. Louis, 
Missouri, shows six di f ferent models in Starl ing Estates. Wil l bui ld 
165 homes, priced from $14,800, with 3 bedrooms, IV2 and 2 
baths, SHADOWCAST Lap and Panel Sidings. 
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From today's first family of construction adhesives... 

 

N o w ! The first counter top adhe
sives ever formulated to the speci
fications of the man on the job! 
3 M representatives worked w i t h 
counter top installers coast to 
coast to learn their problems . . . 
then incorporated all the problem-
solving features they asked for in 
new " F A S T B O N D " 10 and spray-
type " F A S T B O N D " 5. 

Most of all , they wanted higher heat resistance and faster drying. " F A S T -
B O N D " Contact Cements deliver. . . w i th heat resistance up to 100 degrees 
higher than other adhesives to solve callback problems caused by intensive 
heat around stoves . . . or surfaces where sun shines in or where hot pans are 
se t . . . and w i t h a record 10 minutes dry ing t ime that saves up to 20 minutes 
on each coat you apply! 

In addition, " F A S T B O N D " Contact Cements offer all the other improved 
features counter top applicators wanted: over an hour open time • t ight bond 
even on warped laminate • highly waterproof • ul t ra- thin glue line • strength
en w i t h age • ready for finishing soon as bond is made • no i r r i ta t ing odor • 
apply easily w i t h brush, trowel, roller or spray gun! 

Counter top installers tell us these are the most sui^erlative, job-speeding 
adhesives they have ever used! T r y them and see. (Other qual i ty construction 
products f rom the 3 M family: duct and curtain wall sealers, and ceramic tile, 
floor tile, drywal l and insulation adhesives.) Contact your 3 M distributor, or 
wri te : AC&S Division, Dept. SBAA-102, 3 M Company, St. Paul 1, Minnesota. 

A d h e s i v e s , C o a t i n g s a n d S E a l e r s D i v i s i o n 311! 

O C T O B E R 1962 
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New products 

 

SINGLE-LAYER ROOFING MEMBRANE, made from plastic-coatecl asbestos felt, is applied to deck with hot-mopped roofing as|.h:>li adhesive. 
J 

30-year life is predicted for new plastic-coated, built-up roofing system 
The plastic coating, made of DuPont's Tedlar (a polyvinyl fluo
ride film, see New Products. Aug.). is laminated to an asbestos 
felt with an elastomeric binder. The result is a one-layer built-up 
roofing material called T / N A 200, that can be used on Hat. steep, 
or compound-curved roof decks of almost any material. Applica
tion costs are minimum because the single-layer membrane is 

applied (see photos) with standard tools and conventional hot or 
cold brushing adhesives. To assure leakproof se;ims. pressure-
sensitive, adhesive-coated Tcdhir tape is used to seal end and 
S K I C laps. 

Ruberoid Co.. New York City. 
For details, check No. I on cmipnn, p 188 

STARTER STRIP of roofing Icii can be cemented 
down over fascia. Smooth surface resembles paint. 

COLD-MOPPING CEMENT is applied to back of 
roofing before application to prevent soiling. 

PLASTIC FILM TAPE with prcssiiic-scnsitivc ail-
hesive coaling is applied lo side and end laps. 

Fiberglass extrusions reach market 

For the first time, a manufacturer has developed a continuous 
automatic process for extruding fiberglass-reinforced plastics 
(most fiberglass-reinforced-plastic products are made by lay-up 
methods on moulds). The new material, called eXtrcn, will be 
marketed in over 240 standard structural shapes including large 
and small sheets. I-beams. H-beams. tubes, bars, channels, and 
hollow beams like those shown at right. Shapes up to 52" wide. 
14" deep, and any shippable length can be produced on present 
equipment. Sheets as thin as .010" have also been extruded. 

Universal Moulded Fiber Glass Corp.. Bristol, Va . 
For details, check No. 2 on coupon, p J88 

O C T O B E R 1962 
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This is machine-grooved, factory-finished Red Cedar Sidewall Shake 
i 1 i 

It is available in dozens of rich, long-lasting, factory-applied colors. 

No imitation material matches its thickness, texture and insulation. 

Yet, Red Cedar Sidewall Shake is proved lowest in applied cost. 

I. ;' 11' • I i I'll 

6 2 

CERTIGROOVE 
CEDAR SHAKES 

tUMBtR^^y GRADt 

The "Certigrade" and "Certigroove" labels are your guar
antee o! quality specified by rigid industry standards. 

RED CEDAR 
SIDEWALL SHAKES 

Red Cedar Shingle Bureau 
5510 White BIdg., Seattle 1, Wn. 
(In Canada: 550 Burrard St., Vancouver 1, B.C.) 

Please send me tree details about Red Cedar machine-grooved shakes and shingles. 

NAMF — 

HH-10 

ADDRESS. 

CITY 

STATE. 

H O U S E & H O M E 



New products 

Ceilings 
Stan on p 161 

C o l o r e d i n s e r t s in a iumin(ni'< 
ceiling ( l e f t ) add interest over
head. Called Inf ini f lex. system is 
assembled f r o m 2' square, steel-
framed, six-pane! sections ihal 
hinge down f o r easy cleaning. 

integrated Ceilings. I.os Angeles. 

For details, check No. 3 on p IS8 

K i t s fo r s u s p e n d e d c e i l i n g 
( r igh t ) can be laid out to fit any 
ceiling shape. Made with plain or 
decorative plastic light panels, 
with colored a luminum grids, and 
border panels o f white styrene or 
acoustical foam. 

Artcrest Products. Chicago. 

For details, check No. 4 on p I8S 

L i s h t w e i j c h t a c o u s t i c a l t i l e , 
made f r o m moulded foam plastic, 
is available in many patterns and 
colors. RV-Li te tiles weigh less 
than I oz. per sq. f t . They are 
designed for adhesive application 
and can be painted wi th water-
base paint. 

Arvey Corp. . Chicago. 

For derails, check No. 5 on p IS8 

I n t e r l o c k i n g - t i l e s are mould
ed o f expanded polystyrene. 
Called Insul-Custic. the % "-thick 
tiles come in six patterns and 
various colors. They are installed 
with adhesive, or wi th concealed 
nails or staples through interlock
ing tabs on the edges. 

Koppers Co.. Pittsburgh. 

For details, check No. 6 on p 188 

A c o u s t i c a l c e i l i n g b o a r d is 
faced with nubby brown and 
white textured glass cloth (above) 
or Icxlurcd while painlcd fmisl i . 
Aloyglas panels are - M " thick and 
come in 24"x24" and 24"x48" 
sizes f o r suspension in any stand
ard channel system. 

Forty-Eight Insulations. Aurora . 

For details, check No. 7 on p 188 

C e i l i n g p a i n t is specially f o r m 
ulated so one coat is said to pro
vide hiding power equal to two 
ordinary coats. This latex base 
paint may be u.sed on new plaster, 
wallhoard. insulation board, hard-
board primed wood, brick, con
crete, or primed metal. 

Great Lakes Paint. Chicago. 
For details, check No. 8 on p 188 

Walls and dividers 

T w o h a r d b o a r d p a t t e r n s : 
1 winkleboard ( l e f t ) has round 
holes for hxture hooks, .stars f o r 
decorative appeal; VA" Storbord 
(above) has a wainscotted look, 
makes functional walls in fami ly 
rooms, children's rooms, garages. 
Both come in 4 'x8' sheets. 

Nines Lumber Co.. Chicago. 
For derails, check No. 9 on p 188 

r,-«r,ir,ir_nrji i . J b J k ji..«tru P.I r . i r.t rj» r_t 
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D e c o r a t i v e h a r d b o a r d is 
perforated in a square-edged cut
out pattern. Called Romanboard. 
it is made in 4'x8' sheets, ' / H " 
thick, and retails f o r about 3 I t ' 
per sq. f t . It comes with a nalural 
brown smooth finish on both 
sides, can be painted. 

Hardboard Fabricators, Newark. 
For details, check No. 10 on p 188 

I n t e r l o c k i n g a l u m i n u m g r i d s 
can be assembled into decora
tive dividers of almost any size 
f o r asc inside or outside the 
house. Fach panel mea.sures 12" 
square and is finished with gold, 
white, or black baked-on enamel. 
Available in several grid patterns. 

Meta-Mold . Cedarburg, Wis. 

l or ileiail.\, check No. II on p 188 
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Only from Westlnghouse ...so many completely coordinated appliances 

         
         

         

         
         

     

      
      

         

Such complete freedom in designing the laundry area 
Only Westinghouse gives you so many ways to handle the Laun
dry area. Because only Westinghouse offers you a choice of auto
matics like the Space-Mates and Laundromat- Automatic Washer 
to design around. Now you can select the automatic washer that 
goes best with the shape, size, and design of any laundry room. 
You get this same design flexibility with every Westinghouse ap
pliance. Because only Westinghouse offers such a complete 
selection of major appliances—completely coordinated in design, 
style, colors, and features. You can be sure... if it's y^gg^jpgl^QJJgg 
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W 
L . 

Westinghouse Electric Corporation 
Contract Sales Department 
Mansfield, Ohio 

P lease send me catalogue with complete details 
on Westinghouse major appl iances. 

Name. 

A d d r e s s . 

City -Zont -State-

These appliances plus Healinn & Air Conditioning. Wiring Devices. Mi-
carta® Counter Tops, Apartment Elevators are all available through one 
point of contact. See your Westinghouse Residential Sales Manager, or 
write Westinghouse Electric Corporation. Contract Sales Dept.. Manslield, O. 
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New products 

Flooring. 
start on p J 61 

n 1 
1 

C o n g o l e u m - N a i r n now makes 
solid vinyl tiles embossed and 
colored to resemble both wood 
( l e f t ) and stone ( r i g h t ) . The F.m-
bos.sed Woodhue style comes in 
9" and 12" square tiles, in l " x 
36" feature strips, and in 4"x27" 
planks. A l l shapes are available 
in both light and dark shades. 
Embossed Flagstone is made in 
12" squares colored red, white, 
gray, or green. Light gray feature 
strips come in V*". Vi". and I " 
uulths. Retails f o r 39c per sq. f t . 

