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(Helps you sell homes faster!) 

Introducing: The Kid-Cushioned Floors. 
W liat do we mean by Kid-Cushioned? 
Beautiful floors that can take a beating 
and not show it. 
A new idea in vinyl floors that sells 
houses faster because it's a benefit 
buyers want. 
Kid-Cushioned Floors 
aren't just plain, ordinary vinyl. But 
proved Congoleum-Nairn cushioned vinyl. 
Proved because its extra vinyl 
cushions its beauty 
against the beating floors take from kids, 
"lookers" and home-buyers 
... better than ottier jioors. 
They have the cushion-in-Uie-middle. 
So when children jump-up-and-down, 
rassle & rough-house, the cushion "gives." 
Then bounces back to its original beauty. 

Scuffs? Scratches? Marks? 
Forget 'em! 
Our vinyl is tougher & thicker. 
Spills? Dirt? Accidents? 
Forget about them, too. 
Kid-Cushioned Floors come clean fast! 
"How about installation?" 
Fast & easy. 
Kid-Cushioned Floors 
won't crack or split in cold weather. 
They stay flexib e. And many install on any grade. 
Thanks to our famous Wliite Shield* backing. 
"How about choice?" 
Kid-Cushioned Floors come in 
the widest range of color-pattern combinations 
to ease your decorating problems. 
Yet Kid-Cushioned Floors never cost more 
and usually much less tlian their imitators. 
BUILDERS BEWARE: 
There's only one KID-CUSHIONED FLOOR. 
It u as invented & perfected bv us: Congoleum-Nairn. 
For complete details see your floor covering contractor. 

Persian T i l e ™ , Spring* Luxury Cushioned Vinyl: Terracotta. 
Like all our installed cushioned vinyl floors, it meets all F H A requirements. 

ROMAN A C C E N T " " CASA G R A N D E * S E A S C A P E * V I L L A G E S Q U A R E ' " 

Congoleum-Naim 
C O P r H I Q H T 1 9 6 8 , C O N G O L E U M - N A I R N , I N C . 
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NuTone's bold step forward: 
sone* ratings on all ventilating products. 
Now, NuTone breaks the " sound" 
b a r r i e r . . . all NuTone air 
moving products are sound rated 
in sones* — the measurement 
that most accurately tells you 
and your customers the 
intensity of sound emitted. 

NuTone has engineered its 
ventilating products to make 
them quieter. And NuTone also 
has tested, rated and labeled 
its ventilating products for 
air-movement capabilit ies 
(rated in CFM). 

MAXIMUM ^ 
I M u T o n e STANDARDS 
Air Delivery rated in accordance 
with standard test code by Texas 
Engineering Experiment Station. 

9 5 
C R M . 

at.10"W.G. 
Sound Level Test 
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SONES 

Here's how it works: 
Special tests are made by engi
neers specifically involved in the 
study of sound. Each NuTone 
fan is then tested and rated for 
the number of sones* it creates 
under installed condit ions. 

Here's what it means: 
In kitchens, for example, the 
maximum "comfort level" for 
sound is from 0.0 to 6.9 sones*. 
ALL NUTONE INTERIOR 
EXHAUST FANS AND HOOD-
FANS ARE RATED LOWER 
THAN 6.9 SONES*. 

In bathrooms, the maximum 
comfort level is 5.0 sones* . 
Again, all NuTone bathroom fans 
test well within this comfort level. 

Thanks to NuTone's Sound 
Rating System, you can be sure 
you've made the right select ion. . . 
a measurable sales advantage. 

Get the full "sound s t o r y " . . . 
send for our Maximum Standards 
b o o k l e t . . . see for yourself 
how and why "We Rate". 

*A sone is the accepted unit 
of measurement of the intensity 
of sound. 

SCON/ILL INI u T o n o 
D I V I S I O N 

N E W D I M E N S I O N S IN B E T T E R L I V I N G 
Madison and Red Bank Roads, Cincinnati, Ohio 45227 



These fine 
Nutone 
products add 
value, saleability 
to any home. 
Door chimes in a tremendous variety that lend charm 
and decorative impact. Range hoods and fans 
that match and blend with the trends of today . . . 
that are rated for actual air delivery and in sones* , 
tor added sales appeal. An in t ruder / f i re /smoke 
alarm system that adds new dimensions of safety 
to homes. Heat-A-Ventlight units that take the shiver 
out of the s h o w e r . . . offer light and ventilation 
too. A special, 7-appliance, Built- in Food Center is 
the ultimate in kitchen convenience. Intercom 
systems link all living areas in the house, as 
well as provide FM/AM and stereo music. 

Call or write NuTone today for complete details 
on all these fine products. 

*A sone is the accepted unit of measurement of 
the intensity of sound. 

.1 
Door Chime L-13 V-30 Range Hood-Fan Intruder/ Fire/Smoke 

Alarm 

Bathroom 
Heat-A-Ventlite — 9091 

Built-in Food Center Intercom, 
FM/AM Radio —N 2 5 6 1 
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DIVISION 
N E W D IMENSIONS IN B E T T E R LIVING 
Madison and Red Bank Roads, Cincinnati, Ohio 45227 

The 
connoisseur̂  
Sauterne 
One of the newest lighting concepts 
from Lightcraft: the Sauterne. 
Contemporary, yet not severe. Tra
ditional, yet uninhibited. Adaptable, 
yet full of character. Its slender glass 
cylinders are softly infused with the 
gold that glows in goblets of fine 
Sauterne wine. Sauterne and many 
other styles can light your way 
to new successes. 
Write today for literature. 

L I G H T C R A F T OF C A L I F O R N I A 
NUTONE DIVISION ( S C O V I L L ) 

M a d i s o n a n d R e d B a n k R o a d s , C i n c i n n a t i . O h i o 4 5 2 2 7 
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5TR0NG3V. . 

T H I S P E A C E F U L - L O O K I N G T O W N is tranquil no longer. A bitter struggle has e rupted involving a p rominen t homebu: l t le r , craft unions and po l i t ic ians. 

Strongsville, Ohio: study of a homebuilder's living lieil 
The pressures of politics and labor that 
have impeded orderly suburban growth all 
through the land are at work in Strongsvillc. 

A violent .struggle involving the nation's 
stronge.st craft unions, a prominent non
union homebuilder and local politicians 
threatens to doom the orderly growth of 
this Cleveland suburb. 

And what is happening there today could 
be duplicated in virtually any American 
suburb tomorrow. 

There are two overriding issues: 
Does a builder whose methods defy 

union practices deserve to survive there— 
perhaps to inspire imitation el.sewhere? 

Should a builder have to operate under 
local regulations that can be reversed by 
nothing more than a shift in local politics? 

The cast of characters: 
Homebuilder Robert Schmitt, who dur

ing a 16-year career has become Mr . Tech
nology—an industry pioneer of automated 
con.struction methods. " M y crime in 
Strongsvillc was being nonunion and pro
gressive." 

Carpenter's union leader Robert Lavery, 
who has sued Schmitt; at the .same time his 
union has tried to organize the builder. 

A group of residents and City Council-
men who forced Strongsville's new mayor 
into a recall election—splitting the town 
and leaving all factions in .suspense until 
election day, November 5. One charge 
made against the mayor: "He helped the 
unions." 

Mayor William Behr himself, a controver
sial newcomer to politics, who says the re
call leaders were all Bob Schmitt's friends. 

And the main character is Strongsville 
(pop. 14,000). which has room for some 
100,000 persons in its 25 sq. miles. 7,000 
vacant acres awaiting houses, two industrial 
parks and a new superhighway that brings 
downtown Cleveland within 15 minutes. 

Yet it is a town stifled by a four-way fight 
(unions vs. builders, mayor vs. recall) that 
teeters on outright violence. I n one incident, 
helmeted police with riot guns dispersed a 
crowd of union men. And business and 
political leaders on all four sides of the 
town's troubles have gotten repeated tele
phone threats on their lives. Schmitt says 
he has searched his car for bombs, and 
the mayor has made similar comments. 

This atmosphere of strife and hatred has 
scared some businessmen away and 
thoroughly frightened others. 

Realtor Joseph Bishop leaned hack and 
forth in his chair as he sought to minimize 
the town's troubles. 

"The newspapers have overplayed thinfjs. 
A growing town has growing pains." 

But at interview's end. he asked the out-
of-town reporter to read aloud every line 
of his notes. Then at the door, he stopped 
the reporter and pleaded: 

"Look, on .second thought, please don't 
print anything I .said. I don't want to get 
involved." 

No one in Strongsville has the whole 
truth, but here are the four sides: 

T H E B O B S C H M I T T S T O R Y 
A discussion of his troubles rambled on 

pa.st midnight. Finally. Schmitt said with 
rueful humor: 

"What will ruin my business is not 
Strongsville politics and not the union at
tempts to organize me—but all the time J 
lose discussing my problems." 

He came to town in 1966 to build a $30 
million planned unit community—with open 
.space and a small retail center. It would be 
his finest development; the land plan alone 
cost $20,000. 

Schmitt's plan won support f rom leading 
residents, and Strongsville zoned for a 
planned development area ( P D A ) with low 

Sights & Sounds Photography 

density and open space. Schmitt broke 
ground in early 1967. 

Then in September, the Cleveland Build
ing Trades Council began picketing to or
ganize Schmitt's nonunion company. 

Schmitt, a civil engineer, avoids union 
labor by directly employing 100 tradesmen 
who build entire subdivisions without as
sistance f r o m outside subcontractors. His 
carpenters, free f rom union rules, even pre
fabricate his components in an on-site fac
tory ( H & H , Jan. ' 64) . 

Schmitt's men met and decided against 
unions. They signed a petition stating they 
work year-round—and therefore earn an 
average of $10,000 a year. 

But Schmitt's land developer—the only 
subcontractor on the job—refused to cross 
the picket lines, leaving Schmitt the prob
lem of developing his 300-acre tract as 
winter approached. 

So in one week, Schmitt bought $350,000 
worth of heavy equipment and put 50 of 
his men to work to complete the job. 

Enter the new politics. In a three-way 
race in November of 1967, the town elected 
Behr, who actively campaigned against both 
Bob Schmitt and PDA zoning. 

And with picketing a failure, the unions 
then began "using this new mayor to 
.strengthen their case," as Schmitt puts it. 

District Vice President Robert Lavery of 
the carpenters, a local resident, filed tax
payers' suits charging that Schmitt's on-site 
factory violated zoning and building codes. 

Mayor Behr signed affidavits filed by 
Lavery in the code suits, and Schmitt then 
was arrested as a code violator and went 
to jail for four hours after declining to post 
$50 bail. A judge later ruled that the 
builder should have received a 90-day warn
ing before the arrest, and in a separate deci
sion another judge threw Lavery's suits out. 

Then Lavery, on his own. sued to have 
PDA zoning declared unconstitutional, de
spite odds against such a suit.* His at
torney in his opening statement in Cuya
hoga County Common Pleas Court in
cluded a statement that "certain officials 
within the government were indebted to 

M A Y O R B E H R B U I L D E R S C H M I T T 
The mayor sent Schmitt to jail 

• Such zoning wa.s upheld most recently by Penn
sylvania Supreme Court April 24: Cheney vs. 
Village Two at New Hope Inc., Atlantic 2nd 81. 
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.Schmitt . . . that he lavishly entertained 
members of the city's council" and that "at 
least one member of the council had his 
home built by Mr . Schmitt." {See box on 
page 8.) 

"That is a l ie ," says Schmitt. 
Lavery has now withdrawn the PDA suit 

voluntarily. But he is free to reinstate it at 
any time. 

T o Schmitt the union and Lavery have a 
larger aim than just organizing one builder; 

"The unions have stopped trying to or
ganize me. In fact, with the support of my 
men I have oflfered to put my entire crew 
in one union. But the Building Trades 
(\Hincil turned that plan down. 

"The real aim now is to destroy me. 
They see my building methods as a threat 
to the nation's union-subcontractor system." 

THE UNION STORY 
Attorney Kenneth Preston advised union 

lender Lavery not to talk to H & H . Preston 
told the reporter at lunch: "You can't hurt 
// s. (>r help us. What's your circulation—ten 
dozen? Wc think you have a public rela
tions lie-in with Schmitt." 

But the reporter went to Lavery's home 
at night in a final effort to get the union's 
side. Lavery talked freely for 40 minutes. 

Lavery is careful to make a distinction 
between the union's attempts to organi/c 
Schmitt, and his suits against the builder. 

" I have sued .Schmitt on my own. As a 
resident here, I worry about a law |PDA 
zoning] that permits the smallest lots in 
town f9,75{) vs. 12,750 sq. f t . ] . " 

As for the unions, Lavery denies that 
labor considers Schmitt any kind of threat. 
In fact, he says, Schmitt's operation is a 
throwback to the 1930s, at a time when the 
nationwide trend is away f rom his tech
nique. Says Lavery: 

"Schmitt is the only guy I know who still 
personally employs his entire team." 

Lavery even concedes that the unions 
made only sporadic attempts to organize 
Schmitt in the pasL Once back in 1963 in 
Berea, Schmitt agreed to encourage his 
men to join one union. But says Lavery: 
"The Building Trades Council wasn't in
terested. Then our attempts subsided— 
until Schmitt announced big plans for 
Strong-sville." 

Lavery adds: "He was small potatoes: 
now he is big enough to take into account." 

The union leader says that the current 
picketing has been unsuccessful. "But if 
we believed we couldn't organize him, we 
would pull out." 

Other Cleveland labor leaders also seem 
determined to organize Schmitt. Says 
Charles Pinzone, business agent of Lathers 
Local 2: 

"Schmitt is paying about half the pre
vailing wage, and his working conditions 
are about like they were in the '30s. A l l he 
needs is a company store." 

THE RECALL LEADERS' STORY 
City Council President Dale Finley sat 

in his home, at the rear of a wooded lot. 
thinking aloud: 

"There are deep passions on both sides. 
I've gotten phone threats. You know, I 
travel a lot. And 1 worry about my wife 
here alone back in the woods." 

Finley outlined four main charges against 
Mayor Bill Behr, and each had a direct 
bearing on the .Schmitt-union fight. 

1. Mayor Behr used Schmitt to split 
Strongsville into two hostile camps. 

Said Finley. in line to replace Behr: 
"Behr got elected by running against 

Schmitt." While his opponents, a former 
mayor and a bank manager, welcomed 
Schmitt, Behr "picked up the anti votes." 

Behr had charged that Schmitt got zon
ing favors. At the same time, Behr support
ers .spread false rumors about his opponents' 
drinking habits and personal wealth. 

(There was vicious name-calling on both 
sides. Behr was called a "nigger-lover," a 
"communist" and "an immoral man.") 

2. Mayor Behr has been an eager 
worker for the unions. 

Finley and others say they didn't realize 
Behr's' involvement until he showed up at 
;i union demonstration against Schmitt after 
the election (see photo below). 

"There was Mayor Behr," says the de
feated banker Fred Dewey, "shaking hands 
with the demonstrators and taking photo
graphs. He even stopped the march while 
he loaded his camera." 

Recall leaders list Behr's "union favors": 
1) Behr forbids policemen to accept oflF-
duty jobs as watchmen at Schmitt's site; 2) 
Behr appointed a union man to lead an 
inquiry into an alleged union threat against 
a Councilman (box. page 8) and 3) Behr 
had Schmitt arrested on Lavery's building 

and zoning code complaints. 
3. Behr has been a poor administrator. 
Finley and others say Behr overstepped 

authority by demanding—though unsuccess
fully—that all zoning appeal and planning 
board members resign. They interpreted the 
attempt as a move against Schmitt. 

Recall leaders also contend that the 
mayor's employment record as an ex-
prcacher, ex-teacher and ex-reporter sug
gests that he does not get along with people. 

4. The mayor has stymied town growth. 
Finley says Behr has not started such 

key programs as widening roads and pur
chasing a city airport. 

Says another dissident councilman: 
"Last year under the old mayor we 

visited industries that were interested in 
Strongsville all the time. Now we don't see 
anyone." 

One question remains. Where does Bob 
Schmitt fit into this recall controversy? 

"He doesn't," says Finley. "He hasn't 
given us money or support. He and I were 
friends socially, but because of the recall 
I haven't seen him in weeks." 

Yet Schmitt is a vital political issue. 
" I have done all I could to .stay out of 

this recall," he says, "but both sides have 
used me. I 'm trapped, and that can only 
mean more trouble for me". 

THE MAYOR BEHR STORY 
Like most people in town, the mayor was 

warv of interviews. He agreed to one hour, 
and a.<;ked immediately for credentials. But 
the talk stretched on ("You are buying nie 
lunch." he said) and finally ended six hours 
after it had begun. 

In all of Strongsville's troubles—the 
Schmitt-union fight and the recall election— 
Mayor Bill Behr sees himself as a modern-
day Quixote: 

"1 am the outsider opposed by the Es-
t.ihlishment. I t is me (the first Democratic 
mayor) against the Republicans and their 
friends." 

He says the recall started "the night I 
was elected, and I have five affidavits to 
prove i t . " 

The strategy of the Council majority (4 
to 3) was to "make Behr miserable." He 
says, "They called me a dictator when I 
asked for my legal rights." And Council 
disqualified his running mate on a residency 

Srorv continued on p. 8 
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UNION D E M O N S T R A T O R S march in Strongsville in attempt to organize nonunion builder Bob Schmitt. 
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UNION P I C K E T S Stand outside Schmitt's tract. 
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3,000 Doors without a callback! 

That's the experience of 
Robert J. Schmertz with 
National Aluminum Thermal Doors 
at Leisure Village in 
Lakewood, N.J. Why don't you 
profit by his experience? 

"Most everybody has an attractive door. But the beauty of the 
National Aluminum Thermal Doors is more than 'skin' deep. It's 
in the exclusive structural quality that eliminates the warpage 
problem entirely. These doors are absolutely trouble-free. In 
building 1,500 units here at Leisure Village . . . that's 3,000 
exterior doors . . . we haven't had a single callback on our 
doors. There's no denting, no warpage. The magnetic weather 
stripping and insulating value is far superior. We use electric 
heat without storm doors. That's a real dollar-and-cents 
advantage. And the finish of the aluminum retains its color 
much longer than a wood door. It all adds up to a profitable 
experience with National Aluminum Thermal Doors." 

A L U M I N U M T H E R M A L D O O R S 

Send for FREE Brochure! Write F. W. "Tance" Goff, Sales Director, 
Dept. HH National Aluminum Thermal Doors, P. 0. Box 680, Lafayette, Ind. 47902 

S E E N A T I O N A L A L U M I N U M T H E R M A L D O O R S 

B O O T H 2 5 6 6 , N A H B E X P O S I T I O N I N H O U S T O N , T E X A S 
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NEWS 
continued from p. .5 

requirement and tried unsuccessfully to in
stall its own law director. 

Builder vs. mayor. Where does the 
Schmitt-union controversy enter into town 
affairs? 

"Wherever Bob Schmitt injects i t—like 
in the recall" says the mayor. "He could 
have stopped the recall with three phone 
calls of one minute each." 

But the mayor adds: "Bob is the best 
thing that ever happened to Strongsville— 
by his own admission. I agree. I feel as 
clo,se to Bob as I do to anyone here." 

Behr says Schmitt "comes on like gang-
busters, and people want to do him favors. 
So Schmitt raises conflicts of interest—by 
taking Councilmen on a golf trip and by 
huilding a hoase for Councilman (Andrew) 
Mihalko (see box. opposite)." 

The mayor insists that he is impartial. 
" I am proud of the union support 1 re
ceived in the recall campaign, but that in 
no way indicates favoritism." He dismi.s.ses 
all charges of favoritism: 

• By forbidding police to guard Schmitt's 
site? " I don't want police working anywhere 
controversial—like in bars, for example." 

• By arresting Schmitt? " I just witnessed 
the aflldavit. The police chief then took the 
action he deemed appropriate." 

• By opposing PDA zoning? "That's not 
an issue. No other builder wil l ever find 
enough land [150 acres] to qualify for P D A 
zoning." 

(City Law Director Walter Savage, who 
is defending the city against Lavery's P D A 
suit, said in a telephone interview: 

"The P D A is 99% merchandising. 
-Schmitt says there is nothing comparable, so 
buyers don't see how they are getting 
screwed." 

When asked whether he could objectively 
defend P D A zoning. Savage retorted: 

"Who paid your plane fare out here?" 
The answer: House & Home. ) 
Mayor Behr says there is no evidence of 

violence in Strongsville. But he has been 
threatened twice to his face: 

" I f you aren't recalled you will be as
sassinated." 

Yet when told that recall leaders and 
others claim to have been threatened too, 
Behr said: 

"They are crazy. I am the only man in 
town who has been maligned." 

EPILOGUE 
A l l the contending factions that disrupted 

Strongsville collided in one dramatic con
frontation—the recall of the mayor. 

Builder Bob Schmitt. who tried to remain 
neutral during the recall campaign, .said 
privately weeks earlier: 

"The outcome wil l make me very happy 
—or very sad." 

And Mayor Bill Behr had said: 
" I f the town doesn't want me I can al

ways go back to teaching. I can run again 
next year." 

He wil l have to. 
The mayor lost November 5—by 443 

votes (2,665 to 2.222). I t was the first time 
an Ohio mayor was ever recalled. 

— F R A N K LA I I I 
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T H R E A T S to burn hi.s hou.se haven t scared Andy Mihalko: • I'm not running away 

'A union man threatened to burn my house' 
The man threatened was Councilman 
Andrew Mihalko—p)erhaps the most 
controversial figure in strife-ridden 
Strongsville. Ohio. 

For months in 1966. Mihalko pub
licly attacked homebuilder Bob Schmitt 
and his proposal for a planned unit de
velopment. But in a dramatic change 
of heart, he voted for planned develop
ment zoning ( P D A ) . 

"Andy Mihalko sold out—his prin
ciples." .says Mayor Bill Behr. who op
posed planned development zoning. 

"Andy Mihalko is a courageous 
man." says a fellow councilman who 
voted for P D A zoning. 

Mihalko tells this story: 
Early in 1966, Bill Behr himself— 

then a local reporter—introduced M i 
halko to a man who was widely 
known in nearby Berea for his dislike 
for Schmitt. The man, lawyer-politi
cian Ken Preston,* immediately began 
preaching against the builder. Says 
Mihalko: 

"Preston said Schmitt was going to 
build dinky houses on little lots. He 
also said .Schmitt would try to rewrite 
our building codes to suit his nonunion 
operation." 

A change of mind. Mihalko, who 
is a union carpenter, and Preston be
gan meeting frequently. " I brought 
along Strongsville's city charter and 
ordinance book once, so we could look 
for something to get on Schmitt." 

Af ter Schmitt unveiled his plans, 
Mihalko—using questions f r o m Behr 
and Preston—as.sailed the builder at 
council meetings. But Schmitt never 
lashed back. 

Mihalko says: "There was something 
about Schmitt's bearing that told me 
he wasn't shady." So he began study
ing planned development zoning on 
his own. "But every few days the 
phone would ring, and it would be 
Preston clewing me in some more." 

Then, with the P D A vote only days 
away. Mihalko says he "found out 

* In 1964. Preston ran for Berea mayor and 
was critical of Schmitt. Schmitt ran for re
election as councilman. Schmitt polled the 
highest vote in town; Preston lost. 

something about Preston." He adds: 
" M y wife was right all along; they 
were using me." 

And a change of vote. In Novem
ber. P D A zoning passed 6 to 1. 

Bob .Schmitt describes Mihalko's 
dramatic vote at the crowded council 
meeting: "You could .see him fighting 
it out in his mind. I t was a full min
ute before he finally said, 'Yes.' The 
whole room gasped." 

A year later Mihalko began to build 
a new home. As winter approached, 
he hired a carpenter crew from 
Schmitt. even though union carpenters 
were trying to organize the builder. I t 
was an open invitation to trouble. 

Nine men, who called themselves 
union business agents, came to M i 
halko's house. "They told me to stop 
using Schmitt's nonunion labor. When 
I refused, one of them said: "You bet
ter change your vote on council or we'll 
burn your house d o w n . ' " 

The men drove away and Mihalko 
followed them to the home of Robert 
Lavery. the district vice president for 
the carpenters, who has sued to halt 
Schmitt's operation. Then Mihalko 
went to the police. But he had no evi
dence, so no charges were filed. 

"The.se days I get phone threats all 
the time." says Mihalko. "And I be
lieve them. Some day they wil l burn 
this house down. But I 'm not running 
away." 

Mayor Behr appointed an investigat
ing committee headed by a union car
penter. It found no wrongdoing. Behr 
now .says he doubts Mihalko's story. 

Behr al.so questions whether Schmitt 
built the house in return fo r Mihalko's 
support on council. Schmitt .says M i 
halko paid $12,600 for the builder's 
crew—a price that included a 15% 
profit. 

The mayor says Mihalko went to 
Schmitt's home .secretly two days be
fore the council vote. Schmitt and 
Mihalko deny this. 

As for himself, lawyer Preston says, 
"Andy's confused. We never discussed 
Schmitt per se. And 1 don't dislike 
Schmitt at all. I like him." 

Circle 52 on Reader Service card 



Tommy Saunders and Bill Trieschmann say 
"We've discovered a 

great new way to turn 
viewers into buyers. 

Togany sidewalls." ^ 

S a u n d e r s & T r i e s c h m a n n , D e v e l o p e r s a n d B u i l d e r s , R o l l i n g R i d g e , S a n A n t o n i o , T e x a s 

The grand opening of their Rolling Ridge Unit 
No. 2 proved to Saunders & Trieschmann what 

a big difference the right sidewall can make. 
"We were impressed by the interest shown in 
Togany. Half of our traffic came specifically 
to see it. Which helps explain why sales have 

been surprisingly high," they said. 
What makes Togany so appealing is a 

unique combination of advantages. 
It combines the best features of both 

natural and man-made siding, yet has 
none of the shortcomings of either. 

It offers the elegance of natural wood, with its 
deep, distinctive grain and rich shadowlines. 

And handles with the ease of wood, too. 
But unlike wood, Togany can't burn, 

rot, warp or shrink because it's made 
on a mineral fiber base. And it repels termites. 

What's more, it's non-metallic, insulates 
against cold, heat and sound and doesn't dent. 

And it provides a perfect complement 
for brick, stone and other exterior finishes— 

at substantial savings in cost. 
Togany is available in a variety of weathered 

colors for any setting. For details, write 
Johns-Manville, Box 111, New York, 

New York 10016. Available in Canada 
and overseas. Cable: Johnmanvil. 

Johns-Manville 

See the Johns-Manville exhibit at Booth 1100. 



W o o d - p a n e l f r o n t s . S p e c i a l c a r e f o r 
P e r m a n e n t P r e s s f a b r i c s . W a s h e r h a s 
S u p e r S U R G I L A T O R ® a g i t a t o r . D r y e r . . . 
i n t r i g u i n g t w o - w a y d o o r . ( L T A / L T E 9 9 2 0 ) 

1 9 . 4 c u . f t . c a p a c i t y f i t s a 3 3 " w i d e 
s p a c e . T r u e N o - F r o s t s y s t e m , I c e M a g i c ® 
a u t o m a t i c i c e m a k e r , n e w a i r p u r i f i c a 
t i o n s y s t e m . ( E T D 1 9 M I V I ) 

C o i n - o p e r a t e d a u t o m a t i c w a s h e r s w i t h 
c a p a c i t i e s u p t o 1 8 l b s . S U R G I L A T O R ® 
a g i t a t o r . N e w P e r m a n e n t P r e s s c y c l e f o r 
m o d e r n f a b r i c s . ( C T A 3 0 0 0 ) 

S i x r a n g e h o o d m o d e l s i n f o u r w i d t h s . 
C o l o r s t o m a t c h W h i r l p o o l a p p l i a n c e s . 
V e n t e d o r n o n - v e n t e d . E x h a u s t o d o r s a n d 
g r e a s e f a s t . ( R R H - 2 3 0 ) 

- . Ill lUl l lE l . 

T w o f u l l - s i z e r e v o l v i n g s p r a y a r m s p r o 
v i d e t o t a l w a s h a b i l i t y . F o u r p u s h b u t t o n 
c y c l e s , s e l f - c l e a n i n g f i l t e r . S l i p - i n d o o r 
p a n e l s . ( S T U - 8 0 ) S e l f - c l e a n i n g b u i l t - i n o v e n s a r e e n g i 

n e e r e d f o r e a s y , f a s t i n s t a l l a t i o n . 
R a d i a n t - h e a t b r o i l e r , a u t o m a t i c r o t i s -
s e r i e , e t c . ( R T E 1 9 7 ) 

B u i l d e r m a n a g e m e n t s e r v i c e s c o n d u c t e d 
b y W . R. S m o l k i n & A s s o c i a t e s , I n c . i n 
t h e p r i v a c y o f y o u r o w n o f f i c e c a n p r o 
v i d e y o u w i t h v a l u a b l e h e l p . T h e y c o v e r 
M i n i - R i s k * * a n d b u i l d e r c o u n s e l l i n g . Y o u r 
W h i r l p o o l d i s t r i b u t o r c a n s u p p l y d e t a i l s . 

" S e r v i c e m a r k of W h i r l p o o l C o r p o r a t i o n . 

B u i l t - i n o v e n s ( g a s o r e l e c t r i c ) w i t h f u l l -
w i d t h P a n o r a m i c s m o k e d - g l a s s d o o r s . 
G a s o r e l e c t r i c s u r f a c e u n i t s in d e c o r a t o r 
c o l o r s . ( R R E 2 9 9 8 ) 

S e t - i n r a n g e s h a n g f r o m c o u n t e r t o p , 
n e e d n o p e d e s t a l s o r b r a c e s . G a s o r 
e l e c t r i c . A u t o m a t i c M e a l t i m e r , B u r n e r -
w i t h - a - 8 r a i n t , T e f l o n - c o a t e d g r i d d l e . 
( R R G ( U ) 2 6 0 0 ) tA .G.A . M a r k 

10 
HOUSE & HOME 



J a c - V a c * c e n t r a l v a c u u m c l e a n i n g sys 
t e m a d d s u n i q u e a p p e a l , is e a s y t o 
i n s t a l l . A v a i l a b l e i n w e t p i c k u p m o d e l 
f o r m o p p i n g f l o o r s , e t c . ( S C V - 9 0 ) - T m k . 

N e w C O N N O I S S E U R * r a n g e c o m b i n e s a 
c o n v e n i e n t e y e - l e v e l o v e n w i t h t h e 
" F o r g e t t a b l e O v e n " t h a t c l e a n s i t s e l f . 
F i t s f l u s h f o r a b u i l t - i n l o o k . ( R T E 9 6 7 8 ) 

APPLIANCES 
WITH A "PLUS*:.. 

customer 
satisfaction. 
Smart styling and a sparkling array of convenient features. 
And, there's more! In addition to quality products, you 
also benefit from several Whirlpool "plusses" that help 
to keep your customers satisfied. 

When you turn over the keys to a new house or finish a 
remodeling job, you give the owners a Whirlpool warranty 
they'll like. It's in the form of a letter. . . easy to read and 
containing no small print whatever . . . which spells out 
exactly what protection is provided. 

If service should be needed, there's a network of 
franchised TECH-CARE service centers to supply it. And 
to save you from unnecessary phone calls, Whirlpool 
maintains a 24-hour "cool line" to answer owner ques
tions. By calling a phone number which she can find with 
each Whirlpool appliance, the housewife can get informa
tion about operating, maintaining or servicing the product. 
She can call day or night, free of charge from anywhere 
in the United States. 

Whirlpool also supplies several plus services to help 
builders in their management and marketing. They're 
conducted by the famous W. R. Smoikin organization. 
Ask your Whirlpool distributor for details. 

See Whirlpool appliances 
in the House and Garden 
"1969 House of Ideas" 

F o o d w a s t e d i s p o s e r s h a v e i n s u l a t e d 
s o u n d s h i e l d , s u p e r - s p e e d g r i n d i n g . 
E x c l u s i v e s e r v i c e p l a t e m a k e s m o t o r 
r e m o v a l q u i c k a n d e a s y . ( F o u r m o d e l s ) 

Whirlpool 
X CORPORATION 

Benton Harbor, Michigan 
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NEWS 
continued from p. 8 

Nixon victory means more and better financing for liousing 
The President-elect wil l move boldly on 
three fronts. 

He will use generous tax incentives to en
courage the private homebuilding industry 
and to shift much of the financing burden 
out of the federal accounts. 

He wi l l strive to balance the budget, thus 
slowing inflation and creating a financial 
climate more encouraging to private invest
ment in residential building. 

And he will work through Sen. Charles 
Percy's National Home Ownership Founda
tion, set up in the 1968 Housing Act, to tap 
vast new private sources fo r housing funds. 

For the tax incentive. Sen. Percy says: 
"The key to the whole program will be tax 
incentives." 

And New York economic consultant 
Alan Greenspan, who served as one of can
didate Nixon's housing experts, explains: 

"We are thinking about programs similar 
to the 7% investment tax credit given to 
corporations for plant and equipment spend
ing." 

He says the new administration wil l pro
pose tax-law changes to make it easier for 
several industries or groups to put up new 
housing. 

Asked if the changes would specifically 
include incentives for financial institutions 
to invest. Greenspan replied: 

"No. We're talking about homebuilders." 
But any program that encouraged home-

builders would, of course, ultimately en
courage investment in their industry. 

Against the incentive. The tax ap
proach runs one major risk. By insisting 
upon it. the new administration may collide 
head-on with Chairman Wilbur Mil ls of 
the powerful House Ways and Means Com
mittee. The same Congressman Mil ls con
fronted—and defeated—the Johnson ad
ministration by forcing a tax increase and 
spending cut. 

ciated Press Photo 

P R E S I D E N T - E L E C T NIXON 
For htnisinK, a turn to private enterprise 

Mills ' opposition to tax incentives, tax 
breaks and an increasing array o f tax loop
holes is flawlessly consistent. Greenspan 
realizes this and even sympathizes: 

"We know there are pluses and minuses 
in incentives, but i f the choice comes be
tween increasing federal programs or us
ing tax incentives, we believe the incentive 
is more efficient. We know it costs the 
Treasury, and that it's fiscal gimmickry, but 
we argue for it over federal spending." 

Budget balancing. " M r . Nixon is com
mitted to balance." says Sen. Percy, "so 
we've got a budget problem right away. 
Heavy appropriations to fund new housing 
programs wi l l be most difficult, and so the 
new interest-subsidy programs wil l be 
pushed hard." 

Percy also says the new chief executive 
will use freely the guaranty power of the 

federal government rather than the Treas
ury's funds. That means use of .such devices 
as the government's underwriting of new 
mortgage-backed securities. 

"We must use what we have," Percy 
points out. "What we have is credit, not 
money." 

The Percy program. Percy says one of 
the President-elect's first acts will be to 
name a board of directors for the Home 
Ownership Foundation, .set up to encourage 
private companies and public organizations 
to finance low-co.st housing. 

The directors, says Percy, wil l be "those 
men with the power and ability to get funds 
from the private sector—men with know-
how and ability. And Mr . Nixon will also 
name people f r o m the community level." 

Concil iation. The Nixon administration 
wil l reinforce its own new programs with 
the best of the Johnson administration's 
plans—for two reasons: practicality and 
conciliation. 

The Johnson administration's new in
terest-subsidy programs, comprising Sees. 
235 and 236 of the 1968 Housing Act, are 
genuinely helpful in balancing the budget. 
It would be .sen.seless to drop them. 

But Richard Nixon's mini-mandate f r o m 
the American voters is al.so important. 

The public's refusal to reject totally the 
Johnson concept wi l l moderate the Presi
dent-elect's views about violent change. The 
new administration realizes it must deal 
with a Democratic Congress whose natural 
impulse will be to obstruct. 

Propitiation is the key. Greenspan's con
ciliatory words about Congressman Mills 
hint at the tactics the Nixon leaders wi l l em
ploy. " M r . Nixon ," concedes one Repub
lican party worker, "is going to have to be
come a real .statesman." 