Congolei im-Nairn. Kearny. N . J . 
For deiads, check No. 12 on p 188 

M o s a i c T i l e assembles indi
vidual ceramic tiles into a stand
ard sheet with "dots" o f bond
ing material. Dot-Ti le is said to 
cut installation costs becaii.se 
sheets remain more un i fo rm in 
si/.e than other types. 

Mosaic Ti le , Zanesville. Ohio . 
For details, check No. 13 on p 188 

R o m a n y S p a r t a n has added 
9 /32" heavy-duty tile to its Cera-
mallex line. The tiles are factory 
moimted in a 9"x9" rubber grid 
that takes the place o f grout. Can 
be installed by ceramic tile or 
resilient f loor ing contractors. 

U.S. Ceramic. Canton. Ohio. 
For deiads, check No. 14 on p 188 

G o o d y e a r has introduced two 
new designs in its DeLuxe True 
V i n y l series. Tiles retail for about 
19c each and are offered in 9"x 
9" si/e only. Woodhue (above) has 
an open-grained pattern. Other 
pattern is called Wood Grain. 

Goodyear, A k r o n . Ohio. 
For details, check No. 15 on p 188 

S a n d u r a offers a new slamlard-
weight vinyl in 6'. 9'. and 12' 
widths. Series 3020 is made in 
lour shades o f beige and cream 
with gold and .silver chips scat
tered over the surface. T w o other 
patterns are al.so offered. 

Sandura Co., Jenkintown. Pa. 

For deiads, check No. 16 on p 188 

Siding 

 

B r i c k - f i n i s h e d p a n e l s have 
granile-aggreiiaie surface sprayed 
on plywood skin. Panels are 
made-to-order in any shippable 
size. Finish is said to last as 
long as the plywood. Available 
in many colors and tcxiiues. 

Century Brick, Erie, Pa. 
For details, check No. 17 on p 188 

A s b e s t o s s i d i n g is deep tex
tured with a radial saw kerf 
pattern superimposed on a wood-
grain surface design. Surface off
sets create the il lusion o f small 
shingles. Plastic-coated Home
stead siding measures 9"x32". 

.lohns-Manville, New York City. 
For deiads, check No. 18 on p 188 

A l u m i n u m s i d i n g is deeply 
ribbed to give it the look o f 
shakes. Each panel is 10" deep 
and 10' long: Only 12 panels 
needed per square. Styltex sidinj^ 
is finished with three coats o f 
baked-on acrylic enamel. 

Al tex, Waukesha. Wis. 
For details, check No. 19 on p 188 

H a r d b o a r d s i d i n g has prime-
coated face and edges, sealed 
back. Forest T P Siding is made 
of tempered board f o r dent re
sistance, diu'ability. dimensional 
stability, nail-holding strength. 

Forest Fiber Products. Forest 
Grove. Ore. 
For details, check No. 20 on p 188 
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''We found a low-cost way 
to dress-up houses 

to appeal to women'' 

Award-Wlnnin 
Inc. Town 'n 

} LaMonte-Shimburg Builders 
Country Park, Tampa, Fla. 

" Y o u can't tell what actually sells a house, but Masonite Pog-Board 
helped close a lot of sales. 

"Women quickly see the advantage of Masonite Peg-Board in a chi l 
dren's room, work or utility area. They know it's a plus they won't 
have to pay extra for." 

Award-WinniiiK Builders build houses that sell . . .the right package, the right 
price, the right area, strong promotion and quality you can demonstrate. 

Using a "selling idea" like Masonite Peg-Board is only one of the reasons 
why LaMonte-Shimburg of Florida are Award-Winning Builders. 

Another reason: They use Masonite's one-source supply which provides inte
rior paneling and e.xterior siding in the architectural variations a builder needs. 

Why not join the Award-Winning Builders? Build houses that help sell 
themselves. 

Masonite Corporation, Dept. HH-10, Bo.x 777, Chicago 90, Illinois. 

i ^ ^ ^ M A S O N I T E shows the way 
Peg-Bourd and Masonite are registered trademorks of Masonite Corporation. 
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Plumbing fixtures. 
  

 

L a u n d r y r e c e p t a c l e is recessed 
permitting washer to go flush to 
wa l l , is fitted f o r water supply 
and drain, and has canted bottom 
so leaks at hose connections run 
to the drain. Steel unit lists for 
$7.50 without faucets. 

Buller. Mineral Wells , Tex. 
For details, check No. 21 on p 188 

C a s t - i r o n k i t c h e n s i n k has 
rounded bowl corners f o r easy 
cleaning, olf-center drains to in
crease usable sink-bottom area, 
and gooseneck panir\ laiicci. The 
Herrick sink comes in white or 
pastel colors. 

Koh lc r Co. . Kohler . Wis. 

For details, check No. 22 on p 188 

P l a s t i c b a t h t u b bay is mould
ed U) f o r m a one-piece tub and 
wal l enclosure in f u l l shower 
height—all o f seamless fiberglass-
reinforced plastic. Available in 
white or 1.̂  colors. Uni t lists f o r 
about $180. 

Cole-Sewell. St. Paul. 
For derails, check No. 23 on p 188 

S h o w e r s t a l l o f fiberulass rein
forced plastic is shipped preframed 
f o r installation before parti t ion 
studs arc installed. Wood pre-
f raming becomes part o f house 
framing. Unit is 5 3 w i d e . 39" 
deep, and 90" high. 
Owens-Corning Fiberglas, Toledo. 
For derails, check \o. 24 on p 188 

Labor-savers 

P l a s t i c c a p s keep d i n . water, 
and trash out o f pipes and con
duit after they have been in
stalled. Caps come in all pipe 
and conduit sizes f r o m V i " to 
6" diameter, can be reu.sed. 

Protector Products, Cleveland. 
For details, check No. 25 on p 188 

O n e - p i e c e m a s k i n g s h i e l d 
for painters has pressure-sensitive 
adhesive-coaled edge. Portable 
dispenser has bui l t - in cutter. Easy-
Mask comes various widths with 
adhesive on one or both edges. 

Daiibert Chemical . Chicago. 

For details, check No. 26 on p 188 

J o i n t c o v e r s for footing: lirains 
and septic-tank drainage fields 
have integral spacer lug to hold 
tiles apart. Boco Clips, made 
of polyethylene, are unafl^ected 
by soil acids or alkalies. 

Boco Industries. Detroit . 
For details, check No. 27 on p 188 

Attention-getters 

P r e s e n t a t i o n k e y s lor ncu 
home purchasers cost as l i t t le as 
90o extra. "Hi s " key has em
bossed ini t ia l : "Her" key is 
rhinestone studded. Available wi th 
builders name on the back. 

Kwiksct . Anaheim. Ca l i f . 
For details, check No. 28 on p 188 

S h u t t e r - d o o r h a r d w a r e is de
signed for narrow door stiles. 
Pieces have polished- or antiqued-
brass finish, are moderately priced 
and styled for modern, colonial, 
or provincial design motifs. 

Al l i son, Roosevelt. N . Y . 
For details, check No. 29 on p 188 

N a m e p l a q u e s , cast in bronze 
with name of both homcbiiildcr 
and homcbuyer. come in .several 
styles and sizes. Prices: $4.25 up. 
Trademark die costs $6.50 but 
adds nothing to cost per plaque. 

Gcnsi Craf tmen, St. Louis. 

For details, check No, 30 on p 188 

M e d i c i n e c a b i n e t with lou-
vered doors can also be ii.sed for 
in-the-wall l iquor storage or as 
a spice cabinet in kitchens. 
Cabinet has baked-cnamel steel 
body and while pine door. 

F .H. Law.son Co. . Cincinnati . 
For details, check No. 31 on p 188 
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:0M GM-DEL SWERS BUILDERS' NEEDS 

D E L 
SAVES ¥!;^200 IN INSTALLATION COSTS! 

 

 

NOW! COMPLETE HEATING AND AIR CONDITIONING IN THE THRIFT-PAK! 
T h r i f t - P a k wraps up all k inds of qua l i ty " p l u s e s " to make cen t ra l air c o n d i t i o n i n g more des i rable than ever 

. . . f o r the h o m e buyer and the ins ta l le r ! Take a look at all the fea tures tha t pu t T H R I F T - P A K head and 

shou lde r s above the rest. Get all t he f a c t s and a f r e e D e s i g n e r s P l a n n i n g Book , as w e l l ! W r i t e D e i c o A p p l i 

ance D i v i s i o n , Dept . X B - 2 , Genera l M o t o r s C o r p o r a t i o n , Roches te r 1, N . Y. 

C THRIFT-PAK: self-contained packaged unit that can save up to $200 in installation costs over 
conventional systems. 

• THRIFT-PAK: thru-the-wall system that can be installed by two men in just sixty minutes. 

• THRIFT-PAK: builder-designed to air condition new homes in the low-price range. 

• THRIFT-PAK: factory charged, sealed. Completely circuited. Up to 32,000 BTU/HR. Guaranteed 
General Motors certified ratings. 

C R A W L S P A C E 

Fits through wall, con
nects to distr ibution 
ductwork. 

O V E R H E A D D U C T S 

Mounts through wall, 
over heating unit and 
connects to dis tr ibu
tion system. 

B A S E M E N T 

Can be located directly 
a b o v e f u r n a c e f o r 
conventional heating 
installation. 

S L A B 

Installs through wall, 
over supply plenum for 
slab type houses. 

GM D e l c o 3 6 5 
O O l S I D I T I O N A I R 

DELCO A P P L I A N C E DIVISION 

GENERAL MOTORS CORPORATION 

ROCHESTER, NEW YORK 
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Publications 

  

Fences 
A 12-page booklet shows 20 ways to add privacy and pleasure to 
small and large yards with ditTercnt styles of hardboard fences. 
Construction methods and dimensions for each fence are shown 
in clear drawings, like those reproduced above and at the right. 
A section at the end of the booklet discusses wind and sun con
trol, choice of wood for posts, and how to treat posts with 
preservatives. A final page shows various hardboard patterns that 
are suited to fence construction. 

Masonite Corp.. Chicago. 

For copy, check No. PI on coupon, p 188 

      
   

  

  

  

  

Fountains 
Many types of fountains—from a single $1.50 straight-up jet to 
a $395 triple-spray ring "Rainbow" fountain assembly with color 
changer—are shown in this 1 6-pagc Menmiid Foiintuins booklet. 
A few of the fountain spray patterns are shown at right. The 
booklet shows pumps ranging in price from $18.95 to $175 and 
ranging in capacity from 90 to 5.400 gal. per min. (at a 5' head), 
and also shows accessories for underwater lighting ranging from 
a $1.50 electric cord compression seal (to keep water out of 
lixiures) to a $200 electric-powered color light changer. 

Ace Plastic Products Co.. Miami. 
For copy, check No. P2 on coupon, p 188 

mm 
' i l l ' ' 

D 
. . t J -

Fun for children 
Sculptured play forms, moulded in smooth-surfaced reinforced 
concrete, with integrally cast-in colors, create a visual contrast to 
the usual steel climbing- and play-structures found in model house 
play areas. Representative shapes like the turtle at the far right 
and imaginative shapes like the saddle-slide at the near right can 
hold the interest and attention of children of many age groups. 
These units could make a striking addition to the model-home 
baby-sitting area—or to a community play yard. 12 pages. 

Form Inc.. South Lyon. Mich. 
For copy, check No. P3 on coupon, p 188 
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C A N ' T Y O U S E E 

T H E Y A R E 

<l«l*hhhi>lNhl>hiM>l«NlMH [^ii^timttti i i t it iBtitmtf.«^^ } m » ill Hill 

T O M A T C H 
T H E 

P A N E L I N G 
A n e x c l u s i v e , e x t r a v a l u e a v a i l a b l e only w i th 

Evanite 
H A R D W O O D 
So carefully are the nails colored that they seem to disappear before your 
eyes. Now, you can face-nail beautiful (and delicate) real wood paneling 
without the necessity of setting and puttying each nail. The result is 
simply this: 

MATCHING NAILS CUT ACTUAL APPLICATION TIME IN HALF 
Matching nails are colored to match all of Evanite's 14 
beautiful hardwoods. They are annular-threaded and 
available in 1" lengths for application directly to studs 
and IH" for application over old walls. 

E V A N I T E L U S T R E - S H E E N F I N I S H E D 
A catalyzed resin finish is baked on to all Evanite paneling 
to produce a tough, wear-resistant surface. With ordinary 
care, the original beauty is retained for years. 

R E G U L A R A N D C H A R A C T E R G R A I N 
In addition to the familiar patterns, Evanite offers Character 
Grain, featuring the boldness of knots, burls and swirls for 
use wherever a casual appearance is desired. 

O R W R I T E F O R M O R E I N F O R M A T I O N 

S E E THIS 

NEW 

EVANITE 

HARDWOOD 

PANELING 

Bj AT YOUR 

W DEALER'S . 

Evanite Building Matoriolj include: SIDING 
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• HARBORITE • CreZon • TEXTURE 1-11 • FIR PLYWOODS HARDBOARD • HARDWOOD PLYWOODS 
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E V A N S 

B U I L D I N G M A T E R I A L S D I V I S I O N 

E V A N S P R O D U C T S 
1 0 2 9 S . W . A L D E R S T R E E T • P O R T L A N D 5, O R E G O N 
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BUILD LONGER THIS FALL! 
Close in houses fast with 
SANFORD ROOF T R U S S E S ! 
Save $150 and more per 
house as you add work 
weeks to your bu i ld ing cal
endar. Rafters are ready 
for sheath ing in less than 
an hour. Sanford Trusses 
also e l iminate need for in
ter ior bear ing part i t ions — 
give you clear-span work
ing economy and f reedom 
in inter ior designs. Get fu l l 
detai ls. Call your author
ized Sanford Fabricator or 
write us today. 

Visit Sanford Exhibit 
N.A.H.B. CONVENTION 
Booths - 8 1 6 & - 8 1 7 

McCormick Place 
Exhibit Hall 

December 12-16 • Chicago 

SANFORD T R U S S 
P.O. BOX 1177H . POMPANO BEACH • FLORIDA 

Other plants and offices: 
Riverside, California • Indianapolis. Indiana • Dallas, Texas 

INC 

W O R L D L E A D E R 1 N R O O F T R U S S C O N N E C T O R S 

now 
AUTOMATIC SNOW MELTING 

UNITS 
the modern, electric way 
for snow and ice melting 
of asphalt or concrete drives 
Banish ice and snow on your drive
way and walks the easy, efficient elec
tric way with new Snow-Bar units. A 
flick of the switch clears snow on 
asphalt, macadam or concrete areas. 
Chromalox Snow-Bar installs under 
the top dressing coat on your road
bed . . . clears wheel tracks on a 50-
foot driveway for as little as 150 an 
hour. See your electrical contractor, 
builder or architect. 

send coupon... r-

CHROMALOX 
ELECTRIC SNOW-BAR 

W M - 2 0 

EDWIN L. WIEGAND COMPANY 
7770 Thomas Boulevard • Pittsburgh 8, Pa. 

FIRST Name in Electric Heat 
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CHROMALOX 
7770 Thomas Blvd. • Pgh. 8, Pa. 
Please send F R E E Snow-Bar facts: 

Name 

Address 

City 

turn to o u s e 
ome 

first for information 
and guidance on 
developments in the 
housing industry 

when they are: 
preparing basic housing industry reports 
determining new housing market opportunities 
learning about new housing product introductions 
making specific recommendations on a housing 
stock's growth potential 

(Th i s recent study of a l l the members of the 
Neio York Society of Security ATudysts, Inc., 
concerned w i t h bu i ld inK markets and bu i ld ing products 
was conducted by Erdos «fe Morgan Research Service 
and the findings are based on a 64.6% r e t u r n . 
H O U S E & H O M E ' S m a r g i n was 3-to-l over any 
other magazine i n the housing field.) 

H O U S E & H O M E M A G A Z I N E 
Time & Life Building 
Rockefeller Center 
Neiv York 20, New York 
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Publications 

start on p /69 

  
  

Kit is packed with remodeling aids 
It contains 40 pieces of selling and estimating literature in
cluding a 40-page merchandising guide; a 34-page estimating 
guide; the Better Business Bureau's Standards for the Ad\ei-
iisini> and Selling of Home Improvements: 15 remodeling-
idea brochures for basements, living rooms, attics, recreation 
rooms, and kitchens; 15 work forms for job proposal, job 
survey and job estimate (example below); an explanation of 
Georgia-Pacific's new consumer finance plan: and various 
catalogs and installation brochures. For a complete kit. send 
$2.50 to Edward Kimball, plywood sales promotion manager, 
Georgia-Pacific, Box 311, Portland 7, Ore. 

J O B ESTIMATE 

JOB-ESTIMATE FORM provides a complete checklist for every step of 
the job from plans and permits to final landscaping. 

Publications continued on p 176 

  

TURN THE PAGE to find out 
what he and millions of others 
think about Honeywell controls 
Ads like the one on the next two pages have appeared in 
American Home (circulation 3,700,000) and Better Homes 
and Gardens (circulation 5,600,000) through the year. Three 
out of four homeowners, familiar with controls do prefer 
Honeywell. Why not utilize this tremendous preference? I t is 
a powerful silent salesman. And, it costs you nothing extra. 
When you point out the Honeywell name you are registering 
another quality feature of your house. Ask your heating or 
air conditioning dealer to specify Honeywell controls in your 
next homes. 

Honeywell Controls-
one more quality feature 

to merchandise 
in your homes 
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"Pin-point accuracy," 
Detroit executive 

"So easy to set" 
San Francisco grandmother 

3 out of 4 people prefer 
A Honeywell thermostat on the wall with Honeywell Controls on the heating or cooling 
plant usually costs no more . . . and nothing performs like a matched control system. 
We were pleased to find in a recent survey in key cities across 
the country that 3 out of 4 homeowners familiar with controls, 
preferred Honeywell. Makes us feel our insistence on quality 
has paid off. 

You see, all a person asks of a thermostat is that when he 
sets a temperature, he ivants that temperature fast, and loants 
i t to stay there. There isn't a faster-acting, better looking, more 
reliable, or more accurate thermostat anywhere than the 
famous Honeywell "Round." These are the reasons you see so 
many Honeywell thermostats in homes. 

And, since your heating or central air conditioning unit is 
one of the most expensive appliances in your house, doesn't 
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i t make sense to insist on the very best controls available? 
Usually, an all-Honeywell control system ivon't cost you one 
cent extra. If comfort is important to you in the next home you 
buy or build, make sure all the controls are Honeywell. 

Don't be fooled. A Honeywell thermostat on the wall is not proof 
of Honeywell controls on the heating/cooling equipment. Some 
heating and air conditioning controls systems are made up of a 
Honeywell thermostat, but other, unmatched controls on the unit, 
itself. Check before you buy. You can insist on Honeywell. On a 
typical oil-fired hot water heating plant, the Honeywell controls ^ 
you need are: (A) Combination water temperature and circu- I ^ 
lator control, (B) Oil Burner safety control. ' 

H O U S E & H O M E 



 

 

"Smart styling," 
Kansas City architect 

"Only squares go for that Honeywell Round, man," 
Broadway beatnik 

Honeywell H E A T I N G & 
C O O L I N G Controls 

Building/remodeling? Now demand and get 
a better heating or air condi t ioning system with 
useful , new. heavily illustrated book, " H o w 
to get the most f r o m your heating or cooling 
dollar." Loaded with facts and t ips. Just 50^. 
If not satisfied, send back within 10 days. 
We'l l re turn your money . Write Honeywel l , 
Dept. HH10-28, Minneapol is 8, Minnesota . 