— A N D Y MANDALA 
Washington 

California landmen lose lonesome fight to cut land taxes 
The big property owners—including na
tionally famous developers—.seemed to be 
the only faction that wanted the law. 

Businessmen. labor leaders, educators, 
politicians and a great many homebuilders 
denounced the proposed law as a "mirage" 
and a "tax trap." The rea.son: 

• Though the proposed law. called Prop
osition 9, would have halved property 
taxes to 1 % of asses.sed valuation, it offered 
no means of replacing the lost revenue. 
Critics predicted that state income taxes 
would have to increase 300%. 

• The proposal would have limited local 
government's power to issue bonds that 
finance much of the state's water system, 
sewer and road construction. For example. 
ex-Gov. Edmund (Pat) Brown said: 

"The Metropolitan Water District of Los 
Angeles would be crippled." 

As for homebuilding. the proposal would 
probably have shifted much of the burden 
of providing water, sewers and roads f rom 
the municipality to individual builders. 
That would more than offset the property 
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tax savings for home prices would rise. 
Voters rejected Proposition 9 by a 2-to-l 

margin on November 5 (4.5 million to 2.1 
mil l ion) . The state legislature virtually guar
anteed the outcome by offering a $70 prop
erty tax rebate to each homeowner and an 
equivalent income-tax concession to renters. 

Proposition 9 was the brainchild of Los 
Angeles County's controversial assessor 
Philip E. Watson, who .said he was tired of 
waiting for the legislature to reform taxes. 

Majority of landmen. Contribution re
ports reveal that large developers and real 
estate companies provided much of Wat
son's c;impaign funds. 

Some 14% of Watson's $202,900 war 
chest was donated by Macco Realty Co. of 
Newport Beach, a Penn Central subsidiary 
and co-owner of the 87.500-acre Rancho 
California. Macco gave $25,000 and its 
new president. Will iam Baker (NEWS. 
N o v . ) , gave another $12,500 personally. 

Other generous contributors were New-
hall Land and Earm Co., developers of the 
new town Valencia: $7,500; Newhall Presi

dent Thomas Lowe: $5,000: Metropolitan 
Development Co. of Beverly Hil ls : $7,000 
and the Los Angeles Realty Board: $5,000. 

Minority of landmen. Two other giant 
developers—the Irvine Co. and Leslie Salt 
Co.—supported Proposition 9 initially. They 
switched sides shortly before the election 
and worked for its repeal. 

Says Irvine President Will iam R. Mason, 
who is developing 93.000 acres in southern 
California called the Irvine Ranch: 

"Our support was based on the need for 
property tax reform. But Proposition 9. as 
finally written, creates problems rather than 
solving inequities." 

Leslie Salt would have received a $1 mil
lion tax cut. But President August Schmill-
ing called the Proposition 9 "irresponsible 
and shortsighted." 

After lengthy discussions, the California 
Home Builders Council took no position. 
The California Apartment Assn. and the 
California Real Estate Assn. both supported 
the proposition. 

iV£M^5 continued on p. lb 
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We invented a new kind of building material 
and Housĉ  & Garden 
used it f#E^their 

House of Ideas 

L o c k - D e c k " is w o o d m a d e b e t t e r t h a n n a t u r e c o u l d . L a m i n a t e d o f 

t h r e e o r m o r e k i l n - d r i e d b o a r d s u n d e r t r e m e n d o u s h e a t a n d p r e s s u r e . 

P o t l a t c h L o c k - D e c k o p e n s a w h o l e n e w e r a f o r a r c h i t e c t u r e a n d 

c o n s t r u c t i o n . T h e e d i t o r s o f H o u s e & G a r d e n r e c o g n i z e d t h i s a n d s e l e c t e d 

L o c k - D e c k f o r t h e i r d r a m a t i c 1 9 6 9 H o u s e o f I d e a s i n H o u s t o n . 

T r e m e n d o u s s t r e n g t h , f r e e d o m f r o m w a r p i n g , t w i s t i n g o r c h e c k i n g 

a n d c h o i c e o f s p e c i e s , p a t t e r n s a n d f a c t o r y f i n i s h i n g a r e j u s t a f e w o f t h e 

a d v a n t a g e s o f L o c k - D e c k , a n o t h e r c r e a t i v e p r o d u c t o f P o t l a t c h 

F o r e s t s , I n c . , P o s t O f f i c e B o x 3 5 9 1 , S a n F r a n c i s c o , C a l i f o r n i a 9 4 1 1 9 . 

B o o t h N o . 3 5 4 7 - 9 

N A H B , H o u s t o n Potlatch 
T h e f o r e s t s w h e r e i n n o v a t i o n s g r o w . . . i n w o o d p r o d u c t s . . . i n p a c k a g i n g . . . i n t i s s u e , b u s i n e s s a n d p r i n t i n g p a p e r s . 
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The "OVERHEAD DOOR" electric is tougher than 
a tribe of Apaches 

Solid slate, portable transmitter 
opens and closes garage door automatically 

by radio control from your car! 

If you're the kind of builder 
who is always looking for a little 
extra "something" that will give 
you a special edge in selling 
your houses, you can stop look
ing. You just found The " O V E R 

HEAD D O O R " electric — the radio-
controlled automatic garage 
door. 

The " O V E R H E A D D O O R " electric is 
the most beautiful, well made, 
and convenient-to-operate 
garage door in America. Brag? 
Fact. 

14 

Any woman will realize instant
ly that The " O V E R H E A D D O O R " 

electric actually improves the 
overall appearance of the house. 
(And let's face it — most garage 
doors don't.) 

Any man will appreciate the 
door's rock-solid construction 
and full one year warranty on 
both material and workmanship. 

But the kicker comes when you 
put that tiny radio transmitter 
in their hands. At the press of a 
button The " O V E R H E A D D O O R " 

HOUSE & HOME 



and as dependable as the Sheriff. 

electric glides upward smoothly, 
silently, safely. Another press 
brings it down and locks it. 
Suddenly your prospects be
come aware of the wonderful 
convenience of automatic garage 
door operation. And they'll 
never again want to settle for 
less. They'll love the door . . . 
and the house. From there on, 
closing the deal is a cinch. 

We make doors that will com
plement any house you build, 
regardless of architectural style. 

DECEMBER 1968 

They're installed and serviced 
by our own factory-trained dis
tributors. We have a nationwide 
network of these door special
ists and we're as proud of them 
as we are our doors. 

Put our reputation and know-
how to work for you by includ
ing The " O V E R H E A D D O O R " elec
tric in every house you build. 
It's the best garage door in the 
world. And it can help make 
your prospects think you're the 
best builder in the world. 

Circle 55 on Reader Service card 

Nationwide 
Service Installation 

O V E R H E A D D O O R C O R P O R A T I O N 
General Offices: Dallas, Texas 75202 

Manufacturers of The "OVERHEAD DOOR" and 
electric operators for residential and commercial buildiogs 
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NEWS 
continued from p. 12 

Piece-of-the-action fever sweeps mortgage financing 
The name of the game is equity. 

The latest idea is for the lender to demand 
a share of the ownership or profit in any 
major real estate venture. 

This lender participation is the dominant 
new theme in today's mortgage finance, and 
the concept is hringing a basic change in the 
character of the profession. A n American 
Banker report on this development carries 
the headline: 

"Old-Line Mortgage Men's Days are 
Numbered." 

Equity deals now command such atten
tion that economist Saul Klaman ventures: 
"We may be seeing the development of a 
two-rate structure: about 8% on straight-
interest mortgages (table, p. 20) and an
other lower rate that is applied, along with 
an equity provision, to the special loans." 

Participation techniques stole the show at 
the Mortgage Bankers A.ssn. convention in 
Chicago. President Lon Worth Crow Jr. 
summarized: 

"The emphasis of virtually every speaker 
has been on equity investment. Fixed in
come lending has lost favor for a good rea
son—inflation." 

Forces of change. Two influences have 
triggered the flight into equity, and one is 
indeed inflation. 

Investors now believe that inflation has 
become a permanent way of l i fe . Their con
viction intensified when the government's 
surtax package failed utterly to retard a 
92-month economic boom. The leaders' 
question about inflation is no longer whether 
but rather how much, ' ' ' and so they are 
patently unwilling to advance loans today 
that w i l l be repaid in dollars worth far less 
tomorrow. Equity provides a hedge. 

The other force is the insurance industry's 
drive to increase its share of the public's 
savings, off to 20% f rom 52% after World 
War I I . The industry earns a mere 5% on 
current investment, and competition for sav
ings impels it to seek higher yields. The 
result is a surge into all equities. 

The equities pay. particularly in mort
gaging. John Hancock Li fe of Boston dis
closes that the equity-flavored mortgages it 
has agreed to buy in 1968 wi l l yield 2.48% 
more than the loan.s' fixed-interest rates. 

Oscar 0 Associates 

(1) John Hancock's surveys find that an inflation 
rate of at lea.st 1.8% can be expected for the next 
10 years. 

LEXICON 

Basket clause—Not a loan but a section 
of state insurance laws under which un
usual loans must be listed by lenders. 
Kicker—A provision, added to a mort
gage, for a share of profit from a prop
erty; also called a variable interest rate or 
contingent interest. 
Soft money—Prepaid interest. See "Sale-
buyback" in main article. 
Wraparound—A new mortgage that leaves 
one or more encumbrances undisturbed 
and includes total of all encumbrances. 
See p. 32. 

M O R T G A G I N G P A N E L at MBA convention in
cluded, top. Clarke Stayman of Chicago's First 
National Bank, Richard Baker Jr. of New York 

Impact on mortgaging. The equity 
parade, in turn, is important to the mort
gage profession for two reasons. I t .shows 
mortgage dealers how to lure insurance 
companies and institutional investors deeper 
into mortgaging in the face of an imminent 
boom in apartment construction. The insur
ers have been moving out of single-family 
lending since 1956, but their holdings in 
commercial and apartment loans have risen 
to 40% of their $67.5 billion mortgage 
portfolio. The revival of apartment con
struction has been a fundamental develop
ment of housing in the 1960s (chart, p. 20). 
and multifamily units witt constitute 38% 
of the non-farm starts this year. Said New 
York Life's Richard W. Baker in Chicago: 

"We wil l see higher and higher percent
ages of multifamily starts." 

Secondly, the new techniques define to
morrow's mortgage industry. They consti
tute the college and post-graduate courses 
for the profession, and they relegate FHA-VA 
house lending to grade-school status. 

The new approaches require larger or
ganizations and infinitely more sophistica
tion, and they explain much of the indus
try's move toward merger and consolidation. 
Says President John F. Eleford of the New 
York brokerage of Eleford and Counihan: 

"The day of the FHA-approved mortgage 
dealer is gone, unless he finds a way to 
handle new techniques.'*' It's why so many 
small companies are selling out." 

Extent of new practice. The new crea
tive financing began on commercial prop
erty and high-rise apartments, but it is 
spreading to garden apartments and land 
development. Insurance companies are the 
principal lenders, but pension funds and 
commercial banks are both busy in the field: 
and Connecticut's savings banks won a 

Life and Bruce Hay den of Connecticut General; 
bottom, President Lon Worth Crow of mba and 
Morris Crawford, New York's Bowery Savings. 

1967 law that lets them in on equity dealing. 
Yet any a.ssessment of the extent of the 

new technique is difficult in the extreme. 
The panel on creative lending at Chicago 
made a wild guess that 15% to 20% of all 
multifamily and commercial mortgaging is 
now equity flavored. 

The figure could perhaps be applied 
to insurance company loans and. in part, 
to commercial bank lending, but not to 
s&L or savings-bank mortgaging. Insurance 
companies increased their apartment and 
commercial mortgage debt by $3.2 billion 
in 1967: commercial banks raised theirs 
$2.6 billion. Taking 20% of those totals 
might give a gauge, but it's a guess. 

Among mortgage companies New York's 
Sonnenblick-Goldman has pioneered in 
sophisticated techniques, and Executive 
Vice President Jack Sonnenblick says at 
lea.st $100 million of the brokerage's $340 
million annual volume is in equity deals. 
Eleford & Counihan brokers $100 million a 
year, and it is currently working up equity 
deals involving $78 million. 

Use of equity devices varies widely 
among insurance companies. Vice President 
Gordon Emerson Jr. of John Hancock says 
97% of the urban mortgage department's 
1968 deals have included participation. The 
department invests $360 mill ion a year. 

Connecticut General (Har t ford) wil l di
rect $40 million of its $360 mill ion invest
ment into direct property ownership next 
year and an even larger proportion into par
tial equity deals. Giant Prudential has just 
formed a subsidiary for joint ventures with 
realty developers ( N E W S . N O V . ) . 

But at Metropolitan, Vice President W i l 
liam F. Leahy .says: "We're sticking pretty 
much to straight-interest loans."'"' And 
New York L i f e is still hanging back—at 

(2) Even in the single-family field, new-house 
mortgages insured by f h a represented only 13.6% 
of starts in 1967. 
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(3) Although Met has just arranged a contingent 
interest deal for 2% of gross rent on an office 
building in Century City, Los Angeles. 

Story continued on p. 20 
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T h e 

" n o - c a l l - b a c k 

d o o r . 

Mr. Apartment Builder, avoid 
installation, maintenance and 
call-back problems . . . switch to 
the Pease Ever-Strait® Door! 
The Ever-Strait is easy to install 
because it's an entire prehung 
entrance system . . . and it 
virtually eliminates call-bacl^s and 
maintenance. The Pease 
Ever-Strait Door will never warp, 
because it's made of extra 
smooth one-piece steel facings 
(zinc coated and Bonderized). Moreover, it has a 
polystyrene core to insulate against temperature 

y 

M A I N T E N A N C E D E P T . 

Ever-Sfrait eliminates call-backs 
and maintenance requests. 

and noise; "refrigerator type" 
magnetic weather stripping to 

seal out drafts and sound; 
patented adjustable sill/threshold 
for any floor condition, plus many 

other exclusive features. And a 
more beautiful door you'll never 
find (28 styles to choose from), 

plus many integral sidelight and 
toplight units to fit your 

architecture. 
Install one Pease Ever-Strait 

Door as a test. Forget about call-backs—except 
the call-back you'll make to order more doors! 

Pease 

On the go to the NAHB Show? Stop and see us (Booth 3523). 
V 

S t r a i t D o o r s 
Dept. H-12. 900 Laurel Ave., Hamilton, Ohio 45012 

U.S. Patents No. 3,153,817; 3,273,287 and 3,238,573. Patented in Canada 1965. Other patents pending. 

Manufactured by Peate Company and available from the tollowina distributors: 

C O L O R A D O . Denver 
SealRlte Manufacturing Comoany 
CONNECTICUT. New Haven 
Batter Lumber Company, Inc. 
D E L A W A R E . Wllmlnolon 
Broilui-Ellason Company, Inc. 
FLORIDA, Boca Raton 
Smith & Dethlelda. Inc. 
FLORIDA, Bradenton 
Manatee County Lumber Co., Inc. 
FLORIDA, Hollywood 
Mack Industries, Inc. 
FLORIDA. Miami 
Architectural Hardware 
GEORGIA. Atlanta 
Peachlree Doors, Inc. 
ILLINOIS, Broadview 
Morgan Sash A Door Company 
ILLINOIS, Chicago 
Edward Hines Lumber Company 
ILLINOIS. Decatur 
Morgan Sash A Door Company 
ILLINOIS. Franklin Park 
Rock Island Mlllwork 

ILLINOIS. Moline 
Muollor-Biihnsen Lumbor Company 
ILLINOIS, Rock Island 
Rock Island Mlllwork 
ILLINOIS. St. Charles 
Imperial Components, Inc. 
ILLINOIS. Springfield 
Springfield Builders Supply 
INDIANA, Bristol 
V.S.I. Homo Products 
INDIANA. East Chicago 
Components, Inc. 
INDIANA. New Haven 
Home Lumber Company 
IOWA, Davenport 
Mueller Lumber Company 
IOWA. Des Moines 
Rock Island Mlllwork 
K A N S A S . Wichita 
Rock Island Mlllwork 
KENTUCKY, Loulsvillo 
Chase Bnrlow Lumber Company 
MARYLAND. Beltsvllle 
Ewing Lumber & Mlllwork Company 

MARYLAND, Easton 
AIco Structures, Inc. 
M A S S A C H U S E T T S . Boston 
Gerrlly Comoany. Inc. 
M A S S A C H U S E T T S , Boston 
L. Grossman Sons, Inc. 
M A S S A C H U S E T T S . Wostneld 
O'Connor Lumber Company 
MICHIGAN. Dotroll 
Acorn Distributing Company 
MICHIGAN, Grnnd Rapids 
Burton Aluminum Products. Inc. 
MICHIGAN, Kalamazoo 
Miller Sash & Door Co., Inc. 
MINNESOTA. Minneapolis 
Kullborg Manulacturing Co.. Inc. 
MINNESOTA. St. Paul Park 
Minnesota Wood Specialtios, Inc 
MISSOURI. Kansas City 
Rust Sash & Door Company 
MISSOURI. SI. Louis 
St. L O U I S Builders Supply Co. 
MONTANA. Billings 
E. R. Young & Co.. Inc. 

NEBRASKA. Lincoln 
SealRlte Manulacturing Company 
NEW J E R S E Y , Bound Brook 
Sklar Door N.J. Corporation 
NEW J E R S E Y , Camden 
Valley Bow. Inc. 
NEW JERSEY, Lakewood 
The Level Lini;, Inc. 
NEW J E R S E Y , Pennsnuken 
El Jo Products, Inc. 
NEW YORK, Albany 
Gerrity Company. Inc. 
NEW YORK, Albany 
Paulsen Lumber & Mlllwork Co, 
NEW YORK, Buffalo 
Iron City—Whitmer Jackson 
NEW YORK, Hudson Falls 
Norlhorn Homes ol N.Y., Inc. 
NEW YORK, Kingston 
Mlron Building Products Co. 
NEW YORK, Rochester 
Iron Cilv—Whitmor Jackson 
NEW YORK, Syracuse 
Gerrity Company, Inc. 
NORTH DAKOTA, Fargo 
Structural Products, Inc. 

OHIO, Bedford Heights 
Paleviky Industries. Inc. 
OHIO, Hamilton 
Pease Company 
OHIO. Massillon 
Iron City—Whitmer Jackson 
OHIO, Toledo 
McKlmmy & Elliott Distributing 
OHIO, Youngetown 
Iron City—Whitmer Jackson 
PENNSYLVANIA, Allentown 
Regal Products Mfg. Co., Inc. 
PENNSYLVANIA, Harrisburg 
Regal Products Mfg. Co., Inc. 
PENNSYLVANIA, Johnstown 
Iron City—Whitmor Jackson 
PENNSYLVANIA, Lancaster 
Keystone Aluminum Window Corp. 
PENNSYLVANIA. Philadelphia 
Charles Ahr«ns & Sons. Inc. 
PENNSYLVANIA, Pittsbjrgh 
Iron City—Whitmor Jackson 
PENNSYLVANIA. Wilkes Barre 
Regal Products Mfg. Co.. Inc. 
SOUTH DAKOTA. Sloui Falls 
Jordan Mlllwork Co. 

TENNESSEE. Kingsport 
Gibbons Lumber Co. 
TENNESSEE. Knoxvllle 
Schubert Lumber Company 
T E X A S , Amarillo 
Crowe Guldo Cement Company 
T E X A S , Arlington 
Mayfield Building Supply Co,, Inc. 
UTAH. Salt Lake City 
Oscar E. Chytraus Co., Inc. 
VIRGINIA. Roanoke 
Timber Truss, Inc. 
WISCONSIN, Janesvlllo 
Marling Lumbor Company 
WISCONSIN, Milwaukee 
Marathon Mlllwork Company 
WISCONSIN, Wausau 
Marathon Mlllwork Corporatior 

In Canada sold by: 

Associated Windowalls, Ltd. 
Banvllle Building Supplies. Ltd. 
J .W. Bird & Co., Ltd. 
Robert Hunt, Ltd. 
Whitjax, Ltd. 
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NEWS 
continued from p. 16 

'Virtually every speaker emphasized equity'-Lon Crow. continued 

least in its well-publicized dealings. 
Equity participation. There are more 

than 40 formulas for the new loans, but 
they divide basically into two categories: a 
participation in 1) equity, or ownership and 
2) in income or cash flow. 

Equity sharing takes the following four 
main routes. 

/ . The joint venture, of ten called the 
front-money deal. Prudential Life's arrange
ment with the Del Webb Corp. to develop 
a $20-million Hawaiian resort complex is an 
outstanding example ( N E W S , N O V . ) . The 
lender supplies the money and the developer 
supplies the land and know-how. The profit 
is split 50-50. The joint venture can be a 
corporation or a partnership. 

The Pru did not give complete details of 
its contract. Vice Presideni John C. Opper-
man of Pacific States Mortgage Co. in Oak
land outlines a similar deal this way for a 
property worth $200,000 with development 
costs of $800,000." (*) 

A n apartment house produces this gross 
income: 

50 1-bedroom 
25 2-bedroom 

$150/mo. 
S175 

5% vacancy allowance 

Gross income 
Expenses 34% 

Net income 
CaDitalized at 9% 

$ 7.500 
S 4.375 
$11,875 X 12 = $142,500 

-7 ,000 

$135,500 
-45,500 

$ 90,000 
$1,000,000 

The net income is then split this way: 
Lender takes 8.87« 
Developer takes S<; 

of $800,000 
of $200,000 

$70,960 
16.000 

$86,960 
3,040 Lender-developer split 50-50 

Net income $90,000 

The joint venture is also used for land 
development. The lender advances purchase 
and development money; the developer 
contributes his skill . Proceeds go to the 
lender until his capital is recaptured, and 
profit is then split. 

2. Sale and leaseback. This granddaddy 
of the equity devices has now been refined 
with a provision for use of soft money, or 
prepaid interest. Soft money was created in 
California, where high-income entertain
ment people sought new ways to make tax 
deductions. The Sonnenblick-Goldman 
brokerage gives this example: 

A shopping center has an annual rent roll 
of $1.5 mill ion, a first mortgage of $9 mil
lion at 7% for 30 years and cash flow is 
$260,000. The developer sells the center to 
his lender for $12.45 million, subject to 
these mortages: 

Price Term 
(millions) 

First mortgage $9 7% (8% constant) SOvears 
Purchase rnoney 3 1% standing 40 vears 

second mortgage 'security for 
Cash 45 lease) 

$12,45 

The lender wi l l prepay the first five years' 
interest ($1.05 mil l ion) on the second 
mortgage. This $1.05 million is soft money. 
The lender wi l l receive 10%, or $150,000. 
on his investment of $1.5 million. 

The developer has now received $1.5 
million in cash, and he holds a $3 million 

A P A R T M E N T - C O M M E R C I A L M O R T G A G E R A T E S 
New 

High-rise 
apts. 

Interest 
8% in 38% 
of U.S. 

7.7"5%"in 28% 

7.71%'in 25% 

Varied rates 
in 9% 

Fees 
None in 
one third 
of U.S. 

1 t o T 
in rest 
of U.S. 

Interest 

7.75% in 35% 

7.5% in 18% 

Existing 
Fees 

Varied, 
and 
all 
higher 
than 
six 
months 
ago 

Interest Interest 
Commercial ^••7.5%-8%.. Warehouse 7.75% in 

property in 33% of U.S. and 35% of U.S. 
industrial 

35% of U.S. 

7.75% in 27% 7.5% in 37% 

7.5% in 40% Varied in 28% 

F I X E D R A T E S are quoted in National Assn. of Real Estate Dealers semi-annual mortgage survey. But 
economist Saul Klaman says these may now represent only a part of market, and that a separate rate 
structure may be developing for the equity-flavored loans that are currently gaining favor. 

purchase-money mortgage that he must use 
as security for his lease position. After pay
ing $150,000 rental to his lender, he still 
earns $110,000 f rom cash flow of $260,-
000. He retains financing benefits that wil l 
generate additional cash and reduce his $3 
million second, for the center can probably 
be refinanced in 10 years. 

The lender has invested $1.5 million, of 
which $1.05 mill ion is prepaid interest, 
deductible against ordinary income. I f he is 
in the 50% bracket, this equates with in
vesting $975,000 (or $525,000 plus $450,-
000) at a yield of 15%. The lender also 
has a depreciation ba.se for his $12.45 mil
lion purchase. He has an enviable tax posi
tion for his entire cash flow, which is 
sheltered by the excess depreciation. 

3. Sale and leaseback of land, and lease
hold mort(>af>e. This is a current favorite. 
Only the land under a building is sold, and 
it is leased back to the developer. A mort
gage loan is placed on the resulting lease
hold. The builder immediately gets back 
100% of his land cost and 75% of im
provements, f rom which he can recapture 
most of his out-of-pocket costs. The lender 
gets a higher-than-market yield for supply
ing a large share of the capital, and he can 
increase this yield by kickers—or provisions 
for a share of the profit. 

4. The sale-buyback, sometimes called 
an installment sales contract. Thi.s refines 
the sale-leaseback with a difference: the 
contract vendee has an interest in the title 
so he can take depreciation. A typical deal: 

The security is 30 acres wi th a shopping 
center. Construction wi l l co.st $8.5 million, 
but worth wil l be calculated at $10 million 

APAETMENT Bt/ILDINQ A$ A PEEiSMTAQE OP TCTAl, <.VJn$ 
AO 

on completion. The fixed-contract payment 
is 8.5% of purchase price, or $722,500 a 
year. Af te r deducting contract payments and 
expenses, cash flow w i l l be split 75% to 
developer and 25% to lender. The contract 
runs 35 years and 7 months, when title shall 
pass to the developer unless he has elected 
to terminate earlier. Yie ld to maturity is 
8% plus contingent rental. Title is vested 
in the lender, but the developer has an 
equitable interest in the title and can take 
100% depreciation. 

The lender buys the property for $8.5 
million and sells it back to the developer. 
For this 100% financing, the lender requires 
1) a fixed-contract payment, which is a 
constant much similar to a mortgage pay
ment and 2) a contingent payment, usually 
a percentage of the net income minus the 
contract payment. This contingent payment 
is additional interest and is used to share its 
profits. 

The contract term is 10 years longer than 
that of a mortgage, which lets the developer 
off wi th a reasonable constant and still in
sures the lender a fair yield. The developer 
pays about 8% interest, all deductible. 

Here are the economics: 

Estimated cost, land for buildings 

Gross rents 
Vacancv factor 

Expenses and taxes 

Net income 

Net $850,000 capitalized at 8'/2% 

Cash flow 
Net income 
Contract payment 

Cash flow 
Developer gets 75% 
Lender gets 25% 

Millions 

$ 8.5 100% 

1.35 

1.25 
- .4 

,S5 

$850,000 
722,500 

85% 

$127,500 
95.620 
31,880 ( .375%) 

(4) The Mortgage Banker, Sept. '68. 

(•?30-96 97 58 W 60 61 bZ 63 64 65 66 67 68 
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The lender's 25% share in cash flow has 
the effect of raising the yield on his pur
chase price about .375% in the first year. 
And as net cash flow increases, so will 
everyone's share. 

Income participations. This approach 
has several variations. 

1. Contingent interest, sometimes called 
variable interest rate. The rate is stated in 
two parts: a fixed rate, and an additional 

NEWS continued on p. 24 
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Meet our n e w house sa lesman 
There she is in all her beauty: the Viking 
Solo Sauna' 

She measures 78" high, 39 ' / 2" deep, and 
36" wide. Outside she's mahogany. Inside, 
she's redwood. The heater and controls are 
all in the door, which can even be used 
separately to turn a closet into a sauna. 

The Viking Solo Sauna is entirely pre-built. 
You can assemble it in about fifteen minutes, 
wi th our special locking device. And it runs 

, PATEMT I 

DECEMBER 1968 

on regular 120-volt house current. 
But here's the real beauty of our Solo 

Sauna: it sells homes and rents apartments 
like hot cakes. 

Offered as a luxury opt ion, it adds that 
extra distinction that turns a prospect into 
a customer. 

If you'd like a closer look at the Viking 
Solo Sauna, just send us the coupon. We' l l 
give you an eyeful. 

Circle 58 on Reader Service card 

Name-

Company-

Address— 

City- -State- -Zip 

ViKinciOSauna 
p. O. Box 6298, San Jose, California 95150 
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"At Campus Commons we 
take care of the maintenance, 

S O designing for 
easy upkeep was critical. 

"That's why we used red cedar 
grooved sidewall shakes." 

W h e n S a c r a m e n t o ' s n e w C a m p u s 

C o m m o n s d e v e l o p m e n t is c o m p l e t e d , it 

w i l l c o n s i s t o f 4 . 0 0 0 i n d i v i d u a l h o m e s 

s p r e a d o v e r 6 6 0 a c r e s . P l u s t h r e e s w i m m i n g 

p o o l s , a c l u b h o u s e a n d s i x t e n n i s c o u r t s . 

T h a t ' s a l o t t o t a k e c a r e o f . B u t a 

m a i n t e n a n c e c o n t r a c t c o v e r i n g a l l e x t e r i o r 

u p k e e p IS p a r t o f e v e r y h o u s e . " N a t u r a l l y 

w i t h a r e s p o n s i b i l i t y t h a t l a r g e , " s a y s J o e 

T a b a r r a c c i , C a m p u s C o m m o n s ' s u p e r 

i n t e n d e n t o f c o n s t r u c t i o n , " w e w a n t e d 

t o u s e e x t e r i o r m a t e r i a l s t h a t w o u l d g i v e 

u s q u a l i t y a p p e a r a n c e y e t s t i l l h o l d 

c o s t s d o w n a n d b e e a s y t o c a r e f o r l a t e r 

o n . O u r a r c h i t e c t . W a r r e n C a l l i s t e r . 

s p e c i f i e d C e r t i g r o o v e r e d c e d a r 

s i d e w a l l s h a k e s . " 

W h y ? B e c a u s e t h e y p r o v i d e t h e 

a u t h e n t i c , n a t u r a l l o o k o n l y w o o d c a n 

g i v e , a t t h e l o w e s t p o s s i b l e c o s t a n d w i t h 

t h e h i g h e s t p o s s i b l e p r a c t i c a l i t y . C e d a r 

s h i n g l e s a n d s h a k e s a r e d u r a b l e , t h e y 

p r o v i d e a n a t u r a l i n s u l a t i o n b a r r i e r a n d 

t h e y ' r e s t r o n g e n o u g h t o s t a n d u p e v e n 

u n d e r h u r r i c a n e w i n d s . 

J o e T a b a r r a c c i w a s s o s o l d o n t h e 

a d v a n t a g e s o f r e d c e d a r , h e e v e n w e n t a 

s t e p f u r t h e r — a n d p u t r e d c e d a r h a n d -

^^»\NS TOUCH 

s p l i t s h a k e r o o f s o n e v e r / u n i t . H o w 

a b o u t y o u ? L i k e t o k n o w m o r e a b o u t t h e 

l o w c o s t , h i g h p r a c t i c a l i t y a n d u n m a t c h e d 

n a t u r a l b e a u t y o f C e r t i g r o o v e s h i n g l e s , 

C e r t i g r a d e s h i n g l e s o r C e r t i - S p l i t s h a k e s ? 

F o r d e t a i l s , p l u s m o n e y - s a v i n g 

a p p l i c a t i o n t i p s , j u s t d r o p a l i n e t o : 

5 5 1 0 W h i t e B I d g . . S e a t t l e , W a s h i n g t o n 

9 8 1 0 1 . I n C a n a d a : 1 4 7 7 W . P e n d e r S t . . 

V a n c o u v e r 5 , B . C . 

Red Cedar Shingle & 
Handsplit Shake Bureau 

C E R T I - S P U T I c i i i T i c R o o y E 
H . .< . . i h i ; i i ; i . , i t . t . . • C E D A R S H M I S 

2? 

One of these labels under the bandsricks of the product 
you buy is your assurance it was made, inspected 
and graded under regulations of the Red Cedar Shingle 
& Handsplit Shake Bureau. Insist on these labels. 
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New from Ozite...lowest priced pattern carpet ever! 

« . i ^ « 

,,.door Pattern Carpet! Now get all the proven features 
of original Ozite Outdoor-Indoor Carpet made with Vectra fiber,..and 
striking patterns, too! These aren't burned-in designs that catch and 
hold dirt. They're actual patterns...three in all...Brick, Wrought Iron and 
Mosaic...and each pattern comes in different colors. We call it Ozite Fiesta 
Carpet. Amazing Vectra fiber is colorfast...won't rot. Dense, f irm surface 
resists soiling, is not affected by mildew. Low-cost installation. Seams 
beautifully. Face yarn will not ravel or sprout. There's no finer decorative 
carpet value for kitchens, baths, rec-rooms, patios, balconies, commercial 
installations...anyplace indoors or out! 

Solid colors with rubber back! 
There isn't a more solid carpet 
value than Ozite Town-Aire Car
pet! All the durability of Ozite 
Outdoor-Indoor Carpet, but with 
built-in high density foam rubber 
back for indoor use. Outstanding 
dimensional stability. Easy to in
stall and maintain. See new Ozite 
Fiesta Carpet and Town-Aire Car
pet at your Ozite dealer now. 

• r.ood Housekeeping • 

"'**r«roiiiig.iini<*' '^ 
O^/fB'CARPET PRODUCTS mads w/trtVcct r a 

Ozite® Is ttie reoistered trademark ol the Ozite Corporation, Merchandise Mart, Chlcaoo, Ill inois. . K . 

Vec t ra * o le„n fiber is mantrfactured by Enjay Fibers and Laminates Company, Odenton. Maryland, a division ol Enjay Chemical Com « n y . En,ay makes fiber, not carpPts. 
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ADVERTISEMENT 

f l e x k o r e 

New prestressed 

concrete deck 

carries greater loads 

Fle.xicore precast decks have been around 
for a long time and our new Hi-Stress 
development looks pretty much like the 
original. 

But the similarity stops there. 
Hi-Stress slabs are fully-prestressed, 

with the tensile strength provided by pre-
tensioned hiuh strength steel strand 
(250,000 psi min . ) . This permits longer 
spans or greater loads with improved 
performance. 

I would like to bring you up-to-date on 
this development by sending you a copy 
of a new booklet that describes these 
decks. 

Included are load curves, typical spans 
of various sizes for floors and roofs, use 
on steel frame, concrete frame and wall-
bearing construction. Also, information 
on openings, floor finish, ceiling finish, 
and use of hollow cells for heating and 
air-conditioning ducts, electrical wiring 
and piping. 

Our 8-inch. 10-inch and 12-inch un-
topped Hi-Stress decks have earned 2-
hour fire resistance ratings from national 
testing laboratories (rating is 3-hour with 
1%-inch topping). 

Send for booklet, "Hi-Stress Deck." 
Write The Flexicore Co., Inc. , P. O. Box 
825. Dayton. Ohio 4540L 

Robert E . Smith 
Vice President and Manager 

f l e x i c o r e 

NEWS 
coniinuvd from p. 20 

The change in mortgaging... continued 

rate based on the property's performance. 
The added-on rate may be 3% or 4% of 
gross, or 10% or 15% of the improvement 
in the gross, or a percentage of net. The deal 
might involve the same $1 mill ion apart
ment project cited by Pacific States Mort
gage in the joint venture on page 20. 

To get the deal, the mortgage banker 
must outbid rivals oflfering the fu l l legal 
loan of $750,(X)0 or 7 5 % . at 7.5% for 25 
years. 

The lender offers $750,000 at 7.375% 
fo r 27 years and 7 months. The constant is 
8.5% compared with 8.87% on the 25-year 
loan. The return on the $250,000 equity is 
only 9.39% for the 25-year loan compared 
to 10.5%' on the longer term mortgage. So 
the lender can probably persuade the devel
oper to pay 2% of gross annual rent, or 
about $2,800. That would add .375% to 
the 7.375% interest rate, making it a tidy 
7.75%. 

2. Purchase of mortgaged land. This 
practice aids a developer who needs more 
capital for land already mortgaged. The 
lender buys the land subject to the existing 
mortgage and lea.ses it back to the developer 
for 40 years. Ground rent is 10% or more, 
with additional rent i f the project's own rents 
increase. The lender derives an excellent 
return and has an inflation hedge if rents 
rise. 