Honeywell 
HOMITWIll 
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Publications 

Are you still hunting for plans? 

Or have you caught on 
to the PLAN HOLD system! 

PLWIIIIUI 
Solve your big sheet filing problems 

Plan H o l d v e r t i c a l and r o l l f i l i n g 
systems provide accessibility, protec
t i o n and space-saving s to rage f o r 
drawings, tracings, blue prints, maps 
and charts. Y o u get 4 positive benefits 
wi th Plan Ho ld files: 

1. Reduced overhead: less clerical t ime 
spen t i n f i l i n g o r w i t h d r a w i n g 
materials; less space used; no damage 
or loss o f filed materials. 

2 . Operating efficiency: accessibility o f 
files, both fixed position and mobile; 
quick identification; and crisp, clean 
condit ion of sheets. 

3. Adaptability not only to the filing 
system you prefer but to severe space 
l imitat ions, w i t h ready expandability 
in line wi th need. 

4. Just the file capacity you need 
because Plan H o l d offers 20 models, 
each engineered to meet a practical 
big sheet filing problem, whether you 
work wi th single sheets or bulky sets. 

T o solve your big sheet filing prob
lems, ask your engineering supply or 
office equipment dealer to show you 
the Plan H o l d system. Or wri te direct 
f o r specification literature. 

PLAN HOLD CORPORATION oept H 

2 1 5 1 1 P E R R Y S T . , T O R R A N C E , C A L I F O R N I A • 2 5 1 S O U T H R I V E R S T . , A U R O R A , I L L I N O I S 
World's largest manufacturer of vertical and roll filing equipment. 
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For copies of free literature, check the indi
cated number on the coupon, page 188. 

Technical literature 

P O W E R - D R I V E N F A S T E N E R S . 12 pages. Work ing 
load data. Fasteners available ;ind accessories 
f o r special situations. Also application 
sketches and tools. Ol in Mathieson. New Y o r k 
Ci ty . (Check No. P4) 

G L U I N G G U I D E lor wood Components . 4 pages. 
Chans o f mixing, application, pot l i f e , as
sembly, pressure and press t ime, and storage 
l ife data. National Casein Co., Chicago (Check 
No. P5) 

E L E C r R i c HEAT. 31 pagcs. H o w to compute 
heat loss, how to estimate annual k i lowat t -
hour consumption, recommendations f o r insu
lation. Effect o f insulation on equipment and 
operating cost. Charts, map shows average 
number of degree-days a year in U.S. S I . 
National Electric Manufacturers Assn.. 115 
E. 44 St., New York City 17. 

P L Y W O O D C O M P O N E N T S : folded-plate roofs, 
6 pages; stressed-skin panels. 4 pages. Struc
tural details, applications. Douglas F i r Ply
wood Assn.. Tacoma. (Check No. PG) 

O U T I X J O R L I G H T I N G L A Y O U T S f o r mails and 
walks. 3 pages. Spacing data f o r practical 
foot-candle levels. General Electric. Winston-
Salem, N . C . (Check No. P7) 

N A T I O N A L E L E C T R I C C O D E 1962. Revised sec
tions on continuous rigid cable supports, 
a luminum sheathed cable, rigid non-metallic 
conduit, etc. Wir ing in or near swimming pool 
is covered for the first time. $1 . National 
Fire Protection Assn., 60 Batterymarch St., 
Boston 10. 

Installation brochures 

S A N D W I C H W A L L P A N E L S . 4 pages. HoW tO 
install translucent Kalwal l panels w i t h extrud
ed a luminum joining and edging channels. 
Kalwal l Corp., Manchester, N . H . (Check No. 
PS) 

R A D I O - I N T E R C O M A N D S T E R E O S Y S T E M S . 15 

pages. Instructions f o r typical and special 
arrangements. Rough-in sketches. Nutone Inc., 
Cincinnati . (Check No. P9) 

A I R - T O - A I R R E M O T E P U M P S . 6 pages. Installa
tion and maintenance procedures illustrated 
by photos and diagrams. Also includes equip
ment sizes and capacities. Mueller Cl imat ro l , 
Milwaukee. (Check No. PIO) 

F I N I S H E S F O R S L A B S . 6 pages. H o w to get 
patterned and textured concrete surfaces. Port
land Cement Assn., Chicago. (Check No. Pll) 

Catalogs 

I N D U S T R I A L T R A C T O R S . 20 pages. Photos o f 
new models and parts including low-mainte
nance hydraulic cylinders f o r front-end load
ers and backhoes. International Harvester Co.. 
Chicago. (Check No. PI2) 

E L E C T R I C A L P R O D U C T S : circuit breakers, panel-
boards, safety switches, transformers, mul t ip le-
dwel l ing service equipment. 44 pages. Specs 
and prices. Zinco Electrical Products, Los 
Angeles. (Check No. P13) 

Publications continued on p 181 
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S A W T E X T U R E D S A L E S A P P E A L 

PALCO SANTA ROSA REDWOOD SIDING helps homes sell faster. Here is all the beauty and utility 
of Paico Architectural Quality Kiln Dried Redwood in an exciting, versatile siding. With Santa Rosa's 
board-on-board system, you can vary widths to achieve a wide range of patterns for distinctive archi
tectural effects. And the saw textured side, in addition to eye appeal, holds stains longer, weathers 
beautifully, and requires minimal maintenance. Delivered to your job in plasticized paper packaging 
to protect PaIco Santa Rosa quality and sales appeal. Write for additional product information. 

 S A N T A R O S A R E D W O O D S I D I N G P A \ L € 0 
ARCHITECTURAL QUALITY REDWOOD 

T H E P A C I F I C L U M B E R C O M P A N Y 
100 Bush Street. S a n Franc isco , Cal i lornia 
3 5 E . Wacker Drive, Ch icago 1, Illinois • 2540 Huntington Drive, S a n Marino, Cal i fornia 
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A F IRST IN FIRE-PROTECTION 

Kansas City BankTower 
combines fluid-filled columns and 
flame-shielded spandrel girders. 

The painted steel exterior of 
Kansas City's handsome new 20-
story Mercantile Bank Tower 
encloses a number of unique 
structural concepts. Chief among 
them are liquid-filled columns, 
flame-shielded exposed spandrel 
girders and a unique steel space 
truss transfer structure. 

Space truss and liquid-filled 
columns open up pedestrian area. 

The architects plan for an open 
pedestrian area beneath the tower 
led to the design of the space truss 
and the liquid-filled columns. 

The 18-foot deep space truss 
transfers the weight from 24 
columns in the upper 16 floors to 
five base columns and the core. 
The five columns are 60 feet long, 
are cross-shaped and are fabricated 
from four standard W-shapes. The 
columns are filled with a solution 
of water and antifreeze. This 
system of column fire protection 
proved to be more economical 
than covering the columns with 
fire retardant material and 
cladding with steel covers. 

The space truss which encloses 
the building's mechanical floor 
is composed of W-shapes forming 
vees inclined outward at a 45° 
angle. Top and bottom chords are 

structural steel W-shapes with 
composite concrete slabs. The 
lower slab is post-tensioned with 
strands running diagonally which 
transmit tension forces to the core. 
This design resulted in further 
reduction of structural steel and a 
substantial saving in reinforcing 
steel. 

Flame-shielded spandrels 
function as curtain wall. 

The flame-shielded girders 
serve a dual function of structural 
component and wall enclosure. 
They form a part of the framing 
system replacing the more 
conventional concealed spandrel 
girders required to carry the floor 
loads. While acting with the 
exterior columns to resist all the 
wind forces on the tower, these 
exposed members provide 50% of 
the exterior wall. The top and 
bottom flanges with fire protective 
material on the inner surface 
provide the necessary protection 
for the girder webs in the event of 
fire within the structure. Full-scale 
mock-up and Underwriter's tests 
conducted in accordance with 
ASTM standards have shown this 
type of design will enable the steel 
girders to maintain flange and web 
temperatures below the limits 

Owtter: Walnut Associates, Kansas City, Missouri. 
Architect: Harry Weese and Associates. 
Chicago, Illinois. 
Structural Engineer: D. Gillum & Associates, 
Ltd., St. Louis, Missouri. 
Mechanical and Electiical Engineers: Martin, 
Nagy, Tonella Associates, Inc., Chicago, Illinois. 
Construction Manager: Concordia Project 
Management Ltd., Kansas City, Missouri. 
Structural Steel Fabricator: Havens Steel 
Company, Kansas City, Missouri. 
Spandrel Fabricator: Southwest Ornamental 
Iron Co., Bonner Springs, Kansas. 

established by ASTM E119. In 
addition, the top flanges of each 
girder provide the form for the 
concrete floor above. 

The Mercantile Tower contains 
248,000 square feet and required 
2200 tons of structural steel. It 
is a fine example of innovative 
architecture and engineering and 
the use of painted, exposed steel 
that works both aesthetically and 
structurally. 

U.S. Steel is preparing a struc
tural report on the Mercantile 
Bank Tower and we will be happy 
to send you a copy. For your copy, 
contact a Construction Repre
sentative thn)ugh your nearest 
USS Sales Office, or write 
United States Steel, Room C425, 
P.O. Box 86, Pittsburgh, Pa. 15230. 

United States Steel 
I H A D E U A B K 



NCARB Focuses on 
Internship, Degree 
Requirement 
"Architectural education should be an un
interrupted, ordered sequence that begins 
with architectural school, continues 
through an internship period and on 
through registration and practice," said 
Institute President William Marshall Jr., 
FAIA, in a keynote address at the 54th 
annual meeting of the National Council of 
Architectural Registration Boards in New 
York City in June. 

AIA should "reshape" itself in the 
same way, said Marshall. "It should fill the 
needs of students entering architectural 
school, continue to serve during internship 
and throughout the life of the individual— 
responding to each condition as appropri
ate, including even retirement years—and 
setting appropriate dues at each level. 
Once a commitment to architecture is 
made, each person should automatically • 
proceed through appropriate .MA mem
bership categories." 

Marshall said that AIA and NCARB 
are collaborating on several matters of 
mutual concern. One of their more im
portant "joint ventures" is the develop
ment of a new internship program "to 
close the gap between formal education 
and registration." Marshall said that with 
the cooperation of other organizations this 
"flagrant gap in the process of architec
tural education" is finally beginning to be 
closed. The program is being developed 
through an AIA/NCARB coordinating 
committee (Charles A. Blondheim Jr., 
AIA, NCARB first vice president, chair
man, representing NCARB, and Elmer E. 
Botsai, FAIA, vice president of the Insti
tute, vice chairman, representing A I A ) . 

In his report, Blondheim said that when 
most young people finish architectural 
school, they "vanish from the profession's 
view for three, four or more years. . . . We 
have no real idea of whether they are 
sharpening their skills and gaining the 
knowledge that they should have to qual
ify for registration. . . . They know in a 
vague way that at some point in the future 
they'll have to buckle down and take the 
6 A I A J O U R N A L / A U G U S T 1975 

registration exam, but they have no idea 
of what will be expected of them." He 
said that it is essential for the registered 
architect to acquire "at the earliest stage 
of his career the habits, the judgment and 
the integrity that must serve him for a 
lifetime." 

The coordinating committee recom
mended that a pilot program be started in 
January 1976 and that the initiation of a 
national intern-architect development pro
gram begin in 1978. The pilot program, to 
be implemented in the states of Colorado, 
New Jersey and Texas, will involve about 
40 intern-architects within each. 

The pilot program, which will last for 
about 12 months, has as its objectives: 
refining the advisory system and monitor
ing the eff'ectiveness of the system and the 
procedures of the professional adviser; 
identifying the kinds of continuing educa
tion or supplemental courses required; 
evaluating the effectiveness of forms, doc
uments and records; gaining insights into 
the attitudes and problems of the profes
sional sponsor, and receiving feedback 
from the intern-architect and all others 
involved in the program. 

Participants must have at least one 
year's practical experience following ter
mination of academic training. Graduates 
from many different schools of architec
ture will be chosen, and they will represent 
a cross section of scholastic performance. 
Participating employers, as professional 
sponsors, will be selected from both ur
ban and rural areas and will represent a 
diversity in firm size and operating methods. 

Coordinating committee members told 
the NCARB delegates that a meaningful 
internship program will require a candi
date for registration to have been exposed 
to "all the fundamental aspects and tasks 
comprising the practice of architecture. 
. . . Their satisfactory completion will be 
verified, recorded and evaluated... . Thus 
the candidate . . . and all supporting 
bodies will be not only honor bound to 
assure the program's success but also 
mandated to do so. Therein, we believe, 
lies the great promise of not only redress
ing an historic oversight—the internship 
gap—but also of elevating architecture to 
a new level of accountability, a new 
standard of excellence." 

The intern-architect development pro
gram is designed with flexibility to permit 
easy adaptation to changes in practice. 
Although the program calls for specific 
exposure to fundamental areas of practice, 
it also is open to permit expressions of in
dividual interests in other areas closely 
related to professional practice. The pro
gram is conceived to be of significant 
benefit not only to intern-architects but 
also to employers and society as well. 

To coordinate, assist and serve all in
dividuals, boards, institutions and organi
zations in professional, technical and ad
ministrative matters related to the pro
gram, NCARB has designated Samuel T. 
Ballin, AIA, as national director of the 
program. He has now assumed the posi
tion of director of professional develop
ment for NCARB. 

In his address, Marshall also touched 
on another important matter of business 
before NCARB: a proposed requirement 
that applicants for NCARB certification, 
with a few exceptions, have degrees from 
accredited schools of architecture (see 
June, p. 23). This, said Marshall, is 
"something of a bone of contention." In 
May, AIA's board of directors had voted 
unanimously to oppose the degree require
ment in support of a policy which states 
that "accredited college education" is the 
"best but not the only means of attaining 
the knowledge and developing the think
ing processes necessary for competency at 
entry to the architectural profession." 

Later, during a business session, the 
delegates defeated the proposed resolution 
by a vote of 28 to 19 with two abstentions. 

In another matter of business, the dele
gates debated the famous 1974 "Resolu
tion 1 IB" issue. Deferred for further study 
at last year's NCARB meeting at the re
quest of the Association of Collegiate 
Schools of Architecture, the resolution 
called for a change in NCARB's Table of 
Equivalents for Education, Training and 
Experience, to allow a maximum of five 
years of educational credit for all first-
professional degree holders, including 
those with five-year bachelor's degrees 
and six-year master's degrees. 

This was proposed because the schools 
of architecture had not provided adequate 

continued on page 10 



LIFT 3300 LBS. 
g i r w i T H 
SELF LEVELING 
BUCKET ACTION 
Here's Massey-Ferguson's all-new MF 200 Loader with 
selective self-leveling bucket*—the only self-leveling 
bucket available where you select the leveling action 
. . . at any point you want during the lift cycle! 

Now combine this unique self-leveling bucket with 
these other great features. At 3-ft, carry height, the 
MF 200 Loader hustles 4200 lbs. heaped . . . at ful l lift 
height 3300 lbs! There's a float lock for even-grade 
loading. Valve controls are fitted to either right- or 
le f t -hand opera t ion—whichever su i ts you best. 
Advanced loader design el iminates cumbersome 
superstructure for unexcelled visibility. 

There's more! Maximum digging depth is 4" below 
grade—you get total clean-up on every job. 5300-lb. 
breakaway force makes most aggregate stockpiles 
easy to load as sand. And, there's a wide range of 
buckets and attachments to choose from to make 
this the most versatile loader you can buy. 

And, when you attach this brawny, hard-working 
loader to any one of Massey-Ferguson's heavy-duty 
industrial tractors—like the MF 200 series with Instant 
Reverse or Manual Shuttle transmissions, or the big 
"go-powered" MF 65 Utility—you get a double-bar
reled combination that cuts cycle time . . . increases 
production . . . reduces operator fatigue . . . saves 
wear and tear on equipment . . . and, increases your 
profit through higher production and less downtime. 

There are many other features you'll want to see on 
both . . . the MF 200 Loader with selective self-leveling 
bucket . . . and Massey-Ferguson's full line of industrial 
tractors. Call your MF Dealer now. He'll arrange an 
immediate demonstration for you. Or write Massey-
Ferguson for free, information-packed literature today! 
^Optional equipment, A I I specHlcallons are meaiured according to lEMC dollnlllona. 

 

Only Massey-Ferguson's selective self-leveling bucket lets you 
choose the leveling action you want! 

Massey-Ferguson Industrial Division. 12601 Southfield Road. Detroit 32, Michigan 

M O R E AND M O R E P E O P L E R E L Y ON T H I S NEW KIND OF E N G I N E E R E D D E P E N D A B I L I T Y 



 

  
  

 

  
     

    
     

    
     

    
  

  

 

new, 
exciting styles 
in lighting 
Virden brings Early American lighting up to 
date . . . reviving the decorative charm of 
hobnail and cranberry glass . . . creating new 
excitement in opalescent pearl tones 
and glamorous charcoal glass optics . . . 
adapting the antique copper and brass lanterns 
of the Old West to today's more 
sophisticated living. 

Virden's distinctively new Early American line 
of over 50 fixtures offers a wide selection 
of exciting lighting styles for homes, 
Town-Houses, or apartments. Lets you 
"custom-Ught" each home, "differently." 

To tip the selling scale in your favor, make 
sure your homes are "irresistible and 
remembered." Use the decorator touch you get 
with distinguished Lighting by Virden. 

JOHN C. VIRDEN COMPANY 
6103 Longfellow, Cleveland 3, Ohio 

John C. Virden Co.. Dept. HH-10 
6103 Longfellow 
Cleveland 3, Ohio 

NAME. 

COMPANY. 

A O D R E S S -

C I T Y 

R u s h • Early Amer ican 
Lighting catalog. No. VA-217 

• 50-page Residential 
Lighting catalog. 



Publications 
slart on p 169 

More catalogs 
P L U M B I N G F I X T U R E S . 40 pagcs. Lavatorics, 
biilhiuhs. loilcts. Kitchen sinks, laundry tubs, 
drinking fountains, plumbing t r i m , and acces
sories. Crane Co., Johnstown, Pa. (Check No. 
PI4) 

i:i.i:cTRiCAi. P R O D U C T S : safety switches, load 
centers, metering equipment, circuit breakers, 
panelboards. and bus-duct systems. 132 pages. 
Selection, application, price data. I -T-E Circuit 
Breaker Co., Philadelphia. (Check No. PI5) 

WOOD DOORS. 8 pages. Exterior, interior, and 
b i - fo ld units. Drawings show construction and 
finishes. Young Door Co., Plymouth, I n d . 
(Check No. P16) 

G A R A G E DOORS. 18 pagcs. More than 100 
models o f fiberglass and wood doors. Features 
and sizes. Franz M f g . Co., Sterling, I I I . (Check 
No. P17) 

L I G H T I N G F I X T U R E S . 30 pagcs. Cci l 'ng fixtures 
in a l l styles, accent and recessed lighting, 
fixtures for kitchen and baths, outdoor light
ing. Special Products Co., Chattanooga, Tenn. 
(Check No. PI 8) 

AIRLESS PAINT SPRAYING equipment and acces
sories. 4 pages. DeVilbiss Co., Toledo. (Check 
No. P19) 

cORROsiON-RKSisiANr NAiLs: stccI nails ih . i l 
are dipped twice in molten zinc. 12 pages 
Types and sizes listed. Shows manufacturing 
process, explains each feature as it is made. 
W . H . Maze Co., Peru. I I I . (Check No. P20) 

E L E C T R I C WALL PLATES. 40 pages. Many 
finishes in all styles with openings for 1 
to lO-gang combinations. Also wal l plates 
wi th engraved instructions such as "yard 
lights." and oversize plates to cover wal l 
cracks, etc. Stock numbering is keyed so 
numbers and letters can describe wall plates 
made to customer's needs. Bell Electric Co., 
Chicago. (Check No. P2I) 

Design aids 
KITCHEN PLANNER. Scaled isometric cutouts 
of base and wall cabinets, windows, doors, 
valances, and all Modern Maid built-ins 
slick on gr id sheet to show prospects how 
finished kitchen will look. Tennessee Stove 
Works . Chattanooga. For more informat ion , 
check No. P22. 