3. The wraparound mortgage. This de
vice has commanded interest far wider than 
the incidence o f its use. I t is explained in 
detail in a separate article on page 32. 

4. Other kicker techniques, sometimes 
confusingly labeled "basket-clause" loans. 
The basket-clause is not a loan; it is a pro
vision of state insurance laws that lets life 

companies keep a small percentage—some 
2 % to 3% in New Y o r k state—in loans 
that cannot be listed in any of the tradi
tional real estate categories. 

Deals that go into this basket include 
second mortgages, loans exceeding pre
scribed loan-to-value ratios and loans 
secured by leases but not by mortgages. De
pending on state law, various o f the other 
devices described in this article may also re
quire ba.sket posting. 

Here to s tay? Debate follows the new 
lending wherever it goes. I t is not univer
sally welcome, particularly among old-line 
mortgage and insurance companies, and sev
eral experts insist that, alike to a fad, this 
too w i l l pass. 

New York Life's Dick Baker told the 
Chicago convention: 

"As mortgage rates fall ( i f they do) , I 
would expect to see a return to the more 
traditional methods. We wi l l see far fewer 
gimmick loans." 

But experts wi th impeccable credentials 
disagree. 

Northwestern Life's Rufus Freitag warns: 
"Now that the door is open the investor 

wil l try to keep it open." 
And Connecticut General's Bruce Hay-

den adds: 
"The tendency is going to be away f rom 

traditional lending. Most of you are going to 
change." 

Hayden goes further. The change, he in
sists, is healthy. In reply to Baker at Chicago 
he said wryly: 

" I f some of us weren't doing things dif
ferently, it would be just as bad as i f we 
were trying to marry the same g i r l . " 

NEWS continued on p. 28 

H O r V I E B U I L D E R S ' M O R T G A G E M A R K E T Q U O T A T I O N S 
Reported to HOUSE 

FNMA 
Auction 
Prices 

Nov. 18 
6y.% 

90-day 
commitment 

Average 
95.26 

Accepted 
bid range 

95.00-95.38 

180-day 
commitment 

95.33 
Accepted 
bid range 

95.22-95.44 

One-year 
commitment 

96.36 
Accepted 
bid range 

96.12-96.46 

& HOIVIE in week ending Nov. 15 
F H A Sec. 203b— 

Discount paid by builder 
Min.-Oown* 30-year immed. 

Private mkt 
City 

Atlanta 
Boston 
Chicago 
Cleveland 
Dallas 
Denver 
Detroit 
Honolulu 
Houston 
Los Angeles 
Miami 
Minn.-St. Paul 
Newark 
New York 
Okla. City 
Philadelphia 
San Francisco 
St. Louis 
Seattle 
Wash., D. C. 

6M% 
3-4i4 
Par 

4-5 
4-f-

Trend 
Steady 
Steady 

F H A 
207 

Apts., 
Discount 

6yi% 

Up!4 
steady 

3i^-4 

4-5 

5^ 

3-5 

3 - 4 H 
3-4 
3-4 
4-5 

4'/5-5 

U p ^ 
steady 
Steady 
steady 
steady 
Up 14 
upy4 
Upi4 

steady 

steady 
Upi4 
Upl 

steady 
Up!4 
Up!4 

Conventional Loan Rates 
Comm. Savings Savings 
banks, banks, banks. 
Ins. Cos. S&Ls S&Ls 
75% 80% Over 80% 
7-7'/4 7-7'/4 7V4-VA 
7-71/4 7'/4-7V4 

4-5 

S^-iVt 6^4-7 7->-2 
6y4-7'/4 6M 
7V, 

7-H1-2 
7H-7y.+2 

6^/4-7 7-1-1-2 
7V7 7V5-7y4 7y4-f3 
m-ivi m-m iyi-i% 
iVi'VA 7'/4-7y4-fi-iy2 

7'/4 

7-71/4 7'/4 

7-7'/4 

6y4-fi 7-hm-3 

6 y 

Construct ion 
Loan Rates 

interest-f fees 
All lenders 

7^-fl-2 

7H-t-l-2 
714-8-f-l-3 
7-7^-M-2 
7-7!4 + m - 3 
7-7y4-i-i-m 
714-1-1 
7'/i-7y4-f-l-2 
7'/4-7y4+l-li4 
7i4-7y.-hl-2 
7-f3 

6.9 6.9 
6y4-7'/4 7-7/4 

7 / 4 - 7 ^ m -TA m -f-

' Immediate covers loans for delivery up to three months, future 
covers loans for delivery in three to twelve months. 
' Quotations refer to prices in metropolitan areas, discounts may 
run slightly higher in surrounding towns or rural zones. 
• Quotations refer to houses of typical average local quality. 
• 3% down on first $15,000; 10% of next $5,000 ; 20% of balance. 
Footnotes: a—no activity, b—limited activity, c—Net yield to 
investor of 6% mortgage plus extra fees, w—for comparable VA 
loans also. 

Sources: Atlanta, Robert Tharpe, pres., Tharpe & Brooks Inc.; 
Boston, Robert IMorgan, pres., Boston bi Savings Bank; Chicago, 
Robert H. Pease, pres., Draper & Kramer Inc., and Robert H. Wilson, 
pres., Percy Wilson Mortgage & Finance Corp.; Cleveland, David E. 
O'Neill, vice pres., Jay F. Zook, Inc.; Dallas, M. J. Greene, pres.. 
Southern Trust & Mortgage Co.; Denver, Clair A. Bacon, sr. vice 

7y4-7y4-M-2 

7Vt+l-2 
pres.. First National Bank; Detroit, Sherwin Vine, vice pres.. 
Citizens Mortgage Co.; Honolulu, H, Howard Stephenson, vice pres. 
Bank of Hawaii; Houston, Everett Mattson, sr. vice pres., Lomas & 
Nettleton West; Los Angeles, Christian M. Gebhardt, vice pres., 
Colweil Co.; Miami, Lon Worth Crow Jr., pres., Lon Worth Crow 
Co.; Minneapolis-St. Paul, Walter C. Nelson, pres., Eberhardt Co • 
Newark, William W. Curran, vice pres.. Franklin Capital Corp.; 
New York, Sigfred L. Solem, sr. vice pres., Dime Savings Bank; 
Oklahoma City, B. B. Bass, pres., American Mortgage £ Invest
ment Co.; Philadelphia, Robert S. Irving vice pres.. First Pennsyl
vania Banking & Trust Co., and Robert Kardon, pres., Kardon In
vestment Co.; SL Louis, Charles A. Keller, vice pres., Mercantile 
Mortgage Co.; San Francisco, John Jensen Sr., vice pres., Bankers 
Mortgage Co. of California; Seattle, Kirby D. Walker, vice pres., 
Continental, Inc.; Washington, James C. Latta, sr. vice pres.. As
sociated Mortgage Cos, Inc. 
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One minute 
you're practical, 

the next 
you're luxurious. 

Gerber, 
make up your mind! 

Gerber has made up its mind. The result is an unusual 
combination of luxury and practicality in a complete line 
of plumbing fixtures and brass. 

Gerber knows where to be luxurious. And where to prac
tice practicality. We're attentive to those little details of 
design, to the innovations and efficiencies of manufacturing 
that allow a luxurious item to be priced practically. 

So what else does "practical luxury" mean? For one 
th ing, it means being attuned to the styles and colors that 
are currently in demand. Such as Gerber's beautiful Caribe 
Avocado. And triple chrome-plating Gerber brass to get a 
longer lasting, more brilliant luster. (Besides a finish that's 
easier to clean.) It also means quiet-flushing closets and 
spacious lavatories. And the type of quick, simplified instal
lation that eliminates the need for special fitt ings and saves 
money for everyone. 

Write or call us for full information on the complete line 
of Gerber plumbing fixtures and brass. We've made up 
our mind. How about you? ^»mmma^, 

•~ Good Housekeeping • 
V 

•'•loiimmoro" 

You get 
practical luxury 
in the 
complete line of 
Gerber plumbing 
fixtures and brass. 

24K bruihed-gold bra«s liftings with toarkling Crystallle"' handles complement 
the luxury of Gerber fixtures in nev* Caribe Avocado: Luxoval self-rlmming lavatory, 
LoSalle recessed bathtub, Mount Vernon slohon-|et unit closet,International bidet. 

See us 
in Houston at 

the NAHB 

GERBER 

plumbing fixtures 
(2134-2136) ' ' ^ ^ ^ ^ 

Gerber Plumbing Fixtures Corp. , Dept. AL-8 , 4656 W . Touhy Ave. , Chicago, III. 60646, Phone (312) 675-6570 
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S e n c o t i 

u n v e i l f i r s t 

n a i l e r l i g h t e n o u g h 

f o r t r u e , s i n g l e h a n d e i 

o p e r a t i o n ! 
Senco announces first major weight breakthrough 
in common nailers. 
Although nearly four pounds lighter than the nearest competitive 
model, the powerful new SN-III Common Sen-Nailer will drive 
home a 16d nail with authority. 

The SN-III weighs only a few ounces more than 7 lbs. It's perfectly 
balanced at the trigger for one-handed, virtually fatigue 
free operation. N o auxiliary handles or clumsy counter-balances 
needed. Exclusive Senco-Matic'^"^' firing is adjustable up to 
4 cycles per sec. with one trigger squeeze. Tilted 30° magazine 
gives maximum maneuverability. 

The SN-III nailer drives the 16d S e n - N a i l e n g i n e e r e d 
specifically for power nailing. Because it's power driven, bending 
is not a factor. Thus, the Sen-Nail can be more slender than the 
ordinary common nail — for minimized wood splitting. Exclusive 
factory S e n c o t i n g i n c r e a s e s grip over uncoated fasteners for 
maximum holding power. 

For more information on this significant new building breakthrough, 
write Senco Products, Inc., Cinclnnafi, Ohio 45244, Dept. 109. 

S e n c o . . . w h e r e t h e 
B i g I d e a s i n f a s t e n i n g 
c o m e f r o m 

O R D E R Y O U R S A T T H E S H O W F O R E A R L Y 1 9 6 9 D E L I V E R Y ! 
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ALWAYS IN GOOD TASTE 

BY KITCHEN KOMPACT 
You are always right with Kitchen Kompact's Mel lowood cabinets. 
It's now one of America's favorites. 

The simple, elegant lines of Mel lowood are always in good 
taste. Homeowners never tire of the warm, friendly wood tones. 
You can be sure Mel lowood is always right for any kitchen — of 
any size, in any decor. 

Don't let the beauty of Mel lowood fool you! It's designed to 
last a l ifetime. A new, improved Durium drawer — a one-piece 
high-impact resistance material — is virtually indestructible. The 
unique, rounded drawer bottom makes for easier cleaning, too. 
And, all KK cabinets wear an exclusive "Family Proof" finish 
developed for Kitchen Kompact by Mobi l Chemical. It is highly 
resistant to most household chemicals, alcohol, mild acids, even 
nail polish. 

Give your customers more kitchen cabinets for their dollar. 
Make it Kitchen Kompact's distinguished Mel lowood. You really 
couldn't recommend a cabinet with more value! 

Kitchen Kompact is available from fully stocked distributors 
in most major markets. Look in the Yellow Pages for your nearest 
KK distributor. 

Kitchen Kompact cabinets have been "Quality ^ 
Certified" by the National Kitchen Cabinet Associa- w 
£/on. It's your assurance of proven performance and 
satisfaction. 

KITCHEN KOMPACT, INC., 911 E 11TH ST., )EFFERSONVILLE, INDIANA 47130 
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Air-conditioning 
equipment with 
Certified reliability 

wears this Seal. 
When you see the ARI Seal of Cert i f icat ion, you know that the unitary 
equipment* it's on is both dependable and accurately rated. Why? 

Before a manufacturer can use the Seal he must: 

Rate his equipment in standard British thermal units per hour (Btuh); 

Submit specifications on all his models for review by ARI engineers; 

Agree to subject any model to a series of rigid capacity and 

performance tests conducted for ARI by an independent laboratory. 

We enforce test results strictly. If a model flunks a test, the 
manufacturer must wi thdraw it, de-rate it, or improve it. If he doesn't, 
he loses the right to display the ARI Seal on all of his equipment. 

If you're interested in air condi t ioning, you're interested in reliable 
equipment. The ARI Seal is the air-condi t ioning industry's 
assurance that you get it. 

*The ARI Unitary Certification 
Program covers more than 90 
per cent of all air conditioners 
and tieat pumps with rated 
capacities of up to 135,000 Btuli. 

There are teeth in the ARI 
Certification Program. 
The ARI Seal protects you. 

Air-Conditioning and Refrigeration Institute 
1 8 1 5 N . F o r t M y e r D r i v e , A r l i n g t o n , V a . 2 2 2 0 9 
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Mortgage leader criticizes 
FHA's 6V49b rate as too low 
Executive Vice President Oliver H . Jones 
of the Mortgage Bankers Association 
points out that H U D has held the F H A in
terest rate at 6%% even though the FHA'S 
own published figures reveal a yield of 
7.52% to investors who buy F H A loans. 

That yield is achieved by a discount of 
six points. 

Jones, testifying at Senator Wil l iam 
Proxmire's committee hearings on the ur
ban crisis, commended Congress for such 
innovations as the mortgage-backed secu
r i ty and the interest-subsidy provisions o f 
the National Housing Act of 1968. But he 
warned: 

" I t is not enough merely to authorize 
HUD to subsidize low-income home buyers 
by agreeing to pay the difference between 
a market interest rate and a rate they can 
afford. 

"The market rate must be exactly that, 
not what Congress or a federal agency 
thinks the market rate ought to be. 

" I f this year's housing legislation is not 
to be an empty promise, the Secretary of 
HUD must comply wi th the provisions of 
the statute and keep the contract rate close 
enough to market reality to minimize the 
discount." 

Ford enters land development 
with a project in Dearborn 
The Ford Motor Co. plans a multimillion 
dollar development on 1,400 acres sur
rounding its central office in the Detroit 
suburb. 

The decision comes on the heels of 
Chrysler's move into residential real estate 
( N E W S , Oct . ) . 

Henry Ford 2d, chairman of the board, 
says Ford is considering several architect-
planner and real estate economist com
panies as developers. The land is adaptable 
to office buildings, shopping centers and 
apartments, and the planner wi l l have sev
eral months to submit recommendations. 

Ford owns 4,000 acres in Dearborn and 
uses 2,600 fo r its operations. Some acreage 
is being held in reserve. The company em
ploys 60.000 persons in the area. 

— M A R I A N N E F R I E D L A N D 

McGraw-Hi l l World News. Detroit 

NCDH opens Washington office 
to push '68 open housing law 
"We have a lot of time to make up for ." 

So says Mrs. Glenda Sloane, who was 
named to head the new D.C. office of the 
National Committee Against Discrimination 
in Housing. She adds: " I t is too bad that 
NCDH didn't have the funds years ago." 

Mrs. Sloane, former legal counsel for the 
President's Committee on Equal Opportunity 
in Housing, says her top priority wil l be im
plementation of the 1968 open housing law 
through HUD. 

Mrs. Sloane says she will also try to in
form builders about opportunities for low-
income housing. 

NEWS continued on p. 32 
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Artolier announces 
the beginning of 
tlie Bath light era 

These are the fixtures to relax with. 
The dress-up lamps for the dressing 
room, to cast a shimmer and glow on 
the bath scene. Something new in 
leaded crystal, magnificently carved 
and cut for extra lustre. Nice in sin
gles or pairs, nicer yet in twin or 
triple clusters, with a beautiful flour
ish of the skillfully wrought arms. 

They add drama to any room. 

Be sure to recommend them. They 
make harmony with every decor. 
Your clients will appreciate the com
bination of luxury and good taste. 

All specifications for these versatile 
fixtures are in the Artolier color cata
log. Its price is $1.00 for interested 
parties. 

I§ Artolier Lighting 
E m e r s o n E l e c t r i c C o . , G a r f i e l d , N e w Jersey 
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Here's how to unwrap the new wraparound mortgage 
American lenders have discovered the wrap
around with all the eagerness of a tyke find
ing a new toy. So many now want to play 
and so few understand the directions that a 
Canadian expert came to New York re
cently to explain. 

The wrap was first called a blanket mort
gage or an extended first. I t aids a borrower 
who has paid off part of his first mortgage, 
only to find he needs new capital that his 
original lender wil l not advance. Another 
lender wraps up the first mortgage—that is. 
he assumes the loan, advances more money 
to the developer and writes a longer term 
mortgage for the entire amount outstanding. 
The interest on the new wraparound loan is 
increased by a half point or more, which 
gives the lender a nice little override on the 
first mortgage; he is paying i l off at perhaps 
6% and collecting 6 ' / i % on it. That in
creases his yield on the new money he ad
vances, and he likes that. 

S.D. Arnott of Winnipeg's Great-West 
L i f e cites a $5 million mortgage granted at 
6% in 1960 by the X Y Z Co. That has been 
paid down to $4,162,178, but the developer 
now needs more money. So O W L Co. ad
vances $937,822 and writes a wraparound 
fo r the total $5.1 million. 

Now trace the payments. The developer 
pays $7,438 in principal and $27,625 in in
terest to G W L . In turn, O W L pays $14,252 

S I T U A T I O N A T B E G I N N I N G O F W R A P A R O U N D M O R T G A G E 

1 % (8.25 constant) 
XYZ Company—First Mortgage 
Balance —$4,162,178.-
Payment — 35,063. 
Payments Remaining —160 
Balloon —$ 681,000. 

GWL Company—Wraparound mortgage 
Balance 
Payment 
Payments Remaining 
Amount Advanced 

GWL $35,063. XYZ $35,063. Increase in 
Payment Principal Interest Principal Interest Principal 

—$5,100,000.-6 1/2% (8.25 constant) 

—290 
—$ 937,822. 

1 
2 
3 
4 
5 
6 

12 
24 
48 
96 

157 

7,438. 
7,478. 
7,519. 
7,560. 
7,600. 
7,642. 
7,893. 
8,422 
9.588. 

12,426. 
17.276. 

27,625. 
27,585. 
27,544. 
27,503. 
27,463. 
27,421. 
27,170. 
26,641. 
25,475. 
22.63". 
17,787. 

14,252. 
14,323, 
14,395. 
14,467. 
14.539. 
14.612 
15,056. 
15,984. 
18,017. 
22,890 
31,030 

20,811. 
20,740. 

:'^r2" 

20,007. 
19,079. 
17,046. 
12,173. 
4,033. 

6,814. 
6,845. 
6,876. 
6,907. 
6,939. 
6,970. 
7,163. 
7,562. 
8.429. 

10,464. 
13.754. 

Principal 
Advanced 

937,822 
944,636 
951,481. 
958,357. 

972,203. 
979,173. 

1,021,666. 
1,110,194, 
1,302,343 
1.755,087. 
2,490,940. 

Net 
Interest 

Received 

6,814. 
6,845. 
6,876. 
6,907. 
6,939. 
6,970. 
7,163. 
7,562. 
8,429. 

10,464. 
13,754. 

Yield 

8.65% 
8.63 
8.61 
8.59 
8.56 
8.54 
8.41 
8.17 
7.76 
7.15 
6,62 

in principal and $20,811 in interest to X Y Z 
on the old $5 million loan. 

So G W L has increased its outlays by 
$6,814, the difference between the $7,438 
in principal that it got f rom the developer 
and the $14,252 in principal that it had to 
pay to X Y Z Co. on the old first mortgage. 
Hence GWL's "principal advanced" is now 
$937,822 plus $6,814, or $944,636. 

But G W L has received $27,625 in in
terest f rom the developer and has had to 
pay only $20,811 in interest to X Y Z . I t has 

a net gain of $6,814 the first month. 
Now multiply $6,814 by 12, for an an

nual rate o f return o f $81,768. That's a 
yield of 8.65% on $944,636. 

Not every lender likes the wrap. Vice 
President Edward H . Dreher of Bankers 
Trust Co., New York, points to a flaw. 

The yield looks enticing if one studies 
only the top several payments. But the yield 
declines with each payment. By the time the 
loan is paid off, it is delivering only 6.62%. 

NEWS continued on p. 38 

Introducing 
a plan file 

that doesn't 
look like a 

plan file 

Textured walnut panels convert the "Century" mobile plan file to 
a piece of decorator furniture handsome enough to grace any 
office. Compact to save floor space, the "Century" holds up to 
1200 sheets. Makes filing and finding quick and easy. Adjusts to 
hold sheets from 24" x 30" to 42" x 48". Brushed chrome ball 
casters with non-marking rubber tires protect both carpet and 
uncovered floor areas. 
For comple te informat ion and ca ta log , write P.O. Box 3458, 
Torrance, California 90510. 

U a n H o l d 
• ( O R P O R n T I O n 

D E A L E R S LISTED 
UNDER 

DRAFTING ROOM 
EQUIPMENT 

Yelk>w 

A D V E R T I S E M E N T 

T O P E X E C U T I V E -

H O U S E B U I L D I N G 
After twenty successful years in apartment de
sign, construction and management, we have 
recently established a new division to build single 
family houses. We have land inventory and are 
looking for a top executive who can head up the 
division. He must be capable of taking total re
sponsibility including planning, financing and 
marketing. Top salary, generous profit sharing, 
and unexcelled fringe benefits. Mail resume to 
the personal attention of Carl M. Freeman, Carl 
M. Freeman Associates, Inc., 1400 Spring Street, 
Silver Spring, Maryland 20910. NO PHONE 
CALLS PLEASE. 
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The new all-weather, 

all-climate 
steel entrance units 

by Perma-Door. 

No matter what the climate, 
new Perma-Door entrance units 
never need storm doors. 

Perma-Door residential units 
are made of steel so they're 
weatherproof. So they can't warp 
or sag. So they're easy, and 
quick to install. 

Beauty? That speaks for itself. 

The Perma-Door Company is a 
division of the Steelcraft 
Manufacturing Company—finest 
name in metal doors and frames 
for 28 years. Learn more about 
our new residential entrance 
units. Write The Perma-Door 
Company, 9017 Blue Ash Road, 

Cincinnati, Ohio 45242. 

T h e P e r m a - D o o r C o m p a n y 
S££ US AT BOOTH 2462, NAHB SHOW 
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Funny thing about this 

key. It̂ s smart. The first 

time a new homeowner uses 

it the pin-tumbler combination 

inside the lock is automatically 

changed. Keys issued to subs for 

use during construction won't work 

any more. Doesn't this sound like a 

great security feature? The whole system 

is called ProtectoKey*. That's a nice name. 

But it's not completely accurate. Better it 

should be ProtectoPeople. 

R E G I S T E R E D U .S . P A T E N T O F F I C E P A T E N T N O S . 3,070.987 A N D 3,078,705 Msef^Msefs 
KwiKSET SALES AND SERVICE COMPANY A N A H E I M . C A L I F O R N I A A S U B S I O I A R V O F E M H A R T C O R P O R A T I O N A m e r i c a ' s L a r g e s t S e l l i n g R e s i d e n t i a l L o c k s e t s 



O a k F l o o r s a d d t o 
a h o m e ' s v a l u e . . . a n d a 

;73 

We don't agree that the only thing a 
builder cares about is selling his homes. 
Most builders want to create houses that 
will give owners long-term satisfaction. 
That's how good reputations are built. 

One visible sign of quality construction 

is Oak Floors. Their style, beauty and 
durability are universally accepted. They 
let the owner choose between rugs or 
carpeting and change room decoration at 
will. Because Oak Floors will last the life 
of the home, they insure higher resale 

values . . , make homes more salable than 
ones with carpeting laid directly over 
concrete or plywood. 

Both you and the buyer come out ahead 
when you use Oak Floors in your homes 
and apartments. Think it over. 

^ Circle 71 on Reader Service card 

d o n ' t c o m p r o m i s e o n q u a l i t y . . . s p e c i f y O A K F L O O R S 

NATIONAL OAK FLOORING MANUFACTURERS' ASSOCIATION 
814 Sterick Building. Memphis, Tenn. 38103 
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O R T S Y S T E M W O N ' T 

F O O T . 
The new model 579 combination heating and cooling unit is 
designed for outside installation. 

By going outside, it simplifies your job inside, saves valuable 
floor space and reduces your building costs. For one thing, it 
eliminates the furnace flue. 

What's more, this new single-package comfort system won't 
interfere with the other building trades because i t can be 
purchased and installed after all other construction work is 
completed. 

Even then, installation is easy. Just place the unit, make the 
duct connections, and hook up the gas and electricity. 

And thanks to its clean, low proflle, the 579 blends in with 
the surroundings and goes virtually unnoticed. 

A rugged casing of heavy-gauge, zinc-coated steel, finished 
with an attractive baked-on enamel keeps up appearances. And 
a one-inch fiberglass insulation throughout the conditioned air 
section keeps it quiet and operating efficiently. 

The balanced vent system assures flame stability during bad 
weather, and the automatic electric pilot-reignition system 
makes sure that heat is available when called for. All this and 
a cooling unit that can be either gas or electric. 

Plus cooling capacities from two to five tons and heating 
inputs of 80,000 to 150,000 Btuh make this new comfort sys
tem nicely suited for residential applications. (For your com
mercial applications, capacities are up to 30 tons of cooling and 
660,000 Btuh's of heating.) 

Bryant's new all-weather heating and cooling unit. Besides 
everything else, it won't stand in the way of your plans. 

Bryant Air Conditioning Company, 2020 Montcalm Street, 
Indianapolis, Indiana 46202. Jj^^ IndOOfS 

People J b r q a n t 
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NEWS 
coniiiiiH'd from p. 32 

Housing's stock index rides the mobile liomes upward again 
HOUSE & HOME'S composite index of 25 
housing stocks rose to 339.66. from 333.62, 
in the month ended Nov. 7. 

Mobile homes led the way on a leap to 
670.86, from 631.63, about 6%. 

Here's how the composite index looks: 

3oo 

HOUSE eHOME 
VALUE INDEX 

dOMPO0TTH5 

Zoo-

i I I 1 I I 1 
J I 0 IkI J ImI wl J A o u r A J 

I1(,b t<7t7 
TOTAI. 3HXEE "VRX^UEd OF JAITOSEV WtS-lOO 

ISInI j ImImITTT 
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How the top five did in each category: 
Nov. ' 6 7 Oc t . ' 6 8 Nov. ' 6 8 

Builders 190.45 440.65 441.89 
Land develop. 221.21 485.70 507.14 
Mortgage cos. 216.11 491.01 489.40 
Mobile homes 149.11 631.63 670.86 
S & L s 98.14 170.49 168.81 

C O M P A N Y 

B U I L D I N G 
Bramalea Cons. (Can.) 
Capital BIdg. (Can.) 
Christiana Oil' 
Cons. BIdg. (Can.) 
Dev. Corp. Amer 
Edwards Indus... 
First Hartford Rlly. 
First Nat. RIty.'' 
Frouge 
•General BIdrs.'' 
•Kaufman & Bd.'>. , 
Key Co 

(Kavanagh-Smifh) 
National Environment 

(Sproul Homes) 
Nationwide Homes 
•Presidential Realty i' .. 
Revenue Prop. (Can.) . 
U.S. Home & Dev 
•Jim Waller» 
. Del E. Webb • 
Western Orbis i> 

(Lou Lesser Ent.) 
S & L s 
American Fin 
Calil. Fin,-
Empire Fin 
Equitable S&L 
Far West Fin.-
•Fin. Fed.".. 
•First Char. Fin.« 
First Lincoln Fin. 
First Surety 
First West Fin. 
Gibraltar Fin.'-... 
•Great West Fin." 
Hawthorne Fin. 
Huntington Savings.. 

(First Fin. of West) 
•Imperial Corp." 
•Lytton Fin.« 
Midwestern Fin.b 
Trans-Cst. Inv.... 
Trans World Fin.-
Union Fin 
United Fin. Cal.« 
Wesco Fin." 
M O R T G A G E BAN 
•Advance 
•Associated Mtg. 
Charter Corp of Fla. 

Nov. 7 
Bid/ 

Close 

14V, 
6'/» 
9W 

4 45 
8 

m 

11 

12 
mi 
19 

m 
23!4 
19% 
1914 

104'/2 
125/, 
9% 

Chng. 
Prev. 

Month 

+ 23/, 
+ 1 
- '/« 
+ 1.65 
- V* 
- VA 
- VA 
- 1% 
+ 'A 

+'2V4 

- % 
- 3 

+ 2Vi 
+ 5 
- 1̂ ^ 
+ iVi 
- 2% 
- l'/4 

34 
12% 
29% 
32 
26'/. 
33% 
34i4 
1414 
10'/, 
4'/, 

30'/, 
24'/, 
MVi 
13'/* 

isy. 
loy, 

. 19'/4 
22'/. 

. 34'/. 
K I N G 

23 
24 
42 

- 5 
- l'/» 
+ '/. 
+ 1 
t 1 
+ 1'/. - '/. 
- y. 

- '/. 
+ . i ^ ' 
- 2y8 
- IVi 
- 1 
+ 2'/. 

± 1 « 
- % 
- 1 - % 
- 2'/. 
- 3% 
- Vi 

+ \Vi 
+ 4V2 
- 3 

Nov. 7 Chng. 
C O M P A N Y Bid/ Prev. 

Close Month 
•Colwell 35 - 2 
•Cont. Mtg. Investors" 32% + 2'/4 
Conl. Mtg. Insurance 31 + 5'/2 
FNMA . 159 +13 

23'/. - y. 
Kissell Mtg.i' 14 + 1'/. 

13% - % •MGIC Invest. Corp." » 47'^ - 21/5 
Mortg, Assoc 13'/. - y. 
Palomar Mtg 9% + 1 % 

5'/4 - f4 
United Imp. & Inv.i' 17 + 'A 
LAND D E V E L O P M E N T 

+ 'A 

All-State Properties 2 + '/4 
American Land 1 

+ '/4 

•AMREPi' 27% - % 17 - 2% 
18 

- 2% 

Canaveral Int."" 9'/. - H 
Crawford 5'/. - % Deltona Corp.''.. ,, 40'/g + 3'/. 

5% + 1'/. 
Fla. Palm-Aire 14'/5 + 4'/4 
Garden Land 8'/i - 1 
•Gen. Devel." 27'/. + 3% 
•Gull American '• 20% - '/. •Holly Corp.'' 6% - % Horizon Land 25'/. + l'/5 
Laguna Niguel 8% - % Major Realty 10 - 1% 
•McCulloch Oil b 34!4 + So. RIty & Util.'" 12% - 1% 
Sunasco 22/, - 5 
D I V E R S I F I E D C O M P A N I E S 
City Invest." 58 - J4 
Cousins Props 58'/j + 1% 

C O M P A N Y 

Forest City Enlr." 
Investors Funding » .. 
Rouse Co 
Tisbman Realty 
M O B I L E H O M E S 
Con Chem. Co.'' 
•Champion Homes '> 
•DMH (Detroiter) i" 
•Fleetwood» 
•Guerdon '• 
Redman Indus.'' 
Rex-Noreco. 
•Skyline''« 
Town & Country Mobile 
Zimmer Homes 

Nov. 7 Chng. 
Bid/ Prev. 

Close 
24'/. 
2VA 
50 
84% 

Month 
+ 1'/. 
+ 6'/, 
+ 2 
+14% 

& P R E F A B 
26% 
34% 
37% 
35'/, 
42^, 
85'/4 
30 
77% 
36'/. 
5oy. 

- 4% 
- 2% 
+10'/i 
- 1% 
- 3'^ 
+ 10% 
- 4 
+ 11'/. 
- 3% 
- 4'/̂  

Natl. Homes A.» 23'/, - 2% 
Scholz Homes 28'/4 - 5'/i 
Swift Industries 9% - 1'/. 

a—stock newly added to table, b—closing 
price ASE. c—closing price NYSE, d—not 
traded on date quoted, g—closing price 
MSE. h—closing price PCSE k—not avail
able. —Computed in HOUSE & HOME'S 25-
stock value index, x—adjusted for 3-for-l 
split, y—adjusted for 2-for-l split. (NA) 
not applicable. 

Sources: New York Hanseatic Corp. 
Gairdner & Co., National Assn. of Securities 
Dealers, Philip Beer of Russell & Saxe, 
American Stock Exchange, New York Stock 
Exchange. Midwest Stock Exchange, Pacific 
Coast Stock Exchange. Listings include only 
companies which derive a major part ol 
their income from housing activity and are 
actively traded. 

S H O R T - T E R M B U S I N E S S LOAN R A T E S 
Average % per year 7 other 8 North 7 South 8 South 4 West 
LOAN SIZE N.Y. North Central eastern western Coast 

(000) City eastern cities cities cities cities 
$1-9 , 7.30 7,49 7.35 7.09 7.20 7.73 
10-99 7.14 7.48 7.34 6.96 7.08 7.50 
100-499 . . . 6,87 7.28 7.21 6.78 6,91 7.11 
500-999 . . . 6.69 7.14 7.08 6.61 6.78 6.78 
1,000 up . . . 6.60 6.83 6.78 6.54 6,72 6,54 
August rates in Federal Res. Bulletin Oct. '6 8. 

News continued on p. 42 

Move them u p to the e legance of 

" T h a i - T e a J j " F l o o r s 
WITHOUT MOVING THEM OUT OF THEIR PRICE RANGE! 

Thai-Teak (Botanical name, 
Tectona Grandis; imported 
from Thailand) is lustrous and 
luxurious . . . easy to maintain 
with just an occasional waxing 
. . . withstands the hardest 
wear . . . resists termites, rot, 
decay . . . is available at a cost 
that compares with medium-
priced carpet and vinyl. . . and 
comes in 85 different patterns. 

S ( i ' \iur iiisfrt III Siiirl's Light Cons/rvr-
lioii Catulog- For t onililcic details, attach 
coupon below to your firm's letterhead. 

r 

lOWN: B a s h t l w e a v o Pal 
rn in oHices ol Kenyon t 
>ihardl «dv Agency in 

illed by Space Oesun C p 

1218 
B A N G K O K INDUSTRIES . INC. 
1S4S W. Paaayunk Av*.. Phlla., Pa. 1014B 
• Plant sand details on Thai-Teak Cuttom Flooring, i 
• Please have your representative call on me. 

NAME. 

ADDRESS. 

S u r u e y r e v e a l s 9 8 % o f 
u i o m e n a s k e d w a n t a 
h a a d s h a u i e r 
i n t h e i r 
b a l i i i 
Out of a 1000 middle class 
families sutT /eyed.. . 
9 8 % want a hand 
shower. Now, feature 
an Alsons Hand 
Shower in your 
production homes 
for as little as 
$12 per unit. Mail 
coupon for free 
details and catalog. 

alsons 
pnoDucTB canpanATiofM 

Somerset, Michigan 49281 
525 E.Edna Place, Covina, Calif. 91722 

Please rush me free details and catalog on your Alsons Hand 
Showers. 

Name. 

Address. 

Firm -Title-
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8 Foot SKakertown Panels 
SPEED UP PRODUCTION 

FOR THE MANSARD 
. . . FOR SIDEWALLS 
3 T E X T U R E S 

O F G E N U I N E 

R E D C E D A R 

Take your pick of three distinctive Shakertown cedar 
shake or shingle panels in natural and semi-transparent 
stain finishes v̂ dth even or staggered butt lines. Shaker-
town's convenient eight-foot panels provide the dignity 
and depth of individual shakes or shingles for homes, 
apartments and commercial buildings and you can save 
70 per cent on the application. Mitered wood comers and 
matching color nails add the perfect finish . . . fast. 

VIS IT B O O T H NO. 2337 
NATIONAL A S S O C I A T I O N O F H O M E B U I L D E R S 

C O N V E N T I O N 

DISTRIBUTED NATIONALLY 
Write for detailed brocfiure 

BARN SHAKE PANELS Rugged, rustic textured cedar shake 
panels provide the exotic natural beauty of the original 
barn shakes. 

ROUGH-SAWN PANELS Designed especially for the 
Mansard roof line ... made from Premium grade shingles with 
a rough textured face for additional dimension and charm. 

1 1 

SHAKERTOWN CORPORATION 
DEPT. HH-12 4416 LEE ROAD, 
CLEVELAND, OHIO 44128 

WINLOCK, WASHINGTON 98596 

SHINGLE TEXTURE PANELS Real wood cedar shingle 
texture in these popular panels blend harmoniously with 
modern architecture. 

SKakertown 
F I R S T N A M E I N C E D A R S H A K E S 
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Couldn't a 
20-year guarantee 

remodel your thinking 
toward stainless steel 

dishwashers? 

i c i u n o i c u o p i o 
ClllT)=»3K)ILIDI 

That's what Waste King Universal offers your 
customers . . . stainless steel that's been tested so 
thoroughly and found to be so durable, it's guar
anteed for 20 years against failure due to corrosion. 
But that's not surprising because Waste King is 
made in the New West where more of today's space-
age scientists — ours among them —are advancing 
metal technology. 

And stainless steel isn't all Waste King has tested. 
Each and every part, every connection, the entire ma
chine has been put through tests more rigorous than 
home use could ever be. Finally, every unit is test-

run with water. Ei/ery cycle is checked for accuracy. 
That's why we can guarantee you and your cus
tomers the finest dishwasher made. 

And your customers will be finding out about all 
of Waste King's exclusive features because full-
color ads are appearing in Look, Good Housekeep
ing, Better Homes and Gardens, House and Garden, 
House Beautiful and Sunset. 

But does this mean your buyers will be happier? 
You bet. You're giving them a fine product they've 
seen advertised. Good reasons for you to specify 
Waste King dishwashers. 
For information, write Dept. H-12 

WASTE KING 
UNIVERSAL 

3300 E. 50th Street • Los Angeles, California 90058 
Makers of America's finest disposers, disfiwashers and 
cooking equipment. 
A subsidiary of Norris Industries. 
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^ a / i h u i , l e s m a i s m l e s m i e u x c m s i f i u i i e s , s n i J e s j e n e i f i e s J e l o i s . 

O R . . . 
m BETTER HOMES IH EVERY 

NEIGHBORHOOD HAVE WOOD WIHDOWS! 
HAVE YOU HOTICED? 

• 

2 

Hung 
Wood Windows 

Have S t a i n l e s s S t e e 
Weatherst r ip 

a n d S i d e T r a d e s 
C lOO's also offer: factory-priming on 
exterior surfaces; optional Insulating 
glass with vinyl glazing; pre-installed 
storms, screens, grilles and inside 
stops; and removable s a s h . 

^ ' A N N U A L 
CONVENTION AND 

EXPOSITION 
HOUSTON 

TEXAS 
JAN 13-17 Patio Doors Slider W m d o w s Double-Hung 

Windows 

C a s e m e n t 

Windows 

Awning 

Windows 

Manufactured by C A R A D C O , I N C . Dubuque, Iowa 
S u b s i d i a r y : C a r a d c o E a s t e r n , I n c . , P e m b e r t o n , N e w J e r s e y 

S E E O U R E X H I B I T 
BOOTH i l 3 1 0 

Caradco Windows and Patio Door products are further detailed in Sweets Light Construction ^ , Arch. File g and Canadian file '^^^ or write direct to factory 
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in this 
BIG 
PROFIT 
PICTURE 

along side this AZTEC free-standing 
CONDON-KING FIREPLACE 

BUILDERS SAVE $100 PER I 
INSTALLATION ! 

APARTMENT 

OWNERS MAKE AN EXTRA • 
$10-$30 AMONTH ! 

Add the appeal and tradition of a fireplace to your new con
struction and earn extra profits with free-standing Condon-King 
fireplaces. They install quickly without mortar or structural rein
forcing. These distinctive, quality fireplaces actually add $10-$30 
per month in additional rents and amortize in less than two years. 
Put yourself in the Profit Picture. . . include Condon-King! 

3 DISTINCTIVE DESIGNS-MODERN DECORATOR COLORS 

FIREHOOD MANCHESTER-PIERCE AZTEC 

V I S I T U S A T B O O T H 3 1 4 6 N A H B S H O W 
F O R A N E W D E S I G N F O R ' 6 9 

Write for Condon-King ESTlJSPI© literature 

CONDON-KING CO., INC. 
5611 208th Ave. S.W., Lynnwood, Washington 98036 

N E I V S 
CDiiiinued from p. 38 

H e r e ' s a n o t h e r g i r l i n m a n ' s w o r l d 

— a F a n n y M a y v i c e p r e s i d e n t a t 2 9 
Last month Housi; & H o m e a.sked, 
"What's a nice girl like you doing 
in this business?" The answer for 
three successful girls in construc
tion was: Making tnoney hand 
over fist. 

Now comes the story of a girl 
who is doing every bit as well in 
a man's world but making very 
little money at it. Yet she couldn't 
be happier. 

The homebuilding and mort
gage industries have recognized— 
and praised—Raymond H. Lapin 
for winning private status for the 
Federal National Mortgage Assn.. 
the government's mortgage-buying 
agency. Yet Lapin admits he 
never could have achieved the 
transaction as smoothly without 
the help of a 29-year-old lawyer 
and Girl Friday. 

For Lorraine 0. Legg, just 
named vice president at Fanny 
May. is the agency's chief trouble-
shooter. Brought to Washington a 
year ago from Lapin's former 
company, Bankers Mortgage of 
California, Lorraine is already a 
veteran of the legislative wars in 
Washington. 

The nation's capital is no place 
for the squeamish or for those 
who shun the action. And. says 
Lorraine. "The action is what I 
like most about this town, and 
what I'm doing." 

That's the main reason she ac
cepted Lapin's offer to join Fanny 
May last year. "I knew that with 
him around, things were bound to 
happen." 

Action is almost an understate
ment of what has occurred with 
stodgy old Fanny May. The 
agency has moved out from under 
the government's wing, a weekly 
mortgage auction has been acti
vated and mortgage-backed secur
ities were approved for issuance. 

Lorraine had a hand in it all. 
While Lapin was the prime mover, 
she lobbied to make sure every
thing went smoothly. When the 
1968 Housing Act's Tide VIII, 

F A N N Y M A Y ' S L O R R A I N E L E O G 
She is where the action is 

covering the Fanny May changes, 
came to a vote, the House ap
proved it without a word of de
bate. It was a feat most lobbyists 
would have found impossible to 
match. 

Mrs. Legg (she was divorced in 
1965) has some firm ideas about 
Fanny May. 

"It was too conservative," she 
says. "Fanny was almost always 
afraid to appear liberal. 

"Innovation seemed to be 
feared in this agency. It needed 
new blood. 

"This is not the case today," she 
says, "and to the extent I have 
anything to say about it Fanny 
May will keep its new mod look 
from now on." 

Lorraine is not one to be bogged 
down at 29, and she concedes that 
one day she "would like to own 
my own firm" to take care of "the 
mundane things like making 
money." Few who know her doubt 
that she would do well at that, too. 

For at 29 her success might best 
be summarized this way: when she 
was named a vice president of 
F N M A , four other officials—Harry 
Gilbert, Harry Blvens, Arthur 
Hemstreet and Robert Reid— 
got the same title. When all four 
were beginning their government 
careers, Lorraine was not yet five 
years old. 

H u n s a k e r f i n e d f o r d u p i n g b u y e r s 

S. V. Hunsaker, erstwhile industry 
yiant, advertised in 1966 that am
ple well water was available in 
his Joshua Groves land develop
ment on the fringe of California's 
Mojave Desert. 

But. in fact, there is no water 
system—even today. TTie few 
families that have built houses in 
the tract have steel storage tanks 
that are filled from water trucks. 

The result: The 70-year-oId 
Hun.saker was fined $625 on 
criminal charges of misleading 
customers in San Bernardino 
Municipal Court. He pleaded no 
contest. And in a civil action filed 
by the state, his company was 
fined a whopping $15,000. 

Circle 79 on Reader Service card 

Nearly all of Joshua Groves' 
7,000 lots have been sold in the 
last seven years. Lots of 2"/̂  acres 
cost $4,000 to $7,000. 

S.V. Hunsaker & Sons was 
among the top five publicly owned 
homebuilders in 1964 when Oc
cidental Petroleum Corp. paid 
$4.8 million for it. But shortly 
afterward, it was forced to re
possess many low-price houses it 
had helped finance. In 1966, Oc
cidental merged Hunsaker into 
newly acquired Deane Brothers, 
headed by Ben Deane. 

Hunsaker. once a wildcat oil
man, has been in real estate since 
1932. He began buildmg subdi
visions in 1939. 
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P e o p l e w a n t 

b i f o l d d o o r s i 

Only Float-Away makes 
them so practical 
and profitable. 

Just name your decor, budget and opening sizes. 
Float-Away makes metal bifold closet doors to fit 
your specifications all three w a y s . 
• Five different styles; Colonial to Contemporary. 
• Installable in minutes, because they can be in
dividually tailored to fit individual openings. 
• New high performance and new low mainte
nance, because they're sturdier. No coll-back or 
replacement problems. 
F l o o t - A w o y doors hove to be g o o d . W e ' v e 
been standing behind them for years , with solid 
guarantees. 

W r i t e u s o n y o u r l e t t e r h e a d : 

M O R E S A L E S ' - M O R E S A V I N G S ^ W i t h N e w 

S H E L V E S 

Add sales: Float-A-Just shelves 
offer your customers splinter-free 
beauty PLUS the strength of 
heavy gauge steel. 

Save installation time: 
Shelves are factory finished 
and installable in minutes 
. . , with or without rods. 

Save shipping costs: Order shelves with Float-Away Doors for 
minimal freight charges. 

' , 3 

F L O A T - A W A V ^ 
COMPLETE CLOSET SYSTEMS 

D e p a r t m e n t HH-11. 1 1 2 3 Zonol l te R o a d . N .E . , A t lanta , G e o r g i a 3 0 3 0 6 • P h o n e (4-04.) 8 7 5 - 7 9 8 6 . 
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NEWS 

Why 
builders 
roll out 

the carpet 

for Harris BondWood* 
Your customers expect flooring to be permanent — 
not temporary. When the/ buy a home with tempo
rary flooring that has to be replaced in a few short 
years, you know who will get the blame. You. And 
this can hit where it hurts most. Your reputation 
and your future sales. 

Builders across the country are avoiding this 
problem. They're rolling out the carpet and install
ing Harris BondWood. It's permanent. More perma
nent than the best foundation. Made of thick, solid 
hardwood that never has to be rep laced — 
BondWood is available in a va
riety of distinctive designs for 
adhesive installation over wood 
or concrete. 

If "temporary " flooring is al
ready giving you a headache, 
we can cure it. Just send the 
coupon below. 

S P E C I A L O F F E R ! 
Q Please send two aspirin lor temporary 

reliel ol my wall-to-wall headaches. 
• S e n d Iree literature about Bond-

Wood's permanent cure. 
Harris Manulacluring Company 
Dept.HH-128 • Johnson Cily, Tennessee 37601 

Name 

Company. 

Title 

Ad<Jress_ 

City .Stale^ -Zip 

H A R R I S H A R D W O O D F L O O R I N G 
S(nce 1898 

PARQUET • COLONIAL PLANK • STRIP • STAIRWORK 

J o h n H o m e l e a v i n g t l i e B a n k B o a r d ; 

S & L i n d u s t r y l o s e s i t s D u t c h u n c l e 

Chairman John E. Home of the 
Home Loan Bank Board has 
joined the Democratic exodus 
from Washington. Robert Rand, 
;i board member since 1966, be
comes the acting chairman. 

But for Home the taste of de
feat has been con.siderably sweet
ened. He is reportedly signini- a 
ten-year contract, at $7.5,000 per. 
with Boston's new Investors 
Mortgage Insurance Co. 

Home, who took leave of Wash 
ington in November, will be re
membered as one of the Johnson 
regime's most potent lobbyists. 
Named to head the regulatory 
agency in January 1965. he moved 
immediately for broad authority 
over the S&L business. He pro
posed the Supervisory Powers 
Act. giving the Bank Board the au
thority to police questionable 
practices among the associations, 
although the industry fought the 
proposal on the ground that ii 
usurped management's function. 

Congress went along with 
Home on that bill and on another 
piece of highly controversial legis
lation when, amid the 1966 credit 
crunch, he moved to bring s&L 
dividend payments under board 
regulation. 

Vincent Finnigan 

Ŝ ?̂ ^̂ ^̂ ^̂^ 
To Kfi^ener fields 

Home was cited by Housi; & 
HOME as one of the housing in-
iliisiry's Top Performers in 1965. 
He has since been severely criti
cized for overregulation of the s&L 
business, but he has also been 
praised for helping the industry 
Mlengthen it.self. The S&LS hold 
isscis of $150 billion, a gain of 
$30 billion during Home's tenure. 
Their liquidity position is stronger 
and the outlook for the business 
is bright. In the view of some, that 
strength has come despite rather 
than because of John Home: but 
lhal is not the view in most of 
Washington. 

H o u s i n g g e t s s o m e b i g w i n n e r s . - . 
Two new faces—California hous
ing executive Alan Cranston and 
Alaska developer Mike Gravel— 
are going to the U.S. Senate. 

Democrat Cranston, former 
.state controller, defeated the Re
publicans' conservative spellbinder 
Max Rafferty in a bitterly fought 
campaign. Cranston got 51.8% of 
the vote. 

Cranston, the .son of a home-
builder, worked for Kaufman & 
Broad for a year. Then, he tapped 
boss Eli Broad as his campaign s 
state chairman. TTie "chief civil
ian" came through by inducing 
FHA Secretary Philip Brownstein 
to address an industry lunch for 
Cranston. 

Democrat Gravel, a darkly 
handsome man of 38, defeated 
Republican banker Elmer Ras-
musson and 81-year-old incum
bent Ernest Gruening, who 
launched an ineffective write-in 
campaign after losing the party 
primary to Gravel. 

Gravel is building the state's 
first planned unit development. 

Other winners included the sav
ings and loan industry's good 
friend, Wright Patman (D.. Tex.), 
powerful chairman of the Hou.se 
Banking and Currency Commit
tee; Rep. William Widnall (R.. 
N.J.), ranking minority member 
of Patman's committee and Rep. 
William Barrett (D.. Penn.). 
chairman of the House subcom
mittee on housing. 

{ 
A L A S K A ' S G R A V E L 

To wanner climate 

. . . a n d l o s e r s 

Perennial Maryland candidate 
George P. Mahoney ("Your 
home is your castle, protect it") 
ran a distant third in a race for 
the Senate. But the contractor, 
who has run and lost eight times 
for various posts, helped liberal 
Republican Charles Mathias Jr. 
unseat Democrat Dan Brewster. 

Rep. John Tunney (D.. Calif.), 
son of the ex-heavyweight champ 
Gene, defeated Republican home-
builder Robert 0. Hunter in Cali
fornia's 38th di.strict (Riverside 
and San Bernardino Counties). 

Republican state Sen. Harmon 
Ogdahl of .Minnesota, a real 
estate broker, failed to unseat 
Democratic Rep. Donald M. 
Fraser, who had labor support. 

44 Circle 80 on Reader Service card HOUSE & HOME 



Flawless 
Flow-Matic 
by Price Pfister 
is covered by 
the strongest 
warranty 
in plumbing 
history! 

FLOW-MATIC by PRICE PFISTER 

t h e u l t i m a t e i n s i n g l e h a n d l e w a t e r c o n t r o l l i n g d e v i c e s . 

The classic beauty of Flow-Matic speaks for itself, but the real story lies in 
its performance. The totally new tapered lever handle is more comfortable 
to the touch and offers a wider arc of temperature control. A Lucite 
medallion accent adds to the decorative versatility through coordinated 
styling with other Price Pfister lines. And most important, the internal 
mechanism includes Flow-Matic's time proven ceramic cartridge . . . which 
means, no lubricants, washers, springs, or "O" rings that are subjected to 
friction. Engineered for whisper quiet water flow, the operating mechanism 
is maintenance and service-free and is guaranteed for five full years iricliidinfi 
labor allowance! Flow-Matic by Price Pfister is the ultimate in single handle 
water controlling devices. 
Write for new brochure describing 
the complete Flow-Matic line. 

PRICE PFISTER BRASS MFG. CO. 
13500 Paxton Street, Pacoima, California 91331 

Sold only through wholesalers • Warehouses in these principal cities: 
Birmingham. Alabama; Chicago. Illinois; Dallas, Texas; Pacoima, California; Elizabeth. New Jersey 

BRASS M F G CO 

T O M O R R O W ' S D E S I G N T O D A Y -
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Announcing Airtemp's new line 

4 



of in-wall room air conditioners 
• Built to fit new or replacement installations. 

• Designed to complement any room decor. 

• Chrysler engineered for extra years of reliable service. 

Chrysler Airtemp's new line of in-wall air 
conditioners are designed for quality multi-
room structures—hotels, motels, apart
ment and office buildings. For new installa
tion, they're sized to block, brick and most 
other construction standards. For replace
ment, they'll fitvirtually any sleeve. 

The line has unit ized construct ion for 
strength and vibration-free performance. 
Thorough protection against rust and corro
sion, preventing outside streaking. Thermal 
insulation to absorb sound and prevent 
external sweating. And many more features 
that mean quiet, efficient, economical oper
ation. Year after year. 

Get all the facts on Chrysler Airtemp's new 
in-wall line. Contact Chrysler Airtemp's 
builder specialist. Write Chrysler Airtemp, 
Builder Division, 1600 Webster Street, 
Dayton, Ohio 45404. 

I H H H H i ^ H M H mmmmmmmmammm 
OUTSIDE VIEW. Sleeve without unit (left) and with unit (right). 
Eleven models. Only 23W wide andl5V2" high. Depth, 16" and 
19". 6,000 through 13,500 BTU's. Fixed or telescopic sleeve. 
Telescopic sleeve expands to 10", contracts to 5V2". Mounts 
flush to inside or outside wall. 

NO S I D E LOUVER. Combining condenser air inlet and outlet 
through rear face area has permitted us to eliminate side cabi
net air outlet louvers. Airtemp's development of twin-flow heat 
and moisture rejection maintains maximum efficiency even 
under varying operating conditions. 

^^Irtemp CHRYSLER 
C O R P O R A T I O N 

PLEASE DROP BY 
TO S E E CHRYSLER AIRTEMP'S 

NEW IN-WALL LINE 
AT BOOTH 1400 

AT THE N.A.H.B. SHOW. 
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Thermopane is for guys who 
have better things to do than mess 
around with s torm windows. 
W.'l, IKrti 
•.I IWI t' 
.,1.1.... M.*h<>i«)< lull . h*- mi* 1*̂  
*..ll>ll l|U>lilr( V«l 'II'-'TI'c^lJM ,11 ill ..I Ilw W»Ull 

I' .'-u • . ' i-"ui i V w i r 

M l I iht>i ' \ O M i - i i N - F o r d 

i¥mit* turn (•»«»•• 4if> <ltr rr*I IHllK 

A Thermopane mini-testimonial: 

1 j u s t toW H a r r y we had better 
things to do than mess around 
with storm windows? 

.ell (wiWff rW.N.>r*M Ml «ll..! IIM 

IhMmopan 
inauUKnii KlBu. for 
ilihiil. Oftlv l tMMt-<Mmi«-f<»rd NIKKM I li.riti«i|<««)r 

fVe're t e l l i n g i t l i k e i t is to a n audience of 7 , 5 0 0 , 0 0 0 i n L I F E M a g a z i n e . 
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T h e m i o p a n e is ftM* people 
w h o have better things to do than 
m e s s around with s torm windows. 

BUMM>-4>«mBf urd I . U M ! ••aip*n> 

Thermopane is for people 
w h o have better things to do than 
m e s s around wi th s torm windows. 

I h. 'it».|>»M all "I ih< 

L i t > h f y - 0 \ v r n s - l ' o r d ( , l . i s s ( n. 

Thermopane is for builders 
who don't want to mess around. 
We're making Thermopane' insulating glass better for you than it's ever been. 
We're not only reminding your customers of its advantages, we're warning 
them of imitations. (To clinch your sale, just compare our warranty with the 
others.) 

So why mess around? Give your customers the real thing —the one and only 
Thermopane with the GlasSeal'edge. Two panes of glass hermetically sealed at 
the edges —a glass-to-glass seal. Dirt can't get in and the dry, clean, insulating 
air can't leak out. 

^.^^^T'-^^^S^ « A N N U A L 
Ifilii iiiinW'' CONVENTION AND 

"t-Zr-^^^-^:^:;^!! HOUSTON 
^ T ^ J r TEXAS 

~ \ J A N 1 3 - 1 7 

NAHB^N^1969 
S E E O U R E X H I B I T 

Libbey-Owens-Ford Company, Toledo, Ohio 43624. 
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T h i s 
T h e r m a d o r 
M a s t e r p i e c e 
D i s h w a s h e r 
H a s 

1. A Brainless Steel Interior with a 
Lifetime Warranty 

2. A 4-level Tower of Shower double 
washing arm for thorough over 
and under washing 

3. Stainless Steel Trim strips to give 
it a finishing touch 

4. A greater than ever capacity that 
holds 16 place settings —and 
washes them too 

5. Soil separation system means no 
pre-rinsing 

5 GREAT REASONS 
FOR PUTTING THERMADOR 
IN THE KITCHEN 

• Leg levelers for adjusting to 
cabinet height 

• With Thermador they'll know 
you sell quality 

• Write for catalog on this and other 
fine Thermador Bilt-In Electric 
Appliances 

T H E R M A D O R Z^. 
5119 District Blvd., Los Angeles, California 90022. Department HH-3 
America's Finest Bilt-In Appliances Come from Thermador 
Often Copied ... Never Equalled 

Division ol Norris Industries 
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VARIETY IN STYLES 
AND FINISHES 

^ UNITED CABINET CORPORATION I I 

KITCHEN CABINETS 
GIVE INDIVIDUALITY 

TO YOUR HOMES 

SHERWOOD CHARACTER PECAN' 

6 

CHARACTER PATINA tm FRENCH PROVINCIAL CONTEMPORARY 

Brings the beauty of f ine furni ture to the k i t c h e n 

AristOKraft eye-catching vanities add prac
tical luxury. In a variety of styles and f in
ishes. Modular units combine for custom 

i m p o r t a n t r o o m installations. 

A n d t o g l a m o r i z e 
a n o t h e r 

F R O M F A C T O R Y W A R E H O U S E 
N E A R Y O U F O R FASTER SERVICE 
T O M E E T I N S T A L L A T I O N D A T E S 

Laboratory Tested 
and Certified by ttie 

National Kitchen 
Cabinet Association 

Mail this coupon for nearest distributor address 

and informat ion on complete l ine. 

Name . . . 

Company 

Address . 

City State .Z ip 

Ma i l t o : U N I T E D C A B I N E T C O R P O R A T I O N 
DEPT. H P.O. BOX 420 JASPER, INDIANA 47546 

DECEMBER 1968 

A I K D K i t c h e n S h o w c a s e S p a c e 2 7 / N A H B S p a c e 3 3 1 4 - 2 0 
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M B 
GIVE YOUR HOMES SALES APPEAL 

MAKE TIME FOR LIVING FOR YOUR CUSTOMERS 

Freedom! Freedom f r o m constant repa in t ing , repaper ing , redo ing . 

L iber ty ! N o more spack l ing , scrap ing, sand ing. Roya lco te panels d o 

m o r e than add last ing beauty and va lue to y o u r homes—they make 

t ime for l i v ing for the occupants . W h e n you panel a wal l—or y o u r 

ent i re house—with Roya lco te , y o u can sell y o u r prospects o n the fact 

that their weekends are go ing to be le isure- f i l led , n o t w o r k - l a d e n . 

This is an idea y o u r prospects are a l ready go ing to be so ld on—and 

l o o k i n g tor. Because they 've seen it adver t ised extens ive ly in Mason i te 

TV commerc ia l s , they 've read a b o u t it in the i r favor i te h o m e m a k i n g 

magazines. 

You benef i t , t oo . First, because Royalcote is easy t o w o r k . This 

rugged , d imens iona l l y stable ha rdboard w o n ' t dent , spl i t or spl inter . 

N o waste. Big, easy- to -hand le panels go up fast w i t h Royalcote a d 

hesive, f inish easily w i t h c o l o r - c o o r d i n a t e d w o o d , v iny l or meta l m o l d 

ings. W o n ' t rot , m i l d e w or fade. 

Royalcote wal ls are k i d -p roo f , stay beaut i fu l w i t h an occas ional w e t 

w i p e . That means no cost ly cus tomer cal lbacks. 

A n d w h a t panels ! Just look . Textures. The m u c h - w a n t e d dark , r ich 

woodgra ins . Fashionable l ight co lors , t oo . A n d these are just seven 

new members of the Royalcote fami ly . A n d there are many o ther 

pat terns, i n c l ud i ng M a r b l e t o n e . M o r e than e n o u g h to satisfy the most 

persn ickety , hard- to-se l l Sunday l ooke r ! 

Get the w h o l e beau t i fu l story f i rs thand. It's all w r a p p e d up fo r y o u 

in a '•j-n-iinule f i lm ca l led, of course, " T i m e for L i v ing . " Cal l ^^^hE^ 
y o u r Mason i te representat ive and ask to see it now—or 

jus t use the conven ien t c o u p o n . • • • 

Moionile, Royalcote ond Morblotone ore registered trodemarls of Masonite Corporation CD^KIRAT!"CN 

See All These Great New TIME FOR LIVING Products 
at the NAHB Show In Houston 

/ m ^ ^ ^ i CASTANEAS. 
NĤ ^̂ Ĥ "Castanea" 

^ ^ ^ ^ ^ and chestnut is 
the American w o r d for warmth . 
Beautiful, 3-dimensional wo rmy 
chestnut that has been reproduced 
w i th unbel ievable accuracy, and 
in three much-wanted co lo r i ngs -
Fawn Castanea, in a soft, me l low 
color that offers excellent new 
possibi l i t ies in home decor. 

A u t u m n Cas tanea , as r i ch and 
elegant as Nature's own colorings, 
an a p p r o p r i a t e b a c k g r o u n d f o r 
any home setting. 

Hunter Castanea, fu l l , deep, dark 
and rich—one of the most beauti
fu l of the much- in-demand darker 
co lored grains. 

• ^ S ^ B AMERICAN 

f I F A V O R I T E S . . . 
L J Classic Walnut , 
^ j ^ ^ ^ ^ P an excit ing new 

^ " " • " ^ ^ . iddi t ion to the 
Royalcote family —goes equally 
wel l w i th contemporary or classic 
furnishings and colors. 

New Sable Walnut , the darker 
walnut favored by American cabi
netmakers, as warm and lovely as 
it was in grandmother's t ime. 

11̂̂^ eRN CREEN.^lhr 

H H ^ ^ H M n n . i l D l f l iTcnl in 
color, dif ferent in texture, this new 
Royalcote panel is definitely mas
cul ine. Don' t be too sure! It has 
I rm in i ne appeal, too. 

BRAZILIAN 
R O S E W O O D , 

/m^'Jfi'y^ exotic, magnificent, 
V P ^ I S J V lush! Another o ld 

V B m/ tavoritc of the 
^ S J ^ cabinetmakers that's 

\w regaining deserved 
popular i ty. Shown here in all its 
e l e g a n c e , w i t h b o o k m a t c h e d 
graining and deep, bo ld grooves 
that w i l l give a touch of splendor 
to any setting. 



Broan-new: a better range hood 
with solid-state controls, 

squirrel-cage blowers, larger filters. 

And what's more, you even have 
your choice of duct-free or ducted. 

Never before so many important 
features in a new hood! Solid-state 
controls offer an infinite number of 

speed settings. Powering the 
Broan-new hood are two squirrel-

cage blowers that belt out 200 

CFM so quietly, they merely 
whisper at top speed. And the 
jiffy-out, jiffy-in filters are larger 
than ever. Hood sizes? 30", 36", 
and 42". List prices start at $66.00. 
Solve all your ventilation problems 
with range hoods from Broan, 
the kitchen specialists. 

B R O A i i 
B R O A N M A N U F A C T U R I N G 

C O . , INC. 
H A R T F O R D . W I S C O N S I N 

53027 

BROAN MANUFACTURING CO. INC., Hartford, Wisconsin 

Please send me all the information you have on the new 
range hood with solid-state controls. 

NAME 

FIRM. 

ADDRESS. 

CITY 

am a: 

-STATE. .2IP-

• Contractor 

• Architect 

• Builder 

• Distributor 

• Dealer 
The only duct-free hood on the 
market with so large a grease filter 
(217 sq. in. aluminum), and odor 
filter (2'/4 lbs. charcoal). 
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F R E E G L A S S B O O K L E T O P E N S T H E DOOR 
TO N E W C O N C E P T S IN D E C O R B E A U T Y 

Get t h i s exc i t i ng new book le t f e a t u r i n g d rama t i c t e x t u r e s 
in pa t t e rned g lass. A c t u a l p h o t o g r a p h s , m a n y in co lo r , 
i l l us t ra te c o u n t l e s s w a y s t o b r i gh ten and beau t i f y homes 
w i t h t r ans l ucen t , l igh t d i f f u s i n g g lass by M i s s i s s i p p i . P lan 
n o w t o a d d l u s t r e t o l i v i n g f o r y o u r c l i e n t s w i t h 
M i s s i s s i p p i Glass . . . t he m o d e r n mater ia l t ha t makes 
day l igh t a v i b ran t , i n t e res t i ng pa r t of any home in te r i o r 
. . . in eve ry r o o m in t he house . S e n d t oday . Reques t 
book le t , " D e c o r a t i v e G l a s s " . A d d r e s s D e p a r t m e n t 9 . 

I S S I S S I P P I 
G L A S S C O M P A N Y 
8 8 A n g e l i c a S t r e e t • S t . L o u i s , M i s s o u r i 6 3 1 4 7 

N E W Y O R K • C H I C A G O • F U L L E R T O N , C A L I F O R N I A 

L A R G E S T D O M E S T I C M A N U F A C T U R E R O F R O L L E D , F I G U R E D A N D W I R E D G L A S S 
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LETTERS 

Next HUD Secretary 
/ / ) (I November editorial—"A letter to the 
I'K widrni of the U.S."—HousE & HOMh listed 
15 men who. we believe, are eniinoiilx quali
fied Id .serve as the new Secretary of Hoit.sini: 
(ind Urban Development. Herewith comment 
from four of them: 

H&H: Your list is interesting and makes help
ful suggestions to the new President. O f course, 
I agree wi th you that the Department [nun j 
has a unique opportuni ty in the coming years. 
I t mu.st take the dream we had in 1968 and 
turn it into hard reality for the 1970s. 1 pray 
this w i l l be done successfully. 

C HARLES H . PERCY 
U.S. Senator 
State of I l l inois 

H&H: I concur fu l ly wi th your editorial view 
thai the new Secretary of HUD w i l l , indeed, 
face the toughest domestic challenge of any
one in the new cabinet. And I share your con
cern thai the new President w i l l appoint a 
Secretary who w i l l be capable of persuading 
Congress to appropriate the level of funding 
necessary f o r at least 6()(),()()() more subsidized 
dwellings. 

Your editorial is a real service to the naticm 
in clearly call ing attention to the necessity for 
a national commitment to .solve our housing 
problems. T am honored to find myself in
cluded among your li.st of such distinguished 
and capable nominees. 

EDGAR F . KAJSER 
Chairman of the Board 
Kaiser Industries 
Oakland. Cal i f . 

H&H: Thank you for endorsing me as a suit
able candidate fo r Secretary of Housing and 
Urban Development in the next administra
t ion. Al though I appreciate your confidence 
in me and share your view on the importance 
of the post. I want to make it entirely clear 
that I have no interest in leaving my present 
job fo r any government position. 

HENRY FORD I I 
Chairman of the Board 
Ford Mo to r Co. 
Dearborn, M ich . 

H&H: Natural ly , I'm deeply honored to be 
mentioned in connection with such high oflicc 
and in such distingui.shed company! 

EDWARD W . BROOKI: 
U.S. Senator 
Stale of Massachusetts 

Mobile Homes 
H&H: 1 agree in part w i th your editorial on 
mobile homes [Oct.]. Your points are well 
made, but 1 do feel that there are strong 
points on the side of mobile homes as the 
housing of the future. 

First, they are the only factory-produced 
housing, which we felt was around the corner 
fifteen years ago for all housing. 

Second, they are cheap—as you say, $6,000 
to $15,000. Automobi les are not cheap in a 
real sense either by the same reasoning you 
employed, but the consumer literally does not 
care. The modern automobile can be kept 
running rather cheaply for 250,000 miles if 
the owner wants. He does not. 

Th i r d , mobile-home parks, in fact, offer 
more communi ty facilities than the average 
housing tract. 

Fourth, mobile homes ofl"er the only way 

Letters coniiniied on p. 58 
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Abraded Cedar 
Early American® 

Ouraply Lap Siding 

How to build 21 different houses 
the same way. 

PF-L-. Board and Batten 

Designing 21 different housesfrom the same 
floor plan isn't as difficult as you might think. Or 
as expensive. 

We've got siding to please every taste. Paint 
or stain-finish sidings. Smooth or textured surfaces. 
Lap or Panel styles. Plus colors, colors, colors. 

We've got a kind of siding that has a f i lm pre-
finish for minimum maintenance: PF-L* 

And other kinds that are available factory 
pr imed, for one-coat paint ing on the job site: 
Duraply' and Hardboard. You choose. We deliver. 

U.S. Plywood 
A Oivi«K>n ol U 5 Plywood-Ch«mpton Pap«n Inc 

PF-L" Lap SidinR 

Fir Roughtex 
Board and Batten 

rr Thi.o *v«nu8 NO" vom N v toor 
Hardboard 

Board and Batten 

Fir Planktex*' 
Lap Siding 

Hardboard V-8 
and Duraply® V-8 

Abraded Cedar Texture 1-11 Hardboard ivy League® 
and Duraply® Ivy League® 

Roughtex* Lap Siding 

Fir and Cedar Roughtex* 
Texture 1-11 

Fir and Cedar Ivy League'* Duratex'W Fir Planktex * Hardboard Lap Siding 

Fir and Cedar Roughtex's 
Ivy League* 

Duraply"" Texture 1-11 Fir and Cedar Texture 1-11 Abraded Cedar Ivy League* Fir Roughtex'" 
Early American 
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I f f U y SCKEEDMATK 
LEVELS! COMPACTS! VIBRATES! 

SCREEDMATIC does oil three in less time, more 
efficiently and more economically! Designed by a 
controctor in 1956, this screed does the job! A i r -
cooled gas engine or electric models available for 
immediate shipment. 

On this sidewalk, labor time was cut In holfl 1 " 

slump concrete was poured the 150' length before 

screeding. Using formed angles with rounded 

corners properly spoced on the base of the 5' r ig, 

Initial edging was accomplished. 

V-shoped waterways shaped in one poss with 

the SCREEDMATIC! 3 " slump concrete was used, 

overf i l l ing at the outer edges about 2 " , leaving 

the center about 2 " below finished grade. Hand 

work is cut to the min imum. 

m 
wi th SCREEDMATIC on bond beams, no need for 

internal vibrator and hand leveling! Low slump 

concrete produces strength! With experience, the 

SCREEDMATIC operator con quickly accomplish 

contour or flat work. 

See your distributor or contact: 

INDUSTRIAL COMPANY, Box 467, Beresford, S. Dak. 57004 
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to beat cost by going around ridiculous code 

and zoning provisions which have nothing to 

do in fact wi th health, safety and welfare. 

Hi-NRiK B U L L , AIA 

Bul l . Field Vo lkmann Stockwell 

San Francisco 

H&H: I started reading your editorial wi th 

great interest, but I feel that you fai led to 

make the obvious important point to your 

readers: the apparent merchandising short

comings o f our industry that permits the con

sumer to buy an infer ior product at a much 

higher price. Apparent ly, we in the conven

tional shelter industry can take a few lessons 

in selling f r om our mobile-home colleagues. 