FURNITURE ARRANGEMENT KITS. 4-page folder 
shows how kits work. Kits include translu
cent scale layout grid and movable cutouts 
lo plan furniture location. Final layouts can 
be used as prinfing negatives. Planorainics. 
Hanover, Mass. For folder and kit .sample. 
check No. P23. 

REDWOOD AT pooLSiDE. 8 pages. Photos of 
redwood fencing, bathhouses, benches, decks, 
eic. Cal i fornia Redwood Assn.. San Fran
cisco. (Check No. P24) 

coi OR co-ORDiNATOR AIDS. Hardback looseleaf 
book includes 38 ceramic-tile samples, 14 
pages on principles o f color combinations. 
Also includes colored strips which are slipped 
behind acetate overlays to show effects of 
different color combinations in a typical kit
chen :md baihroom. $10. Fo r copy, wri te 
Wenczel Tile Co., Box 908, Trenton 5. N.J . 

Pubhcaiions continued on p 188 
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/fWHERR ' NGBON 

sets the Pace for 
S m a r t Inter iors 

A dramatic texture in glass has been 
captured in Mississippi's new HERRING
BONE. A linear pattern of jewel-l ike 
radiance, its contrasting light and dark 
stripes and arresting d iagonal configura
tion combine with perfection of finish to 
provide freshness, individuality and charm 
. . . all the features you want in translu
cent, light diffusing glass of highest 
quality. 

Recommended for partitions for the 
separation of living a r e a s in the modern 
home, shower doors and stalls and 
wherever else transmitted light should 
become a vibrant, interesting part of the 
decorating scheme. 

For beauty, utility and var iety unmatched 
by any other glazing medium, specify 
Mississippi glass. Ava i lab le in a wide 
variety of patterns at better glass dis
tributors everywhere . 

I S S I S S I P P I 

G L A S S COMPANY 
88 A n g e l i c a S t . • St . Louis 7, M issour i 
N E W Y O R K • C H I C A G O • F U L L E R T O N , C A L I F . 

W O R L D ' S L A R G E S T M A N U F A C T U R E R O F R O L L E D , F I G U R E D A N D W I R E D G L A S S 
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Write today for frso 
booklet, "Moke Your 
Hotne Dlilinctive with 

Decorative G lass" . 
Photographs of actual 

installations provide 
hundreds of stimulating 

decorating ideas. 
Address Dept. 9. 



  

D R E S S UP 
THE 

GARAGE 
AND YOU S P E E D 

UP THE S A L E ! 

The garage can help sell your home — with all the customer 
appeal of a modern kitchen or family room. Doesn't take 
much money, either. 

A peg board for tools above a work cabinet . . . a tiled 
or painted floor, easy to keep clean, for the children's play 
hours . . . hinged shelves or tables that fold against the 
wall —these are just a few of many economical ways to 
"Dress Up the Garage and Speed Up the Sale." 

Starting with an " O V E R H E A D D O O R " is the greatest idea 
of all, of course. And by adding a second at side or back, 
you provide movable walls that turn your garage into a 

light and airy "Convertible Breezeway," with 
part-time living potential that increases valua
tion far more than it costs. 

A little extra "dress" in the garage space will 
give your homes a competitive sales edge. 
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YOUR GARAGE MAKES AN IDEAL SALES OFFICE! Ust-
i t f o r y o u r t r a c t m a p or m a n u f a c t u r e r displays, or 
t o demons t r a t e c o n s t r u c t i o n methods . Here sales
men can have a l l t he mate r i a l s t hey need—and 
the p r i v a c y —to help to close sales. 

EXTRA LIVING SPACE FOR GREATER SALES APPEAL! A 
f e w pieces o f casual f u r n i t u r e . . . a game design 
p a i n t e d on the f loor . . . an " O V E R H E A D D O O R " a t 

f r o n t and back — ideas l ike these can c o n v e r t y o u r 
m o d e l home garage i n t o a breezeway-recreat ion 
area t h a t m o d e r n homemakers c a n ' t resist! 

7 ^ 

Y o u r " O V E R H E A D D O O R " distr ibutor, l isted under 
" O V E R H E A D D O O R " in the white pages, will be glad to offer 
many ideas and suggestions. Call on him, or write Overhead 
Door Corporation, Hartford City, Indiana. 

SEND FOR FREE BROCHURE AND IDEA BOOK, 
loaded with dozens of ideas and plans to help you 

"Dress Up the Garage and Speed Up the Sale." 

THE 

r/?e original upward-acting sectional door, made only by 

O V E R H E A D DOOR C O R P O R A T I O N 
General Office and Manufacturing Division: Hartford City, Indiana 
Manufacturing Distributors: Dallas. Tex.; Portland, Ore.; Cortland, N.Y.; 
Hillside, N .J . ; Lewlstown, Pa.; Nashua, N.H. • In Canada: Oakville, Ontario 

AUTOMATIC OPERATOR FOR AUTOMATIC S A L E S ! 
Opens T h e " O V E R H E A D D O O R " f r o m inside the car 
a t t he t o u c h o f a b u t t o n . Puts a c l incher o n the 
ex t ra value o f y o u r home and garage. W o m e n l i ke 
— a n d w a n t — t h i s b i g . m o d e r n f e a t u r e . Analhcr 
important selling advantage is an 18-fool door that 
allows plenty of in-between space for two cars. 
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UPSON TRIM-BILT WILL NOT SELL 
A HOUSE . . . BUT IT WILL MAKE 
THE SALE MORE PROFITABLE! 
Upson Trim-Bilt alone will not sell a house—no more than 
a handsome front door or brick walk or copper plumbing. 
But, because Upson Trim-Bilt comes factory-primed and 
ready-to-apply, precut to uniform lengths and widths, i t is 
more easily and quickly installed—saving the builder time 
and money. 

Cornices, fascia and rakes made of Upson Trim-Bilt are 
impervious to moisture because Trim-Bilt is waterproofed— 
every fibre of it—by the CuraSeal process. In ASTM acceler
ated aging tests and in use, knoL-free Trim-Bilt has proved 
i t will not warp, crack or split. 

Build quality, long-life and beauty into your homes with 
Upson Trim-Bilt—part of the complete Upson system for 
modern home building and remodeling. For details on Trim-
Bilt or any of the Upson building products, complete and 
send in the coupon. No obligation. 

THE UPSON COMPANY 
9102 Upson Point, Lockport, New York 
W I T H O U T A N Y O B L I G A T I O N on my part, please 
send me illustrated broctiure on Upson Trim-Bilt 
and all other Upson building products. 

My Name. 
Company, 

Address 

T H E U P S O N C O M P A N Y 
M A K E R S O F T H E U P S O N S Y S T E M F O R M O D E R N H O M E B U I L D I N G A N D R E M O D E L I N G 
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Only an R C A WHIRLPOOL 
washer lets you of fer 
huge 12 - l b . w a s h i n g 
capacity plus exclusive 
S u r g i l a t o r ' a g i t a t o r 
washing action. Match
ing dryer in gas or elec
tric models. 

Models LJA-34 and LJD-37 

T h i s R C A W H I R L P O O L 
gas range slips into a 
30" space quickly and 
easily. Looks built-in , . . 
fits flush with cabinets. 

Model HU520 

See how this big-capacity refrig
erator fits flush with cabinets to 
give a planned-in appearance. 
White or decorator colors. 

Model EJL-13C 

"Offering ^200 worth of 
appliances helped us move 239 

. . says War ren E. Wi t tmann , noted bui lder of the successful 

And your 
installation job 
is easier 
and faster! 

You can offei- your home buyers a choice of gas or electric ovens 
and drop-in tops, because they have identical cutouts. Ovens 
anchor tightly from just 4 mounting holes in front frame. 
E.xclusive Select-A-Door* panels for RCA W H I R L P O O L built-in 
dishwa.shers permit you to finish door and service panel with any 
material up to 3^-inch thick. Enables you to match front of di.sh-
washer with cabinets, wallpaper or curtains quickly and easily. 

*Tmk. 

— 

«l Irodemoilii &i ond RCA ouihorlnd br Itodemo/k o w i r llodio Corporollon o( Amerlco 
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Here's the "Imperial" model home, just 
one of the many big values offered by 
Virginia Homes, Inc. It's a spacious 3-
bedroom bi-level with a choice of 4 
exterior designs. 

N o g a r b a g e 
problems in this 
k i t c h e n w i t h 
t h i s e f f i c i e n t 
R C A WHIRLPOOL 
food waste dis
poser. It's quick 
and quiet. 