E V E R E T T GROSSMAN 

Grossman's 

Braintree. Mass. 

H&H: As usual, your editorial was succinct, 

to the point and well thought out. I'm glad 

there are stil l editorial writers around who see 

through the romance and get to the facts. 

HARVEY M . M E Y E R H O F F 

Balt imore 

Huildcr Meyerhoff is not a man to dodge 

facts. For a case in point, see pa fie 102.—ED, 

A n n u a l H & H i n d e x e s 

Copies of House & Home's editor ial i n 

dexes fo r 1965, 1966 and 1967 are stil l 

available. Each is an eight-page, cro.ss-

rcferenced listing of subjects covered 

that year by this magazine. To get 

copies (there's no charge) write t o : 

Reader Service Dept., House & Home. 

330 West 42nd St., New York . N.Y. 

10036. 

Editorials 
H&H: I ju.st wanted to tell you how much 1 

enjoy your edi tor ia ls—I read them every 

month—and how often I concur wi th you. 

Some day we may reach the point where the 

federal government w i l l realize that profi t-

motivated individuals not only made this coun

try but wi l l keep it afloat i f the government 

w i l l leave us alone. Keep up the good work. 

You're not entirely alone. 

JAMES H A L L JONES, AIA 

Jones Peacock G a m and Partners 

Cincinnat i 

Credit where it 's due 
H&H: I was absolutely delighted to read the 

August issue covering our firm's work for Del 

Webb in Chicago. The telephone calls and 

letters compl iment ing us on our brand of total 

design, as you put it. are stil l coming in . 

I am very sorry, however, that Sam K iyo -

toki , my partner in charge of design for the 

past 15 years, was not mentioned in the article, 

especially since he was the designer on the De l 

Webb project. 

RICHARD R . L E I T C H , AIA 

Newport Beach, Cali f . 

Our apologies to architects Leitch and Kiyo-

toki of Richard Leitch and Associates. Kiyo-

toki's design for Briarwood Lakes is shoM>n 

on pages 56 through 61 of the Augu.st i.ssue of 

HOUSE & H O M E . — E D 
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• Syitiirol Valve CoTipanJ SNttsidia^f of S y m m o n s I n d u s t r i e inc. 

This is our new Temptrol 76, 
the non-scald Shower valve you 
won't get burned with. 

It's a lot of class for a little cash. 

Our new Temptrol 7 6 pressure-actuated 
non-scald shower valve costs just about 
what you're now paying for conventional 
shower systems. Maybe a little less. 

Instal led, it looks like a mil l ion dol lars. 

There's never been a valve like it built for 
the home market before. 

It's an all bronze and stainless steel unit. 
DECEMBER 1968 

easy to install and maintenance free, that 
maintains the hot-to-cold water ratio right 
through the shower. No matter what hap
pens to the water supply, nobody ever gets 
burned (nobody who uses it, nobody who 
specif ies it, nobody who installs it). 
But maybe the real beauty of the Temptrol 
7 6 is that it'll last and look good for the 
life of the house. 

Circle 90 on Reader Service card 

And make you look good, too. 

Our new Temptrol '76 is the most revolu
t ionary part of the Bathroom Revolution. 
We've got a booklet that tells you how you 
can get in on it. Just wr i te : Symtrol Valve 
Company, 445 C St., Boston, Mass. 02210. 

Temptrorre 



Eljer 
is introducing 
a Master Plan. 
It can put more 

living room 
in your next bath 

L o o k f o r i t a t t h e N A H B S h o w , b o o t h 1 2 0 ( M ) 2 . 

tRAnWi 
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R E A L E S T A T E A M ) R E N T A L ^ T ' ' 
CLASSIFIED ADS A?fD NETS 3 A 

Labor Shortage Threatens Builders 

Crane-erected 
IVatioixal Homes 

Will Solve 
Manpower 
Problems 

Top Iiome maniifa.ctui*ery| 
to dlemonstra.te / 

a.<lva.iice<l tioniie i 
building: teelinolosry at / 

]VAHB / 
Exposition ' 
in Houston 

January 13-17 

You 'd expect Nat ional Homes Corporat io t i to 
provide a workab le solut ion like th is to the 
bui lder 's most crit ical prob lem—the manpower 
shor tage. Nat ional Homes is the industry 's 
leader in advanced home bui ld ing techno logy. 

To make a good th ing even better, we 've 
instal led cranes on our del ivery t ractors. You 
have no schedul ing problems. No expensive 
delays. The moment the tractor arrives, you ' re 
ready for a prof i table day's work . 

You ' l l turn your houses faster w i t h fewer 
workers . . . w i t h lower costs for const ruc t ion 
money . . . w i t h top qual i ty guaranteed by 
manufac tur ing methods that set the pace for 
the entire industry. 

For 1969, Nat ional Homes offers as an op t ion 
the industry's on ly complete selection of crane-
erected homes, open or closed f rame . . . f r o m 
our col lect ion of d ist inguished homes. 

It's a big step fo rward in National Homes ' 
TOTAL SERVICE t o help bui lders make money . 

Put our advanced home bui ld ing techno logy 
t o w o r k for you today. Send us the c o u p o n 
be low . Let's ta lk. 

H O M E S C O R P O R A T I O N 
T H E G R O W T H S H E L T E R C O M P A N Y 
Plants: Lafayette, Ind.; Horseheads, N.Y.; 
Tyler. Tex.: B E S T . E l l ingl iam. III.; L E S C O , 
Martinsville, Va.; KNOX. Thomson. Ga . 

Hi 
Fill out coupons 

and let's ta lkr 

See Our Crane 
Erection Methods 

Demonstrated at 
the Astrohall 

Get details at 
B O O T H 

3609-3611 

J im Price, Board Chairman 
Nat ional Homes Corpora t ion Lafayette. Indiana 
Okay, Jim, I'm interested. I have developed lots. 
I need construction Q permanent O financing. 

COMPANY 
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Problem: 
To build commercial structures 

that pay off. 

Solution: 
Western \\i)ods do it beautifully. 

Here's an opportunity that's growing for 
home bu i l de rs . . . commercial structures. 
Office buildings, clinics, professional 
centers, supermarkets, shopping centers 
—even entire low-rise business districts. 
This is your opportunity, because you are 
an expert in light construction. And you 
can do this most successfully when you 

call upon the structural and appearance 
properties, the low in-place costs, the 
durability and easy availability of 
Western Woods to help you do the iob. 
For free information on Western Wood 
low-rise commercial structures and an 
illustrated booklet on Urban proiection 
(the program that shows how to upgrade 
entire community business districts), 
iust mail the coupon. 

Also, for your copy of WWPA's new 
customer-oriented Grading Rules, check 
the coupon and enclose $1.00. 

© Western Wood Products Association 
Dept. HH-1268, Yeon Building, 
Portland, Oregon 97204 

Please send information on Western Wood for low-
rise commercial construction and your illustrated 
booklet on "Urban Projection."' 

Also send one copy of the new WWPA Grading 

Rules Book. Enclosed is $1.00. 

Name 

Firm 

Address 

1 Woodi inclwdB bnol>r and cteor o'odti ol Dougloi Fir, Pondi'olo 
W « r t t n ( id Cedat, Incemt Ctdoi. Wtilt in Hemlock. SVtiin Fir, Engal" 
Sprue*. Wvilcrn torch. Lodyepole Pin*. Idaho Whirc Pini. ond Sugor Fin* 
On* ol 0 i i r i i i pr*iinl*d b|i m*mb*ri ol Ih* for. i l Producll Promolion Council 
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Something 
new 

under the 
sun 

The "In" Pool 
under 

PLEXIGLAS 

Hume (lexign: Bruce (). AVis/, I'olomar, Md. 

An indoor/outdoor atrium pool covered with large, graceful domes of 
P L E X I G L A S acrylic plastic provides a cool center of interest and a powerful 
sales attraction in home design. The transparency of P L E X I G L A S brings 
indoors the light and beauty of the outdoor scene. The grey tint of the 
domes effectively filters the sun's heat and glare to provide a comfortable 
interior environment. 

Highly breakage-resistant, P L E X I G L A S is also light in weight. Domes 
covering 8' x 8' spans such as those pictured require minimum supports— 
assuring a clear view to the sky. The ability of P L E X I G L A S to retain its clarity 
and strength under exposure to all types of weather has been proved in 
more than 20 years of outdoor use. 

A cover of P L E X I G L A S over an atrium pool allows construction economies 
and great design latitude. The domes can be supplied to the job site framed 
and ready for easy installation. Walls surrounding the atrium require no 
costly weatherproofing because the domes provide complete enclosure. 

There's always something new under the sun 
with P L E X I G L A S . Write for our brochures on dome 
enclosures and the P L E X I G L A S Solar Control Series 
of glazing tints. We will also provide names of 
experienced dome manufacturers. 

R O H M 
i H n n s 
PHILADELPHIA, PENNSYLVANIA 19105 

I ' l .nx ic i .AS is (I rcgiMcreii Imdemark of Rohm and Hmi^ Cumimnu for Us brand of acrylic plastic Hhcctii. 
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We are indeed proud to be one of the thirty-six 
kitchen cabinet manufacturers whose cabinets 
have been certified as meeting the Standards of 
the National Kitchen Cabinet Association. To
gether these manufacturers produce well in excess 
of one hundred million dollars worth of kitchen 
cabinets a year at the wholesale level. 

The NKCA worked three years to develop the 
Standards —a quality yardstick in terms of per
formance. Construction and finish should resist 
both use and abuse to a reasonable degree; doors 
and drawers should operate freely; shelves should 
be able to carry substantial loads. These and many 
other points are covered in the NKCA's "Recom
mended Minimum Construction and Performance 
Standards for Kitchen Cabinets." Manufacturers 

who have been licensed to use the certification 
seal shown above are subject to production-line 
inspection at any time. 

Everybody benefits. By adherence to the NKCA 
Standards and use of the certification seal, the 
manufacturer widens recognition of the merits of 
his cabinets not only with consumers, builders and 
dealers —but with developers, realtors and archi
tects, and agencies on local and national levels 
concerned with housing and housing components. 

The Federal Housing Authority has told all 
FHA insuring office directors and regional admin
istrators that it recognizes the NKCA Standards as 
meeting the FHA's minimum requirements, and 
will accept the NKCA certified cabinet seal as evi
dence of compliance with the NKCA Standards. 

H . J . S C H E I R I C H C O . L O U I S V I L L E , K E N T U C K Y 
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Play 
Leap 
Frog 

leapfrog Stop by 
our exhibit 

at the NAHB Show 
in Houston, 

January 13-17, 
and find out how. 

B O I S E C A S C A D E 

B U I L D I N G P R O D U C T S 
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Truss or LadurType 
masonry wall 

n 
make Dotn so 

which will it be? 
We recommend 
Dur-O-waL Truss... 
Here are ten good 
reasons why 
You're looking at the most eff icient masonry wal l reinforcement 
ever devised, Dur -G-waL Truss Design. 

1. You can't beat the truss for performance, 
adding both flexural strength and stabil i ty to 
masonry w a l l s . 

2. Dur-O-waL Truss is the original masonry 
wal l reinforcement and is used in more 
masonry wa l ls than any other brand. 

3. Dur-O-waL Truss carries material approvals 
from three important building c o d e s : BOCA, 
ICBO, S B C C and many state and local codes. 

4 . Dur-O-waL T r u s s is avai lable in a wide 
select ion of shapes , s izes and f in ishes. You 
can reinforce almost any masonry w a l l -
single wythe, cavity or composite. 

5 . Dur-O-waL research is the most extensive 
in the bus iness . We back up every claim for 
our product with independent research . 

6. When you need Dur-O-waL T r u s s you can 
get it. Over eight thousand dealers stock and 
sel l our product. 

7 . Dur-O-waL Truss is nationally distributed. 

8. Dur-O-waL has trained factory representa
tives who can help you with reinforcing 
problems. 

9. A constant supply of technical literature 
based on current research is available to you. 

10. Dur-O-waL offers additional products ex
clusively for masonry construction, all backed 
by the same reputation for quality. 

Quest ions on masonry wal l reinforcing appli
cations can be answered by writing or phoning 
the Dur-O-waL plant nearest you. 

ENTED 
^iMttflMiUttt,',^*, 

'• 

D U R - O - W A i : 
THE 0RI6INAL MASONRY WALL REINFORCEMENT WITH THE TRUSS DESIGN 

DUR-O-WAL MANUFACTURING PLANTS • ALABAMA, P.O. Box 5446, Birmingham, Ala. 35207 • 
ARIZONA, 213 South Alma School Road, Mesa, Ariz. 85201 • COLORADO, 29th & Court St., Pueblo, Colo. 
81001 • ILLINOIS, 625 Crane St., Aurora, III. 60505 • IOWA, P.O. Box 368, Cedar Rapids, Iowa 52406 • 
MARYLAND, 4500 E. Lombard St., Baltimore, Md. 21224 • MINNESOTA, 2653 37th Ave. S., Minneapolis, 
Minn. 55406 • NEW YORK, P.O. Box 628, Syracuse, N.Y. 13201 • OHIO, 1678 Norwood Ave., Toledo, Ohio 
43607 • WASHINGTON, 3310 Wallingford Ave., Seattle, V/ash. 98103 • Also manufactured in Canada. 
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The Gas Range. 
What has it done for 

you lately? 

Gas now gives your prospects 
the self-cleaning oven for 
people who like to cook. Period. 
A self-cleaning oven that's faster, more economical 
than electric. Ortwo self-cleaning ovens. Top and 
bottom. And that's just lately. Consider what the gas 
range has been doing to help you sell houses all 

long. With infra-red broilers, Programmed cooking. 
Keep-warm ovens. The Burner-with-a-Brain=-\ 
Add the new self-cleaning oven and the gas range 
is self-selling as well. That's something to remember 

when you're building homes. 

1̂ ^ 
Gas makes the big difference. 

Costs less, too. 
A M E R I C A N GAS A S S O C I A T I O N , INC. 

* A , G . A . Mark 

At Houston Visit A G A Booth nos 1500 to 1512 and 1603 to 1611 . i 
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Don't let your hidden assets 
hist lie there. 

Copper's got it—the confidence of 
your prospects. People know they can 
count on rust-free, clog-free plumbing, 
drainage and hydronic heating systems 
when they're made of copper. 

That's why copper is a selling ace up 
your sleeve. But hidden sales assets 
never closed a deal. So talk up the fact 
that your houses—like the majority of 
new homes—feature copper, the sure 

DECEMBER 1968 

sign of quality. 
And tell it the way it is: Copper 

plumbing doesn't rust (water runs pure 
and clear), it doesn't clog (inside, tub
ing is nearly as smooth as glass), it 
doesn't leak (soldered joints are virtu
ally as strong as the tubing), it fights 
corrosion (copper piping has been 
known to last thousands of years), and 
it's economical (faster installation plus 

longer life mean savings for you and 
your home buyer). 

Remember: substitutes never match 
up to first-stringers. So don't disap
point home-buyers by hiding your best 
assets—copper plumbing, drainage and 
hydronic systems. A substitute for cop
per is exactly that—a substitute. 

Copper Development Association Inc. 
405 Lexington Avenue, New York, N.Y. 10017 

C O U N T O N C O P P E R 
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H HOUSE & GARDEN'S 1969 

HOUSE 
OFHDEAS 

b_ySCHOLZ iiee the 
a 

at the N.A.H.B. Show 

See the H Q U S E 
O F H D E A S 

«- - I-

F r o n t E l e v a t i o n • Pmri S 
HOUSE 

OFHDEAS H o u s e o f I d e a s 1 9 6 9 

( S O L A R I U M I P O R C H 
i2'-cr«9'-cr I 

IZ'-C('«l6'-Cf , 
LIVING R M DINING R M H H ' 

, f f - .r . i6 ' -cf ^ I ' - o - x i s ^ jK^TCHj^t: « f « ^ r R M 

J - I "TTT TTI F O Y C R 

BOTH t L j , S 

_ I I 
1 s t f l o o r P l a n B 

2 C A R G A R A G E 
2 l " - < « 2 l ' - 4 -

U P P E R P A R T 
» L I V » « ; R M B E D R M - J lOeet R M 

i i ' -cr«is -c ' ' i r - e f « i 3 ' - c r 

B E O R M - 2 

2 n d f l o o r 

P l a n B 

n m o l 

LIVING R M 

B'-cr.s'-cf 

DINWG R M 
l i r - 5 M S - : f 

U P P E R P A R T 

» LIVNG R M 
EEERM-} eEOnM-2 I M A S T E R B R 

i f - f . l S - S " l2'-Cfxl3-5' l2'-Cf«l4'-ICf 

T h e r e ' s a H o u s e o f I d e a s 

t o m e e t E v e r y o n e ' s n e e d s 

Scholz Homes—Builder of the House of Ideas with Ed Clarac 
of Houston, Texas, has designed two additional homes to fur
ther compliment House and Gardens original creation. 

Both homes are designed around the concepts that have 
made the House of Ideas so outstanding. 

• The dramatic two story solarimn 

• Spacious foyer and open staircase 

• Two story living room that completely opens up the 
out of doors 

• The warmth of wood combined with California con
temporary architecture 

)r Each home is family oriented with four bedrooms and 
J tons of storage space typical of the original House of 

Ideas. 
Most important — while retaining these concepts 

both homes can be built in the medium price range 
well within your reach. These homes as well as the 
original House of Ideas are available through a Scholz 
Homes builder in your area. 

A complete display of Scholz Homes is provided 
^ in the 36 page color "Famed Scholz Design Collections." 

Send coupon today for your own copy., 
r 1 It will point the way to a new concept in luxury at 
_ i| savings which can be duplicated in no other way. 

Enclosed find S3.00. Please send me the J6-/'".'.''../"" "Famed Scholz Design Colleclinn.' 

2 n d f l o o r 

P l a n A 

a'-jTiB'-e' CITY STATK 
n'e are inleresled in buildinn in the 

Mail to: SCHOLZ HOMES, Inc., I' O. liox 3355, Toledo, Ohio 43637. 
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EDITORIAL 

1969's booming housing market 

Boy, have you got it made—you think. Just don't 
look back; your competitors may be gaining on you 
All signs are "go" for 1969. 

Take income and prices. Average U.S . family income will 
rise close to $9,000 next year. Almost two-fifths of all 
families will have incomes over $10,000. And rising in
comes should continue to outpace rising housing prices. 
Since 1950, median housing price has risen 133%, while 
median family income has climbed 141% ( N E W S . Sept.). 

Take demand. Next year basic demand should be almost 
1.8 million dwelling units. Reasons are based on housing 
economists' traditional mix: 1) More than 1.2 million 
new households will be formed; 2) as many as 350,000 
dwelling units will be removed from the country's hous
ing stock; and 3) at least 200,000 unoccupied units will 
be held off the market for speculative purposes. 

Take t/ie .'tellers' market we are in. Right now. builders 
can sell or rent any dwelling unit they produce, provided 
it has the level of amenities that today's customers expect 
in new housing. In the buyers' market of 1960, vacancies 
in the housing stock, including dilapidated and substand
ard units, ran around 10.3%. Today, in a sellers" market, 
total vacancies, including substandard vacancies, run 
around 9.5%. That means builders could produce another 
300,000 units—or one-half of 1% of the total housing 
stock of 60 million units—before producing enough avail
able choices in housing to create a buyers' market. 

Take the need for lietter Iwusing. Of the country's 60 mil
lion dwelling units, one half were built prior to 1930, and 
one fifth are substandard (no indoor plumbing) or over
crowded (more occupants than rooms). A lot of people 
with middle and upper incomes are obviou.sly living in a 
lot of hou.sing that falls far short of the kind of luxury and 
amenity found in today's new dwelling units. 

Needless to add, a lot of low-income families are living 
in a lot of very poor housing. In fact, if Congress funds 
just half of the 1968 Housing Act's authorizations for low-
income housing, a big piece of business will be added to 
the housing industry in 1969. 

In sum, if builders could produce as many as 3 million 
new units in 1969, the country could easily absorb and 

afl'ord them. However, most predictions put 1969 starts 
at just under 1.7 million, even so the most since 1950. and 
the highest dollar volume ever—about $34 billion. 

A sellers' market with that kind of dollar volume, and 
an almost unreachable potential size, is just too good to be 
true in more ways than one. We're sure that a good many 
people still remember that banner year of 1950, when we 
siarlcd almost two million units. Wood butchers, ribbon 
clerks, even your Aunt Sadie got into the homcbuilding 
business convinced they were going to make a bundle. 
Some did and some didn't. 

But not today, and not in 1969. The ribbon clerks, 
handymen, and nail benders, even if they could gel the 
land, the zoning, construction loans and commitments 
(which they can't and you know it), wouldn't be able to 
get the production. Starting from scratch, no new boy is 
going to be able to rush into town and throw up hundreds 
(if units. Only businessmen already in production, men 
with good reputations and contacts built up over the years, 
can tap lenders, suppliers, subs and a critically short labor 
pool sufficiently to produce volume housing. There won't 
be much left for the fly-by-nights. 

What's more, marketing techniques in housing today are 
a great deal different for selling a highly affluent society 
than were marketing techniques in 1950 for selling a na
tion just getting back on its feet after World War II. Back 
in the old days when the market was, say, $10,990 for a 
certain size unit in a certain part of town, the smart build
ers came in at $9,990. They pared here and they pared 
there to beat the market price. 

Not so anymore. In the affluent society today, leaders in 
town set their prices for a reasonable profit-per-unit and 
everybody else comes up to them. They use their contacts, 
strong management and purchasing ability to load up their 
units with goodies—design, amenities, style, landscaping, 
the works, so the customers can't resist their merchandise 
—as opposed to the same priced unit with fewer goodies a 
block away. They do what the automobile people do— 
throw in everything they reasonably can. set the price to 
make a profit and sell as many as they can make. 

You arc in a sellers' market, but don't get smug. Your 
competition is gaining on you already. So get out there and 
go to work. 

— R I C H A R D W . O ' N E I L L 
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Photos: Grigsby 

SIDE V I E W (2 /// plciii below) shows main en
trance at far right of deck, living room beyond 
sliding glass doors. .Street elevation {left and 3 
in plan) is fenced and windowless. 

^̂ •̂ -̂.̂ iere'siarhouse full of new ideas 
for merchant builders 
The ideas range from the spectacular—like the "kitchen green
house" shown at left {and on the cover)—to simple and practical 
ways of providing specialized storage. They include not just the 
physical features of the house, but ways of showing these features to 
their best advantage. And, perhaps most important, they are part of 
a striking package (designed by Ford, Powell & Carson) which 
proves that single-family housing can recover some of the ground it 
has lost in the glamour race with the booming multifamily market. 

I f this house doesn't pump new life into the good old detached 
house, it won't be for lack of exposure. It is built in Houston, where 
every n a h b convention goer will have a chance to visit it. It will be 
featured by House & Garden, which initiated the project: and did the 
decorating and furnishing, in a 27-page article in January. And it 
will be offered in two smaller versions {see p. 85) as a prefab pack
age by Scholz Homes, which built the house in collaboration with 
Clarac Construction Co. of Houston. 

For more of H O U S E & H O M E ' S preview of the house, turn the page. 

KITCHEN GREENHOUSE (left and I in plan 
above) is a two-story glass projection thai creates 
an open dining area. Balcony on second floor 
is children's play area (see p. 83)• 
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L I V I N G ROOM (view I in plan on facing pane) is 
topped with vaulted plank-and-beam ceiling — 3x6 
T & G planking over rafters 9'o.c. Rafters are in turn 
supported by posts which rest on under-fioor gir
ders 9' o.c. (see photo on p. 79). Dropped ceiling 
section with ribbed surface at upper left is the un
derside of the second floor. 

f 

D I N I N G GREENHOUSE (view 2 in plan) is the focal 
point of the family kitchen (see also cover, and 
photo on p. 78). U-shaped island in foreground has 
eating bar in front; rear counters include the range 
(just visible at right) and a gas barbecue at the 
other end. 

1 
1 
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Downstairs, the 
accent is on 
space and drama 

H U S B A N D ' S B A T H {view 3 in plan) Ls finished in 
wood, has theater-style bars of light flanking shav
ing mirror. Vanity counter top ha.s an integral plas
tic basin molded into it. Photo was taken from the 
shower stall (see plan). 

- E K E : . ? 

O 5 l O F T 

? 

1̂  

SUNKEN B A T H T U B (view 4 in plan) sits in a cor
ner of wife's bathroom area. It is made of the same 
molded plastic as the counter top in the photo 
above at left. 

WIFE'S DRESSING ALCOVE (view 5 in plan) is 
tilled with a U-shaped vanity. Light strips go part 
way to the vaulted ceiling; areas between the 
strips are windows—here closed with vertical 
Venetian blinds. 

Photos: Grigsby 

continued 
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IDEA HOUSE coiiimued. 

\ 

" L I V E - I N " ROOM (above and left, and views 1 
and 2 in plan on facing page) occupies partial 
second floor above living room. It is, in cITccI, the 
informal family living center of the house. 

GUEST ACCOMMODATIONS {view 3 in plan) in 
the "live-in" room are in the form of a convertible 
sofa in an alcove (photo, above). Adjacent closet 
provides guest storage. 

8? 
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Upstairs, an 
unusual style of 
family living 

Photos: Grigsby 

SEWING CENTER tdhovr and below, and view 4 
in plan) has a Dutch door with storage on the 
back. Sewing machine tabic slides into the lower 
part of the closet. 

T 1 

CHILDREN'S PLAYROOM (v/c'v 6 (';; plan) sitS 
between the two children's bedrooms. Counter can 
be used for study or hobbies; glass wall looks into 
upper part of khchen greenhouse. 

UTTER ?AET 

L1V£ - Uf 

ITFPEE 
4 I f ^ T L E V E L 

M O V I E CENTER (view 5 in plan) is really noth
ing more than a big closet which has been given a 
theme. It could also be a hi-fi center, or simply a 
general storage area. continued 
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Photos: GrigsDy 

TOY STORAGE in girl's bedroom is in the form 
of cubicle shelves framing the bed area. 

a-

W A L K - I N CLOSETS for master bedroom suite 
are unusually large (.vfe plan on top of facing 

page). Clothes bags (with matching wallpaper) 
and other accessories help dramatize space. 

L I N E N CLOSET in master bedroom area has a 
desk in its center. Bedroom is visible at right. 

Throughout the 
house, practical 
storage areas 

BAR. complete with wine rack, occupies end of 
storage wall across hall from dining room. 

BOY'S CLOSET is deep enough for a work- LUGGAGE CLOSET I S pail ot 36' storage wal 
bench. Pegboard holds shelves, hobby items. across the rear of the kitchen-service area. 
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U P P E R VKKi 

K E C E M 

L I V t ' - I N IvCafA 

ORIGINAL MODEL, shown on the preceding seven 
pages, has 4,000 sq. ft. of living area but only 
three permanent bedrooms. High living room 
uses much of what could be second floor. 

Here are two packaged versions of the idea house 

\ 
V 

They wil l be packaged by Scholz Homes 
Inc. of Toledo, the country's most suc
cessful prefabber of higher priced 
homes. And while they wil l be consid
erably less costly (the larger wil l sell for 
about $70,000 without land, the smaller 
For about $50,000), they nevertheless 
wil l retain much of the excitement of 
the original. 

There are two major changes in both 

SCLARIUM 

prefab versions: a full-scale family 
room has been added to the first floor 
("We don't think people would like 
having to go upstairs to the family 
room," says President Don Scholz). 
And both versions have been turned so 
they will sit long-ways on the lot rather 
than end-on. (But an end-on version of 
the larger model will still be available; 
its plan is shown at left.) 

U P P E R J."EV:EIL, 
i o F T 

U P F E R PART: 
X.,R.. 

STO.OOO PACKAGE has a family room in what 
was the service area; latter is now between garage 
and house. There is a bigger second floor with 
three bedrooms and a study. 

n o 
[ ' • 1 [ ' • 1 

L I V I X Q 
DTNTHq 

•J-

L E V E L 

Q ^ ^ l U K j 

$ 5 0 , 0 0 0 PACKAGE has master bedroom on 
second floor with three other bedrooms and two 
baths. First-floor study could be a guest room. 
In this model, the kitchen greenhouse is an extra. 

I 

XTFT^IK L E V E L 
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Photos: Marvin Rand 

U N D E R G R O U N D P A R K I N G , accommodating at 
least half of Bixby Green's cars in the center of 
the project, reduces traffic and engine noise. Open 
wells provide stairway access and ventilation. 

O F F S E T F I R E P L A C E S help isolate rear patios by 
creating an acoustical buffer against interior noises 
issuing through open rear doors and windows. 
Walled-in patios include garden beds. 

The quiet townhouse 

This project goes 
all the way 
with noise control 
The Bixby Ranch Co. wanted rental town-
houses with all the privacy of detached 
homes. So instead of designing the project 
and then calling in an acoustics specialist to 
make it quiet, Bixby brought in acoustical 
engineer Kenward Oliphant almost simulta
neously with selecting the architect—Gehry, 
Walsh and O'Malley. Thus Oliphant was 
able to influence building design and site 
layout as well as construction. 

The result is a 208-unit townhouse com
munity—Bixby Green in Garden Grove. 
Cal i f .—with total sound control. 

Oliphant's contributions to design and 
layout were aimed at keeping noise f rom 
passing between units and from entering the 
units f r om outside. Houses were oriented 
and grouped to isolate them f rom auto 
noises and f rom one another. They are stag
gered at front and rear to create exterior 
wing walls that block potential sound-
transmission paths. Vertical barriers and 
elevation differentials were designed specif
ically to l imit airborne sounds in courts and 
garages. Recreational facilities were located 
at the fringes of the project, and on-site 
parking was put below ground. 

To help compensate for the extra cost of 
acoustical engineering, compromises were 
made in finishing materials. For example, 
asphalt shingle was chosen for roofs instead 
of tile, and a single wall finish—stucco—is 
u,sed fo r all exterior surfaces. In bathrooms, 
moderately priced fixtures help oflfset the ex
tra cost of sound-deadened toilets. 

How total noise control will affect tenant 
turnover is yet to be seen. The first 84-unit 
phase of Bixby Ranch, on five of its total 
13Vi acres, was only recently completed. 
Rentals range f rom $270 to $345. unit size 
f rom 1.310 to 1,516 sq . f t . 

But total noise control is Bixby's prime 
merchandising tool. Salesmen translate it 
into privacy, pointing out the visual as well 
as acoustical isolation of staggered and 
buffered living units. And they can give 
prospects dramatic demonstrations—e.g., a 
Mariachi band cannot be heard through a 
party wall . 

To see how Oliphant accomplished that, 
turn the next page. 

Photo: Gordon Sommers 

r.-Tni.-.;. 

S I T E P L A N for first five-acre phase of Bixby 
Green isolates living units from sounds of pool, 
playground and putting green by locating the rec
reation areas around the project "s perimeter. 
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W E L L - B U F F E R E D T O W N H O U S E S combine acoustical and visual privacy. Model above shows complete air spaces between double and single living units. 

S T A G G E R E D B U I L D I N G L I N E S , aided by Strategically placed barriers like chimneys and second-floor overhangs, help isolate neighboring windows. 

DECEMBER 1968 
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NOISE CONTROL continued 
Photos: Gordon Sommers 

THREE-CAVITY PARTY W A L L consists of two 
airtight walls separated by 2'/i" space and sound-
absorbent blanket. Frames are lilted up (above). 
sheathed on inside face and then slid together. 

E C 5 0 F ^ H E A T H T R O - , 
EJCFAN"0rOH 

BATT 
rH^ULATTOH: 

Vfe" GYPSUM 

3oUKI> 
ATTETfJUAlTC 

CAUI,KXKCj E E A P 
G Y P S U M B O R E D 
TO S I . A B 

BEAD FULT. 
P E K I M E T E E 

STOP BX> 

Building the quiet 
townhouse is a job 
for a perfectionist 

Oliphant'.s construction details leave no po
tential sound path unblocked, but how effec
tively they're applied depends entirely on 
workmen in the field. 

His party-wall separation starts in the 
footings (drawing, left) and extends through 
the exterior finishes. Footings are separated 
by Vz " noise-stop board—a detail that com
plicates concrete pouring—and the stucco 
finish is .separated over party walls by an ex
pansion joint (right, center). 

The party wall is actually two independ
ent walls covered on both sides with gyp-
sumboard and separated by a 2V2" air space 
lined on one side with a sound-absorbent 
blanket. The space is capped at the roof 
with a neoprene strip before shingles are 
applied, 

Oliphant made the sound break as effec
tive as possible by 1) eliminating all struc
tural members between the two-story units 
so that the gypsumboard barrier runs con
tinuously f rom first floor to roof and 2) ap
plying acoustical sealant to all framing and 
interior-finish joints adjacent to party walls. 

But his most critical work was interpret
ing specifications to tradesmen. 

Before bidding started, he drew complete 
.sound-control details for seven trades: 
framing, foundation, plumbing, drywall, 
stucco, roofing and air-conditioning. He also 
developed performance-testing methods for 
each trade. 

Af te r bidding, a field orientation meeting 
was held with the general contractor to re
view the sound-control measures. And as 
work progressed, review sessions were held 
with the subcontractors to make sure they 
understood why certain methods had to take 
precedence over their normal way of build
ing. Subs were even given visual aids—i.e., 
mockups of joint details. 

The close supervision paid ofi". Oliphant 
was aiming for a party wall that would pro
vide a nominal .sound isolation of 55 STC 
(Sound Transmission Class). But when his 
first field tests were conducted on a random 
wall last July, he found he was exceeding 
his design criteria by up to three points—58 
STC between first-level living rooms and 56 
STC between second-level bedrooms. Says 
Oliphant: "With just a little carelessness the 
same wall could have registered only 10 or 

12 STC." 

ACOUSTICAL C A U L K I N G seals potential sound 

STUCCO EXPANSION S T R I P is positioned at 

ISOLATION DETAILS at Bixby Ranch also 
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paths between walls—e.g. (left to rii-hi), wood-frame joints, electrical-box holes and wall seams. 

party walls (drawings) to make a hairline division in exterior finish between adjoining living units. 

B E A J ' OYp 
?1'D TO ' 

ATTFTIIUATroN 

EACH r''II'E — 

CA.VT.KrHQ 
HEAD-tjYP 
»'D TO 
S L A B 

F L O O R 

^CEILmf, 

Ĉ Al'LlCrMG 
BEATi 
.̂LOT IK 

CAULIOi-a 
B E A P E U L L 
FERIMKTF.R 
O F S r L L . 

f 7 f 

L'ALTI.KTN'1 
B E A D 

mTT n i r r . T . , 

ZV-4' COMT -
HLO«^l<rNCi 

^ c j i T T ) B r « c n i c s T — 
l l i ' T H I C K 

JvCKTAL 
L A T H 

("OMT M E T A L 

t T R E P L A t f E 

include cushioned air-conditioner slabs, slotted powder room studs and well-separated fireplaces. 

Floor-plan variety at t racts 
several types of families 

DIHTMO 

OPEK 

imiiiiiiiiiii 

:,.:-v.-F;:r: 
L E V E L 

BE, 

L E V E L 
S M A L L E S T PLAN, 1,310 sq. ft. with two-story 
living room, is for couples with no children. 

FATro 

L r v m a 

T.KV>::L 

m 
B E 

: ly 
B K 

U P P E K 
L E V E L 

LARGER TWO-BEDROOM P L A N . 1,392 sq. ft., is 
intended for a couple with a college-age son. 

PATIO 

LTVTNQ 

DINTNQ 

U E E E R . 

THREE-BEDROOM PLAN of 1.442 sq. ft. is de
signed for a young couple with small children. 

PATIO 

BE. 

BJS 

trpPEie 
LEVEL 

LARGEST PLAN, 1.516 sq. ft., is used only in end 
units where side walls can be expanded. 
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Photos: Grigsby 

H O U S T O N 
The site of the 1969 N A H B convention— 
and home of the U.S. Manned Space
craft Center and the world-famous Astro-

H '"̂  I l i i dome—is more than a city. It's a state 
I j ^ j ^ ^ ^ f e l of mind—an attitude toward the secm-

-r ingly impossible. 
Without reverting to Texas brag, 

Houstonians are positive their city can 
do anything. And, more often than not, 
they're right. 

An inland city, Houston has made it
self the third largest U.S. seaport by dig
ging a 50-mile ditch (as long as the 

Panama Canal) to the deep water of Galveston Bay. 
A city that has refused to adopt a master plan or a zoning ordi

nance, Houston has still managed to create a handsome urban mix
ture of housing, shopping and industry. 

And a city with a tropical climate that would discourage even 
mad dogs and Englishmen, Houston has made itself the most air-
conditioned metropolis in the world. 

Now this can-do city faces another task: housing, feeding, trans
porting and entertaining the 40,000-plus visitors to N A H B ' S con
vention. Says Houston: "No sweat." 

The ftrsi lhinf> you .\li<itild know 
about thi.s giude to Houston is 
that, acopraphically speakin)!. 
it covers a lot of f:round. As the 
(I'lor-codcd map shows. Houston i.\ 
big: 447 sqtiarc miles, or more than 
one third the size of Rhode 
island. But getting around town 
is no problem. For instance. 
you can take a main road directly 
to the convention center (Astrohall. 
A.strodome and .4stroworld) from 
downtown, the airport or just 
ab(>ul anywhere in the metropolitan 
area. If you happen to have some 
spare lime, a set of golf clubs 
ami guest privileges at a 
country club, you can play a round 
or two at one of the golf c o u r s e s . 
Or perhaps you'd rather go for 
a walk in one of Houston's many 
public parks. And through the 
courtesy of the Houston Apartment 
.•issn. and the Houston Homebuilders. 
you're invited to Umr some of the 
city's best apartment projects 
mill single-family subdivisions. 
Both the apartment tour and the 
subdivision tour (which includes 
two outstanding shopping centers) 
are numbered on the map and 
described el.sewhere in this guide 
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William Albert AWard 
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Houston's original Health was founded 
on cotton and cattle. And working 
farms, with cultivated fields and 
grazing herds, are still scattered 
around the city's outer reaches. 
These days the cattle share the land 
with oil wells and encroaching suburbia. 

Bert Brandt 

i f 

I 

William Albert Allard 

. . . but never far away—the land 
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H O U S T O N 
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Pride in the past . . . 

The San Jacinlo monument, 
soaring 570 ft. above the delta, 

unti the hatlleship Texa.s. moored 
a few hundred yards away, 

epitomize Houston's pride in 
its heritage. The good life 
they lead hu.\n't made the 

people cynical or blase—they 
still leap to their feet at 

the first notes of "The Eyes 
of Texas Are Upon You." 

William Albert Allard 

. . . enjoyment of the present 
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William Albert Allard 

. . . a vision of the future in the ar ts and just plain fun 

Waves of applause from a symphony audience 
al the Jesse Jones Hall for Performing Arts 

(above, right) and "bravos" from drama 
buffs al the avant-garde Alley Theater (above, 

left) have much in common with the roar of 
sports fans al the Astrodome (below, background) 

and the squeals of children on the amusement 
rides of Astroworld (below, foreground). All 

this enthusiasm is part of Houston's desire for 
the best in every kind of entertainment. 

Astroworld 



HOUSTON tour of multifamily rental housing 

Houston has some of the 
country's best rental 
projects, and the 14 
listed here (blue members 
on map. p. 91 ) were 
chosen by the Houston 
Apartment Assn. to give 
you an interesting 
sampling. A l l are west or 
northwest of downtown, 
so you should be able to 
see most of them in a day. 
N A H B members are welcome 
any time during convention 
week, but the managers 
suggest you phone ahead 
so they can be on hand 
when you arrive. 

1. Post Oak Park, 1317 Post 
Oak Dr. . \ 100-unit development 
—70 apartments and 30 town-
houses—in rustic contemporary 
style. Rent range is from $188 to 
$1,130 (for two $575 town-
houses remodeled into a single 
house). Two pools and commu
nity building. Owner: Duane 
Prestwood. NA 1-3450. 

2. Westcreek, 2049 West-
creek Lane. French Colonial in 
style, this project has 826 one-
and two-bedroom units, renting 
for $167 to $425, and a club
house. Builder: Charles R. Swain. 
Manager Ray Barrett will show 
you around. NA 1-2090. 

3 . Three Fountains, 2001 
Fountainview Dr. 1,500 apart

ments with rentals from $130 to 
$280. Three marble fountains 
that give the project its name and 
character were imported from 
Italy. The central boulevard is % 
mi. from entrance to exit. Every 
apartment opens onto a land
scaped court. Builders: Fred Rizk 
and Robert Lanier. Call manager 
Lawrence Berberick or Dick De-
Bakey at NA 1-1761. 

4. Marble Arch, north of 
Westheimer, one block east of 
Voss Rd. Completed in 1964 by 
Roy Horlock. 174 townhouses 
have one to three bedrooms. 
Rentals: $139 to $329. Units are 
all carpeted, have double-parti
tion soundproofing. Two swim
ming pools and covered parking. 
Phone NA 2-8630. 

5. Locke Lane West , north 
of Westheimer, six blocks west of 
Marble Arch (described above). 
Another Roy Horlock project, 
this one has 330 units and the 
same rental range as Marble 
Arch. Aimed at a wide cross-
section of age and family make
up. Three pools, a lanai and a 
recreation room. NA 2-8630. 

6. Ravenwood, Wirt Rd.. north 
of Long Point Rd. More than 500 
apartments and townhouses in 
four quadrants of a 32-acre site. 
First quadrant (106 units) is com
pleted; second is under construc
tion. Facilities include a $125,000 
clubhouse, swimming pools and 
tennis courts. Owner is Edmund 
Brant, manager is Mrs. Zelma 
Trimm. HO 4-1965. 

1 -4 . 1 « 1 

From traditional townhouses 

to contemporary high-rises 

Marble Arch 



7. Georgetown, 13182 Trail 
Hollow Dr.. south of the Katy 
Freeway. A family-oriented de
velopment with 454 apartments 
on 35 acres. Almost half the units 
have three or four bedrooms. 
Rents: $134 to $434. Features 
security patrol. Manager: J.S. 
Hoffpauir for owners Hill & 
White. Phone 681-5485. 

8. Woodway Square, 6330 
San Felipe. About 500 of this 
project's 900 one- to four-bed
room units have been built; some 
are as large as 2,044 sq.ft. Ren
tals: $139 to $424. Features: pri
vate club with sauna, whirlpool 
baths, tennis courts and putting 
green. Phone managers Elise 
Barnes and Bonnie DeAinza at 
NA 1-1250. 

9. Post Oak Lane, 500 N. 
Post Oak Lane. Another Hill & 
White development being built in 
three phases, with individually 
heated and air-conditioned units 
up to four bedrooms. Heavy em
phasis on noise control. Rentals: 
$195 to $491. Manager J.S. Hoff
pauir. 681-5485. 

10. Memorial Creole, 10220 
Memorial Dr. A 155-unit devel
opment in the New Orleans de
sign tradition. Spectacular land
scaping and a swimming pool. 
One- to three-bedroom units 
from $185 to $350. Builder; 
Finger Enterprises. Manager: 
Frances Aschbacher. C A 8-9521. 

11. Inwood Manor, 3711 San 
Felipe. One of the country's 

handsomest high-rise buildings, 
this project has 137 apartments 
ranging from one to three bed
rooms, plus a restaurant, club and 
formal gardens. No model apart
ments (100% rented), but public 
areas can be inspected. Manager: 
Mrs. Glenora McCants. NA 2-
6044. 

12. The Willowick, 2000 Wil-
lowick Dr.. between Westheimer 
and San Felipe. A 16-story luxury 
building with a public restaurant 
and private club on the top floor. 
Other features: a large private 
terrace for each apartment, a for
mal garden and swimming pool 
atop the garage and a long list of 
services to tenants. Manager: Mrs. 
Betty Irwin. J A 6-3707. 

13. Pare IV and Pare V, 
3600 Montrose Blvd. Four-bed
room apartments are no oddity, 
but here you'll see some with 
four baths. Rentals are up to $700 
but start at $150 for one-bedroom 
units. Built by Tex-Craft Build
ers, now owned by Carl Biehl. 
Manager: Mrs. Robert Behrman. 
JA 9-3663. 

14. 811 Lovett Boulevard, 
just east of Montrose. Twenty-
nine houses grouped around cen
tral courts and an underground 
garage. Each house is distin
guished by its individual French, 
English, or Colonial design. Built 
in 1964, rentals range from $245 
to $305. Owner: John R. 
Wheeler. Manager: Mrs. James 
L. Butler. JA 8-3000. 
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HOUSTON tour of built-for-sale housing 

" I f wc were to go into 
Houston, the competition 
would kil l us," one of 
the country's biggest 
builders once said. 
Houston's for-sale market 
is famous for hot rivalry 
among hundreds of small 
and medium-size builders 
and. not surprisingly, 
for bargain prices. This 
sampling of houses and 
subdivisions (yellow 
numbers on map, p. 91) 
was selected with the 
help of Robert Batten, 
executive officer of the 
Greater Houston H B A . 

1. Clear Lake City, north of 
NASA Rd. 1, just off the Gulf 
Freeway. Humble Oil's 23,000-
acre residential, commercial and 
industrial development adjoining 
the Manned Spacecraft Center. 
TTiree major subdivisions: Oak-
brook. Oakbrook West and Ca-
mino South, have houses from 
$18,000 up by many builders. 

2 . Clear Lake Forest , three 
miles east of Clear Lake City, on 
NASA Rd. 1. A small development 
in a higher price range ($29,500 
up). Heavily wooded land is a 
strong sales asset. More than a 
dozen custom builders operate 
here. 

3 . Nassau Bay, opposite the 
Manned Spacecraft Center. All 

houses are either on or near navi
gable waterways, and the commu
nity is oriented to boating. Apart
ments, townhouses and a major 
shopping center are also included. 
Prices range up from $30,000. 
On Galveston Island, there arc 
seven major resort subdivisions. 
Two of the most interesting ones: 

4. P irates ' Beach, off Stewart 
Rd.. west of Galveston. A beach 
and bay community that reaches 
from ocean to bay, it will have 
3,690 houses. Many are on water
ways, some have beach frontage. 
Lots: $5,200-$ 13,000. 

4A. Jamaica Beach, three miles 
west of Pirates' Beach. One of the 
first beach developments, it now 
has over 400 completed houses. 

Lots range 
$22,500. 

from $6,500 to 

5. Lafayette Place, W. Post 
Oak Lane at Memorial Drive. 
Luxury townhouses priced from 
$45,000 to over $200,000. Each 
group of houses has its own 
swimming pool. Builder Mar\'in 
Henry is now completing the 
final 110 units. 

6. Forest Cove, 22 minutes 
north of downtown on the Easte.x 
Freeway, on Lake Houston. More 
than 400 houses by seven builders 
are now completed on the 1,850 
acres bordering the lake. Prices 
range from $20.000-$6(),000. P.S. 
Visiting builders will be given 
guest privileges to play on the 18-
hole championship golf course. 

House & Garden House 
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7. Victorian Vil lage, Gessner 
at Hammerly, north of Katy 
Freeway. Medium priced town-
houses ($24,900 to $29,990) with 
a wide range of clubhouse and 
recreational facilities. Homeown
ers pay $27 a month for mainte
nance and operatiiiii. l irsl section 
of 197 homes is sold out. second 
and third are underway by 
builder J. S. Norman. 

8. Sun Meadow, on Friends-
wood Rd. (Rt. 528) west of Gulf 
Freeway. A golf course com
munity of homes priced from 
$25.000-$50.000. All utilities are 
underground. 

9 . House & Garden house, 
also called the House of Ideas. At 
374 Hunters Trail, in the Hunter-

wood subdivision, south of Me
morial Drive and just east of 
Voss Rd. (See pp. 98 ) 

10. Farnham House. Kin-
caid School Drive, south of Me
morial in Piney Point Village. A 
$340,000 speculative house, by a 
builder who specializes in luxury 
homes. D.S. Rodgers has fur
nished the house with $100,000 
worth of furniture and artifacts. 

11. Wedgewood Vil lage, on 
Highway 2351 (Choate Rd. exit 
of the Gulf Freeway). A year old 
development of 430 acres with 
140 houses already completed by 
developer Bill Williams and six 
other builders. Boat owning fam
ilies will have access from local 
boat launching ramps to Galves
ton Bay via Clear Creek. 

.and a couple of shopping: centers 

12. Westbury Square in the 
5400 block of W. Bell fort, near 
Chimney Rock Rd. An Old 
World village of more than 40 
quaint specialty shops, and a va
riety of eating places. The good 
old days begin at 11 a.m.. end at 
10 p.m. A really different shop
ping experience. 

13. Town & Country Vi l 
lage. Out either Katy Freeway 
or Memorial to West Belt Drive. 
Big (156 acres), but not over
whelming, since the mall idea is 
discarded for free-standing build
ings, each with its own identity. 
A dozen restaurants, and 63 re
tail stores, including a Farmers' 
Market with 40 stalls. 



HOUSTON 

FUN BY DAY 

For wives, kids, or even delegates who 
get a few hours off from the round o 
meetings and exhibits, a little daytim 
sightseeing will prove worthwhile. Her 
are a few recommendations: 

Astrodome, right next door to the ex 
hibit hall. Guided tours through this 
Eighth Wonder every day at 11 a.m. and 
1. 3 and 5 p.m. Tickets: $1. 

C lass i c Car Showcase, 3009 S. Pos 
Oak. Are you nuts about those great auto 
of the '20s and '30s? If so. see this dis 
play of some of the finest old custom 
motorcars. Open every day. Admission 
$1.50 (children under 12. free). 

Humble Buildingr. 800 Bell. Take 
trip 10 tlie 44th floor observatory for 
breath-taking 360-degree view of the city 
Admission: 25^. 

Museum of Natural Science, in Her 
mann Park. Educational exhibits o 
geology, archaeology and other sciences 
Open daily and Friday and Saturday 
evenings. Admis.sion is free. 

Heritage Houses, 212 Dallas Ave 
Conducted toiu^ of Houston's early 
homes (one goes back to 1837). Price 
van,- with number of houses visited 
special rates for groups include bi 
or lunch. Call F A 3-8367 for details. 

jnmch 
ils. 

Hermann Park Zoo. Open daily from 
9:30 a.m. until sundown. Free. 

Sea-Arama Marinewcrld, Galveston 
Island. A continuous show of marine 
life, including the usual entertaining por
poises. Opens at 10 a.m. daily. Free park
ing if you drive. 

Anheuser-Busch Brewery, off Inter
state 10 at Gellhorn Ave. You can fol
low the malt, hops, yeast and water all 
the way through the brewing process and 
then sample the end product in a hospi
tality room. It's free, and tours go through 
every day except Sunday from 9:30 a.m. 
to 4 p.m. 

Jesse Jones Hall for the Perform
ing Arts , 615 Louisiana. Tours through 
this incredible new building start at 2 p.m. 
Monday through Friday. There's no 
charge, but you must make advance res
ervations. 222-4939. 

San Jacinto Battlefield and U S S 
Texas, just off Highway 225, near 
Pasadena. This could well be the heart 
of Texas that things arc deep in. The 

battlefield is now a state park, and 
battleship is the only dreadnought ever 
to become a state shrine. Both are open 
daily, and there are small admission 
charges to the ship and to the observatory 
atop the San Jacinto monument. 

Bayou Bend, off Kirby Drive, in lh 
River Oaks section. The former hom 
of Miss Ima Hogg, one of the great ladies 
of the Southwest, has 18 rooms with set
tings of antique American furniture. For 
reservations—and you must have them— 
write I d : Curator. 1 Wescoit St.. Houston 
77007, or call JA 9-8773. 

Indian Vil lage, on US 190. 74 mile 
northeast of Houston. The only Indian 
reservation in Texas and the home o 
the Alabama and Coushatla tribes. Mu 
seum, crafts and many other attractions. 

FUN BY NIGHT 

Big night clubs are not Houston's style 
because of competition from the many 
private drinking clubs. But many small 
clubs and restaurants have entertainment 
ranging from music only to small shows. 
Here are a few suggestions for evening 
entertainment: 

Alley Theater, one of the newest, most 
advanced buildings in the theater world. 
Playing through February 9 is "St. Joan." 
If you can get tickets, don't miss it. 

The Cork Club, atop the Central Na
tional Bank Building at 2100 Travis. Fea
tures the Latin Fire Follies, imported 
from Las Vegas. Costumes are gorgeous 
but much .smaller than the 17 gorgeous 
girls who wear them. Orchestra for danc
ing. Reservations essential. CA 7-2263. 

Jones Hal l . A chance to hear grand 
opera's "Barber of Seville" if you get to 
Houston by January 12. A big local 
event, and tickets will be scarce. 

Houston Music Theater, just a short 
drive out the Southwest Freeway. Two 
smash shows: Rowan and Martin Jan
uary 10 and 11, Jimmy Durante January 
12 through 18. 

Holiday Dinner Theater, 2525 Mur-
worlh near the Dome. A buffet dinner 
starting at 7 p.m. with a live Broadway 
production starting at 8:30. You've got 
to eat somewhere, and a good play makes 
a great dessert. Reservations only, so call 
ahead. 666-4146. 

Old Market Square. A whole collec
tion of shops, saloons and restaurants. 

many with music and entertainment. Like 
a throwback to the world of fun long 
gone from most towns. Whether your bag 
is beer and banjos, food and floor shows 
or hard rock, spend at least one evening 
here. 

International Club in the Shamrock-
Hilton. Music and good entertainment. 

Center Club in the Hotel America. A 
variety of musical entertainment. 

Club Casti l lo , 9th floor of the Houston 
House apartments. 1617 Fannin. Orches
tra for cocktail or dinner dancing. 

Parthenon, 611 Fannin. Greek music 
and dancing, plus a singer of Athenian 
love songs. 

Dimaggio's Paisano Club, 3785 
Richmond Ave. Night club entertainment 
with popular singers. 

Hofbraugarten, Gulf Freeway at Farm 
Rd. 517. A German band, those athletic 
dances and all the sing-along your tonsils 
will take. 

Many other restaurants and clubs have 
dancing, music and entertainment every 
evening. Since you will be calling for din
ner reservations anyway, just ask what's 
on the entertainment menu. 

WHERE TO EAT 

NAHB cieiegates who always looked for
ward to Chicago meals will suffer no 
comedown in Houston. The steaks wi 
be as big, the salads as fresh, and t l 
sea food more plentiful and much mor 
reasonable. Most restaurants have private 
clubs (in order lo serve whiskey artd 
mixed drinks), and will gladly make you 
a member. Leading credit cards are gen
erally accepted, parking is no probler 
and .service is invariably cheerful, 
word to the wise: Always phone for res 
ervations. 

We think you will enjoy any 
restaurants on the following list. Anc 
we hope you will take this opportunit 
to try food that you might not be abl 

try ai home. As we .say around the 
hoii (ippelit! 

Athens Bar & Gri l l , 8037 Clintor 
Drive. . \n authentic waterfront cafe jus 
a few blocks from the Ship Channel turn
ing basin; alive with songs and dances 
whenever Greek ships are in port. Try 
stuffed vine leaves, shish kabob or fox 
different kinds of shrimp, and finish ui 
with the honey-and-nut-filled pastr 
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called Baklava. You can't spend more 
than $3 for any item on the menu—even 
steak—and real Greek wines are only $4 
a bottle. Open every night; plenty of park
ing; casual dress. No club, so bring your 
own hard stuff. For reservations, call the 
boss. Saterios (Steve) Vionis at OR 
5-1644. 

B i l l Bennett's, atop the St, ia 
fcssionai Building, 2000 Crawford. One 
of Houston's great penthouse views, with 
live dinner music for a background. A 
catileman's list of steak dinners, plus a 
select menu of the best fish from the 
nearby Gulf. A 12-oz, chunk of beef 
will run $6.25, and the wine li.st is long 
and select. Open every night, hut dinner 
stops at 10:30 on week nights. 9:30 on 
Sunday and 1 a,m. on Saturday. Coat and 
lie, please. Call Bill Bennett himself at 
C A 3-2526. 

The Black Angus, 2925 Weslayan, 
ne:ir Alabama. Fourteen varieties of one 
item: steak. They range from a ladies' 
model at $3.75 to a Texas-size ( lV2-lb. ) 
version for Gargantua at $9.95. Dinner 
is served until 11 every evening, and coats 
are requested for gentlemen. Club Angus 
adjoins. Owner Frank Vargo will take 
reservations at NA 1-0133. 

Brennan's, 3300 Smith St., just sout 
downtown. Houston's branch of the 
mous New Orleans Brennan'.s—chi 
surroundings, alert service, familiar foods 
prepared in wonderful new ways and 
some of the real classics from the Gulf 
Coast-New Orleans repertoire. Don't pass 
up the baked oysters—try a couple of 
every siyle. Dinner until midnight—table 
d'hote from about $5; a la carte, accord
ing to your appetite and pocketbook. Also 
the traditional Brennan breakfast start
ing every day at 9 a.m. Family-managed 
by Jim Brennan. For re.servations, call 
J A 2-9711. 

Cast i l ie , 1617 Fannin, on the nir 
Hoor of the Houston House apartments. 
Spanish decor and a mixture of French 
and Spanish dishes, including paellâ — 
the greatest thing out of Spain since the 
Nina, Pinta and Santa Maria. Open every 
evening except Sunday; cocktail-hour 
dancing: free parking. Coat and tic. please 
Host is Leo Kalantzakis. C".-\ 4-1755 or 
CA 4-1756. 

Cel lar Door, at four locations includ
ing one at Lamar and Louisiana Sts. and 
one near the Astrodome at 6732 Stella 
l ink Rd. Smoked meat in the western 
tradition—pork, beef and chicken—but a 
lot tenderer than the old Longhorns or 
razorbacks ever were. If you try hard. 

you can spend up to $5.75. Be .sure to 
get a look at the smoking ovens. Down
town phone: 223-1 113. Stella Link phone 
MO 5-6047. 

Fel ix Mexican Restaurants, at seve 
locations, so check the Yellow Pages for 
the closest. Down-to-earth Mexican food, 
and the best policy is to try a little of 
everything. You can always reorder if 
something hits you especially well. Hov 
hot you want the sauces is up to you; be 
brave. Four imported beers, including the 
great Carta Blanca from Mexico, will put 
out any fire. Mrs. Fehx Tijerina will take 
reservations for a private dining room at 

9-3949. 

lido's, 9200 S. Main, just a lor 
ward pass from the Dome. Wood panel
ing, red carpets and high ceilings con
tribute to the atmosphere of this famih-
managed restaurant. The menu, a balance 
between meat and fish, includes an entire 
crabmeat dinner. All dinners are well un
der $6. and casual dress is O.K. Ask for 
Rich or Fritz Gaido at MO 8-4444. 
Clo.sed Mondays. 

Hofbraugarten, Gulf Freeway 
Rd. 517. German as Schnitzclbank, 
typical large servings and. of course, beer, 
If you think you can do it. and want to 
spend $5.50, take on the Bauemschmauss 
—seven kinds of wurst and meat, plus 
sauerkraut and dumplings. Lots of less 
overwhelming meals well under $4. Open 
daily except Monday until 11 p.m. Own
ers Johann and Maria Popich encourage 
casual dress. HU 8-4262. 

Kei ley's , 910 Texas St. (opposite the 
Rice Hotel) and 3512 S. Main. Two old-
fashioned oyster bars specializing in big 
Gulf oysters, which are quite different 
from the Chesapeake Bay and Long Is
land varieties. You can get beef, too, but 
oysters, at $1.75 a dozen raw and S2.50 
cooked almost any way you want, are 
the best buy. Open until midnight. Call 
George P. Kelley at JA 8-4678. 

Sonny Look's S ir -Lo in House and 
S ir -Lo in Inn, 6112 VVestheimer and 
9810 S. Main. A touch of Merrie Olde 
Englandc in decor, but the beef and sea 
food are 20th century. For dainty eaters, 
an 8-oz. steak will suffice, but there are 
12- and l6-(>/. servings if your stomach is 
as big as your eyes. The biggest will co.st 
you $7.95, and everything else scales 
down from there. Also a reasonable chil
dren's menu. SU 2-1520 or MO 6-4181. 

Maxim's, 802 Lamar at Milam. F 
more than a decade, one of the city's 
finest French cuisines with an ex 

wine cellar. So, for once, pass up stea 
rnasi beef in favor of a trip to La Belle 
Fiance via the menu. Dinners, all table 
d'hote, start at $5.50. If you can explain 
it to the IRS. you can have a helping of 
kluga caviar or pate de fois gras for 
about the price of a dinner. Camille 
Hermann and his son, Ronnie, will do 
their best to impress you and your taste 
buds. Open until 11 p.m.; closed Sunday. 
'A 7-9.595. 

The Red Lion, 7315 Main, a bloc 
so from the Shamrock-Hilton. So darned 
t-,nglish. yoiril think ii the Empire's last 
U.S. outpost. Beef, mixed grill, .steak and 
kidney pie, even finnan haddie for nostal
gic Scotsmen. Also domestic and imported 
beers and ales in hefty tankards. Host and 
hostess George and Marjorie Crowder 
hold court throughout the restaurant and 
the Club Churchill (veddy, veddy Brit
ish ). George is never without his double-
handled tankard and the biggest Dalma
tian dog you ever saw. Open every eve
ning and very popular. Call George"or 
Marjorie at MO '̂ -9225. 

San Jacinto Inn, next to the San 
Jacinto battleground, out the Pasadena 
Freeway. This famous country inn, 50 
years in the same family, .slill serves all 
its dinners family style. Sea food and 
chicken by the platterful at one price to 
all: $5 (Si..50 for kids under 12). Opens 
at 6 p.m. Tuesday through Saturday; at 1 
p.m. Sunday; dark on Monday. GR 9-2828, 

Swiss Chalet , 511 S, Post Oak Lane, 
No yodeling, and Houston is too warm 
for skiing, but otherwise, you're in the 
Swiss Alps. Two great cook-it-yourself 
choices—Beef Bourgignon or Fondue 
Neuchatel—plus traditional veal dishes. 
You can nm your bill up over $5—but 
not easily. If you believe calories don't 
count, there is a pastry tray that makes 
"Ju,si coft'ee, please" slick in your throat. 
Owners Herman or Sonja Stocker wel
come you seven evenings until midnight. 
NA l-3.v\V 

Tony's , 2617 Sage Rd,. near 
heimer. Authentic northern Italian and 
French cuisine—a world away 
spaghetti and ravioli. Everything is 
carle, so choose something you've nev 
had before. Coat and tie requested. Open 
evenings except Sunday. Tony Vallone is 
the Signore Importante. NA 2-6778. 

Vargo's, 2401 Fondren. just off West-
heimcr. Dining room overlooks a water
fall and pond. Dinners, served family 
style, are priced at $3.50, $4.50 and 
$5.50. Closed Sundays. Phone Al Vargo 
at SU 2-3888. 
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Nobody loves 
a nit-picker— 
but here are 
23 nits worth piclting 

nit-picker is builder/devel
oper Harvey (Bud) Meyerhoff of Baltimore. The nits are a 
sampling of the small time- and money-wasters Meyerhoff hunts 
for on a daily basis. Taken individually, they may seem hardly 
worth thinking about. But taken collectively, they add $100 
or more to profits on every house. 

That's the purpose of the nit-picking: not to revolutionize 
the building process, but to plug up countless profit drains. 
And the bigger the builder, the bigger the drains. 

Meyerhoff, whose company has built 10,000 houses since 
1952, 6,000 apartments since 1963 and shopping centers in 

major cities all over the 
country, became a serious 
nit-picker four years ago 
when he hired a professional 
—industrial engineer George 
Albright (left)—to do the 
job ful l time. There's no mys
tery to Albright's approach. 
It breaks down to five steps 
that any builder could apply 
to his own operation: 

/. Question the present 
way of doing a job. Is it done 

as economically as possible in terms of time and cost? 
2. Consider the alternatives. Think through each one—all 

the advantages and disadvantages—and discard those that are 
obviously impractical. 

3. Experiment. Try out promising ideas and evaluate the 
results. Do they actually improve performance? 

4. Apply the ideas that prove out. This is the hardest part 
of all because it means persuading workmen to put a new 
method into practice. 

5. Follow up. Give a new procedure six months after adop
tion, then check to make sure it's still being used—and that 
it's still effective. 

Vice President Harry Whitehead, who's in charge of Meyer-
hoff's industrial engineering program, says most of the savings 
come from better use of labor. Specifically: 

Job improvements make workmen more efficient. This 
makes them worth more to the company, permitting Meyerhoff 
to give higher pay rates which attract and hold better workmen. 

Job analysis cuts work-crew size. This results automatically 
when idle time and job duplication are eliminated. 

Masons .save steps wlien block 
is unloaded inside foundation 
walls. Blocks were formerly 
stacked in one location outside 

the basement footings, so ma.sons 
wasted time carrying them around 
the house. Now the supplier is 
instructed to stack them inside. 

Using iron pipe for corner 
hubs speeds work on footings. 
Wooden stakes were used before, 
but they were often broken or ac
cidentally misaligned and pro
vided perfect access for termites. 
Now footings are poured around 
24" lengths of iron pipe, with 
wooden plugs driven into the ex
posed ends to hold nails that pro
vide permanent corner markers 
for ihc carpenter supervisor. 

O Temporary downspout elbows 
keep foundations drier. When 
gutters arc installed, an elbow is 
mounted at each opening, facing 
out from the wall. Water is 
thrown away from the foundation 
until leaders are installed. 

4 Mortar-pan stand cuts brick
layer fatigue. Pans used to be 
placed on the ground or on 8" 
blocks. Now they are set on 24"-
high stands, resulting in less bend
ing and fewer cases of "brick
layer bad back." 

W Bailer-hourd signs lielp supers 
communicate. By writing on the 
boards such information as house 
model and the amount of cut or 
fill required, supers avoid mis
takes that can occur when oral 
instructions are misunderstood by 
workers. 

Corrugated paper stops dam
age to laminated-plastic counter 
tops. One out of five tops had to 
be replaced because of chipping 
by workmen. Single-ply corru

gated paper solved the problem. 
It's ordered in 24"-wide rolls— 
exact counter width—and held in 
place with masking tape. A 250' 
roll costs $7.50. 
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Bracing ends wall buckling, 
cuts down on hairline cracks. 
Half of Meyerhoff's houses used 
to need foundation-wall repairs 

ranging from crack-filling to re
building. Now walls are braced 
from inside with 2x6's supported 
by lolly-column piers. 

Built-on bag opener cuts out 
a work step. Mortar bags used to 
be opened by hand—one motion 
per bag—until a triangular cutter 

was installed on top of the mixer 
screen. Now a workman drags 
the bag across the cutter, opening 
and dumping it in one motion. 

3 Oilcan simplifies drainline in
stallation. Laborers used to cut 
outlets for roof-gutter drain lines 
through street curbs. It took time, 
and the curbs often cracked. Now 
an ordinary one-quart oilcan is set 
in the curb form before the con
crete is poured, approximately op
posite future leader locations. The 
ends of the can are punched out 
later when the drain line is in
stalled and eventually the can rusts 
away completely. 

10 Modified crowbar speeds 
nail pulling. When disassembling 
forms and scaffolding, laborers 
used to pull nails with an ordin
ary carpenter's hammer, which re
quired bending and stretching. 

Meyerhoff's industrial engineer 
made the job easier by designing 
a new tool: a crowbar heated and 
reshaped with an extra bend to 
put the claw at the most favorable 
angle to the work. 

Selling drain pipes when 
walks are poured saves digging. 
Laborers formerly had to tunnel 
under sidewalks to lay drain pipe 
for roof gutters. Now they bury 

lengths of plastic pipe as walks 
are poured, aligning them with 
down.spout locations. Pipe ends 
are stuffed with paper to keep out 
din until drain pipes are laid. 

13 Slundard supply lists con 
.serve supervisors' lime. Supers 
used to spend up to two hours 
ordering supplies and materials 
for a new house, until the indus 
trial engineer drew up a standard 
list for each house model. Now 
all suppliers know exactly which 
items to deliver for each house 
model and ordering is done by 
model number. 

B L D G 3 

1 1 House numbers end de
livery foul-ups. Formerly, delivery 
men asked anybody who hap
pened to be around where ma
terials should be dropped off. 
They didn't always get the right 
answer. Conspicuous house num
bers help insure correct deliveries, 
avoiding costly installation errors, 
e.g., bathroom fixtures that must 
be removed and replaced because 
they don't match the walls, mis
matched roof shingles, etc. 

14 Diiuhle-headed nails cut 
lumber waste. When batter-
boards, scaffolding and other 
formwork were set up with ordin
ary nails, disassembly was diffi
cult ;md resulted in much of the 
wood being too badly split to use 
again. The introduclion ot" double-
headed nails not only reduced 
lumber damage, but speeded up 
disassembly work as well. 

Jointless gutters prevent 
future leaks. Caulked joints, 
which eventually failed because 
of expansion and contraction, 
were a cause of recurrent call

backs for Meyerhoff. Now gut
ters are ordered cut to exact 
house length—up to 40'—from 
coil stock. Cost is no more than 
for stock lengths. 

DECEMBER 1968 
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NITS W O R T H P I C K I N G continued 

t • 

r 

16 Here's a time-saving brick
laying technique—when the ma
sons decide to adopt it. Meyer
hoff paid $2,500 for a study of 
bricklaying procedures that sug
gested some streamlining: 

Lay a flat bed of mortar eight 
to ten bricks long. Set unbuttered 
brick in place by pushing firmly 
down and against head joint, 
trowelling off squeezed-out mor

tar {above, left). Use excess mor
tar to butter the end of the brick 
just laid (right) and lay succeed
ing bricks in the same way until 
the mortar bed is covered. 

The new system might step up 
production 10%, but there's no 
proof: The bricklayer foreman 
demonstrated the technique, but 
so far it hasn't won wholehearted 
acceptance among his crew. 

18 Hardware trailer cuts 
workers' fetch-and-carry time. 
The trailer is loaded with small 
items like hinges, drawer pulls 
and lock sets, and is parked near 
sites where those items will be 
needed. Hardware used to be 
stored in a field office, to which 
workmen had to make repeated 
trips for each job. 

19 Stacking leftover bricks 
and blocks saves $3 per house. 
Unused brick and cinder block 
used to be a total loss—either 
buried in the backfill or plowed 
under during grading. Now a 
laborer collects leftovers and 
stacks them out front at the curb 
where a cleanup crew picks them 
up for salvaging. 

Bottled-gas heaters reduce 
cleanup time. Old-fashioned kero
sene-fueled salamanders deposited 
smoke film on walls which dis
colored paint. The problem was 
eliminated by switching to botlled-
gas stoves {above). 

Cutter with templates re
duces brick waste. Masons used 
to shape bricks with a hammer— 
ruining up to 50% of them. Us
ing a cutting tool helped, but the 
problem was not completely 
solved until templates were de
signed so that bricks could be cut 
precisely to each standard size 
needed. Since their introduction, 
brick spoilage has been reduced 
to a low 5%. 

Truck-mounted hoist takes 
less time to relocate. It took three 
men at least six hours to rig and 
brace this brick-and-mortar hoist 

before it was mounted on a truck 
body. Now two men can do the 
rigging and bracing job in less 
than half an hour. 

Water channel in block 
wall keeps basements dry. Damp 
walls and floors—a frequent cause 
of Meyerhoff callbacks—were 
often traced to water trapped in
side block walls. The solution: 

1. Cover first course of block 
with expanded metal mesh to keep 

out mortar drippings. 
2. Notch footings every 10', 

using a short length of 2x4 
(above). 