  

new RCA WHIRLPOOL 
homes in just 9 weeks 
Radcliff development in Columbus, Ohio 

One of the main reasons Mr. Wittmann, President of 
Virginia Homes, Inc., decided to install RCA WHIRLPOOL 
appliance.s in his homes is that he's convinced if a pros
pect really likes the kitchen...a sale can't be very far 
away. "The quality appliances plus the appeal of con
ventionally-built houses in the $12,000 to $14,000 class 
had great merchandising appeal," said Mr. Wittmann. 
RCA WHIRLPOOL appliances can let you offer more kitchen 
value and appeal, and yet keep costs down. How? You 

get one-source ordering for a full line of gas or electric 
appliances that can increase your discounts...decrease 
your paper work. And, fewer people to deal with also 
saves you time. Common gas-electric cutouts permit 
fast substitution at no cost increase. Better color and 
design coordination too; no more mismatching. See your 
RCA WHIRLPOOL distributor salesman and join up...it 's 
easier to sell homes with RCA WHIRLPOOL appliances 
Lh.un sell against them. 

Your greatest asset 

is our quality performance! 

CORPORATION 

Contract and Builder Sales Division, Administrative Center, Benton Harbor, Michigan 

c.ONrint.Nc.r. 
BRAND, 
NAMES 
SATISFACTION 

Manufacturer of R C A W H I R L P O O L Automatic Washers • Wringer Washers • Dryers • Washer-Dryers • Refrigerators 
• Freezers • Ice Cube Makers • Ranges • Air Conditioners • Dishwashers • Food Waste Disposers • Dehumidifiers 
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P u b l i c a t i o n s 
start on p 169 

only from 

YEOMANS 
S E W A G E  

T R E A T M E N T 
. . . for a family 

I . 

YEOMANS BROTHERS CO. 
2003-8 N. Ruby Street, Melrose Park. III. 
Send me the following literature: 
• S ingle-Home, C A V I T E T T E * 
• Up to 50 homes or equivalent, Y E O W A V E * 
• Up to unlimited capacity, HI C O N E " 

S E W A G E P U M P I N G 
• For basement toilets in single homes. 
• For apar tments , motels, etc. (Ejectors) . 
• For subdivisions, shopping centers , etc. 

(Lift Stat ions). 

N A M E , 

F I R M _ 

S T R E E T . 

C I T Y . Z O N E S T A T E . 

Product bulletins 

GYPSUM LATH CORNER BRACES. 4 pages. Shows 
how braces, called Angle-Rite, form floating 
inner wiills and ceiling angles thai eliminate 
plaster cracks. Also shows how to install. 
Butcher & Hart Mfg., Altoona, Pa. (Chak 

No. P25) 

LOCKSETS. 4 pages. Diagrams show fea:ures 
and insiallation. Weslock Co., Huntington 
Park, Calf. (Check No. P26) 

DECORATIVE GRID S Y S T E M : expanded aluminum 
panels secured by aluminum gridwork. 4 
pages. Fitting details. Maco Corp., Huntington, 
Ind. (Check No. P27) 

RIGID VINYL PANELS. 4 pages. Physical prop
erties and specs. Monsanto Chemical Co., 
St. Louis. (Check No. P28) 

ORNAMENTAL HARDHOARD G R I L L E . Data shect. 
Patterns, applications, sizes. Panelboard Mfg., 
Newark. (Check No. P29) 

BUILT-IN OAS RANGES. 4 pagcs. Six models, 
features, dimensions. Tennessee Stove Works, 
Chattanooga. (Check No. P30) 

BUILT- IN E L E C T R I C RANGES. 4 pages. FivC 
models, features, dimensions. Tcnncss.-c Stove 
V/orks, Chattanooga. (Check No. P31) 

R E F R I G E R A T O R - F R E E Z E R . Data Sheet. Fea;ures 
and sizes. Tappan Co., Mansfield, Ohio. (Chec k 

No. P32) 

TRIANGLE ATTIC VENTS with archcd louvCTS. 4 
pages. Construction diagrams, specs, and 
prices. Leigh Building Products. Coopersville, 
Mich. (Check No. P33) 

FIBERGLASS SWIMMING POOL COVER in sec
tions. Data sheet. Photos. Ncrco, Nashville. 
(Check No. P34) 

MACHINE-DRIVEN FASTENERS. 4 pages. Recom
mended spacing, gauge, and length of fastener 
for various applications. Spolnails Inc. Rolling 
Meadows, I I I . (Check No. P35) 

For more i n f o r m a t i o n check the numbers below (they are keyed to the items 
described on the New Products and Publications pages) and send the coupon to: 
House & Home, Rm 1960, Time & Life Building, Rockefeller Center, New York 20. 

NOTE: HOUSE & HOME'S servicing of this coupon expires Dec. 31, 1962. If you contact manufacturers 
directly, it is important that you mention the issue of HOUSE & HOME in which you saw the item. 

New Products 
1. • Ilubcroid plastic-coated roofing 
2. • Universal Moulded extrusions 
.•(. • InteKrated CeiliiiKs in.si?rt,s 
I. • Artcre.st su.spended ceiling kits 
a. • Arvey acoustical tile 
(i. • Koppers interlocking tile 
7. n Fortv-Ki!i:lil cciliii:.' hoaid 
8. • Great Lakes ceiling paint 
!i. • 1 lilies liardbnard patli'iii'^ 

10. • Hardbo.-ird Fabricators patterns 
11. • Metn-Mold aluminum grids 
12. • Congoleum-Nairn Ilooring 
i;i. • Mosaic Tile flooriiiB: 
I t. • U.S. Ceramic tile Ilooring 
1.5. • Goodyear vinyl flooring 
10. n San<lura vinyl flooring 
17. • Century Brick panels 
IH. Q John.s-Manville asbestos siding 
lii. • Altex aluminum siding 
2(». n Forest Fiber liardboard siding 
21. • Butler laundry receptacle 
22. n Kobler kitcben sink 
2.1. • Cole-Sewell batlitub bay 
21. n Owcns-Corninir shower stall 
25. • Protector plastic caps 
2fi. n Daubert Cliemical masking shield 
27. • Boco joint covers 
28. • Kwik.sct presentation keys 
2!». • Allison shutter door hardware 
.10. n C.ensi name plaques 
SI. • F .H . Lawson medicine cabinet 

October 

Publicat ions 
P l . • Ma.sonite fences 
P2. • .Xce Plastic fountains 
PS. • Form Inc. sculptured play shapes 
P l . • Olln Mathieson power-driven fasteners 
P3 • National Cii.scin gluing guide 
PC. • D F P A compoiHMits 
P7. • G . E . outdoor lighting layouts 
Ps. Kalwall wall pancN 
P'.i, 1 Nutone radio-intercom 

Pi l l . • Mueller ClinLitro' pumps 
P l I . • Portland Cement surface flnishes 
P12 • International Harvester tractors 
Pl,3 • Zini'o electrical products 
r i 1, Crane plumbing fixtures 
Pi5 . • I -T-E electrical products 
Plfl . n Young wood doors 
P l7 . n F ranz garage <loors 
P i s . n ,S|ieclal Proline's lighting 
Pin . n DeVilbiss paint spniying 
P2<1 n Maze zinc-dipped n.ails 
P2I . ri Bell Eleetrie wall |)lates 
P22. n Tennessee Stove kitchen planner 
P2S. n Planoramics furniture kits 
P2t. • California Redwood at poolslde 
I'-". Hotelier & Hart corner braces 
P2rt. n Weslock loekset^ 
P27. ri Maco decorative grid system 
P28. n Monsano vinyl panels 
P2!i. n Panellward harrlboard grille 
P:in. n Tennessee Stove gas ranri-
P.TI. n Tennessee Stove electric range 
P."i2. n T.ippan refrigerator-freezer 
P.1.1. • I.elgh triangle attic vents 
P:u. n Nereo swimming pool cover 
P;t5. • Spotnails power fastener 

N a m e 

Posi t ion F i r m . K i n d of b u s i n e s s . 

S t ree t . 

C i t y S t a t e . 

I wi.sh to enter a sub.scription to HOUSE & HOME for • 1 year, $6; • 2 years. $8; • new; • renewal 
(US and possessions and Canada only) 

N a m e . 

Posi t ion F i r m . K i n d of b u s i n e s s . 

S t r e e t . 

C i t y . . S t a t e . 
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What's more, your plumbing is 
all copper...Anaconda Copper! 5J 

When a real estate salesman says, "All-copper plumb
ing," he upgrades the entire house. "All-copper" is a 
quality feature that prospective home buyers under
stand! They know it means extra-long service life . . . 
no costly trouble due to rust. 

This impact on buyers is the main reason why so 
many home builders specify copper tube for water 
lines and sanitary drainage. Builders also know i t 
costs no more—often less—than rustable piping. 

For complete information about Copper Tube 
for plumbing, write for Publication B-1, Anaconda 
American Brass Company, Waterbury 20, Connect
icut. In Canada: Anaconda American Brass Ltd., 
New Toronto, Ont. OMTW 

A M E R I C A N B R A S S C O M P A N Y 
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"UTILITY GRADE WEST 
COAST LUMBER does a 
good job for ixs," 

Says R O B E R T L . E L D E R , Partner 
Western Home Builders, 
Lawrence, Kansas 

Robert L. Elder, Johnny B. Ezell, Michael L. Jamison 

"We like to give our customers more for their money. 
One way we do i t is by using Uti l i ty grade framing 
lumber. Our homes sell in the $15-$25,000 class, and 
in this competitive range, the $200 we .save by u.sing 
Uti l i ty grade in a house is a real help in keeping costs 
down. We also build multiple dwellings and small com
mercial buildings, where the use of Util i ty grade gives 
an equally important cost saving to us and our buyers." 

Coast region Uti l i ty grade West Coast Lumber is 
used in all types of construction . . . homes, apartments, 
commercial buildings and farm structures. U.se i t for 
joists, sub-flooring, studding, rafters, laminated decks 
and plank roofs.* 

Your local retail luml)er dealer is your supply source 
for Coast region Uti l i ty grade West Coast Lumber . . . 
ask him about including this economical grade in 
your buildings. 