3. Knock a bottom corner off 
every fourth or fifth block. Water 
will drain to outer footing sur
face instead of inside. 
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Roof-sheathing plan shrinks 

plywood waste. The industrial en
gineer worked out a cutting plan 
for each house model to keep un-

usable remnants to a bare mini
mum. In the plan above, a 1,312-
sq.-ft. roof produces only 40 sq. 
ft. of leftover plywood. 
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ThB hMK prof essioMly 

PROOFED 
V B I G S T A T E 

EXTERMINATING COMPANY ^ 
HOUSTON. TEXAS Ujl 

EQIDCWSI 

Big selling Idea. At small cost. Using scientific methods and advanced 
Gold Crest Chemicals, your professional Pest Control Specialist creates 
a chemical "barrier" around the home that stops termites cold. 

Not just a nicety. A necessity...that sells! 

Termites are active everjrwhere. In every state except Alaska. 
They're a growing menace. Make sure you include Gold Crest 
Chemical Protection against termites in your building plans. 
Gold Crest Chemical Protection isn't just a "nice" feattire. 
Today, it's essential. Essential to protecting the home-buyer's in
vestment. Essential to protecting your reputation as a quality 
builder. 
Only sure control. Chemical treatment during construction is 
the only known sure way—and the economical way—to control 
subterranean termites. This is why termite-wise home-buyers are, 
more and more, insisting on Gold Crest Protection. 
Nationally advertised. In leading home magazines. In major 
Sunday newspapers across the country. In every state, buyers will 
be looking for your Gold Crest site sign out front. 

Get the facts. Consult your professional Pest Control Specialist 
who displays the Gold Crest symbol. He'll offer you a complete 
merchandising package. For samples. Gold Crest facts, send coupon. 

"America, you've got termites!" 
Destructive termites are a major threat 
in every state of continental U.S. In
cluding your area! Be sure your homes 
—and your reputation—are protected 
with scientific Gold Crest Chemicals. 
Check 2 c/Ve in Sweet's Light Con
struction Catalog for more facts. 

Sales ideas, free. Send Gold Crest bro
chure, and sample of sales aids—pre-
treat signs, job stickers, ad mat, etc. In
clude list of Gold Crest specialists. 

GOLD CREST 

NAME. 

F I R M . 

ADDRESS-

CITY .STATE. 

L . 

Mail to: ^ V E L S I C O L CHEMICAL CORPORATION 
\ 0 341 E. Ohio St., Chicago, III. 60611 

HH-128 

O V E L S I C O L C H E M I C A L CORPORATION 1968 
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FOR SALE 

Every 2 minutes another family 
buys a new home 
with f lameless electric heat. 

Get your share of this profitable market. 
Add extra sales appeals. Speed construction, too. 

See your electric light and power company. Right now. 
112 
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BETTER 

This Gold Medallion identif ies a home where 
everything's electr ic, including the heat. It gives 
you a great sell ing edge for homes of every 
size, every style, every price bracket. Ask your 
electr ic light and power company about 
the Gold Medall ion Home Program. 

LIVE BETTER ELECTRICALLY 
Edison E lec t r ic Inst i tu te , 750 Th i rd Avenue , N.Y., N.Y. 10017 
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new! exclusive! 
S h o w e r f o l d * 

Complete 
Sliower Insta.lla.tioii 

O 

The Corinthtia-n-a glamorous, practical, 
economical answer to tlie lialf-t>atli problem 

Now all in one package—wall, 
floor, folding shower door and 
trim. Imagine! You save labor, 
time and money as you add a 
glamorous, accessible shower 
in a confined space. Now it's 
easy to make the half-bath a 
full bath. 
New fiberglass wall covering 
panels go up quicker than tile. 
G r i p - t i g h t corner mou ld ing 
snaps in for a water tight seal. 
M a r b l e m o l d ® f l o o r , c o d e 
app roved na t iona l l y , has a 
Hammertone® slip-free surface. 
It is l ightweight, permitting one 
man installation. Designed for 
heavy duty, it is economical, 
too. No lead pan needed. 

Patented S h o w e r f o l d door 
folds like an accordion to either 
wall, giving complete access 
to the shower. Shuts tight wi th 
m a g n e t i c c a t c h . F l e x i b l e 
DuPont Alathon® door panels 
wil l not mildew, can't crack or 
shatter . . . have lifetime re
p lacement guarantee. As a 
bonus, the door, floor and wall 
covering are available in a va
riety of colors to mix or match. 

H O W E R F O L D D I V I S I O N 

K I N K E A D 
I N D U S T R I E S 

I N C O R P O R A T E D 

'MO N. Pulaski Road, Chicaeo. Illinois 60646 
12601 Western Ave.. Garden Grove. Calll. 92641 

See tlxe Corintliiia.nL 
at your nearest 

distributor listed below! 

C E N T R A L 

I N D I A N A 
Fort Wayne 
The Lamont House, 2230 U.S. 30 Bypass West 
Indianapol is 
Capitol Building Supply, 4330 Hull St . 
South Bend 

J . W. Werntz & Son, Inc., 800 Lincoln Way West 

K E N T U C K Y 

Lou isv i l l e 

Builders Wholesale Supply. 4401 Louisville Ave. 

M I C H I G A N 

Detroit 
Avon Mirror & Disl. Corp.. 13929 Haipei Ave. 
Jackson 

The Kitchen Shop, Inc., 204 South Jackson 

M I S S O U R I 

St . Lou is 

Aherns & McCarron, Inc.. 4500 Fyler Ave. 

O H I O 

Akron 
Akron Shower Door Co.. 695 E. Glenwood Ave. 
Dayton 
Direct Plumbing Supply Co., 301 East Second St. 
Toledo 

Toledo Pipe & Supply, 201 Sylvania Ave. 

E A S T 
M A R Y L A N D 

P i k e s v l l l e 

Herbert Greenbauin & Assoc., 2 Babette Court 

M A S S A C H U S E T T S 

West Springfield 

Security Windows, Inc., 140 Norman St. 

N E W H A M P S H I R E 

Manchester 
Seal Rile Aluminum Products of N.H., Inc., 

500 Willow St. 
N E W Y O R K 

Kingston 
Federal Venetian Blind Corp. & Aluminum Products, 

37 O'Neil St. 
New York City 
Ulin Associates, 183 Duane St. 

P E N N S Y L V A N I A 
Phi ladelphia 
Quaker City Aluminum Prod., Inc., 1909 E. Hagerl S I . 
Harr lsburg 
R p m I Building Products, St. Johns & Industrial 

Park Roads 'Also Allentown and Wilkes-Barrei 

R H O D E I S L A N D 
Pawtucket 

Ford Products Company, 295 Beverage Hill Ave. 

S O U T H 
F L O R I D A 

HIaleah 

Cynamon Brothers & Sons. Inc., 1051 E. 49th SI. 

G E O R G I A 

At lanta 
Apex Supply Co., 812 Lambert Drive N.E. 
A thens 
Armstrong and Dobbs, 315 Oconee SI . 
Valdosta 

Georgia Plate Glass Co., 215 W Savannah Ave. 

L O U I S I A N A 

Monroe 
Lumbermens Supply Co., 1000 Louisville Ave. 
New Or leans Metalr ie i 
R. J . Marchand & Co., 3515 Division St. 

M I S S I S S I P P I 
Vicksburg 

Vicksburg Paint & Glass Co., 1514 Cherry St. 

T E N N E S S E E 

Nashvi l le 
Fred E Mebius Co., 1138 Second Avenue North 
Union City 
K.T. Distributors, Box 729 
Alexandr ia 
All-State Ceramic Tile, 2820 Louis SI . 
Knoxvi l le 
Cole Manufacturing Co., Box 3324 
Chattanooga 
Cole Manufacturing Co., 625 E. Main St. 

T E X A S 
Corpus Chr is t i 
Associated Distributors, Inc., 5821 Ayers St. 
Denlson 
Lighting Supply, 605 West Main SI . 
Lubbock 
Fields and Company, 1611 4th SI . 
Fort Worth 
Leonards, 213 Taylor S ' . 
Poly Builders' Service Co., 5711 Meadowbrook Drive 
El Paso 
El Paso Plata Glass & Material Co.. Inc.. 

909 Texas Ave. 
Houston 
Albritton Engineering, 6877 Wynnwood St. 
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GLASWELD DOESNt GIVE A DAMN 
WHAT THE WEATHER'S LIKE AT QUOGUE. 

ARCHITECT: J A M E S A. EVANS, A 
G L A S W E L D I N S T A L L E D A P R I L 1 9 6 0 . P H O T O T A K E N J U N E 1 9 6 8 . 

In a village on Long Island, New York, with the un
likely name of Quogue — there's a group of circular cooperative 
apartments called Round Dune. They've been built on a sandy 
spit of land bounded by the Atlantic on one side and Shinnecock 
Bay on the other. 

In this exposed location the buildings would take far 
more than the usual beating from the weather and the elements. 
Brilliant sunshine on perfect summer days. Sandstorms, sea 
spray, strong winds, downpours at other times. 

Problem: what to use on the buildings' exterior that 
would stand up longest — or require the least maintenance — 
under these rigorous conditions. Solution? See next page. 

U . S . P l y w o o d 
A D*vi»M>n of U.S Ply wood-Cfianipion fapotitnc 
7n Third Avenue New Vofk. N Y 1001/ 



S O L U T I O N : 

U ^ . P L Y W O O i y S G L A S W E L D . 

Vz" GLASWELD 

Solution: U.S. Plywood's Glasweld'^. 
Because this asbestos reinforced panel 
with an all-mineral coating withstands 
the most severe climatic onslaughts and 
keeps its new look for many years. 

On the exterior of building after 
building, Glasweld has proved its dura
bility. It goes up easy, appears optically 
flat when properly installed, doesn't 
"pillow" or "orange peel" and it's virtu
ally impervious to stains. 

The ease of installation makes it 
economical to use...The product is 
within the vocabulary of both the car
penter and glazing trades. Glasweld's 
proven performance eliminates prob
lems for the contractor. 

Glasweld comes in 24 colors. 
Unique decorating effects can be 
created for both new construction and 
modernization. And Glasweld retains 
its colors for at least 10 years. 

W I N D O W 
UNIT 

VERTICAL SECTION 
THROUGH EXTERIOR WALL 

Va" GLASWELD 

1/2" GYPSUM BOARD 

PLAN SECTION THROUGH EXTERIOR WALL 

There's more information about this versatile, 
economical and trouble-free paneling in our brochure 
on Glasweld. For your copy, call the Builders Service 
Representative at your nearest U. S. Plywood office or write 
U. S. Plywood, Glasweld Dept., 777 Third Avenue, 
New York, N . Y . 10017. 

U.S. Plywood 
A Division of U S Plywood-Champion Papers Inc 
777 Third Avenue New York N V 10017 



. the long span, 

high strength 

floor and roof 

structural system 

which will save 

you up to 

$150 per unit! 
WE QUOTE 
APARTMENT 
BUILDERS: 
DETROIT: 138 units" 

had a deadline I never would 
have made without TRUS JOIST, 
saved one month per building on 
three 46 unit buildings and elimi
nated a maze of interior footings." 

PENN: 72 units* 

"The smoothest thing I ever worked 
with. They saved me 50% on my 
labor and about 15% on both 
plumbing and electr ical." 

ILLINOIS: 16 units* 

"We got excellent sound deaden
ing and had the building closed in 
IV2 weeks ahead of schedule. Four 
men set the floor system for four 
units in IV2 hours. Both the elec
trician and the plumber offered 
deducts after the first building was 
completed." 

INDIANA: 136 units* 

"The electrician saved three hours 
per unit and we saved $40.00 on 
each 640 square foot unit. We got 
the best dry wall ceilings I ever 
saw and framed five units a day. 
The best I had ever done with con
ventional framing was four units." 

• Contractor names available on request 

FLOOR SYSTEM COST COMPARISON 
TRUS JOIST vs. 2 X 10 

rype 
2 X 10 
Trus Joist 

Material Labor 
.34 .17 
.53 .04 

Total 
.51 
.60 

INITIAL TJ cost is 9« more than 2 x 1 0 construc
tion. 

Write Today for 
a F R E E BOOKLET 

V J - ' * - and Cost Comparison 
, Worksheet. 

TANGIBLE TRUS JOIST SAVINGS 
PER 750 SQ. FT APARTMENT 

^. Carpenlry—1/3 lass nellInQ lor 
sub-floor and colling 

Per Apt. 
$15 

Per 
Sq. Ft. 

.02 

2. Basement Is clear-span—eliminates 
columns, beams and footings $46 .06 

3. Eliminates dropped ceilings for utilities $30 .04 

4. Electr ical—less drilling and 
less time pulling wire $25 .03 

5. Pumbing—less labor drilling and 
cutting tor pipe and vents $15 .02 

5. Heating—simplifies Installation of 
ducts and thermostat wires $15 .02 

7. Occupancy—building under cover sooner 
and all trades finished sooner; result. 2 
weeks extra rent 1st year $75 .10 

TANGIBLE TJ SAVINGS $220 .29 

Less added Initial TJ costs $ 70 .09 

NET SAVINGS 
WITH TRUS JOIST *150 .20 

I RUS JOIST not only pro
vides over-all dollar savings but also makes 
possible a building of far superior quality. 

TJ is one of the highest engineered 
structural products on the market today and 
has been utilized in more than 7,000 apart
ments, schools and commercial buildings 
throughout the United States and Canada. 

In apartment buildings it provides a 
superior sound resistance, and its long spans 
create wide expanses of usable space with
out bearing walls or columns. A TJ floor 
system, compared with 2 x 10's, is far more 
rigid with low deflection characteristics. It 
also reduces shrinkage and eliminates such 
problems as cracked plaster and binding 
doors. 

The open webs provide big labor sav
ing in the installation of plumbing and elec
trical wiring, as well as simplifying heating 
and air conditioning work. 

The use of TRUS JOIST eliminates 
costly dropped ceilings and at least one-
third of the nailing of sub floor, ceiling mater
ials and insulation. Joist placing labor is 
reduced from 50 to 80%. 

One of the biggest savings is in time. 
A TRUS JOIST system makes it possible to 
advance completion dates from two to four 
weeks. Not only does this mean earlier in
come but also a reduction in the cost of 
interim financing, insurance, superintendent 
and utilities. 

Every TJ system is engineered and 
custom manufactured for your building with 
delivery as soon as three weeks after ap
proval of shop drawings. 

Would you like more information . . . 
a design manual for your architect . . . a free 
cost estimate? They're yours for the asking. 

2255 Kerper Blvd. Dubuque. Iowa 52001 

M A N U F A C T U R I N G P L A N T S 

D u b u q u e . \owa • B o i s e I d a h o • Port lantd, O r e g o n 

S a n t a R o s a , C a l i f . • P h o e n i x . A r i z . • C a l a a r y , C a n a d a 



H o w t o w i n f r i e n d s 
a n d i n s u l a t e p e o p l e . 

Install windows of PPG T W I N D O W " insulating 
glass. It keeps your home buyers warmer in 
winter. It reduces downdrafls, cuts heating 
bills, fogging and frosting. It also 
eliminates the need for storm windows— 
nobody has to put them up or lake them 
down or wash them or anything else. Which 
is why home owners like PPG TWINDOW so 
much. And say nice things about the builder 

who installs it. Talk to the man who supplies 
your wood windows. PPG INDUSTRIES, 
One Gateway Center. Pittsburgh. Pa. 15222. 

S E E OUR 
EXHIBIT AT 
PPG 
BOOTH 
2236-2238 

S B ^ ^ ' A N N U A L 
D, C O N V E N T I O N A N D 

j : X P O S I T I O N 
H O U S T O N 

T E X A S 
JAN 1 3 - 1 7 

Jiiil 
INDUSTRIES 
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mmm 

Our Grand Manner carpet. 
For people who still live that way. 

CwrtoniWil nwRttioinvtiUrunhcdatliiTUi 

Once upon a time, 
the grand manner 
meant private pull-

man cars and vast mansions. 
Now it just means a little some

thing extra, that famous "extra 
touch." 

Like candles on the dinner table. 
Or this carpet on the floor. 
The grand thing about our Grand 

Manner carpet is its nubby texture. 
Puffs of rich pile almost float 
beneath your feet. 

What's more, we made it from 
Kodel polyester, so the puffs will 
stay puffy. And so they'll be easy to 
clean. 

Grand Manner comes in 18 solid 
colors, enough for every woman 
who expects a little extra. 

We think Grand Manner can 
support her in the manner to which 
she's been accustomed. 

[1 W A L T E R C A R P E T M I L L S 
A Component of Ludlow Corporation 

P.O. Box 1252, City of Industry, California 91747 

T h e r i g h t c a r p e t s f o r t h e r i g h t p e o p l e . " 
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Mo 
m e s up 
a gem: 

At the NAHB Show, Booth 3407. 
Moen, E lyr la , Oh io 44035, a d iv is ion of Standard S c r e w C o , 216/323-5481 

2 J | O E N t h e f a u c e t t h a t 

^ ^ ^ ^ t u r n s p e o p l e o n . 
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TECHNOLOGY 

Photos: courtesy. T h e Paci f ic Lumber C o . 

1. P R E D R I L L E D B O T T O M P L A T E is fastened t o p red r i l l cd .studs w i i i i lag screws. W o r k m a n sets screw 2. P L Y W O O D P A N E L is inserted between rab-
w i t h a hammer , t ightens it up w i t h a socket w rench . Plate sections arc l i n ked by sh ip lap jo in ts . beted studs and seated in rabbeted b o t t o m p la te . 

3 . T O P P L A T E , p rcd r i l i ed and rabbeted, is at
tached a f te r p l y w o o d and w i n d o w f r a m i n g are set. 

4. S I D E - W A L L S E C T I O N . 36' l ong , is t i l ted up
r igh t m inus doors , w indows and corner panels. 

s. C O R N E R P O S T S are bo l ted at t op and toe
nai led at b o t t o m af te r co rner panels are set i n . 

How a lumberyard/prefabber builds housing for the poor 
In this case the poor are American Indians 
who live in car and truck bodies on South 
Dakota reservations. 

To help them build low-cost houses for 
them.selves. Dailey Redwood Yard of North 
Sioux City designed a nail-less wall system 
(above) that has three attributes: 

1. Unskilled workmen can master it 
without much training. 

2. Maintenance is easy because all the 
components are redwood. 

3. Cost is just over $10 a sq. ft., e.g., 
Dailey sells a 748-sq.-ft. model (below) 

for $8,190 including foundation. 
And to get the housing up in a hurry. 

President Park Dailey adapted the wall to 
an off-site a.ssembly system that produces 
completely finished hou.ses in one 20'x36' 
piece under factory conditions. His latest 
order, 400 houses for scattered locations 
in the Rosebud reservation, was put in 
place in a dozen five-day work weeks. 

Dailey made whole-house prefabrication 
feasible by designing a flatbed trailer that 
raises and lowers hydraulically. It lifts 
houses off his railway assembly line (below) 

and lowers them onto foundations 10 to 15 
miles away. 

Dailey also developed a streamlined 
foundation system: three precast-concrete 

beams set on cone-shaped, precast columns 
with huilt-in beam levelers. A tractor-
mounted auger digs the column holes. 

Walls consist of 4x4 studs on 4' centers, 
6x6 comer posts, 3x4 beveled plates and 
% " saw-textured plywood. Studs and plates 
—fastened with lag screws instead of nails 
—are rabbeted, so plywood panels are 
simply inserted in the grooves, which are 
caulked. Exterior surfaces are stained and 
left exposed; interiors are insulated with 
2'x8' styrofoam batts and covered with pre-
finished hardboard. 

Says Dailey: "Our buyers have only one 
complaint. They think the house is too big." 

I - B E A M C H A S S I S on re locatable rai ls t ranspor ts house t h r o u g h assembly-
y a r d stat ions f o r comple te f in ish ing. House is then t rans fe r red to t ra i ler . 

H Y D R A U L I C T R A I L E R w i t h rear steer ing l i l t s house olT assembly- l ine chassis 
(.left) a n d lowers it on to precast f o u n d a t i o n at the b u i l d i n g site. 

DECEMBER 1968 
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TECHNOLOaV 
starts on p. 121 

Premium-priced steel joists break into West Coast tract housing 

.1 

S T E E L F L O O R S Y S T E M used in Perma-B i l t 
houses is be ing market- tested by Ka i se r Steel. 

Steel floor systems, in a variety of forms, 
have already been tried by homebuilders in 
the East and Midwest. Now a California 
builder—Perma-Bilt Enterprises—is trying 
one in 440 homes in San Jose, giving west
ern builders their first real opportunity to 
see steel floors in use. 

Perma-Bilt had been using wood floor 
joists supported by 4x4 posts on concrete 
pads and piers. It has switched to 14-gauge 
hollow steel beams—2"x7" and in lengths 
of up to 36'—which are leveled by screw 
jacks set on pads. 

Perma-Bilt pays more for steel but gets 
an impressive cut in work time. For ex
ample, two men can lay and level the steel 
floor joists for a 1.786-sq.-ft. house m a 
half-hour, compared with five to eight 
hours for wood joists. Another saving: The 
steel joists require two-thirds fewer piers 
than wood—in fact, one of Perma-Bilt's 
split-level designs now needs only four piers 
instead of 22. Subflooring is fastened to 
the steel with case-hardened nails; plumb
ing and heating lines are attached by screw 
supports and hangers. 

V I N Y L - S H E A T H E D D O O R S AND W I N D O W S , used t h r o u g h o u t th is $2 m i l 

l i on hous ing- fo r - the-e lder ly p ro jec t , were supp l ied p rehung by Ande rsen C o r p . 

Premium-priced vinyl sash breaks into low-income federal housing 
No-maintenance windows and doors may 
still seem expensive to private apartment 
builders. But they are beginning to look like 
a bargain to HUD officials putting money 
into publicly subsidized apartments. 

H U D men in Hagerstown, Md., set a 
precedent by okaying vinyl-clad wood 
windows and sliding doors for 150 units 

of rental housing for the elderly {above). 
Their reasoning: The sash and frames will 
never need painting, and cleaning them 
should be no more difficult than cleaning 
the glass. So the increase in materials cost 
looks small compared with the long-term 
saving in maintenance labor, which will al
ways be borne by tax dollars. 

Three kinds of no-maintenance units 
were considered for the Hagerstown job. 
The other two, comparably priced, were 
plastic-coated steel and coated aluminum. 
Vinyl-clad wood won out because it 
promised a higher R value (thermal resist
ance) and because the architect had already 
had .success with it in his own home. 
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Coronado Door, 
a classic design from the St. Regis Mediterranean Series 

A Mediterranean Door by St. Regis 
is mucii more tlian a nice front. 
"Medi ter ranean" is the newest design series from St. Regis . . . leading the 
trend to greater elegance. But the beauty of St. Regis panel doors goes 
deeper than surface detai l . Those deeply carved panels have the look and 
feel of the original Basque carvings which inspired them. The solid wood 
is the finest available, and is put together by craftsmen whose reputation 
for top quality is backed by long experience. St. Regis quality control starts 
in our own forests of Douglas Fir and West Coast Hemlock and continues 
through every step of manufacturing and shipment. For our new catalog, 
including the Mediterranean Series, write the Forest Products Division, St. 
Regis Paper Company, 1019 Pacific Avenue, Tacoma, Washington 98401. 

DECEMBER 1968 Circle 112 on Reader Service card 
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NEIV PRODUCTS 
For more information circle indicaieil 
number on Reader Service card p. 117 

Lighting 

Crysta l chandelier for foyers, dining rooms and bedrooms has an 
ornate cast-bronze spindle and five arms. Ii is 19" in diameter. 13" high 
high and can be hung as much as 33" from the ceiling. Thomas Indus
tries. Louisville. Circle 200 on Reader Service card 

Post-top luminaire for residential streets, parks, plazas and cam
puses incorporates a weather-resistant plastic light refractor and a can
opy in four different styles. Seven baked-enamel finishes. Westinghou.se. 
Cleveland, Ohio. Circle 201 on Reader Service card 

Three- l ight wall lantern— 
9'/2" wide and 27V2" long—ex
tends 6". Lantern combines 
weathered brass with clear-seeded 
,:'hiss and a pewter-finished reflec
tor. Suitable for both indoor and 
outdoor use. Globe Lighting. 
Hazelton, Pa. 
Circle 202 on Reader Service card 

Post-mounted gas lamp that 
operates on either L-P or natural 
gas combines die-cast aluminum 
and high-strength tempered glass 
panels. TTie lights come in three 
colors: colonial white, avocado 
and black. Coleman, Wichita. 
Kan. 
Circle 203 on Reader Service card 

Scrol led lantern of wrought 
iron is designed for entries and 
living rooms. The lantern sus
pends to 42". is 13" in diameter 
and 15" high. It comes in black, 
avocado, pompeiian red and 
ultramarine blue. Del-Val. Willow 
Grove, Pa. 
Circle 204 on Reader Service card 

Geometric luminaire of shat 
terproof translucent plastic, is a 
cube—15", 20" or 26"—to be 
used singly or in multiples. Spe
cial interior attachment permits 
easy replacement of either mer
cury vapor or incandescent lamps. 
Habitat. New York City. 
Circle 205 on Reader Service card 

High-style chandelier is in a contemporary mood. Five clear cande
labra bulbs—supported by black stems with chrome collars—shine 
through the seeded-glass globes. Progress Lighting. Philadelphia. Circle 
206 on Reader Service card 
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Weyerhaeuser® Primed Exterior Sidings 
can cut two days off your painting schedule. 

it takes about 16 hours for two 
painters to prime an average size 
home. That's assuming there is no 
bad weather to delay it. 

That's precisely why we devel
oped a full line of preprimed 
bevel, lap siding and panel ma
terials. 

And we're so sure that the fac
tory-applied primer won't blister 
or peel that we guarantee it for a 
full five years. 

DECEMBER 1968 

Try to get your local painter to 
do that! 

All Weyerhaeuser preprimed 
products come protectively pack
aged so there's no chance of 
scuffing in transit. Just open up 
the carton and start nailing. No 
culls. No waste. Every piece is 
usable. 

Can we send you more facts? 
Write us, Box B-2809, Tacoma. 
Washington 98401. 

Circle 113 on Reader Service card 

Weyerhaeuser* Primed Exterior Products 
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Franciscan tile - the leading ceramic tile for leading builders. 
Award-winning builders like Masud Mehran of Livermore. California are aware of the 
importance of using the newest products with consumer appeal in the all- important 
entry and dining areas of their homes. The new "Madeira" glazed IIV2" x 1IV2" shape 
in Franciscan Terra Floor is such a product. 

Mehran uses the popular Flashed Walnut color and texture in Madeira to create the 
dramatic floor in one of his models in the "Sunset East" development in 
Livermore. Madeira also is available in the colors of Olive and Antique White. 

Use Franciscan Terra Floor and other INTERFACE glazed ceramic t i le products to 
help create homes your customers will remember — and buy. 

f i r A . n c i s c d . n T E R R A F L O O R D JJTERPACE 
Masud Mehran 

See Franciscan Terra Floor in House & Garden's "House of Ideas" at the NAHB show in Houston 
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Doors and windows 

The HOUSE 
OFBDEAS 

got the best of us! 

Louvered folding door forms a wall up to 10' high and 24' wide 
when extended, stacks compactly when folded. Panels, 8" wide, are 
painted or primed hardboard or hollow-core finished in Formica or wood 
veneer. Aeroshade, Waukesha. Wis. Circle 217 on Reader Service card 

**!. 

and the 
best 
for your 
homes, too, 
is the famous 

Safety plate glass is heat strengthened for three to five times normal 
resistance to impact and meets FHA safety standards. Available in 1/5" 
and VA" thicknesses, it comes in clear or tinted bronze or grey. Libbey-
Owens-Ford, Toledo, Ohio. Circle 218 on Reader Service card 

Sl id ing door panels are 5' 
wide, hang from ceiling on ano-
dized aluminum frames. Panels 
and panel frames and sliders are 
finished in white vinyl. Bottom 
guides are of easy-sliding nylon. 
Roberts Consolidated Industries, 
City of Industry, Calif. 
Circle 219 on Reader Service card 

DECEMBER 1968 

Weathertight casement has 
single or double glazing, also re
movable .storm panel. Window 
opens full 90 degrees on con
cealed hinge track of stainless 
steel. Redwood exterior, pine in
terior. Many sizes available. Seal-
Rile Mfg., Lincoln, Nebr. 
Circle 220 on Reader Service card 

New products continued on p. 128 

H U M I D I F I E R 

A quality home needs the finest humidification 
system available. That's why the builders of House 
& Garden's House of Ideas chose the proven leader 
—the Aprilaire Humidifier. 
Every home you build deserves the protection of 
ideal indoor humidity furnished most efficiently 
by an automatic Aprilaire Humidifier. Here's why: 
To Protect the High Quality You Build Into Your 
Homes—by eliminating the expense of call-backs 
to repair cracks in plaster, unsightly openings 
around molding and trim, uneven floors, distor
tions in walls and door openings . . . all damaging 
effects which can be the result of parched heated 
air in the most luxurious of homes. 
Added Sales Feature—Homebuyers are beginning 
to demand "total comfort" systems in their new 
homes. The well-known, widely-advertised April
aire Humidifier adds an important "plus" feature 
to every new home — adds immeasurable boost to 
your sales program. 
Insure the long-lasting quality of every home you 
build with an Aprilaire Humidifier. There's a 
model for every heating system — every one pro
vides ideal, whole-house protection. 

R E S E A R C H P R O D U C T S C O R P O R A T I O N 
D e p t . 969 , M a d i s o n , W i s c o n s i n 53701 

P l e a s e s e n d m e c o m p l e t e i n f o r m a t i o n o n t h e A p r i l a i r e H u m i d i f i e r 

N a m e -

A d d r e s s -

C i t y S t a t e - Z i p -

Circle 115 on Reader Service card 1 2 7 



C L A S S I C 
G r o t e - q u a h t y c a b i n e t 
w i t h e .xqu is i te /y 
c a r v e d g o l d f r a m e 
i n bos i c o v a i shape 
i o v o i y i n a n y s e t t i n g . 

All the magic 
of mirrors 

without sacrificing that 

needed storage space 

A N T O I N E T T E 
C a b i n e t w i t h s u p e r b l y sculp
tured gold frame reflecting both 
the good taste and the affluence 
of a golden era. 

How can you sell your home or rent your apartment weeks 
earlier? With the opulent touches you can provide with decorator 
bathroom cabinets at less cost than with anything else. And with 
more opulence for fewer dollars from Grote than from any other. 

Not to mention the space-enlarging effect with mirrors that wi l l 
make a compact bathroom look twice as big . . . without sacrificing 
the needed extra storage space provided by the cabinet. 

Grote has bought a whole mirror plant (Hagemann of Shelby-
ville, Ind., famous in mirrors since 1892) to bring you the most in 
mirror sales-magic. Mirror-doors on bathroom cabinets, rolling or 
fixed wall mirrors, decorator mirrors for every room in the house. 

This complete integration of our mirror manufacturing gives us 
something most important to you. the builder: complete quality 
control from selection of glass through silvering, backing, framing, 
and mounting devices. 

Count on Grote for ail the sales magic you can work with 
mirrors. Get the formula from our new 32-page fu l l color catalog. 

THE ^ ^ M m C manufacturing CO. 
P C B o x 7 6 6 - E , M a d i c o n , I n d i a n a 4 7 2 5 0 . 

S e n d u s y o u r n e w ful l c o l o r c a t a l o g C - 4 6 7 : the i n d u s 
t ry 's m o s t c o m p l e t e l ine of b a t h r o o m c a b i n e t s , m i r r o r s , 
a n d a c c e s s o r i e s , i n c l u d i n g o v e r 100 d e c o r a t o r s t y l i n g s . 

Firm Name 

Sfraef 

City Stale 

Signed 
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Exteriors 

J 

Aluminum siding with a new silicone surface simulates walnut, 
maple, cypress, mahogany, redwood and oak woodgrains (and marble). 
Panel styles include V-groove vertical, 8" horizontal and double 5" lap. 
Alside, Akron, Ohio. Circle 211 on Reader Service card 

Stone-faced panels—a plywood ba.se covered with quartz and marble 
chips—are now available in black. Panels are easily sawed and nailed in 
place for use as roofing, siding, soffits, facades and facias. Sanspray, New 
York City. Circle 212 on Reader Service card 

Laminated redwood lumber in large sizes—4" to 12" wide and up 
to 20' long—is two to five layers of 1" boards. Exterior surfaces are 
smooth or rough-sawn, come stained, primed or in a clear finish. Union 
Lumber, San Francisco. Circle 213 on Reader Service card 

New products continued on p. 131 
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Jean A. McCoy & Sons, Inc., puts up homes, apartments and commercial 
buildings at least 30 days faster with U. S. Steel Home components 
Jean A. McCoy & Sons, Inc., is a ver
satile builder from Pontiac, Illinois, 
who uses U. S. Steel Homes components 
almost exclusively. After ten years and 
several hundred units, they've found 
that their original decision to stick with 
U. S. Steel Homes has saved time, man
power, and money. 

They say, "U. S. Steel Homes com
ponents have cut our construction time 
from ninety days to about sixty days, 
and most of our homes are under roof 
the first day. We store the rest of the 
materials inside the house and lock it 
up. If it rains, it makes no difference." 

McCoy & Sons use U. S. Steel Homes 
components primarily because they're 
pre-engineered and feature an exclusive, 
proven steel framing system that as
sures quality construction at a competi
tive cost. 

"We wanted a factory-built home that 
is flexible in design and strong in con
struction. U. S. Steel gave us what we 
wanted for the right price. We use U. S. 
Steel Homes components for particu

larly individualistic designs, ranging 
from split foyer models to colonials and 
contemporaries. We build about 20 
homes a year, and our commercial work 
is probably three times that." 

They have a faster dollar turnover, 
too. "We cut down construction time 
and sell houses faster, so money isn't 
tied up in them long. We never hold up 
construction because of a late item so 
we save money there, too. Everything is 
delivered in one package. Right now 
we're planning a 12-unit townhouse 
project, and it will definitely be built 
with U. S. Steel Homes components." 

Like McCoy & Sons, you can build a 
wide range of apartments, townhouses, 
and duplexes in a variety of sizes and 
designs, priced to fit any market, as well 
as a complete line of single-family 
homes and plans for special markets 
such as dormitories, nursing homes, 
motels, and vacation homes. Send for 
our free book that shows elevations and 
floor plans. 

U. S. Steel Homes ™ 
2549 Charlestown Road 
New Albany, Ind. 47150 

Please send me your free book 
of USS Homes single and 
multi-family dwelling elevations 
and floor plans. 

Name 

Firm Name 

Address 

City 

State .Zip Code. 

I have built homes, 

apartment units in 1968. 
I I 

@ U. S. steel Homes 
Division of Un i ted S ta tes Stee l 

TRAOCMARK 
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R. A. Watt Co. 
Selects 

Artistic Brass 
As one of the nation's leading residential 
development organizations, the R. A. Watt 
Co. knows that Americans today reflect a 
more sophisticated taste for design and 
culture in their home environment. As a 
result, they appreciate a touch of elegance 
in decor. 

For that reason, three of the many beau
t i f u l designs in the Artist ic Brass line, as 
wel l as complementing accessories, were 
selected for the 1400-unit New Bellehurst 
development in Buena Park, California . . . 
a total community concept, w i t h homes 
selling in the $35,000 to $65,000 range. 

Hawaiian Shell 

Versailles Rose 

A R T I S T I C B R A S S , I N C . 
3148 East 11th Street, Los Angeles, California 90023 

For your next development, specify one or more of the 85 beautiful designs 
in the Artistic Brass line and watch elegance help you sell homes. 

SEE US AT THE NAHB SHOW-BOOTHS 352^-26-28 
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Floors 

I n l a i d v i n y l f l o o r i n g in a parquet design is Mediterranean in mood, 
can be used in both formal and informal areas. Flooring has backing 
that allows installation below grade. Colors include bam red, yellow and 
tangerine. Robbins, Tuscumbia, Ala. Circle 207 on Reader Service card 

V i n y l - a s b e s t o s t i l e s have a 
design that surrounds polished 
pebbles of various shapes and 
sizes with fine grains. Eight avail
able colors include white, blue 
and sand. Tiles are 12" square 
and 1/16" thick. Kentile, Brook
lyn, N.Y. 
Circle 208 on Reader Service card 

S o l i d - v i n y l t i l e s with traver
tine-like texture are outlined to 
look like a hand-cut installation. 
The 12"-square tiles are Vs" 
thick, come in three neutral colors 
—white, beige and avocado—as 
well as black. Amtico, Trenton. 
N.J. 
Circle 209 on Reader Service card 

is available m D e e p - p i l e c a r p e t — a n all-wool tufted broadloom-
choice of eight colors: light olive, yellow gold, rose-tan, olive, bright 
blue, green and two shades of gold. Carpet comes in 12' or 15' widths. 
Hardwick & Magee, Philadelphia. Circle 210 on Reader Service card 

New products continued on p. 133 

Reynolds Aluminum 

The use of Reynolds Aluminum rain-carrying systems is 
a real plus to today's more critical home buyers. They 
know the problems of peeling paint, rust, and staining 
when conventional gutters and downspouts are used. 

Aluminum features in your new homes and light com
mercial buildings let you brag a little, and with good 
reason. 

Reynolds gutters and downspouts come in .027 and 
.032 gauge with a tough Polar White Colorweld® baked 
enamel finish that needs no repainting for years and 
years. Lightweight 10', 16' and extra-long 20' lengths, to
gether with a complete line of accessories and fittings, 
will speed installation by your crew or sub. 

Talk up the Reynolds Aluminum gutter systems in
stalled on your future jobs. The sales advantage far out
weighs the tiny additional cost of trouble-free aluminum. 

Get full information on these and other fine Reynolds 
Aluminum Bui lding Products from Reynolds Metals 
Company, Building Products and Supply Division, 325 
West Touhy Avenue, Department HH-128, Park Ridge, 
Illinois 60068. 

See the complete Reynolds Aluminum 
Building Product line at Booth 3350, 

N.A.H.B. Show, January 13-17, Astrohall, Houston, Texas 

REYNOLDS 
ALUMINUM 
Building Products 
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while you're in Houston... 

Our computer 
would like a 

few words with you 
E D I 

Words to the wise. Ours is a 
friendly and helpful computer. It's 
the same one that makes our famous 
Consultron* marketing service 
so valuable to builders and 
developers. 

We invite you to drop by the 
Celotex booth and chat wi th our 
electronic friend. Check your 
building and marketing plans for 
your next single-family or apartment 
project against the computer's data. 
You'll get answers right on the spot. 

2 8 ' " A N N U A L 
CONVtNllON »Nt 

OPOSIHOS 
HOUSION 

T£«AS 
JAN u-n 

S E E O U R E X H I B I T 

After the show, the computer and 
renowned consultants W. R. Smolkin 
and Associates, Inc., wi l l team up 
to prepare and mail to you a 
full-scale multi-page report and 
recommendations — rental or price 
ranges, mortgage facts and debt 
services, profit analysis, and other 
helpful information. 

A Consultron report costs you 
nothing. How come? Simply because 
successful builders buy more 
building products. And that's good 
for our business. 

If you can't make it to Houston, 
you can get the Consultron 
marketing service by mail. Just write 
us for a confidential data card, or 
see your Celotex representative. 

'Consultron is a service mark of The Celolex Corporation. 

C E L O T E X 
BUILDING PRODUCTS 

T H E C E L O T E X C O R P O R A T I O N 
Tampa, Florida 33607 

Subsidiary of Jim Walter Corporat/on 

Celotex Brings You Better Building Products Through Research and Innovation: Gypsum Products • Hardboard Siding & Paneling 
Fiberboard, Urelhane & Class Fiber Insulation • Acouslical & Designer Ceilings • Lighting Units • Prepared Rooting 
Commercial Roofing & Waterproofing Products • Concrete Joint Filler 
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NEIV PRODUCTS 
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Baths 

C e r a m i c t i l e — a versatile material in bathroom finishing—can also he 
used effectively as wainscoting {photo). The bright-glazed wall tile used 
above comes in 24 colors and other finishes are available. Wenczel Tile. 
Trenton, N.J. Circle 214 on Reader Service card 

^ 3 
P a t t e r n e d w a s h b a s i n s come in choice of eight designs, including 
floral (above, left) and a Greek-key motif (right). Basins are kiln-fired 
and are offered with gold or pewter finish. General Bathroom Products. 
Elk Grove Village, III. Circle 215 on Reader Service card 

R e c t a n g u l a r f r a m e d m i r r o r has a lacy frame finished in white with 
delicate gold embossing. Mirror is copper-backed and guaranteed against 
discoloration for five years. Overall size: 29" wide and 2IV2" high. 
Miami-Carey, Cincinnati. Circle 216 on Reader Service card 

New products continued on p. 135 

Reynolds Aluminum 
U3 

V7 

Here's another way to show buyers of homes, apart
ments, carports, garages and patios that you care about 
quality. Yet, savings in installation and painting alone 
pay for the nominal extra cost of this Reynolds soffit 
system, and it will need no attention for years. 

Reynolds Aluminum Roll Soffit is amazingly simple to 
put in place . . . the basics require only nail-up of two 
channels, sliding the coil material into place, up to 50' 
at a time. Available in corrugated or V-crimp styles, per
forated or partly perforated for built-in ventilation. Six 
widths, from 12" to 48", are self-supporting in place, and 
a polyethylene spline prevents wind chatter. All types are 
durably factory-finished in Polar White Colorweld, a 
baked enamel so tough it is formed after painting. Won't 
rust, rot, warp or peel. 

Get full information on these and other fine Reynolds 
Aluminum Bui lding Products from Reynolds Metals 
Company, Building Products and Supply Division, 325 
West Touhy Avenue, Department HH-128, Park Ridge, 
Illinois 60068. 

See the complete Reynolds Aluminum 
Building Product line at Booth 3350, 

N.A.H.B. Show, January 13-17, Astrohall, Houston, Texas 

REYNOLDS 
ALUMINUM 
Building Products 
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WANTED 
PRESIDENT 

Kaufman and Broad sales increased over 60% to ap
proximately $70 million during our year ended November 
30, 1968, with pre-tax profits increasing 50% to approxi
mately $4.5 million, the greatest growth of any large company 
in the housing industry. 

As a result of our continued planned expansion, we need 
a highly qualified man to become president of a major sub
sidiary. The executive chosen will run a large semi-independent 
operation as though it were his own business, but backed by 
the resources of a $50 million corporation. Candidate must 
have the following qualifications: 

1. Entrepreneurial qualities coupled with extremely high 
intelligence and education. 

2. Experience running a multi-location, high volume 
housing operation, preferably in business for himself 
or as a General Manager. 

3. Be hard-driving, personable, persuasive and articulate. 
The right man will have the opportunity to join our 

growing list of executive millionaires, a first in the housing 
industry. He will receive a substantial salary, cash and deferred 
profit sharing, stock options and unlimited opportunity for 
growth. 

Write directly to me, Eli Broad, giving complete infor
mation in your first letter. Sorry, no telephone calls. 

P.S. We are also looking for executives in the field of market
ing, production and contracting with multi-location experience. 

KAUFMAN AND BROAD, INC 
10889 Wilshire Boulevard • Los Angeles, California 90024 
Listed on the American and Pacific Coast Stock Exchanges. 

Offices presently in Detroit, Chicago, Phoenix, Los Angeles, 
San Francisco-San Jose and Paris, France. 
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NEIV PRODUCTS 
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Electrical equipment 

S e c u r i t y c o n t r o l p a n e l on manufacturer's deluxe security system has 
.separate lights for intrusion and fire. The unit provides full protection 
against intruders, fire and smoke in a single integrated system. Emerson. 
St. Louis. Circle 221 on Reader Service card 

S l e e k s w i t c h e s a n d r e c e p t a c l e s for both commercial and residen
tial use come in nine colors: ivory, white, beige, black, pink, gray, blue, 
yellow and brown. Line is backed by 25-year performance guarantee. 
Leviton Mfg.. Brooklyn. N.Y. Circle 222 on Reader Service card 

A u t o m a t i c g a r a g e - d o o r o p e n e r opens the door and turns on the 
light at the touch of a remote-control button, then closes and locks the 
door. Manufacturer says one opener can handle two residential doors. 
Hanover. Dade County. Fla. Circle 223 on Reader Service card 

New products continued on p. 137 

Reynolds Aluminunn 

fru 

These classic pillars would have been used by the 
Greeks and Romans, had they known how to form 6", 8", 
10", 12" and 15" columns of light-weight, load-bearing, 
interlocking aluminum extrusions. Lengths from 8' to 30' 
fit a tremendous range of applications, indoors and out. 
for homes, apartments, motels, churches, schools, 
libraries, and many other commercial and institutional 
buildings. 

Unlike conventional millwork. Colonial Columns of 
Reynolds Aluminum will not rot, warp, split or peel. They 
are factory primed in white to accept any good grade 
exterior paint for a final finish. They're so easy to install 
that one man can handle most jobs. Cast bases and 
caps fasten easily. 

Most important, cost is less than traditional materials, 
appearance is better, maintenance is negligible. Get 
full information on these and other fine Reynolds 
Aluminum Building Products from Reynolds f\/letals 
Company, Building Products and Supply Division, 325 
West Touhy Avenue, Department HH-128, Park Ridge, 
Illinois 60068. 

See the complete Reynolds Aluminum 
Buildmg Product line at Booth 3350, 

N.A.H.B. Show, January 13-17, Astrohall, Houston, Texas 

REYNOLDS 
ALUMINUM 
Building Products 
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Air King 
makes 182 different 

range hoods, all 

Whatever style, price, size or finish range hood your kitchens 
call foryou can be confident Air King Hoods wi l l bring you 
beauty that helps sell homes. See them all in our new Build
ing Products Catalog...as wel l as Air King Radio/ intercom 
Systems, Door Chimes, Bath & Kitchen Fans, Attic Fans, Bath
room Heaters and Furnace Humidifiers. Wri te Berns Air King 
Corporation, 3050 North Rockwell St., Chicago, III., 60618. 

beautiful! -tUiUUiig 

Deluxe 3-speed Cabinet-Sav'R 

above; Moderate-priced 2-speed Cabinet-Sav'R 

fe/t; Hi-Flow ductless model with rechargeable filter system 

be/ow: Low cost vertical discharge mode 
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Office equipment 

M a g n e t i c c o n t r o l b o a r d is available in three sizes: 4'x6', 3'x4' and 
2'x3'. Aluminum-framed board comes with magnetized I "-high letters 
and numbers, also I2"-long write-on strips and plastic card holders. 
Magna Visual, St. Louis. Circle 224 on Reader Service card 

I m p r o v e d p l a n b i n d e r has 
easy-grip opening knob and a 
solid clip to hang binder in plan 
rack or cabinet. Aluminum fric
tion binder, in sizes up to 48", 
holds up to 100 sheets without 
stapling or punching. Plan Hold. 
Torrance, Calif. 
Circle 225 on Reader Service card 

R o l l - f i l e c a b i n e t , with 16 
storage tubes, comes in eight 
lengths from 18" to 60". Steel 
cabinet, finished in grey, has fully 
opening door with outside label 
holder, inside index card. Cabinets 
can be bolted together and 
stacked. Stacor, Newark, N.J. 
Circle 226 on Reader Service card 

R a p i d p l a n p r i n t e r makes prints up to 42" wide (any length) at 
speeds up to 13' per min. Features: pushbutton controls, automatic 
starting lamp and reverse switch. New pump uses ammonia vapor only. 
Rotolite Sales, Stirling, N.J. Circle 227 on Reader Service card 

New products continued on p. 139 

Reynolds Aluminum 

Certified to meet or exceed AAMA standards, Reynolds 
Aluminum Sliding Windows and Patio Doors add sales 
appeal to traditional or contemporary homes. And, even 
in the Midwest, builders find that insulated sliding glass 
doors are essential to capitalize on the popularity of 
outdoor living. 

Reynolds Aluminum sliding doors have adjustable, 
sealed ball bearing rollers, full pile weatherstripping and 
other heavy duty features at a competitive price. Avail
able glazed with tempered glass or crystal; in 2, 3, or 
4-panel combinations to fit openings from 6' to 16'. 

Factory-glazed Reynolds Aluminum Sliding Windows 
win homemaker approval, too, for easy operation and 
lift-out cleaning. Wide size range assures availability of 
a stock aluminum sliding window to fit any architect or 
builder specification. 

Get full information on these and other fine Reynolds 
Aluminum Building Products from Reynolds Metals 
Company, Building Products and Supply Division, 325 
West Touhy Avenue, Department HH-128, Park Ridge, 
Illinois 60068. 

See the complete Reynolds Aluminum 
Building Product line at Booth 3350, 

N.A.H.B. Show, January 13-17, Astrohall, Houston, Texas 

REYNOLDS 
ALUMINUM 
Buildins Products 
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V 

I f the woman doesn't 
buy the kitchen, chances are her 
husband won't buy the house. 

You know how particular women are about kitchens. 
Put down good-looking Luran' Foamcraft* sheet vinyl 

flooring and those appliances wi l l look twice as good. 
It's very economical. It's fast and easy to lay. It helps 

cover up small imperfections in the sub-floor. And it's backed 
by Aquaflex"' asbestos, so it can go on. above, or below grade. 

Women wi l l like Luran Foamcraft for other reasons: 
It's soft and quiet to walk on. Luran Foamcraft is the 

only sheet vinyl flooring in its price range that has both a foam 
cushion inlerlayer and asbestos backing. 

It's easy to keep clean. Luran Foamcraft has a smooth 
heavy-duty wear layer of clear vinyl instead of compressed 
vinyl particles. And it comes in three beautiful designs. 

Luran Foamcraft can help sell the kitchen. And i f you 
don't sell the kitchen, chances are you won't sell the house. 

, i.'il For more infor-
^. ... mation. contact your 

G A F f l o o r i n g dealer 
or write to G A F Cor
poration. Floor Prod
ucts D i v i s i o n . Dept. 
HH-12. 140 West 51st 
S t . . N . Y . . N . Y . 10020. 

GAK Moor Products 

1 he elL'Mgii iiliisiriited is i k Io . A \;i i l:iblc in 1 0 colors. 



NEIV PRODUCTS 
starts on p. 124 

Tools and equipment 

H y d r a u l i c t r e n c h e r can dig smooth trenches from 6" to 14" wide 
and up to 6' deep at speeds up to 900 ft. per hour, depending on soil 
conditions. Hydraulic control assembly is a complete, removable unit. 
International Harvester, Chicago. Circle 228 on Reader Service card 

S i d e c o m p a r t m e n t u n i t s , in pairs, easily convert a V2-, % - or 1-ton 
pick-up truck to a utility body with six easy-access compartments. Doors 
are weathertight, and shelves are removable. Reading Body Works, 
Reading, Pa. Circle 229 on Reader Service card 

Reynolds Aluminunn 

G r a b a t t a c h m e n t bolts onto a backhoe claw in less than five minutes 
and converts it to a materials handling tool that has a three-point hold
ing device for carrying logs, pipes, drums, etc. Cooper-Stanley, Arling
ton, Texas. Circle 230 on Reader Service card 

New products continued on p. 141 

For new construction or remodeling, look to Reynolds 
for the biggest stock of pre-hung aluminum combination 
storm and screen doors. Choose from charming cross-
buck style illustrated, a popular model for traditional 
architecture. Or, select from clean-lined contemporary 
door styles. 

Reynolds Aluminum Doors are pre-hung, have full-
length concealed hinge with lifetime Oilite bearings, use 
no-twist, no-sag Grip-Tite corner construction, are fur
nished with drip-cap header, and weatherstripped bot
tom expander, come pre-dri l led with all necessary 
hardware. Crossbuck and combination door models pre-
finished in Polar White Colorweld" baked acrylic en
amel; wipe clean with a damp cloth year after year. 

For a truly impressive entryway, instal l qual i ty 
Reynolds Aluminum Combination Doors. Get full infor
mation on these and other fine Reynolds Aluminum 
Building Products from Reynolds Metals Company, 
Building Products and Supply Division. 325 West Touhy 
Avenue, Department HH-128, Park Ridge, Illinois 60068. 

See the complete Reynolds Aluminum 
Building Product line at Booth 3350, 

N.A.H.B. Show, January 13-17, Astrohall, Houston, Texas 

REYNOLDS 
ALUMINUM 
Building Products 

•<. Circle 126 on Reader Service card Circle 127 on Reader Service card 139 
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The wor ld 's most comfortdble bathtub. It's Kohler's new Caribbean/ w i th comfort-
contoured interior—a full six feet of stretch-out relaxation. N e w safety: recessed 
grip rails, Safeguard® bottom. N e w versatility: " no ap ron" design w i th universal 
pattern (use left or right) permits a full range of installations—sunken tub, recess, 
corner, free-standing, peninsula. Unlimited choice of exterior treatments: paneling, 
t i le, plastic laminates—even bring the carpeting up the sides. Bold, that's Kohler! 

K O H L E R O F K O H L E R 
Kohler Co. , Kohler, Wisconsin 

Circle 128 on Reader Service card HOUSE & HOME 



N£1V PRODUCTS 
starts on p. 124 

Heating 

S o u n d - d e a d e n e d f a n for bathrooms has slow-speed squirrel-cage 
blower (right) and resilient mounts. Unit requires only 2V2" behind 
plaster for mounting. Exterior finish is white with gold rings. Emerson 
Electric. St. Louis. Circle 231 on Reader Service card 

I n - t h e - w a l l h e a t e r works 
much like electric hot water base
board heaters, is available in 120-
and 240-voll models and has 
1,000-watt capacity. Unit re
quires 4" depth in masonry wall, 
projects only 1!4". International 
Oil Burner. St. Louis. 
Circle 232 on Reader Service card 

F a n - f o r c e d w a l l h e a t e r has 
up to 4,800-watt capacity, is avail
able for 208-. 240- and 277-volt 
operation. Unit can be recessed 
or surface-mounted either hori
zontally or vertically. Finish is 
desert tan. Berko Electric Mg.. 
Michigan City. Ind. 
Circle 233 on Reader Service card 

E v a p o r a t i v e h u m i d i f i e r installs in duct in minutes. Removable ro
tating foam element is 80% exposed to air for maximum moisture 
output; rotation reduces build-up of hard-water solids. Walton Labora
tories. Union, N.J. Circle 234 on Reader Service card 

New literature starts on p. 144 

Reynolds Aluminum 

1 

Take a close look at this versatile, all-purpose roofing 
and siding material, embossed with a heavily-textured 
wood grain pattern. Low-cost, concealed fastener de
sign, easy application and low maintenance features 
make it a natural choice for decorative and utility appli
cations. Home, apartment, light commercial, estate and 
farm structures all offer opportunities to use Rustic Rib 
as a primary exterior finish, or as an accent panel. 

16" wide panels overlap to conceal nailing line and 
interlock to seal without caulking. 11 DuPont acrylic 
baked enamel finishes are matched by a complete line 
of fastening and trim accessories; will not need painting 
for years longer than other materials. And, you can de
pend on Reynolds Aluminum to shrug off weather— 
won't rust, rot, warp, blister, peel or crack. 

Get full information on these and other fine Reynolds 
Aluminum Building Products from Reynolds Metals 
Company, Building Products and Supply Division, 325 
West Touhy Avenue, Department HH-128, Park Ridge, 
Illinois 60068. 

See the complete Reynolds Aluminum 
Building Product line at Booth 3350, 

N.A.H.B. Show, January 13-17, Astrohall, Houston, Texas 

REYNOLDS 
ALUMINUM 
Building Products 

DECEMBER 1968 Circle 129 on Reader Service card 141 
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a (lain home 
price... 

^̂ Add stock wood moulding, 
'Hk Instant Customizer." 

You can easily have rooms-full 
of eye appeal with wood mouldiiifj;. 
It's sini|)Ic. inexpensive, and extremely 
p K i l i t a b l e . In fact, weVe been told b y 

builders that a little extra spent on 
stock iiioiildiiig ''does more to sell the 
lioiisf ihan $10,000 wordi of sample 
furniture." 

Just think about how you could 
transform an ordinary home into 
a quick-sellinR "customized"" model. 

All it takes is a carpenter, a little 
moulding and some good ideas. 

We" 11 send you a file full of 
great ideas on how to customize a 
home with stock vvood moulding. 
Just fill out the coupon and mail it 
immediately to Western Wood 
Moulding & Millwork Producers, 
P. O. Box 25278, Portland, 
Oregon 97225. 

Yes. sciitl mc the (rcc Western Wood Moulding Informa-
liori File cuiiIaininK ideas on dcsigninK and decorating 
will) stock wood moulding. 

Name _ 

Address 

F i r m _ _ 

City 

State 

WESTERN WOOD 
MOULDING AND MILLWORK 

J PRODUCERS 

TUAVL 

. Z ip . 

DECEIVIBER 1968 Circle 130 on Reader Service card 143 



NEW LITERATURE 

For copies of free literature, circle the indicated 
number on the Reader Service card p. 117 

W I N D O W G R I L L E S . Removable grilles of pine 
for windows and palio doors come rcady-to-
instail in any stock-size unit. A folder illustrates 
removable diamond- or rectangular-shaped grilles 
and cites their advantages. Ponderosa Pine Wood
work, Chicago, III. Circle 300 on Reader Service 
card 

T U B E N C L O S U R E S A N D S H O W E R D O O R S . In

formation sheet displays units that install with 
adhesive, need no drilling or anchoring. K-S-H 
Inc., St. Louis. Circle 301 on Reader Service card 

S Y N T H E T I C B E A M S . Interior beams that simu
late hand-hewn weathered beams are the subject 
of an information sheet. Beams are easy to cut, 
snap on to install, and have a hollow channel 
that permits concealed wiring. K-S-H. St. Louis, 
Mo. Circle 302 on Reader Service card 

C O N T A C T C E M E N T S . Products for a wide variety 
of bonding needs are discussed in a four-page 
catalog with information on application methods, 
coverage, bonding range and overlap shear 
strength. .IM, St. Paul, Minn. Circle 303 on 
Reader Service card 

T R U S S E D R A F T E R S . Longtime maintenance of 
both strength and stiffness of trusses in houses is 
the subject of a comprehensive 14-page manual 
that examines initial evaluation of seven different 
truss constructions. (All are Fink or W trusses, 
but their parts arc joined differently.) The trusses 
will undergo a 15-year experiment. Included in 
the manual are full data on loads and deflections 

measured so far for each truss. U.S. Forest 
Products Laboratory, Madison. Wis. Circle 304 
on Reader Service card 

A C R Y L I C L O U V E R S . Technical aspects of light-
shielding louvers are examined in a brochure. 
Covered: aging characteristics, lire safety, heat 
resistance, code approvals, maintenance. American 
Louver, Skokie, III. Circle 305 on Reader Service 
card 

I N S U L A T I O N B O A R D . Sixtcen-pagc brochure in
cludes a description and photographs of all in
sulation-board products—ceiling materials, sheath-
ings. paneling, roof insulation, etc. Insulation 
Board Institute, Chicago. Circle 306 on Reader 
Service card 

P R E - E N G I N E E R E D S Y S T E M S A N D B U I L D I N G S . 

Commercial and industrial buildings as well as 
several structural systems are displayed and dis
cussed in a four-color bulletin. Also: information 
on accessories. Varco-Pruden, Evansville. Wis. 
Circle 307 on Reader Service card 

A L U M I N U M B R I C K V E N T S . Reccnl additions to 
manufacturer's line are included in a new bro
chure with drawings as well as photos and tables. 
Sylro Products, Merrick, N.Y. Circle 308 on 
Reader Service card 

S I D I N G M A T E R I A L . Stone-on-plywood panels 
are displayed and illustrated in a brochure with 
detailed drawings. Applications including fascias, 
roofing, spandrel panels, decorative fencing, 
facades and interior walls are covered. Sanspray, 
New York City. Circle 309 on Reader Service 
card 

C E R A M I C T I L E . Decorating ideas for ceramic 
tile in entries, family rooms, kitchens, living 
rooms and bathrooms. Many new designs and 
colors are shown in a wide variety of settings on 
walls, lloors and counleriops. American Olean. 
I .iii'.ilale. Pa. Circle 310 on Render Service card 

P L A S T I C - F I N I S H E D H A R D B O A R D . Product fold
er includes capsule information on 55 of manu
facturer's colors, woodgrains and decorator 
patterns. Folder includes information on 14 new 
textured panels. Marlite Paneling, Dover, Ohio. 
Circle 311 on Reader Service card 

H Y D R O N i c H E A T I N G . The advantages of in
stalling a hydronic heating system are enumerated 
in a six-page brochure that displays the .sy.stem's 
components. Burnham, Irvington. N.Y. Circle 312 
on Reader Service card 

W E A T H E R P R O O F I N G . A silicone weathcrproofer 
for areas like patios, sundecks. balconies and 
poolsides is the subject of a brochure with instal
lation photos. General Electric. Waterford. N.Y. 
Circle 313 on Reader Service card 

C E I L I N G T I L E . Recommended product and ap
plication specification for fiberboard ceiling tile 
includes information on physical properties, 
methods of testing and applying, and a list of 
member companies. Insulation Board Institute, 
Chicago. Circle 314 on Reader Service card 

I R R I G A T I O N E Q U I P M E N T . Full-line catalog of 
sprinklers and irrigation equipment includes easy-
lo-read performance tables and specifications. 
Biickner Sprinkler, Fresno, Calif. Circle 315 on 
Reader Service card 

New literature continued on p. 146 

The "House of IdLeâ s" stTidL 

Houie & GardBP's 1969 House of Idoai , Houston, Texas; Architects: Ford, Powell, & 
Canon, San Antonio, Texas; Builder: Cloroc Construction, Houston, Texas; Cabot's 
Stains on exterior and interior. 

C a L o t ' s S T A I N S 
Cabot's Stains selected for exterior siding and deck
ing, interior woodworic, paneling, floors. 

The focal point of the NAHB Convention and the tnosf 
exciting home in America today. House & Garden's House 
of Ideas incorporates the best of everything in planning, 
building, and furnishing a new home. To preserve and 
enhance the natural beauty of the wood, Cabot's Stains 
were selected rather than paint. Cabot's Stains, in 57 
beautiful colors, protect wood surfaces, accent the grain, 
require minimum upkeep, never crock, peel, or blister. 

Cabot's Stains, the Original Stains and 
Standard for the Nation since 1877. 

S a m u e l C a b o t I n c . 
1230 S. Terminal Trust BIdg., Boston, Massochusetts 02210 

Please send color card and information on Cabot's Stains. 

]Vew Bli i-Kay 1042 
talilo-to|i wliitopriiiter 
ofl'ors dc^poiidable 
M^h speed production 
at a budgi^t priee! 

Sp<MMl!K lo 22 fooi /ni ini i ie . 
Model 1042 Is the big producer in our line of low-cost, compact 
whiteprinfers. It challenges the output of big costly printers. 

So check these 6 features — i f they meet your production needs 
— you can save a lot of money: 
1. fi/lakes up to 400 "D" size prints per hour. Takes prints to 4 2 " wide. 
2. 4 ultra-fast fluorescent lamps — easy and inexpensive to replace. 
3. Diazo materials cost only IC per sq, ft. 
4. Always ready to go — no waiting for warm-up. 
5. Synchronized printer and developer. 
6. Dependability backed by BLU-RAY"s exclusive 1-year warranty. 

The new 1042 has already proved its worth, which isn't surprising 
when you consider BLU-RAY has led in compact whiteprinter sales 
for 13 years! 
Send for free brochure T^J Jlm,T-l f-iU 
and a demonstration by / # / . / / ±g£j,JL 
one of our 600 dealers 
coast to coast. 

INCORPORATED 

3 9 2 4 Westbrook Road 
Essex, Conn. 06426 
Phone (203) 767-0141 

Circle 131 on Reader Service card 

Circle 132 on Reader Service card 

Circle 133 on Reader Service card 



3 ways to live it up! 
...and kem living 
Bold, high spirited design offered to you in a wide variety 
of styles and finishes! Daringly different? Darn right! That's 
the way sales leadership is made. 

Still, we know when to play it safe. All Weslocks are panic-
proof. They lock people out, but never in. To escape, one 
simple, instinctive turn of the inside knob unlocks and 
opens the door. 

"The Name of the Game is Living!' Isn't it? 

CWESLOCK^J 
The HEW Leader in Lock Ideas! 
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Ft. of Whitthead Ave. / South River. H. J. 

svar/.v on p. 144 

U N D E R G R O U N D S P R I N K L E R S . How tO plan, 
layout and install an underground system is the 
subject of a two-color brochure with stcp-by-
step instructions. It explains what components 
to select in order to meet coverage requirements 
ai various water pressures and includes a typical 
layout. Rain Jet. Burbank. Calif. Circle 316 on 
Reader Service card 

C O N C R E T E . An 8 ' / i x U " placard for use on a 
bulletin board on the job includes a diagram for 
coniri)! of concrete mixes at low temperatures. 
Master Builders, Cleveland, Ohio. Circle 317 on 
Reader Service card 

ZONE H E A T I N G V A L V E S . Technical literature 
gives engineering information on the design and 
operation of thermostatic control valves. Instal
lation instructions are included. Danfoss. Lodi, 
N..T. Circle 3IS on Reader Service card 

S M A L L - L I N E T R E N C H E R . A four-pagc. tWO-
color brochure describes a trench digger for 
utilities service lines, gives specifications and 
dimensions and illustrates the various uses of the 
bucket-line and backhoc. Cleveland Trencher. 
Cleveland, Ohio. Ci>c7t' 319 on Reader Service card 

H A R D B O A R D S I D I N G S . Weather resistance, 
available sizes and guarantees are di.scussed in a 
four-page, two-color booklet. Masonite, Chicago. 
Circle 320 on Reader Service card 

R I V E T S . A six-page brochure describes and illus
trates patented design features of blind rivets and 
gives specific information on materials, finishes 
and dimensions. Free samples also available. 
Olympic Screw & Rivet. Downey, Calif. Circle 
321 on Reader Service card 

F O A M - C O R E D O O R S . Charls and drawings show 
29 designs, construction features, hardware appli
cations and insulation properties in an eight-page 
twtvcolor booklet. Amwcld Building ProducLs, 
Niles, Ohio. Circle 322 on Reader Service card 

I N D O O R - O U T D O O R C A R P E T . Brochure shows 12 
colors of carpeting and includes information 
about carpet fibers and case of care, as well as 
available widths. Actual samples are also avail
able on an 8 ' /2xH" card. Armstrong Cork, Lan
caster, Pa. Circle 323 on Reader Service card 

C O N C R E T E A D M I X T U R E S . A 16-page booklet 
gives data on several admixtures for concrete. 
Besides descriptions of the products and infor
mation on their performance benefits, photo
graphs illustrate the various uses. Master Build
ers. Cleveland, Ohio. Circle 324 on Reader 
Service card 

L I G H T F I X T U R E S . Sixty full-colof photos in 
this 12-page brochure play up a new color— 
avocado green—added to a line of chandeliers, 
pendants and ceiling fixtures in wood, wrought-
iron and plastic. EJS Lighting, Los Angeles. 
Circle 325 on Reader Service card 

W I R I N G D E V I C E S . This 175-page catalog pre
sents photos, specifications and installation in
formation on hundreds of electrical products, 
ranging from dimmers and remote-control de
vices to lighted bell buttons and insulated staples. 
General Electric, Providence, R.L Circle 326 on 
Reader Service card 

H U M I D I F I E R S . Mow to automatically humidify 
electrically or hydronically heated homes and 
apartments is discussed in a four-pagc leaflet. 
Installation photos and humidity charts are 

.shown. Research Products, Madison. Wis. Circle 
327 on Reader Service card 

W A T E R C H I L L E R S . "What Happens When The 
Chilled Water Stops?" is the title of this four-
page colorful leaflet displaying in.stallations of 
steam-fired water chilling equipment with per
formance charts and technical details. Arkla Ai r 
Conditioning, Evan.sville, Ind. Circle 328 on 
Reader Service card 

F A N S AND H E A T E R S . A ful l line of fans, heaters 
and ventilation systems and accessories is pre
sented in this 12-page catalog. In addition, several 
new ventilation products are featured. Emerson 
Electric, St. Louis, Mo. Circle 329 on Reader 
Service card 

W A L L C O V E R I N G S . Each of 16 wallcoverings in 
a new line of patterns based on 1.5th century 
Italian carved designs is illustrated in a new 
brochure. Also shown is a primitive style mural 
done in three-dimensional design. James Seeman 
Studios, Garden City, N .Y. Circle 330 on Reader 
Service card 

W A R M A I R D I F F U S E R S . .\ new line of alumi
num linear I I J I I I I S I I S is shown in an eight-page 
catalog that shows both reinforced models for 
floor and sill installations and removable core 
models for ceiling and sidewall installations. The 
catalog includes information on how to specify 
and select size. Lima Register, Lima, Ohio. C /n7<-
331 on Reader Service card 

Annual H & H indexes 
Copies of Hou.se & Home's editorial in
dexes f o r 1965, 1966 and 1967 are still 
available. Each is an eight-page, cross-
referenced l ist ing o f subjects covered 
that year by this magazine. To get 
copies (there's no charge) write t o : 
Reader Service Dept.. House & Home. 
330 West 42nd St.. New Y o r k . N . Y . 
10036. 

D U C T H E A T E R S . A 96-page catalog includes in
formation on application and design of a com
plete range of custom-designed and standard 
blast coil heaters, details on factory-installed and 
wired components, special constructions and ac
cessory remote-mounted equipment. There are 
sample specifications and wiring diagrams and a 
list of 5,000 slip-in blast coils. Industrial Engi
neering & Equipment, St. Louis. Circle 332 on 
Reader Service card 

F I R E - R E T A R D A N T P A N E L S . Performance data 
in fire tests are included in this eight-page brochure 
that shows plastic-finished panels in eight avail
able colors along with coordinated moldings in 
aluminum or vinyl-covered wood. Marlite, Dover, 
Ohio. Circle 333 on Reader Service card 

P O W E R M O W E R S . Walk-behind and riding 
mowers, garden tractors, rotary tillers and snow 
throwers are pictured in brochure. Allis-Chalmcrs. 
Milwaukee. Circle 334 on Reader Service card 

L A M I N A T E D P L A T E G L A S S . Brochure illus
trates coated glass laminate and gives details on 
properties of glare reduction and solar heat con
trol. Libbey-Owens-Ford, Toledo, Ohio. Circle 
335 on Reader Service card 

Circle 134 on Reader Service card HOUSE & HOME 



Now, here's the latest 
word on kitchens: 

TappanJ 
I f you've got the word, you know 
what's new in kitchens. 
Y O U - S H A P E D C A B I N E T S : Tappan 
gives you a choice of four beautiful 
lines, including Designer, the c;il)i-
nets with quick-change front panels. 
C H O I C E OF C O O K I N G F U E L : Only 
Tappan lets your customers select 
any type of cooking—electric, gas or 
electronic. 
M O R E R A N G E M O D E L S : Pick the 
Tappan range you need to sell more 

kitchens. Built-in, drop-in, slide-in— 
one or two ovens. More quality and 
value at every price level. 
EASY CLEANING: Tappan gets your 
customers out of tough scrapes with 
electric self-cleaning ovens — or 
l i f t - o u t oven liners in chrome or 
TEFLON. 
C O M P L E T E A P P L I A N C E P A C K A G E : 
Your Tappan Distr ibutor has the 
most of the latest, including Tappan 
side-by-side refrigerators, Reversa-

Jet dishwashers , disposers and 
hoods. See his selection or write for 
our la tes t catalog. Tappan, 250 
Wayne Street, Mansfield, Ohio 44902. 

Tappan 
Convenience by the Kitchenful 

DECEMBER 1968 

TAPPAN AT T H E S H O W : Boo th 2532. And vis i t us at the Grec ian Room, S h a m r o c k - H i l t o n , J a n . 13-15, 6-9 p.m. 

Circle 135 on Reader Service card 147 
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