""When used in accordance icith FHA mmiminn Properly 
Standards for One and Two Living Units. FHA Bulletin No. 
300. 
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ut i l i t y 
 F R E E T E C H N I C A L B U I L D I N G F A C T S 

Utility Grafli' apiiiications are illustrated . . . contains 
ea.sy to understand span tables. 

For your F R E E copy, write Room 94 
W E S T C O A S T L U M B E R M E N ' S A S S O C I A T I O N 
1410 S. W. Morrison Street, Portland 5, Oregon 

W E S T 
COAST 
L U M B E R 
M A D E IN U . S . A . 

WEST COAST DOUGLAS FIR. 

W E S T COAST H E M L O C K 

WESTERIV R E O CEDAR 

S I T K A SPRUCE 

W H I T E F I R 

T H E S E G R A D E 

S T A M P S A R E U S E D 

O N L Y O N 

COAST 
REOIOIX 
W E S T C O A S T 

L U M B E R 

  

  
  

 
MILL 10 1500-f 
^ W . 0 . H , 

MILL 10 

1500-f 
^DOUG FIR 

  

 
  

  
For W C L B lumber grading 
information write: 
West Coast Lumber 
Inspeetion Bureau 
1410 S. W. Morrison Street, 
Portland 5, Oregon 
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Paint up to 

1000 S Q U A R E F E E T 

AN HOUR with tliis 

one-man Airless outfit* 

Now one of your painters can paint the entire inside of a 
6'-'-room house in less than 4 hours. Al l i t takes is the new 
DeVilbiss 5-gallon portable airless spray outfit. It 's small 
enough to be easily portable; efficient enough to mean big 
savings. Your painters paint faster with airless spray because 
i t puts on fu l l covering coats in just one pass. I t drastically 
reduces overspray, minimizes clean-up, holds masking to a 
minimum. Why not see how it 
can speed your painting jobs? 
Phone your nearest DeVilbiss 
representative and ask for 
details on DeVilbiss' complete 
line of airless spray painting 
equipment. The DeVilbiss 
Company, Toledo 1, Ohio. 

jjc Paint application time only 

\92 

A d v e r t i s e r s i n d e x : 

rhis advertisers index published by Housi; & H O M E is an editorial 
service to its readers. HOUSE & H O M E does not assume responsibility to 
atlvertisers for errors or omissions in preparation of these listings. 

* denotes Western edition 
denotes Southern edition 

FOR TOTAL SERVICE, CALL 

D e V i l b i s s 
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Allied Chemical Corp. (Barrett Div., The) 
American Gas Assn. 
American Motors Corp. (Kehinaior Div.) 
American Olean Tile Co. 
Anaconda American Brass Co. 
Andersen Corp. 
Armstrong Cork Co. 
Barrett Div.. The (Allied Chemical Corp.) 
Bustitch. Inc. 
Bruce Co., E. L. 
Carey Mfg. Co., The Philip 
Carrier Corp. 
Cast Iron Pipe Research Assoc. 
Celotcx Corp., The 
Chevrolet Motor Div. (General Motors Corp.) 
Congolcum-Nairn. Inc. 
Connor Lumber & Land Co. 
Delco Appliance Div. (General Motors Corp.) 
Delco Pdts. Div. (General .Motors Corp.) 
Dc Vilbiss Co.. The 
Douglas Fir Plywood Assn. 
Du Pont De Nemours & Co., Inc., E. 1., 

(Polycheniicals Div.—Plastics) 
Emerson Electric Mfg. Co. 
Evans Pdts. Co. 
Fibreboard Paper Pdts. Corp. 
Float-Away Door Co. 
Ford Motor Co. 
General Electric Co. 
General Electric Co. (Hoipoini Div.) 
General Electric Co. (Laminated Pdts. Div.) 
General Motors Corp. (Chevrolet Motor Div.) 
General Motors Corp. (Delco Appliance Div.) 
General Motors Corp. (Delco Pdts. Div.) 
Georgia Pacific Corp. 
Goodyear Tire & Rubber Co. (Floorini; Div.) 
Hamilton Humidity, Inc. 
Hines Lumber Co.. Edward 
Home Ventilating Institute 
Hotpoint. Inc. (Div. of General Electric Co.) 

l i n r s l & I I O M I 
Hydrotherm Inc. 
liisulile Div. (Minnesota & Ontario Paper Co.) 
International Ninkcl Co.. Inc.. The 
Janitrol Healing & Air Conditioning Div. 

(Midland-Ross Corp.) 
K;iiser Aluminum & Chemical Corp. 
Kelvinaior Div. (American Motors Corp.) 
Kentilc, Inc. 
Kingsberry Homes 
Lennox Ind, 
Libbey-Owens-Ford Glass Co. 
Masonite Corp. 
Ma.ssey-Ferguson Ltd. 
Minneapolis-Honeywell Regulator Co. 
Minnesotii Mining & Mfg. Co. (Adhrsivcs. CaatinKS & 

Sealers Div.) 
Minnesota & Ontario Paper Co. (Insulite Div.) 
Mississ ippi Glass Co. 
Mortgage Bankers' Cooperative AdverilsinR Group 
National Cash Register Co. 
National Gypsum Co. 
National Homes Corp. 
National Lumber Mfrs. Assn. 
National Oak Flooring Mfrs. A.ssn. 
Nutone Inc. 
Overhead Door Corp. 
Pacific Lumber Co.. The 
Plan Hold Corp. 
Polaroid Corp. 
Ponderosa Pine Woodwork 
Portland Cement Assn. 
Potlatch Forests. Inc. 
Progress Mfg. Co., Inc. 
Red Cedar Shingle Bureau 
Reflectal Corp. 
Republic Steel Corp. 
Sanford Truss, Inc. 
Southern Pine Assn. 
Southern Pine Lumber Co. 
Tappan Co., The 
Taylor Instrument Companies 
Union Lumber Co. 
United States Plywood Corp. 
Upson Co.. The 
Uvalde Rock Asphalt Co. 
Virden Co.. John C. 
Weiscr Co. 
West Coa.st Lumbermens As.sociation 
Wesiinghouse Electric Corp. 
Whirlpool Corp. 
Wiegand Co.. Edwin L. 
Yeomans Brothers Co. 
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Jflirrr is Kfiitilr n-.h rrlisinfi Af-nlr C.liifi'" I invl Islirslns 'I'llr'/ In /.'»"/,. 'I'lir Sdliiri/iiv luriiiiifS I'nst. I f 

lUher Ifiiiliiii; miifinziiics, uiiJ <J I iirus/in/H-rs. I liiil's uln it's llir ^witrl lilr Iti frnliirr in ynnr mmlrl homes. 

Prospecting for new home sales? Put the translucent vinyl 
beauty of new Kentile Agate Chip to work for you. This new 
kind of Vinyl Asbestos Tile wears a ivelcome low price. And, 
like all Kentile Floors, it's quality-niade to eliminate call-backs. 
Talk to your flooring man today about Kentile Agate Chip. 
Tlit're\s a Krnlilr'^ Fliior fur i-i iry 

litiriic. in i-i ri v jirii i' ntnf^c. Oi rr 2'>() '\^'^'J^^Y\ 1 
ilcioriitor colors in 5 types of lile. 
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Urbana, IlL, dealer sells 
90 "Young Americas" 

here's the house that pulled them in: 

3-Bedroom "Young America": $10 ,000 
Also:"YA"4-bedroom $10,650 ' "YA."split foyer 1750 sq. ft. $12.800 

INCL. 

INCL. LOT 

• Builder Scott Weller of Community Homes, Inc., reports: 
"We've done a good year's business in three weeks with our 90 
sales of "Young Americas" alone. Crowds of 5,500 have had our 
sales people hopping . . . and it shows no sign of slowing down. 
These models have cracked open the low-cost market we wanted 
to reach. We have a ful l spread in prices offering economy, space 
and features . . . plus a bonus in profits to us. The buyer actually 
moves in the fourth day after the house reaches the building site. 
Our construction money is turning at top speed." 
Because of National's technical advances (sec box at the right) 
. . . the following time table is possible for any builder putting 
up a Young America home: 

F I R S T DAY : Put the house under roof, set interior panels and 
trim out completely. 
S E C O N D DAY: Electrical, heating and plumbing work. 
T H I R D D A Y : Tile ceiHngs and get final FHA inspection. 
F O U R T H DAY: Buyer moves in! 

On top of all this, you can offer buyers a complete range of 
"Young America" models that can be built for maximum profit! 
Write for ful l details. 

National Homes Subsidiaries: National H o m e s of Cal i fornia , Newark, California < 
Martinsville, Virginia • K n o x H o m e s Corporat ion, Thomson, Georgia • Fairhill 
• T h y e r Manufacturing Corp . , Toledo, Ohio; Collins, Mississippi. 

INCL. LOT 

• Now you can ofler "Young Americas" with maintenance-
free interiors ds well as exteriors with National Homes new 
vinyl sidewall finish . . . the surface that wipes clean with a 
damp cloth, keeps its beauty for years without painting. This 
latest bonus in builder sales assets is fully approved by FHA 
and offers the added benefit of a top safety rating in flame-
spread resistance. In addition, each "Young America" model 
gives you precision floor system . . . pre-built closets . . . pre-
fmished tile ceilings . . . no on-site taping . . . and complete 
packages for heating, wiring and plumbing . . . all designed to 
hold down man hours of labor and supervision. 

N A T I O N A L H O M E S C O R P O R A T I O N 
L A F A Y E T T E , I N D I A N A 
Plants i n : Lafayette, Ind. , Horseheads, N.Y. , Ty le r , T e x a s 

A m e r i c a n H o u s e s , Inc . , Allentown, Pa. ; Lumberton, N. C . • Lester Brothers , Inc . , 
Homes , Memphis, Tennessee • W. G. B e s t H o m e s Corporat ion, Effingham, Illinois 


